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LATEST ARBITRON
RESULTS

WGCI-FM shot to the top of Chicago's
radio heap. KGO led San Francisco as
usual, with KNBR doubling thanks to the
Giants and KSOL taking over as top
active music station. WMMR was steady
at the top in Philadelphia, with an
impressive move for WDAS-FM. Boston
was stable, with the biggest jumps going
to WZOU and WAAF. Full results, plus
Arbitrons for Anaheim, San Jose,
Nassau-Suffolk, and Riverside.

Page 32, 34

ML MEDIA PARTNERS BUYS
STONER STATIONS

$65 million deal for Elton Rule/Martin
Pompadur firm nets 15-station chain.
Also, detalils on the Fairfield/Price/
Osborn controversy.

Page 10, 12

EXPANDED AC
SECTION DEBUTS

This week R&R’s improved,
streamlined AC approach bows,
with the following features:
@ Gold-Intensive Adds & Hots:
A musical spotlight for the large-
market, large-ratings oldies-
emphasis ACs
@ Full-Service changes:
An expanded roster of stations
with a new display
@ Alternative AC stations:
Adds & Hots from exciting,
leading-edge adult stations like
KTWV, KBLX, and KUTE.
® New Music-Intensive roster:
New stations, large and small,
making up a reporter list that
reflects the musically active end
of the AC spectrum more
responsively than ever.
® New Artist chart:
The ten new artists (below
Breaker status) receiving the
most AC airplay
® Mike Kinosian's column, a
summary of all the improvements
Column Page 52
Music Information Page 65

WHY PEOPLE LISTEN TO RADIO

A new Strategic Radlo Research study
says music is the main reason people
tune in to their favorite station. More
details — and much more useful and
amusing info — in R&R's new Overview
section.

Page 14, 15, 16, 19

MICHAEL JACKSON CD BONUS

This week’'s R&R comes with a nifty
collector’s item — the CD singie. of
Michael Jackson’s ‘| Just Can't Stop
Loving You.” It's not commercially
available, but it is an extra added bonus
to each and every R&R subscriber.

Newsstand Price $5.00

RADIO & RECORDS

JULY 24, 198

ABRAMS, CROCKER CONSULT

Chicago Enters New

Age With

After much speculation,
Pyramid has confirmed it will
switch Gold WRXR/Chicago to
WNUA, a mix of new age, light
jazz, urban and rock similar to
Metropolitan’s KTWV (“The
Wave"’')/Los Angeles on August
3

Consultants Burkhart/Ab-
rams and Frankie Crocker will
be smployed along with input
from corporate programming
chief Sunny Joe White. While no
PD has been hired yet, Jon Rad-
ford, formerly with Bonneville’s
“Alpha’’ AC format, will be Mu-

Westwood One Acquires
NBC Radio Networks

Westwood One Inc. announc-
ed this week that it has signed a
letter of intent to buy the NBC
Radio Networks. The $50 mil-
lion deal will involve the
original NBC network, the
Source, Talknet, and the long-
form program unit NBC Enter-
tainment. NBC, which began 61
years ago as a way of promot-
ing the sales of radio sets, was
sold to General Electric last
year.

In addition to the cash, West-
wood One will issue to NBC five-
year warrants to purchase 1
million shares of Westwood One
common stock for $36.40 per
share, which could give NBC
about a seven percent stake in
the company. Westwood One
stock gained more than $3 per
share, closing at 30, on the day
of the announcement.

Westwood One Chairman
Norm Pattiz teld R&R, “I
couldn’t be happier. We’re not
only acquiring the assets of the
company that created the net-
work radio business, but also
the ability to continue to supply
NBC news and the NBC name fo
radio stations all over America.
NBC is an institution that has
always meant quality and tradi-
tion and that is totally consis-

Westwood One President Bill Battison and NBC Radio President
Randy Bongarten sign the network purchase letter of intent.

tent with our philosophy at
Westwood One.”

Added Westwood One Presi-
dent Bill Battison, ‘‘This
alliance is a win/win for both us

ONLY FOUR GAIN

and radio stations. We can now
provide the broadest, most
comprehensive array of ser-
vices to radio stations of any
company in the industry.”
WESTWOOD ONE/See Page 28

New RADAR Tracks
Listening Shifts

Network radio ratings have
significantly declined over the
past several months, according
to RADAR 35 results published
by Statistical Research, Inc. Of

A GLIMMER-ING MOMENT — The Virgin crew welcomes Keith |
Richards to the label for a multi-alburn, worldwide solc deal. Pictured
are (I-r) Virgin VP Nancy Jeffries and Co-Managing Director Jordan
Harris, Richards’s manager Jane Rose, Richards, and Virgin Group
Chairman Richard Branson. Richards will begin work on his Virgin

debut soon. (Photo: Todd Kaplan.)

COMING NEXT WEEK' CHR CHANGES

the 19 measured nets, 15 of them
pested some decline. Three of
the four that moved up (Tran-
star, SMN, and SMN2) were
satellite-delivered music for-
mats while the fourth, Mutual,
was up modestly.

According to its *“All Broad-
casts Except 12midnight-6am”
table, Mutual (using a modified
reporting schedule) ranked first
among 12+ listeners. Next were
ABC-1, ABC-E, ABC-C, then
CBS. (See table, Page 29).

Citing reasons for the decline,
NBC VP/Radio Research Nick
Schiavone said, “Audience time
spent listening to radio was
down about five minutes per
parson per day. One reason is
that more women in the work-
force has brought female time
spent listening down to male
levels. Listening among all peo-
ple has become more selective
as well.”

RADAR/See Page 29

WNUA

sic/Production Director. An in-
terim airstaff will introduce the
format.

Core artists will include An-
dreas Vollenweider and George
Winston (new age), David San-
born and Spyro Gyra (light
jazz), Anita Baker and Luther
Vandross (urban) and Dire
Straits and Sting (rock).

“It's a new format,” says
President Rich Balsbaugh, that
will “appeal to the 25-54-year-
old adult who so far has been
able to find this music only
through recordings and not the
radio.”

“The market is crying: for
this,” says VP/GM Mike Dono-
van. “No one is playing this
music on the radio on a regular
basis. The music has been in the
hands of the people for a long
time; the public has been much
hipper than the media. We're
just now catching up with
them.”

He predicts the approach will
blossom in the future because of
its “strong appeal to upscale,
educated adults of various eth-
nic backgrounds. In five years,
it’s going to be a fully accepted,
successful format, nationally.”

Donovan, a 17-year Chicago
radio vet who most recently
managed AC WKQX, says the

WNUA/See Page 29

MCA Cleared

. In Scorpio Suit

MCA Records was cleared by
a Los Angeles jury Tuesday
(7/21) of charges filed against
the label by New Jersey-based
distributor Scorpio Music for
breach of contract.

The case involved approx-
imately one million cutouts for
which Scorpio maintained it
had an MCA deal in 1984. Earli-
er this year, Scorpio’s related
claims of fraud and racketeer-
ing against MCA — citing the
involvement of organized crime
figure Sal Pisello — were
dismissed by a federal judge.

The jury verdict in US Feder-
al District Court in Los Angeles
covers ‘‘all the meaningful
charges” in the case, according
to MCA outside counsel Dennis
Kinnard. “It was a question of
whether Scorpio had a contract
with MCA, and the jury found
that it did not,” he told R&R.
“We're delighted.”

Separately, the label issued a
statement that the verdict
“merely confirms what we’ve
maintained from ,the start of
Scorpio’s proceedings against
MCA: that Scorpio had no legiti-
mate claims against MCA.”

Scorpio had sought approx-
imately $4 million in damages
in its suit, filed in March 1986,
and named a number of MCA
executives, including label chief
Irving Azoff.

MCA/See Page 29




Just Around The Corner

29 QUT-OF-THE-BOX CHR BELIEVERS, INCLUDING:

WAVA add KZZP add KS103 add
Y100 35-27 FM102 33 KMEL add 33
B97 add 13 KROY deb 22 KPLZ add
B96 add 35
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Feinblatt Joins

WYSP As
Station Manager

WIOQ/Philadelphia GSM Rick
Feinblatt has joined Infinity’s
crosstown WYSP as Station Man-
ager. He'll report to GM Ken
Stevens, who will continue to divide
his time between WYSP and
WBMW/Washington.

“My primary duties are to work
with the sales department and con-
tinue it on its course,” Feinblatt
told R&R. “In Ken's absence, I
would be the person other depart-
ment heads come to. That’s why
it’s ‘Station Manager’ instead of
‘Sales Manager.’ ”’ Feinblatt also
emphasized that he was not replac-
‘ing Stevens as GM as had been
rumored.

“Rick’s been in the marketplace
for many years. He has a well-de-
served reputation for the type of
leadership and skill at the type of

FEINBLATT/See Page 28

Nationwide Ups
Blassingame

To WGAR GM

WNCI1/Columbus GSM John
Blassingame has been promoted
by Nationwide Communications to
GM of its WGAR-AM & FM/Cleve-
land. He succeeds Bill Weller, who
left to join the Beasley Broadcast
Group in the new position of VP/
Operations three weeks ago (7/10).

Nationwide President Clark Pol-
lock told R&R, “This is a good op-
portunity for John and Nationwide
to have a Cleveland boy go home.
Seriously, it was a natural move
since, as part of his GSM role, he
has been active in calling on Cleve-
land ad agencies. This should
make the transition for him and the
station even easier.”

Blassingame said, “WGAR has a
great history in its call letters and

BLASSINGAME/See Page 28

LEGO NEW VP/GM
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POP GOES OLLIE NORTH: WQMF/Louisville constructed what it claims to
be the world's largest greeting card, showing the station’s weasel mascct
in Marine uniform saluting Oliver North. Inside the card, displayed at a local
mall, listeners contributed their sentiments to North under the heading “To
North From The South.” The station reaped much print and TV news atter:-
tion. Pictured with the card are WQMF OM Terry Medert (left) and artist

‘BLUE RADIO’ CASE DROPPED

Justice Passes On
Pacifica Prosecution

Federal prosecutors have decid-
ed not to prosecute the Pacifica
Foundation’s KPFK/Los Angeles
under federal obscenity laws for a
controversial broadcast that fea-
tured graphic details of gay sex.

The US Justice Department
(DOJ) said that because FCC
policies at the time indicated that
broadcasts after 10pm were im-
mune from prosecution, KPFK

KKSN Switches To Oldies

KKSN/Portland will adopt a live
“Hot Oldies” format August 3.

Kay New PD
At WLLT

Michael Kay has replaced de-
parting Chris Cox as PD at AC
WLLT (“W-Lite’’)/Cincinnati. Kay
joins after an 18-month program-
ming stint at Swanson’s KQMJ/-
Tulsa, prior to which he was PD at
WCRZ/Flint.

He told R&R, “Cincinnati is a
great radio market with plenty of
competitive ACs. We need to pull
up the bootstraps and put this sta-
tion where it should be. Our goal is
to fix and promote the station.”

Winter Arbitron figures place
WLLT fourth (3.4) in the AC race,
well behind AM leaders WKRC
(8.8) and WLW (7.2). In the battle
of FM ACs, WLLT trails WRRM by
more than a point and a half and
has a three-tenths lead over
WWNK. Kay commented, “The
station wandered and there was a
lack of consistency. My objective is
to fill the AC hole; we're going to
create the product that’s in de-
mand.” !

keeping its present call letters but
shedding its current Transtar “AM
Only” satellite programming feed.

The format change was made by
incoming VP/GM John Lego,
formerly Chief Exec. of Las Vegas-
based Donrey Media Broadcast
Group for five years. He had
previously worked at RKO, West-
inghouse, and Doubleday. Lego
replaces Bill Failing, who resign-
ed.

Lego told R&R, ‘I brought Dan-
ny Davis in from KHOW/Denver to
be my MD. The music will come
from the late '50s and ‘Smokin’
Oldies’ through 1982. The music on
‘Kissin” was a tradition here, and
we want to bring back that flavor.
We’ve got a 35+ format-appeal sta-
tion with ‘Format 41' (on sister sta-
tion KKLI), and we feel con-
solidating that with hot oldies will
give us good 25-54 appeal for the
combo.”

According to Lego, no changes
are planned for KKLI. Comment-
ing on the market's other Oldies
outlet, KSGO, Lego said, ‘‘Hopeful-
ly, we'll do our thing a little better
than they do.”

was not in violation of federal
obscenity statutes when it broad-
cast excerpts from the homosexual
play “The Jerker” last August.
The decision declining prosecution
was made last week (7/15) in a let-
ter from the government’s top
smutbuster to FCC General Coun-
sel Diane Killory.

“It would be difficult to prove
beyond a reasonable doubt that
KPFK intended to commit a feder-
al crime under the FCC’s previous
policies on indecent and obscene
broadcasts, even though the broad-
cast featured patently offensive
material clearly in violation of
community standards for broad-
cast media,” said H. Robert
Showers of the DOJ National Ob-
scenity Enforcement Unit.

The Pacifica case attracted

PACIFICA/See Page 28

Abell Transfers
To KWK PD

After seven months at Chase
Broadcasting’s WTIC-FM/Hart-
ford, PD Lyndon Abell will transfer
to sister CHR KWK/St. Louis
August 10. He replaces Waylon
Richards, who left last week.

Chase Sr. VP/Programming
Tom Barsanti told R&R, “Lyndon
has done a terrific job in Hartford.
He and I have a great rapport — a
clear understanding of the job that
needs to be done in St. Louis. With
Lyndon in the marketplace, our
timetable for success is accelerat-
ed.”

Abell remarked, “We will focus
on beating KHTR. I feel we'll even-
tually win, but not overnight. KWK
has a good staff in place, and I hope
to add tc the success already show-

A search is on at WTIC-FM to fill
Abell's position,

‘ PAGE THREE I
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NEW MUSIC SEMINAR: THE PANELS
& THE PARAPHERNALIA

Adam White covers the serious discussions
of New Music Seminar 8 — and adds an
exclusive survey of the promotional giveaway
items available at the mega-event.

Page 25

SCOPING OUT THE NEW ARBITRON
DIARIES
Jhan Hiber analyzes the improvements and

innovations in Arbitron’s new diary — and
solicits your opinion as well.

Page 30
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One For The Cutting Crew

Virgin's Cutting Crew celebrated the No. 1 success of their first single, “(I Just) Died In Your Arms,” at an L.A. party. Pictured
(I-r standing): WEA's Renee Fuhrman, Virgin's Joyce Castagnola, WEA's Randy Patrick, group’s Colin Farley and Martin Bee-
dle, WEA's Brent Gordon and Jason Whittington, Virgin VP Jim Swindel, and group’s Kevin Macmichael and Nick Van Eede;
(standing center in shades) Virgin VP Phil Quartararo, (I kneeling) Atlantic's Tom Davies and WEA's Rick Reiger.

“Surrey’s Alpha and Omega Music Test really opened our eyes.
Because of the playlist alterations we made, Magic 105 jumped
from an 8 share to an 11 share.”

Dick Booth

President/GM
KMJX-EM, Little Rock

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

1-800-952-1986
Ask for Mike Henry

Bryant, Vance New
WPEG GM/PD Tandem

WAMO/Pittsburgh GSM Glenn
Bryant has been named GM at Sky
Communications’ WPEG/Char-
lotte. Veteran UC programmer
Roshon Vance, most recently night
jock at WRKS/New York, will join
WPEG as PD August 3. Former
GM Nancy Cooper has left the sta-
tion; current PD Michael Saunders
will remain with WPEG as APD/
MD.

Bryant, who previously held AE
positions at Katz and Sheridan
Broadcasting, has been in the in-
dustry since 1972. WPEG has long
been the only UC FM in Charlotte,
and is often number one overall.
Bryant told R&R, “We're looking
at being number one in both rat-
ings and billing. We're looking to
make a deeper commitment to the
community, which is our listener-
ship.”

Before joining Kiss last year,
Vance had been PD at WOWI/Nor-
folk and KXZZ/Lake Charles, LA,
among others. He’'d also been a
personality at Detroit’s WILB and
WDRQ. Bryant commented, ‘‘Bas-
ed upon his recommendation from
our consultant, Don Kelly, and his

Steffen Sr.
VP At A&M

a

A&M VP/Sales David Steffen
has been promoted to Sr. VP/Sales
& Distribution. He’s been with the
label 15 years.

A&M President Gil Friesen said
the appointment reflected Steffen’s
growth as a key industry execu-
tive, and acknowledged his ex-
panded responsibilities. ‘‘His
creative approach to the market-
place has considerably broadened
the base from which we extract our
sales,” Friesen added.

Steffen cited several sectors in
which the label has been active in
recent years, ‘“without losing
ground on A&M artists and the
breakthroughs we’re always trying
to make there.”

He continued, “We're doing very
well in the children’s area and are
looking to expand that business.
We’ve had a great partnership with
Windham Hill, and with the break-
through of the Nylons, there’s a lot
of room for growth there. We've
also been very pleased with the
results from the launch into the
classical business with Nimbus,
and I think you’ll see us expand
there this year.”

Steffen joined A&M as a local
promotion representative in the
Midwest.

David Steffen

past performance, we’re happy to
have him on board to help round
out our marketing team.”
Whether Vance will work an air-
shift has not yet been determined.

ROSENTHALL TO LSM
Riordan
Upped To

KYKY GSM

I

Matt Riordan

Matt Riordan has been promoted
to GSM at KYKY/St. Louis. He has
been with the station five years, the
last three as LSM. Concurrently,
fellow five-year station vet Sally
Rosenthall has been upped to LSM
from National Sales Manager.

KYKY GM Karen Carroll com-
mented, “They both have a great
rapport with agencies and our di-
rect clients. Station revenues are
up 54% from last year, and we
needed to make more emphasis on
management for our sales staff of
ten. They both have a commitment
to this radio station.”

GRAND SLAM
LABEL SET

Fassert
Marketing

VP At
Macola

Chuck Fassert has been named
VP/Sales & Marketing at Macola
Records. He joined the Los An-
geles-based indie last December,
handling various duties.

In his new post Fassert will over-
see the start-up of Grand Slam, a
new Macola R&B label, and the re-
cruitment of a national marketing
team. The team reps will be
located in New York, Washington/-
Baltimore, Atlanta, Chicago, and
possibly Los Angeles, according to
Fassert. “We'll also be cutting
back on the number of records on
the Macola label itself,” he said, in
order to improve results on those
which are released.

Before joining Macola, Fassert
was Exec. VP and co-owner of
Beverly Glen Music, whose acts in-
cluded Anita Baker and Bobby
Womack.




THE TV spot
WITH INCREDIBLE

m R Ross Regan

Vice President
P . > v and General Manager
For any music format this - KMGC, Dallas

spot has incredible power!
It has taken our 12+ share
up 63%, and in our 18-34
target we've gone up 81%

since we began airing it.
It’s a killer!”

“White Glove” positions your station’s
music like no other T.V. commercial.

Before you buy another syndicated
television commercial, see “White Glove.”

For a demo and information on market availability
call Cathy Collinske, Director of Marketing, at

(303) 576-6546

NOVA PRODUCTIONS, INC.

P.O. Box 60037, Colorado Springs, CG 80960
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HARD ROCK MAKES STRANGE BENCHFELLOWS: Pictured together at
San Francisco's Hard Rock Cafe are KFOG MD Sky Daniels and
religious/cosmetic notable Tammy Faye Bakker. No coherent context for
the couple’s juxtaposition was provided by the station along with the photo,
and there is certainly no truth to reports that Bakker turned to the
photographer and paraphrased Hendrix, * 'Scuse me whlie | kiss the Sky."

o |

Pia Pal

Bonneville Broadcasting System Operations/Programming head Kevin McCarthy

met CBS artist Pia Zadora backstage after her Chicago Theater show.
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NEWS

RIAA Takes DAT Copy-Coding On Road

Nashville Hears No Difference In Encoded Music

In an effort to dispel what it
terms a “bad rap” concerning DAT
copy coding, the RIAA held the
first of three scheduled demon-
strations of the copy-code scanner
technology in Nashville Tuesday
(7/21). Meetings were also planned
for Los Angeles and New York on
7/23 and 7/28, respectively.

In three separate sessions, be-
fore an audience of over 60 people
representing various areas of the
business, the RIAA’s presentation
included an explanation of the tech-
nology, a comparison of encoded
and unencoded music using four
different genres, and an update on
the status of proposed legislation
requiring copy coding on all DAT
machines sold in the US.

On hand to showcase the new
technology and to answer questions
were members of the RIAA engi-
neering committee, including Capi-

tol VP/Technology Ralph Cousino
and CBS Records Director of Tech-
nology Development David Steb-
bings, along with a number of
RIAA staffers.

According to RIAA VP/Govern-
ment Relations Hilary Rosen,
these “‘copy-coding dog and pony
shows,” as Cousino referred to
them, are necessary because
“copy-coding using the CBS tech-
nology is getting a bad rap — main-
ly from people who haven’t even
heard the system. Once the doubt
(about loss of audio quality) is
created, the only way to wipe it
away is with these demonstra-
tions.”

The RIAA-sponsored presenta-
tions were also designed to counter
demonstrations by opponents of en-
coding who, according to the

Australia’s Liberation To CBS

CBS/Australia will market and distribute the Liberation family of labels in that coun-
try. Liberation, run by Mushroom founder Michael Gudinski, licenses Jive, Beg-
gars Banquet, and Slash, among others. Pictured (I-r) are CBS Managing Director

Denis Handlin and Gudinski.

Dokken At E/A Platinum Berth

Dokken recently received platinum awards for the “Under Lock & Key*" LP and gold video awards for “Unchain The Night.
Pjctured (I-r) are group's Mick Brown, E/A Sr. VP David Urso, group's Don Dokken, former E/A Sr. VP Mike Bone, and
group's George Lynch.

RIAA, are using “poor imitations
of the CBS technology.”

The RIAA is hoping to enlist the
music/record community in com-
batting what it feels is a Japanese
manufacturers’ ““full-scale public
relations campaign designed to
convince the American public that
the CBS copy-code system is sec-
ond-rate.” The kit includes letters
which can be sent to Congress
along with pre-addressed post
cards already imprinted with the
anti-DAT message.

Nashville Ears Say
No Difference

The overwhelming consensus
from all three sessions was that
there was absolutely no discernible
difference in encoded vs. unencod-
ed music. MCA/Nashville Sr. VP
Bruce Hinton stated, “There’s no
question in my mind that the CBS
copy-code has no discernible im-
pact on the sound of the music.”

RCA VP/GM Joe Galante echo-
ed the sentiments of most saying,
“A lot of us walk in saying, ‘I'll
hear the difference because I'm a
professional.’ But you really can't.

“This presentation is a launch
for the industry to go about filling
in all of the information we need to
effectively represent the industry
on the DAT legislation. It becomes
a rallying point for us to say to our
creative forces that they need to
hear it to believe the way we did.
We were skeptical and are now be-
lievers.”

Capitol/EMI America Nashville
President Jim Foglesong said,
“Because I'm first and foremost a
creative person, I'm real sensitive
to playing around with sound. This
type of thing usually smells to me
and I'm ready to pounce on it. But
I'm terribly impressed with the
system; it’s ingenious.

“A big plus is its flexibility; you
can use it creatively. You can
choose not to encode some areas
which you might think are too sen-
sitive and encode others.”

That aspect is especially appeal-
ing to Tree Publishing executive
and producer Bob Montgomery,
who was impressed with the tech-
nology. He said, “This system
allows us to encode in the mixing
process, which is ideal. That way
we know nothing is going to happen
to it after we finish with it.”

Alabama producer Harold Shedd
allowed that he, too, heard no dif-
ference. Choosing to reserve full
support until he hears it with his
music, Shedd said, “I want to hear
a track from the beginning, know-
ing what was originally laid
down.”

Shedd and others in Nashville,
L.A., and New York will soon get
that chance. The RIAA will have
encoders available in those cities
within a couple of weeks. Its engi-
neers will take them into people’s
own studios and mixing rooms so
artists, engineers, etc., can listen to
it in their own environments with
their own material.
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SUPERSTAR CONCERT SERIES presents Bon Jovi: rock & roll just

doesn't get any better. The band that blew the fop off he charts with a string
of number one songs now takes the stage by storm with a special perform-
ance airing exclusively on Westwood One affilistes around the world the
weekend of Saturday, August 18.

The Superstar Concert Series featuring PolyGram recording artist Bon Jovi is
90 minutes of over-the-top, anything-goes rock, nigklighting all the hot end
heavy hits that have made Bon Jovi the concert attraction of the Eightizss.
“Living On A Prayer” “Runaway’ “Wanted Dead Or Alive” “You Give Love A

(Q)}{(@} WESTWOOD ONE RADIO NETWORKS

Bad Name’ Those and all the other sizzling selections captured live on the
group’s triumphant Slippery When Wet tcur make this Superstar Concert
with Bon Jovi the musical event of the season that's sure to bring your
listeners to their knees.

The Supersiar Concert Series featuring Bon Jovi on Westwood One. Rock’s
most electr fying attraction. Live and kicking

For more info, contact your Westwood One Station Relations Representative
at (213) 204-5000 or Telex 4996015 WWONE.
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HOLLINGS CRITICIZES ‘“WHIZ KIDS”’

PAT CLAWSON

Senate Steps Up Its Reregulatory Beat

In case broadcasters haven’t gotten the message yet,
Congress is sounding off loud and clear that it’s stepping in
boldly to correct what it perceives as a lack of public re-

sponsibility by the industry.

The latest showdown occurred
during two days of Senate Com-
merce Committee hearings on
broadcast renewal legislation last
Monday (7/20) and Friday (7/17).
The committee is considering a bill
(S. 1277) that would wipe out the
comparative renewal process in
exchange for reinstating the
three-year anti-trafficking rule and
imposing a renewal requirement
that broadcasters offer “meritor-
ious” programming.

Hollings Wants Action

“We intend to insure that the reg-
ulatory process works to enhance
the quality of service provided to
the public. That process is not
working now, and we intend to fix
it,” Commerce Committee Chair-
man Ernest Hollings (D-SC) said
while opening the hearings. He ac-
cused the FCC of being unwilling to
use its authority to make sure that
broadcasters serve the public in-
terest, and criticized the industry
as being dominated by profit-ori-
ented “MBA whiz kids.

‘A majority of ’em (station own-
ers) think they own the spectrum.
They don’t — the public owns the
spectrum,” Hollings said. “They’re
making a lot of money, but this
deregulation fetish is destroying
broadcasting,” he continued.

FCC Chairman Dennis Patrick
vigorously asserted that establish-
ing a “meritorious” renewal stand-
ard would tread on the First
Amendment because it would re-
quire the FCC to make subjective
judgments about programming
content. He described the Senate’s
proposal as a “very difficult and
slippery concept.”

Patrick suggested that the Com-
mission adopt a “two-step” carrot-
and-stick approach to reform the
renewal process, but avoid content-
based decisions. First: if the li-
censee substantially complied with
FCC rules and the Communica-
tions Act — and does not have any
disqualifying character defects —
the license would be renewed and
no comparitive hearings would take
place. Petitions to deny could be
filed, but no competing applica-
tions would be accepted by the
FCC. Second: If “significant devia-
tion” from these obligations occur-
red, the licensee would be disquali-
fied or compared with competing
applicants.

“Don’t Give Me An

Economics Lesson’’

A spicy exchange developed as
Patrick repeated his opposition to
reestablishing the three-year rule,
insisting it would dry up capital for
the broadcasting industry and
make it more difficult for minori-
ties to acquire stations. He said on-
ly 3.5 percent of stations sold in 1985
were held for less than three years,
thus indicating there was not a
serious problem with station traf-

‘“This deregulation
fetish is destroying
broadcasting.’’

—Ernest Hollings

“A new owner, even an MBA
whiz kid, will be motivated to max-
imize audience share,” said Pat-
rick. “I don’t think new broad-
casters are less disposed to give
the public what they need.”

“Don’t give me an economics
lesson,” Hollings snapped. ‘“Dereg-
ulation was meant to spur excel-

lence in programming, and that
hasn’t happened.”

The senator said he was distress-
ed to learn that newspeople are be-
ing fired by many new station own-
ers, whom he labelled “hit and run
drivers.”

“This is a money-moving crowd,
and we’ve got a public trust to pro-
tect,” Hollings said.

Jammin’ To The Beat,
Dropping News

Hollings found support for his po-
sition from at least one broadcast-
er at the hearings, Pluria Mar-
shall, Chairman of the National
Black Media Coalition. Marshall
asked that FCC policies favoring
minority ownership — such as the
tax certificate policy and minority
preference credits in comparative
renewal hearings — be enhanced.
But he also took a swipe at broad-
casters that he believes are not
serving the public interest since the
advent of deregulation.

BROADCASTERS DISPUTE MAGAZINE

““I don’t think new
broadcasters are less
disposed to give the
public what they need.”’

—Dennis Patrick

“There has been a marked de-
crease in public affairs, public
service and children’s program-
ming,” said Marshall. “Immedi-
ately, consumers found themselves
at the mercy of ‘more music, less
talk’ radio station formats. Imme-
diately, news and public affairs
programming went completely out
the window, leaving those of us
who need more than a rhythmic
beat to get through the day high
and dry. The insensitivity of gener-

NAB Lobbyists Rated Low

NAB has been stung by press criticism that its lobby-
ing efforts are ineffective and rank among the worst in

Washington.

During a Washington meeting
last week, NAB Executive Com-
mittee members discussed a re-
cent National Journal article (7/4)
that rated the group as “woefully
poor at meeting (the industry’s leg-
islative) objectives,” and said its
lobbyists “don’t cut the mustard.”

“They’re held in low repute on
Capitol Hill,” said the Journal.
“They mostly sat out the recent
battle on the Fairness Doctrine.”

“The problem arises partly from
the nature of its members. Broad-
casters are big shots back home
but don’t know Washington and
have ‘an attitudinal problem’ in
dealing with Congress,” the maga-
zine quoted an ex-Senate aide as
saying. The magazine went on to
criticize broadcasters for not giv-
ing the NAB staff much autonomy.

NAB Government Relations Sen-
ior VP John Summers said, “As an
industry that is so visible, there is
no question that we have to be
more defensive and more reac-
tive.” Referring to the cable televi-
sion industry, whose association
the Journal praised, Summers
said, “They had to restructure
their whole industry . . . we have a
mature industry; therefore, we
have less to gain and less to give.”

Future Lobbying Charted

During the meeting, the commit-
tee resolved unanimously to work
against passage of the Fairness
Doctrine, which may be attached
to a debt-ceiling bill and voted on
within the next couple of weeks.

Responding to criticism about
NAB'’s approach to blocking Fair-
ness Doctrine legislation before
President Reagan vetoed it (6/19),
Summers said, “We didn’t want a

““As an industry that is
so visible, there is no
question that we have to
be more defensive and
more reactive.’’

—John Summers

veto. We'd just as soon have had
the President express his disap-
proval and have it become law, be-
cause that’s how it will be challeng-
ed in court.”

Summers said NAB had hired
outside counsel for $10,000-$15,000,
and encouraged .opposition lobby-
ing at the grass-roots level. “We're
not fudging . . . it’s a different kind
of strategy,” he said.

Meanwhile, NAB strategists
chartered a course of action on the
Inouye-Hollings comparative re-
newal bill. NAB President Eddie
Fritts commented, “We're going to
oppose the bill because it is not a
balanced package.” NAB backs
another renewal bill proposed by
Rep. Thomas Tauke (R-IA). Fritts
said there are more than 100 co-
sponsors on Tauke’s bill. “Any-
thing that varies from the Tauke
bill would be a concession on our
part,” he added.

On a third bill introduced by Rep.
Al Swift (D-WA), Fritts said “We'll
just have to wait and see.”

On NAB's current lobbying ef-

forts against limits on advertising
tax deductibility, Fritts would not

venture any predictions for the out-
come of the Congressional hear-
ings. He did say that, if asked, NAB
would join other media and adver-
tising organizations in suing the
Florida state government over the
constitutionality of the new five
percent Florida advertising tax.

Dues Hike Coming

In other matters, the committee
zeroed in on belt- tightening efforts.
Joint Board Chairman Wally Jor-
genson (President, Jefferson-Pilot
Communications Co.) reported
that the Radio All-Industry Music
Licensing Committee is “having
difficulty in meeting financial com-
mitments and needs restructuring
and revitalization.” The commit-
tee, headed by Berkshire Broad-
casting President Donald Thurs-
ton, wants NAB financial assist-
ance. NAB lawyers are reviewing
possible antitrust violations that
action might generate before mak-
ing a recommendation.

Jorgenson hinted that NAB dues
may be increased, although he
mentioned no specific target date.
Committee member Bill Clark,
President of Shamrock Broadcast-
ing, also mentioned that the associ-
ation is concerned about some
heavy expenses coming down the
pike, especially for the current
amount of lobbying on a variety of
issues. “We're coming to the point
where we’re going to have to ex-
amine the dues structure,” he said.
Some expenses, like those of the
RAB/NAB Radio Futures Commit-
tee for promoting public awareness
of radio, have yet to be determined.

NAB Radio Board Chairman
Jerry Lyman (President, RKO Ra-
dio) announced NAB Radio’s Mea-
surement Task Force is being ab-
sorbed into the Committee on Lo-
cal Radio Audience Measurement
in another cost-cutting move.

al managers around the country
began to resurface in pursuit of the
sole purpose to make a profit.
While the world was ‘jammin’ to a
beat,” the whole world seemed to
be going to hell in a handbasket
and nobody — in particular many
of our young people — knew it.”
Kagan Says No Problem,
Geller Disagrees

In other testimony over the two
days:

¢ Sen. John Danforth (R-MO)
criticized the proposed new meri-

torious programming standards as -

“nebulous” and said they are ‘‘so
subjective and quirky” as to be of
dubious constitutionality.

¢ FCC Commissioner James
Quello — a strong proponent of in-
creased regulation — said the bill
should track current programming
requirements, while the Commis-
sion tries to structure an economic
environment that serves the public
interest. “We have come full circle
since 1962,” Quello said, referring
to when the Commission originally
imposed anti-trafficking rules.

e Westwood One Chairman
Norm Pattiz supported the bill’s
restrictions of station ownership,
saying the FCC was ‘‘wrongheaded
and foolhardy” to propose relaxing
duopoly and one-to-a-market rules.
“Consolidating ownership stifles
the independence that is now the
hallmark of the radio industry,
without advancing the public inter-
est,” he said.

¢ Broadcast analyst Paul Kagan
said it’s a myth that profiteers are
plaguing the broadcast industry
since deregulation. “Fears of fast-
buck artists sweeping through the
broadcast industry are mis-
placed,” he said. “During the past
4% years, 6 percent of all the radio
stations sold account for 40 per-
cent of all the money spent to buy

radio stations. These dollars were -

all invested by veteran media ex-
ecutives.”

¢ NAB President Eddie Fritts,
opposing the bill as “a wholesale
return to unneeded and overly re-
strictive federal regulation,” said
it’s not true that broadcasters are
abandoning the public interest.
Fritts, however, supported the
bill’s intent to aid minority owner-
ship and streamline renewal pro-
cedures. He said an NAB analysis
revealed that license challenges
average seven years and ten mon-
ths to litigate, and cost an average
of $830,000 in legal fees.

¢ Former FCC General Counsel
Henry Geller said the FCC has act-
ed “incompetently” in protecting
the public interest. “What you
have now is pure marshmallow,
pure mush, and broadcasters like it
because it's 100 percent renewa-
ble,” he said. “The idea that the
marketplace always works is
crazy.” Geller suggested that radio
operators be given a 45-year lease
on their frequency — in return for
programming at least 3 percent
pews and public affairs and giving
one-half of one percent of their
gross revenues to public broad-
casting.

l



“When we first heard music like
JAMES BROWN, it just all made sense.”

— Roger Daltrey

SOUL PATROL is proud to announce
Roger Daltrey as our first Special Guest Host.

% SOUL PATROL is the new daily 10 minute radio show that will send a big chill up your
listeners’ spines! Each episode blasts off with a highly produced collage of music, rare mate-
rial, news actualities and classic comedy introducing 2 or 3 of your all-time favorite Soul
classics. Plus interviews, history and trivia from classic Soulsters and today’'s biggest stars
to spice up your weekday musical mix.

% SOUL PATROL is the perfect showcase for all rock & roll radio stations to capture their
audience with scoops of Soul that dish up some of our tastiest memories. Call (212) 581-3962 for
more details on the most arresting show on radio.

The radio show that puts the Soul back
in Rock ’N Roll!
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TRANSACTIONS

RADIO BUSINESS

ML Media Buys Stoner For $65 Million

GROUP SALE: STONER
BROADCASTING SYSTEM

STATIONS

PRICE: $65 million

BUYER: ML Media Partners Limit-
ed Partnership, headed by Elton
Ruile and 1. Martin Pompadur.
SELLER: Stoner Broadcasting
System Inc., headed by Chairman
Thomas Stoner and President
Glenn Bell.

KHAK-AM & FM/

CEDAR RAPIDS, 1A

DIAL POSITION: 1360 kHz; 98.1
MHz

POWER: 1-kw daytimer; 100 kw at
485 feet

FORMAT: Country

KSO & KGGO/

DES MOINES, 1A

DIAL POSITION: 1460 kHz; 94.9
MHz

POWER: 5 kw; 100 kw at 1059
feet

FORMAT: Country; CHR

WAMX/ASHLAND, KY
DIAL POSITION: 93.7 MHz
POWER: 50 kw at 463 feet
FORMAT: CHR

WBYU/NEW ORLEANS, LA
DIAL POSITION: 85.7 MHz
POWER: 100 kw at 800 feet
FORMAT: Beautiful

WNBF & WHWK/

BINGHAMTON, NY

DIAL POSITION: 1290 kHz; 98.1
MHz

POWER: 5 kw; 10 kw at 960 feet
FORMAT: AC; Country

WYRK/BUFFALO, NY
DIAL POSITION: 106.5 MHz
POWER: 50 kw at 390 feet
FORMAT: Country

WCMF/ROCHESTER, NY
DIAL POSITION: 96.5 MHz
POWER: 50 kw at 457 feet
FORMAT: AOR

Produced by Ron Cutler Productions

WDAO & WWSN/

DAYTON, OH

DIAL POSITION: 1210 kHz; 107.7
MH2z

POWER: 1-kw daytimer, 50 kw at
420 feet

FORMAT: Urban; AC

WIMZ-AM & FM/

KNOXVILLE, TN

DIAL POSITION: 1240 kHz; 103.5
MHz

POWER: 1 kw; 100 kw at 1723
feet

FORMAT: AOR

WGNT/HUNTINGTON, WV
DIAL POSITION: 930 kHz
POWER: 5 kw days/1 kw nights
FORMAT: AC

Alabama
WAYE/BIRMINGHAM
PRICE: $225,000
BUYER: Birmingham Christlan Radio
Inc., a subsidiary of Willls Broadcast-

TRANSACTIONS AT A GLANCE

-

Deals Of the Week:

$65 million

® KVEC/San Luls Obispo, CA
® KPGA/Pismo Beach, CA

® KOFO/Ottawa, KS $186,000

® KiXl/Seattle
® KLTX/Seattie

| Transactions So Far In 1 98_7:
. $1,687,863,553

This Week’s Action: $83,625,905
Stoner Broadcasting System Stations

® WAYE/Birmingham, AL $225,000
® KRHS & KCRR/Bullhead City, CA $750,000

Five Cities Broadcasting Stations $1.5 million

® KCRT-AM & FM/Trinldad, CO $550,000
©® WPBR/Palm Beach, FL $525,000

® WYJY/Biddeford, ME $1.5 million

O KBTC & KSCM/Houston, MO $130,000

©® KBSR-AM & FM/Hardin, MT $382,000

® WZ0Z/Oneonta, NY $650,000

® KCLE/Cleburne, TX $542,000

® KGLF/Freeport, TX (CP Sale) $240,000

Thunder Bay Communications Stations $13.5 million

® KTHE/Thermopolls, WY $75,905

Ing Corp. headed by L.E. Wlilis. He
owns interests in WOWI{/Norfolk, VA;
WIMG/Ewing, NJ; WBOK/New Or-
leans; WGSP/Charlotte; WBXB/Eden-
ton, NC; WKWQ/Batesburg, SC;
WSRC/Durham, NC; KFTH/Marion,
AR; WTNC/Thomasville, NC; WPCEJ-
Portsmouth, VA; WFTH/Richmond;
WPDQ/Green Springs Cove, FL;
WSVE/Jacksonville; WWCAI|Gary, IN;
WSAY/Salem, VA; WESL/East St.
Louis, MO; WTJH/East Point, GA; and
WGTM/Wilson, NC.

SELLER: Woods Communications
Group Inc., headed by Charles
Woods. The company also owns
WTVY/Dothan, AL; WACV/Montgom-
ery, AL; KJBZ/Laredo, TX; KZZQ/Lub-
bock, TX; and five TV stations.

DIAL POSITION: 1220 kHz

POWER: 1-kw daytimer

SORMAT: Religious

Arizona
KRHS & KCRR/

BULLHEAD CITY

PRICE: $750,000

BUYER: Guyann Corp., owned by Guy
Christian and Ann Christlan. The

company recently applied for permis-
sion to buy KMOG/Payson, AZ.
SELLER: Holiday Broadcasting Corp.,
owned by Albert Freeman Sr., Char-
les Pfleiffer, Mildred Pfelffer, Albert
Freeman Jr., and Karon Sondgeroth.
DIAL POSITION: 1000 kHz; 102.3
MHz

POWER: 1-kw daytimer; 100 kw at
minus 600 feet

FORMAT: Big Band; AC

California
FIVE CITIES
BROADCASTING STATIONS
KVEC/SAN LUIS OBISPO

KPGA/PISMO BEACH
PRICE: $1.5 mitlion
BUYER: Five Cities Broadcasting
Inc., headed by Michael Nigrls; and
CF Communications Inc., principally
owned by William Bradway lli, Robert
Hunt, and Gerald Barrone. Nigris also
owns interests in WPOP/Hartford, CT;
WIOF/Waterbury, CT; and WDKS/
Durham, NC. CF is a subsldiary of the
principal creditor of Five Cities.
SELLER: U.S. Media Company, own-
Continued on Page 12

be put to work for you

Brokers work for the seller.
But who works for the buyer?

We do.

From identifying target properties to closing, wefill a
unique void in the acquisition chain. . .we work for the
buyer. We assist during the most critical phases, like
due-diligence inspections, writing business plans,
securing debt and raising capital. Nearly $200,000,000
of acquisition experience during the past five years can

STERLING
CONSULTING

&
RESEARCH

(301) 992-7500
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Tom Snyder. Now...The Radio Show.
[t's LIVE radio talk at its unpredictable best—

starring one of America's most dynamic and respected talk personalities. A
nightly blend of no-holds-barred conversation, pointed opinion and breezy
humor—as only Tom Snyder can deliver! Featuring exclusive interviews with
the day’s top newsmakers, entertainers and off-beat personalities—plus listener
phone calls. Tom Snyder’s back—and the airwaves may never be the same!

Call Maurice Tunick at: (212) 887-5638

Tom Snyder on the radio—the excitement begins!

SABC RADIO NETWORKS
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ML Buys Stoner Stations,
Fairfield Deal Falls Through

Stoner Broadcasting System is
about to be acquired by ML Media
Partners, a media acquisition company
backed by New York investment bank-
ing firm Merrill Lynch.

Jack Stoner, Chairman of Stoner
Broadcasting, said the $65 million
deal was “very likely” to go through this
week, pending review and approval by
the Stoner board and the resolution of
some minor contract questions.

The Annapolis, MD-based company
owns 6 AMs and 9 FMs. Stations in-
volved in the deal are: KHAK-AM &
FMiCedar Rapids, IA; KSO & KGGO/
Des Moines, |IA; WAMX/Ashland, KY;
WBYU/New Orieans, LA; WNBF &
WHWK/Binghamton, NY; WYRK/Buf-
falo, NY; WCMF/Rochester, NY;
WDAO & WWSN/Dayton, OH; WIMZ-
AM & FM/Knoxville, TN, and WGNT/
Huntington, WV.

“It's a great deal, and these are great
people. They'll bring a lot of capital to
the company and allow it to grow sub-
stantially. We're very excited about the
future prospects,” he said.

ML Media was formed in 1985 by
former ABC President Elton Rule and
forme Ziff-Davis Broadcasting CEO
Martin Pompadur. The company has

acquired several TV stations and cable
TV interests following a $250 million
securities offering by Merrill Lynch.
The Stoner purchase marks the com-
pany’s first radio acquisitions.

“I'll be continuing for a couple of
years with ML Media as a consultant,”
Stoner continued. He added that cur-
rent Stoner President Glen Bell would
become CEO of the ML Media Radio
Division.

Fairfield/Price Controversy

The $120 million deal between Fair-
field Broadcasting and Price Com-
munications has become clouded
with controversy, as Fairfield's found-
ers have pulled out of the deal and
another broadcaster says it is taking
over both the transaction and the com-
pany. Those on the outside looking in
now include Fairfield founders Jack
Purcell Sr. and Jim Hilliard.

In what was until recently the largest
radio transaction of the year, Fairfield
announced on April 27 that it agreed to
buy stations in four major markets from
Price Communications for $120 mil-
lion. The stations involved are KIOl/
San Francisco; WMTG & WNIC/De-
troit; WLAC-AM & FM/Nashville; and

KKOB-AM & FM/Albuquerque. Under
the original deal, Price got to keep
25% of the equity in exchange for $45
milion in loans. But financing plans
have changed several times, and Hilli-
ard and Purcell apparently dropped out
of the deal with Bob Price on July 10.

“l think he’s a genius. He's a hell of a
nice guy and an honest Injun,” Hilliard
said. "| feel terrible about it. | think we
could have built one hell of a company.

“We did not fall apart because of
money. Our financial partners simply
did not get along with each other. The
critical question was who's going to
control the company? Eventually, my
partner said skip a rope, forget it,”
Hilliard continued.

Purcell and Price were unable to be
reached for comment.

Hilliard indicated that some of the
problems were due to differences with
Prudential Bache. He also mentioned
the recent job change of John R. Whit-
man, a Citlicorp Venture Capital VP
who is now Chairman/CEO of Pruden-
tial Bache Interfunding. Whitman is also
a director of Price Communications.

Hilliard also indicated that he differed
in operating philosophy with Price, and
tavored spending more on station oper-

Pyramid Broadcasting

The undersigned initiated this transaction and acted as financial advisor
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Flint Chicago Associates
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ations. "He was stripping the stations,”
said Hilliard. “He'’s a very cruel opera-
tor. He has no regard for people at all.”

Osborn Communications now says
it has agreed to buy a 25% equity inter-
est in Fairfield Broadcasting, and will
enter into a contract giving it the right to
manage the company. The company is
headed by Frank Osborn, who was Sr.
VP/Radio at Price Communications
from 1983 through 1985, when he left
to found his own company.

The Osborn equity and management
deal came as a complete surprise to
Hilliard, who started the company after
leaving his position as head of Blair
Radio earlier this year.

“He's not managing my companies,"
said Hilliard. He was unclear as to who
now owns Fairfield and said he did not
know if any stock had yet been issued.
Hilliard said he believed he was still the
President of Fairfield, but he knew little
about the company's restructured
ownership.

“We have signed an agreement with-
out Mr. Purcell and Mr. Hilliard,” said

Osborm VP Barry Wolper. “Who owns
Fairfield? Well, that's kind of like asking
who shot J.R.”

Wolper said Fairfield has become “an
investment vehicle” through which the
Price stations will be acquired. He
identified the other stockholders of
Fairfield Broadcasting as including Citi-
corp Venture Capital, Price Communi-
cations, and Prudential Bache Inter-
funding. Under the new deal, Osbom
will pay $500,000 for 25% of
Fairfield’'s equity. Price will contribute
$500,000 in equity funds for 25 per-
cent of the company, and loan Fairfield
$50 million. In essence, Price is aimost
selling the stations back to itsetf. Pru-
dential Bache and Citicorp will also
contribute up to $1 million in equity
funds. Pru Bache will also commit $70
million in loans to the venture.

“While the rewards are spread four
ways, the risks are also spread four
ways. It's a good way to get our foot in
the door in major markets without get-
ting burmed,” said Wolper.

TRANSACTIONS

Continued from Page 10

ed by Nick Mileti.

DIAL POSITION: 920 kHz; 95.3 MHz
POWER: 1-kw daytimer; 1.75 kw at
390 feet

FORMAT: AC

Colorado

KCRT-AM & FM/TRINIDAD
PRICE: $550,000

BUYER: Essex Ill Broadcasting Inc.,
headed by T. Charles Smith. He is an
announcer at WIMS/Michigan City, IN.
SELLER: Colorado Broadcasting
Corp., owned by Tony Cranford. He
also owns KKBB/Aurora, NE.

DIAL POSITION: 1240 kHz, 92.7
MHz

POWER: 250-watt daytimer; 3 kw at
150 feet

FORMAT: Country; AC

BROKER: David LaFrance of Chap-
man Associates.

Florida

WPBR/PALM BEACH

PRICE: $525,000

BUYER: PBR Communications, own-
ed by Arnold Lampert and Leonard
Stevens.

SELLER: WPBR Inc., headed by Presi-
dent Everett Aspinwall Jr.

DIAL POSITION: 1340 kHz

POWER: 1 kw

FORMAT: Tak

Texas
KTON & KTQN/KILLEEN-

BELTON, TX

PRICE: $5.2 million

BUYER: Encore Communications,
headed by George Duncan. He is
the former President of Metrome-
dia Broadcasting. The.company al-
so owns KIXL & KHFUAustin;
KBFMIMcAllen, TX; WXAM &
WAQXY/Baton Rouge; and KOKY &
KZOU/Little Rock.

SELLER: Heart of Texas Commun-
ications Ltd., headed by Managing
General Partner Joe Abernathy.
DIAL POSITION: 240 kHz; 106.3
MHz

POWER: 1-kw daytimer; 3 kw at
490 feet

FORMAT: Gold; CHR

BROKER: Americom Radio
Brokers.

NOTE: The above transaction was
included in last week's transactions
summary box, but details were in-
advertently omitted.

Maine
WY JY/BIDDEFORD
PRICE: $1.5 million
BUYER: Metro Management Inc.,
owned by Lewis Lioyd and Richard
Borel. They also own WXXX/Burl-
ington, VT.
SELLER: Gold Coast Broadcasting
Inc., principally owned by James Mc-
Cann Jr. He also owns WIDE/Bidde-
ford, ME and WEMJ/Laconia, NH.
DIAL POSITION: 94.3 MHz
POWER: 3 kw at 170 feet
FORMAT: AC
BROKER: Cecil L. Richards Inc.

Washington

THUNDER BAY STATIONS
PRICE: $13.5 million

SELLER: Thunder Bay Communi-
cations of Washington Ltd., head-
ed by Gordon Stenback and Earle
Horton.

BROKER: Gary Stevens of Wert-
heim Schroder & Company.

KIXI/SEATTLE

PRICE: $4.8 million

BUYER: Sunbelt Communica-
tions, headed by C.T. Robinson.
The company also owns KMGI/Se-
attle and KMGK/Minneapolis.
DIAL POSITION: B80 kHz
POWER: 50 kw days/1 kw nights
FORMAT: AC

KLTX/SEATTLE

PRICE: $8.7 million

BUYER: Ackerley Communica-
tions, headed by Barry Ackerley.
The company also owns KJR/Seat-
tle.

DIAL POSITION: 95.7 MHz
POWER: 100 kw at 1170 feet
FORMAT: AC

Wyoming
KTHE/THERMOPOLIS
PRICE: $75,905
BUYER: KBK Broadcasting Inc., own-
ed by Bruce Long and Karen Long.
SELLER: Big Horn Basin Broadcast-
ing Co., owned by Ed Longcrier.
DIAL POSITION: 1240 kHz
POWER: 1 kw
FORMAT: Country
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But not all.

The difference is simple:

Companies that test hooks Companies that can test hooks,
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Take This To The Memory Bank:
Americans are exposed to 300
commercials a day — only 10 of which
wind up in their long-term memories . . .

Music Determines
Favorite Stations

Air Personalities Second Most Important Factor

hat makes a particular

o July 24-28 — Public Radio
Training Conference. Sponsor-
ed by the National Federation
of Community Broadcasters.
Boulder Clarion. Boulder, CO.

®July 26-28 — California
Broadcasters Association

|

radio station its listen-
ers’ favorite?

The music it plays, said an
overwhelming 63% of the nearly
1500 18-44-year-olds recently sur-
veyed by the Chicago-based Stra-
tegic Radio Research firm. The
station’s air personalities were
the second most important fac-
tor, cited by 15% of the nation-
wide survey's respondents, trail-
ed by station loyalty (9%) and
newscasts (5%).

_While the importance of a sta-
tion’s music cut across all age
groups, it did decline as listeners
grew older. Among 18-24-year-
olds, 73% chose music as the de-
termining factor in station selec-

Jokin’ On
The Job

Comedy. it has been observ-

ed, is tragedy — plus tim-
ing.

Although being funny might help
you get a job, a poorly-timed wise-
crack might also get you axed. Ac-
cording to a recent survey by Aida
Personnel Services, while 88% of
the 1100 personnel managers polled
said that having a sense of humor
was an important job qualification,
79% of these same execs agreed
that it was wrong for an employee
to joke around while handling a
customer complaint.

Furthermore, another 60% felt
meetings with senior management
were an inappropriate time for
jests. Perhaps even more supris-
ingly, an even greater number

Format Percentage of answers to “What
mmmmmmmr'

O\dies F 87%
Country F 78%
AOR E 18% o

o m—
Urban m&%

CHR e 62%
EThe music 3 The personaiities

tion, a figure that dipped to 63%
among 25-34-year-olds, and 55%
among 35-44-year-olds.

Similarly, the importance of a
station’s music cut across all ra-
dio formats, ranking highest
among those listeners who regu-
larly listen to Gold (87%), Coun-
try (78%), and AOR (70%).

Interestingly, the station’s air
personalities were most impor-
tant to listeners who regularly lis-
ten to CHR (24%), AC (18%), and
Urban Contemporary (17%) for-
mats.

Spouses Spur
Salespersons

hen sponsoring a sales
contest, don’t forget to in-
form your salespersons’
spouses by mailing promotional
material to the family home. As

Summer Convention. Keynote
speaker FCC Commissioner
Dennis Patrick. Hyatt Regen-
cy. Monterey, CA.
® August 18-23 — National
Association of Black Journal-
ists 12th Annual Newsmaker
Convention. Hotel Intercontin-
ental. Miami, FL.
® Sepiember 1-4 — Radio Tel-
evision News Directors Asso-
ciation International Confer-
ence. Orange County Conven-
tion Center. Orlando, FL.
@ September 9-12 — Radio
'87, sponsored by the National
Association of Broadcasters.
Anaheim Convention Center.
Anaheim, CA.
® September 11 — 1987 MTV
Music Video Awards. Universal
Ampitheatre. Los Angeles, CA.
September 12 — Academy
of Television Arts and
Sciences non-televised 39th
Annual Prime-time Emmy
Awards. Creative Arts Cate-
gories. Pasadena Civic Auditori-
um. Pasadena, CA.
® September 20 — Academy
of Television Arts and
Sclences 39th Annual Emmy
Awards. Pasadena Civic Audi-
torium. Pasadena, CA.
@ September 30 — Interna-
tional Radio & Televislon Soci-
oty Newsmaker Luncheon.
Keynote Speaker FCC Chair-
man Dennis Patrick. Waldorf-
Astoria. New York.
® October 18-21 — Assoclas-
tion of National Advertisers
78th Annual Convention. Hotel
Del Coronado. Coronado, CA.
@ November 19-21 — Loyola
Radio Conference. Holiday Inn,
Mart Plaza. Chicago, IL.
® January 23-25, 1988 — Ra-
dio Advertising Bureau's Man-
aging Sales Conference. Hyatt
Regency. Atlanta, GA.

S Dr. Arch Woodside, Tulane U Ry "’-—_
T— —
WJIB Offers Listeners
“Summer Guide”’
20 Years Of Successful Sales Promotion
or the last tvo{o decades, >
i Sl | gyweom

making beaucoup bucks from its
recreational “Summer Guide.”
This year's 80-page booklet sports
detailed information on everything
from public transportation routes
and sightseeing tours to amuse-
ment parks and local festivals,
with tanning tips and recipes for
beach barbecues thrown in for
good measure.

Packed with ads from local busi-
nesses, the WJIB ‘‘Summer
Guide” is available free from the
participating sponsors’ locations,
which WJIB announces on-air. The
annual promotion is also supported
via “Summer Activites” on-air
reports and a 24-hour toll-free
“Summer Guide” phone line. Why
not create a similar, seasonal ac-
tivites guide for your station,

especially if you're fortunate
enough to be located in a summer
— or winter — resort area? The
amount of goodwill, not to mention
the potential profits, such a sales
promotion item could generate
could be well worth celebrating.

Expense Accounts:
Valuable Evaluation Tool

€€ F ollow the money” was

Deep Throat's advice

to Woodward and
Bernstein. When applied to em-
ployee expense accounts, it’s also
an excellent means to determine
the effectiveness of your sales
staff.

According to management con-
sultant Marilyn Moats Kennedy,
here are some key areas to exam-
ine:

o Expenses that are appropriate-

e Evening and weekend enter-
tainment. Evidence of this indi-
cates that your salespeople have a
commitment to the job that ex-
tends beyond merely working
“normal”’ business hours.

* Receipts from top hotels and
restaurants. Taking important cli-
ents to inexpensive restaurants is
highly unlikely to contribute to
your salespeople’s success.

¢ Too much entertainment ex-

(63% ) said it was all right tocutup  the Knoxville, TN-based publica- eMarch 3-5, 1988 — R&R ly high. If your salespeople aren’t  penses on behalf of a single client.
a bit during a job interview — pro- tion Top Line drily notes, spouses Convention. Loews' Anatole. spending enough money, they're It’s equally unlikely that the result-
viding th:flmmor is relevant and ?:bﬁgo;”n;emrnwmng that Dallas, TX. ww tgctmﬂlg amghcus— mgndsall:s;wﬂljusufy such repeated
tasteful, of course. . r contact as they . spel .
jithout
. package ¥ |
p Wa . inks - lay
cre W d gi mickS music We P 1L
dgets &" od like € "7 don e \
'D s he €a"> t we got these jingle 1M Commu™'®
- and that yld have joved ¢ Gannett B'“"“s",s-:;vs'
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WCI Net Sets
2nd Qtr., Six-
Month Records

aced by earnings from al-
P bums by the likes of U2,
Motley Crue, Whitesnake,

and Randy Travis as well as such
cinematic success stories as ‘“The
Witches of Eastwick,” *Full Metal
Jacket,” “Lethal Weapon,” and
“Police Academy 4,” Warner Com-
munications Inc. racked up a com-
pany-record $1.5 billion in revenues
and $1.69 million in net income
during the second quarter of 1987.
The record-setting second quar-
ter helped propel WCI's earnings
for the first six months of 1987 to
new heights: $766.3 million in

revenues and $104.3 in ret income.

While all WCI divisions except
publishing posted record-setting in-
creases, the impact was felt per-
haps most dramatically in the re-
corded music division, where net
income rose to $49.1 million in the
second quarter and $96.2 million in
the first six months of 1987.

WEEKEND BOX OFFICE
JULY 17-19

1 RoboCop (Orion)* $8.0
2 Snow White And The $7.5
£ Seven Dwarfs (Buena Vista)
3 Jaws: The Revenge $7.1
(Universal)*
4 Revenge Of The Nerds$4.6
(Fox)
5 Full Metal Jacket (WB) $4.5
6 Dragnet (Universal)  $3.9
7 Adventures in $3.3
Babysitting (Buena Vista)
8 Innerspace (WB) $3.1
: 9 Beverly Hills Cop li $3.0
¥ (Paramount)
. 10 Witches Of Eastwick $2.8
E (WB)

o R P

R

o

* First week in release.
All figures in millions
Source: Exhibitor Relations Co
COMING ATTRACTIONS:
Next week's openers include
English and Spanish-language
versions of ‘‘La Bamba,”’ a bi-
ography of '50s Latino rocker
Ritchie Valens; ‘‘Summer
School,’’ a teen comedy starr-
ing Mark Harmon as a gotta-
get-laid-back teacher of some
suspiciously dilated pupils, and
“Superman IV," in which the
Man Of Steel (Christopher
Reeves) tests his superpowers
agalnst the Superpowers’ entire
military-industrial complex

ROYALE WRAP: Prince com-
pleted production on his third

T

feature fim, tentatively titted =
"Sign O’ The Times.” Based
upon his recent European con-
cert tour, the movie once again
finds His Royal Badness in the
director's chair as well as hold-
ing court over the film's sound-
track, which will be recorded si-
multaneously on 24-tracks at
his Paisley Park Studios in Min- ¢
neapolis. ¥
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Music! Video! Print!

T here are 900 entries in “Mu-
sic Video: A Consumer’s
Guide” (Ballantine; $9.95)
and author Michael Shore lists the
title, artist(s), release date, pro-
ducer, director, distributor, for-
mat(s), and running time for each.
For tracking down and publishing
the addresses of the ldistributors
alone — not to mention his claim to
have watched every one of them -
the man deserves our 10 bucks.
The 529-page paperback covers
virtually every music film availa-

Business News
Show Comes To
Chinese Radio

eginning last December,
B the Canton, China-based
Pearl River Economic Ra-
dio Station began airing regular
business news to estimated mil-
lions of Communist listeners.
While the statecontrolled sta-
tion’s programming includes Chi-
nese and western music — pop and
classical — as well as local operas,
storytelling shows, and call-in talk
and quiz programs, business news
remains its most popular offering.
Along with providing such serv-
ices as the price of ducks in Canton
versus in the countryside surround-
ing the city, the Pear] River Eco-
nomic Radio Station updates shop-
pers on the latest sale prices in
stores as well as airing rush-hour
traffic bulletins. As the station’s
Director General, Zhou Wauji,
notes, “The contents of the broad-
cast has everything to do with the
daily needs of the broad masses of

the people.”

TOP 10 SHOWS
JULY 12-19
1 Family Ties
2 The Cosby Show
3 All-Star Baseball Game
4 Cheers
5 Golden Girls
6 Growing Pains
7 Who's The Boss
8 Murder, She Wrote
9 Moonlighting
9 NBC Sunday Night Movie
(“Perry Mason Returns")

THE BOTTOM FIVE

58 Webster

59 Dallas

60 Starman

61 West 57th

62 CBS Saturday Night Movie
(“Space, Pt. 3")

Source Nielsen Media Research

MTV DEBUTS BOWIE-TINA
“PEPSI’ SPOT: MTV will be
the site — and sound — of the
world premiere of the new
“Pepsi” commercial starring
David Bowie and Tina Turner.
Set to the music of Bowie's
‘Modern Love,” the ad, which
cost $1 million to make, will air
for the first time on Saturday
July 25 at 7:50pm

Rock perfounances, rock movies, pop, bives,

a2, and eshnic videos... mstrictional lapes..
avant-garae and hard-to-find cassettes and
“Sdiscs—emerything you can buy or rent!
Over 900 entries—
complete info and fascinating reviews!

Cross-ndexed for easy reference!

MJ%E%ELSHORE

@
D LT S

ble for sale or rental on home video
as of September, 1986. Although the
work spans the full spectrum of
music, with the exception of classi-
cal, we found no major omissions.

One footnote on the criteria for
inclusion: Shore includes works
that have become integral ele-
ments of a musician’s persona
such as Mick Jagger’s star turn in
“Performance’ and all the Elvis
Presley vehicles, but leaves out
such cameo appearances as John
Lennon’s co-starring role in “How I
Won The War” and Ringo Starr’s
toplining part in ‘““‘Caveman.” Simi-
larly, he includes such music/film
marketing marriages as “Flash-
dance,” but not such traditional
movie musicals as “West Side
Story.”

You might want to argue with
Shore’s capsule reviews, but at
least they’re descriptive enough for
you to make your own judgments

- and most of the time he’s on the
mark. (Which is to say, we agree
with him.) An invaluable reference
work.

CARLY COMES TO CABLE:
‘Carly in Concert: Coming
Around Again,” an hour-long
concert special from Carly
Simon, will have its premiere
showing on HBO Saturday, July
25 at 1 1pm. Consisting of foot-
age from & recent live perform-
ance at Martha's Vineyard, the
special will repeat Thursday, Ju-
ly 30 at 8pm

LATE NIGHT BEAT: Fresh
from his recent pairing with the
Blow Monkeys, veteran soul-
star Curtis Maytield will make a
rare live zppearance on "Late v
Night With David Letterman”
(Tuesday, July 28). Dave will
also host ex-Police-man Andy !
Summers (Friday, July 24), and
Scandal-less Patty Smyth 3
(Thursday. July 30). f

FOR EARLY RISERS: Not to %
be outdone by its late-night :
NBC counterpart, the “Today a
Show” Is airing-a five-part series E
with Billy Joel beginning Mon- {
day, July 27. Other musical
guests indude Stephanie Mills
(Tuesday, July 28) and Fleet-
wood Mec (Wednesday and
Thursday, July 29 and 30)

(MTV show times are EDT :
All other listings are EDT/PDT,;
subtract one hour for CDT and
two hours for MDT.)

e
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Beastie Brew-Ha-Ha: Since
the Beastie Boys recorded
“Brass Monkey,” sales of the
canned cocktail are up 200%

Source: Marketing Through Music

One Of Three Kids
Buy Own Records

T here are currently 34 mil-
lion children between the
ages of six and 15 in Ameri-
ca, a number that will increase to
39 miilion by the year 2000.
According to a recent survey of
this children’s market conducted
by the NYC-based Yankelovich
Clancy Shulman Inc. research

 MUSIC & MOVIE
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(No Soundtrack Available)
® FULL METAL JACKET (WB)

® DRAGNET (MCA)

® INNERSPACE (Geften)

® SPACEBALLS (Atlantic)
Singles: Spaceballs/Spinners

Featured Artists: Sam The Sham & Pharoahs, Nancy Sinatra

Singles: Dragnet/Art Of Noise (Chrysalis)
City Of Crime/Tom Hanks & Dan Aykroyd
Just The Facts/Patti Labelle
Other Featured Artists: New Edition, Pat Thrall, Peter Aykroyd

firm, 27% of these 6-15 year-olds
claimed to have spent their own
money on either records, tapes, or
CDs within the past three weeks.

In addition, 38% of the 1200
children surveyed said they in-
fluenced which brand or style of
radio their parents purchased.

A list of active current soundtracks and forthcoming releases.

® REVENGE OF THE NERDS Il (A&M)
Single: Back To Paradise/38 Special

SRR o L S v e e

Singles: Twistin' The Night Away/Rod Stewart 4
Hypnotize Me'Wang Chung
Other Featured Artists: Berlin, Narada Michael Walden, Sam Cooke

Wanna Be Loved By You/Ladyflre (Curb/MCA) Eg
E Other Featured Artists: Berlin, Van Halen, Pointer Sisters .
| ® HARRY AND THE HENDERSONS (MCA)

Single: Love Lives On/Joe Cocker

S

® LA BAMBA (Slash/WB})
Single: La Bamba/Los Lobos

UPCOMING

Other Featured Artists: Brian Setzer, Marshall Crenshaw, Bo Diddiey

® SUMMER SCHOOL (Chrysalis)

Single: 'm Supposed To Have Sex With You/Tonio K.
Other Featured Artists: Fabulous Thunderbirds, E.G. Daily

® DIRTY DANCING
Single: (I've Had) The Time..
® THE LOST BOYS (Atlantic)

/Bill Medley & Jennifer Warnes (RCA)

Singles: Good Times/INXS & Jimmy Barnes
Lost In The Shadows/Lou Gramm
Other Featured Artists: Echo & Bunnymen, Roger Daltry

® THE LIVING DAYLIGHTS

Single: The Living Daylights/A-Ha (WB)

®BACK TO THE BEACH

Singles: Pipeline/Stevie Ray Vaughan & Dick Dale (Columbia)
Surfin’ Bird/Pee-Wee Herman (Columbia)

® WHO’S THAT GIRL (Sire/WB)
Single: Who's That Girl’/Madonna

Other Featured Artists: Scritti Politti, Coati Mundi, Club Nouveau

®STAKE OUT
Single: Rhythm Is Gonna.

'Gloria Estefan & Miami Sound...

(Epic)

{No Soundtrack, Available On Artist's Album))

® THE DISORDERLIES

Singles: Wipeout/Fat Boys (Tin Pan Apple/PG)
| Heard A Rumor/Bananarama (London/PG)

®CAN'T BUY ME LOVE

Singles: Living In A Box/Living In A Box (Chrysalis)
One Love At A Time/Atlantic Starr (WB)
(No Soundtrack, Avallable On Artists’ Albums)

® BURNIN’ LOVE

Single: Bumnin' Love/Doctor & Medics (IRS/MCA)

(No Soundtrack Available)
® HE'S MY GIRL

Single: He's My Girl/David Hallyday (Scotti Bros./Epic)

(No Soundtrack Avallable)

R o L,
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Roller Radio

here’s a new wave washing

over the world of industrial

design called “product se-
mantics” — the idea that consum-
er goods ought to communicate
visually in very specific ways —
and nowhere is this concept more
explicitly realized than in the
above-pictured ‘‘Roller Radio”
from Magnavox.

This AC/DC, AM/FM, stereo ra-
dio/cassette recorder sports large
circular speakers that are meant to
convey a sense of sound — lots of it
— and also the impression of move-
ment, while the outsize handle fair-
ly screams portability.

Why? Well, as Robert Blaich,
Managing Director of Industrial
Design for Philips Industries N.V.
(Magnavox’s parent firm), told the
Wall Street Journal, “So many
products are the same today that
you could take off the labels and
you wouldn’t know which company
made them. We want to use se-
mantics to differentiate our prod-
uct.”

Blaich’s firm sold 500,000 “Roller
Radios” last year, far in excess of
the 70,000 units predicted, so there
must be a grain of truth in these
semantic antics.

Top 20 Trouble-Free Cars

nationwide survey of more

than 35,000 new-car owners

conducted by the Westlake
Village, CA-based J.D. Power &
Associates firm found that the Toy-
ota “Cressida” was the car least
likely to have caused its owners
problems in 1987.

The Nissan “Sentra” and the
Mercedes Benz “S Class” tied for
the number two trouble-free spot,
followed (in order) by the Merce-
des Benz “560 SL,” the Acura
“I%em‘" um Mam um‘" uw
Toyota “Corolla,” the Chevrolet
“Nova,” and — in a tie for ninth
place — the Ford “Crown Victor-
ia” and the Subaru “‘Sedan.”

Rounding out the top 20 were the
Mercedes Benz “300 Class,” the

Born To: ;

WYNG/Springfieid, IL PD Brysn |
Joffries, wife Lori, son Brandon |
' Thomas, born June 15. 4
| WFSS/Fayetteville JD John |

Haynes, wife Brenda, daughter An- ©
drea Monique, born July 3 ﬁ
il

Marriages: L
| WWKA/Orlando air personality |
Mlike James to Carla, July 11
! Qi06/New York MD Bobby
Quinn to Michele Richards, July |
1

W~

Honda “Civic,” the BMW “535i,”
the Porsche ““924,” the Nissan “300
ZX,” the Volkswagen “Quantum,”
the Acura “Integra,” the Mercedes
Benz “190 ED,” the BMW “CSi,”
and the Honda “Civic CRX.”

Surge In PC
Shutdowns
Predicted

giant wave of personal

A computer malfunctions is
expected to hit the PC user

community shortly, according to
Alex Papakyriakou, GM of the Re-
seda, CA-based International Bat-
tery Corporation.

Papakyriakou claims that a
small, little-known lithium battery
that runs the PC’s calendar, clock,
and configuration file will cause
this ‘“‘epidemic” of shutdowns, ex-
plaining that when these batteries
lose power the calendar and clock
malfunction and the configuration
file vanishes, requiring a complete
reconfiguration.

Since these batteries’ life expect-
ancy tops out at around four years,
any PCs sporting lithium batteries
that were purchased after their
1983 introduction are due to outlive
their usefulness sometime in 1987.
Better order your replacements

To Ten _
Convenience
Store Items

When Americans go mto a con-
venience store, these are their
most-frequent planned purchases:

1) Soft drinks

2) Tobacco products

3) Gasoline

4) Miik, eggs, margarine

5) Reading materiai

6) Breads, buns, cakes

7) Sandwiches and hot dogs
(prepared in store)

8) Gas and bank credit
card use

9) Juices

i 10) Candy and gum

Source: Nat’l Assn of Convenience Stores

Blossoming Business: Last year
Americans spent more than eight million
dollars on cut-flowers and flowering

Source: Business Month

Women

hile the number of men

who hold more than one

job is declining, the
number of women who are present-
ly ““moonlighting” has risen sharp-
ly in recent years. According to the
Bureau of Labor Statistics, women
accounted for twofifths of all
moonlighters in 1985.

Whereas men who moonlight are
generally using their second job to
augment the base salary from
their primary gig, a far greater
number of women who moonlight
are holding down multiple low-
paying and parttime jobs. Most
men who moonlight are married;
most women who do so are single.

Modem For The Road

esigned to allow the use of

a modem with personal

and lap computers in ho-
tel rooms, public telephone booths,
and any other place where direct
telephone access through a modu-
lar jack is not possxble. the “MA
100" modem adapter is currently
available from the Chatsworth,
CA-based Novation company.

Using a modular telephone cord,
the pocket-sized, battery-powered,
acoustic device is connected to the
computer’s internal modem or to
an external modem via a standard
jack. The telephone handset then
attaches to the adapter to establish
the connection between the modem
and the telephone line.

The angle and spacing between
the adapter’s microphone and the
speaker can be adjusted to accom-
modate virtually any type of tele-
phone handset, allowing data com-
munications at up to 1200 bps. Sev-

Vegetables
Vs.
Appendicitis

ating regular portions of
green vegetables — peas,
beans, and brussels
sprouts in particular — may pre-
vent acute appendicitis in many
people, according to a recent study
conducted by England’s University

of Southampton.

Tomatoes and cauliflower were
also found to be effective appen-
dicitis fighters, as researchers
theorize that consumption of these
vegetables prevents bacteria in the
appendix from causing infection.

eral models are available, includ- modems. For further information,
ing two that feature integrated contact Novation at (818) 998-5060.

Telephone Answering
Machines Ring Up Sales

he familiar “sound of the

beep” corresponds with the

sound of ringing cash regis-
ters, as retail sales of telephone an-
swering machines have posted
more than a one-third increase
from 3.6 million units in 1985 to 4.9
million units in 1986.

According to the Electronic In-
dustries Association, 1982 sales of
telephone answering machines to-
talled 900,000 units, a figure that
rose to 2.2 million in 1983 and three
million in 1984.

Retail sales for 1987 are expected
to top 5.7 million units, at which
time it's estimated that the “sound

20% Of US Homes By Year-End

of the beep” will be heard in nearly
20% of American homes.

Delayed flights

47% |
Lack of leg room 33%
Smoking on flights 23%
Room for carry-ons 19%
Lost baggage 17%
S S. Black C
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One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and-
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result, you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear accurate information presented without biases and without bad
recommendations. It’s research done right. For details, call Kurt Hanson collect
at(312) 280-8300 today.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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THE ONLY SHOW THAT MATTERS!

Bl e ﬁ:::i( EXTRA
2| “TODAY HNAU
\if?vcx A IN THE USA i

BALTIMORE
PROGRAM DIRECTOR

TOM EVANS

[ |
“Thank you MJ! and ‘ ’
MICHELOB for one of
the hottest promotions
98 Rock has run to date!

The overall level — -
of listener excitement
was surpassed only by
the first class treatment
With Genesis! |

our winners received.”’
" il

MJI Broadcasting’s ROCK
TODAY, the only show that
matters, recently brought
over 100 affiliates the only \
promotion that matters with ; =
its MICHELOB / GENESIS
PARTY IN PARIS / »»»»
SWEEPSTAKES!

In what has to be the hottest, highest
quality promotion going, ROCK TODAY -
sent lucky winners BEVERLY AND JACK : £ "
CLARK on the Concorde to Paris ... N\ 8
installed them in a luxury hotel for 5 days 1) A : |
...and invited them to hang out and party N/ 7 @ Or -
backstage with the #1 band in the world, pas

‘{ AN

|

Genesis! 2\ :
The response from the Clarks, not to o v
mention their local affiliate 98 Rock WIYY  Michelob’s V' o YOS
from Baltimore, was unprecedented ‘ROCK TODAY’ winners 3
and overwhelming! backstage with the band

ANOTHER

Where else can you find world-class promotions QUALITY PROMOTION
A that turn on your listeners??? (Not to mention the FROM
finest rock news, music and information delivered MJI BROADCASTING

by satellite?) -
Only on ROCK TODAY—the only show that |é211-|2.|)52£33|(g£n

matters! TO CALL!

© 1987 MJI BROADCASTING




RR rECHNOLOGY

OVERVIEW

National “New
Age” Satellite
Network Arrives

€€ N ew Age” radio now
has nationwide cover-
age via the Pro-
gressive Music Network. Much like
the other 24-hour satellite net-
works, the Minnesota-based PMN
offers the full array of personali-
ties, production, and music pro-
gramming, which needs to be com-
plemented locally only with the ad-
dition of IDs and commercials.

The service also plans to air live
and recorded concerts by George
Winston, Kenny Rankin, Ben Sid-
ran, Chuck Mangione, and others.
For additional information, contact
Tom Pelissero at (800) 367-2811.

New VU Meter Debuts

new type of VU meter that
A combines the best features

of mechanical and LED
models was recently introduced by
the El Segundo, CA-based ESE
company.

Featuring a semi-circular array
of green, yellow, and red LED’s,
the “ES 216" is reportedly more ac-
curate and easier to read than a

“MFLOW” Music Scheduling
Software Available

“user-friendly’’ music sched-
uling software package is
now available from Karl
Baehr Entertainment. The advan-
tages of this “MFLOW" system,
according to Baehr, are that it
doesn’t require extensive compu-
ter knowledge to program and that

R:R TIMELINE

it will follow a PD’s methodology
when scheduling music.

It’s also fast. Baehr claims
“MFLOW” will program a day’s
worth of music in as little as 40 sec-
onds. For further information, con-
tact the company at (505) 292-3225.

1 YEAR AGO TODAY

® Stuart Layne named WAPP/New York VP/GM

® Rick Dames named WHN/New York VP/GM

@ Lynn Tolliver promoted to WZAK/Cleveland OM

® Bob Reitman promoted to GM at A&M

@ Jack Hobbs VP/Radio, JAG Communications

® Bob Benson VP/ABC News, Radio

®#1 CHR: "Glory Of Love” — Peter Cetera (Full Moon/WB)

® #1 AC: “Glory Of Love” — Peter Cetera (Full Moon/WB) (4 wks)
® #1 UC: “Sweet Love” — Anita Baker (Elektra)

® #1 COU: “Heartbeat in The Darkness’ — Don Williams (Capitol)
® #1 AOR Track: “Higher Love” — Steve Winwood (island) (4 wks)
® #1 LP: “Invisible Touch” — Genesis (Atlantic) (5 wks)

® #1 JAZZ: “Double Vision” — Bob James & David Sanborn (WB)

B YEARS AGO TODAY

® WAYS/Charlotte goes All-Talk after 45 years of music

® Bill Steding named Station Manager, KAAM & KAFM/Dallas

® Dan Vallie promoted to VP, EZ Communications

® Tom Bender OM, WFAA/Dallas (now KLDD)

® Mark DeBoskey Station Manager, KBZT/San Diego

® #1 CHR: “Eye Of The Tiger" — Survivor (Scotti Bros./CBS) (3 wks)
® #1 AC: “Even The Nights Are Better” — Air Supply (Arista) (4 wks)
® #1 UC: “Do | Do" — Stevie Wonder (Tamla/Motown) (3 wks)

® #1 COU: “Take Me Down" — Alabama (RCA) (3 wks)

® #1 LP: “Mirage” — Fleetwood Mac (WB)

10 YEARS AGO TODAY

® Spring ARB has WHBQ/
Memphis 10.7-13.7 and Rlck
Dees at 18.3

® #1 CHR: “I'm In You" — Peter
Frampton (A&M) (2 wks)

®#1 AC: ‘My Heart Belongs To
Me" — Barbra Streisand (Col.)
(2 wks)

® #¥1 Country: “it Was Aimost..."”
— Ronnie Milsap (RCA) (4 wks)

® #1 LP: “Crosby, Stills & Nash™ —

Crosby, Stills & Nash (Atl.) (3
wks) Rick Dees

meter with a needle, but does not
require the user to adjust to the
“straight-line” meters used by
LEDs.

Price: $60. For more informa-
tion, contact ESE at (213) 322-2136.

Cooler
Stereo

€€ K ool Tunes,” a 15-quart
cooler with built-in
stereo speakers, is
currently available from Napa,
CA-based jr marketing inc. In ad-
dition to providing enough space
for up to 18 12-ounce cans, the high-
impact plastic unit with the mold-
ed-in handle can be custom-im-
printed with your station’s logo and
linked to almost any portable ra-
dio, tape deck, or television for
hours of high-visibility, outdoor
summer fun.
For further information, contact
the company at (800) 553-5225; Cal-
ifornia residents call (707) 253-1550.

Brown Bag
Adds Adult
Production
Library

escribed as more adult-ori-
ented than the company’s
previous offerings (“Rock
n.ax)) and ((Starﬁre")’ ((Ea:am"
is the latest radio production li-
brary from Englewood, CO-based
Brown Bag Productions.
Available July 15, this new,
306-cut library combines analog
and additive synthesis with ad-
vanced digital sampling, and is
leased on a market-exclusive bas-
is. For additional information, con-

tact Dr. Michael Lee at (308) 756--

9949,

~
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e o Including:
Amm add  KZOU aid

_ CKO! add WHHY add
* KRBE deb 40  BJ10S add
B96 add 40 KITY deb 28
WMMS add KSAQ add
WCZY add WGTZ add
WLOL deb 37 KF35 deb 36
KUBE add KMGX 36-31
WFLY add KYNO 12-11
WVSR deb 39 KLUC add 38
WPST add KCAQ add
WRCK deb 36 WWFX add
PWR 997 deb 38 WTHT add
KZZB add 33 WZYP add
KAMZ add KWTO0 add
94TYX add 38 KTMT deb 38
WAPE deb 27 SLY96 deb 35
WFMI deb 33 Y97 add
0K95 deb 37
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the worst kept secret
in the best dressed
world:

‘“breakout’’ the

(883 016-7)

3 i ! first single off their
' ' - debut album, ‘“it’s
“it's better to travel” ¢ 4
" better to travel
| . (832213-1)
1987 POLYGRAM RECORDS INC
Produced by: Paul Staveley O'Dutfy
J
y .

—

Management. Matthew Sztumpf for Stirling Artistes Management

L P# 832 213-1 Single# 888 016-7 ON MERCURY COMPACT DISCS. CASSETTES AND RECORDS
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Z1 00: We Be ‘“Bad”’

It's safe to say that Z10O/NEW YORK and
CBS aren't the best of buds at the moment. An
early (7/20) airing of MICHAEL JACKSON's “|
Just Can't Stop Loving You"” single, not
scheduled for airplay until 7/22, sparked the
flap. “There will be plenty of reaction” is the
word out of CBS, though Z100 OM STEVE
KINGSTON claims he never received a cease-
and-desist order that CBS says it sent.

Another reported source of irritation at CBS
is the wording of a Z100 promo that promises to
give away the “Bad” album “in conjunction with
EPIC Records before it's even in the stores."”

By the way, here’s an incentive for
programmers to listen to everything that comes
across their desks: apparently, some commercial
copies of the new STEVIE RAY VAUGHN/DICK
DALE “Pipeline” single were actually the new
Jackson single. Could this have been the source
of the leak?

The heavy talk on L.A.’s Urban front this
week had KJLH GM JiM MADDOX taking a
high-level post at WILLIE DAVIS's ALL PRO
BROADCASTING, owners of crosstown KACE.
Many think Maddox's replacement might be ROD
McGREW, who once programmed KJLH before
leaving for concert promotion and artist
management.

KMJQ/HOUSTON PD RON ATKINS has
exited the top-rated UC outfit. A search is on for
his replacement.

KTKS/DALLAS PD KEVIN METHENY is out.
Over at Y95, midday personality LINDA
ENERGY and newsperson SUSAN EDWARDS
depart while BILLY BURKE joins for aftemoons
from HOT103/NY.

Is “Quiet Storm” KUTE/L.A., which dipped
1.3-.7 in the spring ARBITRON in_the wake of
the “Wave" (KTWYV), contemplating a format
switch? PD LAWRENCE TANTER had no
comment.

New Age KLRS/ISANTA CRUZ, consulted
by LEE ABRAMS, debuted in the Salinas-
Monterey book at a 2.7 (up from 1.7), 3rd in
men 25-44. Also, it showed for the first time in
the San Jose book, notching a .8.

WSUN & WYNFITAMPA's new VP/GM is
SHAWN PORTMANN, upped from the Station
Manager post at WSUN.

JOHN SQUYRES gets a boost from GSM to
GM at KROY/SACRAMENTO.

CAPITOL is makin' moves at the local level.
Gone are 18-year vet GINO RUMPLE (Atianta),
29-year vet DICK BETHEL (Cincinnati), SANDY

WILLIAMS (Nashville), STEVE PACHTER
(Miami), and CRAIG BRASHEAR (Caroiinas). The
only replacement named so far is TIM BURRIS
from COLUMBIA in Atlanta.

Suburban L.A. talker KIEV has started a
weekly show devoted to discussing AIDS. It's
sponsored by a local hospital that opened the
region’s first designated AIDS unit.

Ready for the three-inch CD single with
about 20 minutes of music? Record execs
attended demonstrations of the new
configuration in L.A. and NY this week. Retailing
for around $3, the mini-CD can be played on
existing players through an adaptor.

WQUE/NEW ORLEANS moming team
JOHN WELCH and STEVE WOODY are being
hit with a $1.3 million lawsutt after one of their
phone bits. In May, the pair called a beautician
whose wedding was set for late June, telling her
she'd have to change her date because
somebody else had booked the reception hall
The waman claims the prank triggered near-fatal
epileptic seizures and she hasn't been able to
retum to work since. The station’s surprised by
the suit, since a tape of the call has her laughing
about the oit and granting permission to arr it.

— |
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Mark McCain, Steve Mitchell & Rob Buttery

KSHE'ST. LOUIS's Moming Zoo created this
club to protect members “from wanton sexual
dangers” and to put them "“in the vanguard of
the hottest sexual lifestyle of the '80s —
celibacy.”

Radio Free Ollie

Olliz-mania is everywhere:

¢ WLWICINCINNAT! callers who make
themsewves “look good” by answering certain
questions win a most topical prize — an OLLIE
NORTH haircut.

e WCBS-FM/NY PM driver BOB SHANNON
tells STREET TALK he’s on Z100 as BOBBY &
THE CONTRA-DICTIONS with “Ollie North,”

Continued on Page 22

]PC WELCOMES AS A CUENT STATION

PHILADELPHIA'S HOME OF ROCK & ROLL

NeWw YORK
903-454-3231

JEFF POLLACK COMMUNICATIONS. INC
THE PROGRAMMING & MARKETING LEADER

LOS ANGELES
213-459-8556
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COLOSSAL SALES
ACROSS THE COUNTRY!

WHITESNAKE

ERE | GO
AGAIN |

BREAKERS. |

CHR CHART:[DESUT > @
154/ 26 - 67%
17 HOT REPORTS

ALREADY!

KEGL

Y9%

KHTR  wauT

KCPX  KSAQ

WNYZ  WGRD

KZZB  KIYS Q104

WROQ  WWFX  KNIN

WINK  WZYQ  WSPT  AVERAGE MOVE: +3

SAMMY HAGAR

IVE TO
LIVE

CHR CHART: €9
15¢ REPORTERS - 69%
MAJOR MOVERS

INCLUDE:
WXKS 29-25

WPHD 21-18

WCAU 18-15

KEGL 19-12 (HOT)

295 39-31

WMMS 21-17 Y107 7-5

99DTX 29-23 947 19-13

KKRZ 28-24  KTUX 35-26 Y94 8-6 (HOT)
KUBE 31-26  WKDD 10-4 (HOT) KDVV 11-7 (HOT)
WELY 2115 KJ103 27-15  KYYA 14-8 (HOT)
WNOK 38-30 KZ9329-22  KOZE 6-4 (HOT)
WQUT 24-18  WRON 2215 KZFN 30-24 (HOT) |
WOKIG8  KIYS 1310 OK95 13-10 (HOT) |

. GEFFEN RECORDS
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Get to know the latest single
from

CROWDED HOUSE
“World Where You Live”

And be in the know with. . .

FREDDIE JACKSON
“Jam Tonight”

From the album
JUST LIKE THE FIRST TIME

WXKS 32-27
WMJQ 13-11
PRO-FM 34-29
293 39-35
Y95 add

Y100 34-30
WGH add
Q105 21-19
896 21-20

WCZY 256-22
WHYT 5-5
KCPW 22-19
KKRZ 26-23
KS103 17-14
KMEL 8-7
KWSS 31-25
KPLZ 35-32
KUBE 27-24

URBAN CONTEMPORARY
CHART O-©

GREAT WHITE

From the album
ONCE BITTEN

“Rock Me”_

WMMS
KPLZ
K104
WR0Q
KSAQ
KXYQ

On Capitol Records

© 1987 CAPITOL RECORDS, INC

STREET TALK

Continued from Page 21

sung to the tune of “Alley-Oop.”

o KMBZ/KC sent Ollie a telegram, offering
him a midday talk host gig since he showed
himself “to be well-informed, cool under
pressure, and courteous even when others are
not . . . important qualifications for a good radio
performer.”

WFBQ/INDIANAPOLIS has inked its highly

| sought-after moming team, BOB & TOM, to a

new multi-year pact. Meanwhile, indy CHR
WEAG has applied for new calls, WKLR, leading
to talk of a switch to Classic Hits consulted by
GARY GUTHRIE. PD DENNIS ELLIOT refused
comment.

94Z/RALEIGH MD MIKE RIVERS says,
“We're not going AOR. CHR is where we're
going to stay.”

Road warrior JOEY *‘FILL-INS R US"’
REYNOLDS is doing wakeups at
WKSS/HARTFORD this week, PM drive at
WSNI/PHILLY next week, and then he retums to
his hometown of Buffalo to sub for WHTT
morning man SANDY BEACH. The joumey will
be committed to video tape by an
“Entertainment Tonight” crew tagging along.

Was that Q105/TAMPA’s MASON DIXON
doing a cameo on sister KOY (Y95)/PHOENIX,
which recently went CHR? The new lineup has
JOHN KING from sister WRVQ/RICHMOND on
middays and BOBBY KNIGHT (KZOU/LITTLE
ROCK) on aftemoons.

Broadcasters can't run for public office and
keep working without giving their opponents
equal air time. That's the upshot of a new federal
appeals court decision issued Tuesday (7/21) by
Judge ROBERT BORK, whom President
REAGAN has nominated to the Supreme Court.
Bork says Congress never intended to exempt
air personalities from the equal time provisions of
the Communications Act. The case was brought
by a Sacramento TV reporter who had to drop
out of a city council race when his station asked
him to take an unpaid leave of absence.

A Florida flip-flop will create two potentially
potent combos. SUSQUEHANNA will swap
WKIS (AM)/ORLANDO for GUY GANNETT's
WPLP (AM)ITAMPA. Susguehanna will then
combine WPLP with WHVE/SARASOTA while
Gannett matches WKIS with WSSP/ORLANDO.
Each AM is valued at about $6 million, but no
money will change hands.

WPST/TRENTON VP/Programming &
Operations TOM TAYLOR is leaving after 12

years to join FMQB in an editorial capacity
teginning August 10.

With Jazz maven STEVE ALLAN’s departure
to crosstown WBMW, WLTT/DC has its first
fulltime opening in four years. T&R from those
with Jazz and AC experience to PD DON DAVIS
... New DC talker WRC's first talent hiring is
BOB KWESELL from WFNC/FAYETTEVILLE.

WGST/ATLANTA talk host ED TYLL
created a stir when he likened a state politician
to Buckwheat of the Little Rascals. He's been
placed on indefinite suspension, but civil rights
activists are calling for his finng.

Word is that RKO is very close to selling
Classical WGMS/DC to JOHN VER STANDING
for $30 miliion.

Onetime WBCN/BOSTON GM AL PERRY is
teaving his New England GEFFEN promo post to
manage WERZ/PORTSMOUTH . . . VIRGIN has
hired PAUL BROWN from IRS as its East Coast-
based Associate Director of Album Promotion
... Just after a recent promotion to National
Jazz Promotion Manager at WINDHAM HILL,
label vet MIKE CARLSON has packed up for
hometown Seattle, where he’s expected to start
an indie service . . . Look for ENIGMA to
expand its national promo team and add
marketing reps in Dallas, Chicago, and San
Francisco as well as open a New York office.

WLUP/CHICAGO moming man JONATHON
BRANDMEIER appeared with his band, JOHNNY
& THE LEISURE SUITS, on the “Late Show” on
Thursday, 7/16. Expect a retum appearance
soon.

KPWRIL.A. weekender LAURIE ALLEN just
landed a daily Classic Rock show on the
worldwide ARMED FORCES RADIO NETWORK.

Condolences to the family and friends on
the loss of ATLANTIC VP/Sales SAL UTERANO
... SID WOOD, 40, moming man for
WFMBJ/SPRINGFIELD, IL, died Saturday (7/18)
of a heart attack while doing a remote broadcast

. HAL TATEL, a 20-year Colorado Springs
radio veteran, died on July 13 of complications
from a perforated ulcer. He was 67, and had
been News Director at KKCS, KYSN, and
KVOR.

Glad to report that R&R AE JEFF GELB is
recovering nicely from surgery for a hemiated
disk. The game trooper is at home lining up ads.

AOR Editor STEVE FEINSTEIN is leaving
R&R after four years to take a major market
programming post. His last day is July 31. He’'ll
announce his new position by mid-August.

AIR PRIORITIES: WEEK 22

Listen to the selections listed below. Decide if each has the potential to attain Top 40 or Top 25 in the R&R
National Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., July 29,1987

Artist Title Label
CROWDED HOUSE WORLD WHERE CAPITOL
YOU LIVE
YELLO OH YEAH MERCURY/POLYGRAM
ATLANTIC STARR ONE LOVER AT ATIME WB
.38 SPECIAL BACK TO PARADISE A&M
NATALIE COLE JUMP START MANHATTAN

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

X
y | . N
1 X
4 \

P.O. BOX 1136 _Columbia, Maryland 21044

D
S

(301) 964-5544



T THE
HAPPIES |
MAN ALIVE

—Philip B. Newmark, VP/GM
Power 106 Los Angeles

“When we were at Film House shooting Power 106’s
Direct TV® campaign for spring, I told them if we got a 7
share, I’d be the happiest man alive. Well we did. And I am.”

Trust The Leader with your stations’s marketing plans

for fall. When it comes to
I The Leader

getting results, Film House is |

&wlg /./l& Smm FLM HOUSE, INC.  BROADCAST MARKETING SERVICES

Source: Spring '87 ARB, 12+ Persons 6a-12m M-S. 230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255-4000
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The New Single
From The Hit
Album

All In The Name
Of Love
Produced And
Arranged By
David Lewis And
Wayne Lewis

WRCK
WKQB
WNOK
Y107
Y106
KITY
KF95
KMGX
OK100
WTHT
WFXX
WLRW
KTMT

URBAN ®

@ Management Eael S Cole Ir

€ (987 Warner Bros Records Ing
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Radio

@ The new Board of Directors at GMX
Communications (formerly Holder
Communications Corp.) includes:
Chairman/CEO JACK NORMAN, Vice
Chairman JOE SHAW, Chairman of
Exec. Committee/Director HAROLD
HOLDER, President/Director BRUCE
SINGLETON, and Secretary/Director
STEVE NORMAN.

® GARY DOWNS has been named
GM at KESY-AM & FM/Omaha and VP
of parent SunGroup Broadcasting ot
Nebraska, Inc. He was most recently
GM at WDOD-AM & FM/Chattanocoga.

Irv Goldstein

® IRV GOLDSTEIN, formerly with a
Danbury, CT law firm, has joined
WLAD & WDAQ/Danbury as GM. Also
at the stations, RAY CARROLL, previ-
ously GM at CRN Media, has been
named GSM.

® DONALD AMBROSE has been ap-
pointed GM at WCHN & WKXZ/Nor-
wich, NY. He was previously GSM at
WHCN/Hartford for seven years.

® JACK DAVISON has been named
GM at KYSM-AM & FM/Mankato, MN.
He spent the last five years as
President/GM at WSBW/Sturgeon
Bay, WI.

® BRUCE OLSON has been upped
from LSM to NSM at KOOL/Phoenix.
Before joining the station in 1981, he
was a part-owner of Empire Broad-
casting.

PROS ON THE
LOOSE

Steven Bernson — Promo. Dir. KHYV/
Dallas (214) 580-0566

Mike Bradford — Aftemoons WSPT/
Stevens Point (7 15) 842-8067

Mike Carison — National Jazz Promo-
tion Mgr.Windham Hill (206) 728-7454

Steve Chase — PD/AM Drive WQCM/
Hagerstown (201) 991-4602

Roger Evans — Air Talent KMJI/Den-
ver (303) 988-9249

Bill Garcia — PD/Middays KSD/St.
Louis (314) 993-1182

Hollywood Harrison — Evenings
WNCl/Columbus (614) 792-1436

Bill Hazzard — PM Drive WJYO/Or-
lando (305) 658-9056

Paul Ingles — PD KKBR/Albuquer-
que (505) 888-1684

Mike Koste — Prod. Direc. WXRK/
New York (201) 753-5865

Mark McKay — Evenings KARZ/Bur-
ney, CA (916) 335-5106

Alan Parker — OM WKJA/Coastal,
NC (919) 964-9292

Pat Reynolds — Nights KS103/San
Diego (619) 465-7944

lan Roberts — Prod. Mgr. KC101/
New Haven (203) 484-2994

Bill Seward — Sports Director
KWNK/Siml Valley (818) 788-3519

Andy Shane — Late-nights WQCM/
Hagerstown (301) 733-2038

NEWSBREAKERS

Daniel Dorsett

® DANIEL DORSETT has been ap-
pointed GM at WLAP-AM & FM/Lex-
ington, KY. He has been with the sta-
tion since 1971, most recently as
OM.

® MARTY WALL has walked cross-
town from WQHT/New York to Z100
as Promotion Director. At WQHT he's
replaced by SANDY WEINBERGER
as Marketing/Public Relations Director
and ROCCO MACRI as Promotions
Director. Weinberger joins from the
Promotions Director slot at crosstown
WPIX, and Macri was boosted from
the Asst. Promotion Director position.

® MICHAEL CRUZ, former PD at
KBFM/McAlien-Brownsville, is now
programming WKQA/Peoria. He re-
places DON COREY, who leaves the
market.

Records

® CAROLE BERGENFELD has been
promoted to the new Director/Special
Projects position at Atlantic Records.
She joined the labet in 1978, and was
most recently Exec. Assistant to At-
lantic Exec. VP/GM DAVE GLEW.

Brian Yates

® BRIAN YATES succeeds HEINZ
HENN as Director/European Opera-
tions for Capitol/EMI America-Manhat-
tan. He joins the company from Arista
Records/UK, where he was Managing
Director.

® VIRGIL SIMMS has joined Jive Rec-
ords as Manager/National R&B Pro-
motion, based in New York. He was
most recently Regional Promotion &
Marketing Manager for Sleeping Bag.

Industry

® TONY GARCIA has been appointed
Director of Acquisitions/Affiliate Rela-
tions tor United Stations Radio Net-
works. Replacing him as Manager/En-
tertainment and Sports at United Sta-
tions is BOB DIN, while DALE
HENDEL has been named Regional
Mgr./Entertainment and Sports.

Edited by Jim Dawson

Steve Stone

@ STEVE STONE has been promoted
to VP/GM at Lorimar Music, and will
oversee worldwide administration for
its music publishing division. He join-
ed the company last year from ATV
Music Corp.

® TONY CONWAY is upped from VP
to President at Nashville-based tal-

ent/booking agency Buddy Lee At-
tractions. He joined the company in
1976 after running his own concert
promotion business, and was named
VPin 1980.

W

Mark Fried

® MARK FRIED has been appointed
Executive, Writer/Publisher Relations
at BMI. He joined the company's per-
forming rights staff in 1985.

Maureen O'Connor

® MAUREEN O’CONNOR, formerly
Director/Media and Artist Relations,
West Coast at Capitol Records, has
ioined Solters/Roskin/Friedman, Inc.
as an AE.

© CHRIS NEVIL has rejoined Cabal-
lero Spanish Media Inc. as VP/GSM.
He previously held the same title at
Caballero, betore leaving for a GM slot
at KALY/El Paso and a subsequent
move to crosstown KAMA as GSM.

CHANGES

Abe Sandoval has joined KCCY/
Pueblo, CO as an AE.

Jude Pagano has joined WXRK/
New York as an AE.

Deborah Granger upped to AE at

KNX/Los Angeles.

i
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ADAM WHITE

PANELS ARE ‘LIKE U2 ALBUMS’

NMS 8: A Heavyweight
- Seminar Happening

rayons, balloons, watches, buttons, T-shirts, caps,

matches, and, yes, condoms. All were in promo-

tional abundance at the eighth annual New Music
Seminar in New York July 12-15. The registration bag
could handle 25 pounds after all.

There was music, too: heard and
seen in the Marriott Marquis Hotel
and at showcases around Manhat-
tan, as well as on the dozen casset-
tes and CDs given to every paying
customer.

Meanwhile, more than 500 panel-
ists (on more than 50 panels)
discussed and analyzed music’s
creative and business angles for
approximately 6000 registrants.

This section features reports and
photos from the event, which con-
tinues to grow in scope and atten-
dance. ‘““The panels are rather like
U2 albums,” NMS Director Tom
Silverman told me on the last day.
““The first one sells 50,000, the next
150,000, and then they explode.”

As is seminar custom, the art-
ists’ session wrapped up the four-
day proceedings. Some excerpts:

* “I’ve got more artistic freedom
on CBS than I had on independent
labels, because I'm not the bread-
winner for the company” — Matt
Johnson of the The.

e “We should talk about con-
tracts. A lot of new artists are
desperate for those” — Gwen
Guthrie.

¢ “When you’re making a deal,
it’s important to remember that
both sides are looking out for
themselves’” — Robbie Nevil.

e “Waiting for the big break
could be waiting for nothing.
You’ve got to make it yourself”’ —
Keith Morris of the Circle Jerks.

¢ “I like beer, I drink beer. I
wouldn’t mind being sponsored by
a beer company if it meant not los-
ing $25,000 on the road”’ — Anton
Fier.

NEW WUS)
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Reality At Pop Radio:
Are Labels Changing?

ack-announcing,

label priorities,

store reports, add-
ing new music. Panelists
at the seminar’s CHR ses-
sion ranged across these
and more topics, even
though it was tagged
“Crossover: Pop Radio’s
New Attitude.” The results
were productive.

“Radio should do it,” agreed
Emmis VP/Programming Rick
Cummings, asked why so many
stations fail to identify what's
played. ‘“‘Every time we talk to
listeners, whether it’s in a focus

Weerner Bos, Roconds

ryjiests the [l s g

“I1 WORLD ACCORDING
s

Hold The Mayo

frolas oo fhue Nosac 20 Toe Asing

WB took a wry approach to promoting its release of Jackie Mason's
comedy album and video, “The World According To Me.” Invitations to the
July 21 advance party at the Camegie Deli were delivered between two
pieces of rye bread. The Borscht Belt comic’s one-man show has been
playing to SRO crowds on Broadway for several months.

group environment or telephone
questionnaires or casual conver-
sations, that’s a universal com-
plaint.

‘““We forget people aren’t listen-
ing every single minute of the
day, like we’d like them to. Be-
cause they aren’t listening every
minute, a record that doesn’t
seem so new to us may be new to
a lot of people listening.”

Helping develop new acts can
be fun, suggested KCPX/Salt
Lake City PD Lou Simon. “If I
get two albums in the mail and
one’s by Echo and the Bunnymen
and the other’s by Madonna, I'll
listen to Echo and the Bunnymen
first. I know I'm going to have to
play Madonna to succeed, so
there’s very little decision-
making nvolved in that.”

What projects are important to
labels? Not always what's in ro-
tation, according to FM102/Sac-
ramento PD Chris Collins. “So
many times, when records are
happening for me, record com-
panies will say, ‘We don’t want
the report.'”

Here’s where politics come into
play. Capitol VP/Promotion John
Fagot, moderating the panel,
said, “You have to do something
for a a major artist on your label,
you have to work it. Here’s an act
who’s sold millions of records for
you in the past, and will in the
future.

“However,” he continued, ‘I
have seen — from the inside of
two labels, anyway — that record
companies are changing when we
see reality coming back to us.
We’re not obstinate in staying
with our priorities. I go after the
records that are real, because
those are the ones that are going
to sell.”

Compact
ata

Tower Turnaround, Bertelsmann Billion

Capitol-EMI parent Thorn-EMI recently reported its 1986-87 financial
results in London, with music operations worldwide delivering “a marked
improvement in performance and overall profitability.”

The division, which also includes Thames TV, generated pretax profits of
$40 million (almost three times ahead of the previous 12 months) on sales
of $1.07 billion. Thorn/EMI Chairman Graham Wiikins made note of “en-
couraging increases in sales and market share” in the company’s North
American music operations.

Also reporting a fiscal high: the Berteismann Music Group, for its
financial year ended June 30. Net revenues worldwide topped $1 billion,
although no income numbers were released.

BMG Music posted an 18% increase in sales in the second half, ac-
cording to the firm. This unit embraces the domestic RCA Records and
record club operations, plus worldwide activities of the RCA Red Seal and
Broadway division.

A productivity analysis is currently underway throughout the
Bertelsmann Music Group, goal of which is “to free up dollars presentty tied
to overhead” for creative purposes.

UK Beatles LPs Coming ... On LP

With all the hoopla surrounding the release of the Beatles’ CDs, one
might forget that Beatles LPs still exist. To refresh our memories, Capitol
has released the original British versions of the first seven Beatles’ albums
on vinyl and cassette.

Until now the original releases were available in America only as im-
ports. The seven albums, due to be released July 21, are “Please Please
Me,” "With the Beatles,” “A Hard Day's Night,” “Beatles For Sale,”
“Help,"‘Rubber Soul,” and “Revolver."

Rumors circulating earlier in the year suggested Capitol might even-
tually phase out the original American releases and opt for the British
releases in all formats (LP, CD, and cassette). However, a spokesperson
for the label said that no such plan is in the works, and that consumers
should be able to walk into their local record stores and purchase both US
and UK versions.

The major differences between the British and American releases are
in the number of tracks found on the album, different mixes of the same .
song, and additional albums released only in America.

Platinum Delivery To Burbank

Four Warner Bros. albums just went platinum — in two cases, muiti-
platinum — and this word predates the full RIAA July tally by about a week.

“Tango In The Night” from Fleetwood Mac and “Sign ‘O’ The Times™
by Prince (on Paisley Park) both reached their first million this month. On
the catalog front, “Eliminator” by ZZ Top and “1984" by Van Halen were
certified at six million apiece.

Short Cuts

¢ David Ruffin and Eddie Kendrick have been signed to RCA. They
were originally due to appear on Tommy Mottola’s Empire label, but that
never materialized.

¢ Richard Carpenter has a solo album due from A&M in September.

o Michael Franks modified a line in his “island Life" for its AC reser-
vice by Warner Bros. “Dog eat dog and screw you™ became “. . . and sue
you.”

¢ The Elton John catalog is coming on CD from MCA, including four
tittes (“Fock Of The Westies," “Empty Sky,” “Your Songs,” and "“21 At
33") on midiine.

e Two upcoming RCA projects from Jay (Club Nouveau) King are
New Choice and La Rue.

e Menudo alumni Oscar Sallaberry, Ray Reyes, and Carlos and
Ricky Melendez are retuming as Xchange, with a label deal expected
soon.
¢ Ritchie Valens's three albums previously available from Rhino as a
boxed sat are now issued individually by the label.

* Fiank Zappa's “Joe's Garage — The Complete Version” is newly
available as a three-LP set from his label, Barking Pumpkin, distributed by
Capitol.

¢ Aiex Chiiton has a new album due next month on Big Time.The CD
will include his recent six-song EP, “‘Federalist Hearts,” but does not have
a track called “Replacements.”

* Nona Hendryx has Mavis Staples and George Clinton on backup
on “Baby Go-Go,” her new Prince-penned single.

¢ Dee Dee Ramone is coming with a punk/rap 12-inch on Rock Hotel
Records, distributed by Profile.

Record companies — don't miss your opportunity to be includ-
ed in R&R's “New Music Programming Guide” extra issue spectac-
ular, If you haven't received your information about this special, con-
tact Jim Nelson immediately at (213) §53-4330.
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LOBBYISTS GALORE AT NMS

Working The Room

hen more than

6000 people as-

semble in one

place, lobbyists get to work.
For the RIAA, the Home
Recording Rights Coalition,
ASCAP, and several other
organizations, the New Mu-
sic Seminar represented
6000 message opportunities.
ASCAP took time — literally,
with a watch in every registration
packet — to spread information
abwttheswrcelicensing bills cur-
rently pending in Congress. Bro-
chures offered details of the legls-

lation, with reasons why songwri-
ters, publishers, and other creative
people should be concerned if the

law is passed. A handout also ex-
plained how to write your Con-
gressman in opposition to the
House and Senate bills.

A similar “how-to” was availa-
ble from the RIAA and members of
the “Save America’s Music” coali-
tion, who want to halt the arrival of
DAT machines from Japan unless
they have the anti-taping Copycode
system built in.

‘RHYTHM RADIO’ PANEL

MUSIC

/DAT isa
RAW DEAL

Equipment demonstrating this
system was on display at the Coali-
tion booth, giving visitors a partial
preview of the upcoming RIAA
presentations in Nashville, New
York, and Los Angeles. A “raw
deal” button (with a sushi illustra-
tion) took a swipe at the source of
digital tape machines.

There were ‘“Save DAT” buttons,
too. The Home Recording Rights
Coalition had those, took a booth,
and distributed information packs.
They included trade publication

N PH{)TECTiNG AMERICAN MUSIC

Or- Dt

698/H R1195

and newspaper reprints about the
record industry’s current prosperi-
ty. and a fact sheet telling why it's
only right that DAT should come to
market.

Crossover Artists Abandon Urban?

he NMS session enti-

tled “Rhythm Ra-

dio” spent most of
its time on Urban artists
crossing to CHR. Panelists
spoke mostly about the neg-
ative effects, with WZAK/
Cleveland PD Lynn Tolli-
ver commenting, ‘The
Temptations, Earth Wind &
Fire, Diana Ross — they
didn’t make it to the top by
being white crossover, they
got there by being black.
That’s what the whites
wanted from them, that’s
what the blacks wanted.”

WBMX/Chicago OM/PD Lee
Michaels stated, ‘‘The departure of
those artists [to CHR] leaves us
with no alternative but to continue
developing new acts. And that’s
OK, too, because it keeps the in-
dustry fresh and vibrant.”

WGCl1/Chicago Asst. PD Bar-
bara Pietro agreed: “With so
much urban product crossing over,
it forces me to search and discover
new talent and different sounds.”

She also noted that much urban
product doesn’t last as long as it us-
ed to, citing prominent acts who
get burned out because everybody
is playing them.

Both the Mad Hatter from
WGOK/Mobile and Kelly Karson
of WTLC/Indianpolis brought up
the lack of label time buys on black
outlets. Hatter said, “I just wish
they’d spend a little money with us
after we bus [the records] to the
CHR station.” Crossover artists
can't rely on pop radio “like they
think they can,” added Karson.

And Michaels made a telling
point drawn from his brief experi-
ence at CHR KMEL/San Francis-
co. “We've all heard that it’s not
the same on both sides of the fence,
and I'm here to tell you it’s not.”
He referred to more liberal adver-

tising dollars, promotions, record
service and compact discs, and
giveaways.

At KMEL, he said, “In many
cases, it was a matter of calling the
record company and saying, ‘I
want to do a promotion this week-

GMs TALK MUSIC

end.’ It was OK’ed on the phone.
Today, I have to do two- or three-
page proposals to get a $1500 pro-
motion on my station in Chicago.
1t’s not equal, it's not fair.”

The answer, Michaels continued,
is for radio “to educate the people

we're working with at the black
music divisions, so they’ll have the
ammunition, so that they can tell
their labels, ‘We need the same
tools as our pop counterparts if
we're going to be effective promo-
tion departments’.”

The Programmer As A&R Man

his year’s panel of

radio GMs (‘“The

Big Guys Talk
Money And Music’’) was a
first for the seminar, and
one theme was constant:
that record companies
lack understanding of
broadcasters’ goals and
priorities. ‘“That’s part of
the problem between our
two industries,”’ said Bar-
ry Mayo of WRKS/New
York.

John Madison of WXKS-FM/
Boston stated, ‘“‘You have to con-
sider a PD as an A&R man. He’s
trying to play the best product he
can, he’s trying to hear that rec-
ord as a hit. But there’s a lot of
awful music that's put on his
desk, and then shoved up his ass.
If you were sitting there, you
wouldn’'t take a shot at it.”

Madison also spoke about sta-
tions’ responsibilities in their
market. “Our primary demo-
graphic is 18-3¢ women, and I've
gotten some very serious letters
from mothers about music like ‘I
Want Your Sex’ by George
Michael.

“Likewise, the Beastie Boys
have done nothing for my radio
station. It may have helped sell
records, but it certainly hasn’t
helped my image to an advertis-

ing community nor to 18-34 wom-
en.” Labels don’t understand
that, Madison contended.

On the subject of image, Tony
Berardini, who oversees WBCN/
Boston and KROQ/Los Angeles,
noted, ‘“We did some perceptual
studies of KROQ and found out
who our listeners were, and to
hell with Arbitron. You sell a con-
cept, an image of the station. You
find out who your listeners are,
and then position that to the peo-
ple who are advertising in the
community.”

Berardini also said national ad-
vertising as a percentage of sta-
tion billing ““is going to continue

to come down.” He was backed
by Tom Chiusano of WXRK/New
York, who noted, *Selling to the
retailers is where the real growth
in radio revenue is going to occur
in the next ten years.”

Jerry Rushin of WEDR/Miami
scored the panel’s biggest hit by
suggesting broadcasters suffer
from thinking like insiders. “It
hurts me to think too much like a
professional, because there
aren’t many pros supporting my
station,” he said. ““I try to think
like bus drivers, housewives,
even your pimps and pushers.
These are the everyday people.”

THE RETAIL VIEW

Hard.

AOR ARRAY — KROQ/Los Angeles PD Rick Carroll (l) takes the mike
during the seminar session devoted to album radio. Also pictured are
John Hayes of KTCL/Ft. Collins, CO and Robyn Kravitz-Bennett of mar-
keting firm One-Way. Other panelists were Larry “The Duck' from WLIR/-
Long Island, Bruce McDonald from WFNX/Boston, Rob Lipschutz from
Jeff Pollack Communications, David Einstein from WHFS/Annapolis, and
Jim Trapp from KZEL/Eugene, OR. Moderator was the Hard Report's Bill

CARROL ¥

Reporting
To Radio

he retail panel was

one of the NMS’s

livelier places to be,
partly because of sarcasm
flying between Record
Bar’s Norman Hunter and
Tower’s Stan Goman. But
the session, moderated by
Virgin VP Jim Swindell,
covered a lot of ground
about merchandising new
music and handling indie
labels, especially useful for
an NMS crowd.

Goman's comments about store
reports to radio were noteworthy,
too: “If the person who's reporting
happens to like a particular song,
and there are two songs which both
sold 100 copies that week, the one
he likes is going to be #5 and the
other one will be #6.

“We subconsciously encourage
reporters not to worry about goos-
ing up a record if they happen to
like it, or if everybody in the store
likes it. That does happen, and we
don’t send out the reporting police
to make sure the report is right.”

Nate Wolk of the Midwest-based
Great American Music chain ob-
served, ‘“‘Radio stations look for in-
formation that justifies them mov-
ing a record up their chart. A lot of
records they're not interested in
hearing about. I don’t get a sense
they're looking for information on
a fledgling record that’s maybe
new.

“We see that in Minneapolis,”
Wolk instanced. “You can have
something really happening, and
radio doesn’t want to deal with it
because they may not have confi-
dence that the label can spread the
record out into the marketplace.”

A question about indie marketing
firms provoked remarks from
Hunter and Goman. The Record
Bar exec noted, ‘“The marketing
companies have become a lot more
important since the indie promo-
tion brouhaha last year. Some are
good, some not so good.” He
agreed with Musicland’s Bob
Theisen that use of these firms
helps retailers identify which acts
are label priorities.

But in Goman’s view, most mar-
keting outfits are nothing but
*‘phone pests.” And he said, “What
really bothers my company is that
they're offering presents to our
people, which upsets other people
in our stores who may do the same
type of job but who didn’t get a
round-trip ticket to go see some
play in New York.

Goman went on, ‘“We're paying
employees a lot of money per hour
to work for our company. Market-
ing people take all their time and
we don't realize anything back
from these services, except for
trouble. This whole thing can get
totally out of hand, which it's done -
with us.”




The Westwood One Radio
Networks are proud to pre-
sent Elvis Presley: Still The
King, a three-hour special
chronicling the life, times
and music of the King of
Rock & Roll airing the

week of August 10. Mark-
ing the 10th anniversary .
of Presley’s death, this
intimate tribute offers an
extraordinary peek into

the life of this rock legend. It
includes rare interviews with
many of Presley’s friends, family
and peers; vintage tape record-
ings; material from Presley’s TV
appearances and live concerts
plus a full catalogue of Presley
classics, which now can be
heard on compact disc. Elvis
Presley: Still The King captures
the man and his music as never
before. And you can hear it all -
exclusively - on the Westwood
One Radio Networks.

For more info, contact your
Westwood One Station Rela-
tions Representative now at
(213) 204-5000 or Telex
4996015 WWONE.
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The “New Music
Programming Guide”’

Coming Monday, August 31, it’s an extra
feature issue of R&R — a single-source
guide to new music for the remainder of
1987 . . .

The Guide Includes:

e Starter Station Profiles —
interviews with radio’s leading-edge
music stations

e New Music Shows — a look at
network and syndicated shows which
feature new artists

e New Music Guide — a multi-
format guide to new releases

® Record Company Directory — a
complete guide to all key decision-
makers

¢ Breaking New Artists — five-year
analysis of success levels

Get Involved!

Issue Date: Monday, August 31
Ad Deadline: Friday, August 14
Art Deadline: Friday, August 21

Call your R&R advertising representative
today!

Los Angeles
(213) 553-4330

New York
(212) 605-0355

Washington
(202) 662-7487

Nashville
(615) 292-8982

NEWS

Whodini Escape To Platinum

Jive/Arista’s Whodini hit platinum with the “Escape” LP, and celebrated at Arista New York HQ. Pictured (I-r top) are road
manager Roy Comier, Arista’s Dave Jurman and Sandy Jones, and dancer Cliff Love; (I-r middle) Arista’s Jean Pierre, Lauren
Moran, and VP Jim Cawley, Jive's Ann Carli, Arista VP Tony Anderson, and Arista’s Traci Jordan; (I-r front) Whodini's
Ecstacy, Jalil Hutchins, and Grandmaster D.

Westwood One
Continued from Page 1

Under terms of the deal, West-
wood will be licensed to use “NBC”
as its identifier. It will assume the
lease on the radio network’s New
York headquarters, and although it
will employ its own news staff, it
will be allowed to cull audio from
the worldwide staff of the NBC-TV
news division. And, since NBC-TV
and Radio were granted the rights
to broadcast the 1988 Summer
Olympic Games from Seoul, West-
wood will assume those rights as
well.

NBC Radio President Randy
Bongarten commented, ¢‘‘This
transaction will create a strategic
network radio alliance which will
combine our individual strengths.
We believe this will allow us to
broaden the exposure of our news
product in the radio marketplace.”

About 250 NBC employees will be
transferred to the Westwood One
payroll. Since it has been reported
that the NBC network lost $10 mil-
lion last year, at least some con-
solidation of duties is expected. Ad-
ditionally, some of the transferred
employees are among the NABET
staffers currently striking the net-
work. Bongarten indicated that
Westwood One will recognize the
union,

According to some financial
market analysts, the transaction
will inch Westwood One closer to
its primary rival and number one
network company ABC. With its
seven divisions, ABC garnered
some 40% of the network radio
revenues, estimated at $400 million
this year. With the NBC acquisi-
tion, Westwood will have increased
its share of the business from
around 20% now to 30%.

NBC became radio’s first net-
work in 1926. It was founded as an
alliance among RCA, Westing-
house, and GE. The next year it
split into two networks known as
the ‘“Red” and the “Blue.” The
same year it broadcast its first
Rose Bow!l game from Pasadena,
CA. In 1930, RCA assumed com-
plete ownership of the network un-
til its sale to GE last year.

Pacifica
Continued from Page 3

front-page headlines nationwide
last April when the FCC voted to
reprimand KPFK for violating in-
decency policies. In an action aim-
ed at overhauling federal broad-
cast indecency rules, the Commis-
sion took the unusual additional
step of referring the Pacifica case
to federal prosecutors for criminal
investigation. FCC officials said
they would not contest the Justice
Department’s decision to let the
matter drop.

“It was a close enough question,
we felt they should consider it,”
FCC Chairman Dennis Patrick told
R&R. “I can’t second-guess their
judgment. That’s a prosecutorial
decision.”

Patrick defended the FCC’s ac-
tion in the case, as did Killory. She
said the Commission referred the
case to the Justice Department
because it would be better able to
determine possible criminal intent
on the part of KPFK.

“We didn’t have any vested in-
terest in their being prosecuted and
did not recommend prosecution to
the Department of Justice,” Kil-
lory told R&R.

“On the other hand, they lauded
our general decision and did agree
that the case involved patently of-
fensive language, so in that sense
we're pleased,” she added.

As to other possible reprimands
from the FCC, Killory said the
Commission would not fine or do
anything more than just warn
KPFK.

Pacifica Ecstatic

Pacifica officials are elated by
the Justice Department’s refusal to
prosecute, and they say the deci-
sion supports their belief that the
Commission’s action was improper
in the first place.

“We contended from the begin-
ning that if the case was ever
brought under serious legal scru-
tiny it wouldn’t withstand the test,
and that's essentially what the
Justice Department validated for
us last week,” commented KPFK
GM Tabaru Betserai.

Betserai feels the FCC ruling and
the consideration of prosecution by
the Justice Department provides
an “open invitation” to Pacifica
license challengers. The FCC's
Killory, however, stated that the
case would not threaten KPFK'’s
future standing for renewal — as
long as the station didn’t step on
any more FCC toes.

Pacifica counsel William Burns,
of D.C.-based law firm Haley, Ba-
der & Potts, remarked, ‘Ob-
viously we’re happy with the Jus-
tice Department’s decision. We
don’t believe, however, that will
have any direct effect on the pend-
ing appeals of the FCC.”

Burns said he thinks the lack of
an FCC reply to the DOJ’s decision
was “rather unusual.” He said the
Commission is reconsidering its
ruling and has requested that the
KPFK case be held in abeyance by
the U.S. Court of Appeals where
Pacifica is appealing the constitu-
tionality of the FCC’s ruling.

The American Civil Liberties
Union, according to Betserai, now
plans to sue the FCC on behalf of
Pacifica for the chilling effect the
ruling has had on broadcasters’
freedom of speech.

Blassingame
Continued from Page 3

position in this marketplace. While
it may have slipped some time ago,
we're definitely on the rebound and
this is a great place to be.”

Blassingame began his broad-
cast career as an AE at WRIF/De-
troit. He joined WNCI as an AE in
1977, was promoted to LSM in '82,
and was upped to GSM in '85.

Feinblatt

Continued from Page 3
adult AOR sell that WYSP uses,”
Stevens said. “That’s what at-
tracted me to Rick initially. And
after spending some time with
him, I was more convinced than
ever.”

A Philadelphia native, Feinblatt
had been WIOQ'’s GSM for the past
seven years. Before that he spent
six years with CBS in various posi-
tions.



The “Boz Cause” Party shows (I-r) KUBE listener, moming man Chartie Brown, Bosworth lookalike, restauant owner
Bill Baffert, and Seattle Mayor Charles Royer trying to convince Brian Bosworth to plgy for the Seahawks.

WNUA
Continued from Page 1

market is ripe for WNUA's sound.
“The rumors of Chicago’s bunga-
low mentality are overblown. This
is a hip, sophisticated city, with a
lot of polish, not just Polish.”

The competitive climate is right,
says Donovan, “because Chicago
doesn’t have a Quiet Storm or
straight Jazz station. The only
pioneers playing this music are
suburban, AM, or public stations
like WBEE, WBEZ, and WLNR.”

Three Formats Tested

With the assistance of research-
er Owen Leach, Pyramid initially
tested three format prototypes: a
“Wave” prototype and two others
similar to formats on sister sta-
tions WXKS/Boston (CHR/Urban
hybrid) and WSNI/Philadelphia
(uptempo AC).

“They all tested well, but it was
felt the first two were already
available,” Donovan explains.
“The ‘Wave’ prototype was seen as
the most unique, with the ‘top box’
response very strong — people told
us they would definitely listen to
this over a number of other sta-
tions. It had a nice crossover in
ethnic blend, was equally attrac-
tive to males and females, and
drew evenly from AOR, Urban,
AC, and public radio.”

Announcers, Not DJs

Unlike the “Wave,” though,
WNUA will have live announcers,
but “with a minimal amount of
talking,” says Donovan. ‘“We don’t
want to lose that human element of
someone behind the microphone
bringing you the music.

“They’ll never be called disk
jockeys,” he added. “We believe
that listeners regard disk jockeys
as people who talk about things
that are unimportant — ‘hey, it's a
beautiful day today and I'm feeling
great’ — as opposed to announcers
who tell them information that's
relevant.”

Employing a team of strong per-
sonalities with divergent back-
grounds such as Lee Abrams,

Crocker, and White is appropriate
because “‘this is a coalition format
that requires a diverse group of
programmers,’’says Donovan. Ab-
rams will offer New Age expertise,
Crocker will supply the Urban fla-
vor, MD Radford brings a knowl-
edge of Jazz, while White will coor-
dinate the elements.

RADAR

Continued from Page 1

CBS Radio Group VP/Research
Sylvia Hughes stated, “AM listen-
ing levels are down; thus our net-
work numbers are down too, since
our affiliates are primarily on
AM‘Y!

Hughes also said that the
feverish climate in the network
radio business has built a demand
for stations that have “long time
spent listening.”” She added,
“There are only so many of those
stations in each market, and it’s
more difficult for any one network
to find them and then hang on to
them.”

New Presentation

SRI President Gale Metzger an-
nounced that while his company
will continue to publish a 6-mid,
Mon-Sun report, it will not list any

RADAR —

Fall '86/Spring '87
Network Avg #Pgms  Change

Aud. Measured

ABC-Contemporary 1231 129 -87%
ABC(-Direction 6720 160 -76%
ABC-Entertainment 1584 140 —4.8%
ABC-FM 102 121 -14%
ABC-Information 1694 15 -7.7%
ABC-Rock 1033 161 —0.7%
CBS 1@ 1 -133%
Mutual 1708 ™ +11%
National Black k- 12 -275%
NBC 1046 151 —124%
RadioRadio 801 154 -149%
SMN 1170 B +59%
SMN2 281 48 +18.6%
Sheridan 459 131  -38%
Source 1082 126 -33%
Talknet 532 106 —24%
Transtar 960 108 +24.7%
Ust 867 133 -121%
Us2 679 124 -67%

network which pulls one or more
complete dayparts fram measure-
ment. Thus Mutual, SMN, SMN2,
and Talkmet are unlisted. Instead,
SRI now publishes the “All Broad-
casts Except 12M-6A” table, which
lists all networks, as well as the
number of programs each chooses
to bave measured.

measurement systern has proven
to be a reliable and acarate
source for national fadio andience
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CAST INFORMAL VOTE

New Arbitron
Diaries Tested

The ‘“Miami Vice” diaries are here! In an effort to im-
prove the public’s cooperation with the 20-year-old ratings
tool, Arbitron has tested diaries with a more contempor-
ary look. The examples debuted here don’t do Arbitron
justice. How about aqua and silver? Perhaps you’d like the
purple and silver diary model instead. Flash is in, mono-

chrome is out.

‘The sudden trendiness in Laurel
is a result of ongoing research tests
to make the much-maligned ““day-
part” diary less harmful to listen-
ing levels. This column looks at the
situation’s background, and gives
you a chance to vote for the test
version you prefer.

Repairing The
Daypart Diary

Remember last summer, when
radio listening levels fell into a
trench? It turned out that the drop
was coincident with the introduc-
tion of the daypart diary. While the
new diary layout did resolve the
midnight/noon 12am/pm problem,
other nasty side-effects arose. See-

‘““‘When radio listening
levels fell into a trench,
the drop was
coincident with the
introduction of the
daypart diary.”’

All the movers and shakers in
New York and elsewhere moved
and shook, causing enough turbu-
lence that Arbitron adopted new
edit rules to make amends. These
more liberal interpretations, effec-

ing listening levels drop across the tive with the winter '87 sweep, did
nation was nobody’s idea of fun. allow more crediting — and, in-
Diary #2
) - [
O . N
Time | Station - |- Place
Call letters or station name | Check () one Chackirome |
2 At |1 At |Other |
Sant | Swp | Pnimewdid g | AM | M |Home| Car | ork | Pl
1 |
Early = #
Morning | | -
5 AM to
10 AM |
H
Midday |
10 AM to [
3PM | | |
i
k] T |
Late k | +
Afternoon| ! {
3PM1w '
7PM l
‘ 1
Night *
7PMo
5AM l |
(Early Fn) — + | { !
If you didn’t hear a radio today,

%

lease check here. D

Available Now!

Hanna-Barbera

separate the dayparts

By Jhan Hiber

deed, listening levels increased
across the board.

Although the new edit rules help-
ed, they were only a quick fix. Ar-
bitron’s dilemma was how to make
the best of the daypart diary from
its perspective and, at the same
time, demonstrate to the industry
that remaining diary problems
were being addressed.

Industry Input:
“Update Diary”

The “Miami Vice” test diaries
were developed with the input of
key researchers, including several
from NAB and RAB. Among the
suggestions for updating the look
(and, it was hoped, enhancing user
cooperation) were:

» Contemporize the colors. Add
some flash.

¢ Improve the diary’s finish and
feel (i.e, heavier stock paper).

s Expand and simplify direc-
tions, and add answers to questions
typical diarykeepers might have
(i.e, “What do we mean by listen-
ing?”).

¢ Minimize or eliminate the
heavy black borders that now
(see
samples).

Arbitron: “Let’s Test”

Armed with these ideas, Ar-
bitron went to work developing
tests. This past spring sweep saw

‘““Arbitron’s quick
response is the good
news. The bad news is
when the results will be
available.’’

several markets pinpointed as test
cases. (Don't worry — the test
diaries were not used to actually
project ratings for the spring '87
survey.)

Arbitron’s quick response is the
good news. The bad news is when
the test results will be available.
Originally, a full report was
scheduled for industry review this
fall. If either version had proved
worthwhile, implementation could
have started as early as spring '88.
Now, however, it turns out the data
apparently won’t be summarized

Diary #1

Station
Cal ltters or sation name | Check (v one

Don't kmow? Use program
nawe or dual setting. | AM | FM |Home Car | Work

Early | 1
Morning | |
(from 5 AM) } |

Mgy |— T+

+ 4 4 + + :
| |
\\ t + + 1 + 1 +

|
If you didn’t hear a radio today, D
please check here.
until next spring — almost a year
after the tests. Introduction of the
new diary format could then not
take place until the fall '88 sweep at
the earliest. It’s hoped that Ar-
bitron can accelerate this process.

Which Diary Do You Like?

While Arbitron is sifting through
recent test findings, I want to see
how its customers feel. Look at the
two sample test diary pages, then
cast your ballot. You can vote for
number one, number two, the cur-
rent diary, or none of the above.
Send your ballot to the address on
the coupon, and the results will be
announced in an upcoming column.

Jhan Hiber

--------------------------------------------1

| vote for (check only one, pleaée):

[J Number one

[J Number two

[J Current diary layout

[J None of the above
Please send your ballot to:

Jhan Hiber

VP/Research

Malrite Communications Group
1200 Statler Office Tower
Cleveland, OH 44115

-----------------------q
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e The Sound Effects

LIBRARY OF SOUNDS

We All Love
e Super Index

List price: $200.00

Only $150.00 ...

To order . . . send a check made payable to interlock Mfg. Corp. to: Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Bivd., Hollywood, CA 90068
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‘JUMP START”

the first hit from

Natalie's stunning

new album
EVERLASTING

v

CHR NEW & ACTIVE |
79/38 - 34%

ONE OF THE

MOST ADDED
Including

WXKS KDWwB
WKSE WLOL
WCAU KKRZ
PRO-FM FM102
KRBE KROY
WGH KCPX
B96 KS103
WCZY  KMEL
WHYT  KATD

URBAN CONTEMPORARY ©)
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“SHATTERED
GLASS”

(7-89245) (PR 2061)

IS BREAKING
NOW?

THIS WEEK, LAURA BRANIGAN'’S
NEW SINGLE IS

A/C BREAKER!

from the album
TOUCH

(81747)

Produced by David Kershenbaum except “Shatiered Glass,
produced by Stock, Altken. Waterman

Management: Laurence R. Kruteck

45
On Atlantic Records

1987 Atantic Recording Corp.© A Warnet Communications Co.
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IASb}i;g_;87 Arbitron 12+

San
Francisco

KGO and KCBS were the top
two, as usual. The Giants helpec
KNBR match its spring ‘86 share
exactly for third. KSOL put a share
between itself and KMEL, as the
latter station moved slightly oft
KSOL's turf and back towards CHR
center. The KSFO/KYA combc
rose 3.0-4.1, with the stronger
jump going to AM. “Magic 610’
KFRC hasn't done this well since
the 1980-83 Gerry Cagle erz
when it was the market’s only CHR.
Both KFOG and KRQR rebounded,
with the latter opening up an AOR
lead.

Chicago

This was WGCHFM’s best book
ever, so it's fitting that the UC giant
should finally pass WGN, Cubs and
all. WGCI handed out both “count-
the-songs” cash and song-of-the-
day prize packages In the spring.
WFYR rebounded to tie AOR Gold
WCKG; both could get a boost from
the change of WRXR, which inched
to its best format showing. Even
though Steve Dahl & Gary Meier's
move to AM didn't take place until
the tail end of the measurement
period, the effect on both WLUPs
could be seen instantly, as the AM
moved 0.7-1.2. (That 1.2 probably
came from scratch given the unlike-
lihood of WCFL's Christian AC au-
dience being entranced by what

Nassau-
Suffolk

Long island has done a good job
in recent years of breeding its own
champions that can occasionally
beat out the New York stations.
WALK has ruled the market several
times; WBLI has led CHR. Here
WBAB, tied for sixth last time,
scored its first really good book
since spring ‘85 when it was third
with a 6.2. One of the AOR's pro-
motions involved "spoiling listeners
rotten” with the free use of a beach
house for the summer. Meanwhile,
WLIR, which only began cracking
the 2s consistently last year, added
a share as the local AORs swept

Wia 87 e Sftad.) | their NYC counterparts. WLTW
KGO (N/T) 73 78 < : matched its New York perfor-
KCBS (N'T) 6.0 50 wi'az Sp'87 mance; WABC had its best Talk
KNBR (Misc) 25 4.9 WGCHM (UC) 7.7 8.6 | showing anywhere. The Mets
KABL-AM & FM Wt (Talk) 81 84 boosted WHN In its final Country
WBBM (News) 6.8 5.7 book.
KS“?”LEZ(LC) i? :g WLOO (B/EZ) 62 63 —
KMEL (CHR) 4.4 39 afr: &Jg ::g ::‘2‘ aslT\ZB (égs) 43 59
KFRC (BBnd) 2.9 38 WBBM-FM (CHR) 37 3s o ((: o ) 6.(7) 5.8
KOIT-AM & FM WLUPFM (AOR) 51 37 iy J( CHR’ f' : i';
(AC) 3.1 35 WUSN (Ctry) 31 o WMK(MI| a). o !
KLOKFM (AC) 3.1 2.9 WKQX (CHR) 30 32 o -
KYUU (AC) 28 27 WCLR (AC) = ¥ w(css) . 58 45
KRQR (AOR) 20 286 WCKG (AOR) 28 29 | WCBS-i(-'Mew(:c)n ’ :'g 41
KBLX-AM & FM WJIMK (Gold) 24 29 o Y AC( ) o g1l
(AA) 35 25 WXRT (AOR) 29 27 bubarh T(alk) % (o
KSFO (Gold) 1.6 2.4 WYTZ (CHR) 57 27 | et C( Taj)k 2.6 g.g
KFOG (AOR) 2.0 2.3 | WFYR (AC) 23 26 e (uc ) 3.6 .
KITS (CHR) 30 23 WJJD (BBnd) 34 3E i ,fl ) p S
KDFC-AM & FM | WMAQ (Takk) 17 B2 VRE H: AO)R = .
(Clas) 21 22 | \WRXR (Gold) 13 16 i BBnd‘ ) 26 g.o
KOl (AC) 23 21 | WVON (UC) 15 15 wxm(( AOR) 33 °
KKHEAM & FM | WFMT (Clas) 13 4 ks é ) " :2’
(Clas) 1719 1 wiuer (a0R) 7 12 | wnsn( Z:':) b 2'i
KNEW (Ctry) 2717 | g (Cag 7 ) | e 358 a
YA (G00) 14 17 | Wos i) 1312 | whsciag) s 23
‘ . k , [ )
KBAY (B/EZ) 50 | 14 | TR ' azgmr C(;B/EZ) :2“2) 2:24
KJAZ (Jazz) 1.2 1.4 ; .
KDIA ((UC) 9 12 : WKJY (B/EZ) 18 21
KARA (AC) 8 1.1 I —— WEZN (B/EZ) 1.1 1.8
KKCY (AOR) 1.5 1.1 WQXR-AM & FM
KLZE (B/EZ) 1.2 1.1 For The Record (Clas) 1.1 1.4
KWSS (CHR) 14 11 In last week's Los Angeles | WRKS (UC) 19 14
KOFY (Gold) 14 10 ratings, KRTH-FM should be a | w:;;(?ggnd) :; : :)
3:8nota3.6. | WYNY (AC) 12 10
a a2 -
Riverside-San Bernardino
The tie at the top broke this time,
with KDUO in first place for a third wie7  Sp'87
consecutive book, slightly ahead of ~ KDUO (B/EZ) 75 77 KCAL-FM (AOR) 36 25
CHR/AC/Urban KGGI. KRTH-FM,  KGGI (CHR) 75 7.4 KNX (News) 34 23
which does advertise this far east, KRTHFM (Gold) 50 7.2 KOLA (CHR) 3.0 2.3
had been the top contemporary in KIS-AM & FM KROQ (AOR) 1.8 202
this market before, and even best- (CHR) 5.6 5.5 KABC (Talk) 23 17
ed KIS, but this was its best 12+  KLOS (AOR) 43 42 KiQQ (AC) 15 16
sbowing. KFXM rebounded; it was  KFI (AC) 4.3 3.8 KNX-FM (AOR) 1.5 15
ata3.7 lastspringand a4 5inthe  KOST (AC) 42 34 KLAC (Ctry) 13 14
fall. The Birches showed KTWV KFXM (BBnd) 2.4 3.2 KNTF (Ctry) 17 1.4
losing most of its audience to KTWV (AA) 1.2 3.0 KWDJ (Ctry) 1.3 14
various AOR players; here, the  KCKC (Ctry) 27 28 KLSX (Gold) 8 13
AORSs held or declined and the  KPWR (UC) 26 28 KMPC (BBnd) 712
KBIG (AC) 28 27

Wave had its best showing in two
years. (And what are the implica-
tions of a New Age/Jazz format do-
ing even better in a blue-collar mar-
ket thanin L.A.?)




— In Memoriam —

SAL UTERANO

June 26, 1927 July 16, 1987

We Will Miss You Deeply

—The Atlantic Family——
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RATINGS

Spring ‘87 Arbitron 12 +

Anaheim-
Santa Ana

KIS has fluctuated in Orange
County but only between a 10.0
and a 7.5; it remained the undis-
puted champion. KRTH-FM, which
was at a 3.3 two years ago, added
a share to take second. Baseball
stations did well: KABC with the
Dodgers and KMPC with the
Angels each gained a share. KLSX
zoomed out of the 2-share range it
had occupied for several incarna-
tions; KPWR had its best-ever
Orange County showing. KTWV
moved 2.4-2.5; there'll be some in-
teresting ascription happenings
here since there’s already a KWVE
in San Clemente with an 0.9. KEZY

San Jose-

Yet another market with only a
few good books. KGO heid on in
the top siot, even with KNBR more
than doubling. (Last year, its spring
surge was only good for a 3.6.) For
some time locals have been saying
that KSOL was a major factor in the
South Bay; now they've been prov-
ed right as the station posted its
best San Jose numbers ever at the
apparent expense of the CHRs. (it
was also the first time KSOL beat its
San Fran numbers here.) KSJO and
KOIT each added a half share. New
Age KLRS posted an 0.8 in its first
book in the format; licensed to San-
ta Cruz, it hadn't previously shown
in San Jose.

Winter '87 Spring '87

Boston

Both WXKSFM and WBCN have
very visible annual concert promo-
tions in the spring. Kiss 108 lined
up Whitney Houston, Cameo, and
the Starship, among others, for its
birthday party at Boston Gardens
and retook #1 by slipping less than
WBZ. WBCN staged its “Rock &
Roll Rumble” and regained the
three-tenths it lost in the winter.
WZOU was nearly double its spring
'86 showing; WZLX was a few ten-
ths ahead of its number from a year
ago. A few stations rebounded from
abnormally low winters, among
them WAAF and WBOS. WILD had
its best book since fall '85.

Winter ‘87 Spring ‘87

WXKSFM (CHR) 89 88
and KWIZ shared the top local ::gL((YJT)C) gg ;f WBZ (AC) 9.0 87
spot. Despite Orange County’s rep- KOME (AOR) 5' 4 5'2 WBCN (AOR) 6.8 71
utation as a Country stronghoid — KWSS (CHR) 5.6 4'7 WRKO (N/T) 7.0 6.9
KZLA and KLAC are the only KNBR (Misc) 20 43 WHDH (AC) 58 57
L.A. stations that duak-ID with Ana- KCBS (NT) 49 39 WJIB (B/E2) 6.7 57
heim — the format's share was only KARA (AC) 3‘0 3'7 WSSH (AC) 4.9 4.7
a 3.7 spiit three ways. KBAY (B/E2) 58 37 WZOU (CHR) 38 47
K WEE) (News) 5.1 4.6
Fall'86 Spring 87 K:;EU ((;/(E:)Z) 33 g; WZLX (Gold) 4.1 45
KIS-AM & FM KSJO (AOR) 30 35 WROR (AC) 38 38
{CHR) 79 85 KATD (CHR) 38 28 WMJX (AC) 40 35
KRTH-FM (Gold) 52 59 KEZR (AC) 30 28 WAAF (AOR) 18 27
KABC (Talk) 4.7 5.7 KMEL (CHR) 3'3 2'8 WVEF (AC) 3.1 2.5
KROQ (AOR) 5.8 5.5 KSAN (Ctry) 2‘7 2'6 WILD (UC) 1.7 2.3
KJOI (B/E2) 5.0 53 KOIT-AM & FM ’ ' WBOS (Ctry) 1.6 22
KPWR (CHR) 38 50 (AC) 2.1 25 WXKS (BBnd) 14 1.8
KBIG (AC) 47 49 KEEN (Ctry) 28 24 WCRB (Clas) 16 1.4
KLSX (Goid) 26 46 | (s (CHR) 20 23 WMRQ (AOR) 13 1.4
KMPC (BBnd) 3.3 4.3 KDFC-AM & FM : : WPLM-AM & FM
OSTRO 40 a7 | (O SIS o
KLOS (AOR) 33 35 ';:g'; l:éf’ g‘g 21
KIQQ (AC) 35 32 KLIV (BBnd) 23 19
:m 2] 25 26 | B x-AM & FM ‘ '
* (AA) - 25
(AA) 23 18
:svzl’z'_‘&”:‘)m 7 19 | kroG (AOR) 19 15
KSFO (Gold) 4 1.4
aoo ve 1y | xamawarw
KRTH (Gokd) 7 18 (B/E2) 9 ke
KNAC (AOR) 17 0 || e S
KZLA (Ciry) 20 17 KFRC (BBnd) 12 141
KFACM (Clas) 16 1.4 KLOKFM (AC) 1.3 11
KIKF (Ctry) 10 1.2 | KYA(God) 11
KKHIF-AM & FM -
KLVE (Span) 1.7 1.2
(Clas) 15 10
* Formerty KMET (AOR)
Philadelphia
o Winter ‘87 Spring ‘87
WMMR was in its usual #1 spot. WMMR (AOR) 9.0 8.9 WCAU-FM (CHR) 5.0 4.3
WUSL, by nudging forward, tied WEAZ (B/E2) 9.0 7.4 WYSP (Gold) 4.5 4.2
WEAZ for second, the first time it's WUSL (UC) 7.2 7.4 WCAU (News) 3.0 3.5
been there since summer '85. The KYW (News) 7.6 6.8 WXTU (Ctry) 3.2 3.3
real surprise in Urban, however, WKSZ (AC) 5.7 5.3 WEGX (CHR) 1.6 3.0
was WDAS-FM, the much longer- WMGK (AC) 4.5 5.1 WIP (Misc) 2.6 2.4
listed veteran that many had nearly WDAS-FM (UC) 36 5.0 WIOQ (AOR) 2.9 23
written off; WDAS hadn.'t seen a WPEN (BBnd) 4.3 4.5 WFLN (Clas) 20 1.8
five share in the last six books.  wgN) (aC) 47 44  WFIL (Gold) 14 15
WMGK, which also had a good WWDB (Talk) 4.5 4.4 WDAS (UC) 1.5 1.1
Birch, closed in on WKSZ for the WHAT (UC) 5 1.0

AC lead. Unlike the Birches, “adult
CHR” WEGX could be seen taking
a piece of WCAU-FM. AMs WPEN
and WCAU also increased.
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NETWORK FEATURE FILE

MUSIC FEATURES

WEEKLY

American Dance Traxx (WO/M)

Debbie Harry/Jody Watley/Lisa Lisa

Lee Arnold On A

Country Road (WOM)

Michael JohnsorvEarl Thomas Conley/Exdle/
Rosarne Cash/Dwight Yoakam

Dick Clark’s Rock, Roll

& Remember (US)

Roy Orbison

Classic Cuts (MJn

John Lennon

The Countdown (WOIM)

Vaneese Thomes/Levert

Countdown America

with Dick Clark {US)

Lausra Branigan

Countdown USA (CUSA)

Fleetwood Mac -

Country Calendar

Woeekly Special (CW)

Dwight Yoakam/Juice Newton/Lee Greenwood
Randy Travis/Michasl Martin Murphy/
Mickey Glley

Country Cioseup (PM)

Alabama/Gatlins/Nitty Gritty Dirt Band/
Osk Ridge Boys

Country Report Countdown(WRN)
Exile/Forester Sisters
Country Today (MJ1)
Wayton Jennings
Crulsin' America
with Cousin Brucle (CBS)
George Marti/PP&M/Melissa Manchester
Rick Dees Weekly Top 40  (DIR)
Debbie Gibson
Dr. Demento (WOIM)
All request show
Encore With Jim Lange  (WO/M)
1943: Harry James
Fusion 40 (TP)
Grover Washington Jr./Al Jarreaw/

Maynerd Ferguson
Future Hits (WOIM)
Heart/Michael Johnaon
Great Sounds (US)
Andy Willams
Highlights (BP)
B.B. King
Hot Rocks (US)
Gioria Estefan/Miami Sound Machine
in Concert (WOIM)
Georgia Satelites/Frozen Ghost
Jazz Show wiDavid Sanborn(NBC)
Pat Metheny
John Lander’s Hit Music USA (US)
Outfieid/Jay Leno
Legends Of Rock (NBC)
Cream
Let The Good
Times Roll (GSN/ABC)

Graham Nash/Martha & The Vandellas

July 31 - August 6

Line One (WOIM)
Georga Setelites

Live From Gllley's (WOIM)
Chaerfie Daniels Band

Metaishop (MJD)
Doiden

Milier Sound Express (WO/M)
Luther Vandross Pt. 1

Motor City Beat (US)

(WOIM)
Anita Mormis/Les Miserables/Listener letters
Musical Starstreams (FF)
Schonherz & Scott

Nationai Music Survey  (WO/M)
James ingram

Off The Record (WO/M)
Starship

On The Move (CBS)
Run DMC/DeBarge

On The Radio (NSBA)
Devid Bowie

Party America (ABC)

Tom Hanks/Mel Brooks/ Jellybean/Run D.M.C./
Mark Harmon/Fabulous Thunderbirds/
Chico DeBarge
Plain Rap Countdown (PRN)
AC: Bruce Homsby/Steve Winwood/
Suzanne Vega/Fleetwood Mac/Los Lobos
CHR: TPau/Pseudo Echo/Living In A Box/
Bryan Adams/Motiey Crue
Urban: George Michael/Madonna/
Gloria Estefan/Surface/System
Pop Concerts/
Star Trak Profiles
Smokey Robinson
Powercuts
Det Leppard/Gratetul Dead
Radioscope (RS)
Ready For The World/Natalie Cole
Reelin’ in The Years (GSN/ABC)
Santana/Kinks
Rock & Roll Never Forgets (WO/M)
Moody Blues/Mantred Mann/Yardbirde/
Blood, Sweet, & Tears
Rock Chronicles (WOIM)
Dan Fogelberg/Roger Deltrey/Bob Seger/
Marilion
Rock Of The World
Jools Holland
Rock Watch (US)
Doors 20th anniversary special
Scott Shannon's Rockin’
America Countdown (WO/M)
Whispers/U2/Klymaax
Sittin’ in (WRN)
Vince Gl

Solid Gold Saturday Night  (US)
Nothing But #18

(WO/M)
(GSN/ABC)

(MCA)

Speclal Edition (WO/m)
Gregory Abbott
Spirit Of Summer (CBS)

Jeftrey Osbome/Sheena Easton/Four Tops

Star Beat MJn
Nona Hendryx

Sunday Country ((¢)]
Emmylou Harris

Super Gold (TRAN)

Beaties’ movie music/Top ten 21 years ago/
Top 10 instrumentais of 50's 8 60's/Double
shots of super goid soul/All time best
soul songs

Superstars Rock Concert (WO/M)

. FbouSimple Minds

That’s Love

Gino VanelvMike Love/Martin Short/
Shelly Duval

Weekly Country Music

Countdown

Crystal Gayle

(SPN)

(USP)

DAILY I

August 3 - August 7
British Wax Museum (RD)
Rainbow/Small Faces/Beaties/Roger Daltrey/

Led Zeppeln
Country Calendar ({CW)
Tommy Wast/Den Seels/Chertey Pride/
George Strait/Jenice Gil/Tanya Tucker/
Paul Davis
Country Comments (WOIM)
Kathy Matiea/Michael VT,
Brown/Lyle Lovett/Statier Brothers/
Tanya Tucker/Restiess Heart
Country Datebook (US)
Cindy Nixonv/Jery Reed/Sonny James/
Kendalis/Moe Bandy/Joe Stampley
Country Report (WRN)
Oak Ridge Boys
Rick Dees American Music
Magazine (US)
Whitney Houston/Whispers/Heart
Janet Jackson/Geneeis
Off The Record (WOIM)
Lou Gramm/YST/Ace Frehiey
Psychedelic Psnack (WOIM)
CSNAY/Grateful Dead/Traffic/Robin Trower/
Bob Dywen

Rock & Roll Never Forgets (WO/M)
Grand Funi/Blue Oyster Cult/Jerry Gercia

Rock Today (MJD
Richard Marx
Shootin’ The Breeze (WOIM)
Sy Mool & Gang/Ath Starr
Solid Gold Country (US)
Jordanaires/August calendar/ 1983/

Rodney Crowel/Mel Tills
Solid Goid Scrapbook (US)

Color my workd/1972/Bob Dylesviet's go

0 the hop
Star Trak (WO/m)

Bob Seger/Nylons/Dan Fogelberg

NEW/S & INFORMATION FEATURES

July 27 - August 2

GENERAL
INFORMATION

American Focus (FY)
Ed Bradiey
Auto Report (ME)
Imported pickupe/Airbags/Pony Cars/Flat tires
The Blimp (PM)
Sports arenas/Fancy pet itema/Electronic road

Quides/Phony degrees/Frequent flyer

troubles

Car Show Coast-To-Coast (SCGH)
Mazda 2600 Truck/87 imports

Computer Program (PM)
Computerized apphances/Computers in stock
market/Local area networks
Discovenng Tomorrow (JPB)
Fun and garmes when air traveling/Robotic
playmates/Genetic end 10 cavities/Heart
aftack protection/China’s Greet Wall in spece
Earth News (WOIM)
Hot summer fims pt. 1
Larry King Show (WOIM)
Patty Duke/Ben Wattenberg/Or. SpideV
James Dickey/Gioria Steinem
Like Only Yesterday (WO/M)
Nixon nominated/Ranger 7 moon shot/
Pope bans birth control/Eagleton withdraws
A Moment in History (NBC)

Houee votes o impeach Nixon/Soviets boycott
Olympica/Charies 8 Di tie/Hoffa disappears/

Eagleton pulls out/U of T sniper/Legionnaires
disease
NBC Extra (NBC)
Is basebal off base?
Sylvia Porter’s Personal
Finance Report (REMN)

Timely investments/Gold/Stock spiits/Private
banking/L.S. EE Bonds

Radio Links (RL)

Madonna

Sound Advice (PM)

How hi-fi got hi-fi'Tom Edison’s phonograph/
History of radio/Tape recording

Travel Holiday Magazine (CW)

New England

Wireless Flash (CN)

Mark Harmon/Hank Searles/George Benson/
Earl KlughvAstrid Young

Working Out (J80)

Distance swimming/Aercbic dance/Tennis/
Weight training/Fitness walking/

Costas Coast To Coast (CW)

Jack Buck/Catfish Hunter

Radio Basebaili Cards (GCS)
Tommy Lasorda/Don Baylor/Joe Carter/Dwight

Gooden/Nolan Ryan/Rick Rhoden
Sporting News Report (CW)
Hubie Brown, Bil Lee/Nancy Lieberman/Johnny

BenchHarry Caray/Joe Nuxhell
Sports Flashback (CW)

Left-handec pitcher hoiding ali-time strikeout
record/Bob Gibson's 71 no hitter/
Ken Holtzman’s ‘69 no hitter/Al-Norton title
bouts/'87 NBA Final MVP/Pete Rose's all-
time hit record/Bjomn Borg's tour straight
Wimbeidon tites

COMEDY I

All My Chiidren Update ~ (PRN)
Mich goes Sky diving/Raging waters for
babbiing Brooke/Hillary flosses reguiarly/

a lady

Bobby Jo Ambergy's

Bar 'N’ Grill (DD)

Turtleneck night/Texas cheinsaw dentist/Eat th
you're sicl/Urban cowboy aftershave/
Torchey LaNude

Comedy Hour (MJD

Uve guest: Bob Goldthwait/Steven Wright/
Carl Reiner/Met Brooks/Robin Willams
Comedy Show
Ccw)
Wi in Mull/

with Dick Cavett

readway -2/ konath m
Jimmy Durante/Smothers Bros./Gilda Radner

Comedy Spot (CW)

Victor Borge/Nat1 Lampoon/irving Jacobson/
Story Theatre/Jim Dale

Daily Feed (DCA)

Hey Moe hey Larry/Networks cancel hearings/
Deaver's judge Reimply forgot/Simuiated
press confersnce/Max in space take 7

Fun Factory PM)

Joe Friday The 13th/Pet Sounds/Jallbait Rock/
Superman Four

Hiney Wine (DD)

Hiney in the blanket/Bip shrimp in your hiney/
Peach fuzz in your hiney/Hiney at Disney/
Ges bubbles in our hiney

Jackie The Joke Man (OHR)

Man eeting shrimp/No-nightie night/if you knew
sushi/Alaskan college prank/Honor offer

Laugh Machine PM)

Steven Wright/Robert Kiein/Rodney
Dangerfield/Pat PaulsenvEmo Phiips

Mel Blanc's Blankety Blancs(ASR)

Humility/l know about you/Towels/Something
sickening/Cod lver ol

National Comedy Wireless (DD)

Rodney goes camping/Susan B. wil rise again/
Cari catches eerly train/The Devil in Mise
Piggy/Ajax Celulite Putty

National Lampoon’s

True Facts (PRN)

Hey Moe/Rubber Refuse/Taking to God/
Audience participation/1l be your
sledgehammer

Redio Hotline (ASR)

What's going on down there/Doctor bator's
office/Wrong pictures/Mothbalis/
Bruno's apology

Stevens & Grdnic’s

Comedy Drop-ins (ASR)

House of organs/Taster's spread/Hinckly HoteV
How fo pick up girle, Pt. 1/Music awards

Stevens & Grdnic's

Daily Comedy Exclusive (ASR)

Ozzy Rock University/Smoking-non smoking/
Reward & punishment/Coat hanger abuse/
16 day deodorant pad

DRAMA/
NOSTALGIA

Golden Age Of Radio (PRN)
[ X/Caivaicade of /NBC Short
Stories/Great Gildersieeve/Peopie Are Funny
Same Time . ..
Same Station
When radio went to war

(RRC)

) MRC RADIO
% TER™ . 'NM

s
=0

GIVING ROCK A SPORTING CHANCE — NBC Sports play-by-play commentator and studio host Bob Costas has
been announced as moderator of “Great Moments In Rock,” a four-hour Labor Day special consulted by Burkhart/
Abrams/Douglas/Elliot, produced by Denny Somach, and distributed by NBC. The show willl feature landmark
events in rock music, from Elvis Presley’s appearances on the Ed Sullivan show to the 20th anniversary )of “Sgt.
Pepper.” Pictured are (I-r) B/A/D/E consultants Greg Gillesple and Dwight Douglas, Costas, B/A/D/E'’s LegAbrams,

and NBC VP/GM Willard Lockridge.

NETWORKS/
PROGRAM SUPPLIERS

ABC — ABC Radio (212) 887-7777

AM — American Media (404) 873-3100

AP — Associated Press (202) 955-7200

ASR — Al Star Radio (213) 850-1169

ATGN — At The Game Network (516} 491-8585

88s — ooan'ley Broadcasting Services (213) 869-

1 -

B8P — Bullet Productions (818) 760-3800

CB8S — CBS Radio (212) 975-4321

CCA — Ch Countd Amer
1369

Cl — Cart inc. (509) 534-7090

CN — Copley Radio (619) 293-1818

CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA — OC Audio (202) 638-4222

DO — Dorsev & Donnelly (214) 631-7934

DIR — DIR Broadcasting (212) 371-6850

FF — Frank Forest Productions (415) 383-7827

FY — Focus On Youth Radio (609) 452-1150

GCS — Greene Creetive Services (415) 530-2636

GSN — Giobal Satelite Net (818) 908-1888

JT — Art Good's Jazz Trax (619) 233-9228

JBl — Jameeon Broadcast (202) 328-3283

H—ZV;MMEMMM(BOO) 345-

(312) 820-

MCA — MCA Radio (818) 777-5775

ME — Meafticket Entertainment (818) 892-7101

MJ — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions (212) 755-3320

NSBA — NSBA Network (213) 308-8009

OHR — Off Hour Rockers {516) 628-1480

PM — ProMedia (212) 585-8400

PIA — Pubic Interest Affilates (312) 943-8888

PRN — Premiere Radic Network (213} 467-2346

REMN — REMN Communications (212) 302-8120

Rl — Radio Intemational (212) 302-1670

AL — Radio Links (213) 454-0488

RRC — Real Radio Compeny (818) 795-4800

SCGI — Starstream Communications (713) 781-
o781

Si — Syndicate It (818) 841-9350

SMN — Satelite Music Network (800) 527-4892

SPN — Special Programming Network (213) 478-
2166

SYN — Syndicom {4 15) 366-1781

TP — Teleprograms (213} 854-4475

TRAN — Transtar (213) 460-6383

US — United Stations (212) 575-6100

WRN — Weedeck Radio Network (800) 548-7474

WOM ~ Westwood One/Mutuai (213) 204-5000
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PROGRAM SUPPLIERS

NATIONAL MUSIC FORMATS

Alternative
Programming Inc.
Raiph Rley (214) 521-4484 / (800) 231-2818
Adult Alternative

HUEY LEWIS “Doing It AN..."
DAN FOGELBERG ‘“Lonely In...”
SMOKEY ROBINSON “One..."

Country Alternative

FARGO & ROYAL “Members...”
DESERT ROSE BAND “Love...”

Broadcast Programming
Joff King/Jay Alright (B00) 426-6082

Adulit Contemporary

CROWDED HOUSE “Something...”
DAN FOGELBERG “Lonely In..."
SMOKEY ROBINSON “One..."”

Modern Country

JUICE NEWTON “First Time..."
EDDY RAVEN “Shine, Shine..."
TANYA TUCKER “Love Me..."”
JOHN SCHNEIDER “When The...”
CHARLEY PRIDE “if You Stil...”

Drake-Chenault

P Berry (800) 247-3303

XT-40

DAN HILL “Can't We Try"

ABC “When Smokey Sings"”
SAMMY HAGAR "“Give To Live"
WHITESNAKE “Here | Go Again”
BANANARAMA “| Heard A Rumor”
SMOKEY ROBINSON “One..."
WHITNEY HOUSTON “Didn't..."

Contempo 300

U2 “| Still Haven't Found...”

HERB ALPERT “Making Love...”
RESTLESS HEART “Why Does...”
WHITNEY HOUSTON “Didn't...”

Great American Country

DWIGHT YOAKAM “Little Ways"
JUICE NEWTON “First Time...”
BARBARA MANDRELL “Child...”

Supersoul

SHERRICK “Just Call”

PRINCE “U Got The Look”
ANITA BAKER “No One In...”
HERB ALPERT “Making Love..."”
COLONEL ABRAMS “How..."”
PATRICE RUSHEN “Anything..."
WHITNEY HOUSTON “Didn't..."

Century 21

Greg Stephens (214) 9342121
The Z Format

PRINCE “U Got The Look”
NATALIE COLE “Jump Start”
GRATEFUL DEAD “Touch Of...”
38 SPECIAL “Back To Paradise”
WHITNEY HOUSTON “Didn't...”
MICHAEL JACKSON “1 Just...”

The AC Format

IN PURSUIT “Thin Line”

ABC “When Smokey Sings"

U2 “| Still Haven't Found...”

HERB ALPERT “"Making Love..."
RESTLESS HEART “Why Does..."
WHITNEY HOUSTON “Didn't...”

Super-Country

FARGO & ROYAL “Members...”
EDDY RAVEN “Shine, Shine...”

Concept Productions

EMvin ichiysme (916) 782-7754

CHR

OTHER ONES “Holiday”
NATALIE COLE “Jump Start”
GRATEFUL DEAD “Touch Of..."
WHITNEY HOUSTON "Didn't..."”

Country
BAILLIE & THE BOYS "He's...”

AC

BREAKFAST CLUB “Kiss & Tell”
RESTLESS HEART “Why Does...”
WHITNEY HOUSTON “Didn't..."
MEDLEY & WARNES

“The Time Of My Life”

Media General
Broadcast Services

Bob Dumeis (901) 3204433
ACtion

CHICAGO “Niagara Falls”

REO SPEEDWAGON “In My..."

DAN FOGELBERG “Lonely In..."
PAUL SIMON “Diamonds On...”

Your Country

JOE KENYON “Hymne”

PATTY LOVELESS “After Al
DWIGHT YOAKAM “Little Ways"
JOHN SCHNEIDER “When The...”
CHARLEY PRIDE “if You..."

Hit Rock

JONATHAN BUTLER “Lies"

ABC “When Smokey Sings”
SAMMY HAGAR “Give To Live”
BANANARAMA *| Heard A Rumor”
FREDDIE JACKSON “Jam...”

Peters Productions, Inc.

George Junak (800) 255-8511
Country Lovin’

GIRLS NEXT DOOR “What A...”
BARBARA MANDRELL “Child...”

The Ultimate AC

ABC “When Smokey Sings”
MADONNA “Who's That Girl”
SMOKEY ROBINSON “One..."”
ANITA BAKER “No One In..."”

The Programming
Consultants

Seve Penny (800) 843-7807
Stereo Rock

DAN HILL “Can't We Try”
SMOKEY ROBINSON “One..."
WHITNEY HOUSTON “Didn't..."”

AC

HUEY LEWIS “Doing It AHl..."
Country

DWIGHT YOAKAM ‘“Little Ways"”
BARBARA MANDRELL “Child...”
EDDY RAVEN “Shine, Shine..."
Hot AC

DAN HILL “Can't We Try"
BANANARAMA “I Heard A Rumor”
WHITESNAKE “Here | Go Again”
SMOKEY ROBINSON “One..."
WHITNEY HOUSTON “Didn't..."”

Radio Arts

John Benedict (818) 8410225
Country's Best

EDDY RAVEN “Shine, Shine...”
BARBARA MANDRELL “Child...”

Soft Contemporary

MADONNA “Who's That Girl”
DAN FOGELBERG “Lonely In..."”
RESTLESS HEART “Why Does...”
CROWDED HOUSE “Something..."

Sound 10
ABC “When Smokey Sings”

U2 “| Still Haven't Found...”
RESTLESS HEART “Why Does..."”

Sateilite Music Network

Pat Clarke (2145 991.9200

The Starstation
CROWDED HOUSE “Something...”

Country Coast-To-Coast

BARBARA MANDRELL “Child...”
WILLIE NELSON “lIsland In...”
O’KANES “Daddies Need To...”

Rock ‘N’ Hits

EUROPE “Carrie”

DEF LEPPARD “Women"
OTHER ONES “Holiday"”
PRINCE “U Got The Look”

A-HA “Living Daylights”
WHITESNAKE “Here | Go Again”
ERIC CLAPTON “Tearing Us..."”

Z-Rock

DIO “Dream Evil™*
DEF LEPPARD ‘‘Hysteria”
LOUDNESS “Hurricane Eyes”

NUCLEAR ASSAULT “The Plague” "

OBSESSION “Methods Of...”

Transtar
Aduit Contemporary

ke Tanner (213) 460-8303

HEART “Alone”

DAN HILL “Can't We Try”
KLYMAXX “I'd Still Say Yes”
FLEETWOOD MAC “Seven...”

JAMESON UNVEILS SOAP QUIZ

AP, CBS Begin
Entertainment
Capsules

Responding to station requests for more entertain-
ment and lifestyle-oriented programming, at least three
program suppliers are offering new services.

¢ Associated Press broadcast
services will feed ‘“Segue” on its
NewsPower, APTV wire services,
and on AP Network News. The
60-second report covers all forms
of entertainment plus lifestyle
trends and offbeat news. Four
“Segue” scripts will cross each
day, two each in drivetimes. The
entertainment capsules will fea-
ture “Music Tracks,” spotlighting
new releases, artist birthdays and
other tidbits covering all formats;
“StarWatch,” which features a
specific celebrity item; ‘‘Show-
Biz,” highlighting the business end
of the entertainment industry; and
“Today In Music History.” (202)
955-7243

» CBS will soon begin feeding af-
filiates its ““Celebrity Audio Feed,”
a weekday service providing cele-
brity actualities to stations. Cuts
will be fed in the morning. (212)
975-4321

 Jameson Broadcast and ABC
Radio team up for “Soap Quiz,”
featuring a soap opera trivia ques-
tion asked by a major soap star
who will also chat about experi-
ences and relationships and then
close with the answer. First week
guests included Jacklyn Zeman
and Bobbie Spencer from ‘‘General
Hospital,” Ruth Warrick and
Phoebe Tyler from “All My Child-
ren,” and Tina Clayton Roberts
from “One Life To Live.” (202) 328-
3283.

IDB Backhauls Joel
Soviet Concert

In a surprising move, Soviet of-
ficials have granted IDB Com-
munications the authority to im-
port into the USSR the telecom-
munications equipment necessary
to beam Billy Joel’s August 2 Len-
ingrad concert back to the US. The
digital-quality concert will be
distributed to stations by DIR.

CBN Gives Radio
Another Try

For the second time in six
years, the Christian Broadcast-
ing Network will be offering

Scott Ross

Christian-formatted radio.
Known before as Continental Ra-
dio, the new version is simply
named CBN Radio. Elements
provided include 22 and a half
hours of contemporary Christian
music, a half-hour news wrapup
at 5pm (Eastern), and a one-hour
talk show entitled ‘“700 Club On
The Line,” which will be hosted
by CBN Entertainment Editor
Scott Ross and *“700 Club’’ co-host
Ben Kinchlow. (804) 424-7777.

g’ -~ .'.i',J W

STAGESIDE WITH LAKESIDE — Teleprograms Director/Program Devel-
opment Tony Cruz (right) chats with Lakeside's Steve Shockley for
“Streetbeat,” which the program supplier produces for MCA Radio.
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'DATEBOOK SEAN ROSS

'Kermit Hops To Victory EVERYONE LOVES

MONDAY, AUGUST 3

1966/Comedian Lenny Bruce dles of a morphine overdose.
1984/Linda Ronstadt admits to an interviewer that she didn’t watch the recently-concluded Democratic

convention. Ronstadt says her interest in politics was “private . . . people think I'm Ilke Shirley MacLaine or “ ‘ r l l: ,,
something.” Also, the Jacksons’ opening night at Madison Square Garden draws Richard Pryor, Bill Murray, STRANGELO ]

Andy Warhol, Steven Spieiberg, David Lee Roth, David Bowle, Donna Summer, Quincy Jones, Jim Henson,
and Kermit The Frog, among others.

1986/Andrew Ridgely runs his formula three racecar off the track again, making his sixth crash in eight races.
The repair bill is around $80,000. Also WNEW/New York legend William B. Williams dies at age 62. it was

Williams who dubbed his friend Frank Sinatra “chairman of the broads,’ a name that was later modified to “ STRAN GE ,,
“board. L i E

TUESDAY, AUGUST 4

1966/John Lennon declares the Beatles “bigger than Jesus.

| 1975/Robert Plant and family are injured when his wife Maureen drives thelr rental car over a cliff into a tree
on the Greek island of Rhodes. The Plants have to be taken to a hospital in the back of an open fruit truck.
198 1/Chicago Mayor Jane Byrne declares “Salute to the Staple Singers Day (44 T ‘ IE 2

| 1984/Denlece Williams plays L.A.'s Beverly Theatre; her former duet partner, Johnny Mathis, plays the S RANGELO

| Universal Ampitheatre. Also, Phil Collins marries Jill Tavelman. And Prince sees the Bangles for the first
time; he spends most of the party afterwards- talking to Susanna Hofts.
1986/Canadian businessman/Expo Chairman Jim Pattison gives retiring British Columbla premier Bill Bennett
John Lennon's $2.3-million rainbow-painted Rolls Royce. Bennett responds, “l guess we'il have to have it
repainted.” David Foster plays his first solo concert at the Bennett tribute but Bryan Adams and Loverboy are
pulled by their manager.

| Born: Rick Derringer 1949, Samantha Sang 1953

WEDNESDAY, AUGUST 5

1957/“American Bandstand" makes its network debut on ABC.
1966/The Beatles’ “Revolver” released

1975/Stevie Wonder announces he'll re-sign with Motown for an estimated $13 million. The pact isn't actually
inked until April, 1976.

1980/RCA releases the limited edition eight-record set “Elvis Aron Presley."”

198 1/Olivia Newton-John gets her star on the Hollywood Walk of Fame between Greta Garbo and Edgar
Kennedy.

1983/“Risky Business” opens, thus spurring the reissue of “Old Time Rock & Roll.” Also, “Get Crazy,"” a sort-
of punk version of the early rock musicals, opens much less auspiciously; Malcolm McDowell plays a rock star
apparently modeled on Mick Jagger.

1986/Al Kooper joins Tom Petty on stage when the Bob Dylan/Petty tour hits San Francisco.

[ Born: Pete Burns (Dead Or Alive) 1959, Vern Gosdin 1934, Sammi Smith 1943, Jim 'Webb 1946

LN )
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Whitney Houston, Rodney Crowel, Joe Tex, Pete Burns

‘ THURSDAY, AUGUST 6

1971/Procol Harum and the Edmonton Symphony Orchestra record “Conquistador
| 1973/Stevie Wonder is severly Injured in the car crash that inspires him to write “Higher Ground.’
| 1982/Sting releases his first solo single, “Spread A Little Happiness,” a period piece from “Brimstone &
| Treacle" that goes largely unnoticed since the Police are still together.

1984/Herb Alpert begins a reunion tour with four of the seven original Tijuana Brass members at L.A.'s
| Greek Theatre. Also, the Cars’ “Drive" video, directed by Timothy Hutton, is released.

Born: Randy DeBarge 1958, Carole Pope (Rough Trade) 1960

FRIDAY, AUGUST 7

1974/Faye Dunaway marries Peter Wolf.

1981/Teddy Pendergrass is proclaimed an honorary citizen of Los Angeles after five days at the Greek
Theatre. Also, B.J. Thomas becomes the 60th member of the Grand Ole Opry.

1983/Rick James savagely attacks Prince in the L.A. Times. Among his complaints: “I'm tired of people
saying | stole (the Mary Jane Girls) from Prince. | had this idea five years ago. Besides, | wouldn't copy any
crap like that Vanity 6 album.” He also claims he'll retire from touring.

Born: Felice Bryant 1925, Rodney Crowell 1950, B.J. Thomas 1942, Bruce Dickinson (Iron Maiden) 1958,
Stan Freberg 1926

SATURDAY, AUGUST 8

1970/Janis Joplin buys a tombstone for Bessie Smith’s Philadelphia grave 33 years after Smith’s death.
1975/Hank Williams Jr. is severely injured in a mountain climbing accident.

1981/Yeah, but they got pregnant watching Prince: two women give birth at a Rick James show in
Birmingham. Also, REO Speedwagon’s Denver show becomes the first major concert on MTV.
1983/Anchorwoman Chrlstine Craft wins $500,000 in her sex discrimination suit against Metromedia but

loses on appeal.
Born: David **The Edge’’ Evans (U2) 1961, Mel Tillls 1932, Michael Johnson 1944, the late Joe Tex 1933
SUNDAY, AUGUST 9

1967/As chronicled In the recent film “Prick Up Your Ears,” writer Joe Orton is hammered to death by his
male lover. “Up Against It,” Orton’s screenplay Intended as a third Beatles’ film, is now being reworked as &
musical with a score by Todd Rundgren.

:
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1969/Charles Manson and family kill Sharon Tate and four others.

1981/Cameo and Rick James draw 30,000 to a show in Baton Rouge. 40,000 cars are turned away and yet ‘
two more kids are born. _ A MUTE
1986/21-year-old Thomas McGuigan is stabbed to death during Queen'’s set at the Britsh Knebworth festival SIRE A

McGuigan bleeds to death before medics can get through the 120,000-person crowd to help him.
Born: Whitney Houston 1963, Barbara Mason 1947 ©1987 Sire Records Company
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JOEL DENVER

NAME VALUE SECOND TO SOUND

Exploding The
Unfamiliar Artist Myth

As a programmer, you’re constantly bombarded with
new records. Usually, you can count on at least 40 ‘“out-of-

the-box’’ singles to hit your ‘first listen” pile each week.

Unfortunately, many don’t get that first listen until called

to your attention.

The reasons are valid: you're
busy with many things besides the
music. You lack support staff.
Your music director is a bit lazy,
maybe overloaded; perhaps you
just don’t care until it becomes a
priority.

If that priority record is by a
superstar, it’s less likely to trigger
the programmer’s should I/
shouldn’t I defenses. Since he's
more inclined to listen right away,
chances are it will be added im-
mediately and reported.

Hit Artists Can Miss

After all, a hit artist can release
anything and it’ll be safe to play,
right? Wrong, Golden-Ears
Breath! There’s a stark reality to
face — an artist’s name value
doesn’t necessarily guarantee a hit
record.

When the same PD is approach-
ed about a strong-sounding record
by an unknown artist, the story is
quite different. In most cases, the
reaction is that old excuse: *“Good-
sounding record, but the artist is
just too unfamiliar for me to play.”
Then there’s the ever-popular, “I’ll
have to wait until my competition
makes it familiar.”

An analysis of the CHR music in-
formation for the week of July 3,

Steve Perun

1987 reveals some interesting facts.
Of the five Breakers:

» Madonna is the only artist who
could be considered a household
name.

e Living In A Box is totally un-
familiar, unless you spent time in
the UK, where their single went top
five.

* Los Lobos, successful on AOR,
is new to much of the CHR audi-
ence.

e The Whispers have had
sporadic CHR success over the
years, but few back-to-back hits.

¢ The Outfield, coming off a ma-
jor album last year, haven’t claim-

CONTEMPORARY HIT RADIO

ed “automatic” status yet.
Superstars Vs. New Artists
Examining the CHR National

Airplay/40 for the same week

brings the subject into sharper
focus. There are ten superstar
names: Whitney Houston (#1),
Heart (#2) Bob Seger (#3), Miami
Sound Machine (#12), Genesis

(#19), Janet Jackson (#22), Fleet-
wood Mac (#26), Bryan Adams
(#28), Starship (#37), and Madonna

Mike Schaefer

(#40). Then there are the establish-
ed artists, with significant name
value because of several hits: Mot-
ley Crue (#14), Jets (#15), George
Michael (#16), and Klymaxx (#27).

The other 26 artists appearing on
the CHR National Airplay/40 are
either just recently reestablished
in the format, are active with fol-
low-ups to recent hits, or are enjoy-
ing their first taste of CHR success.

Those in the recently reestablish-

MY DATE IS ON MY LEFT — Fortunately, the prize wasn't a date with the ape . . . contest winner Sharon Baxter (sec-
ond from right) won backstage passes and a Huey Lewis tour jacket from KZOU (Zoo 98)/Little Rock. Shown (I-r) are
Zoo 98’s Zoorilla, Baxter's friend, Huey, and the station’s Jon Allen.

What’s In A Name?

® Superstars don’t always deliver superhits

® CHR is song-intensive vs. artist-intensive

® New artists are radio’s lifeblood

® ““Artist unfamiliarity’’ a lame excuse for not

playing new product.

ed/hit followup category: Expose
(#5), U2 (#7), Crowded House (#8),
Bruce Hornsby & The Range (#11),
Lisa Lisa (#17, a former #1), Smo-
key Robinson (#18, hitless for six
years), Robbie Nevil (#21), Atlan-
tic Starr (#23, former #1, previously
hit in 86 with *“Secret Lovers”),
Steve Winwood (#25), Cutting Crew
(#31 coming off a #1), Wang Chung
(#34 following #1 and #5 hits), Herb
Alpert (#35, a former #1 who hasn’t
had a hit this decade), Eddie Mon-
ey (#36 and rebuilding his career),
Level 42 (#38, a former top 15 hit),
and Al Jarreau (#39, not an auto-
matic artist in CHR).

Artists basking in first-time CHR
success include: System (#4),
Pseudo Echo (#6), Kenny G (#9),
T’Pau (#10), Nylons (#13), Surface
(#20), Suzanne Vega (#24), Richard
Marx (#29), Whispers (#32), and
Debbie Gibson (#33). There are 10

Garry Wall

here for a total of 39 titles. The 40th
title is by Jennifer Rush with Elton
John (#30), a duet by a new artist
and an established superstar.

Meanwhile, new artists who
have made Breaker and went on to
have Top 15 hits since January '87
include: Beastie Boys, Bon Jovi,
Breakfast Club, Club Nouveau,
Chris DeBurgh, Europe, Lou
Gramm, Poison, Ready For The
World, Jody Watley, Kim Wilde,
and Bruce Willis.

Programmers Ponder
Lame Excuse

Given the strong showing of new
artists outlined above, why do pro-
grammers say they can’t play a
new record because of artist un-
familiarity? “I don’t know why
they’d use such a lame excuse, but
they do,” said Capitol National
Programming Coordinator and
KBEQ/Kansas City PD Steve
Perun.

“Up to a third of my list is new
artists. I never use that as an ex-
cuse not to play a record. I use

others that make sense, like ‘It’s
not performing or selling.’ While
we are running a tight list, KBEQ’s
helped to break Billy Vera. Glenn
Medeiros, Debbie Gisbon, Club
Nouveau, and Lisa Lisa, among
many others.”

Perun added, “The question
from programmers should be ‘Is
the record happening?’ I'm more
leery of playing the third or fourth
single from an album than a new
record by a brand new artist.”

Q106/San Diego PD Garry Wall
confessed, “I can’t say I've never
said ‘I can’t add a record because
it's by an unfamiliar artist,’ but it

‘““New artists are the
lifeblood of radio,
especially CHR. Without
those, we’ll have a

dying format.’’
— Mike Schaefer,
194/Honolulu PD

shouldn’t be a primary reason. If it
was a choice between an unknown
and a superstar, then the newer
record might have to wait a week.”

It Comes Down
To The Sound

“But it really should come down
to the sound of the record and the
company’s commitment to the pro-
ject,” Wall admitted. “Ultimately,
the audience decides if it stays on
the air. When it comes to new art-
ists, we watch other stations simi-
lar to ours. Will To Power ex-
ploding on these stations is like a
litmus test for us.”

194/Honolulu PD Mike Schaefer
noted, “It’s a real challenge for a
PD to educate the audience to the
music (by unfamiliar artists): al-
ways give the title and artist,
preferably in the front and back-
sell. Also, obtain bio information
for the jocks.

“Just because a record is by a
new artist is no excuse not to play
it. New artists are the lifeblood of
radio, especially CHR. Without
those new names, we’ll have a dy-
ing format.

“For the most part, you can rely
on the superstar names like Ma-
donna, Genesis, Phil Collins, Lionel
Richie, or Whitney Houston for
great records. But they’re not in-
fallible. CHR is a song-oriented for-
mat, but we’ve also got to work to
develop new acts for tomorrow. It’s
up to us to give them an identity.”
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WXKS 17-15
PRO-FM deb 35
KRBE on
KITS 10-8
KATD 14-13
294 33-28
K104 28-25
WERZ deb 38
KSAQ add
WKPE deb 35
KTMT deb 39
KHTZ add
Y97 27-21

AOR TRACKS &
AOR ALBUMS €

BOY ...ITLOOKS LIKE
JANES GETTING
SERIOUS /

“JANE’S
GETTING SERIOUS”

(7-89258) (PR 2013)

the single by

JON ASTLEY

from the debut album

EVERYONE LOVES THE PILOT
(EXCEPT THE CREW)

(81740)
Produced by Phil Chapman & Andy MacPherson

On Atlantic Records

© 1987 Atlontic Recording Corp. @ A Worner Communiotions Co

CONTEMPORARY HIT RADIO

The Upper Midwest Conclave held in Minneapolis is a
unique gathering, in that it’s put on by a non-profit organi-
zation run by broadcasters and record reps for the benefit
of all. The atmosphere at this year’s event (held 7/9-12)
was a good balance between social events and meetings.

The radio folks in that part of the
country expressed a sincere desire
not only to learn and grow within
their own careers, but to see this
growth and understanding prolifer-
ate in all ends of the business. A
record-setting 325 registered reps
guaranteed that there was always
a friendly face nearby ready to
discuss the issues of the day.

Opening night events included
four concurrent informal discus-
sions: ‘“The Realities Of Re-
search”; “Radio/Records Rela-
tionships’; “The Management
Think Tank”; and “Radio: Right
Or Wrong,” dealing with moral
and ethical media issues in this
era of censorship.

Leary: ‘“Keep Drugs
Away From Kids”’

The *“Radio/Records Relation-
ships” room featured WLOL’s
Gregg Swedburg and Arista’s Jay
Grady. Two of the hot topics there
were courtesy between the two in-
dustries and the problems of ser-
vice. Non-reported airplay was
also a factor in the discussion.

There was great reaction from
everyone to keynote speaker Dr.
Timothy Leary. His subject, “The
Triumph Of Radio In The Roaring
Twentieth Century,” took swipes at
the Reagan administration but did
agree with Nancy Reagan’s stand
on keeping drugs away from child-
ren. He urged radio to remember
that ‘‘subjectivity and free-form
expression are the keys to the 20th
century and beyond.”

Talentmasters President Don
Anthony took those present into the
world of “Personal Marketing And
The Quest For Talent.” He advised
job seekers to enclose pictures of
themselves with their T&Rs to
demonstrate their ability to make a
nice presentation.

BITS

¢ Reaching The Beaches — Z93/
Atlanta is appealing to the city's sum-
mer love of water sports by becoming
"The Station That Reaches The
Beaches.” Every Thursday morning,
Z293's Cash Cruiser Van pulls over a
car displaying a Z93 rear window
sticker and gives the driver a
weekend getaway to an exotic beach
destination such as San Juan, Key
West, or Marina Del Rey. In addition,
station reps wander the lakes giving
$100 to captains of boats with Z93
window stickers on them. Sunbathers
can also win $100, by having their
radio tuned to the station.

¢ Helping The Homeless — KBTS
(B93)/Austin personality David

Dawson broadcast live for five hours -

atop a 30-foot billboard at a busy in-
tersection to benefit and bring atten-
tion to the homeless. The station en-
couraged listeners to stop by the site
to donate food, clothing, or cash.
Austin Mayor Frank Cooksey pro-
claimed the occasion “help the home-
less” day.

Winning Formula
For Airchecks

“The aircheck is the single-most
important item in securing a new
job,” he said. “Don’t make ex-
cuses for bad quality. The first
15-20 seconds are critical to your
job searching success. Scope down
two or three hours of a show and
have it run no more than four to
five minutes.”

KDWB’s Don Anthony and I
hosted the CHR format room on
Saturday to a lively audience
which eagerly participated in the
question-and-answer segments.
Fragmentation of the format and
what it’s doing to music selection
was a prime discussion topic.
Many programmers and record
reps expressed fear of getting off
track by playing too many oldies
and adopting a non-aggressive
music posture.

Cassette Singles And CDs
Make Impact

The cassette single is being look-

ed at carefully by programmers
hoping to get a better handle on
sales in light of the all-but-extinct
45 rpm configuration. The biggest
problem seems to be the placement
of this product in the stores.
- The pros and cons of compilation
CDs and CD singles was also kick-
ed around. As one record rep put it,
“CDs cost the same for us to record
one track or ten.” Programmers
reported a growing increase in the
number of requests from listeners
to win CDs versus albums or cas-
settes.

The age-old subject of finding,
training, and losing air talent also
came up. While some expressed
dismay over the recruitment pro-
cess, most programmers voiced
their pride in developing young
broadcasters while fully under-
standing that the brightest stars
would soon move on.

Promote And Win

WHBT/Milwaukee’s Kipper
McGee noted, “I have a bias
against SOS promotions,” as he
moderated the panel on *“Building
A Perfect Promotion” which in
cluded WKLH/Miwaukee PD
Steve Brill, KGGO/Des Moines
Promotion Director Phil Wilson,

MW Conclave Highlights

and WLOL programmer Greg
Swedberg. The panel’s basic mes-
sage was that the station that’s bet-
ter marketed and promoted than
all the others will win.

The importance of letting every-
one in the station know about pro-
motions was touched upon, and the
idea of using a check-off list to
cover the fine details of a promo-
tion was explained. Everyone was
urged to set realistic expectations
for their staffs and clients about
promotion results. It was empha-
sized that all present should learn
to say no diplomatically when the
promotion calendar is full, or
when promotions which make no
sense for the station are
presented.

Social events at the conclave in-
cluded a screening of the movie
“La Bamba,” a bowling party
sponsored by WEA, and a trip to
the Minnesota Zoo for a cocktail
party and barbecue sponsored by
Arista, A&M, PolyGram, and Vir-
gin Records.

MOTION

KSOL/San Francisco night rocker
Doug Lee joins 194/Honolulu for PM
drive/Promotions Director duties . . .
94TYX/Jackson afternoon personality
Dave Dunway takes on programming
duties from midday jock Blil Crews,
who is now MD . .. KZOZ/San Luis
Obispo MD Steve Theroux takes over
programming from John Scott, who
steps down to concentrate on his air-
shift.

KX104/Nashville says goodbye to
Production Director Jackson Daniels,
who goes to KOY-FM/Phoenix for the
same duties . . . PM driver Norm Tan-
ner is given additional duties as Asst.
PD/MD at WJAD/Bainbridge.

Don Joseph exits music duties at
WKZL/Winston-Salem and is replaced
by ex-WROQ/Charlotte airstaffer Bifl
Catcher. Over at WROQ, morning
sidekick/Producer Dwayne Ward
adds the new duties of Asst. PD/MD;
John Kilgo, last at WKZQ/Myrtle
Beach, joins to replace the exiting
Johnny Ringo.

Lisa Giles exits the MD chair at
KITY/San Antonio; Sharon LePere,
from crosstown KTFM, takes over the
duties . . . Ken James leaves KRQK/
Lompoc for overnights at KDON/Sali-
nas-Monterey, where Randy Mitchell
exits . . . KPSI/Palm Springs midday
personality/Asst. PD Bob Clark takes
on the job of Promotions Director . . .
Barry Fox moves from FM100/Mem-
phis to WLAP-FM/Lexington as PD.

STATION PROFILE

KYNO(96FM)/Fresno
PD John Lee Walker
MD Jeff Davis

{209) 255-8383

The KYNO philosophy on music is
60% current, 20% recurrent, and
20% oldies, going back as far as eight
years in some cases. For research we
use a unique blend of localized active
and passive callout, and gut feel. We
can best be described as a true CHR,
with light Urban overtones. We're
highly dayparted, with the current to
oldie mix changing dramatically
throughout the day and night.




DAVID LYNN
JONES

THE FIRST SINGLE “BONNIE JEAN (Little Sister)” sss 737
OFF HIS DEBJT ALBUM “HARD TIMES ON EASY STREET” saz-s1s1

PRODUCED BY RICHIE ALBRIGHT, MICK RONSON, AND DAVID LYNN JONES

(2 7" ON YOUR DESK NOW!

- ON MERCURY COMPACT DISCS. CASSETTES AND RECORDS
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Reviewing Job Performance

feedback. Morale can soar when
employee suggestions result in ac-

Whether he works at the world’s most stable station

FARE

where the personnel list is chiseled in granite, or at a re-
volving-door outfit where names on business cards are
printed in pencil, each employee occasionally asks him-

self, “Where, exactly, do I stand?”’

Less guesswork would be re-
quired if employees were assigned
big thermometers on the wall, like
the ones the United Way uses to il-
lustrate fundraising progress.
When the employee did something
wonderful, the boss would color in
a few more inches of thermorme-
ter; when the employee screwed
up, out would come the eraser, and
the reading on the Where I Stand-
O-Meter would plunge.

Some businessmen have settled
on a less graphic manner of telling
employees which way the wind is
blowing. Many stations have com-
pany policies requiring regularly-
scheduled job performance re-
views, which may range from a

few minutes of informal discussion
to full-blown critiques complete
with written reports.

Managers should critique ac-
tions rather than people, and
should include some pats on the
back during the session. If personal
problems are affecting an employ-
ee’s performance, show some sym-
pathy, but think twice before
volunteering to get personally in-
volved.

There is a widespread perception
among workers in general, not only
those specifically in radio, that
management doesn’t give a damn
about opinions and suggestions
from labor. A performance review
presents an opportunity to solicit

tion.

Between performance reviews,
take notes on employees’ specific
triumphs and failures. A written
record can be of great value to a
manager in the event he is chal-
lenged on a decision to promote (or
terminate) an employee.

Be sensitive to the employee’s
reaction to your critique. If he
disagrees strongly and feels a
piece of criticism is unfair, the per-
formance review will leave him
demotivated and will accomplish
little.

Generally speaking, although the
self-starters and go-getters on a
staff are pleased by praise, it's
cash and perks that motivate most
people in the long run. So don’t
forget to let employees know how
you plan to reward them for ex-
cellent performance.

A HIT RECORD
FOR MULTI-
FORMATS!

| CHR NEW & ACTIVE I

Now On Over 50 CHR Reporters!!

WXKS WNCI
WCAU KDWB
| KRBE WLOL
Y100 KKRZ
B9%6 KS103
92X KUBE

Already A 0 Urban Contemporary Hit!
Top Ten Club Record!

/
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CBS Records/CBS Inc

Air Traffic Controllers Strike

MONDAY, AUGUST 3 — Half the nation's commercial airline fiights were suspended in 1981 when air traffic
controllers staged a nationwide strike. President Reagan gave strikers 48 hours to retum to work or be fired, but virtually all
the controflers stayed home. The government began accepting applications for replacements exactly two weeks later.

The exiled Shah of Iran Reza Pahlavi died in Egypt in 1980. Comedian Lenny Bruce terminally ODed on morphine in 1966.
Birthdays: Actor Martin Sheen (Ramon Estevez) 47. Singer Tony Bennett (Antonio Benadetto) 61. Novelist Leon Uris 63.
Grey Panthers founder Maggle Kuhn 83. ’

2226 Miles By Paddleboat

- TUESDAY, AUGUST 4 — Two men challenged the mighty Mississippi River in a paddieboat to set a world record in

1979. Brad Rud and Mick Sigrist entered the headwaters in Minnesota on August 4th and paddied 2226 miles in 103
days. They reached the Gulf of Mexico on November 11th.

in 1980, Hurricane Allen began an eight-day sweep across the Caribbean to Texas, kiling 272 people. A motorcycle first
exceeded 200mph in 1956 (current record 318mph). The Gestapo found Anne Frank in 1944, in a concealed apartment
in Amsterdam where her family had lived in hiding for two years. The US bought the Virgin Istands from Denmark in 1916
for $25-million.

Birthday: Queen Mother Elizabeth of England is 87.

Earlier ‘“‘Challenger’’ Problem Noted

WEDNESDAY, AUGUST 5 — Investigators looking into the January 28 crash of the "Challenger” revealed in 1986
thattheshuﬁlehadbaeiyaverteda'\equ.xdly-dead!yu'agedymreeweeksearﬁer.whenalaunchhadbeenaborted31
seconds before liftoff. NASA had discovered, at the last minute, that “Challenger”'s tanks had accidentally been drained and
the ship didn't have enough fuel to reach orbit.

25th anniversary of the death of Marilyn Monroe, who died in Hollywood at age 36 of a sleeping pill overdose (1962). The
entire National Guard was drafted into the Army 70 years ago, to take part in World War One (1917).

Birthdays: Musician Isaac Hayes 45. First man on the moon Neil Armstrong 57.

Japanese National Memorial Day

THURSDAY, AUGUST 6 — The first nuclear weapon used in warfare, the American atomic bomb codenamed Little
Boy. was dropped on Hiroshima, Japan in 1945. The ten-foot long device killed 100,000 people outright, and about that
many more were mortally burned or irradiated and died later.

25th anniversary of Jamaica's independence from Britain (1962). In 1926, Gertrude Ederle became the first woman to
swim the English Channel; in covering the 35 miles in 14.5 hours, she beat the existing men's record by two hours. New
York State conducted the first execution by electric chair in 1890. Midpoint of summer.

Birthday: Actress Lucille Ball 76.

Nuke Leak in Tennessee

FRIDAY, AUGUST 7 — About a thousand people in Erwin, TN were exposed to increased levels of radiation in 1979
when a nearby top-secret nuclear fuel plant released highly enriched uranium. There were no fatalities. Victims were )
contaminated with up to 500% of normal annual radiation levels.

Atlanta businessman Ted Turner announced in 1985 that he was abandoning his attempt to take over CBS. Philippe Petit
walked a high wire between the World Trade Center towers, 1350 feet above the ground, in 1974, and was promptly
arrested. The revolving door was patented in 1888.

Birthdays: Actress Loni Anderson 43. Singer B.J. Thomas 45.
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STEVE FEINSTEIN

GRAB YOUR LOVEBEADS

Summer Of Love
Flashbacks

Here’s a quick catch up of some loose ends from the

desk of a reputed AOR editor:

If You're Going To
San Francisco . . .

¢ KRQR/San Francisco is link-
ing with an outfit called Summer
Of Love Productions for a series of
events commemorating that 20th
anniversary in the city where it
happened. First was a free KBC
Band concert at Golden Gate Park,
site of many be-ins and free con-
certs during the summer of '67. An
estimated 10,000 listeners con-
tributed four tons of food for the
San Francisco Food Bank.

Next was a multimedia concert
with the Dinosaurs, a band that in-
cludes ex-members of Quicksilver,
Jefferson Airplane, and Big

Brother & The Holding Co., and a*

parade with participants in colorful
'60s garb.

The events will culminate with a
major celebration in Golden Gate
Park in September. If you want to
do a promotion around the series,
call KRQR’s Denise St. Louis at
(415) 765-4137.

« Classic Rock WYSP/Philadel-
phia brought back the spirit of 67
with “Be-In '87,” a freebie concert
featuring Todd Rundgren and a
reunion of local legend American
Dream; their 1970 Ampex album
was produced by Rundgren. The
site was Philly’s Fairmount Park,
where similar shows were held in
the late ’60s.

¢ WHCN/Hartford celebrated
with a psychedelic party at a local
club. Costumes and giveaways
were linked to the year. Black light
shone on a wall covered with white
paper, where people could write
their own sayings in fluorescent
markers. Sample: “We’re not late
for the ’60s, we're early for the
Y%S‘!!

Social Consciousness
On The Air

¢ KQDS/Duluth newsman Rick
Church made headlines with a
mock campaign for Mayor. The

bit, inspired by a caller’s sugges-
tion, has the station giving away
$95 to listeners who come up with
creative yard signs promoting the
Church For Mayor ticket. The pro-
ceeds from fundraising parties
have been donated to a local food
bank, and the station plans to sell
recordings of several campaign
songs donated by area musicians
and give the proceeds to the chari-
ty.

The current mayor took
Church’s gag seriously enough to
have a representative call and ex-
press concern: in the event of a
close election, any write-in vctes
for Church could conceivably alter

THE ZOO IS IN TOWN — Renowned WMMR/Philadelphia clowns John
DeBella (left) and Mark The Shark (right) set up their own big top for a
live broadcast from Ringling Bros. Barnum & Bailey Circus.

MUNI TAKES THE CAKE — While in London for a week of live broad-
casts, WNEW-FM/New York OM Scott Muni attended an Abbey Road
party to celebrate the 20th anniversary of “Sgt. Pepper” 's release. From
left, Muni, Alan Parsons, and broadcast producer Denny Somach.

the results.

¢ WGIR-FM/Manchester hit
print with a controversy involving
an ID cut for the station by New
Hampshire’s Attorney General.
Steve Merrill asked listeners to
“start their day in a legal way —
listen to WGIR’s Breakfast Club.”
The station oulled the promo at the
request of the Attorney General,
who had second thoughts about ap-
pearing to endorse a radio station
— even though what he voiced was
only a congratulatory message for
winning a broadcast excellence
award.

* WKRR/Greensboro morning
man Brad Krantz rallied listeners
to swamp City Hall with calls pro-
testing Sunday gas sale restric-
tions, and made a big impression
on the mayor. At a hearing Krantz
attended to voice his personal ob-
jection to the law, the mayor
chastised him: “You effectively
bogged down operations in this
building.” A headline in the local
paper read “Deejay’s Effort Has
City Hall Spinning.”
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CROSS THE BORDER — A concert "'so big it took two countries to put it
together” is how 9 1X/San Diego described its MexFest, a day-long show
in Tijuana. Both American and Mexican fans attended the event, an effort
to recognize international friendship. Performers included Oingo Boingo,
Bangles, Fixx, Squeeze, and Hoodoo Gurus. Mega, Inc. consuited. Bot-
tom: an estimated 28,000 people fill the Caliente Race Track. Top: MD Oz
and the Gurus' Dave Faulkner do the Mexican hat dance. 5

Promoting Night Moves

A letter from KWHL/Anchorage
MD Kevin Vargas offered an in-
teresting observation on holding
down the night shift: “I have a big
in-transit audience — from 8-
9:30pm. This period is closing time
for malls and many businesses,
near-closing time for dinner
restaurants, and the end time for
movies’ first showings and the
start for second shows. During this
time I promote the hell out of
events coming up later in my show,
and highlight appropriate station
promotions.”

Good Deeds And Giveaways

* WBCN/Boston donated over
$5000 in proceéds from sales of its
1987 Rock 'n’ Roll Calendar to Am-
nesty International. The centerfold
featured a shot of performers such
as Bono and Sting at the Chicago
finale of Amnesty’s 1986 ‘‘Con-
spiracy Of Hope" tour.

e Alternative WFNX/Boston has
moved its tower 100 feet higher,
and six miles closer to Boston. PD
Michael Bright estimates the sta-
tion now penetrates close to 100%
of the city proper, up from 60-70%
previously. To celebrate, the sta-
tion is giving away a trip for two to
see the Tower Of London.

* WDHA/Dever’s daily “CD Up-
grade” replaces a listener’s old LP
with a CD.

¢ KFMZ/Columbia tied in with
Huey Lewis’s “Fore” and gave
away green golf balls and copies of
the album whenever a Huey song
was played over a weekend. A
grand prize winner nabbed a set of
golf clubs and concert tickets.

* WIOQ/Philadelphia, covering
the Core States Bicycling Cham-
pionship, did live reports from an
extremely steep hill known as the
“Manayunk Wall.” For every re-
port done from the “Wall,” copies
of Pink Floyd’s “The Wall” were
given away.

¢ WXRT/Chicago’s ongoing 15th
anniversary celebration will in-
clude a reunion concert of the
Siegel-Schwall Band. The Chicago-
based blues outfit from the late
’60s/early '70s recorded ‘Three
Pieces For Blues Band And Or-
chestra,” a blues/classical col-
laboration with Seiji Ozawa & The
San Francisco Orchestra.

PRATT HELLBENT — KUPD/
Phoenix morning madman Dave
Pratt (left) did a live broadcast from
hell . .. Hell, Michigan. He was
joined by Ozzy Osbourne, who
gave him tips on going to Hell. The
duo called McDonald's to order
Bat McNuggets and set up a “‘Bark
At The Moon" hotline.
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SEGUES

Skip Ward replaces Paul ingles as
PD of KKBR/Albuquerque, where a
change to Gold Is rumored.

KEZE/Spokane Asst. PD Brew Mi-
chaels leaves for KXRX/Seattle week-
ends . .. KCFX/Kansas City evening
man Gary Poole is named MD . . . PD
Al Branca exits WMGM/Atlantic City,
where afternoon man Jim Spector Is
named MD.

WBMW/Washington brings on Bob

Coming Next Week:

Brooks from KDKB/Phoenix as Pro-
duction Director and Kevin Malvey
from WIOQ/Philadelphia for mornings.

WXRK/New York Production Direc-
tor Mike Koste exits Larry
Stevens is KISS/San Antonio's new
Production Director.

New weekenders: KBCO/Denver's
Ken Barrett Greg Dwyer at
WWCT/Peoria Ex-KEYX/Phoenix
PD Johnny Dixon rejoins the station.

radio, as each answers three guestions:

.’ AOR promotion heads speak their minds about rock
|

1) What's the biggest problem with AOR radio these

days?

2) What remains the format’s greatest strength?
3) How would you make AOR better?.

WZYC TAKES IT TO THE BRIDGE — That's WZYC/Coastal NC's “Waking Crew,” Bill Cannon (left) and PD J.T.
Stevens, broadcasting from high atop a new bridge. The bridge was big news, replacing an antiquated drawbridge
that often caused traffic backups to and from Atlantic Beach. The duo had the bridge to themselves: it opened to
traffic directly following their show.
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WBAB WINNER GETS THE SPOILS — WBAB/Long Island’s “Spoiled
Rotten Summer"” promotion certainly delivered on its promise to spoil
someone for the entire summer. The winner got the use of an oceanfront
beach house, a $1023 shopping spree, two Honda scooters, a com-

plete CD system, and carte blanche admission to area nightclubs. Con-
testants qualified by identifying Summer Stars heard on the air. Front (I-r)
VP/PD Bob Buchmann, the winner and Promotion Director Dave Cervini.
Back: 'BAB's Robyn Lane and Jeff Levine.

MONKEY BUSINESS — KLOS/Los Angeles Asst. PD Kurt Kelly (center) displayed his animal _magnetism‘ when
Capitol reps brought “Lucy” to deliver Heart's “Bad Animal$” album. From left, the label's Associate AOR Director |
Bill Bartlett, PD Charlie West, Kelly, Capitol’s Susan Epstein, and night rocker Steve Downes.

Commercial radio’s original and most
successful 2 hour weekly
NewAge /Spacemusic program.
#1 25-49 Adults #1 25-54 Adults
in Seattle, Milwaukee & Anchorage.
Growing numbers in Chicago,

San Francisco, Boston, Minneapols,
Phoenix, San Antonio & more.

We were here first ...

We know the music best!
Anybody can program NewAge music,
our ability to pick and mix the right tracks
sets us gpart. Listen and compare.

Is NewAge music right for your station?
Consult the expert in the field.

Frank Forest
PO. Box 44 Mill Valley CA 94942
(415) 383-STAR
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JAGGER!”

... or Ron Wood of The Rolling Stones, or Roger Daltrey of
The Who, or Joe Cocker, or Eric Burdon, or Steve Miller, or
David Crosby, or Stephen Stills, or Graham Nash, or

John Kay of Steppenwolf, or Justin Hayward @
»\
¢

of The Moody Blues, or Alvin Lee of
Ten Years After, or Elton John, .
or Joe Walsh, or . . .

All On Premiere Radio Network’s

{lassic §all,

Only The Superstars of Classic Rock
Call Your Listeners!

Available Live Via Satellite or Recorded Live Gnto Disc

A "Radio Friendly” 2-Hour Weekly Program All Of The Excitement Of Live Satellite
For Classic, Oldie and A.O.R. Stations! Programming Without The “Glitches!”

’ From the Originators cf
Cla'ences All My Children Update, The Plain Rap Countdown,
National Lampoon’s True Facts & The Golden Age of Radio Theatre!

Produced by Eddie Kritzer in association with Classic Satellite Network

For Information Call

T rRcIiviERE
RADIO NETWORK
(213) 46-RADIO / 467-2346
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Jumpin’, Kickin’,
& Carryin’ On

Hi. My name is Amanda Helton and I’m 12 years old.
Me and my brother Brad are doing this week’s column for
Dad. He says he’s taking a couple days off to commemo-
rate the first anniversary of our move to Nashville. We’re
still not sure he’s recovered from spending two weeks in a
van with us. I know we haven’t recovered from spending
two weeks in a van with him.

Looking at the pictures littering )

his desk reminds us that summer- 1ng a remote from a fair; and all
time was also his favorite time of the rest. Despite the injuries, he
the year to be in radio. He was seemed to be having great fun. So,
always off to some kind of raceina  here’s a look at what some of you
bed, car, canoe, or on a horse; do- have been up to.

The World’s Largest...

We forgot to mention that food was also one of the
biggest reasons Dad liked doing radio stuff in the summer
— and winter, spring, and fall. These two stations could
prob’ly hear the ol’ man salivating from here.

The folks at KTTS/Springfield and the Missouri Beef Council built what
they believe is the world's largest roast beef and cheese sandwich. It
was 68'8" long and filled with 150 pounds of beef and cheese: a hoagy
they hope will land them In the Guinness Book. Taking a rest from their
Dagwood impersonations are (I-r) KTTS Ranchhands Mike Wiles, Curly

Clark, and PD Tony Michaels.

RAT
Y
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While the KTTSers were building the hero, WCOS/Columbia, SC listen-
ers were making dessert. More than 2000 helped make the world's larg-
est ice cream float. They filled a 15-foot swimming pool with vanilla ice
cream and Pepsi. Last we saw, you-know-who was looking for a 15-foot
straw. Burp.

July 24, 1987

Let’s Get Physical

Y'allin Country always have been a physical bunch. Here’s what some people do to stay
in shape.

The Promo-Man Toss. Patterned after the “dwarf throw” popular in yuppie bars last year, this fad started in the
Northwest after one too many "yada-yadas.” Dad was bummed he missed the inaugural heave. So's half the radio
world. Preparing for the toss are (front row, I-rf) KMPS talent Michael Cook, RCA's Carson Schreiber, KRPM PD
Lee Rogers, and Restless Heart's Larry Stewart and Paul Gregg; (back,l-r) KMPS PD Jay Albright, RH's Dave Innis
and John Dittrich, KMPS MD Colleen Robbins, Michael Johnson, KRPM MD Charlye Parker, RH's Greg Jennings,
KWYZ Asst. MD Tammy Hanson, and MD Wayne Cordray.

F Kick The Can. Be careful when you go to Reno; they

= 4 play this game a whole lot differently. An unidentified
The Jock Jump. KUSA/St. Louis moining team Lee Sher-  fiying boot seems to be taking the message on KIIQ/Re-
wood (l) and Frank O. Pinion (r) (these radio guys are.  no personality Dean Cravens's back literally. Holding
soooo clever), in town during Fan Falr, set up shop at  thg kickee are Mel Tllis (/) and Roy Clark (r). (Note to
Tammy Wynette's home, First Lady Acres. Joining Tam-  K/jQ PD Tony Thomas: Get us one of those shirts for
my, Lee, and Frank on Tammy's personal trampoline is  Dad, and let us know when the guy with the boot's in
Vern Gosdin. town.)

%
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Bearin’ & Grinnin’ & Barin’ It
Charity work and keeping the memory of Country pioneers alive are popular station

causes. Ded liked to do his part in those efforts. Mom liked to confine his efforts to those
parts.

WBIG/Greenstoro’s mascot “BIG Bear” (get It?) presented a check for $3260 to United Cerebral Palsy. The sta-
tion collected the loot from listeners in an on-air campaign to pay a $15,000 NASCAR fine levied on race car driver
Geoff Bodine. When the fine was rescinded, Bodine and WBIG gave the money to UCP. On hand for the presenta-
tion were (I-r} UCP Executive Director/North Carolina Jim Everest, local coordinator Alice Saintsing, 88, Bodine,
and '‘BIG PD Kevin O'Neal. Continued on Page 49
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NASHVILLE THIS WEEK

KATY BEE

Hank Williams Hits |

Center Stage

Denver is not usually considered a center for country
music, but a Denver Center Theatre Company play de-
voted to the legend of Hank Williams has struck a chord —
and a Los Angeles stage now awaits the production.

Recently, the Mile High City pre-
sented “Lost Highway: The Music
and Legend of Hank Williams.”
The script was written by Denver-
ites Mark Harelik and Randal
Myler; the former played the lead
role, and Myler directed. The pro-
duction presented an evening de-
voted to Williams’s performances
at the Grand Ole Opry, with three
characters taking part as Hank’s
band, the Drifting Cowboys. Early
musical influence and black street
musician Tee-Tot (played by Ron
Taylor) watches above the stage as
the long, lean Williams boy “‘points
himself down that lonesome road
to nowhere.”

The . production infuses
Williams’s country music base
with black blues roots from mentor
Tee-Tot. All songs in the show are
ones which Williams recorded. The
bluegrass group Het Rize taped
music to duplicate Williams's
band.

Harelik strums the guitar “‘chord
perfect,” with yodels and all, and
gives an uncanny portrayal, as the
director focuses on the high spots
of Williams’s short career.

Myler and Harelik originally
wrote a 20-minute revue about Wil-
liams at the Pacific Conservatory
for the Performing Arts a decade
ago. The piece evolved into the pre-
sent longer version, which had a
five-week run in Denver and is one
of six new plays announced for Los
Angeles’s 1987-88 Mark Taper For-
um season. It will be rewritten for

Mark Harelik as Hank Williams

the season’s conclusion, scheduled
for July 7-August 21, 1988.

The Williams drama could have
debuted earlier, but the producers
were held up waiting to secure
song rights. Possible publishing
rights will have to be renegotiated
for the L.A. premiere.

¢ Minnie Pearl has been voted
the third recipient of the Roy Acuff
Community Service Award for her
active role with the American Can-
cer Society and the American
Heart Association. Created by the
Country Music Foundation, the
honor was previously awarded to
Willie Nelson for his Farm Aid ef-
forts, and Kenny Rogers for his
world hunger crusade.

NASHVILLE IN MOTION

Former RCA regional promoter
Wayne Edwards has moved his four-
year-old independent record promo-
tion business to 11 Music Square E
Nashville 37203; (615) 244-2009

C.K. Spurlock announces the
new address of North American
Tours/Starbound Management: 1516
16th Ave. S:, Nashville 37212.

The Nashville Entertainment Associ-
ation has elected Cal Bean, Barry
Beckett, Teena Camp, Bob DiPiero,
Cathy Gurley, Ai Hagaman, Jimmy
Hall, Randy Himes, Bob Kirsch, Tari
Laes, Paul Lohr, Mark O’'Connor,
Jim Owens, Eddie Reeves, and Kay
Waest to its board.

The Nashville Network and Group W
Satellite Communications has promo-
ted Manager/Press Information Jerry
Bailey to the new position of Direc-
tor/Press Information. He will remain
in Nashville Buddy Lee Attrac-
tions VP Tony Conway has been nam-
ed President of the company; Billy
Gavin also joined the staff . . . Mickey
Gilley has signed with the William
Morris Agency

16th Avenue Records has signed
Robin & Cruiser And congratula-
tions to Highway 101 drummer Scott
‘*Cactus’’ Moser on his marriage to
Ellen Bryant.

Bearin’ & Grinnin’ & Barin’ It

Continued from Page 48

Paul Davis Day In Meridian, MS included a roast, concert, and a special ceremony at the future home of the Jimmie
Rodgers Memorial Park. The homecoming attendees were (I- r) WOKK/Meridlan personality Lucy Johnson, Davis,
Tanya Tucker, MS native Paul Overstreet, WOKK GM Ken Rainey, Merldian Mayor Jimmy Kemp, WOKK OM Van
Mac, and the J.R. Memorial Foundation’s Biff Collie.
- ., s
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Now, here’s somethin' the ol’ letch really misses about bein’ In radio. Not too many bikini-clad 20-year-olds stop by |
fo see R&R edltors. Especially not in Nashvifle. Enjoying the way things look in 3-D is KLAC/Los Angeles personali-
ty Scott Carpenter; scenery, special glasses, and disgusted look are furnished by KABC-TV “Eye On L.A." host
Chuck Henry (). (It's taken a while for this shot to get in the paper. Dad’s been studying it, tryin’ to figure out how
the one on the right keeps the bottom half of her bikini up.)

QUARTERBACK CONNIE — Two institutional neighbors teamed up when Music Row met Vanderbilt University at a
community luncheon promoting the school’s plans to beef up its music program. The kickoff began with (I-r) MCA

Exec. VP/GM Bruce Hinton, Vanderbilt football coach Watson Brown, ASCAP’s Merlin Littlefield, Top Billing’s Tan-
dy Rice, CBS Sr. VP/GM Rick Blackburn, Capitol President/Nashville Jim Foglesong, and producer Tom Collins.

0 72

A

The Desert Rose Band

Featuring Chris Hillman, John Jorgenson & Herb Pedersen

9 “Love Reunited”

(FROM THE MCA/CURB LP MCA-5991)

Q
~ greAKERs 1D
Thanks, Radio!

.MCA RECORDS
CURE

CURB RECORDS 3907 W. Alameda Ave., 2nd Floor, Burbank, CA 91505 (818) 843-2872 RECORDS L
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Community Service:
Alive & Well At WDAS

News and community service were once indispensa- < late civil rights leader. Next we
ble components of Black radio. But since the FCC relaxed
its standards, once-strong commitments in those areas ap-
pear.to have followed suit. One station in Philadelphia,
however, still serves up a regular dose of news, informa-
tion, and community affairs programming — WDAS-AM

& FM. -

Weekly Magazine Show

One weekly feature is the
‘“WDAS-FM News Magazine
Show,” hosted/produced by Pro-
motions Director E. Steven Collins,
who also does news from 3-6pm
daily. The 90-minute magazine pro-
gram airs every Sunday at
10:30am. “The basic purpose of the
show is to present a view from the

“‘Public affairs
shouldn’t be thought of
as a throwaway.’’

black community,” said Collins.
“We promote this program as the *
centerpiece of our Sunday morning
public affairs programming. It’s
an opportunity for members of the
black community in Philadelphia
to examine community events,
hard news, and other things that
affect their lives.

“On a given Sunday you might
hear community leader Sonny Hill
talking about his acrimony with the
Phillies, the 76ers, and the Eagles
over their exclusion of blacks from
management positions. That seg-
ment might last 20-30 minutes.
Then we'll move on to a segment
featuring Louis Farrakhan talking
about his POWER concept. Anoth-
er 20-minute segment might in-
clude a look back on black music
and its impact during June, Black

E. Steven Collins

Ph’(@d Best.
AM 1480
FM 105.3

Music Month. The final segment
might include a community leader
such as Zaire Rah talking about
why it's important for blacks to
support black businesses. He is
part of the Strawberry Square
Shopping Mall, which is located in
the heart of the black community.”

Collins listed some of the sta-
tion’s other weekly community ser-
vice offerings: “Public affairs pro-
gramming starts on Sunday at 4am
with the SCLC program ‘Dr. King
Speaks,’ an hour of speeches by the

ACTION

KMJM/St. Louis adds former WOWI/
Norfolk PD Don Allen to its lineup;
Allen will handle’ 5:30-9am as Don
‘‘Early’’ Byrd. Ex-WEDR/Miami per-
sonality Spider Wilson joins KMJM for
middays as B.J. Berry ... WJIZ/Al-
bany MD Tony Wright upped to PD
.. . WQMG/Greensboro’s Lee Camer-
on is upped to MD and moves to mid-
days: ‘Bobby Knight switchesfrom -
middays to overnights ... Forher
Z93/Charleston personality Tony Hart
is now doing mornings for KGFJ/Los
Angeles ... Mark Mendoza moves
from evenings to mornings at KPRR/EI
Paso; Susan Wise shifts from middiy&
to evenings.

Lockhart & Pettus, the ad agenty

that now handles Pepsi Cola's $3 mil-
lion account, announced that Pepsi will
place more of its black-directed adver-
tising on radio. Rather than continuing
to use superstars, these spots will
focus more on the everyday lifestyles
of blacks . . . The National Council of
Negro Women has chosen Melba
Moore to head up its membership
drivex

Urben Street Scene: WQQK/Nash-
ville's summer promotion, “Cy’'s Day
Off,” gave winners a full day's pay;
they were chosen on PD Cy Young's
show . . . WUSL/Philadelphia has lock-
ed out its competitors by giving away
Walkman-style radios that only receive
the station's 98.9 frequency.

have National Black Network’s
‘Issues & Answers.’ Then there are
a host of local programs capped off
by the ‘Breakfast Show,” hosted by
our Community Service Director
Mattie Humphrey. Mattie deals
with a number of topics, including
health services.

Can’t Forget Core Audience
Besides station visibility, Collins~
pointed to ancther beneficial as-
pect of public service. “As Promo-
tions Director, I see just how many
sponsors want to be involved with
the community. Last year we were
involved with a community group
that feeds the elderly on
Thanksgiving. When we asked our
corporate sponsors to help, they
did — and they helped in a big way.
“Bécause of the 850,000 black
people who live in Philadelphia, we
can't forget our core audience —
even when the issue involved is

‘‘(People) look to our
station to tight for
what’s right on behalf
of all people.”’

something like renaming a street.
Black people in North Philadelphia
wanted to renams a street after the
late civil rights leader Cecil Moore.
WDAS was there at the City Coun-
cil and helped get the bill passed.

“Black people in this entire me-
tropolitan area look to Philadelphia
as a leadership city for blacks. And
they look to our radio station to
keep them informed and to fight
for what's right on behalf of all peo-
ple — and certainly black people —
as citizens of this community.”

New Show Features DEA

WDAS will implement a new pro-
gram involving the Drug Enforce-
ment agency on August 1. “Our au-
dience will soon be able to write us
with any question concerning
drugs and get an answer on the air
from the DEA,” explained Collins.
“The questions can cover anything
~— medical, legal, hypothetical,
whatever. The DEA is going to an-
swer each question on the air via
pretaped interviews. Each presen-
tation will be apprcximately 60 sec-
onds in length.”

Summing up WDAS-AM & FM's
public service philosophy, Collins
said, “‘Public affairs shouldn’t be
thought of as a throwaway — and
some broadcasters are continuing
to think like that.” :

KF&Y_ ubdafe: |
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Going Inside

Earlier this month KDAY/Los Angeles News Director
Roger Aldi, along with Barry White and Run D.M.C.,
visited the California Youth Authority Southern Reception
Center in Norwalk, CA. The visit to the penal institution
was part of KDAY's continued coverage of youth gang vio-

lence.

“The object of this exercise was
simply to say, ‘There is a better
way,"" Aldi explained. “The mes-
sage from Barry White and Run
D.M.C. was, ‘If you change your
mind, you can change your life. A
lot of wonderful things (can) hap-
pen that you didn't think would or
could.” - -

Los Angeles City Atty. James
Hahn was also in attendance dur-

ing KDAY'’s broadcast and talked -

about the pending California Stag
Act, which will make gang mem-
bership a crime. It also means
Jang members are going to get
more time for their crimes. Aldi
commented, “When Hahn began
talking about more time for crimes
committed by gang members, he
opened a few eyes. "

No PSAs Just For Show

"If we've done anything at all,
we've certainly gotten the gang
issue on the national agenda of
this country. Our city has the
worst problem with gangs, but
other cities are starting to get the
same nasty message. As a country
we have to stop these kids from

joining gangs. It's not good for
them or our communities.”

KDAY VP/GM Ed Kirby also
praised staff member Rory Kauff-
man. “He works with the local
schools, the Board of Education,
and the kids themseives. We inter-
face with approximately 50,000
school kids a year. He's an active
member of the school district and

‘is paid by KDAY. Because of his

efforts, we stay well informed
about what the kids want, don't
want, and what'’s on their minds.

"In order to run a viable AM radio
station in any market, whether it be
in L.A. or Augusta, GA, you must
be actively involved with your
community. f you're not, | think
your chances of success are limit-
ed. Our public affairs programming
has contributed immensely to our
organization's success. Our rat-
ings, our image, and our revenue
have been affected by some of the
things we've done in the communi-
ty through this programming.
Every station needs to do more
than just put on some PSAs for

show.”

Barry White and Run D.M.C.: “Change your mind, change your life”

-

-
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“LATELY" is the follow-

up single to the No. 1

smash hit, “HAPPY.”

On Your Desk Now!

“SURFACE.”

On Columbia

Records, Cassettes and

Compact Discs.

Radio’s Best Friend.
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MIKE KINOSIAN

NEW CATEGORIES, MORE REPORTERS

R&R Expands
AC Section

After months of planning, interviewing, and research-
ing, R&R is proud to unveil our updated and improved AC
music section. (See Page 65.) We've developed more
meaningful ways of presenting programming trends at AC

stations.

We've added reporters to our
Music-Intensive roster, supple-
mented the Full-Service stations
with strong new stations, added a
new Gold-Intensive section for sta-
tions that rely on oldies, and devel-
oped a showcase for stations with
progressive alternative styles of
programming. Our new reporters
earned their status by virtue of be-
ing ratings winners.

Gold-Intensive Info

One trend in this always-
changing format has been the
emergence of gold-based ACs,
careful about adding current mu-
sic, and often accruing substantial
ratings. We will now print these
major market winners’ weekly

“Adds” and “Hots.” If you're pro-
gramming such a station, you'll
have the opportunity to see how
similar outlets are handling cur-
rent music.

The stations we've picked repre-
sent a growing faction of AC. Also,
some stations that had been includ-
ed in the Music-Intensive Chart
have found a new home in this
more appropriate category.

Full-Service Facelift

The most noticeable develop-
ment in the Full-Service area is the
elimination of the Full-Service
chart introduced two years ago.
Because of divergences between
stations within the category, fluctu-
ations in chart numbers from week
to week were too pronounced. Sta-

AC Categories

Defined

With R&R's expansion and enhancement of AC
coverage, now is the best time to define the different
format categories in these pages.

1. "Music-Intensive” — This is sometimes referred to simply as

the “Back Page" of R&R. Our reporting panel’s input determines the
top 30 songs getting airplay around the country. Stations providing
us this information are predominantly FM stations, although a few
AMs are included. All stations in this category play a lot of current
music

2. “Full-Service" — Presently, all stations in this listing are AMs.
In the future, this could change to include FMs to reflect the fact that
some stations on the FM band are leaning more to the service side.

In this approach, music plays a lesser role In the overall scheme
of things while other elements — such as news, sports, and talk
shows — grab a higher profile. Current music adds will tend to
reflect a softer sound aimed at an older demo than that targeted by
‘Music-Intensive” FMs.

3. “Gold-intensive” — QOur new category focuses on stations
playing predominantly gold — more variety — etc. These stations
are less likely than “Music-Intensive” stations to jump on current
product. Their philosophy on current music selection tends to be
conservative, since their thrust is on oldies. it should be clearly
stated, however, that current music does have a place on these sta-
tions; they are not exclusively oldies stations.

4. “Alternative” — the only common thread among the stations
in this new listing is their adult orientation. Some have a heavy Urban
feel, while others play jazz, new age, and other non-mainstream
material. Two examples from the Los Angeles market are KTWV
and KUTE in Los Angeles. “The Wave" has generated considerable
buzz with a music mix of soft-rock, jazz, new age, and a unique
presentation and marketing campaign. KUTE of “Quiet Storm” fame
mixes pop, jazz, and soft urban contemporary material. Chances are
one would not confuse either station with the other after extended
periods of listening, but both are unique adult approaches and com-
mand industry attention. Therefore they have a special place in our
section along with other stations in this category

RaR NATIONAL AIRPLAY | +

BREAKERS. |

ADULT CONTEMPORARY
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MUSIC INTENSIVE

. KKOB-FM/ALBUQUERQUE
. WZNY/AUGUSTA

. WMJC/BATTLE CREEK

. WCVQICLARKSVILLE

. WTCBI/COLUMBIA

. KOAQ/DENVER

. WTPI/INDIANAPOLIS

. KLSI/KANSAS CITY

. WAFL/MILFORD

10. KSTP/MINNEAPOLIS

11. WSGL/NAPLES

12. WALK/INASSAU

13. WOCL/ORLANDO

14. KWWS/RIFLE, CO

15. WSLQ/ROANOKE

16. WKCX/ROME

17. KLCYISALT LAKE CITY
18. WNLT/TAMPA

| 19. WRMF/WEST PALM BEACH

O©CONOOE WN =

FULL-SERVICE

. WSB-AM/ATLANTA

. WHDH/BOSTON

. WBEN/BUFFALO

. WGR/BUFFALO

. WLWICINCINNAT!

. WOOD AM/GRAND RAPIDS
KSSK/HONOLULU

. KFI/LOS ANGELES

. KDKA/PITTSBURGH

10. KEX/IPORTLAND

11. KMOX/ST. LOUIS

12. KOMO/SEATTLE

13. KRMG/TULSA

14. WMAL/WASHINGTON

GOLD INTENSIVE

. WFOX/ATLANTA
WWMX/BALTIMORE

. WYST/BALTIMORE

. WBUF/BUFFALO

. WCLR/CHICAGO

. KMGCIDALLAS

. WLTIDETROIT

C®NOO L WN =
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tions have found it more useful to
look at the music-intensive AC data
and choose a time of their own to
begin considering playing a record.

Now, R&R will display ‘‘Adds”
and “Hots” from leading Full-
Service stations. We have increas-
ed the number of P1 stations in this
category to include some real
“heavyweights,”” and interested
stations can look at ACs that best
match their own direction.

Still Intensive

The AC Back Page Chart — or
“Music Intensive Chart” — re-
mains the same; the only change
affecting it is the addition of some
new reporters to provide an even
more representative national sam-
ple. Standards for Breaker, New &
Active, and Significant Action
status remain the same as before,
as does the number of songs on the
chart (30).

“Alternative’’ Stations

Our fourth method of tracking
this complex format displays
weekly lists of “Alternative” sta-
tions who don'’t fit into any of the
AC classifications listed above.
These stations are setting new
trends which help set them apart
from all other stations in their mar-
kets. They include significant pro-
portions of jazz, new age, adult-ori-
ented urban contemporary, and
more in their playlists — diverging

from the AC norm but retaining an
adult orientation. We invite you to
look at the lists from stations forg-
ing the “wave of the future.”
We’ve developed new responses
to a changing, complex format, de-
vising our changes to be consistent
with what’s happening in the mar-

Here's a complete listing of R&R’s new AC reporters:

8. KRTR/HONOLULU

9. KFMK/HOUSTON
10. KUDU/KANSAS CITY
11. KBIG/LOS ANGELES
12. WRVR/MEMPHIS
13. WLTQ/MILWAUKEE
14. WSKZ/PHILADELPHIA
15. WWSW/PITTSBURGH
16. KKCW/PORTLAND
17. WRAL/RALEIGH
18. KXOA/SACRAMENTO
19. KSMG/SAN ANTONIO
20. KMGI/SEATTLE
21. WYYY/SYRACUSE
22. WASH/WASHINGTON
23. WLTT/WASHINGTON [

ALTERNATIVE l

1. WLNRICHICAGO

2. KACEILOS ANGELES |
3. KTWVILOS ANGELES

4. KUTE/LOS ANGELES |
5

6

. KBLX/SAN FRANCISCO
. KLRS/SANTA CRUZ

ketplace. With our new, more pre-
cise definition of format variations,
all those involved in AC will be able
to get a clearer picture of the music
they need to track. This is an ex-
citing time for AC, and R&R is
committed to the format’s success.
I look forward to your comments.

| Want To Be

A Reporter!

The question most asked of R&R editors is, “How
can | be a reporter?”’ Here’s what you should know.

R&R receives Arbitron books for every fully-rated and Con-
densed market in the country. Format editors track the progress of
all stations in their particular format. For AC, we look for market
leaders 25-49 and 25-54. in unrated markets, potential “Music in-
tensive” stations are considered on the basis of an aggressive

posture regarding new music.

“Gold-based” and ‘“Full-Service” stations are evaluated on
ratings strength and Image. “Alternative” reporters will be added
as a result of their impact on the market based on a unique program-
ming stance with roots traced to AC.

Stations in all categories interested in being R&R reporters
should send coples of the station’s playlist, along with any pertinent
information, to R&R's Los Angeles office to the AC Editor's atten-

tion. All lists are reviewed.

Reporter selection and evaluation is an ongoing process. This is
the lifeblood of the paper, and is what makes R&R the newspaper of

the industry
Send your-playlist in today
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" Audio And )
Video Airchecks!

Current Issue J88 features Chicago’s WKQX/Robert Murphy, NY's
WNBC/Alan Colmes, Miami's WPOW?/Bifl Tanner, KIIS/Big Ron
O'Brien-Hollywood Hamilton, KRLA/Charlie Tuna, LA's Wave
KTWV, Pittsburgh's WBZZ & WHTX & Tampa's Q105. 90-min.
cassette, $5.50.

Current Issue 187 features Z100/Z Morning Zoo, WPLJ)/Jim Kerr,
KPWR/Jay Thomas, WLUP/Jonathan Brandmeter, San Diego’s new
Ql06/jojo Kincaid, Miami CHRs WPOW/Don Cox & Y100/Sonny
Fox, & Portland's KMjK. 90-min. cassette, $5.50.

Special Issue #108 features SAN DIEGO! CHRs KS103 & QI06,
AORs KGB & 91X, ACs B100, KFMB, KIFM, KYXY, Z90 & KWLT,
plus Gold XETRA & KCBQ. 90-min. cassette, $5.50.

Special 1ssue §5-109 features CENTRAL CAL COAST CHR with
KCAQ, KHTY KRQK. KXFM, KZOZ & KSLY, PALM SPRINGS
CHR KPSI, ACs KDES, KPLM, & KCM}-FM plus AOR KCHV, & SAN
BERNARDINO/RIVERSIDE CHRs KGG! & KOLA., AOR KCAL &
AC KQLH. 90-min. cassette, $5.50.

STILL AVAILABLE: JS-107 (TAMPA), #S-106 (DALLAS). #5-105,
(HOUSTON), #5-104 (MIAML), #5103 (SAN FRANCISCO), #5-102
(ATLANTA) at $5.50 each.

Classic Issue JC-81 features KYA/Gene Nelson-1965, KGB/Dick
Drury-1963, KFRC/Mark McKay-1978, WMCA/Gary Stevens- 1968,
B100/jiml Fox-1975. KI00/Eric Chase-1975 & more! Cassette,
$10.50.

VIDEO #1) features ATLANTA CHR WARM/Lon Thomas & coun-
try leader Y106/Y Morning Zoo, MIAMI's CHR Y100/Sonny Fox,
SAN DIEGO CHR KS103/Bob Garrett-Cap’n Fogel, AC B100/Gary
Kelly, AC KFMB/Mark Larson & AOR KGB/Berger & Prescott. 2 full
hours, VHS or BETA, last weeks at the special price of only $20.

CALIFORNIA AIRCHECK
Box 4408 — San Diego, CA 92104
;—(6I9) 460-6I04——)
BROADCAST SOFTWARE

Music DataBase
Elegant Software
for Creative Music Programmers
501-521-1435

The Programming Co—0Op
COMEDY

BEIGE CAVE
COMEDY NETWORK

The best fully produced original
weekly comedy service available.
* Twenty person pro staff * 10 features/10 drop-ins per week
* Unlimited localization * Cash/barter/trade
JINGLES/KOMMERCIALS/INTERACTIVES ONE LINERS/SILLY SFX/NUTTY NEWS

(213) 469-0157

Stay tuned for (Jock), who, in a former
incarnation, was a venti-port on a 1949 Buick.

Dave Dworkin’s

SAVE UP TO 52%

Ghostwriters is having a
summer sale through
August 31. For free details
write: Ghostwriters, 2301
Unity Ave. N., Dept. SS,
Minneapolis, MN 55422 or
call 612-522-6256 anytime.

Jingles, jocks and jokes -- they’re all in
the R&R Marketplace --
(213) 553-4330.

Disk Jockey Comedy
KRAZY KOMMERCIALS . . . 100 of the wildest things

ever sold on radto. Everything from a police dog that
lisps to a telethon to combat excess body hair to a free

loaders home study course. Fore FREEBEE, write:
HYPE, INK., 7805 Sunset Blvd., #206, Los Angeles, °

COMEDY

Hundreds renewed again'
Free sample!

Write on station letterhead to
Contemporary Comedy
5804-D Twineing
Dakas. TX 75227

Contemporary

oLl

of radio’s most popular humor service vy,
For sample, write on station letterhead to: 6] Ll”ers

1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025

Corey Deitz’s

LITTLE BAG OF JOKES

A monthly service which includes 3 written issue and a pre-
recorded issue jam-packed with great bits! Any air-personality
in any size market can afford this! Guaranteed! Write on station
letterhead for free sample and prices you won't belleve!

LITTLE BAG OF JOKES
1025 CUERVO COURT CHESAPEAKE. VA 23320

THE FINNY RVEINESS

“The Best In Bad Jokes" ESB‘““E

One Liners, Bits, Books and Drop-Ins.

aY \
b

THE FUNNY BUSINESS
210 Hollywood St., Fitchburg, MA 013206134
{617) 342-1074

Radio is burning with

the industry’'s best
comedy services
o Ric Tower's HOT 's
SHEETS and POWER i Towe!
SHEETS R
/ You'll never go back
once you've used the

best.
CURRENT iSSUE: Power Sheets, Box 4858, St. Louis, MO 63108

THE SHEET OF THE FUTURE
2 WEEK TRIAL ONLY $5 « OR MORE INFO:
INFO-BITS, BOX 112576, SAN DIEGO, CA 92111

EMPLOYMENT SERVICES

SN

CRITIQUE-CHECK

THE AIR TALENT CONSULTANT

PD won't help you grow? | willl] Ten year major-market
pro has time & knowledge to critique you & help you
sound your best — on air, $10 per cassette, returned with
critique. PO Box 2753, Kensington, MD 20895.

FEATURES

-

/@ﬂfd E é// B e

Hollywood’s hottest ... right in your own studiol
Recent and timely interviews with Kathieen Tumer, Leonard Nimoy, Mol-
ly Ringwaid, Eddie Murphy, Rob Lowe, Whoopi Goldberg and Tom
Cruise.

Featured Friday, July 31 . . . Interview with MADONNA discuss-
ing her starring rele in “WHO'S THAT GIRL."

.IN...-V-.-.N'..VJI.

.. I.I-l-l-‘-- .I-....-.-..

S

Free satellite delivery - no ‘inventory o clear!
Contact LORI LERNER for details. (213) 454-0488.

FEATURES

Terry Marshall's

auily invide

CHR AOR AC
Call for a free trial subscription

(415) 564-5800

GAG SHEETS

P 4

/4 b 14V L4

eV mth ¢’ )r-_‘*."h-' e W ey L

- AN }"“ Qs
DN AN

"‘“ . '_ PATAN ad L.‘. =

10 pagesra ﬁmnth of incisive humor
inspired by today’s news, tv, and movies!

Write on station letterhead to:
CHEEP LAFFS 1111 W. £l Camino Real, Suite 109-212 Sunnyvale, CA 34087

RADIO’S MOST RESPECTED GAG SHEET SINCE 1970

g RICK DEES, KNS-FM: “Tom you really are The Best o ) -
8 Really iook forward to the arnival of The Weense, T\ A N
[ ] such 2 shot in the arm '91 our Morning Tﬂm!” . @IF ]
E :o;3 Bree Samples Call TOLL FREE Qe r>\ :

-800-225-5061 Ext. #248 (/) > - ]
: t or write é/ -\J\i :
 the g * '
: lectric WEENIE
l P.0. Box 2715, Quincy, MA 02269 -

JINGLES

“MORNING SHOW”
COMPLETE PACKAGE IN 30 DAYS

Where do Scott Shannon (Z-100), Cleveland
Wheeler (Q Morning Zoo), and John Landers
(Hit Music USA) go for that original sound?
AN For that fresh one-of-a-kind
. creative sound, phone or write
J.L. RITTER PRODUCTIONS
PO Box 6994, Stateline, NV 89449
(702) 588-4542

YIZF-WJYP-KRUS-K¥XX-¥SCY

THE KENT GROUP
P.0.BOX 38328
CIN,OH 45238

OR CALL NOW:
S 13-922-17350

MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and ac-
companied by check. One-inch minimum; additional space
up to six inches available in increments of one-inch Rates
for R&R Marketplace [per inch):

Per insertion

1 Time $60.00
6 insertions $55.00
13 Insertions $50.00
26 Insertions $45.00

Will include logo or other line art on ads of two inches or
more if camera-ready art provided. Deadline for Market-
place ads is Friday noon, one week prior to publication
date. Marketplace ads are non-commissionable

Submit to

Marketpiace
RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90067 {213) 553-4330
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IDs/JINGLES/SWEEPERS

B R. Nelson N

ssssssmews 0 0 d U C f | 0N 5 S

Changing formats? Need something on
the air quickly? Or you just don’'t have alot
of money to freshen the sound of your
radio station? We've got the answer.

THE HANDY-DANDY RADIO
STATION START-UP KIT
All Formats: AC/CHR/Lite
Rock/Country/Beautiful
S50 per cut (minimum 2 cuts)
Cdall for a demo today!
MARKET EXCLUSIVITY - FAST TURNAROUND TIME

DIGITAL MASTERING STUDIOS
CALL (201) 866-2638

READER SERVICES

The R&R
“"Year End
Review Pack”
All the hits 1974-1986

Call Kelley at R&R 213-553-4330

RECORD SERVICES

OLDIES BY THE THOUSANDS

NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm
oldies from the past 40 years. Pop, R&B, Classic Rock,
Country & Jazz included. Send $2 to:

s » a -

Box 66455, Dept #AR, Los Angeles, CA 90068
(213) 391-4088

SHOW PREP
'.C NEW, IMPROVED EDITION

* MOVIE TRIVIA *

ACTUAL SOUNDTRACKS ¢ Q&A BOOK
* kK
GREATPROGRAMMING ¢ EASYLOCAL SALES

CALL TODAY for FREE
NO-RISK LOCAL SALES Pkg.

PPA/USA . Professional Radio Networks  503/687-2068 |

RADIO JOCKS & PRODUCERS:

FREE SAMPLE! Galaxy gives you up-to-the-minute

Radio’s Daily Air Preparation Service facts about the current music artists
and their latest hits! In easy to use,

single item “bits” written in broadcast-ready copy. Read one on the air right after you
play the record. Or, include them into your special salutes, countdowns and produc-
tion specials. Plus, every issue includes facts & bits on TV & Movie stars, a complete
daily calendar/al a package of h news stories & bits, and more!! Used by
hundreds of lcading jocks worldwide since 1973. We'll make you sound more interest-
ing and informed!!

For a free Contemporary or Country edition sample (specify which), just write:

Post Office Box 3482
GALAXY,

Rubidoux, CA 92509
US.A.

SHOW PREP

Marketplace -- the Industry’s service

NETWORK PROGRAMMING

Pick up the pilot show of

The Dolly Dimples Hit Parade

(the story of a magical doll that befriends a rock 'n’ roll
D] with a countdown of children’s songs)

A new weekly one hour radio show for children on
North America One Satellite, Satcom F2R, Transponder
23, 6.2 Audio August 4th (Tuesday) or August 6th
(Thursday)

7-8pm Eastern Standard Time — 6-7pm Central Standard

If you are interested in having your station become the
North America One affiliate in your market for this show,
call (516) 781-7826.

PRODUCTION SERVICES

ATTENTION:
FRUSTRATED DISC JOCKEYS

Now's your chance to get that larger market gig y
always wanted. We custom edit and pr

Jce your ar
hecks into a first rate demo. We offer high quality record
g faciliies and some of Hollywood's best engineers. Your

next aircheck will please any program director. For more

nformation on rates and services call 213/463-8652

WANT WOMEN?

Give Them What They Want!!
Quick, Useful Entertainment Targeted for
Women 18-45. Fre

e
oy, ,_ Sam
UE Sheet 7 letrg, le

PO Box 483
Rockport, IN 47635

“The newsletter that keeps them listening!™
Why?
More Birthdays — More Trivia — More Inside Dope.

Send for your FREE issue today to Jock Talk,
Suite 200, 550 Burrard St., Vancouver, B.C.
Canada V6C 2J6 or Phone: (604) 687-4774 —

Save Now!

FREE!
ONE MONTH SAMPLE OF JOCK TALK

station . . . get it working for you!
Call Ilsa or Dave at (213) 553-4330.

DIALECT TAPES FOR DISC JOCKEYS

“I just can’t do dialects,”’ you say. Wrong! With this 90-minute
cassette and a little bit of effort, you'll add an entire new stable of
characters to your show. We take you step-by-step through
French, Japanese, Irish, Spanish, Italian, German and three types
of British dialects! Send $20 to:

& 1237 Armacost, Suite #6-R
0 L \ners Los Angeles, Califltj)rnla 90025.

®Quggy %20

Time
5-6 Mountain Standard Time - 4-5 Pacific Standard Time SHOW P R EP

Bernadette, KRTH AM, Los Angeles: | love having it
around for trivia information. It's part of my show.”

Don Cole, AM Drive, KFAB, Omaha: ‘‘The most profes-
sional of all services | use. More solid, relevant facts to
work with. | am impressed with the volume and

writing.” .
g Free August Sound-Clips, Marilyn Monroe,

Beatles Riot, Elvis 10th Anniversary, and MORE . .

OPPORTUNITIES

OPENINGS OPENINGS

NATIONAL

Seriously Seeking Placement? National Leads All Others!

NATIONAL, the Nation's oldest exclusive Radio Personnel Placement Service, and acknowi-
edged leader in radio placement, is now in its sixth year of successful radio placement. Over
3,000 radio stations have placed job orders with NATIONAL. NATIONAL receives a constant
flow of job orders from radio stations coast to coast, in all size markets, for aill on-air and radio
sales positions. If you are seriously seeking a move up, contact NATIONAL now. For com-
plete confidential details including brochure and registration form, enclose $1.00 P&H to

4
NATIONAL BROADCAST TALENT COORDINATORS CTNO
Dept. R., P.O. Box 20551 * Birmingham, AL 35216 « (205) 822-9144

Wy

OPENINGS OPENINGS
10,000 RADIO and TV JOBS!

The most complete list of job openings ever published by anyone! Up to the minute, com-
puter printed, and mailed to the privacy of your home. As many-as 300 weekly. All formats,
all market sizes, all positions! Many jobs for beginners and minorities.

SPECIAL SIX WEEKS $15.95 ... SAVE $20.00
MONEY BACK GUARANTEE

Hnezicarn Radio

JOB MARKET
1653 N. Eastern, Las Vegas. NV 89108

One week $7.00 —
Yearly $120.00

ANNOUNCER NEEDED

Opportunity knocks in the pages of l
R&R every Friday . . . call (213)
553-4330 to make it happen for you!

ATTENTION JOB-HUNTERS!

| | Tired of spinning your wheels on worn-out

All the best jobs . . . all over the
country . . . every week in RER
Opportunities . . . check ’em out!

for large market station. Must have
good production skills.

we
800-237-8073

leads? Discover why more professionals
use our popular CareerLine and THE HOT
SHEET to give their careers the winning
edge! All areas, all levels. No placement
fees or contractual obligations.

p-o. box 1476

I I ledla palm harbor, fl 34682-1476
arketing (g13) 786-3603

e 1@ CNOICE Of PrOISSSIONAIS " e

AFFILIATE RELATIONS
SJS ENTERTAINMENT CORP.

a national radio syndication company,
needs experienced Affiliate Relations peo-
ple. Salary plus bonus. Call 212-370-9460.
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OPENINGS

[ ]
1rwest
If you feel you’re
in the same league with

Q\\iﬂ‘“

9 e
W;e“me

;}%\‘:? 3,99
0““6 “’\*0‘\
1Y

SEND TAPES &
RESUMES
TO REG JOHNS.

L]
Fairwest
16675 Lakecrest Point,
San Diego, CA 92131

. —
BOLTON

RESEARCH CORPORATION

RADIO RESEARCH
VICE PRESIDENT/
MANAGER

Join the most respected national radio
research firm in’the business. We're
looking for a manager who knows
how to put customized radio research
into action, and motivate others.
Research knowledge coupled with
radio programming/management
experience is required. Salary,
benefits, and the opportunity to work
with cutting edge broadcasters in maj-
or market situation. Tell us what you
can do. Send letter and background
to:
Box 1A1
2401 Pennsylvania Avenue
Philadelphia, PA 19130

ér. \wx Mlv\

Alan Burns & Associates is looking for the

best in the business. Our client stanions
need PDs and talent for all air shifts. If
youre a winner, send T&R to 11705
Sumacs St., Oakton, VA 22124. EOE

EQE
EEE A E RN R R R E N A AR

WSBG/Poconos seeks fulltime overnight CHR jock. if interest-
od, please masil T&R: Robin Lee PD, 22 S. 6th St., Strouds-
burg, PA 18360, No phones piease. EOE (7/17)

WNCK/W, ket, RI, has ol posith ilable. Must
be a team player. T&R: Mike James PD Box G, Woonsocket,
RI 02895, EOE (7/17)

OPPORTUNITIES

OPENINGS

AOR seeks Production Director. T&R: Skip Isley, 3ox 717,
Oceen City, MD 21842, EOE (7/17)

WEIM currently seeks a versatile, bright beginner. Duties:
morning drive sports, some music fill-in end & Saturday night
oldies show. PD, Box 727, Fitchburg, MA 01420, EDE (7/17)

di ft drive

pening on leading Cantral PA

Country i Stable envir , expefience needed.
T&R: WVAM, Box 1827, Altoona, PA 18603. EOE (7/17)

Top Buftalo station WYRK has immediate openings for two
parttime newspersons and two weekend announcers. Sound
fike a pro. T&R: WYRK, 500 Rand Bidg, Buffalo, NY 14203.
EOE (7/17)

AOR station seeks overnight rockert T&R: Skip Isley, 96
ROCK, Box 717, Ocean City, MD 21842, EOE (7/17)

Genersl Seles Mansger. 50kw Country station in PA seeks
motivator, trainer, and informer. We will pay for performance.
Call GM: {717) 397-9901. EOE (7/17)

WKAD & WJOZ, c-nonffrov PA., seoks T&Rs from an-

nouncers and ne

per
196, Canton, PA 17724 Nocalll EOE (7/24)

T&R: WKAD, Box

N.E. aduit CHR seeks team player with atrong production
skills for fulltime air siot. T&R: PD, WSPK, Box 1703, Pough-
keepsie, NY 12601. EOE (7/24)

WRCN/Long Isiend seeks the best MD in the country. On-air
AOR experience 8 must! C&R: Lenny Bloch, Box 8686, L.I.,
N.Y., 11901. EOE (7/24)

Promotion/Public Relations Coordinstor with announcing
background for N.E. aduit CHR. Must be team piayer. Resu-
me: GM, WSPK, Box 1703, Poughkeepsie, NY 12601, EOE
(7124)

d. self- h d wanted! At least
two years’ experience. T&R: Jim Movoon WOVU, Rte#1,
Box 33, Ocean View, DE 19970. EOE (7/24)

Hot AC in beautiful yuppie metro seeks adult one-to-one com-
municator and production pro. Excellent growing company.
T&R: R-D-S, Box 5544, Huntington, WV 25703. EOE (7/24)

SJS Enter Corp a nationa! radio synd

. seeks experi d affiliate i people. Salary
and bonus Call: (212) 370-9460. EOE (7/24)

Seek stylish morning news co-anchor for 8 leading station in
Baltimore. Writing sample and T&R: Dave Humphrey, WLIF,
1570 Hart Road, MD 21204. EOE (7/24)

Seek L d news hor/reporter to gather, write, and
deliver tho best. T&R: Dennis Lamar, 198 Main Street, Dan-
bury, CT 06810. EOE (7/24)

News Director/Anchor

Growing Broadcast Group
for East Coast medium market AM. Good
writing skills. Must be a teacher and ag-
gressive news gatherer. Good rapport a
plus. T&R to Radio & Records, 1930
Century Park West, #763, Los Angeles,

CA 90067. EOE

OPENINGS

WE NEED AIR

PERSONALITY/PD NOW!
Atlantic City area AM/FM looking for pro
with creativity & proven track record. If
you like a challenge and seek stability,
let's get together. T&R to Radio &
Records, 1930 Century Park West, Box
#762, Los Angeles, CA 90067. EOE

NEWS DIRECTOR/
ANCHOR NEEDED

Maybe you’re looking for that perfect
place to settle? Maybe you need stabili-
ty, a professional environment, manage-
ment support, and tremendous growth
opportunity? Maybe you desire to live in
an area that offers mountains, lakes, the
ocean, and where your dollar goes far?
Come work for our group. Excellent
salary and benefits. Cover letter, tape,
resume, and salary requirements to Radio
& Records, 1930 Centuty Park West,
#787, Los Angeles, CA 90067. EQE

ﬁ7 ~ H
NEWS DIRECTOR
Our News Director has moved te TV. We require a
professional who understands local, full-service
radio and can guide and direct a staff of 6. Know-
ledge of the New England area a pius. If you're
presently an assistant ND, or NG in a small market,
this could be the opportunity you've been seeking.
Send T&R in confidence to Jee Corcoran, OM,
WCAP, 243 Central St., Lowell, MA 01852, EOE

(WCAP) h

AM/FM/Cable TV in 100k + markets seeks ND. Also an-
nouncer with strong production and auto experience. T&R:
PD, WMNC & WQXX, Box 389, Morganton, NC 28655. EOE
(717

Need now! An aggressive anchor/street reporter. Photo and
T&R: Bill Dennis, WPVA, Box 87, Petersburg, VA 23804.
EOE (7117)

EZ Listening WREZ needs an AT/copywriter/production per-
son. Mature voice, natural delivery. Samples and C&R: David
Joy, Box 5000, Montgomery, AL 36192, EOE (7/17)

A d: intelligent self-starter to deveiop fiedgling news op-

AC GOLD AM
Adult AC personality with ambition?
Consider us, medium market AC Gold
AM looking for detail oriented
communicator to assist and eventually
replace current major league PD. 2 yrs.
experience minimum. C&R to Radio &
Records, 1930 Century Park West,
#757, Los Angeles, CA 90067. EOE

MORNINGS
NE CHR looking for experienced morning
person or team. If you are creative, fun,

topical & ready to work hard, send T&R
now to: Radio & Records, 1930 Century
Park West, Box #7686, Los Angeles, CA
90067. EOE

LASER 104.1 FM, Allentown (Market #60) is
looking for top-notch talent for future openings.
All shifts. We’re looking for bright, uptempo CHR
personalities to join our winning team. Minimum
5 years experience. Send tape & resume to Jef-
ferson Ward, PD, WAEB-FM, 700 N. Fenwick
St., Allentown, PA 18103. EOE

L

eration. Excellent opportunity to hone your skills. T&R: John
Sims ND, KXAL, Drawer 502, Pittsburg, TX 75688. EOE
(7nn

Seek production person for top 100 Midwest market. Please
send T&R: Mike Levine, Kelsey Broadcasting, Box 1488, Cif-
ton, GA 31794. EOE (7/24)

50kw Country station, WKRE, seeks air personality. We are
50 miles from Virginia Beach. T&R: WKRE, Box 220, Exmore,
VA 23350. EOE (7/24)

Need now! An sggressive anchor/street reporter. Photo and
T&R: Bl Dennis, WPVA, Box 87. Petersburg, VA 23804.
EOE (7/24)

Fly high with the buzzerd! Western Kentucky CHR seeks peo-
ple who want to grow, Must be motivated. T&R: Tom Rogers,
Box D, Cadiz, KY 42211. EOE (7/24)

Experienced AOR jocks needed for New Orleans/Baton Rouge
market. T&R: Box 970, LaPiace, LA 70089. No calls. EOE
{7/124)

Talk hasts and personalities who know how to have fun on
the phones wanted. Texas major market. T&R: Consultant,
Box 881333, San Diego, CA 92108. EOE (7/24)

KVIC/Victoria’s leading 100w AC/CHR seeks T&Rs for future
openings. Females, minorities encouwraged. T&R: Tony Davis,
Box 3487, TX 77903. No cals. EOE (7/24)

Huntswille, Alabama: 100,000w Country FM seeks mature
announcer. Creativity and ability to work with co-host a
must. T&R: WORM FM, box 789, Decatur, AL 35602. EOE
(7/124)

Southwest Florids AOR seeks solid talent. Experienced only.
Females/minorities encouraged. T&R: PD, Box 835, Lehigh
Acres, FL 33936. EOE (7/24)

Leading p: h d is pting T&Rs for fu-
ture openings, CHR paradise. Low pay, high cost of living.
Jerry L. Reed, WIIS, Box 4500, Key West, FL 33040. EOE
(7/24}

Moderm Country station in Southeast has an opening for a PD.
Must have good peopie skills snd strong production. T&R:
Mike Comfort, WMBC, Box 707, Columbus, MS 39703. EOE
(7/24)

OPENINGS

SUPERSTAR MORNING
TALENT NEEDED
Looking for creative, funny, and entertain-
ing person for 100,000 watt urban
powerhouse! Hot phones and super
creative production skills. Excellent salary!
Send tape & resume to Tony Brown,
1204 Dauphin Street, Mobile, AL

36604. "'No phone calls please.’” EQE

ALY Wi

WCOS AM-FM, Columbia. #1 rated station
in Top 100 market. We're looking for a
creative, talented, hard working Program
Director who hates to lose. We offer a
competitive salary and a true chance to
grow in your profession! Send composite,
resume and references to John Bogan,
WCOS, P.O. Box 748, Columbia, SC
29202. EOE M/F

GROUND FLOOR
OPPORTUNITY
With one of America's fastest-
growing radio companies, The
Keymarket Group. WRLX,
Charlotte, NC's only EZ Listening
is looking for production, on-air,
full & parttime.
Tapes and resumes to:
Paul Nielsen
212 S. Tryon
Suite 1380
Charlotte, NC 28281 EOE

B93

Austin’s Hottest Hits has a unique
salaried position for straight
ahead jocks. Vacation relief/
weekends/ production. If you've
got a friendly, upbeat style send
T&R to B93, Lisa Tonacci, 4030
W. Braker Lane, #175, Rustin, TX
78759. EOE

-

~

=)= l FM
é/m Eregizer

Power 99.7, Atlanta’s hottest station, has a
great opportunity for . . .

o A GREAT PROGRAM DIRECTOR/
ON AIR KILLER
If you have a minimum 2 years CHR Prgra
ming experience; a minimum 3 years on air in
Top 50 market, understand marketing as well
as programming, en]oy motivating talent, have
a solid record and enjoy being in a wmmng at-
mosphere
We offer state-of-the-art facilities, a profes-
sional support staff, and a supportive and ag-
gressive atmosphere.

GREAT COMPANY: SUSQUEHANNA
GREAT MARKET: ATLANTA

Send T&R and any other pertinent info to;

Matt Farber

Operastions Manager

Power 99.7 FM

3405 Piedmont Road

Atianta, GA 30305

Cassettes only. No phone resumes. Once in a

\ifetime deal. EO )
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OPENINGS

Seek morning man for ‘‘Lite’* format station in the top 100
Midwest market. T&R: Mike Levine, Box 1466, Tifton, GA
31794. EOE (7/24)

WYYD/Roanoke-Lynchburg wants you. if you're in iove with
radio promotions and making things happen, send T&R: Ken-
ny Shelton, Box 522, Amherst, VA 24521. EOE (7/17)

EAST TEXAS
East Texas AC/CHR needs Program Direc-
tor/Promotion Director/Morning Person.
Good opportunity in growing group. T&R to
Tom Love, Kx FOX, 95FM, PO Box 588,
Lufkin, TX 75902. EOE

KARN
Newstalk 92

NEWS & PROGRAM DIRECTOR
Our strong News-Talk station wants to be
stronger. If you can lead and motivate while tak-
ing care of administrative duties, we are looking
for you. Successful candidate has News and/or
programming experience, and understands
ratings, promotions, news, programming and
sales. Some air work involved. Rush T&R and
cover letter with philosophy to Neal Gladner,
KARN, PO Box 4189, Littie Rock, Arkansas

72214, EOE MF

Be a part of the fastest growing metro in Florida!
Looking for AC communicator with team player
attitude. T&R to Barry Grant, WSTU, 1000 Alice
Ave., Stuart, FL 34994, EOE

KMJQ

MAJIC 102 FM
Houston’s leading radio station
needs a Program Director to lead
us to new heights. Resume to Mr.
Barry Drake, KMJQ MAJIC FM, 24
Greenway Plaza, Saite 1508,
Houston, TX 77046. EOE

S —————
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Good Pay For Exciting
Talk/Music Host

WVOC Radio, which has served South %
M Carolina’s Capitol City for. 57 years, g
M seeks an experienced, friendly sound- M
1 ing, informed Talk Host who can work

L] T&R to Andy Thomas, PD, WVOC[

M Radio,

M 29221. EOE

¥R %% RN NN

Box 21567, Columbia, SCM

¥

PRODUCTION/MIDDAYS

Top radio station in Top 40
Market seeks TOP GUN produc-
tion wiz/midday voice. ‘‘Star
Wars’’ for us bring good bucks
and benefits for you. T&R to
Radio & Records, 1930 Century
Park West, #770, Los
Angeles,CA 90067. EOE

- D D D D D G S G5 D D D D D G G G G5 G G G G5 G a8 6
WANTED!! ]
America’s best female country jock. Top
10 market, afternoon drive. Must be
great on air & on the streets. Send
cassette tape, resume & picture to Radio
& Records, 1930 Century Park West,
#750, Los Angeles, CA 90067. EOE

P e Y Y Y|

r-----1

OPPORTUNITIES

OPENINGS

OPENINGS

FLORIDA GULF COAST
Morning drive, strong personality, country
on air talent, Above average compensation.
Send Tape & Resume to P.O. Box 278, Fort
Myers, FL 33902. Al! replies confidential.
EOE

Sign-on newsperson, must have good voice, great personali-
ty. Pay based on sbility and experience. If you're good, send
T&R: Box 453, Estherville, 1A 51334. EOE (7/17)

Hot CHR jock who knows how to talk to adults as well as
teens in Lincoln. T&R: KMAZ, Box 10, Beatrice, NE 68310.
No cails please. EOE (7/17)

Regionsl FSA is sccepting T&Rs for future openings. Full Ser-
vice experiance needed. C&R: Darryl Parks, Box 2208, Koko-
mo, IN 46904-2208. EOE (7/17)

Can you go both ways? Hard News/Talk AM, Lifestyie/CHR
FM will have future news openings. WKRS & WXLC, 3250
Belvedere Rd., Waukegan, IL 60085. EOE (7/17)

Leading Central indiana CHR is accepting T&Rs for future
openings. Uptempo. C&R: Darryl Parks, 293, Box 2208,
Kokomo, IN 46904-2208, EOE {7/17)

Quietly looking for help? Use R&R
Blind Box Opportunities ads. Call lisa
or Dave at 213-553-4330 for more
information.

WPZ & WMBN/Petoskey, M., is accepting T&Rs for future
possible openings. T&R: Dennis Martin, Box 286, 49770.
EOE (7/24)

Need now! Aggressive individual to 1aunch one-person news
dept. A Stile Communication company. T&R: KRDM, Box
5357, Ardmore, OK 73403. EOE (7/17)

News reporter/announcer needed for WIZM-AM/La Crosse.
Prefer at least two years’ experience. Excellent opportunity.
T&R: Brad Dinsmoor ND, Box 99, Wi 54602, EOE (7/24}

KYKC sesks PD/afterncon drive personality. Leadership, pro-
motion key. Salsry commensurate with experience. T&R:
Paul Logan, 1704 So. Cleveland, Sioux Falls, SD 57103. EOE
(7/124)

Bring your willingness to leam to a fun place to work! We
need a Country jock, pronto! T&R: Steve Bunyard, WMOK,
Box 720, Metropolis, IL 82860. EOE (7/24)

Entry leval news. Midwest daytimer that doesn’t know it’s a
daytimer has immediste opening. Long hours. T&R: Brad
Howard, Box 16, Ottawa, KS 66067. EOE (7/24)

i pening for industri f Airshift and copy-
writing a must. Contact Randy Flink: (712) 364-2121. EOE
(7/24)

Experi d ing host for Igia music station on AM
market leader. Good communicator. personable delivery.
T&R: Box 1478, Topeka, KS 86601. EOQE (7/24)

Future morning drive opening at Oldies station. T&R: Jeff Ste-
vans, KKOA, Box 130, Kearney, NE 68848. EOE (7/24)

KLZS-FM, exching new AC station in Wichita, KS., seeks 8g-
gressive team players for future openings. Not afraid to
work? T&R: Gene Rump PD. 104 S. Emporia, 67202. EOE
(7124)

Wanted! Announcer for medium market FSA. T&R: WHBC,
Box 9917, Canton, OH 44711, EOE (7/24}

Seek nighttime jock. Great working environment. Stable com-
pany. Females encouraged. C&R: KDKD, Box 448, Clinton,
MO 64735. EOE (7/24)

Tapes and for future gs. AT/production exper-
ience required. T&R: Roger Piper, KKLS, Box 480, Rapid {Ci-
ty. SD 57709-0480. EOE {7/17)

KJYO seeks fuil and parttime taient. T&R: Joel Foiger, Box
1000, Oklahoma City, OK 73101. EOE (7/17)

wdaif

AM DRIVE NEWS ANCHOR
Experienced newscaster needed to join our top-
rated morning team. Personality presenter, talker,
interviewer, creative mind to round out *‘info/zoo"’
format Good pay, benefits, incentives. Small
market, quality-of-life community. Send tape &
resume to. Rob Kemper, WDIF, Box 10,000,
Marion, Ohlo 43302. EOE

ALL POSITIONS OPEN
Work for the best. All positions open.
Must be a team player, relate to com-
munity and music, warm, sincere, hip, a
communicator. No acts or egos. Rush
T&R plus cover letter today. Radio &
Records, 1930 Century Park West,
#752, Los Angeles, CA 90067. EOE

COMING SOON . . .
future openings in medium-sized
Southwest Market for Class C FM. Look-

ing for all shifts. Send tape, resume, and
photo immediately to Radio & Records,
1930 Century Park West, #769, Los
Angeles, CA 90067. EQE

OPENINGS

1

A Peoria FM powerhouse needs the right
person to anchor important morning
drive news. Become part of our 28 person
AM-FM-TV News Department offering good
pay, solid benefis and excellent facilities. We
need a contemporary writer/reporter/thinker.
Send tapes, resume, writing samples to
Duane Wallace, WKZW (FM), 3131 N.
University, Peoria, IL 61604. EOE M/F

WMBD

RADIO 1470

MICHIGAN BEACHES
Morning Drive and Operations.
Excellent pay, great summer
beaches. Send T&R to Corey Scott,

WTIRV, 875 E. Summitt,
Muskegon, MI 49444. EOE M/F

2 Openings In OH
Ohio’s Super Station WQIO-FM has two
{2) immediate openings for parttime air
personalities. We are a bright uptempo
hit music station serving Central Ohio
with 50,000 watts. Good pay, great
staff, professional air product. Send T&R
to Mike Green, GM, WQIO-FM, Box 348,
Mount Vernon, OH 43050. EOE J

PD’S AND MORNINGS
Small, dynamic group in need of problem
preventing, numbers grabbing PD’'s and
morning maniacs. Great money. Stellar
facilities. Incredible opportunity. Send
T&R with photo to Radio & Records,
1930 Century Park West, #759, Los
Angeles, CA 90067. EOE

P.D.

Breakthrough opportunity for aggressive,
knowledgeable, people-oriented profes-
sional. Experience in music, news and
able to do quality air shift. Small rapidly
growing market. Send tape, resume and
outline of program philosophies to: Radio
& Records, 1930 Century Park West,
Box #768, Los Angeles, CA 90067. EOE
M/F

RADIO SPOT PRODUCER
& AIR TALENT

One of America’s finest small market operations
seeks the right talent to join team of creative pro-
ducers and personalities.

Do you want to earn what you're worth and see
your earnings grow as your skills grow? Do you
want to help advertisers get results from radio’s
creative power? Are you good at creating new
ideas for campaigns and skillful in a studio? Would
you enjoy life in a family community, 40 minutes
from a metro but without the hassles? Do you en- ~
joy air work and can present an entertaining shift
every day? Do you find community involvement a
meaningful part of your radio life? Are you seeking
career stability?

If yes, you may feel right at home with us. Good
pay, excellent incentives and benefits, and a great
place to work and live. Three time winner of
Billboard's **Station of Year."

AT TR S AR T F
Send tape and resume to:
Ray Reynolds
WDIF Radio
Box 10,000
Marion, Ohilo 43302.

MIDWEST CHAIN

Seeks talented PD/Afternoon Person-
ality for Country Leader. Must be inno-
vative and aggressive. Promotions a
must. Salary commensurate with ex-
perience, track record. T&R to Paul
Logan, KYKC, 1704 S. Cleveland, Sioux
Falls, SD 57103. EOE

OUR #1 TEAM NEEDS ONE MORE
WINNER!!! WNCI Columbus wants to hear
from the country’s best up-and-coming
CHR talent. If you have experience in a
Contemporary format and you're ready to do
evenings in one of the nation’s fastest-
growing cities ... we've got- the opening.
You'll work with a great promotional staff and
state-of-the-art studios. WE MUST HEAR
FROM YOU IMMEDIATELY! Send tape,
resume and photo to:

Bill Richards
Program Director
". NATIONWIDE WNCI
§ & COMMUNICATIONS INC. One Nationwide Plaza
2nd Floor

Columbus, OH 43215

Instinctive, aggressive ND needed for Northwest Arkansas
award-winning, Full-Service station. Salary history and T&R:
GM, KBRS, 2307 Highway 471 N., Springdale, AR 72764.
EOE (711 7)

Northern Arizona’s leading ‘' All Hits KISS FM'' seeks PD/
morning talent. T&R: Don Cann, KSMK, Box 10, Cotton-
wood, 86326 or call (602) 634-3693. EOE (7/17)

Recording engineer wanted for national radio commercial and
program productions. T&R: Kris Stevens Enterprises, 14241
Ventura Bivd, Ste #204, Sherman Osks, Cs 91423. EOE
amnn

CHR KFBQ/Cheyenne seeks p Mty for future opening.
T&R: Tony D., 1808 Capitol, WY 82001. EOE (717}

Leading NW Country FM seeks Production Director and PM
drive personality. Rare opportunity. T&R: Brian Stephenson,
KYSN, 960 Valiey Parkway, East Wenatchee, WA 98801.
EOE (717}

Career sales position: Two years’ experience or CRMC. No
rookies. Good company and benetfit plan. Contact Sales Man-
ager: (503) 451-5425. (71 7)

CHR PM DRIVE & AM NEWS

West coast market leading CHR needs PM
Drive Jock and AM News Anchor. Promo-
tionally active medium market giant, Fun
city. C&R to Gladys Gomez, 6255 Sunset
Bivd. #1901, Hollywood, CA 90028. EOE

PD: Our expanding group client seeks special person 'q« new
Nevada CHR. Promotion-oriented, organization, and winning
record 8 must. T&R: Box 526, Nicasio. CA 94946. EOE
(7124}
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AC/CHR bo in Alaska’s b iful | seeks energetic,
versatile air talent. Females encouraged. T&R: PD, KUNO,
3161 Channel Dr., Juneau, AK 99801, EOE (7/24)

N. CA 100,00kw has money to spend for right air talent/pro-
duction wizard. T&R: Jim Nelly, KXGO, Box 1131, Arcate,
CA 95521. EOE (7/24)

KKDJ/Fresno, CA.. seeks pro AOR jock for upbeat morning
team. Must love to read, write, and have fun. No calls. T&R:
Art Farkas, 3636 N. First, #1356, 93796. EOE (7/24)

Accepting T&Rs for possible future opening. Good company
and benefits. Team players only. Larry Proietti PD, KFBC,
1806 Capitol Ave., Cheyenne, WY 82001. No calis please.
EOE (7/24)

Wanted! Energized CHR jock for evenings. Also accepting
T&Rs for future openings all dayparts. T&R: Beau Reyes PD,
KWNZ, 557 Washington St., Reno, NV 89501, EOE (7/24)

Monterey Bay's leading rocker, KMBY, seeks nighttime team
player. Experience with strong production a must. T&R
ASAP: Rich Berlin, Box 1271, Monterey, CA 93942, EOE
(7/24)

Westwood Personalities

Membership does have its privileges
. .. when you're with Westwood Per-
sonalities! We staff many of America’s
greatest radio stations! Small and major
markets. T&R's to: Westwood: 279 S

F
Beverly Dr., Beverly Hills, CA 90212

WEST COAST MORNINGS
Established, medium market, up tempo AC
needs morning entertainer. If you have wit
and warmth, we have sun and fun. C&R to
Gladys Gomez, 6255 Sunset #1901,
Hollywood, CA 90028. EOE

KGGI-FM

One of So. Calif.'s hottest hybrid AC combo
stations needs a creative Production voice.
Develop your skills with our 4-track in
L.A.'s shadow. Just you and our Production
Rooms. Qutside dollars avatlable. Tape and
resume to Jesse Ballet, P.O. Box 1280, San
Bernardino, CR 92404. EOE M/F

K093 needs a PM Drive Personality! Strong
production/voice. Appearances and team
player. AC Classic Hits format. Good money.
No beginners. Overnight or mail to: Gary
Michaels, 2121 Lancey Drive, Modesto,
CA 95355. EOE

beascacasasasasal
POSITIONS SOUGHT

Sportscaster in search of challenge. Can write, anchor, P8P,
DJ/production experience. DAN: {205) 233-4526. (7/24)

News pro: Grest pipes, delivery, writing, digging, and crea-
tive use of sound. Major market experience, solid references.
WAYNE SMITH: (503) 292-2261. (7/24)

Experienced announcer, great productionl Prefer Adult MOR/
Top 40. Willing to relocate. HENRY: {201) 836-51686. (7/24)

Twelve-year pro seeks midday or afternoons with AC/CHR.
Dependable, team player. Call JACK: (219) 464-9955. (7/124)

You're there, I'm here. I'd rather be there. Call me here. Prefer
West or South. Classic Rock/CHR/AOR/AC. RON YANDO:
(806) 797-3377. (7/24)

Talk show host bursting with talent, energy and enthusiasm
will be your find of the year. Can double as newsman. PETE:
(213) 395-0874. (7/24)

Hot morming show. P.T.: (703) 373.0718. (7/24)

Where do these guys come from? My current GM thinks a
sweep is something you do with a broom. Help! PD/drivetime.
(303) 544-7020. (7/24)

Experienced C/W air talent seeks job in Texas, Okiahomas,
Louisiana, New Mexico, or Arkansas. Will consider South-
east. Call my answering machine: (806) 293-5688. (7/24)

OPPORTUNITIES

POSITIONS SOUGHT

Husband does drive/wife production pro. Seek p 1. Com-
bination sales pros. Guaranteed increase, ratings and reve-
nues. J.J.: (318) 631-8342. (7/24)

Need a pro yesterday? Call for over-the-phone sircheck sam-
ple. Ten years’ experience, creative production, and warm
voice. Studio maintenance, too. CHRIS: (803) 877-8575.
(7/124)

I've programmed, promoted, and joked my way into the
hearts of millions. Eight-year pro seeks stable AOR, most any
market. D.L.: (417) 678-2298. (7/24)

12 years’ experience, seek middays or afternoons. AC/CHR.
JACK: {219) 464-9955. (7/24)

Covering footbali? I'm yor man. Four years’ college/high
school PBP experience. Will travel. JOHN: (415) 479-6204.
(7124)

| want to work st your stetion. AOR/AC/CHR. Great produc-
tion, excellent attitude. GLENN JENSEN: (312) 425-9495.
(7124)

Face it. CHR sucks! Five-year pro ready to join your winning
AOR team. Available immedistely, ready to relocate. Call
now. KERRY: (217) 762-9205. (7/24)

winnerl Sports, PBP, also air talent, production. Pre-
fer light AC/Jszz. Seek fulitime work. DAVE: (412)
767-4697. (7/24)

Stamp out under-employment! 13 years’ experience, seek
fulltime in Michigan. AC/CHR/Oldies experience. Can handle
sports. Let’s win together. VIC DOUCETTE: (313) 559-0961.
(7/24)

Save me from the 7-111 I'm a hardworking young female. A
real team player with five years’ experience. Let’s talk. PEN-
NEY: (319) 359-4842. (7/24)

Seek on-sir jock/talk show host position in Atlanta. CHR/Ur-
ban. Will relocate in August. Fillin or swing shift at any sta-
tion. MIKE: (704) 864-3593. (7/24)

Hired mouth avalisble for small market AM drive. Former col-
lege PD/MD. JOHNNIE ROBERTS, JR.: (213) 731-7075.
(7124)

New Age/Jezz formst programmer/enginesr saoks station
switching to this new exciting format. BRUCE: (818)
342-6521. (7/24)

POSITIONS SOUGHT

You may siready have wonl The search is on for my next ra-
dio home. Find out if you're a winner; | am. MIKE: (715)
842-8067. (7724)

POSITIONS SOUGHT

Victim of format chenge. Family man, 11 years® experience
seeks Eastern medium/major Country/AC/Oldies. MARK AN-
DERSON: (302) 894-3934. (717)

Ohlo University graduate seeks first job in sports or as DJ.

Victim of format change. Family man, 11 years’ experience.
Seeks Eastem medium or major market. Country/AC/Oldies.
MARK ANDERSON: {302) 994-3934. (7/24)

Pre " .

Progr 9 y Jezz/New Age music just
sounds easy. I've done it. Great credentials and winning rec-
ord. GUNNAR: (608) 837-0041, (7/24)

Experienced, :alented PD. Top 200 market prefereed. (615)
883-5900. (7/24)

Lucky you! I'm moving to Southern California; you need an
experienced jock like me, S. Cal smployers, call collect. (602)
473-3729 before 3pm. (7/24)

Want a metecrologist? Give me a call. | can helpi Experience/-
references. TOM: (806) 271-0827. (7/24)

PD/MD/p k and L
cluding major market. Great
625-4970. (7/24)

Eight years’ experience in-
references. NICK: (913)

GM'’s kid graduates from the School of Brosdcasting, seeks
my midday position. Prefer Country/AC/Oidies. KEVIN G.
WILL: (805) 238-4963. Will relocate. (7/24)

20+ years’ experience, programming/OM/PD. CHR/AC.
Prefer Ohio, Kentucky, or Indiana. Pr ion/musi
minded. MARTY: (513) 528-1163. (7/24)

NEED A JOCK, MD?
Call a big dorky White Guy.
DERRIN ALLEN

Former KHIT, Now KZZU
CHR/Album/ Alternative
(509) 535-7548
Now, Dammit!

News is my kife! Want to share it with right station. Broad-

&

Communications grad wants first at pr i or
station manag it Relocation no probk Available Au-
gust 15. Agents weicome. Serious calls only. (215)
692-7988. (7/24)

Ambitious, young Sports Director with PBP experience seeks
larger market with a great tesm. ROD: (814) 782-3888.
(7/24)

E oy A4 tak 4 o

P and ready to move. Previously
held eight-hour airshift and wrote commercial copy. RAY:
(914) 271-6076. (7/24)

LIVELY SPORTSCASTER
Veteran sportscaster with lively, tight
delivery seeks anchoring and/or play by
play job in a top 50 market. Currently
employed in radio, but can relocate im-
mediately. Respond to Radio & Records,
1930 Century Park West, #765, Los
Angeles, CA 90067.
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Top 100 markst Midwest DJ experienced in AC/Country
seeks fulitime position. 11 years’ experience, will relocate.
BOB:(309) 764-4911. (7/24)

Aggressive self-starter with B.A., experienced in AC/Coun-
try, seeks fulitime on-air gig in small/medium market. Voices
also. BILL: (216) 442-7892. (7/24)

Sportscaster positk di Prefer Mi to West. Un-
limited experience in reporting, PBP. Vast sports knowledge
with great personality. DALE: (303) 984-3395. (7/24)

Ten-year veteran st 30 seeks AM drive/programming/GM po-
sition. Pipes, ratings, and proven winner. Currently smployed
in Fresno. STEVE ALLISON: (209) 683-8435 (7/24)

Momings preferred: add some life to your airstaff, Proven
numbers, great one-to-one. Phones, drops, bits. WDIZ,
WSHE, WOVV. SEBASTIAN: (305) 466-3484, (7/24)

Combo sngineer, production, and morning talent seoks a di-
verse p y with aggressive br . 14 years’ experi-
ence in all size markets. RIK: (307) 733-1104, (7/24)

Talented beginner seeks big break in radio. Any market, any
shift. DJ or news. Get me on the sir. DAVE: (617) 782-04FM.
(7/24)

Ten-year pro, AT/MD/Assistant PD with production skills,
seeoks great team that works hard. Prefer West, CHR/AC/Ur-
ban. DAVID: (303) §97-7114. (7/24)

Pittsburgh native experienced in radio tele-marketing/produc-
tion, sesks on-air position in Orlando. Lots to offer. Let’s talk.
MIKE: (412) 925-7102. (7/24)

Sportscaster with five yeers’ PBP experience seeks medium
market opening: Footbali/basketball PBP. Solid, knowledgea-
ble. ART: (303) 275-7488, (7/24)

Wire service reporter wants to return to radio news. Willing to
relocate. ALLAN: (603) 228-4251. (7/24)

fiournalism degree and \ced. STEPHANIE: (801)

374-1032. (7/24)

Stetion sold, lost job, lost house, and carl Please help. 11
years' CHR. Prefer Southeast, small or medium market. (803)
457-4556 (7/24)

i you want good, stable, no-nonserse redio, call me now,
AC/CHR/Country. JERRY: (919) 735-5238. (7/24)

Bruce would cry! CHR one weekend, MOR nexil Six years
AC/CHR. Also club/mobile work. Save this Jersey jock, PETE:
(201) 529-2160. (7/24)
| keop hearing ore p for good sportcasters.
I'm desperate for a good sports station. We're a perfect
match. (216) 255-8143. (7/24)

Born, bred, and trained sportscaster just keeps spinning rec-
ords. Experienced Sports Director seeks a journalistic chal-
tenge. DON JOHNS: (314) 364-6720. (7/24)

Dellas/Fort Worth driving erea. Any shift, any format. Grest
ratings and lots of CHR experience. Currently employed.
MIKE: {817) 548-7626. (7/24)

Heove learned from the best. Give you my best, 24 hours a
day. All you have to do is call. TAD: (316) 686-9711. (7/24}

13 years, Program Director/sir telent. Country/AC/Oldies.
Ready to go to work. BOB SHANNON: (318) 635-5204.
(7/24)

Help! Rescue me from Janet Jackson! Five-year AOR pro vic-
timized by the dreadful worid of Top 40. Available immediate-
ly, call nowl KERRY: (217) 762-9206. {7/24)

AC/Oldies personality with ten years’ experience seeks posi-
tion. Prefer Richmond, VA, to Washington, DC. PHIL GOOD-
WIN: (703) 872-2062. (7/24)

CHR tetent, I-100 Daytona/Jacksonville, OK100/New York,
WANS. Available for dium/large markets. Prefer Florida
and West Coast. (305) 721-0582. (7/24)

Major markst air personality seeks special medium market
PD/MD jock position. Any format! Call anytime, available in
one week. J.P.: (214) 722-4708. (7/17)

Country programmers: Could you use a personality with over
ten years in Country radio? Let’s talk. BRUCE: (718)
487-0612. (7117)

15-year pro with personasiity wants shot at medium/major
market. Can provide strong air/production. RON SMITH:
(806) 789-6664/63386. (7/17)

Talented Sports Director sesks PSP position. Four years’ ex-
perience, name your sport, I’ do it. Will go anywhere. Only
serious stations. STU PAUL: (718) 332-1017. (7/17)

Exceltent snnouncer? No, but I'm good and 'l give you my
best. Airshift and sports. Eight years’ experience. (315)
866-1032, (717}

Would like to be part of growing lon seeking d d air
personality. Two years’ experience on-air in CHR format.
DARRYL: (209) 957-5487. (7/17)

Aggressive self-starter with B.A., experienced in AC/Coun-
try, seeking fulitime on-air gig in smali/medium market.
Voices also. BILL: (218) 442.7892, (7/17)

Two years’ commercial experience, hockey PBP, SCOTT:
(419) 478-7139. (71 7)

Small/medium market CHR/ACs I'm no superstar, just s hard
working, dependable, minority air personality/copywriter.
Team player, will relocste. NORRIS: (602) 829-0177.(717)

Experienced; News, sports, talk show, continuity. Will relo-
cate, any format. Production call 7 days 8 week. JOHN: (314)
341-5473. (71 7)

Kick . . . (some material“not suitable for print, FCC.) Jock
needs job. They have eyes sverywhere. For complete uncen-
sored message call after 3pm. GREG: (216) 933-7729.
(7

PD/MD/AT. Seasoned and resdy to give 100% +. CHR/AC/
Country/automation experience. Top 100 markets. GEORGE:
{818) 888-1168. (7/17)

18-yesr pro. all formats plus three years’ group V/P, seek GM
or group position. REGGIE JORDAN: (704) 366-9177.(7/17)

Suburh

Philty PD looking to move Waest. Prefer Rocky
Mountain states or SW Sunbelt. Experience includes Dela-
ware. AC/Oldies/Country DAVE SCOTT: (215) 566-8782.
mn

Relocatingl Five years’ tratfic, computer scheduling, copy-
writing, production and receptionist skills. Some sales experi-
ence. JANICE: (907) 337-8504, (7/17)

Cereer-oriented tesm player, ready to command nights in hot
rockin’ CHR format. Will take on additional duties. BOB: (602)
325-1436 anytime. (7/3)

At

News/ ing man/p and PD with 19 years’ experi-
ence. Good voice, dedicated worker. No small markets consi-
dered. LARRY KAY: (717) 663-2500. (7/3)

FuM or parttime air shift outside Chicago area. Three years’
experience. Call BOB: (312) 254.1327/434-1956, (7/3)

High output, low ego, stable 11-year pro. Country/ Western
format seeks lasting Midwest on-air/sales opportunity. Excel-
lent references. L.J. (913) 827-8375. (7/3)

12 years' experience. Dependable. Seek middays or after-
noons AC/CHR. JACK: (219) 464-9955. {7/3)

PD/MD/drivetime pro seeks station with winning attitude,
Seek longterm home. Eight years’ experience. RANDY: (303)
544.7020. (7/3)

Want a meteorologist? Give me a call. | can help! Experience/
references. TOM: {808) 271-0827. (7/3)

Experienced DJ! Willing to relocate. Adult/MOR/Top 40 and
good production. HENRY: (201) 836-5168. (7/3)

R&R Opportunities
Display Advertising

Display: $40 per inch per week (maximum
35 words per inch). Includes border
and logo.

Blind Box: $50 per inch per week (maxi-
mum 35 words per inch). In-
cludes border, box number and
postage/handling.

Payable In Advance!

Display & Blind Box advertising orders must be
typewritten or printed and accompanied by check
mailed to our office in advance.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date. Address all ads to: R&R/Opportunities,
1930 Century Park West, Los Angeles, CA 90067.

R&R Opportunities
Free Advertising

Radio & Records provides free (24 words or 3
lines) listings to radio stations and record com-
panies in Openings. Free listings of the same
length are also available to individuals seeking
work in the industry under Positions Sought. All
other advertising must run display.

Deadline

To appear in the following week's issue, we must
receive your ad by Thursday noon (PST) prior to
issue date.

For opportunities you must place your free listings
by mail only. Address all 24-word ads to:
R&R/Opportunities, 1930 Century Park West, Los
Angeles, CA 90067.
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URBAN CONTEMPORARY

BREAKERS.

HERB ALPERT

Making Love In The Rain (A&M)
82% of our reporting stations on it. Rotations: Heavy 2, Medium 31, Light 42, Total
Adds 22 inciuding WXYV, WHUR, KRNB, WEDR, KPRS, KMJM, KDAY, KQXL, WZFX,
WQMG, KHYS, KKPW. Debuts at number 33 on the Urban Contemporary chart.

SHERRICK

Just Call (WB)
65% of our reporting stations on it. Rotations: Heavy 0, Medium 12, Light 48, Total
~Adds 24 inciuding WHUR, WHRK, K94, WBLZ, WZAK, KJLH, WPEG, WHYZ, WTLC,
WXLA, KPRW, KBUZ.

DeBARGE

Dance All Night (Striped Horse)
64% of our reporting stations on It. Rotations: Heavy 1, Medium 17, Light 41, Total
Adds 7, KJLH, WXOK, WATV, WZFX, WQIM, WQQK, KPRW. Debuts at number 40 on
the Urban Contemporary chart.

] NEW & ACTIVE I

PATRICE RUSHEN '‘Anything Can Happen' (Arista) 49/14
Rotations: Heavy 0/0, Medium 8/0, Light 41/14, Total Adds 14, WBLK, KRNB, WBMX, KPRS, OC104, WATV, JETS4, WWDM,
WKXI, KIIZ, WKGN, WJJS, WCIN, KBUZ. Medium:. WDAS, K104, WYLDFM, WXOK, WFXC, WJMI, WWWS, KKPW.

LISA LISA & CULT JAM “Lost In Emotion’’ (Columbla) 44/41

Rotations: Heavy 1/0, Medium 7/6, Light 36/35, Total Adds 41, WDAS, WUSL. KMJQ, WHRK, WYLDFM, K94, WOWI, WTMP,
WBMX, WGCI, WLUM, KDAY, KJLH, WNHC, OC104, WDKX, WJIZ, WEKS, WENN, WPAL, 293, JET94, WFXC, WZFX, WUMI,
WPDQ, KIIZ, WKGN, KJCB, 216, WJYL, WJJS, WQQK, KHYS, WPLZ, WANM, 2103, KATZFM, KDKO, KMYX, KKPW.

MADAME X “Just That Type Of Girl”” (Atiantic) 43/25

Rotations: Heavy 0/0, Medium 5/0, Light 38/25, Total Adds 25, WBLK, WDJY, WVEE, WYLDFM, WBMX, WGCI, KJLH, KSOL,
WNHC, OC104, WDKX, WJIZ, WEKS, 293, WPEG, JET94, WFXC, WQFX, KIIZ, WJYL, WDIA, WXLA, KPRW, KATZFM,
KBUZ.

LAKESIDE “Buliseye’” (Solar/Capitol) 42/27

Rotations: Heavy 2/0, Medium 9/2, Light 31/25, Total Adds 27, WXYV, WDAS, WDJY, WHUR, KRNB, WGCI, KPRS, KSOL,
WJIZ, KQXL, 293, WPEG, JET94. WWDM, WQFX, WKXI, KJCB, WQIS, KOKY, WJYL, WALT, WQQOK, WORL, WTLC, KPRW,
KATZFM, KDKO.

PRINCE ‘U Got The Look” (Paisley Park/WB) 40/26

Rotations: Heavy 0/0, Medium 11/4, Light 29722, Total Adds 26, WBLK, WHUR, WVEE, KMJQ, WGCI, WBLZ, WZAK, WJLB,
WLUM, XHRM, WKND, WNHC, WDKX, WQMG, WQFX, 216, WJYL, WQIM, WQQK, KHYS, WCIN, KPRW, KBUZ, KKSS,
KDKO, KKPW.

JOHN WHITE “(Can't) Get You Out Of My System’ (Getfen) 40/8

Rotations: Heavy 0/0, Medium 10/0, Light 30/8, Total Adds 8, WHUR, WVEE, WKND, WFXA, WATV, WQFX, WKXI, KDKS.
Medium: WDAS, K104, WGCI, WJIZ, WXOK, KJCB, KOKY, WKWM, WXLA, WWWS,

DEELE *'Can-U-Dance’ (Solar/Capltol) 37/15

Rotations: Heavy 0/0, Medium 7/1, Light 30/14, Total Adds 15, WHUR, KRNB, WBMX, WGCI, WJIZ, WEKS, WXOK, JET94,
WWDM, WFXC, KOKY, WANM, KPRW, KATZFM, KDKO. Medium: WDAS, K104, WBLZ, KJCB, Z16, WCIN.

CLAUDJA BARRY “Secret Affair” (Epic) 36/3

Rotations Heavy 1/0, Medium 11/0, Light 24/3, Total Adds 3, WBMX, KATZFM, WVOI Heavy: KOKY. Medium: KRNB,
WEDR, WTMP, KPRS, WJIZ, WPAL, WWDM, WJMI, WZAZ, WALT, WBLX.

WHITNEY HOUSTON "Didn‘t We Almost Have it Ail” (Arista) 35/35

Rotations' Heavy 1/1, Medium 8/8, Light 26/26, Total Adds 35, WILD, WDAS, WUSL, WEDR, K94, WOWI, WBLZ, WZAK,
XHRM, WDKX, WJIZ, WEKS, WENN, WPAL, 293, WPEG, JET94, WWDM, WFXC, WQMG, WJMI, WPDQ, KIIZ, KJCB, 216,
WQOQK, KHYS, WANM, Z103, WKWM, KPRW, KBUZ, KKSS, KMYX, KKPW

JENNIFER HOLLIDAY “‘Heart On The Line’’ (Gefien) 35/13

Rotations: Heavy 0/0, Medium 1/0, Light 34/13, Total Adds 13, WVEE, KMJQ, WHRK, WEDR, KSOL, WKND, WFXC, WZFX,
WQIS, WJJS, WXLA, KPRW, WWWS. Medium: WHUR.

GROVER WASHINGTON *‘Summer Nights" (Columbia) 34/4

Rotations: Heavy 1/0, Medium 10/0, Light 23/4, Total Adds 4, WVEE, KOXL. WQIM, KDKS. Heavy. WANM. Medium: WDAS,
WAMO, WHUR, WTMP, WBLZ, WZAK, WKND, WNHC, WFXA, WWWS.

NAJEE “‘Betcha Oon’t Know" (EMI America) 33/8

Rotations: Heavy 1/0, Medium 9/0, Light 23/6, Total Adds 6, WHUR, KMJQ, WYLDFM, WBMX, WGCI, WVOI. Heavy: WJMI
Medium: WAMO, WZAK, WJLB, KPRS, KDLZ, KJCB, 216, WALT, KDKS.

LIVING IN A BOX "“Living In A Box" (Chrysalis) 31/2

Rotations: Heavy 3/0, Medium 12/0, Light 16/2, Total Adds 2, WOWI, WQMG. Heavy. WILD, WDKX, KKSS. Medium- WAMO,
WDJY, WHUR, KRNB, WHRK, WBLZ, WLUM, XHRM, WFXA, KPRR, WZAZ, KKPW

RAMSEY LEWIS "“7-11" (Columbia) 31/0

Rotations: Heavy 0/0, Medium 12/0, Light 19/0, Total Adds 0. Medium* WDAS, WHUR, KRNB, WDKX, WJIZ, WPAL, KDLZ,
WKGN, WBLX, KHYS, WANM, WXLA.

FAT BOYS “Wipe Out” (Tin Pan Apple/PG) 30/16

Rotations. Heavy 3/1, Medium 9/4, Light 18/11, Total Adds 16. KRNB, WEDR, WJLB, KDAY, XHRM, WJIZ, KQXL, WPAL,
KPRR, WQFX, WJMI, WZAZ, KJCB, WQIS, WALT, WANM. Heavy: WWDM, WHYZ.

ROMEO "'Ooh Baby Baby"' (Triple T) 30/6

Rotations: Heavy 0/0, Medium 7/0, Light 23/6, Total Adds 6, WZAK, WEKS, 293, WKGN. WALT, WVOI. Medium: KRNB,
WPAL, JETS4, KOKY, WANM, WTLC, WWWS.

NEW EDITION “‘Helplessly In Love” (MCA) 29/24

Rotations: Heavy 0/0, Medium 11/6, Light 18/18, Total Adds 24, WDJY, KMJQ, KRNB, K94, WBMX, WZAK, WOKX, WENN,
WPAL, 293, JET94, KPRR, WZAZ, KJCB, Z16, WQIS, WJYL, KHYS, WKWM, WWWS, KATZFM, WVOI, KBUZ, KDKO.
JAMES ROBINSON ““Can We Do it Again™ (Tabu/CBS) 28/8

Rotations: Heavy 0/0, Medium 11/0, Light 17/6, Total Adds 6, WGCI, KPRS, WEKS, KQXL, WZAZ, WALT. Medium: WXYV,
KSOL, WJIZ, 216, KOKY, WLOU, WBLX, WKWM, WTLC, WXLA, WVOI.

SALT & PEPA “Tramp' (Next Plateau) 28/3

Rotations: Heavy 3/0, Medium 7/0, Light 1873, Total Adds 3, WATV, 293, KDKO. Heavy: WZAK, KDAY, WWDM Medium.
KRNB, WTMP, WJIZ, WFXC, WHYZ, WZAZ, WWWS.

GLENN JONES “We've Only Just Begun" (Jive/RCA) 27/27

Rotations: Heavy 0/0, Medium 4/4, Light 23723, Total Adds 27, WILD, WBLK, WDAS, WUSL, K104, KMJQ, KRNB, WHRK,
WYLDFM, WTMP, WBMX, WGCI, WZAK, KSOL, WNHC, WDKX, WEKS, WATV, WENN, WPAL, WPEG, WJM(, WDIA, WANM,
WGPR, WWWS, WVOL.

SLAVE "Juicy 0" (ichiban) 26/1

Rotations: Heavy 1/0, Medium 8/0, Light 17/1, Total Adds 1, WGPR. Heavy: WZAZ. Medium: K104, WEDR, KPRS, WJiZ,
WFXC, KHYS, WWWS, KDKO.

| SIGNIFICANT ACTION I

SURFACE “'Lately” (Columbia) 24/24
Ratations: Heavy 0/0, Medium 0/0, Light 24/24, Total Adds 24, WDAS, WHUR, KMJQ, WOWI, WBMX, WZAK, KSOL, WDKX.
KOXL, 293, WPEG, WQFX, WRXI, WPDQ, WZAZ, KIiZ, KJCB, Z16, WQIS, KHYS, Z103. WTLC, WWWS, KATZFM.
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MOST ADDED HOTTEST

LISA LISA (41) UILLO THOMAS (60)

WHITREY HOUSTON (35) JANET JACKSON (58)
GLENN JONES (27) ALEXANDER O'NEAL (56)

LAKESIOE (27) REGINA BELLE (52)
PRINCE (26) FREDDIE JACKSON (43)

MADAME X (25)

NATALIE COLE (27)
NEW EDITION (24)

LEVERT (21)

SHERRICK (24) TAWATHA (18)

SURFACE (24) LUTHER VANDROSS (18)
HERB ALPERT (22) GEORGIO (13)
ANITA BAKER (20)

SMOXEY ROBINSON (12)

NONA HENDRYX “Baby Go Go™ (EM! America) 249

Rotations: Heavy 0/0, Medium 4/1, Light 208, Total Adds 9, K104, KPRS, WZFX, WQIS, WQIM, WQQK, KDKS, WXLA,
KATZFM. Medium: WHYZ, KOKY, KDKO.

IAN FOSTER “Ost For The Count” (MCA) 23/7

Rotations: Heavy 1/0, Medium 10/0, Light 12/7, Total Adds 7, KQXL. JETB4, WANM, WGPR, WKWM, WXLA, WVOI. Heavy:
WNHC. Medium: WILD, WDAS, K104, WBLZ, KJLH, WKND, KDLZ, WHYZ, WTLC, WWWS.

GIVENS FAMILY “I'm Still Walting"’ (PJ) 21/4

Rotations: Heavy 0/0, Medium 10/1, Light 11/3, Total Adds 4, WHRK, WOW!, WPDQ, WQIM. Medium: WDAS, WDJY, KRNB,
WTMP, KPRS, WPEG, WDIA. WBLX, WANM.

ELLA BROOKS “it's Easy Whea Yeu'rs Ou Fire” (QMI/MCA) 2173

Rotations: Heavy 0/0, Medium 9/1, Light 12/2, Total Adds 3, KRNB, WATV, WJYL. Medium: WDAS, K104, WHRK, WEDR.
WXOK, WKWM, WXLA. WVO!.

4 BY FOUR "'Come Over" (Capliel) 20/19

Rotations: Heavy 0/0, Medium 5/1, Light 15/, Total Adds 10, WEDR. WYLDFM, K34, WKND, Z93, WFXC, WXLA, KATZFM,
WVOI, KDKO. Medium: WTMP, WZAK, KDAY, WZAZ.

- TRAMAINE “The Rock” (A&M) 20/4

Rotations: Heavy 1/0, Medium 6/1, Light 13/3, Total Adds 4, WKND, WENN, WALT, WGPR. Heavy: KOKY. Medium; WDAS,
WTMP, KSOL, WKWM, WWWS.

DAVY D “Have You Seea Davy” (Def Jam/Columbla) 28/2 :

Rotations: Heavy 0/0, Medium 5/0, Light 15/2, Tatal Adds 2, WUSL, WHRK. Medium: WDAS, KRNB, WEDR, KDAY, WANM.
JESSE JAMES *‘l Can Do Bad By Myseli” (T.T.E.D.) 202

Rotations: Heavy 3/0, Medium 11/0, Light 6/2, Total Adds 2, WXOK, WENN. Heavy: WAMO, WFXC, WHYZ. Medium: WXYV,
WILD, WDAS, WDJY, WHUR, WVEE, WOWI, WALZ, WKXI, WPDQ, KOKY.

COVER GIRLS “‘Spring Love’’ (The Fever/Sutra) 179

Rotations: Heavy 1/0, Medwum 8/0, Light 8/0, Total Adds 0. Heavy. WPAL. Medium: KRNB, WTMP, WGCI, WZAK, KPRS,
KSOL, WKND, WDIA.

LL COOL J *'i Need Love" (Def Jam/Columbia) 16/8

Rotations: Heavy 3/2, Medium 4/1. Light 9/5, Total Adds 8, WILD, K104, WDKX, WEKS, WFXA, KILZ, WKGN, KMYX. Heavy:
DANA DANE “‘Cinderfelia Dana Dane” (Prefile) 15/11

Rotations: Heavy 0/0, Medium 1/1, Light 14/10, Total Adds 11, WZAK, KSOL, WDKX, WJIZ, WPEG, JET94, WFXC, WZFX,
WZAZ, KHYS, WWWS

JAMES “‘D-TRAIN" WILLIAMS “Lst Ms Lave You'" (Columbia) 15/0

Rotations: Heavy 0/0, Medium 6/0, Light 9/0, Total Adds 0. Medium: WFXC, KOKY, WALT, WQQK, KHYS, WANM.

WILL TO POWER “‘Dreamia’ " (Epic) 14/3

Rotations: Heavy 4/0, Medium 3/0, Light 7/3, Total Adds 3, WUSL, WJLB, WPDQ. Heavy: XHRM, WDKX, KPRR, KIIZ.
Medium: WBLZ, KJLH, KKPW.

STEPHANIE MILLS “'(You'rs Puttin’) A Rush On Mo (MCA) 1313

Rotations: Heavy 0/0, Medium 6/6, Light 7/7, Total Adds 13, WILD, KJUH, WZ, WFXA, WATV, WWDM, WJuM|, KOKY, WDIA,
WQQK, KHYS, WANM, KATZFM.

WILSON PICKETT “Don't Tum Away'’ (Motown) 13/5

Rotations: Heavy 0/0, Medium 3/0, Light 1075, Total Adds 5, WKND, WNHC, WDKX, WALT, WVOI. Medium: WFXA, WENN,
KOKY.

FULL HOUSE “‘Communicate” (Epic) 1311

nm;m: Heavy 0/0, Medium 7/0, Light 6/1, Total Adds 1, WPAL. Medium: WGCI, WNHC, WDKX, KIiZ, WGPR, WXLA,
WVOI.

ROSE ROYCE "If Walis Could Tak" (Owmai/Atiantic) 12/7

Rotations: Heavy 0/0. Medium 1/1. Light 11/6, Total Adds 7, WTMP, KPRS, KSOL, WPAL, WQFX. WZAZ, KJCB.
MADONNA “Who's That Girl” (Sire/WB) 1272

Rotations: Heavy 3/0, Medium 4/0, Light 5/2, Total Adds 2, KILH, WDKX. Heavy: KPRR, KKSS, KMYX. Medium- WUSL,
WLUM, XHRM, KKPW.

MILLIE JACKSON "“It's A Thang' (Jive/RCA) 11/7

Rotations: Heavy 0/0, Medium 1/0, Light 10/7, Total Adds 7, KRNB, WTMP, WATV, WPAL, KOKY, WDIA, WANM. Medium:
WZAZ.

PRINCESS “‘Red Hot"" (Polydor/PG) 1173

Rotations: Heavy 0/0, Meditam 0/0, Light 1173, Total Adds 3, WDAS, WTMP, WNHC.

LITTLE SHAWN “‘Heartbreak Hotel" (Select) 181

Rotations: Heavy 0/0, Mediurm 1/0, Light 8/1, Total Adds 1, WKXI. Medwurm: WANM.

NEW ARTISTS

ReportyAdds

1 MADAME X/Just That Type Of Girl (Atlantic) 43/25
2 JOHN WHITE/(Can') Get You Out Of My System (Gefien) 40/8
3 NAJEE/Beicha Don't Know (EMI Amesica) 33/6
4 LIVING IN A BOX/Living In A Box (Chrysalis) 31/2
5 ROMEQ/Ooh Baby Baby (Tripie T) 30/6
6 JAMES ROBINSON/Can We Do t Again (Tabu/CBS) 28/6
7 SALT & PEPA/Tramp (Next Plateau) 28/3
8 IAN FOSTER/Ou For The Count (MCA) 237
9 GIVENS FAMILY/'m Still Waiting (PJ) 21/4
10 ELLA BROOKSt's Easy When You're On Fire (OMI/MCA) 21/3

New Arusts are those who have nat previously been reported as a Breaker by reporting stations.
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Make The Call.
“JUST CALL

The Debut Single

From The Forthcoming Album

SHERRICK

Produced by Sherrick
And Michael Stokes
For Sheriton Productions
Executive Producers:
Benny Medina & Ray Singleton

)
W

1907 Warner Brox, Record« boo
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JEMSTFER BEOLLIDAY

SOUTH

WAZAReny
Tony Wright Deve Donnell
CHOCK STANLEY TRAMAINE
PATTI LABELLE NEN EDITION
STEPRANIE MILLS  prga LISA
LAKESIDE WHITNEY HOUSTON
WRITWEY ROUSTON  cr.oww JONES
DEELE JPSSE JAMES
DANA DANE THIRD WORLD
MADAME X Hottest:
FAT BOYS ALEXANDER O'NEAL
SPARE PARTS REGINA BELLE
LISA LISA JANET JACKSON
SURF MC'S LILLO TROMAS
Hottest: PREDDIE JACKSON
LILLO
PREDDIE JACKSON WATV/Birmingham
TAWATHA
WITHER VANDROSS O deneny
CHERYL LYWM ANITA BAKER
KLYMAXX
WVEE/Atlanta SALT & PEPA
Ray Boyd SHERRICK
DEBARGE
JDINIPER ROLLIDAY y11i1E JACKSOM
PRINCE GLENN JOWES
JETS STEPHANIE MILLS
JORM WHITE D.C. BCORPIO
KLYMAXX PATRICE RUSHEN
J. BLACKPOOT ELLA BROOKS
SHALAMAR JOMN WHITE
GROVER WASHINGTON poceast:
NADANERX ALEXANDER O'NEAL
Hottest:

REGINA BELLE
GBORGIO

LEVERT ALEXANDER O'NEAL  jaypr JACKSON
LTHER VAMDROSS LILLO THOMAS
WAMOS Wslnwgh MATALIE COLE
WesdnanjAnthony PEGGI BLU WPAL/Cherleston
o WEKS/AS Don Kendricks
Fottest:s Dee Perry OCTAVIA
O°WEAL PAT BOYS
PEGGT BLD MADAME X ROSE ROYCE
REGINA BELLE pemLE WHITNEY ROUSTON
NIKI ROMWARD ROMED GLENN JONES
WANFICK & OSBORNE GLENW JONES LISA LISA
WHITNEY HOUSTON PULL HOUSE
WOIOURschoster LISA LISA SUGAR BABES
Andve Marcel L.L. cooL J MEW EDITION
I NAESEROBIREON MILLIE JACKSON
JANET JACKSOR flottest s Hottest :
L.L. COOL J REGINA ARA.LE LEVERT
WEM EDITION JANET JACKSON FREDDIE JACKSON
LISA LISA LILLO THOMAS LILLO
WAITHEY RDUSTON TAMATHA WATALIE COLE
SURPACE LEVERT COVER GIRLS
DANA DANE
WILSON PICKETT WFXA/Augueta Z93/Charteston
MADOWEA Carl Conner CWf Fletcher
PRINCE
GLEE JOWES WHISPERS LAKESIDE
WADAME X WINANS FPOUR BY POUR
Aottest: STEPHANTE MILLS AGHED
NECTNA BELLE COLONEL, ABRAMS LISA LISA
L.L. CooL J MINI CURRY SURPACE
PREDDIE JACKSON JOMN WHITE WHITNEY HOUSTON
LILLD THOMAS L.L. cooL J SALT & PEPA
GHEORG IO Rottest: MADAME X
ALEXAMDER O'NEAL 3  p1 AcKPOOT
HURW, r s' JACKSON NEM EDITION
e MATALIE COLE o %
HEPR 2 REGINA BELLE

ALPERT
BE BF & CE CE WIN
LARESTIDE
JESSE'S GANG

WXOK/Beton Rouge
Neal/dorton

FREDDIE JACKSON
MATALIE COLE
LUTHER VANDROSS

O'NEAL  JORN WHRITE
JANET JACRSOR SHFRRICK LEVERT WPEGI/Chariotte
LOTHER VAEDEDSS STARPOINT DEBARGE Michael Ssunders
GHORG 1O WAIEE SYSTEM
EATALIE COLE SURFACE F1FTH AVEWOE MADAME X
DEFLE DEELE SHERRICK
02O Jers SURPACE
2_“” :.::,!m. ANTTA BAKER LAKESIDE
Wottest: JESSE JAMES DANA DANE
LISA LISA KLYMAXX Hottemt: WHITNEY HOUSTON
NADANE X LEVERT ALEXANDER O°'NFAL  GLENN JONES
ANITA BAXPR REGTNA RPLLE L.L. cooL J flottest:
PATRICE RUSWEN CHERYL LYmn FREDDIE JACKSOW REGINA BELLE
DINPLES AL JARRPAD SMOKEY ROBINSON JAMET JACKSON
DEBBIE GIBSDN VANEESE THOMAS ALEXANDER O°NEAL
NERB ALPERY WOJY W sshington *  LUTHER VANDROSS
PRETTY POLSOR Brute Balley KQXL/ABeton Rouge PREDDIE JACKSON
fiottest s Weich/Cley -
REGDNA BELLE ANTTA BAKER
JANET JACKSON MADANME X WARNICK & OSBORNE Tony Scott
LILLO THDMAS DINPLES AEZRB ALPERT
SYSTEN NEM EDITION JAMES ROBINSON MADAME X
LeveRY ATLANTIC STARP IAN POSTER DEELE
LAKESIDE FAT BOYS NEW EDITION
AR LAKRSIDE LAKESIDE
CRILL PACTOR JeTS DANA DANE
Hottest : SURPACE SURP MC'S
JANET IACKSON GROVER MASHINGTON IAN POSTER
PREDDIE JACKSON Hottest: PATRICE RUSREN
TAMATHA ALEXANDER O'NEAL  WHITNEY HOUSTON
WATALIE COLE REGINA BELLE LISA LISA
CLUB WOUVEAD JANET JACKSON Hottest s
PREDDIE JACKSON REGINA RELLE
LILLO THOMAS ALEXANDER O‘'WEAL
JANET JACKSON
FREDDIE JACKSON
LILLO THOMAS
KMYX/Olal KSOL/Sen Francisco
WEST O Mooy
ANITA BAKER
THERESA JEMNIPER HOLLIDAY
KKSSARummmrque  KALMLSs Angeiss Ty VST sureace
OB Themes Winsten/Torres L.L. COOL J M! XKM!
LISA LISA LAKESIDE
MADAME X
LILLO YHDMAS LOS LOROS GLENN JONES
JETS DEBARGE Hottest: ROSE ROYCE
WIITWEY mousvos ~ HISPERS JANET JACKSOM RY
PRINCE RADOWSN LILLO THOMAS ”"‘"c:gs
BREAKFASY CLUB LISA LISA DEBBIE GIBSON gn r
XIN wILDE STEPAANTE NILLS SMOKEY ROBIMSON fropytton
Hottest: DINPLES GEORGE MICHAEL B
SHERRICK
JANET]ACKSOS irea's XHRAM/San Diego EmANTE MILLS
”'“"'-“" T INSEY JACKSOW LD. MeC. L.L. COOL J
FREDDIE JACKSOW ~ GEORGIO PAT BOYS ';;:xz::”n O'NEAL
EATALIE COLE MIKI HOMARD
KDKOfDanwer LEVERT JOYCE SIMS . KKPW/Tucson
R 3
Donny Harvia KDAVALOS A ISLEY JASPE ;m. Royce Biske
LISA LISA Pettorsonfiiack PRINCE PRINCE
POUR BY PODR BANANARAMA
pEnLE HERB ALPERT SAEeTX :’l‘g“::s:\“’m"
PRIBCE LI SARCT RN WHITNEY HOUSTON SHERRTGK
LAKESTDE GEWERAL KANE Hottest : s
wey ppITION CLASSTCALETNG JANET JACKSON PATTI LABELLE
SALT & PEPA BOBEY BROWH REGINA BELLE HERB ALPERT
HEottest: EXTR TS ALEXANDER O'NPAL  An1TA BAKER
JNNET JACKSON LD L Delb PREDDIE JACKSON MINT CURRY
LILLO TROWAS ROOL RS NTHEAC AN MIAMI SOUND MACHT  Lo0eoye.
HATALIE COLE fottest : :

NATALIE COLE
JANET JACKSON
LILIO THOMAS
GEORGIO

SMORFY RORINSON

WWOM/Columbls

WHITNEY HOUSTON
DEELE
STEPHANIE MILLS
SPARE PARTS
LAKESIDE
PATRICE RUSHEN
PATTI LABELLE
Hottest:
PREDDIE JACKSON
LEVERT

JANET JACKSON
REGINA RELLE
LILLO THOMAS

K104/Dsllas
Torrl Avery

COLOMEL. ABRAMS
ANITA BAKER
NOMA HENDRYX
GLENN JONES
L.L. COOL J
SPARE PARTS
fottest:
BABYPACE
PREDDIE JACKSON
JANET JACKSON
WATALIE COLE
LEVERT

WFXC/Ourham
Doc Hollidee

POUR BY POUR
DEELE

LISA LISA
WHITNEY HOUSTON
JENMIFER FOLLIDAY
MADAME X

DANA DANE
Hottest:

LILLO THOMAS
NATALIE COLE

w

NEW EDITION
WARWICK & OSBORNE
NOEL

ATLANTIC STARR
DIMPLES
PROMISE CIRCLE
PATTI LABELLE
FAT BOYS
Hotteast:
MADOMNA

LEVERT

SMOKEY ROBINSON
WILL TO POWER
LISA LISA

WZF X/Fayettoville
Tony Lype

HERB AIPERT

LISA LISA
DEBARGE

JENNIFER HOLLIDAY
DANA DANE

PREDDIE JACKSON
LILLO THOMAS
REG[NA RELLE

KDLZFt. Worth-Dslles
TuckerMadison

none

Hottest:

REGINA RELLE
ALEXANDER O'NEAL
ISLEYS

LILLO THOMAS
TAWATHA

WOMG/Greensboro
Mike Whesiler

WHITNEY HOUSTON
PRINCE

ANITA BAKER
HERB ALPERT
COLONEL ABRAMS
LIVING IN A BOX
MINI CURRY
Hottest:

LILLO THOMAS
GEORGE MICHAERL
SYSTEM

REGINA RPLLE
JANET JACKSON

WHY2/Greenvie :
Walker/Meson

ANITA BAKER
SHERRICK

HERB ALPERT
PATT! LABELLE
COLONEL ABRAMS
Hottest:
STEPHANIE MILLS
ALEXANDER O'NEAL
L.L. CoOL J
PAT BOYS
DIMPLES

‘WOF X/Gultport-Blioxi
Al Luv

FAT BOYS
UTro
LAKESIDE
SURFACE

ALEXANDER O'NEAL
REGINA BELLE
LILLO THOMAS
JANET JACKSON
FREDDIE JACKSON
KMJQHouston
Robert Vinson

LISA LISA
SURFNCE

PRINCE

JENNIFER HOLLIDAY
GLENN JONES
MNAJEE

NEW EDITION
Hottest:

L.L. COOI. J
LILLO THOMAS
ALEXANDER O°NEAL
JANET JACKSON
WATALIP COLF

WKXUJackson
Dwsine Tenner

LITTLE SHAWN
CRILL

LAKESIDE
SURFACE

Utro

SPARE PARTS
PATRICE RUSHEN
JOHN WHITE
Hottest:

REGINA BELLE
ALEXANDER O'NEAL
L.L. CoOL J
TAWATHA

PREDDIE JACKSOM

WMl Jeckson
Carl Haynee

LISA LISA
WHITNEY HOUSTON
STEPHANIE MILLS
KLYMAXX

GLENN JONES

PAT BOYS
Hottest:
PREDDIE JACKSON
SHALAMAR
ALEXANDER O°‘NEAL
JAMES XIK‘ZRM
NAJEE

WZAZIJackeonvilie
Net Jockeon

WARNICK & OSBORNE
NEW EDITION
JETS

ROSE ROYCF
SPOONIT. GEE
JAMES ROBINSON
ANITA BAKER
PFAT BOYS

SURF MC'S
SPARE PARTS
DANA DANE
SURFACE
Hottest:

LILLO THOMAS
GEOPG IO

CHERYL LYNN
KOOL & THE GANG
MIKI HOWARD

WPOQ/Jecksonville
CrumbieyfHenry

LISA LISA
SURFACE
WHITNEY HOUSTOR
GIVENS FAMILY
WILL TO POWER
Hottest:

LILLO THOMAS
JANET JACKSON
ALEXANDER O°'NEAL
REGINA BELLE
LEVERT

KNZXilloon
Bitt St. John

L.L. COOL J
WHITNEY HOUSTON
GEORG 10
WHISPERS
PATRICE RUSREN
DAVID ALEXANDER
SURFAXCE

LISA LISA
MADAME X
Hottest:

JANET JACKSON
LILLO THOMAS
BABYFACE
SHALAMAR
REGINA BELLE

WKGNXnoxville
Wayne Swann

ROMEO

LISA LISA

L.L. CQOL J
HERB ALPERT
JETS

PATRICE RUSHEN
COLONE]. ABRAMS
DIMPLES
Hottest :
ALEXANDER O‘NEAL
TAMATHA
NATALIE COLE
LILLO THOMAS
JANET JACKSON

KJCB/Lstaystte
Hendy/Davie

LAKESIDE
JETS

WHITNEY HOUSTON
NEM EDITION
SURFACE

LISA LISA

FAT BOYS

ROSE ROYCE
HERB ALPERT
UTFO

SHERRICK
Hottest:
ALEXANDER O'NEAL
REGINA BELLE
JANET JACKSON
LILLO THOMAS
PREDDIE JACKSON

KX2Z/Lske Charies
MenuelMoore

PRINCE

SHERRICK

LISA LISA
SURPACE

WHITNEY HOUSTON
NEW EDITION
Hottest :
ALEXANDER O°‘NEAL
REGINA BELLE

PREDDIE JACKSON

WOIS/Laurel
fon Devis

NONA HENDRYX
PAT BOYS
NEW EDITION
SHERRICK
MINI CURRY
SURPACE
LAKESIDE
SPARE PARTS
JENNIPFR HOLLIDAY
HERB ALPERT
Hottest:
ALEXANDER O°NEAL
JANET JACKSON
FREDDIE JACKSON
LILLO THOMAS
NATALI® COLP

1

KOK YiLittle Rock
George Frazier

STEPHANIE MILLS
DEELE

LAKESIDE

MILLIE JACKSON
WINANS

SHERRICK

JANET JACKSON
Hotteat:
REGINA BELLE
L RT

COLONEI. ARRAMS
J. BLACKPOOT
JANFT JANCKSON

WJYULoulsville
Phitip David Merch

ELLA BROOKS

SUGAR

LISA LISA
MADAME X
Hotteast:

JANET JACKSON
LILLO THOMAS
NATALIE COLE
REGIKA BFLLE
FREDDIE JACKSON

WLOU/Louteville
Ange Canessa

none

Hottest:

ISLEYS
ALEXANDER O'NEAL
LILLO THOMAS
NATALIE COLE
PREDDIE JACKSON

WIS ynchburg
Lad Goine

JENNIPER HOLLIDAY
JPETS

KLYMAXX
COLONEL ABRAMS
PATTI LABRELLE
PATRICE RUSHEN
LISA LISA
WHISPERS
Hottest:

LILLO THOMAS
PREDDIE JACKSON
LUTHER VANDROSS
NATALIE COLE
SMOKEY ROBINSON

KRN8/Memphis
C.J. Morgen

FAT BOYS

ELLA BROOKS

NEW EDITION
HERB ALPERT
LAKESIDE

CHILL FACTOR
DEELE

TYRONE DAVIS
SPARE PARTS
MILLIE JACKSON
PATRICE RUSHEN
GLENN JONES
Hottest:

JANET JACKSON
ALEXANDER O'NEAL
LILLO THOMAS
FREDDIE JACKSON
FAT BOYS

WDIA/Memphis
Bobby O'Jay

STEPHANIF MILLS
MILLIE JACKSON
HERB ALPERT
GLENN .JOMES
MADAME X
Hottest:

LILLO THOMAS
LUTHER VANDROSS
ALEXANDER O'NEAL
TAWATHA

MELBA MOORE

WHRKMemphis
Pam Wells

GIVENS FAMILY
UTro

GLENN JONES

MINI CURRY

LISA LISA
JENNIFER HOLLIDAY
SHERRICK

PIPTH AVENUE
DAVY D

Hottest:
ALEXANDER O°‘NEAL
REGINA BELLE
JANET JACKSON
1SLEYS

LILLO THOMAS

WAL TMeridisn
Aundrs Russell

TRAMAINE

PAT BOYS
SYSTEM

KLYMAXX

JAMES ROBINSON
WILSON PICKETT
LAKESIDE

ROMEO

Hottest:

JANET JACKSON
KOOL & THE GANG
ALEXANDER O°‘NEAL
ISLEYS

FREDDIE JACKSON

WEDRMHami
Jackson/Jones

WBLX/Mobile
Tony Brown

none

Hottest:

REGINA BELLE
JONATHAN BUTLER
WHITNEY HOUSTOR
JANET JACKSON
ALEXANDER O°'NEAL

Frenche Be

J. BLACKPFOOT
DEBARGE

MNOMA HENDRYX
GROVER WASHINGTON
AVA CHERRY
GIVENS PAMILY
PRINCE

COLONEL ABRAMB
Hottest:
ALEXANDER O°‘NEAL
LILLO THOMAS
ATLANTIC STARR
LEVERT

GEORGE MICHARL

WOQQK/Nashville
Cy Young

DEBARGE
WHITNEY HOUSTON
LISA LISA
PRINCE

NONA HENDRYX
LAKESIDE
COLONEL. ABRAMS
STEPHANIE MILLS
Hottest:

REGINA BELLE

SMOKEY ROBINSON
TAWATHA

WYLD-FMW/New Orieens
Del Spencer

MADAME X

DAVID ALEXANDER
POUR BY FOUR
GLENN JONES
LISA LISA

WAJEE

Hottest
ALEXANDER O'NEAIL
REGINA BELLE
L.L.

LISA LISA
WHITNEY HOUSTON
SHERRICK

POUR BY POUR
NEW EDITION
Hottest:

REGINA BELLE
PREDDIE JACKSON
TAWATHA

LILLO THOMAS
LUTHER VANDROSS

WOWNorfolk
Stephen Crumbley

WHITNEY HOUSTON
LISA LISA
SURPACE

GIVENS PAMILY
LIVING IN A BOX
Hottest:

LILLO THOMAS
JANET JACKSON
ALEXANDER O°‘'NEAL
REGINA RELLE
LEVERT

WORL/Orlando
Earl James

LAKESTDE
SHERRICK

COLONEL ABRAMS
BOBBY JIMMY
Rottest:

REGINA BELLE
LILLO THOMAS
JANET .TACKSON
TIMEX SOCIAL CLUR
FREDDIE JACKSON

KHYS/Pon Arthur

DANA DANE

SURF MC'S
STEPHANIE MILLS
NEW EDITION
PRINCE

WHITNEY HOUSTON
LISA LISA
SURPACE
STARPOINT

HERS ALPERT
Hottest:
ALEXANDER O'NBAL
GEORGIO

LUTHER VANDROSS
TAWATHA

LEVERT

Debbie Parker

COLONEL ABRAMS
SHERRICK

LISA LISA

U VEE HAYES

Hottest:

1SLEYS

GEORG IO
STEPHANIE MILLS
PREDDIE JACKSON
SMOKEY ROBINSON

KDKS/Shreveport

JENNIFFR HOLLIDAY C. Erwin Denlels

ANITA BAKER
GENERAL KANE
POUR BY FOUR
RERB ALPERT
HOMARD HPWETT
FAT BOYS
BABYFPACE
PORCE MD'S
WHITNEY HOUSTON
Hottests
REGINA BELLE
JANET JACKSON

LILLO THOMAS
ALEXANDER O°NFAL
TAWATHA

JOHN WHITE
GENERAL KANE
HERB ALPERT
GROVER WASHINGTON
PATT! LABELLE
NONA HENDRYX
Hotteet:

NATALIF COLE
REGINA RELLE
ALEXANDER O'NEAL
PREDDIE JACKSON
LUTHER VANDROSS

MIDWEST

Wi
Sonny Taylor

GLENN .TONES

COLONEL ABRAMS
MADAME X

LISA LISA
JAMES ROBINSON
PRINCE

DAVID ALEXANDER
LAKESIDE
Hottest:

REGINA BELLE
TAWATHA

LUTHER VANDROSS
LILLO THOMAS
SMOKEY ROBINSON

WBMX/Chicago
(eheolo/asis

MADAME X
PATRICE RUSHEN
LISA LISA
GLENN JONES
SURPACE

NEW EDITION
CLAUDIA BARRY
NAJEE

JETS

JESSE'S GANG
DEELE

Hottest:
ALEXANDER O'NEAL
JANET JACKSON
TAWATHA

LILLO THOMAS
SMOKEY ROBINSON

WCIN/Cincinnati
Steve Hermis

PRINCE

PATRICE RUSHEN
CHERYL LvMd
KLYMAXX
SHERRICK
Hottest:
STEPHANIE MILLS
ALEXANDER O°NEAL
FREDDIE JACKSON
REGINA BELLE
LILLO THOMAS

JANET JACKSON
LILLO
PREDDIE JACKSON

WZAK/Cleveland
Lynn Tolliver

DANA DANE
GLENN JOMES
NEW EDITION
COLONEL ABRAMS
WHISPERS
PRINCE

WHITHEY HOUSTON
ROMEO

SHERRICK
SURFACE
Hottest:
LEVERT

JANET JACKSON
REGINA BELLE
TAWATHA

LILLO THOMAS

KC Jones

ATLANTIC STARP
ISLEY JASPER ISLE
Hottest:

LUTRER VANDROSS
LILLO THOMAS
PREDDIE JACKSON
NATALIE COLE
JANET JACKSON

Z103/Columbus
Tom Reynolds

COLOKEYL, ABRAMS
WHITNEY ROUSTON
SURFACE

LISA LISA
Hottest:

JANET JACKSON
LILLO THOMAS
FREDDIE JACKSON
TAMATHA
NATALIE COLE

WJILB/Detroit
BriggaiAlexander

PRINCE

WILL TO POWER
PAT BOYS
Hottest:
STEPHANIE MILLS
ISLEYS

LILLO THOMAS
ALEXANDER O°'NEAL
JANET JACKSON

WGPR/Detroit
Joe Spencer

KINCRELOW
GLENN JONES
SRERRICK
TRAMAINE

J. BLACKFOOT
IAN FOSTER
SLAVE
Hottest:

JANET JACKSON
ALEXANDER O°NBAIL
LEVERT

WKWWGrand Rapids
TEEZN DREAM

ANITA BAKER

NEW EDITION
WHITNEY HOUSTON
WARWICK & OSBORNE
IAN POSTER
Hottest:
ALEXANDFR O°'NEAL
TAWATHA

LILIO THOMAS
REGINA BELLE
JANET JACKSON

WTLCAndianapolie
Jay Johnson

MICHAEL JACKSON
SURPACE
STARPOINT
LAKESIDE
SHERRICK

U VEE HAYES
Hottest:

THOMAS
ATLANTIC STARR

KPRS/Kensas City
Del Rice

PATRICE RUSHEN
JAMEBS ROBINSON
NONA HENDRYX
STARPOINT

ROSE ROYCE
LAKESIDE

HERS ALPERT
Hottest:
ALEXANDER O'MWEAL
REGINA BELLE
L.L. CooL J
LILLO THOMAS
NATALIE COLE

WXLALansing
Ssmmy Jordan

NONA HENDRYX

JENNIFER HOLLIDAY
FOUR BY POUR
Hottest:

REGINA BELLE
ALEXANDER O°NEAL
JANET JACKSON
LILLO THOMAS
FREDDIE JACKSON

WLUMAMliwaukes
Jimmy Smith

REGINA RELLE
PREDDIE JACKSON
NATALIE COLE
LILIO THOMAS

KPRW/Okishoms City
Fred Exins

DEELE

PRINCE

DEBAFGE
JENNIPER FOLLIDAY
MADAME X
SHERRICK

ANTTA BAKER
WHITNEY HOUSTON
LAKESIDE
Hottest:

JANET JACKSON
LILLO THOMAS
FREDDIE JACKSOM
ALFXANDER O°'NEBAL
LUTHER VAMDROSS

Devid Rosas

DANA DANE
NORYOOD

SHERRICK

SURFACE

JENNIPER FROLLIDAY
GLENN JONES

80YS ON THE BLOCK
NEW EDITION
SPARE PARTS
CHILL FACTOR
Hottest:

REGINA BFILE
FREDDIE JACKSON
FORCE MD'S
WATALIE COLE
JANET JACKSON

KMJIWSL. Lowis
Mike Stracdiord

HERB ALPERT
Hottest:
ALEXANDER 0O°'NEAL
L.L. cooL J
REGINA BFLLE
LILLO THOMAS
JANET JACKSON

KATZ-FM/SL. Louls
Chery! Winston

LAKESIDE

NEW EDITION
SHERRICK
STEPHANIE MILLS
MADAME X

POUR BY POUR
CLAUDJA BARRY
NONA HENDRYX
LISA LISA

HERB ALPERT
JETS

DEELE

SURFXCE
Hotteet:
ALEXANDER O'NEAL
LILLO THOMAS
JANET JACKSON
GEORG 10

SMOKEY ROBINSOM

WVYOUToledo
Paul Brown

CLAUDJA RARRY
ROMEO

POUR BY POUR
PFORCE MD'S
GLENN JONES
NAJEE

TEEZN DREAM

IAN POSTER
NPW EDITION
WILSON PICKETT
Hottest:

LILLO THOMAS
REGINA BELLE
JANET JACKSON
WATALIE COLE
PREDDIE JACKSON

KBUZWichita
Rochel Wright

PRINCE

WHITNEY HOUSTON
PATRICE RUSHEM
ANITA BAKEP
SHERRICK
MADAME X

NEW EDTTION
Hottest:
BABYFACE
REGINA RELLE
FREDDIE JACKSON
JANET TACKSON
LILLO THOMAS

WANM/Talishasses
Joe Bullerd

STEPHANIE MILLS
WHITNEY HOUSTON
LISA LISA

PAT BOYS

GLENN JONES

J. BLACKPOOT
MILLIE JACKSON
DEELE

TAN POSTER
Hottest :

JANFT JACKSON
ALEXANDER O°'NEAL
TAWATHA

LILLO THOMAS
LEVERT

WTMP/Tampe
Chyris Turner

LISA LISA
GLENN JONES
ANITA BAKFR
ROSE ROYCE
PRINCESS
MILLIE JACKSON
THIRD WORLD
Hottest:
GEORGIO
ALEXANDER O°'NEAL
LILLO THOMAS
MIKI HOWARD
SMOKEY RORINSON

92 Total Stations
88 Current Reports

The following stations
reported frozen playlists
this week: WBLX/Mobile,

WLOU/Louisville and

KDLZ/Ft. Worth-Dallas.

WAMO/Pittsburgh failed to
report and its playlist
was frozen.
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Rotations: Heavy 7/1, Medium 6/4, Light 4/3, Total Adds 8, WGBH, WFPL, WMOT, KADX, KLON, KPLU, KBEM, KWMU.
Heavy: WBGO, WRTI, WBEE, WDET, KANU, KJAZ. Medium: KKGO, KKUL.

JOHN JARVIS/Something Constructive (WCA M/S) 16/2 ‘Wide' (10) ‘Southern’ (7) *Solving’ (6)
Rotations: Heavy 5/0, Medium /0, Light 672, Total Adds 2, KTCJ, KUOP. Heavy: WBBY, KKGO, WVPE, KIFM, KLSK.

l TOP 30 I

JULY 24, 1987
YELLOWJACKETS/Four Corners (MCA) “0ut” (17) "Mile" (17) “Past” (11)

"Airy" (24) “Coltaboration” (17) “Stomp” (15)

“Freedom" (13) “Tropical” “Morning” (6)
“Calypso” (14) “Brazilian” (10) “Mango” (8)
“Sack” (10) “Christopher” (9) “Sunday” (8)
“Monday” (15) "Sexy” (9) “Elusive” (6)
“Pass” (13) “Goin'" (8) “Time" (7)
“Hear” (12) “Stardust” (11) "F-R" (9)

DAVID BENOIT/Freedom At Midnight (GRP)
ELEMENTS/Blown Away (Passport Jazz)

ERNESTINE ANDERSON/Be Mine Tonight (Concord)
L. DRAYTON & FUN/innuendos (Esoteric/Optimism)
PAT KELLYNViews Ot The Future (Nova)

JOANNE BRACKEEN/Fi-Fi Goes To Heaven (Concord)
ETTA JAMES/EDDIE VINSON/The Late Show (Fantasy) “Rather” (13) “Teach” (10) “Home" (6)
MAYNARD FERGUSON/MHigh Voltage (Intima/Enigma)  "Marketplace” (11) “Shutfie” (4) “Sunday” (4}
ROB McCONNELLBoss Brass & Woods (MCA Impuise!) “Out” [9) “Jive" (9) “Greenhouse” {6)
PETER ERSKIN/Transition (Denon) “Corazon” (18) “Smart” (4) “Transition” 4)

MOST ADDED

PETER ERSKIN (12)
PAT METHENY (12)
CHARLIE HADEN (10)
MAYNARD FERGUSON (9)

HOTTEST

BENSON & KLUGH (15)
YELLOWJACKETS (15)
ANDY NARELL (13)
CHICK COREA (9)

MOST ADDED
TRACKS

PETER ERSKIN/Corazon (10)
LARRY CARLTON/Hello (9)
PAT METHENY/So May (8)

7 GEORGE BENSON/EARL KLUGH/Collaboration (WB) MAYNARD FERGUSON/Marketplace(7)
9 JANIS SIEGEL/Al Home (Atlantic) - “Trouble” (20) “Small” (13) “Black” (10) ”"E:P:E‘;'E"fg" ) ree el ((:)’ JAMES & VINSON/Blind (7)
s ANDY NARELL/The Hammer (Windham Hil) “Fog" (23) "Revenge” (17) “Ballet” (13) LARRY CARLTON (7) JANIS SIEGEL (9) PAT METHENY/Last (7)
19 LARRY CARLTON/Discovery (MCA Master Series) “Hello” (18) “Knock” (16) “Minute" (14) MICHAEL FRANKS (7) CARLA BLEY (8) PAT METHENY/t's Just (7)
) EDDIE DANIELS/To Bird, With Love (GRP) “Suede” (17) “East” (15) “Friends” (12) RALPH MOORE (6} DUKE ELLINGTON (8) L cc::gg,"‘,’:l‘":‘ L]
5 CHICK COREA ELEKTRIC BAND/Light Years (GRF)  “Second" (15) "Light” (12) “Flamingo” (11) BOBBY HUTCHERSON (8) | | LARRY CoRL e
6 DUKE ELLINGTON ORCHESTRA/Digital Duke (GRP) “Take™ (17) “Satin (15) “Cottontail” (12)
10 JOHN BLAKE/Adventures Of The Heart (Gramavision)  “Mr.” (16) “Sunset” (13) “Mandela (11) )
2 PAT METHENY GROUP/Still Life (Talking) (Getlen)  “Talk” (18) “So” (17) “Last” (16) RALPH MOORE QUARTET/823 C Street (Crisscross) 9/6 ‘Black’ (4) ‘Cecllla’ (3) '623 C’ (3)
3 MANHATTAN TRANSFER/Live (Atiantic) “Four” (12) “Sing” (10) “Shaker” (7) mﬁ:ns. Heavy 4/1, Medium 1/1, Light 4/4, Total Adds 6, WBFO, WMOT, KANU, KADX, KKUL, KXPR. Heavy: WRTI, KJAZ,
5 12 CARLA BLEY/Sexsl (ECM) Brookyn” (22) “Brahms” (18) “Lawns” (11)  gyp gyaNK QUARTET/AL Jazz Akey (Contemparary) 972 ‘Nightingale’ (4) ‘Arlon’ (3) ‘Song’ (3
n BOBBY HUTCHERSON/In The Vanguard (Landmark)  “Little” (14) “Well” (8) “Witchcraft” (8) Rotations: Heavy 3/1, Medium 2/0, um'm,(rml Accgoz Krn)x, KLO':.u.:'ieav’y‘: xArsu.) KKUL. Mo(din)m: KPL'U. (w)Hno.
15 NANCY WILSON/Forbidden Lover (Columbia) “You” (10) “Telling” (9) “1f" (7) BIRDS OF A FEATHER/Birds Of A Feather (Optimism) 9/1 ‘Time' (5) ‘Down’ (4) ‘Saturday’ (4)
16 CABO FRIO/Cabo Frio (Zebra/MCA) “Banana™ (15) “Tiger” (11) “Sojousn” (8) x;znom ;ésavy 2/0, Medium 6/1, Light 1/0, Total Adds 1, KTCJ. Heavy: KKGO, KIFM. Medium: WAER, WLOQ, WDET,
7 DUKE ROBILLARD/Swing (Rounder) *Jumpin'™ (11) “Slim” (10) “Shutfiin’* (10) KENNY PORE/At This Moment (TBA/Palo Alto) 9/1 ‘Defying’ (5) ‘Can I’ (4) ‘Stop’ (4)
7 MODERN JAZZ QUARTET/Three Windows (Allantic) "Djamo" (17) “Kansas' (15) “Three" (12) clo(H:lliEon:Lgéavy 3/0, Medium 4/0, Light 2/1, Total Adds 1, KIFM. Heavy: WAER, WNOP, KTCJ. Medium: KJZZ, WLVE,
0 MICHAEL FRANKS/The Camera Never Lies (WB) “Innuendo” (13) “Face” (12) “Isiand” (9) ' :
R (19) Meritace (11} *Foolish” ETTA JONES/Fine & Metiow (Muse) 8/2 ‘Laughed’ (4) 'Foolish’ (4) "Wrong’ (3
DEBUT CHARLIE HADEN/Quartet West (Verve) Bay (12) Hermitage (" Foolisn” (8) Rotations: Heavy 4/1, Medium 4/1,(qu Ol!), Total Add.s 2, W(!:BL. KLON. Heivz: WBGg.'W!lA)Z. KJAZ. Medium: WBEE,

KANU, KBEM.

DAVE BRUBECK/Blue Rendo (Concord) 8/0 ‘How’ (4) ‘Festival’ (3) "Blue’ (3)

Rotations: Heavy 5/0, Medium 2/0, Light 1/0, Total Adds 0. Heavy: WJAZ, WMOT, WBEE, KADX, WHRO. Medium: WRTI,
WNUR. .

MAX RDACH/Bright Moments (Soul Nots) 8/0 'HI' (5) ‘Tribute’ (4) 'Bright’ (1)

Rotations: Heavy 4/0, Medium 2/0, Light 2/0, Total Adds 0. Heavy: WGBH, WBEE, KMHD, KWMU. Medium: WRTI, KADX.
ALVIN RED TYLER/Graciously (Rounder) 7/5 ‘Cutle’ (3) ‘Here's’ (3) “Shoes’ (3)

Rotations: Heavy 1/0, Medium 2/1, Light 4/4, Total Adds 5. WNOP, KADX, KWMU, KKUL, KXPR, Heavy: WHRO. Medium:
KJAZ,

WARREN VACHE'/Easy Going (Concord) 7/2 “Little’ (3) ‘it's Been® (3) ‘Easy’ (2)

Rotations: Heavy 0/0, Medium 5/1, Light 2/1, Total Adds 2. KADX, KBEM. Medium: WRTI, WJAZ, KLON, KKUL.

SONNY STITT with HANK JONES/Good Life (Black-Hawk) 7/2 'Bye’ (3) ‘As Time’ (2) ‘Aln’t’ (2)
Rotations: Heavy 2/1, Medium 4/0, Light 1/1, Total Adds 2, WGBH, WJAZ. Heavy: WMOT. Medium: WBEE, WBBY, KANU,
WNEW.

Rotations: Heavy 1/0, Medium 3/0, Light 3/1, Total Adds 1, KJZZ. Heavy: KLSK. Medium: WAER, WDET, KLCC.
| NEW & ACTIVE I FRIEDEMANN/Indian Summer (Narada/Equinox) 7/0 ‘Sun’ (4) ‘Indian’ (2) ‘Flight’ (2)
Rotations: Heavy 1/0, Medium 3/0, Light 3/0, Total Adds 0. Heavy: KLCC. Medium: WLOQ, WNOP, KLSK.
SPHERE/Four For All (Verve) 17/8 ‘Biana’ (6) ‘Lunacy’ (6) ‘Bittersweet’ (4)

l REGIONALIZED ADDS & HOTS I

Medium: WEBR, WOTB, WAER, KMHD, WLVE. = M

DAVE GRUSIN/Cinemagic (GRP) 1571 “Actor's’ (12) ‘Condor’ (8) ‘Hampshire’ (3) | _EAST ] [ SOUTH | [_MIDWEST |
Rotations: Heavy §/0, Medium 6/0, Light 4/1, Total Adds 1, KUOP. Heavy: KTCJ, KKGO, KJZZ, WVPE, KIFM. Medium:

WEBR, KPLU, WFSS, WLVE, WHVE, KBEM, . .

: b X . b Erte Jockaon WLVEASiam! Besch {*) |  WBEE/Chicege (*) WOET/Detron W
JIMMY McGRIFF/Starting Five (Milestone/Fantasy) 15/1 ‘Movin’ (8) ‘Doggone’ (6) ‘BGO’ (5) JEs o viuson D e = = Doty Adems e
Rotations: Heavy 3/0, Medium 9/0, Light 3/1, Total Adds 1, KADX. Heavy: WBGO, WJAZ, WBEE. Medium: WRTI, WBBY, WODERN IAZE QUART ARy amepoRD e e [eigfoics I AYRARD PERGUSON  LAARY CARLTOW rerss mmaxin
WJZZ, KLON, WNEW, WFSS, WHRO, KKUL, KLSK. 7o wimEry Doty wrmimron | TS BeY  aioema TICRAR TG Mottests o bav mErnoer

tte 1

FATTBURGER/Good News (Intima/Enigma) 13/3 ‘Good’ (11) ‘Doctor’ (5) ‘Make’ (3) Bene e DEWIn mottest, Sexeow & Kuvom nawEELy. Sormson, WILL WUPORS o S
Rotations: Heavy 272, Medium 6/0, Light 5/1, Total Adds 3, KTCJ, KUOP, KIFM. Medium: WLOQ, WNOP. WBBY. KKGO. LoD L W o muwon | YILLWINKETS e poems Lmna T @I, o G
KJZZ, KLCC. ml:l :-',” RANELL ::1‘;—;::1::"" PAT NETHENY .y::ll&;n PAT I SOBBY RUTCAERSON

OMIETTY B TON ERWESTINE ERSO
GRANT GEISSMAN/Snapshots (TBA/Palo Alto) 13/1 ‘Way’ (4) ‘Fish’ (4) ‘Tth’ (4) Towy wiLLIANS SmE o diwe o | SRS & FET wwoTmeste owvto Smeoir itz SILL RRUPORD
Rotations: Heavy 6/0, Medium 5/0, Light 2/1, Total Adds 1, KIFM. Heavy WJAZ, WAER, WNOP. KBEM. KLCC, <LSK. ey | Craphen T amey eancron et oo o
Medium: WLOQ, KKGO, KJZZ, KUOP, KPLU. ) i L ] John Werich Siove Sloncht o e Tercison | Goon O roven snmimoron  EMMmespote
BRIAN TORFF/Hitchhiker Of Karoo (Optimism) 12/3 ‘Cathedral’ (6) ‘Hitchhiker' (5) ‘Mama’ (5) e awies o vineos | caria mEv RAL MOORE A ToRFP I oo
Rotations: Heavy 3/2, Medium 5/0, Light 4/1, Total Adds 3, WJAZ, WNOP, WNEW. Heavy: KLCC. Medium: KJZZ, KPLU, HARCY WILSON ANV wARELL ComD, FEm TG TP ToRIA MEL CYLAN ORI ALLEN smene
WHRO, KWMU, KLSK CRARLT mape gsie oTon | mum orom  pave wenen o A = ke v

i " . o EODIE DANTELS BOBEY FUNCRERSON teest s PETER PRSKIN
HANK CRAWFORD/Mr. Chips (Milestone/Fantasy) 12/1 ‘Stand’ (6) ‘Endless’ (5) "Chips’ (5) Do e | M e o iy Bt
Rotations: Heavy 3/0, Medium 6/0, Light 3/1, Total Adds 1, KADX. Heavy. KERA, KPLU, KBEM. Medium: WRTI, WNOP. CRirR, contn I NICAL, PeAMKe  TELLOWMARTS  smers
WBBY, WNEW, WFSS, KLSK. WERRBUfelo Poter Gousoussle JMES & VINEON  unocaerton o Jor RLAXE DAVID BEWOIT
J. & J. CHEATHAM/Momeward Bound (Concord) 10/2 ‘Daddy-0’ (3) ‘Permanent’ (2) ‘Trouble’ (2) A wetect somy wmarr e Py e Lewrer e e ot Ghn GET 3B
Rotations: Heavy 3/0, Medium 1/0, Light 6/2, Total Adds 2, KADX, KWMU. Heavy: WBGO, WBEE, KLON. Medium: WNUR. sanzon & xLUGH Dave mumer R rexTconEA soomawn aazt ounar Mo Porting motrent KTCMMinnespote (*)

eots : Regge/Otlemond
TERRY GiIBBS/Sundown Sessions, Vol. 2 (Fantasy) 10/1 ‘Fat’ (6) ‘Moonglow’ (3) 'Softly’ (3) HODERN JAZZ QUART v Yob actowmLi  PAT METRENY MICHAR. yRARS  YELLOWIACKETS
" ! 8 ¥ PAT METHENY N ERSX IN LESLIE DRAYTON CAARLTE WADEN Rottest: STANLEY TURRENTIN  patreURGER
Rotations: Heavy 4/0, Medium 2/0, Light 4/1, Total Adds 1, KADX. Heavy KANU, KLON, KBEM, KKUL. Medium. WFPL, :::::-:l"'"' JT0TY RPATR PAT KPLLY PETER FRERIN pewsou[cinLoe ggur’:w_"mﬂ yr TAYNARD rEmausow
KWMU. CILn o8y HUTCRERSON WEPLLowievitte DM, ROBI LLARD Janis s1PORL BILL WUPORD ome i T
LANZ & SPEER/Natural States (Narada/Equinox) 10/1 ‘Behind’ (6) ‘Rain’ (4) ‘Faces. F.2’ (3) Iam1s sieam R Lo e TELLOMIACKETS KANULpwronce, K8 KorrLER b BELL
Rotations: Heavy 2/0, Medium 5/0, Light 3/1. Total Adds 1, KPLU. Heavy WVPE, KIFM Medium- WOTB, WLOQ, WLVE. osixccomm Mot Povrone av wEnENY LARRY CARLTON = TELLOWIACKFTS
ALVIN RED TYLER CRICK COREA
KLCC, KLSK. vom () 2R camLTon AL s - by ) JIY REATR oy MDY MARELL
’ g0 WNEW-AM/Now L OQ/Ovriando || Sentans B
JOSHUA BREAKSTONE QUINTET/Echoes (Fantasy) 10/0 ‘Oblivion’ (6) ‘Even’ (6) "Bird Song’ (3) Jotn Piatt IAE TORPP PATjR e Ly e Sy TALP oone AT,
Rotations: Heavy 6/0, Medium 3/0, Light 1/0, Total Adds 0. Heavy: WRTI. WBEE. KADX, WHRO, WNUR, WVPE. Medium® WAYNARD FERGUSON  romst roLLiNg CRARLIE mADEN e e s oI DANTELS

BOBBY WUTCHPREON
DURE FLLINGTON
STEVE TURRE

Hotteet
BENSON & KLUGH

KANU, KJAZ, KBEM.

JNAIS & VINSOW FRANK MORGAN

JAMIS STEGEL PAT METHENY PAT METHENY PENSOR & KLUGH
LOMIACKETS PAT KELLY JANTS SIEGEL .
Moteaet: e Urban Contemporary stationg Ay wison Asterisks (°)
-~ womatTan Taansre | contributing to Jezz: KJCBAafay- Indicate
. N o ette, Tyrone Davis; WYLD- commerciel
IANTS STEGEL FM/MNew Orieans, Dell Spencer.
JE . . X .
[ WEST ] R omomme owemne RIS oA
METHENY T Y JOMR JARVIS PAT METHENY
T gt N G L S S
RAL®M r
KADX/Denver ) KLOMLong Beah Mottest: CHARLIP MADEN EDDIE DANIELS ol LLA Srime
® —— et R e b
TR Thsssre s Cemiiz DRxrTON LD e Jol JARVYS YELLOWIACKETS  CRICR ComEA
owEsTINgG AvDERSO b S0 Lt (LTS DURE FLLINGTON e i
Jows przzarzly o OLIVER JOWES REHOPurtiond TERNY 01388 . ANDY NARELL
CHRISTI ANSON BD SHANK
ALy GO Rotteet: don Kettering
[Py -~ «Tl(;l Dont et imaren L L) sETER BRERIN m“" !
'}x’&‘m ey CAET e L el PICHARL PRANKS 46 Reporting Stations
1CH Bhriin, Rl BRLCT O mmme 40 Current Reports
KKQOASS Anguies (')  SENSOW & KLUGH (el [ KERA/Dallas, WNUR/Evanston, and
e D # KLCCRagoms ot Gainger e i i WVPE/South Bend-Elkhart called In
¥ Miches! Conning AT N
. res Lan sony A w0 o NIz, raams frozen playlists this week.
noeyY RosiNTTT aso  NEITR EPEXIN o e 6 srEeR KJCB/Lafayette falled 10 report this
e mem iy oave aRsTe AT RELLY weok, therefore its playlist was
TARIR WUSSATI APNSON & RLITH FRAPLIT MADEN '
. Mottests e AR RYRCARE 20 STBY FOMUETT GRO KJAZ/Nen Frenciecs (7} frozen.
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