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Software Packaging
§ Causing Problems

By FAYE ZUCKERMAN

b LOS ANGELES  Divergent
‘-i packaging formats from comput-
¢ er software manufacturers have
$¥ mass merchandisers, department
stores and rackjobbers distraught
over incompatibility with existing
fixtures.

Major rackjobbers are reacting
to new packaging from Synapsce
and Broderbund, which encases
software in boxes too large to fit
present, standard racks. The fix-
tures generally conform to the es-
tablished computer software box
size of 7% inches by 5% inches.

Lieberman  Enterprises.  Inc.,
now servicing about 400 outlets,
has opted not to carry one of the
packages from Broderbund, while
Pickwick Distributing, with some
530 computer software outlets,
reports making an exception for
Synapse’s new package size for
“Zaxxon.”

Synapse and Broderbund con-
tend that the large sizes are not
new for the computer industry.
3 Cathy Carlston of Broderbund
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points out that the company’s 11-
by 8%-inch box for “Mask Of
The Sun™ is commonplace for
Ustrategy” and  “war  games.”
“Such titles are only now being
directed toward mass merchan-
diser outlets,” she explains.

Synapse’s  Thor  Wolosenko
compares the company’s
“Zaxxon" packaging to Atari-

soft’s large-sized boxes. He adds
that the Synapse package mea-
sures 92 by 7 inches, which is
shightly smaller than the Broder-
bund box.

Unfortunately, these divergent
packages tollow recent announce-
ments by Atari and Commodore
that they plan to “downsize™
packages. the rackjobbers report.

According to Tom Gross, di- {3
rector of computer sottware for ¢
Lieberman, Commodore has said
that it will only ship packages less 3
than nine inches high. Adds ¢

. 5 <
Dough Harvey, director of com-
puter software for Pickwick, “We
(Continued on page 58) %

Vidmusic Sets: Mostly Rental
Little Sell-Through Seen For Compilations

By TONY SEIDEMAN

NEW YORK — Despite heavy ef-
forts by home video manufacturers to
promote music video as a sell-
through item, the two biggest clip
packages yet released have apparent-
ly been unable to break through the
rental barrier.

Manufacturers and distributors
admit that for both MCA Home Vid-
eo's $19.95 "Twist Of Fate,” contain-
ing six clips by Olivia Newton-John,
and Vestron Video's $29.95 "Picture
Music,” with numerous clips by EMI
artists, order patterns so far show
that the programs have ended up
renting more than they have sold.

Record stores have been the only

outlets where this has not been the
case, say the home video executives,
who admit that so far few such retail-
ers have actually entered the home
video marketplace.

At Schwartz Bros., the East Coast
record and video distributor, general
manager Dan Rosenberg estimates
that only 25% of the units he's
moved of the two titles have sold. and
that 75% have ended up renting,
against an industry perception when
the programs first came out that at
least 60% of the units would sell and
only 40% rent. Other distributors
agree with Rosenberg’s figures.

Vestron’s "‘Picture Music™ was the
first multi-artist clip compilation on

the market. Among the acts repre-
sented in the 14-title compilation are
Kim Carnes, Kim Wilde, the J. Geils
Band, Thomas Dolby and Steve
Miller.

‘Picture Music” 1s “doing good,
certainly not great,” says Rosenberg.
The program’s behavior pattern has
followed that of almost any rental ti-
tle, with strong initial sales followed
by slow, steady movements. A key
sign to distributors that a title s rent-
ing 1s when stores order one or two
units at a time. That's what’s hap-
pened with both “Twist Of Fate™ and
“Picture Music,” he says.

“When I see a store buying one, if I
(Continued on page 58)

Chrome For All A&M Cassettes

By STEVEN DUPLER

NEW YORK-—A&M Records
will produce its entire line of prere-
corded cassettes on chromium diox-
ide tape manufactured by BASF, un-
der the terms of a new agreement
between the two companies.

A&M president Gil Friesen says
that the label will absorb the addi-

are in the range of five to six cents ex-
tra per unit. The arrangement comes
into effect next month, and covers all
new A&M. IRS, Windham Hill and
Gold Mountain product.

This represents the latest in a series
of moves by record manufacturers to
upgrade the quality of their prere-
corded cassettes. BASF continues to
discuss with olher labels the use of its

chrome tape, as does Agfa-Gevaert
for its Magnetite-12. a high-grade
ferric line.

Latter was apparently among the
formulations considered by A&M,
although the label has been using
BASF chrome for certain titles since
October. 1982, First was Super-
tramp’s “"Famous Last Words,™ fol-

(Continued on page 58)
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THE FLAME (sp-5008) has ignited. ANNABEL LAMB’s new
album is s hot that we considered packaging it in an asbestos steeve! S
catch on to the fiery new release from A&M Records. Produced by Wally Bri

and David Anderle. (Advertisement marketing ploy being tried by the Record Hunter store: offering an extra dis- Marketed by PolyGram Records. #818 834-7. (Advertisment
count for cash purchases. The unusual inducement comes on top of an across-
the-board sale. Page 3.
(Advertisement)
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* WARNER/POLYGRAM MERGER PLANS remain stalled. A motion
by Warner Communications to vacate an injunction putting the proposed merg-
er of the two companies’ recording interests on hold has been denied by the
Ninth Circuit Court of Appeals. Page 3.

¢ ARBITRON RESULTS for New York, Los Angeles, San Diego, Detroit,
Philadelphia and Boston have been released, with urban radio back on top in
New York, where WRKS has inched out former leader WHTZ in the winter
sweep. In Los Angeles, top 40 outlet KIIS-FM remains on top. Radio, page 15.

o PENDING LEGISLATION involving video rental, audio rental, home
taping and cable television may be combined into one “ommbus™ bill if Rep.
Robert Kastenmeier, the chairman of the House subcommittee responsible for
copyright reform legislation, has his way. Page 3. Video dealers involved in lob-
bying efforts against the proposed video rental bill say Kastenmeier's plan is not
likely to change their strategy. And representatives of two prominent record/
tape chains joined video retailers at a recent lobbying rally. Page 6.

¢ [LONG-FORM MUSIC VIDEO has gotten a new shot in the arm via a
decision by the Cinemax cable channel to make music a major part of its pro-
gramming miyx, including a Duran Duran concert co-sponsored by MTV. Page
3. And three new deuls are set to boost music’s profile in the home video market-
place. Video, page 28.

o RETAIL COMPETITION in the New York market gets a new twist via a

-
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BIG COUNTRY follows their extremely successful debut album

“The Crossing” with a specially priced 4-track EP #818 835-1

featuring the smash AOR and CHR hit “Wonderland.” On Mercury.

Scenes from “Stay The nght” the first video and single (-23306 from the forthcommg album Chlcago 17 y/a-25060), produced by Dawd Foster
1384 Warner Bros. Records Inc. W

www.americanradiohistorv.com
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If you love this mans voice,
It’s time you got to know the man.

Civilized Man
—-«4—..

i

The debut Capitol album from the unforgettable voice behind a remarkzb_e string of classic rack hits.

Side One Produced by Gary Katz - Side Two Produced by Stewart Levine

AVAILABLE ON RECORDS AND HIGH-QUALITY XDR® CASSETTES FROM (Zyadob.

1€ 1984 CAPITOL RECORDS. IFC
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ANOTHER RECORD BREAKER—Wailter Yetnikoff chats with Michael Jackson a

nd Tony Martell (left photo) and has

fun with Cyndi Lauper (right photo). The occasion was the T.J. Martell Foundation for Leukemia & Cancer Re-
search dinner held in New York April 14, honoring Yetnikoff, who is president of CBS/Records Group. Martell is
vice president and general manager for CBS Associated Labels. The event raised nearly $2.5 million, breaking
records for entertainment industry charities. Jackson was among the celebrity attendees; Lauper performed fol-

lowing the dinner.

Rental Is Part Of ‘Omnibus’ Bill

House Copyright Package Also Covers Home Taping

By BILL HOLLAND

WASHINGTON — The House
subcommittee chairman responsible
for copyright reform legislation is in-
troducing a five-element *“omnibus”
bill Monday (23) that links the video
rental, audio rental and home taping
exemption bills with two cable televi-
sion rate reform measures.

The formal announcement of the
package bill came to subcommittee
members last Monday (16) in a letter
from Rep. Robert Kastenmeier (D-
Wisc.), chairman of the subcommit-
tee on courts, civil liberties and the
administration of justice. In it, he
states that an omnibus bill is now the
best approach to deal with the many
complex copyright reform matters

now pending.

Industry sources on both sides of
the video First Sale argument indi-
cate displeasure with the omnibus
presentation, and officials of the Re-
cording Industry Assn. of America
(RIAA) have already met with sub-
committee staff to recommend that
the audio rental bill be reported out
separately at the beginning of the
Wednesday markup rather than **get-
ting mired” in the complex issues
now being offered as one bill.

There is apparently more sympa-
thy and support for passage of the au-
dio rental bill by subcommittee mem-
bers, although there was no
indication by presstime whether the
music industry coalition has been
able to persuade Rep. Kastenmeier to

MTV Deal Underscores
New Cinemax Music Policy

By TONY SEIDEMAN

NEW YORK-—In a move that
should start a major new stream of
long-form music video product mov-
ing into the cable and home video
marketplaces, Cinemax has decided
to make music a major part of its pro-
gramming mix.

Pay cable networks such as Home
Box Office and Showtime have been
one of the most important sources of
music video long-form programming
for the home video marketplace,
especially for hot contemporary per-
formers and groups. HBO concerts
by performers ranging from Stevie
Nicks to the Everly Brothers have
found their way to videocassette and
disk. And Vestron Video recently en-
tered into a production agreement
with HBO for a Linda Rondstat con-
cert. Without the pay cable money,
the number of contemporary per-
formers with videocassetes on the
market would probably drop
significantly.

Until last year, Cinemax, the num-
ber four pay-tv service in terms of
subscribers, was a movie-only net-
work. The web, owned by Time Inc.,
has recently undergone a program-
ming facelift. Cinemax’s first concert
will be a Duran Duran show that will
be jointly sponsored by MTV.

The MTYV effort will put both a
concert and a documentary about the
band over the wires. After that, Cine-
max looks to put on two to three
shows in 1984, and more in the years
after that, according to senior vice
president of programming Bridget
Potter.

Cinemax is a sister network to
Home Box Office, and Potter says,
“We think music will be a very im-
portant part of the Cinemax mix, as it
has been with HBO.” The Cinemax

‘music programming will be targeted

at a younger, more active audience
than HBO's, to help maintain a dif-
ferentiation between the services.

What will happen in the Cinemax-
MTYV deal is that both a concert and
documentary will be created. The
concert will premiere on Cinemax,
while the documentry will first air on
MTYV. Then both will switch, with
the documentary going to Cinemax
and the concert to MTV.

Potter isn’t bothered about the fact
that a program which will appear on
pay-tv will be seen on a cable net-

(Continued on page 60)

take up the audio section separately.

The Motion Picture Assn. of
America (MPAA) does not like the
concept of a package bill either, al-
though one official indicates that it
might be willing to compromise—
“give a little on some issues (the
home taping exemption component)
and get a little on some others (the
video rental amendment).” “We're
not opposed to what the chairman is
attempting,” the official says, ‘‘but
the question of balance is critical.”

He adds that he has not seen the
draft of the bill, “‘so it’s really a ques-
tion of how some of the sections are
rewritten.” The official also states
that the MPAA will opose the Foley-
Parris home taping bill *‘as written,”
adding that it is “quite different”
from the Betamax decision and
“would have the law of the land au-
thorizing piracy.”

Hollywood also opposes the origi-
nal language in the cable rate reform
components, which would allow sys-
tem operators to use additional dis-
tant signals without paying a higher
fee. The cable bills also contain a sec-
tion to restructure the Copyright
Royalty Tribunal from five to three
members.

A spokesperson from the Home
Recording Rights Coalition (HRRC)
says the coalition is strongly against
inclusion of the video First Sale
amendment provision “‘in any shape
or form, separately or as part of a
package.”

A source from the Electronic In-
dustries Assn./Consumer Electron-

(Continued on page 60)

Warner/Poly Merger
Remains On Hold As
Injunction Is Upheld

By JOHN SIPPEL

LOS ANGELES—A motion by
Warner Communications to vacate
an injunction stalling the proposed
merger of its recording interests with
PolyGram was denied by the Ninth
Circuit Court of Appeals April 13.

The appeals court judges in San
Francisco also turned down a
Warner request to accelerate the
schedule it had laid down to review
the decision of the U.S. District
Court in Los Angeles approving the
merger (Billboard, April 21). The
Federal Trade Commission had
asked the lower court to enjoin the
merger while it sought to prove that
the move would violate antitrust law.

Under the expedited schedule set
by the appeals court for filing briefs
and oral argument, it could issue a
ruling by mid-May, although some

Gotham Retailer
In New Ploy:
Discount For Cash

By IS HOROWITZ

NEW YORK—Record Hunter is
adding a new wrinkle to the often
heated retailer battle for consumer
attention here by offering an extra
discount for cash.

The unusual inducement comes on
top of an across-the-board sale that
cuts deeply into prices of all tape and
disk product carried by the old-line
store, from singles to Compact Discs.
Details of the sale and cash come-on
are carried in a display advertisement
slated to appear in the Sunday (22)
New York Times.

Jay Sonin, Record Hunter presi-
dent, says the cash discount ploy will
be repeated several times during the
next few months and may become a
permanent element in his merchan-
dising strategy.

“We will monitor the results very
carefully,” he says, “and if my ac-
countants give the go-ahead we may
set up a permanent dual price sched-
ule—one for cash, and the other for
credit card.”

The Record Hunter chief hopes to

(Continued on page 60)

NAIRD To Focus On Technology

Indie Distribs, Manufacturers Meeting In San Francisco

By FRED GOODMAN

NEW YORK—Applying new and
emerging technologies like Compact
Discs, home video and computers to
the independent market is among the
primary topics slated for presenta-
tions and panel discussions at this
year's National Association of Inde-
pendent Record Distributors & Man-
ufacturers (NAIRD) convention.
The meet, set for May 3-6 at the
Holiday Inn Golden Gateway in San
Francisco, is expected to draw ap-
proximately 350 participants.

The decision to emphasize new
technologies is a result of NAIRD
membership polling, according to or-
ganization spokeswoman Holly Cass.
Other topics set for discussion in-
clude foreign licensing, promotion,
distribution, contract writing and di-
rect mail service. An Indies Awards
Banquet will note outstanding inde-
pendent recordings in several catego-
ries, including reggae, historical,
blues, string band, rock, jazz, coun-

try, gospel and folk.

Although the convention’s first
day is devoted to registration, early
comers will be able to tour Fantasy
Studios in Berkeley Thursday (3)
morning. A special session for first-
time conventioneers will be offered in
the afternoon, covering basic ques-
tions concerning how to start an in-
dependent record company. The
meet’s opening reception, slated for
that evening, will be at Bayside
Distributing.

Friday morning marks the start of
offical business. Keynote speaker
Russ Solomon, president of Tower
Records, will speak on the impor-
tance of the independent labels in the
retail store, with time allotted for
questions and answers.

A computer workshop, moderated
by Chuck Nessa of Nessa Records,
will address how small labels and dis-
tributors can utilize computers. Pan-
elists include Jack Callahan, RIJE;
Sarah Phoenix, Olivia Records; Bob

www.americanradiohistorv.com

Cohen, Dr. Jazz Promotions; Joan
Pelton, Silo/Alcazar; and Ray Fu-
son, Small Systems Computer
Programs.

The convention’s second session,
“Emerging Technologies—Applica-
tions In The Indie Market,” seeks to
address the future of the album and
where manufacturers should be go-
ing. Under moderator Bill Schubart,
the panel will include presentations
on CDs, cassettes and video from Cal
Roberts of CBS, Benjamin Kanters
of Magnavox, Michael Branton of
Videowest, Irv Kratka of Inner City
Records, and Dr. Lauren Rush from
the computer music department of
Stanford Univ.

More traditional NAIRD topics,
such as foreign licensing and promo-
tion, will be addressed Friday
afternoon.

Pros and cons of importing and ex-
porting, as well as a report on the
trade show at Midem, will be includ-

(Continued on page 60)

observers consider mid-June a more
likely target date. The FTC, mean-
while, is pursuing administrative pro-
cedures to block the merger.

In his findings of fact, Judge Ma-
nuel Real of the District Court em-
phasized the weakness of PolyGram
in the U.S. market. He also stressed
that **a reduction in the number of in-
tegrated record distributors from six
to five will not facilitate tacit indus-
trywide collusion to raise prices or to
limit output or have other anticom-
petitive consequences,” as the FTC
contended.

Real found that PolyGram lost
more than $200 million in the U.S. in
recent years and projects a $15 mil-
lion loss in 1984. “‘Siemens has re-
fused to advance further funds and
decided to withdraw as a 50% stock-
holder,” the finding added. “‘Poly-
Gram may not be able to continue as
a record firm in the U.S,” Judge
Real noted at another point.

The merger is mutually beneficial,
with Warner gaining strength world-
wide, while PolyGram benefits in the
U.S,, the judge held.

Both industry entities will contin-

ue to create recorded product for the
marketplace autonomously, while in
non-creative areas like distribution
and administration, consolidated ser-
vices will save an estimated $20 mil-
lion annually, Judge Real continued.
The critical area in the legal contest,
the judge held, is a&r, where compe-
(Continued on page 60)
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CHAIN’S NEW CHIEF EXECUTIVE

Cruickshank Takes Over At Bar

By FRED GOODMAN

NEW  YORK—Ron  Cruick-
shank’s appointment as chief execu-
tive officer of Record Bar (Executive
Turntable, this page) finds him tak-
ing over the position previously held
by Barrie Bergman as the latter, who
remains the chain’s chairman, con-
centrates on other projects.

“Barrie has pretty well backed out
of the day-to-day running of the op-
eration,” says Cruickshank. “Obvi-
ously he’s still interestéed in Record
Bar, but it’s what he wanted.”

Cruickshank, who retains the title
of president of the North Carolina-
based chain, will be responsible for
implementing and directing all ongo

Rolling Stones.”

day (23).

earlier.

=N FEDERAL COURT ssesessesraansnassy

Stones Seek Klein ‘Divorce’

$ NEW YORK—Attorneys for Rolling Stones Mick Jagger, Keith
Richards, Bill Wyman and Charlie Watts are seeking **a commercial di-
vorce” from former manager Allen Klein and his ABKCO record and
music publishing companies in Manhattan Federal Court here.

Peter Parcher, of Parcher & Herbert here, has asked Judge Thomas
Griesa for a ruling that would return to Jagger and Richards copyrights
owned by Klein prior to 1972, when the group signed with Atlantic Rec-
ords. The complaint also seeks the timely release of synchronization li-
censes, among them the rights to the film *‘Ladies And Gentlemen, The

While Klein’s relationship with the Stones officially terminated in the $
summer of 1970, it has been “‘a source of friction, litigation, disputes and
consternation almost since that time,”
*“When you pick a fight with Allen Klein, you better be prepared to de-
vote a substantial amount of your time and bank account to it.”

Jagger, who's currently recording with the Stones in Nassau, testified %
for two hours last Monday (16) before Judge Griesa. Dressed like a Madi-
son Ave. executive, he spoke in hushed tones about his many attempts to
sever relations with Klein on an amicable basis. The case resumes Mon-

Last week ABKCO Industries reported a loss of $1,056,851 on reve-
nues of $3.8 million for the year ended Sept. 30, 1983, compared to a
profit of $123,388 and revenues of $4.9 million for the same period a year

ing programs for the 151-store web.
Chief among those is a five-year
growth plan with annual sales goals.

And although the chain fell short of
its $84 million goal last year, Cruick-
shank feels the company will be on-
target for this year’s figure of $100
million. *“We're tracking it closely,”
he says, “‘and we are within dollars of
being at our expected growth.”
During the past year, Bergman has
directed his energies toward Record
Bar’s diversification into gourmet
food via the company’s first Napo-
leon’s Grocery outlet. Cruickshank
reveals that three more Napoleon's
are slated to open this year, and that
there has been a lot of interface be-
tween the record and food stores.

%

Parcher told the court April 11.

LEO SACKS

“With the exception of specialized
duties like buying, we’ve created Na-
poleon’s from within,” he says. Leas-
ing, construction, advertising and
other jobs were handled by Record
Bar’s own departments, and the first
store’s manager reports to Record
Bar’s district manager in Charlotte.
*“I think the food industry is finding
that our ideas about merchandising
are applicable to their industry,”

Cruickshank adds.

Ongoing training and employee
programs are also top priorities for
Cruickshank. The chain recently in-
stituted a retirement program, and
has also made benefits available to
part-timers. That unique program
was a result of one of Record Bar's
employee surveys.

“We've got a lot of part-time em-
ployees who have stayed on for five
years,” says Cruickshank. “One of
the things we saw in our attitude ser-
vey was that the longterm part-tim-
ers wanted more recognition. It’s a
move to take advantage of labor that
gets disenfrancnised.”

In addition to conducting surveys
and ongoing education programs,
Cruickshank and Record Bar vice
president Ralph King spend three
days a month visiting outlets around
the country in what Cruickshank
terms the “R and R tour.” By getting
in the field, he says, he has been able
to gauge changes in the chain’s
personality.

“The average age of our store man-
agers is changing,” notes Cruick-
shank. “Five or six vears ago it was
22, and now it’s 26 or 27 and their
needs are changing. It used to be sex
and rock’n’roll, and now its rock’n’
roll, the kids and the mortgage.”

Cruickshank joined Record Bar
last year as president and chief oper-
ating officer. Prior to that, he was a
partner in Farr-Cruickshank Asso-
ciates, a consulting firm based in
Greensboro, N.C.

AFM, Labels Refine Vidclip Payment Formula

By LEO SACKS

NEW YORK-—Details of an
agreement that codifies label pay-
ment for video clip exploitation
through 1986 were mailed last week
to major record companies by the
American Federation of Musicians.

The document, a supplement to
the AFM’s three-year agreement
with the recording industry, covers
master recordings contained in music
videos and does not apply to original
scores written expressly for clips.

According to the agreement,
which stretches from July 1, 1983 to
Nov. 30, 1986, self-contained musical
groups receive 1% of gross receipts

Philly World,
Atlantic In Pact

NEW YORK—Philadelphia-
based Philly World Records has
signed a distribution deal with Atlan-
tic Records for the U.S. Formerly an
independently distributed label, Phil-
ly World was formed in 1982 by its
president Peter Pelullo.

The label’s debut release via the
Atlantic pact, Bryan Loren’s “Lolli-
pop Luv,” is currently on both the
Dance and Black Singles charts. Phil-
ly World’s second release via Atlan-
tic is “Don’t Give Up” by Harold
Melvin & the Bluenotes, which
shipped last week.

Other artists on the roster include
Terri  Wells, Cashmere and
Simplicious.

from the exploitation of each video
once the clip has returned specific
revenues to the original label. The
contract also provides for payment to
musicians who appear in videos that
use the master songs.

An “arbitrary recoupment figure”
establishes that the videos must re-
turn to the record companies $50,000
in revenues before a payment for dis-
tribution by the AFM is made. That
figure runs through July 1, 1984, and
escalates to $60,000 through Nov. 30,
1985, when the amount jumps to
$70,000.

“They're arbitrary amounts,” ex-
plains AFM president Victor Fuen-
tealba, “‘because the price of making
videos is going up, and the labels
should see some money first before
they share the 1%.” Revenues re-
ceived by the record companies apply
to worldwide receipts from the li-
censing or sale of a specific title, he
notes.

The agreement also states that
each musician on a record who ap-
pears in the video will be paid $115
per day through July 1, 1984 (retro-
active from July 1, 1983). Payments
increase to $125 after July 1, and to
$140 on Nov. 30, 1985.

Another condition of the video
clause is that once a label’s revenue
from the clip exceeds $5,000, an ad-
vance of $500 will be paid for dis-
bursement by the Federation.

Originally a two-year agreement
drafted last summer, the pact was ex-
tended an additional 12 months at

the request of record manufacturers
late last year, according to Fuen-
tealba, who says that the extension
did not alter its basic structure. “The
two-year terms were good, so we
took our time to finalize the word-
ing,” he states. “Coming up with the
right language is a prolonged
process.” (Continued on page 57)

Collins, Hynde
Win D.LR.
Rock Awards

NEW YORK-—Phil Collins
and Chrissie Hynde of the Pre-
tenders copped top honors as
male and female vocalists of the
year in the sixth annual balloting
for D.I.R. Broadcasting’s North
American Rock Radio Awards.

Other winners included the Po-
lice as favorite group; the trio also
won the favorite album slot for its
*“Synchronicity” collection. Yes’
“Owner Of A Lonely Heart” won
for top single, while Quiet Riot’s
“Metal Health” captured the de-
but album category. Genesis won
for best concert attraction, and
“Led Zeppelin IV” was voted
“Favorite All-Time Album.”

Producer John Hammond was
named the recipient of the Tom
Donahue Memorial Award for
his contribution to FM radio. The
two-hour show will be heard
April 29 on the D.I.R. Network.

MOTOWN MOMENT—ASCAP president Hal David presents Stevie Wonder

with ASCAP’s Founders Award at the St. Regis Hotel in Detroit. The April

15 presentation commemorated the Society’s 70th anniversary and fol-
lowed Wonder’s show at the city’s Masonic Temple Theater.

__Executive Turntable

Record Companies

Jim Ed Norman is named executive vice president of Warner Bros.” Nashville
division. He was the division’s a&r vice president and replaces Jimmy Bowen,
who retired recently. The same outfit appoints Denny Mosesman associate na-

3 tional promotion director, working out of Dallas. He was pro-
motion and marketing manager for Elektra there . . . Jay Bo-
berg is named president of IRS Records. He was the company‘s
executive vice president and replaces Miles Copeland, who is
now chairman of the board.

Lance Grode is named director of business and legal affairs
5 for MCA in Los Angeles. He joins the company from 20th
o Century-Fox, where he was senior director of business affairs
Norman for its telecommunications division ... In New York, RCA
names Dale Bernstein director of compensation and benefits. She was manager
of employee relations operations for the Hertz car rental division. In the same
office, Ric Pepin is upped to manager of branch maketing administration. He
was RCA’s administrator of financial analysis, commercial. And RCA’s Latin
music department promotes three. Bernardo Garza has been named a&r manag-
er for Latin music in the U.S., and George Zamora and Rick Correoso are ap-
pointed managers of Latin music in the U.S. Garza was the department’s na-
tional promotion manager, Zamora was its national sales manager, and
Correoso was the Miami-based promotion representative for the division.

Bruce Kolbrenner has left Atlantic in New York, where he was assistant vice
president of domestic royalties. He is now with the CPA firm of Robbins Spiel-
man & Slayton in New York . . . Bill Magness joins Malaco in Jackson, Miss.,
as director of marketing. He was Southwest regional promoter for Elektra/
Asylum.

Marketing

Ron Cruickshank is named chief executive officer of Record Bar. He joined
the North Carolina-based retailer last year as president and chief operating offi-
cer. His new position had been held by Barrie Bergman, who remains the
chain’s chairman.

Publishing

Maxyne Lang is named director of Chappell/Intersong’s newly formed mer-
chandising division in New York. She continues her current responsibilities as
director of special projects, creative, for Chappell/Intersong . . . Ronny Schiff
joins Cherry Lane Music Co. in Port Chester, N.Y., as creative manager. She
was vice president of Dick Grove Publications.

Video/Pro Equipment

In Los Angeles, Tom Bishop is named director of public relations for Family
Home Entertainment and its related divisions, USA Home Video and Monterey
Home Video. He was a tv and feature film publicist . . . Jerry Bailey is named
manager of press information for Group W Satellite Communications/Nash-
ville. He was director of publicity and artist development for MCA Records
there . . . Susan Wiener joins Windsor Total Video in New York as an account
executive. She was with Market Behavior Inc., a market research firm. .. In
New York, HBO promotes three. Tom Woodbury is upped to chief counsel for
sales and marketing. He was associate counsel. Linda Bogin is elevated to chief
counsel, network operations and corporate development. She was counsel for
that division. And Bob Gerrard is upped to senior counsel for sales and market-
ing. He was the division’s associate counsel . . . New York’s Today Video names
Jack Baierlein senior colorist and head of the company’s film-to-tape transfer
operation. He’s been with Today for two years working with Showtime tape
transfers.

(Continued on page 57)
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PRIVAIE |
AND
E/PA.

E/P/A salutes Private | Records on our
great association with them!

From our first tremendous success

with Matthew Wilder, to our blitz with
Bonnie Pointer, LaToya Jackson, The Dells
and The Chi-Lites, to up-and-coming

great records by Clockwork, The Staple
Singers, Alphonse Mouzon and much
more, itis a pleasure working with Private [!

Music in the | of the beholder:
PRIVATE | RECORDS. A CBS ASSOCIATED LABEL.

Y\‘(MEU

m’l\:v-m “CBS" Is a rademork of CBS Inc. © 1984 CBS inc.
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WASHINGTON—YVideo dealers
intensely lobbying in 14 key congres-
sional districts against the proposed
video rental bill, H.R. 1029, indicate
their strategy will remain basically
unchanged by the introduction of an
“omnibus” bill encompassing several
aspects of video (separate story, page
3).

“This was hinted at by (Rep. Rob-
ert) Kastenmeier at the April 12
hearing,” says Cincinnati dealer Jack
Messer, a director of the Video Soft-
ware Dealers Assn. (VSDA). “I have
heard both good and bad on chances
of an omnibus.

“Some aides and lobbyists say it
(an omnibus approach) will guaran-
tee the failure of any legislation af-
fecting the video home business be-
cause someone will be against some
part of the bill. The other side is that
aides have said they can merely take
out the objectionable parts—in our
case, the portion dealing with video
rental.”

Supporting Messer, Orange Coun-
ty dealer John Pough, who serves as
VSDA treasurer, says, “It (the omni-
bus bill) is so top-heavy that I think

'No Strategy Change

o

B et e

most congressional representatives
will run away from it altogether.”
Like Messer, Pough did not seem
surprised by the Kastenmeier move.

Although much lobbying strategy,
headed principally by the Home Re-
cording Rights Coalition (HRRC),
centers on H.R. 1029, dealers are
saying they are looking beyond that
one bill anyway. Many say the con-
sumers they are encouraging to write
and phone congressional representa-
tives are apathetic.

“Many feel the Supreme Court de-
cision in the Sony case took care of
everything,” says Louisville store op-
erator Mike Wheeler. “When we ex-
plain the video rental issue and how
rental prices might go up, consumers
are shocked. This is why some of the
congressmen are being deluged with
phone calls.”

Another dealer gearing for a
broader education of consumers is
John Kenfield of Video Exchange,
Denver, where newspaper advertise-
ments are being planned for this
week. “This is anti-consumer legisla-
tion,” he says of the video rental bill.
“*We aim to get that story out to the

people.”

Record Chains Join Vid Lobbying

Tower, Licorice Pizza Represented At First Sale Rally

LOS ANGELES—Representa-
tives from two prominent record/
tape chains, Tower and Licorice Piz-
za, joined dozens of video retailers in
a lobbying rally against proposed vid-
eo rental legislation held April 12 in
suburban Long Beach here.

It was the same day that the chair-
man of the House of Representatives
subcommittee which is holding hear-
ings on the legislative proposals an-
nounced that they’ll probably be en-
acted (Billboard, April 21). The bill
is S. 33/H.R. 1029, also known as the
Consumer  Video  Rental/Sales
Agreement, and at its core is modifi-
cation of the First Sale Doctrine.

The Long Beach meeting was or-
ganized by Risa Solomon of the
Home Recording Rights Coalition
(HRRC). It began in low-key spirit,
but Jay Gordon of the 11-branch dis-
tribution firm Commtron Corp.
changed the mood by saying he was
shocked by the apathy he saw among
dealers.

“You people are fighting for your
lives. Half of you will be closed if this
[rental legislation] passes,” Gordon
said.

Also provoking spirited exchanges
at the meeting was local dealer John
Pough. “You don’t realize what you

Chartbeat

Collins Carries The Torch Tradition

By PAUL GREIN

Torch songs have always been a
part of popular music. In fact, the
first No. 1 when Billboard inaugurat-
ed its weekly pop chart in July, 1940
was a torch song—Tommy Dorsey’s
“I'll Never Smile Again.” But
they’ve been less prevalent in recent
years, in part because ballads in gen-
eral have had a difficult time, with
the successive rise of disco, new mu-
sic and dance rock.

This week, however, both of the
top two hits in the U.S. are torch
songs: Phil Collins’ anguished
“Against All Odds” and Lionel Ri-
chie’s less pained but still poignant
“Hello.” (Richie’s hit is also No. 1
for the fourth week in the UK.,
proving that heartache knows no in-
ternational boundaries.)

“Odds” is the first torch song to
reach No. 1 since Bonnie Tyler’s
“Total Eclipse Of The Heart™ last
October. But that smash probably

owes more of its popularity to the in-
flated grandeur of Jim Steinman’s
production than to the poignance of
its storyline. Because Arif Mardin’s
production on “Odds” is so spare,
more attention is focused on the
lyrics.

In fact, *“Odds’ is probably the
most direct and unadorned torch
song to reach No. 1 since the Com-
modore’s “Still” in 1979. (That song
was also written and performed by
Lionel Richie, who, for a happily
married man, sure knows a lot about
depression.)

Some might says that the Police’s
“Every Breath You Take” is a torch
song, but no less an authority than
Sting, who wrote it, believes other-
wise. Sting has said the song has a
nasty, somewhat sinister undertone
that sets it apart from songs of heart-
break and unrequited love.

Actually, we could go on at length
as to what constitutes a torch song.
We would disqualify such No. 1 hits

CELEBRITY VOWS—Producer Phil Ramone, left, shows off his new bride

after the April 14 ceremonies at New York’s Mayfair Regent. The bride, Ka-

ren Kamon, is a Columbia artist whose first release ships in June. Shown

with the newiyweds are producer and best man Quincy Jones, right, and
Paul Simon.

as the Buckinghams’ “Kind Of A
Drag”’and the Miracles’ ““Tears Of A
Clown,” because the bounciness of
the melodies offsets the hopelessness
of the lyrics.

We also have a hard time feeling
sorry for Thelma Houston (“‘Don’t
Leave Me This Way”) or the Su-
premes (“You Keep Me Hanging
On”’) because the fire in the produc-
tion suggests the protagonists will
pull through; in fact, they're proba-
bly already over the hump.

To really make it as a torch song, a
song has to be a ballad, and a sad one
at that. Patti LaBelle’s ““If Only You
Knew,” which was No. 1 on Bill-
board’s black chart for four weeks
earlier this year, certainly qualifies,
as do almost all of the songs on Linda
Ronstadt’s “What’s New,” which is
in its eighth month on the pop album
chart.

A torch song Hall of Fame would
be huge, but would have to include
these No. 1 records: Dick Haymes’
“You'll Never Know"” (1943), the
Andrews Sisters’ ‘I Can Dream,
Can’t I1?” (1950), the Platters’ “The
Great Pretender’’ (1956), Elvis Pres-
ley’s “Are You Lonesome Tonight”
(1960) and Ray Charles’ “I Can’t
Stop Loving You' (1962).

Also: the Righteous Brothers’
“You've Lost That Lovin’ Feeling”
(1965), the Association’s ‘“‘Cherish”
(1966), the Bee Gees' “How Can
You Mend A Broken Heart” (1971),
Nilsson’s “Without You” (1972) and
Olivia Newton-John’s “I Honestly
Love You” (1974).

We should emphasize that this list
omits the many great torch songs
that didn’t make No. 1, including the
song that all but defines the genre,
Lenny Welch’s “Since I Fell For
You.” The song peaked at number
four in December, 1963, and has
brought two generations of unlucky
lovers the consolation of a good cry.

* X K
Perry Report: It may be too late to

(Continued on page 66)
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are up against,” he charged. “Jack
Valenti and the MPAA (Motion Pic-
ture Assn. of America) are very
strong. If you're a congressman in-
volved in an issue MPAA is interest-
ed in, your wives and your kids re-
ceive gifts on their birthdays and
anniversaries. If we had 15,000 video
dealers, we still would not have the
money to match what MPAA is
doing.

“But we all have something no one
can buy: voters. They come through
your door every day, doctors, blue
collar workers. I had a lawyer who
had never written a hand-written let-
ter in his life, but he wrote one in our
store,” said Pough, treasurer of the
Video Software Assn. (VSDA).

Whether HRRC and VSDA can
maintain the sophisticated lobbying
effort both groups seem to feel is nec-
essary remains a question, Solomon
indicated. She said one group of vid-
eo dealers mailed consumer petitions
to local city council members instead
of to Washington. Organizingg rallies
like the one here remains difficult.
Though there are thousands of video
stores, address lists are hard to come
by. Gordon said Commtron, like oth-
er distributors, will not divulge lists
but added that it has done mailings
and maintains stocks of lobbying
posters for dealers.

Solomon conducted the meeting
alone, facing a change of meeting
rooms. temporarily lost HRRC cam-

paign materials and a broken micro-
phone. She said the target for the as-
sembled group was Us.
Representative Dan Lungrin, whose
office has received so many phone
calls that “staff has stopped taking
down names and phone numbers. No
matter where you have a store, you
can call Lungrin’s office.”

The HRRC/VSDA lobbying effort
has at least gained ground, Solomon
said, because dealers are more famil-
iar with the rental issue. She told of
one store where a high school student
wrote out hand-written letters that
video club members signed as some
evidence of the desperation of the
lobbying campaign.

Urging dealers on, she said, “This
takes 14 seconds at the cash register;
volume counts.” But she urged deal-
ers to be sure petitions and letters are
genuine, “right down to the zip
code.”

“One representative we know of
made calls back to his district to find
out if the petition signators were gen-
uine,” she said. A dealer in Salt Lake
City obtained 27,000 signatures on
petitions by going to shopping malls,
she added.

Solomon told the crowd of about
75 that even if the lobbying campaign
succeeds in fighting off the legisla-
tion, *it will be re-proposed in Janu-
ary. This is not going away.”

EARL PAIGE

MOVING BEYOND MUSIC

Chappell Into Merchandising

NEW YORK-—Chappell Inter-
song Music Group—U.S.A. has
formed a merchandising division to
represent and market non-musical as
well as musical properties. The firm
has previously merchandised its own
properties, but the move to represent
others as an exclusive merchandiser
is believed to be the first of its kind
undertaken by a music publishing
company.

“Since we already have some prop-
erties and have merchandising expe-
rience, it seemed reasonable to devel-
op it further,” says Maxyne Lang,
director of the new merchandising di-
vision. “We're trying to acquire rep-
resentation and/or ownership just as
we do with music.”

Chappell/Intersong already owns
and markets the name and likeness
rights for such characters as Frosty
The Snowman and Peter Cottontail.

In addition, the publisher has devel-
oped numerous product applications
for its songs, including wrapping pa-
per, greeting cards, posters, jewelry,
clothing and toys. The company also
claims strong growth in standard
music licensing for use in films, tele-
vision shows and video, and
commercials.

“Over the past few years we have
successfully merchandised our own
properties through the special prod-
ucts department headed by Maxyne
Lang,” says Irwin Robinson, presi-
dent of Chappell/Intersong Music
Group—U.S.A. “It has become evi-
dent that the next step should be a
concentration and expansion of these
efforts in order to aggressively pursue
new markets and become a greater
part of a growing multi-billion-dollar
merchandising industry.”

FRED GOODMAN

Navarre Computer Distrib
Now Reaches Seven States

LOS ANGELES—Navarre Dis-
tributing, the Crystal, Minn., opera-
tion headed by former Pickwick
Racks executive Eric Paulson, is
serving major accounts in seven Mid-
west states in his second full month
as an exclusive Commodore distribu-
tor and representative for more than
40 third party software producers.

Navarre, the first recorded prod-
uct distributor to acquire exclusive
distribution for a home computer
software/hardware maker,'is acting
as exclusive software distributor for
the microcomputer departments in
13 Dayton department stores in the
Dakotas, Wisconsin and Minnesota.
This account will send more than 30
executives and employees for a day
and a half of training seminars at the
offices of the suburban Minneapolis
distributor.

Other such indoctrination sessions
are slated for employees of other Na-
varre accounts, including La Belles,
Minneapolis, and Service Merchan-
dise, Nashville, both catalog show-
room chains, and Computer Exercise
World, a Minneapolis-based home
electronics chain. Navarre is also act-
ing as backup supplier to Pickwick
Racks in the home computer field.

Paulson has named Dave Rech,
formerly of Northland Distributing,
Minneapolis, which has deleted com-
puter wares, as general merchandise
manager. His duties entail sales and
inventory control. The sales staff in-
cludes Paul Rinde, account executive
and Lauriann Moser, Sandra Schuler
and Dave Ring, salespersons, with a
separate salesperson slated for the
new Chicago sales office headed by
Judd Siegal (Billboard, March 21).
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Photo News

MA BELL GOES TO BROADWAY—ATA&T representatives display the company’s support of
the arts commitment while hailing pedestrians to come see “AT&T Presents Carnegie Hall
Tonight.” The program is a spinoff of the '40s ‘“Beli Telephone Hour” which is broadcast
weekly to 175 commercial and public radio stations. Shown from left are N.W. Ayer’s vice
president of cultural communications Charles Croce; actor/composer John Rubinstein, who
hosts the program; and AT&T’s vice president of corporaie advertising James L. Brunson.

POPSTER FOR PEPSi—Lionel Richie ap-

plies his top 40 genius to a new theme

song for Pepsi-Cola as the soda compa-

ny’s president and CEO Roger Enrico,
right, pounds out a melody.

JUNGLE LOVERS—Whether or not he’s found somebody to love, EMI America’s Dwight Twil-
ley has at least found somebody to party with. Pictured after Twilley’s live WNEW-FM New

York showcase are, from left, Scotti Bros. artist Pat Robinson; former Twilley drummer Phil ) = ) - .
Seymour; Twilley; and Rocky Burnett, who co-wrote a tune on Twilley’s current album THE WRITE STUFF—David Stewart of the Eurythmics, who license their songs
“Jungle.”

through ASCAP in the U.S,, gets a warm American welcome from Society staffers af-

ter the group’s show at New York’s Ritz. Pictured from left are Ken Sunshine, assis-

tant public relations director, Stewart and membership representative Rick
Morrison.

GLAD PLAIDS—Singer/songwriter Lisa Papeil confers with new bosses about her first Scotti
Bros. single, “Poor Connection.” Swapping plans with her are Johnny Musso, left, president
of Scotti Bras. Records Group, and Tony Scotti, chairman of Scotti Bros. Industries.

PERPETUAL PARTY—Epic staffers demonstrate their enthusiasm for Carl Anderson and his

current album “On And On” at a label celebration in the singer’s honor. Shown from left are

CBS aé&r vice president, black music Cecil Holmes; Epic/Portrait/CBS Associated Labels mer-

chandising director Dan Beck; E/P/A artist development vice president Al DeMarino; Ander-

son; Jerry Ade of the Norby Walters Organization; recording artist Tyrone Brunson; E/P/A

black music promotion vice president T.C. Thompkins; and Michael Caplin, Anderson’s
manager.

DANCE NUMBERS—Ed Chalpin, left,
president of PPX Enterprises Inc.,
accepts a gold award for the compa-
ny’s “Barbie-Allen Dance Excercise”
album from Brian Graifman of RCA
Canada. FPX supplied the music and
is considering making the record
available in the States.
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INDULGENT SESSION—Members of Atco’s INXS have a little fun while recording their
current single “Original Sin™ at the Power Station in New York. In the back row from
left are the group’s Gary Beers, Kirk Pengilly and Jon Farriss. In the front row from left
are Daryl Hall, who contributes backing vocals; Michael Hutchence of INXS, and the
record’s producer, Nile Rogers.

’ VOCAL VISIT—Bluegrass performers Jim & Jesse and their Virginia Boys visit the Voice Of
America studios to take part in the international broadcasting organization’s 42nd anni-
versary celebration. Standing from left are recording artists Jesse and Jim McReynolds;
VOA director Kenneth Tomlinson; and band members Alan Shelton, Mike Scott and Keith

McReynolds. Seated is VOA music editor Judith Massa.
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PARLEZ VOUS PLATINUM?—CBS recording artist Paul Young poses with

a plaque commemorating sales of his debut album “No Parlez,” which has

gone gold and platinum in Australia and New Zealand respectively. Pic-

tured from left are CBS Australia’s general manager of marketing and

sales Denis Handlin and managing director Bob Jamieson; Young; CBS

New Zealand managing director Murray Thom; and Jed Doherty, Young’s
manager.

JASRAC SEEKING DAMAGES

Japanese Taping Operation Sued

By SHIG FUJITA

TOKYO—JASRAGC, the Japanese
copyright society, has filed a suit in
the Tokyo District Court against
Crystal, an in-store tape rental/dub-
bing operation, and its president Ka-
zuhiko Shimokawa, claiming some
$50,000 in damages. It’s the first
such case here involving financial
compensation.

The Crystal firm, with its main of-
fices in the southern city of Fujuoka,
offers prerecorded music tapes and
use of high-speed dubbing machines,
providing customers with a fast tape-
copying service.

According to the JASRAC suit,
Crystal opened its Harakuku store in
Tokyo last May, charging $1.99 per
tape dubbed. That fee is broken down
into the yen equivalent of $1.11 for
renting the tape and around 88 cents
for the use of the dubbing machine.

The system permitted the dubbing
of an average of 90 music tapes a day

so that, according to JASRAC esti-
mates, profits of around $50,000
were made in this particular store up
to this March 31.

Under Article 114 of the Japanese
Copyright Law, when the copyright
owner demands compensation from
those who violate that copyright,
profits of the violation are considered
the losses due the copyright owner.
JASRAC is claiming that the rental
and dubbing in the Harakuku Crystal
store adds up to copyright violation
and is suing for damages equal to the
estimated profits.

Izumi Usui, head of JASRAC’s
mechanical and publications rights li-
censing division, says there are sever-
al aspects of proof of store responsi-
bility for copyright violation. They
are: both music tape and dubbing
machine are under the jurisdiction of
the store; the dubbing machine is op-
erated under the supervision of the
store; the dubbing is part of the busi-

CD Hardware, Software
Boom Predicted In France

PARIS—Record executives here
are predicting a massive increase in
Compact Disc hardware and soft-
ware trade this year. Many expect
player sales to double and disk sales
to be as much as 200% higher than
they were in 1983. Demand is already
so great that some dealers are report-
ing severe stock shortages.

First signs of the French CD boom
came at the recent “‘Son Et Image”
international fair here, where more
than 37 different brands of CD player
were on view, including one from Fu-
jitsu Ten designed for in-car use.
Equally significantly, French manu-
facturer Thomson showed the first
CD machine to break the price barri-
er of 4000 French francs (under
$500).

Some 30,000 players and 400,000
CD software units have been sold in
France since the system was
launched in March, 1983. And with
PolyGram’s Hanover CD plant com-
ing on stream, software prices have
tumbled from an initial $22-$27.50 to
around $14 for pop titles and $18.75
for classical product. CD catalog
here now runs to some 900 titles, but
availability is often restricted, since
many are imported from Japan.

Also new at the “Son Et Image”
event was Philips’ LaserVision video-
disk system, shown here for the first

time prior to its launch, scheduled for
late this year. Industry doubts per-
sist, however, as to the viability of vi-
deodisks in the local market, with
most observers believing that VCRs
will continue to dominate the market
until the end of the century.

Many video suppliers were absent
from the well-established event this
year, opting instead for the new
trade-only “*Salon De La Video” held
a few hundred yards away. More
than 100 distributors attended the
latter, compared to only 35 at the
more traditional show. Most ascribed
their switch to dissatisfaction with
large international showcases and
particularly with Bernard Chevry’s
annual Vidcom in Cannes.

Notes Sergio Gobbi, of Super Vid-
eo Production: “For a long time, a
majority of video software houses
have been convinced of the useless-
ness of participating in international
festivals like Vidcom. Most of last
year’s Vidcom participants did not
get their costs back; video suppliers
did very little business, because most
film acquisitions occur at the Cannes
Film Festival or the American Film
Market.”

Vidcom this fall will fight back
with special invitations for 1,000 vid-
eo clubs, but will still have to content
with a second “Salon De La Video”
event planned for later this year.

News/ International

United Effort On Home Taping

IFPI Groups Make Royalty Plea To EEC Commission

LONDON—The record industries
of the European Economic Commu-
nity states are coordinating their ef-
forts to achieve the introduction of
legislation to provide for a royalty on
blank tape.

The association of national groups
of IFPI in the European Community
has made a 25-page submission to the
EEC Commission detailing the case
for a royalty on blank audio and vid-
eo tape. Copies of the submission
have been sent to Gaston Thorn,
president of the Commission, and to
commissioner Karl-Heinz Narjes,
who is responsible for internal mar-
ket and industrial affairs.

The submission is backed by letters
of support from a number of impor-
tant bodies concerned with intellec-
tual property protection, including

ness trade of the store, since fees are
charged for the service; and though
the machine is operated by the cus-
tomer, it is located in-store and clear-
ly part of the store equipment.

Japanese record companies have
brought actions against record and
tape rental stores in the past, asking
for temporary injunctions for them to
suspend these activities. But this is a
first in the sense that a claim for spe-
cific damages is included in the plea.

Usui says that the figure of 90
tapes a day came about because in-
vestigation showed that at least 100
tapes a day were being dubbed, but
around 10% of them came from cus-
tomers bringing in their own blank
software.

Crystal has a chain of 35 tape rent-
al stores throughout Japan, including
seven in Tokyo. But the Harakuku
Crystal is the only one in the capital
operated directly by the firm, the
others being franchise operations.

Usui says similar damages-includ-
ed suits will be brought against the
other Tokyo-based Crystal stores as
soon as each case is documented. The
society says its checks show there are
altogether some 150 tape rental
stores nationwide with high-speed
dubbing machines, and eventual ac-
tion is planned against each of them.

Crackdown On
British Pirate
Radio Stations

LONDON—The government here
is cracking down on the mushroom-
ing pirate radio stations nationwide.
One aspect of its campaign is to seek
injunctions against offending stations
and prosecutions of companies who
advertise on them.

In the House of Lords, Lord Cock-
field recently said that decisions
about prosecuting advertisers rested
with the Director of Public Prosecu-
tions, but that “action is in hand and
will be implemented as soon as
possible.”

In the case of land-based radio sta-
tions, letters are on the way to adver-
tisers warning them of committing
offenses under the Wireless Telegra-
phy Act of 1949, while firms adver-
tising with the off-shore pirate outlets
are being told that they are breaching
the Marine Broadcasting Offense Act
of 1967.

During the past two months, nine
pirate broadcasters have been prose-
cuted. Other cases are pending.

www.americanradiohistorv.com

the Performing Right Society, the
British Videogram Assn., the Re-

-cording Industry Assn. of America,

the British Copyright Council, the
International Federation of Musi-
cians and the International Federa-
tion of Popular Music Publishers.

The European recording industry
is putting its pro-royalty case before
the Commission in the hope that the
Green Paper on reform and harmoni-
zation of copyright legislation within
the EEC, due to be published later
this year, will come out in favor of a
blank tape royalty for the authors,
composers, performers and produc-
ers who are damaged by the massive
amount of unauthorized private
copying that is now being done.

The submission points out the ex-
tremely high levels of private copying
in the EEC member states, acknowl-
edges the practical impossibility of
enforcing a ban on home taping and
urges the introduction of a royalty on

recording equipment (based on a per-
centage of the sale price) and on
blank tape (based on a per-minute
rate). The association argues that
failure to provide remuneration to
creators for the private copying of
their works carries serious social
implications.

The document points out that
while uncompensated home taping
may have short-term attractions for
consumers, in the long run it must
operate against the public interest by
reducing the choice of repertoire and
discouraging investment by the re-
cording industries in new talent and
new productions.

“If the wider dissemination of
copyright works can be achieved only
at the expense of the opportunities
for recording new works and new
performances, the price in cultural,
social and economic terms will be far
too high in the longer run,” the asso-
ciation says.

'~ Piracy Still A Problem
. In West German Market

HAMBURG—Determined efforts
by the West German record industry
have not yet succeeded in totally
eradicating audio piracy. According
to Peter Zombik, director of the Ger-
man Phono Assn., the value of the il-
licit trade was still running at around
$15.5 million last year, with counter-
feit cassettes accounting for most of
the losses.

And video piracy, where the op-
portunities for illegal profits are far
greater, has now far outstripped pre-
recorded music piracy in scale, Zom-
bik reports. In 1983, an estimated
50% of all prerecorded video-
cassettes offered for rent or sale were
illegal copies, with a total market val-
ue of some $173 million, he says.

Zombik attributes the severity of
both forms of piracy to the lack of
adequate legislation to deter and pun-
ish offenders. “It’s clear that the pe-

nal provisions available under the
copyright law are not enough to pro-
tect the authors and producers of
copyrighted works nor those whose
livelihood depends on their sale, es-
pecially in the light of the new tech-
nologies that have arrived,” he says.

Since August, 1981, some 203,500
allegedly illegal videocassettes have
been confiscated in the course of
1,034 searches, the average value of
each haul beaing around $11,500.
But offenders have little to fear: Only
in 345 cases have verdicts of copy-
right infringement been returned,
and average fines have been about
$4,600.

In few instances, even where per-
sistent offenders were involved, have
prison sentences been handed down.
And these have invariably been sus-
pended sentences with periods of pro-
bation.

YOUTH MARKET TARGETED

CBS Electronics Chief:
Vidgames Growing In Italy

By VITTORIO CASTELLI

MILAN—The video game market
in Italy remains a substantial growth
area, despite the emergent competi-
tion from home computers. Valerio
Ghiradelli, CBS Electronics chief for
this territory, is confident of sus-
tained loyalty to video games from
younger children, mainly ages nine to
13 year.

From 14 upwards, says Ghiradelli,
the public becomes more computer-
oriented. He adds that CBS looks
with “confident anticipation” to the
September launch here of Coleco’s
Adam hardware.

Says Ghiradelli: “We expect sub-
stantial improvement in the CBS
market share of the video games sec-
tor. Hardware sales have grown from
50,000 units nationwide in 1981 to
100,000 in 1982, then 200,000 last
year.

“Projecting a final figure of some
250,000 units by the end of this year,
CBS should jump from a compara-
tively small share to some 40% of the
market. We're banking on the techni-
cal supremacy of the Coleco product,

along with substantial price-cutting
tactics.”

Last year, Atari lines here retailed
at some $185, compared to $215 for
Mattel and $300 for Coleco. This
year the latter is selling at the Mattel
level, with the rival systems holding
firm on retail price structures.

The cut came after the arrival at
CBS from Mattel of Chiradelli, who
dropped the previous sales system
through distributors in favor of set-
ting up a 40-strong corporate CBS
sales team. He sees similar benefits
coming through in the software
market.

Being in the same premises as the
CBS record division is another plus,
says Ghiradelli, noting, “It gives us a
better insight into a similarly hit-
slanted marketplace. We'll build a
40% share this year, and we’'ll do it
by pushing hard on saleable items
and dropping the slow movers. We
currently stock just 15 titles. More
will be added, but only as replace-
ments for deletions.”
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Commentary

The Fresh Air Of Diversity

By DENISE JANCA

“Stale” programming is of concern to all markets in radio, so
it was with pleasure that I read programmer Dave Foreman’s
advice to “let the next generation take a crack at it” (Billboard,
April 14).

Not only do AOR and top 40 sometimes become boring, so
does country. This was implied in Kip Kirby’s column April 7
when another programmer, Bill Pyne, voiced his discontent with
the increasing number of cover records. This reaction, inciden-
tally, is becoming much more common.

‘Surveys tend to suggest
that all in an age group pre-
fer the same music’

Some programmers who just happen to belong to the so-called
“older generation™ seem to rely on traditional sound or golden
oldies as a form of security blanket. Do old habits, old sounds or
old artists, in fact, assure programmers a faithful audience? If so,
it is most likely a small one.

Didn’t “traditional” rock, country, etc., stem from a change in
the previous music in the first place?

Now, before the older generation tosses in their hats, they
should take a good look at the tastes (remember, that’s plural) of

the coveted 25-34 (or more) target group. An informed program-
mer is wary of predicting listeners’ likes and dislikes, nor is he/
she content with surveys. These tend to suggest that all in a cer-
tain age group prefer the same music.

One “old” programmer concludes that a middle-aged listener,
for instance, who listens to easy music does not like today’s up-
tempo music. This may very well be true for some, but program-
mers cannot afford to close their minds to the many exceptions.

We should bridge the generation gap to observe the real music
preferences of everyday people. Here are some examples:

® A 4]-year-old mother of a 16-year-old girl listens faithfully
to Michael Jackson, but has just bought the latest from Rick
Springfield and Deniece Williams.

® A 25-year-old college graduate has an album collection that
fills one side of his apartment, but it consists mostly of “‘un-
knowns” such as New Order, Wall Of Voodoo and Big Country.

® A 30-year-old mother of three small children not only pur-
chased cassettes by Toto and Lionel Richie, but also just bought
the new Cyndi Lauper tape.

How new can you get? Hopefully, when the next generation
takes over the controls, they will reach out for their peers based
on their real musical tastes.

Denise Janca, who describes herself as a member of the “next gen-
eration, " is music director of KBOP-AM-FM Pleasanton, Tex.

Promoting The Indie Image

By BRAD LeBEAU and JOE GIACO

Independent promotion has recently been the frequent target
of brickbat and innuendo. But it must be said that the profession
is much the same as any-other in the record industry—or of any
other industry, for that matter.

When one takes advantage of the system and gets caught with
hand in cookie jar, all in the business of independent promotion
fall victim and suffer erosion of their reputations.

In this media-based, taste-oriented industry, independent pro-
motion can do as much to establish the identity of an artist and a
record as the project’s manager or label. That is, of course, if it is
applied as a professional tool.

For too long, the qualifier “indie” before ‘“promotion” has
conjured up images of less than ethical conduct. Too often, those
who certify themselves as “in”-dependent promotion people are
little more than in-between-job promotion people looking for
work.

This image of a scavenger who has little concern for other
than financial gain cannot be farther from the truth as a descrip-
tion of an independent promotion firm that has made a solid
commitment to devote itself to developing an artist’s identity and
garnering exposure for an act.

In almost all cases, independent promotion should be retained
in addition to, and not instead of, in-house departments. Both
parties must respect and accept feedback about a record’s pro-
motional prowess, or lack thereof, and be prepared to act upon

the information promptly.

Implicit in the scheme, then, is the employer’s ability to deal
with the reality of a campaign by studying and accepting rele-
vant facts and figures and then allowing the independent to carry
on. It is only through identifying problem areas such as poor air-
play, lack of retail stock or sluggish chart activity that tactics can
be redirected and efforts corrected.

The truth never hurts. It can only help, providing all con-
cerned are willing to accept and act upon it.

‘When one takes advantage
of the system, all suffer’

Independent promotion is an investment that should translate,
albeit indirectly, into measurable sales. It is not a panacea nor
all-powerful, however, and should not be unfairly blamed for the
failure of a project.

Independent promotion cannot make a bad record good. But
through a well-developed campaign, it can make a good record
great.

Brad LeBeau and Joe Giaco operate Pro Motion, an indie firm
based in New York.

Letters To The Editor

Forced Images

I've been against the idea of music videos from
the start. Good songs have always been visual
enough on their own to prompt any imagination to
produce its own video. That way, everyone can
have his or her own interpretation of what the
song may conjure up, as opposed to what the art-
ists force us to see.

But what really irks me is that some artists ac-
tually shoot the video prior to composing the song.
That makes the song merely a soundtrack, relying
iieavily on the film for meaning. Such backward
production must further endanger ihe quality of
popular music.

| appreciate that music videos and MTV have di-
rectly translated to record sales and airplay. But
it's definitely not for me. | much prefer good music
in a darkened room—featuring my own
imagination.

William Simpson
Silver Lake, Calif.

Can't You Take A Joke?

This is in response to Rick Halm's letter (April
14) stating that he was “appalled by the low blow
aimed at Michael Jackson™ in the Warner Bros. ad
for Laurie Anderson (March 31). Settle down, Rick,
it was only a joke.

I adore Michael Jackson and agree with every
superlative that has been used to describe his tal-
ent and his contributions to the industry. But | can

laugh at a harmless joke, particularly one which
wasn't even aimed at Michael, but at the media
hype surrounding him.

Surely Michael must have a sense of humor
about himself, or he would never have consented
to the “Weird Al”" Yankovic parody that has recent-
ly brightened the airwaves. If we can't laugh about
what we're doing, what's the point?

Joan Manners
Van Nuys, Calif.

You're Not Alone, Ruth

Sorry, Rick Halm, but you lotally missed the
point of the Warner ad on the back cover cf the
March 31 issue. The Michael Jackson reference
was attention-getting (you noticed, didn't you?)
and the fake copy was full of something the indus-
try could use a lot more of—humor. |, for one,
loved it.

As for you, Rick, | hope your sense of humor re-
covers along with your record sales.

Ruth Patton
Tulsa, Okla.

Who Needs Whom Most?

It seems to me that the major record companies
are kicking themselves in the teeth. MTV earns

their money by selling the arists' songs and videos
to their paying customers, the cable tv buyers and
ultimately the consumer. So what's the big differ-
ence between MTV and radio, or the networks?
MTV needs the record companies more than the
record companies need MTV. Who was here first,
anyway? Record companies survived for years
without MTV, and if MTV went off the air today the
record companies would still survive. But take art-
ists’ products away from MTV and they cannot
possibly survive. And that goes for all the other
music video shows.
Wesley Bulla, Producer
Daymien Records
Graham, N.C.

Identifying The Issue

| agree wholeheartedly with Harold Childs that
radio should identify the records it plays (Com-
mentary, March 3). The important thing is the mu-
sic that is being played, not who the favorite
“morning mouth” is.

NARM is in a heavy debate over the “Gift Of
Music.” A more appropriate target would be the
idea of "“total info,” so that a consumer could walk
into a store and know what to ask for, instead of
heing unsure.

Mark W. Jerson

Asst. Singles Buyer
Modern Record Service
Cleveland

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 15615 Broadway, New York, N.Y. 10036.
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OurCu
RockethOver!
Thank You,
NARM!

“NARM recognizes and commends MTV

as the pioneer in developing the synthesis of music
and video. We credit MTV for being instrumental in
the upward surge realized by the recorded

music industry. Its exposure and promotion

of new artists every hour of every day

spread excitement and vitality through

the music business.

NARM PRESIDENTIAL AWARD

TO MTV: MUSIC TELEVISION

MARCH, 1984.
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KING BISCUIT
FLOWER HOUR

The first—and still the only—weekly rock concert series,
The King Biscuit Flower Hour, celebrates its 500th broadcast.

Wed like to thank all the artists, their repre- A special thanks to the ABC Rock Radio

sentatives, the record companies and the Network, all the stations who have carried

many fine advertisers who have made King Biscuit over the years, and to the more

these shows possible. than 200 million listeners who have heard
these shows.

Produced by - abc
DIR Broadcasting s = rocK

e £}
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DIR DARLINGS—DIR Broadcasting’s live call-in show with Duran Duran

drew the highest telephone response collected by a radio broadcast, ac-

cording to AT&T Communications. Pictured from left after the feat, which

aired on 82 stations nationally via the ABC Rock Radio Network, are Duran

Duran’s Simon LeBon; DIR’s executive vice president Peter Kauff; the

group’s manager Paul Berrow; Wayne Forte of the International Talent

Group/Booking Agency; and Paul Zullo, DIR’s operations vice president.
Seated in front is group member Nick Rhodes.

Winter Arbitron Reports Show
Slippage For Top 40 Format

By ROLLYE BORNSTEIN

Conten.porary, while still a viable
and most attractive format in 1984,
has returned to a more realistic spot
in the overall ratings picture, accord-
ing to thz preliminary results from
the winte- Arbitron reports for New
York, San Diego, Detroit, Philadel-
phia and Boston. Only in Los Ange-
les does a top 40 outlet remain un-
questionably No. 1, as KIIS-FM,
while down to a 7.8 from an 8.1, is
more than two full share points
ahead of its nearest competitor, talk-
formatted KABC, which rose from a
5.2toasd.

New York

The rzturn of urban dominance
with Kiss (WRKS) at a 5.6, No. 1 12
plus, can be viewed as more of a psy-
chological victory than a sound de-

Vox Jox

Lamb Leaves Arbitron For WBYU

By ROLLYE BORNSTEIN

After several years with Arbitron,
Richard Lamb resigns his VP/na-
tional radio sales post to migrate
south to New Orleans, where he
takes over the GM slot at Swanson’s
WBYU. Leaving the Bonneville easy
listening outlet is Everett Strong.
Back at Arbitron, when they weren’t
announcing advances, they took time
out to tell us that Lamb’s duties will
now be split between account exec
Pierre Bouvard, who moves to New
York from the San Francisco office,
and Dunn & Bradstreet’s Thomas J.
Murphy, who comes on board as ac-
count exec/special projects. He’ll
deal mainly with Arbitrends.

Over at Bonneville-programmed
WPNT Pittsburgh, now that Sol
Frischling’s taken over from Group
W, Ted Sohier is upped to PD. Previ-
ous to his air stint on “The Point,”
Ted programmed WDSY across
town.

* X %

Remember the court battle in Seat-
tle last year when KJR morning man
Gary Lockwood tried to get out of his
contract to go across town to George
Johns-consulted KLSY? The result
was that Lockwood was locked into
KJR until April 12, 1984. That date
has come and gone, and now KJR
GM Mac Steen announces that
Lockwood has re-signed with the
Metromedia outlet. Word is it’s a six-
year pact at $1.5 million. According
to Steen, who's been with the station
for over a decade, his appointment to
the GM slot, as well as Tracy Mitch-
ell’s return to the PD post, influ-
enced Lockwood’s decision. Besides,
says Steen, “AM is hot. Haven’t you
heard?”

Down in Los Angeles, KLOS
morning man Frazer Smith is no
longer with the ABC AOR outlet.
Frazer, one of the more controversial

g
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L’ Enfant Plaza
Washington, D.C.

morning figures in town, joined the
station over four years ago after de-
veloping a huge cult following on
KROQ.

Across town at Magic (WMGG),
Jeff Salgo has resigned as PD, with
consultant E. Alvin Davis and Em-
mis national PD Rick Cummings left
with a choice AC PD vacancy to fill.
Word is that Salgo has purchased
KIVR in Cave Junction, Ore. For
those of you sans Atlas, it's near
Medford.

Meanwhile, Portland-based Vic
Ives is adding a few stations to his
fold. Ives, who left Golden West a
few years back to manage and later
form the group which purchased
Portland’s KMGK 107, will acquire
Yakima’s KUTI/KXDD (Eastern
Washington state) as well as the Tri-
Cities’ KOTY (Kennewick)/ KHWK
(Richland) on the Washington coast
north of Seattle. Northwest radio vet
Don Heinen had owned the facilities
for the past two decades.

* Kk K

Abell Communications has filled
the WCRIJ Jacksonville PD post.
Joining the Florida country outlet is
KXXY Oklahoma City’s music di-
rector Scott Jeffries, who returns to
the Sunshine State, where he former-
ly worked at Jacksonville’s WVOJ.

Now doing overnights on Chica-
go’s WAGO is former WLSer Laurie
Sanders. Also joining the Cox con-
temporary outlet is weekender Suzy
Maizel, who’ll serve as music coordi-
nator ... Michael J. Collins leaves
the KDKB Phoenix LSM post to join
Eric Hauenstein’s new Classy 100
(KLZI) there as GSM ... Upped to

news director at Metromedia’s
WASH-FM in D.C. is Shannon
LeHere.

WMGG Tampa afternoon person-
ality Jeff Laurence puts his inten-
tions in writing. He’s signed a long-
term contract with the Metroplex
station ... Leaving San Antonio’s
KXZL are Mandrax the Magician
and Michael Foxx. The duo, who
have been working back to back for
the past four years, will continue that
tradition at San Jose's KSJO, where
Mandrax will do 6 to 10 p.m. and
Foxx will follow in the 10 to 2 slot.
Mandrax is the sole benefactor of the
Three Mile Island incident, by the
way, having obtained a full-time slot
on a local station when everyone else
left town. They’ll also be able to use
him to light the tower.

* K K

Mike Flanagan is the new promo-
tion director at Denver’s urban outlet

KDKO. He served in similar posts
across town at KLIR and KFML. ..
Moving up to regional sales manager
at Duffy’s KCNR in Portland is Jim
Moyer ... Upped to promotion di-
rector at Miami’'s WGBS/WLYF is
Leanne Sarkisian. She replaces the
soon-to-be-married Gay Levinson,
who’s moving to New York.

Joining Denver’s country outlet
KBRQ doing mornings is Jim Lago,
who hails from Houston’s KILT and
KULF ... Veteran newscaster War-
ren Moran returns to San Diego’s
KSDO as a weekend anchor. He was
most recently at KHVH Honolulu.

Know anyone who has ever
worked at Albany’s WABY? Well,
they're celebrating their 50th anni-
versary this fall and are planning a
major celebration. If you've walked
those halls more than once, give Jon
Knott a call at (518) 456-6101.

Changes at Mid America Broad-
casting have Leslie H. Small suc-
ceeding Reva G. Small as company
president, Harley P. Park upped to
exec VP/chief financial officer, and
Susanne S. Bergeron upped to exec
VP/corporate  development
Okay, production library suppliers.
Here’s your big chance. WHTL
Whitehall, Wisc. PD Michael W,
Dorwart is begging to hear trom you.
Drop him a line at P.O. Box 678,
Whitehall 54773, and let him know
what’s available.

(Continued on page 20)

Callahan, Brazell
To Take Over

At WNEW-AM

NEW YORK—Vicki Callahan,
executive vice president of Metrome-
dia’s radio division, will take over as
station manager of WNEW-AM here
on April 30, when she and division
president Carl Brazell relocate to
Manhattan from the company’s
headquarters in Secaucus, N.J.

Callahan, who’s been with the divi-
sion since 1966, will oversee the daily
operation of the big band outlet,
whaose vice president and general
manager, Jack Thayer, resigned
April 11 (Billboard, April 21). Bra-
zell adds the title of general manager
as part of the realignment.

Callahan, who started as a sales as-
sistant for Metro Radio Sales, Metro-
media’s former rep company, was
named executive vice president of the
division in November, 1982. She has
also held the posts of Eastern region-
al vice president and vice president of
administration.

www americanradiohistorv.com

feat, as top 40-formatted Z-100
(WHTZ), at a 5.5, is but a fraction
away. However, the close race not
only puts WRKS PD Barry Mayo
back on top, it also erases the nearly

. 1.5-point lead Z-100 PD Scott Shan-

non had when the Malrite station de-
buted at a 6.2 in the fall, compared to
then second place Kiss at a 4.8.

Easy listening Capital Cities com-
bo WPAT-AM-FM at a combined
5.5, up from a 4.6, tied Z-100 in sec-
ond place overall, although the audi-
ence composition of both outlets ob-
viously differs enormously. This
graphically points out the overly
broad nature of the 12 plus figures,
seen as ‘“‘ego shares” for enhancing
staff morale as compared to the less-
er-known demographic victories,
which often translate directly to the
bottom line.

MOR mainstay WOR, which
slipped from a 5.1 to a 4.9, came in
fourth, followed by WCBS-AM and
WINS, which are tied at 4.6. WINS
at a 4.5 had previously been nearly a
point ahead of WCBS-AM at a 3.8.

The rise from a 3.5 to a 4.1 for sev-
enth-place WPLJ not only returns
the ABC station to the 4 range it en-
joyed as an AOR outlet but also gives
WHTZ respectable top 40 competi-
tion. Together, the two outlets ac-
count for 9.6% of the New York au-
dience, with urban shares (WRKS,
WKTU and WBLS) on top at 13.3%.

Infinity’s WKTU at a 4.0 is a half
share above its fall 3.5 figure and .3
ahead of WBLS. The Inner City out-
let at a 3.7 is up from a 3.3, showing
gains for all three urban outlets. Bon-
neville’s WRFM is up to a 3.8 from a
3.7, putting the easy listening outlet
in ninth place.

The AOR arena showed a fairly
stable picture, with Doubleday’s
WAPP gaining slightly from a 3.2 to
a 3.3, while Metromedia’s WNEW-
FM also rose, from a 2.3 to a 2.6.

Sole AM contemporary outlet
WNBC slipped out of the threes from
a 3.0 to a 2.9, tying it with WNEW-
AM, flat at a 2.9, as well as with
WPIX and WYNY. The tie between
the two AC outlets represents a drop
for both. Former leader WYNY
slipped from a 3.6, while WPIX had
been at a 3.4.

Oldies - formatted WCBS-FM
stayed flat at a 2.7, while country
WHN rose from a 1.9 to a 2.3. Going
from a 2.3 to a 2.2 was WABC Talk-
radio, while Viacom’s WLTW, pat-
terned after Chicago’s WLAK, com-
pleted its first full book in the soft
AC format slipping from a 2.0 to a

1.6.
Los Angeles

Market leaders KIIS and KABC
were followed by the ever-dueling
easy listening outlets KJOI and
KBIG. Bonneville’s KBIG, which
was on top in the beautiful music are-
na in the fall with a 5.0, slipped to a
4.1, while KJOI, up a tenth of a point
from its previous 4.4, won this round
at a 4.5.

Also up a tenth of a point was
fifth-place KMET. The Metromedia
AOR outlet at a 3.9 compares favor-
ably with ABC's KLOS, in eighth
place, which fell from a 3.6 to a 3.3.
New music outlet KROQ regained
some strength, up from a 2.6 to a 3.0.

In the all-news battle, KNX, while
down two tenths of a point from a 3.7
to a 3.5, continues to defeat former
all-news leader KFWB, which fell
from a 3.5 to a 3.0.

Tied with KNX is Cox’s KOST,

which firmly leads the AC battle this
book at a 3.5, up significantly from a
2.7. AC KRTH at a 2.8 is up from a
2.6, breaking the tie it had with con-
temporary KIQQ, which is currently

at a 2.7. Close behind at a 2.6, up a
full share point from its 1.6 fall de-
but,- is CBS’s Hit Radio outlet,
KKHR, while Emmis’ newly ac-
quired KMGG is flat at a 2.3, tied
with nostalgia-formatted KPRZ. The
Gannett outlet had been at a 3.2, the
current rating of competing KMPC,
which rose to that position, ranking it
ninth in the market,.from a 2.8.

In the country battle, KZLA at a
combined 2.7, up from a 2.2, is clear-
ly the winner over KLAC’s 1.6. Ur-
ban, a format beseiged with signal
problems here, nonetheless had two
outlets registering at least a two
share. Stevie Wonder’s KJLH at a
2.2 is up from a 2.4, and Willie Davis’
ACEisuptoa 2.0 froma 1.6. Also at
a 2.0 are Cox’s KFI, which rose from
a 1.9, and Spanish-formatted KLVE,
previously at a 1.2.

All-oldies KRLA is up to a 2.1
from a 1.8, while Greater Media’s
KHTZ fell to a 1.7, marking the first
time the AC outlet has fallen beneath
a two. Of some interest is KHJ’s con-
tinued poor showing, down to a .6
from a .7, and XTRA (The Mighty
690)’s drop into fractions at a .8 from
a 1.0.

San Diego

Any fears about the current state
of AOR may be assuaged by the No.
1 showing of KGB here, rising from a
7.2 to a 7.9, just ahead of Group W’s
easy listening outlet KJQY, which
slipped from an 8.7 to a 7.3. Observ-
ers note that while KGB’s numbers
may have been enhanced by KPRI’s
switch to AC (and as KLZZ, the
George Johns-programmed outlet
debuted at a 1.5 compared to KPRI’s
last 3.2), the real benefactor was
probably 91X. XTRA-FM, in third
place at an incredible 6.5 from a pre-
vious 2.7, is seen as easily the most
successful “Rock Of The ’80s”
outlet.

In fourth place, a full share point
behind 91X, AC-formatted KFMB-
AM at a 5.5 is up over a point from
its 4.3 fall showing. Tied then—and
now, at a 5.5—is the combined total
of KCBO-AM-FM, which also regis-
tered a 4.3 in the fall. Gannett’s top
40-formatted KSDO-FM (KS-103)
in sixth place also broke into the
fives, jumping from a 3.5 to its cur-
rent 5.2.

Following in seventh place is B-
100 (KFMB-FM). The AC outlet is
off slightly, from a 5.1 to a 4.7. Lead-
ing the news/talk pack at a 4.5 is
KSDO-AM, which stayed flat with
its fall figure despite increased com-
petition from all-news KOGO, which
fell from a 2.0 to a 1.3. Rounding out
the top 10 are nostalgia-formatted
KPQP, up to a 4.4 from a 3.1, and ur-
ban XHRM, up to a 4.1 from a 3.8,

(Continued on page 16)

LOST AND FOUND—Eddie Money
finds his lost “Club Michelle” in
KRLA Los Angeles air personality
Michelle Roth after his show at the
Universal Amphitheatre there.
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These are best selling middie-of-the-road singles compiled from
radio station air play listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

HELLO
Lionel Richie. Motown 1722 (Brockman. ASCAP

AGAINST ALL 0DDS (TAKE A LOOK AT ME NOW)

Phit Collins, Atlantic 7-89700 (Golden Torch, ASCAP/Hit And Run, PRS)
TO ALL THE GIRLS I'VE LOVED BEFORE

Julio Iglesias And Willie Nelson, Columbia 38-04217 (April/Casa David,
ASCAP)

THE LONGEST TIME

Billy Joel, Columbia 38-04400 (Joel, BMI)

DON'T ANSWER ME

The Alan Parsons Project, Arista 1-9160 (Woolfsongs/Careers, BMI)
UNFAITHFULLY YOURS (ONE LOVE)

Stephen Bishop, Warner Bros. 7-29345 (Stephen Bishop,BMI)

WE'RE GOING ALL THE WAY

Jeffrey Osborne, A&M 2618 (Dyad)

HOLD ME NOW

Thompson Twins, Arista 1-9164 (Zomba)

TERMS OF ENDEARMENT

Michael Gore, Capitol 5334 (Ensign, BMI)

MYSTERY

The Manhattan Transfer, Atlantic 7-89695 (Rodsongs/Almo, ASCAP)
THERE'S NO EASY WAY

James Ingram, QWest 7-29316 (Warner Bros.) (ATV/Mann & Weil, BMI)
MISS ME BLIND

Culture Club, Virgin/Epic 34-04388 (Virgin, ASCAP)

GOT A HOLD ON ME

Christine McVie, Warner Bros. 7-29372 (Alimony, BMI/Cement Chicken,
ASCAP)

THEY DON'T KNOW

Tracey Ullman, MCA 52347 (Stiff, PRS)

| DON'T WANNA LOSE YOUR LOVE

Crystal Gayle, Warner Bros. 7-29356 (Sixty-Ninth Street, BMI)

LOVE WON'T LET ME WAIT

Johnny Mathis With Deniece Williams, Columbia 38-04379

(Jon Mat/Mighty Three/Friday's Child/WIMOT, Shell Sounds, BMI)
SAIL AWAY

The Temptations, Gordy 1720 (Motown) (Stone Diamond/Golden Touch,
BMI)

EYES THAT SEE IN THE DARK

Kenny Rogers, RCA 13774 (Gibb Brothers, BMI)

OLYMPIA

Sergio Mendes, A&M 2623 (Dyad, BMI)

TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reilla, BMI/Dub Notes, ASCAP)
LOVE ME IN A SPECIAL WAY

DeBarge, Gordy 1723 (Motown) (Jobete, ASCAP)

DOWNTOWN

Dolly Parton, RCA 13756 (MCA, ASCAP)

SOMEONE 1S FALLING IN LOVE

Kathy Mattea, Mercury 818289-7 (Polygram) (Atlantic/Boquillas
Canyon/Criterion/Space Case, BMI/ASCAP)

HERE COMES THE RAIN AGAIN

Eurythmics, RCA 13725 (Blue Network, ASCAP)

LET'S HEAR IT FOR THE BOY

Deniece Williams, Columbia 38-04417 (Ensign, BMI)

| CRY JUST A LITTLE BIT

Shakin' Stevens, Epic 34-04338 (Not Listed)

YOU'RE LOOKING LIKE LOVE 70O ME

Peabo Bryson/Roberta Flack, Capitol 5307 (All Seasons/Corbett Music
Plus/Hearts Delight, ASCAP)

I'VE GOT A CRUSH ON YOU

Linda Ronstadt, Asylum 7-69752 (Elektra) (New World, ASCAP)

THIS WOMAN

Kenny Rogers, RCA 13710 (Gibb Brothers/Unichappeli, BMI)

| PRETEND

Kim Carnes, EMI-America 8202 (Zomba, ASCAP)

BELIEVE IN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
THINK TOO MUCH

Paul Simon, Warner Bros. 7-29333 (Paul Simon, BMI)

ALMOST OVER YOU

Sheena Easton, EMI-America 8186 (Michael H. Goldsen/Carload Of
Us/Sweet Angel/Atlantic, ASCAP/BMI)

SO BAD

Paul McCartney, Columbia 38-04296 (MPL Communications, ASCAP)
THAT'S NOT THE WAY (IT'S S'POSED T0O BE)

Anne Murray, Capitol 53 (Nonpareil/Kazzoom, ASCAP)

BROWN EYED GIRL

Jimmy Buffett, MCA 52333 (Web IV, BMI)

COME WHAT MAY

Lani Hall With Herb Alpert, A&M 2632 (trving, BMI/Almo, ASCAP)
JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

AUTOMATIC

Pointer Sisters, Planet 13730 (RCA) (Music Corp. of
America/Fleedleedle/MCA, BMI/ASCAP}

THE LANGUAGE OF LOVE

Dan Fogelberg, Full Moon/Epic 34-04314 (Hickory Grove/April, ASCAP)
THAT'S ALL

Genesis, Atlantic 7-89724 (Pun/Warner Bros.Music ASCAP)

A NIGHT IN NEW YORK

Elbow Bones And The Racketeers, EMI 8184 (Bar Twenty Songs/Perennial
August, BMI)

WRAPPED AROUND YOUR FINGER

The Police, A&M 2614 (Magnetic/Regatta/Illegal Songs, BMI)

AN INNOCENT MAN

Billy Joel, Columbia 38-04259 (Joel, BMI)

YOUR BABY DOESN'T LOVE YOU ANYMORE

Carpenters, A&M 2620 (Music Corp. Of America, BMI)

COME BACK AND STAY

Paul Young, Cotimbia 38-04313 (Red Admiral, BMI)

YOU'RE LOOKING HOT TONIGHT

Barry Manilow, Arista AS1-9185 (Townsway, BMI)

JOANNA

Kool And The Gang, De-Lite 829 (Delightful, BMI)

THINK OF LAURA

Christopher Cross, Warner Bros. 7-29658 (Another Page, ASCAP)
DONNA

Cliff Richard, EMI-America 8193 (Beechwood, BMI)

O Bullets are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by dot). A Recording

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).

Radio

Winter Arbitrons Show Slippage For Top 40

® Continued from page 15

which is now tied with KSON-AM-
FM. The country combo fell a tenth
of a point from a combined 4.2.

AC-formatted KYXY went from a
3.7 to a 3.8, which tied it with top 40
XTRA-AM. The Mighty 690 had
been a 2.7. Close behind at a 3.6,
down from a 4.4, is AC-formatted K-
Best (KBZT), more than a heif a
point ahead of similarly-formatted
KIFM, which is up slightly from a
27toa9.

Coming in at a 2.5, down dramati-
cally from a 4.8, is classical KFSD,
followed by nostalgia KEZL and
KMLO at a 2.2 and a 2.0 respective-
ly. KEZL previously was at a 1.8,
with KMLO down from a 3.3.

Detroit

The Motor City is the only major
market released to date this sweep
which failed to register a top 40 out-
let among the top 10 stations. Cap
Cities' WHYT at a 4.2, up froma 3.8,
barely missed that distinction, com-
ing in 11th. Similarly-programmed
WCZY also gained, as the Gannett
station jumped from a 3.1 to a 3.6.

On top of the heap in this less than
sedate city is easy listening WJOI,
which rose from a 7.3 to a 9.1, clearly
ahead of the fall's market leader, full
service MOR WIJR, which at a 7.6
fell two share points from its previous
9.6. ABC's WRIF, in third place at a
6.2, up from a 5.3, ended speculation
about the Detroit AOR battle, as
Doubleday's WLLZ fell from its 5.3
tie to a 4.8, ranking it still a respect-
able eighth in the market.

In fourth place at a 5.9, down from
a 6.3, is all-news WW]J, followed by
the top ranking black/urban outlet,
WIJLB, up to a 5.7 from a 5.0. Com-
peting WDRQ, which had been the
urban victor in the fall, fell a point
froma 5.3toa4.3.

Among country stations, WCXI-
AM-FM was up at a combined 5.4
from a 4.5 (individually, 'CXI-AM
was up to a 3.3 from a 2.2, while the
FM slipped from a 2.3 to a 2.1). This
compares favorably with WWWW's
current 3.1, down from a 3.5. Ahead
in the AC battle is WNIC-FM, up to
a 4.8 froma 4.5. Also up is Metrome-
dia's WOMC, at a 4.0. The AC outlet
had been a 2.9. Off dramatically from
its uncharacteristically high fall 6.0 is
Greater Media’s WMIJC, which
dropped to a more realistic 3.8.

Jazz-formatted WIZZ fell from a
2.4 to a 2.0, while WCLS, the former
WABX, debuted its AC format at a
1.8. Windsor's CKJY went from a
2.2 to a 1.7 with its primarily nostal-
gia programming, and one-time mar-
ket leader CKLW is down toa 1.5.

Philadelphia

Like Detroit, easy listening leads
the heap in Philly, with WEAZ re-
maining on top and gaining, going
froma7.7toa9.1. Insecond place at
a 7.8 from a 7.5 is Group W's all-
news KYW, followed by WDAS-
FM, which continues to lead the
black/urban market at.a 6.7 from a
6.8. Similarly programmed Power 99,
WUSL, ranked seventh at a 5.6,
down from 5.8.

Greater Media is in fourth place
with AC-formatted WMGK at a 6.4,
up from a 6.1, and tied for fifth is
Greater Media’s AM outlet WPEN.
The nostalgia station, up a point
froma4.5toa5.5,is even with CBS's
WCAU-FM. The Hit Radio outlet
rose to a 5.5 from a 5.2. Competing
WWSH is also up, going from a 2.1
toa 2.7.

AOR occupied eighth and ninth
place, with WMMR down to a 4.7
from a 5.2, just ahead of WIOQ's 4.6,
down from a 4.9. Similarly pro-
grammed WYSP gained six tenths of
a point from a 3.5, tying it with
news/talk WCAU-AM at a 4.1.

’CAU had been at a 4.5 and contin-
ues to fall slightly behind FM talker
WWDB, which at a 4.6 is down a
tenth of a point from the fall.

Coming in at a 3.7 from a 3.4 is
AC-formatted WIP, while competing
WSNI-FM is down to a 2.8 from a
3.2. Also sliding is AC WKSZ, which
at a 2.4 is off more than a point from
its 3.5 fall showing. All-oldies WFIL
slipped from a 2.5 to a 2.0, while
Beasley’s WXTU debuted its country
format mid-book with a .6.

Boston

Simple addition shows this market
leading the top 10 in contemporary
shares. Between third-place WHTT,
up to a 7.6 from a 7.0, and former
market leader WXKS, in fourth
place down froma 7.9to a 7.5, top 40
radio accounts for more than 15% of
the audience here. And with a differ-
ence between the two of but one tenth
of a point, Boston this spring is the
scene of the nation’s most intense
contemporary battle.

Apart from that war, WBCN, the
market’s lone remaining AOR outlet,
continues its reign at an 8.2, up from

a 7.8, a fraction of a point behind the
city’s No. 1 outlet, Group W’s WBZ.
The AC station leads the pack at an
8.3, up from a 7.6.

Perenially successful AC WHDH,
in fifth place, slipped from a 6.5to a
5.7, while all-news WEEI rose from a
5.1 to a 5.3, tying the former CBS
0&0 with RKO’s WROR, up to a
5.3 from its previous 3.8. Easy listen-
ing WJIB is down to a 4.8 from a 5.5,
while competing WHUE-FM also
slipped, going from a 3.5to a 3.1.

Talk-formatted WRKO slipped
from a 4.3 to a 4.1, while Greater
Media’'s WMJX was off .3 at a 3.8.
The AC outlet had been at a 4.1.

Overall, with the exception of
WROR, this was not a good AC
book from Boston. In addition to
*HDH and 'MJX’s slippage, WVBF
and WCOZ were also down, with the
Fairbanks outlet going from a 3.2 to
a 2.6 while Blair's "COZ fell a point
from a 3.3 to a 2.3. Softer AC WSSH
was also down, dropping from a 3.6
to a 2.8, while black-programmed
WILD returned to the twos at a 2.1
from a 1.6.

Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

1 of Billboard’s 3£ of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
HOT 100
(184 Stations)
1 “Love Will Show Us How,” Christine
McVie, Warner Brothers 69 69
2 “You Can’t Get What You Want,”
Joe Jackson, A&M 57 108
3 “The Heart Of Rock & Roll,” Huey
Lewis & the News, Chrysalis 51 134
4 “The Reflex,” Duran Duran, Capitol “ 139
5 “Jump (For My Love),” the Pointer
Sisters, Planet 40 40
BLACK
(94 Stations)
1 “Let’s Hear It For The Boy,”
Deniece Williams, Columbia _27 81
2 “Extraordinary Girl,” the O’Jays,
Philadelphia International 24 - ‘15_
3 “Swoop (I’m Yours),” Dazz Band,
Motown - 22 ‘E —_—
4 “Gotta Give A Little Love (Ten
Years Later),” Timmy Thomas, Gold
Mountain B 21 B 36 )
5 “Jump (For My Love),” the Pointer
Sisters, Planet 21 22
e COUNTRY
(125 Stations)
1 “Just Another Woman In Love,”
Anne Murray, Capitol 41 43
2 “Mama He’s Crazy,” the Judds, RCA 41 43
3 “The Whole World’s In Love When
You’re Lonely,” B.J. Thomas,
Columbia 36 97
“This Time,” Tom Jones, Mercury 30 30
5 “Eyes That See In The Dark,” Kenny
Rogers, RCA 29 83
i "~ ADULT CONTEMPORARY
.(84 Stations)
1 “Believe In Me,” Dan Fogelberg,
Warner Bros. - 22 - 23
2 “Eyes That See In The Dark,” Kenny
Rogers, RCA B 18 4; R
3 “Let’s Hear It For The Boy,”
Deniece Williams, Columbia 17 - i
4 “Come What May,” Lani Hall with
Herb Alpert, A&M ﬂ 17
5 “Just Another Woman In Love,”
Anne Murray, Capitol 17 17
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WESTWOOD ONE

PRESENTS

SATELLITE SIMULCAST WITHHB®

Once again WESTWOOD ONE and HBO team up to bring you another major satellite event. On Saturday night, April 28th, at
10:30 PM Eastern and 10:30 PM Pacific, over 100 radio stations will join forces with HBO on the WESTWOOD ONE Satellite
Network to bring you Culture Club's “Kiss Across The Ocean Concert,’ a special stereo presentation of the Grammy Award-winning
group. For the biggest events in radio, it's WESTWOQOD ONE...and only!

MWESTWOOD ONE

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROGRAMS, CONCERTS AND SPECILS
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mined by station personnel.

ooKEY ADD-ONS—the two key records added at the stations fisted as deter-

®ADD-ONS—AIl records added at the stations listed as determined by station

Northeast Region
mmmmm® TOP ADD ONS snmmm

CHRISTINE McVIE-Love Will Show Us How

_ (Warner Bros.)

INXS-Original Sin (Atlantic)

JOE JACKSON-You Cant Get What You Want
(AGM)

THE POINTER SISTERS-Jump (For My Love)
(Planet)

WFLY-Albany
(Peter Clark-P.D.)
oo glﬂ LEWIS AND THE NEWS-The Heart Of Rock &

oo SHALAMAR—Dancing In The Sheets

© BILLY JOEL-The Longest Time

© CHRISTINE McYIE-Love Will Show Us How
© THE POINTER SISTERS-Jump (For My Love)

WGUY-Bangor
(Jim Bandak-P.D.)
®o QUEEN-| Want To Break Free
oo SCORPIONS-Rock You Like A Hurricane
® JAMES INGRAM-There's No Easy Way
® |CICLE WORKS-Whisper To A Scream (Birds Fiy)

WIGY-Bath
{Scatt Rebbins—P.D.)
oo [RENE CARA-Breskdance
@ CHRISTINE McVIE-Love Will Show Us How
© HOWARD JONES-What s Love
© THE STYLE COUNCIL-My Ever Changing Moods
© VAN STEPHENSON-Modern Day Delilah
© [CICLE WORKS—Whisper To A Scream (Birds Fiy)
© QUEEN-| Want To Break Free

WHTT-Boston
(Rick Peters-P.D.)
®o SCORPIONS-Rock You Like A Hurricane
oo (CICLE WORKS-Whisper To A Scream (Birds Fly)
o CYNDI LAUPER-Time After Time
© VAN STEPHENSON-Modern Day Delilah
© WANG CHUNG-Dance Hall Days
® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before

WXKS—Boston

(Sonny Joe White—P.D.)
@e THE POINTER SISTERS-Jump (For My Love)
@e JOE JACKSON-You Can't Get What You Want
© PSYCHEDELIC~The Ghost In You
© FACE T0 FACE-10-9-3

WBEN-FM-Buffalo
(Bob Wood-P.D.)

® INXS-Original Sin

© CHRISTINE McVIE-Love Will Show Us How

© JULIO IGLESIAS & WILLIE NELSON-To All The Gurls
I've Loved Before

@ HUEY LEWIS AND THE NEWS-The Heart Ol Rock &
Roll

WKBW-Buffalo
(Sandy Beach-P.D.)
© THE TEMPTATIONS-Sail Away
® SERGIO MENDES-Olympia
© DEBARGE-Love Me In A Special Way
® CYND! LAUPER-Time After Time

WNYS-Buffalo

{Bill Tod-P.D.}
© CHRISTINE McVIE-Love Will Show Us How
® INXS-Ongmnal Sin

WPHD-Buffalo
[Harv Moore-P.D.)
@o CHRISTINE McVIE-Love Will Show Us How
oo QUEEN-| Want To Break Free
o INXS-Oniginal Sin
* DAN FOGELBERG—Believe In Me
@ PSYCHEDELIC-The Ghost In You

WTSN-Dover
{Jim Sebastian-P.D.)
oo DURAN DURAN-The Reflex
oo SHAKIN' STEVENS— Cry Just A Litie Bit
* DAN FOGELBERG-Befieve In Me
© THE POINTER SISTERS-Jump (For My Love)

WERZ-Exeter
{Jack 0'Brien-P.D.)
® CYND! LAUPER-Time After Time
® JOE JACKSON-You Can't Get What You Want
© FRANK STALLONE-Darlin'
© QUEEN-! Want To Break Free
© CHRISTINE McVIE-Love Will Show Us How
© WANG CHUNG-Dance Hall Days

WTiC-FM-Hartford

(Mike West-P.D.)
®e JOE JACKSDN-You Can't Get What You Want
oo THE POINTER SISTERS—Jump (For My Love)

WFEA-Manchester
(Rick Ryder-P.D.)
© LAURA BRANIGAN-Seif Control
© CYNDI LAUPER-Time After Time
© JAMES INGRAM-There's No Easy Way
© QUEEN-| Want To Break Free
© VAN STEPHENSON-Modern Day Delilah
© CHRISTINE McVIE-Love Will Show Us How

KC-101 (WKCI)-New Haven
{Stet Rybak-P.D.}

®e JOE JACKSON-You Can't Get What You Want

®o THE STYLE COUNCIL-My Ever Changing Moods

© DURAN DURAN-The Reflex

© JOHN COUGAR MELLENCAMP-The Authority Song

WJBQ-Portland
(Brian Phaenix-P.D.}
@o QUEEN-I Want To Break free
oo THE TEMPTATIONS-Sail Away
o DARQUE-Jenny's Out Tomght
© INXS-Ongmal Sin
* HOWARD JONES-What Is Love
© SCORPIONS—Rock You Like A Hurnicane
© CHRISTINE McVIE-Love Will Show Us How
® DAVID LASLEY-It's A Crym’ Shame

WSPK-Poughkeepsie
(Chris Leide—P.0.)
oo DURAN DURAN-The Reflex
oo DEBARGE-Love Me In A Special Way
© LAID BACK-White Horse
© SHAKIN' STEVENS—i Cry Just A Littie Bit
® SERGIO MENDES—Otympia
© NiK KERSHAW-Wouldn't It Be Good

WPRO-FM—Providence
(Tom Cuddy-P.D.)

© VAN STEPHENSON-—Modem Day Delilah

© CAMEQ-She's Strange

© JAMES INGRAM-There's No Easy Way

* SERGIO MENDES-Otympia

WMJQ-Rochester
{Jay Stevens—9.D.)

o CYNDI LAUPER-Time After Time

© REAL LIFE-Catch Me I'm Falling

WPXY-FM-Rochester
{Tom Mitchell-P.D.)
© INXS-Original Sin
© CHRISTINE McVIE-Love Will Show Us How
© THE STYLE COUNCIL-My Ever Changing Moods

WGFM-Schenectady
{Mike Netf-P.D.)
© THE STYLE COUNCIL-My Ever Changing Moods
o NIK KERSHAW-Wouldn't it Be Good
© YAN STEPHENSON-Modern Day Delilah

WRCK-Utica
{Jim Riet2-P.0.}
oo CHRISTINE McVIE-Love Wili Show Us How
oo JOE JACKSON-You Can't Get What You Want
© 38 SPECIAL-One Time For Old Times
© INXS-Original S
© POCO-Days Gone By
© QUEEN-1 Want To Break Free

Mid-Atlantic Region
e TOP ADD ONS saamm

JOE JACKSON-You Can't Get What You Want
(A&M)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock & Roll (Chrysalis)

THE POINTER SISTERS-Jump (For My Love)
(Planet)

CHRISTINE McVIE-Love Will Show Us How

(Warner Bros.)

WFBG—Altoona
{Tony Booth-P.D.)
®o THE STYLE COUNCIL-My Ever Changing Moods
oo SLADE-Run Runaway
© QUEEN-| Want To Break Free
® JOE JACKSON-You Can't Get What You Want
@ CHRISTINE McVIE-Love Will Show Us How
© INXS-Original Sin
© K.C.-Are You Ready

WJLK-FM-Asbury Park
(Dennis 0'Mara—P.0.)
© HOWARD JONES-What Is Love
© THE TEMPTATIONS-Sail Away
© DEBARGE-Love Me In A Special Way
© HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll

ol

© QUEEN-| Want To Break Free

© DAN FOGELBERG-Believe In Me

@ PSYCHEDELIC-The Ghost In You

® CHRISTINE McVIE-Love Will Show Us How

B-104 (WBSB)—Baltimore
{Jan Jetferies-P.D.}

oo THE POINTER SISTERS-Jump (For My Love)

®o JOE JACKSON-You Can't Get What You Want

© SHANNON-Give Me Tonight

WMAR-FM-Baltimore
(Ralph Wimmer-P.D.)
© SCORPIONS-Rock You Like A Hurricane
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Rolt
© THE STYLE COUNCIL-My Ever Changing Moods
© JOE JACKSON-You Can't Get What You Want
© DENNIS EDWARDS-Don't Look Any Further

WOMP-FM-Bellaire
[Dwayne Bonds-P.D.)
@ JOE JACKSON-You Can't Get What You Want
@ WANG CHUNG-Dance Half Days
© DAVID GILMOUR-BIue Light
© HOWARD JONES-what Is Love
® THE STYLE COUNCIL-My Ever Changing Moods
@ CHRISTINE McVIE-Love Will Show Us How

WVSR—Charleston
{Chris Bailey~P.D.}
oo WANG CHUNG-Dance Hall Days
eo CHRISTINE McVIE-Love Wil Show Us How
© YARBROUGH AND PEOPLES-Don't Waste Your Time
© THE POINTER SISTERS-Jump (For My Love)
© DAN FOGELBERG-Believe In Me
© PSYCHEDELIC-The Ghost In You
© MAGGIE LEE-Runaround

WZYQ—Frederick

{Kemasabi Joe-P.D,}
@ CHRISTINE McVIE-Love Will Show Us How
oo DAVID GILMOUR-Blue Light
© THE POINTER SISTERS-Jump (For My Love)
© RUSH-Distant Early Warming

WKEE-FM—Huntington
{Steve Hayes-P.D.)
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Rolt
oo VAN STEPHENSON-Modern Day Delilah
® 38 SPECIAL-One Time For Old Times
© CHRISTINE McVIE-Love Will Show Us How
© ICICLE WORKS-Whisper To A Scream (Birds Fly)

Based on station playlists through Tuesday (4/17/84)

HUEY LEWIS AND THE NEWS-The Heart Of Rock & Roll (Chrysalis)

JOE JACKSON-You Can’t Get What You Want (A&M)
CHRISTINE McVIE-Love Will Show Us How (Warner Bros.)

WBLI-Long Island
[Bill Terry-P.D.}
oo VAN STEPHENSON-Modern Day Delilah
oo HUEY LEWIS AND THE NEWS-The Heart Ol Rock &
Rofl

® JOE JACKSON-You Can't Get What You Want

® THE STYLE COUNCH.-My Ever Changing Moods

WPLI-New York
{Larry Berger-P.0.)
oo JULID IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
oo RICK SPRINGFIELD-Love Somebody

Z-100 (WHTZ)—New York
|Scatt Shannon—P.D.}
oo JULIO {GLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
@o DURAN DURAN-The Reflex

WKTU-New York City
(Carles DeJesus—P.D.)

© TRACEY ULLMAN-They Don't Know

© DURAN DURAN-The Relex

o EDDIE B-Cold Cash And Money

WKHI-Ocean City
{Jack Gillen—P.D.} .
®o JOE JACKSON-You Can't Gel What You Want
oo VAN STEPHENSON-Modern Day Deiilah
® CHRISTINE McVIE-Love Will Show Us How
© HOWARD JONES-What Is Love
® |CICLE WORKS-Whisper To A Scream (Birds Fly)

WCAU-FM—Philadelphia
{Scott Walker-P.D.)
oo CAMEO-She's Strange
oo [CICLE WORKS-Whisper To A Scream (Birds Fiy)
o DAN FOGELBERG-Believe In Me
© QUEEN-! Want To Break Free
® JOE JACKSON-You Can't Get What You Want
© CHRISTINE McYIE-Love Will Show Us How

WUSL-Philadelphia
{Jetf Wyatt-P.0.)
® ARNIE'S LDVE-I m Out Of Your Life
© THE POINTER SISTERS-Jump (For My Love)
« 0'BRYAN-Lovelite
© FRESH 3 MC'S—Fresh
® JOCELYN BROWN-Somebody Else's Guy
© THE WORLD'S FAMOUS SUPREME TEAM-Hey D.J.
® THE FORCE MD'S—Let Me Love You
® NEWCLEUS-Jam On It

B-94 (WBZZ)—Pittsburgh
{Steve Kingston-P.D.}
© DURAN DURAN-The Reflex
© THE TEMPTATIONS-Sail Away
© VAN HALEN-I'll Wait
. 2UlEV LEWIS AND THE NEWS-The Heart Of Rock &
ol
® JOE JACKSON-You Can't Get What You Want

WHTX-Pittsburgh

(Todd Chase-P.D.)
@@ CHRISTINE McVIE-Love Will Show Us How
oo THE POINTER SISTERS-jump (For My Love)
* DAN FOGELBERG—Believe In Me
© QUEEN-I Want To Break Free

WPST-Trenton
{Tom Taylor-P.D.)
®o THE POINTER SISTERS-Jump (For My Love)
*o DAN FOGELBERG-Believe In Me
® LAID BACK-White Horse
© QUEEN-1 Want To Break Free
© WANG CHUNG-Dance Hail Days
© FRANK STALLONE-Darlin’

Q-107 (WRQX)—Washington
{Allen Burns-P.D.)
®e THE GO GO'S-Head Over Heels
oo PAUL YOUNG-Come Back And Stay
o Hl:EV LEWIS AND THE NEWS-The Heart Of Rock &
Roll

WASH-Washingten D.C.
(Bill Tanner-P.D.)

oo LAURA BRANIGAN-Self Control

®e KOOL AND THE GANG-Tomght

© VAN STEPHENSON-Modern Day Delilah
© THE TEMPTATIONS-Sail Away

Southeast Region

mmmmm® TOP ADD ONS maamm

CHRISTINE McVIE-Love Will Show Us How
(Warner Bros.)
THE POINTER SISTERS-Jump (For My Love)
(Planet)
DURAN DURAN-The Reflex (Capitol)
DAN FOGELBERG-Beiieve In Me (Cotumbia)

WANS-FM—Anderson/GreeanIe
{Bill McCown-P.D.}

oo SERGIO MENDES-Otympi

oo HUEY LEWIS AND THE NEWS The Heart Of Rock &

Roll
© CHRISTINE McVIE-Love Will Show Us How
@ QUEEN-1 Want To Break free
© VAN STEPHENSON-Modern Day Delilah
© DAVID GILMOUR-BIue Light

WISE-Asheville

{John Stevens—P.D.)
®o CHRISTINE McVIE-Love Will Show Us How
oo DURAN DURAN-The Reflex
® |CICLE WORKS-Whisper To A Scream (Birds Fly)
© THE STYLE COUNCIL-My Ever Changing Moods
© FRANK STALLONE-Dariin’

94-Q (WQXI-FM)—Atlanta
{Jim Marrison-P.D.)

© THE POINTER SISTERS-Jump (For My Love)

© DAN FOGELBERG-Believe In Me

® CHRISTINE McVIE-Love Will Show Us How

V-103 (WVEE)-Atlanta
(Al Parks-P.D.}
© THE POINTER SISTERS-Jump (For My Love)
© PATT| AUSTIN-Rhythm Of The Street
® K.C.-Are You Ready
© REAL TO REEL-Love Me Like This
® CATCH-Get On Freak
© MARGIE JOSEPH-Ready For The Night

2-93 (WZGC)-Atlanta
{Chris Thomas—P.D.)
oo DURAN DURAN-The Reflex
oo |CICLE WORKS-Whisper To A Scream (Birds Fly)
o DAN FOGELBERG-Believe In Me
© WANG CHUNG-Dance Hall Days

WBBQ-FM-Augusta
{Harley Drew—P.D.)
®o CHRISTINE McYIE-Love Will Show Us How
oo DAN FOGELBERG-Believe In Me
© WANG CHUNG-Dance Hail Days
© THE POINTER SISTERS-Jump (For My Love)
® [CICLE WORKS-Whisper To A Scream (Burds Fly)
© DURAN DURAN-The Reflex
© CAMEO-She’s Strange

WSSX—Charleston

(Bill Martin-P.D.}
oo CHRISTINE McVIE-Love Will Show Us How
®o JOE JACKSON-You Can't Get What You Want
© THE STYLE COUNCIL-My Ever Changing Moods

WBCY—Charlotte

{Bab Kaghan—P.D.)
oo THE POINTER SISTERS-Jump (For My Love)
oo CHRISTINE McVIE-Love Will Show Us How

CK-101 (WCKS)-Cocoa Beach
{Babby Knight—P.0.)

®e JOE JACKSON-You Can't Get What You Wan!

oo ALABAMA-When We Make Love

© CHRISTINE McYIE-Love Will Show Us How

* MADONNA-Bordertine

® THE STYLE COUNCIL-My Ever Changing Moods

WAVA-Washingten D.C.
{Randy Kabrich-P.D.}

© MADONNA-Borderline

® SHANNON-Give Me Tonight

@ BERLIN-No More Words

® TALK TALK-It's My Life

WILK-Wilkes Barre
{Joe Montione-P.D,)
© JOHN COUGAR MELLENCAMP-The Authority Song
© CHRISTINE McVIE-Love Wtll Show Us How
© LAURA BRANIGAN-Self Control
© WANG CHUNG-Dance Hall Days
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
o NIK KERSHAW-Wouldn't It Be Good
© KENNY G-Hi, How Ya Doing?

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.)
@e JOE JACKSON-You Can't Get What You Want
oo SERGIO MENDES-Olympia
® INXS-Or:ginat Sin

WNOK-FM—Columbia
(Peter Walfe-P.D.)
© CHRISTINE McVIE-Love Will Show Us How
© HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
® JOE JACKSON-You Can't Get What You Want
© THE POINTER SISTERS-Jump (For My Love)
® NIK KERSHAW-Wouldn't It Be Good
® VAN STEPHENSON-Modern Day Delilah

1-100 (WNFI)-Daytona Beach
{Brian Douglas-P.D.,)

oo CYNDI LAUPER-Time After Time

oo SLADE-Run Runaway

© THE ROMANTICS-One In A Mitlion

© CAMEO-She’s Strange

o VAN STEPHENSON-Modern Day Delilah

o DEBARGE-Love Me In A Special Way

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman-P.0.)

© CHRISTINE McVIE-Love Will Show Us How

© THE STYLE COUNCIL-My Ever Changing Moods

Q-106 (WQXA)—York
{Dan Steele-P.0.)
®o HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Roil
oo |RENE CARA-Breakdance
o VAN HALEN-I'll wait
® JOE JACKSON-You Can't Get What You Want
® SLADE-Run Runaway

WFLB-Fayetteville
{Larry Canon-P.0.)
®o REAL LIFE-Catch Me I'm Falling
@o CHRISTINE McVIE-Love Will Shaw Us How
® POCO-Days Gore B
© QUEEN-I Want To Break Free
© DAN FOGELBERG-Beiieve In Me
© ALABAMA-When We Make Love

WYCR-York
{Mark Richards-P.0.)
© LAID BACK-White Horse
® THE STYLE COUNCIL-My Ever Changing Moods
® LAURA BRANIGAN-Seit Control
© INXS-Original Sin
© THE POINTER SISTERS-Jump (For My Love)
© DAVID GILMOUR-Biue Light

WFOX-Gainesville

{Alan DuPriest-P.D.)
oo CHRISTINE McVIE-Love Will Show Us How
oo JOE JACKSON-You Can't Get What You Want
® THE POINTER SISTERS-Jjump (For My Love}
© VAN STEPHENSON-Modern Day Dehlah
© DAN FOGELBERG-Believe In Me
® PSYCHEDELIC-The Ghost In You
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WRQK—Greensboro
(Pam Conrad-P.D.}
@ STEVE PERRY-Oh, Sherne
@ CHRISTINE McVIE-Love Will Show Us How
© DURAN DURAN-The Reflex
© HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
© THE POINTER SISTERS-Jump (For My Love)
® JOE JACKSON-You Can't Get What You Want
* ALABAMA-When We Make Love

WOKI-Knoxville
{Joe Fidiey-P.D.|
oo GHRISTINE McVIE-Love Will Show Us How
®o QUEEN-| Want To Break Free
© FRANK STALLONE-Dartin’
© POCO-Days Gone By
© WANG CHUNG-Dance Hall Days
® {CICLE WORKS-Whisper To A Scream (Birds Fly)

1-95 (WINZ-FM)—Miami
(Keith Isiey-P.0.)
o DENNIS EDWARDS-Don't Look Any Furthes

Y-100 (WHY[)-Miami/Ft.

Lauderdale

(Rebert W. Walker-P.D.)
oo MENUDO-f You're Not Here
oo BRYAN ADAMSHeaven
© LIONEL RICHIE-Penny Love

WKZQ-FM—Myrtle Beach
(Chris Williams~P.0.)
oo ALABAMA-When We Make Love
oo THE POINTER SISTERS-Jump (For My Love)
© CHRISTINE McVIE-Love Will Show Us How
© QUEEN-I want To Break Free
© VAN STEPHENSON-Modern Day Delilah
© FRANKIE GOES TO HOLLYW0OD-Relax
© HOWARD JONES—What Is Love

WSFL-New Bern
(Scott Kerr-P.D.)
@0 HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Ri

oo QUEEN-I Want To Break Free

© CHRISTINE McVIE-Love Will Show Us How
© 38 SPECIAL-One Time For Otd Times

© THE POINTER SISTERS-Jump (For My Love)

WNVZ-Norfolk

(Steve Kelly-P.D.}
© DENIECE WILLIAMSLet’s Hear it For The Boy
o JAMES INGRAM-There's No Easy Way

WBJW-Orlando
(Gary Mitchell-P.D.)
© JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before
© DURAN DURAN-The Rellex
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll

WRVQ-Richmond
(Bob Lewis-P.D.)
oo TONY CAREY-A Fine Fine Day
oo DURAN DURAN-The Reflex
® THE POINTER SISTERS-Jump (For My Love)
@ CHRISTINE McVIE-Love Will Show Us How

WXLK—Roanoke /Lynchburg
(Russ Brown—P.D..)

@o DAN FOGELBERG-Believe In Me

ee LAURA BRANIGAN-Self Control

© CHRISTINE McVIE-Love Will Show Us How

© DURAN DURAN-The Reflex

® BILLY RANKIN-Baby Come Back
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© DURAN DURAN-The Reflex

© JOE JACKSON-You Can't Get What You Want
© HOWARD JONES-What Is Love

© WANG CHUNG-Dance Halt Days

© THE TEMPTATIONS-Sail Away

WCIL-Carbondale
{Tony Waitekus-P.D.)
®o BILLY JOEL-The Longest Time
®o HUEY LEWIS AND THE NEWS-The Heart Df Rock &

Roll
© CYNDI LAUPER-Time After Time
© NIGHT RANGER-Sister Christian
© DAVID GILMOUR-BIue Light
© DURAN DURAN-The Refiex

WGCi-FM-Chicago
{Gram Armstrong-P.D.)

© THE POINTER SISTEIS—JWI‘ID {For My Love)

. E:IIY THOMAS—Gotta Give A Little Love (Ten Years
er)

o THE EARONS-Land Of Hunger

o L. J. REYNOLOS-Touchdown

© (RENE CARA-Breakdance

© NEWCLEUS-Jam On It

WLS-AM/FM—Chicago
[Steve Casey—P.B.)

© PAUL YOUNG-Come Back And Stay

© VAN HALEN-I'Il Wait

Q-102 (WKRQ)-Cincinnati
(Jim Fox-P.0.)
© CYNDI LAUPER-Time After Time
. :UEV LEWIS AND THE NEWS-The Heart Of Rock &
oll

FM-108 WDMT-FM—Cleveland
{Jeftrey B, Kelly-P.D.)
© ORBIT-Too Busy Thinking About My Baby

WGCL—Cleveland
{Beb Travis-P.D.)
oo LAURA BRANIGAN-Self Control
oo LAID BACK-White Horse
® JOE JACKSON-You Can't Get What You Want
® VAN STEPHENSON-Modern Day Delilah
© |CICLE WORKS—Whisper To A Scream (Birds Fly)
© SHANNON-Give Me Tonight

92-X (WXGT)-Columbus
{Adam Cook-P.D.)
oo CYNDI LAUPER-Time After Time
oo BERLIN-No More Words
© THE STYLE COUNCIL-My Ever Changing Moods
® JOE JACKSON-You Can't Get What You Want

WNCI-Columbus
(Tom Watson—P.D.)

oo THE CARS-You Might Think

ee STEVE PERRY-Oh, Sherre

© THE PRETENDERS-Show Me

© WEIRD AL YANKOVIC-Eat It

WCZY-Detroit
{Lee Douglas-P.D.)
© VAN HALEN-I'll Wait
® CYNDI LAUPER-Time After Time
* BON JOVI-Runaway

WDRQ-Detroit
{Teny Gray-P.D.)
© REAL TO REEL-Love Me Like This
© JOHN ROCCA-| Want It To Be Real
® KRYSTAL-Nobody's Gonna Get This Lovin’
© HUEY LEWIS AND THE NEWS-| Want A New Drug
® THE BAR-KAYS-Freakshow On The Dance Floor

WAEV-Savannah
{J.D. North-P.D.}
®o THE POINTER SISTERS—Jump (For My Love)
oo SHANNON-Give Me Tonight
© PSYCHEDELIC-The Ghost In You
© 1CICLE WORKS-Whisper To A Scream (Birds Fly)
© FRANK STALLONE-Darhn’
© DURAN DURAN-The Reflex

WZAT-Savannah
(Ray Williams-P.D.)
© SCORPIONS-Rock You Like A Hurricane
© DURAN DURAN-The Reflex
® CHRISTINE McVIE-Love Will Show Us How
® VAN STEPHENSON-Modern Day Delilah
© THE POINTER SISTERS-Jump (For My Love)

Q-105 (WRBQ)-Tampa
{Mason Dixon-P.D.)
@ TONY CAREY-A Fine Fine Day
oo DURAN DURAN-The Reflex
© LAURA BRANIGAN-Self Control
© |CICLE WORKS-Whisper To A Scream (Birds Fly)

WSEZ-Winston-Salem
(Bab Mahoney-P.D.)
®e KOOL AND THE GANG-Tomght
oo JOHN COUGAR MELLENCAMP-The Authonty Song
® JULIO IGLESIAS & WILLIE NELSON-To All The Girls
I've Loved Before

North Central Region
mmmmm® TOP ADD ONS snmmm

HUEY LEWIS AND THE NEWS-The Heart Of
Rock & Roll (Chrysalis)

LAID BACK-White Horse (Sire)

CYND! LAUPER-Time After Time (Portrait)

JOE JACKSON-You Can't Get What You Want
(A&M)

WKDD-Akron
(Matt Pattrick-P.D.)
®e DAN FOGELBERG-Believe In Me
oo INXS-Original Sin
© WANG CHUNG-Dance Hall Days
© LAID BACK-White Horse
® JOE JACKSON-You Can't Get What You Want

WBWB-Bloomington
{John Heimann-P.D.)
®o HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Roll
e VAN STEPHENSON-Modern Day Dellah

WHYT-Detroit
{Gary Berkowitz-P.D.)
oo LAURA BRANIGAN-Self Control
®e JOE JACKSON-You Can't Get What You Want

WNAP-{ndianapolis
{Larry Mago-P.D.)
© SLADE-Run Runaway

WZPL-Indianapolis
{Gary Hottman—P.D.}
*o CYND! LAUPER-Time After Time
@o SCORPIONS—Rock You Like A Hurrcane
© DURAN DURAN-The Reflex
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &

foll
© REAL LIFE-Catch Me I'm Falling

WVIC-FM-Lansing

(Bill Martin-P.D.)
® CHRISTINE McVIE-Love Will Show Us How
® JOE JACKSON-You Can't Get What You Want
© LAURA BRANIGAN-Self Control

WZEE-Madison
{Johnathan Little-P.D.}
® THE STYLE COUNCIL-My Ever Changing Moods
* HOWARD JONES-What Is Love
® LAID BACK-White Horse

WKTI-Milwaukee
{Dallas Cale-P.D.)
© THE POINTER SISTERS-Jump (For My Love)
© BERLIN-No More Words
© DURAN DURAN-The Reflex
© LAID BACK-White Horse

KZ-93 (WKZW)—Peoria
(Mark Malaney-P.D.}
@ DAN FOGELBERG-Believe In Me
o JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &

o
® LAID BACK-White Horse
© BERLIN-No More Words

(Continued on page 19)

€ Copyright 1984, Billboard Publica-
tions, Inc. No part of this publication
may be reproduced. stored in a re-
trieval system, or transmitted, in
any form or by any means, electron-
ic, mechanical, photocopying, re-
cording, or otherwise, without the
prior written permission of the
publisher.



www.americanradiohistory.com

Billooard . Sing

® Continued from page 18

WRKR-FM—Racine

{Pat Martin-P.D.)
® THE POINTER SISTERS-Jump (For My Love)
® STYX-Music Time

WZOK—Rockford
{Jeft Davis—P.0.)
#e JULIO IGLESIAS & WILLIE NELSON-To All The
Gurls I've Loved Before
oo DENIECE WILLIAMS-Let's Hear it For The Boy
o HUEY LEWIS AND THE NEWS-The Heart Ol Rock &

Roll
® THE STYLE COUNCIL-My Ever Changing Moods

WSPT-Stevens Point
{Jay Bouley-P.D.)
oo THE POINTER SISTERS—Jump (For My Lave)
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Roil
® THE STYLE COUNCIL-My Ever Changing Moods
* JOE JACKSON-You Can't Get What You Want
« NIK KERSHAW-Wouldn't Il Be Good

Midwest Region
memmm® TOP ADD ONS mmmm

DURAN DURAN-The Reflex (Capitol)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock & Roll (Chrysalis)

CHRISTINE McVIE;~Love Will Show Us How
(Warner Bros.)

SLADE-Run, Runaway (CBS Associated)

KFYR-Bismark
{Sid Hardt—P.D.)
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
® [CICLE WORKS—Whisper To A Scream (Burds Fly)
« CHRISTINE McVIE-Love Will Show Us How
® THE POINTER SISTERS—jump (For My Love)

KFMZ—Columbia
{Jim Wifliams—9.D.)
oo WANG CHUNG-Dance Hail Days
«e VAN STEPHENSON-Modern Day Delilah

KIIK-Davenport
{Jim 0'Hara-P.D.}
® DURAN DURAN-The Refiex
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
« LAID BACK-White Horse
 WANG CHUNG-Dance Hall Days
® SHAKIN' STEVENS-! Cry Just A Uittie Bit

KMGK-Des Moines
{Al Brock-P.D.}
@e CHRISTINE McVIE-Love Will Show Us How
ee QUEEN-I Want To Break Free
« 38 SPECIAL~One Time For O1d Times
® DAN FOGELBERG-Believe In Me
« FRANKIE GOES TO HOLLYWOOD-Relax

WEBC-Duluth
(Dick Johnson—P.D.}
o SHALAMAR-Dancing In The Sheets
« JOE JACKSON-You Can't Get What You Want
« LAURA BRANIGAN-Seif Controt

KQWB-Fargo
{Craig Roberts-P.D.)
oo THE STYLE COUNCIL-My Ever Changing Moods
oo LAURA BRANIGAN-Self Control
« CYNDI LAUPER-Time After Time
® VAN HALEN-II Wait
« REAL LIFE-Catch Me I'm Falling

KKXL—Grand Forks
(Don Nordine-P.D.)
®e HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Roll
ee JOE JACKSON-You Can't Get What You Want

KRNA-lowa City
{Bart Goynshor-P.D.)
#e CHRISTINE McVIE-Love Will Show Us How
ee DAVID GILMOUR-Blue Light
« DAN FOGELBERG-Believe In Me
® INX$-Original Sin

Q-104 (KBEQ)—Kansas City
(Pat McKay-P.D.)

® SLADE-Run Runaway

« QUEEN-I Wanl To Break Free

KDWB-AM-Minneapolis
{Lorrin Palagi-P.D.)

oo STEVE PERRY-Oh. Sherne

oo SLADE-Run Runaway

# DAN FOGELBERG-The Language Ot Love

KDWB-FM—Minneapolis
{Dave Hamilton-P.D.}
oo JULIO IGLESIAS & WILLIE NELSON-To All The
Girls I've Loved Before
oo JOHN COUGAR MELLENCAMP-The Authonty Song
« STEVE PERRY-Oh, Sherne
o TONY CAREY-A Fine Fine Day
® BILLY JOEL-The Longest Time

WLOL-Minneapolis
{Tac Hammer-P.0.)
oo HUEY LEWIS AHD THE NEWS-The Heart Of Rock &
Rotl
«e DURAN DURAN-The Retlex
* VAN HALEN-Il wail

KJ-103 (KJYO)—Oklahoma City
{Dan Wilson—P.D.)

e THE POINTER SISTERS-Jump (For My Love)

#e CHRISTINE McVIE-Love Will Show Us How

« VAN STEPHENSON-Modern Day Delitah

« DAN FOGELBERG-Belicve In Me

KQKQ-Omaha
{Jerry Dean-P.D.}
# DURAN DURAN-The Reflex
« HUEY LEWIS AND THE NEWS-The Heart Ot Rock &

Rolt
® THE STYLE COUNCIL-My Ever Changing Moods
* CAMEO-She's Strange

KKLS-FM-Rapid City
(Randy Sherwyn-P.D.)

oo HUEY LEWIS AND THE NEWS-The Heart O Rock &
Roll

ee DURAN DURAN-The Reflex

* MADONNA-Borderfine

« HOWARD JONES-What Is Love

« CYNDI LAUPER-Time After Time

KKRC-Sioux Falls
{Dan Kiley-P.D.}
o HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Rolf
© DAN FOGELBERG-Beheve In Me
© LAID BACK-White Horse
® JOE JACKSON-You Can't Get What You Wan!
« LAURA BRANIGAM-Sell Control

KHTR-St. Louis
{Bob Tarrett-P.D.)
«o DURAN DURAN-The Reflex
oo SLADE-Run Runaway
© SCORPIONS—Rock You Like A Hurricane
® BILLY RANKIN-Baby Come Back

V-100 (KDVV)-Topeka
(Tony Stewart-P.D.)
eo DURAN DURAN-The Reflex
oo NIK KERSHAW-Wouldn't It Be Good
« JOE JACKSON-You Can't Get Wha! You Want
* CHRISTINE McVIE-Love Will Show Us How
® THE STYLE COUNCIL-My Ever Changing Moods

« DURAN DURAN-The Reflex

® DOLLY PARTON-Downtown

® SLADE-Run Runaway

® THE PRETENDERS-Show Me
* ALABAMA-When We Make Love

KILE-Galveston
{Scott Taylor-P.D.}
oo LAURA BRANIGAN-Self Control
oo DURAN DURAN-The Reflex
® THE STYLE COUNCIL-My Ever Changing Moods
® MK KERSHAW-Wouldn't It Be Good
« SCORPIONS-Rock You Like A Hurricane
© HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Rol
* BRYAN ADAMS—Heaven
93-FM (KKBQ-FM)—Hgouston

(John Lander-P.0.)
®e [CICLE WORKS-Whisper To A Scream (Birds Fly)
ee VAN STEPHENSON-Modern Day Delilah
® CHRISTINE McVIE-Love Will Show Js How
® THE STYLE COUNCIL-My Ever Chaaging Moods
» QUEEN-| Want To Break Free
® INXS-Original Sin

WTYX-Jackson

{Jim Chick-P.D.}
« LAURA BRANIGAN-Self Control
« DURAN DURAN-The Reflex

KAYI-Tulsa
{Phil Williams—P.D.)
ee DURAN DURAN-The Reflex
@ THE STYLE COUNCIL-My Ever Changing Moods
« SCORPIONS-Rock You Like A Hurricane
« JOE JACKSON-You Can't Get What You Want

KKYK-Little Rock
{Ron White-P.D.)
oo JOHN COUGAR MELLENCAMP-Tne Authority Song
oo STEVE PERRY~Oh, Shernie
® JULIO IGLESIAS & WILLIE NELSON-To All The Giris
I've Loved Before

KRAV-Tulsa
{Rick Ailan West-P.D.}
e« LAURA BRANIGAN-Self Control

KFMW-Waterloo
(Kipper MaGee—P.D.)
« CHRISTINE McVIE-Love Will Show Us How
« DURAN DURAN-The Reflex
« 38 SPECIAL—One Time For Od Times
« DAN FOGELBERG-Believe In Me
@ JULIO IGLESIAS & WILLIE NELSON-To All The Grrls
I've Loved Before

KEYN-Wichita
(Ron Eric Taylor-P,0.}
«o HUEY LEWIS AND THE NEWS-The Heart Of Rock &

0

e JOE JACKSON-You Cant Get What You Want
® LAID BACK-White Horse

® CHRISTINE McVIE-Love Will Show Us How

@ VAN STEPHENSON-Modern Day Delah

Southwest Region
mommm® TOP ADD ONS mmmm

THE STYLE COUNCIL-My Ever Changing Moods
(Geffen)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock & Roll (Chrysahs)

VAN STEPHENSON-Modern Day Delilah (MCA)

JOE JACKSON-You Can't Get What You Want
(A&M)

KHFI-Austin
{Roger Garrett-P.D.}
« SCORPIONS-Rock You Like A Hurncane
* JOE JACKSON-You Cant Get What You Want
« FRANKIE GOES TO HOLLYWOOD-Relax

WQID-Biloxi

{Mickey Coulter-P.D.)
® VAN STEPHENSON-Modern Day Delilah
« LAURA BRANIGAN-Self Control

WKXX-Birmingham
Hevin McCarthy—P.D.)
® THE GO GO'S—Head Over Heels
* CAMEQ-She's Strange
® JOE JACKSON-You Can't Get What You Want
« VAN STEPHENSON-Modern Day Delilah
« CHRISTINE McVIE-Love Will Show Us How

KITE—Corpus Christi

{Ron Chase~P.D.}
«o THE POINTER SISTERS-Jump (For My Love)
ee HOWARD JONES-What Is Love
® THE STYLE COUNCIL-My Ever Changing Moods
® CHRISTINE McVIE-Love Will Show Us How
» POCO-Days Gone By

KAFM-Dallas
{John Shomby-P.D.}
oo HUEY LEWIS AND THE NEWS-The Hear! Of Rock &

Roll

®e JULIO IGLESIAS & WILLIE NELSON-To Ali The
Girls I've Loved Before

« LAID BACK-White Horse

« LAURA BRANIGAN-Self Controt

* SCORPIONS-Rock You Like A Hurricane

KAMZ-EI Paso
{Bob West-0.D.}
#e DURAN DURAN-The Reflex
®e CAMEO-She's Strange
« JOE JACKSON-You Can't Get What You Want
« DAN FOGELBERG-Believe In Me
o DEBARGE-Love Me In A Special Way

KSET-FM-EI Paso
(Cat Simon-P.D.)
e DURAN DURAN-The Reflex
ee THE STYLE COUNCIL-My Ever Changing Moods
« SERGIO MENDES—Olympia
« SHAKIN' STEVENS-| Cry Just A Little Bit
 WANG CHUNG-Dance Hall Days
® NENA-Just A Dream

KISR-Fort Smith
(Rick Hayes—P.D.}
oo SLADE-Run Runaway
oo VAN STEPHENSON-Modern Day Delilah
® LAID BACK-White Horse
® |ICICLE WORKS—Whisper To A Scream (Birds Fly)
» QUEEN-I Want To Break Free
« JOE JACKSON-You Can't Get Whal You Want

Q-104 (WQEN)-Gadsden
{Pat McKay-P.D.}
«o DAN FOGELBERG—Believe in Me
oo THE POINTER SISTERS-Jump (For My Love)

KBFM-McAllen/Brownsville
{Bob Mitchell-P.D.)

® LAID BACK-While Horse

« JOE JACKSON-You Can't Get What You Want

® NIK KERSHAW-Wouldn't It Be Gool

® VAN STEPHENSON-Modern Day Delilah

® CHRISTINE McVIE-Love Will Show Us How

FM-100 (WMC-FM)—Memphis
(Robert John—P.D.)

« THE PRETENDERS-Show Me

« SHALAMAR-Dancing In The Sheets

® TALK TALK-It's My Life

Q-101 (WJDQ-FM)-Meridian
(Tom Kelly—P.D.)

@ THE STYLE COUNCIL-My Ever Changing Moods

* DAN FOGELBERG-Believe In Me

« JOE JACKSON-You Can't Get Wha: You Want

« FRANK STALLONE-Darin’

® ICICLE WORKS-Whisper To A Scream (Burds Fly)

® QUEEN-I Want To Break Free

WABB-FM—Mobile
[Leslie Fran-P.D.)
@ NIGHT RANGER-Sister Chnistian
ee THE PRETENDERS-Show Me
© HUEY LEWIS AND THE NEWS-Tke Heart Of Rock &

Roll
* DAN FOGELBERG-Beheve In Me

WHHY-FM—Montgomery
(Mark St.John-P.D.}
o DURAN DURAN-The Reflex
o SCOAPIONS-Rock You Like A Hurncane
* DAN FOGELBERG-Believe In Me
® VAN STEPHENSON-Modern Day [vehlah
® THE STYLE COUNCIL-My Ever Ckanging Moods

B-97 (WEZB)—New Orleans
(Nick Bazoo—P.D.)
oo DURAN DURAN-The Reflex
oo THE POINTER SISTERS-Jump ¢For My Love)
® THE STYLE COUNCIL-My Ever Cranging Moods
® NIK KERSHAW-Wouidn't It Be Good
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Rol!

WTIX-New Orleans
{Rabert Mitchell-P.D.)
ee THE STYLE COUNCIL-My Ever Changing Moods
oo JOE JACKSON-You Can't Get What You Want
* MICHAEL GORE-Terms 0! Endea ment
® JOHNNY MATHIS AND DENIECE WILLIAMS-Love
Won't Let Me Wail

KITY-San Antonio
(Kis Curry-P.D.)
e BILLY RANKIN-Baby Come Bacx
oo LAURA BRANIGAN-Sei! Control
» POCO-Days Gone By
® HUEY LEWIS AND THE NEWS-"he Heart Of Rock &

Roll
o DAN FOGELBERG-Believe In Me
® CHRISTINE McVIE-Love Will Shcw Us How
* THE TEMPTATIONS-Sail Away
® QUEEN-I Want To Break Free

KTFM-San Antonio
{Phil Thorman-P.D.)

o DOLLY PARTON-Downtown

ee LAID BACK-White Horse

© JOE JACKSON-You Can't Get What You Want

® VAN STEPHENSON-Modern Day Deliah

© HUEY LEWIS AND THE NEWS—The Hear! Of Rock &
Roll

® |ICICLE WORKS-Whisper To A Scream (Birds Fiy)

« YARBROUGH AND PEDPLES-Den't Waste Your Time

® JOHNNY MATHIS AND DENIECZ WILLIAMS-Love
Wor't Let Me Wart

KROK-Shreveport

(Peter Stewart-P.D.)
e JOE JACKSON-You Can't Get What You Want
oo CHRISTINE McVIE-Love Will Show Us How
» LAID BACK-White Horse
® TIGG! CLAY-The Winner Gets The Heart

@e NIGHT RANGER-Sistes Christian

oo DURAN DURAN-The Reilex

= LAURA BRANIGAN-Sell Control

@ MOTLEY CRUE-To Young To Fali In Love

KIMN-Denver
{Doug Erickson-P.D.}
e DURAN DURAN-The Reflex
oo HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
® JOE JACKSON-You Can't Ge! What You Want
® VAN STEPHENSON-Modern Day Delilan
® CHRISTINE McVIE-Love Will Show Us How

KOAQ-Denver
{Jack Regan-P.D.)
® BILLY RANKIN-Baby Come Back
© LAID BACK-White Horse
® JOE JACKSOMN-You Can'l Get What You Want
® VAN STEPHENSON-Modern Day Delilah
® CHRISTINE McVIE-Love Will Show Us How
« DAN FOGELBERG-Believe tn Me

KPKE-Denver
{Tim Fox-P.0.)
oo CYNDI LAUPER-Time After Time
oo IRENE CARA-Breakdance
® NIGHT RANGER-Sister Chnistian

KLUC-Las Vegas

{Dave Anthony-P.D.)
@@ CHRISTINE McVIE-Love Wil! Show Us How
oo QUEEN-| Want To Break Free
® NIK KERSHAW-Wouldn' It Be Good
* JOE JACKSON-You Can't Get What You Wanl
« DAN FOGELBERG~Beiieve In Me

KIIS-FM—Los Angeles
{Gerry DeFrancesco—P.D.]
* JOE JACKSON-You Can't Get Whnat You Want
® HUEY LEWIS AND THE NEWS-The Hear! Of Rock &

Roll
® THE POINTER SISTERS—fump (For My Love)

les io Action
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Based on station playlists through Tuesday (4/17/84)

Pacific Northwest Region
memmm® TOP ADD ONS mmmmm

CHRISTINE McVIE-Love Will Show Us How
{Atlantic)

JOE JACKSON-You Can't Get What You Want
(A&M)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock & Roil (Chrysalis)

VAN HALEN-I'll Wart (Warner Bros.)

KYYA-Billings
{Jack Bell-P.D.}
oo {CICLE WORKS-Whisper To A Scream (Birds Fly:
oo LAURA BRANIGAN-Setf Control
« DURAN DURAN-The Reflex
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Roll
® SLADE-Run Runaway

KBBK-Boise
{Babby King-P.D.)
«o THE POINTER SISTERS-Jump (For My Love;
®o CHRISTINE McVIE-Love Will Show Us How
# 38 SPECIAL~One Tsme For Oid Times
® THE TEMPTATIONS-Sail Away
« DAN FOGELBERG-Believe In Me
® GRACE SLICK-Through The Window
® MICHAEL FRANKS-Now That You're Joystick's Broke

KCDQ-Bozeman
(Chad Parnsh-P.D.)
« QUEEN-1 Want To Break Free
© INXS-Onginal Sin
® PSYCHEDELIC-The Ghost In You
® THE POINTER SISTERS-Jump «For My Love:
® CHRISTINE McVIE-Love Wili Show Us How
® FRANK STALLONE-Darlin’

KKHR-Los Angeles
{Ed Scarberough-P.D.)
. :UEV LEWIS AND THE NEWS-The Heart Of Rock &
ol

KRTH-Los Angeles
{Bob Hamilton-P.D.)
* JOE JACKSON-You Can't Get What You Want
© MADONNA-Borderiine
® SHANNON—Give Me Tomght
« DURAN DURAN-The Rellex

KOPA-FM—Phoenix
{Reggie Blackwell-P.D.)
© THE PRETENDERS-Show Me
® HUEY LEWIS AND THE NEWS-The Heart Gt Rock &
Rol
® THE TEMPTATIONS-Sail Away

KZZP-FM—Phoenix
(Charlie Quinn-P.D.)

» LAURA BRANIGAN-Self Control

o DURAN DURAN-The Reflex

K36 KFMY—Provo
[Scett Gentry-P.D.)
e DURAN DURAN-The Reflex
oo SLADE-Run Runaway
® TALK TALK-It's My Life
® VAN STEPHENSDN-Modern Day Deliah
® SHANNON-Give Me Tonight

KDZA—-Pueblo
{Rip Avila—P.D.)
. :U"EV LEWIS AND THE NEWS-The Heart Of Rock &
0
® DAVID GILMOUR-Biue Light
* CHRISTINE McVIE—Love Will Show Us How
© PDCO-Days Gone By
* YARBROUGH AND PEOPLES-Don't Waste Your Time

XTRA-AM-San Diego
(Jim Richards—P.D.}
« LAURA BRANIGAN- Self Control
© JULIO IGLESIAS & WILLIE NELSON-To All The Gurls
I've Loved Belore
* CAMEO-She's Strange
® CHRISTINE McVIE-Love Will Show Us How

KSLY-AM-San Luis Obispo
(Joe Collins-P.D.}

® LAURA BRANIGAN-Sell Control

® JOE JACKSON-You Can't Gel What You Want

* VAN STEPHENSON-Modern Day Delilah

* ICICLE WORKS-Whisper To A Scream (Birds Fly)

® WANG CHUNG-Dance Hail Days

® SHAKIN' STEVENS-I Cry Just A Little Bit

® THE TEMPTATIONS-Sail Away

KIST-Santa Barbara
{Dick Williams-P.0.)
« LAURA BRANIGAN-Sel! Control
» WANG CHUNG-Dance Hafl Days
» VAN STEPHENSON-Modern Day Delilah
» DAVID GILMOUR-Biue Light
® FRANK STALLONE-Darim’
® QUEEN-I Want To Break Free

13-K_H YT-Tucson

Cohen-P.0.)

Pacific Southwest Region
mmmm® TOP ADC ONS mmmm

JOE JACKSON-You Can't Get What You Want
(A&M)

CHRISTINE McViE-Love Will Show Us How
(Atlantic)

DURAN DURAN-The Refiex (Capitol)

HUEY LEWIS AND THE NEWS-The Heart Of
Rock & Roll (Chrysalis)

KKXX—-Bakersfield

(Dave Kamper-P.D.)

oo LAID BACK-White Horse .

oo CHRISTINE McYIE-Love Will Show Us How
® WANG CHUNG-Dance Hall Days

© CAMEO-She's Strange

» QUEEN-} Want To Break Free

KRQQ-Tucson

{Guy Zapoiean-P.D.)
e QUEEN-| Want To Break Free
oe VAN STEPHENSON-Modern Day Delilah
® CHRISTINE McVIE-Love Will Show Us How
* LAID BAGK-White Horse
© HOWARD JONES-What Is Love
® DAVID GILMOUR-Blue Light

KTKT-Tucson
{Bobby Rivers—P.D.)
® THE STYLE COUNCIL-My Ever Changing Moods
® LAID BAGK-White Horse
* CHRISTINE McVIE-Love Will Show Us How
* DEBARGE-Love Me in A Special Way

www.americanradiohistorv.com

KTRS-Casper
|81l Cody-P.D.)
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
® LAID BACK-White Horse
® DEBARGE-Love Me In A Special Way
« DAN FOGELBERG—Believe in Me

KMGX—Fresno
{John Berry-P.D.]
© HUEY LEWIS AND THE NEWS-The Hear! Of Rock &
Roll
« CHRISTINE McVIE-Love Will Show Us How
® |CICLE WORKS-Whisper To A Scream ¢Birds Fly)
* HOWARD JONES-What Is Love
» WANG CHUNG-Dance Hall Days

KYNO-FM—Fresno
(John Lee Walker-P.D.]
« NENA-Just A Dream
© HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
® LAURA BRANIGAN-Sell Control
« DURAN DURAN-The Reflex
« JOHN COUGAR MELLENCAMP-The Authority Song

KWSS—Gilroy
{Dave Van Stone-P.D.}
@ JULIO IGLESIAS & WILLIE NELSON-To A!l The Girls
I've Loved Before
. :UIEV LEWIS AND THE NEWS-The Heart Of Rock &
oll
# DURAN DURAN--The Reflex

KGHO-FM-Hoquaim
(Steve Larson-P.D.|
oo QUEEN-i Want To Break Free
oo JOE JACKSOM-You Can't Get What You Want
o HOWARD JONES-What Is Love
© |CICLE WORKS-Whisper To A Scream (Burds Fly!
® BILLY RANKIN-Baby Come Back
® CHRISTINE McVIE-Luve Will Show Us How
® NIK KERSHAW-Wouldn't It Be Good
o DAVID GILMOUR-BIue Light
® DAN FOGELBERG-Beheve In Me

KOZE-FM—Lewiston
(Jay McCall-P.D.}
* VAN HALEN-Jump
© CHRISTINE McYIE-Love Will Show Us How
© ORION THE HUNTER-So You Ran
« QUEEN-! Want To Break Free
® FRANK STALLONE-Darhn’

KHOP-Modesto

{David AHyn Krakam—P.D.}
® JOE JACKSON-You Can't Get What You Want
® THE POINTER SISTERS-Jump (For My Love)

KIDD—Monterey
(John Morgan-0.D.)
o STEVE PERRY-Oh. Sherne
« CYNDI LAUPER-Time After Time
© KENNY ROGERS—Eyes That See In The Dark

KMJK—Portland

{Jon Barry-P.D.)
oo CHRISTINE McVIE-Love Wili Show Us How
oo JOE JACKSON-You Can't Get What You Wanl
® THE STYLE COUNCIL-My Ever Changing Moods
# ROCKWELL-~Obscene Phone Calier

KSFM-Sacramento
{Rick Gillette-P.D.)
® STEVE PERRY-Oh, Sherne
« HUEY LEWIS AND THE NEWS-The Heart Of Roch &
Roll
® JOE JACKSON-You Can't Get What You Want
® JAMES INGRAM-There’s No Easy Way

KWOD-Sacramento

(Tom Chase—P.D.)
« THE POINTER SISTERS-Jump (For My Love)
® JOE JACKSON-You Can't Get What You Wan!

CASCADE 105 (KSKD-FM)-

Salem
(Len E. Milchell-P.D.)
oo QUEEN-| Want To Break Free
«e 38 SPECIAL-One Time For Oid Times
® CHRISTINE McVIE-Love Wili Show Us How
# DAN FOGELBERG-Believe In Me
» POCO-Days Gone By
© WANG CHUNG-Dance Hall Days

KFRC—San Francisco
{Gerry Cagle—P.D.)
® SHALAMAR-Dancing in The Sheets
« JOHN COUGAR MELLENCAMP-The Authonty Seng
® BILLY JOEL-The Longest Time
® VAN HALEN-{'T) Wait

KITS-San Francisco
(Jetf Hunter-P.D.}
® THE GO GO’S—Head Over Heels
® DEBARGE-Love Me In A Special Way
® DENIECE WILLIAMS-Let's Hear It For The Boy
® VAN HALEN- Wart
® REAL LIFE-Caich Me I'm Fallmg
® TALK TALK-1I's My Lile
« CYNDI LAUPER-Time Atter Time

KPLZ-FM—Seattle
{Jeft King-P.D.)
® INXS-Oniginal Sin
® JOE JACKSON-You Can't Get What You Want
o LAID BACK-Wiute Horse
@ HUEY LEWIS AND THE NEWS-The Heart Of Rock &

Rot
® THE POINTER SISTERS-Jump (For My Love)
© QUEEN-! Want To Break Free
® CHRISTINE McVIE-Love Will Show Us How

KUBE-Seattle
(Bob Case~P.D.)
@ NIGHT RANGER-Sisler Christian
«e JULID IGLESIAS & WILLIE NELSOM-To All The
Gurls I've Loved Belore

KNBQ-Tacoma
{Sean Lynch-P.D.)
« LAURA BRAN{GAN-SeH Control
® HUEY LEWIS AND THE NEWS-The Heart Of Rock &
Roll
* JOE JACKSON-You Can't Get What You Want
« SCORPIONS-Rock You Like A Hurricane
© CHRISTINE McVIE-Love Will Show Us How
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® Continued from page 15

We flew back from D.C. last week,
and attempts at listening to the radio
at 35,000 feet proved less than re-
warding. We don’t know why, but
there was quite a bit of signal drifting
on the FM band—or else there really
is a station somewhere in middle
America that segues Conway Twitty
with Deniece Williams. Add to that
the identity problems that come with
slogans like “Sweet 99,” “K-103”
and “Magic 108.” We spent the re-
mainder of the trip listening to our
“Little Willie John’s Greatest Hits”
cassette.

Prior to boarding, however, we
had a great dinner in D.C. with
WMZQ PD Bob Cole, WAVA PD
Randy Kabrich, J.T. Anderton of the
NAB, WMZQ’s Liz Tucker and Q
107’s Jim Elliott. Actually, Elliott
and family were seated at the next ta-
ble, which led us to wonder who else
had a tradeout at Phineas. Spending
several hours listening to the radio,
we were subjected by Cole to a Statler
Brothers oldie about Washington on
*MZQ, regardless of Kabrich’s objec-
tions that not only did he not like the
Statlers but he wasn’t crazy about
D.C. either.

Scanning the dial to another major
D.C. outlet (which shall remain
nameless) turned up a part-timer us-
ing the name “Phil In.” The consen-
sus was that the magic was not in the
mix. WEZR’s up on its new tower,
and while there might not be much
news in that, the big interest centered
on the fact that 'TEZR was being si-
mulcast on WEEL, a separately
owned AM outlet.

Driving out of New York after
WHN’s Rockabilly Weekend,
WNBC’s Million Dollar Weekend
and WNYC’s airing of “The Great
Guildersleeve” (not to mention Gil
Bailey’s nightly reggae show on
WHLI), we happened upon Bobby
Rich’s FM 106 ““top of the hour, top
of the dial, it’s the top hits all the
time on WWSH Philadelphia,” as
well as WSNI, WMGK, WIOQ and
Power 99, which took us all the way
to Baltimore.

* K K

Speaking of Baltimore, Bob Fitz-
simmons, former WNBC and

WNEW New York talk host, joins
the weekend lineup of WCBM . ..
Joining the overnight slot on Philly’s
talker WCAU-AM, replacing the
syndicated Larry King show, is radio
and tv host (you remember *‘Super-
market Sweep,” don’t you?) Richard
Hayes.

KWKH Shreveport midday per-
sonality Lee Shannon is upped to
PD, replacing Pete Brier, who moves
into the afternoon slot and handles
music at the 50 kw country power-
house ... Moving up to local sales
manager at Philly’s Power 99
(WUSL) is James F. Loftus . . . New
to the 7 to midnight slot on Tacoma’s
KNBQ is KACY Oxnard’s Jeff Ran-
dall. Also joining the Seattle-area top
40 outlet is former KFRC music di-
rector Sandy Louie, who most re-
cently was in Fargo at the Supersta-
tion network. Sandy, in addition to
doing music, will serve as overnight
personality. Exiting the outlet are
Ron Harris and Jennifer Michaels,
and joining is KRPM Tacoma’s Tim
Edwards, who'll do middays and
production.

* * K

Former Satellite Music Network
host Buddy Baker returns to Cleve-
land, this time in a weekend capacity
at The Buzzard, WMMS . .. Joining
the news department of WWVA/
WVOK Wheeling is Sherry L.
Stoneking ... Coming on board as
head of the promotion department
for Doubleday’s KPKE Denver is
Andrea  Mangino-Montoni
Upped to assistant music director at
Regina’s Z99 is Gayle Fox ...
Switching to Schulke from Churchill
is Wichita’s KOEZ.

KDKA Pittsburgh was the loca-
tion of an on-air marriage recently, as
exiting talk show host Roy Fox mar-
ried Mary DeRoss, the station’s pro-
motion person. The ceremony, com-
plete with commercial interruption,
was largely unplanned, as was the re-
ception which followed the nuptuals
at a nearby Roy Rogers restaurant.
Meanwhile, the quest for Fox’s re-
placement continues, with guest
hosts including newsman Fred Hons-
berger, columnist Phil Musick and
talk show host Lynn Hinds.

Returning from tv to the produc-
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tion director post at Harrisonburg,
Va’s WHBG is Bob Long, while
Gary King, a local writer currently
working on music-related topics,
holds down weekends—a fairly
rough schedule for a paraplegic.

Oldies fanatics most likely have
the complete set of Art Laboe’s Orig-
inal Sounds records, Vols. 1-14. (Ac-
tually, there is no volume 13, as La-
boe is said to be superstitious.)
Rounding out the series now is the
newly introduced “Oldies But Good-
ies, Volume 15,” as well as a new
*Oldies But Goodies Singles Line.”
To find out what’s in stock or what’s
planned for release—all from the
original master tapes—contact Paul
Politi or Debra Vermillion at Origi-
nal Sounds in Hollywood, (213) 851-
2500.

* Kk K

Those of you in South Florida with
digital radios already know that
WAXY 106 is actually WAXY
105.9, and so it is the station now
identifies the true frequency on the
air each break.

Sad to note, singer Ral Donner
succumbed last week to lung cancer.
He was 41 ... Guess what’s back?
XERF. The 250,000-watt Mexican
clear channel located just to the left
of your glove compartment is pump-
ing out country and solid gold, and
they need record service. With letters
from as far away as Japan and Swe-
den, it’s a cinch your product will be
heard—by someone. So give Billy
Purl a Care package now: 1805 Ave.
F, Del Rio, Tex. 78840.

Changes at WMET Chicago have
John Fisher moving into the after-
noon drive slot, with the revamped
lineup including former afternooner
John McCrae in Fisher's former
morning slot. Everyone else stays the
same.

Viacom president Norm Feuer
joins the board of directors of the Ra-
dio Advertising Bureau . . . Upped to
PD at Midwest Family’'s WOSH
Oshkosh is Bradley Fuhr ... Drew
Wilder is on the move again. The for-
mer WLAD Danbury and WNLK
Norwalk PD now serves as opera-
tions manager/program director of
Springfield, Mass.’s WHYN-AM-
FM ... WGAN-AM-FM sports a
new Portland, Me. linéup, including
Bob Walker, who returns from co-
owned WOKQ Dover, N.H,, in
mornings; midday man Bob Crady,
WMRE Boston’s Joe McMillan in
afternoons, Gary Dixon on evenings
and KKJO Kansas City’s Rick Ha-
vernin doing overnights. On the FM
side, it’s Peter Jamerson in morn-
ings, the first live morning personal-
ity on the easy listening station in
years. Previous stints include Bos-
ton’s WEElI and Washington's
WMAL and WGMS.

From the *“‘only in Milwaukee™ de-
partment, WRKR Racine announces
the addition of Jim Ebner’s polka
show to the Sunday afternoon lineup

. And up in Soldotna, Alaska,
KCSY is about to sign on. At 1140,
with 10,000 watts, the country outlet
will service Homer, Seward and An-
chorage from its location on the Ke-
nai Peninsula, and music director
Jerry Wilson needs record service.
You can reach him at Box 1074, Ke-
nai, Alaska 99611.

ACTIONMART
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“Greatest Sports Legends,” the
syndicated television sports show, is
moving to the airwaves. That’s right,
sports fans, starting in September,
one “legend” will be featured each
week over the course of five 90-sec-
ond spots and one five-minute wrap-
up program. ’

“We've developed quite a catalog
to select from,” says Steve Schulman,
who’s heading up the new Sports
Legends Inc. radio division in Bala
Cynwyd, Pa. (215-664-6595). The
show, he notes, has been on the air
for 11 years, during which time ap-
proximately 120 coaches and athletes
have been profiled.

The first program will feature Wilt
Chamberlain; other stars the series
will spotlight are Ted Williams, Joe
DiMaggio, Pete Rose and Peggy
Flemming. Hosts include Jayne Ken-
nedy, Howard Cosell, George Plimp-
ton, Tom Seaver and Paul Hornung.

Schulman, who’s pitching the fea-
ture to a variety of formats (album
rock, news/talk, adult contempo-
rary, easy listening and country),
says he has “no problem” with either
a cash or barter situation. The mar-
ket exclusive will launch with a ma-
jor promotional giveaway pooling
prizes from some of the program’s
television sponsors.

* ok

Westwood One seeks the eclectic
set when the program supplier broad-
casts Culture Club and Menudo re-
corded live on Saturday (28). The
Culture Club concert, documenting
the group’s final “Colour By Num-
bers” show from the Hammersmith
Odeon in London, will be delivered
to more than 100 contemporary hit
stations and simulcast on HBO. (The
same evening, Westwood will beam
the Hagar-Schon-Aaronson-Shrieve
Band to 50 album rock outlets in a
hookup with MTV.)

The Menudo show will be heard
on Radio Espanol, Westwood’s Span-
ish-language network; 90 minutes of
Menudo-mania, taped in February at
the Pavillion in Chicago, will be host-
ed by Pepe Barreto of KALI Los An-
geles. At the console to mix the show
was Menudo founder, mentor and

Featured Programming

all-around guy Edgardo Diaz.
(F.Y.L: The 40 stations hooking up
to carry the concert will hear outgo-
ing member Johnny Lozada Correa
bid farewell after the first half of the
program—making way for teen
dream Robby Rosa—so get your
handkerchiefs ready.)

* K K

“On Tour,” the syndicated radio
show produced by Rob Lynn Promo-
tions Inc., has signed Jimmy Fink,
the former WPLJ New York air per-
sonality, to produce the five-minute
program. Host Robin Milling insists
that you can still catch your favorite
artist—On Tourl—by calling Mi-
chael Weiss, who's clearing stations
now at 212-988-9278.

* K K

Hunts Ketchup has been signed to
sponsor D.LR. Broadcasting’s new
“Country Cuts” show. The five-min-
ute feature, heard daily on more than
100 stations, spotlights concert ver-
sions of country hits performed by
the artists who made them famous.
Host is Roy Clark . .. Bonnie Bor-
den is the new traffic coordinator for
M.J.I. Broadcasting, whose “Coun-
try Quiz” program has a new affili-
ate, WUSN Chicago . . . Heading up
Hillier, Newmark, Wechsler & How-
ard’s new office in Charlotte (2 South
Executive Park, Suite 103, 704-554-
5852) is Darlene Johnson. Formerly
an account exec in the company’s At-
lanta office, Johnson will be assisted
by Debra Deal. The Charlotte branch
will cover North Carolina, Kentucky
and east Tennessee. .. Awards pre-
sented by American Women in Tele-
vision & Radio March 30 in New
York recognized the “realistic and
positive” portrayal of women in pro-
grams produced by WBBM-AM
Chicago (“Women In Business”),
WMCA New York (“Women Behind
Bars), KUAC Anchorage (“Wom-
en’s Resolution”), KRAV Tulsa
(**Salvation Army Maternity
Home”), the ABC Information Ra-
dio Network (“Women: Hard At
Work™) and National Public Radio
(“Pregnancy In The 80’s”). Congra-
tulations. LEO SACKS

CANADA LABOR BOARD RULES:

CHUM Unjustly Fired Rivers

TORONTO—Dismissing a morn-
ing personality in Canada is tougher
than a firing in the States, as evi-
denced by a recent case here. The
Canada Labor Board has ruled that
CHUM Ltd. unjustly fired morning
man Tom Rivers, a veteran U.S. jock,
in September, 1982, and must pay
him six months’ salary, six months’
performance bonus, interest and

$4,500 in legal costs.

Adjudicator Jane Devlin, after lis-
tening to several weeks of hearings
last fall, concluded that CHUM did
not provide Rivers with specific com-
plaints about his morning show, and
that he was not given any inkling that
his job was in jeopardy. Rivers, who
was hired by CHUM in 1980 for
$50,000 a year and $15,000 in poten-
tial performance bonuses, now works
for crosstown rival CFTR.

Devlin found that CHUM *“‘failed
to engage in any course of construc-
tive criticism or progressive disci-
pline designed to bring home to (Riv-
ers) the consequences of the failure to
improve his job performance.” She
said that Rivers indeed did require
“some discipline,” but that “‘dismiss-
al was not an appropriate response.”

Rivers’ demand for a public apolo-
gy by CHUM as part of the compen-
sation was denied.

Also on CHUM'’s side, Devlin
found that Rivers did not “‘properly
prepare for the morning show (in
mid-1982) and performed in a man-
ner which management properly as-
sessed as unsatisfactory in terms of
content, presentation and format.”
But she said that did not mean he
should have been fired.

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

April 22-28, Steve Levine (Culture Club
producer), Rock Over London, London Wave-
length, one hour.

April 23, Fleetwood Mac, Paul Revere &
the Raiders, Great Horn Sections, History Of
Rock & Roll, Drake-Chenault, one hour.

April 23, Scorpions, Rockline, Global Sat-
ellite Network, 90 minutes.

April 23-29, Statler Brothers, Country Clo-
seup, Narwood Productions, one hour.

April 23-29, Wang Chung, China Crisis,
BBC Rock Hour, London Wavelength, one
hour.

April 23-29, Jimmy Dorsey tribute, part
one, The Music Makers, Narwood Produc-
tions, one hour.

April 23-29, Ted Nugent, Off The Record
Specia, Westwood One, one hour.

April 23-29, Carole King, Star Trak,
Westwood One, one hour.

April 23-29, David Frizzell, Liv: From Gil-
ley's, Westwood One, one hour.

April 23-29, Maze, Shannon, Budweiser
Concert Hour, Westwood One, one hour.

April 23-29, Dazz Band, Special Edition,
Westwood One, one hour.

Apnil 23-29, Christine McVie, In Concert,
Westwood One, 90 minutes.

Apr | 24, Men At Work, George Harrison,
Cher, History Of Rock & Roll, Crrake-Chen-
ault, one hour.

April 25, Genesis, Phil Collins, Alabama,

Motown Sound, History Of Rock & Roll,
Drake-Chenault, one hour.

April 26, Beatles, Roger Daltrey, Rock
Around The World, History Of Rock & Roll,
Drake-Chenault, one hour.

April 27, Chuck Berry, Movie Stars With
Hits, History Of Rock & Roll, Drake-Chen-
ault, one hour.

April 27-29, Queen, The Hot Ones, RKO
Radioshows, one hour.

April 27-29, Bo Diddley, Big Joe Turner,
Screamin’ Jay Hawkins, Don & Deanna On
Bleecker Street, Continuum B-oadcasting,
one hour.

April 27-29, David Gilmour, The Source,
NBC, two hours.

April 27-29, Ronnie McDowell, Weekly
Country Music Countdown, United Stations,
three hours.

Agril 27-29, Gail Davis, Solid Gold Coun-
try, United Stations, three hours.

April 27-29, Paul Revere & the Raiders,
Dick Clark's Rock, Roll & Remenber, United
Stations, four hours.

April 27-29, Les & Larry Elgart, The Great
Sounds, United Stations, four hours.

April 27-29, The Kids Are Alright, Rock
Chronicles, Westwood One, one hour.

April 27-29, Dr. Demento Szlutes Trains,
Dr. Demento, Westwood One, two hours.

April 27-29, Thompson Twins, Tony Carey,
Rock Album Countdown, Westwood One, 2
hours.

Aprit 27-29, Art Of Noise, Chi-Lites, The
Countdown, Westwood One, two hours.

April 27-29, Triumph, Captured Live!, PG
Productions/RKO Radioshows, one hour.

April 28, Eric Clapton, Solid Gold Saturday
Night, RKO Radioshows, five hours.

April 28, George Strait, Silver Eagle, ABC
Entertainment Network, 90 minutes.

Aoril 28-29, Johnny Rivers, Music & Mem-
ories, Strand Broadcast Se-vices, three
hours.

April 29, The Story Behind Tne Song, Roll-
ing Stones Continuous History Of Rock &
Roll, ABC Rock Radio Network, one hour.

April 29-May 5, Trevor Horne, Rock Over
London, London Davelength, one hour.

April 30, Everly Brothers, Yan Morrison,
Nashville Rock, History Of ock & Roll,
Drake-Chenault, one hour.

Aprit 30-May 6, Jerry Lee Lewis, Live
From Gilley’s, Westwood One, one hour.

April 30-May 6, Rick James, Special Edi-
tion, Westwood One, one hour.

April 30-May 6, Thomas Dolby, BBC Rock
Hour, London Wavelength, one hour.

April 30-May 6, Jimmy Dorsey tribute,
part two, The Music Makers, Narwood Pro-
ductions, one hour.

April 30-May 6, Reba McEntire, Country
Closeup, Narwood Productions one hour.
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Station: KRQR San Francisco
(AOR)

Contact: Jeff Blouse

Concept: Bumper stickers

Execution: Usually stations attempt

to have listeners identify with the im-

~ Pro-Motions

dio
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local tv outlets showed up at the
Parke Hotel to film the winner.
Drawing the most laughs, of course,
were the non-finalists, with the fe-
male winner not at all surprised at
the judges’ decision.

o | x| £oF] . x|z |2T ] age, music or personalities. Here 1 always dress this way,” she said.
PR 32255 AATISTTitie, Label £§| 3§ 505 ARTISTTite, Label morning man Peter B. Collins relates “These are my normal clothes, and
WEEKS . g WEEKS to listeners who all share the same even without (them) people say I
1 : ARS-Heartbea ";] @ © 0 0 g "3” frustration: driving on the Nimitz look like Boy George.”
— , . * Kk *
21 3 | 16| VAN HALEN-1984, Warner Bros. 2| 3 (13| VAN HALEN-I'll Wait, Warner Bros. :;‘;es“i‘;y’ﬂ::';‘ric‘;";y°f}:2“l;:l’ S;:;‘: Station: WBCY Charlotte
81 2 | 104 SOBHDTRACK=Against AllOdds, Atiantic 3| 21 8 | TONY CAREY-A Fine Fine Day, MCA Collins described the problems, (contemporary)
414|909 TONY CAREY-Some Toygh C'_ty' MCA | 4| 5| 4 STEVE PERRY-Oh, Sherrie, Columbia which motorists were all too familiar Contact: Bob.l(aghan, P_D o
5 5 9 SCORPIONS—Love At First Sting, Mercury 5 4 6 NIGHT RANGER-Sister Christian, MCA \‘vith, and invited lis[en.ers to wri[q in goncep.t: Th\rvlgecryparty .an(;ta}:IOHS "
6| 8| 4 STEVE PERRY-Street Talk, Columbia 6| 71121 YES_Leave It. At for one of the 250 limited edition Execution: 3 RESENEE QIKES GIF
7| 71 26| vES-90125, Atco modl B WS _ “KRQR 97 1 hate the Nimitz" ficial invitations to Michael Jackson’s
) L NIGHT RANGER_Midnight Madness, MCA 78|10 PHIL COLLINS-Against All Odds, Atlantic bumper stickers, describing the prob- Thriller Party held in New York pri-
T 8 69 SCORPIONS—Rock You Like A Hurricane, lems they've encountered. or to the Grammys. They were legit,
9 | 9 | 20| THE PRETENDERS-Learning to Crawl, Sire Harvest Creative phrases such as “Ii's a and printed on Jackson's trade-
10| 11§ 10 THOMPSON TWINS-Into The Gap, Arista 9!l 9|11 THE PRETENDERS—Show Me, Sire parking lot with the pavement condi- Lnar'lg—da l:vhn:ie gl(:(ve. PD tKaghan
— i g , - they’ ake an interest
1110 7 T:EeﬁlI;:NAEé\tZSONS PROJECT--Ammonia 10|12 7 HUEY LEEVIS AND THE NEWS—Heart Of Rock tion tc_)f a l\y;lsl}‘bo;rdd atr;ld d_espctrate cg‘r:xlte:t prizz lS:lllCdCIO the morn;:g
' & Roll, Chrysalis questions like “why do they insist on [SF2s,
o ' g ] R team, midday host and afternoon
1211816 Séﬁg;fly,Kg%pSYgsusrot}:{i:?g; Sy b 11110| 8 THOMPSON TWINS--Hoid Me Now, Arista ?:llltlf hi)lll,r;;)fdk er;‘p?;:; i:ir::f ;1(:25 jock with ordyers to give them away
13|12 32 H(l;JhEY le_ms AND THE NEWS-Sports, 12| 16| 5 | THE CARS-Magic, Elektra on target with the morning listeners, gfeatwgly, the prize was in great
rysaiis 1314 6 SLADE-Run, Runaway, CBS Associated who were more than willing to sport GHETCL
14| 16| 10, DAVID GILMOUR-About Face, Columbia 14| 13! 6 | RICK SPRINGFIELD-Love Somebody, RCA KRQR's call letters on their cars in Morning team John Boy & Billy
15| 14 | 13 DWIGHT TWILLEY-Jungle, EMI/America 151111 12 DWIGHT TWILLEY—Girls, EMI-America conjunction with their common had listeners calling in explaining
161 151 13 BON JOVI-Bon JOVi, Mercury 1 PARSONS ' ) plight. in fact, many listeners not in- Wh_y thCy nee_ded the glo.ve’ Jet.-f
171181 7 SOUNDTRACK-Hard To Hold. RCA 161 15| 6 Tn]E A/_{‘A’: ONS PROJECT-Don’t Answer clined to display stickers for stations Wicker asked listeners to imitate Mi-
—rard 1o flolc, D WG are more likely to brand their car chael and explain what happened to
18| 19| 28 J%HN/CMOUGAR MELLENCAMP-Uh-Huh, 17 18| 6 JOHN COUGAR MELLENCAMP-The Authority when the slogan hits home the other glove, while Fred Story had
iva/Mercury Song, Riva/Mercury * *x * listeners convincing him they were
19171 5 Hﬁ?gR/ﬁCT*:gNF/iQA%O';‘fSON/SHRIEVE— 18| 17 | 12| BON JOVI-Runaway, Mercury Station: KLOS Los Angeles (AOR) the biggest Michael Jackson fan.
20| 20| 13 TN E L R G 191201 6  STEVIE NICKS-Violet And Blue, Atiantic Contact: Steven G. Smith Station: WWSC Glens Falls, N.Y
- e, Columbi : L w : R Y.
: 20| 21| 13| SOUNDTRACK-Footloose, Columbia Concept: “Grudge Match of the ) T
21| 21| 12| HOWARD JONES-Humans Lib, Elektra Sub 805" Contact: Dave Covey, station
o | 22| 22| 12| WANG CHUNG-Points On A Curve, Geffen U el o WD) BIR UG S50 umblfa ‘ Execution: Morning man Frazer i Bl
€ | 23 l 28| 4 | JOE JACKSON—Body And Soul, A&M 22 (19| 6 | THE ALAN PARSONS PROJECT-Prime Time, Smith refers to the station as “South-  Concept: Giant garage sale _
Q| 24 ORION THE HUNTER=Orion The Hunter Arista ern California's rock and roller derby ~ Execution: Developed as a communi-
3 Portrait ' 23|28 5 JOE JACKSON-You Can't Get What You Want, leader,” and so it is that tickets to the 1Y ",‘VOIVC"‘IC"‘ P“}’]JCCt in 1981, “;1‘5
= A&M ] featuring the T-Birds. semi-annual event has grown into the
= | 25| 23| 32| THE ROMANTICS-In Heat, Nempero season opener leaturing the ’ ion's bi :
BREs) = €5-In Heat, Nemperor 24|26 | 7 | WANG CHUNG-Dance Hall Days, Geffen the Bombers and the Devils (we're ~ Station’s biggest promotion effort.
< | 26| 241 10  BILLY RANKIN-Growin" Up Too Fast, A&M talki ller derby here) have be Attracting over 6,000 people in this
oc.i 27 l 25 | 4 BERLIN-Love Life, Geffen e | 6 LY (YA (o0 (R, Aty ?ve?i\zgye%ut ifythaetrfﬁplz;v}e]eadeer: small market and generating over
— | 28| 29 ] 4 SOUNDTRACK—Up The Creek, Pasha 26 | 22| 6 THE ROMANTICS-One In A Million, Nemperor igsn’t enougfl o lure fans to the Olym- $65,000 for charitable causes, the
& l 29| 27| 4 ICICLE WORKS—Icicle Works, Arista 27 | 24 | 15 | VAN HALEN-Panama, Warner Bros. pic Auditorium (also the site of week- event is seen as a positive for all in-
= 13021 6 THE GO-GO'S—Talk Show. |.R.S 28|29 3 SCORPIONS-Big City Nights, Mercury ly wrestling, which if it wasn’t sold V°1_V°d- Howev?ri ?air;nrigeagdcexe-
p L& ; crucial. To nd, Cov-
g 31( 31| 9 | THE ALARM-Declaration, IRS 29 32| 3 | ZZTOP-Legs, Warner Bros. ot Wetl}ll ‘"l_f’dvancse ‘.Vt‘}’l"ld p'°?.abl)y z; e
: e another Frazer Smith promotion), : :
| 32|32 28 GENESIS—Genesis, Atlantic 30 | 271 5 HOWARD JONES-What Is Love, Elektra Smith himself will host the intermis. contact him at (815) 793-4444 for de-
| 33| 30 12 DQN FQSELBERG—Windows and Walls, Full 31730 | 6 | BERLIN-No More Words, Geffen sion event. as he and Bob Zany baule  'atls and SU%SSSEE"YSE BORNSTEIN
; oon/tpic 32|35 3 ICICLE WORKS-Whisper To A Scream, (Birds it out, skating on the hardwood oval
34| 36| 3 | TALK TALK-It's My Life EMI-America | Fly) Arista track in what Smith terms “Grudge
35| 38| 20| CYNDI LAUPER-She's So Unusual, Portrait 33 31| 6 | HAGAR/SCHON/AARONSON/SHRIEVE-Top Of Match of the '80s.” Over 500 tickets Billboard.
36 | MOTLEY CRUE=Shout At The Devil Elektra The Rock, Geffen and T-shirts have been given away
37| 41| 2 | 2.2.TOP-Eliminator Warner Bros. 34 (33| 2 | THE GO GO'S-Head Over Heels, | RS. via this camp-style promotion for an .
38| 37| 14| CHRISTINE McVIEChristine McVie, Wamer | 35 | 37 | 2 | CYNDI LAUPER-Time After Time, Portrait G (L G193 (O Tt [ st 0
Bros ' 36 | GEEEP| CHRISTINE McVIE-Love Will Show Us H AOR crowd,
. cVIE-Love Wi oW ow, * * *
39 m RUSH-Grace Under Pressure, Mercury Atlantic Station: WTVN Columbus (AC) _—
40 | 34 ‘ 7 M(!SSING PERSONS-Rhyme And Reason, 37 | 34 | 10 DAN FOGELBERG-The Language Of Love, Full Contact: Lori Langholz R E D O
apitol | | Moon/Epic Concept: Boy George Look-Alike ADI
41| 35| 22| MANFRED MANN-Somewhere In Afrika, 38 (36| 2 MR. MISTER-Hunters Of The Night, RCA Execution: Without a doubt, the AC-
! | Arsta . 39 ‘ 52 THE ALARM—68 Guns, | R S. g sounding,  bizarre-looking  Boy PROGRAMMING
42| 33| 11| QUEEN-The Works, Capitol , George is a topic of conversation, es- CONVENTION
a3 | PAT TRAVERS—Hot Shot, Polydor 40 DUKE JUPITER-Little Lady, Morocco i : . g 50 S
_ , ) pecially on conservative outlets suc uly 5-8,
44| 39| 25 38 SPECIAL-Tour De Force, A&M &l | ST THE CARS-Hello Again, Elektra as WTVN. So when the station an- L Enf 2]
42 | 44| 3 | TALK TALK-It's My Life, EMI-Ameri : nfant Plaza
45| 43| 2 INXS—The Swing, Atco ALK ~It's My Life, EMI-America nounced a look-alike contest at the Washington, D.C
| 46 | CHED|  KING CRIMSON-Three Of A Perfect Pai 43|40 | 2 | HEART-The Heat, Pasha TR SAERTIoS e, AR :
! | | Warner Bros. 44 | 55 | 3 DAVID GILMOUR-BIue Light, Columbia
| 47 | 40| 14| EURYTHMICS-Touch, RCA | 4539 | 2 | ORION THE HUNTER-So You Ran, Epic
l 48 DIRE STRAITS-Alchemy, Warner Bros. 46 | 38 | 13 | MANFRED MANN'S EARTH BAND—Runner
NEw ENTRY DUKE JUPITER-White Knuckle Ride, Morocco | I Arista
| RATT-Out Of The Cellar, Atlantic 47 | 42 | 6 MISSING PERSONS-Give, Capitol
T Add 48 m RUSH-Distant Early Warning, Mercury
!
op s 49 | 57 | 2 SLADE-My, Oh My, CBS Associated
1 | RUSH—Grace Under Pressure, Mercury 50 | 48 | 13 | THE PRETENDERS-Time, The Avenger, Sire
51 KING CRIMSON-Sleepless, Warner Bros.
2 | DUKE JUPITER-White Knuckle Ride, Morocco - 6 S LR
‘ 52 RATT-Round And Round, Atlantic
| 3 L|TTLE STEVEN AND THE DISCIPLES OF SOUL-Voice of 53 HAGAR, SCHON, AARONSON, SHRIEVE-
| America, EMI-America | Whiter Shade Of Pale, Geffen
4 l RUSS BALLARD-Russ Ballard, EMI-America 54 . 45 | 3 M!-SEX-Castaway, Columbia
5 ‘ PSYCHEDELIC FURS-The Ghost In You, Columbia (45) 55| 53 3 L A e BT
6 | FACE TO FACE-10,9,8, Epic | 56 I 56 | 2 VAN HALEN-Jump, Warner Bros.
7 | BON JOVI-Bon Jovi Mercury 57 | 47 | 3 | PAT TRAVERS—Killer, Polydor
| 4 \ CHRISTINE MeVIEChristine MeVie, Warner Bros 58 EE: INXS-Original Sin, Atco
— cVie, Warner Bros.
l AL Ly LR 59| 49 | 6 | MODERN ENGLISH-Hands Across The Sea, | _
9 ORION THE HUNTER-So You Ran, Epic (12 Inch) | Sire T8 | o
) 60 | 41 | 15 EURYTHMICS-Here Comes The Rain Again, SHOPPING FOR SHOPPERS—WCAO Baitimore PD Johnny Dark, left, hosts
1B |, (AX HERNHANE HYn Racie, HICK ! - RCA a remote broadcast from the city’s Golden Ring Mall with Ricky Skaggs.
A compilation of Rock Radio Airplay as indicated by the nation’s leading Album oriented and Top Track stations. The Epic country singer had just come from an in-store at the Mail’s Mont-
| P gomery Ward.
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TOTE-ABLE TAPES—PDMagnetics is marketing its VHS T-120 tapes in this

“Super Saver 10-Pack,” which retails for $89.95 and includes a coupon

good for the buyer’s choice of either a $10 rebate on the purchase or 10
free videocassette storage boxes.

Record Factory Executives
Map New Business Course

LOS ANGELES—Thirteen cor-
porate executives from the Record
Factory retail chain spent five days
last week mapping a business course
that welds team building with man-
agement education to produce more
strategic planning.

From April 2-6, the Bay area-
based chain was directed by San Jose
State Univ. management professor
Pat Williams, director of the school’s
center for management training and
development.

At the start, Williams projected
problems to the group, asking for
written answers from attendees
which then became part of team dis-
cussion. The teams were required to
reach a consensus from the individ-
uals’ answers. The exercise was the
base for the team building within the
33-store organization.

The conference then delved deeply
into its own retailing operation. Who
are customers? Why do they buy?
Why do they leave? These were

among sample queries to the group.

The 13 also reviewed what they
considered Record Factory’s unique
and /or strongest points in building a
customer base, probing into what ex-
cites customers to action and what
maintains them.

Williams asked for actual corpo-
rate strategies from individuals based
on the foundation created thus far in
the week-long conference.

Toward the end of the week, Wil-
liams stressed individual contribu-
tions to the success of the chain. He
asked the 13 to map out procedures
in which each might specifically con-
tribute to the corporate whole.

Record Factory, which has been
an industry leader in corporate re-
search, pioneering such incisive
methodology as focus groups in a
search for proper direction (Bill-
board, March 17), intends to hold
quarterly meetings to review the pro-
gress of the program set up last week
at Lake Tahoe.

JOHN SIPPEL

—

INTRODUCING IMPROVED
CASSETTE STORAGE

Our albums are compact, dustproof
and sturdy

OFFER YOUR CUSTOMERS
THE TRIMPAKw ADVANTAGE

blackbourniine.

10150 Crosstown Circle
Eden Prairie, MN 55344

TOLL FREE: 800-328-6369

Retailing

SHARE SEEN DOUBLING

Rock Accessories On The Rise

By JOHN SIPPEL

LOS ANGELES—Rock accesso-
ries and clothing are contributing
substantially greater percentages of
the gross sales at four U.S. chains.

Executives at the Record Bar, Sev-
enth Heaven, Mainstream and Moth-
er's all agree that rock-related mer-
chandise and clothing have probably
doubled their share of the chains’ vol-
ume in the past six months.

The Bar’s Bruce Levy ses boutique
wares’ share at 6% and growing.
“We expect accessories and boutique
to do 20% by 1985, Levy says. Carl
Faby of Mainstream and Dan Bredell
of Mother’s both call the.progress of
this new accessory/clothing wing
“tremendous.” Bredell says he is so
impressed that he intends to set up
four-color presses and other equip-
ment in the Fargo-Moorhead area to
manufacture his own line of T-shirts,
muscle shirts and jerseys for national
sale.

Phil Bourne, who joined Jan Fich-
man’s Seventh Heaven, a two-store
Kansas City, Kan. chain, a year ago
as general manager, describes the
first six months of his tenure and ex-
perience with such alternative mer-
chandise as ‘‘great.”” *‘In both our
stores, we have 60 feet of floor space,
which houses three huge display
cases and numerous display fixtures.

In our main store, we have converted

another second-tloor traffic area into
a music fashion department. Up
there, we have Boy of London and
Leather Graphics leather clothing,
slacks and jackets, ranging in price
from $69 to $183.

“We stock very trendy, showy
sport shirts from $19.99 to $29.99,”
Bourne continues. “*We've moved
items like rock jewelry up there. Our
customers see new clothes on tv.
They ask us abeut it. Then we have
to call various suppliers to see who
makes it.

“Qur next stzp is working closer
with local and regional acts to help
outfit them, maybe even design some
clothes for them,"” says Bourne.
**Acts are the trendsetters. When
groups work locally, we get calls
about clothes they wore.”

Bourne recently added lines of
scarves and bandanas, which are
moving out well from $4.99 to $8.99.
Faby, Bredell ard Levy have convert-
ed from shrink-wrapped wares to
putting articles out on counter-top or
floor display fintures where custom-
ers can feel and inspect the accesso-
ries more closely. Bredell says he
buys used department store fixtures
or, like the others, buys a quantity for
which he receives a free display
fixture.

Faby reports 2xcellent turnover for
heavy metal leather goods, drum-
mers’ gloves, wristbands, belts and

headbands. They cost up to $26.
“*Michael Jackson outsells every act
four to one right now,” he says.

Bourne and Levy warn stores to be
cautious ordering boutique wares
with group logos, which they con-
tend are only as good as the act’s cur-
rent hit single or album. “A lot of
groups, like Motley Crue and Quiet
Riot, were late in getting commercial
licensing deals. By the time we get
such merchandise, it doesn't move
out like when they had a hit,” Levy
says.

Faby and Levy say that since last
Christmas, when they experimented
with black satin jackets, they have
found these $39.95 to $69.95 items to
be movers. All four chain executives
agree that tour programs, ranging in
price from $3 to $8, are showing fast-
er turns as more different titles are
provided.

Levy says he has a universe of 20
test stores, where management’s sav-
vy backs such accessories. The other
three say they buy samples and test
them in their outlets. Bar stores buy
many items direct.

Because there is no return on most
such merchandise, Levy says the Bar
has introduced markdowns. All four
confirm that such a lowering of price
is necessary and that it’s unusual to
have to price below cost to move the
goods out. Markups are most attrac-
tive, ranging from keystone to more
than 250%.

Video Dealer Mulls Adding Music

Miami’s Salter Hopes To Start Selling Records, Tapes

MIAMI—Four-year veteran video
specialty store owner Rodger Salter
is a rarety, a video dealer hoping to
add records and tapes to his inven-
tory. Salter says he has run up
against a wall of discount video rent-
al pricing, thus prompting expansion.

“We're being killed by discount
rentals, forced to go to $3 a night by
the Albertsons and Eckards and oth-
er mass merchandisers going into
video rental,” says Salter, who at-
tended the recent National Assn. of
Recording Merchandisers (NARM)
convention looking for ideas.

As it happened, while there Salter
met Lou Fogelman, past president of
NARM and head of Music Plus in
Los Angeles, who has moved aggres-
sively into video along with most
West Coast record/tape chains. He
advised Salter to go exclusively with
prerecorded cassettes, stocking no
LPs.

While most video specialty dealers
continue to see market expansion and
talk about the growing VCR base op-
timistically, Salter says he happens to
be in a particularly competitive pock-
et. He cites not only the mass mer-
chandisers now into rental, but also
such record/tape chains as Spec’s
Music, which has been steadily add-
ing video rental.

“I'm renting more product than
ever, but I'm making less money all
the time,” says Salter, who has just
fully computerized his single-unit op-
eration. Speaking of the Altos system
he developed, he says, ““I can even
have the late charges printed out. I
hope to be able to market the system
to other dealers.”

Salter claims he has traditionally
been ahead of the competition here in
video specialty. He had the first laser-
disk club and the third videocassette
rental club. From the beginning, he
has published a six-page newsletter,
“Heavenly-Gram,” keyed to the
store name, Video Heaven. He has
close to 1,000 club members.

www.americanradiohistorv.com

In 1981, Salter also organized a lo-
cal video dealers’ organization. “We
were doing joint advertising. Then
the jealousies set it. We broke up.”
Now Salter sees the need to organize
again to combat pending video rental
legislation.

At one point. Salter had two oper-
ating units. He has since closed the
second one to concentrate his efforts
on the 1,000 square foot Oakland
Blvd. store he now operates with his

BUMPER STICKERS

HIGH QUALITY MERCHANDISE
FULLY LICENSED
FULL COLOF

wife and one full-time employe.

He says X-rated product repre-
sents 55% of his volume. ““Without
X-rated I would have been gone a
long time ago.”

Video Heaven maintains a library
of 1,200 titles, all VHS. He says com-
petition has also forced the store to
maintain longer hours, but adds that
at least he has held ground in one re-

spect: He still doesn’t open on
Sundays.
5
°
|
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California Fosters
6601 Elvas Avenue
Sacramento, California 55819

23

ayvoaIg 'v861 ‘8 iddv


www.americanradiohistory.com

24

APRIL 28. 1984, BILLBOARD

This listing of new LP/Tape releases is designed
to enabie retaiters and radio programmers to be
up-to-the minute on availabie new product. The
following configuration abbreviations are used:
LP—album; EP—extended play; CD—Compact
Disc; CA—cassette; 8T—8-track cartridge;
NA—price not available. Muitiple records and/
or tapes in a set appear within parentheses fol-
fowing the manufacturer number.

POPULAR ARTISTS

ATLANTA

Pictures

LP MCA MCA 5463 $8.98

CA MCA 5463. $8.98
DEAD OR ALIVE

Sophisticated Boom Boom

LP Epic BFE 39274 (C8S). no list

CA BET 39274 : ....no list
ELY, JOE

Hi-Res

LP MCA MCA 5480 .. $8.98

CA MCAC 5480.. $8.98

Leading Wholesaler of ’
Ali Brands of Audio/
Video Tape, Computer |
Diékettes, Recorder/
omputer Care &
Accessories

*Monthly Specials

*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484

In NC, 1-800-672-2802
Raleigh/Cary, 919-467-3302

P.0. Box 884 Dept.iB CE_V,L\JC 27511

Makin’ The Point
LP MCA MCA 5473
CA MCAC 5473

FUNK DELUXE

LP Salsoul SA 8565 (RCA)
CA AC 85

GRAY, MARK

Magic
LP Columbia B6C 39143 (CBS)
CA B6T 39143 .

THE GROUP

I Hear, | See, | Learn
LP Jive JL6 8209 {(Artista)....

KERSHAW, NIK

Human Racin
LP MCA MCA 33020
CA MCAC 39020

LAMB, ANNABEL

The Fla
LP A&M AP 5001 (RCA)
CA CS 5001

LEWIS, JERRY LEE

| Am What | AM
LP MCAMCA 5478
CA MCAC 5478,

MC ENTIRE, REBA

Just A Little Love
LP MCA MCA 5475
CA MCAC 5475.....

MENDES, SERGIO
LP A&M SP 4984 (RCA).

KENNY ROGERS

BLANK & PRE-PRINTED

CUSTOM OR PROMOTIONAL

...$8.98

$8.98

$8.98

..$8.98

..no list

no list

$6.98

$6.98

...$6.98

800/648 - 0958

GOPHER PRODUCTS CORP

2201 Lockheed Way.
Carson City. Nev 83701

BIG APPLE
ENTERTAINMENT,

a leading distributor of home
entertainment products, serving
dealers from coast to coast.

@ OVER TEN MILLION

DOLLARS IN INVEN-
TORY AT ALL TIMES.
We sell Major Brands only:—
*Panasonic *JVC  eAtari
*Toshiba eJensen °*Sony
*Sanyo *Timex *Epson *Clarion
sAudio Technica c¢Pioneer
eActivision *RCA eM-.Network
*Mattel *Colecovision
sCommodore *Teac.

IN NEW YORK CALL:
(212) 233-0747

BIG APPLE

15 PARK ROW,
NEW YORK CITY
NEW YORK, 10038

DEPT. BB

!rﬂam%

SEND TODAY FOR YOUR FREE 300 PAGE
BIG APPLE CATALOG OR CALL TOLL-FREE

1-800-221-3191

ENTERTAINMENT

DISTRIBUTORS OF AUDIO « VIDEOQ ¢ TAPES « ACCESSORIES

FREE CATALOG

300 PAGE AUDIO/VIDEO/ COMPUTER, ELECTRONICS CATALOG
—

@ WE OFFER OUR

CUSTOMERS THE
FOLLOWING SERVICES:
*Daily Specials *Product Infor-
mation by Phone ¢Export Divi-
sion *One Stop Distribution
*Monthly Newsletter on Our
Specials

B LARGE SELECTION AND

EXTRA PROFITS. Take a
bite of the Apple and call
(1-800) 221-3191

ae
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New LP/Tape Releases

FRANKE & THE KNOCKOUTS

CA CS 4984 ... .$8.98
THE O'JAYS
Love And More
LP Philadelphia International
FZ 39367 (CBS) .. .no list
CAFZT 39367 ............. . ...no list
ONE THE JUGGLER
Nearly A Sin
LP RCA AFL149589 .$8.98
CA AFK1 4959 $8.98
ONE WAY
Lady
LP MCA MCA 5470 $8.98
CA MCAC 5470 $8.98
PRETTY ROUGH
Got The Fire
LP RCA KKL1 0536 .. $8.98
CA KKKLO536........ $8.98
PSYCHEDELIC FURS
Mirror Moves
LP Columbia BFC 39278 (C8S). no list
CA BCT 39278 . o0 list
REED, LOU
New Sensations
LP RCA AFL14998 $8.98
CA AFK1 4998. . $8.98
R.E.M.
Reckoning
LP 1.R.S. SP 70044 (A&M) $8.98
CA CS 70044. $8.98
RESCUE
LP A&M SP 12507 (RCA) ... .$5.98
CA CS 12507 $5.98
SPACE
An Interesting Breakfast
Conversation
LP 1750 Arch S 1806. $8.98
SYLVERS. EDMUND
Take Me Over
LP Arista AL8-8:95 $8.98
TACO
Let's Face The Music
LP RCACPL1 4920..... ..$9.98
CA CPK14920 $9.98
THOMAS, B.J.
Shining
LP Columbia FC 39337 (CBS) . _no list
CAFCT 39337 ... ....no tist
THE TOURISTS
Should Have Been Great Hits
LP Epic PE 39318 (CBS) ................ no list
CAPET 39318 ... .no list
THE VALENTINE BROTHERS
LP A&M SP 4989 (RCA) ........ $8.98
CA CS 4989 O — e =5 $8.98

WATERS., ROGER
The Pros and Cons of Hltchhiking

LP Columbia FC 39290 (CB e -no list

CAFCT 39290 .no list
WESTON, RANDY

African Rhythms

LP 1750 Arch S 1802... .$8.98
YELLOWMAN

King Yellowman

LP Columbia BFC 39301 (CBS)........no list

CABCT 39301 s .no list

THOMAS, TOMMY
Gotta Give A Little Love

LP Gold Mountain GM 80006 (A&M) $8 93

CA GT 80006......................

ABERCROMBIE, JOHN
See George Marsh

CRUSADERS
Ghetto Blaster

CLARK, LOUIS, & THE ROYAL
PHILHARMONIC
Hooked On Classics

LP RCA AYL1 5022 $5.98
CA AYK15022 ... a 5 .$5.98
Hooked On Classics Il

LP RCA AYL1 5023 . $5.98
CA AYK15023 .. $5.98
Hooked On Classics i

LP RCA AYL15024 .. $5.98
CA AYK15024 .. .$5.98

ELGART, LARRY, & HIS MANHAT-
TAN SWING ORCHESTRA
Hooked On Swing

COUNTRY

DICKENS. LITTLE JIMMY
Columbia Records Country Music
Foundation Historic Edition

LP Columbia FC 38905 (CBS)..
CA FCT 38905.......

JONES. GEORGE

You've Still Got A Place In My Heart
LP Epic FE 39002 (CBS) ..... .no list
CA FET 39002 ... no list

KING, JACKIE
See Willie Nelson
MANDRELL. BARBARA
Clean Cut
LP MCA MCA 5474
CA MCAC 5474
MANDRELL. LOUISE

I'm Not Through Loving You Yet
LP RCA AHL1 8015 ... $8.98

....no list
no list

CA AHK1 5015 SB 98
MC DOWELL, RONNIE

Willing

LP Epic FE 39329 (CBS).............. .no list

CA FET 39329 .. N no list

NELSON, WILLIE, & JACKIE KING
Angel Eyes

LP Columbia FC 39363 (CBS) no list

CA FCT 39363 no list
TILLIS, MEL

New Patches

LP MCA MCA 5427 ...$8.98

CA MCAC 5427 ... ... $8.98

MASS PRODUCED
PHOTOS
Genuine Glossy
Photographs
from your original
photo or
negative

Brochure & Samples™

trom plant neares: you
MASS PHOTO CO.
1315-B Waugh
Houston, TX 77019
1439-B Mayson, N.E.
Atlanta. GA 30324

WwWwW.americanradiohistorv.com

LP MCA MCA 5429 $8.98 LP RCA AYL15025 $5.98
CA MCAC 5429 .. ....$8.98 CA AYK1 5025 .. .$5.98
MARSH, GEORGE, & JOHN o G e i e
LP RCA AYL1 5026 .$5.98
ABERCROMBIE CA AYK1 5026 $5.98
Drum Strum
1P o9 byt B 8 $8.98 | ONDON SYMPHONY ORCHESTRA
MASEKELA, HUGH & ROYAL CHORAL SOCIETY
Techno-Bush Hooked On Rock Classics
LP Arista JL8 8210 (RCA).. $8.98 LP RCA AYL1 5027 . 4 ..$5.98
RENBOURN, JOHN CA AYK1 5027 ..$5.98
Sir JohnAlot Of
LP Windham Hill LL 0084 $9.98
CA LT 0084 $9.98 To get your company's new album and
tape releases listed, either send release
sheets or else type the information in
CLASSICAL the above format on your letterhead.
Please include suggested list price
ALAIN. MARIE-CLAIRE whenev.er possible. Send to Kim Free-
Bach Organ Chorales man, Billboard, 1515 Broadway, New
LP Erato NUM 75064 (RCA) $10.98 York, N.Y. 10036.
CA MCE 75064... $10.98

Billboard=

Top25

Survey for Week Ending 4/28/84

Video Games.

i £ ‘ These are the best selling home video games | I l s | l
| % | = | € | compied from retail outlets by the Billboard 2 glz|8
2| & | S| research department '§ & E,é
2 |§ 3| TME 2232
Manufacturer, Catalog Number | -
(1) PITFALL I1-Activision AB-035 |
2 | 2 |37 POLE POSITION-Atari CX 2694 oo |
3 | 1 37| Q-BERT-Parker Brothers 5360 Ll Rl g
4 | 4 {15, CONGO BONGO-Sega 006-01 LR
| 5| 8 |57 CENTIPEDE-Atari CX 2676 oo e
6 13|11 MOON PATROL-Atari CX 2692 oo
7 | 7| 9| FRONTLINE-Coleco 2650 o] |
8 | 14|35 DECATHLON-Activision AZ 030 i
25l SN AR W&l |
9 | 15|35 | KANGAROO-Atari CX 2689 (oo
10| 5 | 25| POPEYE-Parker Brothers 5370 Eo oo
- \
11 12| 85| FROGGER-Parker Brothers 5300 |je |0 op |
12| 6 | 19 SPACE SHUTTLE-Activision AX 033 °
| 13] 10 61 MS. PAC-MAN-Atari CX 2675 o | |
14| 11| 67 RIVER RAID-Activision AX-018 ° e )
| (
15/ 16| 43 BURGER TIME-Intellivision 4549 o| | |e
16| 9 | 25| DIG DUG-Atari CX 2677 e T
17 |22 7 | FRENZY—Coleco 2613 |e| \
| 1 - LFidh ECORcD N - 1
18| 23| 9 | MARIO BROTHERS-Atari CX2697 o | (
Ll Lan — | |
19| 24| 3 | B.C’S QUEST FOR TIRES-Sierra On Line |
| 2051530 - |o
|20 17 23| JOUST-Atari CX2691 oo
21|21 31| MR DO-Coleco 2622 o |e
2220 | 41| JUNGLE HUNT-Atari C-2688 ) [ |
J L= £ —
23 | CIEE|  BUMP N’ JUMP-Intellivision 4688 . .|
24 19| 5 | SUBROC-Coleco 2614 K
- 1
25 | CIEEX)  ADVANCED DUNGEONS AND DRAGONS- ’
Treasure Of Tarman-Intellivision 5300 ° | e
*Denotes cartndge {[mu.w tor play on hardware conhguration. l J:
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~ TWO TV BLOCK-BUSTERS

GI{EA'I‘ PLIND WIS

- As SEEN ON TV

N IVLTLABLE

FOR RETAIL SALES!

ALREADY TRIPLE PLATINUM IN CANADA
GOLD IN THE U.S.A. AND #1 IN AUSTRALIA

SUPRORTED BY

$200 000 OF TV ADVERTISING

SO BESURETOGRABYOURSHAREOFTHEPROFITS
ORDER NOW FROM YOUR MCA DISTRIBUTING REPRESENTATIVE.
DISCOUNT, DATING AV_N,D IN-STORE DISPLAYS AVAIL,ABLE.
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DISCUS MUSIC WORLD

Canadian Chain Eyes Florida

HOLLYWOOD, Fla.—Claiming
to be the largest retail chain in Cana-
da, 60-unit Discus Music World,
Quebec is. In many respects, pacing
trends in the U.S. Moreover. accord-
ing to Lyn Wayne of parent Millbank
Music Corp., the company is eagerly
looking for a chain acquisition in
Flonda.

Distinguishing Discus as a chain
rather than a franchise network in
Canada, Wayne, while here  at
NARM, said that the major Canadi-
an trend for the chain is to open sec-
ond units in malls. Millbank, found-
ed by brothers Jerry and Richard
Shapiro along with Irving Heisler,
has also pioncered in establishing
theme stores.

Originally, the chain designed
Jukebox as a store targeting an un-
usually young demographic: ages 8 to

[4. “Even the fixturing is lower in
height than usual,” Wayne said.
Classicus and punk-styled New York
New York are two other store
configurations.

Discus 1s strung out from Halitax
in the Maritime provinces to Vie-
toria, B.C. They're located 90% 1in
major malls, but Wayne said 1t's a lot
of geography. “Consider that our
population 1s 22 million, or 10% of
America’s, and that we're the same
size as Mexico City or California.”

Why Florida? Wayne said 1t’s a vi-
brant market and the chain’s princi-
pals like the 1dea of coming down
here regularly. Thus Discus could be
the next major chain to invade this
state, where Camelot, Musicland.
Record Bar and more recently West-
ern Merchandising are all carving
out claims.

Retailing

Now Playing

Survey Pinpoints Upscale Audience

By FAYE ZUCKERMAN

Families with children less than 18
years of age and incomes in excess of
$30,000 a year are targets for the
home computer industry in 1984, re-
ports Clive Smith, who spearheaded
a survey of 4.000 American homes on
the subject of home computers. This
research, performed for Boston-
based market researcher The Yankee
Group, spotlights a high level of so-
phistication for prospective home
computer buyers that, Smith says,
should not be under-rated.

“The home computer industry is
dealing with an cducated chientele
that 15 looking for useful applica-
tions,” Smith pointed out at a recent
two-day semnar in New York spon-

TO MAKE A CASSETTE TAPE SOUND LIKE MUSIC,
YOU'VE GOT TO KNOW WHAT MUSIC SOUNDS LIKE.

Think about 1t. What other tape manufacturer also builds professional
recording equipment including 24-track and digital studio tape
recorders? What other tape manufacturer has 72 years of experience as a
major record ccmpany? Other tape manufacturers may talk about “digitai
ready,” but do you know Denon developed the digital recording process

in 19727

i~

music.

DENON_ws== DX7/90
DENON. =i DX8/90

DENON DXM'90

It is this unique combination of technical and musical expertise that
ted Denon to use Dynamic Distortion Testing to optimize DX cassette
tape performance in the presence of real musical signals. not mere
laboratory test tones. The result is the most musica/ of all cassette tape.

Denon DX-Cassette tape. When we claim it's better, we say it with

www.americanradiohistorv.com

sored by the Boston firm. “Pricing 1s
no longer an issue. Today's buvers
are looking for sottware applications
and features.”

Some 14 mitlion American families
currently have youngsters under 18

SOFTWARE CHART

and fall into the $30,000-plus income
bracket. Additionally, a total of 25
million houscholds in the U.S. make
more than $30,000 a year.

With home computer penetration

(Continued on opposite page)

ANALYSIS

‘MULE’ Kicks Onto Top 10

One of the first sophisticated eco-
nomic simulation packages to come
onto the Education Top 10 s
“MULE” (Multiple Use Labor Ele-
ments). Conceived by Dan Bunten,
who holds an MBA, the software
challenges users to compete for tinan-
clal advantage on a distant planet.

“MULE™ is onc of the few multi-
player games that allows for four
players to get involved in game ac-
tion, which deals with bargaining.
auctions and interacting with the
compuler. An accompanying instruc-
tion manual outlines the software's
scenario and rules.

Bunten. 35, explains that the usc of

mules, which play a major role in
game action, by noting that while the
simulation takes place in a highly de-
veloped  intergalactic  society, the
mules bring in an undercurrent of
“primitive.” Many of the ideas be-

hind “MULE." Bunten says, come
{rom his passion for science fiction.
Bunten is once of a five-member

tecam which worked 10-12 hours a
day tor nearly seven months develop-
g the title. Of note is the music tor
“MULE,” which was scored by mu-
sician  Roy Gloves. Additionally,
Alan Watson, Jim Rushing and Bill
Bunten, Dan’s brother, developed the
sound effects, graphics and high-level
strategy.

Together, these five make up the
Ozark Softscape design team, based
in Arkansas. According to a spokes-
woman for Electronic Arts, which
publishes the educational title. “The
group believes that no single member
could create the breadth of strategic
nuances that was designed into
‘MULE""

And while neither Electronic Arts
nor Bunten would reveal sales figures
for “MULE." it 1s believed they are
somewherc in the 40,000-50,000
range. Most would agree that the
synchronized graphics, sound and
game action contribute to this title's
SUCCESS. FAYL ZUCKERMAN

/v

MAGNUM OPUS—Clint Eastwood pilots the first mission of ‘“Firefox,”

Atari's laserdisk arcade game based on Eastwood's film of the same name,
using actual film footage. The game player is an American fighter pilot as-
signed to steal a Russian plane.

NEW C&M

OLDIES CATALOG
:=CALL TODAY=!

Record Retailers-Disc Jockeys
Radio Stations
Juke Box Operators

Catalog List Oldie 45’s, Lp's
and Cassettes(when available)
MD LOCAL 699-5888 - MD 800-482-7174
OUT OF STATE

WATS 800063800596
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Three Major Music Deals Cut

Pacts Point Up Genre’s Importance In Home Market

By TONY SEIDEMAN

NEW YORK-—In a sign of music
video’s increasing importance as a
home video genre, three major deals
have been cut in the last few weeks.
The pacts include:

® A deal between MTV and Sony
Video Software Operations that is the
video music channel’s first multi-title
home video contract.

e A multi-program deal between
U.S. home video indie Media Home
Entertainment and PolyGram U.K.
which seems to indicate that some of
the trends that have sent rights prices
soaring for feature films have begun
to reach into the music video
marketplace.

o A strengthening of the link be-
tween MGM/UA Home Video and
Delilah Communications, perhaps
the top independent producer of
long-form home video programming.

The Sony-MTV deal will put six
full-length MTV made-for-cable pro-
grams out on videocassette. The pro-
grams will include five full-length
concerts and one documentary. The
concerts are by Warren Zevon, Gra-
ham Parker, Split Enz, Kansas and
the Outlaws. The documentary is a
half-hour  program  on Pete
Townshend.

European rights to the programs
have been picked up by PolyGram,
while RCA bought U.S. CED video-
disk rights, says MTV’s Chip Rank-
lin. The home video industry is look-
ing for music, he says, adding, “Each
company we offered it to was
interested.”

One reason for the curiosity, he
says, is that the programming was
*‘sent out with a price tag that was at-
tractive.”” The goal of the low prices,
says Ranklin, is to enable home video
companies to put a retail price on the
titles that won't price them out of the
consumer marketplace. The $29.95
set by Vestron Video's ‘*Making Mi-
chael Jackon’s ‘Thriller’ "' is a good
target price range, he opines.

Potential home video revenues
have become *‘a substantial part” of

the means by which MTV helps to
pay for its made-fors, says Ranklin.
“They’re a very serious consideration
in any project.”

The current deal, although it is
MTV’s first announced home video
pact, does not mean the network has
committed itself to Sony, says Rank-
lin. Future deal making will be done
on a show-by-show basis, he says,
and at this moment negotiations are
going on with other home video com-
panies which he says will probably

_ result in signed contracts within 90

days.

No video clips will be involved in
these deals, says Ranklin. “It will all
be long-form.”

The Media Home Entertainment
deal with PolyGram U.K. will pro-
vide the U.S. home video indie with
“a flow of viable, well-known prod-
uct,” says MHE vice president Paul
Culberg. What Culberg is aiming for
is the same kind of security his com-
pany gets when it purchases the
rights to a big-name feature film—a
title that is, to a degree, automatical-
ly presold simply by the power of its
name.

Groups included in the PolyGram
UK./MHE deal include Dire
Straits, the Jam, Siouxsie & the Ban-
shees, and “some very early David
Bowie,” says Culberg. Reflecting the
opinion of almost all U.S home video
manufacturers, he says that music
video is currently *‘a very small part
of the business.™

Because of this, Culberg notes, it is
all the more essential that a firm be
careful when it moves to buy pro-
gramming. Rights owners are mak-
ing “a lot of product” available, he
says, “not all of it strong saleswise.”

But unless the product is of the
highest superstar level, rights buyers
should beware that “music is as yet
unproven’ as a home video genre,
claims Culberg. “To date a few titles
have sold well—the rest have been
moderate to poor,” he says.

A total of seven programs are in-
volved in the MGM/UA Home Vid-
eo/Delilah Films contract, which is a
two-year exclusive pact. Six of the
programs involved will be one hour
long, and the other will run for about
the length of a feature film, the com-
panies say.

Details of only the first two pro-
grams were available. One title will
be “Rear View,” a music-oriented
program on human rear ends based
on the best-selling paperback of the
same name. The other title bears the
somewhat self-explanatory name
“The History Of Rock Video.” The
companies say it will “look at music
videos from the days of Scopitone to
tomorrow.”

Delilah has already released a
number of titles through MGM/UA,
including the highly successful “The
Compeat Beatles,” which so far has
reportedly sold more than 50,000
units with a list price of $59.95. Oth-
er Delilah programs MGM/UA has
released include “Girl Groups,”
“The Everly Brothers Reunion Con-
cert” and ‘“Cool Cats: 25 Years Of
Rock ’'n’ Roll Style.”

Three Fi

European Music Channel

By MIKE HENNESSEY

LONDON—Thorn EMI Screen
Entertainment has joined with the
Virgin Group and Yorkshire Televi-
sion to provide a Europe-wide music
video channel for cable and satellite
diffusion. The new company, The
Music Channel Ltd., will operate as a
wholly independent entity, transmit-
ting its programs under the name
Music Box.

Music Box, Thorn EMUD’s first sat-
ellite-delivered cable program, began
operation last February. Production
for the new tripartite company will
be handled by the existing Music Box
staff, expanded to manage the addi-
tional volume of work which the new
venture will generate. Marketing and
other related services will be provid-
ed for the joint company by Thorn
EMI Screen Entertainment.

It is understood that Thorn EMI
has 50% of the The Music Channel
Ltd. and the other 50% is equally
shared by Virgin and Yorkshire
Television.

Gary Dartnall, chairman and chief
executive of Thorn EMI Screen En-

tertainment, in announcing the new
venture, said: “It means we are now
in a position to move forward as the
leading force in the European music
cable field.”

The company will launch its music
channel throughout the U.K. this
month and in continental Europe by
mid-summer. Music Box -will carry
advertising and will be transmitted
on the ECS satellite to a potential Eu-
ropean audience in excess of five
million.

Music Box already goes out live
from London, four hours a day, as
part of Sky Channel’s programming.
Marcus Bicknell, marketing manager
of Thorn EMI’s cable division, says
that the program now reaches
650,000 continental European view-
ers and 350,000 in the U.K.

Typical Music Box programming,
which concentrates on current main-
stream pop, based on the British top
40, uses 14 video clips an hour, with
five to 10 minutes allocated to music
news, competitions, archive material,

(Continued on page 33)
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Copyright Owner,
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Paramount Pictures
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(901) 774-4944

Music Video

Producers
get it all together

¢ 2 Video Suites ¢ Stereo Dolby
* Track Sweetening ¢ Titles & Opticals
e Rank Cintel ¢ Tape to Film

Call us. No obligation. 1-800-238-2636

Convenient location

video/film post production

Motion Picture Laboratories, Inc.
781 South Main. Memphis, TN 38101
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Soviets Tuning In To New Home Entertainment

By VADIM YURCHENKOV

MOSCOW-—The Soviet Union is
moving into the home video age, as
national manufacturing companies
start mass production of video hard-
ware and software, and a rental chain
is planned to be operational nation-
wide by the end of the year.

The first step in the buildup of
home video action came last year
when a pilot model of the Soviet
Union’s first VCR was introduced by
a Russian company at an electronics
conference in Riga before an enthusi-
astic audience of electronics engi-
neers and researchers (Billboard, Jan.
21).

Elektronika VM-12, the first na-
tionally made videocassette recorder,
is now being delivered to the retail
trade. It weighs 10 kilos and in other
dimensions is virtually the same as
most foreign-made brands.

The accompanying software is
made with tape from the East Ger-
man company ORWO, a former divi-
sion of Agfa. The cassette is C-180

‘Hot’ New Show
Will Count Down
Top 20 Clips

By FAYE ZUCKERMAN

NEW YORK—With the creation
of “Hot” by Group W Productions
and Bob Banner Associates, Casey
Kasem has company in countdown
country—only “Hot” will use a
countdown that checks off the num-
bers five days a week, not one.

The 30-minute show will run daily
Monday through Friday, counting
down the top 20 video titles of the
week in five separate episodes as it
goes.

Actor/musician Claud Mann will
host the syndicated ‘“Hot,” which is
slated to premier in September. Me-
tromedia stations in New York, Los
Angeles and Chicago have already
committed to the show, which will
determine the top 20 music videos
from a viewer poll. Starting with
number 20 on Monday, the daily 30-
minute shows will end with No. 1 on
Friday.

The decision to roll out the show
nationwide came after a five-station
test market proved better than ex-
pected ratings. On New York’s
WNEW-TV, the show, which aired
at 3:30 p.m., ended the week with a
Friday rating of 12 and a 32 share,
according to Arbitron.

Among the stations cleared for the
show are WFLD Chicago, WCLQ
Cleveland, WATL Atlanta, WBFF
Baltimore, KEKR Kansas City and
WGRZ Buffalo.

—WANTED—

Video Buyer For
Direct Distributor
of all home
video movies
Excellent Opportunity
Salary based on
ability & experience

all replies strictly
confidential

Call or write Sam Weiss
Win Records & Video, Inc.
45-50 38th Street
Long Island City, New York 11101
(212) 786-7667

format, and the book-style packaging
follows general international design.

The VM-12 VCR unit features
fast/slow playback and still-shot
pauses. An optional camera is avail-
able for autonomous video recording.

Says Anatol Semenkov, Elektron-
ika promotion man: “Our aim has
been to go for the highest quality and
reliability. Now the Soviet Union is
really into the video era. There's a
one-year guarantee on all machines,
and we’ll have service centers in 36
towns nationwide.”

Production of prerecorded video-
cassettes here will be under the aus-

pices of the state cinematography
committee, which will duplicate
films, and the state committee for
television and broadcasting, which
will handle video work on live shows
and television specials.

Thz= rental chain will be set up later
this y=zar w-th stores in Moscow, Len-
ingrad, Voronezh and Minsk, later
expanding to more regions.

Viceo retail pricing has yet to be fi-
nalized, but the tag for thz VM-12
hardware unit will be appreximately
$800. Production schedules for the
hardware and software will 3¢ adapt-
ed as demand grows.

had come.

Our editors conceived Video Magazine as the
authoritative source for the latest develogments
in this exploding leisure time phenomenon.

On our 5th Anniversary we are celebrating the
continuing success of that idea with a milestone
issue-of Video Magazine. The double-sized-edi-
torial package will focus on Video past, present
and future. Combining record setting editarial
with more advertising pages than w2 have ever
published, we create the "Magjor Issue” of our

When we started publishing Video Magazine
we had an idea for a publication whose tme

. 4 | : -
STYLIZED CLIP—Fashion des gner turned recording artist Llovd Alen,
with guitar, warks on the seco1d version of his video ‘| Keep Lookinj At
You.” Allen created the piece to show his clothing collection to retaiers
and was recently picked up by Epic. (Photo: Chuck Pulin

magazine to date. Join us in celebrating this
event by placing your ad in the August issue >f
Video .. .the #1 magazine of home v deo.
Publisher’s note: Due to the special nature o this
issue a limited number of preferred advertisers’
positions are avarable.

Reservations close May 25, 1984.

Fot reservations and move information on this landmak
issue contact:

Debra Halpert. VIDED Magazine

460 W. 34 St New Ycrk, NY 10001

{212) 947-6500

» REESE COMMUNICATIONS INOORPOF ATED @
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9
‘Thriller’ Captures ITA Gold I0e0cassette i 3
I e p cCoe;g'nght 1984, Binbp.ard Publications, Inc. No part of this publication may be reproduced,
st';?r in a retrieval system, or 't:ansmined. h'gu any form or by any means, elec}rg:\ic. n::'ac:anical,
. . photocopying, recording, or otherwise, without the prior written permission of the publisher. a
LOS ANGELES—Vestron Vid- ning for the Jackson long-form video, Survey for Week Ending 4/28/84
eo’s “Making Michael Jackson’s took gold for “Mad Max,” “Young | SALES
“Thriller’ ” is the only music video to Doctors In Love” and “Breathless.”
qualify for the International Tape/ U.S. winners are those titles that r— 5 T - - A - 1 - —
Disc Assn, (ITA) Gold Video- _have earned a minimum of $1 million (: These are the best selling v sseties dorgded from
cassette Award in both the U.S. and In gross label revenue. In Canada, | s E retail reports by the Billboard Chart Research Depart- |
Canada in the first three months of ~ gold winners are based on $150,000 X | Z | ©  ment Both Beta and VHS formats are included. . |
1984. in gross label revenue from sales or | 8| @ ) s 2| =2 =
rental. 2| 5| % ‘ Copyright Owner, 58| E E 3
For the first quarter this year, 16 Canadian winners for the initial = | S l = | TITLE DistioutorCatatopimt e nepallGerfoinets =t ‘,’: = &
prerecorded videos qualified for the quarter of 1984 are: Disney’s “Some- — A ma B i
ITA’s gold award in the US. The  thing Wicked This Way Comes,” |( 9§ Paramount Home Video 1551 Eddie Murphy
winners included “Rocky,” *“Rocky “Tex,” “Alice In Wonderland” and = [ i
II,” “The Man From Snowy River,” *“Mary Poppins”; MCA Home Vid- 2 ‘ 4] 1 " KVC-RCA VHS
p D » 02 | JANE FONDA'S WORKOUT A (ITA) h 9 Jane Fonda 1982 | NR 59.95
“Porky’s II"" and “War Games” from eo-Canada’s “‘Psycho IL,” “Jaws 3,” Karl Video Corporation 042 = dep SEET __;
CBS/Fox Video. Walt Disney Home “Dr. Detroit,” “Private School [ 3] | T j ‘
y s N X I . . o 2| 17 | MAKING MICHAEL . | | VHS
Video's “Something Wicked This ... For Girls,” “Smokey And The '_ . e, ER A (T4 Vesiron 1000 Michael Jackson | 1983 |NR | ¥HS l 2095 |
Way Comes,” MCA Home Video’s Bandit-Part 3,” “Monty Python’s ST == — - - 1 +——1 i
\ L X . Paramount Pictures Harrison Ford | VHS
“The Sting II,” and RCA/Colum- Meaning Of Life,” “My Tutor,” 4 1 3| 19| RAIDERS OF THE LOST ARK Paramount Home Video 1376 Karen Allen 1981 | PG | Bopy | 3995
bia’s “Nice Dreams,” *““The Survi- “Lonely Lady,” “Battlestar Galac- ———— — .
e e ey o . ey Warner Brothers Pictures Clint Eastwood VHS
vors,” “Tootsie,” “Richard Pryor tica” and “Continental Divide”; | 8 ‘I 18 2 l SUDDEN IMPACT Warner Home Video 11341 Sondra Locke 1983 | R | Beta | 79.95 |
Live On The Sunset Strip” and “The RCA/Columbia’s  “Yor,”  “Six [ : ' Roger M : ] VHS ‘r
Boat” received honors. Weeks,” “The Survivors” and “Toot- 6| 10| 3 ‘ OCTOPUSSY CBS-Fox Video 4715 Ma%d Ad‘;‘r’;g 1983 | PG| poo | 79.98 |
SEp Gl WEsion VAo Je i | ; ' The Geffen Company o Tom Cruise o] VHS # |
Vestron Video, in addition to win- video and “Breathless.” 7| 8 18| RISKYBUSINESS Warner Home Video 11323 Rebecca de Mornay | 1983 | B | Beta ’ 39.98
i = '
. Matthew Brodefick VHS |
8| 14| 7! WARGAMES CBS-Fox Video 4714 Dabney Coteman 1983 | PG Beta 79.98
/ - | |
Paramount Pictures . VHS
P Ro M 0 I 0 N A | 9 7| 31| FLASHDANCE Paramount Home Video 1454 Jennifer Beals 1 1983 1 R Bela | 39.95
I L r T . T 1
Warner Brothers Pictures Sean Connery | VHS
10| 8 | NEVER SAY NEVER AGAIN A Warner Home Video 11337 Barbara Carrera 1983 | PG | Beta A |
| [ RCA/Columbia Pictures Dustin Hoffman [ - [ vHS |
M U s | c vl D Eo - : | - I oo e LS — Lange | bai ‘ ” : - o
¢ | ; | ! — I I
92| 13| .44 THEJANE FONDX LG Gleh . Jane Fonda 1984 | NR| YHS | 5995
Available on 1 Hour Tape Compilations to colleges, nite clubs, and | ! | ! WORKOUT CHALLENGE Kari Video Corporation 051 | || Beta '
; i T T T T Tl T !
other public venues throughout America. 143 o 40| DURANDURAN Thorn/EMI TVD 1646 Duran Duran 1963 | NR | ¥HS | 5995 |
We provide: ¢ Newest Releases Call us today to see if you ! . 5 e " l |S— s - |
H ‘ . | aramount Pictures ravolta |
® Quick Service qualify to receive promotional |14 12 10 | STAYING ALIVE Pt e ideo 1302 Cynthia Rhodes | 1983| PG| go 1 3995 |
¢ Highest Quality videos on a monthly basis. L1 1 - oes | [ |
e Low Cost Michael Keaton VHS | No
0 ‘15 5| 9 MA.MOM Vestron 5025 e | 1083 PG[ Beta | fting
Out of State (201) 667-4026 e - - 1 T i
. | Paramount Pictures, Christopher Walken VHS
Lawnenee Entupusu In N.Y. (212) 460-0035 |16 ’ 20| 3 ‘ DEAD ZONE Paramount Home Video 1646 Martin Sheen 1983‘1 R l Beta ’ 59.95 ‘
#1 way of staying on top of video music I = - T T T VhS | Not
1 17 | 0 { 7 | EASY MONEY Vestron 5029 Rodney Dangerfield | 1983 | R Beta | Listed
P Raymax Prod. P. Brownstein Prod e | IMETIR
] aymax Prod. P. Brownstein Prod. !
| 18 15| 11 | DOIT DEBBIE'S WAY Video Assoc. 1008 Debbie Reynolds 1983] NHJ Beta l 39.95
L i e
|
NEIL DIAMOND: . | vHs
MoHE Mus‘c FOR YOUR EYEs. 19 | 16 3 LOVE AT THE GREEK Vestron 1005 Neil Diamond 1983 NR. Beta 29.95 ’
}— b i T ‘
80 SONY. BILLY JOEL: . . VHS
- _ 20 LIVE FROM LONG ISLAND CBS-Fox Video 6207 Billy Joel | 183 NRI! Bota | 20.98 |
E———c 14 , — . T — !
e~ Universal City Studios Matt Dillon VHS
G B L MCA Dist. Corp. 80056 Mickey Rourke 1983 | R | pojp | 5995
Warner Broth;;Picarés Chevy Chase | vHs ‘ ‘
DEAL OF THE CENTURY » Warner Home Video 11339 Sigourney Weaver | 1983 | PG ‘ Bet. 69.95
o Warner Brothers Pictures Mariel Hemingway | 1 R | VHS |
STAR 80 Warner Home Video 20013 Eric Roberts ) | Beta 79.95
‘ S Paramount Pictures Nick Nolte o . -VH_ T
- THOMAS DOLBY 48 HRS. Paramount Home Video 1139 Eddie Murphy 1983 R | pgopg | 3995
\ | . Burt Lancaster [ [ vHs
5 “6« 4 THE OSTERMAN WEEKEND Thorn/EMI Home Video 1981 Rutger Hauer 1983 | R | Beta 79.95
THOMAS DOLBY POLICE AROUND THE WORLD  |.R.S. Video 001 The Police | 1982 NR| §HS | 3395
- | = L
Embassy Home Pernilla Allwin | VHS
| EANNVIANDIALEXANDER Entertainment 2067, 2171 Bertil Guve | 1983| R | Beta | 89.95 |
— —
ASHFORD THE CARE BEARS IN THE Family Home Entertainment f ' VHS |
&G LAND WITHOUT FEELINGS MGM/UA Home Video F357 CIGIEREE 1983] G | popy = 2995
R COOL CATS: 25 Y S T vs | —
: 25 Years ) ) ) ‘
| Of Rock N Roll Style MGM/UA Home Video 600317 Various Artists 1984 | NR | Beta | 59.95 |
e s — i = S=—r—1
' , Malcolm McDowell I ol vHs [ No
!30 | 3 2 | CALIGULA Vestron 5032 Peter O'Toole I 1983 R Beta | Listing J
| ] i I 3 T t 1
| . Michael Douglas I VHS |
‘ 31 7 7 . STAR CHAMBER CBS-Fox Video 1295 Hal Holbrook f 1983 | R | Beta 59.98 |
F s — T i t 1
| RCA/Columbia Pictures Roy Scheider i VHS
| 32| 19| 24 | BLUE THUNDER ° Home Video 10026 Malcotm McDowell 1983} 'R Beta | R |
ASHFORD/SIMPSON —T— T : " VHs | 1
33| 28| 21 | PINK FLOYD THE WALL MGM/UA Home Video MV-400268 Pink Floyd | 1979 R | Beta 39.95 |
; | | 2l [ ! |
| EURYTHMICS-SWEET DREAMS RCA Video Prod. Inc. . VHS
34| 29| 6| (rhE VIDEO ALBUM) RCA/Columbia 91132 Eurythmics | 1983 NR| B2 | 2995 |
! I 1 1 4 —
-4 T
'35 i 38 ‘ 53 | THE COMPLEAT BEATLES MGM/UA Home Video 700155 The Beatles | 1982 NR | \ésg ‘ 69.95
———— ; ‘
i 36 40 l 21 | EDDIE MURPHY—DELIRIOUS Paramount Home Video 2323 Eddie Murphy 1983! R ggg 59.95
| | |
[ [ | ! Natalie Wood [ vHs
37 35 13 | BRAINSTORM MGM/UA Home Video 800314 Christopher Walken 1983 | PG | Beta | 79.95
' —— - 4
38 | 31 2 | RUNNING BRAVE Walt Disney Home Video 183 Robby Benson 1983 | PG g:ti 69.95
'aa i . Walter Shenson, VHS
39 | 26 | 17 | AHARD DAY'S NIGHT Maljack Productions, Inc. 1064 [helBeaties et Beta | 8995
UTDPIA I T VHS
40 1 36 | 10 | TWIST OF FATE MCA Home Video 80066 Olivia Newton-John 1983 | NR Beta 19.95
/1C ,;Vl NY t
%?g? ‘s’,!'!;% ® Recording Industry Of America seal for sales and/or rentals of 25,000 units plus (§1,000.000 after returns) (S;al m([i)lcateAd by dol)f A Rtecolrdmg ;ndustryt (l)f
B America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by tniangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals
' MHEIMUSICAVICED COMRANY of at least $1,000,000 at whoiesale. (Seal indicated by ITA seal).
DEALERS: Contact your local sottware distributor or call: BO0-847-4184, in N.Y. State call: 800-522-5229.
Sony 15 a registered trademark of the Sony Corp Beta-Hr-fl. Video 45 and Video LP are irademarks of the Sony Corpotation of Amenica
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Hollywood connection: William
Friedkin, who won an Oscar for
“The French Connection,” will di-
rect Laura Branigan for Atlantic
Records in a video that features eight
surrealistic sets designed by James
Singelis, a motion picture and Broad-
way set maker. Judd Johnston will
transfer the video from film at TVC
Labs in New York on a Rank Cintel.
He will also edit the clip on a CMX
Grass Valley Switcher 340 System
with special effects negotiated on an
ADO, Quantel and Chryon. Ytea-
tured song on the video is *Self Con-
trol,” a single taken from Branigan’s
album of the same name. Fred Caru-
so, making his debut as video clip
producer, comes from the motion
picture industry. He was the asso-
ciate producer of “Network”™ and
produced “Winter Kills.™

Hendrix on film: Look for Jerry
Kramer & Associates to produce a
conceptual video of Jimi Hendrix’s
“Are You Experienced.” Footage of
Hendrix that is said to be previously
unseen will be contained in the video.

Accumulating satellite time: VCA
Teletronics, a leader in satellite
broadcast  playback  experience,
gained some more acumen after pro-
viding the satellite linkup for Show-
time's Eurythmics concert. The con-
cert was aired via SatCenter I,
equipped with Dolby stereo one-inch
VTRs.

Taking the plunge: “Putney
Swope" director Bob Downey made
his music video clip directing debut
for Soozie & the Boys., The featured
song is “Tongue Tied.” The clip was
produced by Luma Entertainments.

Beatle archives: Picture Music In-
ternational’s Ron Furmanek has pro-
duced a documentary about the Bea-
tles for Pacific Video. The video,
which comes with a promotional clip,
contains vintage footage of the group
and is themed around the hit single
“I Want To Hold Your Hand.” Fur-
manek, an archivist, teamed with
Jerry Behrens and Russel Srole to
make the video and its accompanying
clip possible.

Complete package: Two videos be-
ing developed by Second Story Tele-
vision and ICM Films Inc. to feature
PolyGram’s Rubber Rodeo will be
packaged by Sony as a Video 45
along with the award-winning “"How
The West Was Won." The videos
will promote the group's upcoming
album, “Scenic Views." Jim McCal-
mont is director of photography, Len
Epand is executive producer, and Da-
vid Greenberg is director.

Texas style: Music clips for the Le
Roi Brothers’ EP “Forget About The
Danger, Think Of The Fun™ took
three days to film in order to feature
many locations in the Lone Star
State. Directed by Wayne Miller for
Columbia Records, the performance
video, which features dancers,

Two New Titles
From CBS/Fox

NEW YORK-—CBS/Fox Video is
continuing its heavy home widco
made-tor push with the release of two
new titles: “First Aid: The Video
Kit™ and “The Best Of ‘60
Minutes’.”

“First Aid™ will sell for $39.98,
*60 Minutes’ for $59.98. Both titles
will be pushed by a heavy consumer
advertising campaign, including na-
tional full-page ads in TV Guide,
People and Video magazine, accord-
ing to CBS/Fox vice president of
sales and marketing Len Whitc.

CBS/Fox is looking for a longterm
payout on the titles, says White, who
admits that it will be a while before
either of the programs shows a profit.
But even though the road to black
ink may be a long one, so far the
company “has not lost any money on
any of its how-to's,”” White claims.

was filmed on 35mm and then trans-
ferred 10 video by Texas Pacific Film
Video. Vieki Margolin produced the
videos. and Richard Kooris lensed
them.

Learning to break: "“Let’'s Break™
is a one-hour instructional video
cashing in on breakdancing. Pro-

_ duced by Image Magnetic Associates

Music Monitor

Inc.. the video was made in New
York with original music by Dennis
McCarthy. Margo Sappington was
the choregrapher, and U. Roberto
Romano directed the “"how-t0™ pre-
recorded videocassetie.

Eyeing specials: Another Direc-
tion's editor Billy Williams teamed

k|

A’38 Plymouth Fury
driven to the limit.
Park her at home tonight.

Now available
on Videocassette.

up with Today Video's special cffects
aficionado David Seeger to complete
a video for Mercury/PolyGram re-
cording artist Bon Jovi’s single
“Runaway Girl.™ The project took
25 hours to shoot and won kudos re-
cently on a WABC-TV New York

“Eyewitness News' account of spe-

cial effects for video music produc-
tions. Via Robet Productions, Seeger
inserted real-looking fire footage by
using Ultimatte technology. This vid-
eo marks the second association be-
tween Seeger and Williams. The first
was Lionel Richie's “"Hello,” direct-
ed by Bob Giraldi.

FAYE ZUCKERMAN

RCA/COLUMBIA PICTURES HOME VIDEO
2901 West Alameda Avenue - Burbank, California 91505 - (800) 722-2748

©8RTWORK AND DESIGN 1984 RCA/COLUMBIA PICTURES HOME VIDED. ALL RIGHTS RESERVED.
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This listing of video releases is designed to
enable wholesalers and retailers to be upfo
date on available new product. Formats in-
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
st price ot each title 1s given; otherwise, “No

Dan Haggert Z

Boata & VHS V(| {(Media Home) . $39.95
ALICE, SWEET ALICE

Brooke Shields

Beta &VHS Program Hunters. $49.95

ATTACK FORCE Z
Mel Gibson, John Philip Law, John

New Video Releases

Beta & VHS Program Hunters . $59.95

BENEATH THE 12 MILE REEF
Robert Wagner, Terry Moore
Beta & VHS Program Hunters . .. .. $49.95

BIRGITT HAAS MUST BE KILLED
Phillipe Norret, Jean Rochefort,

Charles Bronson, Jason Robards.
Dominique Sands
Beta & VHS Media Home
Entertainment . .. .

CALIFORNIA GOLD RUSH

Robert Hays, John Denver, Ken
Curtis

$39.95

List” or “Rental” is indicated. All information Waters Beta & VHS Program Hunters $59.95 Beta & VHS VC| (Media Home) .. .. $59.95
has been supplied by the manufacturers or dis- Beta & VHS VCL (Media Home) .. $69.95 BORN INNOCENT CAT IN THE CAGE

tributors of the product. THE BABY Linda Blair Sybil Danning, Colleen Capm

THE ADVENTURES OF GRIZZLY AD- Ruth Rithman, Anjanette Comer, Beta & VHS Program Hunters .. $59.95 Beta & VHS Program Hunters . $59.95
AMS AT BEAVER DAM David Manzy CABO BLANCO CHESTY ANDERSON, U.S. NAVY

A purple snake for a pet? Anything

can happen when the peculiar
PURPLE PIEMAN and SOUR
GRAPES try to ruin STRAWBERRY
SHORTCAKE's Second Annual
Grand Ol’ Pettable Pet Show! It’s all
part of the fun and adventure in
“STRAWBERRY SHORTCAKE PETS
ON PARADE,"” now available from
Family Home Entertainment!

And don’t forget to pick up Strawberry’s
other smash hits, “STRAWBERRY
SHORTCAKE IN BIG APPLE CITY”
and “STRAWBERRY SHORTCAKE
HOUSEWARMING SURPRISE,” for
the ‘“‘berry’ best in home videc.
Exclasively yours from
Family Home Entertainment.

AVAILABLE ON
VIDEOCASSETTE

$ 9 -
.
'T ) ‘E“ s

SUGGESTED RETAM. PRICE
PRICED SLIGHTLY HIGHER IN CANADA

Family Home Entertainment
7920 Alabama Avenue
Canoga Park, CA 91304-49$1

DISTRIBUTED
EXCLUSIVELY

FAMILY HOME ENTERTAINMENT

IN THE U.S.A. BY HOME VIDEO

www.americanradiohistorv.com

Shari Eubanks, Scatman Crothers’
Beta & VHS Program Hunters .. .. $59.95

CRY OF THE INNOCENT
Rod Taylor, Joanna Pettet, Nigel
Davenport
Beta & VHS VCL (Media Home) $59.95

CRYSTAL GAYLE IN CONCERT
Beta & VHS Prism Entertainment .. $29.95

A DOLL'S HOUSE
Jane Fonda, Trevor Howard, Edward
Fox
Beta & VHS Prism Entertainment .

DOMINIQUE 1S DEAD

Cliff Robertson, Jean Simmons

Beta & VHS Prism Entertainment .. $49.95
ELTON JOHN LIVE IN CENTRAL
PAR

Beta & VHS VCL (Media Home) .
FORBIDDEN ZONE

Herve Villechaize, Susan Tyrrell
Beta & VHS Media Home

$49.95

$39.95

Entertainment $39.95
FREEDOM FORCE

Beta & VHS Prism Entertainment .. $24.95
1 D0, 1 DO

Lee Remick, Hal Linden

Beta & VHS RKO Home Video . $39.95

THE INCREDIBLE ROCKY MOUN
TAIN RACE
Christopher Connelly, Forrestt
Tucker
Beta & VHS VCI (Media Home) .. .. $49.95

LENA HORNE: THE LADY AND HER
MUSIC
Beta & VHS RKO Home Video $59.95

MY BREAKFAST WITH BLASSIE
Andy Kaufman, Fred Blassm
Beta & VHS Rhino Video . .. .. .. $39.98

MY NIGHTS WITH SUSAN. SAN-
DRA, OLGA & JULIE
Beta & VHS Private Screenings

(Media Home)
MYSTERY MANSION

Dallas McKennon, Greg Wynne,

Jane Ferguson
Beta & VHS Media Home

Entertainment

NEIL SEDAKA IN CONCERT
Beta & VHS RKO Home Video . ...

RIGHT OF WAY
Bette Davis, James Stewart,
Melinda Dillon
Beta & VHS VCL (Media Home)

STREAMERS
Matthew Modine, Michael Wright,
Mitchell Lichenstein
Beta & VHS Media Home
Entertainment $69.95

SWEENEY TODD, THE DEMON BAR-
BER OF FLEET STREET
Angela Lansbury, George Hearn
Beta & VHS RKO Home Video . $59.95

SWEET YOUNG THING
Jean Tolzac, Bernard Musson
Beta & VHS Private Screenings
(Media Home)

$39.95

$59.95

$39.95

$69.95

$39.95

To get your company's new video releases
listed, send the following information—Title,
Performers, Distributor/Manufacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List" or “Rental”)—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.

Compilation Of
Springfield Clips
Due From RCA

LOS ANGELES — RCA/Colum-
bia Home Video is preparing to re-
lease its first short-form music video,
a Rick Springfield compilation,
which will retail for $19.95.

The video contains seven recent
clips by Springfield, and features the
directorial skills of Doug Dowdle. Its
release is timed to coincide with that
of “Hard To Hold,” Springfield’s
major motion picture debut.

According to Tom Kuhn, presi-
dent of RCA Video Productions, the
Springfiled title is the first of many
compilation reels slated for release
this year. Kuhn calls the program “‘a
logical utilization of video clips.”

The following clips appear on the
short-form program: “Affair Of The
Heart,”” “Human Touch,” “Souls,”
“Don’t Talk To Strangers,” *““What
Kind Of Fool Am I"" and the self-di-
rected “‘Jessie’s Girl.*
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NEW STUDY RELEASED

VCR Boom Seen In Holland

By WILLEM HOOS

AMSTERDAM—A new national
survey here reveals that one in six
Dutch households, a total of around
65,000, had a VCR at the end of

New European
Music Channel

® Continued from page 28
station identifications and guest
interviews.

Music Box has obtained approval
for pilot usage of video clips from
most record companies and has of-
fered payment for the longterm com-
mercial use of the clips. Negotiations
are currently on with Video Perfor-
mance Ltd (VPL).

Charles Levison, former managing
director of WEA U.K., has been ap-
pointed chief executive of the compa-
ny. He is currently seeking offices for
The Music Channel Ltd. and recruit-
ing staff.

1983, compared with just 40,000 at
the end of 1975. The study projects
some 1.3 million video hardware
units by the end of 1986, for a pene-
tration of 25%.

The statistics were unveiled at Vid-
Vak °’84, Holland's first video
software/hardware trade fair, which
drew some 6,000 visitors over three
days.

The national video industry build-
up was researched by Jan van den
Burg of the EIM Dutch economic
marketing institute, who says the
VCR boom here was triggered by
sharp price-cutting strategies in 1982
and 1983.

Acccording to EIM, around $80
million was laid out by Dutch con-
sumers on software rentals last year.
Only 10%-15% of VCR owners here
buy prerecorded cassettes, a reflec-
tion of both the recent cuts in rental
fees and the overall cloudy economic
situation.

S v AND VIDEG R

Eltosn Jobisn - Mansbadl Cressbow -Willie Nelsos
Neil Young - Tiggl Olay ~The Ramones
Josi MAchell - Dave Brodeck - Qlick Conea

Cosmcent and Co
Contact Client Services 415/777-5777

One Chuina Basin Building. San Francisco. Califorrma 94107
A One Pass Company

Vide
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RENTALS
‘ - ——
s é These are the most rented videocasseltes compiled from retail reports by the Billboard Chart Re- |
x | 2 | g | search Department. Both Beta and VHS formats are included. |
= é 2 l 15 9| = =
o | = § | Copyright Owner, 53 % €
E| S| = | TN Distributor, Catalog Number Principal Performers 2l &
T\) % er Brothers P e o0d 98 R &
oy er Home Video ondra Locke Beta
& TIE | [URATINGIREACES Paramoont Home video 1551 Eadie Murphy 1983 | R | Beta
3| 3| 7| WARGAMES CBS-Fox Video 4714 e roderck  [1983 [PG SIS
4| 2| 9| MR MOM Vestron 5025 gl FINC 1983 PG| #HS
5| 6| 3| ocTopussy CBS-Fox Video 4715 Roger Moore 1983 PG| S
6! 4 i 8 | NEVER SAY NEVER Warner Brothers Pictures Sean Connery 1983 |pg| YHS
L i AGAIN Warner Home Video 11337 Barbara Carrera : Be_ta_
7o ] roorse o Sl o 0
8 22| 2| oenozone oo P idoo 1646 N Sheen " [1983 | | 403
o 15| 2| stama0 i e e S L
10 s 10| misky susmess o Selter Compan o2 Beomeciae omay |1989 | B | o
, 11J;>gI 7] EASY MONEY Vestron 5029 Rodney Dangerfield | 1983 | R| ¥H3
|- L
|12 12| 18 N e LR A (Ta)  Vestron 1000 Michael Jackson 1983 |NR e
19| 11| 20| mapEsorTHELoSTARK | FoemenPEME L Emeid o e U8
14| 10| 6| sTARCHAMBER B CBS-Fox Video 1295 I D 1983 | R| VHS
15| 21| 2| CALIGULA Veston5032 Maicolm McDowell | 1980 | R | 4HS
16 | 27| 29| TENDER MERCIES » Thorn/EMI 1640 R A 1983 PG| $HS
17| 19| 7| CROSS CREEK Thor/EMI Home Video 2184 My a9 1083 | R ‘ég‘g——
8] | 2| e wErergonasrewss Moo Men[vaes ool g
19 18| | RumBLE FISH Lr\;nci\/l\erDsizltr%Zif;ugi;%. 80056 m;t;glg’gurke 1983 | R| 00
20 ' THE OSTERMAN WEEKEND Thorn/EMI Home Video 1981 B caneaster 1983 | R| §HS
21| 13| 10 STAYING ALIVE e Fomevidoo 1302 Oymiiva Fnodes |99 P9 Bera
22| 20| 22| NATIONAL LAMPOON'S Warner Brothers Pictures i Chevy Chase 1983 | R| VHS
VACATION Warner Home Video 11315 Christie Brinkley | Beta
23 CREE | FANNY AND ALEXANDER Emeraomon 2067, 2171 Bertl Guve. " 1983 | A| Bora
2a| 14| o ke TN ey el O
25| 16| 12| BRAINSTORM MGM/UA Home Video 800314 N O valkon | 1983 (PGl Heta
26| 28| 12| cLass Vestron 5026 2aqueline Bissot 1983 | R| S
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L Recording Industry Of America seal for sales and/or rentals of 25,000 units plus ($1,000,000 after returns) (Seal indicated by dot). A Recording Industry Of
America seal for sales of 50,000 units plus ($2,000,000 after returns) (Seal indicated by triangle). (ITA) International Tape/Disc Assn. seal for net sales and/or rentals
of at least $1,000,000 at wholesale. (Seal indicated by ITA seal).
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Pro Equipment & Services

Grundman Is His Own Master

Veteran A&M Engineer Now In Business For Himself

By SAM SUTHERLAND
LOS ANGELES—When veteran
mastering engineer Bernie Grund-
man opened up his own facility here
in late February, his “overnight”
transition from A&M Records to the
new Bernie Grundman Mastering
operation actually reflected more

than three years of preparation.

Grundman, who established A&M
as a premier cutting facility during
his 15 years with the label’s studios,
says the decision to finally start his
own business was made that long
ago. “It’s taken that long to build the
facility, since everything’s been done
virtually by hand,” he explains. “The
system is almost completely custom-

Battle Of Video Cameras
Produces No Clear Winner

NEW YORK—A video camera
“shootout” held March 28 at Prima-
lux Video here yielded results too in-
conclusive to name a winner.

The equipment competition, spon-
sored by C.L.O.S. Video Associates
Inc. of Rutherford, N.J., was intend-
ed to pit the three-tube Sony BVW-3
Betacam system against three popu-
lar video camera formats in an effort
to determine if Sony’s half-inch Beta-
cam would hold its own in a compar-
ison with one-inch camera/VTR
combinations.

According to Bob Schaffner, stu-
dio manager of C.L.O.S., representa-
tives of Pioneer were on hand with
their **M” format camera, as well as
Sony Broadcast Products Group per-
sonnel with the Betacam. The Sony
was also compared with an ITkegami
HL-79 and a Panasonic Recam.

“The results were inconclusive,”
says Schaffner. “Apparently, the set-
ting we chose was not controlled suf-
ficiently to achieve valid technical

comparisons. Everything was far too
subjective.

“We'll be scheduling another
‘shootout,” possibly to be held again
at Primalux, but next time there will
be more engineers and technical peo-
ple on hand and the circumstances
will be more laboratory-like and
controlled.”

C.L.O.S. is a strong supporter of
the Betacam format, having recently
added a BVYW-3 camera and BYW-10
playback unit to its equipment roster.
The production house will soon ac-
quire an editor/recorder model
BVW-40 and BVW-60 portable play-
back unit as well.

Two recent events serviced by
C.L.O.S. relied heavily upon Beta-
cam equipment and the mobility it
provides: the Michelin World Free-
style Skiing Invitational from Breck-
inridge, Colo., and the Colgate Wom-
en’s Track & Field for Troika
Productions at Madison Square
Garden.

With your apex printer
you'll print label cop

right on your cassette.

Print up to 5,000 units per hour.

Save time, money, trouble, space.

Eliminate inventory problems, costly label overruns.
Save 4¢ or more per cassette.

4 modeis to choose from:

Two one-color table top models.

Two high production multi-color consoles,
that print up to three colors in one pass.

400 Madison Avenue

New York, New York 10017
Telephone: (212) 308-6888
Telex: 12-6419

ized, including the tape recorder.”

Selection of components was based
on Grundman's own experiences in
refining A&M’s facilities over the
years. For his own shop at 6054 Sun-
set Boulevard in Hollywood, he start-
ed with one relatively stock system
component, a Scully lathe employing
Sontec computer control. From
there, however, Grundman says he
virtually “redesigned” equipment,
using a variety of components.

Cutting head design, for example is
a hybrid system incorporating both
Westrex and Hesco components,
while the tape recorder has been built
around a Scully transport, and uti-
lizes a specially built, removable
module for fast, simple changeovers
between half-inch and quarter-inch
tape. Cutting amplifiers are custom
built by Karl Fischof, part of the core
staff at the new facility.

Right now, Grundman himself is
working almost around the clock,
handling all mastering projects with
the single available system. But he
promises a full range of services.
“The facility is a good size, roughly
2,500 square feet, and will eventually
offer two complete cutting rooms,”
he says. Grundman also offers digital
submastering for Compact Disc re-
leases and tape mastering for cassette
duplication.

Digital systems now available
there include a Sony 1600 digital pro-
cessor and BVU 800 videocassette re-
corder owned by Windham Hill Re-
cords and stored at Grundman’s
cutting facility. The veteran engineer
also notes that engineer and mixer
Tom Vicari has agreed to keep his

two-track Mitsubishi digital system

there.

Grundman’s clientele from his
A&M tenure has provided a fast
launch for the new company. Esti-
mating that between 75% and 80%
of his mastering work at the record
company represented outside clients
by the time he departed, he acknowl-

(Continued on opposite page)
Chicago Recording

Plans To Build
Six New Rooms

CHICAGO—AIlan Kubicka’s
Chicago Recording Co. studios
(CRC) will be constructing six new
studios over the next 18 months to
the tune of $2.1 million, bringing its
total number of rooms to 14. Accord-
ing to chief engineer Hank Neu-
berger, the first new studio will be on
line in June, featuring a Neve console
with Necam automation.

Neuberger says CRC’s new facili-
ty, located on downtown Ohio St.
near its Studio D annex, will encom-
pass three fulf-size 24/48-track music
studios and three eight-track produc-
tion studios, at 3,000 square feet per
music studio and slightly less per
production studio.

CRC, which along with fellow
“big three” Chicago recording stu-
dios Universal Recording and Stree-
terville Studios derives most of its
revenue from commercial recording,
had simply outgrown its existing fa-
cilities, according to Neuberger.

“Nineteen eighty-three was an ex-
cellent year, and the first quarter of
1984 is shaping up even better,” says
Neuberger. “When my best clients
start to complain that they can’t get
in, it’s time to expand.”

CRC’s current facilities include
three 24/48-track rooms, four eight-
track studios and a duplicating room.

MOIRA McCORMICK
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 NewProducts

Soundcraftsmen’s PC-X2 “Combi-Dapter”’ makes it possible to combine

two of the company’s PCR800 stereo power amplifiers into a single front

panel assembly, creating a 600 watt per channel amp. The PCR800 is rated

at 205 watts per channel into eight ohm’s; in bridged mono mode, the watt-

age is increased to 600 watts at eight ohms. Combined weight of two amps
and the PC-X2 is 40 pounds. The PC-X2 will retail for $49.

&

Connectronics Corp., Stamford, Conn., is now distributing a new range of

XLR type connectors, manufactured in the U.K. by Key Technology.

Strong but lightweight construction is of black glass-filled nylon material.

The line consists of a male and female cabie connector, male and female

panel chassis mount connector and an adapter for wiring the panel mount

connectors to a printed circuit board. All connectors are of a three-pin
configuration.

___ StudioTrack

NEW YORK ing and Gary Wagner is assisting. ..

Afrika Bambaataa is re-mixing a 12-inch
for Cellutoid Records at Quadrasonic with pro-
ducer Bill Laswell and engineer Dave Ogrin.
And producer Benny Diggs just started work
there on a gospel album for Word Records fea-
turing the New York City Community Choir.
Tom Roberts is at the console for Revelation
Productions . . . Richard Scher and Lottie
Golden are re-mixing a 12-inch for Nina Ha-
gen at Evergreen, with Rob Stevens at the
board . . . Craig Bishop is mixing a Go Agami
album for Nippon Columbia at Sorcerer
Sound, with Lenny Kaye producing. Tom
Verlaine is producing his own album, with
Mario Salvatti engineering. And a new Ro-
mance Records project is underway with artist
Michael Seven and engineer Dave Avidor.
Finally, Steven Miller is at the console for
Windham Hill's latest Scott Cossu album.

LOS ANGELES

Columbia artist Roy Ayers is at Mad Hat-
ter Recording with an album project. Stanley
Clarke is producing, Eric Zobler is engineer-

Oklahoma-based group the Notions are fin-
ishing an album at Quad Teck with Craig
Talkington producing, new staff engineer
Bob Brown at the board and Ken Gordon as-
sisting. Producer Denny Ski and engineer
Pat Burnette are working on an album for the
Weekend Whiskey Band there. The studio
has also announced the appointment of Terry
Dunavan as vice president and director for
Quad Teck, DCT Recorders and related ser-
vices. He was director of studios and quality
control for Elektra/Asylum Records.

OTHER CITIES

in Lookout Mountain, Tenn., Scott Maclel-
lan and Sonny Limbo are co-producing three
albums with engineers Doug Johnson and
Jim Stabile. The artists are Danny Shirley,
Bertie Higgins and Savannah. .. Spec-
trum Sound, St. Clair Shores, Mich., is the
site for R.F.A.’s new Tight Records album. Kal
Q. Laytre is producing and engineering . . .
Max is finishing an album at Wooden Studios

(Continued on opposite page)
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® Continued from opposite page

in Houston, with producer Roger Cummings
and engineer Gus Buzbee . . . In Dallas, The
Elements are culting demo tracks at Crystal
Clear Sound with engineer Keith Rust.

At Air Craft Communications, Pittsburgh,
Toby Beau is recording new material with the
staff production team of Gary Hohman and
Barney Lee . . . Producer Martin Duiser is
mixing Winni Wendorff's new single "Anka-
ra" at Soundpush Studios in Blaricum, Neth-
ertands, for Jonker Productions . . . Houston-

| StudioTrack

based Digital Services Recording has been
getting around of fate. Its remote truck with
Sony PCM 3324 and 24-track digital recorder
cuts tracks for Al & John Stahaley and Sony
Wynn's forthcoming Ranger Records release.
The company is also recording the soundtrack

for the Talking Heads' new movie "Stop-

Making Sense" with engineers Joel Moss,
Steve Maslow and John Moran.

All material for the Studio track
column should be sent to Kim Free-
man in Billboard’s New York office.

VCA To Open Boston Office

NEW YORK—Keeping up with
marked growth in the videocassette
duplication camp, VCA Duplicating
has added a fifth office to its nation-
wide network. Slated to be based in
Boston, the new office will initially
focus on acquiring accounts.

Scott Denham, who will take
charge of operations for the sales of-
fice, points out that the Boston area
has been experiencing a groundswell
of video and computer activity. A
spokesman for the firm would not
specify when or if video duplicating
equipment will be brought ino the
new office. In recent months, the
company has added computer dupli-
cation services to many of its
*“laboratories.”

“We can better service our ac-

counts up there,” notes the spokes-
man. *“The market potential is devel-
oping, and we hope to get in on the
ground floor.” The spokesman would
not reveal the names of its New En-
gland accounts, or how many new ac-
counts are being targeted by the New
England-based sales force.

VCA Duplicating, a partnership
between Video Corp. of America,
VCA and Sony Corp. of America,
currently operates duplicating facili-
ties in Chicago, Los Angeles, Hous-
ton and Leonia, N.J. VCA Duplicat-
ing just completed diskette dupli-
cation for Phoenix/BFA Films &
Video and for Sony’s software that
interfaces with the company’s SMC-
70, SMC-70(G) microcomputers and
Series 35 Word Processing Systems.

PS! Video Adds 3M Paint System

NEW YORK—PSI video, a video
and post-production facility here, has
added a new 3M Paint System to its
house. The Paint System is a comput-

er graphics system that combines free
hand drawings done on the units pal-
ette with images from a digitized
camera.

It is capable of creating all forms of
graphics, from bar charts to full com-

puter animation, and can produce ei-
ther a 35mm slide or a video image.
It is capable of over 16.7 million col-
or variations, with 256 standard col-
ors available on the screen at any one
time.

According to PSI's Marc Sheib,
*In just the first two weeks in which
we've had the system installed, we’ve
already used it for work for Ayerst
and Milliken to great success.”

Pro Equipment & Services

TELDEC MASTERING SYSTEM

Rapid Acceptance Of DMM Seen

By WOLFGANG SPAHR

HAMBURG—Within two years,
the Teldec-developed Direct Metal
Mastering (DMM) copper cutting re-
cording technique has been accepted
worldwide, with Eastern European
territories joining in, according to
Gerhard Schultze, the company’s
manzging director.

Schultze cites a series of reasons

s e

for what he sees as the system’s “re-
markably ready acceptance,” noting,
“Apart from the extended playing
time available, DMM means new
product can hit the marketplace
more quickly; it cuts back on manu-
facturing costs, especially for smaller
pressing needs; and over it all the
DMM logo is seen as a symbol of
quality standards of which the public
is aware.”

New Grundman
Mastering Studio

® Continued from page 34

edges that he’s bringing most of those
customers with him. Initial projects

have included albums for Sergio
Mendes, Deniece Williams, the
Blasters, LaToya Jackson, the sound-
track to ‘“Indiana Jones And The
Temple Of Doom” (the sequel to
“Raiders Of The Lost Ark”) and
Prince, who brought in not only the
album counterpart to his upcoming
feature film debut, *“Purple Rain,”
but albums he’s producing for three
otker artists.

Singles by Joe Jackson and Smok-
ey Robinson have also been mastered
by Grundman, who adds that he’s ex-
pecting to cut the forthcoming Jack-
sons album now being recorded by
Bruce Swedien. A

A&M has meanwhile brought in
Arnie Acosta, who previously mas-
tered at the Mastering Lab and Preci-
sicn Lacquer, to take over as master-
ing engineer on the lot.

He says conswmer acceptance has
been *‘unexpectzdly fast. Buyers in
many countries are opting for DMM
software becausz of its better signal-
to-noise ratio, "he clarity and free-
dom from pre-aad-post echo.”

The Teldec caief says a key point
in the build-up was the worldwide
manufacturing deal with EMI via
that company’s plants in the UK.,
Holland and Germany, all fully
transferred to DMM. In the US,,
DMM product comes from Capitol
this summer, aad will be introduced
soon in Francs, South Africa and
Australia.

In Europe, aside from EMI, nearly
a dozen additicnal record companies
are signed to DMM deals. Included
are Toolex Alpha and Europafilm in
Sweden, Turicaphon in Switzerland
and Iberifon in Spain.

In West Germany, apart from Tel-
dec itself and EMI, DMM records
are now produced by Sonopress, Pal-
las and the WEA Record Service. In
East Germary, VEB Deutsche
Schallplatten has a full license DMM
deal with Telcec. Eastern European
territories, nctably Czechoslovakia
and the Soviet Union, are “very in-
terested in dea s,” adds Schulz.

To cope wath international de-
mand, Teldec >ffers a series of differ-
ent contracts to cover most contin-
gencies. A total license deal permits
the licensee %0 have access to the
complete process from the transfer

for the cuttimg and galvanizing of
stampers, pressing and use of the
DMM trademrark. Other deals cover
either a cuttir g license (without cop-
per master meanufacture) or the fin-
ishing of copper masters, or pressing
with DMM technology, with logo
rights.

Says Schulze, *“Custom cutting
studios can have a license to transfer
to copper masters from which they
can produce 1ickel masters for ship-
ment to a pressing plant. In other

words, DMM has become fully trans-
portable as well as cost effective in
the manufacture of high-quality LPs.

*“All record companies are looking
for economies down to the last cent.
With DMM, they can expect to save
10 cents a record on 2,000 pressings,
and this amount doubles with just
1,000 pressings. But even 10,000
units pressed can show a substantial
saving.

*“The system has actually proved
cost effective to a quantity of around
30,000 pressings if one reckons on
1,500 pressings per stamper, and a
copper master which produces 20
stampers. High pressing needs and
short-term turnarounds can benefit
from the use of an extra negative and
positive master.”

So far, more than 1,000 titles are
available with the DMM logo. Says
Schulze: “Many obviously gain from
the cutting technique which spreads
the usual basic limit of 30 minutes for
one LP side to around 40 minutes.
Through DMM, a complete set of
‘Ring of the Nibelungen’ with 16
hours playing time now fits on 14
LPs instead of the standard 20.”

WANTED
To Buy or Lease
RECORDING

FACILITY

Approx. 6000 Sq.Ft.
Manhattan Only

Linda Dodd
697-8800

(213) 327-5010 TLX: 67-4453

235 WEST 132nd ST. LA, CA. 90061

8 BULK CORPORATION:
Sunkyong was listed in Fortune
Magazine as the 62nd largest com-
pany in the World. (August '83)

ducers

tapes.

8 BULK TECHNOLOGY:
is one of the finest pro-
high quality music grade
pancake tapes as well as video

Sunkyon

BULK

-.- SMAT SI5X AUDIO TAPES

8 BULK INVENTORY: Sunkyong
has an endless bulk inventory of
high speed SMAT SKX audio tape
for all of your recording and duplica-

tion needs.
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SINGER MANAGING HERSELF

Deniece Williams Takes Charge

By PAUL GREIN

LOS ANGELES—*"I've got a lot of
chutzpah,” says Deniéce Williams.
“I’ve always been very strong-willed.”

That may explain why in the past
few years Williams has become one
of the most self-reliant female artists
in the business. Williams is sole pro-
ducer of six tracks on her forthcom-
ing album *“Let’s Hear It For The
Boy” (titled after her smash single
from ‘“Footloose™). Even more tm-
pressively, for the past six months
Williams has managed her own
career.

“I've had a lot of managers,” Wil-
liams notes, adding dryly, “That’s

why I don’t have a manager now. I
started with Cavallo/Ruffalo and
then went with Jeff Wald, BNB and
International Artists.

“By the time the last management
experience didn’t work out, I said,
‘Forget it: I've had enough of this. I'll
surround myself with competent peo-
ple who do the things that need to be
done, and I'll run my own office.’

*“It has a lot to do with the type of
person I am,” Williams adds. “I'm
very uncomfortable with people mak-
ing decisions for me. If somebody’s
going to goof and mess it up, let me
have the privilege. A lot of managers
get intimidated by an artist who says,

.38 Special Shoots Into
Mainstream Of Pop Music

By ETHLIE ANN VARE

LOS ANGELES—It took a while
for 10-year-old .38 Special to over-
come the stigma of being *“‘Lynyrd
Skynyrd Jr.” Not only did both
bands come from Jacksonville, Fla.,
but .38 Special’'s vocalist is Donnie
Van Zandt, younger brother of the
late Ronnie Van Zandt of Lynyrd
Skynyrd.

“We felt that the whole alligators,
swamps and whiskey thing was pret-
ty much passé,” says guitarist/vocal-
ist/co-producer Don Barnes. “We
wanted to be more mainstream, more
universal.” To that end, the band
started recording such top 40 hits as
“Hold On Loosely™ and *‘Caught Up
In You” (both co-written by Survi-
vor’s Jim Peterik) and “‘Back Where
You Belong.”

“There was a survey of singles
buyers,” notes guitarist/co-producer
Jeff Carlisi, “and they discovered
that the majority of the people who
bought ‘Hold On Loosely’ were
housewives. Girls started coming to
our concerts at that time, too. It used
to be all guys wearing Confederate
hats.”

The breakthrough *“Hold On
Loosely” came from the band’s first
platinum album, “Wild-Eyed South-
ern boys,” a title that was supposed
to belie the anything-but-boogie mu-
sic within. “The whole thing was a
joke,” says Carlisi, “but no one got it.
The album cover had us standing in
front of a honky-tonk; there were
pickup trucks and beer cans all over,
and this girl in tight pink hot-pants.
As it turned out, the cover probably
helped sell the record.”

With the current album, “Tour de
Force,” also approaching platinum,

.38 Special has turned to another vi-
sual aspect to support sales: video.
Directed by *“Saturday Night Live”
alumnus Gary Weiss and budgeted at
$50,000 each, the videos for “‘Back
Where You Belong’ and “One Time
For Old Times™ have been conceived
as mini-comedies. The shaggy-
haired, generally stocky members of
this sextet aren’t hoping to compete
visually with their teen-dream col-
leagues, they say.

*Yeah,” snarls Barnes, “‘but Adam
Ant and the Stray Cats have to can-
cel tours, and we don’t. Those pretty
boys on MTV can’t put on a show
like we do; the pretty boys don’t kick
ass like we do. We're a lot more
proud of 50,000 people coming to see
us in Houston than we are of a
video.”

Very much a road-oriented band,
.38 Special (drummers Steve Broo-
kins and Jack Grondin and bassist
Larry Junstrom complete the group)
has been headlining.an arena tour
since last December. Barnes says that
the band has been offered corporate
sponsorship for tours in the past, but
that no deal has seemed appropriate
as yet.

“We were going to do a thing with
Budweiser, where they'd fly a blimp
over all the places we were playing,”
says Barnes. “But you've got to
watch who’s sponsoring you; there’s
a lot of young kids out there. Our au-
dience is pretty widespread, from
about 14 to 30.”

“Not to mention the housewives
who bought ‘Hold On Loosely,””
smiles Carlisi. “We'd have to find
something that appeals to everyone,
like dental floss.”

‘You can’t make a decision for me.
When you get the information, call
me and we'll discuss it."

Williams notes that not all artists
feel the same way. **There are a lot of
artists who don’t want to know from
nothing,” she says, “‘but I'm very un-
comfortable not knowing. That's
why I'm tak:ng accounting and busi-
ness management courses at UCLA.
It helps you count the royalty
statements.”

Williams has been attending class-
es for more than a year. “It’s a chal-
lenge for me,” she says. “Music is
one of the easiest things I do, espe-
cially the singing part. There are oth-
er areas that challenge the mind. Be-
sides, I think there will come a day
when I'll be more behind-the-scenes
as a writer and producer than as the
out-front person.”

Williams says Columbia Records
has tried to persuade her to take on a
manager, especially now that she has
a smash hit. **Most record companies
want their artists to have managers,”
Williams says. *‘It’s much easier for
companies to talk to managers than it
is for them to sit down with the
artists.”

Couldn’t those meetings also be
hard on the artists when requests are
denied? “You just have to be able to
look at yourself like Dial Soap and
not take it personally,” Williams
says.

The biggest event in Williams’ ca-
reer this year will be the “‘Let’s Hear
It For The Boy™ album, which is due
the third week of May. Williams has
co-produced songs on her last four

(Continued on page 40)

Sasson To Back
Elton John Tour

LOS ANGELES—Sasson Indus-
tries is set to sponsor Elton John’s
1984 North American concert tour,
which will be held in conjunction
with the release of John's new album,
“Restless.” This represents John’s
first tour asscciation with a major
corporate sponsor.

Sasson, one of the first apparel
manufacturers to venture into con-
cert sponsorship, will
launch a multi-million-dollar cam-
paign incorporating marketing, pro-
motion and publicity for the tour.

“Restless” will be produced by
Chris Thomas and co-written by
John and Bernie Taupin, as was last
year’s gold album “Too Low For
Zero.” That album featured John’s
first top five hit since 1976, *'I Guess
That's Why They Call It The Blues.”

reportedly .
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MORE GOOD NEWS—Anne Murray celebrates her 15th year with Capitol at

a party following her show at the Universal Amphitheatre in Los Angeles.

Earlier in the evening, Capitol Records Industries chairman Bhaskar

Menon, right, gave Murray a plaque commemorating her five gold and two
platinum albums.

Lorber Makes ‘Heated’ Bid
For Crossover Success

By SAM SUTHERLAND

LOS ANGELES — Jeff Lorber’s
new album finds the veteran key-
board stylist making a strong bid for
new fans among black and dance
audiences.

“Things were going in this direc-
tion over the last few albums,”
Lorber says of his latest Arista pro-
ject, “In The Heat Of The Night.”
But the Philadelphia-raised musician
agrees that the new material has a
more pronounced r&b thrust.

“Originally I wanted to go in more
of a pop direction,” he recalls. “But
Clive (Davis) wanted us to have at
least one track that would have more
of an r&b feel.”

If that request was a likely conces-
sion to the vitality of the urban con-
temporary market, Lorber wound up
delivering more than just a token
track. With Maurice Starr enlisted as
a production partner, Lorber and his
band began building on modern
black and new rock influences.

As a composer and arranger,
Lorber has a special appreciation for

- r&b. “One of the things that appeals

to me about r&b is that it has the po-
tential for being harmonically a lot
more complex than most pop,” he
says.

Lorber’'s own commercial niche
has been closely tied to fusion, so per-
haps it’s natural that he sidesteps the
defensive or apologetic stance older,
jazz-oriented fusion stylists often
evince.

“I’ve never been that tuned into
what the more traditional jazz com-
munity thinks,” he says. “But I
haven’t seen as many vehement at-
tacks on fusion as before. I think peo-
ple like Pat Metheny, David Sanborn
and myself are playing music that’s a
direct outgrowth of the fusion of 10
years ago.”

For Lorber, the notion of fusing
jazz disciplines with rock era elec-
tronics remains logical: “I'm one of
the crowd that heard ‘Bitches Brew’
(by Miles Davis) and realized that
this music could really turn me on.
And then I went back and found out
where Herbie (Hancock) was coming
from—Horace (Silver), Wynton Kel-
ly, Red Garland, Bud Powell. But I
didn’t lose my appreciation for James
Brown or the Beatles because of
that.”

While Lorber started adding vo-
cals on his 1981 album “Galaxian,”
he acknowledges that on the new al-
bum he’s still shaping his vocal style.
“I'd never thought of doing vocals
myself,” he admits, *‘so having others

suggest it was a jolt. I've been playing
piano since I was four, but I've only
been doing this for six months—I've
got a lot of work ahead of me.”

Lorber, who recently relocated to
Los Angeles after spending the late
*70s based in the Pacific Northwest,
is likewise exploring new ground in
terms of live work. For the first time,
he’s touring with his own lighting rig
and stage set, and working with crew
and band to take fuller advantage of
stagecraft.

“We’re placing much more em-
phasis on the show itself,” he says.
“The lighting, for example, should
make the sets more dramatic. We're
also hoping a lot of people will come
see us who haven’t heard of us before.
We're trying to put enough vocals
and pop-oriented material into our
sets to keep them entertaining for
those newcomers.”

Lorber notes that his own stage
setup incorporates both the newest
digital keyboard systems and much
older analog equipment. *‘One thing
that’s pretty exciting about the tech-
nology is digital synthesizers,” he
says. “I've been very involved with
Yamaha. I'm using the DX-7 digital
synthesizer, and I'll also be getting
the new KX-1 remote unit, which is
only available in Japan. But, at the
same time, I'm using some truly ob-
solete stuff—I have a Moog Libera-
tor that I still use, hooked up to an
old Moog modulator.”
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.38 SPECIAL
GOLDEN EARRING
Universal Amphitheatre, Los Angeles
Tickets: 813.50, §12

The sound radio listeners associate with .38
Special—the pleasant, if somewhat strangled,
tenor of Don Barnes—is not their chief concert
draw. Itisn't “Caught Up In You" that personi-
fies the Jacksonville, Fla. sextet; it's the husky
caw of that manic munchkin, Donnie Van
Zandt.To a full house on April 13, Van Zandt
whirled through a 75-minute set 1o shouts of
“rock'n'rolll” and a sea of flicked Bics.

.38 Special works both sides of the line be-
tween Southern boogie rock and mainstream
pop. Much of the time, they sound like Lover-
boy with a Southern accent. If “Hold On
Loosely” gets the biggest reaction, “Wild-Eyed
Southern Boys" and “'Roughhousing™ project
the most energy. With two drummers (Steve
Brookins and Larry Jundstrom) on a simple
platform and two female backup singers, the
band energetically interpreted material from its
six A&M albums, concentrating perhaps too
much on the hits and not enough on the
strengths of the hyperactive Van Zandt.

Though the stage was unadorned, the band
made extensive use (too much use, in fact) of
fog, flashpots, lasers and strobes. The overin-
dulgence of “Chain Lightning" was a parody of
arena showmanship. But the trade-off lead gui-
tars of Barnes and Jeff Carlisi couldn't be fault-
ed, and the crowd reaction was never less than
enthusiastic.

The highlight of .38 Special’s show is usually
Van Zandt's “flying Dutchman’ routine, where
he takes to a Peter Pan brace and flies 60 feet
up and 100 feet over the audience. Unfortu-
nately, since the Amphitheatre ceifing was built
as an afterthought and has no structural sup-
port, the trick had to be abandoned.

Opening act Golden Earring proved that
there is good reason we hear from them once
every five years with a great song like “Radar
Love" or “Twilight Zone™: Those are the only
great songs they've got. The Dutch quartet ap-
peared in basic black spray-paint pants; lead
guitarist George Kooymans postured s0
broadly he looked like an outtake from Poly-
Gram labeimate Spinal Tap.

Vocalist Barry Hay suffered wanly through
the band's current "When The Lady Smiles”
(one of the most off-putting videos ever made).
But drummer Cesar Zuiderwijk nearly salvaged
the show with a remarkable digitally-delayed
drum solo on “Radar Love

ETHLIE ANN VARE

THOMAS DOLBY
Radio City Music Hall, New York
Tickets: $15.50

Combining high technology with a high
powered performance, Thomas Dotby tri-
umphed here April 12 in his first appearance in
a major U.S. cily, playing to a capacity Radio
City crowd. Dolby's energetic performance

Talent In Action

was all the more impressive in light of the fact
that he was suffering from an intestinal virus
which caused him to.leave the stage several
times during the evening, and seemed also 1o
give him some trouble with his vocals.

Though he has been labeled by much of the
music press as a synthesizer-happy novelty act
(mostly due to the synth-laden hit single, *'She
Blinded Me With Science”), Dolby made it
clear that he is in fact an innovative composer/
lyricist and arranger, as well as an appealingly
frenetic frontman. Still, while he effectively re-
pudiated the “synth wizard" label he eschews,
Dolby's creative use of the Fairlight Computer
Musical Instrument did provide striking sonic
punctuation marks.

The band was tight and surprisingly funky.
Strong ensemble playing was accented by
several standout performances, most notably
from multi-keyboardist Lindon Connah (one of
three female keyboardist/vocalists on stage)
during a vocal/synth harmony scat session
with a ventriloquist's dummy operated by
Dolby. Bassist Matthew Seligman and drum-
mer Justin Hildreth also rate high marks for
their hard-driving precise performances.

Staging and lighting were, however, merely
ordinary, the sole distinguishing mark being
three giant circuiar video projection screens
flown above the stage. The screens (designed
lo resemble Dolby's trademark round specs)
could have been used to better effect, with
less-than-subtie video segments distracting
from rather than enhancing the music.

Still, Dolby’s career is just hitting its stride,
and he is a weicome addition to the concert
stage here. Hopefully, his next appearance will
feature stage production values as distinctive
as his music. STEVEN DUPLER

WEATHER REPORT

Beacon Theatre. New York
Tickets: $15.50, $13.50

When Weather Report played New York a
year ago, it was in support of a rather indiffer-
ent album, “Procession,” but the group put on
a stunning show. This year, Weather Report is
touring behind a much stronger record, *Domi-
no Theory”'—but paradoxically, their April 14
show at the Beacon was a disappointment.

Keyboardist/composer Josef Zawinul and
saxophonist/composer Wayne Shorter have
been fronting Weather Report for 14 years, and
aithough they still manage o inject a lot of en-
ergy into their music, there were times al the
Beacon when their hearts didn't seem to be en-
lirely in it. The young rhythm section, consist-
ing of Victor Bailey on bass, Omar Hakim on
drums and Mino Cinelu on percussion, helped,
but not enough. Perhaps the biggest problem
was the material.

Weather Report was one of the groups that
virtually invented fusion music, and over the
years Zawinul and 10 a lesser extent Shorter
have amassed an impressive and varied body

)
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of compositions. But on this tour Weather Re-
port is playing elmost nothing that doesn't ap-
pear on the last two albums. Some of that ma-
terial is outstanding; Zawinul's “Two Lines”
and Shorter's "'Plaza Real,”" highlights of last
year's show, remain highlights, and Zawinul's
Db Waltz,” from the current album, packed a
wallop. But a Ict of powerfu! earlier composi-
tions have been scrapped in favor of newer
ones that are just not as compelling.

Still, when the material was right and the mu-
sicians were intc it, Weather Report played with
both fire and intelligence. At their best, when
they're locked into a swinging groove and
Shorter is cooking his hardest, Weather Report
is—despite wha the purists might say—one of
the best jazz groups around.

PETER KEEPNEWS

JOHN DENVER
Radio City Music Hall, New York
Tickets: 815

it was a loyal crowd that braved one of Man-
hattan's worst storms to fill Radio City March
29 for the first of John Denver's four nights
there. Working alone in a cozy, no-frills stage
setting, Denver proceeded through an enjoy-
able it prediciable set that relied heavily on
sentimental oldies.

The 90-minute show was geared towards
pleasing longtime fans rather than recruiting
the new and sutfered some slow moments for
that reason. But overall, Denver brought a
campfire ambience 1o the night, afong with
ioads of sing-along opportunities.

Using a clever song sequence, Denver
moved with ease between the serious and the
frivolous. His soliloquies on peace, hunger and
preventative medicine were thankfully short,
and were enthusiastically received by most.
Non-musical hignlights of the show were Den-
ver's reading of an Indian poem in sign lan-
guage and several tales from tis tours abroad.

Biggest crowd-pleasers included “‘Rocky
Mountain High,” “Grandma's Feather Bed"
and “Sunshine On My Shoulder,” but Denver
aiso did well exposing a deeper side of his
character with scngs from his latest RCA album
‘It's About Time." The fitle cutand “'Falling Out
Of Love” were emotive ballads reflecting his
concern for world peace and an inside look at
his recent divorce. Another highlight was an
old Pete Seeger folk tune on which Denver
coaxed the sound of chiming bells out of his
12-siring guitar.

Sporting contects and leather pants, Denver
is a fairly hip 40-year-old. Aside from a few too-
wobbly yodels, the grown-up country boy was
in great voice. His consstent sense of humor
kept the politics In perspective and made for a
solid night of low-key entertainment.

KIM FREEMAN

STUDY BREAK—MCA act the Fixx
entertains more than 15,000 col-
lege students during the Rolling
Stone Music Festival in Daytona
Beach. Modern English shared the
bill for the event, which was co-
sponsored by Molson's beer and
Hawaiian Tropic suntan lotion.

ACTIONAMART
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Classified ad, call Jeff Serette
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The following are among the top concert grosses nationwide reported through the survey week. Included are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of

sellouts and dates(s).

e TED NUGENT, MICHAEL SHENKER GROUP—$47,325,

e THE STATLER BROTHERS, REBA MCENTIRE—$44,411,

e ANNE MURRAY—$466,844, 35,431 (37,096), $17.90, $14.90,

$9.90 & $4.90, Ray Shepardson, Fox Theater, St. Louis, eight shows,
April 3-8.

e ANDY WILLIAMS, THE OSMOND BROTHERS—$401,375, 30,968

(37,096), $17.90, $14.90, $9.90 & $4.90, Ray Shepardson, Fox The-
ater, St. Louis, eight shows, March 20-25.

e KENNY ROGERS, B.J. THOMAS, THE RIGHTEOUS BROTHERS—

$297,121, 19,429 (28,165), $16.50 & $13.75, Cellar Door Produc-
tions, Capitol Center, Landover, Md., April 16.

e KENNY ROGERS, B.J. THOMAS, THE RIGHTEOUS BROTHERS—

$256,724, 17,082, $15.50 & $13.50, C.K. Spurlock, Metro Center,
Minneapolis, sellout, April 11.

e THE SCORPIONS, JON BUTCHER AXI1S—$207,556, 16,300, $13.50

& $12.50, Evening Star Productions, Memorial Coliseum, Phoenix, Ariz.,
sellout, April 5.

e DURAN, DURAN, MODEL PRISONERS—$204,628, 14,882 (15,237)

$13.75, Cellar Door Productions, Capitol Center, Landover, Md., April 2.

e THE GRATEFUL DEAD—$203,875, 8,155, $25, The Rex Foundation,

Morin Veterans Memorial Auditorium, San Rafael, Calif., four sellouts,
March 28, 29, 31 and April 1.

e THE GRATEFUL DEAD—$194,720, 15,000, $15, $14 & $10, Bill Gra-

ham Presents/Avalon Attractions, Irvine Meadows, Laguna Hills, Calif.,
sellout, April 7.

e JUDAS PRIEST, GREAT WHITE—$160,075, 12,969, $12.50, Cellar

Door Productions, Baltimore Civic Center, sellout, April 11.

e KENNY ROGERS, B.J. THOMAS, THE RIGHTEOUS BROTHERS—

$144,664,9,415(10,175), $15.50 & $13.50, K.S. Productions, Dane
County Coliseum, Madison, Wis., April 10.

e CULTURE CLUB, THE MISSTAKES—$127,775, 10,489, $12.50, Con-

temporary Productions, Kiel Auditorium, St. Louis, sellout, April 14.

e THE GRATEFUL DEAD—$101,052, 7,500, $14, Bill Graham Presents,

The Aladdin, Las Vegas, sellout, April 6.

e YES—$100,103, 8,333 (9,470), $14, $13 & $11, Sound Seventy Pro-

ductions, Municipal Auditorium, Nash., Tenn., April 15.

e THE SCORPIONS, JON BUTCHER AXIS—$97,100, 7,768 (9,933),

$12.50, Evening Star Productions, Tucson (Ariz.) Community Center
Arena, April 4,

e YES—$93,184, 6,903 (9,813), $13.50 & $11.50, Stardate Produc-

tions, Dane County Coliseum, Madison, Wis., April 11.

e THE OAK RIDGE BOYS, SYLVIA—$93,072, 7,759 (12,280), $12.50

& $11.50, Jerry Bentley Productions, Inc., Greenville (S.C.) Auditorium,
two shows, April 7.

e THE ROYAL NEW YORK DOO wOPS—$92,528, 5,874, $1650 &

$14.50, In-house, Radio City Music Hall, N.Y.C., sellout, April 7.

e THE OAK RIDGE BOYS, SYLVIA—$81,115, 6,724 (8,000), $12.50,

$10.50 & $10, Bolton & Associates, Central Alabama Music Park, Je-
mison, Alabama, two shows, April 4.

e THE OAK RIDGE BOYS, SYLVIA—$71,454, 6,000 (7,111), $12.50 &

$11.50, Future Entertainment, Inc., Freedom Hall, Johnson City, Tenn.,
April 8.

e ANDY WILLIAMS, HUSTON POPS ORCHESTRA—$68,387, 5,007

(7,536), $15 & $10, In-house, University of Texas at Austin, Frank Er-
win Center, April 6.

e .38 SPECIAL, GOLDEN EARRING—$61,724, 5,529 (6,185), $11.50

& $10.50, In-house, University of Texas at Austin, Frank Erwin Center,
March 31.

e HUEY LEWIS & THE NEWS, EDDIE & THE TIDE—$60,560, 6,056

(7,955), $10, United Concerts, BBU Pavilion, Boise, Idaho, April 15.

¢ NIGHT RANGER, ERIC MARTIN BAND—$58,796, 4,339, $13.50 &

$12.50, Bill Graham Presents, Warfield Theater, San Francisco, two sell-
outs, April 6-7.

¢ WAYNE NEWTON—$53,515, 3,058 (4,843), $17.50, Sound Seventy

Productions, Memorial Auditorium, Chattanooga, Tenn., April 7.

4,264
(6,189), $11.50 & $10.50, In-house, University of Texas at Austin,
Frank Erwin Center, March 30.

e PETRA—$45,951, 7,195 (9,000), $8.50 & $7.50, Harvest Produc-

tions, Odeum Arena, Chicago, lll., two shows, March 29-30.

4,671
(6,888), $10 & $9, Varnell Enterprises, Prairie Capitol Convention Cen-
ter, Springfield, Kansas, April 13.

e WAYNE NEWTON—$43,675, 3,882 (8,738), $12.50 & $10.50,

Sound Seventy Productions, VonBraun Civic Center, Huntsville, Ala,,
April 8.

e ADAM ANT, JOE “KING” CARASC0—$37,433, 3,592 (6,139), $11 &

$9, In-house, University of Texas at Austin, Frank Erwin Center, April 7.

e HUEY LEWIS & THE NEWS, DR. GONZ0—$36,562, 3,250, $11.50,

Pacific Northwest Concerts, Central Washington University, Nicholson
Pavition, setlout, Aprit 12.

¢ PETRA—$36,536, 5,103, $8, $7 & $6, Cornerstone Concerts/Petra-

fied Productions, Fox Theater, Detroit, Mich., sellout, April 6.

e HUEY LEWIS & THE NEWS—$36,508, 3,042, $12.50 & $11.50, Dou-

ble Tee Promotions, Portland (Ore.) Civic Auditorium, sellout, Aprit 14.

e HUEY LEWIS & THE NEWS—$35,781, 2,978, $12.50 & $11.50, Alba-

tross, Paramount Theater, Seattle, Wash., seltout, April 30.

e JOHN COUGAR MELLENCAMP, DAN ROSS & THE BRUNETTES—

$33,068, 3,100, $12.50 & $10, Modern College Concerts, State Uni-
versity New York Gym, Albany, sellout, Aprit 2.

¢ THOMPSON TWINS, RE-FLEX—$32,785, 2,661 (3,397), $12.50 &

$11.50, Monarch Entertainment Bureau, Capito!l Theater, Passiac, N.J.,
April 14.

e PETRA—$31,692, 5,055 (5,794), $8, $7 & $6, Columbus Youth For

Christ/Petrafied Productions, Ohio Theater, Columbus, Ohio, one sellout,
April 7.

e HUEY LEWIS & THE NEWS, DR. GONZ0O—$31,153, 2,505, $13.50 &

$11, Regal Productions, Eugene (Ore.) Hult Center, sellout, April 10.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. Publi-
cation. Boxscores are compiled every Tuesday. if you wish to file your concert report.
please call Melinda Newman in Nashville at 615/748-8132: Ancil Davis in New York at
212/764-7314: or Linda Deckard in Los Angeles at 213/859-5338.
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" New On The Charts__

ICICLE WORKS

There’s a certain amount of proph-
ecy in the title of Icicle Works’ debut
single, “*Whisper To A Scream (Birds
Fly).”” With the help of four opening
slots on the Pretenders’ current U.S.

tour, the trio’s career has taken off to
the tune of a double debut on last

week’s charts. This week Icicle
Works® Arista debut moves up to 69
on the Hot 100, while their self-titled
album progresses to 135 on the pop
album chart.

Ian McNabb, Chris Layhe and
Chris Sharrock met through an ad-
vertisement in a Liverpool newspaper
in 1981 and lifted their name from
the title of a science fiction book. The

group’s first project was an EP on
their own Troll Kitchen label which
peaked at 18 on New Music Express’
indie chart. Their current single was
first released on Situation 2, a Beg-
gars Banquet affiliate, and rose
quickly to the number two slot on
British indie charts.

The Pretenders saw the group on
the tv show “The Tube” and extend-
ed the tour invitation just before
Arista signed the group for the U.S.
The British trio is now in the middle
of a two-month U.S. tour that ends
May 13 in Washington D.C.

Icicle Works is signed to Arista Re-
cords, 5 W. 57th St. New York, N.Y.
10019; (212) 489-7400.

THE EARONS

The latest emissary from the outer
limits is the Earons, a quintet quickly
making its way into Earthling hearts
via the Black Singles chart, where its
Island debut *“Land Of Hunger”
moves up to 70. Identified only by
numbers and covered in space gear
from head to toe, the group’s pur-
pose, according to Island Records, is
to “share life and live with the people
on this planet.”

But behind all the vague statistics
is a long list of musical achievements
for each member. Keyboardist .33 is
credited as *‘concept coordinator”
and has worked with Natalie Cole
and Ashford & Simpson. Drummer
.18 and bassist .69 met .33 while play-

ing together in the RCA act Ma-
chine. Vocalist .28 has worked with
Zulema, Foghat and the late Van
McCoy and moonlights as a hair styl-
ist in his own salon. The group is
rounded out by German-born .22,
who holds a master’s degree in music
from Long Island Univ. and has since
penned tunes for Tom Browne, Eddie
Brown and others.

The Earons' appropriately eerie
single is taken from their self-pro-
duced album, “Hear On Earth.” Ste-
phen Stanley mixed the record at Is-
land’s Compass Point Studios in the
Bahamas.

The Earons are managed by George
Murphy, (213) 933-5448.
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Steve Bassett’s Soul In Blue-Chip Company

By MARY ANNA FECZO

NEW YORK — Steve Bassett’s
critically acclaimed self-titled debut
album: on Columbia displays the art-
ist’s vocal strengths in the. rendering
of cor.temporary r&b classics by such
writers as Chuck Jackson, Jerry Wil-
liams and General Johnson. Howev-
er, what makes this blue-eyed soul
singer’s album especially noteworthy
is its credits, listing industry veteran
Jerry Wexlern as producer along
with Barry Beckett. Executive pro-
ducers are the legendary John Ham-
mond, who wrote the glowing liner
notes. and Butch Ball.

Wexler's controlled production,
which includes the contribution of
the Muscle Shoals Rhythm Section,

is itself an assessment of the dynamic
of rhythm & blues recording. “*One
cannot make a soul record in the '80s
with the best elements of the *60s and
expect any constituency,” says
Wexler. “You can't replicate the
'60s. You can't linger. You have to
bring up the production to an '80s
sensibility.”

Hammond, whose comment on
Bassett’s gifts is a simple, **You don’t
expect good white kids from the
South having this understanding of
black music,” first brought the artist
to Wexler's attention. Wexler, too,
remembers his initial experience
hearing this “‘young white man sing-
ing with fantastic, undeniable black
roots and black soul.” Stili, he *‘did
not perceive Bassett as a sweating

Australia’s INXS Maps

Its Own U.S.

By JEFF

NEW YORK—When INXS re-
turns to the U.S. late next month for
its second American tour, they won'’t
be attempting to cash in on the so-
called Australian invasion that has
seen them and countrymen Men At
Work, Hunters & Collectors and
Midrnight Oil signed to American la-
bels. The Sydney-based sextet dis-
avows any overt musical connection
betwzen the different Aussie acts.

“The only thing that we all seem to
have in common is originality,” says
voca.ist Michael Hutchence, who co-
wrotz most of the material on the
band’s new Atco album “The
Swing.”” While he says that INXS is
proud to be Australian, he adds, “It’s
not something we really want to go
on about. We want to be considered a
good rock band, not a good Austra-
lian rock band.”

St:ll, he adds, the recent rash of
signings in the wake of the phenome-
nal success of Men At Work only
scratched the surface. *‘There are still
quite a few great bands in Australia
that haven't been discovered yet in
America,” he says.

Last year’s American debut album
by INXS was actually the band’s
thira album in its homeland. Titled
“Shzbooh Shoobah,” the record ex-
plored the band’s leanings and
reached the top 50 on Billboard’s
Top LPs & Tapes chart.

“The Swing” further develops
INXS’ danceable rock, and while the
bulk of the LP was produced by En-
glist  producer Nick Launay, the
band chole a track called *“‘Original
Sin,” produced by Chic’s Nile Rod-
gers at New York’s Power Station, as
the first single. Given their

Invasion

TAMARKIN

penchant for black music, INXS was
understandably thrilled to work with
Rodgers, and more than a little bit
shocked by some of his work
methods.

“We went in to record,” recalls
Hutchence, *“‘and we thought we
were just rehearsing the song. But
Nile was getting it on tape. We went
on at the end, jamming, and then
when we finished he said, ‘OK, that’s
it.” We had no idea it was a take.”
The single has already reached No. 1
in Australia and is currently at num-
ber 18 on the Billboard dance chart
and 87 on the Hot 1000.

INXS, which played at the mam-
moth US Festival in California last
year, will return to these shores in
late May for both headline and sup-
port dates.

man from the Deita.”” Rather,
Wexler wanted to make use of the
best technological advances “to give
Bassett’s record a contemporary
sound.”

Keyboardist Bassett, steeped in
r&b from an early age and the only
white member of Larry Bland’s Vol-
unteer Choir in his native Richmond,
Va., admits to ‘“a background in
shouting.” But under Wexler’s super-
vision, Bassett claims he didn’t shout
much. “It was an exercise where he
treated lyrics and melody and fo-
cused on me as a vocalist.”

The 33-year-old Bassett, who be-
gan singing at the age of four, has for
the last two years been the voice be-
hind the national campaigns of Nox-
zema, 3M’s What A Tan and the
Coca-Cola Olympic segmetns. He is
astute in his observations of how the
music in these campaigns presages
national trends.

“*Voices hired to sell a product
make the most commercial music
there is,” comments Bassett. “You
can tell how commercials change
from year to year as a preface to pop
radio. R&b is beginning to show it-
self. The 60-second coke spot was all
‘Try A Little Tenderness.” You listen
to the Budweiser spot—they’re just
as straight into soul as you can get.”

Bassett’s career has been kept alive
with six albums and eight singles on
his own Ease label as well as his
tough touring schedule in the South-
east—*""200 nights a year for the last
10 years.” Last year Bassett tallied
335 venues. He tours regularly with
country-blues artist Delbert McClin-
ton and recently, in support of his
single “*Only Love Can Mend A Bro-
ken Heart,” opened a Northeast tour
for Stevie Ray Vaughan.
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Dance Trax

By BRIAN CHIN

Notes on people and music: As the Thompson Twins’ breakthrough single,
“Hold Me Now."” zooms toward the top of both the pop and dance charts, it's
worth making note of the fine live show they've been presenting in their first
tour of the U.S. Here in New York, they left a small theatre full of people excit-
ed and danced-out, with a colorful, participatory show. Their computer-driven
tights, becoming a cliche elsewhere, were put to extraordinarily simple and good
use, beaming rhythmically into the crowd, which both projected the stage out-
ward and provided authentic dance-club atmosphere.

Two followup singles from the Twins' incomparablé¢ “Into The Gap™ album
have aiready been released in Britain; an eight-minute “*Doctor! Doctor!” and an
amazing [l-minute “You Take Me Up,” transformed into prime dance

material.

* * *

Other import news: Tony Cook’s **On The Floor,™ a charted U.S. production re-
leased in Britain first, will be issued here by Half Moon, through Sunshine Dis-
tributors . .. The "Mighty Mix™ by Dead Or Alive, which is being distributed
promotionally here on a U.K. white label, is a great sampler of that group's
upcoming Epic album, which ranges from Megatone-style disco, rocked and
dubbed-up, to funkier semi-rap. The group promises to be a thorough gender-
bender, in the style of Frankie Goes To Hollywood, who are themselves a bridge
between disco and funk, and a surprising U.S. chart entry.
*x kK

Singles: The Pointer Sisters, who did the rare feat of scratching the top dance
spot with a pair of album cuts, have “Jump™ as the followup to “"Automatic™;
the extension 1s passable, though not quite as finely directed as John Benitez'
version of "Automatic.” Bonus on the Planet 12-inch: the long version of the

underground great “I'm So Excited" .

.. Innocence In Danger’s Indeep-influ-

enced “"Who Do You Think You Are™ (Epic 12-inch), like the current Domina-
trix hit, is new wave aimed straight at the heavy hip-hop audience; DJ Ivan Ivan
co-produced both, this one with [ID's Steve Parry, Steve Thompson and Nelson
Cruz mixed . . . Two Sisters’ “*Right There" (Sugarscoop [2-inch), on the other
hand, approaches hip-hop as pop music; it's the cleanest-sounding record yet in
the genre . . . Though it’s already in the top half of the chart, we'd like to point
out the powerful fusion of disco, Latin and reggae achieved by the Earons’
“Land Of Hunger” (Island 12-inch). Steven Stanley mixed.

Deniece Williams In Charge

® Continued from page 36

albums, but this marks the first time
she has functioned as sole producer, a
role she filled on six of the album’s 10
Songs.

“There’s no doubt in my mind that
eventually I'll produce my own al-
bums,” Williams says. *'I'd also like
to find one or two other artists and
get involved with them as a
producer.”

The other four cuts on the album
were produced by George Duke, who
also worked with Wilhams on last
year's “I'm So Proud” album.
“George complements me well be-
cause he's more into an uptempo
pocket, a rock or funk sound,” says
Williams. *“Thom Bell (who pro-
duced Williams® two previous al-
bums) and 1 worked together well,
but we were very much alike. What I
like about George is that we have
been opposites.”

As a result of this exchange the
new album is more uptempo. “I
haven’t really been an uptempo art-
ist,” Willams notes. “*‘Most of my hits
have been laid-back ballads—‘Free,’
‘Silly,” *Too Much, Too Little, Too

DISCO/DANCE 12''—
U.S. & imports

(WHOLESALE FOR:STORES)
USA < Canada ¢ England - Germany
Italy « France * Holland

U.S. & Canadian 12"

Some of our brand new releases are:

Vwdeo Contiok—X-ray Vision
Cokt Cash and Money—Edoae D.

Late,” *It’s Gonna Take A Miracle.’ |
decided 1 wanted to do something
else. 1 can’t do a whole show of
ballads.”

Williams even included a couple of
rock-inflected cuts on the album.
“*When I was producing ‘Wrapped
Up,’ I thought, *How would Mick do
this?" ™ Williams says. ““I used him
and Rod Stewart as models. Even in
singing it, I tried to imagine how they
would do it.”

The upcoming album also includes
a gospel song, “Whiter Than Snow.”
Williams says that her next album,
which she will produce, will be all
gospel. She would like it to be re-
leased as a joint venture between Co-
lumbia and a top gospel label. Wil-
liams recently formed a gospel
production company, Holy Sounds
Productions, with Philip Bailey of
Earth, Wind & Fire.

Last week, Williams filmed a video
for “Boy,” written and directed by
Kenny Ortega. Later in the year the
singer, who is booked by APA, will
perform at Caesar’s Palace in Las Ve-
gas with Smokey Robinson (who will
be making his Las Vegas debut).

We have a complete selection oi all U.S
releases and all import disco records. We
also export to foreign countries.

Class—Linda Lowrs
When You Walk In The Room—Ramming Speed

Aunaway—Gary's Gang
Bop Tl | Drop—Larmce
Just Wanna Dance—Dynamix

Emergency —Laura Pailas
Walls—Vrola Wills.
Gel On Frean—Caich
Street Froaks—immy Lowss
Hetitire—Mime Theodore
Stenian Naghts— Twiigh! 22
Owine Madness—Dwine
Nalve Love ‘84
100 Busy Thinking Aboul My Baby—Orbn
1984 Praxes.
Shackles—R J 's Latest Armwval
Tiger Strpes—Felx
Fax 1t In The Mix-Pretty Tany
10-9-8—Face To Face
Crush—Magmficent 3 and Fearless Master
Fastwon—NY Models
Caty Lte—Hassan and 711
Somebody Etse’s Guy—Jocelyn Brown
Steppn’ Out—Chub Shot
Razzie Dazve—Eve

* Falling In Lave— Tanya Jackson

> 7% 4

Amok —Ledernacken

Stack-Stack

Watch Yourseit—Akabu

Atnwve With Love- - Tina Fabnque

Living 1n A Dream - Kelly Jackson

Grve Me My Money— The Beat Box Boys
We Come To Rock  tmpenal Brothers

What People Do For Money—Dnane Sounds.
Project 5—Synergy

European 12"

i Energy—Evelyn Thamas

| Close My Eyes—Jussica Witiams

Berim- Tho Hong Kong Syndhkat

Turn Me Down  Nick Straker

You're The One For Mo—Paul Hardcastio
tazer Dance—Lazer

i0l's Break inlo the 80 5—Masior Genus
The Champ—Amencan Gypsy

Go Go Yellow Screen—[geal Emotion
T-Shurts and Tught Blue Jeans

Cotour My Love—Fun Fun

When Tongn! is Ovor—Almostear

Wesl End Giris—The Per Trap Boys

The Anglia Remix

Dosice—Paul Parker

For Ali We Know—Notma Lowss

I'm Gonna Love You Forever—simmy Ruthn and
Jackson Moore

Somebody To Love—Cale Society

Diamonds and Loving Arms.— Boytronic

Nolhing Worse Than Beng Alone—Velvolle

Whole World Today Js A Moss  New Paradise

)t You Loave Me Now -~ Shirtey Ross

The Word Is Out—Germaine Stewart

Wwholo Lota Love-—Barsott D.4

Shadow Of Your Hearl—Risque

Soquential Groove- Tisee T

Lime Madiey

Import LP’s
Elociro 3

Mix Your Own Broak
Scratch Trax
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Week | Chart

TITLE(S), Artist, Label

TITLE(S), Artist, Label
WEEKS

HOLD ME NOW-Thompson Twins—(12 RBAEes
inch) Anista LDP-9158 1

E-3
N

THEY ONLY COME OUT AT NIGHT-Peter
Brown—(12 Inch) Columbia 44 04957

IT'S MY LIFE-Talk Talk—
EMI-Liberty V-8195

ALL NIGHT PASSION-Alisha—Vanguard
SPV-12

COMING OUT OF HIDING—Pamela Stanley—
TSR TSR 830

THE DOMINATRIX SLEEPS TONIGHT-
Dominatrix—(12 Inch) Streetwise STRL-2220

GIVE ME TONIGHT-Shannon-
Emergency/Mirage EMDS 6542 (12 Inch)

BORDERLINE-Madonna—(12 Inch) Sire
PRO 7-29354

| WANTED IT TO BE REAL-John Rocca—(12
Inch) Streetwise SWRL 2225

MISS ME BLIND-Culture Club—(12 Inch) Epic
49-04977

DON'T WASTE YOUR TIME-Yarborough &
Peoples—Total Experience/RCA TED 1-2601

DANCING IN THE SHEETS-Shalamar—(12
Inch) Columbia 44-04949

NO MORE WORDS—Berlin-(12 Inch) Geffen
020195

BREAKDANCE-Irene Cara—Network/Geffen
0-20196

TAKE SOME TIME-Sparque—-(12 Inch) West
End 22172

STREET DANCE~-Break Machine—(12 Inch)
Sire 20189-0 A

NO MAN IS AN ISLAND-Warp 9—(12 Inch
Re-mix) Prism PDS 495

ORIGINAL SIN-Inxs—Atco 0-96957

LET THIS DREAM BE REAL-Howard
Johnson—(12 Inch) A&M 12092

| WANT A NEW DRUG-Huey Lewis and The
News—Chrysalis 1818

LAND OF HUNGER-The Earons—Island
0-96958

ADULT EDUCATION-Daryl Hall & John
Oates—(12 Inch) RCA PD 13715

JAM ON IT-Newcleus—(12 Inch) Sunnyview
SUN 411

YOU MIGHT THINK-The Cars—(12 Inch)
Elektra Pro ED-4963

SHE'S STRANGE-Cameo—(12 Inch) Atlanta
Artists 818-384

SOMEBODY ELSE'S GUY-Jocelyn Brown-
Vinyl Dreams/Prelude VND-DO1

DOCTOR'S ORDERS-Meagan—(12 Inch) Next
Plateau/Quality NP 50019

DANCE HALL DAYS/DON'T LET GO-Wang
Chung—Geffen (12 Inch) 0-20194

AMOK-Ledernacker—(12 Inch) 4th And
Broadway 402
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JEALOUS LOVE/EVERGREEN-Hazell Dean 69
Quality QUS 057 (12 Inch) 70

BABY I'M SCARED OF YOU-Womack &
Womack—Elektra (7 Inch) 7-69733 71

LEAVE IT-Yes—(12 Inch) Atco 72
0-96964

STRONG ME STRONG-Yellowman—(12 Inch)
Columbia 44-4964 73

SPECIAL DELIVERY-Angela Bofill-(12 Inch)
Arista ADP-9186 74

GIRLS JUST WANT TO HAVE FUN-Cyndi
Lauper—(12 Inch Re-mix) Portrait/CBS 75
4R 904121

TURN IT AROUND-Gino Soccio-Atlantic (12 76
Inch) 086960

THE REFLEX—Duran Duran—(12 Inch) Capitol 77
V-8586

HYPERACTIVE-Thomas Dolby—(12 Inch) 78
Capitol v-8576

ONE IN A MILLION-The Romantics—(12 Inch) 79
Nemperor 47904967

4'M LIVING MY OWN LIFE-Eariene Bentiey— 80

(12 Inch) TVI Records TVI 2011
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| Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs. * non-commercial 12-inch
(O Bullets are awarded to those products demonstrating the greatest gains in audience response this week.
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I i i Inch) MCA L33-1164

TRIPPIN ON THE MOON-Claudja Barry—(12
Inch) Personal/Oh My P 49808

IT'S GONNA BE SPECIAL-Patti Austin-(12
Inch) QWE 2397

TELL YOU (TODAY)-Loose Joints—(12 Inch)
4th And Broadway, 401

RADIO GA GA-Queen—Capitol V-8575

JUST ANOTHER BROKEN HEART—Dorothy
Moore—(12 Inch) Streetking
SKDS-1120 AD)

GIVE-Missing Persons—(12 Inch) Capitol
1-8582

ALIVE WITH LOVE-Tina Fabrique—Prism
PDS-600

LET'S HEAR IT FOR THE BOY-Deniece
Williams—(12 Inch) Columbia 44-4988

HEY D.J.-World's Famous Supreme Team-(12

Inch) Island 0-96956

ONE FOR THE TREBLE-Davy DMX-(12
Inch)Tuff City/CBS Assoc. 42904955

SELF-CONTROL-Laura Branigan—(12 Inch)
Atlantic 0-86954

CHANGE OF HEART-Change-(LP) Atlantic
80151

TOO BUSY THINKING ABOUT MY BABY-
Orbit—(12 Inch) Quality Qus 058

SEND ME AN ANGEL-Real Life-(12 inch)
MCA/Curb MCA 5459

CLOCK ON THE WALL-Double Vision—Profile
(12 Inch) Pro 7041

| SWEAT (GOING THROUGH THE MOTIONS)-

Nona Hendryx—RCA PW-13760

HERE COMES THE RAIN AGAIN-Eurythmics—
RCA (12 Inch) DW 13726

JUMP-Van Halen—Warner Bros. 7-29384

THIS TIME-Funk Deluxe—(12 inch) Salsoul
SG 422

SHAKE DOWN-Evelyn ““Champagne” King—
(12 Inch) RCA PD 13749

HEAD OVER HEELS-The Go-Go's—(LP) I.R.S.
SP-7041

DR. SEX-Pleasure & The Beast—(12 Inch)
Airwave AW12-94987

ROCK STEADY/PLAYERS-Jenny Burton—(12
Inch) Atlantic 086958

NO PARKING ON THE DANCE FLOOR-
Midnight Star—(12 INCH) Solar/Elektra Pro
ED-4970

I'M YOUR CANDY GIRL-Clockwork—(12 Inch)
Private | 429-04968

FOR YOUR LOVE-The S.0.S. Band-Tabu
429-04991

BOP 'TIL | DROP-Larrice—Streetwise
SWRL 2227

RENEGADES OF FUNK-Soulsonic-Force—(12
Inch) Tommy Boy TB 839

I'VE GOT TO FIND A WAY-Zena Dejonay—(12

Inchy TV 2011

SOMEHOW SOMEWAY-Visual—(12 Inch)
Prelude PRLD 674

GIVE IT UP-K.C.—(12 Inch) Meca 5000

ALMAAFIYSH/THE SOUL-Hashim—(12 Inch)
Cutting Edge

ON THE FLOOR “ROCK IT"-Tony Cook—
Halfmoon (Import)

WATCH THE CLOSING DOORS-I.R.T~(12
inch) RCA JW 13699

COLLAPSING NEW PEOPLE-Fad Gadget-Mute

(Import)

IT'S ALL YOURS-Starpoint—(12 Inch) Elektra
66973

BIG ELECTRONIC BEAT/SYNTHECIDE-
S.8.0.—(12 inch) Enigma/EM! ST17114

PLANE LOVE-Jeffrey Osborne—(12 Inch) A&M

SP-12089

SOMEBODY'S WATCHING ME-Rockwell-(12
Inch) Motown 4515-MG

| GOT THE MESSAGE-Men Without Hats—(12

World & U.S. Premieres « Special Remixes * Special Medlies

DISCONET programs are available only to qualified disco DJs, discos, mobile discos and
radio stations. For subscription information please write or call DISCONET (division of
Sugarscoop, Inc.), 915 Broadway, Suite 610, New York, NY 10010. Telephone 212/505-2516
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STATS ON FIRE—The Statler Brothers romp through their Las Vegas de-

but at the MGM Grand before a sellout crowd.

RHUBARB JONES, KRMD HONORED

Country

Haggard Into Video Production

Singer Recording His Concerts For Direct Mail Sales

By EDWARD MORRIS

NASHVILLE—Merle  Haggard
has established a video production
company to tape his coneerts for di-
rect mail sales to the concertgoers.
Haggard's  Video Music  Classics,
based in Phoenix, has been taping se-
lected shows beginning with the one
held in San Francisco, March 25,
Since then, concerts have been taped
in Fort Smith, Ark.. Emporia, Kan.;
Ozark, Ala., and Jackson. Tenn.

Ticket buyers are given self-con-
tained envelope/order blanks as they
enter or leave the concert and are
told from the stage that the video-
tapes can be ordered. Currently, the
price for a one-hour tape, in either
Beta or VHS format, is $49.95.

Dennis Bottomley, director  of

Gilley’s Wins ACM Award Again

LOS ANGELES—For the fourth
time, Gilley's in Pasadena, Tex. has
been named country nightclub of the
year by the Academy of Country
Music.

Rhubarb Jones of Mongtomery,
Ala’s WLWI was selected top disk
jockey of the year, while KRMD in
Shreveport, La. was chosen the top
country station. Winners in these
three categories are determined
through voting by record company
country promotion personnel and
music industry trades and other pub-
lications covering the country field.

Both Jones and KRMD were first-
time winners in ACM competition.
They unseated last year's DJ of the
year Lee Arnold of WHN New York
and station KIKK in Houston.

Meanwhile, in preparation for its
19th annual Academy of Country
Music Awards Show, set for May 14
at Knott's Berry Farm, the organiza-

tion has announced nominees in its
instrumentalist of the year categories.
The musicians nominated in individ-
ual categories are:

e Guitar: Johnny Blankenship, Al
Bruno, James Burton, Billy Walker,
Reggie Young.

e Bass: Larry Booth. Tony Booth,
Mike Leech, Joe Osborne, Curtis
Stone, Red Wootten.

e Keyboard: David Briggs, Floyd
Cramer, Glen D. Hardin, John
Hobbs, Hargus “Pig™ Robbins.

e Drums: Steve Duncan, Archie
Francis, Buddy Harmon, Jerry
Kroon. Larrie Londin.

e Fiddle: Billy Armstrong, Doug
Atwell, Johnny Gimble, Harold
Hensley, Buddy Spicher.

e Steel Guitar..Buddy Emmons.
Sonny Garrish, Lloyd Green. J.D.
Maness, Al Vescovo. '

e Specialty instrument: James Bur-
ton. Jerry Douglas, Charlie McCoy,

Larry McNeely, Tiny Moore.

In the touring band of the year cat-
egory, nominees are the Charlie Dan-
iels Band, Gene Watson's Farewell
Party Band, Willie Nelson Family
Band. Ricky Skaggs Band and Merle
Haggard's Stangers. In the non-tour-
ing band of the year division, nomi-
nees are Beech Creek Band, Geary
Hanley Band., Rebel Playboys, the
Tennesseans and Western Union.

Winners in this year’s competition
will be announced—along with 11
others—during the two-hour live
NBC telecast produced by the Dick
Clark Co. and hosted by Crystal
Gayle, Charley Pride and Mac Davis.

Guests set to appear on the pro-
gram include actor Robert Duvall of
“Tender Mercies,” Ray Charles,
Ronnie Milsap, George Jones, Mi-
chael Martin  Murphey, Ricky
Skaggs, Lee Greenwood, Larry Gat-
lin and Engelbert Humperdinck.

RC Video Productions Targets Music Lovers

By EDWARD MORRIS

NASHVILLE—RC Video Produc-
tions, in nearby Hendersonville, has
launched a profitable series of recre-
ational and instructional videotapes
aimed specifically at country music
fans. The business, owned and oper-
ated by Ron Mangum, was started in
October on a $10,000 investment.

The firm's best selling video to
date is a one-hour travelog called
“Everybody Loves Nashville.” Man-
gum, who owns a sightseeing compa-
ny, says he decided the tour of music-
related  attractions  could be
transmuted to tape for those who
couldn’t take the actual tour or who
wanted a remembrance of it.

Available in VHS and Beta, “Ev-

‘NASHVILLE REPORT’

erybody Loves Nashville™ covers the
stars’ homes in Hendersonville, the
area around the Grand Ole Opry
House and the music businesses and
gift shops on Music Row. Mangum
says that he did not seck or receive
any income from the shops he chose
to focus on.

In February alone, he says, he re-
ceived orders for 3,000 copies of the
tape, which sells for $29.95, plus §2
for postage and handling. The orders
came, he says, from ads placed in two
Nashville-based country music fan
magazines. To sweeten the offer,
Mangum offered autographed pic-
tures of traditional country stars Kit-
ty Wells and Johnny Wright with
each order.

Aussie Show Two Years Old

NASHVILLE—"The Nashville
Report,” a locally originated country
music news and feature program
aired on Australian radio, celebrates
its second anniversary this month.

Written and narrated by Jeff
Walker, the four- to five-minute seg-
ments are telephoned to Australia
and carried on the weekly “Country
Music Jamboree,”” now broadcast on
53 stations throughout the country.
The two-hour jamboree’s broadcast
area covers more than 65% of the
country’s population.

Walker, a native of Australia, is
president of Aristo Music Associates,
a Nashville public relations compa-
ny. He was formerly vice president of

operations for Con Brio Records &
Publishing.

A new feature of Walker’s segment
is the artist profile report. Recent

profiles have spotlighted Ricky
Skaggs, Lee Greenwood, George
Strait, Alabama, Atlanta, Dan

Seales, Exile and the Judds.

So far, Walker has not used on-air
appearances for this segment. But, he
says, “This 1s something we're look-
ing into.”

“Country Music Jamboree” is pro-
duced by Group Communication
Services Pty. Ltd. of Sydney and
marketed and promoted by Grace
Gibson Radio Distributors.

The two newest additions to his
tape catalog are “How To Learn To
Play The Guitar,” by Bruce Osbon,
and “*How To Publish Your Song.”
by Dennis Bicker. Both tapes carry
the same price tag as the tour tape.
The guitar-lesson tape runs an hour
and 20 minutes, but Mangum says he
hopes to cut the followup instruction-
al tape—also to feature Osbon—to
an hour.

Osbon formerly played in Porter
Wagoner's Wagonmasters band, and
Wagoner does a four-minute intro to
the tape. Bicker heads Glen Cove
Publishing Co.

Mangum says he has several more
tapes in the planning stages, includ-
ing a series aimed at fan ctub mem-
bers. Each tape in this series will fo-
cus on the activities of a single artist,
with that artist’s fan club members
targeted as the primary market.

At one time the producer of a
“teenage disco show for cable televi-
sion,”” Mangum says he is his compa-
ny’s “entire crew.”” He works with an
RCA CCO030 camera, which he val-
ues at $3,500, and a $2.000 portable
VCR. Mangum has his own editing
and duplicating facilities.

He notes, however, that he is now
faced with having to add duplicating
machinery, since his present capabili-
ty 1s only 30 copies a day. He says he
has had fewer than 50 orders for Beta
tapes and, thus, does them a copy at a
time as needed.

Mangum adds that he has reached
agreements with The Nashville Net-
work and Country Music Television
to advertise his tapes on a per-inquiry
basis.

WwWWwWWw.americanradiohistorv.com

marketing and distribution for Video
Music Classics, says that Haggard
has invested about $100,000 in video
equipment and significant additional
sums in audio. One video supervisor
travels with the Haggard caravan
and oversees the camera crews, all of
which are hired locally from televi-
ston stations or union halls.

“We try to use union cameramen
when we can,” Bottomley says. He
notes that in union arenas his compa-
ny will negotiate for acceptable fees.
If the fees are too high, he adds. the
concert 1sn't taped.

Usually, two cameras are used to
cover cach concert. Most of the cam-
eras are made by JVC.

So far, only Haggard's segment of
a concert is taped for sale. However,
Bottomley notes, the service is being
offered to other acts on the bill. A
few locations charge a fee for allow-
ing the taping. but most don’t, he
says.

Because most of Haggard's con-
certs are more that an hour long,
thereis a bit of editing done to get the
right length and to leave room for ti-
tle and credits. Otherwise, Bottomley
says, the concert is shown precisely
as it occurred: "It there's a mistake
there, it's left there.™

Duplication is done by an outside
company, Troxell Communications,
also of Phoenix.

Bottomley declines to estimate the
cost of taping a concert. since the
process is still being refined. Nor is
he willing to predict how the sales are
going to go. Within three weeks of
the San Francisco concert, he esti-

mates he had received about 30 or-
ders. That particular show  drew
2,600 fans. VHS is “by far™ the pre-
ferred format, he reports.

Although fans are assured of buy-
ing the footage for the concert they
attended. Bottomley says that Video
Music Classics is putting together a
catalog of all the shows available—
asserting that Haggard's shows vary
a great deal from one to another.
While the opening acts are not in-
cluded in the tapes, all the perfor-
mances done by those in Haggard's
cast are.

Band Contest
To Be Backed
By Wild Turkey

NASHVILLE—Wild Turkey
whiskey will sponsor a “‘battle of
country bands' contest, July 1-Sept.
30. it will be conducted through au-
ditions at 101 country music clubs
throughout the U.S. A list of these
clubs is now being compiled.

The winning band from each club
will receive a $500 prize and the
chance to compete in one of the 10
regional contests. Each regional win-
ner receives $1,000 and the right to
compete in the finals in Nashville,
Nov. 2.

The top band will be given a
$5,000 cash award and the booking
services for one year of In Concert
International, a Nashville agency.
Second prize is $2,500, and the eight
third place winners will get $1,000
each.

Dickens Kicks Off New
Columbia Historic Series

NASHVILLE—A collection of
Little Jimmy Dickens cuts will kick
off the second series of the Columbia
Historic Edition, which made its de-
but in March, 1982. Other albums in
this series, to be released in May. will
feature Carl Smith, Leon McAuliffe
& His Western Swing Band, Roy
Rogers, Bill Monroe and Patsy Mon-
tana & the Prairie Ramblers.

Aimed specifically at collectors,
the series is a mixture of greatest hits
and previously unreleased material,
packaged in specially designed covers
with liner notes provided by country
music authorities. The first series in-
cluded albums by Gene Autry, the
Sons of the Pioneers, Flatt &
Scruggs, Bob Wills, Lefty Frizzell
and Spade Cooley.

According to CBS Records. the
emphasis has been on reproducing
the sound as it was orginally
recorded.

Little Jimmy Dickens, who was
last year elected to the Country Mu-
sic Hall of Fame, was on Columbia
from 1949-68. His Historic Edition
album contains the novelty hits
“Take An Old Cold Tater (And
Wait)” and “I'm Litde But I'm
Loud,” as well as three unreleased
cuts: “The Last Time.” “John Hen-
ry’ and “Slow Suicide.”

Among his backup musicians are
such legendary pickers as Billy Byrd,
Grady Martin, Buddy Emmons,
Harold Bradley. Jimmie Riddle. Bob
Moore and Buddy Harman. All the
songs on the album were recorded be-
tween 1949-60.

CASH-ING IN—When Johnny Cash recently hosted the *“Nashville Now”

cable show on The Nashville Network, he invited daughter Rosanne to join

him. In addition to their solo performances, they dueted on “Ain’'t No Mem-
ories Hangin’ 'Round.”
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sikoxd Hot Country Singles.

TITLE—Artist (Producer) TITLE—Artist (Producer? °E | IBE 3% TITLE—Artist (Producer?
| Writer, Publisher, Licensee, Label & Number (Dist. Label) Writer, Publisher, Licensee, Label & Number (Dist Label) Iy 5 | £° Writer, Publisher, Licensee, Label & Number (Dist. Labe!
RIGHT OR WRONG—George Strat (R. Baker) WEEKS ‘ 40 | 5 FOREVER AGAIN—Gene Watson (R. Reeder, G. Watson) _ K ' |
A. Sizemore, H. Gillespie, P. Biese; Edwin H. Morris, SRSl gI%Rgbb, D. Kirby Tree/Cross Keys, (Tree Group) BMI/ASCAP; MCA 67 |60 121 E#!nZyAFErEuTnE' Asr:mae'r';::{ar?rco;ael::y(ﬁzzgc/e;mqy&ercury 814-881-7
ASCAP; MCA 52337 1 2 ' y .
35 | 13 16 | THANK GOD FOR THE RADIO-The Kendals (8 Mevi 68 1§ 2¢ | 8 || |BURLED=TREASURE=EmyERg=rescig. Reg=y
@ ‘ 10 !)GUESS IT NEVER HURTS TO HURT SOMETIMES—The M.D. Barnes/R.J. Jones; Blue Lake, BMI; Mercury 818-056-7 B. Gibb, R Gibb, M. Gibb; Gibb Bros./admin. by Unichappell, BMI; RCA
ak Ridge Boys (R. Chancey) ! —Exil Ki 13710
R, Vanwarmer; Terra Form,/Fourth Floor, ASCAP; MCA 52342 42 | 4 | 1 DON'T WANNA BE A MEMORY —txile (B Killen)
3

).P. Pennington, S. Lemaire; Pacific Island/Tree (Tree Group), BMI; Epic m MAMA HE’S CRAZY—The Judds (B. Maher)

4 |11 HACPT’Y BIRTHDAY DEAR HEARTACHE—Barbara Mandrell \3&“0442‘ e GGG K. 0'Dell; K. 0'Dell, BMI; RCA 13772
li L A
§1 Souid- P ordon; Collns Court, ASCAP; MCR 52340 37| 24 18 L amany OVE BY MORNING-Mchae Martn urshey | 70 | 53| 18 | you REALLY GOT A HOLD ONE ME-theey Gy 0.2
8 | 8 | TOALL THE GIRLS I'VE LOVED BEFORE-1ulio Igtesias & L. Anderson, F. Koller; Old Friends, BMI; Liberty 1514 W, Robinson: Jobete, BMI: Epic 34.04269
willie Nelson (R. P 47 SOMEBODY’S NEEDIN' SOMEBODY-Conway Twitty (C.
Iy Aimﬁéﬁﬂ (H. D:CZ) April/Casa David, ASCAP; Columbia 38-04217 & Twitty, D. Henry, J.Bowen) Sl 71 169 |12 VICTIM OF LIFE'S CIRCUMSTANCES-vince Gill (E. Gordy,

L. Chera; Intersong, Ja-Len, ASCAP; Warner Bros. 7-29308

. )
5 |5 |1 EV{;EETTCgl}INTqu‘MUSlCA_ﬁﬂcan:f GffoedanTuiR iE0 49 | 4 | WHY GOODBYE-Steve wariner (. Wison, T. Brown) D. McClinton; Music Corp. Of America, BMI; RCA 13731
. Rowe, T. Dotson, J. Stevens, A. P. Carter; Texas lunes/Ha —>teve Wariner . wison, 1. Brown
Band/Dwain Rose/Peer, BMI; MCA 52336 M. Wright, R. Leigh; Land Of Music, BMI/Lion Hearted, ASCAP; RCA 72 | 67 12 BROWN EYEDNGLI;Ll—EJoe glampalzg (J. Stampley, Lobo)
X 13768 V. Morrison; Web IV, . Epic 34-04
6 | 7 [13 ‘ | COULD 'A HAD YOU—Leon Everette (B. Mevis ,
B&M Rice; April/Swallow Fork, ASCAP; RCA 1(3717 ) 51 2 WHEN WE MAKE LOVE—Alabama (H. Shedd, Alabama) 73 |72 | 21 I'VE BEEN RAINED ON TOO-Tom Jones (Gordon Mills, Steve
. . . . T. Seals, M. Williams; Cavesson/Welbeck, ASCAP/Warner-Tamerlane, | Popovich)
@ 9 | gl\wl‘:SDYF %A’VEMc-ﬁkeyet;‘lﬂlgyM? ShaitiattoEinu1WTE00) BMI; RCA 13763 John Philibert; Pulleybone Co./1 Love Music/ ASCAP-PRS Polygram
. s, F. Neil; Uni N ; Epi - ,
! ol b 41 | 43 | 7 | 1IN REAL LIFE—£d Hunnicutt (D. Burgess) 0]
11 | 10 me”rOF JSTEEL—huam(ani&ms Jr.éJ. Eo7w;9n3,8r;. Williams Jr.) K. Robbins, Hall-Clement/Welk Group, BMI, MCA 52353 74 | 71 |19 YOU'RE WELCOME TO TONIGHT—Lynn Anderson & Gary
o LAIEIIE ¢ 145 LBIE BLALp WAL g 48 | 4 | BETWEEN TWO FIRES—6ary Morsi Morris (M. Clark)
ry Morris (J.E. Norman) o .
@ 12 | 10 } DON'T WANT TO LOSE YOUR LOVE--Crystal Gayle (). J. Buckingham, S. Lorber, J.D.Martin; Warner-Tamerlane,/Duck/Music J. Hurt, L Henley, . Boatwright, Warner House Of Music, BMI,
Bowen) Corp. of America, BMI/WB,/Bo b Montgomery, ASCAP; Warner Bros. Permian 82003 (MCA)
‘ ). Carbone; Sixty-Ninth Street, BMI; Warner Bros. 7-29356 } 729321 79 | 3 HEY, BOTTLE OF WHISKEY—Gary Stewart (R. Dea)
43

D. Singleton; Black Sheep, BMI; Red Ash 8403 (NSD)
81 3 LO AND BEHOLD-Tennessee Valley Boys (G. Kane, D. Goodman)

D. Goodman, B. Hobbs, J. Rodriguez; Guyasupa,/Beckaroo/Rodriguez,

-
o
-
-
w

THE YELLOW ROSE-Johnny Lee with Lane Brody (). Bowen) 45| 6 | PASS—Gus Hardin (Rick Hall) ) .
1. Wilder/K. Welch, G. Nickholson; WB, ASCAP/Elektra-Asylum, Michael Garvan, David Rosson, Tom Shapiro; Tree Publishing Co.,
BMI/Cross Keys (Tree Group), ASCAP; Full Moon/Warner Bros. 7-29375 Inc.,0'Lyric Music, BMI; RCA PB-13751

~
(4]

@‘ 14 | 9 | | MAY BE USED (BUT BABY I AIN'T USED UP)- 44 | 30 | 16 | DONT Mé\KE IT EASY FOR ME—Eari Thomas Conley (N. BM!I; Nashwood 12684 ‘
i i Larkin, E.T. Conl ) )
B MeDil Wl Clement (W Groug), B RCA 13729 fZT;-OIgnM'vv R Serggs: Bl Maon/Apr, ASCAP Full Armer, oW Ren | 77| 75| 12 S e B !
15| 8 AS LONG AS I'M ROCKIN' WITH YOU—John Conlee (B. | 78 (82| 3 FRIENDLY GAME OF HEARTS—Penny DeH M. Sherrill
@ Logan) ) ‘ 55| 4 | DOWNTOWN-Dolly Parton (V. Garay) C. Putman, D. Cook, R. Hellard; Tree Cros:";gys,earanﬂs(c;w; e |
K. Kane, B. Channel; Crosskeys (Tree Group),/Old Friends, ASCAP/BMI; T. Hatch; MCA, SSCAP' RCA 13756 ‘ Street 9301 (MCA) |
MCA 52351 56| 4 BAND OF GOLD—Charly McClain (N. Witson)
(13)| 16| 10| | DREAM OF WOMEN LIKE YOU-Rarwe Heoonel 8 R Dunbar, E. Wayne; Gold Forever, BMI. Epic 34.00423 84 | 2 | COWGIRL IN A COUPE DE VILLE-Tery Gregory (0-el, o
Killen) 57 | 4 VICTIMS OF GOODBYE—sylvia (T. Collins) Pyle.T. Burdine,). : Traut;
’ T. Seals; W. B./Two Sons, ASCAP; Epic 34-04367 D. Morgan, D. Pfrimmer; Tom Collyi:&o"in: Clzzrt BMI/ASCAP; RCA ‘ &?éikf!.i%‘i”i&caﬁé‘";&f Bs'ca:guesa':o? atlﬂgii'laoT(rcagts')Quad
21| 6 | HONEY (OPEN THAT DOOR)—Ricky Skaggs (Ricky Skaggs) 13759 = »
‘ | Mel Tillis; gedarwood Publishing Co.l?v:. BM Suaggar Hill/Epic 3404304 48 | 39 | 10 | LADYIN WA|T|NG—ggvid/WillsléB. Mevis)l . g0 e ® IScrl:‘a%\elrE'; gii\oE)A EHBNEFWITHYY QUSWSIDT (B
18 10 IN THE MIDNIGHT HOUR=Razzy Baile (N. Wilson, T. Bro D. Wills, B. Shore; G.I.D.,ASCAP/Royalhaven, BMI; RCA 13737 D. Mitchell,). McCollum Baray,Tom Collins Music, BMI; Texas 5556
€D, e et i N e 62 | 3 ISEJEWOBLEJ \TNhORleBS MINtLOVE WHEN YOUR'RE 86 ‘ ° { LIGHT UP-—¢ cumngan (& Garet. . bt
k ' ontgome J.C. Cunningham; /Cible/Welbeck, ASCAP; Viva 7-2931
19110 g‘OSD lMEvSJPBEBa,.CL%mB?SYIS Dan Seals (K. Lehning) D. Tyler, F. Knobloc:mua:whappell/lilullryBMI/Goodspot ASCAP, . e v !
- Seals; Pink Pig, BMI; Liberty i 87 | 2 ‘ RUN_YOUR SWEET LOVE BY ME ONE MORE TIME-
— y X L tt (B.Anderson,M.Joh
@ 23| 6 (SM()emE‘Eé\gme‘ngEl;la’lglNGS ARE GOOD—Merie Haggard 50 | 32 | 16 bE’I;'S STOP TALKIN' ABOUT IT—anie Fricke (B. ‘ R.aggck::y,h., D.nGil;so:; Ben u:lr,")snvemne, ASCAP/BMI; MCA 52359
| ol s II..VWEiIIi;nésE, p:« vr;a;(g)ar:iG s:;s; (;:E Music, Inc. BMI; Epic 34-04402 ,,°g?gg°,';‘:%,>l Van Ho, . Rl Unichapel Vn HoyPosy 83 ?E{RE_ 1 cGO' AtGA”S“E—S%réerxl Handy as“cz;nsenus, M. Daniel)
! —Deborah Allen (R. Van Hoy) BMI/Chappell, ASCAP; Columbia 38-04317 . Harris; Contention, ; Audiograph 45-
I D. Allen, R. Van Hoy, D. Cook; Posey/Van Hoy/Unichappell, BMI/Cross 65 2 ATLANTA BLUE—The Staler Brothers (). Kenned THIS TIME=Tom ) G.Mills,S.Popvich
| Keys (Tree Group), ASCAP; RCA 13694 D. Reid; Statler Bromers'eBMf;e'rwernryegslg(_mo?;ne ) R. Greenaway, B. °V‘?Lilloo?:eks: Slrrgeles/Bob?;vwh)itlock,’Mother Tongue,
19 | 20 | 10| BOYS LIKE YOU—Gai Dagies (G. Davies) 58| 5 SOUTHERN WOMEN—The Wright Brothers (J. Dowell, M. Daniel) ASCAP; Mercury 818-801-7

G. Davies, W. Igleheart; Little Chickadee, BMI/Black Note, ASCAP;
Warner Bros. 7-29374

' 25| 7 | MONA LISA LOST HER SMILE—David Allan Coe (B, Sherill
‘ J. Cunningham; Rocksmith/Lockhill-Seima, ASCAP, Columbia 38-04396

| GOT MEXICO—Eddy Raven (E. Raven, P. Worley)
E. Raven, F. ). Myers; Michael H. Goldsen/RavenSong, ASCAP, RCA
13746

‘@ 27 | 7 | JUST A LITTLE LOVE—Rebs McEntire (N. Wilson)
D. Morgan, S. Davis, Tom Collins/Dick James, BMI, MCA 52343

K. Blazy, M. Hiter,).).Mohead; New Albany/Protunes, BMI; Mercury
818-653-7

66 | 2 EYES THAT SEE IN THE DARK—Kenny. Rogers (B. Gibb, K.

Richardson, A. Galuten)
B. Gibb, M. Gibb; Gibb Brothers, BMI; RCA 13774

59| 3 BETTER OUR HEARTS SHOULD BEND (THAN

BREAK)—Bandana (J.E. Norman, Eric Prestidge)
B. McCarthy; Bankable, ASCAP; Warner Bros. 7-29315

68 | 3 | STILL DO-Bill Medley (). Crutchfield)

WHO DAT—David Frizzell (S.Garrett, S. Dorf)
M. Brown,S.Dorff,S. Garrett; Peso/Wallet/Katsy, BMI; Viva 7-29332

BORN TO LOVE YOU—Karen Brooks (J.£. Norman)
C.Black,L.Marine,Jr.; Chappell, ASCAP/Unichappell/Watch Hill, BM;
Warner Bros. 7-29302

NEW ENTRY NEW PATCHES—Mel Tillis (H.Shedd)
T.Collins; Sawgrass, BMI; MCA 52373

NEW ENTRY ANTHING FOR YOUR LOVE—Sammy Hall (L. fogers)
R.Murrah, S.Harris; Blackwood/Shobi, BMI; Dream 300
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23 ‘ 10 | 14 LEFT SIDE OF THE BED—Mark Gray (B. Mopntgomery, S. ).D. Martin, ). Jarrard; MCA, BMI/Alabama Band, ASCAP; RCA 13753 WANT ADS—Robin Lee (J.Martis)
Buckingham) 61| 5 HONKY TONK WOMEN MAKE HONKY TONK MEN- Johnson, Perry/Perkins; Gold Forever, BMI; Evergreen 1018 (NSD)
| M. Gray, B. Woods, S. Lemaire; Warner-Tamerlane,Daticabo/Tree (Tree Craig Dillingham (M. Sherrifi) [ -
f Group), BMI; Columbia 38-04324 B. Braddock, S. Throckmorton Tree/Cross Keys, BMI/ASCAP; MCA/Curb NEwW ENTRY THERE'LL NEVER BE A BETTER NIGHT FOR BEIN’

52352

63 | 4 BABY COME TO ME—Stephanie winslow (R. Ruff)
R. Temperton; Aimo/Rodsongs, ASCAP, MCA 52372

41 | 13 SILENT PARTNERS—David Frizzell & Shelly west (S. Garrett, S.
Dorff

T Rocco, K. Chater, A. Roberts;, Vogue, BMI/Bibo (Welk

Group)/Chriswald /Hopi/MCA, ASCAP Viva 7-29404

64 ‘ 4 | MIDNIGHT LOE-Biliie Jo Spears (6. Richey) 93

WRONG—Big Al Downing (R. Baker)
M.Kellum, D.Mitchell,L.Chesier; Baray, BMI; Team 1008

WHERE'D THAT WOMAN GO—Mel McDaniel (M. McDaniel)
H. Howard, A. Harvey; Tree/Big Chip, BMI; Capitol 5333

SAVE THE LAST DANCE FOR ME-Dolly Parton (V. Garay)
D. Pomus, M. Shuman; Trio Music Co.,Inc./Rightsong. BMI; RCA 13703

I'LL TAKE AS MUCH OF YOU AS | CAN GET-Dparrell
Clanton (C. Howard)

6 DENVER-Larry Gatlin and the Gatlin Bros. Band (Rick Hall)
Larry Gatlin; Larry Gatlin Music, BMI; Columbia 38-04335

6 l IN MY DREAMS—Emmonu Harris (Brian Ahern)
Paul Kennerly; Irving Music Inc., BMI; Warner Bros. 7-29329

| 26 ; 28 | 10 | SOMEONE IS FALLING IN LOVE—Kathy Mattea (R. Peoples,
B. Hill)
‘ 1 P Stlaben L. Domann; Atlantic /Boquillas Canyon,BMI/Criterion/Space
‘ Case, ASCAP; Mercury 818-289-7
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B. Moore; First Lady, BMI; Parliament 1801

%0

14 IF I CO ONLY DANCE WITH YOU-J)im ¢l D. Toll C. Howard, Butter, BMI; Audiograph 45-479
| 2 i 22 l I . e CE AN TP YO L TIICRSt(] 1) 33 | 14| TOO LATE TO GO HOME-Johany Redriguez (R. Albright) - LB OERD T LS e 25, i, Fidin 1.
a4 | 5 | CAN TELL BY THE WAY YOU DANCE(YOU'RE L. Chera; Music City, ASCAP; Epic 34-04336 | e ohn Anderson (J. Anderson, L. ‘
.{ GONNA LOVE ME TONIGHT—Vern Gosdin (B. Mevis) 61 | 46 | 11 IT TOOK A LOT OF DRINKIN' (TO GET THAT WOMAN | M. Vickery, M. Kilgore; Tree/John Anderson, BMI; Warner Brothers
R. Strandlund, S. Pinkard Cross Keys,ASCAP/St. David/Tree, BMI; ‘ OVER ME)—Moe Bandy (B. Mevis) 7-29385
Compleat- 122 (Polygram) | AT, L el LRy B S g 95 | 90 | 10 | BREAK MY HEART-Victoria Shaw (). Hobbs)
29) 35 4 | YOUVE STILL GOT A PLACE IN MY HEART—George e Mo s (Rl EVINEE oS
O Jones (B. Sherri) _ £2 et | & RERMIDS AN, I A 96 |89 | 6 | ALMOST OVER YOUSheen easton (Greg Mathieson)
‘ L. Payne; Fred Rose, BMI; Epic 34-04413 g L IG5 | ELERUICR AL LSS J. Kimball, C. Richardson; Michael H. Goldsen/Sweet Angel/Car Load Of
30 | 17 [ 11 ‘ MAKE MY DAY—T. G. Sheppard with Clint Eastwood (J.E. Norman) ‘ 73 [ 8 DO | EVER CROBSS YQléR Mlye—naly Chagles (R hCharles) | Us/Sweet Ang el Music/Atlantic ASCAP/BMI; EM|/America B-8186
| D. Blackwell, Peso/Waliet, BMI; Warner/Curb 7-29343 g‘onsgfr';‘:”[‘)’:r“sef AS"C'Zif.'ec’o,f,:%isa"“.gff;om“"/ wevent 97 (91| 9 REPEAT AFTER ME—rfamily Brown (N. Wilson)
y . ! / ! ! . Brown; Terrace, ASCAP; RCA 13734
(31)/ 37 | 6 | I'M NOT THROUGH LOVING YOU YET-louise Mandrel 64 | 50 | 15| ROLL ON (EIGHTEEN WHEELER)~Alabama (H. Shedd ’ o UL SIEED G
Eddie Kil ' ; L i
| (ChrisIeWalt:Y)Tom Shapiro, Holly Dunn; Tree Publishing Co., 0'Lyric Alabama) e ) 96n | By a mES,E) AN O FTURE THMTHIS=Revathesote
1 ‘ e B e kwood Mumc_BMI. ROA PB.13742 6 | 52| 7 gl‘rzgz:;égdig\jé/:::ﬁ;‘ ASCAP; RCA 13716 ‘ B. Rice, M. S. Rice. Swallowfork/April, ASCAP, Mercury 814-629-7
| ) —Mike Campbell (A. Reynold: | ' ' '
@ 36 | 7 | DEDICATE—Kieran Kane (J.E. Norman) | E Rabbit, £ Stevens, Deb.Dave Briarpatch BMI, St 99 |98 | 7 | DEEP IN THE ARMS OF TEXAS—Con Hunley (L. Morton)
| | ‘ Kieran Kane, Keiran Kane/Litom; ASCAP, Warner Brothers 7-29336 JUST ANOTHER WOMAN IN LOVE ” } | K. Bach, Me & Sam, ASCAP; Prairie Dust 84110
| 38| 6 TOGETHER AGAIN—Kenny Rogers and Dottie West (Larry Butler) ‘ N ~hnne Murray (LE 100 8 | 22 WOKE UP IN LOVE—txi i
; i ) 7 ‘ E—Exile (B. Killen)
| ‘ Buck Owens; Central Songs, BMI; Liberty B-1516 P. Ryan, W. Maliette; Southern Nights, ASCAP; Capitol 5344 | ‘ | 1. P. Pennington; Pacific Island, BMI; Epic 34-04247

Bullets are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). @ Recording Industry Assn. of America sea for sales of 1,000.000 units (seal indicated by dot). & Recording Industry
Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Country

Nashville Scene

Bellamys Do Some Globe-Hopping

By KIP KIRBY

World politics being what they are,
Saudi Arabia isn’t on everyone's tour
schedule these days. But the Bellamy
Brothers aren’t fazed by Middle East
tensions and recently did a tour of
that country, where they played sev-
eral oil complexes. In June, the Bel-
lamys will be'back overseas on a tour
that will take them to lreland, En-
gland, Australia, New Zealand and
the Fiji Islands.
Since the days of
“Let Your Love
Flow,” the Bel-
lamys have main-
tained a strong for-
eign fan base.

Lee Greenwood
will headline the
1984 Philip Morris Festival of Stars
on May 3 at Louisville’s Common-
wealth Convention Center. The
event, now in its 28th year, is tied in
with the annual Kentucky Derby
festivities.

Country music and soap operas
seem to have a natural affinity. Join-
ing the ranks of country songs now
being aired on popular daytime series
is the Eddie Rabbitt/Crystal Gayle
duet, “You And L,” which can be
heard as the love theme on ABC's
“All My Children.” Larry Gatlin’s
“I've Done Enough Dying Today”
was a favorite on “General Hospital”
for a time.

* * %

Where do Nashville insomniacs
and country fans go when they can’t
sleep? We don't know where they’ve
been going, but we can suggest a
place they can go now that the Music
Country Network’s moved into new
headquarters. From 9 p.m. to 5 a.m.
nightly, Music Country Network will
broadcast from its spiffy new lodg-
ings in custom studios just off the
main lobby of the Opryland Hotel.
The wide bay window will let people
watch host Charlie Douglas inter-
view various celebrities live every
evening. Approximately 100 stations
now air the live feed via satellite.

Independent record promoters
Alan Young and Mike Borchetta are
joining forces to handle country pro-
motion. They will work as a team,
but maintain their current individual
offices—Borchztta in  Nashville,
Young in Los Angeles.

*x * *

PolyGram artist Kathy Mattea re-
ceived a fine People magazine write-
up in April, spotlighting her debut al-
bum and pointing out her vocal
resemblance to Anne Murray. Mat-
tea is beginnirg to do limited road
work; she opened a show for the
Wright Brothers in Minneapolis and
then did two Don Williams dates in
Denver.

Meanwhile, PolyGram / Mercury
labelmates the Statler Brothers have
just completed shooting a country
video for their single, “Atlanta
Blue.” The Statlers (as everyone

knows) are sports buffs—especially
baseball-—and got to sing the Nation-
al Anthem not ‘ong ago at an Atlanta
Braves game.

Marriage must be in the air. Texas
pals Moe Bandy and Gene Watson
both had daughters married in
March. Watson's daughter Terri was
married on St. Patrick’'s Day in
Houston, while Bandy's daughter
Laura waited until March 31 to tie
the knot in San Antonio.

* Kk *

A what? A Hank Williams Jr.
look-alike contest?? Well, what can
we say? If you look like him, -you
look like him, so you might as well
cash in on the resemblance. You can,
through a contest sponsored by
Hank’s Montana Exchange. Entries
from more thzn 10 states will com-
pete for various prizes, including free
concert tickets and gift certificates.

In the way of culinary delicacies,
we cannot attest to the merits of a
dish called elk meat chili. But ask the
Warner Bros. Nashville staff: They
were recently treated to a homemade
batch of it made by Gary Morris.
Morris shot the 400-pound elk dur-
ing the winter and used some of the
meat for tortillas and chili. We think
that you probably had to be there to
appreciate this one. By the way, those
of you who en;joy hunting may be in-
terested to kncw that Gary uses both
a gun and a bow and arrow.

* X *

¢
Transtar, in conjunction with Dolly Parton and RCA Records, presents six blockbuster
hours of the life and music of one of our most beloved national treasures . . .

bﬂ.ﬁi"&fwﬁﬁﬁ:ﬁ, T

=

The Dolly Parton Radio Special.

Tracing Dolly’s roots from her musical beginnings to her success today. Insightfull inter-
views with Dolly and those that have been a part of her career. With a profil2 of her
latest accomplishments including her new film, Rhinestone, with Sylvester Stallone.

Each of the six hours can stand alone, giving you programming flexibility. Each hour

contains 10 commercial minutes .

.. five available for local sales.

This is the only authorized Dolly Parton Radio Special. We urge you to reserve your
market immediately. Just call us at 1-800-654-3904.

Available on a barter basis in most markets.

WwWww.americanradiohistorv.com
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ARTIST
Title, Label & Number
(Dist. Label)

THE 0AK
RIDGE BAOYS

Deliver, MC
3455 MCA

ALABAMA
Roll On, RCA AHL1-4939 RCA
GEORGE STRAIT
Right Or Wrong, MCA

5850

RICKY SKAGGS
Don't Cheat in Our
Hometown, Sugar
Hill/Epic FE-38954
WILLIE NELSON
Without A Song,
Columbia FC-39110

HANK WILLIAMS,

JR.

Man Of Steel,
Warner/Curb 23924
CHARLY McCLAIN
The Woman In Me, Epic
FE-38979

EARL THOMAS
CONLEY

Don't Make It Easy For
Me, RCA AHL1-4713
DOLLY PARTON
The Great Pretender, RCA
AHL1-4940 RCA
EXILE

Exile, Epic B6E-39154
JANIE FRICKE
Love Lies, Columbia
FC-38730 c8s
LEE GREENWOOD
Somebody's Gonna Love
You, MCA 5403
DEBORAH ALLEN
Cheat The Night, RCA
MHLI-8514
CRYSTAL GAYLE
Cage The Songbird,
Warner Bros. 23958
MERLE HAGGARD
That's The Way Love
Goes, Epic FE-38815
TOM JONES

Don't Let Qur Dreams

MCA

CBS

CBS

WEA

RCA

CBS

MCA

WEA

CBS

Die Young, Mercury
814.448-1

KENNY ROGERS
Eyes That See in the
Dark, RCA AFL1-4697
THE KENDALLS
Movin' Train, Mercury
812-779-1 POL
JOHN CONLEE

POL

RCA

In My Eyes, MCA 5434  MCA
THE STATLER
BROTHERS
Today, Mercury

-184-1 POL

812

T.G. SHEPPARD
Slow Burn, Warner/Curb
23911

EDDIE RABBITT
Greatest Hits - Volume
i, Warner Bros. 23925
JOHNNY LEE

‘Til The Bars Burn Down
Warner Bros. 25056
MERLE HAGGARD
AND WILLIE
NELSON @

Poncho And Lefty, Epic
FE 37958 C8s
HANK WILLIAMS

WEA

WEA

R @

Hank Williams Jr.'s
Greatest Hits,
Elektra/Curb 60193
WILLIE NELSON A
Always On My Mind,
Columbia FC 37951
DON WILLIAMS
The Best of Don Williams
Vol.3 MCA MCA 5465

LARRY GATLIN &
THE GATLIN
BROTHERS BAND

Greatest Hits Volume |1,
Columbia FC-38923
GARY MORRIS

Why Lady Why, Warner
Bros. 23738

JIM GLASER

The Man [n The Mirror,
Noble Vision NV-2001
MICKEY GILLEY
You've Really Got A Hold
On Me, Epic FE-39000
JOHN ANDERSON
All The People Are
Talkin’, Warner Bros.
23912 WEA
ALABAMA A

The Closer You Get, RCA
AHL.1-4663 RCA
WILLIE NELSON A
Stardust, Columbia

JC 35305 CBS
THE JUDDS

The Judds - Wynonna &
Naomi, RCA/Curb
MHL1-8515

RICKY SKAGGS @
Highways And
Heartaches, Epic

FE 37996

JOHN CONLEE
John Conlee's Greatest
Hits, MCA 5406 MCA

WEA

CBS

C8S

WEA

IND

CBS

(RCA)

CBS
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ROGER
WHITTAKER

Alitime Heart Touching
Favorites, Main Street
MS-9306

MICKEY GILLEY &
CHARLY McCLAIN
it Takes Betievers, Epic
FE-39292 CBS
BOXCAR WILLIE

Not The Man | Used To

Be, Main Street MS-9309 MCA
GENE WATSON

Little By Little, MCA

5440 MCA
EMMYLOU HARRIS
White Shoes, Warner
Bros. 23961

JOHNNY LEE
Greatest Hits, Full
Moon/Warner Bros.
23967

WILLIE NELSON
WITH WAYLON
JENNINGS

Take It To the Limit,
Columbia FC 38562
KENNY ROGERS
Twenty Greatest Hits,
Liberty Lv-51152
DAVID FRIZZELL &
SHELLY WEST

In Session, Viva 23907
WILLIE NELSON A
Greatest Hits, Columbia
KC 237542
PINKARD &
BOWDEN

Writers In Disguise,
Warner Bros. 25057
JOE WATERS
Harvest Moon, New
Colony NC-831
STEVE WARINER
Midnight Fire, RCA
AHL1-4859
ALABAMA A
Mountain Music, RCA
AHL1-4229

SHELLY WEST
Red Hot, Viva 23983
DOLLY PARTON
Dolly's Greatest Hits,
RCA AHL1-4422
MICHAEL MARTIN
MURPHEY

The Heart Never Lies,
Liberty LT-51150
ALABAMA A
Feels So Right, RCA
AHL1-3930 RCA
JOHNNY
RODRIGUEZ
Foolin' With Fire, Epic
FE-39292

JOE STAMPLEY
Memory Lane, Epic
FE-38964

LEON EVERETTE
Doin' What | Feel, RCA
MHL1-8518 RCA
ATLANTA

Pictures, MCA 5463
MOE BANDY

Motel Matches, Columbia
FC-39275 CBS
KENNY ROGERS
Duets With Kim Carnes,
Sheena Easton, Dottie
West, Liberty LO-51154
RICKY SKAGGS @
Waitin’ For The Sun To
Shine, £pic FE 37193
GUS HARDIN

Fatlen Angel, RCA
CPL1-4937

GARY MORRIS
Faded Blue, Warner Bros
25069 WEA
BARBARA
MANDRELL

Clean Cut, MCA 5474
ALABAMA A

My Home's In Alabama,
RCA AHL1-3644
GEORGE STRAIT
Strait From The Heart,
MCA 5320 MCA
ANNE MURRAY

A Little Good News,
Capitol ST12301
CRYSTAL GAYLE
Crystal Gayle's Greatest
Hits, Columbia FC-38803
MERLE HAGGARD
The Epic Collection
(Recorded Live), Epic
FE-39159 c8s
T.G.SHEPPARD
T.G.Sheppard's Greatest
Hits, Warner/Curb 23841
DAVID WILLS

New Besgmnings RCA
MHL 1-8516

LEE GREENWOOD
Inside Out, MCA 5304
GEORGE JONES
Jones Country, Epic
FE-38978 c8s
KENNY ROGERS A
Greatest Hits, Liberty

L00 1072

WEA

WEA

c8s

CAP

WEA

RCA

RCA

WEA

CBS

CBS

CBS

RCA

CAP

CBS

WEA

MCA

O Bultets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (sea! indicated by dot). A Recording

tndustry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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THE JIM HALSEY COMPANY
IS PROUD TO ANNOUNCE
WORLDWIDE REPRESENTATION
OF

Personal “Aznagement by -
Chuck Morris ¢303) 691-6000

3225 SOUTH NORWOOD TULSA, OK. 74135 318/663-3883
TELEX: 49-2335
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SUNOSINGER

PAUL WINTER’S

SALUTE TO THE SUN. . .

Eight bright, warm, personal compositions,
recorded in the extraordinary acoustics of
New York's Cathedral of St. John the
Divine. Featuring Paul Winter's soprano
sax, Paul Halley playing piano, harpsichord
and pipe organ, and the unique hand per-
cussion of Glen Velez.

Backed by a national promotion campaign,
this new release is in heavy rotation in ma-
jor market airplay. Print ads are appearing
in national and regional publications and
live performances are scheduled across
the country.

This lyrical, new music is distinctive,
lasting, and on the rise, and will be another
Paul Winter consistent seller.

SUN SINGER, LMR(C)-3 from a distributor
in your area:

ACTION MUSIC, Cleveland, OH
216-243-0300

AQUARIUS DIST., East Hartford,
CT 203-528-2185

ASSOCIATED DIST., Phoenix, AZ
602-278-5584 .
BAYSIDE RECORD DIST., E! Cer-
rito, CA 415-525-4996
CALIFORNJIA RECORD DIST.,
Glendale, CA 213-245-6464
JEM RECORDS — TEXAS, Grand
Prairie, TX 214-660-1976

MILL CITY MUSIC, Minneapoiis,
MN 612-722-7049

MS DIST., Atlanta, GA
404-446-8500; Mt. Prospect, IL
312-364-2888; Minneapolis, MN
612-893-9915

ROUNDER DIST., Cambridge, MA
617-354-0700; New York, NY
212-477-4600

SCHWARTZ BROTHERS, Cherry
Hill, NJ 609-482-2130; Lanham,
MD 301-459-8000

Charlotte, NC 704-536-9390
SILO, INC., Waterbury, VT
802-244-5178
TARA DIST,,
404-875-8272

Atlanta, GA

Also from Living Music Records, MISSA
GAIA/ EARTH MASS, [MR(C)}2 with
16-page booklet.

CALLINGS, LMR(C)1, double, digital
album or cassette with 20-page four color
booklet.

LIVING MUSIC RECORDS, INC.,
P. 0. Box 72, Litchfield, CT 06759,
203-567-8796

L=
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Artists Confront An Explosive Issue

By BOB DARDEN

It's an unfair rap, really, but to the
casual observer, religious artists were
for many years considered to have
their heads exclusively in the clouds,
singing about the “'pie in the sky by
and by” to the complete exclusion of
the here and now. The public’s image
of a solitary folksinger stolidly cram-
ming “John 3:16" into every verse
dies hard.

Songs about heaven and hymns of
praise are, of course, a primary top-
ic—or this wouldn't be called Chris-
tian music. But with the advent of the
so-called “Jesus movement™ in the
late '60s, artists like Larry Norman
and Randy Matthews began expand-
ing its lyrical scope. Evangelism,
praise and exhortation of believers
are still the primary subjects, but as
the sophistication and commitment
of both artist and audience has
grown, so have the lyrics.

There are now songs about war,
hunger, political injustice, man’s in-
humanity to man, prejudice, pollu-
tion and oppression—just as there
are similar songs by politically aware
secular groups With one exception.

Few secular artists have tackled
one of today's most explosive issues,

abortion. On the other hand, a sur-
prising numbter of contemporary
Christian artists have felt a special
calling to address the issue head-on.

That's not to say every one of them
has done a particularly good job.
There's the usual array of political
sloganeering and jingoism set to trite
chord progressions. But when a song
has been approached with prayer and
a humble heart, the results have been
devastating. Some have even found a
wider audience. Pat Boone’s “‘Let Me
Live (The Anthem of the Unborn
Child)” is a popular best-seller.

In recent weeks, two popular
Christian artists have featured fiery
anti-abortion songs on their albums:
Phil Keaggy on “"Underground™ and
Steve Taylor on “Meltdown,” both
for Sparrow Records.

Keaggy's song is entitled “The
Survivor,” and it takes the voice of a
soon-to-be aborted fetus: I am
small, concealed in this darkness,
yearning to sez the light,/ But | may
never because of the heartless at-
tempt to take away my life.”

Keaggy's nzrrator is fortunate: he/
she survives. That’s not the case with
“Baby Doe.”" Taylor sings about the
notorious case of the handicapped

Title,
Artist, Label & Number

SIRAFGHI P.HE.H DK
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NOT OF THIS WORLD
Petra, Star Song 7102050860
(Word)

MORE THAN

WONDERFUL
Sand| Patti, Impact R3818
(Benson)

AGE TO AGE
Amy Grant, Myrrh MSB 6697
(Word)

MICHAEL W. SMITH 2
Michael Smith, Reunion
7010004129 (Word)

THE SKY'S THE LIMIT
Leon Patillo, Myrrh 7016771067
(Word)

MORE POWER TO YA
Petra, Star Song SSR 0045
(Word)

Weeks on Chart

THE MICHAEL W. SMITH

PROJECT
Michael Smith Reunion RRA 002
(Word)

SURRENDER
Debby Boone, Lamb And Lion
3001 (Sparrow)

BOQTLEG

The Resurrection Band, Sparrow
SPR-1086

1 MELTDOWN
Steve Taylor, Sparrow SPR-1083

THE PRODIGAL SON

Keith Green, Pretty Good Records
PGR 003

MISSION OF MERCY

DeGarmo And Key, Power Disc
1071 (Benson)

HOLINESS
» Don Francisco, New Pax 33144
(Benson)

FULLY ALIVE
The Bill Garther Trio. Word
7018917638

9 (9|17
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10 (10| 5

12 (14|25

1311] 21
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16 16|13 | HYMNS

Evie, Word 701891910X

17 /20| 9 ' SUNDAY'S ON THE WAY
Carmen, Prionty 38713

18| 7 |13' KID'S PRAISE &
The Maranatha Kids, Maranatha
7100108829 (Word)

19 (21 |37 | WALLS OF GLASS
Russ Taff, Myrrh MSB 6706
(Word)

20 (29 |86 | SONGS FOR THE
SHEPHERD

ﬁgirt’h N(E[’een. Pretty Good Records
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21[15 (13| UNDERGROUND
| Phil Keaggy, Nisst EMR4600
| (oparrow%
22 30|37 | COUNT THE COST

Cavid Meece, Myrrh MSB 6744
(Nord)

VITAL SIGNS
Whiteheart, Myrrh 7016782069
(Word)

WORLD _
Harvest, Milk And Honey MH1051
{Zondervan)

|
24 22| 5 SEND US TO THE
|
i curm 3

ONE DAY AT A TIME
Cristy Lane, Arrival 9644

25

(Dominion)
26 |23 37| | EXALT THEE

Phil Driscoll Sparrow SPR-1074
|27 {32 |90 | LIFT UP THE LORD

Sandi Patt, Impact R 3799
(Benson)

28 COVENANT CHILDREN

Phil Dniscoll, Sparrow SPR-1073

SINGER SOWER
The Second Chapter Of Acts
Sparrow SPR-IO?I

LIFT THE ROOF OFF
The Hinsons, Calvary STAV 5187

LOVE OVERFLOWING
Sandi Patti, Impact R3742
{Benson)

29

30

31

32

17| 5 | MAJESTY
Dino, Light 5828 (Lexicon)
33 (31|45 LIVE EXPERIENCE
Leon Patillo, Myrrh MSB 6728
(Word)
34 MAN IN THE MIDDLE
! w:(m Watson, Singspiration
1048 (Zondervan)
35 STEVE GREEN
1 Steve Green, Sparrow SPR-1084
36359 A CALL TO US ALL
Tert DeSario, DaySpring

7014113011 (Word)

37(34 |21 ;ﬁUSIC MACHINE PART

Candle, Birdwing BWR 2047
{Sparrow)

REIGN ON ME
Michele Pillar, Sparrow SPR-1077

THROUGH -HIS EYES
Steve Archer, Myrrh 7016751066
(Word)

40|18 |5 | SECOND TONONE
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38|24 |25

39|125| 5

child from whom the courts ruled the

parents could withhold life-prolong-
ing surgery: " *Abnormal’ they cry,
and so they decide, this child is better
dead.”

One of the first contemporary
Christian artists to address the issue
was Andrae Crouch. Andrae even did
it on his first (and only) secular re-
lease for Warner Bros., “Don’t Give
Up.” In addition to some hardcore
evangelism, Andrae bravely included
“I'll Be Good To You, Baby (A Mes-
sage to the Silent Victims).” The mu-
sic is a cutting parody of a mindless,
hedonistic disco tune, the soothing
tone of the vocals hiding the venom.

But the most devastating indict-
ment of abortion is from Annie Her-
ring’s “‘Search Deep Inside” from a
couple of years ago. This dramatic,
emotional appeal (arranged by Mi-
chael Omartian) shook up a lot of
people on both sides of the issue with
its apocalyptic vision. The song, sung
in an agonized voice, is entitled
“Killing Thousands.™

There is no one Christian position
on abortion, of course, and there are
doubtless some artists who reflect an-
other side of this complex issue, just
as there are committed Christians

Debby Boone

who hold differing opinions. But
these songs are indicative of a grow-
ing concern for the here and now
among contemporary Christian art-
ists, musicians who will boldly ad-
dress a controversial issue.

* * K

Beautiful Lamb & Lion recording
artist Debby Boone raised a few eye-
brows in April when she starred in
the made-for-tv movie “Sins Of The
Past” on ABC. She portrayed Clar-
issa Hope, a reformed prostitute
turned gospel singer. She sang “O
Come All Ye Faithful” from her
“Surrender’ album as part of the role
and received good rotices for her
work.

* * K
ltems for considerction should be

sent to Bob Darden, P.O. Box 1991,
Waco, Tex 76703.

"“Blue Notes_

Hall Of Fame In Harlem

By SAM SUTHERLAND and PETER KEEPNEWS

CBS Records and the Harlem
YMCA have joined forces to estab-
lish a Jazz Hall of Fame. The first in-
duction ceremony will take place on
May 14 at Avery Fisher Hall, com-
bined with a concert featuring such
artists as Ramsey Lewis, Hubert
Laws, Ron Carter and an all-star
Latin jazz ensemble. Proceeds from
the concert will benefit the Harlem
YMCA.

Who will the initial inductees be,
and how will they be chosen? What’s
being described in the official litera-
ture as “‘a prestigious group of jazz
editorialists, critics, producers and
respected jazz connoisseurs” (and
also, incidentally, musicians—among
those on the panel are Miles Davis,
Dizzy Gillespie, Cab Calloway, Max
Roach and the ubiquitous Dr. Billy
Taylor) will do the actual selecting,
but nominations are being solicited
from the general public. Jazz lovers
are invited to submit the names of six
artists, three living and three dead,
to: The Harlem YMCA Jazz Hall of
Fame, New York, N.Y. 10030.
Deadline for nominations is May 1.

* K K

Gramavision Records, which has
been making noise in the U.S. with a
forward-looking artist roster includ-
ing James Newton, Anthony Davis,
Jamaaladeen Tacuma and others, is
looking to make a lot more noise
overseas—and to do it with better
sound. The label has made a series of
international deals, including one
that will see all its European manu-
facturing done at Teldec in West
Germany, using the company’s high-
ly touted Direct Metal Mastering
process. Product will be shipped di-
rectly from Teldec to Gramavision’s
various European distributors.

In addition, Gramavision, while
retaining its ties with PolyGram for
the U.S., U.K., Austria and Holland,
and with International Record Dis-
tributors in Italy, has signed new
deals that will make its product avail-
able in large chunks of the rest of the
world. The label now has distribution
in Germany, France, Scandinavia,
Spain and Australia, as well as a li-
censing arrangement with Canyon
Records in Japan. In the works are

deals for South America and other
territories.

Gramavision president Jonathan
Rose is enthused about the fact that
the label’s product will now be avail-
able simultaneously in so many dif-
ferent countries. Singing a familiar
refrain, he notes, “In many cases, the
international market is more immedi-
ately disposed toward our music than
the U.S.”

Rose has other kinds of expansion
on his mind, as well. He's planning to
announce a number of new artist
signings soon, and he’s gearing up for
Gramavision’s first Compact Disc re-
lease this fall.

* * %K

Also noted: Ira Sabin has firmed
dates for his third annual Jazz Times
convention. The meet is slated for
Sept. 27-30 at the Roosevelt Hotel in
New York. Sabin is promising a jam
session, jazz record swap and histori-
cal jazz films along with the usual
agenda of seminars and business mee-
tings . . . Goldmine, the magazine for
record collectors, has expanded its
coverage by adding jazz to the mix.
Stephen Stroff has been named the
publication’s jazz editor. The April
13 issue features articles on Stephane
Grappelli and the late Russell “Big
Chief” Moore . . . The Naropa Insti-
tute in Boulder, Colo. is celebrating
its 10th anniversarv by holding an
unusually wide-ranging summer mu-
sic program, June 17-July 14. Among
the members of this summer’s music
faculty are guitarist Robben Ford,
bassist Gary Peacock, wind instru-
mentalist Paul McCandless, percus-
sionist Jerry Granelli and composer
Bill Douglas. All the teachers at Nar-
opa are working musicians, and the
school itself describes its summer
music program as “one big jam ses-
sion of inspired discipline and conta-
gious spontaneity,” which sounds
pretty good to us.

* Kk K

Items for consideration should be
sent to either Peter Keepnews, Bill-
board, 1515 Broadway, New York,
N.Y. 10036, or Sam Sutherland, Bill-
board, 9107 Wilshire Blvd., Bever[y
Hills, Calif: 90210.

b
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T WAS BORN HERE
IN BELGIUDM,
AS WERE SO MANY
OTHER SMURFS )/

Belgian Artistic Promotion
Rue d’Arlon 75-77

B-1040 Brussels

Belgium

A Billboard Advertising Supplement
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- SABAM ~

S.V. — R.B.V. BRUSSEL NR 6
Aarlenstraat 75-77
1040 BRUSSEL BELGIUM

S.C. R.S.C. BRUX. N° 6
Rue d’Arlon 75-717
1040 BRUXELLES BELGIUM

PUBLISHING COMPANIES AFFILIATED TO SABAM.

ALAMBA PRODUCTIONS S.PR.L. rue des PIERRES.
27 1000 BRUXELLES
ALGEMEEN NEDERLANDS ZANGVERBOND Vrijheidstraat

30-32. 2000 ANTWERPEN

ALPH 239 Passage du Centre 58 7000 MONS
ANTLER V.Z.W. Duitsveldlaan 6 311 WEZEMAAL
APOLLO MUSIC N.V. Gen. Geneesheer Derachelaan
119 1050 BRUSSEL
APRIL MUSIC BELGIUM S.A. CH. de Vilvorde
68. 1120 BRUXELLES
A. PATH MUSIC Avenue des Mérisiers 2. 1320 GENVAL
ARTIBANO (Ed.) rue Delfosse 55 6538  MANAGE
ASSEKREM RECORDS PV.B.A. Bijlokestraat
39 9330 DENDERMONDE
AUX 100.000 CHANSONS avenue CLAYS 42, 1030 BRUXELLES
BALTIC PUBL. Carnotstraat 105. Bus 20 2000 ANTWERPEN
BARBARAS PRODUCTION PV.B.A. De Merodelei &1. Bus
10 2300 TURNHOUT
BENEMUSIC avenue Jean Dubrucqg 81. 1020 BRUXELLES
BENS avenue J. P BALLINGS 1. 1090 BRUXELLES
BIG - BEN Kerkplein 32-33/36-37. 1610 RUISBROEK
BIRAM-BENELUX S.PR.L. avenue Moliere 86. Bte.
3 1180 BRUXELLES
BIZET rue de la Madeleine 13. 1000 BRUXELLES
B.J. MUSIC rue de Namur 181. 1400 NIVELLES
BLACK GIPSY Bosstraat & 9180 BELSELE
BOBBEJAAN MUSIC Steenweg naar Olen 12. 2451 LICHTAART
BRAUER-Ed. HERMAN rue St. Christophe 30. 1000 BRUXELLES
CANDLIGHT MUSIC Breughelpark 11/29. 1730 ASSE
CEBEDEM Centre Belge de Documentation Musicale rue de
I'Hopital 31. Bte 2. 1000 BRUXELLES
CELTIC rue de la Marliere 97. 7700 MOUSCRON
CHACKAY MUSIC St. Antoniuslei 39. 2130 BRASSCHAAT
CHRYSLIE MUSIC rue Aimé Smekens 106. 1040 BRUXELLES
C.L. MUSIC Chaussée d’Alsemberg 362. 1180 BRUXELLES
CLARK’S MUSIC CORP rue du Tivoli 15. 1020 BRUXELLES
CODA rue de la Marliere 97. 7700 MOUSCRON
COLOUR RECORD Guldenspoorstraat 35 9000 GENT
CRAMMED DISC S.PR.L. rue Pau! Lauters 52 1050 BRUXELLES
CRANZ avenue Georges Bergmann 128. 1050 BRUXELLES
DANCING Kwadeplasstraat 7. 3100 HEIST-OP-DEN-BERG
DECIBEL Europalaan 15. 9800 DEINZE
DELAHAUT J. (Prod. Mus.) rue Beeckman 61. 1180 BRUXELLES
DILIGENCE (Ed.) Allee des Ormes 1. 6070 Chatelet
DISTRIDISC pvba Van Trierstraat 47. 2000 ANTWERPEN
DOLFI MUSIC Avenue Marie de Hongrie 3. Bte 5 1080
BRUXELLES
DROP MUSIC Pulsebaan 122 2152 LILLE
D. S. Muziekuitgaven Paardenmarkt 99. BUS 2
2000 ANTWERPEN
Duo PRODUCTIONS S.A. Allee de I'Acqueduc
2. 1410 WATERLOO
EDELWEIS MUSIC L. Delhovestraat 57. 1080 BRUSSEL
ELSPOR MUSIC PUBLISHERS Prins Albertiei 2. 2600 BERCHEM
E.M.). MUSIC PUBLISHING (Belgium) av. des Capucines
20. 1030 BRUXELLES
ESPERA S.C. rue de I'Orient 13. 1040 BRUXELLES
EUROVOX MUSIC PV.B.A. Pierstraat 322. 2550 KONTICH
FILI RECORDS Bid. Louis Schmidt 46. 1040 BRUXELLES
FLORIDA MUSIC C° Postbus 31. 2200 BORGERHOUT 1
FLY MUSIC Clos des Iris4. 1410  WATERLOO
FRANKIE MUSIC Greinstraat 74. 2000 ANTWERPEN
FREDERIC FRANCOIS rue du Chene 33. 4210 TILLEUR St.
NICOLAS
GAM S.PR.L. rue de la Gare. 68. 4888 WAIMES
GLORIOUS MUSIC ENTERPRISE PV.B.A. Pierstraat
322. 2550 KONTICH
GLORIOUS SOUND PV.B.A. Della Faillelaan 22. 2120 SCHOTEN
GOELAND MUSIC av. Victor Regnart 99 7370 DOUR
GOLD CROWN MUSIC Rés. Le Chateau. Bd.L. Mettewie 11. Bte
10 1080 BRUXELLES
GOYA PRODUCTIONS S.PR.L. Allge de I'Aqueduc
2. 1410 WATERLOO
GRAFFITI Rue Tirogne 21. 4330 GRACE HOLLOGNE
GRANATA MUSIC Wouter Haeklaan 13 bis. 2100 DEURNE
INTERCONTINENTAL SONGS av. H. Boulenger 47. Bte
3. 1180 BRUXELLES
INTERMISSION MUSIC Greinstraat 74. 2000 ANTWERPEN
INTERNATIONALE UITGEVERSMIJ. N.V. (LUM.) Grote Markt
29. 2500 LIER
INTERVOX MUSIC Piersstraat 322. 2550 KONTICH
INTRO MUSIC PV.B.A. Diepstraat 15. 3511 HASSELT

JUMP MUSIC Hertsvelde 34 (2e verd.) 8200 BRUGGE
KLUGER INTERNATIONAL rue Fernand Neuray
8. 1060 BRUXELLES
KUSTERS MUSIC PV.B.A HANS Broekstraat 10. 1703  ASSE
LAMA S.PR.L. av. Louis Lepoutre 100. 1060 BRUXELLES
LAUREAT Sentier St. Jacques 67. 6060 CHARLEROQI
L.D.H. ASB.L rue du Duc 18 1150 BRUXELLES
LEBO ru de Masbourg 11. 6940 MASSOGNE
LIBERTY S.PR.L. ruge Emile Gérard 13. 4000 LIEGE
L.M.G. rue de Lodelinsart 268-270. 6080 MONT
SUR-MARCHIENNE
LOCOMOTIV'MUSIC rudu Pave 21 6571 BEAUMONT
LOUISE HELENE FRANCE S.PR.L. rue des Brasseries
2. 5991 BEAUVECHAIN
M 2000 (Ed. Mus.) En Feronstreé 144. 4000 LIEGE
MAC-RECORDS Postbus 8 3760 LANAKEN
MAISON TYSSENS S.PR.L. rue des Clarisses 30. 4000 LIEGE
MARINO MUSIC S.PR.L. rue Rorif 13. 4342  AWANS
MARRAY MUSIC PV.B.A. Italielei 211. 2000 ANTWERPEN
MASKER (HET) L. Dethovestraat 57. 1080 BRUSSEL
MAURER S.PR.L. av. du Verseau 7. 1200 BRUXELLES
MAXWELL MUSIC BELGIUM S.A. av. Legrand
61. 1050 BRUXELLES
MERVEILLE rue Camille Wolles 19. 1030  BRUXELLES
METEOR rue de I'hotel des Monnaies 121. 1060 BRUXELLES
METRONOMICS PUBLISHING F.S.G. Rasselstraat
64 1810 WEMMEL
METROPOLIS-0OUD HUIS G. PROP Van Ertbornstraat
5. 2000 ANTWERPEN
MEULEMANSFONDS Kruisdagenlaan 75  ST.
LAMBRECHTS-WOLUWE
MI-RE rue d'Ensival 192. 4800 VERVIERS
MISTY-LIGHT MUSIC SPRL. Venelle de L'Octroi 2 Bte
9 1300 WAVRE
MODERNY rue de la Marliere 97. 7700 MOUSCRON
MOONENS rue du Bourgmestre 25. 1050  BRUXELLES
MOTTART Groenstraat 21 3200 LEUVEN
MOUSE MUSIC COMPANY Dorp 30. 9991 ADEGEM
MUNDQ VOX MUSIC Coldenstraat 15. 2000 ANTWERPEN
MUSIC AND MUSIQUE av. Victor Gilsoul 47. Bte
15 1200 BRUXELLES
MUSIC BOX (Galactica) pvba Nieuwelaan 216 1881 MEISE
MUSICA Lovelingstraat 20-22. 2000 ANTWERPEN
MUSICAL BOX route de Tellin 1. 6934  TELLIN
NASHVILLE ROCK PUBLICATIONS ch. des Prés 1. 4020 LIEGE
NEW MUSIC CORPORATION rue St. Christophe
30. 1000 BRUXELLES
NIOR av. Ducpétiaux 74. 1060 BRUXELLES
0.D.E.C. Editions rue Leon Fréderic 30. 1040 BRUXELLES
OLYMPIA MUSIC PUBLISHING av. Marie de Hongrie 99. Bte
1. 1080 BRUX.
OMEGA Rés. Porte St. Germain rue Godelet 1 Apt.
31. 5200 Huy
ONADISC Edw. de Denestraat 27 Apt. 542 8320 BRUGGE 4
ORBE rue Guillaume Stocq 25. 1050 BRUXELLES
OVERSEAS av. Clays 42. 1030 BRUXELLES
PAMELA MUSIC S.PR.L. rue Vinave 24. 4210 TILLEUR
PANORAMIC MUSIC PUBLICATIONS RECORDS av. Marie de Hongrie
3. Bte

5. 1080 BRUXELLES

PAVILLON Lovelingstraat 20-22. 2000 ANTWERPEN
PAYOLA MUSIC Overheide 69. 2670 PUURS
PE.C.E. rue Troyon 18. PARIS F 75017  FRANCE
PETER PAN rue de Prétoire 80. 1070 BRUXELLES
PHARE rue de I'Eglise 126. 7700 MOUSCRON
PHONIC N.V. Beerstraat 273. 1500 HALLE
PIERNET  rue des Campanules 4. Bte & 1080 BRUXELLES
PIET ROELEN PUBLISHING Stoksebaan 2. 2350 VOSSELAAR
POUCHENEL SPRL. av. du Jardin Botanique 44 Passage 44 Bte
12 1000 BRUXELLES
PRIMAVERA, INTERSONG pl. de JAMBLINNE DE MEUX 45. 1040
BRUXELLES
RACOON RECORDS Stuivenbergvaart 58. 2800 MECHELEN
RADIO TELE MUSIC (RTM) Franklin D. Rooseveltlaan
67. 1050 BRUXELLES
R.C.E. Luikersteenweg 30 Bus 2 3700 TONGEREN
REVEIL MUSICAL  rue de Prétoire 80. 1070 BRUXELLES
REVINO rue Chéri 18. 4000 LIEGE
R.C.A. RECORDS DIVISION S.A. Square F. Riga 30 Bte
g 1030 BRUXELLES
RHYTHME Oude Bareelei 1. 2060 MERKSEM
RIBEIRO A. rue du Pont 25. 4490 BASSENGE
RKM. rue Fernand Neuray 8. 1060 BRUXELLES

RONNY SIGO MUSIC Wenenstraat 24 2710 HOBOKEN
ROSES MUSIC Sint Michielstraat 13. Bus 2 8880 TIELT
ROTOR rue de la Chapelette 4. 7088  BRAY
ROVER MUSIC PV.B.A. Koebaan 23. 2850 KEERBERGEN
ROXY MUSIC rue Charles Harmegnies
30 7060 STREPY-BRACQUEGNIES
RUDO Chemin St Pierre 7 7030 MONS
RYLIA MUSIC S.PR.L. Kortrijkstraat 98. 8511 KORTRIK
SAB. Chemin de fa Waronche 6. 1471 GENAPPE
SABY MUSIC rue Tavier 50. 4100 SERAING
SCHERZANDO Lovelingstraat 20 - 22 2000 ANTWERPEN
SCHOTT FRERES (s.p.r.l.) rue St Jean 30 1000 BRUXELLES
SHIVA PV.B.A. De Merodestraat 56. 1060 BRUSSEL
SHOW MUSIC L. Mettewielaan 95 B 25. 1080 BRUSSEL
SILVERSTAR Terdonckplein 21. 9020  GENT
SLAVIA PUBLISHING CH. de Waterloo 405. 1060 BRUXELLES
SKRUUP MUSIC PV.B.A. Romboutstraat 1 3740 BILZEN
SOCOPAL S.C. rue Joseph Il 82. 1040 BRUXELLES
SONICA S.C. rue Saint Denis 276. 1190 BRUXELLES
SONOR rue de Rodange 3. 6790 ATHUS
SOWAREX ASBL. (Franc’Amour) Place J. Mansart
17-18. 7100 LA LOUVIERE
S.PM. RECORDS INTERNATIONAL Marais du
Bernil 7900 (Leuze)
Leuze-En-Hainaut
START MUSIC Weertersteenweg 245. 3688  KINROOI
STEYN MUSIC C° 4e Lansierslaan 68. 3300 TIENEN
STOCK MUSIC INTERNATIONAL Paesteblookstraat
19. 3600 GENK
STOP MUSIC (LUC MUSIC) rue de Namur 11. 4000 LIEGE
STUDIO 1635 Bid. d’Avroy 206. 4000 LIEGE
SUPERTONIC MUSIC PV.B.A. Nottebohmstraat
26. 2000 ANTWERPEN
SURENNES PRODUCTIONS rue Entre-Deux-Bois
55. 4573  MORTIER
SWANSONG MUSIC PV.B.A. Mariadallaan 39. 1930 ZAVENTEM
T & B MUSIC Guldenvlieslaan 67 8000 BRUGGE
TELSTAR rue de I'Hotel des Monnaies 121 1060 BRUXELLES
TEM "BO MUSIC S.PR.L. rue Louvetain 20. 4040 ESNEUX
TEMPO Weertersteenweg 245. 3688  KINROOI
The JOKERS AGENCY PV.B.A. Steenwinkelstraat
470. 2621 SCHELLE
TIBUR PV.B.A. Vinkendreef 3. 2360 OUD-TURNHOUT
TOP LINE MUSIC Kromvendreef 8. 2120 SCHOTEN
TOP SONGS Naaldstraat 10. 1070 BRUSSEL
TOP VOICE MUSIC PUBLISHING Timmerdonckstraat 7. Bus
5 2520 EDEGEM
TOURNE SOL MUSIC S.C. Grand’ Place 26 7860 LESSINES
TRANSIT MUSIC INTERNATIONAL rue des Chauffours
25. 6031 CHARLEROQI
TREFLE rue Hansez 67 C 4641 OLNE
TRISTAN RECORDS & MUSIC Groenendaallaan
114. 2060 MERKSEM
TUTTI rue de Serbie 17. 4000 LIEGE
TYSSENS Edgard av. Rogier 14. Bte 063. 4000 LIEGE
UNIVERSAL SONGS (S.A.) av. Palmerston 26. 1040 BRUXELLES
VAK Prins Boudewijnlaan 166. 2610 WILRUK
VALENTINE MUSIC PV.B.A. Pierstraat 322. 2550 KONTICH
VALDUC (Ed) rue des Cdteaux 274. 1030 BRUXELLES
VAN GORP MUSIC av. L. Van Gorp 3. 1150 BRUXELLES
VAN SIPPE route de Charleroi 6. 7140 BINCHE
VAN-VAN MUSIC S.PR.L. av. Huldergem 30. 1020 BRUXELLES
VAN WETTERE MUZIEK Pastoor Schoorenstraat 23. 9731 EKE
VIOLETTE Mutsaertstraat 48. 1800 VILVOORDE
VOGUE INTERNATIONAL BELGIQUE Bld. Barthélemy
35. 1000 BRUXELLES
VOIX DU RYTHME av. Clays 42. 1030 BRUXELLES
WANSIXO PUBLISHING Berendrechtstraat
92-94. 2020 ANTWERPEN
WASHINGTON MUSIC Weertersteenweg 245. 3688  KINROOI
WILL. Ed. av. Clays 42. 1030 BRUXELLES
WILL TURA UITGAVE Colombialaan 7. Bus 5. 1050 BRUSSEL
WOODSIDE MUSIC C° Charleslei 2. 2130 BRASSCHAAT
WORLD MUSIC rue Fernand Neuray 8 1060 BRUXELLES
YW. MUSIC COMPANY  av. de L'Equinoxe 50. 1200 BRUXELLES
ZEDIX PRODUCTIONS Sprl. rue de Verrewinkel
278. 1180 BRUXELLES
ZENITH DISCO MUSIC PV.B.A. Koningin Fabiolapark
977. 2700 ST. NIKLAAS
ZING PRODUCTIONS PV.B.A. St. Annastraat
1. 1820 GRIMBERGEN
Z00M MUSIC S.PR.L. Av. Bel Air 36. 1180 BRUXELLES

-
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SMALL BUT VERY SPECIAL

By BRIGID GRAUMAN

Did you know that the Smurfs originally came from Bel-
gium? And that the saxophone, the Paris metro, Tintin
and French fries are all Belgian inventions?

Jacques Brel was Belgian. So was Bruegel. Georges Sime-
non, the creator of Inspector Maigret, is a Belgian. So is har-
monica player Toots Thielemans. And champion runner
Emile Puttemans, racing driver Jackie Ickx, cyclist Eddie
Merckx and composer Cesar Franck. And, as is said, many
many more.

Lots of famous people come from this small country. But
Belgium is by no means famous for blowing its own trumpet,
singing its own praises. Which is the reason many don’t know
about the country's first-class music publishing industry.

Generous SABAM

Jean Darlier runs the French-speaking section of SABAM,
the copyright organization, started in 1945, which man-
ages artists’ interests in Belgium and Luxembourg.

“What makes Belgium very special,” says Darlier, reclining
in a deep leather armchair in his plush Brussels office, *is
that we deal with all creative disciplines.

“We handle literary rights for authors, playwrights and
scriptwriters and we deal with picture reproduction rights.
As far as musicians are concerned, copyright companies in
- most other countries deal exclusively with performing rights.

“We handle mechanical rights as well, like the French com-
pany SACEM but, unlike the British approach, where sepa-
rate companies deal with the two kinds or royalties. This
makes things easier for authors abroad. With a film, for in-
stance, we handle the music and screenplay rights. It makes
transactions much more practical.”

Aithough it may have a finger in many copyright pies, most
of SABAM's revenue comes from light/pop music. Total
turnover in 1981 was $20.16 million, taking an exchange
rate of 52 Belgian francs to the U.S. doliar and up 9.9% in
1982 to $21.94 million.

Accounts for 1983 have not yet been closed but Darlier
predicts a revenue of around $24.1 million for that year and
a further increase of 6%-7 % for the coming year.

The SABAM billing system is managed with great efficien-
cy, thanks to 21 computerized agencies through the country
which deal with performing rights. As in most other coun-
tries, mechanical royalties come through contracts with re-
cord production firms.

“SABAM is a very well-run company for such a small coun-
try,” says Darlier. “We pay foreign and Belgian authors gen-
erously. In the U.S., for instance, they've only just put
through a law concerning the mechanical and performing
rights from jukeboxes, and yet that country invented the ma-
chine. We've always collected these rights and at one time
the country had almost 50,000 jukeboxes, though in most
cafes and bars they are now replaced by radios.”

Compared with other countries, Darlier claims that Bel-
gium's SABAM is impressive. ““In France and Germany, the
system of royalties works well, and an author can expect to
collect his rights. | wouldn't say as much for, say, Spain and
Portugal. In the U.S., billing is done through a survey system.

“In Belgium, we literally hunt down music programs. We
hire people to visit cafes and places where music is played to
get a copy of their programs.”

Beigium is the country with the heaviest cable television
network in the worid, explains Jean Darlier's Flemish coun-
terpart, Ernest Vandereycken, and the first country to have
signed a cabie deal to broadcast BBC tv from Britain.

“Atinternationai professional meetings, many people have

Brigid Grauman is a Belgian writer.

JEAN DARLIER: He runs the
French-language section of
copyright society SABAM,
set up 1945, which handles
both performing and me-
chanical rights.

ERMEST VANDEREYCKEN
charge of the Flemish side of
SABAM activities in Brussels.

shown interest in what's happening here, especially over our
successful negotiation of a cakle contract with no state inter-
vention,” says Paula Schepens, who handled the negotiations
for SABAM.

At a meeting last year in Brussels, the Belgian cabie com-
panies agreed to pay an annual fee of roughly $8 per sub-
scriber to broadcasting companies, including the BBC, and
other right holders. The contract, signed last fall, explains
Darlier, involved an annual income of the Belgian franc equiv-
alent of $1.92 million, distributed by the cable companies
between the broadcasting group (which takes 46 %), the dis-
tributors (the international Agicoa and the domestic Belfitel)
and, lastly, SABAM, representing the authors.

Says Darlier: “We know we won't be getting very much of
the remaining 54 %. Our previous agreement with the cable
companies brought in an annual equivaient of $1.7 3 million,
and we expect it to more than double. But we're still negotiat-
ing certain complex details to take into account the length of
programs and their ratings.”

SABAM is planning to sign the international convention on
performers’ royalties by 1985, says Vandereycken.

“Britian, Germany and italy have aiready signed this con-
vention and we plan to join them. We would then be stretch-
ing our influence even further. As the company which pro-
tects authors, we would intervene on behaif of their
performing colieagues.”

Backing Belgian Talent

Gaston Nuyts is director of the non-profit organization Bel-

gian Artistic Promotion (BAP), an off-shoot of SABAM.
“We felt that the members of SABAM, the authors, compos-
ers and publishers, should get together to promote Belgian
music, and we set to work two years ago.”

They launched a two-pronged campaign, pushing Belgian
artists locally via the press, radio and tv, and striking out fur-
ther afield, taking part in the annual MIDEM in the South of
France, for instance. ‘‘We want to act as public relations rep-
resentatives for local musicians and we've organized a series
of media events and are planning many more.”

JO LEMAIRE: Former
pop group singer,
now a “waif-like” solo
chansonniere and one
of the biggest suc-
cesses on the Inter-
song Primavera roster
in Brussels.

www.americanradiohistorv.com

ADAMO: Italian-born singer who set up AA Mu-
sic and Night Music in Brussels and bought up
the Belgian studios where he recorded his first
hits.

BAP contributes financial aid to rock music programs on
the state-run tv channels. “For instance, we've bought video
clips made for a television show and given them to the per-
formers, so they can use them to approach publishers or ra-
dio stations,” says manager Edyard Plummart.

The organization took part in the Knokke International 33

€-dvea

swajddng Buisnaapy pleoqiig v

pod
h)

Song Contest, staged in the plush Belgian resort, last sum- =

mer, backing the Belgian participants, again in collaboration
with the French-speaking tv channel.

BAP’s future plans include a series of national contests for
music writing, everything from works for accordions to brass
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bands and choirs, with the finals scheduled for 1985 and the

European Music Year, again in collaboration with local tv.

Says Nuyts: “We'll make sure all these tunes are recorded
on albums and cassettes and broadcast at home and abroad.
We want to help local singers and musicians reach an audi-
ence, whether they're into rock, pop or jazz, semi-classical or
even classical. We want to break down the financial con-
straints which can be stifling talent of international potential.

*“Just look at Jacques Brel and plenty of other Belgians
who made it to the big time in a wide variety of fields. We
want to provide help to people who've got something to show
and we want the whole world to know they exist.

“And that's why we take part in events like the Knokke fes-
tivals, or the North Ring, the song festival of Northern
countries.”

Rosy Future

Belgium is ahead of most other European countries as far

as the protection of author/composer rights is con-
cerned,” insists Charles Kuiper, general manager of Inter-
song Primavera, the Beigian branch of the Worldwide Chap-
peil/intersong Group.

“Apart from the usual mechanical and performing rights, a
goodly part of our income stems from additional performing
rights which you only find in this country, the so-called me-
chanicai performing rights. An exampie is that of a tune
played on a jukebox, which involved both mechanical and
performing royaities. And we look forward to another new
source of income in the fees from cable exploitation through
that recently-conciuded agreement.

(Continued on page BAP-4)

HANS DE BOOY:
Dutch-born sing-
er/songwriter
now based in
Belgium and one
of the biggest
money-spinners
for Hans Kuster's
music compa-
nies in Brussels:
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® Continued from page BAP-3

“We feel, as active publishers, that we make a big contri-
bution together with SABAM in further protecting author-
composer rights. Another reason for entrusting rights for
Belgium to a Belgian publisher is the involvement the pub-
lisher has in the promotion of records with radio stations and
the achieving of television performances.

“Further, the exploitation of songs by obtaining covers by
Belgian artists is only possible from a company situated in
that market. Finally, having a Belgian publisher means that
payments to original publishers can be that much faster and
with lower society deductions.”

The biggest local talent handled by Intersong is Jo Le-
maire, a waif-like singer who has jettisoned her band, Flouze,
signed up with Phonogram, and now sings on her own, a
modern chansonniere.

Others with Intersong include rock group the Machines,
Flemish singer Erik Van Neygen, the rock band Schmutz and
the eight-piece Polizei.

But exporting Belgian bands is not easy. Explains Kuiper:
“Holland protects its local bands carefully and it is quite a
battle for us to break into their market. For France, we have
to fight various national interests to gain air play or releases.
It's tough work but we're heartened by the fact that a good
original song will always break through.”

Whatever the difficulties in trying to get outside Belgium's
borders even with first rate copyrights, Kuiper forsees a
“rosy” future. “Soundcarriers may change, but whether we
go in for laser beams or music data banks, there will always
be the need to protect, promote and administer copyrights.
Always.”

A Step Ahead

ome musicians come in for unpleasant surprises and
shocks when they go on gigs in Belgium because they
don't have local representatives within the territory. They ar-
rive and there's nobody to look after them,” says Jan
d’'Haese, general manager of EMI Music Publishing, Belgium.

“People tend to forget that Belgium and Holland are sepa-
rate countries and that Brussels is the heart of Europe, with
Paris, Cologne, Amsterdam and London all within easy reach.
We're always a step ahead of most other European countries.
BBC Television, for example, began its continental broad-
casting here.

“When an artist comes on a Belgian tour, we go to the
shows and make sure the songs are registered with SABAM
and that performing rights are looked after. We keep a tight
control.”

For years, EMI's big local protege was ltalian-born singer
Adamo, before he moved on to his own company. Since then
there has been a keen corporate lookout for fresh talent and
Lio was discovered three years ago and is still represented
for Benelux by EMI. Her first single, *Banana Split"” sold 1.2
million copies in France and nearly two million in Europe. Her
followup single “Amoureux Solitaire” did even better.

D'Haese says that EMI’s policy is to be very selective and
look for quality rather than quantity. The roster includes:
Polyphonic Size, who go in for synthesizer pop and have just
signed worldwide with Virgin; Telex, which has a hit in the
U.S. with “Moscow Discow,” and is now signed to Warner
Bros.; and newly signed duo Feline, daughters of British ex-
patriates posted to Brussels.

Despite the company’s multinational structure, d'Haese
says he sometimes travels abroad and places product him-
self. “We haven't signed many groups but all have been suc-
cessful,” he says. In terms of technological advances, he
opts for the videodisk as a personal preference, citing what
video did for Michael Jackson. He says: “'‘But whatever hap-
pens, and whatever sells, there will always be copyright.”

Radical Re-think

SABAM is well-equipped, well-managed and has the mo-
nopoly for Belgium and Luxembourg, so naturally it is
very important to have publishing representatives in Bel-

gium,” says Bernard Goffin, who runs CBS Songs, the Bel-
gian branch of CBS Publishing.

He says: “This country soaks up influences. All sorts of
groups and sounds are popular here. Belgian product may
represent only 5%-6% of cassette, album and singles sales
in Belgium, but a lot of exciting things are happening, both in
Flanders and in the French-speaking part of the country.

“There are a number of small but very active labels, like
the Disques de Crepuscule, which is known all over Europe
and in Japan where it has just signed a contract with a chain
of department stores,"

Goffin says that, like Switzerland and the Scandinavian ter-
ritories, Belgium turns out a very international kind of rock
music. CBS Songs handles Allez-Allez which has just signed
via France with Virgin and which produces a kind of dance-
able funk finding international success. The group is already
eestablished in varying degrees in the U.K., Germany,
France, Holland and Spain.

Cable and satellite tv is going to mean a radical reassess-
ment of the activity of publishers, says Goffin, if they want a
share of the forseeable income to be generated by these
media.

“Publishers will have to go to the source of the satellite
programs and Belgian publishers will have to try to get air
play for their songs where the programs are actually being
made. With a decline in record sales, and last year albums
and cassettes were down noticeably while singles sales held
steady, mechanical rights are also going down.

“Performing rights is the area where we'll be doing the
catching up necessary.”

Boosting Belgium

Belgium has always been lost between two more active ter-

ritories,” says Roland Kluger, managing director of
RKM, a publishing and production company which has its
own recording studios.

“France is a big country and we've been swept up into its
market, and Holland is more aggressive, although we have a
stronger singles market than it does. We haven't done too
good a job on our own public relations work, on getting out
and selling ourselves abroad.

“Everyone knows that Abba comes from Sweden and the
group's success has helped other Swedish acts. We don't put
enough emphasis on the fact that a product comes from Bel-
gium and that's a mistake.”

Kluger's feeling is that a publisher’s policy should be to

ALLEZ-ALLEZ: Belgian
band, now signed to Virgin,
which purveys a brand of
danceable funk which
should prove acceptable
worldwide.
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T.C. MATIC: Highly-rated Universal
Songs act aiready well-established
abroad, notably France, Germany,
Switzerland and Scandinavia
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POLYPHONIC SIZE: Belgian band, on the EMI Music
Publishing small-and-selective roster, specializing
in synthesizer pop.

make the most of a hit rather than invest a great deal of ener-
gy in pushing a tune that isn't a hit. “‘Markets are increasingly
difficult to break into and very few people actually make hits.
| believe our role is to help success.”

His own track record includes Plastic Bertrand, who start-
ed out with a rather tame punk image and now goes in for
middle-of-the-road music, and the multi-faceted and talented
mustachioed Lou, who handles the 1940s sound of the Hol-
lywood Bananas and, the Latin-disco sound of Two Man
Sound, who writes comic rock’n’roll with a French colleague,
Bergman van Quten, and who produces the Miamis, which
makes a Latin-type sound and is a group scoring heavily in
France.

RKM has also produced French singer Hugues Aufray’s lat-
est album. He moved in to record in the conpany’s studio in
the center of Brussels, attracted by the less frantic atmo-
sphere in the capitol of the European Economic Community.

Kluger says: “Once you've tested a hit locally, and you
break into a foreign market, then you're into another and
higher stage of the process.

“There will be many changes through digital records and
the increasing use of video, which has radically changed our
concepts. Somewhere along the line in making a hit you know

(Continued on page BAP-6)

MACHINES: Belgian rock group with Intersong, seeking interna-
tional acceptance but aware that it's an uphill fight for domestic
talent.
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Authors’ Rights in Belgium
The author’s right is his salary. it is fixed by law — the law of March 22nd, 1886
and the international conventions of Berne and Geneva, which Belgium has ratified.
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SABAM, whose registered office is located at 75-77, rue d’Arlon, 1040 Brussels, is housed in a building

which has seven storeys plus three flocrs below ground level. The offices occupy a total area of about

10,000 square meters.

Run by a Conseil d’Administration and a Direction Générale, the society has a staff of 250. In addition
there are 18 branch offices spread throughout the country.

What is SABAM?

The Belgian Society of Authors, Composers and Publishers, SABAM, is a co-

operative which administers, as its name indicates, the authors’ rights of Bel-

gium’s creative artists. At the present time it has a membership of 12,000.

SABAM also represents the world repertoire through reciprocal contracts with

its sister societies overseas.

As Belgium’s sole authors’ society, SABAM’s activities cover all aspects of au

thors’ rights:

¢ performance rights (musical works with or without lyrics)

¢ dramatic rights (theatrical works)

¢ cinematographic rights

¢ radio television rights
(a contract in respect of cable television rights has just been signed)

¢ rights for the public use of radios and television sets and for radio and tele-
vision diffusion systems

e literary rights

* graphic reproduction rights (literary and graphic works already published)

® mechanical reproduction rights (records, tapes and public use of audio and
video equipment)

e the droit de suite (paintings, sculptures etc.)

= fﬁj:- ..._._.s:l B
e

o

T

A view of the computer service.

The room of Honorary President Marcel Poot in which the Administrative Council
and the various committees meet.

SABAM includes among its membership composers, music publishers (popu-
lar and serious music), lyricists, writers, playwrights, librettists, novelists, es-
sayists, poets, film makers and exponents of the plastic arts, painting and
sculpture. . .

SABAM is, like all other authors’ societies, a link between the user and the
creator. Hence its double role — on the one hand to make available to the user
an extensive repertoire of works by giving him the authorization required by
law; on the other hand, tc collect the royalties due to creators for the public
performance or reproduction of their works.

Apart from the collection and distribution of royalties, SABAM also encourages
the creation of intellectual property by making donations in all the fields of cre-
ative activity represented by its members.

A welfare fund has been =stablished to provide assistance for its members ac-
cording to conditions laid down in the rules. This fund is also used as a source
of subsidy for cultural works.

www.americanradiohistorv.com
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SMALL BUT VERY SPECIAL

® Continued from page BAP-4

that a video clip is going to be involved. Belgium today is a
territory to reckon with. It shouldn’t be forgotten that we've
had as many international hits in recent years as ltaly and
Spain. Not enough people know that.”

How To Survive And Thrive

Hans Kuster has run a company under his own name for

the last 12 years and says that Belgium is very much a
country in its own right. “Every record company has a main
office here. If Belgium is a separate territory for record co-
panies, it should be a separate territory for publishing com-
panies, too. They need somebody on the spot.

Author-composer-singer Hans De Booy is Kuster's special
protege, a Dutchman settled in Belgium whose pop item “An-
nabel” was a summer hit last year in Holland, with some 13
weeks on the Dutch Veronica charts.

_ Kusters has a working relationship going with freelancing
jazzman Toots Thielemans and is publishing and producing

the soundtrack atbum of Flemish movie ‘‘Zware Jongens'’ by
Robbe De Hert, on which Thielemans plays harmonica, guitar
and whistles. Thielemans plays on the instrumental seg-
ments of Hans De Booy's latest single, “Thuis Ben.”

Says Kuster: “We proved that a Belgian subpublishing
company is effective. We're all fully aware that our job is go-
ing to become more and more of a fight against the industry
giants and that satellite television is going to make it difficult
to track music broadcasts to their sources. But we're fully
confident that we can handle it all and thrive.”

Exciting Talent

The best-selling local acts of Universal Songs, an indepen-

dent company with its head office in Amsterdam, are De
Kreuners, an act which has already won two gold albums, and
singer-musician Raymond van het Groenewoud, who wrote
the soundtrack for rock critic Marc Didden’s movie “Brus-
sels By Night” and is very popular in Holland and back home.

Also with the company: T.C. Matic, Arbeid Adelt, Luc Van
Acker and the fast-rising De Bet, a group sounding rather like
the early Eagles and which has a U.S. option for the release
there of the band’s two albums.

Says Universal manager Linda Van Waesberg: “T.C. Matic
is such a good band it gets work all over the place, in France,
Germany, Holland, Switzerland and Scandinavia, and the al-
bums have been released in all these territories. We put a lot
of energy into campaigning for local acts. Our promotion of
the soundtrack album of ‘Brussels By Night' is an example of
how it pays off well.” )

As for foreign copyrights, Van Waesberg explains, an of-
fice in Belgium is indispensable. “If a group has a contract in
Germany, for instance, no one in Germany is going to bother
to do anything about what goes on in Belgium. We control
concerts, television and record sales very tightly, check sales
and make sure accounts with SABAM are in order.

“That's the kind of control which can't be done from out-
side the country and it's terribly important because perform-
ing rights are a lot higher here than anywhere else.

“I'm confident about the future, which can only bring im-
provements. Not only do we have an excelient computer sys-
tem at Universal, which can handle virtually anything admin-
istrative and leave us the time to be creative, but there's a
great deal of exciting local talent which we want to promote
and introduce abroad. Our singers and writers really deserve
a worldwide audience.”

Scope For Growth

Emile Garin manages AA Music and Night Music, two
groups created by Italian-born , Belgian-raised singer
Salvatore Adamo. Says Garin: *“‘We started out in 1968, deal-
ing exclusively with the copyright of Adamo's songs.

“Then two years ago, Adamo bought up the studio in
downtown Brussels where he had recorded his first hits,
mainly out of sentimental attachment to it. He fixed it up and
started to record there and added in some production work.”

Among the musicians Adamo produced, following his
strong but varied tastes, was Carinne Reggiani, daughter of
the leading French actor, and who sounds like ‘‘Kate Bush in
French,” and an American actor Leonil McCormick, now set-
tled in Belgium, who sings pop.

Says Garin: “Our business is gathering momentum, slowly.
Adamo is very selective, relying on the numerous contacts
and friends he’s made during his 20-year career. It's not pri-
marily a commercial venture.”

Hard Work Pays Off

Marcel De Keukeleire runs four music publishing groups
and two record companies. The first publishing firm,
Editions Moderny, was founded in 1946, followed by Celtic,
Coda and Alpina Music, each with separate catalogs and par-
allel activities.

He tends to deal with French musicians, though the pop
groups the Sunlights and Crazy Horse are mixed French and
Belgian. His biggest song success was “La Danse Des Ca-
nards,” which sold several million records in versions record-
ed all over the world, including one by Romina Power in Italy.

De Keukeleire works by individual contracts, ‘‘which
means you have to fight all the time, but at least you're fight-
ing for a product you believe in. It's not the same as signing
up a whole catalog.”

The increase in cassette piracy explains the drop in record
sales over recent years, asserts De Keukeleire. But he’'s still
convinced there's plenty of room for growth and that Bel-
gium is a good base for operations.

“It may be a small country, but that simply means you
have to work a lot harder for the same resuits you'd get in a
larger territory.” '

CREDITS: International Editorial Director, Mike Hennes-
sey: International Editor, Peter Jones: Layout, Leslie
Soultanian. Smurf is the registered copyright of Pero.

~———MOST SUCCESSFUL BELGIAN COPYRIGHTS SINCE 1950 ~

Accordeoneu

TITLE MUSIC WORDS
D.P./ar. Pletinckx Adolphe

D.P./Pletinckx Adolphe

PUBLISHER
Aux 100.000/Chansons.

Angelina

Angelique

Bise bise polka (kus kus polka)
Boerinnekensdans

Brasilia carnaval

Ca plane pour moi

Cha cha cha

Chérie j'ai fais un réve

Dang Dang

Danse du Spirou

Dans met mij tot morgenvroeg
Daydream

Dominique

Eenzaam zonder jou

En suivant la Meuse

Eviva Espana

Geen wonder dat ik ween
Hoe meer hoe liever

In't stamcafe (santé santé)
J'ai pleuré

Kili-watch

Kingston Kingston

'k zie zo gere m'n duiven-kot
Laatste dans

Laisse moi vivre ma vie

Larme aux nuages
Madone d'amour

Marche des parachutistes belges
Marina

Mes mains sur tes hanches

Oh oh what a kiss

Petite valse

Pourquoi mentir

Quand les roses

Que sera mi vida

Sans toi mamie

Taka Takata

Tchip Tchip
Tombe la neige

7 Anjers 7 rozen

(Zeven anjers zeven rozen)
Vous permettez Monsieur
Zing senorita zing

Jean Kluger

Armath

Louis Marischal

Louis Marischal

Tony Vale

Lou de Prijck

R. Van Het Groenewoud
L.van Dyck

Guy Dovan

Stoquart Pharaon

Armath

Vincent Raymond/D.P.

Soeur Sourire

Will Tura/Ke Riema and Van Aleda
Hansen Eugéne

Leo Caerts

Paul Severs

Lambre Noel + Welton Benny
Maria Brouillard

Godefroid Sylvia

Gus Dersé

Lou Deprijck

G. Zonnenberg

Jenny Dils

Frédéric Francois

Salvatore Adamo
Lecomte Charles
ar. Lorin Etienne
P. Leemans
Rocco Granata
Adamo Salvatore
Harry Stranger
Joe Heyne

Erger

Salvatore Adamo
Jean Kluger
Salvatore Adamo
Al Verlane

Werner Thomas
Adamo Salvatore

ar. Oscar Saintal/ar. Joseph de Boeck

Armath

Salvatore Adamo
Henri Van Coile

Nelly Byl

J. Albin

W. Lustenhouwer

Louis Marischal

Tony Vale

Y. Lacomblez

R. Van Het Groenewoud
L. Van Dyck

Guy Dovan

Stoquart Pharaon

Armath
Vanholmen/Mackay David
Soeur Sourire

W. Tura/K. Riema + Van Aleda

L. Rozenstraten

N. Byl

Lambre Noel + Dax Léo
Maria Brouillard
Godefroid Sylvia

Gus Dersé

J. Alanski

Anton Beuving

J. Vriezelaar

Marino Atria

Salvatore Adamo
Nys Jean
Barbes Claude/Sandy Gene

Rocco Granata
Adamo Salvatore
Georges Panken

Erger

Salvatore Adamo

D. Vangarde

Salvatore Adamo

Al Verlane

Lemesle Claude/Dassin Richelle
T. Rendall

Adamo Salvatore

Armath

Salvatore Adamo
Egied Wuyts

Belmusic Editions

Jean Kluger Editions
Vogue International
Fonogram Editions
Globe Music

Coda Editions

Roland Kluger Music
Universal Songs

Omn éditions

Herman brauer Editions
World Music

Edit. Brauer H./Paris Edition
Rover Music

Edit. Espera |./Eurovox Music
Intersong Primavera
Top Music C°

Edt. Omega.

Basart Belgium

Jean Kiuger Editions
Lambrechts Leon -
Edelweis Music

Fonior

World Music

Roiand Kluger Music
World music company
Dancing Editions

Edit. Defourny

Edit. Frédéric Francois
Ardmore + Beechwood
Edit. Brauer H.

Sandra i.

Buyst-Joseph

Granata Music

Ardmore + Beechwood
The Rainbow uitgave
Charles Bens Editions/World Music
Herman Brauer Editions
Ardmore and Beechwood
Jean Kluger Editions
Rudo Editions

Edit. Jean Kluger

Intervox
Edit Rudo.

Edit. Vogue Int.
Ardmore and Beechwood

Edeliweis Music
New Music corporation

www.americanradiohistorv.com
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- BELGIUM
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1120 BRUSSELS-BELGIUM
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The perils of
pass-along

If your routed copy of Billboard arrives
in readable condition, that’s nice. But if
the date of the issue you get is a week or
two old, that’s not so nice. Because old
news isn’t news at all.

It’s important for you to get your own
copy of Billboard, to keep up with the now
of the music and home entertainment
industry. Because Billboard is the first and
foremost weekly source of important
information, sales and rental data, charts
and news of the essentials of this business:
Retailing, Programming and Licensing.

Every week, from around the world,
Billboard provides thorough and up-to-
the-minute coverage of the international
music and home entertainment industry.
As soon as news happens, Billboard covers
that news, and reports as well as interprets
it for its readers. Billboard covers the
broad range of activities and events in the
field—in radio promotions, retail, pro
equipment, audio/video, video and com-
puter software and hardware; the people,
products and the services that make the
business so diverse.

And each week, throughout the world,
people rely on the renowned and authori-
tative Billboard charts to tell them what’s
selling in jazz and country; in rock and
classical; in video and computer software
and much, much more. For almost 90
years, Billboard has been helping its read-
ers, the movers and the shakers in music
and home entertainment, stay on top of
this exciting field.

Maybe it’s fun to read old copies of
Billboard if you’re interested in history.
But getting the latest issues, hot off the
press, will help you do your job better. So
get your business news when it’s really
news. Call, write or send in the subscrip-
tion card in this issue.

A
Billboard /...«

The International Newsweekly
of Music & Home Entertainment

1515 Broadway, New York, NY 10036
Telephone (212) 764-7376
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CLASSICAL #
Keeping Score

Study Offers ‘Advantage’ To Stations

By IS HOROWITZ

One of the more common generalizations is that listen-
ers to classical music, on average, are better educated and
more affluent than the general population. Aside from the
ego stroke it might provide a listener unravelling the com-
plexities of an Elliott Carter score, such a contention, if
documented, can be worth valuable dollars at the radio
market level.

For some years now the Concert Music Broadcasters
Assn., the group plugging the interests of commercial sta-
tions devoted primarily to classical music, has been doing
just that, commissioning statistical surveys of radio listen-
ers that break down demographics and audience buying
habits by music format preference.

The newest report of the *‘Classical Advantage,” the
fifth so far, again provides stations’ management with a
potent tool to convince advertisers of the prime nature of
their audience: smaller than most in any market, but ac-
tive consumers of high-end goods.

Did you know, for instance, that classical radio listen-
ers are four times more prone to opt for Porsche or BMW
cars than all other adult listeners? The study, incidentally,
shows that those who listen to country stations are the
least likely to buy luxury cars. In general, it’s said, listen-
ers to Bach and Beethoven are better prospects for foreign
cars than those who tune in to other formats.

And while the classical listener, on average, consumes
more wine than other adults, his appetite sharpens notice-
ably for the imported varieties; in the case of certain exot-
ic brands of bubbly, this preference rises to more than five
times the national average.

Format categories covered in the Classical Advantage
study, prepared by Mediamark Research Inc., include, in
addition to classical, such musical genres as adult contem-
porary, AOR/progressive rock, beautiful music, top 40/
rock, country and oldies, as well as news and talk.

While some may not be surprised to learn that classical
listeners are more likely by far to engage in such sports as
cross-country skiing, scuba diving and sailing, it’s worth
noting that they also place very favorably in more mun-
dane categories of activity and product. This is so, even
though they are almost three times as likely to be part of
households with annual incomes of $50,000 or more.

In all, scores of product categories are covered in the
study. In one given category of activity, however, they
perform least well: television watching. To put it into fa-
vorable perspective, the Classical Advantage finds that

among those radio listeners who watch the least tv—Iless
than eight hours a week—their target group places above
all others.

*x * X

PolyGram Classics reports good retailer reaction to its
new policy on dating. Under the plan, which went into
effect this month, dealers who get their orders in for at
least $1,000 of product before the second week of any
month get an extra 60 days of dating—120 days in all.
The deal applies to all labels in the PolyGram Classics
family, excluding only new releases and budget titles. The
plan is open-ended and will run indefinitely, says John
Harper, marketing vice president.

* X* *

Janet Shapiro of London Records is coordinating mar-
keting of two new albums by Charles Dutoit and the
Montreal Symphony Orchestra promotionally with the
ensemble’s tour which runs to the end of the month. One
album, coupling *“Gaite Parisienne” and the ballet music
from Gounod's ““Faust,” is offered at a special suggested
list of $9.99. At regular price is the tried and true pairing
of “Scheherazade™ and “Capriccio espagnol.” Both al-
bums were released simultaneously on LP, Compact Disc
and cassette, a frequently encountered occurrence these
days. Special artist posters and other point-of-purchase
material are available, says Shapiro.

* Kk X

WFMT Chicago has begun taping concerts of the Phil-
adelphia Orchestra under its new contract to syndicate
the events, adding to similar deals with the Chicago, Mil-
waukee and San Francisco ensembles. Ray Norstrand,
station president, says he hopes to more than double the
100 or so stations that have been carrying the Philadel-
phia under other auspices. Domestic distribution begins
in October, and a plan to make the concerts available for
broadcast abroad is being explored, he says.

*x * %

Eugene Ormandy, recuperating from a heart attack last
January, has cancelled spring and summer engagements.
He says he will accept invitations only for single concerts
requiring little preparation time. Full-time subscription
series are out .

* Kk ok

Items for consideration should be sent to Is Horowitz,

Billboard, 1515 Broadway, New York, N.Y. 10036.

LATINNotas

Serrat Returning To New York

By ENRIQUE FERNANDEZ

After an eight-year absence, sing-
er/songwriter Joan Manuel Serrat is
returning to the U.S. concert stage
with two performances at New
York’s Town Hall, May 12 and 13.
The Barcelona-born artist is his la-
bel's best seller, though his latest
Ariola LP, *“Cada loco con su tema,”
is not to be found on the U.S. Latin
charts.

Serrat’s popularity is based mostly
in Spain and South America, where
his records sell steadily. Once a Ser-
rat album is released, it tends to be-
come a catalog classic.

A pioneer of the Catalan-language
movement known as nova canco, Ser-
rat began to make his mark in the late
*60s, when his Spanish-language ma-
terial became the Spanish-speaking
world’s equivalent of the work of
Dylan or Lennon & McCartney. To-
day there are few songwriters who
have not been influenced, one way or
another, by Serrat, particularly those
authors working in the Latin Ameri-
can new Song movement.

Though he’s well known tor his
original material, one of Serrat's
most acclaimed accomplishments has
been the musical adaptation of the
work of classic 20th century Spanish
poets, notably Antonio Machado and
Miguel Hernandez.

In his own work, Serrat draws on
the resources of Spanish poetry, in-
spiring other songwriters to do the
same. Serrat is considered to be re-
sponsible for bringing a new poetic
sensibility to popular Spanish lyrics,

as well as a new frankness about love
and, most controversially, politics.

Serrat’s espousal of leftist politics
has made him a controversial figure
in the music industry. But this has
not stopped his popularity as either a
record seller or a performer. Today,
he is one of the most sought-after en-
tertainers in the Spanish speaking
world.

His last U.S. appearance eight
years ago, also at Town Hall, consist-
ed of two sold-out concerts. Though
Serrat is little known in some areas of
the Latin market, he has many U.S.
fans who are university students of
Spanish. In fact, he may be the Span-
ish-language performer with the larg-
est number of fans whose primary
language is not Spanish.

The May performances are being
handled by “Evita™ producer Roger

SELECTIONS
UDING:

LATIN RECORD AND

Hess. The Spanish singer had origi-
nally been scheduled by an Interna-
tional Stars series that has been
cancelled.

* Kk *x

We note with great sorrow the
passing of one of the giants of Latin
music, the legendary Frank Grillo,
known to his fans throughout the
world as Machito. A pioneer of Lat-
in-jazz fusion, Machito's career
spanned the history of Latin music in
the U.S., ever since the Cuban-born
singer/bandleader began his collabo-
ration with some of the greats of
North American jazz.

* K *x

ltems for consideravion should be
sent to Enrique Fernandez, Billboard,
1515 Broadway. New York, N.Y.
10036.
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NEW YORK CA_-LIFORNIA
ARTIST—Title, Labef & ARTIST—Title, Label &
Number (Distributing Label) Number (Distributing Label)
' JOSE JOSE JOSE JOSE
Secretos, Ariola 6000 Secretos, Ariola 6000
2 | 3 | PIMPINELA 2 | 5 | PIMPINELA
Pimpinela, CBS 11317 Hermanos, CBS 11320
3 | 2 | MENUDO 3| 2 | CAMILO SESTO
ils RP?I\;I';‘;?‘JEII{TARCA 4993 Amanecer 84, Ariola 6009
5 6 E‘:malnig CBS 11320 2 6 h?fsantBaga'?lPsrofono 3122
e 84 o 6008 5| 1| ANTONIO DE JESUS
! Juntos, A&M 37005
6 | 9 | JOSE FELICIANO '
Me enamore, Profono 1002 6 | 8 | ROCIO JURADO
7 | 0 | WILLIE ROSARIO S T 3 I i,
Nuevos horizontes, Bronco 129 7 10 | ROCIO DURCAL
8 | 4 | WILFRIDO VARGAS
El africa!lol Karen 75 Entre tu y yo, Ariola 6004
9 | 0 | RUBEN BLADES 8 | 9 | PIMPINELA
g;;ggndo America, Elektra Pimpinela, CBS 11317
9 | 7 | MENUDO
107 Q?J?%(I)? DE JESUS Reaching out, RCA 4993
11 | 12 | JoSE LUIS RoDRIGUEZ | 10 | 4 | LOS CAMINANTES |
Ven, CBS 30305 nlo MARISELA ]
12 | 0 | FANIA ALL STAR :
il M =
at. In
13 | 0 | EL GRAN COMBO Enamorada, Ariola 6025
La universidad de la salsa, 13| 0 | PRISMA
ulo &([)TLDLoléOIgOLON ] Prisma, Peerless 2333
Tiempo de matar, Fania 631 140 | %ngNA G'IL\BGOROllEL
15 | 0 | FERNANDITO | fodo. Arola
VILLALONA 15 | 0 | WILFRIDO VARGAS
Ayer y hoy, Kubaney 8004 i El africano, Karen 75
FLORIDA TEXAS
o |% 5| ARTISTTitle, Labet & I F\'Rnsf—nue. Label &
=53 IS E Number (Distributing Label) 2|3 5 Number (Distributing Label)
JOSE JOSE JOSE JOSE
‘ Secretos, Ariola 6000 Secretos, Ariola 6000
2 |10 | NELSON NED | 2 | 0 | PIMPINELA
| Mas romantico que nunca, Pimpinela, CBS 11317
Odeon 9023
| Roberlo Carlos, CBS 12322 | han 3705
4 | 2 | WILFRIDO VARGAS 4 | 0 | JULIO IGLESIAS
' £l africano, Karen 75 ‘ En concierto, CBS 50334
| 5 | 0 | MIAMI SOUND
| 5 | 6 | JUAN GABRIEL
MACHINE. Todo, Ariola 6001
A toda maquina, CBS 10349 l . ! 12 | PIMPINELA
6 | 0 | PIMPINELA
Hermanos, CBS 11320 | } Hermanos, CBS 11320
7 | 1 | HANSEL Y RAUL 7 | 0 | ROCIO JURADO
Hansel y Raul, TH 2271 ! | Por que me habras besado,
| | 8 | 5 | CHARYTIN _ e |y | RCA 7243
Guitarras y violines, Kim 8 q MENUDO
2 F!:Aechl\rJdlj 53 A todo rock, RCA 7241
: 9 | 5 | ROCIO DURCAL
10 | 15 | JOSE LUIS PERALES | |, | Eouee oy o Anla 6004
15 grandes exitos, CBS 80275 10 |14 %UCIA MEN[?Eg
ll 0 Roclo JURADO | ‘ namorada, Ariola 6025
Por que me habras besado, [11 [ 10 | LOS YONICS
RCA 7243 . Con amor, Profono 3100
12 | 0 | CAMILO SESTO 12| 0| JULIO IGLESIAS
Amanecer 84, Ariola 6009 Momentos, CBS 50329
13 | 0 | MARIA CONCHITA |
’ Maria Conchita, AGM 37007 ‘ 133 I’zvlaEc':ngDgut RCA 4993
0 | 14 | 7 | CAMILO SESTO
Tremendo trio, Fania 623 ' Amanecer 84, Ariola 6009
‘ 15 | 7 | ROCIO DURCAL 15 { 11 | DANIELA ROMO
| | Entretuy yo, Ariola 6004 | | Celo_s_. CBS_80371_ i

2|6
i32’
43|
5 [
le[u'
| |

ARTIST—Title, Label &
Number (Distributing Label)

JOSE JOSE

Secretos, Anola 6000

PIMPINELA
Hermanos, CBS 11320

JOSE FELICIANO

Me enamore, Profono 1002

ROBERTO CARLOS
Concavo y convexo, CBS 12322

CAMILO SESTO
Amanecer 84, Ariola 6009

GUILLERMO DAVILA

Un poco de amor, Sono-rodven
020

EL GRAN COMBO

La universidad de la salsa,

Combo 2034

112 |15 |

=k

110

13‘0
1410

15| 14 |

I =3

| ARTIST—Title, Label &
Number (Distributing Label)

CHARYTIN

Guitarras y violines, TeleRecord

001
ROCIO JURADO

Por que me habras besado,
| RCA 7243

DANNY RIVERA
‘ Danny Rivera, TH 2229

YOLANDITA MONGE
Suenos, CBS 10345

ANTONIO DE JESUS
A&M 37005
PIMPINELA

Pimpinela, CBS 11317

MOCEDADES
La musica, CBS 60339
MIAMI SOUND

MACHINE
A toda maquina, CBS 10349

ayvod111a ‘v861 ‘82 TiHdY
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T
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s
- |2 e
- - L
ARTIST T | E| 2| ARTIST
Title, Label & Number £ W T | Title, Label & Number
(Dist. Label) = | B3| = | (Dist. Label)
CAMED 39 |39(20| DREAMBOY
Dreamboy, QWest
%3988)—1 (Warner
¥ FHL — ros
4 42| 4 STARPOINT
LUTHER (40) It's All Yours, Elektra
Yo oy the a1 |43l 6 | THE
usy” ly, EpiC
3918 cBS
TEMPTATIONS
HOEL BcHE & Bkl g o
" otown
Motown 6059ML (MCA) MCA il 48 LA
MICHAEL @2)\ 40| 2 | DeNSEUSALE
JACKSON A — alaco
Thrille, Epic QE 38112 CBS -\543’} 47| 3 | YARBROUGH &
BOBBY WOMACK = PEOPLES
The Poet 11, Beverly Be A Winner, Total
Glen BG 10003 IND E;gir)lence TEL8-5700
DERGES 44 | 44| 5 | JEFF LORBER
ED,WARDS In The Heat Of The
B o ot MCA m’ﬂ“'a"“a ALE802S
D
PATTI LABELLE o8| S0 MadonnaNyir‘e\ 23867-1
I'm In Love Again, P.L.R (Warner Bros.)
FZ 38539 (Epic) CBS 46 |46 | 3 WEIRD AL
CULTURE YANKOVIC
CLUB A In 3-D_Rock ‘N’ Roll
o B s g g
irgil .
ROCKWELL @ 54| 2 | CHANGE
Somebody's Watching Chan%e Of Heart
Me, Motown 6052ML  MCA Atlantic RFC 801501

POINTER SISTERS
Break Out Planet
BXL1-4705 (RCA)
JEFFREY
OSBORNE @

Sta% With Me Tonght,
A&M SP-4940 RCA
MELBA MOORE
Never Say Never
Capitol $T-12305
MIDNIGHT
STAR A

No Parking On The
Dance Floor, Selar
60241-1 (Elektra)

KOOL & THE

GANG @

In The Heart De-Lite
DSR 8508 (Polygram)
BAR-KAYS
Dangerous, Mercury
818418-1M1 (Polygram) POL
DEBARGE @

In A Special Way, Gordy
6061GL (Motown) MCA
KENNY G

G Force, Arista AL8-8192 RCA
SHANNON

Let The Music Play
Mirage 90134 (Atco)
CHERYL LYNN
Pregqie, Columbia FC

SOUNDTRACK

Footloose Columbia JS
39242

GEORGE CLINTON
You Shouldn’t-Nuf Bit
Fish, Capitol ST-12308
ART OF NOISE
Battle, Island 96974
{Atco)

LAID BACK

Keep Smiling, Sire
25058-1 (Warner Bros.) WEA

RCA

CAP

WEA

POL

WEA

CBS

DAZZ BAND
Joystick, Motown
MCA
THE DEELE
Street Beat, Solar
60285-1 (Elektra) WEA

PATTI AUSTIN

Patti Austin, Qwest

23974-1 (Warner Bros.) WEA
STACY LATTISAW

& JOHNNY GILL
Perfect Combination

Cotillion 90136 (Atco) WEA

ONE WAY
Lady, MCA 5470 MCA
1.2 HILL

'm A Blues Man
Malaco 7415

EARL KLUGH

Wishful Thinking, Capitol
§T-12323 CAP
ATLANTIC STARR

Yours Forever A&M
SP-4943 RCA

JAMES INGRAM

It's Your Night, Qwest
23970-1 (Warner Bros.) WEA

EVELYN
“CHAMPAGNE’
KING

Face To Face RCA
AFL1-4725
PIECES OF A

DREAM

Imagine This, Elektra
602;0-1

HERBIE

HANCOCK @
Future Shock. Columbia
FC38814 C

TEENA MARIE
Robbery, Epic FE 38882

J. BLACKFOOT

City Slicker, Soundtown
2 (Allegiance)

EURYTHMICS @

Touch_ RCA AFL1-4817

IND

WEA

RCA

O Bultets are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
@ Recording Industry Assn. of America seal for sales of 500,000 units (seal indicated by dot). A Recording
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CAP |

64

65

66

67
68

69

70

71

72

73

74

75

60

67

58

63

25
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15

37

38

11

22
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THE CRUSADERS
Ghetto Blaster, MCA
5429

KLEEER
Intimate Connection
Atlantic 80145-1
ANITA BAKER
The Songstress, Beverly
Glen BG 10002
DARYL HALL &

| JOHN OATES A
Rock ‘N Soul Part 1
RCA CPL1-4858
THE DELLS
One Step Closer, Private
I BFZ 39309 (Epic)
EDDIE MURPHY

Comedian Columbia FC
9005

SPINNERS

Cross Fire, Atlantic

80150-1

THE EMOTIONS
Sincerely, Red Label
RLLP 001 1

THE SYSTEM
X-Periment, Mirage
90146 (Atco)
MARVIN GAYE

Every Great Hit Of
Marvin Gaye, Motown
6058ML

LIONEL RICHIE A

Lionel Richie, Motown
6007ML

STANLEY CLARKE
Time Exgosme, Epic
FE 3868
NONA HENDRYX
The Art Of Defense
RCA AFL1-4999
DAVID SANBORN
Backstreet Warner
Bros. 23906-1
CON FUNK SHUN
Fever, Mercury 81447-1
(Polygram)

RONE

BRUNSON

Fresh, Beheve In A
Dream FZ 39197 (Epic)
TYRONE DAVIS

Something New,

| Qceantront OF 101

IRENE CARA
What A Feelin’
Getfen/Network GHS
4021 (Warner Bros.)

MALCOLM
MCLAREN

D'ya Like Scratchin’,
Isfand 90124-1B (Atco)

ANGELA BOFILL
Teaser Arista AL8-8198

GLADYS KNIGHT
& THE PIPS ®

Visions_ Columbia
FC 38205

GAP BAND @
Ga{J Band V-Jammin
Total Experience
TE-1-3004 (Polygram)
RODNEY
FRANKLIN
Marathon Columbia
FC 38953

PEABO
BRYSON/
ROBERTA
FLACK @

Born To Love, Capitol
ST-1184

NEW EDITION
Cand{ Girl, Streetwise
SWRL 3301

STEVE
ARRINGTON’S
HALL OF FAME

Positive Power, Atlantic
80127-1
RAY PARKER, JR.
Woman Qut Of Control
Arista AL8-8087
BILLY GRIFFIN
Respect, Columbia
8924

Industry Assn. of America seal for sales of 1,000,000 units (seal indicated by triangle).
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Black

Artists Help ‘Do It In Detroit’

Four Tops, Sammy Davis Jr. Boosting Motor City

By JULIE CHENAULT

DETROIT—*Do It In Detroit,”
an image-building campaign for the
Motor City recently instituted by
Mayor Coleman Young, has made
music a significant part of its promo-
tional effort. The Four Tops and
Sammy Davis Jr. have both recorded
songs in honor of this city.

The Four Tops, all of whom still

reside in Detroit, recorded “Be A
Part Of The Heart Of Detroit,”
which was used to kick off the “Do It
In Detroit” campaign. The song was
written by Paul Hoffman, Frank
Floyd and Bill Lane, and arranged by
the Entertainment Co.’s David Wol-
fert (who produced the Four Tops hit
“When She Was My Girl”), all of
whom donated their services. It has a
sound reminiscent of the classic

Jive Africa Label Plans
Assault On U.S. Market

NEW YORK — Arista-distribut-
ed Jive Records is about to inaugu-
rate its African pop label, Jive Africa,
in the U.S. Hugh Masekela’s “Tech-
nobush,” recorded with South Afri-
can musicians in Botswana, will be
Jive’s first major marketing effort

here. An album recorded by the Afri-.

can jazz group Sakhile was available
through Arista in the U.S. under the
Jive Africa banner.

In the coming months, Jive will be
releasing product by a number of Af-
rican artists, according to the label’s
manager of a&r, Barry Weiss. “We
feel there is a world movement to-
ward African music that we want to
be part of,” says Weiss. “King Sunny
Ade sold some 100,000 copies in the
U.S. based on press and touring basi-
cally to white people who wanted to
be hip by listening to African music.
We think we can expand that audi-
ence by bringing Western technology
to bear on its creation.”

For example, Weiss notes that Ma-
sekela’s album, though recorded in
Africa with veteran South African
band the Soul Brothers providing the
backing, was produced by Stewart
Levine with British rock engineers

- dio as

using a Record Plant mobile record-
ing studio imported from Los Ange-
les. “We used a Fairlight computer,
which we’ll leave in Africa for use by
other African musicians,” Weiss
says. “It is far and away the best
equipment on the continent.”

The “Technobush” album inte-
grates melodies and rhythms from
South Africa with production sounds
that Jive Africa hopes will help the
music find favor on urban/black ra-
well as in international
markets.

Other acts already signed to Jive
Africa include ex-A&M artist Letta
Mbulu; her husband Caiphus Se-
menya, who has already had a single
released in Europe and Canada; gui-
tarist Jonathan Butler, and the Soul
Brothers. Using the Record Plant
mobile unit as a base, Jive Africa and
Masekela are hoping to train Afri-
cans in modern studio engineering.

Jive Africa is currently negotiating
with major acts in Ghana and Nige-
ria for future recordings. “We see Af-
rican music ultimately having the im-
pact here and around the world that
reggae has,” Weiss says.

“Motown sound,” with the same bass
line as that on the Supremes’ “Can’t
Hurry Love.”

The Four Tops recorded the song
in two takes the night prior to the
Mayor’s formal announcement of the
campaign. “When you believe in
something, it just sort of comes natu-
rally,” says lead singer Levi Stubbs.
“We were very pleased to record a
song about our city.”

“Be A Part Of The Heart Of De-
troit” is heard in the city’s discos,
bars, and at intermission at sporting
and cultural events. Local stations
are playing the song as part of their
public service broadcasting time.

Detroit’s top black/urban station,
WILB, is now promoting itself with
the ad line “Do It In Detroit With
WIJILB.” The city’s newspapers and
television stations are donating space
and airtime to publicizing the cam-
paign. A video version of “Heart Of
Detroit,” highlighting city scenery, is
being played on local television and
the Four Tops have talked of shoot-
ing a video version of their own.

The popularity of “Heart Of De-
troit” has generated interest among
other Detroit entertainers in the cam-
paign. Aretha Franklin, a full-time
resident of the Motor City for several
years, is said to be interested in cut-
ting a version of the tune, perhaps
with the Tops’ Stubbs.

Cassette copies of the song are be-
ing given away for a limited time.
City officials and Motown are dis-
cussing whether the song will appear
on the Tops’ next album or as a local-
ly distributed single.

Due for release shortly is ““Hello,
Detroit,” a brassy, big band ballad a
la Frank Sinatra’s “New York, New
York,” written by Berry Gordy and
sung by Sammy Davis Jr. It has been
rumored that both Barbra Streisand
and Tony Bennett have also ex-
pressed interest in the song.

The Rhythm & The Blues

Rushen: Success Changed My Life

By NELSON GEORGE

What can success do for you? Ac-
cording to Patrice Rushen, it can
change your life. Her *“Straight From
the Heart” album released in 1982,
spawned two fine singles, “Forget
Me Nots” and “Remind Me,”
achieved gold status, and enabled the
diminutive keyboardist/singer to
tour the U.S. and U.K.

“It wasn’t ‘Pat who?’ anymore,”
recalls Rushen, *“or
any more questions
about whether what
I do is valid,” a ref-
erence to a time
when critics claimed %
she should have =
been playing jazz.
“Getting two Gram-
my nominations last year was the
capper.”

So she spent much of last year *‘re-
flecting on all that happened. I
thought about what this all means. It
meant I had climbed a hill, reached a
certain level creatively and business-
wise. I took some time to make some
changes in my personal life as well.”

As a result, after handling her own
management through Class Act En-
terprises with Charles Mims, Jr. and
Williams Cope for four years, she as-
sociated herself with Sherwin Bash of
B&B management. *“I went into man-
aging myself with my eyes open,” she
says. “I knew it would take up a lot
of time. As things go better, the work

s
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involved grows. So now I felt it was
time to put all my energies back into
music.”

Another change affecting Rushen
was the installation of a new regime
at Elektra Records. She notes, “Ev-
ery album I've done for Elektra has
been done after there were significant
changes in areas that directly affect
my record. At this point it’s too early
to tell what this will mean for my
new album, but the indications so far
have been positive.”

One thing that hasn’t changed for
Rushen is her ongoing co-production
partnership with Mims. Her upcom-
ing ““Now” album is her fifth collabo-
ration with her high school
classmate.

“At Locke High School, we shared
the same piano stool and common
musical ideas,” Rushen says. Initial-
ly, when Rushen was still on Fanta-
sy, Reggie Andrews co-produced
with her. Later, Mims joined in, and
subsequently Andrews, their high
school music instructor, moved on to
work with Ndugu Chancler.

Mims and Rushen have clearly
grown together musically and com-
mercially. Not surprisingly, they are
optimistic that *“Now,” on which Ru-
shen plays the bulk of the music on
synthesizers, will solidify her stand-
ing in the marketplace. A single,
“Feel So Real,” has just been issued.
Two videos from the album and a
summer tour are currently on the

drawing board.
* K K
Dance magazine, sort of the Musi-
cian magazine of the dance world,
devotes the cover and four separate
articles in its April issue to break-
dancing, looking at its use in film-and
dance studios, its street roots, and
even providing a glossary of what all
the twisting, turning and spinning
means. The issue is highly recom-
mended for anyone intrigued by the
rise of this new American art form
and its relationship to traditional
dance styles or contemporary music.
* ok
On the heels of the dance and
black acceptance of Davey DMX’s
“One For the Treble (Fresh),” Tuff
City Records, the only “street” label
distributed by Epic, is readying itself
for the summer, prime time for urban
music. The Cold Crush Brothers,
who just won as “best live act” dur-
ing rap award ceremonies at New
York’s Roxy, are about to release
“The Heartbreakers.” Spoonnie Gee,
named *“‘comeback of the year” at the
same Roxy presentation, will have
“Street Girl” available soon, while
Output is cutting ““Say You’ll Be.”
Recent signees to Tuff City include
Captain Skyy, a club cult figure since
his “Super Sperm” success of a few
years back; Eddie “Skeeter” White, a
recent Apollo amateur night winner;
Little Puppy Dee, a white female rap-
(Continued on opposite page)
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BOOKING AGENT

Seeking experienced
agent in New York City for
NEW talent. Please send
resumes, salary require-
ments and references to:

Box #7536
BILLBOARD MAGAZINE
1515 Broadway
New York, NY 10036

WHEN REPLYING
TO ADVERTISERS
PLEASE
MENTION

BILLBOARD MAGAZINE

LEAD VOCAL
WANTED

For American Rock Band
with management compa-
ny. Looking for male tenor
with video looks, great
range and stage presence.
Opportunity for the right
nerson to have salary/
benefits and percentage in
one of the hottest new
bands in U.S.A. Please send
pic, tape and bio to:

Steven Fife
Phillips Music, Inc.
1 Acton Place
Acton, MA 01720

THE WIZ WANTS
MANAGERS AND
ASSISTANT MANAGERS

enced rec-

cyually, the WIE wan
lent salan

alfle. F

call or write:

Larry Paul
THE WIZ
2555 Shell Rd.
Brooklyn, NY 11223
{212) 627-3400
GOVERNMENT JOBS $16,559 - $50,553/year

Now Hiring Your Area. Call (805) 687 6000,
Ext R-1304

POSTERS
Rock Posters
ZAP ENTERPRISES
1251-3 Irolo St.
Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

Toll-free Movie Poster Hotline
PHONE (800) 447 0733 TO ORDER wvirtually ANY ong
nal movie poster from the silents to the present (Ml
nois residents (309) 454.2571) Thousands of nems
available. Visa and MasterCard accepted Wnte for our
free brochure Why buy from anyone else?
Po-Flake Productions

709 Apple Street

Normal, IL 61761

Toll-Free (800) 447-0733

STUDIO FILM & TAPE, INC.
Holls 1

Low Pass Evaluated Tape
K\ 25 T2 A
&% «Monthly Specials « %
30 Day Guarantee
Reloads of Major Brands

CLASSICS ON VIDEO — westerns, serials, for-
eign lms and vintage television. Free catalog
— dealer inquiries invited. Discount Video
Tapes, Inc. 3711 W. Clark Ave., Suite B, Bur-
bank. CA 91505. (818) 843 3366.

asaspas buttons. buttons, BUTTONS! @snnan
Order 4 $5007 $100 Butter Mester sampler pak 1o see all the
newesl of our 60,000 designs' We re the world s 131gesi
dist of licensed and novelty pins witn over 100 new
designs weekly! We take full returns and even take retamns
otother bultoncompanies sluftyougel Stunk witn' i you re
pdying more than 40¢ per button you re getting ripped el
Kids thal can t swing 8 98 foe an Ipran aftord 4 buck tor 3
button' Asi tor our £ d'alog NOWH

Bulton Mester, PO Box 129 Bridgeport PA 19405

1-(800) 523-1197-(natioma 1! you don! have 4 phone
1-4215) 277-1966-(PA] diectory hishing or busiaess E

(drd- dontwdste yoL hime
LA LR R RRRERRRRERRRRRRRRRERE ]

EPHEMERA BUTTD
C. Box 721 2an Fra

INVESTORS WANTED

INVESTOR
WANTED

Major custom label representing Europe’s
finest groups N North America and Cana-
da. 1s seeking investors for growth and ex-
pansion. Current product now on the

charts
(243) 662-3121

STUDIO QUALITY
BLANK CASSETTES—39¢
duplicated—49¢, printed white cardboard(]

album mailers—19¢, 45 mailers—15¢,
printed, pressu-e sensitive radio station la-

Call Nashville recording:
(615) 824 8658.

CASSETTE DUPLICATION

In real time or at high speed in Stereo/Mono.
Custom loadec BASF and Maxell tape avail-
able in normal, high and CHROME. Fast turn-
around. BEST RATES in the U.S. or we will
refund 25% or any order.

BENNETT CORP.
(805) 255-3170

WHY PAY MORE ?
casselte s8irk Dianks, 3m tape
1-45 cass 65 8trk 89

46-60 cass 74 8tk 97
61-80 cass 80 8trk 106
81-90 cass 90 B8tk 115

CASSETTE & 8TRK DUPLICATORS. CUSTOM
DUPLICATION. SHRINK WRAP & LABEL ADO 45¢

TRACKMASTER inC
1310 South Dixie Hwy. West
Pompano Beach Fla.33060
Tel: 1305) 943-2334

BLANK CASSETTE TAPES
C-60 as low as 50¢
C-90 as low as 67¢
Master, music and duplication grades. Cassette
duplication, ctstom lengths C-1 through C-120.
Labels Norelco type boxes. storage racks and
more. Why spend more than you have t0?
Call or write for catalog.
IMAGE MAGNETICS
91 Rt. 23 South, Riverdale, NJ 07457
(201) 835-1498

BULK BLANK LOADED audio cassettes direct
from manufacturer. Highest quality, lowest
prices. custorr lengths, fast service. American
Magnetics, 7.0 Box 862, Harnsburg, PA 17105,
(7171 652 RO

PROFESSIONAL BLANK TAPE

Custom Cut B Track and Cassettes 90 dif-
terent lengths 1n one minute ncrements
Prices star at 85

- 8-T & cass Duplicators - Low cost Shrink
Wrappers - Tape Players & Recorders - Re
cording Supplies

CALL TOLL FREE 1 (800) 237-2252

In Flandd call collect (81 3) /74 444,

BAZZY ELECTRONICS CORP
3018 Avenue 'C Holmes Beach. Fionda 33510
Master Card & Visg Weloame

- Position Wanted
- Posttion

Available
- Services 1
< $33.00 per inch

HELP WANTED

BE THE FIRST STATION
WITH THE LATEST HITS
Subscribe to our AUTOMATIC AIR-
MAIL SERVICE for the latest
45's, LP’s and cassettes from any
chart. CUSTOMIZED SERVICE.
For more information write to:
AIRDISC U.S.A.
P.0. BOX 835
Amityville NY 11701

BILLBOARD RADIO JOB MART |

ADDRESS ALL ADS: JEFF SERRETTE

Billboard Job Mar
NY 10036 Phone [212] 764 738
(800) 2237524 [Lut ol State] Use any major
credil card when calbag in your advertisement

r ‘| PAYMENT MUST ACCOMPANY ORDER I

1515 Broadway New York
g [tocalty] or

|
|
| Name
!
WE ACCEPT | Address
ALL MAJOR : City State Zp f
CREDIT CARDS [ }
| Telephone I

INSIDE COUNTRY

Desigred wWith The Country DJ 1
Mind  Current artist bios’ Monthiy
Calendar Country Trivia We do thy
resear h' You sound intormed' For
more 1nformation write

Inside Country
60C0 Fulton Ave., Suite 12
Yan Nuys, CA 91401

POSITION AVAILABLE

RADIO TV JOBS —

10,000 radio jobs a year tor men and women are listed
in the Amencan Radio Job Marketl weekly paper Up to
300 openings every week!! Disk Jockeys, Newspeople
and Program Directors Engineers. Salespeople
Small. medwm and major markets all formats Many
Jobs require hitlle or no expenience! One week comput-
er Iist $6.00 Special Bonus. six conseculive weeks
only $14 95—you save $21

AMERICAN RADIO JOB MARKET
6215 Don Gaspar, Dept. 2
Las Vegas, Nevads 89106

COMEDY MATERIAL

NOT COMEDY: CURRENT artist bios, daily
calendar, more!. Write on station letterhead for
free sample: Galaxy, Box 20093-A, Long Beach,
CA 90801.

FREE SAMPLE OF radio’s most popular humor
service! Write on station letterhead: O'Liners,
1237 Armacost, #6-B, Los Angeles, CA 90025.

RADIO, T.V, AGENCY JOBS

UP TO 500 OPENINGS EVERY WEEK, DJ S, NEWS.
PD'S, ENG . SALFS. IN AUSTRALIA, CANADA, U S .
ALL MARKETS. FOR BEGINNERS 10 EXPERIENCED.
INTRODUCTORY OFFER ONE WK COMPUTER LIST
$8 00 OR SAVE $38 05, 7 CONSECUTIVE WKS FOR
$1795 ACA JOB MARKET HAS THOUSANDS OF
8BS YEARLY IN 3 COUNTRIES

A.C.A JOB MARKET
452 W. DEARBORN ST.
DEPT. C. BOX 945
ENGLEWOOD, FLORIDA 33533

SBROADCASTING JOBS
Radio, T.V., Cable

1,000's of jobs monthly Join Amenca's largest job refer-
ral netwosk. As a network member you recerve 1. Com-
puter job placement. 2. Computer access code on
memberswp card (for call In to access b information)
3 Weekly job referral pnntout sent to you Three month
network membership $45 00 Money order Join now!
MEDIA MARKET
The Nationat Broadcasting Empioyment Network
2406 E Robinson St
Orlando FL. 32803

ASTROLOGY IN 2 MINUTES. . .

“TOM COLEMAN'S
ASTROLOGICALLY SPEAKING”
Talks to the 18 to 34 and 35 to 49 mar-
ket groups on radio. This 2 minute daily
featurz describes character traits of the
12 signs. (Not Horoscopes!) Send for

demo
FIRST PLACE SYNDICATION INC.
15 First Place
Garden City, NY 11530

DISTRIBUTING SERVICES

RECORDING TAPE & ACCESSORIES
24 HOUR FREIGHT PAID SERVICE

Bes! Selection—Best Service—Best Fill

MAXELL - TDK - DISCWASHER - SONY
- MEMOREX - FUJI - ASTROCADE - SHURE
- AMARAY - SCOTCH - SAVOY - RECOTON
- EVEREADY - AUDIO TECHNICA - DYNA
SOUND - BASF - DURACELL - SOUND
GUARD - TRACS - ALLSOP - many many
more SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept & 1035 Lowss D Warminster PA 18374 J715) 441 8900
DEALERS DMLY
TOLL FREE ORDERING (800) 523.2472

CASSETTE TAPE

SECURITY DEVICES

DESIGNED FOR RETAN OUTLETS
£ ASY TO USE IN EXPENSIVE
RE USEABLE & DISPOSABLE

5 SELECTIVE MODELS

—FOR SAMPLES AND PRICES—

CONTACT

C& D SPECIAL PRODUCTS
109 SEQUOYA DRIVE
HOPRKINSVILLE KY 42240

502/885-8088

BLANK AUDIO & VIDEO
CASSETTE—8-TRACK
Direct from manufacturer—below wholesale —any
length cassettes—4 different qualties to choose from—
Ampex & Agfa bulk and reel masler lape from %° fo
2" Cassette duplication available UHST-120's $6 00
Call for brochure
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11216
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

TALENT

**t*t*ttit******

ENTERTAINMENT
HERB JACKSON AGENCY
4934 Wynnefield Ave.
Philadelphia PA 19131
(215) 877-9082
Bookings, promotions, recordings,
conventions and clubs—hotels and
resorts. You'll love our shows.

PR S S
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SANATY MUSIC
PRODUCTIONS
PRESENTS

Tt EZL— HEAVY METAL ROCK GROUP
STEEL SHADOW - BALLE T ROCK

Available for orening acts.

For More Intormation
Contact:

Tim Davies
(215) 721-1212

BUSINESS OPPORTUNITY

SCHOOLS &

INSTRUCTIONS

The Music Business institute

A CAREER PROGRAM IN MUSIC: course in-
cludes recording, studio, concert and video
production; artist representation and man-
agement; retailing and wholesaling; record
promotion and marketing; copyright and mu-
sic industry law; songwnters and music pub-
lishing; and more. Employment assistance.
Accredited. Financial aid available. Write for
free brochure and career guide. MBI, Dept B,
3376 peachiree Rd., N.E., Atlanta, GA
30326. (404)231-3303.

BE A RECORDING engineer! New classes quar-
terly. Institute of Audio/Video Engineering.
(2131 666 3003. 1831 Hyperion. Dept. D, Holly-
wood, CA 90027.

DANCE FLOOR

AA KR A A KA AN AN AN

* THE MUSIC SERVICES o
¥ MODULAR LIGHTED DANCE FLOOR
4 Controllers, Gyro lites, Rain lighting, mirror X%
balls, strobes, rotators and fog machines. »
Call or write:

x MUSIC SERVICE *
X 327 S. Miller Rd., Akron, OH 44313 %
b (216) 867-1575 *

'TE222 2220000888

XEEEE

STATE OF THE ART
RECORDING STUDIO
Successtul established Northern California
facility with national reputation Extremely
high gross and net Sale due 1o Hliness

BILLBOARD PUBLICATIONS
BOX 7547
1515 BROADWAY
NEW YORK, NY 10036

MAKE BIG
MONEY!

Owning your own music store for only
$1.000. No gimmick. I did it on only
$600.00. Send $10 for a full detailed re-
port to:
K & R MUSIC
506 16th Street
Moline, IL 61265

BY BANK
Fully Equipped 25,000 sq. fi.
nighteluly and restaurant facility ca-
pable of serving well over 1000
people. Located in the heart of the
entertainment district of Wild-
wood, N.J. Financing available.
Price includes liquor license. For
additional details contact:

Robert Bryson

(609) 858-7654

FOR SALE

www americanradiohistorv com

New variable rate
U.S. Savings Bonds
guarantee
investment growth. ..
The employees at
BURLINGTON
INDUSTRIES
keep their future
plans on target
when they rely on
the Payroll
Savings Plan.

Nancy B. Turner — “Currently, these bonds are
accumulating for a college fund for our son And too,
we feel 1It's necessary for each of us to re-invest in
Amenca”

John Maier — "I would tell other employees that it is
an easy way to use small amounts of money through
payroll deduction to buld toward a lump sum qift for a
child or loved one where that person benefits from
the earmings.”

Lois Bailiff — "l 2 small way we are helping the
future of our countrs well as bullding up our savings
for retirement Bonds have given our family extra
money to buy items for our home and for graduation
and wedding gifts.”

T
=~y ¥ 7 T ¥ T 1 ] 'rake z \; £
'?iredor of Sales stock™. & -I
U.S. Savings Bonds Division in g
| Department of the Treasury m‘e“ca- I
I Washington, D.C. 20226
Yes, please send me Free
information about the Payroll Savings Plan.

l Name

l Position

l Company
Address

City _____  State Zip
. _ ¥y ¥ ¥ ¥ K I I 3 N QN J

A
M A publec 38rce of Pus pUDRCEBON
2nd the Adwerssng Councs

L O
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B’casters Optimistic
After Strategy Meet

By KIRK LaPOINTE

OTTAWA—A key two-day strat-
egy session ended April 12 for the
Canadian Assn. of Broadcasters, and
chairman Don Brinton says FM ra-
dio remains secure about its future
and AM stations are increasingly
optimistic.

Brinton says the session, called to
look at the five-year outlook for the
broadcasting business, was generally
upbeat. Broadcasters are heartened
by recent measures to reduce regula-
tion and permit competition, while at
the same time keeeping a cap on how
many players can enter a market so
as not to drive stations out of busi-
ness, he says.

“There is still a belief that too
many regulations exist. But the FM
policy (Billboard, April 21) shows
there is an interest at the Canadian
Radio-Television & Telecommunica-
tions Commission (CRTC) to reduce
the amount of regulations burdening
the industry.” The proposed FM pol-
icy, which should be implimented by
May, allows stations some flexibility
to alter formats without first seeking
CRTC approval.

Brinton says AM stations, which
suffered most during the recession,
believe the advent of AM stereo
could prove beneficial soon. “There
still aren’t enough stations with
enough publicity, but it is coming
around,” he notes.

Most important to the business is
hardware cost. The Sony receiver
first available on the Canadian mar-
ket retailed at about $150. Sansui
equipment has since been introduced
at a reduced mark.

Although it has been generally as-
sumed that AM radio will continue
to lose listeners to FM stations, and
that radio itself will be a withering
medium, Brinton is hopeful. So is
Mimi Fullerton, boradcasting analyst
with the Toronto-based Burns Fry
Ltd. group, who recently wrote a re-
port painting a rosy future for radio
as a vibrant medium.

“There is optimism, but there is
also caution,” Brinton says. Satellite
delivery and reduced hardware costs
and increased publicity for AM ste-
reo represent the tonic the business
needs, he suggests, and it may soon
get it.

CRTC GIVES GO-AHEAD

Nashville Network Approved

TORONTO — The Nashville Net-
work has received swift approval as
the first U.S. specialty programming
service licensed for cable distribution
in Canada.

The company said April 13 that it
was given permission by the Canadi-
an Radio-Television & Telecom-
munications Commission to offer its
signal into Canada as soon as affili-
ation agreements have been reached
between the newly-licensed music
and sports Canadian services and ca-
ble companies.

The commission granted a license
to CHUM Ltd. for a 24-hour music
video channel on April 2. It also gave
Action Canada Sports Network,
owned by John Labatt Ltd., permis-
sion to launch a 24-hour sports chan-

nel. Both services should be on the
air by Sept. 1, at which time cable
companies will also be allowed to of-
fer at least two U.S. services with
them.

Cable firms have been given per-
mission to offer up to five foreign spe-
cialty services from a list of 17 ap-
proved by the CRTC. But they can
only offer one foreign for each Cana-
dian specialty or pay-tv service.

Both The Nashville Network and
Country Music Television were on
the list of 17. MTV was not, because
the commission felt it would hurt the
sales of CHUM’s MuchMusic Net-
work. The ESPN sports network was
not on the list, either, but 14 hours
weekly of the station can be seen on
the First Choice pay-tv service.

Broadcasters are playing an in-
creasingly large role in the House of
Commons. Former radio or televi-
sion people who are now MPs in-
clude cabinet minister Judy Erola,
former cabinet minister Jim Fleming,
Liberals Jack Masters and Jack
Burghardt, and Conservatives Ar-
nold Malone and Geoff Scott. The
latter, newly appointed as Conserva-
tive communications critic in the so-
called shadow cabinet, is a front-run-
ner for the post should the Tories be
the next government. Add to the
broadcast list of potential MPs Jim
Edwards, a PD at an Edmonton sta-
tion who has secured the Tory nomi-
nation in a hometown riding.

* * K

The introduction on cellular mo-
bile radio has been put off until next
July by Communications Minister
Francis Fox, even though several
firms were ready to launch. Fox
wants the Montreal-based Cantel
group, given the license earlier this
year, to be ready at the same time.

* * K

On other federal fronts, the long-
delayed copyright paper is now due
May 2, pushed back from the April
17 date. Put off indefinitely is the

_ Maple

Briefs_ |

sound recording sector strategy,
which may not see the light of day
before the next election. Scheduled
soon is a CRTC policy statement on
SCMO, the unused portion of the ra-
dio signal.

* Kk K

Liona Boyd has extended her con-
tract with CBS Masterworks for at
least five more albums over the next
four years. A “Liona Live In Tokyo™
album is due next from her, and a
“Best Of™" collection is fast approach-
ing gold status.

* * K

Former CBS Australia staffer Pe-
ter Vitols joins Toronto-based Duke
Street Records as part of the promo-
tion/marketing team.

* K X

An announcement is due shortly
on the relocation of the 1984 Juno
Awards. Insiders say it will not take
place as originally announced at Roy
Thomson Hall, but at a less presti-
gious but more economical site.

* K X

Maple Briefs features short items
on the Canadian music industry. In-
Sformation should be submitted 1o
Kirk LaPointe, 43 Sweetland Ave.,
Ortawa, Ontario, Canada, KIN 7T7.

News/ International

Bogus Motown Albums Pulverized In Holland

By WILLEM HOOS

AMSTERDAM—Some 250,000
illegally manufactured Motown al-
bums have been publicly pulverized
here, an action unique in the history
of the Dutch record industry. The de-
struction by bulldozer was carried
out in the town of Ubach over
Worms in Southern Holland, follow-
ing an investigation initiated by au-
thors® rights organization BUMA/
STEMRA.

The LPs in question were so-called
overpressings on which no rights had
been paid, confiscated about one year
ago at Heerlen near the Dutch/Ger-
man border. They featured acts in-
cluding Diana Ross, Marvin Gaye,
Stevie Wonder and the Commodores.

According to BUMA/STEMRA
spokesman Ronald Mooy, the press-
ings were manufactured by Spanish
record company Belter between
April and November 1982, at a time
when Belter represented Motown in
Spain. Together with 115,000 illegal
cassettes also featuring Motown acts,
they had been transported by van
through France and Belgium to Hol-
land, where they were confiscated by
local police following a tip-off from
BUMA/STEMRA.

Valued at around $2.4 million, the
albums and tapes were to have been
sold off in various European ter-
ritories, including the UK., at $2-$3
each, Mooy says. He adds that the
quality of both albums and cassettes,
which are said to constitute the larg-
est single haul made here to date, was
“very poor™.

Some weeks after the confiscation,
two men, one from West Germany
and one from Switzerland, were ar-
rested. They appeared in court at
Maastricht a month ago, but were re-
leased for lack of evidence. Public
prosecutor Leo Umals then decided
that the LPs, which had been stored
at the border, should be destroyed,
and the 115,000 cassettes involved
will shortly meet the same fate.

Baby Records Chief Naggiar Into

By VITTORIO CASTELLI

MILAN—While record compa-
nies around the world pour more and
more promotional money into video
clips, Freddie Naggiar of top Italian
independent Baby Records is moving
into full-length tv production, which

U.K. Report
Sees Slowdown
In VCR Sales

LONDON—According to new
figures from the British Radio &
Electronic Equipment Manufactur-
ers, sales of VCRs in Britain are
starting to *‘falter” from the previous
boom era.

Sales in 1983, the group says, to-
taled 2.23 million, virtually the same
as in the previous year. But a quarterly
breakdown shows that business ta-
pered off in the second half of last
year, when sales fell to one million
from 1.4 million in the last six
months of 1982.

Reasons cited for the slowdown in-
clude rising prices linked with the
more sophisticated hardware ranges
filtering into the marketplace, and
the effects of new import agreements
between Japanese manufacturers and
the European Economic Community
territories.

But the group says 1983 was a re-
cord year for manufacturers of televi-
sion sets. Sales of color and black-
and-white units rose 15% over the
year to 4.62 million nationwide, it re-
ports.

www.americanradiohistorv.com

BUMA/STEMRA’s Mooy says
that in the past two to three years
some 1.5 million illegal Motown al-
bums and tapes have been distributed
throughout Europe, all manufac-
tured in Spain and Portugal. Mooy
describes what he calls *‘the Iberian
connection” as ‘‘a very real threat to
the well-being of the European re-
cording industry.”

In recent months, Mooy has visit-

ed Spain several times to further in-
vestigations, assisted by employees of
Spanish authors’ rights group SGAE,
and he hopes to secure the arrest of
those responsible for the manufac-
ture and distribution of the offending
product. However, he admits, “In
Southern Europe it can be rather
hard to get the authorities to take the
necessary action to stamp out these
pirates and their illegal trade.”

Aussie Guitarist Lines Up
Investors For New Albums

By GLENN A. BAKER

SYDNEY—Australian  guitarist
Kevin Peek, a member of the success-
ful classical-rock group Sky, has em-
barked on an ambitious recording
project in Perth which will result in
three albums being recorded directly
for the international market on a
combined budget of $600,000.

Peek set about raising capital on
the same basis as film financing and
has already passed the halfway point,
just seven months after the first in-
vestments began coming in. Sydney
investment brokers Edward Coutts &
Co are handling the cash flow, which
is being administered by a trustee
company.

Says Peek, who now lives in Perth:
“I saw no reason why recording fi-
nance couldn’t be obtained in the
same manner as film finance. Austra-
lian music is certainly as respected
and successful as Australian film,
and the potential for return of invest-
ment is just as strong.

“By offering guaranteed interna-
tional releases, backed up by televi-
sion advertising budgets of around
150,000 pounds sterling in Britain
alone, we can compete with the film
people.”

To that end, two of Peek’s three al-
bums will be released in the U.K. on
the Telstar label. One of them will be

he sees as a superior and more cost
effective tool for breaking acts
internationally.

“A video clip costs around
$100,000, as much as a well-pro-
duced LP, and yet you can’t sell it to
anyone,” says Naggiar. “That’s no
kind of business at all. But tv shows
are a different story. Here in Italy the
big networks are becoming more re-
ceptive as private tv expands, and
overseas there are good opportunities
if your projects are internationally
conceived.”

The Baby Records president be-
lieves such productions will not only
help promote his signings in Italy,
but will allow the company to tap
previously untouched markets, most
importantly Britain and the U.S.
“I'm pretty sure that the visual ap-
peal of our artists may click where
audio excellence alone won’t do it,”
he avers.

A video facility including an audi-
torium designed for live concerts is to
be completed by 1985, and Baby Re-
cords staff members are currently
gaining hands-on experience by
working in British, French and West
German video studios.

Naggiar sees the move as a logical
next step after the company’s recent
successes in the audio field, where it
is credited with helping pull -the Ital-
ian industry out of last year’s reces-
sion. These successes culminated
with first and second prizes at the last
San Remo Song Contest for Romina
Power/Al Bano and Toto Cutugno,
all Baby artists.

Overseas, Baby achieved sales

a contemporary arrangement of
Holst’s suite ““The Planets,” recorded
with what Peek describes as a ‘put-to-
gether orchestra.”

Another album of electro-pop by
local artist Boyd Wilson will be
placed with either CBS or Arista.
Producing and performing on each
project will be Peek and Trevor Spen-
cer of the defunct A&M duo Tarney-

Spencer. Both musicians have
worked  extensively with  Cliff
Richard.

“The budgets are high because
they include quality videos to accom-
pany key cuts,” explains Peek. “With
this much investment involved,
there’s no room for a half-hearted
approach.”

Peek has engaged in a wide variety
of film scoring, jingle-writing and
other ancillary activity since the rap-
id rise of Sky in the U.K., Europe
and Australia in 1978. A veteran of
the fertile mid-'60s music scene in
Adelaide, which trained such_’80s
stars as Glenn Shorrock and Terry
Britten, the guitarist has a long-run-
ning interest in Australian talent and
music.

Given the present rate of financial
investment flow, he expects to be able
to have all three albums complete by
the end of June.

TV Production

worth nearly $2 million in West Ger-
many during 1983, while in Japan
50% of new product is now released
on a regular basis. In the local Italian
market, Naggiar reports 2.5 million
pieces (singles, LPs and cassettes)
sold in the first two months of 1984,
and he sees tv advertising, in which
Baby invested $1 million last year, as
a key factor.

“It's a dangerous investment if
done carelessly, but highly effective if
you reach the right audience,” he
says. Some album releases expected
to sell up to 300,000 copies have ac-
tually reached 800,000, he adds.

Besides moving into the tv produc-
tion field, Naggiar is near completion
of Baby Records’ first audio studio in
Milan, the first of four or five due to
be opened in coming months. “This
is a necessary step because we are
now handling about 200 projects a
year,” he says. Formerly a customer
of overseas studios, Naggiar now be-
lieves local Italian engineers and stu-
dio staff have reached international
standards of audio quality.

Naggiar now hopes to take advan-
tage of what he sees as a worldwide
trend to things Italian to further
boost the success of his artists. “If lo-
cal DJs think it’s fashionable to dis-
like Italian talent, I can only say I
disagree entirely,” he says. “It’s the
same as in other fields: Once it was
Italy the land of pizza and spaghetti,
but now stylists like Armani are ma-
jor names all over the world. I see
Italian pop artists as forming part of
that ‘Made In Italy’ trend.”
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BRITAIN

{Courtesy of Music & Video Week)

As of 4/21/84

SINGLES

HELLO, Lionel Richie, Motown

YOU TAKE ME UP, Thompson
Twins, Arista

A LOVE WORTH WAITING FOR,
Shakin’ Stevens, Epic

AGAINST ALL ODDS, Phil
Collins, Virgin

{ WANT TO BREAK FREE,
Queen, EMI

PEOPLE ARE PEOPLE, Depeche
Mode, Mute

GLAD IT'S ALL OVER, Captain
Sensible, A&M

AIN'T NOBODY, Rufus & Chaka
Khan, Warner Bros.

NELSON MANDELA, Special
Aka, 2 Tone

WOOD BEEZ, Scritti Politti,
Virgin

{WHEN YOU SAY YOU LOVE
SOMEBODY) IN THE HEART,
Kool & Gang, De-Lite

ROBERT DE NIRO'S WAITING,
Bananarama, London

JUST BE GOOD TO ME, S.0.S.
Band, Tabu

THE CATERPILLAR, Cure,
Fiction

DON'T TELL ME, Blancmange,
London

{T'S A MIRACLE, Cuiture Ciub,
Virgin

SOMEDAY, Gap Band, Total
Experience

IT'S RAINING MEN, Weather
Girls, CBS

LOCOMOTION, OMD, Virgin

LUCKY STAR, Madonna, Sire

P.Y.T., Michael Jackson, Epic

THAT'S THE WAY, Dead Or
Alive, Epic

WHAT DO | DO?, Phil Fearon &
Galaxy, Ensign

GIVE ME TONIGHT, Shannon,
Cilub

DANCING GIRLS, Nik Kershaw,
MCA

{'M FALLING, Bluebells, London

DR. MABUSE, Propaganda, ZTT

CHERRY OH BABY, UB40, DEP
international

RELAX, Frankie Goes To
Hotllywood, ZTT

YOUR LOVE IS KING, Sade, Epic

BABY YOU'RE DYNAMITE, Cliff
Richard, EM!

SILVER, Echo & Bunnymen,
Korova

HEAVEN, Psychedelic Furs, CBS

STREET DANCE, Break Machine,
Record Shack

ONE LOVE/PEOPLE GET
READY, Bob Marley & Wailers,
Island

TO ALL THE GIRLS I'VE LOVED
BEFORE, Julio Iglesias & Willie
Nelson, CBS

WHEN YOU’RE YOUNG AND IN
LOVE, Flying Pickets, 10 Recs.

AUTOMATIC, Pointer Sisters,
Planet

BOLERO/BARNUM (THE MUSIC
OF TORVILL & DEAN), Various,
Safari

SOMEBODY ELSE’S GUY,
Jocelyn Brown, Fourth &
Broadway

ALBUMS

NOW, THAT'S WHAT ) CALL
MUSIC |1, Various, Virgin

CAN'T SLOW DOWN, Lionel
Richie, Motown

INTO THE GAP, Thompson
Twins, Arista

THRILLER, Michael Jackson,
Epic

ALCHEMY-DIRE STRAITS LIVE,
Vertigo

HUMAN'S LIB, Howard Jones,
WEA

AN INNOCENT MAN, Billy Joel,
cBS

THE WORKS, Queen, EMI

LAMENT, Uitravox, Chrysalis

OFF THE WALL, Michaet
Jackson, Epic

HUMAN RACING, Nik Kershaw,
MCA

COLOUR BY NUMBERS, Cuiture
Club, Virgin

GREATEST HITS, Marvin Gaye,
Telstar

BODY AND SOUL, Joe Jackson,
A&M

THE SMITHS, Rough Trade

LABOUR OF LOVE, UB40, DEP
International

CAFE BLEU, Style Council,
Polydor

TOUCH, Eurythmics, RCA

U2 LIVE “UNDER A BLOOD RED
SKY”, Island

SPARKLE IN THE RAIN, Simple
Minds, Virgin

THE VERY BEST OF MOTOWN
LOVE SONGS, various, Telstar

22

23

24
25

26

27

28

29

30

31
32

a3
34

35

36
37

39
40

24 NOW, THAT'S WHAT | CALL
MUSIC, Various, EMI
26 THE CROSSING, Big Country,
Mercury
22 NO PARLEZ!, Paul Young, CBS
34 |T'S YOUR NIGHT, James
ingram, Qwest
36 IN THE HEART, Kool & Gang,
De-Lite
30 AND | LOVE YOU SO, Howard
Keel, Warwick
ALWAYS & FOREVER-THE
COLLECTION, Various,
impression
27 THE BOP WON'T STOP, Shakin’
Stevens, Epic
29 STREET SOUNDS ELECTRO 3,
Various, Street Sounds
25 FUGAZI, Marillion, EMI
23 [N YOUR EYES, George Benson,
Warner Bros.
YENTL, Barbra Streisand, CBS
POINTS ON THE CURVE, Wang
Chung, Geffen
WIRED TO THE MOON, Chris
Rea, Magnet
31 1984, Van Halen, Warner Bros.
NEW MADONNA, Warner Bros.
37 KEEP MOVING, Madness, Stiff
40 GENESIS, Charisma
35 THE ICICLE WORKS, Beggars
Banquet

NEW

NEW
NEW

NEW

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 4/23/84

SINGLES
This Last
Week Week

1 1 BIG IN JAPAN, Alphaville, WEA

2 5 PEOPLE ARE PEOPLE, Depeche
Mode, Mute/Intercord

3 2 SOMEBODY’S WATCHING ME,
Rockwell, Motown/RCA

4 4 JUMP, Van Halen, Warner
Bros./WEA

5 3 RELAX, Frankie Goes to
Hollywood, Island

6 13  BLACK & WHITE, Pato, Teidec

7 6 GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Epic/CBS

8 18 WOULDN'T IT BE GOOD, Nik
Kershaw, MCA/WEA

9 10 ABSCHIED IST EIN SCHARFES
SCHWERT, Roger Whittaker,
Avon/Intercord

10 16 (FEELS LIKE) HEAVEN, Fiction
Factory, CBS

" 17 TO BE OR NOT TO BE, Mel
Brooks, Ariola

12 7 RADIO GA GA, Queen, EMI

13 12 HOLIDAY, Madonna, Sire/WEA

14 NEW DON'T ANSWER ME, Alan
Parsons Project, Arista/Ariola

15 8 HELLO AGAIN, Howard
Carpendale, EMI

16 NEW STREET DANCE, Break Machine,
Metronome

17 9 LOVE IS A BATTLEFIELD, Pat
Benatar, Chrysatis/Ariola

18 15 HAPPY CHILDREN, P. Lion,
Bellaphon

19 14 DOCTOR, DOCTOR, Thompson
Twins, Arista/Ariola

20 NEW ATEMLOS, Nino De Angeilo,
Polydor/DGG

ALBUMS

1 4 AMMONIA AVENUE, Alan
Parsons Project, Arista/Ariola

2 2 DIE SONGS EINER
SUPERGRUPPE, Supertramp,
A&M/CBS

3 3 PETER HOFMAN 2, CBS

4 1 2(FRAGEZEICHEN), Nena, CBS

5 5 CARAMBOLAGE, Peter Maffay,
Teldec

6 NEW VICTIMS OF CIRCUMSTANCE,
Barclay James Harvest,
Polydor/DG

7 6 HELLO AGAIN, Howard
Carpendale, EMI

8 9 EIN GLUECK, DASS ES DICH
GIBT, Roger Whittaker,
Avon/intercord

9 7 THE WORKS, Queen, EMI

10 13 THRILLER, Michael Jackson,
Epic/CBS

1" 10 HUMAN'S LIB, Howard Jones,
WEA

12 12 1984, van Halen, Warner
Bros./WEA

13 8 ALCHEMY-DIRE STRAITS LIVE,
Vertigo/Phonogram

14 11 INTO THE GAP, Thompson
Twins, Arista/Ariola

15 14 SCHARF WIA PEPERONL, Spider
Murphy Gang, EM!

16 16 GESICHTER EINER FRAU, Milva,
Metronome

17 18  WENN SCHON NICHT FUER
IMMER..., Ulla Meinecke, RCA

18 15 TABU, Stefan Waggershausen,
Ariola

19 NEW WIRED TO THE MOON, Chris
Rea, Magnet/Teldec

20 NEW ZAERTLOEICHE LIEDER, Andy

Borg, Papagayo/EM!

This Last
Week Week
1 1
2 2
3 4
4 3
5 5
6 6
7 8
8 ?
9 NEW
10 9
1" 14
12 12
13 NEW
14 13
15 NEW
16 -0
17 NEW
18 20
19 15
20 18
1 NEW
2 1
3 2
4 3
5 4
6 NEW
7 7
8 5
9 14
10 8
11 9
12 6
13 13
14 19
15 12
16 16
17 10
18 17
19 15
20 NEW
This Last
Wzek Week
1 NEW
2 1
3 2
4 3
5 4
6 5
7 6
.8 8
9 1
10 7
" 14
12 9
13 10
14 18
15 NEW

AUSTRALIA

(Courtesy Kent Music Report)

As of 4/23/84

SINGLES

99 LUFTBALLONS, Nena, Epic

GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Portrait

HOLD ME NOW, Thompson
Twins, Arista

| SEND A MESSAGE, Inxs, WEA

CALLING YOUR NAME, Marilyn,
Mercury

RELAX, Frankie Goes To
Hollywood, Island

REBEL YELL, Billy Idol,
Chrysalis

JUMP, van Halen, Warner Bros.

EAT (T, ‘Weird Al' Yankovic,
Epic

LOVE OF THE COMMON
PEOPLE, Paul Young, CBS

SATURDAY NIGHT, Cold Chisel,
WEA

BEAST OF BURDEN, Bette
Midler, Atlantic

FOOTLOOSE, Kenny Loggins,
cBS

GIRL ON THE WALL, Jane
Clifton, Mushroom

WOULDN'T IT BE GOOD, Nik
Kershaw, MCA

BREAK MY STRIDE, Matthew
Wilder, Epic

IT'S A MIRACLE, Culture Club,
Virgin

HOLIDAY, Madonna, Sire

CATCH ME I'M FALLING, Real
Life, Wheatly

BABY WANTS TO ROCK, Mondo
Rock, WEA

ALBUMS

TWENTIETH CENTURY, Cold
Chisel, WEA

THE SWING, Inxs, WEA

THRILLER, Michael Jackson,
Epic

TOO LOW FOR ZERO, Eiton
John, Rocket

ALCHEMY, Dire Straits, Vertigo

INTO THE GAP, Thompson
Twins, Arista

CAN'T SLOW DOWN, Lionel
Richie, Motown

THE MODERN BOP, Mondo
Rock, WEA

TOUCH, Eurythmics, RCA

COLOUR BY NUMBERS, Cuilture
Club, Virgin

UNDER A BLOOD RED SKY, U2,
Island

1984 SHAKIN’, Various, Festival

TWENTY GREATEST HITS,
Kenny Rogers, Liberty

WHAT's NEW, Linda Ronstadt,
Asylum

NO PARLEZ, Paul Young, CBS

AMMONIA AVENUE, Alan
Parsons Project, Arista

LIVE FROM EARTH, Pat
Benatar, Chrysalis

AN INNOCENT MAN, Billy Joel,
cBS

1984, Van Halen, Warner Bros.

REBEL YELL, Bitly Idol,
Chrysalis

JAPAN

(Courtesy Music Labo)

As of 4/23/84

SINGLES

SOUTH WIND, Akina Nakamori,
Warner-Pioneer, Nichion/NTV
WINE RED NO KOKORO, Anzen
Chitai, Kitty/Kitty

NAMIDA NO REQUEST,
Checkers, Canyon/Yamaha

KATSU, Shibugakitai, CBS-
Sony/Johnny’'s

NAGISA NO HAIKARA MUSUME,
Kyoko Koizumi, Victor/Burning

MONICA, Koji Kikkawa,
SMS/Watanabe

YUUWAKU KOOSEN KURA, You
Hayami, Taurus/Sun-JCM

PROFILE, Atsumi Kurasawa,
Warner-Pioneer/ Arrow-West

KAZE NO TANI NO NAUSICAA,
Narumi Yasuda, TJC/PMP

HOSHIZORA NO DISTANCE,
Alfee, Canyon/Nichion-Tanabe

KIMI NO HEART WA MARINE
BLUE, Kiyotaka Sugiyama &
Omega Tribe, VAP/Nichion-
NTV-GEIE!

HITORI, Miyuki Nakajima,
Canyon/Yamaha

ROCK'N ROUGE, Seiko Matsuda,
CBS-Sony/Sun

MUSUMEYO, Gannosuke Ashiya,
Teichiku/JVK

GIZA GIZA HEART NO
KOMORIUTA, Checkers,

www.americanradiohistorv.com

16 12
17 16
18 17
19 13
20 NEW
1 1
2 2
3 4
4 3
5 5
6 6
7 "
8 7
9 8
10 9
1 10
12 12
13 NEW
14 14
15 19
16 13
17 15
18 16
19 NEW
20 NEW
This Last
Week Week
1 1
2 19
3 2
4 7
5 4
6 6
7 5

Canyon, Yamaha

ICHIBAN YARO, Masahiko
Kondo, RVC/Johnny's

GIRLS JUST WANNA HAVE
SOME FUN, Cyndi Lauper,
Epic-Sony/Nichion

99 LUFTBALLONS, Nena,
Epic/Sony/April

NIOKU YONSENMANNO Hitomi
Go, CBS-Sony/Burning

SEISHUN NO CHIKAL, Kiichi
Nakai, Toshiba-EMI,
Nichion/JCM

ALBUMS

EACH TIME, Eiichi Ootaki, CBS-
Sony

THRILLER, Michael Jackson,
Epic-Sony

RIVERS ISLAND, Kiyotaka
Sugiyama & Omega Tribe, VAP

TOUCH ME SEIKO, Seiko
Matsuda, CBS-Sony

2FRAGEZEICHEN) Nena, Epic-
Sony

SHE’S SO UNUSUAL, Cyndi
Lauper, Epic-Sony

PARACHUTE GA OCHITA
NATSU, Koji Yoshikawa, SMS

PASADENA PARK, Hi-Fi Set,
CBS-Sony

JULIET KARA NO TEGAMI,
Toshihiko Tahara, Canyon

1984, Van Halen, Warner-
Pioneer

KAZE NO TANI NO NAUSICAA,
Joe Hisaishi, TJC

HOYO, Shinji Tanimura, Polystar

ADVENTURE, Square, CBS/Sony

COME ALONG 11, Tatsuro
Yamashita RVC

NAKASETE, Kei Ogura, Kitty

THE WORKS, Queen, Toshiba-
EMI

KOKINSHYUU, Hiroko
Yakushimaru, Toshiba-EMI

URARA, Asami Kado, Teichiku

BIFAM, Soundtrack, Warner-
Pioneer

REMEMBER TO REMEMBER,
Anzen Chitai, Kitty

ITALY

{Courtesy Germano Ruscitto)

As of 4/17/84

SINGLES

LOVE OF THE COMMON
PEOPLE, Paul Young, CBS

STAY, Bonnie Bianco & P.
Cosso, Fonit Cetra

TERRA PROMESSA, Eros
Ramazzotti, DDD/CBS

JUST FOR TONIGHT, Gilbert
Montagne, Baby

Cl SARA, Albano & Romina
Power, Baby

SERENATA, Toto Cutugno, Baby

RADIO GA GA, Queen, EMI

8 10
9 14
10 NEW
11 NEW
12 NEW
13 3
14 8
15 18
16 12
17 17
18 15
19 1"
20 20

VICTIMS, Culture Club, Virgin

10 E TE, Jair Rodrigues & J.,
CGD-MM

DUE COME NOI, El Puma, CBS

DANCE ALL DAY, Wang Chang,
cBS

REGGAE NIGHT, Jimmy Clift,
cBS

NON VOGLIO MICA LA LUNA,
Fiordaliso, Durium

LA DONNA CANNONE,
Francesco de Gregori, RCA

TOTAL ECLIPSE OF THE
HEART, Bonnie Tyler, CBS

CARA, Christian, PolyGram

NUOVO SWING, Enrico Ruggeri,
CGD-MM

OWNER OF A LONELY HEART,
Yes, WEA

ALL NIGHT LONG, Lionel Richie,
Ricordi

PINOCCHIO CHIO, Pippo
Franco, Lupus/Ricordi

NETHERLANDS

(Courtesy Stichting Nederlandse Top 40)

This Last
Week Week
1 1
2 7
3 2
4 4
5 6
6 NEW
7 3
8 NEW
9 NEW
10 5
1 5
2 2
3 1
4 4
5 3
6 8
7 6
8 7
9 10
10

As of 4/21/84

SINGLES

HELLO, Lionel Richie, Motown

IK VOEL ME ZO VERDOMD
ALLEEN, Danny de Munk, RCA

LOVE 1S A BATTLEFIELD, Pat
Benatar, Chrysalis

ADULT EDUCATION, Daryl Hall
& John Oates, RCA

REILLY, Olympic Orchestra, R.B.

TO ALL THE GIRLS I'VE LOVED
BEFORE, Julio Iglesias & Willie
Neison, CBS

GIRLS JUST WANT TO HAVE
FUN, Cyndi Lauper, Portrait

IF | SAY THE WORDS, BZN,
Mercury

DANCE HALL DAYS, Wang
Chung, Geffen

SOMEBODY’S WATCHING ME,
Rockwell, Motown

ALBUMS

CAN'T SLOW DOWN, Lionel
Richie, Motown

ALCHEMY, Dire Straits, Vertigo

AMMONIA AVENUE, Alan
Parsons Project, Arista

BODY AND SOUL, Joe Jackson,
A&M

LIVE FROM EARTH, Pat
Benatar, Chrysalis

THRILLER, Michael Jackson,
Epic

N.E.W.S., Golden Earring, 21
Records

NO PARLEZ, Paul Young, CBS

GREATEST HITS ROCK & SOUL
PART 1, Daryl Hall & John
Oates, RCA

NEW SPARKLE IN THE RAIN, Simple

Minds, Virgin

Gospel Singer Francisco
On Tour Of South Africa

By JOHN MILLER

JOHANNESBURG—Leading U.S.
gospel singer Don Francisco, the big-
gest record-seller in that genre in
South Africa, is on a lengthy 16-city
tour of this territory. The tour, which
was arranged by Revelation Records,
biggest in the field, and Gro-Tell
Communications, has been the sub-
ject of a major multi-media promo-
tion campaign.

Revelation was set up three years
by Gavin Morkel, who had previous-
ly been marketing chief of a major
South African record company. It
now has a roster of 20 labels, of
which 17 are overseas licensees, in-
cluding Milk & Honey, Star Song,
Newpax and Impact. Its 21 local and
76 overseas artists are distributed
through WEA South Africa, and the
company is now responsible for more
than 50% of South Africa’s growing
gospel music sales.

There is also a burgeoning publish-
ing division, Jordan Music, with
Morkel visiting the U.S. twice a year

to obtain new material. Revelation
also has a home video division, with a
planned release schedule of six titles a

mont

h.

It’s estimated here that 80% of all

gospel sales in South Africa are

through the secular market, includ-
ing supermarkets and specialist re-

cord

stores,

with the remainder

through Christian book stores and
various church outlets.

The Francisco tour includes three

big open-air concerts. Two of them

are seven-hour events

in Pretoria

with expected audiences of around
30,000 paying $2 per ticket. The
third show, at a 12,000-capacity ven-
ue in Johannesburg, sold out inside a

week.

At all tour dates, special Francisco
memorabilia is on sale, including T-
shirts and sweaters, costing around
$5 an item. The singer has been
handed a gold disk award to com-
memorate total album sales here in
excess of 30,000.
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Billboard Album Rewew

A5 Pop /i s

R.E.M.—Reckoning, I.R.S. SP 70044 (A&M). Produc-
ers: Mitch Easter, Don Dixon. Thoughtful lyrics, lacy folk-
rock guitar arrangements and a light but urgent rhyth-
mic drive made this Georgian quartet's debut album a
critical plum and heartening seller. This sequel retains
the jangling verve and rough-hewn vocal charm of that
set in an equally strong set of new songs.

SOFT CELL—This Last Night In Sodom, Sire 25096.
Producers: Soft Cell. The duo returns with a vibrant set
of dance pop, equally geared to club and radio play. Cuts
like “Mr. Self Destruct” and “The Best Way To Kill" have
the immediacy and punch of ABC's “The Look Of Love";
“Down In The Subway” has the melodic appeal of
“Tainted Love,” Soft Cell's smash hit of two years ago.

WHITESNAKE—Slide it In, Geffen GHS 4018. Produc-
er: Martin Birch. Veteran British hard rockers could fi-
nally capture U.S. fans, thanks to the current metal re-
vival and the band’'s most salacious originals yet,
magnified through David Coverdale’s leering vocal style.
Loud, lowbrow and bound to invite critical scorn—and
equally likely to sell briskly to the new metal hordes.

i PV
Countrg/

RAY CHARLES—Do | Ever Cross Your Mind, Columbia
FC38990. Producer: Ray Charles. There's nothing as in-
trinsically satisfying as an artist who's found hjs
groove—and Charles has. Freed from the cloying self-
consciousness of his earlier country label debut, Charles
delivers a soul-wrenching and emotionally powerful per-
formance here on a great selection of songs.

LARRY GATLIN & THE GATLIN BROTHERS BAND—
Houston To Denver, Columbia FC39291. Producers: Rick
Hall, Larry Gatlin. Gatlin's gone through changes, and
they've led him into a new area of country: swing-shaded
arrangements and three songs from outside writers. Yet
he sounds totally at home and the breathtaking purity of
the man's talent shimmers through it ali.

~— —x’ﬁi{ ,/"(
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Jozz/ Fusion

PAT METHENY—Rejoicing, ECM 25006 (ECM 1271).
Producer: Manfred Eicher. A luminous trio date pairs
Metheny's guitars with Charlie Haden's double bass and
Billy Higgins' drums in rich readings of pieces by Horace
Silver, Charlie Haden and Ornette Coleman, explored on
the title track and two others. These and Metheny's own
songs offer fresh evidence of the guitarist's command of
pure jazz sources.

VARIOUS ARTISTS—In Performance At The Playboy
Jazz Festival, Elektra/Musician 60298. Producer: Chris-
tine Martin. A double package from the 1982 edition of
the annual Hollywood bash, featuring Grover Washing-
ton, Jr., Pieces Of A Dream, Dexter Gordon's group with
Woody Shaw, Art Farmer and Bennie Golson (teaming
with Nancy Wilson on vocal turns), and the Great Quartet
of Ron Carter, Freddie Hubbard, Elvin Jones and McCoy
Tyner. Add Weather Report, paired with the Manhattan
Transfer for an historic live reading of “Birdland,” and
this should see heavy airplay and sales.

MICHEL PETRUCCIANI—100 Hearts, George Wein
Collection/Concord Jazz GW-3001. Producer: Gabreal
Franklin. The French pianist's first U.S. solo date yields a
haunting, impressionistic array of jazz and pop classics,
enhanced by crisp digital sonics. Album also bows impre-
sario George Wein's new label via Concord.

S el
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New & Noteworthy

FACE TO FACE, Epic BFE 38857. Producers: Various.
Boston quintet debuts with an unusually diverse set
spanning bubbling dance rock, harder-edged new music
and classical pop/rock, capped by the husky, muscular
vocals of Laurie Sargent and the rougher voice of Angelo.
Producers include Jimmy lovine and Arthur Baker, and
the band makes its big screen debut in the upcoming
Walter Hill fitm, “Streets Of Fire.”

Copyright 1984, Bdfboard Publica
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SPOTLIGHT—Predicted to hit top 10 on Billboard’s Top LPs & Tape chart or to earn platinum certifica-
tion. POP/BLACK/COUNTRY/JAZZ-FUSION/GOSPEL/CLASSICAL—Picks in these respective cate-
gories predicted to hit the top half of the chart in the format listed. RECOMMENDED—Other releases pre-
dicted to chart in the respective format; also, other albums of superior quality. All albums commercially
available in the U S. are eligible for raview. Reviews are coordinated by Sam Sutheriand at Billboard, 9107
Wilshire Blvd., Beverly Hills, Calif. 30210 (telephone: 213-273-7040). Country albums should be sent to:
Kip Kirbv, Billboard, 14 Music Circle East, Nashville, Tenn. 37203 (telephone: 615-748-8100).
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Spetlight

RUSH—Grace Under Pressure, Mercury 818 476. I

Producers: Rush, Peter Henderson. The platinum trio
continues its smooth assimilation of electronic pop
elements into the rock dynamics retained from earli-

Henderson helping to polish the production further.
The resulting music bridges their progressive rock
past in its balance of straightforward rock rhythms
and more mechanistic keyboard/drum interplay; the
mix of fantasy and sci-fi imagery and Geddy Lee's
high-pitched vocal signature are likewise constants.

er albums, with former Supertramp studio ally Peter I

first,

Expect mainstream and AOR formats to respond '

J

GROUP 87—A Career In Dada Processing, Capitol ST-
12334. Producers: Mark Isham, Peter Maunu. Journey-
man musicians, trumpeter/synthesist Isham and guitar-
ist/synthesist Peter Maunu reactivate their fusion
ensemble which recorded a lone, underrated gem for
CBS several years back. As revised here, the style spans
new music, rock and pop to hypnotic effect.

BRANFORD MARSALIS—Scenes in The City, Colum-
bia FC 38951. Producer: Thomas Mowrey. The young sax-
ophonist emerges from behind his brother Wynton's
shadow for a strong debut album. The groove is post-
bop, and the playing by Marsalis and various accompa-
nists is first rate throughout.

Billboard's

Recommended LPs

pop

TACO—Let's Face The Music, RCA CPL1-4920. Pro-
ducer: David Parker. Vocalist Taco sauces a fresh batch
of standards, including the Irving Berlin title song, with
dance-oriented electronics.

POCO—Inamorata, Atlantic 80148. Producers: Rusty
Young, Paul Cotton. Current Young/Cotton lineup enlists
alumni including Richie Furay and Tim Schmit and vari-
ous session players for lush, soft rock set with adult con-
tempo-ary potential.

AUSTRALIAN CRAWL—Semantics, Geffen GHS 4028.
Producer: Mark Opitz. Antipodean sextet brings its savvy
blend of pop, rock and reggae to Geffen. Rock and new
music fans should prove best targets.

JOSIE COTTON—From The Hip, Elektra 60309. Pro-
ducers: Bobby & Larson Paine. Brisk pop/rock with new
music trace elements spark the songstress’ second set,
capped by the girl group hook on “Jimmy Loves
Maryan+.”

PAT WILSON—Bop Girl, Warner Bros. 25072. Produc-
ers: Ross Wilson, Mark Moffat, Ricky Fataar. Exuberant,
tongue-in-cheek rock from Down Under plies '60s and
'80s kitsch with a sunny spirit.

CHAMELEONS U.K.—Script Of The Bridge, MCA
MCA-39014. Producer: Not Listed. Nicely layered instru-
mentals in a Modern English vein are undercut by robotic
vocals.

THE VENTURES—NASA 25th Anniversary Commemo-
rative Album, Award EA 12003. Producers: Don Wilson,
Joe Saraceno. Venerable guitar-driven quartet twangs its
way through “Telstar,” “Star Trek,” “Close Encounters”
and the “Star Wars” canon.

JIMMY & THE MUSTANGS, MCA MCA-36009. Produc-
er: Michael LLoyd ()EP). Engoyable but mostly unre-
markable rock 'n’ roll rooted in Chuck Berry’s style.

THE RESCUE—Messages, A&M SP-12507. Producer:
Tony Mansfield. Elaborate pop/rock production style
lacks strong material but could charm on overall sound.

MICK BENTON, Alantic 80146. Producer: Daniel
Priest. Guitarist, songwriter and singer offers pop/rock
with a hard edge, rooted in '60s models and refreshingly
without pretense.

ANNABEL LAMB—The Flame, A&M SP-5008. Produc-
ers: Wally Brill, David Anderle. Once past Lamb's affect-
ed vocals, a2 new music dance machine kicks in on *Sac-
raments Of Love” and other exotic ditties.

black

SOLOMON BURKE—Soul Alive!, Rounder 2042/2043.
Producer: Solomon Burke. Double live set from an '81
date should help restore his reign as a soul king. Medley
style doesn’t break spell, and all his hits are here,

WINDJAMMER—II MCA MCA—39021. Producer: Ke-
vin McLin. Breezy West Coast pop/soul tacks a course to
the charts on “Live Without Your Love,” but others are
too smooth.

VARIOUS ARTISTS—New Orleans Rhythm & Blues,
Dese Days 101. Producer: Eugene Foster. Surprisingly
strong remakes of their hits by Lee Dorsey, Jean Knight,
Robert Parker, Frankie Ford, Ernie K-Doe and others.
Contact: P.0. Box 1729, Kenner, La. 70063.

CENTRAL LINE—Choice, Mercury 814 733. Producer:
Roy Carter. Paced by “Time For Some Fun,” this classy,
danceable funk group has the talent and taste to cross
over nicely.

country

DAVID ALLAN COE—Just Divorced, Columbia FC
39269. Producer: Billy Sherrill. Coe has always been as
willing to share his suffering and joys with his fans as he
has his remarkably roaming voice.

jazz/fusion

EMILY REMLER—Transitions, Concord Jazz CJ-236.
Producer: Carl E. Jefferson. Guitarist's third album as a
leader teams with trumpeter John D'Earth, Eddie Gomez
(bass) and Bob Moses (drums) for a strong set display-
ing more ambitious sources as well as her acknowledged
traditional roots.
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EDDIE “CLEANHEAD” VINSON & THE MUSE ALL-
STARS—Hold it Right There, Muse MR 5243. Producer:
Bob Porter. Texas alto king encounters tenormen Arnett
Cobb and Buddy Tate in a live blcwing session. Part of a
series of recordings cut at a '78 club jam.

BUNNY BRUNEL—Ivanhoe, Inner City IC 1162. Pro-
ducer: Bunny Brunel. The fusion bassist enlists a blue
chip crew including Herbie Hancock, Chick Corea, Stan-
ley Clarke, Tony Williams and Joe Farrell on a set of spicy
originals.

KENNY BURRELL—Groovin’ High, Muse MR 5281.
Producer: Helen Keane. The guitar master comes front-
and-center on this trio date featuring Ben Riley and Larry
Ridley. Intelligent tune selection makes for a balanced
date.

THE VAUGHN NARK QUINTET—EI Tigre, Progressive
PRO 7073. Producer: Vaughn Nark. The lead trumpeter
with the U.S. Air Force Jazz Ensemble. Nark sounds good
in civies. A bopper with conservative taste and strong
chops, he mixes standards and originals.

BLUE SKY, C.T. Records. Producers: Blue Sky. Seattle
quartet offers breezy, melodic fusion pitting electronic
mallet instruments and keyboards against guitars and
reeds. Promising players, impressive production and
packaging for home-grown effort. Contact: P.0. Box
15744, Seattle, Wash. 98115.

DICK MELDONIAN AND SONNY IGOE'S BIG SWING
JAZZ BAND—Play Gene Rowland Music, Progressive PRO
7062. Producer: Gus P. Statiras. Two big band vets pay
homage to arranger Gene Rowland, whose work helped
shape the bands of Stan Kenton, Lucky Millinder, Artie
Shaw, Woody Herman and others. Crack charts and bet-
ter-than-average soloists make this  worthwhile date.

movies/ theater

ORIGINAL MOTION PICTURE SOUNDTRACK—Repo
Man, San Andreas SAR 39019 (MCA). Producers: Jona-
than Wacks, Peter McCarthy. Great collectors item for
metallic punk fans, featuring Burning Sensations, the
Circle Jerks and a Spanish version of Johnny Rivers' “Se-
cret Agent Man,” courtesy of the Plugz.

ORIGINAL CAST—Taking My Turn, Broadway Limited
BLR-1001-R. Producer: Robert Sher. A hopeful view in
song of the aging process. The show, which played Off-
Broadway last year, had Margaret Whiting and Marni
Nixon to give things a fine helping hard.

ORIGINAL MOTION PICTURE SOUMDTRACK—Radio
World, Do Speak DO 2. Producer: Joseph T. Jacobs. Ex-
perimental film prompts quirky solo outing, heavy on
electronics and imbued with a true basement laboratory
sound.

classical

BRAHMS: PIANO CONCERTO NO. 1—Emanual AX,
Chicago Symphony, Levine, RCA ARAC1-4962. A probing,
expressive view of a work more often cut from a more
rugged pattern. Dark and somewhat thich acoustic.

ZAMFIR: RHAPSODIE DU PRINTEMPS; CONCERTO
NO. 1—Gheorghe Zamfir, Monte Carle Philharmonic,
Foster, Philips 412 221. Pleasant scores, demanding little
of the listener except sympathetic response to the folk-
ish melodies and seductive sounds of Zamfir's pipes of
Pan. Another in a hit series.

STRAUSS: ALSO SPRACH ZARATHUSTRA—Philhar-
monia Orch., Pretre, RCA ARC1-4996. Competition is se-
vere, but it's never too late for a new version of a popular
showpiece boasting such superior interpretive and sound
accomplishments. With decent exposure s1ould establish
itself among the favored readings.

FRENCH PIANO MUSIC: RAVEL, CHABRIER, SAINT-
SAENS, FAURE & SATIE—Cecile Ousszt, Angel DS
38104. This is the album that won kudos as a special
import last year—a beautifully presentec compendium
of turn-of-the-century music, offering such familiar
pieces as Satie's “Gymnopedies” and Debussy's “Es-
tampes,” as well as more arcane fare.

STRAUSS: PIANO SONATA, OP.5; 5 PIANO PIECES—
Glenn Gould, CBS IM 38659. Uncomplicated and roman-
tic, these early works of Strauss will generate more than
normal attention as including Gould's last performances
before a microphone. Excellent sound.

TCHAIKOVSKY:SYMPHONY NO. 4—Xalapa Sympho-
ny Orchestra, de la Fuente, Vox Cum Laude D-VCL 9068.
A solid performance that need make no excuses for its
provincial origin. Sound is superior and the digital album
gains marketing points at the new low Cum Laude list.
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News

Industry
__Events” |

A weekly calendar of trade shows,
conventions, award shows, seminars
and other notable events. Send infor-
mation to Industry Events, Billboard,
1515 Broadway. New York, New York
10036.

April 20-28, Athens International
Film/Video Festival, Ohio Universi-
ty, Athens.

April 21-29, International Festi-
vals of Country Music: Rotterdam
(21), London (21-23), Belfast (24-25),
Vienna (26), Munich (27), Frankfurt
(28), Zurich (29).

April 26, New Orleans Music
Awards, Seanger Theater, New
Orleans.

April 26-28, Great Southern Com-
puter Show, Carolina Coliseum, Co-
lumbia, S.C.

April 27-May 6, 15th annual New
Orleans Jazz & Heritage Festival,
New Orleans.

April 28-29, Electronic Keyboard
& Sound Expo, Sheraton Inn, La
Guardia Airport, New York.

April 29, Arthritis Foundation na-
tional telethon, Gaslight Theatre,
Opryland, Nashville.

April 29-May 2, National Assn. of
Broadcasters annual convention, Las

Vegas Convention Center, Las
Vegas.
May 1-3, All Electronics/ECIF

show, Barbican Centre, London.

May 1-3, Electronic Production
Efficiency show, National Exhbibition
Centre, Birmingham, England.

May 3-6, National Assn. of Inde-
pendent Record Distributors
(NAIRD) conference, Holiday Inn
Golden Gateway, San Francisco.

May 4-6, Eleventh annual Music
City Tennis Invitational, Maryland
Farms Racquet & Country Club,
Nashville.

May 5, American Bar Assn. forum
on the current developments in the
music industry, Knickerbocker Ho-
tel, Chicago.

May 6-8, Concert Music Broad-
casters Assn. convention, Warwick
Hotel, New York.

May 12-15, Audio Engineering So-
ciety (AES) convention, Anaheim
Convention Center, Anaheim, Calif.

May 13-17, Billboard’s Interna-
tional Music Industry Conference,
Hotel Europe & Dunloe Castle Ho-
tel, Killarney, Ireland.

May 13-17, Computer Graphics
’84, Anaheim Convention Center,
Anaheim, Calif.

May 14, 19th annual Academy of
Country Music Awards, Knott’s Ber-
ry Farm, Buena Park, Calif.

May 15-18, Communications
Equipment & Systems Exhibition,
National Exhibition Centre, Bir-
mingham, England.

May 19, American Bar Assn. fo-
rum on the current developments in
the music industry, Ritz-Carlton,
Buckhead, Atlanta, Ga.

May 19, quarterly Muscle Shoals
Music Assn. songwriters workshop,
Holiday Inn, Sheffield, Al

May 19, third annual Boston Rock
Music Seminar, Spit/Metro Enter-
tainment Complex, Boston.

May 21-23, Production East con-
ference and exhibition, New York
Hilton.

May 21-24, 10th annual Los Ange-
les Professional Videoshow, Conven-
tion Center, Los Angeles.

May 22-26, ninth annual MICRO
EXPO, Palais Des Congres, Porte
Maillot, Paris.

June 3-6, Consumer Electronics
Show, McCormick Place, McCor-
mick Inn, Conrad Hilton Hotel &
McCormick West, Chicago.

® Continued from page 4

 Executive Turntable

Related Fields

Richard C. Thrall is promoted to general manager of Multimedia Entertain-
ment’s Nashville division while maintaining his current title as program senior
vice president. He has been a senior vice president of the Cincinnati-based cor-
poration since 1982. Former general manager J.R. Dunlap left to form his own
production and consulting company . . . Charrie Foglio joins Side One Manage-
ment Marketing in Los Angeles as director of publicity. She was with Dick
Clark Productions ... Michael Martin is named executive vice president of
E.L. Management Inc. in Los Angeles. He remains a partner in Final Cut Pro-
ductions . . . Music Connection magazine adds Bud Scoppa to its staff as senior
editor, based in Los Angeles. The former Arista a&r director had been freelanc-
ing for several magazines and is the author of two books, “The Byrds' and **“The

Rock People.™

_ New Companies

GBA Entertainment, a division of
Gips, Balking Associates specializing
in advertising, promotion and design
for the entertainment industry. 244
E. 58th Street, New York, N.Y.
10022; (212) 421-5888.

*x * X

SRO Distributing, a branch of
London-based SRO/Smudge Re-
cords that will handle those products
and other independent labels. First
outside logo signed is Calico Re-
cords. P.O. Box 270422, Dallas, Tex.
75227; (241) 285-7586.

* Kk K

Holly Street Communications, a
full line audio/video business,
formed by Nashville producer John
Christopher Owens. Services include
production, labels, publishing, na-
tional distribution and promotion,
management, booking and jingles.
MS-943, P.O. Box 58170, Houston,
Tex. 77258; (713) 486-4437.

* K *x

Acme Production, a record compa-
ny, production house and ASCAP
publisher, formed by Steve Wechter.
First release is and EP by the Rooms.

“Lonely School Year.” ¢/o Jeftery E.
Jacobson, Attorney at Law, 150 Fifth
Ave., Suite 404, New York, N.Y.
10011; (212) 691056-30.

* K K

Congressional Records, formed by
John Simson. First release is an al-
bum by former Warner Bros. and
IRS recording artsit Root Boy Slim
entitled “"Dog Secrets.” 3421 M St.
NW, Suite 1141, Washington, D.C.
20007; (301) 270-1369.

*x Kk X

Vinyl Dreams, a custom label,
formed by Allen George and distrib-
uted by Prelude Records. First re-
lease is a solo project from former In-
ner Life vocalist Jocelyn Brown.
1650 Broadway, New York, N.Y.
10019; (212) 957-9764.

* K* *x

Apple Brothers Music, a publish-
ing and production company, formed
by Terry and Elliot Mills. First re-
lease is a dance 12-inch entitled
“Bantu-Double Sure Shot.”™ 19532
Campaign Drive., Carson, Calif.
90846; (213) 515-2506.

AFM, Labels In Vidclip Pact

® Continued from page 4

Fuentealba, who appeared April
14 on a CBS Evening News segment
exploring the proliferation of synthe-
sizer use, says the show has sparked
renewed interest in the issue. “"Some
might say it underscores the dichoto-
my between the old and new guards,
but this is about fighting to preserve
jobs for musicians—something the
AFM has always been about,” he
declares.

While synthesizers haven't re-
placed entire orchestras, the offical
notes that they are displacing string

BubblingUnderThe

~ HOT100 _

201-THE SMITH’S, The Smith’s, Sire 1-
25065 {Warner Bros.)

202-NONA HENDRYX, The Art of Defense,
RCA AFL1-4999

203-THE STATLER BROTHERS, Today,
Mercury 812184-1 {PolyGram)

204-KENNY ROGERS, Kenny Rogers Du-
ets, EMI/America LO-51154

205-JEFF LORBER, In The Heat Of The
Night, Anista AL8-8025

206-SLADE, Keep Your Hands Off My
Power Supply, CBS Associated FZ
39336

207-ELVIS PRESLEY, Elvis’ Gold Records,
Vol. V. RCA AFL1-4947

208-DENISE LA SALLE, Right Place, Right
Time, Malaco 7417

209-ABBA, 1 Love Abba, Atlantic 80142

210-THE SPINNERS, Cross Fire, Atlantic
80150

sections, “and it’'s worrying music
educators and instrument makers
alike.” Aspiring players in conserva-
tories, he says, “are wondering
whether there will be jobs for them.™
Ironically, he points out, many AFM
members play electronic instruments,
“and we have to protect their inter-
ests, 100, so we have to find a middle
ground.”

Acknowledging that the AFM’s ef-
fort to protect the players of tradi-
tional acoustic instruments is “‘tough
to enforce,” Fuentealba concludes,
“All we can do is rely on the good
faith of the labels and producers who
sign our contracts.”

BubblingUnderThe

_ToplPs

101-BEAT BOX, Art Of Noise, island 7-
99782 {Atco)

102-MYSTERY, Manhattan Transfer, Atlan-
tic 7-89695

103-ALL NIGHT PASSION, Alisha, Van-
guard 72

104-THEY ONLY COME OUT AT NIGHT,
Peter Brown, Columbia 38-04381

105-JAM ON IT, Newcleus, Sunnyview 411

106-RIGHT OR WRONG, The Spinners, At-
lantic 7-89689

107-SHAKE DOWN, Evelyn “Champagne”
King, RCA 13748

108-STREET DANCE, Break Machine,
Warner Bros. 0-20189

109-LOLLIPOP LUV, Bryan Loren, Philly
World 2015

110-SIXTY-EIGHT GUNS, The Alarm,
I.R.S. 9924 (A&M)

www.americanradiohistorv.com

~ Market Quotations

Prior to close: 4/18/84

Annual

(Sales

High Low NAME P-E 100s) High Low Close Change
61%8 50% ABC 10 60% 59% 59% -1
55 44% Amencan Can 13 48 47% 47% Y%
12% 10% Armatron Int’l 9 10% 10% 10% unch
72V 61% CBS 10 722 712 72 + Y
22% 10% Coleco — 142 13% 14 — 2
8% 6 Craig Corporation — — — 7 unch
68 48% Disney, walt 22 63% 61% 62% + ¥
5% 4% Electrosound Group — — — 5 unch
34% 28% Gulf + Western 9 1223 34% 33% — Ve
30% 17 Handleman 14 29vs 28% 28% -%
7% 4%  K-Tel — 4% 45 4% —Ya
87V 74% Matsushita Electronics 20 85 84v 84%2 -t
9Y2 4% Mattel — 7% 7% V2 - Ve
44% 33% MCA 13 4y 41 4a1% -V
85 69% 3M 12 2% 71 % -1
140% 106 Motorola 18 117% 115% 116% +%
39'% 32 No. Amernican Philips 8 34 33% 33% unch
5% 3% Orrox Corporation — 3% 3% 3% -
327 23% Pioneer Electronics 46 22% 22% 22% —¥s
38% 28% RCA 14 34% 34 34%s +¥8
17% 14% Sony 21 16% 16Y2 16% +Ya
37% 30% Storer Broadcasting — 33 32% 33 unch
4% 3 Superscope — 4 4 4 +%
63% 49% Taft Broadcasting 16 A0  59% 59% — Y
29% 21 Warner Communications — 22% 21% 22 —%
17%2 11% Wherehouse Entertain. 14 16 15% 16 unch
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO — o 1 Josephon Int’l 14500 10Y 10%2
Certron Corp. 8100 2'%¢ 2%e Recoton 1300 9vs 9%,
Data Packaging — 6 6% Schwartz Bros. 3000 2% 3
Koss Corp. 100 3% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide to
the range within which these securities could have been sold or bought at the time of compilation. The
above information contrnibuted to Billboard by Douglas J. Vollmer, Associate Vice President, Los Angeles
Regton, Dean Witter Reynolds Inc.. 4001 West Alameda Ave., Suite 100, Toluca Lake, Burbank, California
91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Births

Boy, Beau August, to Bob and Jo
Myers, April 5 in Denver. He is pro-
motion manager for RCA there. She
is an air personality at KLIR
Denver.

* Kk X

Boy, Matthew Aaron, to Claudia
and John Salstone, April 11 in Chica-
go. He is executive vice president
and chief operating officer of M.S.
Distributing, Chicago and Atlanta.

* * *x

Boy, Brittany Elaine, to Michael
and Debbie Eiland, March 20 in Co-
lumbus, Ohio. He is an air personal-
ity for WLVQ there.

Marriages

Phil Ramone to Karen Kamon,
April 14 in New York. He is a record
producer. She is a recording artist
for Columbia.

* *x %

Jeanne Atwood to Samuel Mazza,
April 7 in New York’s Central Park.
She is an air personality for WDST
Woodstock, N.Y.

* Kk K

Andrea Ganis to Barry Wendroff,

March 10 in New York. She is asso-

\

LADY MEET LIONEL—RCA artist Deborah Allen gets acquainted with Mo-
town’s Lionel Richie after presenting an award at the American Video

Lifelines

ciate director of singles promotion
for Atlantic Records there.

Deaths

Frank Grillo, 76, April 15 after
suffering a stroke in London. Known
professionally as Machito, the Ha-
vana-born bandleader was a pioneer
in Latin dance music and in the fu-
sion of jazz and Afro-Cuban music.
His big band, which frequently
worked with such guest jazz soloists
as Charlie Parker and Dizzy Gilles-
pie, helped lay the groundwork for
what became known as salsa. His al-
bum ‘“Machito And His Salsa Big
Band 1982” won a Grammy Award.
He is survived by his wife Gilda, two
sons and three daughters.

* Kk X

Jimmy Kennedy, 81, after suffer-
ing a heart ailment, April 10 in Chel-
tenham, England. During a songwrit-
ing career that spanned more than 50
years, Kennedy wrote the lyrics for
such standards as “South Of The
Border,” “The Teddy Bears’ Picnic”
and “Red Sails In The Sunset.” He
was awarded the Order of the British
Empire last year for his contribu-
tions to popular music. He is sur-
vived by his wife, two sons and a
daughter.

Awards, which were taped recently in Los Angeles.
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“PICK UP TOP POP
AT A NEW LOW PRICE

APRIL 28, 1984, BILLBOARD

-----------ﬂ

Introducing Joel Whitburn’s
Softcover Top Pop 1955-1982

The only complete, artist-by-artist history of Bill-
board’s “Hot 100"’ charts, now in a new soft cover
at a new low price.

COMPLETE ARTIST SECTION lists by artist in chronological
order every record to hit the “Hot 100" (over 16,000 titles!)and
shows for each title: date first charted, highest position reach-
ed, total weeks charted, label & record number and much,
much more!

COMPLETE TITLE SECTION featyres all titles cross-
referenced alphabetically and shows highest position reach-
ed, year and artist.

“THE RECORD HOLDERS” SECTION lists the Top 100 artists;
a chronological listing of the #1 records; and various other
artist and record achievements.

A A AKX A AKX AKX AR A A AA KA K AR A KKK kK

JOEL WHITBURN’S MUSIC YEARBOOK 1983
G The full story on 1983’s charted music in one, con-
co“\“‘“ cise volume. Includes complete data from
o .
so Classical, Spiritual and Inspirational charts.
Watch for it!

Billboard’s Hot 100, Top LPs, Bubbling Under,
Country, Black, Adult Contemporary, Disco, Jazz,
IR E R BB EREEEEREEEEREIEREEERI I,

--------------------------q

PICK UP YOUR SOFTCOVER TOP POP TODAY!

D Softcover Top Pop 1955-1982.. .. .. $29_95

COMPLETE YOUR COLLECTION! RECORD RESEARCH BOOKS
[ Hardcover Top Pop '55-'82 ......... $50. “ToplLPs'45-'72. ... ... ... ... $30.
0O Hardcover Pop Annual '55-'82. .. .... $50. — Top Country & Western
The only all-inclusive, year-by-year Records '49-'71.............. ...$25,
history of Billboard’s **Hot 100.” — Top Rhythm & Blues Records '49-'71.$25.
] Top Pop Records '40-'55,.......... $25. C Top Easy Listening Records '61-'74 . . $25.
] Bubbling Under the Hot 100 '59-'81 . . $30. C Yearly Supplements (thru '82) . . $10. each
POSTAGE & HANDLING . ... ... .. $3.00
(Overseas and Canadian customers,
please see special rates under “Terms &
Conditions.”)
TOTAL — Enciosed is my
check or money orderfor. ...
Z I'd like more information before order-
ing. Please send me a free catalog.

Mail to:

Record Research Inc.
P.O. Box 200
Menomonee Falls, Wi
53051

TERMS & CONDITIONS Check or money order for full amount must accompany order. Per-
sonal checks may delay delivery 4-6 weeks. Overseas orders add $3.00 per book and $1.00 per
supplement. All Canadian orders add 25% to totai unless paid in U.S. dollars.

Name

Address

City

State Zip

.

News

LITTLE SELL-THROUGH SEEN

Vidclip Packages: Mostly Rental

® Continued from page |

don’t see repeat business on that title,
then it's just got to be rental,” he
says.

Vestron Video president Jon Pei-
singer admits that sales of “Picture
Music' have “‘done what I would call
O.K.—not terrific, not bad.” Back-
ing up Rosenberg’s description, he
says that “‘initial sell-in was dead on
the mark—what we have been disa-
pointed in was the residual action.”

Such a sales pattern follows if a
manufacturer is “‘feeding a rental
business,” says Peisinger. But for
2,500 recently added Vestron ac-
counts, this was not the case. These
were the record stores Vestron added
to its distribution lists with the re-
lease of **Making Michael Jackon’s
‘Thriller’.”

**Record stores are not in the rent-
al business,” says the Vestron execu-
tive, and their order patterns show it.
He cautions home video outlets to at
least make the sale option available
to consumers, noting that besides
record retailers, bookstores and mass
merchandisers are moving in to steal
an important market from them.

Peisinger also cautions against
what he describes as another danger-

ous home video habit—""looking at
one case on the marketplace and
making longterm projections off of
it.”” Music video is a new field, he
says, and “it’s too early to tell” what
exactly the future will bring.

“That doesn’t amaze me. I find it
frustrating, but it doesn't amaze me,”
says MCA director of new product
development Suzie Peterson about
the fact that her company’s half-
hour, under-$20 program has proven
to be such a hot rental item.

MCA'’s sales figures show that
consumers have bought a lot of units
of “Twist Of Fate,” she says; so far
the company has sold over 50,000
units of the title. *If this were just a
rental item we would have stopped at
15,000-20,000 units,” she says. The
fact that so many home video retail-
ers are renting out a product that was
designed and marketed to sell
through “highlights the importance
of video retailers learning how to sell
product,” Peterson adds.

The MCA executive says she's
seen signs that some retailers have
been pushing “Twist™ as a sale item.
But most of them have appeared in

record stores, not video stores.

In New York, Win Records & Vid-
eo president Sam Weiss says the sale/
rental ratio he’s been getting from his
retailers has been about 60 rental/40
sale. He’s happy about the numbers,
given the degree to which they differ
from the usual home video ratio of 90
rental/10 sale.

The reason Weiss gives for his
good numbers is the number of rec-
ord stores his company is serving.
“That makes the difference,” he says,
with the record retailers pulling the
ratio up.

At least one manufacturer is happy
about the numbers being quoted by
Weiss. I find it encouraging that a
title could have nearly half of its
transactions at the consumer level be
sales transactions rather than rent-
al,”” says RCA/Columbia Pictures
Home Video president Rob Blattner.
The ratio **shows that if you have
product at the right prices, music
video can be a powerfull sell-through
product.”

RCA/Columbia will shortly be re-
leasing a low-priced music video title
of its own, a $19.95 half-hour collec-
tion of Rick Springfield clips.

Chrome For All A&M Cassettes

® Continued from page 1
lowed by albums from the Police
(**Synchronicity™), Joe Jackson and
Herb Alpert, among others.
“Chrome tape is the future of the
cassette business,” comments Frie-
sen. Adds Marv Bornstein, vice presi-
dent of quality control for the label,
“There's no question that the con-
sumer has better recognition of
chrome tape than any other. The in-
crease per unit to us will vary with
the length of the cassette, but typical-
ly it will only be about five to six
cents per unit. We won't be passing
that along to the consumer, though.”

“In pure financial terms, it’s not
cost-effective yet,” admits David
Steffen, A&M’s vice president of
sales. “"But I'm confident it will be.
As the amount of duplication done to
chrome increases, and BASF gets
other customers, the economics of
scale should help turn that around.”

A&M’s chrome cassettes will be
duplicated in the 120 microsecond
equalization mode, says Bornstein.
“We have been duplicating our cas-
settes all along at half the normal in-
dustry speed. We have also been us-
ing the Dolby HX Pro Headroom
extension system.”

Steffen adds that A&M will plug
the use of the BASF tape in virtually
all advertising materials, from radio
spots to print layouts, as well as in
displays at retail. *‘I think we're go-
ing to maximize the visibility of this
move as much as possible in order to
convince consumers that they're get-
ting the best possible tape,” he as-
serts. "It won’t eliminate home tap-
ing altogether, but it could help
discourage many consumers from
making their own copies.” He adds
that BASF has indicated it will
launch its own marketing effort be-
hind the new chrome prerecorded
line.

As noted, other labels are critically
examining high-grade bulk tape for-
mulations to upgrade the sonic quali-
ty of their product. Atco’s 90125
album by Yes was released on the
Agfa-Gevaert Magnetite-12 formula-
tion, and while the two companies
haven’t reached any agreement, the

www.americanradiohistorv.com

tape manufacturer's audio products
manager, Andrew Da Puzzo, says
that the label is “*definitely consider-
ing"" using Magnetite-12 for all its re-
leases. “*We're working to convince
other labels of Magnetite-12's bene-
fits as well,”” Da Puzzo confirms.

Dave Glew, senior vice president
of marketing for the Atlantic/Atco
group, comments, “We'll probably
go to all high-grade cassettes at some
point in the future, though we’re cer-
tainly not close to that now. We feel
that it's the managers and artists who
are pushing for it more than the
consumer.”

Use of Magnetite-12 for “90125"
came about primarily because of Yes'
insistence that a high quality bulk
tape be used, Glew adds. **We're hop-
ing to do a study on the perceptions
of the stores and consumers of the
difference that our use of Magnetite-
12 made to them, if any,” the Atlan-
tic executive elaborates.

“I don’t think enough studies have
been done. Most technical people will
tell you that there's really no audible
difference in quality when these tapes

Odd Software
Causing Rack

® Continued from page 1
hammered Atari about its sizes, and
they finally reduced them.”

As for Synapse’s packages, Lieber-
man’s Gross notes that “Zaxxon"
can’t fit upright on the company’s
racks. The title will be displayed in a
pile on the shelves with the front flap
facing out. “*Laying the title on its
side is a detriment to the title,” Gross
says. "It may even kill itself.”

Pickwick's Harvey compares the
computer software packaging issue to
problems with oversized audiocas-
sette packaging. ‘“The diskette is 5'4
inches. Why does it have to be pack-
aged in such large sizes?” He adds,
*"We are paying for a lot of air to be
shipped around the country.”™

According to Broderbund’s Carl-
ston, the high-level strategy games
contain large-sized props that can’t
fit in the smaller boxes. Carlston and

are played where they usually are
played—car stereos, Walkmen or
typical home cassette decks. It's only
when someone is using very good,
high quality equipment that a differ-
ence appears. And we're not certain
how many people who own that type
of equipment are really out there
buying the Stones and mainstream
records,” concludes Glew.

Meanwhile, Capitol’s drive for pre-
recorded cassette improvements via
the label's successful XDR duplica-
tion program has prompted the la-
bel’s Sandy Richman, who is chief
administrator for the program, to
cast another vote for high-grade fer-
ric tape formulations, rather than
chrome tape. Performance of the GS-
1 gamma-ferric compound used in
the XDR program has reinforced
Capitol’s commitment to ferrics, and
Richman further stresses that quality
control on the duplicating line en-
compasses the quality of the master
tape and the monitoring techniques
utilized. “Tape is not the issue so
much as the process behind it,”” she
contends.

Packaging
Problems

Synapse’s Wolosenko are planning to
introduce several new titles in the
larger boxes.

Dissuading Broderbund and Syn-
apse from their larger packaging
standard will take priority among
distributors at the upcoming Con-
sumer Electronics Show in Chicago,
June 3-6, Harvey contends. Gross,
who also plans to take note of the
packaging issue, observes that Info-
com, known for its often extravagant
packaging schemes, has made efforts
to accommodate the racks.

Other rackers, such as ADC Micro
Distributors, a division of Alpha Dis-
tributing, have installed racks flexible
enough to fit the new packages. Ac-
cording to Nick Apostoleris, presi-
dent of ADC, *“We lucked out. We
can rack many sizes, but the manu-
facturers must try to keep within rea-
sonable parameters.”
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ARTIST
Title
Label, No. (Dist. Label)

i SOUNDTRACK

, Footloose
Columbia JS 39242

VAN HALEN
1984
Warner Bros. 1-23985

Dist. Co.

FOR WEEK ENDING APRIL 28, 1984

TOP LPs & TAPE

Billboard Publications. inc No part of this pub

f tra

therwise. without the pnor writte

Suggested
List

Cassettes,

8 Track

8.98

Black LP/
Country LP
Chart

BLP 20

LIONEL RICHIE
Can't Slow Down
Motown 6059 ML

MCA

8.98

BLP 3

MICHAEL JACKSON
Thriller
Epic QF 38112

[4:]

BLP 4

CULTURE CLUB
Colour By Numbers

}irgin/[pic QE 39107

CBS

HUEY LEWIS & THE NEWS
Sports
Chrysalis FV 41412

CBS

[ I S I N 4

BLPS

THE CARS
Heartbeat City
Elektra 60296

WEA

8.98

SCORPIONS
Love At First Stm%
Mercury 814 98101 (Polygram)

POL

8.98

EURYTHMICS
Touch

*EA AFL1-4917

RCA

898

BLP 38

CYNDI LAUPER
She's So Unusual
Portrait BFR 38930 (Epic

CBS

THOMPSON TWINS
Into The Gap
Arista AL 8-8200

RCA

8.98

SOUNDTRACK
Against All Odds
Atlantic 80152

WEA

8.98

THE PRETENDERS
Learning To Crawl
Sire 1-23980 (Warner Bros.)

WEA

8.98

BILLY JOEL
An Innocent Man
Columbia QC 38837

CBS

THE ALAN PARSONS PROJECT

Ammonia Avenue
Arista AL 8-8204

RCA

8.98

{J%HN COUGAR MELLENCAMP
Riva RVL 7504 (Polygram)

POL

8.98

\INEIRD AL YANKOVIC

Rock ‘N' Roll BFZ-39221 (Scotti
Bros./Epic)

8.98

BLP 46

THE POLICE
Synchronicity
A&M SP3735

RCA

8.98

SOUNDTRACK/RICK
SPRING|

Hard To Hold

RCA ABL1-4935

RCA

8.98

YES
90125
Atco 90125

WEA

9.98

DURAN DURA
Seven And The Ragged Tiger
Capitol ST-12310

8.98

G0-GO'S
Talk Show
LR.S. SP-70041 (A&M)

8.98

UEEN
he Works
Capitol ST 12322

CAP

8.98

THE POINTER SISTERS
Break Out
Planet BXL1-4705 (RCA)

RCA

8.98

BLP 10

ROCKWELL
Somebody's Watching Me
Motown 6052 ML

MCA

8.98

BLP 9

| Epic BFE 39284

11 TOP
Eliminator

Warner Bros. 1.23774

NENA
99 Luftballons

JOE JACKSON
Body And Sout
A&M SP-5000

WEA

_cBs

RCA

8.98

8.98

MOTLEY CRUE
Shout At The Devil

|_Elektra 60289

WEA

8.98

ALABAMA
Roll On
RCA AHL1-4939

RCA

>

8.98

CLP2

CAMEQ
She's Strange

Atlanta Artists 814-984-1 (Polygram)

8.98

DARYL HALL & JOHN OATES
Rock 'N’ Soul, Part 1
RCA CPL1-4858

RCA

9.98

JUDAS PRIEST
Defenders Of The Faith
Columbia FC39219

CBS

GENESIS
Genesis
Atlantic 80116

WEA

9.98

DAN FOGELBERG
Windows And Walls
Full Moon/Epic QE 39004

CBS
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HOUSE COPYRIGHT PACKAGE

‘Omnibus’ Rental Bill Proposed

® Continued from page 3

ics Group (EIA/CEG) says that in-
clusion of  the Foley-Parris
exemption bill in the package
“‘doesn’t do very much for us, since
it’s simply a codification of the Beta-
max Supreme Court victory we’ve al-
ready won, and it won’t serve as a
trade-off that makes us feel any dif-
ferent about opposing the video rent-
al bill.”

Rep. Kastenmeier first indicated
he was planning a package bill at the
April 12 video First Sale hearing,
where he also announced that sub-
committee support seemed to show
the video rental bill could pass (Bill-
board, April 21).

There was some other news last
week that gave heart to retailers
when one of the subcommittee mem-
bers and a co-sponsor of the video
rental bill, Rep. Dan Glickman (D-
Kan.), announced he would remove
his name from the list of 34 co-spon-
sors. The important turaround—at
subcommittee level—is being seen as
an example of the effectiveness of the
intensive grass-roots lobbying against
the bill being conducted by the Video

Software Dealers Assn. (VSDA).

Rep. Glickman’s office says that
he mailed letters announcing his
change in position to ‘‘as many as
2,000 constituents” in his home
district.

“As the hearing process contin-
ued,” Glickman wrote, ““and as I be-
gan hearing from a good many con-
cerned Kansans raising very valid
concerns about this legislation, I
have been reevaluating my position
... I have come to the conclusion
that H.R. 1029 does indeed present
some serious problems.”

Insiders following the movement
of the pending bills are wondering
whether the Kastenmeier omnibus
bill can fly, and whether subcommit-
tee members will be willing to vote on
a measure with such diverse and
sometimes conflicting interests. One
notes, ‘‘Kastenmeier loves these om-
nibus measures where everybody gets
something but compromises on
something.”

There is also speculation that some
members might choose not to appear
at the Wednesday markup, or might
elect to stay in their home districts

Technology On Agenda At
Annual NAIRD Convention

® Continued from page 3

ed in the foreign licensing session, to
be moderated by Stan Moriss. Panel-
ists include Bill Belmont, Fantasy;
Steve Hassemeir, Megatone; Carl Jef-
ferson, Concord Jazz; Bruce Kaplan,
Flying Fish; and Dan Collins,
Shanachie.

Promoting independent labels,
with special attention to promoting a
single as part of an album, will be
covered by the promotion panel, mo-
derated by Bob Miller. Panelists in-
clude Ron Fell, Gavin Report; Mi-
chael Wright, California Records;
Dick Conti, KSFO; Richie Salvador,
Schwartz Bros.; Augie Blume, Augie
Blume Associates; and Jeff Wilson,
Moby Dick Records.

Saturday’s schedule begins with
morning workshops on distribution
and contract writing. The distribu-
tion panel, moderated by Clay Pas-
ternack of Action Records, will in-
clude an equal number of manu-
facturers and distributors, plus
representatives from retail and pro-
motion. Panelists will be Jerry Rich-
man, Richman Bros.; Robin Cohn,
City Hall; Robin Wise, Bayside;
Ralph Kaffel, Fantasy; Joe Grippo,
Concord Jazz; Barry Poss, Sugar

7” Sleeves Make
Major Hit From Keystone

A unique 7” Litho Sleeve
machine installedin 1982 &
83 has been converting
high gloss 4-color printing.
Two 4-color presses and
many 2-color have been
contributing to the high
speed production of these
items. Fast Delivery to
Record Plants has been
accomplished by geo-
graphic location at 321
Pear St., Scranton, Pa.
18505.

Sleeves are available
from 1-to-4-color on a fast
turn around basis. Infor-
mation, Samples and Price
Lists available by writing
or call Sales Service at 717-
346-1761. (ADV)

Hill; Tom Silverman, Tommy Boy;
Ted Higashioka, California Record
Distribution; Ken Sokoloff, Tower
Records; and Jerry Winston, Mal-
verne Distribution.

“Contract Writing” will cover the
legal ramifications of opening a label
and negotiating contracts with art-
ists, and will be moderated by Rick
Ballard of Rick Ballard Imports.
Panelists include Jeff Alexson, Kalei-
doscope Records; Bruce Iglauer, Al-
ligator Records; and attorneys Kent
Klavens and Ned Hearn. A closed-
door meeting for distributors will be
held concurrent with the contract
writing panel.

The afternoon’s only session will
be a direct mail workshop, moderat-
ed by Duncan Browne of Rounder
Records. Panelists include Cynthia
Abrams, RAS Records; Ed Denson,
Kicking Mule Records; Frank Scott,
Down Home Records; Wendy New-
ton, Green Linnet Records; and Joan
Pelton, Silo/Alcazar.

A trade show will be held in the
hotel on Friday and Saturday
afternoons.

Entertainment will be provided
Friday night by Concord Jazz re-
cording artist Tito Puente at San
Francisco’s Great American Music
Hall. The label will also host cock-
tails and a light dinner.

This year's Indies Awards Banquet
will be held Saturday night (5), host-
ed by John Sippel of Billboard.

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title (&
photo if you wish) at a fraction of
the cost of a custom cover. (Of
course we also do custom covers.)

JLee-Myles Assoc.,Tnc.
160 East 56th Street Dept. N2
NYC, NY 10022 Tel: 758-3232

|

Serving Ihe graphic neads of Ihe music Industry since 1962,

another week past the Easter recess
because of a relatively light post-re-
cess scheduling load in the House.

Nationwide retailer opposition—
particularly from contingents in
members' home districts presenting
their views on Capitol Hill—also
raises the possibility of another no-
quorum at the markup, similar to a
no-quorum defeat on the Senate side
in late February.

No one’s saying anything on the

record, certainly not the members .

themselves, but insiders say a no-
show is not beyond the realm of pos-
sibility. Most sources here agree that
the Kastenmeier superbill will face
rough going if the markup takes
place.

® Continued from page 3

increase turnover substantially over
the next year, in part through a
planned broadening of the repertoire
mix in the store to stress product oth-
er than classical and catalog. Opened
in 1945, the midtown Manhattan
store has long figured as a prime
source for classical and catalog
recordings.

Under the cash discount deal, cus-
tomers can deduct 3% off their bill
for all purchases totalling $25 or
more. Mail-order customers have a
similar privilege, but only for orders
of at least $50.

Cash flow is the key, says Sonin,
who notes that he takes advantage of
all discount inducements offered by
manufacturers for prompt payment,
which, in the case of some small la-
bels, can mount at times to 10% of
the invoice.

Because of its location, Record
Hunter attracts many tourists, most
of whom normally use credit cards.
Credit card business is placed at
about 30% of the store’s gross, and
can rise much higher during certain
times of the year. It is this proportion
that Sonin hopes to affect by his cash
discount experiment.

Under his current sale, top 100 sin-
gles are being sold at $1.29 and 12-
inch singles at $2.98. The Record
Hunter ad states that all $3.98 prod-

Warner/PolyGram

® Continued from page 3
tition continues as before.

The Los Angeles federal judge
found that the entire record industry
has weakened over the recent past,
bolstering the contention of Warner
and PolyGram that they must unite
to strengthen their position. Video-
cassettes, video games and home
computer software compete with re-
corded product with the advantage of
more rapid technological growth and
higher profit margin, he noted.

“Consumers now tape more rec-
ords than they buy,” Judge Real stat-
ed. This statement seemed negated by
a following statement: “The rec-
ord industry is losing an estimated
$1.2 billion per year because of tap-
ing as opposed to regular sales of ap-
proximately $3.5 billion.”

“Large and integrated firms have
no competitive advantages over
smaller labels that can concentrate
their efforts at the critical creative/
promotional level and hire others to
handle distribution. There is also no
inherent advantage in producing re-
cords as opposed to licensing records
from outside producers,” Judge Real
continued.
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NICE BOYS DO—Personal Records artist Stephan Eicher, right, flew in

from Switzerland to remix several tracks at New York’s Blank Tapes stu-
dio. Working with him on his next 12-inch, “Nice,” is the label's vice presi-
dent, Jurgen S. Korduletsch.

Gotham Retailer’s Ploy:
Extra Discount For Cash

uct goes for $2.48; all $5.98s at $3.68;
$8.98 and $9.98 titles at $5.98; and
$11.985 and $12.98s at a common
$7.48 tab. CDs are also heavily dis-
counted, pegging $18.98s at $12.97,
$21.98s at $13.96, and $23.98s at
$14.96. A number of featured current
CBS Masterworks albums are spe-
cialled at even lower prices.

The Record Hunter move recently
to feature more pop material is in line
with an overall expansion program
being implemented with the aid of his
recently named general manager, Jer-
ry Polito, who came to Sonin after a
10-year hitch with Disc-O-Mat.

Under Polito’s direction, the store
has recently set up a 12-inch dance
single section and is readying an
“oldies but goodies” area.

Belmonts’ Label
Sets First Release

NEW YORK—The Belmonts
have formed a new record label, Up-
town Diskwerks. First release is a
cover of Irving Berlin’s 1947 stan-
dard “Steppin’ Out With My Baby”
by Donna Garraffa. The single will
be shipped through Roy Norman’s
National Distribution Network.

_Chartbeat |

® Continued from page 6

make this into an upbeat column, but
we’ll try by reporting the success
Richard Perry is enjoying on this
week’s pop chart. Perry has two sin-
gles in the top 10, with the Pointer
Sisters’ ‘“‘Automatic” dipping to
number nine as Julio Iglesias & Wil-
lie Nelson’s “To All The Girls I've
Loved Before™ jumps to number 10.

It’s the third time that Perry has
had two hits in the top 10 simulta-
neously. In April, 1974 he was repre-
sented by both Ringo Starr’s ‘“‘Oh
My My” and Carly Simon & James
Taylor’s *“Mockingbird.” In January,
1977 he had both Leo Sayer’s “You
Make Me Feel Like Dancing” and
Burton Cummings’ “‘Stand Tall.”

““To All The Girls” was co-written
by Hal David and Albert Hammond,
and first appeared on a Hammond al-
bum about seven years ago. It’s Ham-
mond’s fourth top 10 hit as a com-
poser, following his own smash It
Never Rains In Southern Califor-
nia,” the Hollies’ “The Air That I
Breathe” and Leo Sayer’s “When I
Need You.”

“To All The Girls” is second top
10 pop hit for Nelson, following
1982’s classic ‘‘Always On My
Mind.” It’s the first for Iglesias, mak-
ing him one of the few Latin perform-
ers to crack the top 10 on the pop
chart.

MTV Deal Underscores
New Cinemax Music Policy

® Continued from page 3

work first. The networks reach two
different audiences and have different
financial bases, she says: “MTV is in
the advertising business and we’re in
the subscription business.”

At MTYV, vice president of pro-
gramming Les Garland says that
without the financial helo of Cine-
max, it would probably have been
difficult if not impossible for MTV to
afford the cost of the Duran Duran
special. The Cinemax deal gave MTV
“more financial room,” says Gar-
land, at the same time that it simpli-
fied negotiations considerably.

For a conventional spread-the-
money deal, MTV would have gone
to a number of sponsors to pick up
the cost of the concert, increasing the
negotiations by an order of magni-
tude with the entry of each new par-
ticipant. With the Cinemax deal
there were only two parties, and thus
negotiations were both quick and
simple, says Garland.

The Duran Duran documentary
was shot on 16 millimeter film during
a recent tour, says Garland. Since
MTV has had three Duran Duran

concert appearances in the last 12
months, the network wanted to put
on something closer to a documenta-
ry than to a straight concert, and that
made the deal all the more appealing,
he notes.

Also helping make the deal attrac-
tive was the inevitable high cost of
the Duran Duran concert, given the
way in which it will be shot. The
group will own full rights to the per-
formances, and plans to shoot in
35mm using nine separate cameras.

Neither MTV nor Cinemax will
own a piece of the production. “This
is a straight-ahead licensing deal,”
says Garland.

First airing of the documentary
will be in September and October on
MTYV, and then the properties will
criss-cross, with the concert appear-
ing on the network in December.

Although Garland says he is
pleased with the deal, and although
Potter says HBO is interested in
making similar pacts, the MTV exec-
utive says his network is not current-
ly working on any other such co-
productions.
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Duran Duran XTI S AR TS e Orig 191 199 | 53 | RICK SPRINGFIELD A
Capitol ST-12158 CAP 898 More Songs From The Original Living In 0z
Soundtrack Of The Big Chilf RCA AgFLl 4660 RCA 898
128 |132| 56 MAﬂVIN GAYE Motown 6094ML MCA 8.98 -
m :wse“tﬁlltg% . oA ot 160 |161| 5 | JON BUTCHER AXIS 192 |166| 19 EVEL\{N ;CHAMPAGNE KING
: Stare At The Sun RaceAFo 43‘59 o 898 BLP 33
LAURA BRANIGAN Polydor 8174931 (Polygram) ____POL 898 CA AFLL4725 ]
) & as NIGHT RANGER e A
: awn Patro 4
130 {130 | 37 | AIR SUPPLY A Camel/MCA 5460 MCA 88 | Collmtia 1C 37408 ¢es —
rista AL 8- ! Prep obbery
131 |135| 34 | GAP BAND @ cmun?ma FC 38961 CBS BLP 19 Epic FE 38882 CBS BLP 36
Gap Band V-Jammin' 163 137 | 31 | THE ALARM ) SOUNDTRACK
Total Experience TE-1-3004 The Alarm This Is Spinal Tap
|_(Polygram) PoL 898 BLP 69 LRS. SP-70504 (A&M) RCA 598 Poludor 816846-1 (Palygram) ___ POL 998
132 {134 25 %ENNJ gOGtE(ﬁ T A 164 (1651 72 | g_thYldlll)OL 196 |154 | 11 L%TS ACTIVE
wenty Greatest Hits illy 1do
Liberty Lv-51152 CAP 9.98 QLP 45 Chrysalis FV 41377 c8S 1.R.S. SP-70505 (A&M) RCL 5.98
133 (131 10 | PIECES OF A DREAM 178 5 | STEEL PULSE 197 [140| 24 | PAUL McCARTNEY A
Imagine This Earth Crisis Pipes Of Peace
Elektra 60270-1 WEA 898 BLP 34 | Elektra 60315 WEA 8.98 Columbia QC-39149 cBS -
THE 166 |171[112| ALABAMA A
176 2 Ghet,%"é’,ﬁ@,%,‘ RS Mountain Music 198 | 146 23 mrn:rﬁ %ﬁ%fjgontml
| MCA 5429 MCA 898 | BLP48 RCA AFLI4229 RCA 8% | CLPsl Avista ALS-8083 RCA 898 | BLPT4
(138)|147| 2 | ICICLE WORKS 167 | 164 | 24 | ATLANTIC STARR 199 |175| 17 | GEORGE CLINTON
Icicle Works YoursSForever &a 298 BLP 31 You Shouldn’t - Nuf Bit Fish
Avista AL 6-6202 RCA 6.98 AN P03 B : _Capitol ST-12308 898 | BLP2I
136 14413 | DEELE 168 1172 6 | RATL rhe Cellar 200 [182| § | THE SYSTEM
Street Beat Atlantic 80143 WEA 838 X-Periment
L Solar 60285 (Elektra) WEA 898 BLP 25 ) Mirage 90146 (Atco) WEA 898 BLP 56
TOPLPs & TAPE
A-Z (LISTED BY ARTISTS)
Accept.... Roger Daltrey 126 Julio Iglesias...... 7] Teena Marie . 194 Police ...... .18, 150, 170 Rick Springfield.
Air Supply Dazz Ban 121 James Ingram Wynton Marsal 113 Pretenders ... SR Steel Pulse
DeBarge Joe Jackson ... Johnny Mathis. 176 Prince. 101 Barbra Streisand
Deele....... Michael Jackson. Paui McCartney. 197 Queen Style Council .........
t Def Leppard. Jason And The Scorchers 116 Christine McVie. 63 Quu:t Riot $
k‘d‘;r::",dem" 19;‘" Stu[i)tsl. E;"y Joel .. By ::hn gzu(ar Mellencamp. 16, 152 Billy Rank
'y by ton Sohn, enu =
April Wine ... Du‘::::?)ur‘;n 21, 110, 127 Ja:nﬂutcher Axis. Nildnight Star .. - 53 :a:tl Life
Atlantic Star Bob Dylan 1 Howard Jones.... Modern English . 114,173 Re Fi o4 Talking Heads ..
Patti Austin . Sheena Easton. Journey Missing Persons. .44 Le- TXR o 105 Temptations..
Bar-Kays . Denils Edward‘ 9 Judas Priest.. Motley Crue. , 102 R"Z“: I'Ir 3.85 Thompson Twi
Beatles English Beat 37 XC = Mr. Mister..... 182 ockwe L 25 legm Twilley
Pat Benatar. glish Be: “oh e King 192 Eddie Murphy 84 Kenny Rogers 95, 132
Berlin Eurythmics... Evelyn Willie Nel 86 Rolling Stones
Big Co‘u‘l‘r‘a‘lry Dan fogelberg. 15 King Crimson, .58 N.'“': 50 s Romantics....... 5
Bon Jovi Jane fonda :‘“ s 1 Olivia Newton-John . Linda Ronstadt. 7 Utopia.
David Bowi KMI';"'FI? 7 Stevie Nicks 1 Dawid Sanborn.. Van Haien....... .2, 119, 145
Laura Branig 00l & The Gang = Night Ranger Saxon ......... 61
Peabo Bryson/| Patti LaBetle i
Cameo ry Laid Back Shannon......
Irene Cara Stacy Lattisaw & Johony Gill ... 0zzy Osbourne . 5 Simple Mind — 138
Tony Carey Cyndi Lauper 0 Ray Parker, Jr.. J SOUNDTRACKS: u
Cars Golden Earring 125 John Lennon/Yoko Ono... 7 Alan Parsons Project. , 148 Against All Odds. O—T
Charge Great White Let's Active ........ Dolly Parton 151 Big chill Weird Al Yankovic... _—17
Stanley Clarke..........ccovvoceuerrsicecemmsonessens Hagar, Schon, Aaronsen, Shneve Huey Lewis And The News.. 6 Steve Perry.. Yarbrough & Peoples............ e 148
George Clinton Daryl Hail & John Oat Chery! Lyon .. Pi of A Di r 1005€.......ccooee d Yes
P;‘q’l Collins. N:zie :znu\rol ey M:d'ZessT P::ieélmm S Nl::d?:e Hoid-Rick Spnngﬁeid 19 Paul Young .
Crusaders. 4 Icicle Work Madonna . 4 Robert Plant Terms Df Endearment.. 12 Top.
Culture Club ... 5, 68 Billy Idol .... Manfred Mann's Earth Ba ool Polnter Sisters . This Is Spinal Tap .38 Special ..
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News

FALLING INTO THE GAP~Arista president Clive Davis plays daddy to the

Thompson Twins, who stopped by New York’s Limelight for a post-con-

cert party last week. Shown from left are group member Tom Bailey, Davis
and Twins Alannah Currie and Joe Leeway.

Reorganization Plan For
P&S Enterprises Okayed

LOS ANGELES—The more than
300 unsecured creditors of P&S En-
terprises, the Stan Lewis minicon-
glomerate based in Shreveport, La.,
will be repaid from 70% of the net
cash flow from that corporate entity
over the next 10 years.

That’s the goal of a reorganization
plan approved Monday (16) by Fed-

‘May Deadline

For Nashville
Song Contest

NASHVILLE—The fifth annual
Music City Song Festival contest will
be accepting entries in songwriting,
singing and lyric writing through
May 15. Entry fees for the various
categories range from $15.75 to
$25.75. Participants may also have
their entries critiqued for a separate
fee.

Prizes, according to the contest
sponsor, include $5,000 and/or a re-
cording contract for the grand prize
winners in the professional and ama-
teur songwriting categories; $2,000
for category winners in these two di-
visions; $1,500 and a recording con-
tract for the grand prize winner in
the vocal performance contest and
$1,000 for category winners; $2,000
for lyric grand prize winner; and
$1,000 for lyric poem grand prize
winner.

Additional information is available
from the festival office at P.O. Box
17999, Nashville, Tenn. 37217.

eral Bankruptcy Judge LeRoy Smal-
lenrger of Shreveport.

The judge added his approval to
that of a required number of credi-
tors, who were informed of the pro-
posed repayment program six weeks
ago. Of the 30 unsecured creditors
who returned ballots, 26—who rep-
resented more than $1 million in
debts—accepted the program, while
four, representing $47,000 in liabil-
ities, opposed it. The two secured
creditors, CBS Records and Pioneer
Bank & Trust Co., Shreveport, also
okayed the plan.

Unsecured creditors in favor of the
payoff program included: RCA Rec-
ords, Eagle Distributing, Pearl Rec-
ords, Parker Brothers Games, WICO
Corp., Gusto Records, Arista Rec-
ords, Paradise Records, Red Rooster
Records, Malaco Inc., Lexicon Mu-
sic, Laurie Records, Jamie-Guyden
Records, Tommy Boy Records, Mo-
town Records, radio station KOKA
Shreveport, HSE of America and
WEA.

Rick Reynolds, Lewis’ legal coun-
sel, of Anderson, McNulty, O’Con-
nor & Stakelum, Baton Rouge, says
that the net cash will be disbursed to
unsecured creditors on a pro rata ba-
sis. The next step, according to Reyn-
olds, will be the establishing of pre-
cise amounts due the unsecured
creditors, which will be submitted to
the court after May 1.

Reynolds estimates P&S’ debts at
approximately $4 million against as-
sets of $3.4 million (Billboard, Feb.
25). JOHN SIPPEL

JACKSONS’ U.S. TOUR

Dileo: Don King Still InCharge

LOS ANGELES—Frank Dileo,
Michael Jackson’s personal manager,
denies a recent report (Billboard,
April 21) that promoters Frank Rus-
so and Danny O’Donovan are poised
to take over promotion of the Jack-
sons’ forthcoming U.S. tour from
Don King.

“Don King is running the show,”
says Dileo. “He’s in complete control
of this thing, along with Joe and
Katherine Jackson. They’re going to
be involved in the everyday business
with whoever the co-promoter
should be.”

Dileo says that as of presstime the
Jacksons still hadn’t decided if they
would accept an offer by MCA Inc.
to co-promote the tour. He says a de-
cision is expected by Monday (23).

Dileo wouldn’t comment on one re-
port that the Jacksons might seek to
enlist the aid of MCA Records presi-
dent Irving Azoff in some capacity
even if they decline MCA Inc.’s offer
to co-promote the shows.

Dileo says the tour is still set to
start in mid-June. As for reports that
the Jacksons have ruled out the idea
of closed-circuit broadcasts of select-
ed dates, Dileo says, ‘“‘Nothing has
been ruled out.”

The Jacksons also announced last
week that they have recruited Jack
Nance as their personal manager *“‘for
the tour.” Nance was road manager,
promoter and tour coordinator for
the Jackson Five from 1970-76, and
has also worked with the Tempta-
tions, the Fifth Dimension and
Dionne Warwick.

‘

Expect a precedent-shattering move for the industry
from Barrie Bergman of the Record Bar. The 151-store
chain is actively negotiating with prerecorded video mak-
ers to become an exclusive distributor of such product.
Bergman’s move has Jim Schwartz of Schwartz Bros.,
Lanham, Md., irritated in that it would turn the Record
Bar, now one of his largest video customers, into a com-
petitor. It is known that Otis Henry, once a Record Bar
store manager and more recently representing Schwartz
Bros. in the Carolinas, has returned to the Bergman behe-
moth. Speaking of the Harry Bergman clan, the Bar just
corporately purchased its own Lear 25, an eight-passen-
ger, two-pilot job.

Ever wonder why Art and John Schulman of the four
Laury’s stores in Chicago are probably toppers in Com-
pact Disc sales in the U.S.? They work at it! Watch for the
nation’s first CD Expo at their Niles, Ill. base early in
May. Word is that the four stores and their mail-order list
produce in excess of 700 CD sales weekly ... Are CD
hardware prices sliding downward? They are in LA. The
18-store Federated Group advertises Technics SL-P7 at
$399 and the Phase Linear 9500 unit at $498.32, claiming
the latter was priced at $999. Pacific Stereo offers the
Sony CDP-200 at $599. Unfortunately, the three price
breaks noted in the last two issues are as tiny segments
buried deep in full-page ads that average out 30 or more
different offers.

Look for veteran Mort Hillman to leave his industry
marketing abode with Irv Kratka’s MMO family to seek
a New York State Assembly chair for his Queens dis-
trict . . . The 15 Stereo Village audio/tv specialty stores
in Atlanta, Charlotte, New Orleans and Baton Rouge are
floating a first issue, amounting to approximately $4.5
million, through Raymond James & Associates of Atlan-
ta. The chain is best known for its broad-based inventory
and large outlets, ranging from 3,000 to 9,000 square feet
... Some industry store chain entrepreneurs are mulling
dropping video if First Sale is overthrown because they
feel manufacturers might then exact constrictive terms
such as those imposed when Warner Home Video first
went in.

The NARM board convenes May 1-2 at the Century

KOOL JAZZ

InsideTrack

Plaza in Los Angeles, with representatives of the six
branch-distributed entities, WEA, CBS, Capitol, MCA,
RCA and PolyGram, slated for individual visits. The
“Gift Of Music” campaign heads the agenda... Roc-
shire Records’ Gary Davis and his minions will attend the
NAIRD confab May 3-6 in San Francisco . . . One coun-
try where the monstrous Michael Jackson doesn’t top vo-
calists is Mexico, where CBS International, which has
both singers, shows Jose Luis Rodriguez, known as “El
Puma,” the top record seller.

Grapevine has Jay Lasker of Motown replacing our
previously-reported Ertegun fraters as honoree of the an-
nual City of Hope record industry dinner at the Century
Plaza May 10. .. California Copyright Conference din-
ner meeting Tuesday (24) at Sportsmen’s Lodge, North
Hollywood, features Quiet Riot’s Kevin Dubrew along
with the group’s mentor Warren Entner; Mark Levinson,
president of Picture Music International; Tom Lynch of
Lynch/Biller Productions; and Robbie McDonald, man-
ager of Tower Video/Sunset, discussing music video. Call
(213) 980-3557 for reservations. The next day, the Assn,
of Independent Music Publishers convenes for lunch,
with Warner Bres. Music’s Jay Morgenstern and Irving/
Almo/Rondor’s Ira Selsky working out on print, mer-
chandising and Broadway. Phone (213) 463-1151 for re-
servations . . . Track got caught in a crossfire. MCA’s
Billy Brill came up with the excellent promotion, wherein
the California Angels baseball team uses “Send Me An
Angel” as a theme for the season. Sharon Weisz of W3
went to the Orange County team with the concept and in-
duced them to use the pertinent ditty . . . Track credited
Justine John’s album to Triad Records. She is on Artist
International, another label nationally distributed by Irv
Biegel.

The CBS roster certainly turned out for this year’s an-
nual T.J. Martell Foundation dinner in Gotham (pictures,
page 3). Aside from Cyndi Lauper, who performed for the
2,000-plus attendees, and Michael you-know-who, there
was Neil Diamond, Charlie Daniels, Deniece Williams
(who sang the National Anthem), Larry Gatlin, Patti La-
Belle and Wynton Marsalis. MC for the event was CBS
News tv personality Pat Collins.

Edited by JOHN SIPPEL

Many Big Names, Few Surprises
On Schedule For New York Fest

BY PETER KEEPNEWS

NEW YORK—The 1984 edition
of the Kool Jazz Festival New York
will contain few surprises. But as
usual, it promises a lot of good mu-
sic—and what surprises it does offer
are noteworthy.

The Kool Festival, produced by
George Wein and sponsored by the
Brown & Williamson Tobacco Corp.,
is the direct descendant of the New-
port Jazz Festival, launched 30 years
ago this summer by Wein in Rhode
Island and generally regarded as the
first major jazz festival. It is the big-
gest event of its kind.

The biggest surprise on the sched-
ule for this year’s Kool Festival,
which will run from June 22-July 1 at
various locations in and around New
York, is a Carnegie Hall concert by
contemporary  composer  Philip

Glass. Glass is not usually associated
with jazz, and has not appeared at a
jazz festival before.

Also surprising is the inclusion of

AND THE BLIND SHALL SEE—
Capitol recording artist Thomas
Dolby electrifies the airwaves at
Radio City Music Hall, where he
performed recently in supoort of
his second album ‘“‘Hyperactive.”
(Photo: Chuck Pullin)

www.americanradiohistorv.com

two Carnegie Hall concerts that mix
avant-garde and mainstream stylists.
One will team pianists Oscar Peter-
son and Cecil Taylor; the other will
feature an all-star sextet led by Dizzy
Gillespie along with the Sun Ra Ar-
kestra. Wein has occasionally at-

‘tempted such eclectic mixes at past

festivals, usually with disappointing
box office results.

Tribute concerts, which have be-
come a festival staple, this year in-
clude a four-hour salute to saxophon-
ists Benny Carter and Illinois
Jacquet, both of whom will perform,
and a show in memory of the legend-
ary guitarist Django Reinhardt, fea-
turing his frequent associate, violinist
Stephane Grappelli. There will also
be a tribute to American song, pro-
duced and hosted by Me Torme, and
an evening of Harold Arlen songs,
produced and hosted by Bobby
Short.

Other regular festival events, such

division.

Grein, music research editor, was given the top award in the category
of best article, report or subject related series for his weekly Chartbeat
column. On the Billboard staff for nearly seven years, Grein has authored
the column since its inception three years ago.

Bornstein received an honorable mention as radio editor for best regu-
larly featured department. She has been writing the Vox Jox column since
the fall of 1982 and became the radio editor just over one year ago.

Also receiving honorable mention was Musician magazine's executive
editor Vic Gabrarini, both for best special issue, editorial focus or book
(““The Sting Interview—Police Report” in June, 1983) and for best use of
illustrations (the Joni Mitchell interview in January, 1983).

The awards, named in honor of William H. Donaldson, Billboard’s
founder, editor and publisher, were made in seven categories by a com-
mittee of the company’s management and outside experts.

as the Staten Island Ferry concert,
the *‘jazz picnic” at Waterloo Village
in New Jersey, the two-day mini-fes-
tival at Saratoga Springs and the se-
ries of solo piano concerts at Carne-
gie Recital Hall, are on the schedule
again this year. A series of concerts
with an emphasis on the avant-garde,
presented last year at the midtown
club Soundscape, has been retained,
but moved downtown to Irving Pla-
za, with Verna Gillis returning as

producer.
An addition to the Kool schedule

this year is a series of free concerts in
Brooklyn’s Prospect Park.

A long list of familiar names, in-
cluding Count Basie, Miles Davis,
Lionel Hampton, Sarah Vaughan,
Stan Getz, Sonny Rollins, Wynton
Marsalis, Ray Charles, B.B. King,
David Sanborn and Bob James, are
all set for Kool Festival appearances.
The main venues will be Carnegie
Hall and Avery Fisher Hall.

DONALDSON AWARDS =sseeesonnng

Billboard Editors Honored

NEW YORK—Billboard editors Paul Grein and Rollye Bornstein
have been honored by the first Donaldson Editorial Awards program,
established by Billboard Publications Inc. to recognize *“outstanding con-
tributions” among the editorial staffs of its six publications and book

W
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Wherever there’s music, / \
| there’s BMI.

1 L T A
should be a BMI affiliate, too.

BMI. The warla's largest music hcensing organization. New York (212) 586-2000 @ Nashville (615) 253-3625 e Los Angeles (213) 465-2111
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