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"Cinco Minutos" 
Writer: Erika Ender 

Publishers: Excelender Songs, 
Sony ATV Rhythm 

PERFORMANCE AWARDS 

"El Otro" (Palomo) 
Writer: Jeronimo Sada 
Publisher: Alvani Music Publishing 

"Si Te Llame"(EI Chapa de Sinaloa) 
Writer: Jeronimo Sada 
Publisher: Alvani Music Publishing 

"Looking for Paradise" 
{Alejandro Sanz & Alicia Keys) 

. Writer: Swizz Beatz 
Publishers: Monza Ronza, Universal Tunes 

"Fui" (Reik) 
Writer: Jesus Navarro 
Publisher: Alvani Music Publishing 

PUBLISHER OF THE YEAR 
Alvani Music Publishing 

SESAC LEGACY AWARD 
Aleks Syntek 

"Caso Perdido" (Alicia Villareal) 
Writers: Claudia Brant, Noel Schajris (SACM) 
Publishers: Nana Maluca Music, 
Deeksha Publishing 
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SONGWRITER OF THE YEAR 

Jeronimo Sada 
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#1'5 OF THE DECADE 
(BILLBOARD YEAR-END CHARTS) 

"No Me Conoces Aun" (Palomo) 
Writer: Alan Trigo 
Publisher: Universal Musica Latina 

"No Me Doy Por Vencido" (Luis Fonsi) 
Writer: Claudia Brant 
Publisher: Nana Maluca Music 

SESAC AWARDS OF DISTINCTION 

SESAC Latina Visionary Award: Echo 

SESAC Latina Spirit of Mexico Award: 
German Montero 

SESAC Latina Spirit of Mexico Award: 
Alacranes Musical 

#1 AWARDS 

"El Doctorado," Gfony-Dize), ,_ 
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Take a, visual tour of the 
hottest music stars' 
tattoos guided by celeb 
tat artist Kat Von D, as 
well as a photo gallery of 
Katy Perry's most 

outrag eous outfits. 
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LIVI: Billboard and Adweek host 
Five companies wil be the Music & Advertising 
selected to present their Conference Sept. 15-16 in 
new technology, pt :>duct or Chicago. Catch panels with 
service. The application key execs from such brands 
deadline is Aug. 3. Go to asDrPeppe~Conve~e 
mobileentertainment and Ray-Ban. See: 
I ivefa II .com. musicandadvertisingfall.com. 

FILIVI AND TV IVllJSIC 
CONFl:Bl:NCI: 
Billboard and the 
Hollywood Reporter 
present the Film and TV 
Music Conference Oct. 27-
28 at Los Angeles' Hyatt 
Regency Century Plaza. 
More at: f ilmandtvmusic 
conference.com . 
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OCTOBER 27-28. 2010 
HYATT REGENCY CENTURY PLAZA 
LOS ANGELES 

D on't miss this unique opportunity to learn 
from and get direct access to the best 
music supervisors, composers, directors, 

music editors, songwriters and producers in the 
business. 

Top Reasons To Attend: 
Find out the most effective ways to get your 
music placed in : 
- Films 
- Television Shows 
- Commercials 
- Sports Programming 
- Trailers 
- Video Games ... and More 

Get one-on-one time with music supervisors and 
industry experts during a "speed networking" 
session 

Hear from the musicians and executives 
working on this year 's highest-rated TV 
shows and Oscar-worthy films 

Learn how to make money from film/TV 
music placements in the U.S. and abroad 

2010 ADVISORY BOARD: 

JOHN ANDERSON PJ BLOOM 
CEO Creative Music Supervisor 

Services/ Lifestyle Neophonic. Inc. 
Hunnypot Unlimited 

RICHARD GLASSER BILLY GOTTLIEB 
Head of Music Owner 
The Weinstein Playback Music 

Company Supervision 

JONATHAN MCHUGH JULIA MICHELS 
SVP Film& TV 
Island Def Jam 

STEVEN VINCENT 
VP Music and 
Soundtracks 

Disney Channel 

Music Supervisor 
Format 

LIA VOLLACK 
President 

Worldwide Music 
Columbia Pictures 

RUDY CHUNG MAUREEN CROWE LAURA ENGEL 
Music Supervisor Music Supervisor Agent 
Hit the Ground GTM Kraft-Engel 

Running Management 

JOEL C. HIGH 
President 

Creative Control 
Entertainment 

PAUL KATZ RICHARD KRAFT 
CEO and Founder Agent 

eye2ear music Kraft-Engel 
Management 

JAY FAIRES 
President of Music 

& Publishing 
Lionsgate Ent. 

ROBERT KRAFT 
President 
Fox Music 

KATHY NELSON ALEXANDRA PATSAVAS FRANKIE PINE RANDY SPENDLOVE 
Music Supervisor 

Kathy Nelson 
Company 

PLUS .. . 

Owner 
Chop Shop Music 

Supervision 

Owner, President of Music 
Music Supervisor Paramount Pictures 
Whirly Girl Music 

JASON ALEXANDER, Music Supervisor, Hit the Ground Running 

DEVA ANDERSON, Music Supervisor/Head of Music Division, Play-Tone Company 

MITCHELL LEIB, President, Walt Disney Studios 
CHRIS MOLLERE, Music Superviso r, Fusion Music Supervision 

$399 Pre-Registration - Register Today & Save! FilmAndTVMusicConference.com 

REGISTRATION: Lisa Kastner 646.654.4643 • LKastner@Billboard.com 
SPONSORSHIPS: Kim Griffiths 646.654.4718 • Kim .Griffiths@Billboard.com 
HYATT REGENCY CENTURY PLAZA 310.228.1234 • Discounted Rate $249/ night plus tax 

FOUNDING SPONSOR: PODCAST SPONSOR: CONFERENCE SPONSORS: 
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>> >TEEN 
CHOICE TO 
OFFER 
VIRTUAL 
PARTY 
The Teen Choice 
Awards has 
partnered with 
Planet Cazmo and 
Tommy Mottola to 
create the "Virtual 
Teen Choice Beach 
Party," which will be 
accessible to fans 
after they vote for 
the awards online. 
The awards will air on 
Fox Aug. 9 with host 
Katy Perry. For the 
four days leading up 
to the event, the 
"Virtual Teen Choice 
Beach Party" will 
host a concert by 
Jason Derulo, New 
Boyz, Kevin Rudolf 
and other special 
guests. 

>> > VHl 
LINKS WITH 
FOURSQUARE 
Foursquare and VHl 
have teamed for a 
sweepstakes running 
through Oct. 10. 
Foursquare users can 
now unlock the "VHl 
Fanatic Badge" by 
simply "following" 
VHl through a custom 
landing page at 
foursquare.com/vhl. 
Joining gives users 
access to the 
sweepstakes, which 
offers the chance to 
win VIP access to an 
unlimited number of 
concerts, from an as
yet unnamed 
participating venue. 

>> > CELEB 
SITECAMBIO 
LAUNCHES 
A group of 
companies that 
include AOL, the 
Jonas Group and 
MGX Labs launched a 
new teen-oriented 
celebrity site called 
Cambio. The site 
includes such 
features as a daily 
show and news. Much 
of the content at 
launch is Jonas 
Bf'others-focused, 
such as the show 
"Road Dogs," which 
follows the Jonas 
Brothers softball 
team competing 
around the country. 
The company says 
additional artists will 
be brought onboard 
as the site evolves. 

ME AND MY GANG 
Big Machine Records 

signs Rascal Flatts 

l fllfUMI BY WOLFGANG SPAHR 

MATH ROCK 
Star tups make sense of 

growing artist data 

ONCE BITTEN 
Univision payola fines 

sting Latin radio 

In memoriam: 
~ A mourner at a 

· memorial July 25 for 
f:.L - . Love Pal ade festival 
V7 · attendees who died 

~ when panic spread 
' among thousands of 

people stuc k in an 
entrance tunnel to the 

,,. . 7t~stival grounds; (inset) 
· nyndreds of thousands 

of music fans walk 
/ to the festival!. 

THE BLACK 'PARADE' 
After Deaths At 
German Dance 
Festival, Promoters 
Brace For Stricter 
Regulations 

The deaths of21 concert-goers 
at the Love Parade dance fes
tival in Duisburg , Germany, 
have spurred greater scrutiny 
of security measures at large, 
open-air music events. 

In addition to those who 
died, more than 500 other at 
tendees were injured after 
panic broke out July 24 in an 
entrance tunnel to the festival 
site by an abandoned train sta
tion. Official attendance figures 
for the free event haven't been 
released , but estimates suggest 
1.4 million people turned up, 
when organ izers had originally 
predicted 250,000. 

The death toll was the worst 
associated with any major 
open-air concert event in re
cent memory. Previous events 
marred by fatalities include 
the 2001 Big Day Out festival 
in Sydney, where a 16-year-old 
fan was crushed to death near 
the stage during a Limp Bizkit 
show; the 2000 Danish rock 
festival Roskilde, where nine 
people died in similar fashion 
during a Pearl Jam perform
ance; and the 1988 Monsters 
of Rock festival in the United 
Kingdom , where two fans died 
in a crowd surge. 

The Love Parade tragedy is 
also the latest incident to raise 
questions about fan safety at 
dance-music festivals, follow
ing the June death of a 15-year
old girl due to a suspected 
drug overdose after she at
tended the Electric Daisy Car-

nival in Los Angeles . 
Police have launched a 

criminal investigation of the 
Love Parade deaths, with 
extensive questions being 
asked about security and 
safety measures. Preliminary 
police findings were pre 
sented at a July 28 press con 
ference, when Ralph Jaeger, 
interior minister for the state 
of North Rhine-Westphalia, 
claimed Love Parade organ
izer Rainer Schaller "did not 
fulfill the requirements of his 
security concept ," referring 
to the document outlining 
safety and security measures 
for the concert. 

Schaller couldn't be reached 
for comment by press time . 
But in an interview with the 
Bild newspaper, the managing 
di rector of Love Parade organ
izers Lopaven t said the fesri-

IT CAME FROM OZ 
Aussie hardcore bands 

climb the charts 

FIT FOR ROYALTY 
O&A: John Simson of 

Sound Exchange 

val's security plans had been 
approved by Duisburg's local 
government. "All our obliga
tions ... we fulfilled 100%," 
he told Bild . 

Local promoters expect 
other, similar events to con 
tinue. But both the Assn. of 
German Concert Organizers 
and the German Federal Live 
Entertainment Assn. have 
called for the introduction of 
uniform, nationwide security 
regulations for live events, 
pledging to make themselves 
"available to policymakers for 
talks on these matters. " 

Although official guidelines 
for live events in Germany are 
strict on paper, in practice they 
are often relaxed during nego
tiations between promoters 
and local authorities. North 
Rhine-Westphalia 's chief po
lice controller Dieter Wehe 
says the Love Parade docu
ment allowed for nar rower 
emergency exits than German 
law usually requires . 

Peter Schwenkow, CEO of 
promoter DEAG , says that 
while safety standards are gen
erally high in Germany, all free 
events may now have to be 
ticketed to restrict numbers . 

"I expect more profession
alism at mass events without 
tickets [in the future], " he says. 
"Each event has a maximum 
capacity, therefore it is impor
tant that you can always con
trol whether this capacity has 
been exceeded. " 

Previous tragedies at Euro
pean concerts have prompted 
new regulations. After nine 
fans died at the 2000 Roskilde 
festival , compulsory risk as
sessment procedures were es
tablished for festivals . 

Stuart Galbraith, who pro
moted the 1988 Monsters of 
Rock festival for MCP, says the 
inquest into the Monsters of 
Rock deaths showed "that there 

were no set guidelines, so the 
inquest had no points of refer
ence on whether everything had 
been done correctly or not. " 

The inquest found that the 
event had been run on a safe 
basis and that the deaths were 
a tragic accident , but the inci 
dent ultimately prompted the 
U. K. government's Health and 
Safety Executive to publish an 
event safety guide. 

Nonetheless , Galbraith
now promoter of Pan-Euro 
pean rock festival Soni sphere 
and chief executive of Kiliman
jaro- hopes the Love Parade 
tragedy doesn ' t lead to new, 
Europe-wide regulations . 

"It's right that each terri 
tory has its own guidance, " he 
says. "The behavior of cus 
tomers in each territory is 
markedly different. An audi 
ence in Istanbul responds very 
differently to Metallica than a 
U.K . audience ." 

Chris Boothman , director 
of London street festival the 
Notting Hill Carnival - an 
unticketed event that regularly 
attracts more than 1 million 
visitors - says promoters 
everywhere will have to learn 
lessons from the tragedy. 

" Large open-air events 
have become a way of life ," 
he says. "So I don ' t think it' s 
question of them stopping, 
in the same way football 
matches haven ' t stopped 
s ince Heysel [the Brus sels 
stadium disaster in 1985 
where 39 soccer fans died].· 

Promoters are already sub
ject to "so many restrictions ," 
Boothman adds. "Sometimes 
it's a pain - until you hear 
about instances like this and 
you realize, actually, it's all for 
a reason ." 

Additional reporting by Tom 
Ferg11 s011 and Richard Sm irke 
in London . 
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>>>SONY MUSIC 
POSTS GAINS 
Sony Music 
Entertainment posted 
slight gains in the quarter 
ending June 30. The 
company's revenue 
increased 1.3% to 110.3 
billion yen ($1.27 billion) 
from 108.8 billion ($1.25 
billion) yen last year. Sony 
cited the impacts of such 
top sellers as AC/DC's 
"Iron Man 2" soundtrack, 
music from the TV show 
"Glee," Usher's "Raymond 
v Raymond" and Kana 
Nishino's "to LOVE." 
Operating income rose 
39% to 7.5 billion yen 
($84 million) from 5.4 
billion yen ($62 million). 

> > > PRE-LOLLA 
CLUB GIG 
PLANNED IN 
CHICAGO FOR 
SOUNDGARDEN 
Soundgarden wil l warm 
up for its Aug. 8 
headlining performance 
at Lollapalooza in 
Chicago's Grant Park with 
an Aug. 5 show at the 
city's 1,400-capacity 
Vic Theatre. Tickets 
are exclusively available 
to members of 
Soundgarden's fan club. 
Sources say the group has 
been rehearsing 
throughout the spring 
and summer but no 
decision has yet been 
reached on how extensive 
the reunion will be . 

>>>'MEDAL OF 
HONOR' TRAILER 
TO OFFER LINKIN 
PARK PREVIEW 
Linkin Park will exclusively 
preview the first single 
from its upcoming album 
"A Thousand Suns," which 
is due Sept. 14, via a trailer 
for the upcoming 
videogame "Medal of 
Honor." The preview will 
be offered one day before 
the single, "The Catalyst," 
is scheduled to hit radio 
and other outlets. Linkin 
Park's Joe Hahn also 
directed the videoclip, 
which includes a mix of 
gameplay footage and 
live-action footage of 
actors playing as soldiers. 
The trailer goes live Aug. 1 
and can be viewed at 
medalofhonor.com/ 
linkinpark. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, 
Monica Herrera, 
Gabriella Landman 
and Glenn Peoples. 

Advertiser Pressure Will Limit Impact 
Of Court Ruling Against FCC indecency Rules 

Rock'n' roll is about flouting the rules , 

sticking it to the Man and driving par
ents insane. 

The Federal Communications Com
mission is about issuing regulations, 
keeping unruly broadcasters in line 
and ensuring that the 

son's "wardrobe malfunction" during 

the 2004 Super Bowl. 
The FCC had determined that these 

incidents were indecent, which the 
commission defines as "language or 
material that , in con text , depicts or de

airwaves are safe for 
children . 

On July 13 , rock'n'roll 
won a round , as a New 

York federal appeals 
court told the FCC that , 
despite its mandate to 
keep the airwaves free 
from indecent material 
while kids may be watch

Legal 
Matters 

scribes, in terms patently 

offensive as measured by 
contemporary commu
nity standards for the 
broadcast medium, sex
ual or excre tory organs 
or activities ." 

ing or listening, it cannot ban so -called 
"f1eeting expletives" - isolated au!
bursts of profanity- without making 

it very clear upfront what is allowed. 
The case at hand involved TV broad

casts , not music. But it was related to 
musicians, and other participants in 
music awards shows, who have an 
amazing propensity to go on TV and 
say things they ' re not supposed to . 

Like U2 's Bono, who, during the live 
2004 Golden Globe Awards telecast , re

acted to winning an award by saying, 
"This is really, really fucking brilliant." 
Or Cher, who during the televised 2002 
Billboard Music Awan.ls , said , "People 
have been telling me I'm on the way 
out every year, right~ So fuck 'em." And 

then, of course, there was Janet Jack-

I'm movin' on: 
RASCAL FLATTS 

.· ~ ·~. 

t 

In its decision in Fox 
Television Stations v. 

FCC, the U.S. Court of 
Appeals for the Second 

Cirrnit held that that standard is sim 
ply too vague, "result[ing] in a stan
dard t hat even the FCC cannot 
articulate or apply consistently." And 

because this vague standard causes 
broadcasters to steer far clear of po
tentially offensive language whenever 

possible, they end up self-censoring 
even completely lawful speech . 

How does the court's ruling affect 
the music industry~ First, it will make 

the producers of awards shows and 
other live events breathe a bit easier, 
knowing that an errant four-letter word 

from a tipsy winner or presenter isn 't 
likely to result in a massive fine . 

Also, it may potentially give radio 
sta tions a bit more confidence that 
they can play some of the grittier ma-

Big Machine's Rascal Flatts Signing 
P_~ir$ Two Leading Crossover Forces 

The House That Taylor Built may soon 

need a bigger roof. 
Big Machine Records' signing of Ras

cal Flatts (Billboard.biz, July 29) repre
sents the coming together of one of 
country music's most successful cross
over acts of th e past decade wi t h the 
label home of multiformat superstar 
Taylor Swift . 

The combination of the two brings 
benefits to both: Big Machine gets an-

6 I BILLBOARD I AUGUST 7, 2010 

other act with substantial chart muscle, 
while Rascal Flatts will profit from the 
label's marketing savvy in catering to 
that sweet spot between I he country and 
pop markets where Swift has enjoyed 
enormous success. 

In a statement, Big Machine an
nounced that it will release the band's 
seventh album, "Nothing Like This, " 
Nov. 16. "Why Wait," the first single, was 
released to radio this week. 

terial by hip -hop artists and hard 
rock bands without having to bleep 
offending lyrics or air a clean ver
sion of a song . 

But will the ruling unleash a torrent 
of profanity on the airwaves, causing par

ents to forbid their kids from listening 
to anything but Radio Disney) Hardly. 
The FCC indecency rules are certainly 

one reason that broadcast TV and radio 
remain relatively clean. Bu t there's an
other force that's at least as powerful in 

keeping the most offensive material off 
the air: advertisers. 

Even if the law will allow it , few main

stream advertisers will want their goods 
and services hawked in close proxim
ity to a barrage ofF-bombs, and it's radio 
station sales managers-not lawyers
who will likely be the first to get an ear
ful if DJs start raunching it up between 
6 a.m. and 10 p.m ., when the indecency 
rules apply. 

Indeed, the absence of dirty words 
on TV and radio even during the time 

frames when the FCC indecency reg-

• • "Broadcasters 
have their own 

policies and 
practices that 
are generally 
much more 

conservative 
than what the 
law permits." 

Rascal Fbtts found itself without a 

label after Disney Music Group an
nounced it April that it was closing Lyric 
Street Records. Disney indicated at the 
time that it still intended to release the 
band's fin~il album under its Lyric Street 
contract. The entertainment gian t of

fered the group a custom label deal 
where it would have hired an independ
ent marketing staff to work the band's 
music to the appropriate country music 
marketing vehicles, sources say. 

But to the surprise of no one in 
Nashville, the band opted to buy its way 
out of the contrac t and shop for a new 
label. Sources familiar with the situation 
say it paid Disney about $2 million to 
exit its deal. Disney will keep Rascal 
Flatts' back catalog, which includes six 
albums that have sold a combined 19.8 
million units in the United States , ac
cording to Nielsen SoundScan . 

The band's final Lyric Street album, 
"Unstoppable," has sold 1.3 million units 
since its release in April 2009 , according 
to SoundScan. That robust tally nonethe
less represents a considerable decline 
from the band's commercial peak, which 
it achieved with its 2004 album "Fee ls 
LikeToday. "That album has sold 5.2 mil
lion units to date , while the 2006 follow
up "Me and My Gang" has racked up 
sales of 4.8 million and 2007's "Still Feels 

ulations don ' t apply is telling; broad 
casters have their own policies and 
practices that are generally much 
more conservative than what the law 
permits . 

The FCC will likely appeal the Sec
ond Circuit's decision to the Supreme 
Court. And we may get the most impor
tant ruling on broadcast indecency since 
1978's FCC v. Pacifica Foundation, in 
which the court, in a 5-4 decision, up

held the FCC's de termination that co
median George Carlin' s "Seven Dirty 
Words" routine was indeed indecent. 

It's impossible to predict with cer

tainty what the high court will do. But 
there is little doubt that the justices 
must acknowledge the profound tech
nological and cultural changes that 
have occurred in the 32 years since the 
Pacifica case, including the advent of 
the profanity-saturated Interne t and 
cable TV networks, as well as the gen 
eral coarsening of the culture. 

Whichever way the court rules, a 
desire to please advertisers will likely 
ensure that radio stations and awards 

show producers will keep a lid on 
profanity. 

Ben Sheffn.er is a copyright attomey who 
has represe11ted movie studios, TV 
networks and record labels. Sheffner 
works as an attorney in the NBC 
Universal Televisio11 Group, w/1ic/1 is 
2(J% owned by Vivendi, the parent of 
Universal Music Grollp. He is the author 
of the Copyriglits £11: Campaigns blog 
(copyrigl 1tsa,1dcampaigns.blogspot.com) . 

For24/7legalnews 
biz and analysis, see 

• billboard.biz/touring . 

Good" has sold 2.5 million , according to 

SoundScan . 
Accordi ng to sources, the sales total 

for " Unstoppable" included 225,000 
units of a slightly modified edition of the 
album with a bonus track that was re

leased exclusively through JCPenney. 
Sources say the band has a two-album 

deal with JCPenney, which means the 
department store chain is expected to re
lease an exclusive edition of "Nothing 
Like This" as well. Sales and distribution 
execs believe that the new album on Big 
Machine will likely ship somewhere be

tween 600,000 and 700,000 units. 
Rascal Fl:itts has been together for 10 

years, wha t many observers in Nashville 
consider to be the typical shelflife for a 
supers tar act. That suggests the band 
has a lot riding on the new album. 

" 'Unstoppable' got to 1.1 million and 
it didn't have any hits," a senior label ex
ecutive familia r with the situation says, 
adding that since Rascal Flatts lacked a 
big hit on th~,, album, "they probably fe lt 
like their backs were agai nst the wall. 
They wouldn't want to be regarded as 
yesterday's news and just be another cl as
sic act making money through touring, 
so I would bet the new album is proba
bly pretty good. " 

Additional ,·eportingby Wade Jessen. 



The New Equation 
Analytics Services Seek To Turn Fan Engagement Data Into Insight 

: ' The music industry is under
going a data-driven revolution . 
Artists and labels now have a 
wealth of tools to track a grow
ing amount of information that 
can help them communicate 
with fans , make better deci 
sions and, ultimately, make 
more money. 

Showing rmw fan• lor L. dy G.JGa from June 28 lo July 28, 

In an industry where execu
tives rely on gut instinct for 
multimillion-dollar decisions, 
scouring charts and statistics 
may not always come naturally. 
But artists and industry profes
sionals are already using ana
lytics to help demystify what 
their fans are doing online. 

klN> st,trf'•.lltoanyar,IIJl'l ndm<>tOrl,...,w. ... i)-el'!\al!u pd.itHOf' lhell 9lat• . ,. _________ .. _ .. _ . ...,_ 

"Everybody's looking for the 
new equation," says Alex 
White, co-founder/CEO of Next 
Big Sound, which tracks every
thing from YouTube streams to 
Last.fm comments. The Bou!-
der, Colo., company received 
$1 million in 

I --• ·--
services will add to the glut
Facebook just reached 500 mil
lion users globally. New 
services will appear over time , 
which means more data to 
track, analyze and interpret. Ge
oloca tion applications , like 
Foursquare and Gowalla, were 

funding last fall 
and is a graduate 
of startup incu
bator Tech Stars. 

Digital 
Domain 

barely known six 
months ago but 
will eventually 
be tracked like 

The quantity 
of data that serv-
ices like Next Big 
Sound track is 
staggering. Long 
gone are the days 

GLENN 
PEOPLES 

of simply following recorded 
music sales and radio spins . 
BigChampagne started meas
uring traffic on peer-to-peer file
s haring networks in 2000. 
Since then, MySpace, Face
book, Twitter, YouTube and 
biogs have added further lay
ers of data regarding fan inter
action surrounding music. 

And the amount of informa
tion will continue to swell. 
Growth of social networking 

STASH BOX 

Twitter is today. 
Now that Lady 

Gaga has more 
than 13 million 
Facebook fiiends, 
the numbers 
have become big 

enough to catch the industry's at
tention. "People are realizing 
they've been missing out on these 
things," White says. 

But which data is worth fol
lowing, and which matters 
most? "I think a lot of artists , 
managers and labels are strug
gling with that question," says 
Noah Dinkin, co-founder of 
FanBridge, a 4-year
old company that 
helps artists man-

Hitachi's new LifeStudio Mobile Plus exter

nal drive has a few special features that sep

arate it from other ways to store digital media 

collections. First, its software organizes a 

user's digital media on a "3D wall" for easier viewing 

of all of your music, video, photos and other content. 

That means there's no need to dig through folders one 

at a time. Second, the Mobile Plus has both local and 

on line backup, which lets users access stored content 

from any Internet-enabled computer or smartphone. 

In addition, users can share content stored online by 

sending Web links. 

The LifeStudio Mobile Plus is available with storage 

capacities of 320GB and 500GB for $120 and $140, 

respectively. Customers receive 3GB of online stor

age for free, with the option of paying $49 per year 

for 250GB of on line storage. -GP 

---- -
age their fan relationships. 

The challenge for analytics 
companies, therefore, is to help 
people weed out less important 
data and focus on what's most 
relevant to them, which will ul
timately determine the value of 
their data crunching. 

It's a lesson Next Big Sound 
has learned from David Can
cel, founder of Compete and an 
angel investor in the fledgling 
company. "At the end of the 
day," White recounts Cancel as 
saying, "people want to know 
what are the top one, two or 
three things we should <lo today 
in order to move my business 
forward ." 

So Next Big Sound takes its 
many data sets and boils them 
down to actionable intelligence 
with an emphasis on visual el
ements. "TI1e reason we've been 
able to get so far so quickly is 
the presentation layer," White 
says. So rather than present a 
series of numbers, the company 
can instantly give a record label 

a screen shot of a graphic 
that can be used in a mar
keting meeting to tell a 
story of an artist's project, 
for example. 

Band Metrics founder 
1 Duncan Freeman agrees. 
"The holy grail is actionable 
data based on correlations," 
he says. 
While they have different 

products and approaches to an
alytics, these companies agree 
that analytical tools need to be 
centered on measuring and in
terpreting fan engagement. 

"We believe the number of 
engaged fans is the most im
portant metric for anyone," 
FanBridge's Dinkin says. "It's 
the metric that is the best cur
rent and leading indicator of 
long-term potential of an 
artis t's career. " 

I'll follow you until you love 
me: Next Big Sound's ALEX 
WHITE (top); social
network data on Lady Gaga 
at NextBigSound.com (left) 

Engagement can be thought 
of as consistent involvement 
and interaction with an artist's 
e-mail campaign, website or so
cial network pages. It's a reflec
tion of the communication 
between an artist and a fan, and 
it can vary by stage of career or 
point in a release cycle. A young 
artist might look at Facebookac
tivity as a key engagement met
ric, but a legacy artist may gauge 
engagement by tracking which 
e-mails led to a ticket purchase. 

To that end, Fan Bridge lets 
artists segment their fans based 
on their involvement withe
mail campaigns. Recipients 
who rarely open e-mails and ap
pear to be losing interest can 
be treated differently from 
those with a high open rate. 

Band Metrics takes a similar 
approach. "We segment fans 
based on their engagement and 
interactions with the artist ," 
Freeman says. That means not
ing how many times a fan 
tweets about an artist, for ex
am pie, and ranking fans ac
cording to social influence. 

To add greater context to its 
analysis, Band Metrics also con
siders the qualitative nature of 
fans' engagement with an 
artist. In other words, it exam· 
ines what people are saying in 
addition to the fact that they are 
saying something. 

The usefulness of analytics 
services is clear. But some in the 
music business don't have the 
skills to interpret reams of data. 
However, Freeman thinks ana
lytics companies need to cater 
to people in the industry. "It's 
not so much a matter of educa
tion," he says. "It's a matter of 
all of us needing to build more 
compelling tools ." 

b
. For 24/7 digital news 
IZ and analysis, see 

" billboard.biz/digita l. 

BITS & 131~11:FS 
AGING MILLENNIALS 
WILL STILL SHARE 
INFO ONLINE 
A Pew Internet survey of tech

nology experts concludes that 

millennia ls will exchange per

sonal information online for 

the rest of their lives. Only 29% 

of the experts surveyed be

lieve today's "digital natives," 

or people who have grown up 

not knowing life without the 

Internet, will spend less time 

sharing as they become busier 

adults. For the entertainment 

industry, it's important to an

ticipate such changes be

cause social networks are be

coming incredibly influential 

for promoting music and 

building relationships with 

fans. The degree to which 

people are willing to share 

their music interests will de

termine the value of social net

works to artists. 

CLOUD-BASED 
PRODUCTS WILL 
HAVE 'ULTRAVIOLET' 
MONIKER 
The Digital Entertainment 

Content Ecosystem consor

tium has embraced "Ultra Vi

olet'' as the brand name its 

members will use to identify 

product s th.at enable con

sumers to access cloud

based digital content from 

multiple vendors across mul

tiple devices. An Ultra Violet 

logo will be attached to par

ticipating stores and devices. 

DECE's membership of near

ly 60 companies includes Mi

crosoft, Sony, Netflix, LG 

Electronics and RIAA. 

VIDEO STREAMING 
KEEPS RISING 
A new study by market re

search firm Interpret finds on

line video streaming contin

ues to grow. In first-quarter 

2010, the number of U.S. con

sumers who streamed movies 

and TV shows rose by 12% and 

S%, respectively, from the 

same period last year, the 

study found. By contrast, the 

number of consumers down

loading movies and TV shows 

remained flat Meanwhile, Net

flix 's share of the U.S. video 

streaming market reached 

19% in the first quarter, up from 

14% a year earlier. Interpret 

also observed that the portion 

of consumers pirating movies 

(9%) and TV shows (7%) is 

well below that of those pirat

ing music (20%). 

HOT MASTER RINGTONES™ :i: Billbearll 
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TITLE 
ORIGINAL ARTIST 

COMPILED BY 

Bi LOVE THE WAY YOU LIE m!I EMINEM FEATURING RIHANNA 

NOT AFRAID 
EMINEM 

CALIFORNIA GURLS 
KATY PERRY FEATURING SNOOP OOGG 

AIRPLANES 
8.0.B FEATURING HAYLEY WILLIAMS 

RIDIN' SOLO 
JASON OERULO 

YOUR LOVE 
NICKI MIN,IJ 

OMG 
USHER FEATURING WILL.I.AM 

BILLIONAIRE 
TRAVIE MCCOY FEATURING BRUNO MARS 

SMILE 
UNCLE KRACKER 

PRETTY BOY SWAG 
SOULJA BOY TEL[EM 

Mobile n 

The first charted 'tone from Enrique 
lgleslas (and third from Pitbull), "I Like It," 

soars 10 spots (26-16) and is the second
greatest gainer of the week (plus 48%). 

The song also pushes to a new peak on the 
Billboard Hot 100 (8-6), and is the highest-

charttng song from Iglesias In nine years. 

UN-THINKABLE (l'M READY) 
ALICIA KEYS 

GOT YOUR BACK 
U FEATURING KERI HILSON 

NEED YOU NOW 
LADY ANTEBELLUM 

DEUCES 
CHRIS BROWN FEATURING TYGA & K~N MCCALL 

FIND YOUR LOVE 
DRAKE 

I LIKE IT 
ENRIQUE IGLESIAS FEATURING PITBULL 

THERE GOES MY BABY 
USHER 

PRETTY GOOD AT DRINKIN ' BEER 
BILLY CURRINGTON 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT 

PRAY FOR YOU 
JARON AND THE LONG ROAD TO LOVE 

8eHd on mnre, ,tngtones 111ft data reoo,t<'d bV N1e11on k/2 CTIA 
RinQScan.aHfVICeolN,el,.nMoboleScan.c•.......-.tdby , •~J=a ~ 
CTIA • 'Tbe ~• A.noclatlon and Mobile £ntenalrvnent Forum -••••- .. 
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GROSS/ 
TICKET PRICE($) 

I $1,657,045 
$173/$100.50/ 
$57.50 

I $1,602,537 
(El.046.726) 
$153/$99.45 

I $1,522,450 
$50 

I $1,110,587 
$275/$125/$ 75/ 
$35 

I $971,339 
(£636.380) 
$107.10/$91.80 

I $941,254 
(£616,670) 
$107.10/$91.80 

I $903,038 
$275/$125/$80/ 
$39.50 

I $829,973 
$139/$39 

I $818,456 
($l194.9Sl Ne., Za,iO"d) 
$136.30/$102.74 

I $663,921 
$52/$31 

II $656,446 
$54.80/$34.80 

I $612,960 
$75/$30 

m $555,598 
$49.50/$29.50 

I $524,563 
$51.50/$31.50 

I $507,090 
$75/$55/$35 

I $505,545 
52.50/$32.50 

II $493,090 
$52/$32 

I $487,135 
$52.50/$32.50 

I $474,092 
($489.600 Carooiao) 
$76.98/$47.93 

I $473,542 
(£327.940) 
$54.87 

II $468,048 

~ $89.50/$65 
u 

j I $461,704 
1) (€363,286) 
@J $78.80/$58.46 
j' 

I $456,632 ] 

i 
$76.50/$56.50/ 
$36.50 

~ I $454,511 

~ $151.5D/$n.5o 

'° I ,'l' 
$447,376 
$191/$22 

"' "' " I ~ $439,680 
$168/$48 

'° • I ! $437,046 . $ 76/$56/$36 

1~ 

I ~ ~ $436,925 
z_ ~ $195/$85 c < 
~ o 
<e m 

I ~ ~ $432,560 a, • 
2 ~ $50 50/$30.50 
'l; o 

I "" $428,013 ] ~ , ~ $45/$38.50 • O 
. u "~ 

II !! ~ $412,175 fi $55/$35 
• O 
~ :,: e~ II $411,850 • o 
~ ~ 
"'c $99/$45 
0~ 
:l_~ 

II $410 ,172 ,o 
i~ $51 50/$31.50 !~ 
crn 

I .Q.f 
$398,153 ~g 

mo. $130.50/$50.50 •u 
2~ 
0 ~ 

I $393,142 Nu 

~~ ($401.650 canadian) 
»~ $53.84/$34.26 
lh, 
u~ 

rt Grosse 
ARTIST(S) 
Venue, Date 

Attendance 
Capacity Promoter 

CAPITAL JAZZ FEST: GLADYS KNIGHT, LEDISI, KENNY G & OTHERS 
Merriweather Post Pavilion, 
Columbia, Md., June 4-6 

ROD STEWART 
Tulloch Caledonian Stadium, 
Inverness, Scotland, July 17 

PHISH 

15,000 
three days 

19,229 
sellout 

30,449 

--

Merriweather Post Pavilion, 
Columbia, Md., June 26-27 38,000 two shows 

JAMES TAYLOR & CAROLE KING 
Honda Center, Anaheim, Calif. , 
July 20 

ROD STEWART 
Sheffield Arena, Sheffield, 
England, July 20 

ROD STEWART 

12,793 
17,279 

9,<188 
sellout 

Echo Arena, Liverpool, England, 9 ,205 
July 21 sellout 

JAMES TAYLOR & CAROLE KING 
Oracle Arena, Oakland, Calif., 9,892 
July 19 se llout 

-

ELTON JOHN 
Tucson Conventio n Center. 8,498 
Tucson, Ariz., July 22 sellout 

YUSUF ISLAM, NOXSHI 

I.M.P. 

Liz Hobbs Group, CK Events 

I.M.P. 

Nederlander Concerts, Live Nation 

AEG Live 

AEG Live 

Another Planet Entertainment 

Goldenvoic e/AEG Live 

Dainty Consolidated Entertainment 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Oracle Arena, Oakland, Calif., 
July 17 

14,555 
sellout 

AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Jobing.com Arena, Glendale, 13,818 
Ariz., July 25 sellout AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
California Mid-State Fair, Paso 14,162 
Robles, Calif., July 21 sellout AEG Live, Jam Productions, SMG 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Rose Garden, Portland, Ore., 
July 14 

13,244 
se•lout 

AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 

Qwest Center, Omaha, Neb., July 3 U:8~{ AEG Live 

M3 ROCK FESTIVAL: SCORPIONS, CINDERELLA, KIX & OTHERS 
Merriweather Post Pavilion, 
Columbia, Md., June 19 1.M.P. 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
U.S. Bank Arena, Cincinnati, 
June 26 

10,758 
sellout 

AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 

I wireless Center, Moline, 111., July 2 !~ii~~? AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Maverik Center, West Valley City, 10,362 
Utah, July 10 sellout 

SANTANA, STEVE WINWOOD 
Bell Centre, Montreal, July 15 

WESTLIFE 
Metro Radio Arena, Newcastle, 
England, May 31 

MICHAEL BUBLE 
Pensacola Civic Center, 
Pensacola, Fla., July 13 

6,414 
8,023 

8,630 
9.043 

6,365 
6.800 

ALICIA KEYS, MELANIE FIONA 
02 World, Hamburg, May 12 6,224 

8.769 

CONAN O'BRIEN, REGGIE WATTS 
Citi Wang Theatre, Boston, 
June 4-5 

7,084 
7.122 two shows 

MAXWELL, JILL SCOTT, GUY TORRY 
Quicken Loans Arena, Cleveland, 5,187 
May 21 8.319 

MAXWELL, ERYKAH BADU 

Philips Arena, Atlanta, June 11 

S.H.E., GARY CHAW 
Mohegan Sun Arena, Uncasville, 
Conn., June 19-20 

8,266 
12.804 

4,015 
6.712 two shows 

AEG Live 

Evenko, Live Nation 

Live Nation-U.K. 

Beaver Productions 

KPS, Marek Lieberberg Konzertagentur 

MSG Entertainment, Live Nation, in-house 

Live Nation , in-house 

Live Nation 
-

in-house 

SUGARLAND, JAKE OWEN, DANNY GOKEY 
Merriweather Post Pavilion, 
Columbia, Md., May 16 

9,185 
10.000 

NEIL YOUNG, BERT JANSCH 
DAR Constitution Hall, 
Washington, D.C., May 24 

2,987 
3.051 

I.M.P. 

Live Nation 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Wells Fargo Arena , Des Moines, 
Iowa, June 30 

9,399 
9,650 AEG Live 

KIWR ROCKFEST: GODSMACK, ROB ZOMBIE, PAPA ROACH & OTHERS 
Westfair Amphitheatre, Council 
Bluffs, Iowa, Miay 14 

11,518 
18.000 Livt!- Nation, KIWR FM Radio, Mammoth 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
JQt-4 Arena, Springfield, Mo., 
June 15 

8,499 
sellout 

AEG Live 

JENNI RIVERA, PAQUITA LA DEL BARRIO 
Allstate Arena, Rosemont, 111., 
June 23 

-- -

5,462 
8.300 Goldenvoice/AEG Live 

JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS 
Comcast Arena, Everett, Wash., 
July 13 

8,588 
se,lout 

NEIL YOUNG, BERT JANSCH 
Toyota Presents the Oakdale 4 ,130 
Theatre, Wallingford, Conn., May 23 4 .150 

AEG Live 

Live Nation 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Credit Union Centre, Saskatoon, 7,231 
Saskatchewan, June 20 7.644 

A EG Live 

Extreme 
Makeover 
Post-Merger Ticketmaster Restructures Its Operations 

One of the more intriguing storylines head

ing into the 85th annt1a] International Assn. 

of Assem bly Managers (JAAM) convention 

and trade show in Houston was how Ticket

master wot1ld position itself. 

Th e company has been a high-profile ex

hibitor at the trade show for more than 20 
years, but this would be its first 

I AAM trade show as part of 

Live Nation Enter1ainment. 

The ticketing giant still had 

a massive booth. And despite 

expectation s earlier this year 

that Live Nation wot1ld retire 

the Ticketmaster name (Bill

board, Feb . 13), it rema ined a 

prominent feature of its 

branding at the convention , 

even though the videoscreens in the expan

sive, white-carpeted exhibit space displayed 

a Live Nation sizzle reel where it had on ce 

shown live clips from the Rolling Stones 
o r Bruce Springsteen . 

The company's pitch these days is ab J ,1t 

data, data, data - or more s pecifically, how 

Ticketmaster 's unrivaled database m a rried 

with Live Nation's analytical skills will wield 

unlimited potential to move tickets . 
Beyond such trade-show niceties , T icket

master C EO Nathan Hubbard and the rest 

of the Ticketmaster brain I rust have been 

busy behind the scenes blowi rig up the com

pa ny's traditional operational infrastructure. 

Ticke tmaster operations and client serv

icing had historically been geograph-

ica II y based , with a GM in 

Houston, for example, in 

charge of all clients that mar

ket , from club to the 

arena/stadium level and 

everything in between . 

But after the merger, Hub

ba rd and his team analyzed 

the c om pany and iden tified 

five distinct ticketing businesses 

under the Ticket master umbrella . 

each with its own set of competitive chal

lenges and softwa re and service needs. Ra ther 

than continue to operate Ticketmaster along 

geographic lines, Hubbard restructured and 

centralized Ticketmaster's entire client-fac

ing business around these five segments, re

ducing fixed costs in the process . 

These five areas are a "core" segment with 

clients who don ' t have any p rofessional sports 

teams, but need a robust ticketing system to 

handle all manner of live events; an 

NHL/ NBA arena segment mostly compris

ing arenas th;H also host large concerts and 

shows; an outdoor university sports segment, 

which includes venues that have season-ticket 

needs but don't host many music and other 

live e ven ts; an arts and theater segmenl, 

which inc ludes performing arts centers th al 

regularly mount ft1nd-raising campaigns; and 

:i clubs and small -venues segment. 

Rather 1han GMs t h inking provincially 
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about each geographic market, the new 

s tructure encourages deeper analysis of each 

vertical.which the company vows will lead 

to the development and marke ting of event

specifi c p roducts an d services tailored to 

each market segment. 

That's easier said than done-sometimes 

segments and clients won ' t fit 

neatly into one box, and there 

can be several client segments 

within one market, or even 

within one client. Tha t's the chal 

lenge facing Xen Riggs , associ 

ate VP at the Schottenstein 

Center in Columbus, Ohio, 

where Ticketmaster handles the 

Cen 1er and the Nationwide 

Arena , as well as athletic and 

non-athletic events for Ohio State University. 

"My understanding is we fit into four mar

ket segments ," says Riggs, who admits he 

would prefer to deal with one Ticketmaster 

representative as opposed to four. "And I 
think they understand that. We're a unique 

situation . And they've asked us to be patient 

while [they] figure it out. " 

Riggs has heard the p itch about how Tick

etmaster will dig deep in each segment and 

offer 111ore efficient ticketing solutions 

through sophisticated use of data. " It sounds 

good ," he admits , "but tinti l it's proven out 

we won't really know. " 

Hubba rd, who was attending his first 

IAAM conference , declined an interview for 

this column , but he's clearly stoked 

a b out the potential. He told 

those attending a clien t-appre-

ciation event at the House of 

Blues during the IAAM 

show that the company will 

look a very different a year 

from now. 

In the meantime , as con 

tracts expire, other companies 

will try to muscle in . 

During the approximately f ive 

years that Hous ton-based ExtremeTix has 

been showcasing at the IAAM trade show, 

the exhibition floor has been populated by a 

growing number of upstart ticketing compa

nies trying to break into IAAM-level accounts, 

says Jonathan Mccurley , ExtremeTix di 

rector of Northeast sales. 

But this year, their n u mbers were clearly 

down. Why~ McCurley says that some would

be ticketing rivals " just cannot s ustain con 

sistent growth or have the technology 

development to stay consistent with wh at 

these ven ues are looking for. " 

But McCurley says Ext remeFix sees an op

portunity to make a move into more arena

level business as existin g contract s expire . 

"We're knocking on all these gu ys ' doors ," 

he says . 

.biz 
For 24/7 touring news 
and analysis, see 
b i llboard.biz/touring. 
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BY LEILA COBO and AYALA BEN-YEHUD~ 

MONEY TALKS? 
Despite DOJ Action, Payola Remains A Force In Latin Radio 
An investigation into payola allegations by 

the Federal Communications Commission 

(FCC) and the Department of Justice (DOJ) 

that resulted in a $1 million fine against Univi

sion Radio and the now-defunct Univision 

Music Group (UMG) may have led the Latin 

music industry to tread more carefully when 

it comes to seeking airplay-but sources say 

it's unlikely to eliminate payola. 

"At the end of the day, this isn't new," one ex

ecutive says. '' There have been other [cases], 

and from what I heard nothing changed." 

In a statement released July 26, Univision 

Communications said the DOJ agreement "re

lates to a payola scheme by an isolated group 

of employees at UMG that took place from, 

in or around 2003 through September 2006. 

The actions of these employees were under

taken without the knowledge of anyone at 

Univision outside of UMG." 

But the large fine, coupled with a very de

tailed-and public-plea agreement, brings new 

attention to an issue that often looms in Latin 

music industry discussions, including public fo

rums and conferences. However, the word "pay

o I a" is never mentioned in these talks-and 

when it is, many in the industry bristle. 

"People have the misconception that any

thing that hits requires money," one execu

tive says. "That's just not true." 

"I hate it that the perception out there is 

we're all a bunch of payola-receivers," one 

radio programmer laments. 

Certainly, payola is not generalized, and by 

all accounts the practice has been declining 

for the past several years. But while proven 

hitmakers and superstars may not need an 

extra push to go into rotation-and then into 

heavy rotation-multiple sources say devel

oping acts and intermediate acts will have a 

very tough time cracking top chart positions 

without those extra spins and placement that 

monetary incentive still provides in many sta

tions throughout the country. 

If financially motivating certain program

mers to play certain songs is less common 

today, sources say, it's not due to government 

action, but simply to economics: The sharp 

downturn in record sales means that there's 

less incentive to spend money at radio. In

stead, "In the past year we've been telling sta

tions and PDs over and over: 'Let's do a promo

tion, let's do a contest,' "one insider who 

works in radio promotion says. "That's what 

we are pushing for, marketing and promotion." 

But FCC actions and scrutiny have made 

such promotional activities far more complex 

in the past few years. Multiple promoters, who 

all spoke off the record, talked about an envi

ronment that has grown increasingly more 

regulated, with strict limits set on what pro

grammers can receive from labels. One pro

moter says he now only meets programmers 

in their offices, never in restaurants where he 

might pick up the tab, so as to avoid any ap

pearance of impropriety. 

Such change in attitudes can be traced 

back to the settlements reached by former 

New York Attorney General Eliot Spitzer w ith 

the four major labels and several radio net

works beginning in 2005. A subsequent FCC 

investigation resulted in a consent decree 

signed by Clear Channel, CBS, Entercom and 

Citadel in 2007. 

In the Latin realm, the last major payola en

forcement took place in the '90s, when two 

Fonovisa executives pleaded guilty to pay

ola-related charges . This time around, the 

FCC and DOJ actions are the culmination of 

an investigation that began in 2008, stemmed 

from a 2006 wrongful termination suit filed by 

ex-Fonovisa VP of promotions Daniel Mire

les where he detailed payola practices. (In 

2008, UMG, which owned Fonovisa, was sold 

to Universal Music Group and restructured . 

Universal is not part of the investigation.) 

As part of the agreement announced July 

26, the FCC and Univision Radio entered a 

consent decree that includes appointing a 

compliance officer and regional compliance 

contacts. On its end, Univision Services, the 

successor entity to UMG, pied guilty to one 

count of conspiracy to commit mail fraud by 

using such interstate carriers as FedEx to send 

money to radio stations. 

The plea agreement filed in the U.S. Dis

trict Court in Los Angeles between Univision 

Services and the DOJ and the U.S. Attorney's 

Office contains minute details of the scheme. 

Dozens of money-exchange instances are de

scribed, most amounting to just a few thou

sand dollars. One account describes $157,000 

in cash shuttled cross country, an amount that, 

many say, labels would be hard-pressed to 

justify spending today. 

An FCC spokesperson would not confirm 

or deny other ongoing investigations into 

payola. But Frank Montero, an attorney based 

in Arlington, Va., represents about half a 

dozen broadcasters that received letters of 

inquiry from the FCC after the Mireles law

suit. Montero says his clients responded to 

the letters denying any knowledge of impro

priety and have not heard further. 

In the end, one executive says, the FCC 

probes are "a good ace up our sleeves" when 

dealing with programmers. "We can say, 'We 

don't do this anymore.' " 
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>>>ITALIAN MUSIC 
SALES RISE 
Italian labels body FIMI 
says recorded-music sales 
in Italy rose 7.7% in value 
during the first six months 
of 2010-the first such 
increase in 11 years. 
According to data 
collected on FIMl's behalf 
by auditors Deloitte, sales 
in Italy during the first six 
months of 2010 totaled 
€67.1 million ($86.1 million), 
up from €62.3 million 
($79.9 million) during the 
same period In 2009. FIMI, 
whose members include all 
four major labels, reported 
that CD sales totaled 
nearly €50 million ($64.1 
million), up 11% from €45 
million ($57.7 million) in 
the same period last year. 
Digital music sales rose 
15% from €9.6 million 
($12.3 m illion) to €11 
million ($14.1 million). 

>>>COURT ORDERS 
U.K. PIRATE TO PAY 
A U.K. court has ordered 
convicted pirated music 
distributor Farrah Nissa to 
pay £170,000 ($263,000) 
in record-company 
compensation. Judge 
Inigo Bing made the ruling 
July 27 at Snaresbrook 
Crown Court in East 
London. Nissa was 
originally found guilty of 
conspiracy to infringe 
copyright law in March 
2008 following a joint 
investigation by the IFPI 
and U.K. labels trade body 
the BPI. Her associates 
had sold an estimated 1.2 
m illion counterfeit CDs 
that they had imported 
from the Czech Republic. 
The BPI will distribute the 
compensation to its 
members. 

>>>BRIT AWARDS 
ON THE MOVE 
Earls Court operator EC&O 
disclosed that next year's 
annual BRIT Awards show 
won't be staged at the west 
London venue, its home for 
13 years, citing "the 
organizer's decision to 
change the format to an 
arena event." The 
announcement fueled 
industry speculation that 
the show will move to the 
02 Arena in southeast 
London. The BPI, which 
organizes the BRIT Awards, 
hasn't commented. AEG 
Europe, which operates the 
02 Arena, says nothing has 
been confirmed. 

Reporting by Andre 
Paine, Richard Smirke 
and Mark Worden. 

Hard drive (from left): Aussie hardcore bands AMITY AFFLICTION, PARKWAY DRIVE and MILES AWAY are all heading north for live shows this year. 

THUNDER 
FROM 
DOWN 
UNDER 
Australia's Hardcore Scene 
Makes Noise On The Charts 

BRISBANE-Amid pop-oriented fare by Miley Cyrus, 

Scissor Sisters and the cast of "Glee," a recent top 10 

entry in Australia's album chart was distinctly harder

and faster and louder-than the rest. 

Parkway Drive's No. 2 debut on the July 4 ARIA 

chart with "Deep Blue" (Resist Records) confirmed 

Austral ia's hardcore scene's emergence as a com

mercial force to be reckoned with. 

The breakthrough by the band from the New South 

Wales beach town Byron Bay followed Brisbane six
piece Amity Affliction's No. 6 entry in June with its 

sophomore effort, "Youngbloods" (Boomtown 
Records). Those are remarkable rankings for indie 

acts with national media support largely limited to 

hard-edged music monthly Blunt, whose publishers 

claim a circulation of 18,000, and state-owned radio 
network Triple J. 

Their success comes from "hard work and con

stant touring over the years, not just of the [state] 

capital cities but well into the regional areas," says 

Stu Harvey, host of Triple J's weekly hardcore/punk 

show "Short Fast Loud." 

"There's people all over the country listening to 

this music," agrees Amity Affliction's manager Luke 

Logemann from Staple Management. Emphasizing 

that point is the band's upcoming regional tour 

through Sept. 8 that will take in such bywaters as 

Wollongong, Dandenong and Ballarat. 

Australia's hardcore scene has been building since 

pioneering acts Day of Contempt and Price of Silence 

emerged from Adela ide in the mid-1990s. Today, in

ternational outfits like Killswitch Engage (the United 

States) or Bring Me the Horizon (the United King

dom) have mounted Australian tours playing 1,000-

to 2,000-capacity venues. This fall, U.S. bands the 

Devil Wears Prada and the Ghost Inside will support 

Parkway Drive in theaters and arenas, including Bris

bane's 9,000-capacity Riverstage. 

lndie labels Resist Records in Sydney and Boomtown's 

parent Staple Group in Melbourne are hardcore's main 

players, with both specializing in multiservice deals. 

Resist handles Parkway Drive's recordings, book

ings and management. Such deals "were born 

through necessity," founder Graham Nixon says . 

"When these bands were starting out, there weren't 
really any agents who were interested." 

Amity Affliction has a similar deal with Staple, 
whose concert promotion arm Destroy All Lines has 

organized hardcore package tour Boys of Summer 
each January since 2006, headlined this year by 

z9ruppP 

U.S. act Every Time I Die. 

Staple also runs regular hardcore club nights in 

cities and towns across the country. "All the scene 

kids go there," notes Nick O'Byrne, "GM of indie la
bels trade body AIR. "It's the only place that caters 

specifically for them." 

According to Staple Group co-founder/promoter 

Jaddan Comerford, "the Internet and live is where it 

all happens for these bands," with Amity Affliction 

particularly active online. Prior to the release of 
"Young bloods," its MySpace page hosted a nine-part 

video diary by the band members and offered an 
iPhone application that provided free streams of the 

album, news, photos and videos. 

Now, even as a new wave of bands like Break Even, 
Deez Nuts and Confession emerges around the coun

try, their immediate predecessors are looking fur

ther afield. Nixon says four Resist hardcore acts

Parkway Drive, SO Lions, Miles Away and 

Carpathian-are touring Europe this year, whereas 

" just a few years ago, you'd have had just one band 

in that genre making the trip abroad." 

Parkway Drive, a regular U.S. visitor since 2007, plays 

the Vans Warped tour in the States through Aug. lS be

fore traveling around Europe, Australia and New Zealand 
for shows throughout the rest of 2010. And Amity Afflic

tion has November European dates penciled in, fol

lowed by a North American push through 2011. 
Already, there are encouraging signs in the United 

States, where "Deep Blue," released on Epitaph, 

bowed at No. 39 on the Billboard 200 dated July 17. 

Back home, hardcore is "bigger now than it's ever 
been," Nixon says, "and it"s not going to go away.'' • • 
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Earning Interest 
European Banks 
Turn To Universal
Run Music 
Services To Draw 
Young Customers 

LO NDON- Some European 

banks are turning lo an unusual 

partner to boost business 
amongyoungconsumers: Uni

versal Music Group. 

The major has created m usic 

download services for banking 

partners in Germany, France 
and Scandinavia, and has a sim

ilar initiative in Mexico with 

MasterCard . Olivier Robert

Murphy, head of international 

business development for Uni
versal Music Grou p Interna

tional in London, says he's 

negotiating additional deals in 
Europe and the Middle East. 

"They want to recruit kids, " 

Robert-Murphy says. "Nearly 
60% of customers [in Europe] 

never change banks, so it's ab
solutelyvital to recruit new ones." 

Under an agreement in 
March with DSGV, Germany's 

431-mem ber national associa

tion oflocal savings banks, Uni

versal has set up a download 

service called Soundaccount 

that targets 16- to 29-year-olds. 

Customers can sign up for 

Soundaccount when they open 

an account or purchase a pre• 

paid MasterCard or· Visa credit 
card at DSGY member banks. 

For an annual fee ranging from 

€12 ($15) to€20 ($26) (as set by 
each bank), Soundaccountsub

scribers can download up to 10 
tracks of Universal repertoire 

p er month at the Soundac

count.de website. The site also 

offers discounts on ar tist mer· 

chandise and contests for free 

concert tickets . 
" Our motivation ," DSGV 

CEO Bernd M. Fieseler says, "is 

to attract and keep customers
and make credit cards more at

tractive by combining [them] 
with music. " 

Robert-Murphy says the 200 
DSGV member banks offering 

Soundaccount have signed up 
about 6,000 customers lo the 
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service. Universal and DSGY de· 

dined to disclose how they spl it 

the annual Soundaccount fee. 

The German deal fol 

lowed Universal's May 

2008 partnership with 
France's second 

biggest savings bank, 

Societe Generale, to 
create the So Music 

service. Those signing up 

for Societe Generale' s So 
Music-branded credi t or debit 

card can purchase a la carte 
downloads from U niversal's 

ca talog throu gh the So Music 

website (So Music.fr) for €0.99 

($1 .27) each on a "buy one, get 

one free" basis . 
They can also pay a mon thly 

subscription fee of€4.90 ($6. 30) 

to download unlimited tracks 

from the site. All card h older s 
can also access exclusive club 

shows ( Black Eyed Peas and 
Amy Macdonald played fo r So 

Music members last year) and 
can have Universal A&R exec

utives critique demos they up• 

load to the site al no added cost. 

,iroverband 
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Card game: Universal G~r. : . ~ artl!!)i\UR~ 
DIONE with a scaled-up Soundac.l.9; 1t card 
at the initiative's March launch, ove - en by 
OLIVIER ROBERT-MURPHY (inset_). .:a 

cre d it -card customer's an

nual fee, which is € 12 for 

those under th e age of 30 and 

€24 ($31) for customers 30 
and older Societe Generale 

doesn't get a cut of So Music's 
subscription fees or a la carte 

download revenue . 

Universal Music France 
strategic marketing partnership 

director Aymeric Beckmann de
scribes revenue from So Music 
as "satisfactory," while declin

ing to give details. Bu t Robert
Murphy acknowledges that the 
number of customers who have 

signed up fo r the unlimited 
download subscription service 

is "pretty low. " 
Nonetheless. Groisne says 

he expects Societe Generale to 

renew i ts initial three-year con• 

tract wi th Universal when i t ex
pires May 2011 , noting that it 

has issued 160,000 So Music 

cards to date. Robert -Murphy 

says th at number has out 
stripped initial expecta tions, 

adding that the label anticipates 

further steady growth. 
" In a difficul t economic en

vironment, " Groisne says, "So 

Music has helped us get com• 
mendable results ." 

Additional ,·eporti ng by 
Aymeric Pichevin in Paris and 
Wolfgang Spahr in Berlin. 
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System Of Survival 
Despite Financial Challenges, 
Strong Balance Sheet 
Buys Trans World Time 

Trans World Entertainment' s ambitious gambit to recast 
the recording industry's pricing model is an essential el
eme nt to its survival. 

The chain has posted a net loss in each of its last three 
fiscal years: $42.5 million in the 12 months ended Jan. 30, 
$69 million in the prior yea r and $99.4 million in the year 
before that. 

Despite the narrowing losses , another trou
bli ng trend at the company ra ises concerns . 
During that three-year period , the spread be
tween the ratio of gross profit to revenue and 

titles a nd $7 for indie ones. But plans to achieve higher 
profit marg ins from increased m u sic sales must be 
co u pled with similarl y crea t ive initiatives in other 
product areas , too . 

Meanwhile, the company continues to work on the 
exp e nse side of the equation . In mid-June , Trans 
World closed its Carson, Calif., ware house, cutting 
138 jobs, which will save it $5 million in annual ex
penses. That transbtes into a bout a half percentage 
point being shaved from the company ' s SG&A ratio 
and reduces the spread between profit and expenses 

Retail 
Track 

to about 5.5% . 

the ratio between selling, general and admin
i strati ve (SG&A) expenses to revenue 
widened each year in the wrong direction. 

ED CHRISTMAN 

How else cou ld Trans World cut ex 
penses~ One possibility : Sony Corp. now 
handles physical distribution for EM I and 
Universal, soi f Trans World's systems can 
handle an invoice listing merchandise from 
multiple suppliers, the chain could prob
ably achieve savings by receiving shelf
ready produc t al its stores from all three 
majors in one box . Tha t would allow Trans 
World to cut staffi ng at the store level and 

In the fiscal year ended Jan . 30, gross profit 
was 32.1 % of revenue and 38.2% ofSG&A, a 
gap of 6.1 percen tage points. That marked a 
significant widening from 5.1 percen tage 
points in the previous fisca l year and 2 percemage points 
in the 12 months before that . For Trans World to survive, 
it has to close that gap completely so gross profit will fi
n ;d]y outpace expenses . 

How can it do that~ That's a tough question, and com
pany executives declined to comment for this column . 

Let's look at some ofTrans World's options. During the 
decade leading up to 2006, Trans World was a leading con
solidator of music ret;1ilers, snapping up the Wall, Camelot 
Music , Strawberries , Disc Jockey and Musicland chains. 
That gave it the ability to cherry-pick the best stores and 
best employees and thus e n 
sure profitability. 

But with no more large tra 
ditional music retail chains 
left to acquire, Trans World 

in its warehouse . 
Something else that could buy Tr a ns World ad di

tio nal sales is iflabels ignore Ande rson Cos . CEO/ pres 
ident Charlie Ande rson ' s recommendations to shore 
up CD sales (Billboard, July 17) through such meth 
ods as cutting CD prices to well below $10 and releas 
ing CDs more frequently with fewer 1racks and at a 
discounted price. Anderson warns 1ha t fa ilure to em 
brace such measures will lead to the complete exit of 
big-box retailers from physical music. Even as overall 
CD sales kee p falling , Trans World could still benefit 

from this trend if its survives 
to be the last major-chain 
merchant still carrying a 
physical format . 

Can Trans World last until 
can no longer pursue thal then? While it hasn ' t posted a 
consolidation strategy. Earlier quarter I y net profit i 11 three 
this year in April, Trans World years, the company remains sta-
pa id $2 million to buy five ble, thanks to a strong balance 
stores during the liquidation sheet. Trans World has aggres-
of Marietta , Ga.-based Value si vely shuttered unprofitable 
Music, the only acquisi tion it stores, going from 992 locations 
has made since it acquired inearly2007to533storestoday. 
Musicland in 2006 . That has le ft the company flush 

Without the ability to grow in cash , with low levels ofbor-
sales through store openings rowing and zero drawn down 
or acquisitions, Trans World The price is right: A Trans World F.Y.E. store on its revolving credit line at the 
needs to regain profitabil ity by participating in the chain's $9.99 p ric ing experiment. end of its last fiscal year. 

increasing sales per store and becoming more efficient. The company closed out its firs t fiscal quarter ended 
In a move to boost sales and profit margi ns , Trans May 1 with $21.3 million in cash, while accounts payable 

World will implemen t the second ph ase ofils $9.99 sin - stood at $74.7 million and inventory totaled $251.3 mil -
gle-CD pricing strategy Aug . 1, with plans to roll it out lion . That inventory / accounts payable overhang is one 
to 250 stores (Billboard , July 24) . But this phase will em- oft he main reasons why Trans World hasn 't had a prob-
ploy a hybrid pricing stra tegy, allowing labels to place !em meeting its financ i al obligations during the last 
new superst :1r titles in two new pricing buckets of$12.99 three years . 
and $14.99 for the first four weeks of release when the It also likely helped the retailer secure an extension in 
highest proportion of sales accrue. Not only will that ap- its revolving credit facility to 2013 at a time when banks 
pease some labels that are reluctant to take part in the are more likely to pull music retail loans, as happened in 
Trans World test, it ' s also designed to let the merchant the case of Value Music. 
capture a higher profit margin on music during the ini- Thanks to the extended revolver, the overhang and lhe 
t ial weeks following the rel ease of a superstar title . pricing initiative, Trans World may have bought a couple 

Currently, its $9.99 business model leaves it with a of years to ca rry out its much-needed turnaround . 
26 % profit margin on m aj or-l a bel titles a n d a 30% 
profit margin 011 indie titles . For each unit sold , Trans 
World' s wholesale cost is $7.40 per unit for major-label 

.biz For 24 / 7 r e t ai l news and analysis, 
se e b illboard.biz/ retail . 
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Pay For Play 
Sonora Expands Paid Subscriber Base 

While U. S. subscription services have been slow to 
gather steam, in Latin America, Sonora is on an ag
gressive expansion path. 

The company, which launched in Brazil in 2006, 
now has 1 million non-paying subscribers and 
300,000 paying subscribers-23% of 
its total user base. (In contrast, Spotify 
has 7 million non-paying and 500,000 
paying subscribers, or 14%.) 

The success led to the launch of 
Sonora Argentina last October, fo llowed 
by Chile in June and Colombia in July. 
Plans call for sites to open in four or 
five more countries by year's end. 

Sonora offers different tiers of paid 
subscriptions, ranging from unlimited 
streaming to streaming plus downloads , and sub
scribers can choose to download via their mobile 
phones, the Web and Windows Media Player. Sonora 
is also available on BBTVs and other platforms. 

The company is par! ofTerra, the giant portal and 
Internet access provider located in 17 Latin coun
tries, Spain and the United States. In turn, Terra is 
owned by Telefonica, the telecommunications com
pany that provides mobile :md broadband service to 
much of Latin America. 

The ability to offer services to its mobile and broad
band subscribers makes Sonora's potential formi
dable. But the company's true success and appeal 
lies in its content and affordability. 

Rampant digital piracy in South America, com
pounded with the absence of a major on line digital 
store, would appear to render a paid subscription 

service irrelevant. But Sonora, says Seth Schachner, 

Sony Music Entertainment VP of digital business 
for Latin America, is a compelling, well-thought-out 
proposition. He notes, "If you put something to
gether that's reasonably well-priced and professional, 

people are willing to p:1y for it." 
"I t exemplifies that well-promoted, 

well-designed services do work," Uni
versal Music Southern Cone manag
ing director Ana Clara Ortiz says . 

Sonora has deals in place with all 
the majors and offers more than 1.5 
mill ion tracks. The company empha
sizes its local teams who work hand 
in hand with labels in multiple pro
motions. On the other hand, it has the 

enormous clout and good will of Terra. 
The strength of Sonora and Terra as brands G111 

be measured by the fact that Sonora originally 
launched in Brazil solely as a paid subscription serv
ice. Only after it was viable as such did it launch its 
ad-supported service last year, which translated into 
a jump in users. 

In Brazil, paying subscribers spend an average of 
$15 per month that allows them unlimited stream
ing and unlimited downloads , but that music is 
stamped with digital rights man agement (DR M) 
technology. Songs can be downloaded to mobile de
vices or computers, and users can stream songs from 
any location. 

"We're happy with our million-user mark," says 
Tiago Ramazzini , Sonora director for Terra Latin 
America. But Sonora Brazil also has some 3 million 

SESAC Latina named Jeronimo Sada its songwriter of the 

year at its 2010 awards gala July 21 on the strength of his 

regional Mexican repertoire. The 30-year-old former med

ical student spoke to Billboard about taking his career from 

the classroom to the cafe to the radio. 

Click here: Sonora home page 

unique users, in addition to 40 million-plus users 
who visit Terra every month. 

Beyond Brazil, Sonora's expansion is directly 
linked to its deals with Telefonica, which offers 
the service to subscribers. In Argentina, for exam
ple, consumers can opt for Sonora Free, which al 
lows up to 20 hours of free streaming each month. 
For $5, they can get Sonora Plus, which is ad-free 
and offers unlimited streaming and up to 10 ORM 
free downlo ads per month. Already, Sonora h:1s 
40,000 paid subscribers and 150,000 who use the 
free service. 

The deals with the phone companies, Ramazzini 
says, are key. "We can offer it to the thousands of 
clients that they already have in our countries," he 
says. However, he adds that Sonora believes in the 
subscription model. "And if we can't reach deals [with 
the phone company] in certain markets we don't dis
card the option of expanding Sonora independently 
as part of the Terra brand." 

b•,z For 24/7 Latin news and analysis, see 
• billboard.biz/latin. 

How did you start your 

songwriting career? 
I had studied classical guitar, 
flamenco and things like that 
before I studied medicine. In 
my third year of medical school 
I started playing in a cafe, cov
ers oftrova and sometimes bal
lads, as well as my own songs. 
The people who went there 
liked my songs, and that en
couraged me to keep writing. 
The cafe was called Central 
Park, in an imitation of the cor
feehouse from "Friends." It 
was in Monterrey. 

They're popular in Monterrey 
and he was the one who said , 
"Come to the studio and bring 
some of your songs with you." 
That's how I recorded my first 
song ["Dejame"] for a regional 
Mexican group. I worked as a 
doctor for a while, but since I 
had a lot of interest in the song
writing world, I decided to ded
icate more time to it. 

What's been the key mo

ment in your career so far? 
The key for me was moving to 
Miami, but nothing happened 
in Miami. It's more bluff than 
work. The songwriters who 

are there, are there because 
they arrived with a [career] tra
jectory already; they weren't 
born there. But when I left and 
came back [to Monterrey], I re
alized that I could do it all right 
where I was. 

Th e key was when El 
Chapa recorded " Si Te 
Llarne," because alter that a 
lot of people took notice of my 
work . Maximo Aguirre was 
the publisher who sent it to 
El Cha po. The first conversa
tion I had had with [Maximo], 
after I sent him songs, hap
pened four years before they 
were recorded. 

Why did it take so long? 
In the beginning we couldn't 
agree on a contract because I 
wanted to put a time limit on 
things, because otherwise 
publishers don't give a lot of 
importance to the song. So I 
wanted a short-term [ con
tract]. The way I saw it, if you 
have just a little time with a 
song, you'll try to promote 
that song and you'll get re
sults. We came to an agree
rnen t for less time and it 
worked, fortunately. 

So you sent him your demo 
without personal connec

tions, and he called you? 
I know he had heard of my 
name, with all the promotion 
I'd done. He went to Monter
rey one time and I said hi to 
him. So I sent him material 
and the relationship contin
ued from there. Palomo re
corded what's been my most 
successful song so far [" El 
Otro"], and that was because 
German Chavez from Disa 
liked my song. He's from 
Monterrey too and we have 
friends in common. I got to 
him an d said, "I have songs 
for you to listen to," and he 
liked that song for Palomo and 
he gave it to them personally. 

What are you working on 

now? 
Bachata. I am taking up my 
contacts in Miami again to 
open that door. Bachata has 
very sensitive romantic songs 
that are compatible with re
gional Mexican. 

I met the drummer of a 
band called La Firma there. 
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EN ESPANOL: All the great Latin music coverage 
. Com you've come to expect from Billboard-in Spanish! 

Billboardenespanol.com. 

MOBILE GROWTH 
EXPECTED IN 
NICARAGUA 

I: 
Nicaragua, the country with 

the lowest mobile penetration 

in Central America, will exceed 

80% mobile penetration by 

2015, according to a new re

port from Pyramid Research. 

The country's current mobile 

usage rate is nearly 54%. 

Nicaragua's growth in mobile 

use will be propelled by an in

crease in the availability of 

mobile broadband connec

tions and prepaid subscrip

tions, according to Pyramid 

senior analyst Jose Magana. 

''In Central America, the 

growth rate in Nicaragua will 

be the fastest of all countries 

due to its still-early stage of 

penetration in mobile services 

and our expectation for 

growth even in the fixed sec

tor," Magana said in a report 

abstract . "Experiences in 

Africa with mobile payments 

and health initiatives prove 

that there are opportunities 

for operators if services tar

geting the bottom of the pyra

mid succeed." 

PRINCE ROYCE SETS 
SPAIN TREK 
New York-based pop-bachata 

artist Prince Royce, whose bilin

gual reworking of Ben E. King's 

"Stand by Me" has spent 25 

weeks on Billboard's Hot Latin 

Songs chart, will perform nine 

shows in Spain this summer. The 

tour began July 23 in Madrid 

and wraps Aug.15 in Barcelona. 

Royce's self-titled debut album, 

which Top Stop/Sony Music 

Latin released in the United 

States, is licensed by Big Moon 

in Europe and distributed in 

Spain by EMI. Madrid-based Big 

Moon Records is promoting the 

tour, which will take the artist 

to clubs, which have been play

ing remixes of "Stand by Me," 

according to Big Moon presi

dent Antonio Luna. 

JENNI RIVERA TO 
KEYNOTE NCADV 
CONVENTION 
Jenni Rivera has been named a 

national spokeswoman for the 

National Coalition Against Do

mestic Violence. She will speak 

about her experiences as a vic

tim of domestic abuse at the 

organization's Aug. 4 conven

tion in Anaheim, Calif., where 

she will deliver the closing 

keynote address . 

-Ayala Ben-Yehuda 



sou Johns· 
The outgoing head of the 
U.S. digital performing rights 
organization talks about how 
its royal y collection efforts 
have evolved. 

After a decade at the helm of Sound Exchange, John Simson recently announced he is step
ping down by the end of 2010. During his time there, Simson has grown Sound Exchange 

from a one-person shop within the RIAA to an independent nonprofit with a full-time staff 
of 57. It!. first royalt y distribution in 2003 (representing payments covering 1996 to 2001) 
totaled $-6~3-,m illion. Last year, SoundExchange dist ributed $147.5 million, and it has al
ready doled out $106.5 million in the first half of 2010. 

Simson's tenure hasn't always been smooth. Some copyright owners accused SoundEx· 
change of sloppy accounting and paying the wrong artists and owners. Simson acknowledges 
the system's flaws, but says bad data and unregistered artists account for many of the problems. 

The organization also drew the ire of webcasters, who claimed the high rates Sound Ex
change advocated for made it impossible for them to turn a profit. But that controversy d is· 
sipated after the organization reached a settlement with Internet radio companies. 

Sound Exchange could also extend its reach beyond digital royalties. Simson says it would 

be well -placed to distribute performance royalties from U.S. terrestrial radio broadcasters 
if Congress passes the Performance Rights Act. 

Simson cautions that observers should keep SoundExchange's relative youth in mind. 
"One of t he things I keep forgetting because we've grown so quickly is we're 9 years old," 
he says. "ASCAP will be 100 in 2014, BMI is 70 this year, so we're babes in the woods." 

In an interview wi t h Billboard, he reviews his tenure at the digital performing rights 
organ ization . 

What have been some of the 
highlights of your tenure? 
When we were still part of the 
R IAA, I was going to the R IAA and 
saying, "Look, ASCAP and BM I 
pay the writers directly and they 
pay the publishers d irectly." So in 
the initial two years of d istribu
tion, it was done experimentally. 
Then it became part of the law that 
artists [receive] direc t payment. 
That's something that I feel very 
proud of. making sure that artists 
were paid directly. 

We got som e very good rates [at 
our first rate proceed ing in 2002] 
tha t re fl ected a m ark et pri ce. I 
know there was a huge storm that 
it was too much and I think it's 
kind of interesting because the 
rates are just s lightly h igher right 
now. [Artists] were worried that 
the rates were going to be too high 
when all of a sudden they realized 
4 00 ,000 plays on a pure-play 
server like Last.fm or Pandora is 
under $400. Another way to look 
at it is that 7,200 plays is equal to 
the sale of one CD-if you own all 
the rights. 

We were really careful and 
pragmatic about this. [Webcast
ers] were complaining about the 
rates being too high, but really 
the monetization was too low. 
They were not selling ads unless 
they were forced to sell ads to 
make money. People were just 
willing to give their music away 
and that was something that was 
untenab le to me and my team. 
We really need to make sure this 
isn't free. This has to become a 
meaningful source of revenue 
because it will be a substitution 
for sa les. 

Do you feel like you 've reached 
the point with webcasters 
where you've got a rate that's 
tenable and works for every
one involved? 
Yeah. We have the rates settled 
through 2015 with over 90% of the 
constituents on the licensing side, 
and to me that's a terrific accom
plishment. I'm really proud of the 
fact that the U.S. is the only coun
try that has this kind of webcast
ing business. Pandora and Slacker 

and other sites can't launch in 
other countries because it's too 
onerous for them , but they are 
streaming in the U.S. 

Some people have criticized 
SoundExchange, charging you 
with not paying artists correctly 
and sending payments to the 
wrong people. What steps have 
you taken to address this? 
First, I think that some of the crit
icisms were unfair. I understand 
where they came from and some 
of it was us trying to be transpar
ent. We are in a different situation 
than any collection society in the 
world and that's been one of the 
problems. Remember, we don't 
issue licenses. Congress gave 
everybody a license to stream and 
then directed, "If you want to take 
this license you have two choices: 
You can make a deal with every sin
gle artist and label that's out there, 
or you can send all [your data] to 
Sound Exchange and they'll figure 
it out for you." So of course that' s 
what everybody does; it's the one, 
easy button . 

Sometimes what accompanies 
that check is pretty bad data. If you 
look at other PR Os, they know who 
their members are. Their mem
bers sign up with them and say, 
"Here's what I own, collect on this 
for me," and that's what they do. 

For us, it's basically [music serv
icesJ saying, "This is everything I 
played, go out and find them." So 
it's a very different job. I've often 
said it's easy to find 80% of the 
people because they're pretty 
much the usual suspects in some 
ways, and then 20% is much 
harder to find. 

The industry has never had a 
database of who owns what. Peo
ple realize that all of these pennies 
and nickels and dimes that are now 
amounting to hundreds of mil
lions of dollars are really critical 
and that we need to figure out a 
better way to identify who owns 
what. I think that finding or build
ing that global database is really, 
really critical going forward. 

What's behind SoundEx 
change's sharply higher pay-

outs during the last couple of 
years-more artists registering 

with you? Better data? 
Cleaning up data is certainly a big 
part ofit. Independent labels are 
doing more and more as well. 
[Early on] they would essentia lly 
send an e-mail out to all of their 
constituents saying, "Hey, we 
found money for you at SoundEx
change, you really should go reg
ister." Now what's happening is 
that some of those same partners 
are saying, "Wait a minute, we 
want to do even more than that. 
We're going to make a phone call 
to those who are owed, let's say, 
more than X number of dollars. " 
Obviously having a phone call is 
that much more effective than get
ting an e-mail. 

Do you think the Performance 
Rights Act will pass this year? 
If it does, what would that mean 
forSoundExchange? 
I'd love to see it happen this year, 
and I think we're closer now than 
we have ever been, but I don't 
have a crystal ball and I can' t pre
dict the future. 

I think it needs to happen, first 
of all, just for parity's sake. And 
I think we are the best organiza
tion to distribute those royalties , 
should it pass. We' re already get
ting the data from those stations 
that are simulcasting, and I think 
it wou ld be the easiest money 
we'd have to distribute. Those 
playlists are so much more lim
ited and we're well-positioned to 
doit. 

But it's not a done deal or any
thing, and certainly other people 
could come in and pitch their serv
ices as well. But it would make 
sense for SoundExchange to do 
it-we've shown that we're the 
most efficient society in the world 
at what we do. 

Peo1 le were just willing to give their music away and that was somethind 
a i ,vas untenable to me and my team. [Music streaming] has to beco1T1c -c 

meaningful source of revenue because it will be a substitution for sales. 
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Tastin 
The Rainbow 

YOUTUBE REMIX AUTEURS LIKE 
THE GREGORY BROTHERS TURN 

ORDINARY UPLOADED VIDEOS INTO 
POP MUSIC HITS ByJasonLi11schut,z 
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Totally tubular: 
THE GREGORY BROTHERS 

AUGUST 7, 201 0 

"Double rainbow1 Oh my God, it's a double rainbow all theway1" 

Vira l video fans can instantly trace these words to Paul 
"Yosemite Bear" Vasquez, who, whi le hiking in January, wit
nessed the unusual natural phenomenon known as a "double 
rainbow" and , wonderstruck by its beauty, broke out his cam
corder and recorded his wide-eyed epiphany for posterity. 

"Yosemite Mountain Giant Double Rainbow 1-8-10," better
known as th e " Dou ble Rainbow" video, can be viewed as 
poignantly innocen t or ridiculously emotional- Vasquez sobs 
in between exclamations of joy-but either way the clip has 
struck a chord with YouTube users during the last month and 
earned 7.2 million views. 

Double rainbow mania reached a new level when "Double 
Rainbow Song," a "remix" of Vasquez' video by alt-rock quar
tet the Gregory Brothers, premiered in early July on YouTube. 
Mixing percussion, a gentle piano line and backing vocals with 
Vasquez' Auto-Tuned hosanna, the 90-second song has been 
heard 4.2 million times on YouTube and become a sensation 
in its own right. 

The Brooklyn-based group started tinkering with YouTube 
last April and created "Auto-Tune the News ," a 12-part video se
ries that turned TV news broadcasts into T-Pain-esquejams and 
has earned more than 10 million views collectively. Although 
the Gregory Brothers also release straightforward rock albums, 
they see just as much anistic merit in their viral video work. 

"A candid moment like 'Double Rainbow' can be more gen
uine and emotional than something manufactured by studio 
executives and producers," keyboard ist Evan Gregory says. 
" It was totally real. and when it's turned into music you can 
feel that eflect. " 

"Double Rainbow Song" is the latest success story of an orig
inal track cut from the cloth of a viral video. Incorporating styl
ized production techniques with ubiquitous pieces of pop culture 
has proven an effective combination because it offers some
thing both familiar and novel: videos that people know and love 
but flipped into a new musical format. 

With YouTube exceeding 2 billion views per day since May, 
the site's popularity and accessibility has prompted veteran 
artists to experiment with a new medium. 

"I started remixing videos because I was hungry to do some
thing different, and You Tube seemed like a fresh outlet for my 
music ," Massachusetts D )/ producer Steve Porter says. After is
sui ng standard dance remixes to little fanfare for a decade , 
Por ter started remaking videos in 2008 and created "Slap Chop 
Rap," a techno take on the popular cooking infomercial with 
Vince Offer. The clip has received 10.7 million views on YouTube 
since its April 2009 premiere. 

For DJs like Porter, the creative process of chopping a video 
into an original song comes as naturally as remixing a pop track, 
but it doesn't require a club-ready beat. Yet the biggest benefit 
for these artists is the instant identification that comes with re
tooling recognizable clips for mass consumption. And what 
better place to post the finished product than You Tube, the site 
that spawned the original video's success ' 

''I've been doing similar [video] remixes for years," says San 
Francisco producer Mike Reim, who has made songs out of di
alogue from the film "Office Space" and a clip of President Barack 
Obama swatting a fly with his hand. "But there was never a great 
forum. Now, YouTube is the perfect avenue for what I do. " 

TURNING CLIPS INTO CAREERS 
The Gregory Brothers released "Double Rainbow Song" as a 
single on iTunes after the YouTube video gained momentum, 

ILLUSTRATION BY JESSE LEFKOWITZ 



and the track arrived with 4,000 downloads sold in its first week, 
according to Nielsen Sound Scan. While that sales figure is im
pressive for a You Tube-spawned track, similar artists have had 
trouble translating a viral clip into paid downloads. Although 
Porter's "Slap Chop" video currently has more views than "Dou
ble Rain bow Song," for example, the DJ has only totaled 3,000 
downloads throughout his career. 

In concert, the You Tube mixes have quickly become fan 
favorites. The Gregory Brothers recently started incorporat
ing "Double Rainbow Song" into their 
live show, and after "having shows 
where we know everyone in the 
crowd," they now see sizable audi 
ences singing along to "Rainbow," ac
cording to Evan Gregory. 

Meanwhile, Porter's DJ set at 
Coachella last April included a video 
screen and an inaugural live per 
formanc_e of "Slap Chop Rap" that 
capped the set. 

" It was an unforgettable moment 
when Vince [Offer] appeared on the 
screen," Porter says. "This was an in
fomercial remix at a major festival, and 
the crowd went bonkers ." 

Porter has also turned his YouTube 
mixes into lucrative corporate partner-
ships. In June 2009, he released a clip called "Press Hop, " 
which spliced together and Auto-Tuned the press conferences 
of professional athletes and coaches. The video, currently at 
2.6 million You Tube views, led to a call from the National Bas
ketball Assn., which commissioned Porter to create four TV 
promos using the same editing technique . 

Although Porter won't reveal how much the NBA paid for 
the ad s, he says that the deal was more profitable than anything 
else he has done in the music industry. "And it's still my music, " 
Porter says. "With a slight tweak you're speaking the same lan
guage as corporate sponsors." 

Similarly, Relm posted a musical remix of the "Iron Man 2" 
trailer on YouTube last March. Days after uploading it, film di
rector Jon Favreau contacted Relm on Twitter and asked him 
to make an official TV spot for the film. 

The opportunity helped refocus Relm's professional goals: 
Instead of only sending out press releases about his current 
projects , the producer now sends releases with video links to a 
long list of corporations. 

"These days, we're trying to keep Mike active live, but also 
have a broad range of film makers and ad agencies that are aware 
ofwhat he's doing, " says Robert Bennett, Rel m's manager. Reim 
recently remixed an Old Spice TV ad a11d is about to wo rk on 
commissioned projects from Lionsgate Films and Fox. 

As well, the actual You Tube videos also generate profits. An 
artist signed to a record label or publishing deal can use Con
tent ID, a program that tracks the use of copyrighted mate
rial on YouTube and places an ad on an unauthorized video 
to generate revenue for the copyright holder. You Tube head 
of music partnerships Glenn Brown says that the site has more 
than 1,000 partners using Content ID, including every major 
record label. 

If an unsigned artist wants to monetize a single You Tube 
clip , however, he or she can sign up for the Individual Video 
Partnership Program with the site. Although Brown says that 
the amount of advertising revenue a video can earn is "totally 
the function of the performance of the video," he points out 
that the creators of"David After Dentist ," a two-minute clip 
that has 63 million views on the site, have made $30,000 from 
their original video. 

COPYRIGHT CONCERNS 
Out of the hundreds of videos whose makers have asked their 
footage to be linked to the "Double Rainbow" clip on YouTube, 
the Gregory Brothers' "Double Rainbow Song" was one of only 
three or four videos that Vasquez approved .. Although the group 
did not receive permission from Vasquez when it originally re
worked his vocals into "Double Rainbow Song," Vasquez says 
that he "got a big kick out of [the song] .. . it had a catchy tune 

and used my words in a nice way." 
The Gregory Brothers did get Vasquez' consent before releas

ing the song as a single on iTunes, and the hand credited Vasquez 
as a co-writer to split the proceeds, a move he calls "incredibly 
generous." Generous, perhaps , and legally necessary: The 
group- as well as other acts turning viral videos into songs
needed the permission of the original You Tube clip's creator be
fore putting a new spin on his work. 

You Tube considers anyone with a video camera to be a copy

,"'" It's so intense! 
PAUL 'YOSEMITE 
BEAR' VASQUEZ 

right owner, even if the uploaded video 
has not been registered with a copy
right office, according to attorney Nancy 
Prager. Therefore, a remix of a video 
like "Double Rainbow" has the same 
legal merit as an unapproved sample 
in a song, and is considered copyright 
infringement. Although some clips are 
protected as fair use/parody, such cases 
are content-specific. 

"The remix is an unauthorized de
rivative work," says Peter Brodsky, ex
ecu live VP ofbusiness and legal affairs 
at Sony/ATV Music Publishing, "and 
so the person who created the original 
video not only deserves compensation, 
he or she has the right to say yes or no 
to its existence. " 

Brown says that YouTube respects the ownership of its indi
vidual users and complies with any requests to remove mate
rial. Although the artists interviewed for this article said that 
they respected the authors of their music's source material, 
they didn't see a problem with rehashing a viral clip into an 
original work. 

"I didn't contact anyone before remixing ["Slap Chop"], be
cause I wasn't the first person to remix it ," Porter says. "There 
was no thought about it , since it was already being done. " 

The damages that can result from this type of copyright in
fringement depend on the copyright owner, the specific in 
fringement and who is infringing it, according to Prager. 
However, she advises anyone looking to remix a viral clip to 
check if the original video uses a Creative Commons license, 
which allows users to share and download their video and is 
easily searchable on YouTube. 

LEAVING YOUR MARK 
While artists who concoct original songs out of viral videos are 
exploring uncharted artistic territory, the most successful ones 
have abided by clear-cut strategies to have their voices heard on 
YouTube. For starters, they experience YouTube as users first 
before immersing themselves in the site as artists. 

"The best thing I did to understand the YouTube community 
was to be a part of it, " Relm says. The producer says that he 
learned to provide download links to his M P3s directly from his 
video, as well as tighten his video descriptions for optimum key
word searches. Reim also varies his audience by affiliating his 
videos with different YouTube channels, including humor site 
Barely Political and his own DJ-centric Radio Fried Films page. 

Artist management has also adapted to the rules ofYouTube 
to ra ise its client's profile. Bennett has replaced Relm's elec
tronic press kits with links to his artist's YouTube videos, and 
he has stressed the irn portance of social networks like Twitter 
and Facebook. 

However, Bennett insists that consistency separates the le
gitimate You Tube artists from the flash-in-the-pan pretenders . 
After Reim stopped "putting stuff up whenever he felt like it" 
and uploaded work at regular intervals, Bennett says that a solid 
.fan base started to form . 

The Gregory Brothers believe that artists of their ilk will soon 
become more prominent, since the process of making music 
out of video clips isn ' t disappearing soon. In fact, guitarist An
drew Gregory can eas ily envision a world where songs like 
"Auto-Tune the News" are topping the charts . 

"There are plenty of comments that quote funny lines 
from the song," Andrew Gregory says , "but one of the com
ments I see most often on our videos is , ' I can' t get this out 
of my head .' '' 

Cut Ups 
The most successful 'remixes' of 
videoclips have relied on inventive 
musical concepts and pinpoint 
production. Here are four videos that 
have managed to turn interesting 
visuals into memorable songs: 

The Gre!JOl"IJ Urotl,e,·H 
"DOUBLE RAINBOW SONG" 
YouTube Views: 4.3 million 

Paul Vasquez' gobsmacked reaction to nature in his 

"Double Rainbow" viral video was transformed into a 

tender, Auto-Tuned anthem by the Gregory Brothers. 

The last 30 seconds of their "Double Rainbow Song" 

clip features the four-piece performing the song with 

full instrumentation and vocal harmonies. 

St,,1,e l,o,-t,,,. 
"SLAP CHOP RAP" 
YouTube Views: 10.7 million 

The addition of a techno beat and doctored vocals turns this 

food-appliance infomercial featuring spokesman Vince 

Offer into a hip-hop jam. Porter, who played the song live 

at Coachella in April, says that Offer is a big fan of the video. 

Mil-rellelm 
" MIKE RELM X IRON MAN 2" 
YouTube Views: 103,000 

Treating the "Iron Man 2" trailer li ke a record on a 

turntable, Reim edits booming percussion into clips of 

the movie superhero. The video led to an official TV spot 

helmed by the San Francisco DJ for the film. 

, 

Kutimn,i 
" MOTHER OF ALL FUNK CHORDS" 
YouTube Views: 1 million 

Israeli musician Kutiman specializes in chopping up 

YouTube videos from aspiring musicians and turning 

their talents into singular rock tracks. "Mother of All 

Funk Chords" is the first and most popular video in his 

eight-part series of musical collages.-JL 
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EVEN AFTER 10 YEARS AND 9 MILLION 
ALBUMS, METAL BAND DISTURBED 
TAKES NOTHING FOR GRANTED 
BY CORTNEY HARDING 
PHOTOGRAPH BY TRAVIS SHINN 

Dave Draiman should be relaxed. 
After all, he's calling from sunny San Francisco, where he's 

enjoying a beautiful summer day with his girlfriend before 
he embarks on a yearlong tour with his band, Disturbed. The 
group's last three albums have all debuted at No. 1 on the 
Billboard 200, and unless Susan Boyle drops a surprise last
minute record Aug. 31, its fifth album, "Asylum" (Reprise) , 
will probably do the same. 

Disturbed has sold 9 million albums domestically in the 
last 10 years, and almost half that number can be attributed 
to its breakthrough record, 2000's "The Sickness," which has 
sold 4.2 million copies, according to Nielsen SoundScan. But 
the band has been remarkably consistent, even as sales have 
trended downward: 2002's "Believe" sold 1.8 million, 2005's 
"Ten Thousand Fists" sold 1.9 million, and 2008's "Indestruc
tible" sold 1.1 million. 

The act has built a solid tour following during its long 
career, and has a fan base renowned for its loyalty and longevity. 
Distmbed fans are known for not only sticking with the band, 
but for passing fan-dom along, as evidenced by the crowd-surf
ing elementary schoolers who attend shows with their parents 
and appear in the forthcoming DVD, "Decade of Disturbed. " 

But despite all of this, Draiman is not mellow. "I'm always 
worried," he says. "About everything. " 

Part of this neurosis could just be his natural state. While 
he's funny and friendly on the phone, a quick read ofhis lyrics 
reveals that his band's name is appropriate. Topics tackled 
on the new record include "being trapped in the prison of 
your own mind," losing a lover, religion serving as a catalyst 
for war and the Holocaust. The album's lightest track-if you 
can call it that-"The Animal," is about becoming a were
wolf, though don't expect it to show up in any "Twilight" fan 
videos anytime soon. 

Worrywart nature aside, though, Draiman has a right to be 
concerned. While metal is considered one of the last genres 
not beset by fair-weather fans and an over-before-it-begins blog 
hype cycle, that doesn't mean it's not without its fair share of 
problems. For an astute businessman and long-timer like 
Draiman, the challenges are very real. 
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FLYOVER ZONES 
Disturbed manager Jeff Battaglia still believes in the power of 
the transistor. "Radio is still the single most important driver 
for a band like this," he says. "And the changes at ;ilternative 
radio have impacted us in a real way. " 

According to Mike Ritt berg, senior VP of promotion at 
Reprise," In the early part of the dec;ide, the alternative format 
played more rock, but recently we've seen a shift, and there is 
less crossover between the active rock format and alternative. " 
For a band like Disturbed, "this has resulted in lost exposure 
and less ;iudience reach. " 

The band is still a monster presence at active rock radio . It 
has lodged seven No. ls, the same as Metallica, and only Linkin 
Park and Creed have topped the chart more times (nine and 
eight, respectively). Disturbed has also had 15 tracks in the top 
10, tying with the Foo Fighters and Nickel back, and trailing 
only Godsmack (which has 18). 

But the shift in programming at alternative has hurt the 
band, according to Battaglia. "When we started, there were 
more opportunities at radio," he says. "There were more 
opportunities in general- MTV still played videos by hard rock 
bands, there were more magazines that would cover a band 
like Disturbed. It still takes radio support to get people to come 
out in many markets. " 

Battaglia won't name specific markets where lack of radio 
has hurt, but says it's a concern. "When we do package tours, 
like Ozzfest or this summer's Uproar tour, radio will talk about 
it and that'll get people out," he says. But Battaglia is also con
cerned that touring is no longer the sure bet it once was . 

"There is too much traffic right now," he says. "More bands are 
depending on touring and merch to make all their money, and 
this summer has been tough for a lot of people." 

Because the band still has relatively strong album sales, 
Battaglia says its revenue tends to be split fairly equally among 
record sales, touring and merchandise. 

"Disturbed's base is everything between New York and Los 
Angeles," Reprise senior VP of marketing Roh Gordon says , 
and he's only half-kidding. "Minneapolis is a huge town for us, 
as is most of the Midwest. Seattle and Boston are both great 

rock markets, too. This is definitely a band for the masses. " 
Gordon says markets like New York and L.A. are harder for the 

band to crack. 'They'll come to the New York area and play Jones 
Beach or Saratoga or Buffalo," he says. "They'll play Irvine rather 
than Los Angeles and Sacramento rather than the Bay Area. " 

MEET ME IN THE MIDDLE 
If the hipsters in Silverlake and Brooklyn don't dig the group, 
so be it . At this point, it knows its base, Disturbed knows what 
its base likes , and it'll be damned if it 's going to mess with 
the formula. "There are many ways the new record isn 't really 
different from the previous ones," Draiman says. "It's more 
complex in terms of composition , and I think the storytelling 
aspect oft he lyrics is better. But while we always want to grow, 
we never want to deviate from what we fundamentally do. We 
make rhythmic, aggressive rock. All killer, no filler." 

Battaglia says many of the band's early fans have stuck with 
jt, and as other metal acts from the scene have broken up or fallen 
by the wayside, some of their fans have joined Team Disturbed. 
But Gordon says there are still plenty of potential converts out 
there, and the band and Reprise will be going after them hard. 

"We want to reach out to teens , because we feel like that's 
the demo we're not getting as much as we'd like," Gordon says. 
"The base is 18- to 35-year-olds." 

Gordon says the band is planning on doing more with gam
ing for "Asylum." 

"They are the Xbox artist of the month , and we have created 
a gam e called 'Escape From the Asylum ,' which will launch 
online in August,'' he says. "They've done tons of synchs in 
videogames, and we are releasing a three-pack for 'Rock Band' 
on Aug. 24, and working on something with 'Guitar Hero,' too." 
He says Disturbed was often synched in World Wrestling 
En tertainment events or ultimate fighting shows, but those 
outlets have recently decided they want music that's "more PG ." 

Disturbed will be doing a partnership with acclaimed FX TV 
show "Sons of Anarchy,'' a "Sopr;mos"-like drama about a mo
torcycle club, that includes a chance to win airfare and tickets 
to the band's Seattle show. It will also kick off its upcoming tour 
by playing the Stmgis motorcycle rally in South Dakota. 

"We played Sturgis before, with the Scorpions , and it's like 
playing 'Mad Max,'" Draiman says. "People sit on their bikes 
and instead of applauding, they rev their engines. " Draiman 
says he and some of his band mates are Harley enthusiasts, and 
refutes the notion that it's odd that a Yeshiva High School grad
uate I ikes hauling around on a hog. "There are lots of us in the 
tribe who ride," he says with a laugh. 

After Sturgis, Disturbed will co-headline the Uproar tour 
with Avenged Sevenfold before heading overseas. Draiman 
says the band has a strong base in Austr·alia, New Zealand, 
Germany and Scandinavia despite having a late start abroad. 

"We were initially held back in other territories because our 
first album was on BMC internationally, and because of some 
label transi ti on issues, [breakthrough single] 'Down With the 
Sickness' wasn't worked overseas,'' he says. "But we kept work
ing at it and caught up. " 

The new tour will also fea ture some of the most elaborate 
staging of the band's career, although they're quick to 
point out that fans expecting a Muse-style laser show will be 
disappointed. "They will have big screens and videos,'' Gordon 
says. "The visuals for the new al bum were all shot by the same 
person, and the shot that opens the show ties to the music video, 
and that ties to the online game. " 

As a special incentive for fans the band is including the DVD 
"Decade of Disturbed ," a 60-plus-minute documentary chron· 
icling the group's first 10 years , with every album purchase. 
The disc fea tures concert footage, as well as a section called 
"Disturbed Dissected," where guitarist Dan Donegan and bassist 
John Moyer teach fans how to play their songs. 

Hot Topic is working with the band to turn select outlets 
into "Asylum stores,'' and Gordon says he is working on 
partnerships with Best Buy, Target and Walmart. Rockstar 
Energy Drink, one of the sponsors of the Uproar tour, is also 
hosting a "rock star for a day" contest with Disturbed that 
will feature posters in Rockstar outlets . 

"This is a band with an incredible work ethic ,'' Gordon 
says. "We canny them out to do meet-and-greets and they' ll 
talk to people for ages. These guys are not complacent. " • •· 
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JOHN MOYER, DAN DONEGAN DAVID 
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Connect with the Best in the Midwest! 
Join Billboard, Adweek and the decision makers behind the music in today's most successful brand campaigns. 
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OLLY BARNES 
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Go Mix 

TODD JACOBS 
Agent 
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CHERYL BERMAN 
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TOMJIRGAL 
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MAC Presents 

DARYL JONES 
Co·CEO 

Artists & Brands, LLC 

GARY CALAMAR ANDREI CHAHINE 
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Go Music 

JOSH KAPLAN 
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Co-CEO 
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Producer 
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BONNY DOLAN 
Executive Producer/ 
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ERIC SHEINKOP 
President 

Music Dealers, LLC 

BRANDON SMITH 
Vice President 

Bandit Productions 

GEORGE STEIN 
Entertainment Law 

Law Offices of 
George Stein 

JEFFTAMMES 
Senior VP of 

Strategic Marketing 
and Creative 
Cornerstone 

BRYAN RAY TURCOTTE 
Partner/ 

Creative Director 
BETA Petrol 

SIBLEY VERBECK 
Founder 

The Electric Sheep 
Company 

ALEX WHITE 
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Next Big Sound 
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ACTION AT A DISTANCE 
Location: New York and San Francisco 
Influences: David Poe and Aimee Mann 
Dream brand partnership/ad campaign: Virgin Galactic 
Next up: Back in Pro Tools and iChat to finish up a few more 
songs for our first full-length CD. Then our EP release party 
on Aug. 28 in San Francisco. 

GRACE WEBER 
Location: New York 
Influences: Adele, Norah Jones and Chrisette Michele 
Dream brand partnership/ad campaign : An airline 
Next up : Writing and in preproduction for my first solo album 
with Grammy Award-winning producer Mike Mangini (Joss 
Stone, Diane Birch). 

THE SIX ACTS BELOW WERE HANDPICKED BY THE BILLBOARD EDITORIAL 
TEAM TO HAVE THEIR SONGS HEARD I! .ANESTEEMEDGROUPOF BRAND, 
ADVERTISING AGENCY AND MUSIC EX&CUT1¥ ATTHEBIU..BQARDMOSIC 
A DADVERTISING CONFell~C! IN....,...ia;;;,. 

CASEY DESMOND 
Location : Allston , Mass . 
Influences: David Bowie, Cyndi Lauper and Lady Gaga 
Dream brand partnership/ad campaign: Mini Cooper, MAC, 
Moog or Roland 
Next up: Currently co-writing with Robert Ellis Orrall (Ke$ha, 
Taylor Swift, Lindsay Lohan) and composing the music for a 
World Bank commercial. On the Diesel/Sonicbids tour this fall. 

LUIS FEDERICO 
&JOHN DAVID THOMAS/ 
MUSICMINDTRACKS 
Location: Miami 
Influences: Trevor Hom, Jimi Hendrix, Stevie Wonder and Prince 
Dream brand partnership/ad campaig n: Super Bowl, Apple 
and Rockstar Games 
Next up: Recording. 

FIO! 
Location: New York 
Influences: The Beatles, Billy Joel and Ben Kweller 
Dream brand partnership/ad campaign: Chevy trucks, Levi's 
jeans and Coke 
Next up: Booking shows around the Northeast and releasing 
our new EP in the coming months. 

THE STRINGS 
Location: Medellin, Colombia, and Mexico City 
Influences: John Mayer, Sting, the Killers, Rascal Flatts and 
the Beatles. 
Dream brand partnership/ad campaign: An airline 
Next up: Writing the songs for our second album and record
ing for a release around March/ April 2011. 

FOR YOUR C ANCE 'tO Bl HE~FtD BY THE BEST IN THE BUSINESS. A ND 
USIC AN ADVERTISING FAU, HAPPENING IN CHICA-GO SEPT. 1 
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LAST SUMMER, THE CONCERT INDUSTRY WAS 
HAILED AS A RARE BRIGHT SPOT IN A BRUTAL MUSIC 
BUSINESS ECONOMY. A YEAR LATER, TOURING 
BELLWETHER LIVE NATION ENTERTAINMENT 
IS COPING WITH SLUMPING TICKET SALES, 
NEGATIVE PRESS AND A FALLING STOCK PRICE . 
IS THIS A TEMPORARY SETBACK-OR A PORTENT 
OF MORE GRUELING TIMES AHEAD? 

BY R Y ADDELL 
ILLUSTRATIONS BY ALE 

~,,1 

AUGUST 7, 2010 I www.billboard.biz I 21 



IN THE WEEKS AND DAYS leading up to 
the 2010 relaunch of the all-female Lilith Fair tour, pro
moted by Live Nation Entertainment, Lilith co-founder 
Terry McBride knew all too well that this summer was 
fated to be a depressed touring season. 

"We would look at ticket sales every day," McBride 
says. "We would have discussions about certain shows 
that were weak, and we would put more marketing 
monies toward them to try to get them going." 

However, he says, "you reach a certain point where 
you go, 'Look, no matter what we've done in the market
place we can't seem to ignite it. We don't know what it's 
going to end up being, but right now we just can't take 
that risk.' It's better to take a smaller loss versus mov
ing ahead with the show." 

Ernest Hemingway once wrote that financial ruin 
comes "slowly, then all at once." A similar pattern led 
up to the cancellation of13 of the 36 shows on this year's 
Lilith tour, which has, fairly or not, become emblematic 
of the woes facing the concert business, and in particu
lar facing the recently merged touring conglomerate 
Live Nation Entertainment. 

A perfect storm of a down economy, congested tour
ing traffic, inconsistent ticket pricing, poorly conceived 
tours and consumer skepticism has rained down on the 
live music industry. And, while most promoters are deal
ing with a tough market, as the world's largest and only 
publicly traded promoter, Live Nation Entertainment is 
taking the brunt of negative coverage from a media that 
heretofore had often focused on touring as the savior of 
the music business. 

For McBride, having to cancel those Lilith shows was 
a particularly "painful" experience. He co-founded the 
tour in 1997 with headliner Sarah Mclachlan, and all 
involved had high expectations for its return after an 11-
year absence. Canceling shows was a last resort. 

"We talked to a number ofartists about taking reduc
tions based on what's happening-not just with us, but 
what's happening with almost every single tour out 
there," McBride says. "Artists never like to do that, we 
never like to ask, but we tried to look at all the different 
options before realizing our last option was to cancel 
those shows. We didn't want to do it. It has obviously 
hurt us all financially, but we made that hard decision." 

SUMMER OF DISCONTENT 
I flastyear the prevailing storyline about the concert in
dustry focused on its resilience in the face of recession, 
this year is being characterized quite differently, as re
port after report brings news of slow ticket sales, post
ponements and out-and-out cancellations. For various 
reasons, a diverse group of acts-including U2, Christina 
Aguilera, Jonas Brothers, American Idols Live!, the Ea
gles, Simon & Garfunkel. Rhianna and Limp Bizkit
have postponed, canceled or reconfigured tours or 
concerts. All of the above-mentioned tours are promoted 
entirely or in part by Live Nation. 

Touring is a business filled with executives that, while 
generally guarded with the press, talk a lot among them
selves. And for the past few months, they've been talk
ing bloodbath. Live Nation and the industry have its 
blockbusters this year for sure: U2, Lady Gaga, Bon Jovi, 
Roger Waters and James Taylor/Carole King among 
them. But an unusual number of normally reliable ticket 
sellers in a wide range of genres are struggling. 

Numbers reported to Billboard Boxscore show North 
American box-office dollars down almost $250 million 
January-June from the same period a year ago, a de
crease of nearly 22%. Attendance is down nearly 30% 
year to year. 

"It's a summer where everything is really off," says 
artist manager Allen Kovac, president of Tenth Street 
Entertainment. "The tours that are winning are doing 
so because they stacked the deck with marketing, with 
integrated campaigns, with songs, with timing. It's 
hard for people to part with their money right now. 
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You've got to figure out a way to cut through the clut
ter or you're going to fail." 

Live Nation faced the music July 15 in a presentation 
to investors for a packed house at New York's Irving 
Plaza, and many more through a webcast and confer
ence call. Designed to make a case for their future and 
reassure investors about immediate challenges, the 
nearly three-hour presentation seems to have had the 
opposite effect, with stock plummeting and the media 
and biogs having a field day at Live Nation's expense. 

Hosted mainly by executive chairman Irving Azoff 
and CEO Michael Rapino, much of the presentation cen
tered on the North American concert industry's poor 
summer performance. Due to a disclosure about poor 
first-half ticket sales (Rapino gallows humor: "Slide nine 
was a buzz kill"), Live Nation shares dropped more than 
16% that day and closed down nearly 11 %. They fell an
other 12% to $8.83 the following day and have since fluc
tuated between $9 and $9.75. 

The data that sent the stock price into a tailspin? Unit 
sales for Live Nation Entertainment division Ticketmas
ter in the year's first half were down 11 % (down 12% in 
the concert segment), and Live Nation unit sales were 
down 3% (excluding stadium shows). Live Nation's 
midyear adjusted operating income (AO!) was down 9%. 

The numbers were tough to spin, and they don't look 
to improve anytime soon. According to the Live Nation 
Entertainment execs, negative press coverage has scared 
artists out of touring in the fourth quarter, and the com
pany warned investors that second-half industry ticket 
sales could be down 15%. In such a scenario, Live Na
tion sales could be off by 5 million tickets (1 million 
for Live Nation, 4 million for Ticketmaster), creating 
a $40 million drag on AO!. 

AO! for 2010 is expected to be $405 million, down 
from $445 million last year, despite the benefits of Live 
Nation's merger this year with Ticketmaster. AO! could 
be down as much as $80 million this year. 

Despite the power of video cameos from U2 and 
Shakira, and an appearance by Jay-Zin the green room, 
investors had numbers in their eyes, not stars. Per
haps frustrated by the audience's questions, and prob
ably by the drop in the stock price, Live Nation 
executives insisted the company was well-positioned 
for long-term value. 

Azoff, who presented via video conference, called Live 
Nation stock "ridiculously cheap" and took investors to 
task for bailing. ''I'm hoping that what I'm seeing as all 
you guys e-mail back to your offices to dump the stock 
isn't indicative of the fact that we have a group of in
vestors that are so shortsighted," he said with his trade
mark bravado. "If you believe there is going to be a music 
business-and there has only been one since the begin
ning of time-there is no other play than this company." 

Miller Tabak cable/media analyst David Joyce attended 
the presentation, and says that one thing that "walloped 
investors" was "the quick and confusing" stream of fi. 
nancial figures presented by CFO Kathy Willard, much 
ofit having to do with the merger financials. 

Investors also cited Azoff's tone as aggressive for the 
occasion. "That's not the typical decorum for a public 
company executive," Joyce says. "People took it as being 
un-shareholder-friendly." 

While a wealth of interesting information was pre
sented, the performance by and large left shareholders 
unconvinced. Live Nation spent much of the time crit
icizing the media and placing most of the blame for 
ticket prices on artists and expensive productions. The 
executives appeared defensive and uneasy, and were 
surely less effective in projecting the vitality of both the 
live business and their future in it than they had hoped. 

Live Nation officials declined to comment for this story. 

HOW WE GOT HERE 
The tableau that played out that day at Irving Plaza was 
surreal to long-time observers of the business: suited 

AZOFF 
IS KNOWN 
FOR 
WALKING 
THROUGH 
FIRE FOR 
HIS ACTS. 
IF A 
PAY CUT 
IS THE 
MESSAGE 
HE'S 
SENDING 
SOME 
ARTISTS, 
IT WILL 
BE HEARD. 

executives attempting to explain the concert industry 
to a room full of other suited executives, against a back
drop of charts and graphs. Had this business founded 
by a scruffy group of jeans-clad pirate entrepreneurs 
turned into a cadre of buttoned-down, buzz phrase
dropping Wall Streeters? 

This drastically changed marketplace ruled by Live 
Nation Entertainment obviously did not happen 
overnight. It all began quietly in the fall of 1996 with 
SFX's acquisition of leading New York promoter 
Delsener-Slater Presents. Stunner after stunner fol
lowed, as SFX rolled up such legendary regional com
panies as Cellar Door, PACE Concerts, Bill Graham 
Presents, Electric Factory, Don Law Presents, Sunshine 
Promotions, Contemporary Productions, Evening Star 
and Avalon Productions. 

SFX paid big multiples of annual earnings, putting 
millions of dollars and financial security into the hands 
of a group of gutsy gamblers who built the business. 
Some held out longer than others, but "the money got 
stupid," Cellar Door founder Jack Boyle said at the time. 

In building SFX, Robert F.X. Sillerman and his back
ers spent about $2.5 billion acquiring promoters in 
North America and Europe, most of which (particu
larly in North America) had a real estate component in 
the form of amphitheaters, clubs or both in the case of 
House of Blues. What had been a decentralized busi
ness, where regional overlords fiercely protected their 
fiefdoms and were totally immersed in their respec
tive markets, became a corporation, where tours were 
booked and promoted nationally and hard-won brand 
equity was forfeited. 

Sillerman sold S FX to radio conglomerate Clear Chan
nel Communications in 2000 for about $4 billion, with 
Clear Channel forming Clear Channel Entertainment 
in hopes of synergizing its live and radio businesses. 
That synergy never happened. Several departed execu
tives, disgruntled stockholders and one big write-down 
later, Clear Channel spun off its live entertainment di
vision to form the freestanding, publicly traded Live Na
tion, directed by Rapino. 

Then, after a public stare-down with another live en
tertainment giant, Ticketmaster (itself aggressive in 
building the world's largest ticketing company), Live 
Nation launched its own ticketing business. Finally, after 
an exhaustive Department of Justice examination amid 
consumer and competitor protest, Live Nation officially 
merged with Ticketmaster in late January. 

Despite the macro synergies and savings promised 
to stockholders whenever companies merge, actualiz
ing these efficiencies in the trenches is often tougher 
than it would seem on paper. 



• veri On.wireless • ,,,,,. 
G - - - --~=A=mpl!Jtf!~•te __ ~r_,_./'----_,..__-...:;;_ 

- . 
~ 

-,. 
• 
~ .,.,_ 

' "' ' 
... 

"Rolling up individual businesses into one is, at its 
heart, a struggle among the personalities involved," says 
MillerTabak's Joyce. "New management wants to get rid 
of old management and change the way business is done, 
and employees become fearful and distrustful of how 
their Jay-to-day life might change. People are displaced; 
suppliers lose bargaining power and confidence; con· 
sumers may lose quality customer service interaction, 
cus tomized local flavor and choice, [which was] particu
larly evident during the radio industry rollups that re
sulted in more nationally programmed playlists and 
syndicated talk shows; and talent may have fewer choices 
of who to work with to attract their audience, [as with] 
the record-label mergers and perhaps LNE." 

SEARCH FOR A SUPER MODEL 
Live Nation Entertainment is far bigger, more multifac
eted and more ambitious than the sum of its individual 
promoter and ticketing company parts. LN Eis a comp re· 
hens ive, vertically integrated live entertainment behe
moth with its hands in virtually all aspects of the business, 
adding ticketing, artist management, merchandising, li
censing, branding, digital rights , recorded music, spon
sorships and other services to its concert promotion and 
venue businesses. Under its Artist Nation division before 
the merger, Live Nation wrangled huge multirights deals 
with such acts as Madonna, U2, Jay-Z, Shakira, Nickel
back and the Jonas Brothers. A key component of the 
merged company is the inclusion of Front Line manage
ment with Ticketmaster, the Azoff-headed mega-fr rm ti 1at 
includes 95 managers and 250 artists tha t earn 82% of 
thei r revenue from touring, according to Azoff. 

As it stands , Live Nation Entertainment is the No. 1 
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Bummer in the summer: 
Attendance is down this 
season for a number of 
big-budget tours, 
among them (clockwise 
from top left) American 
Idols Live1 Lilith Fair 
and THE JONAS 
BROTHERS. 

promoter, the No. l ticketing and the No. 3 e-commerce 
site in the world, with some 10,000 shows promoted and 
$6.5 billion in ticketing transactions annually. With the 
exception of some softness on this year's Jonas Broth
ers tour, the artists signed to long-term deals have per
formed exceptionally well. LN E's global touring division, 
headed by Arthur Fogel (producer of four of the five top
grossing tours of all time) is widely considered the elite 
international tour promotion unit in the world. 

Last year, Live Nation Entertainment reported to Bill 
board Boxscore nearly $2.5 billion in grosses (almost three 
times tha t of its closest competitor in AEG Live) and 41 
million in attendance to more than 9,000 shows world
wide. It should be noted that, while it has posted a prof
itable quarter here and there, Live Nation has not turned 
an annual profit since its spinofffrom Clear Channel in 
2005 . Ticketmaster, on the other hand , has been hugely 
profitable, but the Live Nati on side is basically running 
Ticketmaster now, with forme r Live Nation Ticketing 
president Nathan Hubbard named Ticketmaster CEO. 

Investors can be, and some would say have been, pa
tient. "As long as you have a path to [earnings-per-share] 
profitability, you don't necessarily have lo be there soon," 
says joyce, citing the volatility in earnings based on the 
seasonality of the business. Even so , while Live Nation 
Entertainment is a company valued on earnings before 
interest, taxes, depreciation and amortization, Joyce says 
there is still some "cloudiness" in investors' minds as to 
what the true liquidity of the company is. 

"The working capital changes, the cash flows in and 
out are very difficult if not impossible to model, and that's 
an uncertainty factor that gives some investors pause ," 
Joyce says. "I do believe they're going to be generating 
positive free cash flow, and they did a deal to stretch out 
the maturity so they don't have any credit crunch facing 
them, but we were hoping for some clarity about how to 
model out and think about free cash flow." 

Tenth Street Entertainment's Kovac isn't sure ifa quar
terly billing public company ever makes sense in the live 
music business. "Maybe it takes a little time before it 
works, or maybe it never works," he says. "It has to play 
out and we have to see if people rise to the occasion. " 

Obviously, Live Nation Entertainment can't be blamed 
for the economic woes that have hammered the United 
States and much of the world for the past two years . 
With the nation still grip ped in nearly double-digit un
employment, a $100 Jonas Brothers ticket would hardly 
seem a priority. 

Still, concerts are escapist entertainment, and the 
word "recession-proof ' was bandied about more than 
a few times last year. In paying what it does for tours, 
Live Nation must accept some accountability for push 
ing ticket prices in such a fragile market, and perhaps 
last year's strong touring performa nee led to a false sense 
of security as tours were being conceived, bid on, pur
chased and routed. But with the biggest, baddest pro
motional toolbox the industry has ever seen and a mix 

of some of the sharpest and most experienced execu
tives in the live entertainment industry, should the com
pany have been able to a) see this corning, and b) do 
something about it) 

In the July 15 presentation, Jason Garner, CEO of Live 
Nation Entertainment's concerts division, admitted "the 
economy snuckup on us ." To its credi t, LN E reacted ag
gressively in slashing prices, eliminat ing fees and pro
moting like hell. Thousands of Live Nation amphitheater 
tickets have been discounted to prices of$10-$20. Gar· 
ne r said the company's No Service Fee June promotion 
took shed attendance from tracking 8% down to 2.5% 
down and provided a $3 million revenue pickup. To this 
day, discounts abound, but the company says it's only 
discounting 10% of its tickets, up from 6% last year. 

Like any business, Live Nation is trying to move in
ven tory. The LN E amphitheater model , in a nutshell , 
calls for the company to c1pture as many quality tours 
as possible, run them through the sheds and make 
money off ancillaries like ticketing, concessions, park 
ing and sponsorships. This ancilla ry revenue is why pro
moters , ti red of watching beer money at thei r events slip 
away, got into the real estate business in the first place 
with the shed boom more than 20 years ago . In turn, 
artist reps started counting promoters' money from an
cillaries and adjusted their fees accordingly, eroding the 
amphitheater promoters' percen tage of the box office 
from the traditional 15% lo less than zero in many cases. 

This is a tradeoffLive Nation can afford- when con
certs are well-attended. Rapino asserted that the com
pany can make more money from 600 amphitheater 
shows than off 900, "if they're good shows.• Simply put, 
LNE needs tou ring traffic and atte ndance to trigger the 
ancillaries. One sure-fire way to acqu ire tours is to pay 
artis ts lo ts of mqney; artists, facing a decline in other rev
enue streams related to the recording industry free fall, 
have been more than happy to cash these checks. The 
combination of Live Nation's need for shows and the 
artists' need to make money leads to some tours that sim
ply shouldn' t go out, at least at the price they're asking. 

But the gold rush may be ending. Live Nation Enter
tainment execs repeatedly stated that they get fans' mes
sage about ticket pricing, and ticket prices begin with 
what the artist is earning and what they spend on pro
duction . When tickets are discounted reactively to s;.iles, 
the projected gross potential is reduced, meaning the 
cost of the talent likely won' t be recouped in ancillaries. 
How widespread discounting plays out against LNE's 
talent costs is unclear, but the rash of cancellations could 
be seen as an attempt to let artist representatives know 
that LNE means business in trying to rein in those costs. 

Ga rner intimated as much in the presentJtion, adding 
that the problem is not with superstars like U2 and Lady 
GaGa . "There is a space in the middle that's being af
fected, where those artists have simply charged too much 
for too long," he said. "Those a rt is ts will have to correct 
[the ir prices], because they only have two choices: play 

1. This summer I will attend : c) An amphitheater: 23% 6. The ticket-buying experience is: 9. My view of the concert 
business is: 

2010 
CONCERT-GOER 
SURVEY 
BILLBOARD.COM 
POLLED ITS USERS 
ON A NUMBER OF 
HOT BUTTON TOPICS 
FACING THE TOURING 
INDUSTRY. HERE, 
THEIR NOT-SUCH
BAD-NEWS-AFTER
ALL RESPONSES 

a) More concerts than I did last 
year: 38% 

b) Some concerts : 25% 

c) Fewer concerts than last year: 23% 

d) No concerts: 14% 

2. The main reason I don't see my 
favorite acts in concert is: 
a) Ticket price: 72% 

b) Didn't hear about it: 15% 

c) Don't like the venue: 9 % 

d) Saw them last year: 4% 

3. My favorite place to see a concert: 
a) An arena : 35% 

b) A club: 28% 

d) A festival: 14% 

4. I learn about upcoming concerts 
from: 
a) Online/ socia l networks: 63% 

b) Fr iends : 13% 

c) The radio: 13% 

d) Magazines or newspapers: 11% 

5 . I usually buy my tickets : 
a) Online, through the primary 

ticket site: 76% 

b) At the box office: 15% 

c) Via a secondary on li ne seller like 
eBay or StubHub: 6 % 

d) Via a ticket reseller: 3% 

a) Easy and convenient: 33% 

b) Easy enough: 42% 

c) A hassle, but worth it: 25% 

7. The concertgoing experience is: 
a ) Enjoyable: 63% 

b) A hassle, but worth it: 32% 

c) Barely worth the trouble: 5% 

8. When I go to concerts, 
I usually buy: 
a) Food: 31% 

b) Merchandise: 17% 

c) Both: 29% 

d) Neither: 23% 

a) Very positive: 28% 

b) Generally positive : 49% 

c) Generally negative: 18% 

d) Very negative: 5% 

THE FINE PRINT 

Billboard .com received 642 re
sponses to its on line summer tour
ing survey, posred b e t wee n July 
19-26. We thank everyone who 
participated. 
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to an empty house-which we won't allow because we 
won't pay the guarantee-or correct their ticket price in 
order to fill their house." 

A pay cut is on the horizon for many touring artists, 
it seems. "We ran some $10 [ticket price] testing on 10 
shows," Gamer said. "The pre-offer daily sales were 300 
tickets, [and] the day we ran the $10 day for those tickets 
we sold 24,000. Those shows obviously did not nail the 
pricing right. Now we have the press, we have the econ
omy, and we have the data to sit with the artists for next 
year and say, 'Ticket prices need to come down. Your 
guarantees are going to have to come down a bit.' This 
is not a problem across the entire platform. It's a select 
group of shows that simply have out-priced themselves 
for the market, and now we have all the evidence in the 
world to correct that." 

At the presentation, Azoffsaid, "It will be easier to 
get artists to drop prices than anyone thinks," and, in
deed, if there ever was a summer for LNE to bite the bul
let and press the issue, this is it. Azoffis an artist manager 
at heart, and though he is known for walking through 
fire for his acts and bringing them top dollar, if a pay cut 
is the message he's sending artists, both Front Line's 
clients and others' will hear him. 

Cash flow help could be on the way. Rapino predicted 
2011 would be "robust" for touring, and Azoff said Front 
Line clients Neil Diamond, Kenny Chesney, Van Halen, 
Fleetwood Mac and Journey would tour in 2011, worth 
$25 million -$30 million to the Front Line division. How 
much of that is moving money from the promoter pocket 
to the manager pocket is unclear. 

Live Nation has already become more selective in the 
tours it buys (as evidenced by a reduced show count the 
last two years), and Garner indicated it will be even more 
so going forward. On the ticketing front, LNE has restruc
tured its North American Ticketmaster operations, and 
will be aggressive in rolling out consumer-friendly initia
tives like all-in and dynamic pricing. It will also end print
at-home fees and service fees to canceled shows and initiate 
a "cold feet'' policy for ticket buyers. The industry overall 
is moving to all-in pricing, and Live Nation estimates it 
can increase ticket sales by 3. 3 % by offering a single ticket 
price early in the transaction rather than a face value fol
lowed by add-on fees that fans despise. 

Finally, though much has been made of the "multi
rights" angle of Live Nation's long-term deals, only a few 
include recording rights, and Live Nation has yet to re
lease a record. "We're not going to be a traditional record 
company," Azoff said. "However, we have great relation
ships with three of the four label groups. I think we're 
going to come to a deal shortly. " 

The overall Live Nation model seeks to expand the 
artist/promoter relationship and its razor-thin margins 
from one night or tour to a more complex and diversi
fied fan-centric revenue producer. In a sense, the Live 
Nation/Ticketmaster merger was a marketing deal, with 
sales points and synergies (music, bundling, VIP, merch, 
sponsorship opportunities) all along the fan-band 
pipeline, with the concert experience as the driver and 
consumer data as the fuel. 

"There are a lot of ways to make money around the 
core ticket, and some of the financial and industry press 
that have been hounding on the poor concert season 
and Live Nation's business model are only looking at 
the concert economics itself." Miller Tabak's Joyce points 
out. "To just look at the 3%-5% margin concert is rather 
specious, because there are a lot of other higher-margin 
revenue streams that emanate from that core concert." 

That may be true, but most of those ancillaries are de
pendent on attendance, and amphitheater attendance 
is challenged right now. Still, while amphitheaters are 
clearly a focus, as Live Nation owns them and can con
trol most of the revenue streams, many of the company's 
top-grossing tours play non-LNE venues, including 
Madonna, U2 and Lady GaGa. Live Nation Entertain
ment also has a thriving club business with solid brands 
like House of Blues and the Fillmore that the company 
says it will expand upon. 

Live Nation's competitors have surely enjoyed watch
ing the company squirm, and the media has been re
lentless in singling out LNE when discussing the 
overall industry slump. But when the world's largest 
live entertainment firm struggles, it begs the ques
tion: With all their resources, if these guys can't do it, 
who can? At best, the Live Nation model remains un
proven. For all its high profile in the industry and con
sumers' consciousness, LNE is still in its infancy as a 
merged company. 

Most industry professionals do not believe that this 
summer's slump is an indictment of the overall con
cert business. "Some of this stuff is just marketing 
mistakes, timing issues and venue choices," says man
ager Jim Guerinot, who guides the careers of Gwen 
Stefani and Trent Reznor, among others. "There are 
plenty of people out there who are still willing to pay 
for the [concert] experience." 

There is often a price/value issue with concerts. "When 
people pay $100 or more, they have an expectation, and 
if you don't fulfill it, they're going to be disappointed," 
Guerinot says. "I don't think anybody is let down by what 
they see when they go to 'The Wall.' It's selling tickets , 
and they're not cheap. The concert thing isn't broken. 

JOIN THE CLUB 
ATTENDANCE MAY BE 
DOWN FOR A TROUBLING 
NUMBER OF TOP ACTS, 
BUT IN DIE-ORIENTED 
BUSINESS AT CLUBS 

and a week out we'd sold less 

than 100 tickets. But by the time 

the show happened, we had al

most sold the place out ' 

AND AT FESTIVALS 
REMAINS STEADY 

Viecelli says big festivals 

featuring indie acts have been 

strong. "Sasquatch sold out, 

Coachella sold out and Lella 

palooza will likely sell out," he 

says . " Some less established 

festivals have struggled, but I 

While many large-venue tours in the United think that was a response to 

If it was broken, then it wouldn't work for Roger Waters, 
or James Taylor and Carole King, or Lady Gaga ." 

Touring is a cyclical business, one of"rumor and in
nuendo," as Azoff puts it, and great performances and 
popular headliners at the right price can save every show 
and every season. Live Nation says much of its future 
growth potential is in its expanding international busi
ness (where talent costs are 20% less than in North Amer
ica, it says), and geographic diversity helps deflect 
economic slumps in specific territories. 

Joyce believes the recent investor reaction is indeed 
shortsighted, "but investors need to be shown more 
near-term performance," he says. "I do have a 'buy' rat
ing on the stock because the stock fell so much, but I 
did reduce my target price for the next year to $13 from 
$15. Long term, if you discount the cash flows over the 
next five years, I think it's still worth $19, but clearly 
there is near-term pain we have to get through. " 

Despite the current problems, Azoff spoke confi
dently about LNE's future. "We never said this was 
going to happen in a day," he pointed out. "We just 
completed the integration of these companies and 
we're just at the beginning stages of running the busi
nesses together. In my 40 years in the business I've 
never felt more positive and excited that we will be 
able to do good things and create that business model 
that the decline of the record labels has left open. If 
you're taking a hard look at our company you need to 
think about not what's going on in the last 30 days, 
but what's really going on for the future. When artists 
walk into our office, they know that Live Nation En
tertainment is the future of the business. And at the 
end of the day, it's that artist support which will spell 
the success of Live Nation." 

Meanwhile, Lilith soldiers on, and not so badly, all 
things considered. McBride says that the remaining 23 
Lilith dates will average about 10,000 per in attendance, 
but he's not sure how much of the sales can be attrib
uted to discounting. "One thing for sure, when we bring 
back Lilith next year, we're going to come with a set ticket 
price and there will be no discounting, " he says. "I am 
not going to go through that again." 

McBride says it's "too early to say" whether Lilith will 
go out as a Live Nation tour next year, but doesn't rule it 
out. "Overall, they have been good partners and they have 
good amphitheaters," he says. "If you go into a grass field 
[as opposed to an amphitheater] you'll add another 
$200,000 to the cost of doing the concert. That has to be 
put into the ticket price. You really can't win then." •••• 

Additional reporting by Glenn Peoples. 

pecially out here where we only have a few 

months of good weather. But it's not a new 

problem, and year on year it hasn't declined 

The promoters cited several reasons why 

they have escaped the summer slump. "The 

state of the economy and the high ticket prices 

are certainly two factors in the decline of some 

of these tours," Zacks says. "I also think that 

some tours came together too quickly, or there 

was no fresh product, or the on-sale dates 

were timed badly. It's a tough time to relaunch 

or rebrand a tour." 

' I 

States have struggled, several touring execs that fact there was such a glut of them ' 

working with indie artists, festivals and smaller And even though festivals have flourished, 

venues say the summer of 2010 hasn't been 

a bummer for them 

clubs haven't taken a hit. "Most clubs don't do 

well in the summer, and that's been true for 

a long time," says Windish Agency head Tom 

Windish , who books Animal Collective and 

Neon Indian. "And these big festivals do a 

lot for the clubs in the long run. A club wanted 

to book Miike Snow last summer and we 

couldn 't do it because they were doing Loi 

lapalooza, and at the time, they probably 

would have gotten 250 people to turn out 

They did a Lella set for 20,000 people and 

then came back and sold out the Metro 

which was a pivotal moment for them ' 

Viecelli says ill-conceived tours do them 

selves in. "Lilith was a horrible idea," he says 

'It comes across as really dated 

The fact that Lilith was gone for more than 

a decade probably hurt the festival too, ac

cording to Windish. "It's not like the Warped 

tour, where people buy tickets before they 

even see the lineup because they go every year 

and know it will be good," he says. " You can't 

really get away with booking bands that were 

However, this season has ushered in a few 

changes. "Things are selling much later, and 

there is much more nail biting," says Billions 

president David Viecelli , who books the Ar

cade Fire Pavement and Joanna Newsom, 

among others. "We booked Antibalas at the 

Great American Music Hall in San Francisco, 

24 I EIILLBOARD I AUGUST 7, 2010 

The summer has also been slow for clubs 

out West, says Adam Zacks, senior director of 

programming at STG Presents, which books 

Sasquatch as well as Seattle's Moore Theater 

and Paramount Theater. "Anything that goes 

on sale in June or after is struggling," he says. 

" It's mostly due to competing interests, es exc1t1ng 10 years ago. -Cortney Harding 
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GENRE HOPPER 
Esperanza Spalding 

blends sounds 

G•tWiMW BY DEBORAH EVANS PRICEJ 

GOIN' 
TOTHE 
CONCERT 
Little Big Town Builds Its 
Own Little White Church 

Wedding proposals at concerts are nothing 
new, but country act Little Big Town took 
things a step further on its recent lour, set
ting up a space for lucky fons to tie the knol 
at one of its shows. 

"We propped up a little white tent that had 
church windows and put candelabras inside 
with red carpet and white chairs," LBT's Kim
berly Schlapman says. "There were some spe 
cial couples. One was a soldier and his wife 
who hadn't been able to have a real weddin g 
because every time they'd planned a ceremony, 
he had to go off to war." 

The promotion served to highlight the 
band's firs t single, "Little White Church ," 
from new album "The Reason Why," out Aug. 
24 on Capitol Nashville. The single is No. 14 
on Billboard's Hot Country Songs chart. The 
band hopes to continue the momentum 
when it hits the road with Sugarland at the 
end of July. 

" ' Little White Church' is the fastest-rising 
single of their career," Capitol Records 
Nashville senior VP of marketing Cindy Mabe 
says . LBT has charted 10 singles on the coun
try chart, with "Boondocks" and "Bring It On 
Home" from 2005 album "The Road to Here" 
peaking at Nos. 9 and 4, respectively. The 
band's previous album, "A Place to Land, " 
yield ed "I'm With the Band ," "Fine Line" and 
"Good Lord Willing," which pea ked at Nos. 
32, 31 and 43 , respec1ively. 

The success of"Little White Church" could 
be attributed in part to the band's new label
its fourth in a 10-year career. LBT, which also 
includes Jimi Westbrook, Karen Fairchild and 
Phillip Sweet, started on Mercury Records, 
then moved lo Monument Records, releasing 
a se lf.ti tled debut album before jumping to 
now-defunct Equity Records. While on Equity, 

HIGH CONCEPT 
One Ring Zero blasts off 

into outer space 

NAME CHANGER 
Bun B tries out 
a new moniker 

SUMMER LOVIN' 
Early media blitz for 

'Camp Rock 2' 

Preacher men (and women): 
LITTLE BIG TOWN 

the group released two albums, the last of 
which , "A Place to Land, " was rereleased by 
Capitol Nashville in October 2008. 

"We felt like there was music on there to be 
heard ," West broo k says of the rerelease. "We 
had worked so hard on that record for so long 
and wanted to get the oppor lunity for people 
to hear it. " 

The group members say the label changes 
weren't easy, but they persevered . "The band 
has never been about one label , obviously," 
Fairchild says. "Little Big Town is about the 
music the four of us make together. We look 
at the journey as a blessing in a way. One 
thing has led us to the next. lfwe hadn't 
parted ways with the first couple of labels, we 

would never have made the 'Road to Here' 
record on our own with no one looking over 
our shoulders. It launched a fantastic career 
and we' re grateful. " 

"The Reason Why" is the first album the 
group has recorded since becoming part of 
the Capitol roster. "They were such a highly 
sought-after band when we signed them that 
we all believed we won the lottery when they 
decided to join our label," Mabe says. "Little 
Big Town is so fresh-sounding with such in
credible four-part harmonies. There is no one 
in this format that does what they do. Any one 
of the four of them could be a solo artist, but 
what they do together is just magical. " 

Sweet says the group "approached things 

HAIR RAISING 
'Jersey Shore' teases 

up a soundtrack 

differently" on the new record. "We worked 
with engineer Jeff Balding. He was part of the 
recording and mixing. We wanted a strong 
sound. It's a little more aggressive. ·• 

The band co-produced the album with 
Wayne Kirkpatrick and co -w rote eight of the 
12 tracks. Though country fans battling tough 
economic times will likely embrace the album
closing ballad "Lean Into It" as their own 
mantra , the group's members definitely feel 
a personal connection to the lyric about per
severing and overcoming adversity. 

" It was Wayne's lyrical idea , his hook, " 
Fairchild says of Kirkpatrick initiating "Lean 
Into It," which the band co-wrote. "He said he 
was thinking about us and our story. " 
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BUZZ _ 
>>>WILL 
WYCLEFRUN? 
Wyclef Jean is 
considering a run for 
president of Haiti but has 
not decided whether to 
seek a five-year term as 
leader of the earthquake
ravaged nation, the 
musician's family said 
Monday. There have been 
rumors the Haitian-born 
entertainer might enter 
the 2010 presidential 
contest, since his 2007 
appointment as 
ambassador-at-large for 
the Caribbean nation by 
President Rene Preval. In 
a statement e-mailed to 
reporters, the family said, 
" Wyclef's commitment to 
his homeland and its 
youth is boundless, and 
he will remain its greatest 
supporter regardless of 
whether he is part of the 
government moving 
forward ... If and when a 
decision is made, media 
will be alerted 
immediately." 

>>>'IDOL' 
PURSUES JOHN, 
TIMBERLAKE 
Reality producer Nigel 
Lythgoe is near a deal to 
to executive-produce 
Fox's "American ldol"
and that could spell 
trouble for the current 
judges panel. Fox is 
seeking to bring back 
Lythgoe to work on the hit 
series as part of a plan to 
reboot the show following 
the exit of top judge 
Simon Cowell. In addition, 
" Idol" fans can add pop 
star Justin Timberlake to 
the list of potential Cowell 
replacements. 
Timberlake, along with 
legendary singer Elton 
John, is on "Idol" 
producer19 
Entertainment chief 
Simon Fuller's wish list. 

>>>JARREAU 
RECOVERING 
Hospital authorities said 
July 26 that Grammy 
Award-winning singer Al 
Jarreau will stay 
hospitalized in the French 
city of Marseille for three 
or four more days after 
being admitted for 
breathing problems. On 
July 25, the Marseille 
Hospital Authority said 
that Jarreau is getting 
better and is in good 
spirits but will stay in La 
Timone hospital for 
monitoring. 

Reporting by the 
Associated Press, James 
Hibberd and Kim Masters. 

lt+k• BY GAIL MITCHELL 

Classical Jazz 
Esperanza Spalding Keeps Bending The Rules 
Most people wouldn't associate the term 
"modern" with classical chamber music. But 
if anyone can pull off the pairing, i t' s Esper
anza Spalding . 

"Chamber Music Society" (Aug. 17, Heads 
Up International/Concord Music Group) 
draws from 1he same wellspring that inspired 
the bassist / vocalist / composer's 2008 debut, 
"Esperanza." It's the second charter in the 
evol ving career of the 26-year-old touted as a 
breath of fresh air within the contemporary 

jazz establishment- and a telling example 
of an artist who harbors no qualms about fol
lowing wherever her muse leads. 

"I might have fell rressure," Spalding says 
about emulating the jazz, funk and Brazil
ian rhythms- accented by multilingual vo
cals and scatting- that propelled her 2008 
breakthrough, "Esperanza." The album spent 
78 weeks on Top Contemporary Jazz Albums, 
debu ti ng at No. 3 and ultimately peaking at 
No. 2. "But I didn 't respond to it. My objec
t ive is to evolve and grow. After my first 
album, I was feeling this and that's what l 
answered to ." 

What Spalding felt this time is the music 

she first gravitated to growing up: classi
cal. The self-taught violinist and later grad
uate /faculty member of the Berklee College 
of Music spent 10 years with the Chamber 

Music Society of Oregon in her native flort
land where she became concertmaste r at 
15. That training provides the foundation 
for the musical prodigy's modernized take 
on chamber music: accenting the intuitive 
spontaneity of improvisation with string 
trio arrangements combining elements of 
jazz, folk and world music. 

Drummer Terri Lyne Carrington, pianist 

Leo Genovese, guitar ist Ricardo Vogt and per
cussionist Quintina Cinalli are the core group 
backing Spalding , who co-produced the set 

with Gil Goldstein. Legendary vocalist Mil

ton Nascimen to also guests. 
Spalding says, " I'm emulating something 

that chamber music used to do: Bring friends 
together to rlay music or liste11 to others play 
and enjoy the experience in an intimate setting. " 

How that will translate in today's market
place is another story. Concord senior VP of 

Marketing/ Label Manager-Jazz and Classics 
Group Mark Wexler, however, points out the 

basic element that initially attracted both reg
ular and high-profile fans like David Letter
man and President Barack Obama is still in 
place: Spalding's versatile talent. 

"We're marketing the brand Esperanza, " 
Wexler explains of the artist who has appeared 
in a Banana Republic campaign, won several 
jazz awards and performed at the White 
House, the Newport jazz Festival and the 2010 
BET Awards tribute to Prince at the request of 
the Purple One himself. "As people heard with 
her first album, she's a very talented woman 

who can play the bass and sing like a bi rd, " 
Wexler continues. "Esperanza transcends what 
people think jazz is. She makes it accessible, 
and people- both younger and more adult

respond to the uniqueness of that. " 
Spalding switches to the electric bass for 

her upcoming third album, " Radio Music So
ciety." Originally intended as the second half 

of a double-CD with "Chambei- Music Soci 
ety," the upbeat set is slated for next year. "I 
wanted to find a way to incorporate jazz ele
ments I find appealing into fun songs that 
could make it on the radio, " Spal ding says. 

Currently performing overseas , the artist 
returns to the United States in August, and 
will tour intimate venues this fall to support 
"Chamber Music Society. " 

"I don't want to be pigeonholed," she adds. 
"My job is to do justice to the music that's 
speaking through me. " 

,mm• BY JILL MENZE ...J 

ALL THE RINGS 
OF SATURN 
One Ring Zero 
Gets Spaced Out 

When a rock band talks about 
"reinventing itself," it usually 
means one of two things: Either 
the guitars are going to be a 
shade louder, or the next album 
will herald an ill-conceived ad
dition of, say, a zither solo on 
every track. But Brooklyn indie 
duo One Ring Zero has man
aged to avoid reinventing ii self 
straight into the ground, largely 

due to the members' ab ility to 
build albums upon seemingly 
sim pie concepts . 

Making a record about food 
or ice cream trucks might seem 
like a fool's errand , but for prin

cipal band members Michael 

Hearst and Joshua Camp, the 
concepts have led to opportu-

>>> PICTURE THIS 

nities to play live at events from 
book award ceremonies to chil
dren's festivals. 

"The fun thing about One 

Ring Zero is we manage to step 
into these different worlds 
sb·aight-ahead rock bands don't 

get to step into," Hearst says, 
referring to such past projects 
as 2004 literary-themed release 
"As Smart As We Are," which 
features lyrics from authors like 
Jonathan Ames, Margaret At
wood and Dave Eggers. Follow
ing its t·elease , the band played 

high-profile art and literary fes
tivals across lhe globe. 

"They never just make a new 
album," says Claudia Gonson, a 

longtime member of the act and 
manager of the Magnetic Fields, 
who also helps co-manage One 
Ring Zero. " Instead they find 

ogum plus backing from alter-

Having scored with North native, speciality and college 

American tastemakers, North

ern Ireland alt-rock act Two 

Door Cinema Club is looking to 
make further inroads with its 

biggest U.S. tour to date this fall. 
Beginning Oct. 7 in Houston, 

the Creative Artists Agency
bookecj 20-date trek wraps 

Nov. 6 in Seattle. It's an attempt 

to build on an encouraging start 
for debut album "Tourist His

tory" (Gl.;issnote), which hit No. 

10 on Billboard's Heatseekers 

chart May 1, with sales of 11,000 
copies to date, according to 

Nielsen SoundScan. 
"We're excited for the band 

to return in the fall and grow," 

Glassnote president Daniel Glass 
says, citing on line support from 
biogs Brooklyn Vegan and Stere-

radio airplay as key factors in the 

U.S. breakthrough. The band, 

published by Transgressive 
Music/Warner/ Chappell, made 

its U.S. network TV debut May 3 

on ABC's "Jimmy Kimmel Live!" 
The album rolled out in early 

March on French-based indie 
Kitsune/ Co-Operative Music 

across Europe; a deluxe• reis
sue of "Tourist History" will hit 

U.K. stores Sept. 13. Co-man

ager Colin Schaverien of Lon

don-based Prolifica Manage
ment describes the band as "a 
natural grass-roots success," 
adding that the album cam 

paign so far "has really been 
word-of-mouth-driven." 

European summer festival 

dates precede a U.K. tour com-
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specific, inventive themes 
around which to stage their proj
ects. Each album's theme pro
vides a door for them to enter." 

One Ring Zero's latest 
album, " Planets," due Sept. 7 
on the band's own Urban Geek 
Records with digital distribu
tion through Virtual Label, 
opens the door to a new galaxy 
of opportunity, with 13 tracks 
working together to construct 
a song cycle of the solar system. 

"The project started when the 
In tern a ti on al Astronomical 
Union demoted Pluto in 2006, 
and 'Pluto' was the first track we 
wrote, " Hearst says. "From 
th ere , we thought it would he 
fun to do the whole album on 
the planets, basically." He adds 
that the concept was also in
spired by Gustav Holst's orches
tral suite "The Planets," which 
musically documented the plan
ets almost a century ago. 

Unlike One Ring Zero's past 
seven albums, on which Hearst 

mencing Sept. 15, booked 

through London-based Pri

mary Talent. -Richard Smirke 

>>>SKYE HIGH 
British trip-hop act Morcheeba 

has returned to its chillout 

roots on seventh album "Blood 

Like Lemonade," released in 

the United States July 13 by 

PIAS America following a June 

14 international release on 

PIAS Recordings. 

The album reunites founding 

members Paul and Ross God

frey with original vocalist Skye 

Edwards, who exited after 

fourth album "Charango" 

(Warner Bros.) in 2002. Brus

sels-based PIAS Recordings in

ternational marketing manager 

lneke Daans says Edwards' re

turn has helped create a "trade

mark Morcheeba-style album." 

"[There's] no more flirting 

with other genres as on the last 

two albums," she says. "This is 

pure Morcheeba. [Edwards] is 

so much more than the voice 

of Morcheeba, and everyone 

is thrilled to have her back. The 

first live show they did to

gether was in front of 150,000 

people in Rome in April for 

Earth Day and they sounded 

like they had never been away." 

and Camp played all the instru
ments , the duo brought in out
sid e pl ayers for "Planets ," 
including the group's extended 
five-piece lineup as well as guest 
spots by violinist Mark Feldman, 
Vampire Weekend's Hamilton 
Berry on cello and author Rick 
Moody, who contributed lyrics 
and sang on one song. 

The recording was split be
tween Hearst ' s and Camp's 
apartments from spring 2007 
through April 2010, a decision 
both felt was necessary to pro
duce the elaborate sounds and 
song structures of One Ring 
Zero' s music, which "would 
drive any engineer crazy, " ac
cord ing to Hearst. 

The result is a collection of 
prog-influenced, heavily instru
mentally based music, with 
touches of Eastern European flair 
and '80s synth rock, giving the 
effort an otherworldly sound in
dicative of the album's concept. 

Hearst hopes the instrumen-

Daans cites France, Germany, 

Austria and Switzerland as 

being among Morcheeba's key 

markets, but says it will tour 

worldwide in support of the re

lease. European dates kicked off 

in June, followed by three shows 

in San Francisco (July 28) and 

Los Angeles (July 30-31). 

Daans adds that there are 

plans for a "very long touring 

period in Europe, the U.S., South 

America and Australia," booked 

by William Morris Endeavor En

tertainment. Morcheeba is pub

lished by Chrysalis Music Pub-

fishing. -Steve Adams 

>>>STRONG 
FINNISH 
Finnish female pop/rock 

group lndica has been enjoy

ing success home and away 

with a little help from compa

triot band Nightwish. 

lndica signed to Warner 

Music-distributed German lab

el Nuclear Blast-home to 

Nightwish-in December 2009 

after four studio albums for 

Sony Music Finland. Its Nuclear 

Blast debut, "A Way Away," 

was released June 24 across 

Europe and reached No. 8 in 

Finland and No. 20 in Germany, 

while also charting in Switzer-

tal natu re of the new songs will 
bring about more synch licens
ing in TV and movies. But the 
biggest draw is the album' s 
theme, which lends itself to in
volvement in the science world, 
a new direction for One Ring 
Zeroandoneitembraces. "We're 
almost chameleons in many 
senses with what we do," Hearst 
says. "We're very much a band 
and have a sound ... but I won't 
be su rprised when we get e 
mails from planetariums or the 
Natural History Museum." 

While Hearst and Camp are 
currently working on additional 
ventures outside the band
everything from Christmas 
music fo r an Italian cooking 
show to Hearst's next solo effort 
to a kids' record, "Songs for Un
usual Creatures"- they are al 
ready prepping One Ring Zero's 
n ext proj ect: a food-t hemed 
album with music set to recipes 
of such celebrity chefs as Mario 
Batali and David Chang, slated 
for release on Black Balloo n 
Publishing in 2011 . 

While the forthcoming re
cipe collection shou Id showcase 
yet a noth e r exam pie of One 
Ring Zero's creativity, Hearst 
sees it a slightly different way: 
"Basically, we're in it to play 
food fe stivals." 

land and Austria. 

It contains English-language 

rerecordings of lndica's Warn

er/Chappell-published mate

rial from its earlier releases, 

three of which shipped gold 

(10,000) in Finland, with 2004 

debut "lkuinen Virta" certified 

platinum (20,000). 

The album's peppier over

tones differentiate it from Nu

clear Blast's usual metal/hard 

rock output, managing direc

tor Markus Staiger says. "The 

romantic and melancholic form 

of [lndica's] music is something 

new for us," he says. "[But] 

these five extraordinary girls 

have completely captivated us." 

Staiger says Nuclear Blast is 

seeking a major-label U.S. deal 

for "A Way Away," which was 

produced by Nightwish's Tuo

mas Holopainen. lndica toured 

with Nightwish in 2007 and 

2009, while its singer Johanna 

"Jonsu" Salomaa guested on 

Nightwish's 2007 album, "Dark 

Passion Play." 

lndica will play a 12-date 

German tour in October, book

ed by Bochum-based Contra 

Promotion. Finnish bookings 

and management are through 

King Foo Entertainment in 

Helsinki. -Wolfgang Spahr 

llll QlJ ESTIC)NS 

Rappers have a propensity for christening themselves with royal titles to promote their 

standing in hip-hop (e.g. , King of the South, Prince of Rap). But for rapper Bun B, "Trill 

OG," while less regal than most, was the most fitting. 

"My plan is just to ignite the fire that speaks to the issues that go on in the streets," Bun B (born 

Bernard Freeman) says about the moniker, which stands for "true and real original gangster." 

To do so, the 37-year-old rapper joined forces with Young Jeezy, the late Pimp C (part

ner to Bun Bin the duo UGK), Yo Gotti and Gucci Mane, among others, for "Trill OG" the 

album, out Aug. 3 on Rap-a-Lot/Fontana. J.U.S.T.I.C.E. League, Drumma Boy and Boi-lda 

are among the set's producers. 

1 You have a song with 2Pac, Pimp C and 

Trey Songz on "Trill OG" called " Right 

Now." How did that come together? 

We had these verses that Pimp and I had al
ready recorded for a 2 Pac tribute album. We 
had submitted the music but it wasn't ac
ce pted, for some reason. But it rece ntly came 
out of the archives and I was able to put a new 
verse on there and some new so u nds and 
voices to really bring new life out of it. The 
song is incredible and the subject matter is 
something that Pimp C and 2Pac were known 
for: the ladies. So it made sense to bring in 
Trey Songz to tie it all together. 

2 There are a lot of Texas-bred artists 

on the album, including Slim Thug, 

LeToya and Play-N-Skillz. How important 
is it still to rep your hometown? 

Texas has had incredible moments in the his
tory of hip-hop. But there is a misconception 
that because we aren't at the forefront that 
we aren't here at all. But we're still m aking 
music, goin g on tour and getting in front of 
and connecting with the people. 

3 How w~s recording this album differ
ent from your last one, especially con

sidering this is your first solo release 

si nce Pimp C's death? 

There was no anxie ty behind this one, actually. 
There was no dealing with Pimp C being locked 
up, or Pimp C passing away. There wasn't that 
kind of pressure. We took up to a year to record 
this album and allowed everyone working on 
it to put their best foot forward. No one had to 
rush. If we didn ' t like something, we scrapped 
it and tried it again . Because of that, this is a 
really strong album. 

4 You've shot a number of videos recently 

for your own album and for others, includ
ing Sean Garrett and Rick Ross. Is this a 

conscious move on your part? 

Most definitely. It' s important for me to keep 
myself in the public eye . For a person like my
self that's been around so many years , I need 
to let the new mus ic fans that know me from 
my last album that there is a history and there 
is a story behind what I re present. For those 
that know me already, it 's reinforcement. 

5 You have a lot of interesting partner
ships for the promotion of this album. 

Boost Mobile will help with ad placement and 
sponsoring parties. I've also recently become 
brand ambassador for Ludacris' Conjure 
liquor-they will also buy ads and sponsor par
ties. In addition, I designed a Bun Bwatchwith 
Meister watches , a T-shirt with Amongst 
Friends and Crooks and Castles , a key chain 

with GoodWood NYC, an apparel and 
footwear line with Cadillac and a T-shirt 

and skateboard with Stevie Williams . 
What we're trying to do is use 

brands with bigger pushes in dif-
ferent markets to help them ex
pose their brands to our 
market and help us by expos
ing our music to their people. 

6 What is the goal you 

want to achieve with "Trill 

OG"? 
It ' s tim e for Texas to mo,·e 

back to the top and in order for 
that to ha pp e n , someone has to 
take charge. Since I call myself the 
Trill OG , th e first thing I have to 
do is round up th e troops. That's 
what this album is- to show that 
Texas is back. I'm just taking the 
lead and bringin g everyone else 
with me. 
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BRET MICHAELS 
Custom Built 

Producers: Bret Michaels, 

Pete Evick 

Poor Boy 

----Release Date ;_J.LJJJI S 

"Custom Buil t ," the Poison 

frontman's first solo album since 

2005's "Freedom of Sound," is 

a mixed-bag affair, with songs 

from his various rea li ty TV pur

suits sprinkled among new 

tunes, covers, remixes and a 

handful of previously released 

tracks. The fresh material isn't 

likely to expand your idea of 

who Bret Michaels is. The songs 

"Lie to Me" and "Wasted Time" 

adhere to Poison's familiar hair

metal style, while "Nothing to 

Lose" (with an admittedly un

likely Miley Cyrus cameo) is the 

kind of midtempo power bal

lad the singer has been using to 

seduce leather-clad ladies for 

more than two decades. But a 

bizarre grunge-rap take on Sub

lime's "What I Got" suggests 

that Michaels dreams of one 

day becoming a kind of trailer 

park Tom Waits. And a synth

heavy club mix of "Go That Far," 

the theme song from Michaels' 

hit VHl series "Rock of Love," is 

just straight-up weird. -MW 

WOLF PARADE 
Expo 86 

Producer: Howard Bilerman 

Sub Pop Records 

album. Wolf Parade may have 

defined its own sound with its 

past two releases, but some

times a more straightforward 

approach is a nice change of 

pace.-EC 

30H!3 
Streets of Gold 
Producers: various 

Photo Finish/ Atlantic 

Re lease Date: June 29 

Following the release of its 

much buzzed -about 2008 

breakout album, "Want ," 

electro-rap duo 30H!3 re 

turns with more fast 

paced, catchy digital-pop 

beats on its latest set , 

"Streets of Gold." The sin 

gle "My Fi rs t Kiss" (featur

ing Ke$ha) displays 

30H 13 's kn ack for bracket

ing cheeky lyrics with a 

thumping b assline (" Kisses 

like whiskey/ It gets me 

drunk/And I wake up in the 

morning with the taste of 

your tongue" ), and "House 

Party " could be the 2010 

version of the Beastie 

Boys' 1986 hit "(You Gotta) 

Fight for Your Right (To 

Party) ." Amid a barrage of 

drumbeats and horns, the 

track urges listeners to 

" fuck the clubs" and stay 

indoors. And in a move that 

reveals a vulnerable side 

that hasn 't been heard on 

past efforts, vocalist Sean 

for a .heanfelt delivery on 

" R.I.P." "The house has 

burned to ashes/ I'm no 

longer i n be t ween/ R.I.P. , 

R.I. P., you and me," he 

s ings.-M V 

DWELE 
W.ants W.orld W.omen 
( W.W.W.) 

Producers: various 

RT Music Group/El Music 

Release Date: June 29 Foreman tra de s rapping Release Date: J une 29 

Montreal rock outfit Wolf Pa 

rade received critical acclaim 

for its 2005 debut, "Apolog ies KELIS 
to the Queen Mary," and three Flesh Tone 

years later for follow-up "At 

Mount Zoomer." For its th ird 

album, " Expo 86," the band 

tempers the musical diversity 

of its predecessors and fo 

cuses more on standard rock 

fare. The track "Two Men in 

New Tuxedos" features Wol f 

Parade singer Spencer Krug 

(who splits ly rical dut ies wi th 

guitarist Dan Boeckner) mus

ing over upbeat guitar strums 

and peppered-in synth, w hile 

"What Did My Lover Say? (It 

Always Had to Go This Way)" 

utilizes a Jack White-inspired 

guitar line. Elsewhere, prog 

rock a la Muse dominates the 

song "Ghost Pressure," and 

the hint of new wave heard on 

" Little Golden Age" and 

"Yulia" brings a welcome 

breath of fresh air to the 

Producers: various 

Will.i.am/lnterscope 

Release Date: July 6 

Buoyed by a favorable divorce set

tlement, a baby boy and a newly released high-energy 

dance album, "Flesh Tone," the recently single Kelis is 

ready to bring the boys back to the yard . Backed by 

an elevating electro beat on the David Guetta-pro
duced first single, "Acapella," the raspy-voiced New 

Yorker proclaims, "Before you, my whole life was 

acapella/Now a symphony's the only song to sing." 

And accompanied by a thumping bassline and an 
intergalactic-style production on second single "4th 

of Jul y (Fireworks)," Kelis sings about an intoxicating 

love ( "Nothing I'll ever say or do will be as good as 

loving you/You make me high") . During the song 

"Scream" she confesses to being in a love rut, but 

gets it all out over a soothing piano line. And along

side a throbbing dance beat on "Emancipate," the 

singer finds a healthy, balanced love ("Let me tell you 

what love is/It's when you meet each other halfway/ 

I'm en route") .-MC 
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Dwele-Kanye West's vocal 

wingman ("Power," "Flash

ing Lights" ) and McDonald's 

McCafe pitchman-themati

cally expan ds h is horizons 

on "W.ants W.orld W.omen 

(WWW.)" Dividing his four th 

album into three distinct 

sect ions, the Grammy 

Award-nominated singer/ 

songwriter explores his de

sires, shares socio-political 

views and croons to the 

ladies against an artful, 

mood-evoking backdrop of 

R&B and hip-hop . He also 

ups the guest ante on this 

ambitious outing, drawing 

inspiration from rapper 

David Banner, DJ Quik, R&B 

singer Raheem Devaughn 

and fellow Detroit act Slum 

Village . The result finds 

Dwele channeling the story 

telling yet soulful grooves of 

griots Marvin Gaye, Donny 

Hathaway and Roy Ayers on 

such tracks as "I Wish," "My 

People ," " Detroit Sunrise" 

and "What's Not to Love." 

Ty ing together this contem 

porary nod to the past is 

Dwele's mesmerizing tenor 

that can shift from com 

manding to soothing In 

nothing flat. One quibble: At 

17 tracks (including intros 

and interludes), the album 

stretches a b it long. But too 

much of a good thing isn't 

all bad .-GM 

BLAKE SHELTON 
All About Tonight 
Producer: Scott Hendricks 

Warner Bros. Nashville 

Release Date: Aug. 70 

I • ....,. 
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BLAKE,-.~l10N 
We ..know that. Blake Shelton can 

make a solid full-length album, but 

he's definitely onto something with these "Six Pak" 

EPs. Like his album "Hillbilly Bone" earlier this year, 

which reached No. 2 on Billboard's Top Country 

Albums chart and lau_nched the hit title track, the 

singer's latest set, "All About Tonight," is a satisfying 

sprint without fat or filler but packs plenty of fun. The 

title track is a spirited party anthem with a "tomorrow 

can wait 'til tomorrow" refrain that would make Jimmy 

Buffett proud, while "Got a Little Country" and 

"Draggin' the River"~a sly murder fantasy duet with 

fiancee Miranda Lambert-are boot-scootin' honky

tonk fare . On the more poignant tip is "Suffocating," a 

heart-wringing lost-love paean written by Lambert 

and Lady Antebellum's Hillary Scott, and "Who Are 

You When I'm Not Looking " mixes humor and pathos 

with a sweet melody and a wry attitude. The EP con

cept behind "All About Tonight" may seem small, but 

like its predecessor, it delivers big.-GG 

mm 
KENNY G 
Heart and Soul 

Producers: Walter 

Afanasieff, Kenny G 

Concord Records 

Release Date: June 29 

During his nearly 30-year 

career, Grammy Award-win

ning saxophonist Kenny G 

has become one of the 

most celebrated artists in 

contemporary jazz . On his 

13th studio album , "Heart 

and Soul ," the artist returns 

to h is R&B roots following 

2008 's " Rhythm and Ro

mance ," w hich featured 

takes on Latin jazz. The 

open ing title track begins 

with a flighty melody line 

backed by a bouncy, two -

\ , fi,,.,i ·1/ .\nv,1 /i.,.;:, 
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SCHOOL OF 
SEVEN BELLS 
Disconnect From Desire 

Producer: Benjamin Curtis 

Vagrant/Ghostly International 

Release Date: July 13 

It's hard to imagine School of Seven Bells turning to 

Brian Eno's list of "Oblique Strategies" for inspiration. 

Because from the sound of its new album, it used his 

" disconnect from desire" suggestion in title alone. 

This kinetic collection of delectable dream pop and 

dance-inflected art rock follows through and then 

some on the band's 2008 debut, "Alpinisms." 

Opener/single "Windstorm" is aptly titled, the guitars 

and synths whirling and twirling as singer/guitarist 

Alejandra Deheza takes the lead in lieu of the band's 

usual, literal twin-voice approach with her sister, key

boardist Claudia . Still, there's no resisting their en

twined voices; they're an ethereal force singing of 

farewells both devastating (the gorgeous My Bloody 

Valentine nod "I L U") and dismissive (the freestyle

esque " Bye Bye Bye"). Ex-Secret Machines guitarist 

Benjamin Curtis infuses the tracks with subtle, hyp

notic parts ("Babelonia" and "Dust Devil " in particu

lar)., and they' re paired with heartfelt lyrics that speak 

to one's inner self. For the listener, disconnecting will 

be all but impossible.-CWW 

• 

• 



---
step track. A .nd with the aid "Doubt" and the captivat - ii•iWJi;N anticipation for her debut al 

bum that will be released via 

her brand-new deal with At 

lantic Records. - M V 

of colorful percussion and 

ch ompy o rgan fil ls, t he cut 

" Deja Vu" brings an engag

ing R&B drive with much 

more p unch than the saxo 

phonist's usual fare. Deli

cate st r in g s of trill ed 

mel o dy hover above the 

surface on "Fall Again ," 

which also features the re

verberant chime of nylon

string guitars and the 

syrupy crooning of R&B 

singer Robin Thicke. Baby

face adds to th e seduction, 

lending his vocals to the 

sentimental "No Place Like 

Home."-CM 

DELPHIC 
Acolyte 

Producers: Delp hic, 

Ewan Pearson 

Dangerbird Records 

Release Date: June 2 9 

British electronic act Del

phic's debut album, "Aco

lyte," is a seamless fusion of 

electro beats and despon

dent vocals that serve as 

th e backdrop to a lyrical 

theme about dealing wi t h 

the end of a relationship. 

Singer James Cook p leads 

with a former lo ver 

throughout the set-it's 

most apparent on wistful 

track "Red Lights," where 

ing "Halcyon, " which fea

tures a cold vocal delivery 

and scat tershot synths. -GL 

A-HA 
Hunting High and 

Low/Scoundrel Days 

(Remastered Deluxe 

Edition) 

Producers: a-ha, Tony 

Mansfield, Alan Tarney, 

John Ratcliff 

Rhino/Warner Bros. 

Release Date: July 6 

Having announced their dis

bandment after 25 years, the 

members of iconic Norwe

gian pop band a-ha con

clude their farewell with reis

sues of 1985 debut "Hunting 

High and Low" and 1986 fol

low-up "Scoundrel Days" 

that brim with demos and 

remixes. The simultaneous 

release reinforces how the 

abrupt tonal shift from the 

shining, animated "Hunting" 

and the moodier, more iso

lated "Days" killed the mas

sive U.S. success a-ha grasp

ed with smash hit " Take On 

Me." But the trio doesn't re

gret it, as substantial liner 

notes outline how "Days" 

was a determined sidestep 

to avoid pop star straight

jacket ing. (Amazing fact: 

"Take On Me" originally flop-

he admits, "If you were to ped. A streamlined version 

call/I'd risk a second broken rerecorded with producer 

heart for you." And on the Alan Tarney is t he one that 
frenzied "Counterpoint" he triumphed worldwide.) The 

realizes his relationship has 

finally en ded ("And you just 

don't come back around/It 

seems to me that we will 

never be"). The album's two 

instrumental tracks 

" Ephemera" and "Acolyte," 

which feature distorted 

synths and wordless 

chants-sound fittingly re

ligious, given the set's title. 

But Delphic is at its best on 

the pop-leaning cut 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Courtney 
Baldasare, Erin Clendaniel , 
Mariel Concepcion, Gary Graff, 
Gabriella Landman, Jason 
Lipshutz, Connor McKnight, 
Michael Menachem, Gail Mitchel l, 
Christa Titus, Megan Vick, Mikael 
Wood, Chris W Woods 

13 rarities also found on 

"Hunting" reflect that the 

aural cream was correctly 

skimmed from those ses 

sions; "Days" holds snap 

shots of a-ha's live chem 

istry. Hands down, th e 

extended remix to title track 

"Hunting High and Low"

whose cinematic orchestral 

backing puts the song soar

ing-is the sweetest find 

among this trove. -CT 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, NY 
10003, or to the writers in the 
appropriate bureaus. 

THE BAND PERRY 
If I Die Young (3:43) 

Producer: Paul Worley 

Writer: K. Perry 

Publishers: Pear/feather 

Publishing/Rio Bravo Music 

(BM!) 

Republic Nashville 

JEEZY FEATURING 
LILJON 
Jizzle (3:45) 

Producers: Shawty Redd, D. Rich 

Writers: various 

Publishers: various 

CTE/Def Jam/lDJMG 

Jeezy is one of the more commercially successful rap

pers to keep his street cred fully intact. But a couple of 

elements from his latest single, "Jizzle"-the title, for 

starters-ate dated and less gully than one would expect 

from the self-proclaimed greatest trapper alive. The 

loaded Shawty Redd production, with its double-speed 

marching band drums and ceremonial organs, is engag

ing all on its own. But Lil Jon's pervasive "Yeeeah" and 

"Whaaat" ad-libs seem a bit unnecessary-not to men

tion odd, especially considering there's hardly anything 

"street" about him. Still, Jeezy's patterned, sing-song 

rhymes are appealing ("Don't let that rich shit fool ya, 

still come through ya/Panoramic ass nigga, yeah, I'll 

shoot straight through ya," he raps) and his raspy voice 

is always welcome. "Jizzle" makes for great album filler, 

but not necessarily the best lead single from a highly 

anticipated album.-MC 

I/ 

The Nashville siblings who make 

up the Band Perry-Reid, Neil 

and Kimberly Perry-are on the 

verge of stardom thanks to their 

poignant and mildly controver

sial, new single. An acoustic gui

tar, banjo and fiddle set the foun

dation for "If I Die Young," as 

Kimberly's fearless vocal is col 

ored by harmonies from her 

brothers that should attract Lady 

Antebellum fans. As the band 

sings about "the sharp knife of 

a short li fe," Kimberly's lyrics ex

press wonderment with an un

dertone of dark humor: "And 

maybe then you'll hear the words 

I been singin'/Funny when you're 

dead how people start listenin'." 

"If I Die Young" follows the Band 

Perry's first offering, "Hip to My 

Heart," which reached No. 20 on 

Hot Country Songs. Both songs 

are from the group's eponymous 

debut, due Oct 5.-MM 

mm 
CHRISTINA PERRI 
Jar of Hearts (4:06) 

Producer: Barrett Yeretsian 

Writers: C. Perri, 

Yeretsian/Drew Lawrence 

(ASCAP) 

Ms. Perri Lane 

"So You Think You Can 

Dance" host Cat Deeley said, 

"I t h ink we've discovered an

other future superstar," when 

Christina Perri performed her 

premiere single, "Jar of 

Hearts," during the July 15 re

sults show-and she may be 

on to something. The tat

tooed Philadelphia native is 

making quite a name for her

self with the piano ballad , 

which is an emotive warning 

to Perri's ex-lover who wishes 

to go for round two of "tear

ing love apart." The gentle, 

winding piano melody is 

blended beautifully with 

Perri's raspy A Fine Frenzy

esque vocals that hauntingly 

spill her broken heart out to 

the world with lines like, " I 

wish I had missed the fir st 

time that we kissed, because 

you broke all of your prom

ises." The single sets up eager 

B. Yeretsian, D. Lawrence 

Publishers: Miss Perri Lane 

Publishing (BM!) , Barrett 

BUSH 
Afterlife (4:43) 

Producer: Bob Rock 

Writer: G. Rossdale 

Publ isher: Mad Dog Wins ton Music 

Inters cope 

After nine years of side projects and solo albums in 

between stretches of silence, Gavin Rossdale has finally 

recorded new material with his breakout alt-rock group 

Bush. The band will return with a full album this October, 

but the first taste of the disc is radically different than the 

grunge-influenced rock of its '90s heyday. While the vers

es of "Afterlife" use an angular guitar riff and rumbling 

bassline instead of power chords, the chorus bursts into a 

towering hook reminiscent of early Foo Fighters. The big

gest change in Bush's approach is the use of Rossdale's 

vocals, which earnestly attack the song's melody instead of 

utilizing his "Glycerine" growl. "Afterlife" has the well-pro

duced catchiness to find legs on modern rock radio, but the 

song lacks the charisma that distinguished the band back 

in the day. We hope the rest of the forthcoming "Every

thing Always Now" finds Rossdale embracing his vocal per

sonality more wholeheartedly.-JL 

•;mAI 
JOHN MELLENCAMP 
No Better Than This (3:13) 

Producer: T Bone Burnett 

W ri ter: J Mellencamp 

Publ isher: Belmont Mall 

Publishing (ASCAP) 

Rounder 

With his 21st studio album on 

the way, John Mellencamp 

once again mixes his rock 

roots with cowboy boots on 

the title track from "No Bet

ter Than This," an Americana 

track full of heartland guitar 

and summery lyrics. Mellen 

camp basks in his idea of life's 

greatest joys on a feel-good 

tune abundant with nostalgia 

and a foot-stomping rhythm. 

"Give me good lovin'/ And 

seal it with a kiss/Then drop 

me off where the music's 

loud/But it won't get no bet

ter than this," Mellencamp 

sings insistently. Considering 

what fans have come to know 

about Mellencamp during his 

30-plus-year career, none of 

the joys of which he sings are 

altogether surprising. Unfor

tunately, though, neither is the 

instrumentation, which makes 

for a somewhat predictable 

affair. - CB 
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SOUNDTBACKS BY JASON LIPSHUTZ I 

Let It Rock 
'Camp Rock 2' 
Soundtrack Debuts A 
Month Before TV Movie 

Change a Thing" performed by Lo
vato and Joe Jonas. "Last time we had 
to shape the main characters, but this 
time we were able to take the songs 
to the next level. " Before Demi Lovato and the Jonas 

Brothers once again invade tween 
TVs with "Camp Rock 2: The Final 
Jam," fans of the Disney franchise 
can sing along with the "Camp Rock 
2" soundtrack , due Aug. 10 on Walt 
Disney Records . 

As the script for "Camp Rock 2" was 
being finalized in spring 2009, a vari
ety of songwriters, including Toby Gad 
(Beyond:, Fergie) and Jamie Houston 
(Santana, Miley Cyrus), were recruited 
and given snippets of the plot to base 
their songs on, according to Anders. 
The original songs had to be recorded 
before cameras started rolling, but the 
Jonas Brothers' and Lovato's 2009 
summer tours made it difficult to 
block out studio time. 

,., -
With the follow-up to the 2008 mu

sical- which debuted to 8.9 million 
viewers, the second-most for a TV 
movie in Disney Channel history
set to premiere Sept. 3, the sound
track aims to unveil its 14 tunes to 
mainstream audiences through a mix 
of radio airplay and heavy touring. 

The soundtrack to the original 
"Camp Rock," which followed aspir
ing stars during a summer at music 
camp, peaked at No. 3 on the Billboard 
200 and has sold 1.3 million copies 
since its June 2008 release, according 
to Nielsen SoundScan. Walt Disney 
Records hopes to repeat that success 
by offering more am bilious pop tracks 
tailored to an established cast. 

"We now have the benefit of peo
ple having seen the first one and 
knowing what 'Camp Rock' is," says 
songwriter Adam Anders, who serves 
as the music producer for "Glee" and 
penned the gentle ballad "Wouldn't 
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"It was a process of recording in 
different cities when they had days 
off," Disney Channels Worldwide VP 
of music and marketing Steven Vin
cent says. Once the Jonases and Lo
vato wrapped their contributions, the 
rest of the cast recorded in Los Ange
les immediately before shooting 
began in Toronto last fall. 

With infectious tracks like the fist
pumping "It 's On" and the slow-burn
ing "This Is Our Song," the soundtrack 
offers the same diverse pop that Vin
cent hopes can connect with the whole 
family. The Lovato-led "Can't Back 
Down ," which finds the Camp Rock 
kids accepting a challenge from a rival 
camp, was chosen as the first single 

'Camp' classic: 
THE JONAS 
BROTHERS and 
DEMI LOVATO 

because it samples the film's spirit 
without giving away its plot. 

"It'll be one experience to hear it 
o"r1 the radio, but when you see 50 peo
ple dancing to it and the main char
acter becoming a leader, it can be 
much more powerful," Vincent says. 

At least two other "Camp Rock 2" 
songs will be rolled out on Radio Dis
ney this summer, while the station 
played "Can't Back Down" 44 times dur
ing the weekending July 27, according 
to Nielsen BDS. The Disney Channel 

has also teamed with the Grammy Mu
seum to host an exclusive screening of 
the film, followed by a panel featuring 
some oft he soundtrack's songwriters, 
Aug. 2 in Los Angeles. 

Fans can hear the songs live at the 
"Camp Rock 2" tour, which will fea
ture the Jonas Brothers , Lovato and 
a handful of other cast members per
forming in U.S. amphitheaters. The 
trek kicks off Aug. 7 in Chicago and 
will run until Sept. 19 before head
ing overseas in October. 

LADIES FIRST 

-
Vincent points to the synergy be

tween Radio Disney airplay and TV 
promos on the Disney Channel as the 
main platform for the soundtrack's 
marketing. However, the impending 
success of" Camp Rock 2" and its 
soundtrack may be chalked up to the 
recent revival of original musicals like 
"Glee" and "High School Musical. " 

"The musical kind of went away 
for a while, " Anders says, "and stuff 
like this is proving that it shouldn't 
have. " 

UNDERWOOD 
OVERWHELMS 

Most Hot Country Songs No. ls among women since the chart 
adopted Nielsen BOS-monitored data as of Jan. 20, 1990. 

Carrie Underwood collects her 10th No. 1 on 
Hot Country Songs (see page 41), as "Undo 
It" lifts 2-1. The song is the third leader from 
the singer's "Play On" album, following "Cow
boy Casanova" and "Temporary Home." 1 Un
derwood tallied three Hot Country Songs No. 
ls from her debut set, "Some Hearts ," in 2006-
07 and four from "Carnival Ride" in 2007-08. 
In addition to her 10 toppers, Underwood's 
two other singles promoted to country radio
"Don't Forget to Remember Me" and "I Told 
You So," the latter featuring Randy Travis
each peaked at No. 2. 1With 10 No. ls, Un 
derwood matches Reba McEntire for most 
leaders among women since the survey con
verted to Nielsen EDS-monitored airplay data 
as of Jan. 20, 1990. Among all artists in that 
span, the pair trails nine solo males and one 
duo for most No. ls; George Strait leads with 
26 chart champions in that stretch.1Under
wood additionally becomes just the ninth fe 
male soloist to total at least 10 No. 1 titles 
since Hot Country Songs premiered in the 
Jan. 8, 1944, issue. - Gary Trust 

10 10 

CARRIE REBA FAITH SHANIA JO DEE MARTINA TRISHA SARA PATTY TAYLOR WYNNONA 
UNDERWOOD McENTIRE Hill TWAIN MESSINA McBRIDE YEARWOOD EVANS LOVELESS SWIFT 

ALONE AT THE TOP 
Most Hot Country Songs No. ls among solo women since the 
chart's Jan. 8, 1944, inception. (The list excludes female duo t he 
Judds, who tallied 14 No. ls between 1984 and 1989); 

25 
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BY MARIEL CONCEPCI ON j 

Ridin'Solo 
After Disappointing Album Sales Last Year, 
Ciara Returns With A Hit Single 

After Ciara's 2009 album "Fantasy 

Ride" failed to meet expectations

selling a meager 195,000 copies in 

the United Sta tes , accord in g to 

Nielsen SoundScan- following the 

succes s of 2006's "Ciara: The Evo 

lution , " which sold 1.3 million 

copies, and her "Goodies" debut, 

which sold 2.7 million - many 

counted her out. 

But with the help of lead single 

" Ride" from " Basic Instincts." her 

fourth studio album due Oct. 5 on Jive 

Records, the R&B singer /dancer/ac

tress is back with a vengeance. 

The single, produced by Christo

pher "Tricky" Stewart and written by 

the-Dream - who together helmed 

the entire album-is No . 5 on the 

Hot R&B/1-l ip-Hop Songs chart and 

No. 42 on the Billboard Hot 100 after 

13 weeks on each. The track has sold 

250,000 downloads to date, accord

ing to Nielsen SoundScan. 

"The track has caught on because 

,it's infectious, memorable and re 

turns Ciara to her fan base," Stew

art says. "The last album we had a 

number of people in our ears not be

lieving in our vision. This time Ciara 

drew the line and really fought for 

what she believed in. " 

Another reason: Sex sells. Ciara 

takes that adage a step further than 

she did on her "Love Sex Magic" 

song and video with Justin Timber

lake from her last album . Her lim 

ber writhing in a bodysuit in the 

videoclip seems demure compared 

with "Ride." The highly sexified. 

push-I he-envelope track finds Ciara 

boasting about her sexual prowess 

(" I can do it up and down , I can do 

circles/To him I'm a gymnast . this 

room is my circus," she sings in a 
breath y tenor) atop a thumping, 

slinky beat. 

The accompanying video , di 

rected by Diane Martel, is just as ex

plicit as the lyrics . The clip features 

Ciara provocative ly gliding and 

bouncing atop a mechanical bull 

while wearing a wet T-shirt, among 

other highly sexualized visuals- so 

much so that BET Networks banned 

the video from its channel. 

"Ride" isn't the only promising 

track gleaned from "Basic Instinct" 

so far; " Gimme Oat," a more up

tempo bu1 equally brash song was 

released as a buzz track. "I've been 

gone for too long, now it's time I take 

it back," she confidently opens the 

song over a lively, bass-driven dance 

beat. Additionally, a remix to "Ride," 

featuring OutKast rapper Andre 

'STRS' UP 

Giddyup: 
CIARA 

3000, was released on the Internet. 

While Ciara's album was pushed 

back a number of times and an of

ficial second single hasn't been re

l eased yet, her recent chart 

successes have many rooting for her 

Freddie Gibbs has nothing against rap 
art ists who embrace catchy hooks to land 

on pop radio, but that 's not his style . He 

didn' t need a hit single to draw attention 

to both of his 2009 mixtapes, and he 's 

about to delve deeper into hardcore street 

rap on his r:iew EP, "Str8 Killa," due Aug . 3 

on Decon Records. 

"The Miseducation of Freddie Gibbs" and 
" Midwestgangstaboxframecadillacmuzik." 

"I'm not trying to obey the rules of 

radio," the MC says. "I'm trying to bring 

gangster rap back to the forefront, like in 

the early ' 90s." 

Growing up in crime-ridden Gary, Ind., 

Gibbs was too preoccupied "in sports and 

in the streets" to consider a rap career 

until his early 2Os, when a few friends 

brought him to a nearby studio. Gibbs 

started issuing mixtapes within his neigh

borhood, and in 2006 the rapper signed to 

lnterscope and packed his bags for South

ern California. 

While Gibbs actively recorded through

out 2007, disagreements with lnterscope 

forced him to leave the label before releas

ing any material. Gibbs saved his work from 

his lnterscope tenure and self-released some 

of the material on a pair of 2009 mixtapes, 

The references to Lauryn Hill and Out

Kast in the mixtape titles suggest that 

Gibbs' gravelly flow is influenced by more 

than just genre touchstones like Dr. Dre 

and 2Pac. "My core thing is gangster rap, 

but a lot of my music is melodic and car

ries a message of survival," Gibbs says. 

The eight-track "Str8 Ki Ila" features ap

pearances by Bun B, the Cool Kids' Chuck 

Inglish and the Black Keys' Dan Auer

bach-and that's just on one song, the 

head-knocking "Oil Money." Gibbs will re

lease the album on Dec on as a one-off and 

remains unsigned as an artist. 

The rapper is currently hard at work on 

his debut full-length, "Baby Faced Ki Ila," 

and hopes to find a label for a possible 

2011 release. Following a July 17 set at 

Pitchfork Music Festival, Gibbs has lined up 

a handful of summer dates, including a set 

at SOB's in New York Aug . 3. 

"I ' ll probably be doing be clubs and 

festivals," Gibbs says . " It doesn ' t really 

matter to me. Just give me a mic and I'll 

rock it ." -Jason Lipshutz 

and the future of her music career. 

"I am grateful to work with such a 

talented artist as Ciara, " the-Dream 

told Billboard via e-mail. " I've never 

doubted her talents or her will to 

succeed." 

· 1/~ ' .• '. 
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The wilk the I; 
innocent and ~ 
~beGTL shuff~ 
Jersey Shore' 

SHORE 
THING 
Our national obsession with the 

tanned, gelled, fist-pumping cast of 

MTV's "Jersey Shore" doesn't look 

like it will end anytime soon-and 

Universal Republic plans on taking 

full advantage of that trend as it 

continues to market the "Jersey 

Shore Soundtrack." Released last 

week, the album sold 8,000 copies, 

according to Nielsen SoundScan, 

and is No. 55 on the Billboard 200. 

"MTV was a great partner in all 

of this," says Lynn Scott, senior VP 

of urban music at Universal Repub

lic . " They provided crawls -and 

credit squeezes and played tracks 

from the record ." The label also had 

access to exclusive scenes and cre

ated webisodes to promote the 

album, which may also benefit from 

the general "Jersey Shore" buzz as 

the second season debuted July 29. 

Scott says the label rolled out the 

album-which features such acts as 

Enrique lnglesias, 30H!3 and Lil Jon, 

along w ith DJs like Steve Aoki, Paul 

Oakenfold and Diplo-with "gym

tanning-laundry parties." "We threw 

listening parties at tanning salons 

and hair salons across the country," 

she says. "If we were near a beach, 

we threw a beach party and had 

beach balls and towels that pro

moted the album. We took the 'Jer

sey Shore' nationwide." 

While the album's 16 tracks can 

be purchased ind i vidually, Scott 

says the record is mixed together 

as one long track and meant to be 

listened to as a party mix. The cast 

just shot a video for the track "Hey," 

which features Lil Jon and 30H!3, 

and all six "Shore" residents pre

pared their own playlists . 

One cast member takes particu 

lar pride in the album: DJ Pauly D, 

whose track "Beat Dat Beat (It's 

Time To) " closes the soundtrack. 

While he DJ'd frequently prior to 

the show's launch, he says that be

cause he's now a real ity-TV star, he's 

had opportunities to show off his 

skills in Vegas, Boston and Chicago, 

among other cities, and is planning 

to DJ internationally soon. 

"It's been totally amazing," he 

says . "I ' ve met so many cool peo

ple and I'm going to start working 

on my own album at some point ." 

-Cortney Harding 

www.billboard.biz I 31 



Billbearll. CONNECT WITH THE Music INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

For ad placement in print and online call Jeff Serrette 800-223-7524/~ 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS· RADIO STATIONS · 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 

MUSIC 
EDUCATION 

D«Xl.OfRG 
OWN A PIECE OF THE ROCK! 

School ol Roe~ is Tne Notional Brand Leader in Music 
Education !or kids. 

Multi Unit and Single Unit Fronchise·Opportunitfes 
Available Nationwide! 

Coll (877) 556-6184 or Email 
FronchiseOpportunities@SchoololRock.com 

www.SchoololRock.com 

~ LBOARD 7 
CLASSIFIEDS 

www.billboard.com 
for more info call: 800-223-7524 

DON'T 
MISS AN 

ISSUE 

Issue #30 • July 31, 2010 

To Order Back Issues 
Online, Go To: 

billboard.com/backissues 

32 I BILLBOARD I AUGUST 7, 2010 

DUPLICATION 

REPLICATION 

VINYL PRESSING 

CD ROM SERVICES 

DVD SERVICES 
FOR SALE 

PROMOTION & 
MARKETING SERVICES 

MUSIC DISTRIBUTORS 

AUCTIONS 

RECORDING STUDIOS 

REAL ESTATE 

INVESTORS WANTED 

STORES FOR SALE 

EQUIPMENT FOR SALE 

STORE SUPPLIES 

FIXTURES 

CD STORAGE 

REAL ESTATE 

LUXURY RANCH HOME ON 80 ACRES 

Private, built in 2006 and designed for entertaining, the grand entrance soars to 22 feet! 5 bedrooms, 3+ baths, 
hickory wood and porcelain tile floors, exposed beams, hand-hewed wood, granite and cherry wood cabinets in the 
gourmet kitchen. Pool and stocked pond, pool house with indoor and outdoor kitchens. Fenced and cross fenced 
with 44 X 126' barn that includes 6 stalls, tack, and feed rooms plus attached guest quarters. 4000 sq.ft. equipment 
building for boats, RV's. Aviation access nearby. $1,750,000 Call Kay Priest, Realtor, Hallmark Real Estate of Lake 
City, 386-365-8888 1-877-755-6600 www.northfloridaluxuryranch.com www.hallmarklakecity.com 

CABINETS 
DISPLAY UNITS 

PUBLICITY PHOTOS 
INTERNET /WEBSITE 

SERVICES 
BUSINESS SERVICES 
MUSIC INSTRUCTION 

BUSINESS SONGS FOR SALE 
OPPORTUNITIES DEALERS WANTED 

COMPUTER/SOFTWARE RETAILERS WANTED 
MUSIC MERCHANDISE WANTED TO BUY 

T-SHIRTS CONCERT INFO 
EMPLOYMENT SERVICES VENUES 

PROFESSIONAL NOTICES/ 
SERVICES ANNOUNCEMENTS CD FAIRS & FESTIVM5 

DJ SERVICES VIDEO MUSIC WEBSITES 

FINANCIAL SERVICES MUSIC VIDEO NEW PRODUCTS 

LEGAL SERVICES POSITION WANTED DOMAIN NAMES 



STUNC:i BY STING 

» Marc Cohn notches his highest 
career rank on the Billboard 200, 
as "Listening Booth: 1970" debuts 
at No. 28. The 1991 best new artist 
Grammy Award winner previously 
peaked as high as No. 38 with his 
self-titled debut album on the 
strength of the No. 13 Billboard 
Hot 100 hit "Walking In Memphis." 

>>Pop veterans storm the 
Smooth Jazz Songs chart this 
week. Rod Stewart and guest 
Stevie Wonder make their first 
visits to the 11st with a cover of 
the latter1s "My Cherie Amour" 
at No. 28. One rung below, 
Herbie Hancock's update of 
John Lennon's 0 lmaglne" grants 
Pink her first entry on the chart. 
Fellow featured acts on the 
song include Jeff Beck, 
India.Arie and Seal. 

• 

Read Chart Beat 
every week at 
b l llboard.com/chartbeat. 

Rick Ross Settles For No. 2 Bow Behind Eininein 
Eminem makes it five weeks in a row at 
No. 1 on I he Billboard 200 as" Recovery" 
sells another 187,000 (down just 4%), 
according to Nielsen SoundScan . 

Rick Ross' "Teflon Don" arrives in 
the runner-up spot with 176,000. Ross' 
last three studio albums all debuted at 
No. 1, with his last set, 2009's "Deeper 

' RICKRO$f 
TEFLO N LJON 

Than Rap, " arriving with 158,000. The 
opener for "Teflon" is Ross' best sales 
week since 2008's "Trilla" arrived with 
198,000. 

The day after the release of"Teflon," 
industry prognosticators initially pro
jected that Ross had a good shot at a No. 
1 debut with an entry in the range of 
150,000 to 180,000. "Teflon" did perform 

to expectations (and outsold the first 
week ofhis last album), but "Recovery" 

IVla.-1 et \f\fatc:I 
Weekly Unit Sales 

held in there like a champ. 
Em's album profited from a small 

weekly sales decline owed in part to its 
sale pricing at Target and Best Buy and 

Sound Scan sales data to power its rank
ings starting with the May 25, 1991, 
chart, there have been 488 albums that 
reached No . 1- and only 44 of them 

the continued popularity 
of its single "Love the 
Way You Lie." It reigns 
a top the Digital Songs 
chart for a fifth straight 
week (332,000 down 
loads; down 6%). 

OverThe 
Counter 

racked up at least five 
weeks there , including 
Em inem's " Recovery. " 
The bulk of those sets-
27- were released in the 
'90s, while only 17 drop
ped in the '00s . 

KEITH 
CAULFIELD 

Eminem thus becomes 
the first artist since 
Sound Scan began track
ing downloads in 2003 to 
concurrently hold the No. 1 spot on the 
Billboard 200 and Digital Songs for five 
consecutive weeks. 

Next week on the Billboard 200, rock 
band Avenged Sevenfo ld is gunning 
for a possible No. 1 debut with its new 
"Nightmare" set. 

Initial sales projections from sources 
suggest that the album could sell 
160,000 to 180,000 by week's end on 
Sunday, Aug. 8. While "Recovery" of 
course could retain the pole position, 
it's likely that it will see a sizable drop 
after the glow oflast week 's sale pricing 
wears off. That drop could be enough to 
let Avenged enter at No. 1. 

After the monster 
year that was 2000, 
where five albums each 
earned at least five weeks 

atop the tally, there have been a dearth 
of multiple-week chart-toppers. Be
tween 2001 and 2010, only '02, '03 and 
'04 had more than one five-weeker. 
(Each had two.) Every other year had 
just one five-week title, save for 2006, 
which had none. 

Eminem is one of just two artists to 
have released at least three albums that 
each spent five weeks at No. 1 in the 
SoundScan era. Aside from "Recov
ery," both his "The Marshall Mathers 
LP" in 2000 (eigh t weeks) and "The 
Eminem Show" in 2002 (six) managed 
the feat . 

Garth Brooks is the other member 
of the exclusive club, and he trumps Em 

FIVE FOR FIGHTING: Since the Bill - by having six titles with five weeks at 
board 200 began employing Nielsen No. 1 each. 

MUSICAL NOTES: Back in March we 
reported how for possibly the first time, 
a student-produced college musical's 
cast recording had debuted on a Bill
board chart. The cheekily titled "Me and 
My Dick ," from a theater group at the 
University of Michigan, saw its original 
cast recording enter at No. 11 on Top 
Cast Albums (March 27) . 

This week, some of the guys behind 
that show are back on the charts , but 
not with a musical. Darren Criss , who 
co-wro te the show 's music and lyrics, 
debuts at No. 30 on Heatseeker Albums 
with his "Human" EP, while the vari
ous-artists set "A Very Star Kid Album" 
enters at No. 19 on Top Compilations 
(viewable at billboard.biz / charts). Each 
album, available only as a download , 
sold about 1,000 copies last week . 

The latter effort is named after the 
Star Kid production group behind the 
"Dick" show and the more popular
at least in terms of YouTube views
"Harry Potter" spoof "A Very Potter 
Musical" and its recently released se
quel. appropria tely named "A Very Pot
ter Sequel. · 

Moreover, Criss' 18 tracks are avail
able for individual downloads (among 
them are the five on his EP and another 
seven on the "StarKid" set). All together, 

they shifted more than 5,000 downloads 
last week. 

A Weekly National Music Sales Report 

Year-To-Date 
For week eochng Ju ly 25, 2010. Figures are rounded 
Compi ed h-OfTI a natiOnal sample of retail store and rack 
sa'es ,eports cOllected and provided by 

11 ielscn 
Sound Scan 

DIGIIAL DIGIIAL Year-To-Date Album 
Sales By Store Type 

AlBUHS ALBUMS' TRACKS 

This Week 5,292,000 1,480,000 21,042,000 

last Week 5,214 ,000 1,526,000 20,995,000 

Change 1.5% ·3.0 % 0.2% 

This Week last Year 6,253,000 1,350,000 21,359,000 

Change ·15.4% 9 .6% ·1 .5% 
·Dlgltal album !.ale!. are a!!:.O counted within album sales. 

Weekly Album Sales (Mi llion Units) 

30 

25 

20 - 2010 

15 

0 _....__ ..__~-~~-~-------~ ...... 
J F M A M J J A S 0 N D J 

1D09 1010 CHANGE 

OVERALL UNIT SALES 

Albums 193,245 ,000 169,709,000 -12.2% 

Digital Tracks 663,892,000 660,565,000 -0.5% 

Store Singles 961,000 1,124,000 17.0% 

Total 858,098,000 831 ,398,000 ·3.1% 

Albums w/TEA' 259,634,200 235,765,500 ·9.2% 
"Includes track equivalent album sales (TEA) with 10 track downloads eQuivalent 
to one album sale. 

ALBUM SALES 

'09 

'10 

193.2 milli n 

169.7 million' 

SALES BY ALBUM FORMAT 

CD 

Digital 

Vinyl 

Other 

150,589,000 121,516,000 -19.3% 

41 ,260,000 46,700,000 13.2% 

1,359,000 

36,000 

1,473,000 8.4% 

20,000 ·44.4% 

80 million units 

70 "if. 
en 
cxi 
+ 

60 ---: 

50 

40 

30 

"if. 
20 

N 
cxi 
+ 

Indies Non· Mass Chain 
traditional Merchant 
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ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

~EMINEM 
m!°!I WEB/SHAOY/AFTERMAIH/INTERSCOPE 014411 ·~GA (13.98\ 

RICK ROS S 
MAYBACH'SLIP-N-SLIDE 'OEF JAM 014366*/I DJMG 9-98 i 

SHERYL CROW 
A& M 014507 IGA {13 98) 

SCHOOLBOY/RAYMOND BRAU N/ISLAND 014063/IDJMG 10.9!1L~ 

JONAS BROTHERS 
WALT DISNEY 00368\ (13.98) 

VARIOUS ARTISTS 
UNIVERSAL/EMI/SONY MUSIC 42171 /CAPITOL (18.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 97702 {18.98) 

Recovery 

Teflon Don 

100 Miles From Memphis 

Thank Me Laler 

Kidz Bop 18 

My World 2 .0 

Jonas L.A. (Soundtrack) 

NOW 34 

Need You Now 

remains elusive 
though-her previ
ous four releases all 
topped out at No. 
2. Her last album, 
"Detours,'' debuted 
and peaked at that 
point with 92,000 
in 2008. 

87 49 38 

62 62 

76 83 

66 78 

II PINK 
LAFACE 36759/Jl G (13 98) 

SELENA GOMEZ & THE SCENE 
H0Ll1N0(I1 102831! 1898! (t' 

Hello Love • 

Gelling Dressed In The Dark 

The Oracle 

Streets Of Gold 

Jersey Shore 

Bionic 

NOW 33 

Sigh No More 

Funhouse • 
Kiss And Tell • 

CD 

12 6 

11 9 

13 8 

20 17 

The Fame 

Raymond V Raymond VARIOUS ARTISTS Back In The Day A Summertime Hip-Hop Mix 
RHINO ClJSTOM pi:; [i LJ GT::, 8493 EX/STARBUCKS (12.98) 

12 

13 

14 

18 

16 

15 7 To The Sea VARIOUS ARTISTS Vans Warped Tour 2010 Compilation 

17 

18 

22 

23 

24 

30 

31 

17 15 

14 J 

18 10 

10 

2! \6 

25 24 

22 11 

19 20 

29 12 

36 29 

G 41 JO 

33 33 31 

34 9 

38 

39 

40 

42 

56 47 

23 13 

35 32 

34 26 

Korn Ill : Remember Who You Are 

The Foundation 

Sir Lucious Lefl Fool: The Son Of Ch ico Dusty 

CAROLE KING & JAMES TAYLOR 
HEAR 320:-3 (19.98 CD DvOJ t.1 

m THE BLACK EYED PEAS 
INTERSCOPE 012887' m,; (13 .98 ) 

II MILEY CYRUS 
HOLLYv\t,0 0 004224 (13.98) ±,I 

a TOM PETTY AND THE HEARTBREAKERS 
REPRISE 523971' 1WAANER BROS. (18.98) 

STING 
CHERRYTREE OG 014464/UNIVERSAL CLASSICS GROUP (16 .98) 

LADY GAGA 
STREAMLINE KON LIVE CHERRYTREE/I NTERSCOPE 013872*/ IGA 10.981 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 46854 SMN (12.98) 

OZZY OSBOURNE 
EPIC 36113/SONY MUSIC (10.98) 

Euphoria 

Judge Jerrod & The Hung Jury 

The Twilight Saga: Eclipse 

Live At The Troubadour 

The E.N.D . 

Can't Be Tamed 

Mojo 

Symphonicities 

The Fame Monster (EP) • 
Revolution e 

Scream 

B.0.B B.o.B Presents : The Adventures Of Bobby Ray 
REBELR OCK GRAND HUSTLE ATLANTIC 618903· /AG (13 ,98) +' 

MARC COHN 
SAGUARO ROAD 25594 (17 .98) 

Listening Booth : 1970 

My World (EP) • 
Love King 

Brothers 

Animal 

MAYA 

Born Again 

We Stitch These Wounds 

Save Me, San Francisco 

Laws Of Illusion 

Play On • 
The Music, Volume 3: Showstoppers 

Rock Symphonies 

Stampede 

Ill SOUNDTRACK 
i COLUMBIA Pk Tl f l !:i 1'0NKEYW RE NCH 34793/MADISON GATE (12 98) 

Eat Pray Love 

• 

A $9.99 sale tag 
at Best Buy (and 
promotion in its 
circular) help lilt 
the set with an 18% 
increase to sell 
21,000 in its 17th 
week. To compare, 
Usher's last album, 
"Here I Stand," was 
way down at No. 73 
in its 17th week 
with 7,000. 

It may be the 
metal/glam/goth 
band's first album 
(11,000), but it's 
built a strong 
following thanks to 
its presence on 
YouTube (single 
"Knives and Pens" 
has 11 million 
views) and in 
Hot Topic stores 
with non-music 
merchandise. 

to the upcoming 
Julia Roberts film 
includes a new song 
from Eddie Vedder 
(pictured), "Better 
Days." It also 
sports tracks from 
Marvin Gaye, Bebel 
Gilberto, Neil Young 
and Josh Rouse. 

m 

64 

es 

68 

ea 

71 

72 

77 

78 

79 

55 42 

67 52 

60 50 

69 64 

61 51 

80 69 

7~ 56 

16 -

85 85 

81 

75 73 

68 49 

88 79 63 

8 6 74 54 

fR 78 92 

88 92 79 

113 111 

90 39 -

91 87 59 

92 86 65 

93 83 72 

CAPITOL om,· (12.98) 

LUKE BRYAN 
CAPITOL NASHVILLE 65833 (18.98) 

EMINEM 
WEB S!•iloOY AFT ERMATH/INTERSCOPE 012863*/IGA '( 13. 98) 

TAIO CRUZ 

FIVE FINGER DEATH PUNCH 
PROSPECT PARK 50100 · (13 98) + 

LA ROUX 
BtG LI FE/POLYOOR/CHERRYTRE E/l~JTERSCOPE 0I3389 ·/ IGA (10.98) 

EASTON CORBIN 
MERCURY NASHVILLE 013644/UMGN (10.98) 

LIL WAYNE 
CAS:H ~ 1Jt Y U~,~ ERSAL MOTOWN 012737/UMRG (13 ,98) 

BROKEN BELLS 
CJLUMBIA 558t. ..- · 50 ,T MUSIC (11 .98) 

Iron Man 2 (Soundtrack) 

Wormwood 

Awake I 

Custom Built 

One Of The Boys • 
Dain' My Thing 

Relapse 

Rokstarr 

Distant Relatives 

Black & White 

Brand New Eyes 

Jason Derulo 

American Saturday Night e 
Sweet And Wild 

Journey's Greatest Hits ~ 

XII 

War Is The Answer 

My Paper Heart 

Ready e 
Number Ones D 

La Roux 

Easton Corbin 

The Sound Of Madness • 
Pilot Talk 

Rated R • 
Rebirth • 

Broken Bells 

. 53 ' a SOUNDTRACK 
WA!ERTUWE 11 1 rH ISE 52466]/WARNER BROS (13 98) Inception 

The album's 
high-profile 
placement in the 
iTunes Store last 
week, along with a 
$6.99 Sile price, 
brings the set back 
to the chart with a 
136% increase. Its 
digital increase is a 
whomping 590%. 

PU RENRG 
FERVEt,, T 888080. WARNER BROS. (9.98 CD/DVD) r.t: 

Graduation: The Best Of pureNRG 

48 l ' m NICKELBACK Dark Horse ":fJ 
_R_O_AD_R_U_NN_E_R_>_'8_' 2_8~(_18_.9_8~) _______________________ _,lk 

54 45 "' TAYLOR SWIFT Fearless ',Ii) 
... BIG I. ACH,'>~ 1 r1ll' !18 98 ) @ 

3~ II THE ROOTS 
DEF JAM 013085 · IOJMG (9 .98 ) 

How I Got Over 

48 46 35 ' ~B~~~~71~I;JGS, 39B The Element Of Freedom 

m MICHAEL BUBLE 44 40 143/REPRISE 520733 WARNER BROS (18 98) ® Crazy Love 

a DIERKS BENTLEY 
51 39 CAPl ' DL NASHVILLE 85410 (12.98) 

Up On The Ridge 

THE BILLBOARD 200 ARTIST INDEX 
SUSAN BOYLE . .146 
BREAKING BcNJAMIN . .200 CAGE THE ELEPHANT . . 153 

SHERYi.CROW .3 
TAID CRUZ . .73 

12 STONES MARC ANTHONY BIG BDI . 15 
LEE BRICE. ... .. 152 CDLBIE CAILLAT . .126 

.103 ..... 115 BROKEN BELLS .. 93 CASTING CROWNS .. . 114 
30tt13 .54 BIG HEAD TOOO ANO THE BROOKS & DUNN . ... . 97 KENNY CHESNEY . .. . 174 

MON STERS 104 /AC BROVM BAND . 14. 101 MARC COHN . .28 
AC OC . .66 ERYKAH BACU .. .137 THE BLACK EYED PEAS .20 LUKE BRYAN .71 EASTON CORBIN . .. . 88 
THE ACACIA s·rfiA1N· . .. 67 BAND Of HORSES .. .. 144 THE BLACK KEYS .. .. . 31 MICHAEL BUBLE ...... 49 MIRANDA COSGROVE . . 156 
CHRISTINA AGUILERA • • 56 FRANCESCA BATTlSTELLI . BLACK VEIL BRIDES .. 36 BULLETFOR MY COURT YARD HOUNDS . . 125 
JASON AlDEAN ... ... 1 00 .84 MARY J. BLIGE 157 VALENTINE .. 107 CREEDENCE CLEARWATER 
GARY ALLAN . . 163 DIERKS BENTLEY ..... 50 B.0.B . 27 REVIVAL • . 110 
ALLSTAR WEEKEND .167 JUSTIN BIEBER . • .. 6. 29 THE BOOKS . 165 CROWDED HOUSE . .• . 162 

BRIAN CULBERTSON ..82 
CURRENSY . .. 90 
MILEY CYRLS • . .. . 21 

DANGER MCUSE & 
SPARKLEHORSE .... 123 

DAUGHTRY .. 95, 196 
DEFTO~ES .. 181 
JASON DERULD . 77 

34 Go to www.billboard.biz for complete chart data 

915 98 66 DAUGHTRY 
19/RCA 53744 RMG (1B.98) @ 

96 94 91 MONICA 
J 40398 'RMG (11.98) 

BROOKS & DUNN 1;17 93 75 
ARISTA NASHVILLE 49922/SMN (13.98) 

96 103 97 

99 91 84 

100 100 89 

KINGS OF LEON 
RCA 32712/RMG (13.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 ( 1 2 98) 

JASON ALDEAN 
BROKEN BOW 7637 (18.98) 

THE DIRTY HEADS • . .. 130 FLORENCE + THE GDRILLAZ . 
DRAKE .. . .4. 179 MACHlr~E . .131 GUNS N" ROSES 
THE-DREAM .... 30 COLT FORD . .116 GYPTIAN 

EDWARO SHARPE & THE KENNY G .. 185 HELLYEAH 
MAGNETIC ZEROES .. 111 DAVID GARRffi .... . .41 HILL SONG 

EMINEM • . 1. 72, 117. 161 THE GASLIGHT ANTHEM . 
.197 

GODSMACK .. 53 ENRIQUE IGLESIAS 
FIVE FINGER DEATH SELENA GOMEZ & IMPENDING DOOM 
PUNCH .83 THE SCENE .60 IN THIS MOMENT 

.124 

.147 

.186 

. .. 42 
.158 

... 16 
.134 

.. 132 

MICHAEL JACKSON 
. • . ..86. 155. 175 

JAHEIM ... ........ 169 
JARON AND THE LONG 

ROAD TO LOVE • •. • • . 52 
JAY-Z . .. .... .. 154 
JEWEL .. .. ... 79 
JACK JOHNSO,, .... .. 12 
JONAS BROTHERS .7 
JOURNEY .81 

Leave This Town • I 
Still Standing • 

# 1 s ... And Then Some 

Only By The Night • 
Lady Antebellum • 

Wide Open • 

KESHA 33 
ALICIA KEYS . . 48 
KID CUDI .119 
KID ROCK .18C 
KIDZ BOP KIDS .5. 168 
KINGS OF LEON . .98 
CAROLE KING & JAMES 

TAYLOR .19 
KORN .13 

LADY AJ BELLUM . . 9, 99 
LADY GAGA • .. .. 10. 24 
ADAM LAMBERT . ..106 
MIRANDA LAMBERT •. . 25 
LED ZEPPELIN . .191 
LIGHTS • .122 
LIL WAYNE . . . . . 92. 139 
LUOACRIS . . 65 

THE MAINE .... 75 

Data for week of AUGUST 7 , 2010 
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SALES DATA 
COMPILED BY 

11icl,c11 
~oundScan 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE! 

ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta 
SOUTHERN GRO UND/ATLANTIC 523726/AG 125 98 CO/DVD)@ 

SOUNDTRACK Glee: Season One: Th e Music Volume 2 
20TH CENTURY FOX TV/COLUMBIA 61705/SONY MUSIC {11 .98) 

12 STONES 
WINO-UP 13253 (4.98) The Only .Easy Day Was Yesterday (EP) 

BIG HEAD TODD AND THE MONSTERS 
BIG 1325/I LG (15.98) Rock Stead y 

BOB MARLEY AND THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TUFF GONG ISLAND 422 846-210/IOJMG (13.98/8.98) ® 
ADAM LAMBERT 
19/RCA 54801 RMG (13 .98) 

BULLET FOR MY VALENTINE 
JIVE 63497• (16 98) 

PHOENIX 
LOYAUTE 01 05" /GLASSN OTE (11.98) 

MUSE 
HEUUM-3 521130*/WARNER BROS (18 .98)@ 

For You r Entertainment 

Fever 

Wolfgang Amadeus Phoen ix 

The Resistance 

CREEDENCE CLEARWATER REVIVAL 
FANTASY 2· (.;QNCORO (17.98/ 12.98) Chron icle The 20 Greatest Hits 

EDWARD SHARPE & THE MAGNETIC ZEROES 
CO MMUNITY/FAIRFAX 5-12"/VAGAANT (13.98) 

CASTING CROWNS 
BEACH STREET/REU NION 10135/ SONY MUSIC !11 .98) 

FLORENCE + THE MACHINE 
UNIVrRSAL REPUBLIC 013170/UMRG (13 .98} 

Up From Below 

Waking Up 

Hannah Montana: The Movie 

Until The Whole World Hears 

lconos 

Chicken & Biscuits 

Curtai n Call : Th e Hits 

Greatest Hits 

The End Of Day 

Twilight 

Here I Am 

Acoustic (EP) 

Plastic Beach 

Court Yard Hounds 

Breakthrough 

Mi ll onario De Amor 

Learn To Live 

Tonight 

Any Port In A Storm 

Lungs 

A Star-Crossed Wasteland 

Stuck On Repeat 

Th ere Wi ll Be Vi olence 

Heart Of A Champion 

Th e Light Meets The Dark 

Im 
As "Season One: 
Volume Two" 
tumbles, "Journey 
to Regionals" leaps 
to Ho. 32, thanks 
to a S5.99 deal at 
Target last week. 

The album was 
offered as the 
Amazon MP3 store 
daily deal July 23 
for $3.99. In turn, 
it motors with a 
39% increase in 
overall sales and 
a 429% jump 
in downloads. 

The pop duo earns 
its first chart hit 
as the set also 
bows at No. 5 on 

Albums. The act's 
fourth release 
benefits from 
press coverage on 
NPR.org and in the 
New York Times and 
Los Angeles Times. 

Al No. 5, the "Kldz 
Bop" line notches 
its highest-charting 
set since 2008'~ 
"Kidz Bop 13" 
debuted and 
peaked at No. 4. 
And with a 43,000-
unit start, "18" has 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (~RICE) 

JANELLE MONAE 
WONDERLAND/BAD BDY 512256· /WARNER BRO S. {13.98) 

LEE BRICE 
CURB 78977 (18.98) 

CAGE THE ELEPHANT 
OSP 49658'/JIVE (13.98) 

JAY-Z 
ROC NAIION 520656 "/AG (18.98) @ 

HILLSONG 
HILLSONG 31350/SPARROW {1 3. 98) 

PASSION 
SIXSTEPS 07175/SPARROW ( 17 .98) 

ORIGINAL BROADWAY CAST RECORDING 
RHINO 73271 (18 .98) 

EMINEM 
WEB AFTE RMATH 490629 "/INTERSCOPE (13 .98) 

CROWDED HOUSE 
FANTASY 32257•/CONCORO (10.98) -

GARY ALLAN 
MCA NASHVILLE 013362/UMGN (t0.98} 

JAHEIM 
ATLANTI C 522783 AG {18 .98) 

THREE DAYS GRACE 
JIVE 46256/JLG (13 .98) 

ORIGINAL BROADWAY CAST RECORDING 
DECCA BROADWAY 001682/0ECCA (18.98) 

NORMA JEAN 
RAZOR & TIE ~1087" (13.98) 

FRANK SINATRA 
REPRISE 4 1d6~~ WARNER BROS. (18 .96) 

KENNY CHESNEY 
BNA 65555 SMN (11.98) 

MICHAEL JACKSON 
EPIC/LEGACY 17986"/SONY MUSIC (17.98) 

YOUNG MONEY 
CASH MONEY/UNIVERSAL MOTOWN 013795/UMRG (13.98) 

MGMT 
COLUMBIA 19512•/SONY MUSIC (9 .98) 

KEITH URBAN 
CAPITOL NASHVI LLE 3575 1 • {18.98) 

DRAKE 

Title 

The ArchAndroid : Su ites II And Ill 

Love Like Crazy 

Cage The Elephant 

The Bluep rint 3 

The Essentia l Michael Jackson 

STRONGER wi thE ach Tear 

A Be~utifu l Exchange: Live 

The Marshall Mathers LP 

Intriguer 

Get Off On The Pain 

Treats 

The Way Out 

Ridin' Solo 

Suddenly (EP) 

Kidz Bop 17 

Another Roun d 

Life Starts Now 

Wicked 

Merid ional 

Nothing But The Best 

Greatest Hits II 

Thriller 

We Are Yo ung Money 

Oracular Spectacular 

Defying Gravity 

YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 013456/UMAG (9.98) 
So Far Gone (EP) 

KID ROCK 
TOP DOG/ATL ANTIC 290556 "/AG (18.98) @ 

DEFTONES 
REPRISE 51 1922" WAR NER BROS, (18.98) 

SAVING ABEL 
S~IOOCO VIRGIN 84602/CAPITOL (18 .98) 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOL 30334 " (16 98) 

GRACE POTTER & THE NOCTURNALS 
RAGbEO COMPANY 002832/HOLLYWOOO 18. 98) ® 

Rock N Roll Jesus 

Diamon d Eyes 

Miss America 

Greatest Hits 

Grace Potter & The Nocturnal s 

Heart And Sou l 

Hold You 

: 

•• 
• 
• 
•• 
EJ 

Ill 

the best sales week ,., 188 200 for a "Bop" title All The Right Reasons -El 

INO/COLUMBIA 67708/SONY MUSIC (13 .98) 
The Generous Mr. Lovewell • since "14" opened ·- 90 109 She Won 't Be Lonely Long 

LIL WAYNE 
CASH MONEY/UNIVERSAL MOTOWN 01 1977·/UMRG (13.93) Tha Carter Ill 

THE SCRIPT 
PH oflOGENIC! EPIC 33450,•SONY MU SIC ( 12 .98) 

The Scrip t 

UNCLE KRACKER 
TO P DOG ATLANTIC 524613/AG (6.98) 

Happy Hour: The South River Road Sessions (EP) 

THE NATIONAL 
4AD 3X03· (14.98) 

JOSH TURNER 
MCA NASHVILLE 013363/UMGN (13 .98) 

BAND OF HORSES 
BROWN/FAT POSSUM/COLUMBIA 6911 O"/SONY MUSIC ( 11. 98) 

PLIES 
BIG GATES!SUP-N-SUOE/ATLANTIC 522 495/AG (18 .98) 

SUSAN BOYLE 
SYCO/COLUMBIA 59829/ SONY MUSIC (11.98) 

High Vio let 

Haywire 

Infi nite Arms 

Goon Affi liated 

I Dreamed A Dream 

Greatest Hits 

with 58,000. 

The Twilight Saga : New Moon 

The title-which 
sells 3,000 this 
week-is part of a 
promotion at 
Walmart, which 
leads to its overall 
34% gain, with THE ROLLING STONES 

ROLLING STO NES UNIVERSAL REPUBLIC 014130 °/UMR G/U ME (29 .98) 

·so ' • 108 1!1 SADE lilil EPIC 63933 °/SONY MUSIC (1 3.98) 

BC8 MARLEY AND MUMFORD & SONS ... . 58 
THE WAILERS .• .• • 105 MUSE . .... .. ... • 109. ONEREPUBLIC .•.•••• 11 2 

JOHN MAYcR . . . • • .63 """'"-'~1!11111!!1 om OSBOURNE • . •• . . 26 
~~~tL~CHLAN : :1~: NAS &DAMIAN ~H&:8- OWL CITY • • 189 

~~-~~ : .. :::::.::::1
.~~ =~~ONAL ::.::;~; fR§J)iw'~~-'-~,I 

BP£T MICHAELS •. . . . 69 NEWSBOYS .•.• . ... . . 35 WICKED . . .171 
KYLIE MINOGUE •.. • • 190 NICKELBACK . .•. . 45. 187 

::~~l~~E ~()NAE • • 1~ ~~~~ J':'.!~N : : : ig BRAO PAISLEY 
MOTLEYCRUE .118 PARAMORE •.. 

.78 
.. 76 

PASSION WORSHIP BAND . 
... •. .. • • •.•... . 159 

PAIJl WAU . . .... . . t 35 
KATY PERRY . .•• . . . • 70 
TOM PETTY ANO THE 
HEARTBREAKERS . .• . 22 

PHOENIX .. 108 
PINK FLOYO • • . . .193 
PINK .59 
PUES . . ... . ...... . 145 
GRACE POTTER & THE 

N()\:TURNALS . . • .184 

Exile On Main St. 

Sold ier Of Love 

a 61%jump at 
mass merchants . 

PURENRG . 94 
SADE .. ... 160 
MARVIN SAPP ••. • 121 

RASCALFLATTS .• . •. 195 SAl'INGABEL •.• 182 
RIHANNA . . . ..•• . • • . 91 THE SCRIPT •..•..• t 40 
THE ROLUNG STONES .149 808 SEGER & THE SILVER 
THE ROOTS . • . • • 47 BUUETBANO . •... . 183 
RICK ROSS ...••• • . 2 SHINIOOWN • .• .... .89 
LA ROUX . . . • . • • . .87 FRAN( SINATRA . • • •. t 73 
DARIUS RUCKER • . .•• 128 SKILL.ET • . 68 

•SLEIGH BELLS . . . . . 164 
$]lREOSK)'LINfl ._ • . • m, 

STING . • . . . . . 23 
KEITH SWEAT . . • .166 
TAYLOR SWIFT • • 46. 192 

!t~Rl~'LbvV -: :• .. 1' 
GLEE: SEASO~ ONE: THE 

MUSIC VOLUME t .•. . 64 
GLEE: SEASON ONE: THE 

MUSIC VOLUME 2 • •• 102 

Data for week of AUGUST 7 , 2 010 For c hart repr ints call 646.654.46 33 

OWL CITY 
UNIVERSAL REPUBLI C O 13141 .. /UMRG (10 .98) 

KYLIE MINOGUE 
PARLOPH ONE 42903 " ASTRALWEAKS (18 .98)@) 

LED ZEPPELIN 
SWA N SONG 113148°, ATLA NTIC (19 .98) ® 

TAYLOR SWIFT 
BIG MACHINE 079012 (18.98) ® 

Ocean Eyes ·• • 
Aphrod ite 

Mothersh ip 

Taylo r Swift 

Dark Side Of The Moon 

WOW Hits 2010 

Greatest Hits Volume 1 

Daughtry 

American Slang 

Contra 

This Is War 

Dear Agony 

GLEE. THE MUSIC. 
JOURNEY TO REGIONALS 
(EP) .. .. ... . .. . .32 

GLEE: THE MUSIC, 
VOlUME 3: 

THE TWILIGHT SAGA: TRAIN . . . . . • ..•... • 37 SERGIO VEGA . .127 VANS WARPED TOUR 2010 

SHOWSTOPPERS ... . 40 
HANNAH MONTANA· 
THEMOIIIE . .. 113 

INCEPTION • . . •• . • • 44 
JERSEY SHORE •. 5S 
TWILIGHT • . • • ... • 120 

ECLIPSE ......••.. • 18 TREY SONG/ . . .•• ... . 85 
THE TWILIGHT SAGA: JOSH TUIINER • .. •• . . t 43 

NEW MOON .• 148 

TEN™AVElm&t. .136 
THIRTY SECONDS TO 
MAAS ..•••• • 199 

THREE DAYS GRACE • . 170 
TOBYMAC • • • • . . • • .129 
CHRIS TOMLIN • . • . . 51 

UNCLEKRhER .. .. 141 
CARRIE UNOERWOOO • . 39 
KElTH URBAN . • • 178 
USHER .. . tt 

JIUMIOOeMI JU 

COMPILATION . . . . .62 

lfc,d~·fH'Etlvr' 5, j wow HITS 2010 .. . . 19-i 

SUMMERTIME HIP•HOP 
MIX • • • . . •• 61 CLAY WAU<ER 

NOW 33 . .57 

~~E~ HOME ALABAMA: 
8 %62GMOM 

THE COUNTRY MUSIC 
TRIBUTE TO LYNYRO 
SKYNYRO (E Pi . . .80 

... 183 

m 
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14 

111 

30 

31 

32 

50 

SOU NDTRACK Eal Pray Love 
COLUMBIA PICTURES/MON KEYWRENCH 34793/MAOISON GATE (12.98) 

MUMFORD & SONS Sigh NO More 
GENTLB,lAN OF THE ROAD 0109•/GLASSNOTE 12.98 

VARIOUS ARTISTS Back In The Day A Summertime Hip-Hop Mix 
RHINO CUSTOM PRODUCTS 8493 EX/STARBUCKS (12.981 

VARIOUS ARTISTS Vans Warped Tour 2010 Compilation 
SIDEONEOUMMY 1420 (8.98) 

THE ACACIA STRAIN Wormwood 
PROSTHETIC 10088· (13.98) 

BRET MICHAELS Custom Built 
B•M•B 6520/PODR BOY (11.98) 

FIVE FINGER DEATH PUNCH War Is The Answer 
PROSPECT PARK 50100• (13 9B)@ 

JASON ALDEAN Wide Open • 
BR OKEN BOW 7637 (18.98) 

BIG HEAD TODD AND THE MONSTERS Rock Steady 
BIG 1325/ILG (15 98) 

BULLET FOR MY VALENTINE Fever 

Wolfgang Amadeus Phoenix 

MOTLEY CRUE 
MOTL EY 3B0'/ELEVEN SEVEN (13 98)@ 

THE DIRTY HEADS 
EXECUTIVE MUSIC GROUP 1243 (13.98) 

THE BOOKS 
TEMPORARY RESIDENCE 1B3• (14 98) 

KEITH SWEAT 
KEDAR 00008 (18.98)@ 

GYPTIAN 
VP 1867 (15.98) 

THE GASLIGHT ANTHEM 
SIDEONEDUMMY 141B' (13.98) 

SOUNDTRACK 
FOX/FOX SEARfHLIGHT 6184/NEW WEST (17.98) 

SCISSOR SISTERS 
POLYDOR 70179/DOWNTOWN (13 98) 

Chicken & Biscuits 

Greatest Hits 

Any Port In A Storm 

A Star-Crossed wasteland 

There Will Be Violence 

High Violet 

Cage The Elephant 

Treats 

The Way Out 

Ridin' Solo 

Hold You 

American Slang 

Contra 

Babylon Central 

Memphis Blues 

Crazy Heart 

Night Work 

The War Report 2 

Wants World Women 

The Twilight Saga: Eclipse: The Score 

xx 

Encores 

Powerless Rise 

Attack Attack• 

Deep Blue 

Slash 

Volume Two 

Assailants 

JOAN JETT AND THE BLACKHEARTS 
BLACKHEART 5370' (12.98) 

Greatest Hits 

HERBIE HANCOCK 
HANCOCK 0001' (16.98) 

PEARL JAM 
MONKEYWRENCH 9274 " (18.98I 

JIMMY WEBB 

The Imagine Project 

Backspacer • 

Just Across The River 

Disconnecl From Desire 

The Panic Broadcast 

Expo 86 

Paul Hardcastle achieves his 11th top 10 set on Top Contemporary 
Jazz Albums wilh the arrival ol "Jazzmasters VI" at No. 3 (see page 
45). The title also arrives on Top Independent Albums at No. 28. 
Hardcaslle's string al top 10s on the Contemporary Jazz tally reaches 
back to "The Jazzmasters" in 1993, which peaked at No. 4. 

36 Go to www.billboard.biz for complete chart data 

SALES DATA 
COMPILED BY 

niclscn 
Sou11dScaii 

• TOP DIGITAL'" 

Ii t;~ as ARTIST 
:5; !ii! IMPRINT / DISTRIBUTING LABEl 

I 
Title i!i 

::! 
EMINEM Recovery 
WEB/SHADYIAFTERMATH/INTERSCOPE µGA 

RICK ROSS Teflon Don 
MAYBACHISLIP-N-SLIDE/D EF JAM / IDJMG 

SHERYL CROW 100 Miles From Memphis 

Jonas L.A. (Soundtrack) 

Thank Me Later 
YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN N MRG 

SOUNDTRACK Inception 
WATERTOWE R/REPRISE /WARNER BROS. 

TOM PETTY AND THE HEARTBREAKERS Mo10 
REPRISE /WARN ER BROS 

THE BLACK KEYS 
NONESUCH /WARNER BROS. 

The Fame 

Bro1hers 

B.O.B B.o.B Presents: The Adventures Of Bobby Ray 
REBELROCK/GRAND HUSTLE/ATLANTIC / AG@ 

SOUNDTRACK The Twilight Saga: Eclipse 
SUMMITtCHOP SHOP/ATLANTIC / AG 

ZAC BROWN BAND The Foundation 
ROAR/BIGGER PICTURE/HOME GROWN/ATLANTIC / AG 

KATY PERRY 
CAPITOL 

MUMFORD & SONS 
GENTLEMAN OF THE ROAD /GLAS SNDTE 

Rock Symphonies 

Kidz Bop 18 

Si , Lucious Left Foot The Son Of Chico Dusty 

SOUNDTRACK 
MTV UNIVLRSAL REPUBLIC /UMRG 

LADY ANTEBELLU M 
CAPITOL NASHVILLE 

Jersey Shore 

Need You Now 

M.I.A . MAYA 
N.E.E.T./XIJINTERSCOPE /IGA 

BROKEN BELLS 
COLUMBIA /SON Y MUSIC 

1 2 STONES The Only Easy Day Was Yesterday (EP) 103 

we S1itcn These Wounds 36 

.TOP INTERNET'" 

25 

:_:lg~ ARTIST 
:5; !Si!i IMPRINT / OISTRT8UT1NG LABEL 

Title~, ~ 
KIDZ BOP KIDS Kidz Bop 18 

100 Miles From Memphis 

EMINEM Recovery 
WE8/SHADY/AFTERMATHIINTERSCOPE 0144 I 1 ' /IGA 

CAROLE KING & JAMES TAYLOR Live At The Troubadour 
HEAR 32053@ 

STING Symphonicities 
CHERR'1REE/OG 014464/U NIVERSAL CLASSICS GROUP 

TOKIO HOTEL Humanoid City: Live 
CHERRYTREE/INTERSCOPE /IGA@ 

RICK ROSS Teflon Don 
MAYBACH/SLIP-N-SLIDE/DEF JAM 014366./ IDJMG 

BIG HEAD TODD AND THE MONSTERS Rock Steady 

THE ACACIA STRAIN 
PROSTHETIC 10088' 

XII 

Rock Symphonies 

Wormwood 

TOM PETTY AND THE HEARTBREAKERS 
REPRISE 523971 ' /WARNER BADS. 

Maio 

PAUL HARDCASTLE PRESENTS: JAZZMASTERS Jazzmasters VI 
TRIPPIN 'N RHYTHM 41 

SARAH MCLACHLAN 
ARISTA 55367 '/ RMG 

IMPENDING DOOM 
FACEDOWN 095 

Laws Of Illusion 

LADY GAGA The Fame 
STREAMUNE/KONLIVE/CHERRYTREE/INTERSCOPE 011805 • / IGA 

SOUNDTRACK The Twilight Saga: Eclipse 
SUMMIT/C HOP SHOP/ATLANTIC 523836/AG 

MARC COHN 
SAGUARO ROAD 25594 

Listening Booth: 1970 

SOUNDTRACK Glee: The Music . Volume 3: Showstoppers 
20TH CENTURY FOX TV/COLUMBIA 70611/SONY MUSIC 

JACK JOHNSON To The Sea 
BRUSHFIRE 014260•,UMRG 

THE BOOKS 
TEMPORARY RESIDENCE 183• 

1 LADY ANTEBELLUM Need You Now g 
CAPITOL NASHVILLE 97702 

~!~~~P~~~i ~::~~K.\~f ::~OL!\lgr f,\:YJse & Spa~ flalat ()a,k tiju (Y Tie &xJ 123 

KORN Korn Ill: Remember Who You Are 
ROADRUNNER 617757@ 

DRAKE Thank Me Laler 
YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 014325/UMRG 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

1!1 

For more charts and chart detalls, go t o b illboard.biz 
and b illboard.com, refreshed every Thursday. 

TITLE 
ARTIST (IMPRINT/L AB EL) 

NOT AFRAID 
EMINEM i'/EB/SHADY/A<TERMATH/INTEASCOPE 

ALEJANDRO 
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

BABY 
JUSTIN BIEBER FEATURING LUDACRIS (SCHOOLBOY/RAYMOND BRAUN/ISLA ND/IDJMGI 

BAD ROMANCE 
LADY GAGA (STREAMLINE/KONLIVE/CHE RRYTREE/INTERSCOPE) 

TODAY WAS A FAIRYTALE 
TAYLOR SWI FT (BIG MACHINE) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

AIRPLANES 
8.0.B FEATURING HAYLEY WILLIAMS (RE BELROCl(/GRANO HUSTLE/ATLANTIC) 

IF I WERE A BOY 
BEYON CE (MUSIC WORLD/COLUMBIA) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

DYNAMITE 
TAIO CRUZ (MERCURY/IDJMG) 

LOVE THE WAY YOU LIE 
EMINEM FEATURING RIHANNA (WEB/SHADY/AFTERMATH/ INTERSCOPE) 

I LIKE IT 
ENRIQUE IGLESIAS FEATURING PITBULL (UNIVERSAL REPUBLIC) 

POKER FACE 
LADY GAGA (STREAMLINE/KONUVE/CHERRYTREE/INTERSCOPE) 

IN THE END 
LINKI N PARK (WARNER BROS.) 

ONE TIME 
JUSTIN BIEBER (RAYMOND BRAUN/ISLANO/IOJMG) 

TITLE The weelts mos1-streamed songs on Yahool Music. 

ARTIST (IMPIUNT/LABELI 

OMG 
USHER FEATURING WILU AM IL AFACE/JLG 

BREAK YOUR HEART 
TAIO CRUZ FEATURING LUDACRIS (MERCURY/IDJMG) 

BILLIONAIRE 
TRAVIE MCCOY FEAT. BRUNO MARS (NAPPY BOY/DECAYOANCE/FYELED BY RAMEN/RRP) 

AIRPLANES 
BO B FEATURING HAYLEY WILLI AMS (RE8HR0CKJGAAND HUSTLE/ATLANTIC) 

YOUR LOVE IS MY DRUG 
KESHA (KEMOSABE/RCNRMG) 

FIND YOUR LOVE 
DRAKE (YOUNG MONEY/CASH MONEY/ UNIVERSAL MOTOWN) 

SOMEBODY TO LOVE 
JUSTIN BIEBER (SCIIOOL80Y/RAYMOND BRAUN/ISLANO/IDJMG) 

BREAKEVEN 
THE SCRIPT (PHONOGENIC/EPIC) 

NOTHIN ' ON YOU 
B.0.B FEATURING BRUNO MAAS {REBELROCK/GRAND HU STLE/ATLANTIC) 

CAN 'T BE TAMED 
l l I MILEY CYRU S (HOLLYWOOD) 

BULLETPROOF 
LA ROUX (BIG LIFl'IPDLYDORICHERRYTREE/INTERSCOPE) 

ALEJANDRO 
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

IN MY HEAD 
l• 21 JASON DERULO (BELUGA HE IGHTS/WARNER BROS.) 

THE TWILIGHT SAGA: ECLIPSE 
SO UNDTRACK (SUMMIT/CHOP SHOP/ATLANTIC/AG) 

MOJO 
TOM PETTY AND THE HEART8REAKERS (R EPRI SE/WARNER BROS .) 

SYMPHONICITIES 
STI NG (CHERRYTREE/DG/ UNIVERSAL CLASSICS GRO UP) 

SCREAM 
DUY OSBOURNE {EPIC/SONY MUSIC) 

LISTENING BOOTH : 1970 
MARC COHN (SA GUARO ROAD) 

BROTHERS 
THE BLACK KEYS (NONESUCH/WARNER BROS.) 

WE STITCH THESE WOUNDS 
BLACK VEIL BRIDES (STANDBY) 

SAVE ME, SAN FRANCISCO 
TRAIN (COLUMBINSONY MUSIC) 

LAWS OF ILLUSION 
SARAH MCLACHLAN (ARISTA/RMG) 

ROCK SYMPHONIES 
DAVID GARRITT (OECCA) 

STAMPEDE 
HELLYEAH (EPIC'SONY MUSIC) 

11":':' DAR K HORSE 
lS B8 NICKELBACK {ROADRUNNER) 

Data for week o f AUGUST 7, 20 1Q 



AIRPLAY 
MONITORED BY 

niclscn 
e-os 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

' HOT 100 AIRPLAY'" 

l!e t:;ie 5~ TITLE 
i!!• ~3 3~ ARTIST flMPRINT/ PROMO TION LABEL) • 11 CALIFORNI A GURLS 

KATY PERRY FEAT. StWOP DOGG (CAPITOL 

2 17 OMG 
USHER FEAT. Will.I AM ILAFACE/JLG) 

3 I 12 FIND YOUR LOVE 
DRAKE (YOUNG MO!'tEYiCASH MONEY,UNlvt:RSAL M0f0Wt~) 

4 3 13 AIRPLANES 
B.0.B FEAT. HALEY WILLIAMS (REBELROCM.WID I IUSTlE/ATlANTlCJ 

LOVE THE WAY YOU LIE 
EMINEM FEAT. RIHANNA 1WEB SHAOY/AflERMATli lNTERSCOPE) 

0 5 14 BILLIONAIRE 
TRA<E '1CCOY FEIT. 8'UNO MARS [IJl'PY OOl',1)£CAYIJA'l;tl\,{l[0 Bl' PAME!;\111') • 7 12 C O OLER THAN ME 
MIKE POSNER ( J RM G) 

0 16 DYNAMITE 
TAI0 CRUZ (MERCURY/I0JMG) 

0 10 9 YOUR LOVE 
NICKI MINl<J (VOLING MONEY/CASH M0NEY/\JNM'RSAL MOTOWN) 

10 8 17 UN-THINKABLE ( l 'M R EADY) 
AU CIA KEYS 1MBK J/RMG) 

CD 18 8 RIDI N ' SOLO 
JASON 0ERUL0 (BELUGA HEI GH TS/WARNER BROS.) • 14 16 TH E RE GOES M Y BAB Y 
USHER <LAFACE/JLG) 

• 9 22 BREAK YOUR HEART 
TAI0 CRUZ FEAT. lU0ACll lS (MERCURY/IOJMG) 

14 12 15 BULLETPROOF 
LA ROUX (BIG LIFE •POLYDIIR/CIIERRYTREE/IN IERSCOPE) 

15 34 H EY, SO U L SISTER 
TRA IN ICDLL MBIA! 

16 1& ALEJANDRO 
LADY GAGA 1 SI " LINEfl<ONUVE/CHERRYTREEITNTERSCOPE) 

17 19 45 N EED YOU NOW 
LADY ANTEBELLUM (CAPIT OL NASHVILLE/CAPITOL) 

18 13 17 YO UR LOVE IS MY DRUG 
KESHA (KEMOSABE'RCA/RM G) 

CD 22 I LI K E IT 
ENRIOl..f. IGLESIAS FEAT. PITIIULL llJNr,./ERSAL R.EPt..elJ'.:.IURSAl) 

20 17 25 NOTHIN' O N YO U 
8.0 B FEAT. BllJtlO MARS (REBELROC!v'GRI.NO K.ISTl.£.IATLANTIC) • 2 DJ G O T U S FALLI N ' IN LOVE 
USHER FE AT. PITBULL (LAFACE/JLG) 

22 20 11 IMPO SSIBLE 
5H0NTELLE (SRP/SRC/UNIVERSAL MO• OWN) 

G 23 10 NOT AFR AID 
EMINEM (WE , HA0Y/AFTERMATH/INTERSCOPE) 

24 21 ·26 BREAK EVEN 
THE SCRIPT rf'H0NOGE NIC/EPIC) • 25 RIDE 
CIARA FEAT. LU0ACRIS (LAFACE/JLG) 

© HOT DIGITAL SONGS'" 

.. 111 ;;;:5 55 TITLE 
i!"' ~; 3~ ARTIS T tlMPRINT/PROMOTI ON LABEL } ~ - ~ 

LOVE THE WAY YOU LIE 
EMi!f™FEAT.!B.NNA ~&St-W11'AFTTWMT'r.~t.r1 "'fJ-

0 2 8 DYN A M ITE 
TA!O CRUZ (MER CURY/ IDJMG) 

3 11 C ALIFORNIA GURLS 
KATY PERRY FEAT. SNOOP OOGG (CAPI I Ol ) 

r 
0 5 9 I LIKE IT 

ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC) 

5 15 AIRPLANES 
B.D.B FEAT HA\'UY "1LUIMS (REBELROCM,wtl HJSTlf/ATI.ANOC) • 

6 6 12 COOLER T HAN ME 
MIKE POSNER (J/RMG) 

7 1 BILLIONAIRE 
Tlllll .. COYfIAl fflDMIJIS p;i'Prlllf.llCl>fll.'({!LllJIIBIRI.\IN"'9) • 

8 8 17 RIDIN' S OLO 
JASON DERULO tBELUGA HEIGi US/WARNER BROS) 

,. 
• 9 12 N O T AFRAID 

EMINEM (WEBISHADY/ AFTEAMATH/ltHEASCOPE) 

10 10 17 OMG 
US HER FEAT. WILL.I .AM /l Ar AC E/JLG) 

TEE NAG E DREAM 
KATY PERRY 1CAPITc.L ) 

CD DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL (LAFACE JLG) 

10 11 13 IMPOSSIBLE 
SHONTELLE 1SRP "SAC 'UNIVERS AL MOTOWN) 

14 • 2 12 FI ND YOUR LOVE 
DP.AKE ri'J\.Jf",\J MO r,fV CASH MC.U\'iUNNERSAL MOTOWNNMRG) 

CD 20 42 HEY, SOUL SISTER 
TRAIN (COLUMBIA) EJ 

CD 19 R O UND & ROUND 
SELENA GOMEZ & THE SCENE (HOLLYWOOD) 

17 15 12 MY FIRST K IS S 
JOH\3 FEAT. KESHA fPHOTO FINISH,ATLANTIC/RRP) • 

18 20 B ULLET PROO F 
LA ROUX (BIG L!FEIPOLYOOF\ICtlERAYTRE"E/INTEASCOPE) 

CD 25 SECRETS 
ONEREPUBLIC (MOSLEY/INTER SC OPE) • 24 & M IS ERY 
MAII0ON 5 (A&M/OCTONE/INTERSCOPE) 

21 21 22 BREAK YOU R HEART 
TAIO CRUZ FEAT. LUOACRIS 1MERCURYi lOJMG) El 

22 18 24 YOUR LOVE IS MY DRUG 
KESH A (KErAOSAt,E RCA/RMG) • 35 MAGIC 
B,0.8 FEAT. pJVffiS CUOMO (HEB£t.ROCK.<GRANO tt.S1l£/ATLAtffiC) 

24 1o 17 ALEJANDRO 
LADY GAGA (STREAMUNJ(IJlM.fflERRYTREE/MERSCOI'£) 

~ 2{> YOUR LOVE 
NICKI MINfv (YQUNG MCHY!CASH MO\EYA.JNiVERSAI. M()l(]v\tlJ 

ii 
C 
G -G 

0 
G 
33 

G 
~ 
:n 

38 

G 
40 

CD 
Cl 
G) 
44 

45 

48 

G 
CD 
"-9 

~ 

!!!!l 
i!• 

G 
27 

G 
29 

JO 

G 
G 
J3 

34 

35 -37 

4-1 

45 

47 

50 

t;:! ;~
1

TITLE 
~it ~15 ARTI ST (1 PRI NT/PR!¼OTION L~EL) 

- 15 SMI LE 
UNCLE KRACKER (TOP DOG/ATLANTIC) 

26 10 UNDO IT 
CARRIE UNDERWOOD (19/ ARISTA NASH VI LL E) 

24 28 IN M Y HE A D 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

30 8 FRE E 
ZAC BROWN BAND filOME GROWN/ATLANTIC/BIGGER PICTURE) 

29 11 LO VER , LO VER 
JERROD NIEMANN (SEA GAYLE/ARISTA NASHVILLE) 

44 M ISERY 
MAROON 5 (A&M/OCTONEIINTERSCOPE) 

33 9 l 'M IN 
KEITH URBAN (CAP\ 1 DL NASH VILLE) 

28 32 H AVE N 'T M ET YO U YET 
MICHAEL BUBLE (1431HEPRISE) 

37 9 ALL AB O UT TO NI GHT 
BLAKE SHELTON (REPRI SE (NASHVILLE)/WMrJ ) 

49 4 MISS ME 
DRAKE FEAl Lil WAvtlE M>l.NG t.H)\EYr,ASH MONEY:UM'v'ERSAL MOlOMl) 

47 PRETTY B OY SWAG 
SOULJA BOY TEll 'EM 1Ci ULL,t1ARK, INTERSCOPE) 

27 15 RAIN IS A G O OD THIN G 
LUKE BRYAN 11.APIIO L NASHVILLE) 

32 13 LOSE M Y M IND 
YOUNG JEEZY FEAT. PLIE S (CTE/0EF JAM/I0JMG) 

38 9 LO VE LI K E CRAZY 
LEE BRICE (CURB) 

35 20 O VER 
DRAKE (YOUNG MONEY/CASH MOOEY/\JNM'RSAl M0TOWI~ 

40 8 TEAC H M E HOW T O DOUGIE 
CALI SW AG DISTRICT (CAPltOL! 

-45 5 PRETTY GOOD AT DRINKIN ' BEER 
BILLY CURRINGTON (MERC URY NASHVILLE) 

48 OUR KIND OF LOVE 
LAOY ANTEBELLUM (CAPITOL NASHVILLE) 

36 10 HELLO GOO D M OR N ING 
DID0Y - DIRTY MONEY FEAT. T.I . (BAO BOY/ltnERSCOPE) 

43 7 GOT YOUR B ACK 
T.I. FEAT. KERI HIL SON (GRANO HUS LE/Al LANTIC) 

34 15 WATE R 
BRAD PAISLEY (ARISTA NASHVILLE} 

50 HALF O F MY HEA RT 
JOHN MAYER (COLUMBIA) 

7() MAGIC 
8.0 B FEAT. RTl'ERS CUOMO (REBELROCK'GFW<0 fUSTl.f/ATLANTC) 

51 S E X ROOM 
LU0ACRIS FEAT. TRE Y S0NGZ (OTP/OH JAM/I0JMG) 

59 I THE ONLY EXC EPTION 
~ _PARAMORE (F UELED BY RAMEN/ATL ANTIC/RRP) 

~~ E8 TITLE 
~3 3~ ARTIST (IMPRINT"'PROMOT!ON LABEL) 

J U ST THE W AY YOU ARE 
BRUNO MARS (ELEKTRA/ATL ANT IC) 

23 21 AL L I D O IS WIN 
OJ KHALEO (WE TH[ WT El ) 

GETTI N' OVER YO U 1 O DASO Gum, , CH~S \OOJS Ff.IT FEAGIE, LMFAO (QHNAS1IWIIIRKStlffll 

SOMEBODY TO LOVE 22 8 JUSTIN BIEBER (SCHOO.BOY/RAYMOND BRAlJll1SlAN[MOJMG) 

JAR OF HEARTS r 13 
CHRIST1NA PERRI 1MS PERRI LANE/ATL ANTIC/RAP) 

6 THE ON LY EXCE PTION 
PARAMORE (FUELE D BY RAMEN/ATLANTIC/RRP) 

C LUB CAN'T HANDLE M E 2 
I FLO RIOA FEAT. OAVIO GU ETTA (POE BOY, ATLAN TI C) 

31 12 UNDO IT 
CARRIE UN0ERWOOO (19/ARISIA NASHVILLE) 

29 16 

32 12 

28 11 

27 

40 5 

PRAY FOR YOU I 
JAAO'i

0
Alll T11 UNGAWJTIIUM U\'Oll'OOJ,-1ll\M9JWOffJ 

LOVER , LOVER 
JERROD NIEMANN (SE A GAYLE/ ARISTA NAS HVILL E) 

HELLO GOOD MORNING 
OIOOY • DIRTY MONEY FEAT. T.I. (BAD BOY !NTERSCOPE} 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FEAT. FRES HLYGROUN0 (EPIC) 

T EACH ME HOW T O DOU G IE 
CALI SWAG DISTRICT (CAPI TOL) 

PRETTY BOY SW A G 3 S0ULJA BOY TELL'EM (C OL LIPAR K/INTERSCOPE) 

IF IT'S L OVE 
TRAIN 11 '1 l UYBIA} 

34 13 ROC K THAT B ODY 
THE BLACK EYED PEAS (IN TERSCOPE) 

63 6 GOT YOUR BACK 
1.1. FEAT KERI HILSON (GRANO HUS TLE/ATLANl lC) 

BEAUTIFUL MON STER 
NE-YO (DEF JAM/IOJMG) 

LA LA LA 
AUBURN FEAT. IYAZ (BELUGA HEIGHTS/WARNER BROS.) 

FREE 39 7 ZACBROWN BAN0[10,( IJlQl~lffiHlA1LAlll&llmRf,;llff) 

KING OF ANYTHING 46 5 SARA BAREILLES 1EPICJ 

38 49 ~;y~~TE':'~L~M ~~:OL NASHVILLE) 

44 '6 PRETTY GOOD AT DRINKIN' BEER 
BILLY CURRINGTON (MERCURY NASHVILLE) 

59 2 ORDINARY GIRL 
HANNAH MONTANA (WALT DISNEY) 

37 15 THIS AFTERNOON 
NICKELBACK (ROA0RUNNER/RRP) 

Data for week of AUGUST 7, 2010 For chart reprints all 646-654-4633 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan Billb.ar•t 

II 

2 

3 

• 

~i i~ :~l;~IMPRINT/l'RDMOTION LABEL) 

29 l'5"I HEY, SO UL SISTER 
• .sztUTAAIN COLUMBIA 

SECR ETS 
lO 0NERE PU BLIC rMCSLEY'INTERSCOPE) 

THE O N LY EXCEPTION 12 PARAMORE (FUEL ED BY HAMU, ATLANTIC/RRP) 

9 IF IT'S LO VE 
TRAIN (COLUMBIA1 

" T HI S AFTER NOON 18 NICKELBACK (ROA0RUNNER/RRP 

8 HALF OF MY HEART 
JOHN MAYER COLUMB IA) 

29 ;N~l~ ~~ACKER TOP DOG ATL ANTIC 

A N IMAL 14 NEON TREES (MERCURY/I0JMG) 

20 I NEVER TOLD YOU 
COLB IE CAIL LAT (JNIVERSAL REPUBLIC) 

29 BRE A KEVEN 
THE SCRIPT r HO',OGENIC.1EPIC) 

DON'T ST OP BELi EV iN ' 29 JOURNEY ,co, ur,T BIA/LEsACY) 

F IREFLIES 29 OWL CITY !UNIVERSAL REPUBLIC) 

2 DOG D AYS ARE OVER 
FLOR ENCE + THE MACHINE 1U~,lv ER SAL REPUBLIC) 

29 A LL THE RIGHT MOVES 
0NEREPUBLIC (MOSLEY/INTERSCO PE) 

B A D C O M PANY 6 FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

.... 
:ne S! TITLE 
~ 3: 3:o ARTI ST (IMPRINT/PROMOTION LABEL) 

2 5 

3 12 

' 17 

5 12 

12 

B 

23 

17 

LOVE THE WAY YOU LIE 
EM'NEM H.1-.T RIHAHl:A t. ~~h-lEWMJ 

AIRPLANES 
B.0.8 FEAT. HAYL EY we..••s (REBElR00\1il'M!l HUSTU/All./JIOC) 

NOT AF RAI D 
EMINEM (WEB 'SHA0Y/AF I ERMATH/INTERSCOPE) 

OM G 
USHER FEAT. Wil l I.AM (LAFACE/JLG) 

DJ GOT U S FALLIN ' IN LO VE 
i USHER FEAT. PITBULL (LAFACE'JLG) 

FIN D YO UR LOVE 
DRAKE l'/DUNG MOtEYICASH MONEY\JNM'RSAL MOTD\\!,UMRG) 

MAGIC 
B 0.B FEAT. RIVERS C~)M0 ~EBELROCl\1,RAND HIJSTlf/ATI.ANOC) 

YOUR LOVE 
OCKI M"'-' (\Wfl WlY.1:A51< 1,mYLIMR&I< ~T0\11,\Jl,R'.l) 

ALL I DO IS WI N 
OJ KHALEO (WE THE BEST/EI) 

HELLO GOOD MORNING 
DIOOY · DIRTY MONEY FEAT. T.I IBAIJ BOY,INTERSCOPE) 

TEA CH ME HOW TO DOUGI E 
CALI SWAG DISTRICT (CAPITOL) 

PRETTY BOY SWAG 
S0ULJA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

GOT YOUR BACK 
T.I . FEAT. KERI HILSON (GRANO HUSTLE/ ATLANTIC! 

B EAUTIFUL MONSTER 
NE-YO (DEF JAM Ill MG ) 

RUN THIS TOWN 
JAY-Z. RIHANNA & KA N YE WEST (ADC NATION) 

TITLE 
ARTIST _(I"1PR1~!/1ABEL) 

HAVEN 'T MET YOU YET 
MICHAEL BUBLE 143. f\EPFUSE 

WHAT A WONDERFUL WORLD 
LOUIS ARMSTR ONG (A&M/UMEI 

EVERYTHING 
MICHAEL BU BLE 11 43 REPRISE 

• 29 ~,~i~~~L~ ,~4~;;~,~~NCE FOR ME 

PUT YOUR RECORD S O N 5 29 CO RINNE BAILEY RAE 1CAP ITOLJ 

FEELI NG GOOD 
t, ; q l MICHAEL RUBLE 113. ~EPRISE) 

l2 J ! ,~til ~~i~4~:~R~S~ O F YOU 

C O M E AWAY W ITH M E 
29 NORAH JONES 1BLUE NOTE/CAPITOL 

D ON'T K NOW W H Y 8 29 NORAH JONES IBLUE NOTE/CAPITOL! 

g S WAY 
MICHAEL BUBLE ' 143/REPRISE) 

29 THE WAY YOU LOOK TONIGHT 
MICHAEL BUBLE f143. REPRISE) 

SOLDIER OF LOVE 
SADE tE PIC SONY MUSIC 

BY YOUR SIDE 
SADE IJ' lt 

13 29 CRAZY LOVE 
MICHAEL BURLE !JJ REPRISE) 

36 SKIES WIDE OPEN 
BRIAN CULBERTSON FEAT. AVANT (GRPNERVE ) 

DIGITAL 

D 

m .,,_ 

• 
3 

8 

7 

8 

9 

12 

TITLE 
ARTIST QMPRINTIPROMOTION LABEL) 

l'5"I UNDO IT .ma CARRIE UNDERW OOD ! 19/ARISTA NASHVILLE 

22 PRAY FOR YOU 
JAJIJH ..,TT{LOOGlll,lllTII LM 

LOVER, LOVER 
JERROD NIEMANN (SEA GAYLE/ARISTA NASHVILLE} 

12 ~~B,t,OflO,l 00019XJll£PJO!lUtll'W,'11&1mR PCI\IE 

29 ~ ; y~ ~TE':'~l~M N~;;;OL NASHVILLE! 

8 PRETTY GOO D AT DRIN KI N' BEER 
BILLY CURRINGTON (MERCU RY) 

6 :~E ~A~~ ;E~R~ ~~~BLIC NASHVILLE! 

,a ~E?:a~ E~~~R~ C R AZY 

18 ;N~: ~;ACKER OP 00G'A1lANTIC/BIGGER PICTUR 

lg THE HOU S E THAT BUILT ME 
MIRANDA LAMSERl 1CQLII Ml31A ) 

11 21 RAIN l S A GOOD THIN G 
LUKE BRYAN (C.;PJT OL •.~. 11 1/ILLE) 

14 16 FARMER'S DAUGHTER 
ROONEY ATKINS fCURB j 

16 

2 

5 

6 

8 

9 

11 

14 

15 

OUR KIND O F LOVE 
LADY ANTEBE LLUM 1CAPITOL NASHVILLE) 

TITLE 
•RTIST (IMPRINT/PROMOTION LABEL) 

11 WAKA WAKA (THIS TIME FOR AFRICA) 
StWORA FLU FR£SHLYCROUNO P( "il-l"Y H.tS( .1'll • 

13 C UANDO ME ENAMORO 
ENRKlUE IGLESLAS FEAT JUAN WIS GI.IERAA 1~ MUSCLATltt~ 

19 GITANA 
SHAKIRA IEPICtSO,,> MUSIC LATI N) 

29 I KNOW YOU WANT ME (CALLE OCHO) 
1 PITBULL ,ULTRA) 

29 HIPS DON 'T LIE 
, SHAKIRA FEAT. WYCW JEAN !EPIC/SONY MUSIC LATIN) 

29 HEROE 
ENRI0UE ~LES•S ITNTERSCOPE/\JNIVERSAL MUSK; lA1lNOI 

29 LOBA 
SHAK IRA {EP!C/ SOtl.Y MUSIC LATIN) 

24 Ml NI NA B O NITA 
CHINO Y NACHO MACHmAJNM'RSAl MU~C LATINO! 

STAND BY ME 23 , PRI NCE ROYCE (TOP STOP) 

29 DIMELO 
EKRI0UE IGLESIAS ilNTERSCOPEW M'RSAL MUSIC LATIOOJ , 

5 LA VIDA ES ASI 
IV Y QUEEN \MACHE TE u:i.1vER SAL MUSIC LATINOl 

9 ALEJATE DE Ml 
CAMILA SONY MUSIC LATI N) 

29 SUERTE 
SHAKIR A EPIC/SONY MUSIC LATI N 

29 DILE AL AMOR 
AVENTURA (PREM IUM LATIN) 

I ESC A PAR 
~ ENRIQUE IGLESIAS (TNTERSCOPE/\JNM'RSAL MUSIC LATINO) 

TITLE 
ARTTST (IMPRINT/LABEL) 

LA BABY (WHERE DREAMS ARE MADE OF) 
JONAS BROTHERS WALT DISNEY' 

INVISIBLE 
JONAS BRO TH ERS WA LT OISNEY 

HEY YOU 
• JONAS BROTHERS (WALT DISNEY) 

FEELIN ' ALIVE 
JONAS BROTHERS !WALT DISNEY) 

MAKE IT RIGHT 
JONAS BROTHERS I/ALT DISNEY! 

FALL 
JONAS BROTHERS (WALT DISNEY) 

C RITICAL 
JONAS BROT HERS 'WALT DISNEY 

YOUR B IGGEST FAN 
JONAS BR OTHERS & CHltlA MCC LAIN (WALT DISNEY) 

B REAK YOUR HEART 
KI0Z BOP KIDS (RAZOR & TIE) 

C A LIFOR NIA GURLS 
KIDZ BOP KJOS \RAZOR 5 TIE) 

HEY SOU L S ISTER 
KIOZ BOP KIO S (Rl\ ,_Qfl !, TIE) 

THINGS W ILL NEVER BE THE SAME 
JONAS BROTHERS ,ALI OIS~EYJ 

1THE HAMPSTERDANCE SONG 
1 HAMPTON THE HAMPSTER (KOCH/El i 

SUMMER RAIN 
JONAS BROTHERS (WALT DI SNEY) 

TELEPHONE 
KI 0Z BOP KIDS (RAZOR & TIE) 

Go to www.bil(board.biz for complete Chart data 
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B.na FEAT. HAYLEY WILLIAMS (REBELROCKIGRANO HUSTLE/ATLANTIC) 

BILLIONAIRE 
YRAVIE MCCOY FEAT. SRllJrtO w.115 (NAPPY &OY!OECAVOA!tCE/FUElfD BY RAMEMIAAP) 

COOLER THAN ME 
MIii.£ POSNER J/RMG 

LOVE THE WAY YOU LIE 
EMlt4M f£lt.!UHANtiA #f:.B.'SHAOY/AnERMATHIINJ[RSCO? 

OMG 
USHER FEAT. Will.I.AM (LAFACE/J LG) 

RIDIN ' SOLO 
JASON OERULO (BELUGA HEIGHTS/WARNER BROS.) 

BULLETPROOF 
LA ROUX (BIG LIFE/PDLYDDR/CHERRYTREE/I NTERSCOPE) 

DYNAMITE 
TAIO CRUZ (MERCURY/IDJMG) 

IMPOSSIBLE 
SHONTELLE (SRP. SRCIUNIVERSAL MOTOWN) 

FIND YOUR LOVE 
DRAKE (YOUNG MDNEY'CASH MONEY/UNIVERSAL MOTOWN) 

YOUR LOVE IS MY DRUG 
KESHA (KEMOSABEIRCA/RMG) 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. PITBULL (UNIVERSAL REPUBLIC) 

BREAK YOUR HEART 
TAIO CRUZ FEAT. LUOACRIS (MERCURY/IDJMG) 

MY FIRST KISS 
30Hl3 FEAT. KESHA (PHOTO FINISH/ATLANTIC/RRP) 

:-:-:I ALEJANDRO 
'17 1 LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

THE ONLY EXCEPTION 
PARAMORE (FUELED BY RAMEN, ATLANTIC/ RRP) 

DJ GOT US FALLIN ' IN LOVE 
USHER FEAT. PITBULL (LAFACE/JLG) 

HEY, SOUL SISTER 
TRAIN (COLUMBIA) 

MISERY 
MAROON 5 (A&M/OCTDNE/INTERSCOPE) 

NOT AFRAID 
EMINEM (WEB SHAOY, AFTERMATH/INTERSCOPE) 

l1 GETTIN' OVER YOU 
OAVIO GUITTA & CHRIS WILLIS (GUM/ASTAAlWERKS/CAP1TOL) 

14 WE'LL BE A DREAM 
WE THE KING S FEAT. DEMI LOVATO IS-CURVE) 

KISSIN U 
MIRANDA COSGROVE (COLUMBIA) 

MAGIC 
8.0.8 FEAT. RIVERS CUOMO (REBELROCK/GRANO HUSTLE/ATLANTIC) 

BEAUTIFUL MONSTER --
NE-YO (DEF JAM/IDJMG) 

13 SOMEBODY TO LOVE 
JUSTIN BIEBER (SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG) 

YOUR LOVE 
NICKI MINA.I (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

IF I HAD YOU 
ADAM LAMBERT ( 19/RCA/RMG) 

HAVEN'T MET YOU YET 
MICHAEL BUBLE (143/REPRISE) 

THE MAN WHO CAN 'T BE MOVED 
THE SCRIPT (PHONOGENIC/EPIC) 

SECRETS 
ONEREPUBLIC (MOSLEY/INTERSCOPE) 

TAKE IT OFF 
KESHA (KEMOSABE/RCA/RMG) 

CLUB CAN'T HANDLE ME 
FLO RIOA FEAT. DAVID GUETTA (POE BOY/ATLANTIC) 

THIS AFTERNOON 
NICKELBACK (ROAORUNNERI RRP) 

LA LA LA 
AUBURN FEAT. IYAl (BELUGA HEIGHTS/WARNER BROS.) 

l HALF OF MY HEART 3 JOHN MAYER (COLUMBIA) 

ROCK THAT BODY 
THE BLACK EYED PEAS (INTERSCOPE) 

YOUNG FOREVER 
JAY-Z + MR. HUDSON (ROG NATION) 

IF IT'S LOVE 
TRAIN (COLUMBIA) 

Maroon 5 collects its eighth Adult Top 40 top 10, as "Misery" charges 
11·8 with Greatest Gainer honors for the fifth consecutive week . The 
band had not totaled five such awards with a title since "This love" 
took the trophy five times in 1004. 

Among groups in the chart's 14-year history, only Goo Goo Oolls 
(13), Matchbox Twenty (11) and Nickelback (11) have tall ied more top 
10s than Maroon 5. Train has also notched eight top 10s. "Misery" con
currently debuts on Adult Contemporary at No. 30 (view the list in its 
entirety at billboard.biz/charts) and becomes the group's first top 10 
entry on Mainstream Top 40 (13-10) since 1007. 

" Misery" introduces 
Maroon S's th ird studio 
album, "Hands All 
Over," due Sept..11. The 
group previewed the 
set, and revisit~d'its cat· 
alog, July Z7 at the 
Beacon Theatre in New 
York. The concert was 
broadmt live without 
commercial interruptions 
exclusively on Fuse. 

M 

TITLE 
ARTIST pMPRINT / PROMOTION lABELI 

HEY, SOUL SISTER 
TRAIN COLUMBIA 

211 ~~y~~ni~l~M N2:oL NASHVILLE/CAPITOL 

43 SMILE 
UNCLE KRACKER (TOP DOG/ATLANTIC) 

BREAKEVEN 
THE SC RIPT (PHONOGENIC/EPIC) 

LIVE LIKE WE'RE DYING 
KRIS ALLEN (19/JIVE/JLG) 

FALLIN ' FOR YOU 
COLBIE CAILLAT UNIVERSAL REPUBLIC) 

WHATAYA WANT FROM ME 19 , AOAM LAMBERT (1 9/RCA,RMG} 

I NEVER TOLD YOU 
COLBIE CAILLAT UNIVERSAL REPUBLIC 

HALFWAY GONE 
LIFEHOUSE (GEFFEN/INTERSCOPE) 

LOVING YOU IS EASY 
SARAH MCLACHLAN ARISTA/RMG) 

CALIFOR NIA GURLS 
l\ATY PERRY CAPITOL 

HALF OF MY HEART 
JOHN MAYER {COLUMBIA I 

--, ALEJANDRO 
IS 6 , LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

KING OF ANYTHING 
SARA BAREILLES EPIC 

FEARLESS LOVE 
MELISSA ETHERIDGE ISLAND/ IFEAT.MG) 

GOING BACK 

LADY GAGA STAEAMUNE,KONLIVE/CHERRYTREE/INTERSCOPE) 

BEAUTY IN THE WORLD 
MACY GRAY (CONCORD/CMG) 

' ALL THE RIGHT MOVES 22 14 
ONEREPUBLIC (MOSLEY/INTERSCOPE 

SLICE 
FIVE FOR FIGHTI NG /PRECI SION INO-UP 

I IF IT'S LOVE 
15 

TRAIN (COLUMBIA) 

BREAK EVEN 
THE SCRIPT PHONOGENIC/EPIC) 

THIS AFTERNOON 
NICKELBACK ROAORUNNER/RRP 

MOCKINGBIRD 
ROB THOMAS EMBLEM/ATLANTIC 

I NEVER TOLD YOU 
COLBIE CAILLAT UNIVERSAL REPUBLIC 

HEY, SOUL SISTER 
TRAIN (COLUMBIA 

KING OF ANYTHING 
SARA BAREILLES (EPIC } 

16 1 GLITTER IN THE AIR 
. PINK LAFACE/JLG 

ALEJANDRO 
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

SEPTEMBER 
DAUGHTRY (19/RCA/RMG) 

BREATHE 
RYAN STAR (ATLANTIC/RRP) 

HOME 
GOO GOO DOLLS (WARNER BROS 

l 3 YOUR LOVE IS MY DRUG 
KESHA {KEMOSABE/RCA/RMG) 

LIKE YOU DO 
ANGEL TAYLOR BLUE RE.VOLUTION/AWARE/CDLUMSIA 

ALL IN 
LIF EHOUSE !GEFFEN/INTERSCOPE) 

7 BULLETPROOF 
LA ROUX (BIG LIFE/POLYDOR/CHERRYTREE/INTERSCOPE) 

I THE TRUTH 10 j KRIS ALLEN FEAT. PAT MONAHAN (19/JIVE/JLG) 

BREAK YOUR HEART 
TAIO CRUZ MERCURY/IOJMG 

ANIMAL 
NEON TR EES (MERCURY/I OJMG) 

I RUN TO YOU 
LADY ANTEeELLUM <CAPITOL NASHVILLE/CAPITOLI 

THE ONLY EXCEPTION 
PA RAMORE !FUELED BY RAMEN/ ATLANTIC/RRP) 

40 Go t o www.billboard .biz for complete chart data 

BillbeareL 

I IN ONE EAR 
lG I CAGE THE ELEPHANT {OSP/JIVE/JLG) 

6 ANOTHER WAY TO DIE 
DISTURBED (REPRISE) 

1 THE GOOD LIFE 25 1 THREE DAYS GRACE {JIVE/JLG) 

NIGHTMARE 
lO AVENGED SEVENFOLD {HOPELESS/WARNER BROS ) 

r::ir •---ii- LISZTOMANIA 

22 

PHOENIX (LOYAUTE/RED/GLASSNOTEI 

THIS IS WAR 
THIRTY SECONDS TO MARS (IMMORTALJVIRGIN/CAPITO L} 

UPRISING 
MUSE (HELIUM-3/WARNER BROS.) 

SAVIOR 
l Q ~ RISE AGAINST (OGC/INTERSCOPE) 

CROSSFIRE 
BRANDON FLOWERS (ISLAND/IDJM G) 

91 BAD COMPANY 
, FIVE FINGER OEATH PUNCH {PROSPECT PARK} 

LET ME HEAR YOU SCREAM 
OZZV OSBOURNE (EPI C) 

ANIMAL 
NEON TREES MERCURY/IDJMG) 

SAY YOU'LL HAUNT ME 
STONE SOUR (ROADRUNNER/ RRP 

26 ~R~~N ~:~~ C~L~~~ 
RESISTANCE 
MU SE (HELIUM-3/WARNER BROS.) 

' LESSON LEARNED 
G ALICE IN CHAINS (VIRGIN/CAPITOL) 

If KICK IN THE TEETH 23 11 S PAPA ROACH (ELEVEN SEVEN) 

I WILL NOT BOW 50 BREAKING BENJAMIN (HOLLYWOOOJ 

17 DIAMOND EYES 
DEFTONES (REPRISE( 

22 13 STUPID GIRL (ONLY IN HOLLYWOOD) 
SAVING ABEL (SKIODCO/VIRGIN/CAPITOL) 

1 AMONGST THE WAVES 
IO PEARl JAM (MONKEYWRENCH) 

TAKE A LOAD OFF 
STONE TEMPLE PILOTS (ATLANTIC) 

HELL OF A TIME 
HELLYEAH (_EP_IC_1 __________ _ 

TIGHTEN UP 
THE BLACK KEYS (NONESUCH/WARNER BROS.) 

LIGHTS OUT 
I BREAKING BENJAMIN (HOLLYWOOD) 

THE SOUND (JOHN M. PERKINS' BLUES) 
g , SWITCHFOOT (LOWERCASE PEDPLE CREDENTIAlJATLANTIC) 

LETTERS FROM THE SKY 20 
1 CIVIL TWILIGHT (WINO-UP) 

LITTLE LION MAN 
MUMFORD & SONS tGEI\ILEMAN Of THE ROAO/REO/GLASSNOlE) 

YOUR BETRAYAL 
BULLET FOR MY VALENTINE JIVE/JLG 

END OF ME 
APDCALYPTICA FEAT. GAVIN ROSSDALE 20-20/JIVE/JLG) 

WILD AND YOUNG 
AMERICAN BANG (SIRE/REPRISE) 

ALL NIGHT LONG 
BUCKCHERRY (ELEVEN SEVEN) 

I AFTERLIFE 
~USH (INTERSCOPE) 

14 HERO 
SKILLET (ARO ENT/INO/ATLANTIC) 

YOU AND YOUR HEART 
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC) 

LOVE-HATE-SEX-PAIN 
GOOSMACK (UNIVERSAL REPUBLIC 

IMPOSSIBLE 
ANBERLIN UNIVERSAL REPUBLIC 

THE SOUND OF SUNSHI NE 
MICHAEL FRANTI & SPEARHEAD (BOO BOO WAX/CAPITOL) 

I WAS A TEENAGE ANARCHIST 
AGAIN ST ME! SIRE/REPRISE 

HOME 
EDWARD SHARP£ & TllE MAG/.IETIC ZEROES AIRfAlWAGRANT/UtllVEASAI. REPU BLIC) 

PORN STAR DANCING 
MY DARKEST DAYS (MERCURY/IDJMG 

TAKE BACK THE FEAR 
HAIL THE VILLAIN ROADRUNNER/ARP 

I SHOULD HAVE KNOWN IT 
TOM PETTY ANO THE HEARTBREAKERS (REPRISE ) 

MAYBE 
SIC K PUPPIES RMRNIRGIN/CAPITOL 

HALF OF MY HEART 
JOHN MAYER (COLUMBIA) 

LAREDO 
BAND OF HORSES (BROWN/FAT POSSUM/COLUMBIA) 

YEAH YEAH YEAH 
NEW POLITICS (RCA/RMG) 

BETWEEN THE LINES 
STONE TEMPLE PILOTS (ATL ANTIC) 

Rush makes its 41st visit to the 
Mainstream Rock survey (viewable 
at billboard.biz/charts), as 
"Caravan" -the lead single from 
the band's new album, due next 
year-debuts at No. 40. Rush appeared on the maiden Mainstream 
Rock chart, dated March 11, 1981, with "limelight" and "Tom Sawyer."· 
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MONITORED BY 

niclscn 
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ARTIST (IMPRINT / PROMOTION lABELI 

SALES DATA 
COMPILED BY 

!~i.c;~~~n 
SoundScan 

ANOTHER WAY TO DIE 
DISTURBED REPRISE 

NIGHTMARE 
AVENGED SEVENFOLO (HOPELESS/WARNER BROS ) 

BAD COMPANY 
FIVE FINGER DEATH PUNCH {P ROSPtCT PARK) 

THE CROW AND THE BUTTERFLY 
SHINEOOWN (ATLANTIC 

THE GOOD LIFE 
THREE DAYS GRACE (JI VE/JLG) 

HELL OF A TIME 
HELLYEAH (EPIC) 

STUPID GIRL (ONLY IN HOLLYWOOD) 
SAVING ABEL ISKIDDCD/VIRGIN/CAPITOll 

LESSON LEARNED 
ALICE IN CHAJNS (VIRGIN/CAPITOL) 

LET ME HEAR YOU SCREAM 
OZZY OSBOURNE (EPIC) 

DIAMOND EYES 
OEFTONES (REPRISE) 

YOUR BETRAYAL 
BULLET FOR MY VALENTINE (JIVE/JLG} 

SAY YOU 'LL HAUNT ME 
STONE SOUR RDADRUNNER/RRP} 

KICK IN THE TEETH 
PAPA ROACH (EL EVEN SEVEN) 

LIGHTS OUT 
BREAKING BENJAMIN (HOLLYWOOD) 

ALL NIGHT LONG 
lO BUCKCHERRY (ELEVEN SEVEN) 

14 19 
~~~~ARDENT/I NO/ATLANTIC) 

1a 13 FRACTURED (EVERYTHING I SAID WAS TRUE) 

!I.
PROO V CTOfil 

25 4 ~~~M~~~~J,~;R~~LX;i~~L~C 
ME 

S APOCALYPTICA FEAT. GAVIN ROSSOALE (20-20/JIVE/JLG) 

WILD AND YOUNG 
AMERICAN BANG 1SIRE REPRISE) 

SHOOT IT OUT 
10 YEARS (UNIVERSAL REPUBLIC) 

PORN STAR DANCING 
MY DARKEST DAYS ME RCURI IOJMG) 

12 
J:L~~E ~ L~A?N~ R6!6~u: N~~:~P) 

IN ONE EAR 22 14 I CAGE THE ELEPHANT (DSP/JIVE/JLG ' 

27 17 SHAKE ME 
TAOOY PORTER (PRIMARY WAVE/EW I/CAPITOL) 

15 

TITLE 
ARTIST AMPRINT / eAOMOTION LABEL) 

LET ME HEAR YOU SCRE AM 
OZZY OSBOURNE (EPIC) 

17 ~H~~o~~~:A~I~ 0 THE BUTTERFLY 

CAVIN ' LIKE A BITCHI 2~ GOOSMACK {UNIVERSAL REPUBLIC ) 

ANOTHER WAY TO DIE 
DISTURBED REPRISE 

THE GOOD LIFE 
THREE DAYS GRACE (JIVE/JLG} 

STUPID GIRL (ONLY IN HOLLYWOOD) 
SAVING ABEL (SKIODCO/V IRGIN/CAPITOL) 

CARAVAN 
S RUSH (ANTHEM/ATLANTIC) 

' YOUR DECISION 34 
ALICE IN CHAINS !VIRGIN/CAPITOL) 

j I SHOULD HAVE KNOWN IT 11 
TOM PETTY ANO THE HEARTBREAKERS (REPRISE) 

BAD COMPANY 
FI VE FINGER OEATH PU NCH PROSPECT PARK) 

RAISED ON ROCK 
SCORPIONS (SCORPIONS GBR/UME ) 

BETWEEN THE LINES 
STONE TEMPLE PILOTS ATLANTIC) 

SNUFF 
SLIPKNOT IROADRUNNER/RRP) 

NIGHTMARE 
AVENGED SEVENFOLD (HOPELESS/WARNER BROS 

KICK IN THE TEETH 
PAPA ROACH (ELEVEN SEVEN) 

LESSON LEARNED 
ALICE IN CHAINS VIRGIN/CAPITOL) 

ALL NIGHT LONG 
BUCKCHERRY ELEVEN SEVEN 

SAY YOU'LL HAUNT ME 
ROADR UNNER/RRPJ 

STONED 
l I PUDDLE OF MUDD (FLAWLESS/GEFFEN/INTERSCOPEJ 

UNRAVELING 16 
SEVENOUST (7BROS/ILG) 

BACK FROM CALI 
SLASH FEAT. MYLES KENNEDY (OIK HAYO/CAPITOL) 

HELL OF A TIME 
HEllYEAH EPIC 

Data for week of AUGUST 7, 2010 
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Artist 
IMPRINT & NUMBER I PROMOTION LABEL 

Carrie Underwood 
v, BRIGHT fC UND[AWOOD.K.JIOGUARDl,MJRED[RIKSEN.l.LAIRD @ l 9 ARISTA 'IIASHVlLU:: 

FREE Zac Brown Band 
K.STEGALL.Z.BROWN (Z.BROWN) 0 HOME GROWN/ATLANTIC/BIGGER PICTURE 

LOVER, LOVER Jerrod Niemann 
0.BRAINAR0.J NIEMANN (0 .PRITZKER) 0 SEA GAYLE/ARISTA NASHVILLE 
RAIN IS A GOOD THING Luke Bryan 
J.STEVENS (L.BRYAN ,0 DAVIDSON) 0 CAPITOL NASHVILLE 
l 'M IN Keith Urban 5 D HUFF,K.URBAN (R FDSTER.G MIDDLEMAN) 0 CAPITOL NASHVILLE 

ALL ABOUT TONIGHT Blake Shelton 
S.HENDRICKS (R AKINS.8 HAYSLIP.D.0AVI0SON) 0 REPRISE WMN 
LOVE LIKE CRAZY Lee Brice 
0.JOHNSON (0 JOHNSON T JAMES) 0 CURB 
PRETTY GOOD AT ORIN KIN ' BEER Billy Currington a C.CHAMBERLAIN.8 CURRINGTON IU0NESI © MERCURY 

WATER Brad Paisley 
FR0GER• 18 PAISLEY.C.0UBDIS.K LOVELACE) 0 ARISTA NASHVILLE 

OUR KIND OF LOVE Lady Antebellum 10 PWDRLEY,LADY ANTEBELLUM ID HAYWDOD,C KELLEY.H SCOTT,BUSBEE) 0 CAPITOL NASHVILLE 

SMILE Uncle Kracker 
R CAVALLO (M SHAFER,B DA LY,J .HARDING.J .BOSE) 0 TOP DOG/ATLANTIC/BIGGER PICTURE 
ALL OVER ME Josh Turner 12 f.RDGERS (8 HAYSLIP.D.OAVI0SON,R AKINS) 0 MCA NASHVILLE 

- THE BOYS OF FALL Kenny Chesney 13 
B CANNON.K CHESNEY C BEATHARD O.TURf18LJLL BNA 

LITTLE WHITE CHURCH Little Big Town 14 WKflKPAIBICKUTTlE a,:; TOWN 1K fAflCHUD,W~RKPATRJCK.K.SCHAIPMAN.PSWEfTJ.WESTBROOK! 0 CAPITOL NASHVILLE 

TH IS AIN'T NOTHIN' Craig Morgan 15 PO lllJN'lLLL C MORGAN IC.0UBOIS,K. K.PHILLIPS) 0 BNA 
ROLL WITH IT Easton Corbin 16 C CHAMBERLAIN IT LANE.D .LEE,J ~ 0 MERCURY 

--COME BACK SONG Darius Rucker 17 _ '·- . F ROGERS DRUCKER C STAPI ETON C.BEATHARDJ 0 CAPITOL NASHVILLI 

HARD HAT AND A HAMMER Alan Jackson 11 K STEGALL IA JACKSON) 0 ARISTA NASHV1Llt 

- GET OFF ON THE PAIN Gary Allan 
M WRIGHI G AlLAN,G.OROMAN 8 LUTHER.B.JA'v1ES,J.WEAVEA 0 MCA NASHV,L L 19 

FARMER'S DAUGHTER Rodney Atkins 20 !.HEWITT.A ATKINS iM GREEN B.HAYS LI P.R.AKINS) 0 CURB 

TURNING HOME David Nail 
F.LIDDELL IK.CHESNEY.S.CARUSOE) 0 MCA NASHVILLE 21 

WAY OUT HERE Josh Thompson 22 M.KNOX IJ THOMPSON.C BEATHAR0.0 L.MURPHV) 0 COLUMBIA 

UP ON THE RIDGE Dierks Bentley 
J,R,STEWART IA,PETRAGLIA ,0 BEN TL EY) 0 CAPITOL NASHVILLE 

IF I DIE YOUNG The Band Perry 
~WORLEY IK.PERRY) 0 REPUBLIC NASHVILLE 

24 

TRAILER HOOD Toby Keith 25 1.KEITH (I .KEITH) 0 SHOW DOG-U NIVERSAL 

TITLE Artist g PRODUCER (SONGWRITER) IMPRINT & NUMBER I PROMOTION LABEL 

38 THE BREATH YOU TAKE George Strait 21 
T.BAOWN,G.STRAI T (0 DILLON.J J OILLON.C.BEATHAAD) 0 MCA NASHVILLE 

28 GROOVY LITTLE SUMMER SONG James Otto 27 J OTTO.PWORLEY (J OTTO A.ANDERSON .C CHAMBERLAIN) 0 WARNER BROS /WMN 

Singer claims his 33 HOW I GOT TO BE THIS WAY Justin Moore 21 J.STOVER (J. S.S TOVER ,J .MOORE. A. RUT HE RF0RO) 0 VALORY 
fourth straight top 

29 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar 29 
10, and ninth over- S.AZAR,J.NEIBANK (S AZOR.J YOUNG) 0 RIDE 

all, arriving in the 30 THIS AIN 'T NO LOVE SONG Trace Adk ins 311 
upper tier at his 

M.KN0X (T.LANE MARCEL D LEE) 0 SHOW DOG-UNIVERSAL 

MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 
quickest pace to 31 C LINDSEY (K ROCHELLE .J T SLATER.S STEVENS! 0 19 BNA 38 

date (10 weeks). On 54 TURN ON THE RADIO Reba 32. 
Country Digital 0.HUFF IJ .P TWANG M OAKLEY,C OAKLEY) STARSTRUCK/VALDRY 

Songs, the track is 33 26 23 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington 23 M.A .MILLER,0.0LIVER IL HENGBER,T SHEPHER0.S J WILLIAMS) 0 LYRIC STR EET 
his best rank (No. 

35 WHILE YOU 'RE STILL YOUNG Montgomery Gentry 32 
6) and biggest sales M.KNOX (J CO LUN S.T MARTIN,W.MOBLEY) 0 COLUMBIA 

week vet (ll,000 38 37 ONLY PRETTIER Miranda Lambert J S 
downloads) . 

F.LIDDELL.M.WRUCKE IM.LAMBERT,N HEM BY) 0 COLUMBIA 

POUND SIGN (#?*!) Kevin Fowler 36 35 0.L MURPHY (0.L,MURPHY,J COLLINS ,! MARTIN) 0 LYRIC STREET 34 

39 39 SMOKE A LITTLE SMOKE Eric Church 37 J JOYCE IE CHURCH.J.HYDE D WILLIAMS) 0 EMI NASHVILLE 

37 36 AIN'T MUCH LEFT OF LOVIN ' YOU Randy Montana 36 J.J0YCE IA MDNTANA,J RAGSDALE) 0 MERCURY 

40 40 SUMMER THING Troy Olsen 39 T OL~E N T 0LSEN.8 HAYSLIP.J. YEARY) 0 EMI NASHVILLE 

42 41 JUST BY BEING YOU (HALO AND WINGS) Steel Magnolia 411 
impressions at 59 D HUFI tB CAMERDN .Pl 0NROYI BIG MACHINE 

of the 115' stations 43 42 I WILL NOT SAY GOODBYE Danny Gokey 41 M BRIGHT IL.WHITE C CANNON V MCGEHE) 0 I9/RCA 
monitored for the 

44 45 WILDFLOWER The JaneDear Girls ~2 
chart, duo arrives J RICH (S BR0WN,V MCGEHE.J S.STDVER) 0 REPRI SE WMN 

as the Hot Shot G 45 43 HOLD THAT THOUGHT Chuck Wicks 42 M.KNOX IC WtCKS ,C 0UBOIS.D.TURNBULL 0 RCA 
Debut at No. 44 <, ill_, STUCK LIKE GLUE Sugarland 
with the lead B GALLIMORE,K BUSH,J.NETTLES ,J.0.NETTLES.K.BIJSH.K.GRJFFIN.S.CARTER 0 \1 ERCURY 

44 

single from "The 53 56 VOICES Chris Young ,,, 
Incredible Machine, J.STR OUD IC,YOUNG.C TDMPKINS,C WISEMAN) 0 RCA 

FROM A TABLE AWAY Sunny Sweeney 
due Oct. 19. Song is 50 48 8.BEAVERS (S ,SWEENEY.B DIPIERO,K.R0CHELLE) 0 REPUBllC NASHVILLE 

46 

also the highest 
47 4 49 TOO LATE FOR GOODBYE Randy Rog ers Band 47 

debut on Country P.WORLEY (R.R0GERS,S .M CCD NNELL) 0 MCA NASHVILLE 

Digital Songs at 5 ~7 REAL James Wesley 47 0.FRIZSELL,R CLAWSON IN C0TY,J MELTON) 0 BROKEN BOW 
No, 17 (15,000 

TELL ME YOU GET LONELY Frankie Ballard 
downloads) . 49 49 50 M KNOX IM 0D0S0N ,0 DAVIDSON) 0 REPRISE 'WMN 49 

'iO 46 KEEP THE CHANGE Darryl Worley 4 J.BR0WN,K.GRANTT IJ BR0WN,0.WORLEY,P.O'00NNELL) 0 STROUOAVARIDUS 

ie ifiOPJ.COUNliRY, ALBUMS• - ~OP~BLUEGRASS1ALBUMS._ 
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~ 
ARTIST Title ffi ,. !:: 
IMPRINT & NUMBER/ DISTRIBUTING LABEL (PRlfE) u _ ~ ~ 
f'rl LADY ANTEBELLUM n 26 r.f!!! cAPITOL NASHVILLE 97701118.981 Need You Now L1I 

~ ~~~~!~-~ sif,93VAG(l3.96i The Foundation fJ 
JERROD NIEMANN I SEA GAYLHRISTA NASJMLL£ 65720~ ~-981 Judge Jerrod & The Hung Jury 

MIRANDA LAMBERT 
COLUMBIA 46854/SMN l11 .. 9B) 
CARRIE UNDERWOOD 
19 ARISTA NASHVlcLE 49913 SMN (13,9B) 

Revolution • 

Play On • 
TAYLOR SWIFT 
BIG MACHINE 0200 (18 98) ·• 

DIERKS BENTLEY 
CAPITOL NASHVILLE 85410 (12 98) 

Fearless 1J 

Up On The Ridge 

JAAON AND THE LONG ROAD TO LOVE Getb'!J DresSE<I In The Dark 
.l'/liMWO~."'<llk. 1i\!RSAlPINII.J:0I"°1!.1,!IG~.9i) 
LUKE BRYAN 
CAPITOL NASHVILLE 65B33 (I B 9B) Doin ' My Thing 

!~!~:s:v:~~~7; 52/SMN (llSBJ American Saturday Night • 

JEWEL 
VA LORY JK0200A 19.98) Sweet And Wild 

~A~:~~~:;s~ S..,Hoire1Jabarra:TheCoo1~M1111cTntAA,ToL)ffJ!d~~rd~ 

EASTON CORBIN 
MERCURY 01354-4 UM(,N ( 10.98) 

BROOKS & DUNN 
ARISTA NASI-Mill 4'l9.?2 SWN ( 13.98) 

Easton Corbin 

# 1s . . And Then Some 

2 

3 

LADY ANTEBELLUM 
.I CAPITOL NASHVILLE 03206 ( 12 9B) Lady Antebellum • ' 

JASON ALDEAN 
BROKEN BOW 7637 ( I B 98) Wide Open 

ZAG BROWN BAND . 
SWMRN'7.9(}~.r. ,1.1] ~JT'C 523726AG [25.911 CDrtMI) (±) Pass The Jar: Live 

• , 

SOUNDTRACK Hannah Montana: The Movie • 

COLT FORD 
AVERAGE JOE ~ 21b (14 98) Chicken & Biscuits 

UNCLE KRACKER . . 
TOPIXX,AT\ANOC 52461316 ~981 Happy Hoc, Tr, South Rr,er Road Sessions (EP) 

JOSH TURNER 
MCA NASHVILLE 013363/UMGN (13 .9B) 
LEE BRICE 
CU RB 7B9 77 (189B) 
GARY ALLAN 
MCA NAS>MLLE 013362/UMGN 110.98) 
KENNY CHESNEY 
8NA 65555/ SMN ( 11 98) 

KEITH URBAN 
CAPITOL NASHVILLE 35751' (I B.98) 

Haywire 

Love Uke Crazy 

Get Ott On The Pain 

Greatest Hits II • 

Defying Gravity !9 

1 

28 

29 

36 

37 

39 

4 2 

43 

45 

49 

Data for week of AUGUST 7, 2010 For chart reprints call 646.654.4633 
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"' .. ~ 
Title 5; ig =~ ARTIST 

~• NC i:o IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

12 17 CLAY WALKER 
CURB 791B1<1898) 

CHRIS YOUNG 
RCA 2281 B.SMN 110.9B) 
SOUNDTRACK 

She Won't Be Lonely Long 

The Man I Want To Be 

FOX/FOX SEARCHLIGHT 61 84/NEW WEST (17.98) Crazy Heart 11 

28 29 

26 23 

29 33 

31 31 

30 27 

36 36 

35 38 

37 39 

39 41 

38 32 

33 30 

RASCAL FLATTS 
LYRIC STREET 001604 118.98) Unstoppable • { 

V 18 

40 50 

54 57 

34 35 

40 

41 37 

58 66 38 

42 34 

45 

32 16 

51 54 

44 431 

53 48 

BLAKE SHELTON 
REPRISE WARNER BROS 522642WMN (8 98) Hillbilly Bone (EP1 

~ N~ 79~83Aa<ruis~l9ii Love Heals: ATribu!e loOurll'rurded \Varria; 

JUSTIN MOORE 
'/AL0RY 0100 (10.98) 
ERIC CHURCH 
CAPIIIJI NASHVILLE 208!0' II2,9B) 
JOSH THOMPSON 
CULUP,H.l lA :i68581SMN t9 98) 

GEORGE STRAIT 

Justin Moore 

Carolina 

Way Out Here 

MCA NASHVILLE 0 13173" UMGN (1 3.98) 
Twang e 

ALAN JACKSON 
ARISTA NASHVILLE 62560/SMN 111 .98) Freighl Trai n 

REBA 
STARSTRUCK MOIOONALORV II8,9B) (~ Keep On Loving You • 

NOW That's What I Call The US,.. 

American VI: Ainl No Gravel 

,EPUlUCNAS>MLl£00TALEJ\\.MGN(4.9B) The Band Perry (EP) 

TIM MCGRAW 
CURB 19152 (18 98) Soulhern Voice • 

~-=~~~l'l~~~~;; •B!lll NOW Thais What I Call CountJy Vol. , 

LAURA BELL BUNDY 
MERCURY 013968 UMGtl (11 9B) 
l2E)I RODNEY ATKINS 
ElliilI) CURB 79132 18 98 
TOBY KEITH 
SHOW DOG-UNIVERSAL 027 (IB.98) 

Ach in' And Shakir,' 

It's AmericJ. 

Am erican Rid• 

DAVID NAIL , . 
MCANASlM.J.E011003'lJMGNl10,98) Im About To Come Al 1v~ 

TRAILER CHOIR 
SHOW DOG-UNIVERSAL 01426718.9B) 
MERLE HAGGARD 
HAG1VANGUARD 76035 I/ELK 117 98) 

DANNY GOKEY 
19/RCA 60554 SMN tl 1 98) 

Tailgat~ 

I Am What I An 

My Best Days 

40 

5 

1.9 

16 

18 

27 

• 

ARTIST 
IMPRINT & NUMBER I DISTRIBUTIN G LABEL 
f'rl DIERKS BENTLEY mil CAPITOL NASHVILLE 85410 

23 fo!~~~l5~!9f:~N<;~B~~STE DROPS 

PUNCH BROTHERS 
NOt,JEC1JCH 521980" WARNER BROS 

TIM O'BRIEN 
H0W0\' SKIES 832100 

15 JA~!~~~
7
~D BY TURTLES 

2 ~~:;,~~2~~ COUNTY LINE 

Ti tle 

Up On The Ridge 

Genuine Negro Jig 

Anlifogmatic 

Chicken & Egg 

Palomino 

Wildwood 

25 ~e!~~:8r R! L Y,l~~R~~~ R 
Daley & V1rl'.:enl Si'!! The Sraller Brolhers 

MICHAEL MARTIN MURPHEY Buckaroo Blue Grass Ill RK11ng Song 
RU RAL i._tH [MM 1 J56 

• 9 75 ~~~' ~:,~~~Norn The Crow New Songs For The F~e-String Banjo 

12 5 ~~~i~~B~\SK A/\0 RAMBLERS CHOICE Heartaches And Dreams 

CARRIE'S PERFECT 10 
Carrie Underwood Jogs her 10th 

No. 1 0 11 Hot Country S·ongs, as 

her latest single. "Undo It," gains 1 

mi ll ion audience impressions (up 

3%, 34.3 million) and s teps 2-1 . 

This marks the Oklahoman's sec· 

ond leader this year, fo llowing 

"Temporary Home," wh ich spent one week atop the chart in 

April. Underwood is now tied with Reba McEntire fo r the most 

leaders by a solo female since the cha11 began using Nielsen 

BDS data in January 1990 (see story. page 30) . "Undo It" also 

clai ms a seven th week atop Country Digital Songs, where it' 

moves 39,000 down loads. - Wude Jessen 

Go to www.billboard.biz for complete chart data 41 



50 

SIR UlDJII LEFT FOOl llE SON If Cllll DUSTY DEF JIM M4377',IWG 

THE BLACK EYED PEAS 
THE E.N.O. INTERSCOPE 012887·/IGA 

B.O.B 
B.Q8 PIIESEHTS REBELROCM,W() HUSlU/All.AIIOC 51sro:J•/AG ® 
THE-DREAM 
LOVE KING RADIO KILLA/DEF JAM 014218/IDJMG 

THE ROOTS 
HOW I GOT OVER DEF JAM 013085•/IDJMG 

ALICIA KEYS 
THE ELEMENT OF FREEDOM MB KIJ 4657 1•/RMG 

VARIOUS ARTISTS 
Blll<• DIDAYASUMMER1111ffll ll.61lMPllll£1S8493EmWl!.ll(S 

LUDACRIS 
8AffiE OF THE SEXES OTP/DEF JAM 014030•/IDJMG 

EMINEM 

TREY SONGZ 
READY SONGBOOK/ATLANTIC 518794/AG 

CURREN$Y 
PILOT TALK 0D172 02030 

RIHANNA 
RATED R SRP/DEF JAM 013736/IDJMG 

LIL WAYNE 
REBIRTH CASH MONEY/\JNWERSAI. MOTOWN 0127371\JMRG 

MONICA 
STILL STAN DING J 40398/RMG 

KID CUDI 
MAl<OODIMIXJt lllEAM~O.ODA.Nl~FSIBIITf//MM31!!;',tl,llG® 

MARVIN SAPP 
HERE f AM VERITY 53156/JLG 

PAUL WALL 
11111T OF A CHAM NON SMSIWWS&AS\1.UM 52389,WARNER BROS 

ERYKAH BADU 
NEW AMIRYIAltPART T'IIOCOffiO.f!lOO\fMFISA.-mm·,tM1; 

PLIES 
GOON AFFlUATED BIG GATES-SLIP-N-SLIOf/ATLANTIC 522495/AG 

SADE 
SOLDIER OF LOVE EPIC 53933•/SDNY MUSIC 

JANELLE MONAE 
DI AltliANll!lltSlll!SI ANO l~OOiSt2256'/WA/ffRll!X 

JAY-Z 
THE BLUEPRINT 3 ROC NATION 520856•/AG ® 
MARY J. BLIGE 
STRONGER wtTHEACH TEAR MATRIARCWGEFFEN 013722/tGA 

KEITH SWEAT 
RIOIN' SOLO KEDAR 00008 ® 
JAHEIM 
ANOTHER ROUND ATLANTIC 522783/AG 

YOUNG MONEY 
WE ARE YOU<G MONEY CASH MOOEYittMRSAL M0-0137951\Jf,flG 

DRAKE 
SO FAR GOI IIP)ill.N,WlY.t\'JiWEY--m-

GYPTIAN 
HOLD YO U VP 1867 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT Mlim:: 76067'mrl MUSIC 

CAPONE -N-NOREAGA 
THE WAR REPORT 2 ICE H2D 28022 

DWELE 
W.ANTS W.ORLO W.OMEN RT 5149/El 

MAXWELL 
BLACKSUMMERS'NIGHT COLUMBIA 89142/SDNY MUSIC ® 
TONI BRAXTON 
PULSE ATLANTIC 520269/AG ® 

ROBIN THICKE • 
SEX THERAPY; THE SESSION STAR TRAKINTERSCOPE 0137116'K,A 

GUCCI MANE 
Dlstm '/S. IWH DAVIS IM711Rll(!U.W/1Sl\1.M52ffi<O',.VN'/£Rlll'.!; 

BBALL & MJG 
TEN TOES DOWN GRAND HUSTLE 5128/El 

SAM ADAMS 
BOSTON'S BOY 1ST ROUND 150 

DJ HOLIDAY + GUCCI MANE 
BURRRPRJlll(2) HO 1017 BRICK SOOII\IAS\1.UM 5Zll9WIAFHR BRUS. 

CORINNE BAILEY RAE 
THE SEA CAPITOL 09378 

RAHEEM DEVAUGHN 
THE LOVE & WAR MASTERPEACE 1228/JIVE 55959/JLG 

LILJON 
CRUNK ROCK UNIVERSAL REPUBLIC 013715/UMRG 

PITBULL 
REBELUTI ON MR. 305/POLO GROUNOS/J 51991/RMG 

JUVENILE 
BEAST MOOE UTP 2069/El 

TRINA 
AMAZIN' SLIP-N-SLIDE 32567 

Powered by its title track "Hold You," 
which has sold 169,000 downloads to date, 
ieggae star Gyptian bows at No. 34 on Top 
R&B/Hip·Hop Albums and No. 2 on Top 
Reggae Albums with 3,000 units sold, 
according to Nielsen Soundscan. 

Billb8ar• ~ 

YOUR LOVE 
NICKI MINA.I (YOUNG MO,'£f/CASH MONEYMWERSAL MIJTO\ltlUMRG) 

PRETTY BOY SWAG 
SOUUA BOY TELL'EM /COLLIPARK/INTERSCOPE) 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (CAPITOL) 

LOSE MY MIND 
YOUNG JEEZY FEAT. PLIES CTE/DEF JAM/IOJMG 

SEX ROOM 

DRAKE (YOUNG MONEY/CASH MONEY/\JNWERSAL MOTOWN/\JMRG) 

POWER 
KANYE WEST ROC·A-FELLAIDEF JAM/IDJMG 

ALL I DO IS WIN 
DJ KHALEO WE THE BEST/El 

IT'S IN THE MORNING 
ROBIN THICKE FEAT. SNOOP OOGG (STAR TRAK/INTERSCOPE) 

MAKE UP BAG 
THE·OREAM FEAT. T.I . (RADIO KILLAIDEF JAM/IDJMG) 

DEUCES 
CHRIS BROWN FEAT. TYGA & KEV IN MCCALL (JIVE/JLG 

HARD IN DA PAINT 
WAKA FLOCKA FLAME (1017 BRK:K SOUAIJ/ASYLLJM,WARNER BROS.) 

GOT YOUR BACK 
T.I. FEAT. KERI HILSON (GRAND HUSTLE/ATLANTIC 

STATISTICS 
Lm JENNINGS (JESUS SwtNGS/ASYLl.WNARNER MUSIC GROUP) 

MAYBE 
ROCKO (A-1/RDCKY ROAO/OEF JAM/IOJMG 

GET BIG 
DORROUGH (NGENIUS/E1) 

ALREADY TAKEN 
TREY SONGZ SONGBOOK/ATLANTIC 

l 'M BACK 
T.I. (GRAND HUSTLE/ATLANTIC) 

SUPER HIGH 
RICK ROSS FEAT. NE-YO )'BACWSLIP-N-SLIDE/DEF JM\10JMG) 

I LIKE 
JEREMIH FEAT. LUOACRIS (MICK SCHULTZ!DEF JAM/IDJMG) 

IF IT AIN'T ABOUT MONEY 
FAT JOE FEAT. TREY SONGZ (TERROR SQUAD/El) 

l 'M SINGLE 
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN/UMRG 

BOTTOMS UP 
TREY SONGZ FEAT. NICK MINAJ (SONGBOOK/ATLANTIC 

WE GOT HOOD LOVE 
MARY J. BLIGE FEAT. TREY SONGZ (MATRIARCWGEFFEN1NTERSCOPE) 

PHONE# 
808BY V FEAT. PLIES BLU KOLLA DREAMS/CAPITOL) 

PULLING ON HER HAIR 
MARQUES HOUSTON FEAt RICK ROSS (MUSICWOOKS/7.U.G/CAPITOL) 

HOLD YOU (HOLD YUH) 
GYPTIAN (VP 

HOLDING YOU DOWN (GOIN IN CIRCLES) 
JAZMINE SULLIVAN (J/RMG) 

' RHYTHMIC'" 

RIDIN' SOLO 
JASON OERULO (BELUGA HEIGHTS/WARNER BROS ) 

GOT YOUR BACK 
T. I. FEAT. KERI HILSON GRAND HUSTLE/ATLANTIC) 

NOT AFRAID 
EMINEM (WEB/SHAOY/AFTERMATH/INTERSCOPE) 

BREAK MY BANK 
NEW BOYZ FEAT. IYAZ SHOTTY/ASYLUM/WARNER BROS.) 

NOTHIN' ON YOU 
8.0.B FEAT. BRUNO MARS (REBELROCKIGRAND llJSTLE/AlUNTIC) 

UN-THINKABLE (l'M READY) 
ALICIA KEYS (MBK/J/RMG 

RIDE 
CIARA FEAT. LUOACRIS LAFACE/JLG 

143 

DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PITBULL LAFACE/JLG 

BOBBY BRACKl<S FEAT RAY J (f,ID'.JN STAM,\H/ERSAL REPUll.£) 

TEACH ME HOW TO DOUGIE 
l S CALI SWAG DISTRICT CAPITOL) 

BREAK YOUR HEART 26 
TAI O CRUZ FEAT. LUOACRIS (MERCURY/IDJ MG) 

POWER 
KANYE WEST (ROC -A-FELLA/DEF JAM/IDJMG) 

OVER 
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

HELLO GOOD MORNING 
OIOOY • DIRTY MONEY FEAT. T.I. (BAD BOY/INTERSCOPE 

YOUR LOVE IS MY DRUG 
KESHA (KEMOSABE/RCA/RMG) 

THERE GOES MY BABY 
USHER LAFACE/JLG) 

LOSE MY MIND 
YOUNG JEEZY FEAT. PLIES (CTE/DEF JAM/IDJMG) 

ALL I DO IS WIN 
OJ KHA LED (WE THE BEST/El) 

PRETTY BOY SWAG 
SOU LJA BOY TELL'EM (COLLIPARK/INTERSCDPE) 

IMPOSSIBLE 
SHONTHLE SRP/SRC/UNIVERSAL MOTOWN) 

SOMEBODY TO LOVE 
JUSTIN BIEBER (SCHOOLBOY/RAYMONO BRAUN/tSLAND/tOJMG) 

HOLD YOU (HOLD YUH) 
GYPTIAN (VP) 

MY CHICK BAD 
LUOACRIS FEAT. NICKI MINAJ DTP/DEF JAM/IDJMG) 

BULLETPROOF 
LA ROUX (BIG LIFE/POLYDDR/CHERRYTREE/INTERSCOPE) 

BEAUTIFUL MONSTER 
NE·YO (DEF JAM/IDJMG) 

TOOT IT AND BOOT IT 

ROCK THAT BODY 
THE BLACK EYED PEAS (INTERSCOPE) 

MISS ME 
MAKE FEAl UL WAYNE ('IUJNG MQNEY,1;ASH MONEY,1.tMRSAL MOTO'M<) 

LETTING GO (DUTTY LOVE) 
SEAN KINGSTON FEAT. NICKI MINAJ BELUGA HEIGHTS/EPIC) 

LA LA LA 
AUBURN FEAT. IYAZ (BELUGA HEIGHTS/WARNER BROS.) 

STARBUCKS PERCOLATES HIP-HOP 
Starbucks Entertainment serves its first rap set on Top 

R&B/Hip-Hop Albums as "Back in the Day: A Summertime 

Hip-Hop Mix" bows at No. 11 with 7,000, according to 

Nielsen SoundScan. The compilation, which houses classic 

hip-hop from such acts as A Tribe Called Quest, Beastie Boys 

and Queen Latifah, is the third debut for the coffeehouse 

chain since the chart converted from a core store format to its 

all-retailer-based tally in December. The rule change opened 

the door for retailer exclusives to earn chart placement. In 

June, Starbucks' "Philly Soul: The Sound of Philadelphia: 

1967-1980" debuted at No. 21 with 6,000, and "Mardi Gras in 

New Orleans" checked in at No. 16 with 9,000 in February. "Back in the Day" is the first debut for 

Starbucks on Top Rap Albums at No. 7, viewable on billboard.biz/charts. - Raphael George 

42 1 Go to www.billboard.biz for complete chart data 
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TITLE 
AR TI ST (IMPRINT/ PROMOTION LABEL) 

UN-THINKABLE (l'M READY) 
ALICIA KEYS M8K/J/RMG 

WINDOW SEAT 
ERYKAH BAOU (CONTROL FREAO/UNWERSAL MOTOWN/UMRG[ 

WHAT'S NOT TO LOVE 

HANDS TIED 
TONI BRAXTON (ATLANTIC) 

EVERYTHING TO ME 
MONICA J/RMG) 

LOVE ALL OVER ME 
MONICA J/R MG 

THE BEST IN ME 
MARVIN SAPP (VERITY/JLG 

: . : BABYFATHER 
I 11: 

• 

rn.m 
LYFE JENNINGS (JESUS SwtNGS/ASYLUM,WARNER MUSIC GROUP) 

SKIES WIDE OPEN 
BRIAN CULBERTSON FEAT. AVANT (GRPNERVE) 

18 

19 -21 

22 

23 

24 

m 

1 t:"' WE GOT HOOD LOVE I!:. MARY J. BUGE FEAT TREY SONGZ (MATRIARCIVGEfIDl1NTOPE) 

I ' : , 20 8 NO REGRETS 
ELISABETH WITHERS (PURPOSE/El 

.I 

YOU'RE THE ONE 
OONORIA SO SO DEF/MALACO) 

CHAMPAGNE LIFE 
NE-YO (DEF JAM/IDJMG) 

TURN ME AWAY (GET MUNNY) 
ERYKAH BADU (CONTROL FREAO/UNIVERSAL MOTOWN/UMRG) .. • 

SIGN OF A VICTORY 
R. KELLY FEAT. SOWETO SPIRITUAL SINGERS (JIVE/JLG) 

HOT RAP SONGS'" 

PRETTY BOY SWAG 
SOULJA BOY TELL'EM (COLLIPARKIINTERSCOPE) 

MISS ME 
MAKE FEAT. UL WAYNE (YOUNG MONEY.1',ASH MONEYr\UVERSAI. "1TtJYm) 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (C APITOL) 

OVER 
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

BILLIONAIRE 
TilAit! r.l:COYF!AtBAUNO MARS IW'Pf ll){,IEA\IWai!\JELEDl!IPMlt!RR~ 

HELLO GOOD MORNING 
OIOOY • DIRTY MONEY FEAT. T.I. (BAD BOY/INTERSCOPE) 

SEX ROOM 
LUOACRIS FEAT. TREY SONGZ (DTP/DEF JAM/ IDJMG) 

B.M.F. (BLOWIN' MONEY FAST) 
R~KROSSFEAT.STYI.ESP '13ACIISU'·N-Sl.001JEf,WMllM, 

GOT YOUR BACK 
T.I. FEAT. KER I HILSON (GRAND HUSTLE/ATLANTIC) 

NOTHIN' ON YOU 
8.0.8 FEAT. BRUNO MARS (REBELROCKIGRAND HUSTLE/ATLANTIC) 

NOT AFRAID 
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE) 

POWER 
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) 

ALL I DO IS WIN 
DJIOIAIBlf!AtHAJN.UfOA£RIS. SNOOPlmi & RDROSS ~ llf BEST~1) 

MY CHICK BAD 
LUOAC RI S FEAT. NICKI MINAJ (DTP/DEF JAM/IDJMG) 

WHO DAT 
J. COLE (ROC NATION/COLUMBIA) 

BREAK MY BANK 
NEW BOYZ FEAT. IYAZ (SHOTTY/ASYLUM/WARNER BROS.) 

HARD IN DA PAINT 
WAKA FLOCKA FLAME 1017 BRK:K SOlJAillASYLUMWARNER BROS 

143 
BOBBY BRACKINS FEAT. RAY J (M(XJ< STATU&\JNMRSAL REPUBUCNMRG) 

l 'M BACK 
T. I. (GRAND HUSTLE/ATLANTIC) 

FANCY 
Qll,lj! fto\T. tL & swtlZ BEATZ (IW«l MOOEY,l;ASH MONEYN,MRSAL IMJIDIIN) 

TOOT IT AND BOOT IT 

Data for week of AUGUST 7, 2010 
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7 

2 

,o 

t;:tl 5~ TITLE 
:5; i~ ARTI ST IMPRINT PROMOTION LABEL 

YOUR LOVE IS MY DRUG 
KESHA KEMOSABE/RCA/RMG 

ROCKSTAR 101 
RIHANNA SRP.'DEF JAM/J DJMG 

ALL THE LOVERS 
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/ CAP1TOL 

,5 6 

CALIFORNIA GURLS 
KATY PERRY FEAT. suoor OOGG CAPITOL 

STROBE LIGHT 
KIMBERLEY LOCKE DREAM ME RCHANT 21 

FIRE WITH FIRE 
SCISSOR SISTERS DOWNTOWN 

ALIVE 
GOLDFflAPP MUTE 

I TOLD YOU SO 
SOLANGE MUSIC WORLD 

l2 l3 ~~is~~~~?s~ARROC/ROC NATION/COLUMBIA 

11 2 e~~rR~;:O,;,~,G BEAT/ATL ANTIC 

14 J 
DIARY 
! WO COURY ELEVENnt 

4TH OF JULY (FIREWORKS) 
KEU S WILL.I.AM/ INTERSCOPE 

I LIKE IT 

17 

22 ENRIQUE IGLESJAS FEAT. PITBULL UNIVERSAL REPUBLIC 

FEELS LIKE A PRAYER 
MECK FEAT DINO NAPITH 

16 NEED YOU NOW 
LADY ANTEBELLUM CAPITOL NASHVILLE/CAPITOL 

lO tO DANCING ON MY OWN 
ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE __ _ 

LOVE DEALER 
ESMEE OENTERS FEAT. JUSTIN TIMBERLAKE TENNMANtWTERSCOPE 

18 6 

FIGURE IT OUT 
DAVE AUOE FEAT. !SHA COCO AUDACI OUS 

LATELY 
MACY GRAY CONCORD/CMG 

l ' ~~!;. ~ ~ ~;~~S/CAPITOL 

9 1l ~~y~~tA~DD:.~ DAVID GUITTA UNIVERSAL MOTOWN 

. DYNAMITE 
IAIO CBUZ MERCURYnOJMG 

-~ 
-- ~ 

111 0 ARTIST Si 51!1 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

91 LADY GAGA 

LADY GAGA 35 
fflE FNAf MO'!SllRIEfl~Ol~ll"iliO 

M.I.A . 
MAYA N.E.E.T/XlJINTERSCOPE 014344"/IGA 

30H!3 
STREETS Of GOLD PHOTO FINISH 523412/AG@ 

SOUNDTRACK 
JERSEY SHORE MTV/UNIVERSAL REPUBLIC 014556/UMRG 

LA ROU X 
LAROUXBIG~~~ 

OWL CITY 
ocrn, EYES UNIVERSAL REPUBLIC 013141 "/UMRG 

KYLIE MINOGUE 
APHRODITE PARLOPHONE 42903•/ASTRALWERKS@ 

SOUNDTRACK 
BABYLON CE NTRAL E'il 165@ 

SCISSOR SISTERS 
NIGHT WORK POLYDC:?~ ,'0179/DOWNTOWN 

LCD SOUNDSYSTEM 
THIS IS fiAPP[NlNG Dl l.,'VIRGIN 09903*/CAPlTOL 

DAVID GUETTA 
ONE LOVE IJUM 86847* ASTRALWERKS 

SCHOOL OF SEVEN BELLS 
D!SCONNECT FROM DESIRE (?J()STLYNTEPHATOW 597•NAGP.ANT 

ROBYN 
ROOY1'LK l'T T~Plr.lllDfllM)flflYT1'cf/NTER014'1l'GI, 

ABOVE & BEYOND 
ANJUNABEATS VOLUME & ULTRA 2483 

KELIS 
FL ESH 10,<E WILL.I.AM/INTERSCOPE 014376/IGA 

MAJOR LAZER 
w rns NEVER°" 1EPJ DO,IINT™'lt/TERSCCI'£ 01<552~ 

DJ ENFERNO 
UlTI\A DANCE 11 ULTRA 2317 

RATATAT 
LP4 XL •65• 

LMFAO 
PAATI ROCK !¥.RTY IO:).,.lM..U AA\O(RRYlfli[i!NTER.SCM: 01293~ 

THE CHEMICAL BROTHERS 
FURTHER ffiffSTAf OOST/AS~ 325.lJ",tN>llll@ 

ZERO 7 

r 

RECORD ATLANTIC 525014/AG 1 

TIESTO L 
MAfilKAL JOURNEY. TttE )flS COUECTI DN MAGI(. M.llJ< 242M..I™ 

CRYSTAL CASTLES 
CIIYSlll CASlUS l{Vi\AITGIM;lfM)MRSIVMJIOt,!;Ol(llw,,AG 

DEADMAU5 
FOR LACK OF A 8£TTER NAME MAIJSTRAP 21 74/ULTRA 

:n 

43 

45 

39 

32 

45 

25 12 

47 1 

46 

-------....J ----- --~. 
ALEJANDRO 
LADY GAGA STREAMUt,ffl(ONUVE/CHERRYTREE/INTERSCOPE 

KILLING TIME 
INFECTED MUSHROOM FEAT. PERRY FARREL L HOM-MEGA 

POP GOES THE WORLD 
I THE GOSSIP COLUMBIA 

HEAVEN 
JOHN LEPAGE FEAT. OESBY HO LIOAY & LFB GROOVE 

WOULDNIT (l 'M A STAR) 
Or/0 TWISTED 

RICH (FAKE IT TIL YOU MAKE IT) 
LOLENE CAPITOL 

JUST A MAN 
GEORGE HODOS FEAT. SNOOP OOG G OAUMAN 

HOT-N-FUN 
N,E.R.D FEAT. NELLY FURTADO STAR TRAK/I NTERSCOPE 

HOLD ON 
RUSKO MAD DECENT/OOWNTOWN 

WILL YOU BE THERE? 
I AIIOY SELL MUTE 

ETERNITY 
GURU JOSH & OJ !GOil BLASKA MOUVANCE 

SHARK IN THE WATER 
V V BROWN L.APITOL 

ONE (YOUR NAME) 
SWEDISH HOOSE MAF IA FEAT. PKAARELL ASTFALWERKS'ViRGIWCAPITCl 

BREATHE 
ERIC BEOO CARRILLO 

4J 6 ;':!~ ~~~E~O TS 

42 15 ~ -~~l~ ;H~ ~~S~ EA; F~~&LMF"1llll'-

31 9 

10 

JASOll DERU LO BELUGA HEIGHTS/WARNER BROS 

THE MORNING AFTER 
STONEBRIDGE & OA.YEENE NAPITH 

SPACESHIP 
BENt~Y BENASSI FEAT. MELIS. Afll._ DE AP & JEAN DAPTISU UlJP.A 

ROCK THAT BODY 
THE BLACK EYED PEAS INTERSCOPE 

PROMOTION LABEL 

DYNASTY 
KASKAOl FUT. HALEY ULTRA 

10 CALIFORNIA GURLS 
KATY PEHRY FEAT. SNOOP DOG G CAPITOL 

11 

6 

BETTER THAN HER 
MATI SSE JIVE/JLG 

THE RADIO 
GET FAR NE XT PLATEAU 

DANCING ON MY OWN 
R6 8Y Ii KONICH IWA/CHER RYTREE/INTERSCOPE 

DIRTY TALK 
WYNTER GORDON BIG BEAT/ATLANTIC 

COMMANDER 
KELLY flOWlANO Ft.Al DAVI D GU ETTA UNIVERSAL MOTOWN 

13 ~~is~~,~~NSS~ARROC/ROC NATION/COLUMBI A 

GETTIN ' OVER YOU 
lll"1 GIJ!T11, l CHR~ WIWS F<A1 fEAGIE & IMFMJ llll'A.1-

R EST LESS NESS 
BASTIEN LAVAL FEAT. LAYLA ROBBINS 

WON'T GO QUIETLY 
EXAMl'LE DATA 

BEAUTIFUL MONSTER 
NE YO DEF JAM/!{)JMG 

ALL THE LOVERS 
KYtlE MINOGUE PARLOPHONE/ASTRALWERKS/CA PITOL 

JUST LET GO 
HEINA ROBBINS 

HIGHER STATE 
BAILEY FEAT. JODIE CONNOR NEXT PLATEAU 

I LIKE IT 
HINQUf IGL[SIAS ft.AT J"'Tffltl. l l..ff.-1:.RSAI.. ~RSAl 

l'M IN LOVE 

PYROMANIA 
CASC ADA ZOOLANO/ROBBINS 

KEEP UP 
HYPER CRUSH UNIVERSAL MOlOWN 

FEEL IT IN MY BONES 
TIE STO FEAT. TEGAN & SARA ULTRA 

TOUCH 
NATASHA BEDINGFIELD PH ONOGENIC/EPIC 

Data for w eek of AUGUST 7, 2010 For chart reprints call 646.654.4633 
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42 fl5'I MICHAEL BUBLE • !!C:'!3 CRAZY UM 143flEflllSE 52073lW!INR BROS (+ 

HARRY CONNICK , JR . 
YO UR SONGS COLUMBlA 4722B•/SONY MUSIC 

KEITH JARRETT / CHARLIE HADEN 
JASMINE £CM 011,')1 UNIVERSAL CLASSICS GROUP 

NIKKI YANOFSKY 
NIKKI )ECCA 01•133 

MELODY GARDOT 
MY ONE ANO ONLY THRILL VERVE 012563"/VG 

MICHAEL BUBLE 
.. M!ITT MAOISlll< SQUARE SAAOEH 14l1lfl'RISE51775tlWA.lffRBRllS@ 

DIANA KRALL 
QUIET NIGHTS VERVE 012433NG @ 

FRANK SINATRA 
COI\EIU AWA! RWl<St<AIBAENlffilmSfillm 8491 IX'I/IIIDBROS 

FRANCIS ALBERT SINATRA ANTONIO CARLOS JOBIM 
TI1E COMi'LET'E REPRISL f!Wl< S .. TRAElllERPR&.13202&1'.0NCt)<O 

PINK MARTINI 
SPLENDOR IN THE GRAS S HEINZ 6* 

VARIOUS ARTISTS 
111 "ll I IWES llll.B:nmo1,11011 i.llffil'.l.G 17ttll(W lAl'IQIIMR 

MICHAEL BUBLE 
SPECIAL OEUVERY (II'} 14:lffl"SE llGITAl EliWAR'ER BROS 

JASON MORAN 
TEN BLUE NOTE 57186/BLG 

BARBRA STREISAND 
LOVE IS THE AN SWER COLUMBIA 43354/SONY MUSIC 

NINA SIMONE 
FRIENDS/fAMtlY/fAn/CH LESSONS AS! 2546 

PAUL HARDCASTLE PRESENTS: JAZZMASTERS 
JAZZMASTE AS VI TAIPPIN 'N' RHYTHM 41 

HERBIE HANCOCK 
THE IMAGINE POOJECT HANCOCK 0001" 

!:,,~ ::::==14 ;.~K~T~!~ E~ ,~ ~l ~E~ A~{~4194NG 

VARIOUS ARTISTS 
LEE RITEN OUR'S 6 STRING THEORY CONCORD 31911 

VARIOUS ARTISTS 
UHWRAPPED VOL 7: W K TO BASICS HOO'N BEACH 00098 

MINDI ABAIR 
IN HI-fl STEREO HEADS UP 31637/C ONCORO 

NORMAN BROWN 
SENDlffG MY LOVE PEAK 31327/CONCORO 

GERALD ALBRIGHT 
PUSHING THE ENVELOPE HEADS UP 31976/CONCORO 

JAMIE CULLUM 
THE l'URSUIT VER\IE FOOECAST/OECCA 013655'NG@ 

KENNY G 
SlfiR tm 'illN MUSIC CUSTOM MAAKfTWG GROLi' 46252 

JONATHAN BUTLER 
so STRONG MACK •vrnUE 5143/RENDEZVOUS 

BONEY JAMES 
SEND ONE YOUR LOVE CONCORD 30815 @ 

ERIC DARIUS 
ON A MISS ION SHANACHIE 5182 

TITLE 
ARTIST IMPRI NT / PROMOTION LABEL 

BOSSA BLUE 
CHAIS STANOfUNG ULTIMATE VIBE 

15 r T~V~ o'.~EJ~o~ SUN 

CHRISTIANE 
6 23 

~ ~,!;!!~11!!!!!1.!!"!l:'C!.K.::••~•~u~• 1c.AR~T:i;IS.iT~RYr_ ____ -' 

19 
~A~TE~;E~~EY HEADS UP 

13 BE BEAUTIFUL 
MIND I ABAIR CONCORD/CMG 

17 ~!~;. ~?t~~ E: ~ z~ ou~ E 

26 :~~ TRA~NHF~ATGW~Y~~-~ .. ~~E ~~~o~i 
HEART AND SOUL 
lEHfll Y G CONCORD/C MG 

S :E~~L• !~~~~N n•CKE CONCOOO/CMG 

16 :~~;~O~ ~E'..'o~ UP 

l l ;.~~A~T~Rt~ l~ PI~ '~ RHYTHM 

39 TILL YOU COME TO ME 
SPENCER DAY YONAS MEDIA/CONCORD JAWC~G 

1 TAKE ME THERE 
lS JAC KI EM JOTN£R ARTISTRY 

15 
::,~ : 1~1~ciL~ ; 8~ 0 

6 ;O~~A~:~O~ U~E: K~C~ ~ E 

•
TOP TRADITIONAL 

~ _ ~~~SSJQI! ALBU_~ -Sj 

.. -~i 

2 

4 

II 

115 

2 

3 

II 

• 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

l'5'J ANDRE RIEU & HIS JOHANN STRAUSS DACH. 
mt!i FOREVrn Yl A..i{ll!ll'Wl)'F.W.01<13'JI.IE~ 

25 EMANUEL AX YO-YO MM TZHAK PERLMAN 
ML'lltLSSOHtl?IA!lOlPlQS SOfl(l.ASS&OJ.5ZW-!J,VtM.llIB'MR<S 

JENNY OAKS BAKER 
THEN SINGS MY SOUL SHADOW MOUNTAIN 5035941 

3 23 

4 24 ~A~~Lc~L~~~~~~ELARC 31978/CONCORO 

S 35 J A~;O~ ~ ~~ ~ [ T~ R 59825/RMG = ALEXANDER MELNIKOV 
l 2 SHOSTAKOVICH HARMONIA MUNO! 902019 @ 

SARAH CHANG 
BRUCH BRAHMS VIOLIN CONCERTOS EMI ClASSl;S 6700WLG 

- - ANDRE RIEU 
5g GllEATEST HITS OENON 17764/SLG @ 

LIBERA 
ETERNAL: TH E BEST OF LISEBA EMI CLASSICS 4269!\l!LG 

ST. GEORGES CANZONA (SOTHCOTT) 
MERRY IT IS WHILf SUMMER LASTS CR O 1 "\ 

GUSTAVO DUDAMEL'SIMON BOLIVAR YOUTH ORCH. 
STRAVINSKY. RfTE l , i14281,\N'vffiSAL Clk-- S GfO.P 

BELA FLECK ZAKIR HUSSAIN'EDGAR MEYER 38 ) THE lllflllOY {)' RHY!Hf,I: TH'1.E COlltll!TIJ & MUSIC FOR TH~ ET 1021 

l fr! ~tg! ! E~ 0~ :~~~AY 7362 

YUJA WANG 
TRANSFORMATION I):.; 01410&\Jt,MRSAL CLASSICS GROO' 

HILARY HAHN MATTHIAS GOERNE CffllSTINE SCHAFER 
BACH ~OLIN AND VO,CE 0G 013832MMRSAL ClASOCSGR{XP 

TITLE IMPRM & NUMBER DISTRIBUTI NG LABEL 

l'5'J STING ma S!> DOOm<;1;11-~=JIJJ' 

THE CANADIAN TENORS 
THE CANADIAN TENORS OECCA 013509 

MAX RICHTER 
INFRA FAT CAT 1311 

KATHERINE JENKINS 
BELI EVE 143/REPRISE 522190/WARNER BROS 

DUE VOCI 7 
OUE VOCI TUNETONES 014271 /UME @ 

STING 39 • f llA IW11!nl10fl lllllM1Wll01!119'AHolRSIIIJ./.mllllP @ 

l2 ~ : ~ :.~ L~~,~~l~!~ ! N~ TTAN 21681/BLG@ 

MORMON TABERNACLE CHOIR 0RCH. AT TEMPLE SQUARE I 
HEAVEN SONG MOR•ION TABERNACLE CHOIR S03S926 

ZOE KEATING 
INTO THE TREE S ZOE KEATING 03 EX 

JOSHUA BELL 

11 l2 MIKE PATTON W ORCH. FILARMONICA A. TOSCANINI 
MO ND O CAN E IPECAC 119 I 

26 

3 23 

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

CELTIC WOMAN 
SONGS FROM THE HE.ART !MNHATT.AN ~ G (+ 

CELTIC THUNDER 
IT'S ENTERTAINME NT! CELTIC THUNDER 013924/DECCA 

8 ~ ~~~~: !,fPi~illlllDCUP•'"" B>i;lZlll,Sll"W: 
•G RODRIGO Y GABRIELA 

11 :11 RUBYWORKS 0080" /ATO@ 

VARIOUS ARTISTS 
f lAYIHG fOII CliJiHG( SOfrtGS.v:IOUIIO THEWORlO tl:N{J\lll@ 

10 20 J~EP; T~~l~i:s\ ~~~~:~R~ y COODER 

28 :N~H~AHO~:HAWAIIAN 2001 

KOLOHE KAI 
THIS IS THE LIFE GO ALOHA 101 1 I VARIOUS ARTISTS [J 1 - 'iJ,l l i81!.0AMmCLAS11C Ta1c1!'!67-1171Sl&llRroI!llSllil· 
SE7EN • 
~ GOAL BOO NCE IEP) Elli !,I.,&: Pl..lllml«i KOREA llGITAl EX 

VARIOUS ARTISTS 

Go t o www.billboard.biz for complete chart data 45 
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36 

:ntr1a~ r1rLE 
~I ; i!; ARTIST (IMPRINT / PROMOTION LABEL) 

CUANDO ME ENAMORO 13 
ENmOUE IGLESIAS FEATJlJANWISGUERRA 

14 DIME QUE ME QUIERES 
BANDA El REC000 (FONOVISA) 

26 AL MENOS 
LA ORIGINAL BANDA EL LI MON {FON OVISA) 

NO PUEDO VOLVER 
INTOCABLE (CAPITOL LATIN) 

YER BATE RO 
JUAN ES (UNIVERSAL MUSIC LATINO) 

. ..XLATK 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKI RA FEAT. FRESHLYGR OUN0 (EPIC/SONY MUSIC LATIN) 

5 27 NINA BONITA 
CHINO Y NACHO (MACHETE/UNIVERSAL MUSIC LATINO) 

18 TE RECORDARE 
EL TRON0 DE MEXICO (FONOVISAIMUSIVISA) 

10 9 ALEJATE DE Ml 
CAM ILA (SONY MUSIC LATIN) 

8 BACHATA EN FUKUOKA 16 
JUAN LUIS GUERRA Y 440 (CAPITOL LATIN) 

15 25 

11 23 

12 12 

STAND BY ME 
PRINCE ROYCE (TOP STOP) 

EL ENAMORADO 
LOS TITANES OE DURANGO (0ISA) 

AMARTE A LA ANTIGUA 
PEDRO FERNANDEZ (FONOVISA) 

TE PIDO PERDON 
TITO "EL BAMBIN O" (S IENTE) 

LA PEINADA 
CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE (DISA) 

EL MALO 
AVENTU RA (PREMIU M LATIN) 

QUIERE PA' QUE TE QUIERAN 
DYLA.N0 Y LENN Y (SO NY MUSIC LATIN) 

16 15 Y COMO ES EL 
MA RC ANTHO NY (SONY MUSIC LATIN) 

LA VIDA ES ASI 21 ~ IVY QUEEN (MACHETE UNIVERSAL MUSIC LATINO) 

ANDO BIEN PEDO 18 29 
BAflOA LOS REC00ITOS 1DISA1 

22 7 NINA DE Ml CORAZON 
LA ARROLLAOORA BANDA EL LIMON OE RENE CAMACHO (O!SA) 

LOCO 19 
JOWELL & RANDY (WY/MACHETE/UNIVERSAL MUSIC LATINO) 

16 ~~~A~~~(f~ N~ v~ ! CES LLORAR? 

AL DIABLO LO NUESTRO 24 
ESPINOZA PAZ (0ISAIASL) 

23 19 GITANA 
SHAKI RA (EPIC/SONY MUSIC LATIN) 

27 10 TU BOCA 
CHAYANNE (SONY MUSIC LATIN) 

NUESTRO AMOR SERA LEYENDA 
30 6 ALEJANDRO SAN Z (WARNER LATINA) 

28 14 MAS ADELANTE 
LA ARROLLAOORA BANDA EL LIMO N (DISA) 

29 

36 2 

34 9 

44 2 

OMG 
USHER FEAT. WILL. I. AM (LAFACE/JLG) 

LA DESPEDIDA 
DADDY YANK EE (EL CARTE L SONY MUSIC LATIN) 

CUANDO CUANDO ES? 
J-KING & MAXIMAN LANNMACHETEAJNIVERSAL MUSIC LATINO 

I LIKE IT 
ENRlOUE IGLESIAS rut PllBULL ~ REF 

32 16 DIME UNA Y OTRA V EZ 
EL CHAP0 OE SINALOA (0ISA) 

EN PREPARACION 31 lO GERARDO ORTIZ (DEL/SONY MUSIC LATINf 

, 0 6 
Ml AMOR ES POBRE 
TONY DIZE FEAT. KEN-Y & ARCA.NG EL (SONY MUSIC LATIN) 

35 7 ALEJANDRO 
LADY GAGA (STREAMLINE/KONLIVEICHERRYTREE,1ITTERSCOl'E) 

47 2 NI EL DIABLO TE VA A QUERER 
LOS RIELER0S DEL NORTE (FONOVISA) 

38 12 BREAK YOUR HEART 
TAIO CRUZ FE AT. LUDACRIS (MERCURY/I0JMG) 

48 2 

QUIERO QUE SEPAS 
PESA0D (0ISA/ASL) 

ARRASTRANDO LAS PATAS 
LARRY HERNANDEZ (FONOVISA) 

MILLONARIO DE AMOR 49 3 SERGIO VEGA "El SHAKA" (0ISA) 

SOY COMO NO SOY 
J3 2Q ~ DUELD (FONOVISA/MUSIVISA) 

TE COM ENCE A QUERER 3 TITO "El BAMBINO" (SIENTE) 

GUAPA 
DIEGO TOR RES (UNIVERSAL MUSIC LATINO) 

LA MARIA 

The act 14 Hrs catapults to the top of 
Tropical Airplay as its debut single, "24 
Horas," jumps 14-1. The 13-position leap 
to the summit is the biggest on the list 
since Makano's "Te Amo" shot 34-1 in 
ihe Mavn, 2009, issu~: 

Billl»ar1'® 

2 

• 

2 9 

ARTIST Iii 
TITLE (IMPRINT / PROMOTION LABEL) fl 

ENRIQUE IGLESIAS 
!if11lROll,",!l\l/i-.WClAIIIIOl'4'1.\MIGIW 

MARC ANTHONY 
ICONOS SONY MUSIC LATIN 67402 

SERGIO VEGA 
MILLDNARID OE AMOR OISA 711 564/U MLE 

7 t ~o!~E ~~!~A ~A~1; o~~A~ N~ 2;i3° 

IVY QUEEN 2 
DRAM A QU EEN MACHETE 014536/UMLE ~' 

24 ~!~: ~ t AMAR SONY MUSIC LATIN 59881 

28 ;M~~~~A~~T%~A~~N~~~ 354085/UMLE 

5g ~r ~~ ; R~~u! LATIN 20BIXVSONY MUSIC LATIN ~ 
CONJ UNTO ATARDECER 
SOLO JUNTO A Tl DISA 721556,UMLE 

VICENTE FERNANDEZ 
UN MEXICANO EN LA MEXICO SDNY MUSIC LATIN 73056 

PESADO 
OESOE LA CANTINA: VOLUM EN II DISA 726538/UMLE @ 

12 9 12 1u~:G~B~E~ ~ ~~~ ;. 354514/UMLE 

13 

14 

15 

16 

17 

12 18 ~U~R~~E~~~U~~A~~F~!~~ 354484/UMLE 

13 16 
~~l~~~N~A~~~ ~~014142/UMLE 

14 2l ~R~~~~~CE~~~~O~ 30020/SONY MUSIC LATIN 

1\ 4 ~~E~~T;~~ ~NYS~ ~it AT~~!! 

1 GERARDO ORTIZ 15 e NI HOY NI MANANA DEL 68924/S0NY MUSIC LATIN 

~ PLAN B 
W ---~...:.:H.:.0U:.:S.:.E .:.OF..cP_:L.:.EA_:S.:..UR-"E-'-P---'IN"-A :.:02.:.02:=2/ccS.:..ONY-'----'M_:U.:..SlC.:...:.LA.:..Tlc.N _ 

/!P.it, WISIN & VANDEL 
Y LA REV0LUCI 0N WY 'MACHETE 012967/U MLE @ 

20 

21 

22 

23 

24 

26 

28 

33 

38 

3lil 

16 9 

17 13 

19 72 

LARRY HERNANDEZ 
LARRYMANIA MENOIETA'FONOVISA 570052/UMLE 

DADDY YANKEE 
MUN DIAL EL CARTL 80030/S ONY MUSIC LATIN 

TITO " EL BAMBINO" 
EL PATRON SIENTE 6538bJ LIMLE 

20 22 ~~t~!P~ S~B~E SON Y MUSIC LAI IN 61971 

2l 8 JULION ALVAREZ Y SU NORTENO BANDA 
NI LO INTENTES DISA 71I551/UMLE 

64 4 --- SERGIO VEGA 
mIDSSIIMAScClllPJOOSYR!NCH™S :a.Y ll.ltLAlli 521!0 

23 62 

25 34 :~D~~~~TINA: V0ILUMEN 1 0ISA 726553/UMLE @ 

22 16 ~ IT~~!~!~~UNMRSALMUSCLAffi06.5377:WMLf 

31 36 ~~1:~:r•E~!1~~e~~;~ NCM5A570050VMLf @ 

EL TIGRILLO PALMA 
20 CORRIOOS PODEROSO FONOVIS A 354544/UMLE 

34 ~AEG~A~ ~E~~~A~~! v1 sA 354398 'UM LE 

17 ~o~ ~c!!~~l~;R~IO~ ; ,,~ ~2~&~ bNU~ ~ 

QUE HARIAS FR E00IE 306 1 

MARCO ANTONIO SOLIS 
MAS DE MARCO ANTONIO SOLIS f •J ,01/1- .A 3.542161.JMLE @ 

LOS INQUIETOS DEL NORTE 
FERRERO 14 ROMANTICAS CATAPULT DIGITAL EX 

LOS BUKIS 
SERIE DIAMANTE FONOVISA 354239/UMLE 

30 16 ~~A;~N~E TU FONOVISA 354471 /UMLE 

33 B ~~~l! p STOP 30020/SONY MUSIC LATIN 

~ SERGIO VEGA 
~ .~ .--'!--':P~UR~A~S~R~OM~A~N~Tl~CA_:S~S~Oc.NY~M~U~S~IC~L~Ac.ll~N_:5~74~4.:..B_--;;::,.;;\ 
#It,. TH A LI A 
W 44 34 PRIM ERA FILA SONY MUSIC LATIN 56091 

l'P!, fIE:a LOS ORIGINALES DE SAN JUAN 
"ii,1 55 16 ..WilliJ MI PADREQUERJo0 SONYMUSlCLATIN67194 

G 50 3 ~~~ :~~~oAo~ s~ ~•? Bs 

44 

45 

lf7 

5 0 

ROCIO DURCAL 
MIS FAVOR ll AS o•,-y MUSIC LATIN 70909 

36 69 ~~:~~o~~~s ~1! ~i~OV1SA 570037;\JMLE 

39 ;E~~o1!.;~~~~::~E;ITOS OISA 721347;\JMLE 

35 11 ~o~fA ~u~v:,;~~ic~N 0ISA 721553/UMLE 

SERGIO VEGA 
COLECC!ON PRIVADA· LAS 20 EXCWS!VAS DISA 7295()311JMLE 

EL GRAN COMBO DE PUERTO RICO 
SIN SALSA NO HAY PARAISO SONY MUSIC LATIN 60758 

38 12 ~~~~~--l.AlN)f>S,178}1.W E!:) 

Dyland Y Lenny skip 3-1 on Latin Rhythm 
Airplay with "Ouiere Pa' Que Te Ouieran." 
The track marks the third-longest climb to 
the top i1 the chart's five-year history 
behind Aventura's "Mi Corazoncito" (26 
weeks in 2007) and Wisin & Yandel's 
" llame Pa' Verte" (21 weeks in 2006). 

46 Go to www.billboard.biz for complete chart data 
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15 

1 3 

CD 

0 
0 • 

~ ~ 

~~ ~~ TITLE 
~3 ~ ~ ARTIS T (IMPRINT / PROMOTION LABEL) 

DIME QUE ME QUIERES 16 
BANDA EL RECO0O ONOVIS A 

28 
~~R~ l~A~~;;OA El LIMON FONOVISA 

4 21 ~~R~N~~E~~x~!~ ~ OVISA/MUSIVISA 

26 ~t T~~~~E~~R~~~DISA 
7 17 ~~~~~N~N:Ez~! N: v~!IGUA 

6 25 ~H~ Y~l~1~!~fsu BANDA TIERRA SINAL0EN SE 0ISA 

32 !~o~~s~:~O~IT~SEO~S~ 

10 10 ~IA~!L~!o~:A~D~~t;~~E RENE CAMACHO OISA 

9 25 COMANDOS DEL M.P. (500 BALAZOS) 
VOZ OE MANOO OISA 

12 AL DIABLO LO NUESTRO 
ESPINOZA PAZ DISAIASL 

11 37 CARITA DE ANGEL 
LA RRY HERN AN DEZ ME~OIETNFONDVISA/MUSIVISA 

14 18 :~~A~~~F0~ !
1
~ ACES LLORAR? 

13 20 ~~R~O~~o~!i.~~N!!\L LIMON 0ISA 

16 20 ~l~A;O~~s!A~o?o; s~ A VEZ 

15 12 ;E~A:O~;R~~~ t ~~~~USIC LATIN 

23 4 ~: ;,~E~o1:D~LLN~R~~ o~! 1~ QUERER 

18 9 ~~~; ~l~A/~~ E SEPAS 

10 ~~R~~E;!~o~ZNF~N~ Vl~~ s PATAS 

MILLONARIO DE AMOR 25 
SERGIO VEGA "EL SHAKA" DISA 

TITLE 

14 17 

ARTIST (IMPRINT / PROMOTION LABEL) 

.rirn:mffi] 24 HORAS 
ml m:n::Jlllll 24 H.!!_S M.P./JVNfJ & fl 

3 27 ~~ ~~~A~Bl~i ~l~~N 
CUANDO ME ENAMORO 13 ., ENRIQUE IGLESIAS FEAT. JUAN LUIS GUERRA UNl\ffiSAL MUSIC LATlOO 

16 ' BACHATA EN FUKUOKA 2 JUAN LUIS GUERRA Y 440 CAPITOL LATIN 

VIVIA SIN Tl 
GILBERTO SANTA RDSA SONY MUSIC LATIN 

9 

111 

20 

2 

AIRPLAY 
MONITORED BY 

nielsen 
BOS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

~~ 

t;~ 9~ TITLE 
,~ 3 3 o ARTI ST (IMPRINT / PROMOTION LABE L) 

CUANDO ME ENAMORO 13 ENRKlUE rusw; RA[ JUAN WIS GUERAA IJNl\!RSAI. 11.0C LAfflJ 

12 ~~~~ta:; M~;c ~ ~TIN 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FEAT. FRES HLYGROUNO EPI C/SO NY MUSIC LATIN 

6 ~;:~!~~R~~ MUSIC LATINO 

16 :~N~~:G~~RR~~ 4~0UC~~ T~ L~ ~TIN 

11 
i H~ YA~~~ ! y MUSIC LATIN 

9 28 ~:~~ N~~~!!t HETE/UNIVERSAL MUSIC LATINO 

16 7 :N;IIQ~~IGl~SIAS FEAT. PITBULL UNIVERSAL REPUBLIC 

15 14 !'v;N~!~~ t MIUM LATIN 

11 21 GITANA 
SHAKIRA EPIL. ) ONY MUSIC LATIN 

12 10 ~~YEG~:~T~E~~ INE/KONUVE/CHERRYTREE/INTERSCOPE 

13 35 ~~~~~~~ MUSIC LATIN 

20 6 LA VIDA ES ASI 
IVY QUEEN MACHETE/UNIVERSAL MUSIC LATINO 

14 

20 
~E~::a~RES UNIVERSAL MUSIC LATI NO 

9 ~~~FEAT. WILL.I .AM LAFACE/JLG 

W 13 ~~~~ RANDY WY/MACHETE/UNIVERSAL MUSIC LATINO 

QUIERE PA' QUE TE QUI ERAN 18 13 
DYLANO Y LENNY SO NY MUSIC LATIN 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

19 ~ QUIERE PA' QUE TE OUTER />;l'l 
"' OJLAND Y LENNY SONY MUSIC LATIN 

CUANDO ME ENAMORO 11 
ENRIOUE IGLESIAS FEAT. JUAN WIS GUERRA UNM:R&AJ.. MUSIC LATlNO 

YERBATERO 6 
JUANES UNIV~t1~AL MUSIC LATINO 

3l ~:~ ~ N~~~ ~!tHETE/UNIVERSAL MUSIC LA1 INO ;;-~::;-;;;;;;;= 

12 l~~Q~EIE~!A~S~ T~~~IVERSAL MUSIC LATINO 

2 ~A~O~ ;~:,EEE~ ~~;EL/SONY MUSIC LATIN 

26 ~R;N~rR~YC~; O~ S~ OP 

14 

'1 6 

17 

11 ~~~~ RANDY WY/MACHETE/UNIVERSAL MUSIC LATINO 

YERBATERO 
JUANES UNIVERSAL MUSIC LATINO 

TE SIENTO 
WISIN & YAIWEL WY/MACHETE/UNIVERSAL MUSIC LATINO 

36 ~R;N~rR~YC~; O~ S~ OP 

7 ~!~~:T~~ UNIVERSAL MUSIC LATINO 

24 !'v;N~!~~EMIUM LATIN 

MALA CONDUCTA 
ALEXIS & FIDO FEAT. FRANCO EL GORIL.A SONY MUSIC LATIN 

LA VIDA ES ASI 
IVY QUEEN MACHETE/UNIVERSAL MUSIC LATINO 

15 5 f.!~sEy~~!J~NORA MACHETE/UNIVERSAL MUSIC LATINO 

18 11 ~~~;~~N~f~o~ ,u~~ J cEL;;l~ IERAN 

J5 

17 7 

37 

Ml AMOR ES POBRE 
TONY DIZE FEAT. KEN-Y & ARCANGEL SONY MUSIC LAT IN 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FEAT. FRESHLYGROUNO EPIC/SONY MUSIC LAT IN 

CUANDO CUANDO ES? 
J-KJNG & MAXIMAN LAI.,\ MACHETE/UNIVERSAL MUSIC LATINO 

20 13 ~l~:c!f!L~M;RG~E~ ? LA~ 'MOCK&RO MUSWTIN 

7 

13 

18 

5 21 ~~~~& RANDY WY/MACHETE/UNIVERSAL MUSIC LATINO 

TE COMENCE A QUERER 

14 

TITO "El BAMBINO" SIENTE 

NINA BONITA 
CHINO Y NACHO MACHETE/UNIVERSAL MUSIC LATINO 

GITANA 
SHAKIRA EPIC.'SONY MUSIC LATIN 

COOLER THAN ME 
MIKE POSNER J RMG 

DILE AL AMOR 
AVENTU RA PREMI UM LATIN 

WAKA WAKA (THIS TIME FOR AFRICA) 
SHA KI RA FEAT. FRE SHLYGROU ND EP IC/SO NY MUSIC LATIN 

Ml AMOR ES POBRE 
TONY OJZE FEAT. KEN-Y & ARCANGEL SONY MUSIC LATIN 

VEGA'S POSTHUMOUS ACCOLADES 
..... ,:;_'ll -

. 't, l-lJ•I~ 
; ~-~ '! ~ . I ::

1

:i,lf U 
. , . ~• ljliilil .. -

• I ·. . 4-

The outpouring of grief fo llowing Sergio "Fl Shaka" Vega's June 26 

murder in Mexico has reached the charts. His new set "Millonario De 

Amor"- schecl uled for 1·elease before his death- debuts at No. 1 on Re

gional Mexican Al bu 111 s and at No. 3 on Top Ltti11 Albu ms (4,000 

copies, accordi ng lo Nielsen SoundScan). Vega's highest position on 

any album chart dming his life was No. 10 on the Regional Mexican lis t 

with 2007's "Dueno De Ti ... Lo Mejor Deel Shab." - 1,auly l,a111 irez 
..... ,'.'IW 

Data for week of AUGUS T 7, 2010 
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BILLBOARD JAPAN HOT 100 --

:;;; IHANSHIN/SOUNOSCAN JAPAN/ 
:5!.I PLANTECH) JULY 28, 2010 

42 i~~1\ :~1ii~VE 

NEW ~?:~R~~o~~o~~~B~B COLUMBIA 

l6 ~~!:,~d~l~~l;~~ ~ i c~ ORY 

lS ~~Ec~~z ~~~E~S~~ART 

28 

SUBARASHIKI NICHIJO 
YU TAKAHASHI WAR NER 

SHIVER 
THE GAZETTE SONY 

EMERALD 
BECKY EMI 

14 J~_M_Y_ B_A_B_Y_L_E_F_T_M_ E _____ _ t ROX HOSTLSS 

TO BE FREE 
ARASHI J-STORM 

PYRAMID 
CHARICE WAR NER 

IFRANCE----
-- -- - • SINGLES - ·---

3 

!5 

7 

8 

9 

10 

.... 
;; (SNEP/IF0P/TITE-LIVE) JULY 27, 2010 

NEW ~!~A ~tF~S~l~~~O~~OEE~~R AFRICA) 

3 

5 

11 

DEBOUT POUR DANSER 
COLLECTtF METISSE AIRPLAY 

ALLEZ OLA OLE 
JES SY MATADOR WAGRAM 

WAVIN ' FLAG 
K'NA AN A&M/OCTONE 

AMAZING 
IHNA AIRPLAY 

CALIFORNIA GURLS 
KATY PEARY FT. SNOOP OOGG CAPITOL 

ALEJANDRO 
lADY GAGA STREAMUf!E;XD',LM,tHERRYTREE.WlERSCoP! 

ALL THE LOVERS 
KYLIE MINOGUE PARLOPHONE 

GETTIN ' OVER YOU 
DAVID GumA & CHRIS WIUIS Fl FERGIEi'lMFAO GUM-VIRGIN 

BABY 
JUSTIN BIEBER Fl LUOACRIS MERCURY 

- -- DIGITAL SONGS -- -

3 

II 

5 

8 

9 

JO 

-

lt.!:i \:5 iii (NIELSEN) JULY 2fi , 2010 

11 

6 

7 

WAl'.A WAl'.A (THfS TIME FOR AFRICA) 
SHAKIRA FURESHLYGROUNO EPIC 

ALEJANDRO 
LADY GAGA STREAMLtH0NlM)cHERRYTRE8\NlfRSCIJ'E 

CALIFORNIA GURLS 
KATY PERRY FT. SNOOP OOGG C/\ PITOL 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL & OCUP SWE AT IT OUT 

MONDO 
CESARE CREMONINI WARN ER 

ALDAS ON DANSE 
STROMAE vEATI GO MOSAERT 

WAVIN' FLAG 
K'NAAN A&M/OCTONE/JNTEASCOPE 

FIGHT FOR THIS LOVE 
CHERYL COLE FASCINATION POLYOOR 

l7 ~EEY~~;:~~~ MONSTER 

16 ~~O~•~A~G~~l~M~ LONE 

• •SWITZERl:AND.....i 
~----------------
- SINGLES-

3 

5 

2 

4 

& 

...... .. ~ 
~; (MEDIA CONTROL) JULY 27 , 2010 

2 

18 

WAl'.A WAl'.A (THIS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLY GROUND lPIC 

WE NO SPEAK AMERICANO 
YOLANDA 8E COOL & DCUP SWEAT IT OtJT t 

ALEJANDRO 
I.ADY GAGA STREAl/,l/NEA((Ml>cCHERRYTREf/M!RSCO'l 

LOVE THE WAY YOU LIE 
EMINEM FEAT. RIHANNA W!:.6'SHAfXN1AFTERMATHlNTERSCOPE 

CALIFORNIA GURLS 
KATY PERRY FT. SNOOP OOGG CAPllOL 

ALBUMS 
EMINEM 
RECOVERY WEB/SHADDY/AFTE RMATH INTERSCOPE 

PETER REBER 
ES LABE VOLL LIEDER UNIVER SAL 

20 ~R~~s~
1
}:iHm INTERSTAR/FAfJSATI ON 

KYLIE MINOGUE 
APHROOITE PARLOPHONE 

ENRfOUE IGLESIAS 
EUPHORIA P0LV00R 

Data for week of AUGUST 7, 2010 
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·SINGLES - - - · 

:;,;i:; (THE OFFICIAL 
~;, UK CHARTS CO.) JULY25 , 2010 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL & OCUP SWEAT IT 

LOVE THE WAY YOU LIE 
EMINEM fEAI RIHANHA Y..ffi'SH~DY/AFTCRMATHlillERSCffl 

AIRPLANES 
B.OB Fl 1"YllY WIWAMS REBEL ROCl\'GRIJruJSIWAII.AN!I: 

CALIFORNfA GURLS 
KATY PERRY FT. S!IOOP 0066 CAPITOL 

PACK UP 
ELIZA OOOlllTLE PARLOPHON~ 

BANG BANG BANG 6 I MARK R0NSOI\ & THE BUSINESS m-ERNATI0NAl CC!.UMIAA 

JUST BE GOOD TO GREEN 
PROFESSOR GREEN FT. LILLY ALLEN VI RGI N 

I LIKE fT 
ENRIQUE IGLESIAS FEAT. PITBULL INTER SCOPE 

THE CLUB IS ALIVE 
JLS EPI C 

OcANADA- -
• BILLBOARD CANADIAN HOT 100 

i.:i_ \;ii 
i:;: ii Cs (NIELSEN BOS/SOUNOSCAN) AUGUST 7, 2010 

3 

4 

!5 

8 

7 

• 
9 

10 

.. 

3 

4 

5 

8 

7 

8 

9 

10 

3 

6 

LOVE THE WAY YOU LIE 
EMINEM FT RIH.W~ WtB,'$l-lAD'f/AITTRMATl\,WTERSCOPt IJNll/c~SAf. 

CALIFORNIA GURLS 
KATY PERRY FT. SNOOP OOGG CAPITOUE MI 

DYNAMITE 
TAIO CRUZ MERCUR Y/UNIVERSAL 

AIRPLANES 
B.0.BFT. HAYIRWIWAMS~GIWi•li.61ll~iWIJI 

COOLER THAN ME 
MIKE POSNER J SONY MUSIC 

20 ~~~E ~G~ii.s Fl PITBUl.l Ur.MASAI. REIUlWIMRSi'J. 

OMG 
USHER FT. Will.I.AM LA FACE/JIVE/SONY MUSIC 

10 ~~]M~!~eiR~~9/RCA!SONY MUSIC 

NOT AFRAID 

3 

7 

11 

EMlNEM 1/v'EB .fiACN. AfTrnMArn lNTERSCOPE-UNIVERSAL 

ALEJANDRO 
LIDYGAGA S!REAAIJNll<O"-~OORY!R[WllERSWlU~ 

.. 
- SINGLES-- --

IPROMUSICAE/MEOfA) JULY 28, 2010 

WAl'.A WAl'.A (THfS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLYGROUNO EPIC 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL & OCUP SWEAT 11 OUT! 

WAVIN ' FLAG 
K'NAAN A&M OCTONE/INTER SCOP E-

SICK OF LOVE 
ROBERT RAMIREZ GLOBOMEOIA 

RUN RUN 
ESTOPA SONY MUSIC 

STEREO LOVE 
EDWARD MAYA FT VIKA JIGUUNA MAYAVIN 

I LIKE IT' 
ENRIQUE !Gl:ESIAS FEAT. PITBULL INTER SCOPE 

ALEJANDRO 
LADY GAGA SffiEMl.fJE l«lftM. CHERRYTREEIMERSCOPE 

CUANDO ME ENAMORO 
ENRIQUE IGLESIAS IN TERu1., 0PE 

GYPSY 
SHAKIRA SONY MU SIC LATIWEPIC 

rDENMARK..__ 
- SINGLES--- --

2 

3 

4 

!5 

.... .. .. ~ 
:5 3 (ff Pf FfNLANO) JULY27, 2010 

3 

WE NO SPEAK AMERICANO 
YOLAIIDA BE COOL & DCUP SWEAT IT OUT! 

WAl'.A WAl'.A (THIS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLYGROUND EPIC 

DANCfNG ON MY OWN 
ROBYN KO NtCHIWA 

ALEJANDRO 
I.ADY GAGA SffiEAMUIUONUVl CHERRYTREEWTERSCCH 

VITO 
MEDINA LABELMAOE A:LARM 

- - - ALBUMS 

2 

3 

4 

a 

15 

RASMUS SEEBACH 
RASMUS SEEBACH ARTf'EDPLE 

MEDINA 
VELKOMMEN TIL MEDINA LABELMADE/ A.LARM 

LISA NILSSON 
20 - EN JUBILEUMSSAMU NG SONV MUSIC 

KIM LARSEN 
MINE •AMER OG HERREA EMI 

HELENE FISCHER 
BEST OF CAPITOL 

For chart reprints call 646.654.4633 

~ ,GERMANY-
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9 

(MEDfA CONTROL) JULY 27 , 2010 

WAl'.A WAl'.A (THIS TIME FOR AFRfCA) 
SHAKIRA FT. FRESHLYGROUNO EPIC 

ALEJANDRO 
I.ADY GAGA 5TREAMUNElffl.M/Cl,ERflYTR[l1'11fRSCO'E 

CALIFORNIA GURLS 
KATY PERRY Fl StlOOP 0066 CAPIT OL 

GLOW 
MAOCON COLUMBIA 

HELELE 
VELILE & SAFAI DUO POLYO OA 

STEREO LOVE 
EOWARO MAYA FT. V1KA JIGVLINA MAYAVI N 

MARCHIN' ON 
ONEAEPUBLIC UNIVERSAL 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL & OCUP SWEAT 11 OUTI 

WAVIN' FLAG 
K'NAAN A&M/ OC ONE 

NOT AFRAID 
EMINEM WEB1Sfl AOY/ AFTERMATH/ INTE RSCOPE 

~ AUSTRALIA -
, ----SINGLES ~ - - -

2 

3 

4 

5 

8 

7 

8 

9 

155 ~Jt IARfA) JULY 25, 2010 

5 

NEW 

10 

LOVE THE WAY YOU LIE 
EMINEM FEAT RIHANNA Yi'EB SHAOV/AfTERMATl-\ !NTERSCOP!: 

I LIKE IT 
ENRIQUE IGLESIAS FEAT. P1TBULL INTERSCOPE 

CALIFORNIA GURLS 
KATY PERRY FT. SNOOP •OGG CAPITOL 

IF I HAD YOU 
ADAM LAMBERT RCA 

AIRPLANES 
8 0 8 Fl HAYllY WLLIAMS R[Btl RIICKGIWfl IIJS11£All.ANllC 

BILLIONAfRE 
TRAVIE MCCOY fl BRUNO MARS ATL ANTIC 

SMILE 
UNCLE KRACKER ATLA NTIC 

I HATE MONDAYS 
NEWTON FAULKNER RCA 

NOT AFRAID 
EMINEM WEB/SIIADY/AFT ERMATH/ INTERSCOPE 

IMEXICO-· 

2 

3 

4 

5 

• 
7 

8 

9 

10 

...... 
3~ IBIMSA) JULY 27, 2010 

6 

ENRIQUE IGLESIAS 
EUPHORIA l'OLYOO R 

THALIA 
PRIMERA FILA SON Y MU SIC 

PESADO 
OESOE LA CANTINA VOL2 DI SA/UN IVERSAL 

MARC ANTHONY 
ICONOS SONY MUSIC 

CAMILA 
OEJARTE OE AMAR SONY MUSIC 

JUSTIN BIEBER 
MY WORLOS SC1tOOLBoY RAYMOND BRA! JN ISLAND 

VfCENTE FERNANDEZ 
UN MEXICANO EN LA MEXICO SOIJV MUSIC 

g SOUNDTRACK (MEX) 
I TOY STORY 3 WALT DISNEY 

PESADO 
DESOE LA CANTINA UNIVERSAL 

fO,WALLONIA------., 
- SINGLES -

2 

3 

4 

5 

2 

3 

4 

5 

.... .. 
3~ (ULTRATOP/ GFKI JULY 28 , 2010 

7 

WAl'.A WAKA (THIS TIME FOR AFRfCA) 
SHAKIRA FT. FRESHLY GROUND EPIC 

WE NO SPEAK AMERICANO 
YOLANDA BE COOL & DCUP SWE AT IT OUTI 

ALEJANDRO 
I.ADY GAGA STl!EAMUtlE ><OOI.M,l;HfRRYTREEIMlRSCoPE 

ALORS ON DANSE 
SfflOMAE VEA TIGQ/ MOSAERT 

TE OUIERO 
STROMAE V£All G0/MOSAERT 

ALBUMS 
STROMAE 
CHEESE VERTIGO/ MOSAERT 

ZAZ 
ZAZ PLAY ON 

STING 
SYMPHON1CITtES UMG 

KATIE MELUA 
THE HOUSE ORAMATICO 

LADY GAGA 
nt: IAM!:MONSITRSfR'.M'LffA'DlNltllRIIYlllEf/ffllR()'[ 

EUROPEAN 111HOT 100"SINGLES_, 
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4 ;':;1~A~f~[:;~':R6~~~ i P~t AFRICA) 

CALIFORNIA GURLS 
KATY PERRY FT. SN OO P OOGG CAPI TOL 

WE NO SPEAK AMERICANO 
YOLANDA 8E COOL & OCUP SWEAT IT OUTI 

ALEJANDRO 
l,IOY GAGA SlllEAMUtlc ><OOLM/C!£RRYTRl&MERSCOP! 

WAVIN' FLAG 
K'NAMl A&M OCIONE 

LOVE THE WAY YOU LIE 
EMINEM FEAT RIHAtlNA W~B'SHAOOY,AfTERMATH~NTERSCITT 

ALL THE LOVERS 
KYLIE MINOGUE PARLOf'HONE 

ALLEZ OLA OLE 
JESSY MATADOR WAGRAM/EDE L 

AIRPLANES 
80.BF!HAYlEYWlLUAMSREBEI.RIICM,PANDIIJSlll/AllANTIC 

GETTIN' OVER YOU 
OAVIO GUl:TIA &DlRJ SWlLLISn.FERGIWFAO GUM-VIRCi'4 

l2 :T~~.~A~ ~ ~Tf~ t~~: AERI 

15 ~o~EA:~~A;A
0

f~~IKA JfGULffiA MAYAVfN 

1• NOT AFRAID 
EMINEM WEB, SHAOY/ AFlER MATH, INTEASCOPE 

23 ~R~~ i o? ~M;l~ISTER 

27 ~}a~: COLUMBIA 

18 (NL:,~~E :riLESIAS FEAT. PITBULL INTERSCOPE 

21 BANG BANG BANG 
MARK RONSON & TI-if BUSINESS ltITTRNATIONAL COWM81A 

16 !~/A~~~L~ Y 

PACK UP r.. ELIZA DOOLITTLE PARLOPHONE 

EURO.DIGITAL~ 
JIISONGS SPOTLIGHT 

3 

4 

5 

8 

7 

8 

9 

:;;~ (NIELSEN SOUNDSCAN 
~~ INTERNATIONAL} AUGUST 7, 2010 

NEW 

6 

WAl'.A WAKA (THIS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLYGAOUNO EPI C 

WE NO SPEAK AMERfCANO 
YOLANOA BE COOL & OCUP ..,WEAT !TOUT ! 

WAVIN ' FLAG 
K'NAAN A&M, OC10NE 

SICK OF LOVE 
ROBERT RAMIREZ GLOBOMEOIA 

ALEJANDRO 
lADY GAGA STREAMUf.l'><OOLMA:itcRRYTREE/MERSCOPI 

EL RUN RUN 
ESTOPA SONY MUSIC 

I LIKE IT 
ENRIQUE IGLESIAS FT. PITBULL UNIVERSAL REPU~LIC 

CUANDO ME ENAMORO 
ENRIQUE IGLESIAS FT JUAN LUIS GUERRA UNIVERSAL 

STEREO LOVE 
EOWARO MAYA & VIKA JIGULINA CAT 

Newton Faulkner debuts at No. 8 
on Australia Singles with "I Hate 
Mondays." It was recorded live on 
and hyped by that country's 
"Hamish & Andy" radio show. 

I @ 1PORTUGAL--
- -- - ALBUMS-----

~m t;i:i (Zwt.ZEK PRODUCENTDW 
~3 ,:53 AUDIO VIDEO) JULY 27 , 2010 
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4 

5 

15 

7 

9 

10 

STING 
SYMPHONICITIES CAPITOL 

MILEY CYRUS 
CAN'T BE TAMED HOLLYWO OD 

ESCOLINHA DE MUSICA 
TODA A ESCOLINHA OE MUS tCA FAAOL 

PAOLO GONZO 
BY REOUEST COL liMBIA 

NEW t~~~A i~:E~ ; ; t s 

l6 t,~tM~~o~~:Oos MERC URY 

LADY GAGA 
THE FAME :,T9tA\1\JNE,XONLM. CHERRYTREENHERSCOPE 

NEW ~~~S ~~~R~S~~;~ 
MICKAEL CARREIRA 
AO VIVO NO COLISEU OE LISBOA FAROL 

EURO nrelsc,1 
.. D1G1-r••s0NGS SoundScan , 

3 

5 

8 

7 

8 

10 

12 

-fl 

14 

111 

IIWII. International 

~ l:51 (NIELSEN SOUNOSCAN 
:5iS INTERNATIONAL) AUGUST 7, 2010 

6 

WE NO SPEAK AMERICANO 
YOLANOA BE COOL & DCUP SV. EAl IT OUT! 

LOVE THE WAY YOU LIE 
EMINEM n. R!HANttA WEB SHADY AFTfRMAltt'lNTl:1SCOPE 

CALIFORNIA GURLS 
KATY PERRY FT. SNOOP 0066 CAPITOL 

WAl'.A WAl'.A (THfS TIME FOR AFRICA) 
SHAKIRA Fl. FRESHLY6ROUNO EPIC 

AIRPLANES 
B.0.B Fl HAYLEY WILLIAMS IHEU10Cl\ClWID HUSIW~ll.ANOC 

ALEJANDRO 
I.ADY GAGA STREAMUl~ LM:'Cli'RRYTREE\NTESSCOPE 

I LIKE IT 
ENRIOUE IGLESIAS Fl PITBULL. UNII/ERSAL REPUBLIC 

l2 iL~Z;~O~~Tllf PARLOPHONE 

15 

8 

11 

BANG BANG BANG 
MARK RONSON &™EBUSINtSSINTlFT 0-TIP !MlfDA AI.I.ID:ruJMBL.\ 

STEREO LOVE 
EDWARD MAYA & VIKA J1GULINA CAT 

JUST BE GOOD TO GREEN 
PROFESSOR GREEN FT. LILY ALLEN VlRGlfJ 

NOT AFRAID 
EMINEM WE S SHAOY, AFTERMATH., INTEASCOPE 

10 ~N~~~~•&: ~~~N E 

16 ~iii Tc;;:~ ,'iav~~ ~~ofluFERGU LMFAO W,\~RGN 

~EUROPEA~ 
ALBUMS 

2 

3 

4 

5 

• 
7 

9 

11 

12 

3 

feS GlOIW. MEOt#AfUBOARO) JULY 28 . 2010 

EMINEM 
RECOVERY WEB/SHAOOY/AfTERMATHifNHRSCOPE 

LADY GAGA 
lliE FAME STREAMllflWJNl.NECHERRYTR[EWTERSCCJ>E 

KYLIE MINOGUE 
APHRODITE PARLOPHONE 

DAVID GUETTA 
ONE LOVE GUM/VIRGIN 

UN HEILIG 
GROSSE FREIHEIT INTERSTAR FANSATION 

15 ::J~H~NICITIES UMG1UNIVERSAL 

18 ~H~~L~~f tfA\cuPSE CHOP SHOP/Afu\NTIC 

MUSE 

14 

THE RESI STANCE A& EIHELIUM 3/WARN ER 

PLAN B 
THE DEFAMATION Of STRICKLAND BANKS 679 

MILEY CYRUS 
CAN 'T BE TAMED HOLLYWOOD 

ENRIQUE IGLESIAS 
EUPHORIA POLYOOR 

13 13 iH~~:~~~E~ S~~~e° PEAS 

14 16 fA~2;'LAY ON 

15 12 ~~~10~,~ ~~~,_;l. 1,co 

•" EUROPEAN ::~:.,o1 
AIRPLAY . 

2 

3 

4 

5 

• 
!T 

• 
9 

10 

11 

12 

13 

15 

JULY 28 , 201~ 

CALIFORNIA GURLS 
KATY PERRY FT. SNOOP DOGG CAPITOL 

l ALEJANDRO 2 I.ADY GAGA STREAMUIUOMJl'ECHERRYTREE,ONTERSCO'E 

6 

9 

11 

WAKA WAKA (THfS TIME FOR AFRICA) 
SHAKIRA FEAT. FRESHLYGAOUND EPIC 

TE AMO 
RIHANNA SAP/DEF JAM 

WE NO SPEAK AMERfCANO 
YOLANDA 8£ COOL ~ OCUP SWEAT IT OUTI 

WAVIN ' FLAG 
K'NAAN A&M/ OC TONE 

HEY, SOUL SISTER 
TRAIN COLUMBIA 

ALL THE LOVERS 
KYLIE MINOGUE PARLOPHONE 

BREAK YOUR HEART 
TAIO CRUZ ISLAND 

OMG 
USHER FT. Will.I AM LAFACE/JLG 

l4 :,L:,~~E 
1
1~LESIAS FEAT. PIYBULL INTER SCOPE 

13 ~';..r.E,it.~:: ~~~/~~IAA11llmRSCCH 

12. ~.'~1Td~",?,V&EC~Ri~~l.lfS GUM VfRGIN 

21 AIRPLANES 
8.0B H KAYUY WlLUAMS REBEL ROCK.flWl!O H.JSTWATV,l{OC 
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143 {Tycoon Status Pubhstiing. BMl/Bobby Brackins Publishing 
Des~nee, BMVStop Trying To Copy My MUSIC Publishing, 
BMVN1c Balding Publishing OesIgoee, BMl) H1 DO 89 

A 
AIN'T LEAVIN WITHDUT VDU (WB Music Corp, 

ASCAP/01vme Mill MUSIC ASCAP/EMI April Music. Inc , 
ASCAP/Ao1de By The Laues ASCAP/EMI Combine Music, 
SESAC/Jah<lle Jc>nls, SESA()!'!ec,sely Dooe Muse, 
BMIAJmversal TUleS, SESAC/James Carr M.JsIc BMVSongs 
01 UmYE!fsal PolyGram ~erm.t1on.1l. BMVCurio Sounds Ltd 
B\-l~ISea MUSIC f\i>lishng, BMI). Af.l.PIHL. RBH 50 

AIN'T MUCH LEFT Df LDVIN' VDU (Sooy/ATV Tree Pubhsll 
mg Company BMI/Sooy/ATV Cross Keys MJs1c f\Jblistung 
ASW), HL. CS 38 

AIRPLANES (Ham Squad Muse BMVS<l<,Js OI Urnversal. Inc 
BMI/Shady MUSIC PubhshIng LLC BMVJ Fr.l1ks Publ1sh1ng. 
ASCAP/Art1st Publ1Sh1ng Group WeSI ASCAPtWB MJSIC 
Corp, ASCAP;l(inet1cs Md One Love. ASCAP) AMP/HI. 
H1004,RBH69 

El ALAMO (lmp.i.C!O Publishing. SESAC) LT 48 
Al DIABIJD LD NUESTRD (Arpa Musical LLC BMI) IT 24 
ALEJANDRD (Sony/ATV Songs llC, BMWedllne Producl1ons 

LLC. BMVS1efarn Germmotta p,Wa Lady Gaga. BMI/House Of 
Gaga Pubitsh1ng. Inc. BMVGlo.Joe Music Inc. BMI), Hl H100 
18 LT 36 

ALEJATE DE Ml (Sony/ATV Discos Music Publ1shmg LLC. 
ASCAP/Sony/A TV Mex,co ASCAPI LT 9 

ALL ABDUT TDNIGHT r:N8 Music Corp., ASCAP,Mei,ssa's 
Money Music Pubhshmg, ASCAP!Get A Load 01 Tllis Music. 
ASCAP/EMI Blackwood Music Inc. BMI/Rhenneck Music, 

,CS6,H10081 
Hill 

ASCAPJ1'MI April Muse r< , ASCAPhSI I\J~1st,ng 
BMVSooiJAlV Songs LLC. BM✓4 ~urn, I.JI Al Once l\l>IISll· 
1ng, ASCAP/\fy Dw'l Chll "'sie. BMVEMI B~CkwOOd I.\Jsic 
Inc . BMVNaw/flA> f.tlS< 8'1vtm=!I Muse • Z Songs. 
IIWrocrasly !l!Jsjc. BMI/Moll1ngsMJs1c ASCAP) A/IP!HL 
H100 30, RBH 21 

AU I WANT IS YOtJ (Sa""" Rem Music. ASCAP/1'"1 April 
Music. OC, ASC/..P/MJ Pt.o11shlng. ASCAP/Songs 01 Urnvet
sal, oc BMI). AMP/\IL. RBH 99 

All OVEA ME (WB Music Corp ASCAP!Melissa's Money 
MUSIC PubliShing ASCAP/Get A Load Ol llis Music, 
ASCAP/EMI Blackwood Music Inc, BMVRhettneck Music. 
B~). AMP/\IL CS 12. HI 00 90 

AL MfNIS (Smaloa Music, BMI) LT 3 
M.AEAD'I' TAKEN (My Diet Starts Tomorrow, ~c .. BMl!Songs 

01Umversal lnC. BMl!Oal Damn Dean Music. BMl/2412 
Soogs LlC, BMVA~ll's Boy Muz1k. BMVWarner-Tamerlane 
Pubhshlng Corp . BMI/Pnncess Diva MUSIC, BMVT11ree Kmgs 
Music Publishing, Inc, BMI), AMP/HL RBH 44 

Al.WAYS (Persevere Publishing. BMVDnve-ln Music Co Inc. 
BMVSeanlMUSIC F\Jbllsh1ng BMl/88 ~ley, BMI/Ca1oon's 
Laro Music Publishmg, ASCAP/EMI April MUSIC, Inc 
ASCAP), AM~RBH 59 

AMARTE A LA ANTIGUA (Unr.ersal Musca ' nc 
ASCAP/Cosas MlaS MUSIC F\JblIshmg, ASCAP/U'lwsal 
"'5lc - Gaeers. BMVlhuYffSill ~\J:slC - MiB Soiigs 
ASCAP/\Jmfflsal f,\Js,c Mexico. 5.A de C.V.) LT 13 

AHOO BIEN 1'£00 (Arpa Muse, , LLC, Bll~GA ttus,c l\ll. 
lisllng,8'-t) LT21J 

ANIMAL I-Trees Muse. BM~lown DMP Songs, 
BMi'Pag,lo f.tlSIC. ASCAP/lJW Soc/JS, ASCAP), Ml? H100 
70 

ANY GlflL (Nol lJsted) RBH 95 
ARE VDU GDNNA KISS Ml' DR NOT (Sexy Traci~ Music. 

BMV81g Lood Bucks. BMVHope•N·Cal Music BMVCal ~ 
Enterta1rrnent. LLC. BMI/Old Desperados, LLC, ASCAP/N2D 
Publ1sh1ng C•lll)el!ly, Inc, ASCAP/Carol Vincen1 And Assoc1-
a1es. LLC . ASCAP) CS 57 

MRASTRANDO LAS PATAS (Mendieta Music Publtshmg, 
BMl/TN Ed1CIOfleS Musicales. BMI) LT 40 

ASTON -TIN MUSIC (first N' Gold Pubhsl71ng, 
BMVSooy/A TV Songs llC, BMI/Comne Roal< Ba!to Publish• 

:~~~~r:T~rA= ~=\%P~ BB~=b-
Mustc loc, BMl/1.rve Write LLC. BMVU.41 Famy Music. 
SESAC/Cmsette Michele MUSIC SESAC). AMP/\ll H100 98, 
RBH 98 

• ·-f.f.JHEII (Angel "'5< lJmdedt. i'RSISooy/ATV MUSIC 
l\ll1!sll"'] UK. PRS), Ii., R8H 60 

IIM:HloTA iN FlllWOl!A (EM "'S< Neth>"ools. B V) LT 10 
WII IT Ir (Rad!< Dass f,\&C Glrup, ASCAP/lJn.m StJ,ad 

llC, ASCAP/Young ixufrffi1. ASCAPM/8 "'5< Corp 
ASC,/ii'/ftvll's Boy Mulik BMl/Warrlef-Tamerlane Poo11Sht~ 
Corp. BMt) AMP RBH 62 

IEMfflFUl. MONSTER (Umwrsal ~SIC z Songs, BMVPen 

~%~:r~'.~8AP~:U~i ~~l~~~c, loc 
MT I (Ham Squad Music, BMVSongs Of Universal. Inc 

=~n~fa:i:%~17~h1~~~~=~sh-
Sounds. !&:,AP/Jesse McMullen. ASCAP/Art1st's f\Jblishmg 
Group West, ASCAPM/8 Music Corp. ASCAPI. AMF/Hl. RBH 
96 

BllUOIIWRE {EP1lepl1c Caesar Music, ASCAP/EMI April 
MuslC, lfle., ASCAP/M.rs Force Ml.61C, ASCAP/NorthS1de 
I""""""' Mus,c l\llhshong, ASCAPl1lughouse, 
ASCAPl1lug Music. ASCAPfl1oc Cor 11J~1sl71ng, 
ASCAP/Music FiJTlclmanem LLC. ASCAP/Tcry Plane Music 
ASCAP/Art f~ Art's Sake Music, ASCAP/Artf;J(Jse E~ertM
meo LLC. ASCAP/4Day~c. ASCAP). HL. HtOO 5 
RBH97 

IIIITTIISWlET (Chuck -orry's House l\lll,sll,ng, 

~AP=~~~~"'.'.&c~~Co. 
Mus,r:, IJMt,W,,'ner-,;rrertare l\ilhsl~ Corp., B'-1). 
AM/'1\il, Ht 0095, R8H 11 

I .M.F. (~' MONfY FAST) (F,o N' Gold l\ilt1s171ng, 
M'Sony/ATV Songs LLC, BMIA.exus Amel Lfwls Publishmg 
Designee, BMVParnro's PubhshlflQ. ASCAP/EMI April MuslC, 
Inc .. ASCAP/Justi11 Combs f\Jbhshmg, ASCAP), HL H100 67, 
RIIH14 

lln'IMS UP' (Apnt's Boy Muzii\, BMt-Warne1-Tamerlane Pub
ffi!l<J Corp. BMI/Chet iuxtable f.\Js<Plrbhshong, 
M'E M!lesMus1c, BMVSongs Ot Ufl!Yefsal, Inc. BMl!Artist 
Nll,shir>, Group W.SI. ASCAl'/lrack Stasl, Plrbhst,,,g, 
SESACr+Bajuku Barbie ~sic. BMtH~ BlaclMKlod Music 
toc . BMII. AMl'/Hl R!lH 39 

lll'SllllltE- (lnlaaLnl""'1c.llMt/Redlevel 
Ttvee Music, BMI) CS 58 

N .-S Of fM.l (Sony/ATV k,l#, Rose ~SIC. BMl.rS1x 
Al,JtlfcusSor,is BM\'Sony/AN..,Pu1J1,s17ooiComl)aiy, 
BMI/Cwcle C Songs ASCAPN Bulls M<lsc, ASCA/'/flil, C,cle 
t.!usc Pu~1shong, llC, ASCAP), ii_, CS 13 

-::r:-i~,Soo<""°"~.~AP=~ 
,..,.,, ~ Tiree ""5ic Inc. !Mil AMl'Ml H11Xl 34 

- M1I' - (New Boyz l\llhStlng llC. BMt,Oamoo 
5M!)e l,l,s,c, ASCAP/1'Mt "!!I• lolJs~. toe. ASCAP/Cl<trs 
.-. ASCAP) ii_, H 100 79 
---(C....,,..,M,g,c~.toc 

A.SC.APlfM!l(r1lMl.1S1C.IPlC.,A.SCM'/1.00iileris v\bidwlre 

r:"~~~i~~l~~~~c-
~ Music, BMVw~ MtlslC, 8Mt'BluebJd In 
'-; He.11 t.wc. BM\'$,, Air,; Circus Son<,is, BMl), Ii., CS 2ii 

- - (Fwst N' Go~ F\Allosllrfll, BMl/Songs Ol l'ffi/1 
I.MIC l'lil>sh,ngkllenc,, "'. ~ ~
BM,Ul'a Emp,re Musoc, BMI) Rl!H 75 

._ _ I~ Pubt,5'Wll, ASC>i') LT 49 
~ (B,g Lrie !\We lffi ASCAP/f>;K; Pl"""'1 

Sony,, BMI) H1~ 15 

C 
~aas (Wilen rm Rlcil You'll Be...,, Bitch. 

ASC>i'l#fJ f,lJslc Corp ASCli'/li61 Molloy IW,l,ng. 
ASC/f'/Mil..,,.,. ASCAPl'oll>l '-Wc PwltlSll,og Arr<oca, 
lr,r;. ASCN',Matza Ba<J """· 8MWlhere Ila Kasi /,J, 
--Musoc. lMt'11'TwoPutltowlt. ~ 
OonChrt t.wc, ~M-~Oc..BMII. 
AMP/It.. HtOO 2 

CAIi if SW (IJMded. BIM'anal. ll/,ltle,elaoo's Oon. 
81"'1JrMrsal f.tlS< · Z Songs. BMI) R1lH 64 

CAN'T 11E 1ME1l (Seven Si,nrr,~ Muse. BM\/Tmdotea Lan€ 
Mus< l\ilt1shong, BMl/llownlOWn Musoc l\ilt1shing llC. 
ASCAP/Antornna Songs, ASCAP/Afash+c F1eld ~1c. 
BMvl'lumarek Songs Publ1sl7ing, GEMMN& Phrased D1tler
ent~ Musrc lid . GEMMMd Feony Business. GEMMMMI 
Music l\lllish1ng GEMMA). AMF/\ll. Ht0088 

CAll'T tiET - (EMI Blackwood Music oc , BMVE Hud· 
son MUSIC LLC. BMVHannah E1ghl MUSIC, SESACJl<oball Pub
lisll1ng, SESAC). HL, RBH 86 

CMAMt"MtNE LlfE (U/'l1Ve/5cll Music - Z Tunes LLC . 
ASCAP/Pen In The Ground Pubhshmg, ASCAP!D Dorogn 
Gough Poolishng, BMI/Strauss Publishmg, BMVfMI Black
wood MUSIC !nc . BMtroorohn Publishing LLC, BMI). AMP/HL. 
Ht0075.RBH 15 

CLOSER (Global Talem PubhSh1ng PRS/Songs DI Kobalt Music 
Publishing America, Inc . BMI) RBH 40 

CLUB CAN'T HANDLE ME (Mall On Su!day time 
ASCAP/Sony/ATV Tunes LLC. ASCAP/Ca"men Michelle 
lv',J:Slc, ASCAP/Kobal! MUSIC f\blrstnng Amenta Inc 
ASCAP/Oacfs Dreame,. BMVAr1 In The Fod!ter Mus,c. 
BMVBug Musac, loc B\11/Senous Scriptures ASCAPM'hil! A 
f\Jbl1Sh1ng LTD. SACEM/R1ster Ed1IIOOS. SACEM/l\100 MUSIC. 
ASCAP/Tl,JJ'A Muse. BUMNSony/ATV Slfgs llC BMI). HL. 
H10051 

COME BACK SONG (Universal Music Corporahon 
ASCAP/CadaJa Publishing, ASCAP/Hause Of Sea Gayle MUSIC. 
ASCAP/New Son 01 A Miner Songs ASCAP/Sony/AlV Acuff 
ltlse Music. BMI/S1x Ring Circus Songs BMI). HL. CS 17 
H1DD 85 

COOLER THAN ME (North Greenway Productions, 
ASCAP!Sony/ATV Tunes LlC. ASCAP/Enc HollJeS Music. 
ASCAP), Hl. H100 7 

CDUNTRY DDNE CDME TD TDWN (J Money Music. 
ASCAP!Do Write Music LLC, ASCAP/Mtddle Child 2 Music. 
BMVB~ LDud Bucks, BMI) CS 5 t 

CRAZY TDWN (Culs DI C~r. BMVB1g LDud Bucks. BMVNew 
Extreme Songs. BMVSink Like A Ship Songs BMVBretl .Jone5 
Music, ASCAP) H1 DO 82 

CUANDD CUANDO ES? 1wamer/Chappell) LT 31 
CUANDD ME ENAMDRD (Descemer Bueno 

AfiCAP/'i,:,iy/AlV Tunes llC ASCAPl1'1P Music. ASCAPJ1'MI 
Arx'il ~ic, Inc. ASCAf'), HL. Ht0096, LJ 1 

DEUCES (Songs OI UnM>sa. tnc . BM I/Culture Beyond u 
bj)ef,ence l\iJ1sl71ng, BMVKMac fMIC. 8M(IT)glnm 
Muse, BMVEMI BOCkwood Mus,c tnc. BMI), AMP/\IL, H100 
84, RBH 26 

A DffERENT KJND Of FtNf {We1merhound MUSIC, 
BMVHeart AtxNe Yru Head. BMVEMt Blackwood Music Inc., 
BMI/Geoflrey Stokes Nielson PubtIshmg, BMI) CS 60 
~ LA IWIIH (Not lJsled) LT 46 
9tME CM ME OYIOIES (Soogs CX Universal. lnc , BMIA.os 

Compos1tOl'es Publlsh1ng. BMl;lGA Mls1c P!Jblishmg, BMI) LT 
2 

Ditti{ IJIIA Y DTHt. VE2 (NOi lisled) LT 33 
DJ GDT US FALLl!f' Ill LCM (Maralon€, ASCAP,1<oball 

Music Publishing America Inc ASCAP/Maratone BMVSongs 
QI Koba!! Music PubliSh1ng America, Inc , BMVOh Suki Music 
BMVfMI Blackwood MUSIC Inc. BMl/PitWl's Legacy Pubhsh
ITTg, BMl,1.J~versal Music-careers Bfv11).AMP/HL H100 12 

DYNAMITE (Kasz "'1oney Pubhshirig ASCAP/Maratone. 
ASCAP/Kobal1 M.ls1c PuDIIShmg Amenta. Inc ASCAPIMatza 
Bal l Ml.ISie BM,Where Da Kasz N. BMVBome McKee Ml.lSic. 
BMvl'.:YP TIIO Put,hst,ng, BMVEMI AjJ1I f.tlSIC, Inc ASCAP). 
HL.H1003 

EENlE MEENIE (Matza Ball Musc. Bt/lN/here Ila Kasz /,J 

~,f~~TVW:~~c,t:;N~:!~F~~cC~-
ratIon ASCAP/Apartrnent #4 PubIIshmg. ASCAP/BIeber Time 
PtJbi1Sh1ng, ASCAP/Mall B Pub11snmg, ASCAPNl'-fcl Panama, 
ASCAP/Two Wor1<s, ASCAP). Hl. H100 100 

EMPACA TUS COSAS (Muza Music, ASCAP/Primavera World
wide Music, ASCAP) LT 50 

EL ENAMORAOO (Alias I\Jbhsl71ng, ASCAP;Marcha Musical 
Corporation ASCAP) LT 11 

EN PREPARACIDH (RCP PubhSh"II, BMI/Songs DI L<11versal. 
Inc.. BMI) LT 34 

EVERYTHtNG TO ME (Mass Con1us1on Productmns, loc . 
ASCAP/Urnversal Music COl'J)Ol'al1on, ASCAP!Camon·s Land 
Musrc Publrshing, ASCAP/fMt April Musrc. tnc 
ASCAP/Ncwy Puddy Music. ASCAP/1.xliversal Music - Z 
TlJ"leS LLC , ASCAP/Mus1c Sales Coqxirat1on, ASCAP/Black
eye Muse. ASCAP) AMP/\IL ASH 25 

P. 
FANCY ([Mt BlacJrwood Mus,c tnc. 8Mt/l11< Wrie llC. 

BMI/Ace Spec Mlsc. - Tunes. SESAC/UMPG, 
SESAC/A.0 0. BMl'Sorgs OI Un"""11, re llMiN<lnZl 
lmza, SESAC), AMP/HL RBH 42 

FARMER'S IJMJGIITTH (Wame1-larrerline I\J!Jhsll1ng C~p. 
BM/The Good The Bad The Ugly Plrbhst,rg BMW/8 Music 

~~ ~~:~~~isc~~~~~~~1M1~P/\Jel 
Blackwood Music Inc. BMt), AMP/tl, CS 20, H100 87 

A flffltEll'S LM (THE MY - HE K- HOWl (Back 
k7 The Saddle Songs, ASCAP,Me• fa, Mus<. ASCAPfflour· 
tlon Orleans Music, ASCAP/Gree<I HtHs Music. ASCAP/TrcM:Jl
ers Ridge Music, ASCAP/Aer Two MuSIC ASCAP/Blg loud 
Songs, ASCAP) CS 33 

- MY- Mt1t 1Tet1ag<- Muse 
ASCAl'AJ,_,rs;; Mus,c Cer-011. ASCAP- T)O(e 
Music. ASCAP,M,quel Jontel Publshir>, Des1Q"<€. 
AfiCAP/Curt Crembers l\llls17,ng Desii,,,e, ASCAl'/Ji&J< 
Dram1 M!Js,c. ASCAP). HL. RB>< 17 

FINI Ylltlll I.Oft (Please Gmm My PuhhSl>ng nc .. 
BMVEM Blackwood Muse oc BMVAoo.< The line l\lll1Sll· 
1ng, BMI/Copynghl Coorol,1.11< Wn~ llC, BMI/Cr,y,allS 
Songs. BM/NO ID Mus,c. BM&xly/AlV Songs LLC 
BMWlayNxM, Mus<,BMI), Hl, H1009,RIJH3 

fl$TfUl Of TEAA3 (Sony/ATVTur,s UC. ASCAl'Mlsrewell 
ASCAP,£Mt AjJ1t time. tnc. ASCAP/l!enM> lolJs<. 
ASCN'), ii_, ltlH 1• 

fllfE (W"""1ltml Musoc. BMI) CS 1. H100 :t; 
- A Tlllllf AWAY (B,g Music - B!NS<Jper 98 

Music, LlC BMVk11emahooal Dog Mus!C, EMI/Btg Yellow 
Dog, LI C. BMW/Ords To '-!Jsic, BMVClariy T"' Mus>c 
IMJSono//AlV"" Puil,wlg C°""""', IM\JJ"' Monkey 
Music, BMI), Hl CS 46 

G 

H 
HALF Of MY HEART (Sony/ATV Tunes llC. ASCAP,Spec,fic 

Harm MUSK:. ASCAP). HL. H100 48 

48 Go to www.billboard.biz for complete chart data 

HMD6 TIH (T ArKi Me MUSIC Publishmg, ASCAP/1.Jmversal 
Music - MGB Sangs. ASCAP/Crow s Tree Publlstiing 
BMVSony/AlV Songs llC, BMVB-Rhaka Pubhsh1ng, 
ASCAP,Stlge Three Songs ASCAP). HL. RBH 55 

HMI Mm AND A HAMMER {Tri-Angels MUSIC, ASCAP/EMI 
Apnl Music. Inc. ASCAP). Hl. CS 18 

HARD IN DA PAINT (So lcey Publist,ng, ASCAP) RBH 19 
HAVEN'T MET VDU YET (Im Too Lssl Man Standing 

SOCAN/lhan Zahn Music. BMVMs. Doe Music. BMltW.Jner 
TamerliJle Pti)lishmg COil) , Blv1VM'B MUSJc Corp ASCAP) 
AMPH10049 

HE BElTIR BE DEAD (Hr,,, Boo That Skyime MJSIC 
BM/EYe!Green Copyrights. BM/SmH Enult Songs, re. 
SESAC/11.ulh-So!J;s. Inc SESAC/Soogv,nt"' ot P""'m Fl,, 
P\i>,tsl11fWJ. Btll/Sooy/ATV T1ee Pubt1Shmg Coo{)any. 
BM~• Satcner Mus<. 8'11) HL CS 54 

HELLD GDDO MORNING (Rico LD1t Is SIIII A Rawer. 
SESAC/EMI Foray MUSIC. SE.SAC/Dan]ahandz MUllk, 
SESACll<obalt Music Publishing America. Inc., ASCAP/Yaslim. 
MUSIC Publ1sh1ng Inc, ASCAP/Davld M Ehrlich ESQ. f:C . 
ASCAP/Crown Club PubhSh1ng. BM~amer-Tamerlane Pub
hst,ng CO!p , BMI), AMP/HL, Ht 00 40 RBH 16 

HERE CDMES SUMMER (Jeff,ey Steele Music, BMVBPJ 
Admm1strati0n, BMVSony/ATV Tree Pubilshmg Company 
BMVCode Six Charles Music, BMl/Sony/A N Cross Keys 
Music Publishing, ASCAP). HL. CS 52 

HEY DADDY (DADDY'S HDME) (R,co LDve Is Sl,11 A Rappe<, 
SESAC/EMI Foray Music, SESAC/lrac N Field Entertainment 
l LC. ASCAP/Nottmg Dale Songs Inc ASCAP/lk11versal Music 
CC1JX1ral1on. ASCAP/1.JR-IV Music, ASCAP/EMI April Music. 
Inc AfiCAP), Hl, RBH 47 

HEY SDUL SISTER (Blue 1amP Mus,c ASCAPl1'MI April 
MJ,,c, ITTC. ASCAP/Slellar Songs lid' BMVEMI Blackwood 
f.\Jsic Inc BMI). Hl Ht00 16 

HOLDING VDU 00\Nlj (GOIN IN CIRCLES) (Mass Conrusoon 
Producllons, Inc 'ASCAP/1.klYersal MUSic CorporatKKI 
ASCAP/Canon's lil1d Mus,c Pu~iShng, ASCAP,1:ttt A!J•I M.!Slc. !nc. ASCAP/Niwy PlJddy Music. ASCAP/1.Jnrversal 
M.61c -Z Tims LLC. ASCA.P/fnte,1aming "1slc, BMvSl,ck 
P.lcic MUSIC Colp . BM\/Tulame11r.an. Inc .. BMIA1le's A Bllch 
l\lllisl7ing, 15CAP/mp,ng Beal Songs llC BMVJelly's 
Jams L LC . ASCAP/No Bocks Allowed Musoc. BMI/M€ga 
MUSIC, ASCAP/Jusbn Combs PuhliShmg, ASCAP/tv1aly J 
BIige MUSIC, ASCAPM'amer-Tamerlane Publ!shing Corp. 
BMI). AM!'/\ll, R!lH 46 

HOlD TKAT THOUGHT (Urnversal Music - MGB Songs, 
ASCAP/CEW PubliShing ASCAP/New Sea Gayle Music, 
ASCAPM/ords & Music, ASCAP). AMP/\ll. CS 43 

HOLB YOO IH41tD YUlt! (STB Muse. ASCAP) H100 77. RBH 
41 

THE HDUSE THAT BUllT Mf (Sony/AlVTree Publisll1ng 
Company, BMVfomdOuglasroos1c. BMVBwlt On li:lCk Music, 
ASCAP/EverGreen, ASCAPJ1CG Allia.nce Music, ASCAP). Ht.. , 
H10057 

HDW I GDT TD 81' THIS WAY (Super Shr:k 98. BMVIJi,versal 
MUSIC Corporahon, ASCAPIMacirhyco Music, ASCAP!EMI 
Apnl Music, tnc ASCAP/Songs DI Countrw,ood, ASCAP). 
AMP/\ll. CS2B 

I AM IUn"""I Mlsk Corporalion, ASCAP/tlary J Blige 
"'51C, ASCAP/£Ml ~!l WUSIC, Inc . ASCAPMaked Lh1def Mt 
Clothes, ASCPR/Soo//ATV Tures LLC. ASCAPIDal Dann 
Dean MlS!C. BMV!ffrm,sic. BMV2412 Soogs LLC BMI/Slel • 
IM Songs Lid .. BM), Hl, RBH 45 

IF I DIE YOUNI (Peallfeather Publishing, BMVR10 Bravo Music, 
Inc. BMI). AMfCS 14, H100 73 

IF I HAD YOU (Marakme, ASCAP/Kobalt Music PublIsh111g 
Amenca. Inc. ASCAP/Maralone, BMI/Songs Of \<J:Jbalt Music 
Publishing America. Inc . BMVOh Suki MUSIC, BMVfMI Black
wood MUSIC Inc, BMI), Hl H10069 

If IT AIN'T ABDIIT MOlftY (Joey & Ryan Music, BM~de 
Co. Pro_teci Mus1c. lflC , BMVtkwersal MUSIC - l Songs. 
BMVMonhtla Music. BMV~II·s Boy Muzik BMVWarner
Tameilane Pubtoshong Corp. BMI), AMP/HL. RBH 57 

If IT$ UM: (Plimon Music, ASCAP~MI l\r11I Music Inc, 
ASCAP,1, Walt lolJs,c, BMI/E~ Blackwood Music ,c . BM). 
HL,H10050 

I JUST CAN'T DO THtS {Urnversar Music - Z Songs, 
BM<R Ket>/ llliislling. Inc , BMI). AMP/\IL RBH 82 

J LIKf (l.ln1Y€1'Sat MUSIC C•rPIX<lfion, ASCAP/Olaj1 Publrshmg, 
ASCAP/Trulll f,ct,on l\l>IISlling. ASCACP/Songs OI U""""'. 
Inc, BMtlMICk Scllullz lliltist,ng, B~Vludacris \\ofKt.lde 
~- r.c. ASCAPJ1'ttt A!Jil Music Inc, ASCAP), 
AMl'/!il, RBH 54 

I LIICl IT (Er""" l9le,os Music. AfiCAPA:IP "'5<. 
ASCAP/Songs OI Redlne, BM~/ATV Melody, BM~r
bull's LeQacy Pooltsh1ng BMV\Jr11versal Music - Clreers 
BMt) AMP/H., HIOO 6, LT 32 

rM MCK (CfCl'Ml Club Publ1Sh111g. BMI..Warne<-Tamerlane Pub
l1shong Corp . BMl'1leware 01 The Do,rs,de, ASCAP!Roynet 
Music, ASCAP/Phal Gmov Mustt Pubhsh1ng, ASCAP) AMP, 
RBH35 

l'M It {UfllVeM-Pt)lyGram ln!emalIonal Publlshmg, ASCAP/St 
Jullefl Music, ASCAP/01 My Mind Music. ASCAPl. AMP/HL, 
CS5,H10071 

IIP05$11l.E (Aris!oracf.s, ASCAP/!<obal't Music Publishing 
1\menca, oc. ASCA/'/P[fi' Songs lid. ASCAPM/alertaH 
MUSIC, ASCAf'} H100 13 

l'M SINGLE (Yoong Money F\Jtll1Shlrig Inc, BflMIWamer-Tamer
laRe Publ1sllingCorp. BMt). >UfltlH 52 

I NPll!ft TOLD Y9U (Cocorrw, Mus<. BMV3ony/ATV Smgs 
LLC, BMVSulstMoe Terrace MuSIC, Bf..l,'Bug MUSIC, nc . 
8Ml;!J.-lr:1ng ~. ASCAP/Nlfl Mus<. ASCAPI, HI-. 
H10060 

IN LOW WIT YO~ (J Blu lliltis'wlg, ASCAP) R8H 90 
II MY MUD (Bek,ga Heqlts MlS!C. IIMV..ng MUSIC, re 

0"1t/.Jasonlleruio.BW.looa!l1.>l~emMJSoc. 
8Ml'Soo/i.rv Soo'!s llC iM'Slno Beasl Muse. 
BMW/arne,.T..,..,lill Publishong Corp . BMI), AMP/Hl, Ht 00 
41 

rrs IN THI MORNM& (I Like Em Thicke Music. ASCAP/Taia 
Music Inc . BM.-My ONr1 CM Music. BMVEMI Bl.1ckv.-ood 
Music IOC . BM4i!Jai, Maflis POOltshiog Des1grree. BMI/No 
D.Jes!IOn E~ert, ASCAP/J Brase• Music, ASCAP/EMI 
..,,, ""'1c. Inc . ASC!i'). ii.. ltlH 27 

I ~ ~ huck~ i~ =~~~~\~~:; 
-~ Lood Bucks. BMI) CS 41 

J 
JAIi eF MEMrS (Mtss ~m LAne Publishing, BMI/Barfeff 

Yere""1, ASCAPJl)ew laiioence, ASCAP). AMP H100 63 
Jll2LE (Mot lored) lffl 87 
JIICT IY llfJNCi ... IIW,II AIIII-. (B,g Mac .... 

Mwc, BMVGotdtn GNs Music, ~icia Cmoy. 
~ 9i i.trs«, LLC. frMII CS "11 

JUST- (GethngGrowot,Wc ~Music 
BMVOsrnurooo ~ -Clrb Mus,c BMtlSweet 
HySW,ro hwt, BMI), IMP.CS 56 

JltST llll - 'fW IIIIE tf"' ~II M!,.c, Inc, ASC>f',fu; 
CO'~. ASC/f'/lol9' f""""""11 llC, 
ASCAP/Mil, F01Ce """1c, ASCAPINOr'lhSlde irxlependent 
"'5< Pletrsl71f1!1. ASCII'~. ASCAP,tiug !,we, 
A':£N'~ OI Wifl<lswept ASOl/loy Pline Mus<, 
ASC1"/Art F~ M's Sal< Mus<. ASCM'/- Enteltlil1-
- LLC, ASCAP,ll<y 'I,, F\Jlllisllrng, ASCAP/Umers.J 
Mus< C-alion. ASC/i',l(i'oii _, l\llhsh,ng 
Desill'f', ASCN'J, HL, H100 43 

JUST 'fill- I 1-.-. ASCAP) RtiH 76 

KEEi' lit!' - (HN;e OI S., Gojle "'s,c, 
Ase>,/- Dot loui<, ASCAP,l'lctwock 17,d,ng Songs, 
ASClf'J1lo\j IJJUCtllucirs, -Mus<.~ 
f,\Js,c, l!MI) cs 50 

KING Of~ (""f/ATV Tunes llC. ASCAP/foy Bear 
M!s<. ASCAP). HI-, H10i64 

- U (i'asl Mol,ey ~. ASCAP/Sludlo Beast Musoc. 
_,,._T..,_~ Corp, BMI/M,rar<laRoQl'ls. 
BMI). AMf'H100 83 

LA DESPEIIIOA (lns Carq,s llliist,,ng. ASCAP) LT 30 
LA LA LA (Jornlt"1 Rotem time. BMI/Sony/AN Songs LLC 

BMI/Yagg.rnenlz Music, BMI/Arl k'1 Toe Foddef Music. 
BMVBug Music, Inc . BMVJoshua Devom Walker. ASCAP;ITS 
Records, ASCAP/EMI Blackwood Music Inc , BMl/Ec1Ibon Alex 
C Music BMI/EMI Germany. BMVRoynet MUSIC. ASCAP). HL. 
Ht0058 

LA - (NOi llSled) LT 45 
LA ftEtNMM. (M.1xlmo Agwrre Music PubhShlOQ, SACM} LT 15 
LA VIDA ES A$I (IQ Publshmg, BMf/EMI Blackwood Music 

Inc., BMVBlue Kraft Music Pu~1shmg, BMI/Marcos Mas1s N<A 
1ainf BMI) LT 19 

LAY ME DOWN {Pink Sock Pubhshmg, BMVTranny Puncher 
Publishing, BMVRome RaImez, BMI) Hl 00 99 

Lil FREAK (My Diel Starts Tomorrow. Inc. BMVSongs Of Urn 
~ersal, lnc .. BMl/EMs Lee MUSIC BMI/EMI Blackwood MUSIC 
Inc . BMI/Oal Damn Deal Music, BM~rmus1c Ill, Ltd . 
8Mllt/R-IV MUSic, ASCAP/fMI April tv\JS1C, ~1c . 
ASCAP/Mcr.iJ ~sic, SESACNltrec MUSIC f\Jbl1Sh1ng, 
SESAC./l!laCk BU' MUSIC. ASCAP/Jobete Musrc. Inc. ASCAP). 
HlRBH49 

lmtE WHITE CHURCH (Wamer-Tamerlafle Nil1shi11g Corp, 
BMVT•wCf Ole fiALJSIC BMI/Mad Molher MUSIC BMI/Maoan 
Phelps& Pl11ihps, BMI). AMeCS 14, Hl00 76 

LOCO (Leon Blanco Music f\Jbl1St11ng, BMl/tMI Blackwood 
Music l11C, BMvteon Negro Music. ASCAP/E~ April MUSlC, 
Inc. ASCAP/Artesano Music Publ1sh1ng ASCAP) LT 22 

LD DK AT MAMA GET IT (NOi lJsiedl RBH 84 
LOSE MY MINO (EMI Blackwood Music Inc .. BMl/foung Jeezy 

Music Inc . BMlMoung Drumma, ASCAPN-/B Music Corp , 
ASCAP/f1~I N' Gold i1Jbl1S111ng. BMI) AMP/Hl H 100 68, 
RBH 8 

LOVE All OVER ME (Shaniah Cymone Music ASCAP/EMI 
April Music, Inc' ASCAP!WB MUSIC Gorp. ASCAP;Parnela 
Lorrene·s Publishing. LLC. SESAC/Cstyle Ink MUSIC Publish
mg. ASCAP/S!1de That Music, ASCAP), HL. H100 94. RBH 11 

LDVE LIKE CRAZY (Mike Cc<b Music. BMIISweet Radical 
Music. BMltWamer-Tamerlane Publishing Corp . BMVT-Btrd's 
Music, BMI), AMPCS 7, H100 47 

LDVE LIKE THIS (Creckmdn Music. ASCAP) RBH 53 
LDVER, LDVER (~c Ag Songs L~ . BMVSongs OI Urnveisal. 

Inc .. 8MI), Hl, CS 3, H10019 
LOVE THE WAY VDU LIE (Songs DI Un·v~sal. 11~ 

BMif-itvoom Shady Music. Bf,/,1/1,Jnrve,sal ~sic -z Songs, 
BMIA-lo!el Bravo Music. BMVM Shop Nll1sh ng, BM!). 
A/IP/It.. HttltJ t, RBH 70 

LDYMJY (Tygaman Muse BMVEMI Blao,wood Muse Ille. 
BMI/SOogs QI Universal Inc , ™I/Money Mack M.rsic, 
BMlf(oung Money F\bhsh1rig Inc . B~ner-TcJTieflaoe 
Publishing Corp . BMltOarnel Andrew Publlsh1ng, ASCAP), 
AMP/\IL. RBH85 

M 
MAGIC (Kasz Money Publist1ing, ASCAP/E O Srrnlh Music, 

BMI/Ham Squad Music. BMI/Songs O! UniversaJ, Inc . 
8Mi1Shady Music Publishing, llC, BMI), AMP/\ll, H100 27 

MAKE UP BAG (2082 Music Publishing. ASCAPiWB MUSIC 
Corp, ASCAP), AMe RBH 37 

-IN' ME FALL IN LO'IE AGAIN (Sony/AlV Tree Put>hsl7ing 
Company, BMVAII M1gllty Dog Music. BMViou Me And The 
Plano Music, BMl/fnglish Ivy Music. BMIJFSMGI, IMRCYState 
One Music Amenca. BMv\lona Songs, LLC, BMVHannah Bed 
Songs, BM) AMP/\ll, CS 31 

EL MM.0 {Premium Latin Plb!1ShirwJ, ASCAP) LT 16 
MAS ADELANTE (Arpa Muscal. LLC BMW.:1t1C Llt,n Copy

ol!j11 Inc. ASCAP) LT 28 
MASERATI (Sleepy Tyme Ptoducl"'1. ASCAP) RBH 93 
MAYBE (Rock BDB, BMVGJlta Hilz, ASCAP) RBH 56 
MC HAMMER (F1"1 N' Gottl ~0/1,ng, BMVSony/AlV Songs 

LLC. BMl/lfxus Amel leviis P\tlhshmg ~ee. BMltRaa1c 
Davis MJsic Group, ASCAP/Bust-lt PtJblishmg, BMVfverGreen 
Copyrights. BMI/Sweetness MUSIC, BMlM'1xen MUSIC PLIOlish
mg, BMl/Early Tunes Music. ASCAP/Reach Global. Inc., 
ASCAP), Hl RBH 83 

Ml AMDR ES POtlRE (Sony/ATV Discos Mus< Publisll1ng 
LlC. ASCAP/l.Os Magniflkos Music Publishmg. ASCAP) LT 35 

MILLONARIO Df AMOR ('Namer-Tamerlane PublIsh1ng Corp , 
BMI/N.lna Maluca Music. SESAC/Sony/ATV Sounds LLC. 
SESAC) LT 41 

MISERY (Universal MUSIC - Careeis. BMI/February Twenty Sec
Olld Music, Inc . BMWalentine Yalenllne. ASCAP/1.Jrnversal 
Music - MGB Songs, ASCAP/My Muse Is Sick. ASCAP!WB 
Music Corp. ASCAP), AMP/\IL HI0011 

MtSS ME (l Ive Wnte LLC. BMl/cMI Blackwood Music Inc .. 
BMVB<, t t!a P!oduchons. ASCAP/Sony/ATV Tooes LLC, 

~i~t:-::~~~~1~::"" 
twerk Tmes. BMI), AMP/Hl. H 100 61 , RBH 10 

M't' CHICK 111111 (wt!acro \IIJrldwlde ~ISllr,g. Inc , 
ASCAPl1'Mt AjJ1I "'5ic. Inc . ASW/Mor,y Mack "'5<. ~'.\f;=~~~-· sal. nc , BMI), Hl RBH 43 

MY fll!ST KISS (ltasz Morey PuhiOl'ang, ASCAP/Matza Ball 
Muse, BMlM/here 0a ltasz Al. BfM'MI Backwood f.tlS< 
Inc, BMVMaster Falcon Music. LLC. BMt,Ock Jams, LlC, 
BMl).HLH10022 

NEHI YOO NOW (Warner-Tamerlane f\lblish1ng Ccrp . 
BMt/OWHa)'M)OIJ Music. BMIIRADIDBULLETSl1Jbhst,ng. 
BMI/H1llary Dawn Songs SESAC/EMI Foray MUSIC, 
SESAC!'(ear QI The lx)g Music. ASCAP/Darth Buddha Music. 
ASCAP/Travelin' Arkansawyer, BMI). N-ArH100 23 
-- -MY NAME (A!Jil's Boy Munk. 

BMI/Warner-Tarneflane Pubt1sh,ng Corp, BMVNo Ou111cydence 
~)SIC Publishing, BMvDownlown !),AF' Songs, BMt/P'aMme 
Music. ASCAP). !Hi: RBH 20 

NI El OlABLO TE VA A QUEMA (lflst11u10 0€ Desarmllo 
Autor, (IDA). ASCAP) II 37 

NINA IONffA (lkl1versal Music - Careers. BtliVUrnvei-sal ~ IC 
Corpoc~ion. ASCAP) LT 7 

NUIA DE Ml caAZDN (fen:a l\l>IOl'arg, BMI) LT 21 
N8 PIJftl8 - (Good, ~•hi<o!. BMVEMI Bar:ln,ood 

I.we Inc, BMI) 11 < 
N9 MMETS (Wale' Agamsl l«k MUSIC, ASCAPIMelOl'ie 

Musoc, ASCAP/Broolrtyn Roc:kst>' Music l\lllishing, ASCAP) 
RBH 77 

NOT AfllAlll (Songs DI Urn-.rsa, oc .. BMIIShroom Shady 
Music, ~sto 'Norld MUSIC ASCAP/1 da Bor Productions, 
ASCAl'/Sony/ATV Tunes LLC. ASCAP), AMP/\IL. H10011, 
R8H 72 

NOntlN' ON YOU (Ham Squad Music, BMI/Songs Of Urnver
sa, "'. BMVTay Plane MUSIC, A'!/:,AP/Arl For Art's Salre 
Music. ASCAP/Blqx>US€. ASCAP/Bug lv'u&IC, Jlc., EIMVAr1-
House E-llC, ASCAPJ1'MI A!Jil Mosic. re . 
ASCAP/1flc Cor F\iJt1shiflg. ASCAP!Mus1c Famamanem llC. 
ASCNl/Mas Force ~SIC. ASCAP/Nor#Jstde njependerrt 
Music Put,ioh1ng, ASCAP), HL, H100 ~. RBH 31 

•---~l&W ProoocrnnesS L. ASCAPl'Namer Chappell Mus,c Spam SA. SGAE) LT 17 

0 
°""1 (Ctlefry RNer "-isic Co, BMVMI I iJTI Mus1t, he, BMI) 

CLM, HtOO 8, LT 29, R8H 5 
---ftl!Of9"#/'ll'lor,Jl'me""'1c, 
~ Mus<, ASClf'I CS 59 

TltE M.Y-twii,ius< COII), ASCAP/!Mf-.1 
.l.!st Want To ~ng lowc. ASCAP/.x,sn's Music. ASCAP,ral 
Mus<, ASC/f'), MtfcH100 32 

DlllY PIIETTllll (Sony/AlVTree l'llbhshong ComtJi'lY, 
-[lo!l """"""9, SMVf-1.lJslC, ~ 
Mus< Group. 8Mt/Bluewaler lolJs<. BMI). Hl, CS 35 

IINTlll-.!. (8 -Put,;~,BMI/E·Class, =~y~~=~~-== Pubtoshing. BMI). AMP.RIJH 91 
- - (1'1111 l)sney Music Cm"jlil,y, AfiCAP/Gad 

Songs, LLC. ASCAPJ1'Mt April IIIISIC. re. ASCAP). HL. H100 
91 

OUll 1111111 If ~ IW,,,,,,·lilllllflaro F\JIJis"""l Corp . 
BMVOWHay\llood lolJs<. BMl'l'A{J;(JlllUETSF'ullllshir>,, 
BMVEMI fru,, Mlsic, SES,IC/H,11;,J Dawn Songs, 
SESAC,llMG Rights Management (Lit(), PRShrootl Mus< 
~lwro!oca."". ASCN'I. ~cs 10. H10065 

Dftll (Li\'e Wrile LLC, BMVEMI 8""""'1 l.lusoc r< . 
IIMl'1oo B<; Pm,i,ctions, ASClf'/'im/lATVToo,s LLC. 
ASCAP), Ii_, HtOO 62. R8H 18 

P1tONE # (Align"') The SlirS, BM/Fw,I N' Gold PutJl,st,ng, 
BMVBtiJtJa Gee "151C, ~ "1s1c. BMVT"i'11twerk 
Muse, BMWAWN ~ms l\llloh~ llMi) ASH 65 

POR DUE ME HIICES LLORAR? (Urnvers.11 Music - MGB 
Songs. ASCAP/Aima Musical. ASCAP) LT 23 

POUND SIGN(#?'!) (Old Desperados. LLC. ASCAP/N2D 
Publ1sh111g Company, Inc .. ASCAP/Carul Vincent /lru Assoc1-

ates. LLC , ASCAP/Songs Of Elevation, BMVBig Green Tractor. 
BMI/Sony/ATV Tree Publishing Company, BMVGoldwatch 
Music, BMI), HL, CS 36 

POWEPI (Please Grmrne My Publishing Inc, BMVEMI Black
wood Music Inc . BMWohndeefs Soul Music Publtslling. 
ASCAP/Papa George Music. BMVAbove The Lme Publishing, 
BMVDwele Music, ASCAP/Ken Lewis. BMVWarner Chappell 
Music France, SACEMA:Ml April Music. Inc, ASCAPIWB 
MUSIC Corp. ASCAP/1.Jniversal Music - MGB Songs 
ASCAP/Un,versal Muse - Careeis. BMI). AMP/\ll, Ht 00 72. 
RBH23 

PRAY FDR VDU (Ji>'onwood Music. BMI/Burljyson Pubhsh1ng. 
BMl)Ht0056 

PRETTY BOY SWAG (Soot~ Boy Tell em Muse. BIi/Croom 
stacular MUSIC, BMVE.lemen1 9 Hip HO!). BMVTakm' Care Of 
Business. BMI) Hl00 39. RBH6 

PRETTY GOOD AT ORINKIN' BEER (Tiltawh1rl Music 
BMVCro21er MUSIC Enterpnse BMVCarn1val Music Groop. 
BMl)CS8.Ht0044 

PULLING ON HER HAIR (HeadBob Entertamment PubliSl11rig 
LLC, BMVNO!ting Hill Songs USA SESAC/F\it II Down Music 
SESAC/Un1versal Tunes, SESAC/Cnris 8 Stokes Music 
SESAC), AMP/\ll RBH 60 

Q 
QUIERE PN QUE TE QUIERAN (EMI Apnl Music. oc. ASCAP) 

LT17 
QUIERO QUE SEPAS (Maximo Aguirre Music Publishing. 

SACM) LT 39 

R 
RAIN IS A GOOD THING (~anet A,ans "'"· BMVMooati 

Corporauon Gr"!), BMVBug "'5<. Int , BMIIEMI BOCkwood 
MUSIC loc. BMI/Stnog Slrelchel Mu.sic. BMl).1-l.. cs 4. HlOO 
51 

REAL (Bug Muse. Inc .. 8'1VSongs 01 u,..,,.1, klc, 
BM/Write "Em Rite MJsic. BM/I. AMP!H.., CS ~8 

RIDE (Royal~ R1ghllngs, ASCAPAJnr,ersal MJS< Corporation. 
ASCAP(2082 Muse ~1st,ng. ASCAPM/8 Mlsic Corp , 
ASCAP/filE "1Stt Publishing. ASCAPt1.J.Jdac11s 'NorlctwKle 
F\Jllhsl71ng, r< .. AfiCAPl1'MI Ap!il Music, ,c. ASCAP). 
AMP/HL, H100 46, RBH 4 

AIM Mll (Pipeline Records, ASCAP) RBH 71 
AIOtN' SOt..O {Jason Derulo BMVlrvmg Music. lnc., 

BMV.Jonalhan Rolem Music. BMVSony/AlV Songs LLC. BMI), 
HL, H10010 

ROCK THAT BODY (will I am Music. Inc., BMVJeepney Music, 
Inc , BMVTab Magnetic Publishing, BMVCherry River Music 
Co .. BMVHeadphone Jookle Publishing, ASCAP/1'MI April 
Music. Inc. ASCAP/Square Rivoli Publ1Shmg. ASCAP/Shap110, 
Bernstein & Co Inc , ASCAP/Toolroom Publishing. 
MCPS/Copyright Control/Rabasse Music Lid . PRS!WB Music 
Carp , ASCAP1l1s1en Deep Music. BMVRazor And Tie MuslC 
Publist,ng, BMVDlx 315 Muse, -.rt, Music lid, 
BMI/Soogs Of Universal. Inc, BMI), AMP!CLM/HL. HlOO 54 

ROCK YA BOOY (Ray<lorl Soul Pu~,shing, ASCAP/Pir/ K Pul>-
hsh,ng. ASCAP) RBH 79 

RDLL WITH IT (Sooy/ATV Harmony, ASCAP/Hornbutl<le 
fv'(rs1c ASCAP,tlnivelsal thlste - Ca:eers. BMW,'B MJsic 
Corp. ASCAP). AMP/\ll. CS t6. H10097 

ROUNO & ROUND (Loo A!fe Pub1ISh1ng. BMl/WifTle(-lamer
lar" PublO/ling Corp, BMI/J Kaster llliislling. 
ASCAP/Kevmthec1ty Publ1sh1rig. f>SCAP/Sony/ATV Music 

~~:r~i~n!~~lat~.~~~~~~~~100 
37 

RUDE 00Y (EMI Apnl Music. Inc., ASCAP/Dat DiJlll Dean 
Music. BMI/Ffflrnus1c. BMl/2412 Sorigs LLC BMt/Y•g.1 
Flames Music. BMV.Janice Combs f\Jbllshing, Inc., BMl/£MI 
Blackwood Music Inc , BMVChl)'sahs Music Lid . PRS/Annarh1 
Music llC. BM), Hl. RBH 38 

s 
SECRETS (M«lnee Mlrace Music. ASCAPVSooy/AlV Tunes 

llC. ASCAP/VBl\01 Hammer Music. ASCAP). Hl, H100 35 
SEX MUSIC (Tank 1176 Mus>c, ASC,11',1(. Slel)llens Muse. 

ASCAP/Songs4rome, ASCAP;!Jo,,<r1"1d 301 MUSIC. 
ASCAP/.loh,rne I.Ml' Music. ~ATV Songs LLC. BMI/T 
Am'-"' f,\Js,c lliltlSll1ng. ASW/tkiMrs> Mus< CO'po-a 
liOO, ASCAP/1'"'- AjJ1I f.\Jsic. Inc. ASCAP). AMP/HI. R8H 68 

SEX ROOM (wt!acrO -Ide NlllSll1ng, tnc, ASCAP/1''-t 
April Musoc, Inc .. ASCAP/April's Boy Muz,t, 8Mt/Wanei-
1amertare l\J!Jtost-<r1.J Corp . 8/NNo ()Jincydeoo, "'SIC l\ll, 
IISll1ng, BMl;!Jowntown f.\Js,c ~ISl,ng LLC. ASCAP/Cret 

~vr:rr~~~~i=Ll~CIOC 
BMI/KaJun's K1lche!l BMI). AMP/HL, HlOO 86, RBH 9 

THE SHAPE l'M IN (E~ BlackwOOd Music tnc., BM!/Rt,ltneek 
MUSIC, BMI/String Sll'elcher Music. BMWJB ~ Corp., 
ASCAP/Mehssa's Money Music f\lblishing, ASCAP!Get A 
load 01 Trns MUSIC. ASCAP). AMP!Hl CS 55 
s~ wus UI' (Slmah C)'O!lne Musrc. ASCAP/1'~ ""'' 

Music, Inc., ASCAP/Naked Loder My Ckl<l',s, 
ASCAP/Sony/AlVTunes LLC. ASCAPAJllta Emp,,e Music. 
BMl-Ced r'eyz M!Jsoc. ASCAP!Thme ~cce Collect,on, ASCAP). 
HL.RBH 78 

SHE GDT rr - (f,sl N' Gold Pubhshon(). BMVSongs DI 
Kobatt f.Ats1c Publtshmg America. Inc .. M/Be1 Mae-p Mls!c, 
BMI/No OoocydeRCe '-!us1c f\tbl1shtng, BMVCQfflf.lOUOCI 
Ente!lainmerl. BMVEMl Blackwood MUSlc Inc, BMVBI< All 
Day MUSIC A.Jblishng LLC. BMVNormas.mns M.ISIC F\rbtish
HlQ Inc . ASCAP/1-kJlmes lme () t-.1usic. Inc . l«:.AP/WB 
Music CoqJ , ASCAP), Hl. Rl!H 73 

SHE WDN'T ti£ LONELY LONG (Mike Cc<b Muse. BMl&<eel 
Rac),c;j !.we, !ll.Mm'<llral<e Musc, Bt.t,,Oephil "'= 
llM(,Masv,ffeMUSlc,ASCll'). AMPH10080 

- OUT (Roscoe Dash Putlllshing, ASCAPM l\i)hst,ng, 
ASCAP) RBH 67 

SHUT rr DIWtll (Live Wnle LLC, BMVE~ BlackwOod ~S\C 
tnc , BMVMavor & Moses llC, SOCAWE-~e Music Work
shop. ASCAP/21)82 Mus< l'llbl<hir>,, ASCAP/Wil Music 
Corp. ASCAP), AMPMl RBH 89 
_, - - (Culbertson Mus<, ASC!i'/Uni\'ersa 

h\JSk Corporat,on, ASCAP"""'1ng Date Songs tnc , 
ASCAPA.lncle Buddie's Music, Inc. ASCAP/Gm1dhme, 
8MI/Songs Ill UnMll.;. Inc , BMI), HL. R!lH 58 

Sl&.f (Yt.l'nef-T.rnerlane Plinlsh!ng C~, ~e Music. 
BMl'Mus< DI Corrru;t.,,, 8~ h\JS<, tnc . BMtf-;ongs 
QI Windswept ~1fic, MtBless The Bllct111 Music. BMVJTX 
MuS<, BMI/Meadow!l"fl Mt.o< Comp,ny. ASCAI'~ 
Publ1sh1~. ASCAP/EMI Chnstii:wl MUSK: Group. ASCAP), 
AMPML, CS 11, H10033 

SMOICf A LITTlE 9MOI(( (Sooy/ATV he Pubt<Sl>ng Campa• 
ny. BMI/Sinner'llrn, EMtMarrmaw's Comt!fe.o Music, 
8IM\'1e Box Poetry Pubtosl>ng, BMI) . HL, CS 37 

- T9 LOW (- OI The 5'eels. ASCAPN/fl 
"'5< Corp, ASCN'!Sumpt>,. ASC!i'Jf'leze EntoY The 
MUSlc.BMJSony/ATVSongsllC,M~--~ 
ASCAP/St;q,, Tiree~. ASCAP,_ fin,, Plrbhst,ng, 
ASCM'- MUSlc~. ASCAP). -M. HIOO 
38 

-ICIIY (lndlaS.1Moc. BMl'Soo9sOl
llll)Qam '"""'m;, BMw.Jac>se fore,or Muss. BMI), 
AMP,H., RliHIIII 

SO't' COMO 118 SIY (Sef.c, lolJs< ~ llMi) LT 42 
Sl'fMIN- (Killi Cam/Mic BMI) RtlH 92 
S- BY ME ('im//AlV Seog, LLC. BINCherry L1ne F\lb

lishooQ Co .. ASC!i'&l!.ii-& --SA 
RevTrust, AstiMy/ANll.oes LLC. ASC1i'/111MS-Cat· 
a<og, ASCAPi. CltMI., LT t t 

l'IIIISTICS (l~ • ~. ASCW! R&t 22 
ITIJCK UIE lllllf (Jeoolef Netltes ~ ASCAP'°""" 

Muse, BMI/Contffl< Gro.4) ""'5<. lftt. BliM'rlfllil(j
Bnan, BMIMtlrlo.wie EMG MoSIC B. 9Mltmu Want How 
MuchDI-Pli>lisll"'],_,lolJs<l'uot<sh,ng,llMII 
CS44 
--1-l~Poeij. -'""'°E""1""

merillC.8Mt'MadeforTlrs"""1:, -·Tdffielar< 
Pu~ISl>rY,i Ctto. -·s "'°"" I.we l\iJtosllrl!, 
ASC,11'/G,!, A load OI Tlrs Mus<. ASCAP/NB Musoc Corp 
ASC>i'l!ltadr lo Black Soogs, BMlj, -.cs 39 

- ilYHl!IOO\' NHeS A U11U) i-,ie Wf"'1' 
Musac. B1Moce Soot t.wc flilt1st,ng IM/So",ls OI 1'ooiil1 
Mus,c l\.t;;sh;rg - Inc BM~ Cor,ga Mus<c. BM). 
AMP CS 19 ~~B=~n~~,:;:sz~A=~:~ 
~tie~~:~~~~\~gu~~~:~u~~;~,~ 
AMP/HL. RBH 51 

T 
TAKE IT OFF (Dynamite Cop Music, BMV'Nhere 

0a Kasz Af. BMI/Kasz Money Publ1Sh1ng, ASCAP/Studm Beast 
MUSJc. BMltWarne<-Tamerlane Publishing Corp , BMI) AMP, 
H10092 

TEACH ME HOW TO DOUGIE (Corey Fowle< Publ1sh1ng 
Oesignee/Chilnt1 Glee Publishing Des11J!1ee/Cahron Childs 
Publishing Designee/Ebony We:'J. Publ1shIng Desigoee) Hl 00 
42, RBH 13 

TE COMENCE A QUERER (lilo El l\!lron l\llhsllir<J 
J«Af'/Sony/ATV Discos ~US< I\J!JIISll1ng llC. ASCAP) l1 
43 

TEENAGE DREAM 11/'Jheo m R,cn Yoli'll Be My B1tctl. 
ASCAPMl!l f.tlSIC Corp ASCAPA<asz Morey l\llhsti1ng. 
ASCAP/Maral•rle. ASCAP/Koban MUSIC f\t)llShlrlJ America 
Irie . ASCAP/Matza Ball Music. BMvWhete Da Kasz At, 
BMI/Bom1e McKee Music, BMl/tYP Two Publ1Sh1ng, B~). 
AMPH10021J 

TELL ME VDU GET LDNELY (Black To Black Songs, 
BMI/Songs Thal Sell. BMVEMI BiackwOOd Music Inc . 
BMI/StrIng Stretcl7er Music BMI). HL. CS 49 

TE PIDO PEROON (Sony/ATV Discos MUSIC Publishini;i LLC. 
ASCAP/Tito El Patron Publishing, /1.SCAP) LT 14 

TE RECORDARE {Um"1:rsal Music - MGB Songs, 
ASCAP/Nuevo Ideal Music PutlliShing, ASCAP) LT 8 

TEST ORIVE (U Got Leaked, SESAC/Urnversal Tunes, 
SESAC/Gt.rnps2Greal SESAC!trnergency 01 The State, 
BMl/lJeb!andOn Ink. BMI), Hl. RBH 63 

THERE GDES MY BABY (Rico LDve IS Sti ll A Rapper, 
SESAC/EMI Foray Music, SESAC/J1rnipuh Music, BMf/EMI 
Blackwood Music Inc , BMVJesse Jaye "1s1c, ASCAP/fleach 
GIObal. Inc. ASCAP/Hypr,Jt< Beas. BMI). Hl H100 2ii. RBH 
2 

THIS AITTRNDDN (Warne,.T.-nerl.-. ~1Sll1ng Corp . 
BMVArm Yell Dlllo f\ibhstung. Inc. SOCAW.lero-G MUSIC 
Inc. SOCAN!!lack D,eset Mus,c Inc , SOCAWOuHIH\xt,et. 
Produclloos LM , ASCAPAJnivefsal Music -Z Tmes LlC . 
ASCAP). AMPML. H100 55 

THIS AIN'T NO LOVE SONG (Sony/ATV Ha/roony, 
ASCAPAJnriersal M!Js,c Corporaton, ASCAP/Chaggy Buss 
EnterlaKlment. ASCAPl1.Jni~I Music-Careers. BMI), 
AMP/\ILCS 30 

TllS AlfT NOTIIN' {EMI April Music. Inc., ASCAP/Sea Gayle 
Music. ASCAP/CirC~ C SOngs, ASCAP/full Circle Music F\Jb
hshmg, llC.ASCAP), HL. CS 15, H100 93 

TOO LATE FOPI G0091Yf {Warner-Tamerlane Publishing 
Corp, BMI/Lonely Motel Music, BMI). AMP.CS 47 

T'RAllE- (Tokeco Tunes, BMI) CS 25 
TU BOCA (Universal Music Corporalioo. ASCAP/R1ma Publlsh-

1ny, ASCAP) LT 26 
TU NO SABES QUE TANTO {EMI Music Publishing Spain SA, 

SGAE) LT 47 
TURNtNG HOME (Soo{/ATV M1lene Music. ASCAP!lslandsoul 

Music LLC. ASCAP/Grav1troo MUSIC, SESAC/Carmval MUSIC 
GIOCO. SESAC) CS 21 

TURN ME AWAY (GET MUNNY) (Universal Music - MGB 
Son<,is, ASCAP!Thv"' ~mp Pu~1st,ng, ASCAP/Clrysalo 
MJSIC PLIOhsh1ng, loc .. A.5CAPl\.lblQLHfy, ASCAP&ille! MUSIC 
ASCAPMct1h Hudson MUSlc, ASCAP). HL. RBI-I 100 

TURH DH TltE RADtO (Ten Ten Musoc ~- ASCAP/fEM. 
ASCAP/11', LDving Comi"'Y, ASCAP/Ctiene Ar1ru time, 
ASCAP)CS 32 

u 
UNDO IT (Came-Okie Music, BMI/Sunshine Terrace Music. 

BM!/Bug Music, Inc , BMVl-lalf QI My F\Jbhsh1ng. BMVArt In 
The Faddet Music BMV.ArtHouse. BMli1.JfllVefScll MUSlc -
Careers. BMVH1gh Fl'Jwered Machine Music. BMI). AMPIHL. 
CS t.H10024 

UN-THINKABLE (l'M REAIIY) (Lfllow PrnductIons. 
ASCAP,£MI Ap<il Music, oc . ASCAP/L11t Wnle LLC. BMVThe 
Publishing Oesignee Of Aubrey Graham, BMVfMI Blackwood 
MUSIC Inc ' BMltBook QI Darnel Music. ASCAPJM;M;r & 
Moses LLC, SOCAN), HL. H100 25. RBH 1 

UI' DH THE RIDGE (Singer ITT The F\Jd~n , BMVB,g WMe 
Tracks. ASCAP) CS 23 

V 
1/0ICES (Rulnon' Bel,nrl PublistvnQ. ASCAPl1'MI A!Jil MlS!C. 

Inc. ASCAP~ lDud Stwl IOOJSIJies. ASCAP) CS 45 

_____ w 
WNU, WAXA (TllS TIME FOR AFRICA) (Anr, !l!Jsjc llC. 

BMVEnstgn Music C<JpOralion, BMVRocleorTm MUSIC. 
ASCAP/EMt AJ_f1I Mus!C, Inc ASCAP) AMP/Hl... H100 59, LT 
6 

WATIA (House Of Sea Gayle MUSIC ASCAP/D1dn't Have To Be 
Music, f>.SC/!il/EW,, .A.pr-1I Music, Inc ASCAP) AMP/HL. CS 9. 
H100 66 

- llllT HEM (Sony/AlV Tree Publ1sll1ng Company. 
BMVSongs Of Bette, Angels Music. BMVBl.1nk Stieet MUSIC, 
BMVSony/ATV Acuff Rose MuS!C, BMt/S1x Ring crrcu:s Songs. 
BMVOld Oesperaoos, LlC, ASCAP/Carol Vmcent And Associ
ates. LLC . ASCAP/N2D F\tll1Sh1ng Company. Inc . ASCAP), 
Hl CS 22 

WE GOT HOOII LOVE (Mary J BIige Mus,,. ASCAPAJn,versa• 
MCA Mllsic PubltShKlg, ASCAP/I.Jn1versal Studios, !nc, 
ASC/v'/WB Music COl'I}, ASCAP!Soogs In The Key Of B Flat. 
oc, SESAC/Noonl,rr, Soulll, SESAC/Naked U1der My 
Clothes, ASCAP/'i,:,iy/AlV Songs LLC. BMW/ 8.M Mus,c 
Corp . SESAC/The 0..l's lJSI, SESAC;!Jecember fw,t F\iJ. 
hst.ng Group, SESAC). fl, RBH 30 

WE'LL l!E A DREAM (Trav,s Clirtr Musoc. ASCAP,S.CIM 
time. ASCAP) H100 78 -n NOT TO UM I-Ct/Mus<. 8MI/NOtlu1g Hill 
Muslc, lr,r;., BMvSoogs Ill-· re .. BMI), AMP/H. 
RBH 33 

WtUI.E YOU'RE STI.L Y9UNC (Tractoc Factcr Muste. BMt/Big 
LDud Bucks, BMI/Sony/ATV Tree Publr.;ti1ng Company, 
BMVCasa Jaco MUSIC, BMvWarner-T.wnenane Pubhshmg 
Corp .. BM_,gllt 8'1ly, B"'-), AMf'/Hl. CS 34 

WHO DAT (Dreamvillatn, BMVSongs Ot Un1vers.ll, Inc .. 
BMVEII~ That's Me Pubksl,,ng, ASCAP/Chrysalis "'sic l\ll· 
lisllir,!J. Int . ASCAP/Gnat Boofy MJS<. ASCAP). Hl. R!lH 32 

WIii' -.U VOii Sl!W? (Songs DI lkMrsal ,c . 
BMVKemurwty Song Chest. BMWncle Bood1e·s Music, loc., 
ASCAI'), AMl'Ml, OOH 19 

tllUll'UIWUl (Sony/AlV"" Pubiis!,ng CCJmf'lll'/, BMVl,M· 
die Cll,ld 2 Music, BIMllg Lood Bucks, BMI/Ef,,i April Mus<. 
,c . A':£N'), Hl. CS 42 

- SW (DMr, Flr>'() Publ1shong, ASCAPAJrnveisal 
Music - MGB Songs. ASCAP/JaJaf\l MUSIC Publishing, 
ASCAP), ii_, R6H 28 

Ytl HiM llf (C..., Club-· -"'·Tamerlane 
l\lll,stw,g Cap'~ Ho.rse Mus< l\iJ,st,mg, 
ASW/fM ~ Mus«:, tnc, ASCII'), AMP,Hl R6H 81 

Y CO. fl R (Screen Gems•EMt !.we Ir<, Bt.l,£doci00es 
Mu>cales Hisjlovox. SG.'f/Socie<larl Geoer;; De.llJtores De 
ESj)ilAil, S.i.A.E I LT 18 

Y£,ljj Yt\ KNOW ~I (Crown Ckll l\llloh1r1.J. 
IIMI/Name!,lllne!tane Pullt,sh,ng CO'p., BWToompstooe 
l\l>IISll,ng, BML'!Mt Blackwoo<1 Mu,ic lot . BMI/Granrl l'<Jslle 
Beatz. ~ 8eatz Flillisl,,ng. 8Mt), AMP/HL. ABH 66 

YEllllmM (Not lJsted) LT 5 
YI - If 1IIE BR (191 s Boy "lmk. 8-·T"""

lane -.ng Corp . !M'v!,o llu<lcyaer<e ~< l'\Jbt,st,ing, 
-IM!'Sc,q;, BINPal4melolJsjc,ASC~/Chet 
Huxtallle Mus< PulllislWlg, BMto!'Mt Blackwood lolJs< Inc . 
8Mt),ii.,R6H74 

'1!111-.- 19 llf (~tt's eo, - -...,.Tame,. 
~ 1'1Jblish11'!1 Corp. BMVNo tbr<)'dence Mus< llilt1slq. 
BMl'A L~ °"""' flOffl ""6oc, BMI/Chel ,._, h\Jsic 
Pubtosh1rg. BMVEMI Blackwood M\JS< lot . BM), AM!'Ml, 
R6H94 

Yllll'II! lllE IJNI! (Shavl C~ !Mioc, ASCAPJ1'Mt AjJ1I 
MUSlc, re . ASC!i'Alll>,tloy's L,ltle Flillisll,ng COO'l'lf'Y. 
SE~ So<.11. SESAC/W.BJ,l '-!Jsic Corp 
SESAC), HL. RBH36 

YDllll lllWE (Pri""' Stoel, E-. BMVArwcus f,lJslc 
LIii. PRSMwersa-Songs OIFl»)Qam-. 
8MVSon!IS 1)1 -· r< _ BM\IM<ny Ua,i Mus< 81.Wari!tU'U 8aiioe "'SIC. BMVs«,y/ATV Songs LLC. 
BMl!Crow's Tree Publishing. BMI), Hl H100 14, RBH 7 

YDUR LO'IE IS MY DRUG ((lynam1le Cop MUSIC, 
BMVSony/ATV Songs LIC. BM\Mlhe!C Ila l<asz At, BMVl<ecse 
Rose MUSIC, BMl.l£ach Note Counts ASCAP/PrescnotIon 
Songs, ASCAP). HL, H100 19 

Data for week of AUGUST 7, 2010 



Send submissions to: exec@billboara.com 

RECORD COMPANIES: The Big Machine Label Grou p 

appoints Ashley Heron director of strategic market

ing an d Karen Light administration analyst Heron was 

senio r m anager of marketing at Lyr ic Street Records, 

and L ight was copyright and licens ing admin istrator 

at Sussman & Associates. 

PUBLISHING: Universal Music Publishing Group promotes 

Cyndi Forman to senior creative director, Nashville. She 

was creative director. 

TOURING: MSG Entertainment names Alan Simkowski 

senior VP· of marketing partnerships. He w as VP of inte

grated sales and marketing at mobi le marketing company 

Vibes Media. 

Fac i lity management company Global Spectrum pro

motes Matthew Herpich to GM of the 3,500-seat Univer

sity of South Carolina (USC) Aiken Convocation Center 

in Aiken. He was operations manager .. 

Tim Neece has been named GM of the new 3,000-ca 

pacity Austin City Limits venue, opening this December in 

downtown Austin 's $300 million W Aust in Hotel & Resi 

dences project. He was the assistant d irector in talent buy

ing and business negotiations at the University of Texas at 

Austin's Texas Performing Arts. 

-Edited by Mitchell Peters 

------------------------
CKX)l)\NDRl<S 
DANGERBIRD RECORDS' CASTELAZ CYCLING 
FOR CANCER 
In the second week of their 6-year-old son Pablo's treatment 
for cancer last year at Childrens Hospital Los Angeles, Dan
gerbird Records president JeffCastelaz and his wife, Jo Ann 
Thrailkill, became aware that the hospital staff and families 

around them could use some help. 
" It just seemed like we were in an environment that was 

really, really stressed out," Castelaz recalls. "And we thought 
we could help." 

Although Pablo lost his yearlong battle with bilateral 
Wilms' tumor on June 27, 2009, his parents vowed lo ease 
the suffering of other families dealing with the pain of 
childhood cancer by starting the Pablove Foundation 
( PabLove.org). To date, the non profit has raised more than 
$500,000 through benefit concerts and last fall's inaugu
ral cross-country bike ride, Pablove Across America 
( Pa bLoveAcrossAmerica.com) . 

1 n addition to giving money to children's hospitals in Ari
zona , California , Texas and Wisconsin , the Pablove Founda
tion has assembled a scientific advisory board 1hat will assist 
the organization in finding cul ting-edge cancer pediatric re
search to donate to. Later this year, the Pablove Foundation 
will also host its first Wilms' Tumor Symposium in Los An 

geles and launch the Pablove Shutterbugs program, which 
aims to teach photography to children with cancer. 

"Anything we can do to he lp get people together and get 
them out of that lonely, isolated place that cancer puts you 
in, we' re doing that," Castelaz says. 

Castelaz is currently gearing up for the second Pablove Across 
America ride, which begins Oct. 1 in Seattle and ends Oct. 21 
in Los Angeles. To pa1·1icipate in the 1.425-mile trek, cyclists 
must raise $10,000 per week for the foun dation. "All you have 
to do is show up with your bike after you 've raised a ton of 
money for the charity's mission," he says. - Mitchell Peters 

The SESAC Latina Awards Gala took place at the 
Beverly Hills Hotel in Beverly Hills, Calif. July 21. The 
celebration of the organizat ion's biggest Latin songs 
of the year-as well as the past decade-included 
performances by Jencarlos Canella. Debi Nova and 
German Montero. PHOTOS: TEAL MOSS 

0 Mexican pop star Aleks Syntek won the SESAC 
Latina Legacy Award. From left: producer Aureo 

Baqueiro, senior VP of Cap itol Latin Diana Rodriguez, 
producer Sebastian Krys, Syntek a1d SESAC associate 
VP, Latina, J.J. Cheng. 

A SESAC Latina affiliate Erika Ender received the 
V song of the year honor for co-writing ''Cinco 
Minutos." From left: Sony/ATV Music Publishing senior 
VP, Latin America and U.S. Latin Jorge Mej ia; Ender; 
Sony/ATV Music Publishing VP of A&R Eddy 
Perdomo; and SESAC senior VP of writer/publisher 
relations Trevor Gale. 

A SESAC senior VP of writer/publisher relations 
V Trevor Gale (righ t ) w ith Jeronimo Sada. Sada 
won the songwriter of t he year av,ard for the hits 
he's written for Mexican acts Palo110 ("El Otro"), El 
Chapa de Sinaloa ("Si Te Llame") and Cardenales de 
Nuevo Leon ("Se Renta") . 

German Montero received the 3pirit of Mexico 
Award at the ceremony. With i:;rize in hand, he 

is shown with SESAC associate director, Latina, 
Celeste Zendejas. 

From left: SESAC associate VP, Latina, J.J. Cheng 
and VP of writer/publisher rela:ions Linda 

Lorence, Carlos Baute's manager Franklin Rivero and 
Billboard executive director of content and program
ming for Latin music and entertainment Leila Cobo. 

A Maximo Aguirre (center), presi:Jent of Alvani 
V Music Publishing, which won fer publisher of the 
year, is pictured with SESAC assoc ate VP, Latina, 
J.J. Cheng (left) and senior VP of writer/publisher 
relations Trevor Gale. 
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The New Music Seminar took place July 19-21 at 
Webster Hall in New York. It hosted artists, indus
try entrepreneurs and technologists who partici
pated rn focused panel d iscussions, mentoring 
sessions and nightly musical performances from 
Kat Deluna, Naughty by Nature, Rob Cantrell and 
Margaret Cho. PHOTOS. JEN MALER/NEW MUStC SEMINAR 

ABOVE: Event participants helped lead discus
sions about the changing music industry and 
opportunities for new artists. Standing (from 
left): Recording artist Jesse Malin; record 
producer Swizz Beatz; E Street Band guitarist 
Little Steven Van Zandt; People's Revolution 
founder/fashion publicist/reality TV personality 
Kelly Cutrone; producer Nile Rodgers; comed i
an/actress/musician Margaret Cho; Billboard edi
torial director Bill Werde; Dave Lory, Worldwide 
Entertainment Group chairman/CEO and New 
Music Seminar executive director/producer; Tom 
Jackson Productions owner Tom Jackson; and 

Cobra Starship bassist Alex Suarez. Kneeling 
are Tom Silverman, Tommy Boy Records 
chairman/CEO and New Music Seminar 
founder/executive producer (left) and 
Naughty by Nature rapper Vinnie Brown. 

BELOW: During "The Second Movement: 
The Future of Media," panelists discussed how 
changes in technology have altered the ways 
in which artists break into the business. The 
panel featured (from left) Pandora CEO Joe 
Kennedy; MySpace Music president Courtney 
Holt; GroupM Entertainment Sports and 
Partnerships president/CEO Richard Yaffa; 
CBS Interactive Group president David 
Goodman and Emmis N.Y. senior VP/market 
manager Alex Cameron. Not pictured are 
Pepsi-Cola North America Beverages VP of 
portfolio brands Frank Cooper and All 
Things Digital senior editor Peter Kafka, 
who moderated. 

On July 22, some of the biggest names in film and TV music gathered for "Behind the Music: Composing for 
Sci-Fi, Horror and Fantasy Film & Television" at Comic-Con in San Diego. The panel was moderated by BMI 
director of film/TV relations Anne Cecere, who discussed the panelists' past and current projects, how they 
got their break into the music composing industry and behind-the-scenes insights regarding composing 
for the sci-fi/fantasy genre. The entire panel consisted of (from left) "True Blood" composer Nathan Barr, 
"Heroes" composer Lisa Coleman, "Avatar: The Last Airbender" TV series composer Jeremy Zuckerman, 
"Superman Returns" composer John Ottman, Cecere, "Lost" composer Michael Giacchino, "Heroes" 
composer Wendy Melvoin and "Pushing Daisies" composer Jim Dooley. PHOTO: FITZ CARLILE 

RCA artist Ke$ha (in sunglasses) participated in a Grammy SoundChecks event 
July 21 at Staples Center in Los Angeles, presented in part nership with the Recording 
Academy's Los Angeles chapter. Ke$ha took time to answer questions and offer advice 
to Grammy U members and high school students. She is pictured here with Grammy U 
members. PHOTO: JASON SHELDON 
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THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF CTIA . . : I 

The Wi reless Assoc1.ltlon 

The Music App Summit 
Oct 5, 2010 • San Francisco 
Music is behind some of the most popular apps downloaded on today's smartphones. But which are the best 
of the best? What new music apps, technologies and companies are setting the stage for tomorrow's successes? 
Mobile Entertainment Live: The Music App Summit is the place to discover all this and MORE. 

CONFIRMED SPEAKERS INCLUDE: 

RICK FARMAN KRISTIN HERSH 
Co-Founder & Partner Artist 

Superfly Presents Throwing Muses 

JACK ISQUITH 
SVP Digit31 Music 

Warner Bros Records 

DEV KHARE 

Venrock 

JORDAN KURLAND 
Owner 

Zeitgeist Artist 
Management 

JIM LUCCHESE 
CEO 

The Echo Nest 

MATT MURPHY 
Partner 

Kleiner Perkins 
Caufield & Byers 

GE WANG 
Co-Founder 

CTO 

KONNYZSIGO 
President 

Wireless Developer 
Agency 

Don't m iss this unique opportunity to present your new technology, product or service to record label 
executives, mobile operators, device manufacturers, venture capitalists, and application developers 
all looking to invest their time, money, and content in the next hot innovation. <ADDITIONAL FEES APPLY> 

The five companies selected to showcase at the summit will be chosen by Billboard's ed, .,,rial team and an advi<o1y board of 
esteemed industry experts, includillg: 

TIM CHANG 
Principal 

Norwest Venture 

I - . . ! -~.,- ~ -.l=JR
~ . 

' ·/ ' -· '-: ,t·~ * 
TED COHEN 

Managing Partner 
TAG Strategic 

ALAN GOODSTADT 
Partner 

Redwood Capital 

DAVID KUSEK 
VP 

Berklee College 
of Music 

PAUL VIDICH BRIAN ZISK 
Med,a Consultant & Co-Founder, SFMusicTech, 

Independent Collecta & Future of 
Advisor Music Coalition 

APPLICATION 
DEADLINE 

EXTENDED TO 
AUGUST6 
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Registration also in.cl tides access to the CTIA l<ey~~tes and exhibit floor. 
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For Submission/Registration Questions: 
Lisa Kastner 646.654.4643 

LKastner@Billboard .com 
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For Unique Sponsorship Opportunities: 
Matt Carona 646.654.5115 
MCarona@Billboard .com 
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GENERATION OF LUXURY 
THE NEWLY RENOVATED TRUMP INTERNATIONAL HOTEL & TOWER® NEW YORK. EXPERIENCE THE DIFFERENCE. 

ONE CENTRAL PARK WEST NEW YORK, NY 10023 TEL: 212.299.1000 
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