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ARE
YOU READY
FOR
TELEVISION?

The time is near for advertisers to revise
their concepts of mass selling...to be-
come familiar with new measurements
of production and consumption.

For full-scale Television is near—a
medium of unparalleled mass impact,
certain to create profound changes in
our national life. The combined effec-
tiveness of sight plus sound is generally
estimated as ten times greater than
sound alone. Consider the potentialities
of such a selling force —projecting new
thoughts, new ideas, new products,
into millions of homes simultaneously
. . . molding men’s minds and stirring

their hearts in

', ‘matter of moments!

Don’t sell Television short! Nine Tele-
vision Stations are on the air today.
More than eighty applications to con-
struct stations have been filed with the
Federal Communications Commission.
Scores of advertisers and advertising
agencies—for more than a year—have
been developing commercial techniques
by producing experimental Television
programs at DuMont’s WABD, New York.
Better look into Television now before
its inevitably swift postwar expansion
moves into high gear. Get in touch
with DuMont today.

DuMONT TELEVISION IS READY... ARE YOU?

AUEN B. DuMONT LABORATORIES, INC., GENERAL OFFICES AND PLANT,
2 MAIN AVENUE, PASSAIC, NEW JERSEY. TELEVISION STUDIOS AND

STATION WABD, 515 MADISON AVENUE, NEW YORK 22, NEW YORK
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More Playmg Weeks Post-WM

WPB Building
Ban Has Only
2 Loopholes

3-6 Month Freeze Seen

WASHINGTON, Jan. 20—~War Produc-
tion Board’s “freeze” of the radio industry
Wwill mean virtually no construction for a
three to six-month period insiders, famil-
jar with thinking back of new order, say.
Should V-E Day come soorier than expect-
ed-—and some here are putting chips on
the Soviet drive to deliver the killer blow
—the situation will change overnight.
. Freeze refiects administration “get tough”
policy and determination to drive needed
workers into war production.

WPB’S edlict, “It is not felt . . . broad-
casting is in the war interest,” came as a
shock to many in the industry here and
elsewhere. Heretofore, broadcasting’s “war
interest” has been assumed.

Still Two Outs

Despite gloom tossed over industry by
WPB crackdown, industry still has two
“outs” as far as new radio construction is
concerned. New operators will be given
opportunity by FCC to prove operation is
in interest of war effort. New operators
will also be given chance to show that
proposed service covers “primary area”
without facilities.

As a result of WPB edict, FCC is expect-
ed to adopt much tougher policy regard-
ing new applications. All applications,
except those involving primary areas, will

(See WPB Building Ban on page 30)

Det. Censorship Up
Last Year Because

Squad Was Larger

DETROIT, Jan, 20.—Total activities of
the censorship squad of the Detroit
Police Department under Lieut. Charles
W. Snyder showed a marked pick-up dur-
ing 1944 compared with 1943. Altho the
total number of cuts enforced against
live entertainment increased, the boost
was due chiefly to the increase in the
number of men on the squad from two
to six, rather than to any lowering of
standards by performers or producers,
Snyder told The Billboard.

Follgwingr are the number of cuts en«

forced in each class of entertainment:
1944 1943

Leglt ...vvviiiinnnns ... 8 3
Burlesque ......c.c00eu.n 96 46
Theater fronts changed

(Mostly motion picture

houses) +e.vveven cooooo IFJ i}
Vaude ........... cooooo U 8

Total, all theaters ....124 63
Night Club Acts ........ 124 108

More Than 5,000 Checks

Summary of the censor’s activities for
the year showed that well over 5,000
inspections of amusement activities were
made, apart from motion pictures. A
total of 2,420 inspections of theaters hav-
ing stageshows and cabarets was made;
also 3,328 wisits of inspection to arcades,
carnivals, circuses and amusement parks.

The great number of inspections in the
outdoor class were caused by visits every
second day to carnivals operating in the
city. Snyder sald, however, that the top
managements of all carnivals playing the
city—of which there were as many as 16
at one time-—were entirely co-operative
in trying to keep standards of operation
within the limits of the rigid city
ordinance.

302 Fires Hymie Leventhal
As Election Clouds Billow

NEW YORK, Jan. 20.—Smoke from the’
recent election at Local 802, AFM, still
hangs heavily around the org’s head-
quarters. Last week Hymie Leventhal,
a member of the local who has been em-
ployed in the 802 office for the last six
years, was given two weeks’ severance
pay In lieu of notice and fired.

Leventhal is circulating a petition for
members’ signatures asking that he be
reinstated to his clerical position at once
and if that is not forthcoming, that a
special membership meeting be called
for the purpose of hearing his demands
for reinstatement. In the paper he bases
his claim to his job on the fact that he
was fired because of political activity in
the heated campaign that preceded the
balloting of December 7. Leventhal was
aligned with the Square Deal Ticket and
was an active lieutenant of Max Arons,
defeated candidate for prexy.

Arons’ Statement

Arons made the following statement on
the matter:

“The action in firing ILeventhal is dis-
graceful and petty, especially when it

"B. 0. in France

WITH THE U. S. ARMY
FORCES IN FRANCE, Jan. 20.—
Edith Piaf and Yves Montand,
leading French theatrical stars,
recently postponed a Parls en-
gagement to entertain American
and French troops in a coastal
city of Southern France for three
nights. Piaf and Montand, the
Ethel Waters and Danny Kaye of
France, appeared on a program
with two American G.I. bands
and a dozen soldier acts. They
donated their services and packed
the theater for each performance
despite the fact that they ap-
peared in a city which offers a
huge variety of entertainment
for the boys.

comes from officials of a liberal organi-
zatlon. It is a flagrant violation of the
rights of members which are guaranteed
by the local's by-laws, specifically that
section guaranteeing every cardholder
the right to his own political beliefs.

In the six years that Hymie Leventhal
has worked for 802, no complaint has
ever been lodged against his work. His
firing is a revengeful, spiteful action
against a member of over 30 years stand-
ing. The officials who threw him out are
fully aware of the permanent injury
which prevents him from following his
musical profession—they know well that
satd injury was sustained by Leventhal
while fulfilling duties that furthered the
interest of the organization; that he was
severely injured on the picket line. I
am going to use every available means
to help rectify this rank injustice.”

Jack Rosenberg, 802 prexy, when
queried on the Leventhal firing, would
make no comment,

FMBI Prepares
To Fight FCC
Band Allocation

WASHINGTON, Jan. 20.—~FM Broad-
casters, Inc, were today preparing to
oppose higher spectrum FM allocation
at FCC February 14. In oral arguments
at meeting here Friday (19), FMBI board
of directors unanimously opposed FCC-
proposed FM allocation. Where the board
expressed 1ts unanimous approval of that
part of the report allocating additional
frequencies for FM and the maintenance

of high-fidelity standards, it expressed
concern over changing from a band
where FM has been operating satis-
factorily for more than five years to one
which has been unexplored for this type
of service and for which receiving sets
and transmitters have to date not been
contemplated or designed.

Hubbell Tells of the Large
Number of USO Acts Overseas

NEW YORK, Jan. 20.—Despite rumors
from France and Italy of a dearth of
USO entertainment at the fighting
fronts, Maj). John Hubbell who has just

returned from a seven-week tour of the
the Mediterranean and European the-
aters, reported that he was actually sur-
prised by the large number of units he
met in Italy. Major Hubbell’'s mission

was on behalf of the Overseas Motion
Picture Service.

Major Hubbell also reported that Lili
Marlene is still going very strong in
Italy, and that troops in France have
been ga-ga about a ditty called Je.Ten-
dre. On the other hand, French girls are
mad about Shoo-Shoo Baby. He says
that the combo of French girls and song
has caused many a riot.
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Big Bi.ggies
Aid Smallies

‘Work or fight’ plus dough
demands, plus saggingb. o.,
spell small act bookings

o

NEW YORK, Jan. 20.—~If performers
are rubbing their mitts in the hope that
the “work or fight” threat by the War
Man-Power Commission will mean more
dough for those who continue in showe-
biz, they have another
think coming, accarding
to talent agencies and
bookers. It is possible,
say trade sources, the
undrafted acts will be
able to cash in, if and
when the talent shortage
becomes mare acute. But
while the trade admity
this possibility, it poohe

poohs the probability.

The only performers who are in great
demand and probably will continue to be
for some time are the name attractions.
But even there, trade circles say many
have seen their price peaks,

Big Stories

Occasionally, some marquee name ot
other makes a deal for a widely reported
figure and the stories of bigger and bet-
ter salaries start going the rounds.
Usually the rumors have little basis in
fact, but they set a precedent which
bookers have a tough time bucking. A
few weeks ago & name comic was set for
a de luxe Stem house for what daily
papers and gossip columns said was
$12,500 plus a 50 per cent deal. Fact is
the guy iIs going in for & lot less and the
percentage deal calls for the house to do
the kind of business only unusual cone-
ditions bring in. Yet this widely ru-

(See More Playing Weeks on page 23)

Chi Blue Plans
Soapers Despite
Official Nixing

CHICAGO, Jan. 20.—~The possibility that
the Blue Network would soon be changing
its present policy nixing the airing of day-
time soap operas was seen here this week
when Gene Rouse, program chief of the
net’s Central Division, said he was looking
around for some five-a-week, 15-minute
dramatic shows.

Up to now, the Blue bigwigs have turn-
ed thumbs down on the daytime serial
and have sald they considered them very
poor radio programing. With this move
by Rouse, who has received the blessings
of his superiors here, even tho official
word on the move has as yet not come
from New York, an indication is seen by
the trade that the barriers on tear-jerkers
on the whole net will soon be torn down.

The move by Rouse is so new he has not
decided when he will air his first serial, ot
what it will be. Rouse says, however, that
he will not be satisfied with the type of
tear-Jerker now aired by other nets. His,
he claims, will have to be of & superior
type—in acting, plot, writing and format.
The Blue dramas, Rouse says, will be more
mature in their approach to dramatic
problems. They will be more true to life
and will not merely give the fem audience
escape from reality with plots that are
insipid. Everything that is bad about the
present type of soap opera, Blue officials
say, will be kept from the shows the net’'s
Central Division presents.

e
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Legislation Sure, D. C. Execs

Feel, As Congress Gets Set

To Clean Up “Last Year’s Biz”

Porter Is Okayed and Vandenberg Bill Pushed

WASHINGTON, Jan. 22.—Major radio
legislation was in offing here today as
Congress completed organization and
started to get down to brass tacks,

First big developments on radio legis-
lative front were:

Confirmation of Paul A. Porter as FCC
chairman.

Assignment of congressmen to Inter-
state Commerce committees.

Tip-off from offices of both Senator
Burton K. Wheeler (D., Mont.) and Rep.
Clarence Lea (D., Calif.), chairmen of
Senate and House Interstate Commerce
committees, respectively, that Federal
Communications Act will definitely be
amended at current session if chairmen
have their way. DBoth are taking the
time mulling over proposed changes,
with both giving deep thought to
“monopoly” ruling and newspaper Oown-
ership.

Rep. Pehr G. Holmes (R., Mass) beat
boys to punch legislatively by getting
his old measure (H. R, 3109) back into
hopper under new title, H. R. 1109.
.Holmes quickie was little more than a
gesture, however, as legislation will come-
from Democratic side and will be Demo-
cratically sponsored.

Senate Interstate Commerce Commite
tee took legislative jump on House when
it pushed thru Porter appointment after
“closed” session early last week and
tabbed it for confirmation today.
Wheeler, who earlier had' hinted hear-
ings would be held on nomination, sent
Porter’s name out without hearings adter
opposition failed to materialize, and con-
firmation was but quick.

Wheeler Pushes Vandenberg Bill

Whesler continued to carry the ball by
getting speedy committee approval of
Vandenberg Bill (S. 63) barring “inter-
ference” with musical broadcasts by
“gducational,” “non-profit” organiza-
tions, Measure is aimed at AFM, Van-
denberg admitted in introducing it.
Similar measure was lost in closing day
shuffle of 78th Congress but was speedily
reintroduced at current session by Van-
denberg (R., Mich.), and will probably
be on calendar this week with passage
almost certain.

While committees will not be “for-
mally” named for some days yet, make-

COUNT BASIE

Jumpin® at One . . . and All
Around the Showbiz Clock

OUNT BASIE is just as much the Count

in a jam session for 16,000 Southern
heps (10,000 more of the hot audience was
outside and couldn’t get in) as he is in one
of his special de luxe appearances at the
longhair Carnegie Mall,
New York, where he stood
*em up, too. He also knows
how to handle a date like
his Apollo Theater (New
York) special, where 100
police reserves had to keep
the gang in order while he
was One o'Clock Jumping
on the inside.

Chalk up the Lincoln
Hotel, Roxy Theater and four pic companies
—=Columbia, Universal, United Artists and
Republic—and the Kate Smith program as a
couple of stop-over spots that have found
that Basie English means biz at the b. o.,
whether the b. o. is translated to air audi-
ence, screen audience or just plain guys
who plank down their dough at actual box
offices to hear the Count do something to
that keyboard.

Chalk up, also, the three men who pushed
along Bill Basie (that’s his name) to fame.
There was Fats Waller, who taught him;
Benny Moten, whose band he took over, and
Benny Goodman, who helped to bring him
out of Kansas City, Mo., to the big-time.

Basie’s booked by the William Morris
Office and personally managed by Milt
Ebbins. He disks for Columbia, and C. B.
on a disk is double okay to thousands of
platter players.

h

up of hoth Senate and House Interstate
Commerce can be forecast on basis of
nominations by “committee on commit-
tees” of both G. O. P. and Democrats.

Senate Committee

Democrats on Senate committee will
be Wheeler, chairman; Edwin C. John-
son, Colorado; Alben W. Barkley, Ken-
tucky; James M. Tunnell, Delaware;
Ernest W. McFarland, Arizona-—all hold-
overs, and Clyde Hoey, North Carolina;
Olin Johnston, South Carolina; Francis
Myers, Pennsylvania, and Brian Mec-
Mahon, Connecticut, with one place still
to be filled.

G. O. P. Senate minority members will
again be headed by Wallace H, White,
Maine. Others are Warren R. Austin,
Vermont; Henrik Shipstead, Minnesota;
Charles W. Tobey, New Hampshire; Clyde
M. Redd, Kansas; Chan Gurney, South
Dakota; Albert W, Hawkes, New Jersey,
and E. H. Moore, Oklahoma. Sen. Homer
Capehart is sole new Republican mem-
ber.

House committee, if it ever meets as
a “whole,” should look like Congress in
session, as membership has been upped
to 28 and now includes, among others,
Vito Marcantonio, ALP, New York,

Democrats returning to committee are
Clarence P. Lea, California, chairman;
Robert Crosser, Ohlo; Alfred L. Bulwin-
kle, North Carolina; Virgil Chapman,
Kentucky; Lyle H. Boren, Oklahoma;
Lindley Beckworth, Texas; J. Percy
Priest, Tennessee; Oren Harris, Arkansas;
George G. Sadowski, Michigan; Richard
F. Harless, Arizona. Democratic new-
comers will be John W. Murphy, Penn~
sylvania; Edward A. Kelly, Illinois;
Luther Patrick, Alabama; John B. Sulli-
van, Missouri; Dwight L. RogersgFlorida;
Benjamin J. Rabin, New York.

Top members will be Charles A,
‘Wolverton, New Jersey; Pehr G, Holmes,
Massachusetts; B. Carroll Reece, Ten-
nessee; Charles A. Halleck, Indiana; Carl
Hinshaw, California; Clarence J. Brown,
Ohjo; Evan Howel, Hlinois; Leonard W.
Hall, New York; Thomas D. Winter, Kan-
sas; Joseph P, O’Hara, Minnesota.
son D. Gillette, Pennsylvania, will be
sole new G, O. P. member,

5% Entertainment, Luxury

Tax Proposed in Mexico
. MEXICO CITY Jan. 20.—A bill pro-
posing a & per cent tax on entertainment
and luxuries to provide a fund for un-
dernourished children has been presented
to the Chamber of Deputies. The tax
would apply to cabarets, horse racing,
bull fights, boxing, wrestling, football,
baseball and jal alai. and also would
be applied to automobiles, perfumes,
liquors, furs, jewels and cigarettes.

Early passage was anticipated, as there
are more than 500,000 children in Mexico
suffering from malnutrition. Sponsor of
the bill is Deputy Carlos A. Madrazo.

4-Week Philly Run Record
$310,000 for “Ice Follies”

PHILADELPHIA, Jan. 20—Ice Follies
of 1945, winding up a four -week run at
the Philadelphia Arena tonight, set a new
high at the box office in bringing in a
grand total of $310,000, according to Pete
‘Tyrrell, Arena manager,

With ducats scaled at $124 to $3.72,
ice show has played to almost capacity
for all the evening and Saturday matinee
performances at the 6,500-seat arena.
Take exceeded the record last year.

_ Mex Materiel

\ MEXICO CITY, Jan. 20—Sale
of seat cushions at the bull ring
has been suspended “for securlty
reasons.” Ban was ordered after
. three out of five recent bullfights
were so bad that they ended in a
hail of cushions which are nice
and soft to sit on, but not so
comfortable when they hit you in
the head.

Wil- .

Coll Shows Cap
Snag Space & Influence People

ital How To

WASHINGTON, Jan. 20. — Considered
the toughest and tightest news town in
the nation because of its “world.capital”
importance, Washington can still be
“made” by a live-wire, hustling p. a.

Fred Coll, (Vox Pop, Ellery Queen)
showed how the trick is done this week
with WNAK’s Midwest Farmer promotion.
As part of “promotion,” Midwest Farmer
was brought here for week of Capitgl
whirling climaxed by attendance at in-
auguration ceremonies today.

Imported from New York for job, Coll
showed the boys a stunt or two. He
grabbed double-column picture spreads
in local sheets, needled wire associations
jnto plenty of copy, and went on from

Chi Radio No
Morgue, Say Net

Angered Execs

CHICAGO, Jan. 20—Some of the most
important network execs in town, those
who have been here for years and have
seen the ebbs and flows of the local radio
tide, are plenty burned up these days at
the talk which has been going around
town that actors, announcers and writers
have no future in the Windy City. Con-
sensus of the angered big-wigs is that
there is no reason why talent should be
leaving the city in search of greener pas-
tures in New York and Hollywood. There
are plenty of sponsors in search of good
talent to put on local and net shows
originating here, they say. And, they
add, the bank-rollers are willing to pay
plenty for the right material,

“Don’t Fence Us In”

One exec, an important network pro-
gramm king-pin, just about pounded on
his desk as he derided the boys and gals
who have been spreading talk around
town that Chi is radio’s 1imbo. For one
thing, he blamed a few actors, and in no
uncertain terms. “Why,” he said, “this
whole thing can almost be attributed to
a few top-notch actors and actresses in
town. These are the line’ readers who
get more than $350-8400 a week and
don't want any competition cutting into
their earnings. These people spread the
rumors that there is no future for talent
here because they want to keep all the
gravy and don’t want any outside, up
and coming talent cutting into their
earnings. If some of these people—these
high-wage earners, that is—feel that
there is a future only in New York and
Hollywood, why is it that when, as hag
happened, a show on which they are
appearing moves to New York, they don’t
go with it? Why? Because they know
they got a good thing here.”

Save My Dough?

The exec then went on to say that
the runiors started by these high-priced
actors and actresses traveled in vicious
circles. Up and coming talent from
smaller cities hear about it and they
decide that Chicago is only a stopping
point in their journey to Hollywood by
way of New York. This results in a
dearth of talent and then the potential
sponsors who are looking for talent are
told they have to rely upon the old

(See Chi Radio No Morgue on page 30)

DLL or MAGHINE

$22.00
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there to sell “story” to Fred Othman,
U. P. columnist, who banged it from Coast
to Coast. Coll also put yarn across with
half dozen farm journals and farm string
papers (such as Gannett) and nailed
Plenty of air time in the bargain. By week-
end, farmer and his wife were about as
well known in town as visiting royalty
and Secretary of Agriculture Claude R.
Wickard was lending personal car for
couple’s use.

Carnegie H:ﬂl Odor
Sprayed on -Middle-
Brow Music $$8$$

NEW YORK, Jan. 20. — Middle-brow
money for longhair music has a come=-
hither smell for W. Colston Leigh, a guy
with ideas and a 10-year lease on Car-
negie Hall for more than 290 Sunday
nights. Leigh sees gold in the hills that
formerly catered to a small, select and
hyper-critical audience. Super publicity,
radio tie-ins and high-pressure ticket-
selling along with a showbiz attitude
toward concerf music are aimed to pull
in the crowds that formerly detoured
5T7th Street.

Broadway has long paved the yellow-
brick road for middle-brow music lovers,
Stem show-goers have been putting good
cash on the line for operettas for years
gnd have built up the kind of trade
that can make something like Rosalinda
or a good revival of The Merry Widow
turn up long lines at the b. o. The
step from operetta to opera was made
in one jump with Billy Rose's Carmen
Jones, which kept Bizet’s music almost
intact and created thru smart staging
and an up-to-the-second libretto a new
audience for opera. This season’s Song
of Norway has opened new interest in
classic composer, Edward Grieg. Radio
has also done a terrific job in breaking
down stiff-necked barriers for & mass
appeal concert audience.

Tibbett Tees Off

Leigh aims to get booking agents and
small-town club date buyers to his Car-
negie concerts and to sell them his pro-
grams. First venture hits the 2,740-seat
hall February 11. Nine artists will ap-
pear on the program. Name-draw will
be Lawrence Tibbett, who will act as
emsee-host. The programs will stress
familiar melodies largely culled from
operas and operettas. Leigh has already
given the concert a *“common man” ap-
proach plug by stressing that critics will
not get a break.

A few days after announcement of
the 10-year Carnegile Hall deal, Leigh
was on the phone trying to talk Blue
into airing the first show. Radio is al-
ready being used by Leigh vie a Sunday
afternoon half-hour plug program on
WNEW, local indie.

The real mazuma, Leigh believes, i3
in the undeveloped hinterlands. Leigh
runs a lecture agency that has 30,000
buyers, so If he can get Podunk as in-
terested In music as it is in current
events, he hits the jackpot. "Phe attrac-
tion offered the musicians lies primarily
in the name Carnegie Hall, and the
chance for repeated bookings. The long-
hair mecca usually meant & grand loss
to any hopeful putting on a solo. This
way Leigh foots the bill, but is dealing
his cards for that royal flush he thinks
is in the offing,
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Better Press Thru Big Stick?

G. E. Accused
Of Planning

@)

New Cartels

Justice Dept. Sues

NEW YORK, Jan. 20. — Government
clamps were hooked onto the General
Electric Company, Thursday (18), when
the Justice Department revealed charges
that GE and its subsidiary, International
General Electric, were conspiring to form
new cartel agreements with foreign cor-
porations to maintain prices and supress
competition in the electrical praducts
markets. GE manufactures electrical,
electronic, radio, and FM equipment and
also operates WGY, Schenectady; tele Sta-
tion WRGD; FM Station WGFM; and a
number of short-wave stations. The gov-
ernment’s suit covers nearly all GE prod-
ucts, but doesn’t include radios.

Wendell Berge, U, S. Assistant Attorney
General, sald that the fact that British,
French, German, Japanese, Belgian and
Italian, as well as American, companies
are involved, indicates the scope of the al-
leged conspiracy and the importance of
the government’s action. Berge warned:
“We shall not relax our drive to end this
type of illegal activity.”

Charles E. Wilson, president of GE, re-
plied to the government charges by stat-
ing that an outstanding result of such
agreements with foreign companies is that
GE has had access in this war to a wealth
of scientific and technical information,
He said that this information was made
freely available to other companies in the
United States.

Pie Traynor for

KQV’s Sports

PITTSBURGH, Jan. 20.—Jimmy Mur-
ray, program director of KQV, has signed
Pie Traynor as sports director of the
station. Traynor, member of the baseball
Hall of Fame, former ace third baseman
and Pittsburgh Pirates’ manager, {5 un-
derstood to have signed a very juicy
contract. No figure, however, was an-
nounced.

He will begin his air duties about
February 16 and will be on nightly at
6:30. Each Saturday he will conduct a
baseball school for the district’s young
ball players.

Deal Began Month Ago

Negotiations to bring Traynor back to
Pittsburgh started more than a month
ago. It took quite a bit of persuasion
on the part of KQV officlals to convince
the diamond star that radio has a future
for him.

The Traynor deal is but one in a series
of moves by KQV to put the station in
first place in Pittsburgh radio. The out-
let was recently purchased by a group
of local business men, and Jimmy Murray
was brought back from a New York net
to be program director. G. S. (Pete)
Wasser left his post as general manager
of WJAS to run the KQV set-up.

In addition, KQV signed Mrs. Jane
Schaughnessy, former radio editor of
The Pittsburgh Sun-Telegraph. She will

have a 1:30 p.m. daily spot featuring a
women’s participation program. She is
dropping the Schaughnessy name and
will be known on the air as Jane Gibson.

Phillips Named Radio Head
Of Bates Hollywood Office

HOLLYWOOD, Jan. 22.—Paul Phillips
has ‘been named radio head of the Ted
Bates Agency here by Bates, who was in
town for the kick-off of the Judy Canova
show.

Phillips ‘will continue as top producer
of the Kay Kyser show in addition to
supervising other accounts for agency
here. Bates left last week for the East,
with a stcp-over in San Francisco.

E.T’s Call ’Em

NEW YORK, Jan. 20.—Program
planning board of the Frederic
W. 2iv Company, producers of
Eyewitness News, has been study-
ing war dispatches since 1939. It
receives dispatches from AP war
correspondents at the front and
from these eyewitness accounts
produces the thrilling Eyewitness
program now sponsored in 69
markets by local sponsors.

After the invasion of Leyte,
Ziv planning board, after careful
analysis, decided that MacArthur’s
next move would be in the Lin-
gayen Gulf. It began collecting
all background material for the
story and went so far as to draft
# sample script, called Back Door
to Manila, two weeks before Mac-
Arthur’s actual invasion. Yates
McDaniels, AP correspondent with
MacArthur, wired his story on
the day of the invasion, and the
Ziv men were amazed to find how
closely it paralleled their advance
script. Because of this Eyewitness
sponsors were able to put on the
air & dramatization of the Mac-
Arthur invasion two days after it
actually occurred.

Kellogg Returns
To N. W. Ayer Fold

NEW YORK, Jan. 20.—N. W. Ayer ad
agency this week took over new product
advertising for the Kellogg Company, re-
turning to the agency an account which
1t had during the first 15 years of radio.
The new product ads, the trade says, will
probably use radio extensively along with
the other media.

Ayer had the Kellogg account from 1921
until about 1933. At that time, the Kel-
logg exec set-up changed and the client
went to J. Walter Thompson. JWT asked
that the dog food end of the biz be handed
to another agency so as not to conflict
with JWT dog food client. Piece of the biz
went to Kenyon & Eckhardt, and most of
the account gradually followed it. Kenyon
& Eckhardt will continue to handle radio
on old products.

Philly Stations Use Threat
Of Radio Rag To Get Space
And Better Logs Out of Press

Trade Says It Should Have Been Done Years Ago

PHILADELPHIA, jan, 22—In an un-
precedented move, local radio will finally
take the bull by the horns and make a
grandstand play to get adequate news-
paper coverage for the industry, particu-
larly in respect to the radio logs in the
local sheets. Stepchild treatment of
radio has gone to such an extent that
the local radio industry is prepared to
publish its own newspaper to get the
desired coverage. In the least, that is
what the local station heads are pepared
to tell the publishers of the four local
newspapers when both sides go into a
huddle here today.

While the radio stations have resigned
themselves to the freeze of news space
and radio columns in the dailles, station
heads have a mad on in respect to the
daily radio logs. At the newspapers,
the radio logs have come to be consid-
ered as a necessary evil, but no deter-
mined effort is made to keep them up-to-
date so that it can really be a service to
listeners. There is no such thing any-
more as a ‘“radio editor” on the local
sheets, and the radio logs have been
entrusted to a copy boy or somebody
in that strata of newspaperdom. As a
result, the logs are as back-dated as high
button shoes and Buster Brown collars,
and serve local radio with no real serv-
ice. Incorrect listings and omissions
are sometimes greater than the number
of correct listings. Moreover, most of
the smaller stations are frozen out en-
tirely. Newspapers restrict listings to
one or two of the indles, in addition to
the network outlets, in order to con-
Berve space.

Even Ads Get Brush

Radio complaints that even as an ad-
vertiser, the newspapers give them step-
sister treatment. Station heads point

Educators’ 20

FM Channels

Seen As Refuge for Unions
And Other Special Pleaders

No Need fm" That Number for Bona Fide Schools

CHICAGO, Jan. 20—Prominent radio
educators in town and other members of
the radio trade have been scratching their
heads this week trying to puzzle out why
the PCC, in its recent announcement
about frequency allocations, gave 20 chan-
nels of the FM band to educators. The
commercial station execs say that it is too
much; that educators will never be able
to use all the channels, and, surprisingly
enough, many school people are agreeing
with them.

The commercial men and the educators
see a Negro in the FCC allocation wood-
pile. Taking Chicago as an example, one
educator explained why he thought 20
FM channels were too much for the
schools and then advanced a theory con-
cerning the why’s and wherefore’s of the
FCC ruling.

Chi As Sample

This educator, who has been prominent
in radio circles for years, said that in
Chicago room for educational stations in
the FM band would be more than plenty.
He pointed out that the board of educa-
tion, which has been operating an FM
station, WEBZ, for years, would need one

waana oo riceanra iohistorvy com

channel, He reasoned that two of the
universities in town, Northwestern and
Chicago, undoubtedly would have FM sta-
tions in the post-war period. Loyola and
DePauw, headded, mighthave FMstations,
but the possibility was slight, and even if
the latter two did, the city. one of the
largest in the country, perhaps would
need room for only six stations, and not
10, as the FCC allocation would permit.
Sixth possible use of FM would be the
Catholic school system.

Conclusion drawn by this educational
broadcaster as to why the FCC gave so
much space to FM educational radio when
less would have been sufficient was that
the government was attempting to pull a
fast one. Reasoning was that the CIO and
other union organizations representing
“pressure’’ groups will be given the chan-
nels not used by the educators, and that
with this method the FCC will be able to
take care of the unions and comparable
organizations without making direct al-
locations that might irk the commercial
radio interests, which have often fought
against planned union entrances mto the
broadcasting industry.

out that the legitimate theater, which
doesn’t hold a candle to radio’s buying
of newspaper space, still gets heavy
printed space in the pages—grabbing off
lengthy reviews, comment columns, puff
stuff and even art work. Even the
niteries get better editorial treatment,
it was pointed out.

Situation reached the straw-breaking
point last Sunday when the page carry-
ing the radio log in one of the papers
also carried a 300-line paid ad for Earl
Wilson’s new White Owl Cigar show.
However, the radio log carried no listing
for the new program. In fact, the log
even omitted the station for that period.
And while sponsors and ad agencies un-
derstand the freeze on story and picture
space, stations have a chronic problem
in explaining why the program is not
listed in the log at least. Likely as not,
by the time the pressure sets in to make
the necessary correction, the program
has either changed to a new time or is
off the air already.

As a result, station heads have called .

in the newspaper publishers for a do-or-
die showdown. Unless stations get “fair”
treatment, station heads will tell the
pubs that they will publish their own
radio newspaper.

It is estimated that such a projech
will cost radio approximately $2,500 a
week, with the nine stations underwrit-
ing the publication on a proportionate
basis. Radio’s own radio paper would
not only carry complete program listings
for the week, sheet to be a weekly, but
would provide each stbation with printed
space according to Its proportionate
share of the expense.

At this early stage, talk among sta-
tion chiefs is to make it a paying propo-
sition, rather than a giveaway enterprise.
Feeling is that the listeners will be glad
to shell out a nickel a week for the
complete listings plus a quotient of pat-
ter and chatter. Moreover, it is felt
that there will be enough paid adver-
tising for both net and local shows to
cover the entire freight of the publica-
tion,

Several years ago, Philadelphia had
its own radio paper, a weekly Radio
Guide, selling for a nickel and pub-
lished by Norman Jay, now a radio
news commentator in New York. How-
ever, stations never supported the sheet,
in those days doing okay by the regular
daily press.

Missed the Boat?

Among the Fourth Estaters, the feel
ing is that local radio has again missed
the boat. Apart from the newsprint
situation, newsmen say that radio should
have started such a publication several
years ago when the newspapers {first
started fluffing radio, and that at this
late stage of the game listeners have
learned to do without complete program
listings and the exciting news of what
their fave radio stars have for hreakfast.

Further complicating radio’s pub en-
terprise is fact that this late day finds
the publisher of the town’s biggest daily
now the owner of one of the larger indie
stations. With the new year, The Evening
Builetin, leading in circulation, has
taken over the operation of the 5,000-
watt WPEN. And it is a moot question
whether WPEN would join the other sta-
tions in battling the newspapers, par=
ticularly since the general manager of
the newspaper, Dick Slocum, is also the
head man at the station. Newsmen also
question whether or not this grandstand
play is only to cover up the fears of
network stations in particular over the
newspaper advantage WPEN might now
get because it is owned by the town’s
largest dally, which for many years was
coldest to radio.

[y
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Flackery Without Pin-Ups Certam

Nets Ache as. Photo - Paper
Shortage Ties Up Lensemen

" Freeze comes at time when pic mags are screaming for
art—death knell for pin-up pix likely for duration—
smaller photos may be another-answer

HOLLYWOOD, Jan. 20.—Increased in-
terest of top-drawer mags using photo
layouts in radio is acting as a boomerang
on the networks here due to unprece-
dented shortage of printing paper. Mag
editors are crying for pix, but Hollywood
publicity departments are unable to keep
up with all requests.

Blue Network publicity department
here was informed by photo printer that
he would be unable to handle any more
of its work wunless it furnished its
own paper. Milt Samuel, Blue flackery
head for the Coast, asked N. Y. for 50,000
sheets of 8 by 10 printing paper in order
to forestall the curtailment of the photo
department as long as possible.

Along with interest of leading mags
in pix, the Coast publications are also
using more photo layouts than they ever
have before. Radio Life, pubbed in Los
Angeles,. and Radio Fanfare, San Fran-
cisco, are both adding to their pic de-
partments. Tom Anderson, owner of the
latter mag, is in town with Elaine Peters,
his wife, who also edits, to see about
getting more stuff for their paper.

They are also shopping around for of-
fice space, and plan to open local head-
quarters in the near future.

CBS “Safe for Six Months”

NBC and CBS also report that they
have been hard hit by the printing paper
shortage. However, CBS is in the best
spot locally for it maintains its own
photo department, headed by Ted Allan.
Over a period of months it has been lay-
ing away a good supply of paper. It
has enough on hand for some time and
won't feel the pinch for about six
months.

NBC is going heavy for pix in spite of
the paper shortage. It has recently hired
Baldwin Sullivan, former INP editor
here. He 1s streamlining photo coverage
and working with flack department in
pruning lists to include only those mags
and papers which have the best coverage.
In other words, 1t is not shooting pix
blindly as has been the custom of net-
works in the past. Also NBC has built
up a good mat service, which helps take

up the slack expected to be felt when the-

pressure ls really felt on the mag situa-
tion. According to NBC, its photo cover-
age was up 50 per cent during 1944 over
previous years.

Life Swinging to Radio Art

It has been felt for some time in the
trade here that Life mag is leaning heav-
ily toward radio. This week-end it is
shooting a series of Sunday night shows
for layout. Other top mags going for
the ether shots are Look, Pic and Red
Book.

Death knell of pin-up pix has been
sounded so far as networks are concerned,
it is believed. And it may also spread
to film studios if the situation doesn’t
improve in the near future. Pin-ups got
their launching via films and were
quickly picked up by network flackeries.
However, this lucrative type of planting
is liable to be out for the duration due
to limited field.

‘Move is afoot among the web publicity

WHO FOUND
A NEEDLE

IN A
HAYSTACK ?

s PAGE 11

heads to get the downtown dallies to use
5 by 7 photos instead of the conventlonal
8 by 10. Such a move has been under
way in N. Y. for some time. General ldea
is that enough paper will be saved by
the cut to even up photo distribution
quite a bit.

Maybe Pic Stars Won’t Duck

If shortage really becomes tough, some
humorous angles may develop. Some of
the notorious hard-to-photo pilc stars
who frequently consent to read a script
for $5,000 on some network show may be
hunting up the shutterbugs instead of
ducking for the nearest exit once the
show 1s over. In the old days it was up to
the photogs to give chase. Now the situa-
tion may be reversed. If paper becomes
tight, it is certain the lense boys won’t
ibe wasting their time trying to corner a
temperamental star, when they can shoot
their quota of pix on those who are will-
ing to glve some semblance of co-opera-
tion.

Another angle has developed that may
hike the price of photos for the webs.
Free-lance photogs have bheen quietly
buying up all the paper they can get
their hands on. Now most of them are
in a pretty good spot to use this for
leverage. Whether they can chisel any
more for their talents without running
into the WLB remalins to be seen.

Spray-Gun Paper

On top of the paper shortage, the qual-~
ity of paper is also giving the networks
plenty of headaches. Some of the paper
that is coming thru is so green that it
makes the prints look as if somebody
had shot them with a spray gun. Blue
had to throw out 300 prints last week
because of this.

Lack of printing paper may seriously
handicap network ‘exploitation in the
wery near future, trade feels. Most of the
web offices here use on an average of
1,200 prints per week. Just what per-
centage will be sliced off cannot be de-
termined at this time. In the meantime
the press departments are crossing fin-
gers, hoping for the best.

NEW YORK, Jan. 20.—As expected, the
Mutual continuity acceptance depart-
ment is having trouble with Ear! Wilson,
New York Post Stem columnist, whose al-
most psychopathic interest in bosoms
and buttocks has pushed him up in
the columning ranks and given him a
show for White Owl Cigars. At one of
Wilson’s first shows Sunday (7) three
censors, armed with long blue pencils
and even longer faces, sat down to give
the script a going over.

A few minutes after they started the
three walked over to the producer and
said that guest, Tallulah Bankhead, could
not fiddle with her garters on the air.
The producer sat down with the writer
and Wilson and decided that Tallulah
should fiddle with her girdle. The de-
cision was duly reported to the censors.

They huddled once again and after
protracted discussion decided that girdles
were on the up and up. At that point
Tallulah herself appeared and informed
the boys that she never wears a girdle
(giving Wilson an item for his column).

Then the boys retired to a smoke-filled
room and decided that Tallulah should
fiddle with her bobby sox.

That Sinatra gets in everywhere.

NABET Files

Charges Against
Nets and IBEW

NEW YORK, Jan. 20.—Latest step In
the web-NABET-IBEW-AFM controversy
in re platter turners took place last week
when Martin O'Donohue, attorney for
the National Assoclation of Broadcast
Engineers and Technicians, filed Form
81 charging the networks with refusal
to obey the orders of the National Labor
Relations Board, and Form 85 charging
the networks with conspiracy with the
International Brotherhood of Hlectrical
Workers to take away NABET jurisdic-
tion over the platter turners.

The complaints were filed with Re-
glonal Board 2 in New York. After they
“sit” upon the complaints a while it is
expected they will be transferred to
Washington.

January, 1945

Program TCI Hooperaling
Ma Perkins...... $ 152,94 8.5
Breakfast at .

Sardi's (P&G). 185.19 8.1
Breakfast at Sar-

di’'s (Kellogg). 189.87 7.9
Young Widder

Brown ....... 207.79 7.7
When a Girl

Marries ...... 225.49 10.2
Backstage Wife.. 233.33 7.5
Stella Dallas.... 250.00 7.0
Our Gal, Sunday 261.19 6.7
Just Plain Bill.. 273.97 7.3
Stars Over

Hollywood .... 273.97 73
Lorenzo Jones .. 281.69 71
Life Can Be

Beautiful .... 304.88 82
Pepper Young’s

Family ....... 319.28 8.3
Right To

Happiness ,... 321.43 7.0
Portia Faces Life 323.53 8.5
Grand Central

Station ...... 365.85 82
Theater of Today 373.13 6.7
Kate Smith

Speaks ....... 684.93 73

“Best Buys”

" Since all the top shows reported upon cannot be tabbed on a *“cost-
per-1,000 urban listeners,” The Billboard standard TCI (Talent Cost Per
Point Index) is used to establish “Best Buys.”

‘ December, 1944

Program TCI Hooperaling
Ma. Perkins ..... $ 168.83 7.9
Young Widder

Brown ....... 219.18 73
Breakfast at Sar-

di's (Kellogg). 223.88 6.7
Helen Trent .... 233.77 7.7
Stella, Dallas.... 236.49 7.4
Backstage Wife.. 257.35 6.8
When a Girl

Marries ...... 273.81 84
Just Plain Bill.. 303.03 6.6
Right To

Happiness ,... 316.90 7.1
Stars Over

Hollywood ... 31746 6.3
Life Can Be

Beautiful -.... 320.51 7.8
Aunt Jenny .... 320.51 7.8
Big Stster ...... 328.95 7.6
Theater of Today 333.33 7.5
Portia Faces Life 366.67 7.5
Let’s Pretend ... 400.00 5.5
Pepper Young’s

Family ....... 407.69 6.5
Kate Smith

Speaks ....... 7.7

www americanradiohistorv com
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Talent also likes the idea
since it gets guarantee and
overage in pay-off

@

NEW YORK, Jan. 20.—The Columbia
web, ‘according to reliable trade sources,
is in the process of preparing operations
to put CBS squarely in the co-op pro-
gram biz. It’s reported that co-ops are
currently the subject of extensive dis-
cussions among the net’s sales and pro-
gram execs and that the break will come
within the next two months.

The reason behind the projected move,
says the trade, is obvious. Columbia,
being realistic, realizes that something
will be needed to replace advertising
that will disappear immediately after
the war. Biz will come back later, bub
there is certain, ad execs feel, to be a
hiatus.

It’s felt that Columbla has a good
chance to move into the front with its
co-ops when it tees off. Reason for the
theory is CBS’s top quality news shows,
which are the mainstays of any co-op
structure. The trade says that names
like George Fielding Eilliot, Bob Trout,
Edward Murrow and Bill Shirer are
bound to click. Further, shows Ilike
Feature Story are naturals for the oper=
ation.

Co-ops, says the trade, will sit well
with Columbia newscasters and artists,
since they make for much higher in-
comes than can be obtained thru na-
tion-wide sponsorship. Furthermore, the
artist doesn’t have to worry about can-
cellations. If one sponsor cancels out, 30
more will still hold the seg.

All told, according to the trade, CBS,
when it goes into co-ops, will be in a
position to move ahead of the other—
provided it gets co-op men in to do the
Jjob.

WMAL To Fight
WLB Decision

On Announcers

WASHINGTON, Jan. 20.—Despite War
Labor Board decision of Thursday (18),
upholding announcers’ “assigned com-
mercial fee” system, WMAL (Washington
Blue-Evening Star), will continue to
challenge edict. Two paths are open to
WMAL in dispute. It 1s pointed out here
outlet can refuse to comply, thus creat-
ing another Montgomery-Ward, AFM
recording incident, or it can ask WLB
reconsideration once more.

Case has been in works over six
months. Hearing officer originally held
announcers’ right to “commercial fee”
but later decision was reversed by the
board on the grounds it could not order
change in pay method under stabiliza-
tion policy. AFRA, appealing, argued
proposal was not change in method and
that both parties had agreed to “arbitra-
tion” and that consequently matter
should never have gone to board as a
whole. Declslon was reversed again when
WLB this week accepted AFRA position.
Dexter Keezer, public member, dissented.

Manager Offers $50 Monthly

Kenneth H. Berkeley, station manager,
had offered announcers $50 monthly in-
creases in lieu of “fee.”” He held it was a
question of “principle,” not money.

“It is incomprehensible to me that
National War Labor Board in the WMAL.-
AF¥RA case, can construe a hearing of-
ficer’s report, embodying only his recom-
mendations, as ap arbitrators award.
The Evening Star Broadcasting Company
is entitled to a decision based on the
merits of the case and, of course, we will
take the necessary steps to that end,” said
Berkeley, after adverse decision was ane
nounced.
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20th-Fox Weighs
New Bacher Airer

HOLLYWOOD, Jan. 20.—New air show
produced by Bill Bacher, now under con-
tract to 20th-Fox, has been auditioned.
It 1s understood that the studio is in-
terested in the idea and it has been
shipped to New York for okay by home
office execs.

Studio hedged on glving out info on
the show, but source close to the picture
company stated that Initial recording
featured Tree Grows in Brooklyn, with
‘billing shared by James Dunn and Peggy
Ann Gardner. Other Ideas have been
tried from time to time, but New York
office nixed them all. If deal gets the
nod, heavy explolitation campaign will
be undertaken by the studio.

Chi RMC Names
4 Trustees, Group
To Survey Spots

CHICAGO, Jan. 20.—~The Chicago Radio
Management Club elected: last week four
new trustees to serve for the next three
months. They are Genevieve Lemper,
Foote, Cone & Belding; John Carey, sales
manager of WIND; Hub Jackson, Ruse
stl M. Seeds Agency, and Henry Rahmel,
Hill, Blackett Company.

At the meeting Harlow Roberts, presi-
dent of the club, established a new com-
mittee to study the problem of spot
announcements with a view to making a

“Trading Post” Sold
To S. F. Lead Firm

HOLLYWOOD, Jan, 20.—New audience
participation show, Trading Post, has
been sold to National Lead Company of
San Francisco. Show hit the air January
14 as a sustainer and will continue on
that basis until February 4.

Alrer is emseed by Art Baker. Deal was
set by Erwin, Wasey Agency, San Fran-
cisco, for 33 weeks.

recommendation that will be forwarded
to the NAB, ANA and AAAA. Roberts ap-
pointed Jack North, of the Aubrey Moore
& Wallace Agency, and June Jackson,
of the Russell M. Seeds Agency, to mema
bership on this committee.

Lolly Parsons Nixes

8-Week P.-A. Tour

HOLLYWOOD, Jan. 20.—Louella Par-
sons has nixed an eight-week personal
appearance tour in key citles because 1t
would necessitate giving up her alr
chatter column. Price was supposed to
be in the neighborhood of $5,000 a week.

If La Parsons had okayed the deal she
would have gone on the road with com-
pany of Hollywood personalities, as she
did several seasons ago. Tour would have
included Chicago, St. Louls, Boston, New
York, Philadelphia, Pittsburgh, Baltimore
and Washington.

From Bangor to Bridgeport
Each Morning

Monday through Saturday
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Another Yankee Network
Radio Neighbor Speaks to a Loyal
New England Hometown Audience

Member of the Mutual Broadcasting System

21 BROOKLINE AVENUE, BOSTON 15, MASSACHUSETTS

“NINE O'CLOCK NEWS”
is edited by

The Yankee Network News Service

New England’s Radio

News Institution

% Complete Associated Press
* International News Service
% Yankee's Washington Bureau
% Yankee News Staff of 14 Experienced Men

and now, in addition

% Exclusive Reuter’s News Service

THE YANKEE NETWORK, INc.

www americanradiohistorv com

Represented Nationally by EDWARD PETRY & CO,, INC.
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TALENT COST INDEX

Based on “FIRST FIFTEEN” HOOPERATINGS for weekday daytime and the
“FIRST THREE” Saturday a.m.ers
In the absence of continuous data on non-telephone home listenership, The Billboard takes
the liberty of projecting telephone home-based radio audience measurements to total families. .
VOL. Il. No. 1D (OLD VOL. I. No. 15D) . {REPORT JANUARY, 1945)
PROGRAM . WEEKS CosT Té'oos?
SPONSOR HOOP- TO NET & TALENT PER - Per 1,000
& PRODUCT ERATING DATE NO. STA. OPPOSITION AGENCY COST POINT Lg;gﬁ:rs
WHEN A GIRL Service Time—CBS Benton&Bowles $2,300 $225.49 %
MARRIES 10,2 188 NBC 75 Terry & Plrates—Blue
G. F. (Baker Choc.) Various—MBS
MA PERKINS 8.5 140 CBS 69 Fem Exchange—Blue  Dancer-Fitz- $1,300 $152.94 °
P. & G. (Oxydol) Melody Sketches— gerald-Sample
NBC
Terry’s House Party—.
MBS
PORTIA FACES Dick Tracy—Blue B&B $2,750 $323.53 3
LIFE 8.5 189 NBC 88 Chick Carter—MBS
G. P, (Post’s 40% Brand) Service Time—CBS .
PEPPER YOUNG’S App’t With Life—Blue 82,650 $319.28 s
FAMILY .3 435 NBC 81 Bright Horizon—CBS D-F-8 )
P. & G. (Camay, Ivory) The Smoothies—MBS
Flakes) ¢
LIFE CAN BE Varlous;NBC Compton $2,500 $304.88 %
BEAUTIFUL 8.2 328 CBS 66 Baukhage—Blue o
P. & G. (Ivory Soap) News—MBS
BREAKFAST AT Road of Life—NBO Compton , 81,750 $185.19 $ .29
SARDI’S 8.1 165 Blue 183 Amanda—CBS
P. & G. (Ivory Flakes) Arthur Gaeth—NBC =
BREAKFAST AT Rosemary-~NBC Kenyon & 81,600 $189.87 $ .30
SARDI’S 7.9 165 Blue 193 2d Husband-—CBS8 Eckhardt
Kellogg (Pep) Do You Need Advice?
MBS -
YOUNG WIDDER M. Herth Trio—CBS D-F-8 $1,600 $207.79 $ .34
BROWN 7.7 326  NBC138 Handy Man—MBS ;
C. H. Phillips Hop Harrigan—Blue
(Milk of Magnesia) . )
BACKSTAGE WIFE 7.5 427 NBC 138 Compton—MBS D-F-8 81,750 $233.33 $ .39
R. L. Watkins (Haley's Time-News-—Blue
MO & Dr. Lyon’s House Party—CBS ’
Toothpaste)
JUST PLAIN BILL 7.3 483 NBC 562 Terty Allen—OCBS D-F-8 $2,000 $273.97 °
Anacin Co. (Anacin) Jack Armsirong—
Blue
Superman-—-~MBS
KATE SMITH - Wm. Lang News—MBS  Young & 85000  $684.93 $1.06
SPEAKS 7.3 306 CBS 117 Words & Music—NBC Rubicam .
G. F. (Grape Nuts) Glamour Manor—Blue
LORENZO JONES 7.1 414 NBEC 138 Bob Trout—CBS D-F-8 $1,600 $281.69 $ .45
(Phillips Cream) Carver Ork—MBS
That’s For Me—Blue
RIGHT TO - Locals—MBS Compton $2,250 $321.43 $ .55
HAPPINESS 7.0 348 NBC 131 sing Along-—CBS
P. & G. (Ivory Soap) Yours Alone~-Blue
STELLA DALLAS 7.0 342 NBC 138 Johnson Family-MBS D-F-S $1,750 $250.00 $ .44
C. H. Phillips House Party—--CBS
(Toothpaste) . Ramblers—Blue
OUR GAL SUNDAY 6.7 417 CBS 132 8ervice Bands—NBC D-F-S . 81,750 $261.19 $ .42
Anacin Co. (Anacin) Farm & Homé—Blue )
Service Bands—MBS I
Saturday Daytime Programs
GRAND CENTRAL Sat. Rhythms—NBC McCann- $3,000 $365.85 $ .57
STATION 8.2 191 CBS 120 Eddie Condon—Blue Erickson
Pillsbury Flour Mills Mann’s Ork—MBS '
(Flour)
STARS OVER Atlantic Spotlight—  Sorenson & Co. $2,000 $273.97 2
HOLLYWOOD 7.3 281 CBS 50 NBC
Bowey’s (Dari-Rich) Locals—MBS
Farm and Hom
Blue :
THEATER OF ConsumersTime—NBC B, B., D. & O. $2,500 $373.13 $ .55
TODAY 6.7 172 CBS 1368 Hello, Mom~-—MBS
Armstrong (Cork) Various—Blue

Don Goddard—NBC

*Since these shows employ a network of less than 100 stations, it is not
possible to project their Hooperating and listeners-pér-listening set figures
upon a population base that would not be open to question.
cost-per-thousand figures are not reported in these cases.

Therefore

ast report and 74 a year ago.

The average daytime audience rating is 4.9, as against 4.7 last report, 5.2 a
year ago. Average sets-in-use of 16.4 as against 15.4 last report, 16.3 a ye

ago. Average available audience of 72.7 as against 71.3 last report, 72.4 a
rear ago. Sponsored network hours reported on, number 77 as against 79 %

The *“Talent Cost -Index” is protected by the copyright

of The Billboard and infringements willt be prosecuted.

Everyone Gets

A Life Ride on
Net Sun Spread

NEW YORK, Jan. 20.—Life mag cur-
rently prepping a press agent’s holiday,
a spread on Sunday in Radio which will
cover all shows on the four webs from
6 to 11 p.m. Trade says plan s tip-off
to the great interest which Life has
been showing in radio since its parent
company bought into the Blue.

Reason for starting as early as 6, says
the trade, is to get the Phllco Hall of
Fame on the Blue and as late as 11 to
get in The Life of Riley, another Blue
show.

~

Ramona Back to MBS

NEW YORK, Jan. 20.—Ramona, one of
Paul Whiteman’s mainsteys during the
'30s, returns to the air over Mutual
yesterday (21). Ramona and Her Mighty
Miniature Minstrels replaced The Adven=-
tures of Leonidas Witherall in the 10:15

“to 10:30 p.m. slot. Format had Ramona
at the piano, songs by a girl trio, and
Don Frederick, spieler.

““WORCESTER AND THE
WORLDY IS MAKING
HISTORY

United Nation dignitaries are
bringing new and better un-
derstanding of their 26
countries to the Worcester
audience. OWI re-uses these
broadcasts the world over.
The press hails this entire
WTAG created venture, plus
its Clark U. Forums and ex-
change short wave broadcasts.

EWNC

WORCESTER

PHOTO REPRODUCTIONS

Made from your own photos or negatives In
any sfze or quantity——cost as little as B¢, Now
doing work for RCA, MCA, Tommy Dorsey,
Harry James, Frank Sinatra, Connee Boswell, etc.

Write for pamphlet
“How To Sell Your~
self,”

price

free samples,
list B. Mail
orders everywhere.

MOSS

Photo Service
155 W, 46, N. Y. C. 19,

Waterloo, lowa

and other Top Radio Stations use this
3x5 VISUAL record of song hits of
over 100 publishers, plus old favor-
ites. Includes lead sheets and lyrics
of chorus.

Samples free.
1619

New York 19

Broadway

.

"WHO CONDUCTED

A TELEPATHIC
TALENT SEARCH?

N
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Gulf O1l 3d
Bidder for

Joan Davis

United Drug Still Favorite

NEW YORK, Jan. 20.—Theé Joan Davis
sweepstakes took on another entry this
week when Young & Rubicam, for Gulf
Oil, made a late but fairly favorable entry
in a field that includes N, W. Ayer for
United Drug and Ward Wheelock Agency
for Campbell Soups. If United Drug or
Campbell gets the show, NBC will be the
web, and NBC is trying like mad to clear
time. If Gulf lands Davis, the show will
go on CBS, replacing We the People at
10:30 Sunday night.

United Drug, which pitched into the
thing long before the other boys (first
tabbed in The Billboard four weeks ago)
still seems to have the best chance. All
that’s holding up the deal is a matter of
$400 a week and the reluctance of James
Dart, United Prexy, to agree to an auto-
matic renewal in the third year of the
contract. It is possible that United may
get the show within the next week at
about $17,600, with Davis gilving up the
$400 difference from her asking price of
$18,000 in order to get the deal over with
and to obtain the automatic renewal,

Soup Still In

Campbell Soups is still in the deal but
it is not yet known whether the company
will want to meet the price. In addition,
it is rumored that Wheelock Agency wants
to make some changes in the package, a
situation which does not sit very well with
the Willlam Morris Office.

Gulf’s desire to stick the show into the
We the People slot on CBS does not sit
well with NBC. Latter web is fearful of
seeing the CBS Sunday night position
strengthened and Is tearing off the roof
to get good time cleared for the show If
and when it goes under new sponsorship.
But the biggest fly in the Gulf ointment
is the fact that oil firm uses only 110 sta-
tions of the Columbia web because the
product is distributed only in the areas
covered by those outlets.

Bergen Eyes
N. Y. as Home

For Air Show

Legit Show Bug Bites Him

NEW YORK, Jan. 20—Edgar Bergen Is
making 2 pitch to move his Chase &
Sanborn show East permanently In
March so that the ventrilo-comic can
settle down to do a legit show. However,
there’s a snag in deal.

Bergen's writers are turning thumbs
down on the idea because they don’t
want to live in New York. The scripters
don’t like the climate and want to stay
in Hollywood. Meanwhile Bergen came
in alone last week to start shopping
around for propspects to produce and
appear in his own stageshow.

In-and-Out Blue
10:30 Tues. Slot Gets
“Ruth and Eileen”

NEW YORK, Jan. 20.—Blue web s
prepping a new dramatic sustainer,
Ruth and Eileen, based on the movie and
legit show, My Sister Eileen. Show will
go into the Tuesday, 10:30-11 p.m. slot,
replacing the Eversharp Hal McIntyre
seg in the East.

McIntyre went into the slot as a re-
placement for Milton Berle when the
comic went to CBS. Then the band was
canceled out so that One Man’s Family
could have a 10:30 repeat for the Cen-
tral, Mountain and Pacific time zones.
Ruth and Eileen will move in soon for
the 10:30 show to the East and a later

repeat that has not yet been set.

Double-Talker Held
Over on Eddy Airer
May Be Permanent

HOLLYWOOD, Jan. 20.—Shirley Dins-
dale is being held over again this week on
the Nelson Eddy show, marking her sec-
ond appearance. According to N. W. Ayer
office here, there is a possibility that she
may be permanent. .

This is the first time that a non-vocal-
ist has come back for a repeat within a
week. Trade wonders if Eddy show will
undergo format change, getting away

WLIB Tries New
News Digest Idea

NEW YORK, Jan. 20.~—~WLIB, local
indie, preemed a new feature show
Wednesday (17), 3:00 to 3:15 p.m. We
See by the Papers. The program sum-
marizes press editorial and opinion col-
umns plus book, music, drama and
movie reviews.

Same gimmick in print has been a
feature of The New York Post, owned
by Mrs. Thackery, owner of WLIB, for
more than a year.

Thompson Switches

To MBS From Blue

from too much vocalizing. Miss Dinsdale,
17-year-old ventriloquist, features her
“girl friend,” Judy Splinters, on the airer.

NEW YORK, Jan, 20,—Jesse"I'hompson,
former head of the Blue’s co-op Dbrogram
promotion department, moves over to
Mutual next week to do speécial policy
promotion, working directly under Prexy
Edgar Kobak and General Manager Robert

Sweezy. Thompson will do confidential
work and special pamphlets on MBS pol-
icy. He will be replaced at the Blue by
Harold Day, for two-and-a-half years a
member of the promotion and advertising
department of the web,

4
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HOW it Feels to be Making
Progress

SEE Radio Daily last Wednesday? Has pages
and pages of results on their Certified Poll ot
1,051 editors and writers of the critical press of
America.” It was pleasant reading.

We didn’t walk away with the show. Did any-
body expect us to? We, the youngest of the major
networks? When the other two major networks
have had a whole string of years in which to
experiment with shows, with talent, with sched-
ules?

Well, it looks as though we came out of the
poll better than anyone anticipated we might.

NBC came up with 13 firsts. That is a great
record. 2 firsts in the daytime, 11 at night,

CBS came up with 4 firsts—two daytime shows,
2 nighttime.

We—the Blue—came up with 6 firsts. That’s
right: 6. One in the daytime, 5 in the evening.

This Radio Daily poll is evidence that, at least
as far as 1,051 editors are concerned, we have
two and one-half times as many top favorites in
the evening as CBS. And when “One Man’s
Family” moves to the Blue next month, we will
have six of the top raters, to NBC’s ten.

So, as far as 1,051 editors are concerned, we
must be the No. 2 favorite network.

But the detail about this which is most pleasing
is that five of our firsts are in the evening.

This is important because everyone knows

THIS IS THE

m NETWORK

how well we are doing in the daytime: ::

the best rafings in the morning of any network '
every month of 1944; the only major network to
make rating gains during the day in 1944 . .3

" that we might get to be like an actor who plays

too many of the same roles. People might get to
saying: “The Blue is a great daytime network.”
We are, but we’re more..

* * L]

A lot of people at the Blue are doing a lot of
work. Night work. There is a lot of enthusiasm
over here. A lot of determination and conviction
that, with the help of the agencies and adver-

_tisers whose competitive eyorts 2o sell goods at low

cost have made a nation listen, a truly great net-
work will one day emerge out of our joint efforts.

These evidences of progressare fuel for thefires:

And speakinF of evidences, perhaps the most
gratifying of all are those hard-headed radio time
buyers who are planning to get franchises on our
network. They are looking at the costs of the
three networks; eyeing their budgets; sensing the
increasing need to reduce the cost of distribu-
tion. And that $3,500 a week that the Blue saves
for them on a nighttime half hour over the next
less-expensive network is a vital factor, and
deserves the greatest consideration—particularly
in the light of the Blue’s progress—as evidenced
by such things as the Radio Daily poll.

M P a4 N Y . ]
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Opera’s Next Chance Is Air Pi

Must Change
For Real $%

Modernizing for video will
build audience for flesh-
stuff but not for ‘old hat’

o

NEW YORK, Jan. 20.—Video, in the
opinion of Dr. Herbert Graff, director of
operatic production for NBC Television
and well-known Met producer, will prob-
ably builld that mass audience opera
has always looked for,
but the new ticket buy-
ers, conditioned on tele’s
streamlining, will prob-

tional longhair if the
brows do not learn and
use new techniques, Dr.
Graff, who has been
handling opera at NBC
for about a year, says
that tele can be to opera what radio was
to the concert stage if opera can stop
doing things the way they were done in
1860. B

He feels that the mass audience can
learn to like opera thru video and want
it in the flesh simply because alr-pic
will reach more people than can ever get
into the Met and because sets, camera
and time limitations in tele are forcing
a substantial revision in methods of
staging.

“This audience built by video,” says
Dr. Graff, “will want to go to the opera.
But it will go only once If it finds that
it is streamlined, adapted to modern
stagecraft, as will be the opera it knows,
the opera of television. We have learned
at NBC that we can’t put on our shows
the same way they would be produced
on the stage. The show has to be cut,
the libretto has to be in English and
the music more compact. Of course,
television will take advantage of the op-
portunities the medium permits by in-
tegrating fllms and moving around a
great deal, but stage opera won’t be able
to do that.

“However, the point I want to make is
simply this: In television we can create
& mass desire to see opera. That mass
audience might be able to make up the
deficit which most companies have. But
they won’t unless it is the opera they
have grown used to thru the iconoscope.
An audience weaned on one type of pro-
duction will not take kindly to another
which is not up to date.”

“Carmen Jones” a Case in Point
In addition to what Dr. Graff has to
say on the subject, many observers in
the opera and on the Main Stem point
out that the success of pop stuff like
Carmen Jones proves that longhair in
modern dress can do a commercial job.
They say that by streamlining itself and
introing up-to-date stagecraft, the Met

(See Opera’s Video Chance on opp. page)
T T T - =
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PRESS CLIPPING BUREAU, Inc.

165 Church 8%, New York 7, N.Y.
BArclay 76371
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WHO FOUND

A BOOK UNDER A
TREE THAT GROW
IN BROOKLYN?

ably not accept conven-.

REVIEWS

CBS

DuMont

Reviewed Thursday (18), 8-10 p.m.
Style—Variety, film, quiz. Sustaining on
WCBW, New York.

Reviewed Wednesday (17), 8:15-
9:45 p.m. Style—Variety and films. Sus-
taining onn WABD, New York.

Madamoiselle magazlne’s Young
Women in Wartime, originally skedded
as the CBS piece de resistance for the
evening, was canceled out for produc-
tion reasons Thursday . night and the
time filled by Hardeen, magiclan-brother
of the late Harry Houdini. Consldering
the short time he had to set up the show,
director Ben Finer did a more than com-
petent job.

There was nothing too-extra special
about the show, but it held the audience.
The tricks were good and the camera
work as good as can be expected on an
off-the-cuff show. Hardeen, who says he
has inherited all of his brother’s tricks,
is a good magiclan, a fine one in fact.
But he has one flaw. That flaw is his
non-registering patter line. It's neither
funny nor clever. It's just talk and in a
none-too-pleasant volce at that. Credit
Felner, tho, for a good hurry-up job,
altho it would have been better had he
cut the card tricks because of their
low visibility.

Paul Belanger turned in one of his
best efforts to date with an illuminat-
ing and effective interview show on the
army and navy nurse corps. Under Be-
langer’s direction, staffer Frances Buss
did a neat job of pumping an army
nurse, with a recruiting fllng thrown
in the middle. Timing was fine, talking
was swell, and some of the close-ups
were terrific. Best part of the show
was the idea of intergrating a movie
into the seg. The trouble with most
interviews in the past was that they
actually exhausted their subject matter
after five minutes or so. In this case the
film occupled the other 10 minutes,
usually a rather deadly bore.

The Missus Goes A-Shoppin’ is still top
commercial material, with John Reed
King continuing like crazy-—crazy like a
fox. A new seating arrangement, first
tried out two weeks ago, helped to con=-
centrate the audience and make the
cameramen and director breathe more
easily. The live lookers have been dl-
vided into two groups and put on either
side of the stage Iinstead of stretching
back to infinity. Marty Schrader.

Balaban & Katz

Reviewed Tuesday (16), 7:30 to 9
p.m. Style—News, variety, drama. Sus-
taining on WBKB, Chicago.

William Mogle, writer and narrator of
the dramatic offering on tonight’s show,
presented by the Cook County Chapter
of the National Infantile Paralysis Foun-
dation, introduced his opus by saying
that 1t was going to be an entirely new
form of television program. It was new,
at least, in that up to now nothing at
WBKB has been as bad.

First, and biggest mistake, was at-
tempting to put on the show without a
rehearsal. It would take a group of
geniuses to put on a dramatic television
show without rehearsal, and Mogle and
the staff at WBKB are far from that.
Over-all mistake was in production con-
ception of the drama. It has narration,
speeches, a few scenes portended to be
dramatic, slides—all mixed up in a
hodgepodge that had- no transition or
continuity. The show opened with shot
of Mogle reading introduction remarks
and introducing the cast, Chapter work-
ers, and members of the family’s whole
case history was to be related.

The family was the Gallaghers, mother
and seven children, four of whom had
been stricken by paralysis and cured by
proper treatment.

Next, the camera was panned on the
workers and on each of the family
members. Then Mogle went into some
corny, sentimental narration about how
the family had been gathered around a
piano one night a few years ago just
before polio struck. Bang, fade Into
plano scene. But the kids wouldn’t sing,

(See B&K on opposite page)

Apparently disregarding the male audi-
ence tonight's program was strictly for
fems. Two out-and-out commercials
plugged dainty unmentionables for the
bride and corsets for the broad. Even the
entertalnment portion was full of dames.
In this seg, a hypnotist put the gals in the
studio to sleep.

Macy’s Bride’s Shop was better than
Cavalcade of Corsets — it was shorter.
Opening with 25 seconds of film that in-
cluded four clips, the department store’s
four-minutes, 35-seconds had Mendles-
sohn’s Wedding March as background.
The recorded music faded out as Helen
Lewis came on with a model appropriately
garbed for the last mile. The youngster
was a non-pro and her make-up had evi-
dently been applied by someone of the
same status. Heavy brows and too dark
lipstick drawn past the corners of her
mouth created anything but the sweet
demure bride.

While the bride beamed, Miss Lewis did
a fast-running patter job on the fine
points of the dress, veil, etc., mentioning
the economy of a Macy outfitting. Switch-
ing to a one shot, the commentator was
shown at a clothes rack holding matched
lingerie for the audience’s inspection. As
she discussed each item, she stressed its
low price.

Entire Macy production was below the
standard set at the firm’s recent telentre,
when good writing and much rehearsal re-
sulted in an entertaining selling job. To-
night it was just another fashion show,
not too bad but certainly without a single
imaginative innovation. Tom Hutchinson,
director and RKO Television Productions
have done better work.

Television Workshop produced the cor-
set show thru Lester Harrlson Agency for
Diana Corset Company. Altman’s, which
features the product, came in for plugs.
Store had announcements of the DuMont
show in its corset department. David
Kaplan did the writing, and Irwin Shane,
the direction, for the 17-minute seg.

Eleanor Dennis and Jackie Ensell played
the roles of young girls gushing over a new
male. In high-pitched volces, the two
reeled off inanities that would infuriate
the average teen-ager. Tiresome script
butlt up to the revelation that a box on
the mantle (from which the two didn’t
budge) contained the secret for a success=
ful evening that was coming up, a Diana
corset. At last, the audience was permitted
a peek at the precious figure-moulder.
Then one gal gally snatched it and
squirmed behind a screen to dress for her
date.

While they gloated over being modern
girls privileged to wear these dandy gar-
ments and poked fun at their ancestors’
clothes, models in period costume paraded.
In each instance the model reached off
screen for & plaster-cast model of the cor-
set worn with her outfit. She waltzed
around to permit full appreciation of the
corset to plano accompaniment.

This portion of the show would have
been entertaining enough, as it was cer-
tainly visual and lights and cameras were
on the beam, but the tedious twitterings
of the two gals made 1t seem just too silly.
The idea was a good one but the heavy-
handed script bogged down the whole pro-
duction.

Lever Bros.” show plugged Lifebouy
Soap with a before and after pantomime
skit with beautiful, but oh, so lonely a
gal at the phone. Pat Murray’s voice told
the audience that the phone didn't ring
for her because she had you-know-what.
Presto, a bath with the soap, and the door-
bell and phone rang like mad. She leaped
from one to the other, nodding “yes” to
invites and signing for boxes of flowers
and other presents. Script sparkled and
the fem looked good. Miss Murray had
enough humor in her voice to sell the
show. Otherwise, it would have been just
a little thick.

Sam Cuff was shunted to a siding to-

(See DuMONT on opposite page)
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| Clothing Firms

Nix Don Lee

Fashion Show

HOLLYWOOD, Jan. 20.—Deal to put a
fashion show on Don Lee’s W6XAO Janu-
ary 22 fell thru,

Clothing manufacturers are believed to
have backed down on the proposition, due
to the tight condition of the market. With
no suitable models to show, Lynn Randle
publicity office decided to call it off.

Idea was worked up by Randle office
and was to feature Bea Beanderet, Lurene
Tuttle, Janet Waldo, Cathy Lewis and
Jeannie McKeon, all featured on leading
alr shows. None of them has been on tele.

However, there "is a possibility that it
will go on sometime after March 1. Nego-
tiations are now under way for Adrian to
furnish the clothes if the deal goes thru.

Midwest Blue
Experiment Sked
Shows Over WBKB

CHICAGO, Jan. 20.—The Blue Net-
work’s Central Division will take part in
the net’s recently announced plans to
engage In experimental television pro-
duction on already established video
stations, by starting a series of programs
telecast by the Balaban & Katz Chicago
Station WBKB, late part of February.
The net will use Blue shows and WBKB
facilities in a co-op deal that does not
involve contracts, the payment of money
to WBKB binding agreements, or any-
thing other than “a gentleman’s agree-
ment,” Merrit Shoenfeld second in com=-
mand of Blue here, sald.,

Breakfast Club and Quiz Kids
The first shows to be put on by the
Blue at WBKB will be the Breakfast
Club and Quiz Kids. Other Blue shows
originating here will be telecast as the
experiment continues. Blue tees off at
WRGB, Schenectady February 25 and on
WABD, New York, February 28.
Schoenfeld said that no agreements
for television wage scales would be
entered into by the Blue with the unions
representing the talent on the shows.
The AFRA members on the shows will
contribute their services in the interest
of developing the television Industry.
Musiclans, if any are used, undoubtedly
will be pald by the Blue and their video
work will be figured into the number of
staff hours they work for the Net.

No Producer Set

No producer will be assigned the video
shows as a full-time chore. Production
will be under the immediate supervision
of Clint Stanley, staff Blue director who
was recently discharged by the navy.
Gene Rouse, local program chief, will
supervise.

Blue’s tele shows over WRGB and
WABD will be a half-hour weekly after
the preems.

WOW Throws Tele
Shindig for Ad Club

OMAHA, Jan. 23.—Captain William
Crawford Eddy, United States Navy, and
three other national television authori-
ties will present The Story of Television
on “WOW Night” at the Omaha Adver-
tising Club today at 6:30 p.m. at Hotel
Fontenelle Ballroom.

Captain Eddy is noted for his elec-
tronics devices now in use by American
naval forces thruout the world. He is
also one of the nation’s foremost au-
thorities on television. Other speakera
will be Richard H., Hooper, television
sales promotion expert for Radlo Cor-
poration of America; Stephen W. Pozgay,
television transmitter expert for G. E,
and Cyril Wagner, Midwest editor of The
Billboard, all from Chi. About 400

clients and advertising agency men and

civic leaders will be guests of WOW.
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Capt. Eddy Presents
Kaleidoscope With
Video & Other Uses

CHICAGO, Jan. 20.—The unlimited pos-
sibilitles of kaleidoscope projection of
geometric designs by the use of light, a
serles of lenses and a design source, re-
ceived unusually great attention recent-
1y here in the offices of Captain Eddy,
inventor of a new and simplified kaleido-
scope. Eddy, now in charge of the navy’s
radar school and formerly chief of the
Balaban & Katz tele station WBKB, re-
ceived visits from enthuslastic station
men, agency execs and top-ranking engl-
neers.

As Eddy demonstrated at the recent
TBA conference with his new four pound,
15”x10”x10” machine that will sell for
about $350 when material is available,
the kaleldoscope has many video uses.
Some of these uses Eddy demonstrated
in 1939 when he was in charge of visual
effects for NBC in New York. For example,
the machine can be used for video “bridg-
ing.” It can transmit moods, heighten
or lower them, or continue them at the
same tempo. It can be used, as WBKH
has used them for a curtain effect be-
hind which actors can appear when the
camera on which 1t is trained 1s dissolved
and the camera on the actors is faded in.

Altho the kaleidoscope was discovered
in 1815, when it was noticed that dif-
ferent geometric designs could be seen
by looking thru prisms that were moved,
it wasn’t until Eddy worked out his NBC
gadget in 1939 that kaleldoscopic images
were projected. At that time a cumber=-
some machine was used.

Unlimited Possibilities

Recently, when Eddy perfected his port-
able model the unlimited possibilities of
the machine became apparent to the
video advertising trade. Eddy’s new ma-
c¢hine uses a small motor that drives a
disk on which are the kaleldoscope designs
at a speed of one-third RPM. A 300-watt
bulb picks up the designs on the disk
and with the aid of a series of mlirrors
in a lens in front of the disk projects
them in the form of moving geometric
designs. Eddy has also perfected his ma-
chine to the point where it can use color
as well as black and white disks, films
and slides.

Speculation of the trade leaders who
visited Eddy and saw the possi-
bilities of kaleidoscope was almost un-
limited. One said it could be used to
project attention getting designs on bill-
boards. Another said 1t could be used
in juke boxes to heighten musical effects.
A leading engineer said that theoretically
it could be the basls of a new form of
radio-television. He advocated that the
FCC allocate a special spectrum in which
would be transmitted the kaleldoscoplc
designs In conjunction with FM musie,
entirely aside from the regular television
channels.

Another said that it woud be invaluable
to new video stations during their experi-
mental period as the disks can be made
now in lots of 10 for about $5 apiece, and
thus would be much less expensively
transmitted than regular film. One disk
would make a complete revolution in
three minutes, but it can be used over
and over again because the eye cannot
remember all the designs it saw in the
first three minutes. Since film runs at
the speed of 90 feet a minute it would
take 270 feet for a three-minute show
but only one disk for same perilod.

According to those who advocate the
use of kaleldoscope during the experi-
mental days of a video statlon, it would
be an attention retainer. When the
station was not set up yet to put on live
programs it would be much more effective
than the transmission of a station iden-
tification pattern now used quite often by
many video stations to fulfill the FCC
requirements that a video station must
transmit a picture so many hours a day
and can’t transmit music only.

Airlines To Use Video

NEW YORK, Jan. 20.-——Pan-American
Alrlines moves into the video field March
12 with a travel show that has been
signed on NBC tele for 52 weeks. Pro-
gram will be angled to the Pan-Am ad
campalgn, plugging Latin American
scenery as seen from a clipper. Show will
be mostly pic with a few live shots
thrown in during the year. J. Walter
Thompson is the agency.

More Radio and Television News

on Page 30

HE FCC has made its recom-

mendations on video frequency
allocations. No lone got all he
asked. No one was left holding an
empty bag. Tele after the war is
set to continue in the present band
until such time as high frequencies
prove themselves to the satisfaction
of the public, the industry and the
FCC.

All things considered, the com-=
mission’s recommendations are fair
and intelligent. The industry real-
izes this. Since the industry knows
the score, it becomes apparent that
no good is being served by state-
ments boasting that one side or an-
other has been justified. Claims of
great triumphs only becloud the
issue, befog the public. If leaders
in the industry continue to make
an issue of something which in fact
is safely and deeply buried, the man
in the street, the man who will put
it on the line to buy a video set if
he thinks it will work, will become
more and more confused and will
put his money deeper and deeper
in his pocket,

Don’t Kill the Tele Goose

And by bullding into confusion
what is clearly defined, the indus-
try will only change the_potentlal
buyer into a non-buyer. He will
then not buy because conflicting
statements will make him suspicious
of this thing called television. The
layman will not know whom to
trust. If all factions continue to
battle, the public will trust no one.

The FCC's report has cleared the
air. Stop beclouding it.

Video has reached a point where
what should be done now is to work
and experiment, quietly, without
periodic announcements and chest
thumping.

There is no doubt that there will
be improvements in tele transmis-
slon and reception. Whether they
come by high frequencles or low is
not important. Whether CBS, RCA,
Farnsworth, GE or any org wins a
point is not important,

What Is important is that the
public’s interest be served. There’s
“public service” in video, too, At
present p. s. Is served by working
and shutting up.

B&K

(Continued from opposite page)

one remarked how hot the lights in the
studio were. It was a mess. Then, for
no apparent reason, a fade into a scene
of the head of the Cook County Chapter
seated at a desk explaining work of the
paralysis organization. From here on it
was confusion all the way. Too many
changes of unrelated scenes, shots of
pictures that could not be seen because
the prints were not contrasty enough,
and finally a close with a donation plug
and a last shot of the family.

The entire story could have been told
very effectively with a few simple scenes
of the family or with a few words from
the mother and children. The history of
the family was filled with pathos that in
itself supplied enough dramatic impact.
It was loused up by an attempt to pro-
duce drama with over-production.

Best portion of the program was that
put on by the navy as part of its cam-
paign to recruit radio techniclans. An
excellent group of musiclans and the
world’s champlon typist were presented
here. Pianist O. H. Colvin did a good. job.
The camera girls, however, should have
used more close-ups of his hands on the
keyboard. Jack Sher, M/2c, proved he
could play 12 instruments. Cecil Leeson,
former member of the New York Phil-
harmonic, gave a recital which was ex-
cellent. Floyd Swink proved he could
type at a furious speed material he read
in a book that was upside down in front
of him while he gave the Latin names
of flowers whose English names were
given to him as he typed. All of this was
good aural entertainment.

Also on the program were newscaster
Joe Wilson, and Bill Vance who gave an-
other one of his excellent X Marks the
Spot murder talks. Cy Wagner.

OPERA’S VIDEO CHANCE

(Continued from Opposite page)
and other companies can tap an entirely
new source of revenue to pay the bills.
Also, the oldles will squawk at every
change. They will become adjusted to
them. The new ones will take to opera
the way the public has taken to ballet
since it smartened up.

One point always made in discussions
of the opera and video is the effect that
radio has had on concerts. Top concert
managers say that radio has built sub-
stantlal audiences for highbrow music,
so substantial that many companies are
now on a paying basis. But concerts, too,
have been streamlined. The length of
programs has been shortened and more
popular works played. Tele can do the
same for opera, since tele middlebrow
is the institutional of the future.

But if opera Is to make more dough
to collect upon what tele can do for it
—1i. e., bring in more people, it will have
to modernize. All the fancy trappings of
the past have failed to sell opera to the
masses because opera has wanted the
masses to take it as it was. It won't
work out that way, trade says and
stresses—"opera can be saved If packaged
correctly for today's and tomorrow’s
video viewers.”

R&R’s Tom Vitor G.L-ing

NEW YORK, Jan. 20.—Tom Vitor, one
of Ruthrauff & Ryan’s tele directors,
end radio director with the firm for
over six years, ig service bound. He re-
ports for induction in three weeks.

DuMont

Reviewed Tuesday (16), 8:15-10 p.m.
Style—Film, quiz, variety. Sustaining on
WABD, New York.

Raymond E. Nelson’s Maritime Service
Show did one good thing for Raymond E.
Nelson., If natlonal service is passed by
Congress, Nelson can be sure that the
merchant marine will have nothing to
do with him, He certainly did them dirt.

The best thing to do would be to
enumerate, in chronoligical order, just
what was wrong with the show. The first
thing that happened to be perfeotly hon-
est was not Nelson’s fault. His credits
shots were, as usual, a series of plaques,
with & seaman, for variation dissolving in
and out between flips. Some of the dis-
solves were full and some of them three-
quarter, a lamentable but not too im-
portant Inconsistency. Second, was ex-
tremely poor lighting on singer Tommy
Mercer’s face, which threw his left side
in shadow. Then after Mercer's first
chorus the camera remained trained on
him instead of moving to the band, per-
mitting the assembled maritime service
brass hats to enjoy the enlightening
sight of Mercer chewing his gum and
grinning.

The next fluff came when a merchant
marine award was about to be presented
to its winner. In that one, the camera
remained trained on the band and emsee,
as a woman's voice, with no previous
warning, started to tell the recipient

how happy she was to present him with
the medal. By the time the camera did
move over, the presentation was half
over and no one knew what it was all
about.

After that the band started the intro
of a second chirper. The cuing here
was so slow that the band had to fake
for nearly two minutes before the singer
sang his first few hesitant notes. To
wind up the specific clinkers, the lights
in the studio didn’t go on at the end of
a film which was part of the night’s
festivities.

‘There are also a few over=-all objections.
First, the program was too heavy on
music. Hollywood has learned that a
band number requires a production if it
runs long, and so does a singer. Nelson
hasn’t. There s a limit to the visual ap-
peal of an ork or a chirper. When those
two are nearly all the live show, audi-
ences switch away, but fast, Second, in
order to make a big deal of what de-
veloped into a small farce, Nelson put a
14-plece band, three singers, an emsee
and several other assorted characters into
a studio a bit smaller than an out-size
phone booth. The result of this pleasant
little bedlam was the terrible lack of
room for camera movement and a static
pic.

We would also llke to register our
vigorous objection to Nelson's use of lap
dissolves in places where they are totally
unnecessary. Dissolves should be used
for an arty effect (and five is not arty)
to establish a mood in drama or in other
situations which call for them. They
should not be used to cut from a singer
to a band.

‘To stop pummeling Nelson for a while,
Ens. Phil Lang’s band is a hot outfit
with plenty of drive and a solld brass
section. Singer Tommy Mercer has a
nice voice that needs training, but he has
good phrasing.

Bob Emery put on a quiz show for his
Video Varieties. 1If you like dull, un=-
imaginitive quizzes on natural history,
plus a lecture about black snakes, he
was your meat. Emery would be much
better off, in quizzes as well as the other
shows he does, If he either decided to be
either the emsee or the director., You
can’t do both.

On second thought we'd say that he
should direct and stay away from the
camera. Things are bad enough these
days. Marty Schrader.

DuMONT
(Continued from opposite page)

night to make way for Allan Nellson, am-~
ateur hypnotist, Four girls were seated
on a couch after Nellson had explained to
Miss Murray that he would hypnotize
them if they would co-operate. The girls
reacted well and soon he had the quartet
sound asleep. While in a trance, each was
called upon to sing, lecture, etc. Cameras
moved in for close-ups of each girl as
Nellson put her thru her paces.

It was an altogether entertaining bit.
Most of the time the hypnotist was off the
screen, stress being placed on the visual
reaction of the girls to his voice. Seg gave
rise to speculation on further possibilities
of hypnosis on tele. Nellson said he could
hypnotize an audience miles from the
studio. :

Faust, an anclent quickie, and Florida
Cowboy gave the men with strong eyes
and not too much discrimination some-
thing to see If they survived the corset
routine.

Wandae Marvin

OUTSTANDING

RADIO
PERSONALITY

DUNNINGER

26 NATIONAL MAGAZINES RAN
FEATURE ARTICLES ON THE
MASTER MENTALIST IN 1944!
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First Disk Jockey Platter Tah

Import.ance To
Be Checked

Bearing juke plays have on
air plugs to be evalunated,

, reverse to be tabbed also

[

NEW YORK, Jan. 20.—Another forward
step In music popularity measurement
was made this week when The Billboard
took its first poll of disk popularity.
Going directly to the source, the survey
was made in conjunction
with the disk jockeys of
the nation, with the pan-
cake flippers telling their
all—not only on the
platters for which their
fans are yelling most—
but also the “coming-up”
tunes.

Most of them being
modest boys, confessed
that after all it was their spinning that
made the disks popular in their areas.
But off-the-record, they conceded that
a few band leaders, juke boxes, Crosbys,
et al., might also have “helped a little.”

Half Nation’s Spinners Tabbed

For the first disk jockey pop tabbing,
approximately half of the men who spin
and sputter turned in their reports.
And the disk that the dial-twisters de-
sire most was none other than the disk
which in the pay-to-play boxes gathered
the most nickels, the Bing Crosby-
Andrews Sisters’ bit of cowbilly, Don’t
Fence Me In. The No. 2 spinning piece
of shellac and lampblack on the air was
Johnny Mercer’s version of Ac-Cent-
Tchu-Ate the Positive, the Capitol disk
with the Pied Pipers. This one held
down the No. 3 juke box pop slot, the
No. 2 paytable spinner being Rum and
Coca-Cola, which was No. 3 in the disk
jockeys’ hearts. JReason that the Rum
number doesn’t run day and date on the
pay-off phonographs and the station
turntables is because there ares some
stations with jockeys that abide by their
network rules and regulations—and this
number, because of its high alcohol con=-
tent, plus its free Cola plug, is anathema
to the nets. Junior webs, like the Blue,
permit it to sneak under the continuity
acceptance barrier by taking out the

(See DISK AIRINGS on page 63)

B. G. Set for Para
Again, End March

NEW YORK, Jan. 20. — Benny Good-
man’s plans to play the Paramount The-
ater are sald to be on again, with tentative
skedding in of his ork somewhere around
the end of March. At present time, he’s
appearing with his quintet in Billy Rose’s
Seven Lively Arts, but he’s only in for 13
weeks and can step out in mid-March.
Show is now in its silxth week. Understood
that Goodman will probably follow the
Ink Spots show at the Paramount with a
new band.

There was talk of B. G.’s going into Para
last fall, but the Rose show Kkilled that.
However, Goodman did get together a big
band to cut an audition for Chesterfield,
on thelir five-across-the-board show. Pre-
sumed that same men that did that show
may sit in with new Goodman band, if
and when it’s formed. Goodman can re-
hearse band while doing show, altho he
hasn’t announced any definite plans as
yet.

Valdes Waxes First
Two for Decca

NEW YORK, Jan. 20. — Miguelito
Valdes, Cuban singing star, last week
made his first recordings in English.
Valdes disked You Never Say No and
Good, Good, Good for Decca.

L
\

Changing Spots

NEW YORK, Jan. 20. — Deke
Watson and His Brown Dots, new
vocal group set up last week under
management and booking of Moe
Gale, is skedded into the Planta-
tion Club, St. Louis, February 1,
for a three-week stint. The quar-
tet, which has only gultar accom-
paniment, is patterned after the
Ink Spots over which Gale and Bill
Kenny, one of the IS members,
went to court recently. Watson
was an original member of the
Ink Spots.

Ray Bauduc Setting
New Ork; Opens at

‘Salt Lake City Spot

HOLLYWOOD, Jan. 20.—Newest band
of name caliber to be organized here is
headed by Ray Bauduc, who became well
known as drummer with Bob Crosby’s
Dixieland Band. In the army for three
years, Bauduc received a medical discharge
recently and is restricting personnel of
his newly organized group solely to ex-
service musicians.

Tieing In as a partner, manager-and also
playing sax with the band, is Gil Rodin,
also a mainstay with the old Bob Crosby
crew. Rodin also received an army dis-
charge last month after several years in
the service.

The band, 16 men and two vocalists, is
currently in the rehearsal stage with a
West Coast tour being lined up by MCA.
Debut at Rendezvous Ballroom, Salt Lake
City, February 16. Bauduc gained his
greatest fame with Crosby for his record-
ing of Big Noise from Winnetka.

ASCAP Okayed
For Florida

‘NEW YORK, Jan. 20.—In an important
decision handed down in the State of
Florida, American Society of Composers,
Authors and Publishers, was found to not
constitute an unlawful monopoly or com-
bination operating in restraint of trade,
and that ASCAP was legally qualified and
entitled to operate within the State.
ASCAP, along with SESAC and BMI, were
defendants in the original suit brought
by the Florida Attorney General J. Tom
Watson, charging infringement of the
Florida statute.

Red Caps Counter-Suit
Against Davis Dismissed

NEW YORK, Jan. 20.—~Joe Davis, in
his sult against the Red Caps, won a dis-
missal of their counter complaint in New
York Supreme Court last week. Davis,
owner of Beacon Records — recently
changed title to Joe Davis label—claimead
that Red Caps agreed not to use that
name outside of making disks for him,
and that he was the owner of the name.

Court found that the Caps’ counter-
claim of royaltles and accounting of
profits on disks which they made for
Davis was insufficient and had no basis
for equitable relief. Case comes up Jan-
uary 30 for trial. .

Trace To Cut 8 for Nat’l

NEW YORK, Jan. 20.—Al. Trace and
ork, now at the Hotel Dixie and skedded
into Loew's State Theater February 1,
will cut eight sides for National Records
this week, Outfit waxed eight tunes for
the firm in December. The Trace Silly
Symphonists will head for the Coast and
another Columbia pic in a few weeks.

WOV WinsRegional WLB Round
In Effort To Cut House Fiddlers

NEW YORK, Jan. 20.—The number of
musicians steadily employed by Station
WOV, indie here, may be cut 50 per cent
and the number of musicians in radio out-
lets thruout the country may also be re-
duced considerably if the National War
Labor Board upholds a report made here
Wednesday (17) by senior hearing officer,
Herbert R. Northrup, of the Regional
WLB. The report recommended that the
WOV stafl be slashed from 18 to five. It is
said in the trade that the board’s report
may mean that superfluous musicians all
over the U. S. may lose their radio jobs.

In an eight-page report, the board found
that there was no general unemployment
problem facing musicians; that WOV has
no need for, and cannot use, 12 musicians;
that a reduction from 12 to.five musicians
would release seven men now hoarded by
the union’s “feather-bedding rules.” It
was suggested that the seven musicians
could seek war work if not able to find
employment at their trade.

Four-Year Battle

The local and the station have been at
odds since 1941 over the question of quota.
On October 27, 1944, each party submitted
its dispute case to the board. Main points
of issue other than the minimum number
of men have been wage increases and re-
troactivity of same.

The board recommended a 15 per cent
wage Iincrease, the maximum upping per-
missable under the Little Steel formula
but clearly specified that the boost apply
only to those men retained. Thus, the,
seven men who may be released will not
be eligible to retroactive pay tho the union
is asking that all 12 men be covered. The
board set, April 1, 1944, as the retroactive
date. .

Trade says it appears that the board has
confused the parent body, AFM, with
Local 802 when it comes to the electrical
transcription case and the payments man-
ufacturers of records are making to the
union. Tho the entire sum 1s paid direct

to the AFM treasury, the report says the
union is amply protected against the un-
employment contingencies in the future.
It has succeeded in making contracts with
the manufacturers of records for the pay-
ment of 2 cents for each record made by
union musicians into a fund which the
union claims will be used to employ un-
employed musicians in various ways which
it (the union) will devise. Actually, no
plan has yet been worked out for Local
802 or any other local in the AFM to share
in the distribution of the record funds,
according to rellable reports. And the 2-
cent figure applies only to higher priced
disks, not the pop commercials,

Should the NLRB concur in the regional
board’s findings and report, and the min-
imum number of men in WOV is reduced,
it may well set a precedent for similar ac-
tlon by every station employing musicians.
To date, the quotas have been established
between the union and each individual
station, after negotiations by the two
parties. This Is said to be the first time
that 802’s right in the matter has' been
questioned.

At one time, WOV employed 16 musi-
clans. After July 1, 1941, however, the
quota of 12 applied. Since then the sta-
tlon has attempted on several occasions
to have the minimum reduced. In its pe-
tition to the WLB, WOV asked that the
quota system be eliminated altogether,
terming it without justification and eco-
nomically unsound. The labor member
of the panel, tho dissenting from the gen-
eral findings, agreed with the other mem-
bers that there was no general unemploy-
ment problem affecting musicians.

Local 802 had cited the report on the
case of Station WJJD, Chicago, in which
the WLB panel unanimously recommend-
ed the continuance of the quota system.
In the report on WOV, the board pointed
out that the above recommendation was
made after it was noted that WJJD was at
the time employing one more musiclian
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Harry Cohn Leaves
Without Columbia,
Pub House Tie-Up

NEW YORK, Jan. 20.—Harry Cohn,
Columbia Pictures’ prexy, left town last
week after making several efforts to
make a tie-up with a music pub. Re-
sults: Nil!" One known offer is that
of $250,000 which he’s said to have
tossed at Max Dreyfuss for Crawford
Music, but the deal never came close to
the heating point. He’s also said to
have tried to get another catalog but
nothing happened.

It’s known that Cohn has been dickers
ing for a firm for some time, even going
to the extent of trying to set up a
separate org. However, past deals have
fallen thru because Columbia Pix won't
fully subsidize a music biz and Cohn has
wanted those interested to put in large
hunks of dough on a participating basis,
the idea being to pub Columbia’s scores.
Bourne Music is pubbing Columbia’s
present score, with music and lyrics by
Styne and Cahn. .

NLRB Calls Nets,
AFM and NABET

To Turner Hearing

NEW YORK, Jan. 20.—The National
Labor Relations Board has ordered a
hearing for January 30 to be held in
New York to consider the AFM-NBC-
Blue-NABET platter-turner situation.
The board will discuss the threat of
James C. Petrillo, prexy of American
Federation of Musicians, to pull musi-
cians out on strike unless his members
go in as disk spinners.

A trial examiner will ‘hear the case.
The National Assoctation of Broadcast
Engineers and Technicians has com-
plained that the nets refused to bargain
with the union relative to wages and
working conditions for record turners
after the Petrillo threat. The broadcasters
complained that they cannot operate
without musicians and fear to defy the
AFM in the matter.

Det. Symph Sponsor
To Offer $25,000
For Longhair Work

NEW YORK, Jan. 20.—When the De-
troit Symphony preems here at Carneige
Hall January 30, its sponsor, Henry
Reichhold, will take to the air to make
an unusual offer to composers. The head
of Reichhold Chemical Company will
speak during the hour that WOR bheams
the program in co-operation with the
Committee for Intra-American Activities.
He will call on longhalr writers to pen
a Symphony of the Americas and offer
$25,000 for the winning composition.

Mayor F. H. La Guardia will be on hand
to welcome the ork and greet Detroit’s
mayor who will accompany the musical
aggregation to town. Karl Kruger, billed
as the only native-born conductor of a
major symph, will baton the affair. Mar-
Jorie Livingston, back from a USO tour
of Australla, will be the soloist.

than required under its 10-man quota.
“In other words,” according to the New
York board, “Statlon WJJD was using
more than the quota number of musicians
and the musicians which it employed
under the quota system we