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Everything’s Fine For Seether

ft's a monumenta week for Wind-up recordirg artists
Seether, who finzlly hit No. 1 at Active Rack with “Fine
Again” i its 33rd
5 et week or ths chart.

- MeanwHile

2 SEE‘FREQ Seether's rew
el Single, *Drven
Under,” posts a big
add week, ncluding
Most Added et
Alternafive

MARCH 7, 2003
Let’s Talk About News/Talk

This week we present R&R’s annual News/Talk special,
in conjunction with R&R Talk Radio Seminar
2003. In this year’s overview News/Talk
executives, programmers, consultants and
\ | hosts look at the chailenges the format

‘ i‘ E faces in the months ahead and answer the
. ‘ &™)  question What's Good About News/Talk?
It all begins on the next page.

RADI0 & RECORDS /WiArs GOOD AbnuT NEWS /TALK?

& |
www.radioandrecords.com

Five Sisters, Four Cities,
Tiwo Continents

Affiliate Information 212-735-1700

www.satellitesisters.com ® www.abcradio.com
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MOTIVATE, DON'T MANIPULATE

John Parikhal offers hard-hitting insights
on how to turn fans into loyal-listening
“stars” in this week's Management/
Marketing/Sales section, and that means
rethinking those typical station contests
that attempt to elicit atypical listening
behavior. Consultant John Lund provides
10 tips to executing great on-air promgos,
while Irwin Pollack tackles the common

business-owner objection “Our custorners

don’t listen to your station.” You also get
four months’ worth of daily events from

the RAB's 2003 Promotional Calendar that

are sure to inspire sales and promotior
ideas.

Pages 10-13

WORDS OF WISDOM

Veteran record executive Michael Plen
shares his thoughts on the state of the
music business in this week’s CHR/Pcp
column. Plen, tormerly Sr. VP/Promotion
at Virgin, weighs in with observations
about and possible solutions for the
troubled music industry.

Page £2

-
¢ NUMBER ONES

CHR/POP

»J. LOPEZ f/LL CO®L J All | Have (Epic)

CHR/RHYTHMIC
» 50 CENT In Da Club (Shady/Attermath/Interscope)

URBAN
+ 50 CENT In Da Ciub (Shady/Aftermath/Interscope)

URBAN AC
+ SYLEENA JOHNS®N Guess What (Jive)

COUNTRY

-« DIXIE CHICKS Travelin’ Soldier (Monument)

AC
« DIXIE CHICKS Lardslide (Monument/Columbia)

HOT AC
« AVRIL LAVIGNE I'm With You (Arista)

SMOOTH JAZL
« BONEY JAMES Grand Central (Warner Bros.)

{ ROCK
« 3 DOORS DOWN When I'm Gone (Republic/Univemal)

ACTIVE ROCK

» SEETHER Fine Again (Wind-up)

ALTERNATIVE

« RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)

TRIPLE A
« COLDPLAY Clocks (Capitol)

CHRISTIAN AC
« STEVEN CURTIS CHAPMAN All About Love (Sparow}

CHRISTIAN CER
* SWITCHFOOT Mare Than Fine (Sparrow)

CHRISTIAN ROCK |
« 38TH PARALLEL Hear My Cry (Squint/Curb/WB)

CHRISTIAN INSPO
* GO FISH Savior (inpop)

SPANISH CONTEMPORARY
* RICHARQ ARJONA EI Problema (Sony Discos}

TEJANO
* KUMBIA KINGS... No Tengo Dinero (EM/ Latin)

REGIONAL MEXIGAN

« LIMITE Papacito {Universal)

TROPICAL

« INGIA Sediceme {Sony Discos)

B
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What Do Listeners Want
To Hear On Talk Radio?

Paragon Media Strategies recently surveyed 408 radio listen-
ers to determine the topics they’d be intrested in hearing on Talk
radio, among other things. The results appear below. Of those sur-
veyed, 44% considered themselves to be frequent listeners of Talk
radio and 56% occasional listeners. The full report, including com-
parative tracking numbers from Paragon studies done in 1997 and
2000, can be found at wuwrwwe.paragommediastrategies.com.

At FCC’s Fie

By Joe Howard

R&R Washington Bureau
jhoward@radioandrecords.com

RICHMOND — Industry
leaders, regulators and av-
erage citizens all
braved yet an-
other East Coast
snowstorm on
Feb. 27 to spend
a day hashing
out the many di-
vergent view-
points on the
subject of me-
dia-ownership
limits. At the
FCC’s only offi-
cial public hear-
ing on the issue,
all five commis-
sioners held
court while ac-
tivists dressed in
flannel sat alongside suit-
clad industry executives
and anyone with a view-
point was invited to step up
to the mike.

Kicking off the six-hour

review, | gua

in the bottle.
FCC Chairman

“If the commission
does the same half-
hearted effort it did in
the fast hiennial

that every one of the
broadcast-ownership
rules will be swept
away hy the courts.
Let's see if we can
put that genie back

Michael Powell

Id Hearing

hearing, FCC Chairman
Michael Powell told the
crowd that while he’s “enor-
mously pleased” that the
FCC has received thousands
of comments
about how it
should proceed,
it’s sometimes
hard for people
to realize how
much is in-
volved in the
rules review.
Pointing to legal
considerations
of following con-
gressional man-
dates, he noted
5 that the Telecom
Act of '96 directs
the FCC to as-
sume a rule isno
longer necessary
and then challenges the
agency to prove otherwise.
Further, Powell said, the
courts have struck down every
media-ownership limit that

FCC - See Page 51

rantee you

ISSUE NUMBER 1494

What’s Good

bout

: : ' Topics/ Very Somewhat NotAtAl
7 ” Issues interested Interested Interested
THE INDUSTRY'S NEWSPAPER R RN T S
Social, political 32% 52% 15%
Personal finance, career advice 25% 47% 28%
Politician/candidate interviews 20% 44% 35%

[ L
Q, 0,
All Sides Get Their Say | swr 19% 9% 4%
Personal relationships/sexuality 10% 42% 47%

Source: Paragon Media Strategies

Root Make

s Qantam Leap

Osborn’s group gets 26 stations for $82 mil. cash

Frank Osborn’s upstart ra-
dio company, Qantum Com-
munications, is buying out the
Root tamily’s stable of 26 sta-
tions in an $82 million cash
deal announced late Tuesday.
The deal will bring Qantam’s
radio holdings to 29.

Qantum CFO Mike Mangan

QANTAM - See Page 51
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HBC-Univision Awaits FCC OK

Merger receives approval from DOJ, shareholders

By Adam Jacobson
R&R Radio Editor

ajacobson@radioandrecords.com

Hispanic Broadcasting and
Univision cleared three hur-
dles to their merger last week,
as the Department of Justice
and both companies’ share-
holders gave their respective
blessings to the $3.5 billion

A look at the format through the eyes of those on its front lines

By Al Petersan

R&R News/Talk/Sports Editor
apeterson@radioandrecords.com

Let’s face it, in recent
months radio in general and
Talk radio specifically have
taken quite a few hits from
other media. Negative pub-
licity about hosts going over
the line and attacks on the
format and some of its most
successful hosts by several
of America’s highest rank-
ing political officials can
make it easy to lose sight of
just what a great business
we all get to work in each
and every day.

That’s why this year’s
News/Talk special issue is
devoted to an in-depth dis-
cussion of what’s good

about News/Talk radio to-
day. We've asked some of
the format’s bright-
est and most suc-
cessful individuals
to comment on why
they believe News/
Talk radio is a great
business in which to
work in 2003.

From GMs and
programmers to on-
air talent, network
and group execu-
tives and consult-
ants, this special issue is a
mosaic of spoken-word ra-
dio. It is intended to remind
all of us of the many small
parts and the many talented
people that, combined,

Pete

make up the big picture of

what today’s News/Talk ra-
dio is really all
about.

While each of
our contributors
offered his own
specific thoughts

§ from the perspec-
tive of the job he
does each day, all
answered a group
of similar ques-
tions: How has
your job changed

for better or worse in recent
years? What are the greatest
challenges we will face in
the year ahead? What makes

rson

See Page 21

The industry’s No. 1 daily fax: R&R TODAY

www americanradiohistorv com

deal. Subject to FCC approval,
the companies expect to close
the merger by March 14.

The DOJ's green light came
with conditions, however. The
agency said it would not object
to the deal as long as Univision
reduces its 27% stake in Entra-
vision to no more than 15%

HBC - See Page 15 ,

Steal Steps Up
To Emmis VP/
Programming

Jimmy Steal
has been chosen ’ '
to oversee local
programming ef-
forts at all of
Emmis’ 21 US.--
based radio sta-
tions. Steal, who
previously

served as Emmis’ Steal
Regional VP/
Programming, will now hold the

VP /Programming position last
held by Rick Cummings, who
rose to Emmis Radio President
in December 2001.

Since July 2001 Steal has di-
rected the programming for
CHR/Rhythmics KPWR (Po-
wer 106)/Los Angeles and
KKFR /Phoenix and held over-
sight duties for Country KZLA/

STEAL - See Page 16
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Fluke?

We all use this strange word when we have a bad book - orwhen a competitor has a
good one. Anyone in radio knows the difference between a fluke and a trend, right?

For the eighth year in a row, Billboard Magazine has recognized Zapoleon
Media Strategies as the #1 Hot AC and #1 Top 40 consulting firm in the radio
industry. Eight consecutive years is not a fluke; it is a trend.

Zapoleon Media Strategies’ client list includes some of the most successful radio
stations in the country. This is not a fluke either. We credit our association with our
winning list of clients for our recognition. We like to work with winners,

If you would like to see what the winners in the radio industry are doing, go to
www.zapoleon.com and click the link that says “client list” to see the winners that
helped us be a success. You can also click the “original articles” link for some free
marketing tips to see how we think about programming issues.
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MEDIA STRATEGIES
(281) 980-3665 * www.zapoleon.com
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Radio Revenue Sees 6%
Growth In January 2003

National dollars soar as local sales pace slows

By Jeff Green

R&R Executive Editor
jgreen@radioandrecords.com

Continuing the growth shown
throughout most of last year, radio-
station revenue improved 6% from
January 2002 to January 2003. Na-
tional dollars advanced a robust
20% — the fifth straight month of
at least 20% year-to-vear increases
— while local sales increased 3%.

Although the gain in local rev-
enue marked the 11th straight
month of local business growth, it
was the smallest vear-to-year in-
crease since last June. The local pace
has slowed for the fourth consecu-
tive month: September 2002’s local
business peaked at 14% ahead of
2001’s troubled fourth quarter, then
October 2002’s local revenue was
up 10%, November was ahead 7%,
and December rose 4%.

Consequently, the overall monthly
year-to-year revenue-growth picture
has also declined steadily, from a 17%
increase last September to the current
€%, which matches the growth rate
radio delivered for all of 2002.

The new January figures are con-
sistent with 2003 projections fore-
cast by RAB President/CEO Gary

last month. “The strong revenue
growth we have seen for a year
rpw in radio is in direct relation to
the medium’s unparalleled resil-
ency,” he said.

“While the geopolitical climate has
cz[eated an uncertain environment,
radio’s base in the local marketplace,
its broad spectrum of advertising cat-

ories and its ability to react quickly
have positioned the medium well for
continued acceleration.”

T

SBS’s ‘La Sabrosa’ Bows In L.A.

Longtime simulcast partners
KFSB & KFSG/Los Angeles, which
Foursquare Church had been oper-
ating via an LMA for 1 1/2 years
until returning control to Spanish
Broadcasting System last weekend,
flipped on Saturday to a nontradi-
tional Tropical format as “La
Sabrosa 93.5” under the new call
letrers KZAB & KZBA.

The stations, whose playlist in-
cludes cumbia, merengue, punta,
soca and salsa, seem to target
L.A.’s vast number of Central
Arerican and South American lis-
teners, who, until now, have not
had a station that catered to them.
SBS said KZAB is awaiting FCC ap-
proval for a transmitter relocation

that will increase its coverage by
nearly 1 million people.

SBS President/CEO Raul Alarcon
said, “La Sabrosa 93.5 will comple-
mient our existing FM cluster, Re-
gional Mexican KLAX (La Raza 97.9)
and Spanish Contemporary KXOL
(E1S01 96.3), giving SBS three distinct
and differentiated music formats to
better serve L.A.'s Latino audiences
and the advertisers that target their
dynamic purchasing power.”

SBS VP/Programming Bill Tan-
ner told R&R that a new staff has
been hired and that WRMA /Miami
PD German Estrada, SBS National
FD Pio Ferro and SBS/Los Angeles
PD Fernando Perez are all deeply
involved in the new format.

WW1: Simulcasting Audio May
Violate Affiliation Agreements

The Country column in R&ER’s Feb.
14 issue offered tips from programmers
on preparing music-oriented stations
for news coverage when and if war
erupts. Suggestions included simuilcast-
ing your music FMs with your news
AMs or taking news feeds from local or
cakle TV. However, in a letter to affili-
ates, Westwood One VP/News Bart
Tessler points out that simulcasting
audio may very well be a violation of the
affiliations agreement.

In an effort to alert all stations to this
issue from a syndicator’s perspective,
Westwood One has asked RER to print
Tessler’s letter:

Westwood One news services in-
clude CBS News, CNN News,
CNN Headline News, Fox News,
BNC Radio News, Spectrum and
Westwood One News. To ensure
that the news you deliver to your
listeners is used properly and is ap-

progriately protected, it is impor-
tant that you are an affiliate of a
Westwood One news service before
utilizing that service for broadcast.

Westwood One has exclusive
rights to the branding, audio, TV si-
muleast and text services of CBS,
CNN, Fox, NBC, Spectrum and
Westwood One radio news ser-
vices. Each radio station must have
its own affiliation (through West-
wiood One) to utilize any of these
news products. Audio from a con-
tract affiliate may not be simulcast on
nonaffiliated stations at any time,
including during breaking news cover-
age. Contracted affiliates may not
“lend” the service to a co-owned
station.

Additionally, no audio or other
information obtained from any
Westwood One news service may

WW1 » See Page 16

Fries at the RAB2003 Conference |

STILL THE BOSS Sony Music Entertainment threw a Grammy party for its
artists and executives after the Feb. 23 awards show. The gala, which took place
at New York’s Hammerstein Baliroom, celebrated Sony Music's 20 Grammy 3
wins this year. Seen here (I-r) are E Street Band member Patti Scialfa, Columbia

et e omcon g

artist Bruce Springsteen, Columbia Records Group Chairman Don lenner,
producer Brendan 0'Brien and Robin O'Brien.

e e Dy e

' Arbitron, Nielsen Agree

To Expanded PPM Deal

By Adam Jacobson

R&R Radio Editor
ajacobson@radioandrecords.com

Nielsen Media Research on Tuesday agreed to increase its involvement
in a joint research program with Arbitron that's designed to evaluate the

Portable People Meter.

The two companies are exploring the feasibility of using the PPM for
radio- and TV-audience measurement, the latter of which is of concern to
Nielsen. The new pact between the companies gives Arbitron an impor-
tant financial boost, because Nielsen agrees to increase its funding and
commitment of resources for PPM development.

Arbitron President/CEQ Steve Morris said the agreement gives Nielsen
“a more active role in examining the outstanding methodological issues
that we both agreed to address to make the PPM a more effective data-
| collection tool.”

Nielsen President/CEQ Susan Whiting noted that her company will
assist in evaluating methods for improving response rates in the PPM
sample, assessing its audio capabilities and analyzing results using both
Nielsen’s current metering system and the PPM in the same sample

homes.

Nielsen and Arbitron hope to release initial results of these new tests
| by this fall.

Barsky Becomes OM/Morning
Host At WPTP/Philadelphia

Paul Barsky, a veteran of Phila-
delphia morning radio who entered
the scene in 1982 as the wakeup
host at former CHR WCAU-FM,
has inked a five-year contract as
OM/morning host with Beasley’s
'80s WPTP (96.5 The Point)/Phila-
delphia.

Barsky reports to PD Chuck Tisa
and, ultimately, GM Dave Don-
ahue, who said Barsky has been “a
legend in Philadelphia for nearly
two decades, and his sense of hu-
mor and great social responsibility
will make great additions to
WPTP”

Beasley President/COO Bruce
Beasley said, “Philadelphia is a leg-
endary radio market, and in the
two years since we launched The
Point, we have added to that legacy

wWWwWWwW americanradiohistorv com

by building a popular home for "80s
hits.

“Bringing a Philadelphia radio
tradition like Barsky on board al-
lows us to build on that founda-
tion and bring our listeners and
advertisers one of the most com-
pelling on-air personalities to have
emerged from this market. We
happily welcome Barsky to the sta-
tion and look forward to the excite-
ment he and his team can bring to
mornings in Philadelphia.”

After departing WCAU-FM in
1985 for similar duties at WLS-FM/
Chicago and, later, a stint as KRBE /
Houston’s morning host, Barsky re-
turned to Philadelphia in 1993 for
the wakeup slot at WPLY /Philadel-
phia. He most recently handled
mornings at WMMR /Philadelphia.

March 7, 2003 R&R @ 3
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Lynch Debuts
Sports/Talker
‘Mighty 1090’

After weeks of speculation by
San Diego media watchers, newly
formed Broadcast Company of the
Americas — headed by President/
CEO and veteran San Diego broad-
caster John Lynch — debuted a
new Sports/Talk format on Tues-
day on 50kw XEPRS-AM/Tijuana-
San Diego.

With a lineup consisting mostly
of former hosts from crosstown
Sports/Talker XTRA-AM, “The
Mighty 1090” will primarily target
San Diego sports fans, but XEPRS's
huge signal — once home to the
legendary Wolfman Jack — reaches

| north to Los Angeles and well be-

yond.

The move marks the second time
that Lynch, who will serve as GM
of the new station, has fired up a
Sports radio station from south of
the border. He introduced Sports/
Talk to San Diego in 1978 on XTRA-
AM as the flagship station of his
Noble Broadcasting Group, an 18-
station chain that he ultimately sold
to Clear Channel Radio. Since then
he has been involved in a number of
broadcast and other business ven-
tures, including heading up the now
defunct Catholic Radio Network.

Lynch says his decision to launch
a new locally programmed Sports/
Talker came after Clear Channel’s

XEPRS > See Page 51
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Emmis Buys Majority Stake
In Austin Cluster

Smulyan says TV spinoff will be delayed

By Joe Howard

R&R Washington Bureau
thoward@radioandrecords.com

arch wasn’t the only thing coming in like a lion this
week: Emmis Communications made two major state-
ments on Monday, first announcing its entry into a new
radio market, then saying that there will be a delay in
its long-discussed plans to spin off its television assets

into a separate company.

Emmis has agreed to purchase
50.1% of a six-station Austin clus-
ter — Oldies KEYI-FM, Triple A
KGSR-FM, News/Talk KLBJ-AM,
Rock KLBJ-FM, Alternative
KROX-FM and CHR/Rhythmic
KXMG-FM — from Sinclair Tele-
cable for approximately $105 mil-
lion in cash.

While Sinclair and LBJ Broad-
casting have owned five of the sta-
tions through a partnership since
1997, under the new deal Emmis
and Sinclair will co-own all six,

with Sinclair bringing KEY! into
the partnership.

With the deal Emmis will take
over daily operation of the sta-
tions, which Sinclair has been run-
ning since 1997. Sinclair will have
board representation in the part-
nership and retain a 49.9% inter-
est, but the agreement gives Em-
mis the option to buy Sinclair’s
stake in about five years.

Emmis CEO Jeff Smulyan said
the Austin acquisition won’t have
a material impact on the compa-

ny’s debt leverage. In 2002 the
Austin cluster had net revenue of
approximately $23.5 million and
cash flow of approximately $9.7
million.

Emmis To Delay
TV Spinoff

Although he has said the com-
pany was looking at a summer-
time spin of its television assets
into a separate business, Smulyan
told investors at the Bear Stearns
Media Conference in Palm Beach,
FL on Monday, “We are putting
that idea on hold.”

Noting that weak capital mar-
kets and geopolitical risks con-
tributed to the decision, Smulyan
said, “If we incurred the costs of

EMMIS - See Page 6

Live
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¢ See demonstrations in real time
® Ask questions and interact with Arbitron's

* New sessions every week

No waiting for trainer visits, no juggling schedules—just
information to help you tell your story to advertisers and
make more money. To check out this week's live sessions
go to Live Web Training at www.ArbitronTraining.com!
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Get the interaction and flexibility of on-site training with
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due immediately.

BUSINESS BRIEFS

Radio Unica Makes Bond Interest Payment

Radio Unica on Feb. 28 made a $9.3 million interest payment on
its 11.75% senior discount notes due 2006, avoiding a possible
default. In January R&R reported that the company had decided not
to make the payment on the original due date, Feb. 3, and would in-
stead use the 30-day grace period to meet with bondholders. Had Ra-
dio Unica not made the payment, the entire $158 million principal
amount on the bonds, plus accrued interest, could have been declared

Guild: Advertisers Have Adjusted To Uncertain Times

peaking Tuesday at the Bear Stearns Media, Entertainment & In-

formation Conference in Palm Beach, FL, Interep CEO Ralph
Guild told investors that advertisers have adjusted to the ever-chang-
ing economic and political climate and suggested that if a war with Iraqg
erupts, advertisers likely won't react by canceling ads. He said adver-
tisers learned after 9/11 that simply pulling spots can significantly hurt
business and that they should instead make adjustments like tweak-
ing ad copy and remaining sensitive to content.

Further, he believes that while advertising may be forced off the air
for a few days if war erupts, most advertisers will resume their regular
schedules after that period. He also cited a study from the Gulf War
that said consumers support companies that continue to run advertising

Continued on Page 6

R&R Stock Index

2/28/02

221103

This weighted index consists of all publicly traded companies that
derive more than 5% of gross earnings from radio advertising.

Change Since

2/28/03 2/28/02  2/21/03-2/28/03

R&R Index 235.82 195.07 19411  -17% 0.5%
Dow Industrials 10,106.13  8,018.11 7,891.08 -22% -1.6%
S&P 500 1,106.73 848.17 841.15 -24% -1%

SBS Sees Stron Q4
Despite Loss

Double-digit revenue growth for Saga;
outdoor writedown impacts NextMedia

g -

:i%panish Broadcasting System experienced a loss of

$2.1 million, or 3 cents per share, in Q4 2002, a decline
from Q4 2001’s loss of $1.2 million (2 cents) before
goodwill and income-tax adjustments and $2.9 million

(5 cents) after adjustments.

But ratings growth and other
improvements at stations in SBS’s
core markets of Miami, Los Ange-
les and New York helped revenue
increase 17%, to $35.7 million,
while broadcast cash flow rose
25%, t0 $15.9 million. Both figures
exceeded SBS’s Q4 guidance. Ad-
ditionally, SBS’s Q4 EBITDA
climbed 16%, to $11.9 million.

For full-year 2002, net revenue
climbed 15%, to $134 million; BCF
increased 25%, to $59 million; and
EBITDA improved 24%, to $45
million.

“Led by our stations in Los An-
geles, New York and Chicago, we
posted robust gains in audience
share in the fall 2002 Arbitron rat-
ings,” SBS Chairman/CEQO Raul
Alarcon Jr. said. "These ratings
advances, particularly in Los An-
geles, where we operate a leading
Hispanic radio cluster, bode well
for our ongoing revenues.

“This strong performance is di-
rectly attributable to our excellent
management, programming and
sales teams, who have created val-
ue and demand for advertising on

our stations while successfully
capturing revenue share from our
competitors in the L.A. market.”

Looking ahead, SBS expects Q1
2003 net revenue growth in the
7%-8% range and anticipates BCF
of $10 million to $10.3 million.

SBS’s Q4 bested the estimates of
Merrill Lynch analyst Keith Faw-
cett, who said the company’s
fourth-quarter net revenue beat
his prediction by $300,000 while its
EBITDA exceeded his prediction
by $800,000. He noted that in Q4
same-station sales and cash flow
for SBS jumped 17% and 27%, re-
spectively — far ahead of most
radio broadcasters.

While Fawcett expected SBS's
Q1 guidance to show a modest de-
celeration in sales due to war con-
cerns, he said the projected 7%-8%
sales gain in the forthcoming quar-
ter is still well above industry per-
formance.

Saga Radio Up In Q4
At Saga Communications,
double-digit increases during Q4

EARNINGS > See Page 6
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" TRANSACTIONS AT A GLANCE |

All transaction information provided by
BIA's MEDIA Access Pro, Chantilly, VA.
® KNGT-FM/Jackson (Sacramento), CA $24 million
* KABI-AM & KSAJ-FM/Abilene, KBLS-FM/North Fort Riley and
KSAL-AM, KYEZ-FM & KZBZ-FM/Salina, KS Undisclosed
* Regent/Clear Channel Multistate Swap $2.7 million plus
undisclosed property values
* WHTR-AM/Albany (Albany-Schenectady-Troy), NY $500,000
¢ KEOR-AM/Atoka, OK $350,000
* WSOX-FM/Red Lion (York), PA $23 million (reflects sale to :
Susquehanna) H
* WRRE-AM/Juncos, PR $625,000
¢ WOFE-AM & FM/Rockwood and WUFX-FM/Harriman
(Knoxville), TN $1.5 million
* KBIS-AM/MHighland Park (Dallas), TX $3.25 million
Full fransactions listings, posted daily, can be found at
www.radioandrecords.com.

DEAL OF THE WEEK

® KLBJ-AM & FM/Austin, KGSR-FM/Bastrop,
KROX-FM/Buda and KXMG-FM/Cedar Park
(Austin), TX
PRICE: $105 million
TERMS: Emmis has reached an agreement with Sinclair Tele-
cable to purchase 50.1% of the five-station group and to
purchase the company’s KEYI-FM/San Marcos (Austin), TX
outright for approximately $105 million in cash. Sinclair
and LBJ Broadcasting have owned the five stations listed
above through a partnership formed in 1997 as LBJS. Un-
der the new deal Emmis and Sinclair will co-own the sta-
tions. Sinclair had been running the stations, and Emmis
will now manage their day-to-day operations. Sinclair will
: have board representation in the partnership and retain a
49.9% interest. However, the agreement gives Emmis an
‘ option to buy Sinclair’s stake in about five years.
BUYER: Emmis Communications.
SELLER: LBJS Broadcasting LP
BROKER: Elliot Evers of Media Venture Partners

2003 DEALS TO DATE
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Continued from Page 4
during wartime. As for current conditions, Guild said pacings were solid in the first quarter and predicted that
the industry is on track for high-single-digit gains in 2003.

Entercom Expects Strong April, May

E ntercom said this week that it expects a strong April and May, in line with what other broadcasters have
predicted as March business is hampered by the ongoing threat of war. But Credit Suisse First Boston
analyst Paul Sweeney said, “March is building,” and noted in particular that Entercom continues to book busi-
ness for the month at a healthy rate. Additionally, March bookings are occurring more at the last minute than
usual, something Sweeney said may be occurring because “advertisers are trying to play it cute in terms of
avoiding the initial blitz of the war and its media coverage.” But Sweeney warned that pacings into April and
May, while strong, are still very early and said the softer pacings will extend beyond March if war uncertainty
lingers into April.

Redstone, Mays On Forbes List Of World’s Richest People

V iacom Chairman/CEO Sumner Redstone and Clear Channel Chairman/CEQ Lowry Mays appear once
again this year on Forbes magazine's list of the world’s richest people. The 2003 list finds Redstone at
No. 26, with a net worth of $8 billion, and Mays at No. 348, with a net worth of $1.2 billion. Clear Channel co-
founder Red McCombs is close behind Mays; his net worth of $1.1 billion places him at No. 386 overall. Other
media-industry heavies on the list: Paul Allen (No. 4, $20.1 billion), Rupert Murdoch (No. 54, $5.5 billion), Philip
Anschutz (No. 62, $4.9 billion), Michael Bloomberg (No. 63, $4.8 billion), David Geffen (No. 3, $3.8 billion),
Jean-Claude Decaux and family (No. 177, $2.2 billion), Sam Zell (No. 222, $1.8 billion), Richard Branson and
Ed Gaylord (tied at No. 236, $1.7 billion each) and Mark Cuban (No. 329, $1.3 billion).

Analyst: Clear Channel Too Conservative In Q1 Guidance

IBC World Markets analyst Jason Helfstein said last week that, assuming a war does not occur until late

Q1 — as most radio-company guidance has assumed — Clear Channel’s Q1 EBITDA guidance of $370
million-$390 million “appears too conservative.” A more appropriate range, he believes, would be $380 million-
$395 million. “Clear Channel's revenue guidance does not assume a war, 5o neither should its EBITDA guid-
ance,” Helfstein said. Clear Channel's Q4 results came in ahead of those predicted by Merrill Lynch's Keith
Fawcett, who said better-than-expected outdoor resuits and optimistic Q1 guidance for that division signal a
rebound to Wall Street. Meanwhile, Clear Channel’s Q4 consolidated revenue, EBITDA, earnings per share
and free cash flow per share all came in ahead of Credit Suisse First Boston analyst Paul Sweeney's esti- ;
mates, thanks to what Sweeney called strong revenue growth in the outdoor division and better-than-expected
expense control at Clear Channel Radio.

Regent, Clear Channel Swap Clusters

egent is trading its WEBC-AM, KBMX-FM, KKCB-FM & KLDJ-FM/Duluth, MN and $2.7 million cash for
Ciear Channel's WGBF-AM & FM, WDKS, WKRI & WYNG/Evansvilie, IN. A year ago Regent had no
presence in Evansville, ranked market No. 157 by Arbitron, but in August 2002 it obtained WBKR & WKDQ/

AFTRA Announcers At WKTU, WLTW Reject CC Proposals

n a letter to Clear Channel signed by every WKTU & WLTW/New York air talent, the personalities rejected
Clear Channel's proposal to protect only three dayparts from voicetracking at the stations. Negotiations be-
tween AFTRA and Clear Channe! have been going on since December 2000. According to the union, Clear
Channel originally sought concessions that would have resulted in the departure of 80% of the broadcaster’s

Continued on Page 16

Evansville and nearby WOMI/Owensboro, KY as part of its $62 million deal for 12 stations from Brill Media; Da”als fo Date,' $524,085,w5

that deal closed on Feb. 24. Regent and Clear Channel will immediately begin operating their new acquisi- _ .

tions via LMAs. The deal gives Clear Channel its first stations in Duluth, Arbitron market No. 202. ; . (Last Year: §5,437,913,106)
Dollars This Quarter: $524,085,005

Stations Traded This Year:

Stations Traded This Quarter:

(Last Year: $276,180,711)

153
(Last Year: 820)
153

(Last Year: 114)

Fog ey

Earnings
Continued from Page 4

were seen in the radio division of
the Michigan-based broadcaster.
Radio revenue climbed 17% dur-
ing the quarter, to $27.8 million,
and 10% for the full year, to $102.4
million. Radio BCF rose 16% in ()4,
to $10.2 million, and 10% in 2002,
to $38.2 million.

On a same-station basis, radio
revenue was up 10% in Q4 and 4%
in 2002, while BCF grew 14% in Q4
and 6% for the year.

For Saga as a whole, free cash
flow jumped 77% in Q4, to $5.5
million, and 33% for the full year,
to $16.7 million. Q4 net income in-
creased from $2.5 million (12 cents
per share) to $4.1 million (19
cents). Saga’s full-year profit
climbed from $8.6 million (41
cents) to $14 million (66 cents); pro
forma net income in 2002 was
$10.6 million (51 cents).

In Q1 2003, Saga expects net
revenue of $26 million-$27 mil-
lion and BCF of $7.5 million-$8
million. For all of 2003, Saga ex-
pects a 3%-5% increase in net

revenue and a 4%-6% rise in BCF.

Although Saga’s radio stations
saw impressive growth during
4, the company has held off on
adopting HD Radio and post-
poned initiating a stock-buyback
plan. CEO Ed Christian said dur-
ing last week’s conference call
with investors that Saga won'’t be
taking advantage of iBiquity’s ear-
ly-sign-up plan for HD Radio,
which offers broadcasters a break
on licensing fees.

“We are waiting for penetration
of sets before we invest the capi-
tal, and that could be years for
us,” he said. “We will be later
rather than early.” Additionally,
Christian said that while the com-
pany supports iBiquity’s efforts,
he wants to wait and see what
happens with the ongoing testing
of HD Radio’s performance at
night.

Meanwhile, Saga CFO Sam
Bush said that while Saga re-
mains committed to a stock-re-
purchase program under the
right circumstances, the company
did not buy back any of its stock
during Q4.

NextMedia Losses Widen

A writedown on outdoor busi-
ness negatively impacted Next-
Media during Q4 2002. The Colo-
rado-based company’s net loss
widened in the quarter from $3.4
million to $27.2 million due to a
$43 million noncash goodwill im-
pairment associated with some of
its outdoor assets.

NextMedia executives believe
the outdoor assets offer significant
long-term value but said that dif-
ficult advertising conditions and
the outdoor division’s overall 2002
performance led to the loss. For
NextMedia’s radio division, net
revenue increased 19%, to $20 mil-
lion, while BCF climbed 35%, to $8
million. Qutdoor-division net rev-
enue rose 1%, to $7.8 million.

For the year, NextMedia’s net
loss expanded from $10.9 million
to $53.4 million. 2002 radio-divi-
sion net revenue was up 15%, to
$74 million, and BCF grew 26%, to
$28.6 million. Full-year outdoor-
division net revenue decreased
5%, to $30.1 million.

By Joe Howard, with additional re-
porting by Adam Jacobson.

Emmis
Continued from Page 4

splitting now, we might end up
with two small-cap companies
that would have a tremendous
amount of cost laid on top of
them. We looked at some of the
costs, and we looked at the world,
and we said, ‘This is silly.” This
business is working well, so let’s
make sure our people stay fo-
cused on making these trains run
on time.”

Smulyan added that regulatory
uncertainty also played a role.
“The FCC has promised us thatby
late spring — some people define
late spring as October, but I prefer

wwWwW americanradiohistorv com

to think that it’s earlier than that
— there will be guidance in the
[media-ownership] rules,” he said.
“We think that will affect the on-
going future of our businesses.”

Smulyan noted that Emmis has
hoped all along to complete a ma-
jor strategic acquisition that would
make the spinoff more natural, but
absent that had considered split-
ting the businesses this summer,
when the tax hit would be less-
ened. Although that idea has been
abandoned, Smulyan said Emmis
hasn’t given up on a split. “This
doesn’t mean that we're not talk-
ing about ultimately having sepa-
rate companies,” he said. “That is
not the case.”

Analyst Downgrades
Emmis

Emmis’ announcements prompt-
ed Merrill Lynch analyst Marc
Nabi to lower his rating on the
company from “buy” to “neutral.”

Nabi said the Austin deal will
dilute the company’s fair market
value and that the increased lever-
age the deal creates in Emmis’ fi-
nancial condition, combined with
the high multiple the company is
paying, may hurt the broadcast-
er’s stock performance. Addition-
ally, he cited uncertainty about
Emmis’ TV strategy. “These two
announcements,” Nabi said, “alter
the near-term performance of the
stock.”
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To register and for the most
up-to-date information,
visit www.nab.org/conventions/nab2003

Conferences: April 5-10 THE WORLD’S LARGEST
Exhibits: April 7-10 ELECTRONIC MEDIA SHOW

April 5-10, 2003 - Las Vegas, NV
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NETWORK
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DNLY ONE

...And He's On Your Station!

"...no doubt Rush Limbaugh rules the airwaves."
-Howard Kurtz, CNN/Washington Post

"Limbaugh is an American institution...he's never been
ignored since his syndication went national in 1988."

-Daily Telegraph, London

"They are Ie ' mi _ W'th an eStlmated

mverful voice in American politics."
" okaw,‘ NBC News, Election Night Coverage with Rush Limbaugh

He continues to be identified as the Standard of Broadcast Excellence. There's only one
Rush Limbaugh and he's committed, more than ever, to radio and your station.

www americanradiohistorv com
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Win Listeners Through

Motivation, Not Manipulation

Turn fans into stars — and P1s — in a world of wobbly ratings

By John Parikhal

You don’t have to be a futurist to know that Arbitron’s measurement problems
are going to get worse instead of better over the next few years. And if you are one
of the managers or PDs who is being asked to do more with less (as almost every-
one is), there are a few things you can do to make life easier and give yourself a
better shot at the Arbitron roulette table. But first, we have to understand what’s
going on with Arbitron and radio.

Let's begin with common sense.
The two largest radio companies are
on record as saying they
want to pay Arbitron
less. They haven't said,
“We want more accurate
ratings,” or, “Let’s see
how we can get better ac-
curacy with more effi- |
cient spending.” Nope, !
they just want to pay
less.

This presents a poten-
tial conflict. After all, Arbitron is a
publicly traded company, and it
wants to make as much money as
possible by charging as much as it
can and spending as little as it can.
Justlike the radio companies. That's
the new Wall Street reality.

In addition, Arbitron is focused
on developing the Portable People
Meter, a system that has the poten-
tial to provide much more accurate
ratings — if the sample size is big
enough and the technological and
social hurdles can be cleared. Time
for common sense again: Who's go-
ing to pay for it?

Bigger samples and new technol-

John Parikhal

ogy will cost a lot more, especially
in a world that has caller ID and in
which the average person
is sick to death of telemar-
keting and the other
home-invasion marketing
techniques that have ex-
ploded over the past few
years.

While the People Meter
is being developed, there
is the problem of horrible
ratings wobbles right now
— wobbles that are being made
worse by Arbitron’s experiments
with black and Hispanic household
flooding and compensation. Does it
make any sense when you see a
white-targeted Rock station lose two
share points in one book, then sud-
denly gain them back a few months
later? What happened? Did all the
white rockers go on vacation or turn
off their radios, then suddenly tune
in again?

Yet most of the overworked man-
agers and PDs just shrug helplessly
when this happens and hope they
get lucky with the next roll of the
dice. A professor of undergraduate

statistics would give an F to anyone
who designed and used such a sys-
tem; yet the multimillionaires who
run the radio business think it needs
no improvement, and the advertis-
ers who use the system just live with
it, because they don't really care.

Treat fans like stars,
not like objects to bhe
manipulated by
gimmicks and
meaningless
phrases.

Common sense says that one of
two things has to happen in order
to get more accurate ratings: Either
Arbitron makes less money (and its
stock price falls), or the radio groups
pay more. And the latter is not go-
ing to happen, because we've
learned one thing over the past few

MANAGEMENT MIARKETING SALES

today!

It’s R&R Industry Achievement
Awards Nominations Time!

The R&R 2003 Industry Achievement Awards nomination ballot that
appeared in last week’s issue is your opportunity to recognize a GM
of the Year in three categories (markets 1-25, 26-100 and 101-plus),
as well as a Marketing Director of the Year. You can even nominate
yourself! Just complete and mail in the form by March 10, 2003. Those
receiving the most nominations in each of the award categories will
appear on the final ballot, which will be distributed in April. Do it

years of consolidation: The Wall
Street sharks don't care about the
long-term health of any business,
and they drive the stock price down
on any business that invests past the
next 90 days.

That means there will be a lot of
talk and not a lot of action in im-
proving ratings for at least the next
few years, and maybe a lot longer.
And that means your success will be
based on winning a battle in which
a few listeners make a big difference.
So, what do you do?

First, make sure your cume is as
big as possible. Aslong as people are
tuning in, you have a chance to build
stronger relationships with them.
Cume recall can be strengthened by
targeted TV, compelling billboards,
benefit-driven direct mail and even
some forms of contesting, It can also
be strengthened by word of mouth
if people tell their friends a station
is great or is “sounding better late-
ly.”

In addition, make sure you devel-
op a passionate core audience. Give
them something really special and
try to develop habitual listening.
Benchmark features are a huge ad-
vantage in developing this impor-
tant group of Pls.

Because of the lower response
rates these days, it’s risky to rely too
much on Pls. If you don’t have
enough of them, you can experience

extreme ratings wobbles. Arbitron’s
research explains this when it re-
minds us that about 30% of a radio
station’s audience — the P1s — cre-
ates 70% of the total listening. In oth-
er words, stations that create loyal,
passionate fans have the fuel to
power bigger ratings.

How do you do increase cume
and convert more listeners to P1s?
Promotional genius John McGhan
said it was simple: “Think like a fan,
and make everybody a star.”

Manipulation
Doesn’t Work

We have discovered that, for
many stations, identifying and cap-
turing listeners is easier than keep-
ing them. That’s because many sta-
tions, somewhere along the way,
forget to treat listeners like stars.

As imaging guru Nick Michaels
says, “The trouble starts when the
PD wants a listener to solve the PD's
problem rather than having the PD
solve the listener’s problem.” The
PD’s “problem” is simple: He or she
wants to get more listeners and have
them listen longer and then remem-
ber to write it down in their Arbitron
diaries. The PD may try to solve that
problem with lifeless commands
and slogans, such as:

“We play all your favorites so you
can listen longer at work.”

Continued on Page 12
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10 Tips To Great Promos

Great promos not only make a station sound better,
they capture the stationality that sets the station apart
from its competition and makes it sizzle with excite-
ment. Produced promos heighten listener attention and
help them feel involved. In short, station production
should get noticed, hold attention, capture the attitude
of the format and sell important listener benefits. To
strive for promo greatness, consider these suggestions:

© Sell benefits, not features.

ence the prize. Give examples in real

What will the prize do for
the winner? How does
the contest benefit the lis-
tener? What advantage is
offered over your com-
petitor?

Ask the listener to
make a desired action in
the promo; “ask for the
order,” 50 to speak.

@ Makethestation the
star. Sponsors don't give away priz-
es — the station does. Talent should
use the station name in contest pro-
mos, not “we are” or “I'm award-
ing.”

© State the concept of winning
first. Do it in listeners’ terms, not the
station’s or the talent’s terms. Com-
municate more effectively and focus
on the audience. Instead of saying,
“We're giving away,” say, “You'll be
flying to Miami to see Nelly in con-
cert.”

O Tell believable stories in pro-
mos about what it's like to experi-

John Lund

terms. Avoid overused
superlatives like best or
greatest.

© Keep it simple and
short; be compelling, but
time-efficient. Sell the siz-
zle. Don’tgive all the con-
test details in one promo.
Sell continued listening
for more details. Do a
rules promo and offer
written rules at the station or on the
website.

® Don't be too serious. Make
promos fun, upbeat, creative and
natural. Don't let a promo sound
like a commercial. It needs to paint
a picture and contain an element of
emotion.

© Promos need to be a certain
length only if they are filling net-
work time slots. Otherwise, the
shortest promo that gets the job
done is better than being a slave to
:60s.

O Air promos first in the stopset

By John Lund

to take advantage of highest aware-
ness and greatest cume.

© Keep promos fresh. Begin with
at least three versions of a produced
promo, and replace one of the three
every day. That way, listeners will
geta variety of sells for your promo-
tion. Several promos with a com-
mon theme will have better impact,
allowing the listener to build under-
standing and acceptance of the pro-
motion. Live and recorded promos
and shorter live liners should be
updated often — at least twice per
week. Sell the major station promo-
tion several times an hour, not just
once an hour.

® Commit to one produced stra-
tegic positioning promo an hour.
This is not a sales-related promo or
one for the morning show. It should
use audio clips of songs to showcase
vour music essence — the main rea-
son people tune to the station.

John Lund is President of
The Lund Consultants to
Broadcast Management and
Lund Media Research, a full-
service muitiformat radio
consulting and research firm
in San Francisco. Reach him
at 650-692-7777, by e-mail at
john@Ilundradio.com or
through www.Lundradio.com.
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preference match.

will know what you're doing is you.

‘Our Customers Don’t
Listen To Your Station’

This objection can be difficult to overcome, because the
business prospect has an ingrained, if false, perception
about your station and its customers. Here's how to re-

1. Now that's an interesting statement. is your perception based on
experience, or is it based on what someone has told you?

2. Who do you think your customers listen to? Why?

3. Let's talk specifically about who your customers are. How old are
they? How far do they drive to get to your store? What are your “hot”
ZIP codes? How much do they spend on an average visit? What is the
frequency of visits in a typical week? In a month? | haven't told you this
yet, but our listeners tend to be the most foyal customers in their age
groups. Our only objective is to convince them to come to you just
once. After that, you don’t need our station if you don't feel we're a

4. You know, many of our largest advertisers felt the same way the
first time we spoke to them. Here's what they found out about our
listeners and their customers (offer support).

5. Let me show you how many do. F'll run five free ads next
Tuesday saying that anyone who comes in to your stores during that
time will get a $50 bill — no purchase necessary.

6. You and | may not fove the station. However, t can guarantee
you some of your customers do. Just how many is not as important.
But doing business without advertising on our station is like winking at
your (wife, husband, girl/boyfriend) in the dark. The only person who

7. Many of our listeners don't shop with you because you aren’t
talking to them. You know, people go where business is invited. When
was the last time you went to a party without being invited?

b
. I
=~ )

By Irwin Pollack

Boston-based radio sales and management trainer Irwin Pollack
provides hands-on, results-oriented seminars and in-house consulting
for clusters and individual stations. He can be reached toll-free at 888-
723-4650 (RADIO 50) or through www.irwinpollack.com.

Win Listeners
Continued from Page 10

“Listen at 7:20 and we will give
you the name of three songs. Write
them down, then listen all day for a
chance to win.”

“Be the 107th caller to qualify for
atrip.”

How many real listeners sit
around saying, “1 really want to lis-
ten longer at work than I do right
now”? How many say, "Gosh, |
can't think of anything I'd rather do
than tune inat a predetermined time
to write down songs so that I might
win something later if | happen to
be listening at the exact right time
and not actually doing my job.”

More often, thev tend to say, “1
dialed hundreds of times and never
got through, and then | was caller
106 and my friend who was 107 only
qualified for the prize and she nev-
er got anything.”

These fans were not treated like
stars. They were treated like objects
to be manipulated by gimmicks and
meaningless phrases. Manipulation
is not effective when you want to
create long-term, loyal listeners, yet
radio is leaning toward more and
more contests and promotions that

try to solve the PD’s problem with-
out putting it in the listeners’ terms.
No wonder listeners are less loyal
and tend to push buttons relentless-
ly “just looking for a song | like.”

Think Like A Listener

So how do you change this world,
where listeners are starting to treat
radio even more like a commodity?
Use more imagination and anticipa-
tion, and think like a listener. They

turn on the radio for entertainment.
Although some choose talk as enter-
tainment, music is the biggest slice
of entertainment they want. It's far
more important than what's be-
tween the records. The rest of the
station — what’s between the
records — supports the music, not
the other way around.

Recently, promotional wizard
Beau Phillips reminded me of one of
the great fan-building tricks of all

win a prize. Make it easy for them.

their mother.

listeners with theater of the mind.

How To Make Listeners Stars

* Respect listeners’ time and energy. Don’'t make them speed-dial
just to get a busy signal. Don’t make them bark out your stogan if they

* Make them special. Give them something for nothing. Send
flowers or a gift to the office on their birthday without forcing them to do
anything for it. Put them on the air for 10 or 15 seconds with their
feelings about something that matters. For example, use listeners in
sound bites sprinkled around the music on Mother's Day, with the “star’
telling fellow listeners the most important thing they ever learned from

* Share and build their anticipation. Create an honest buzz around
something listeners are waiting for. Depending on your audience, it
could be anything from Leonardo DiCaprio’s impending visit to your
town to the opening of a new Krispy Kreme store.

* Love what they love. Share the excitement. Be a fan too. Don't let
on that you get free tickets and don’t even go out anymore. Seduce

www americanradiohistorv com

time, and we were amazed at how
few stations still do it. When Metal-
lica (or any other star performer) are
on tour, the tickets sell out fast. Lis-
teners anticipate the upcoming
show. They get excited.

Radio stations can create huge
buzz from this by doing live concert
reports from the city or cities that
Metallica are in during the week
prior to their appearance in your
town. It goes like this: “Here at
KKRP/Denver, we are really excit-
ed about Metallica’s show Friday
night. We've given away 100 pairs
of tickets so far. Now, we are on the
phone with fan Lee Williams at
WVUU/Pittsburgh with a live re-
port on a couple of amazing high-
lights from last night's show.” Cut
to a brief, excited report about the
audience reaction to something
from the show. Lee Williams be-
comes a star too.

If vou go live for three or four
days or nights (the daypart should
be artist- and format-appropriate)
leading up to the concert, you will
own the concert and the artist in the
minds and the hearts of the listen-
ers. It is entertaining for those who
don’t go to the show, and it makes
the station seem bigger than life. It's

also a lot more effective than 100 rep-
etitions of a tired slogan like “No
one plays more Metallica than
KKRP” or “Denver’s Metallica sta-
tion.”

Some PDs think that this type of
feature might slow the station down
or create tune-outs, vet they let
moming and even afternoon jocks
ramble on because they think that
those davparts can stand more talk.
The only reason a radio station
should talk is to be entertaining.
Then the listener cumes in and stays
in — and often converts toa P1.

If you are cluttered with tune-out
sales promotions or formulaic na-
tional promotions and contests, it
will be harder to do what the listen-
er wants — unless you take those
tired formulas and repackage them
into entertainment that really engag-
es the listeners.

John Parikhal, CEO of Joint
Communications, is a global
teader in media strategy and
implementation. His company
specializes in identifying,
capturing and keeping audiences.
He can be reached at 203-656-
4680 or parikhal@aol.com.
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PART Two OF A THREE-PART SERIES

2003 Promotional
alendar: April-August

To help your promotion and sales cepartments get a head start, this week we continue our clip
'n’ save series with all the official days and weeks of 2003, courtesy of the RAB.

April

Alcohol Awareness Month

Animal Cruelty Prevention Month

Cancer Control Month

Couple Appreciation Month

Informed Woman Month

International Amateur Radio
Month

International Customer Loyalty
Month

Keep America Beautiful Month

Mathematics Education Month

National Autism Awareness
Month

National Child Abuse Prevention
Month

National Humor Month

National Lawn and Garden Month

National Parkinson’s Awareness
Month

National Pecan Month

National Pet First Aid Awareness
Month

National Poetry Month

National Sexual Assault
Awareness Month

National STD Education and
Awareness Month

National Smile Month

National Soft Pretzel Month

National Woodworking Month

National Youth Sports Safety
Month

Soyfoods Month

Tacxle Your Clutter Month

World Habitat Awareness Month

1 April Fool's Day
1 National Fun Day at
Work

1-7 Golden Rule Week

1-7 Laugh at Work Week

1-7 Medication Safety Week

1-7 Testicular Cancer
Awaraness Week

4/1-5/4 National Kite Month

4/1-9/30 Home Improvement

Time

2 International Children’s
Book Day

2 Reconciliation Day

4-6 Alcohoi-Free Weekend

6 Anniversary of first
modern Olympic
Games (1896)

6 Check Your Batteries
Day

6 Daylight Savings Time
Begins

6-12 National Library Week
6-12 National Week of the

Ocean

7 National Workplace
Napping Day

7 No Housework Day

7 World Health Day

7-13 National Public Health
Week

8 International Feng Shui
Awareness Day

10 National Alcohol

Screening Day
10 National Siblings Day
10 Salvation Army
Founder’'s Day (1829)
10 National D.A.R.E. Day

11 Barbershop Quartet Day
11 National Youth Service
Day

13 Palm Sunday

13-19  National Garden Week

13-19  National Organ & Tissue
Donor Awareness
Week

13-19  National Women'’s
Nutrition Week

14-18  National Credit
Education Week

14-20  Young People’s Poetry
Week

14-21  Jewish Heritage Week

15 First McDonald's opens
(1955)

16 Income Tax Day

17 Passover (starts

sundown on 4/16)
17 Maundy Thursday

18 Pet Owner’s Indepen-
dence Day

18 Good Friday

19 Husband Appreciation
Day

20 Easter Sunday

20-26  Administrative Profes-
sionals Week

20-26  National Crime Victim's
Rights Week

20-26  National Karaoke Week

21-25  National Playground
Safety Week

21-27 Egg Salad Week

21-27  National Park Week

21-27  National Wildlife Week

21-27  National Window Safety
Week

21-27  National TV Turnoff
Week

22 Earth Day

23 Administrative Profes-
sionals Day

24 Take Our Children to
Work Day

26 National Arbor Day

27-5/3 National Volunteer Week
28 Kiss Your Mate Day
30 Hairstylist Appreciation
Day
30 International Walk Day
May

Asian Pacific American Heritage
Month

Clean Air Month

Get Caught Reading Month

International Dental Awareness
Month

Melanoma/Skin Cancer Detection
and Prevention Month

hlational Allergy/Asthma
Awareness Month

Mational Arthritis Month

Mational Barbecue Month

Mational Bike Month

Mational Book Month

Mational Correct Posture Month

Mational Egg Month

Mational Hamburger Month

Mational Hepatitis Awareness
Month

National High Blood Pressure
Education Month

National Mental Health Month

National Moving Month

National Osteoporosis Prevention
Month

National Physical Fitness and
Sports Month
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National Prom Graduation Safety
Month
National Salsa Month
National Scholarship Month
National Shoes for Orphans
Month
National Sight Saving Month
National Stroke Awareness
Month
Older Americans Month
Women's Health Care Month
Young Achievers Month
1 May Day
New Homeowner's Day
Stepmother’s Day
National Prayer Day
Sibling Appreciation Day
Kentucky Derby
10 National Safe Kids Week
National Weather
Observer's Day
4 Relationship Renewal
Day
4-10 Goodwill Industries
Week
4-10 National Emphysema
Awareness Week
4-10 National Pet Week
4-10 National Suicide
Awareness Week
4-10 National Wildflower
Week
4-10 Small Business Week
4-10 Teacher Appreciation

AW WNDND

Week

5 Cinco de Mayo

5 Melanoma Monday

5-10 Astronomy Week

6 No Diet Day

6 National Teacher Day

6-12 National Nurses Day and
Week

7 National Anxiety
Disorders Screening
Day

8 No Socks Day

8 World Red Cross Day

10 National Small Business
Day

10-18 National Tourism Week

11 Eat What You Want Day

11 Mother's Day

11 National Clergy Day

11-17  National Nursing Home
Week

11-17  National Police Week

11-17  National Running and
Fitness Week

11-17  National Transportation
Week

12-18  National Etiquette Week

12-18  National Stuttering
Awareness Week

14 National Receptionist
Day

15 Peace Officer Memorial
Day

16 National Bike to Work
Day

16-26  International Pickle
Week

17 Armed Forces Day

17 Preakness Stakes

17-23  National Safe Boating
Week

18 International Museum
Day

18-24  National New Friends,

wwWwW americanradiohistorv com

Old Friends Week
19 Victoria Day (Canada)
19-25 Buckle Up America!
Week
National Backyard
Games Week
21 National Employee
Health and Fitness
Day
22 National Maritime Day
23 Morning Radio Wise Guy

19-26

Day
23 World Turtle Day
24 International Jazz Day
25 National Missing

Children’s Day
26 Memorial Day

28 National Senior Health
and Fitness Day
31 World No-Tobacco Day
June

Adopt-a-Shelter Cat Month
Children’s Awareness Month
Dairy Month
Fireworks Safety Month
Gay and Lesbian Pride Month
International Men’s Month
National Candy Month
National Iced Tea Month
National Rivers Month
National Rose Month
National Safety Month
Sports America Kids Month
Perennial Gardening Month
Turkey Lovers’ Month
Student Safety Month
Vision Research Month
1 National Cancer
Survivors Day
1-7 International Volunteers
Week
-7 Stepparents Week
1-9 National Fishing Week
4 National Hunger
Awareness Day
National Tailors Day
World Environment Day
Belmont Stakes
National Trails Day
13 Black Single Parent’s
Week
8 Abused Women and
Children's Awareness
Day
8-14 National Flag Week
8-14 Meet a Mate Week
9-15 National Credit
Awareness Week
9-15 National Little League
Baseball Week
9-15 National Men’s Health

NN~No s

Week

13 Dollars Against Diabetes
Day

14 Family History Day

14 Flag Day
15 Father's Day
18 National Splurge Day

21 Baby Boomers
Recognition Day

21 Pick Up Some Litter Day

21 Summer begins

22 America’s Kids Day

22-28 National Cheese Week

22-29 Amateur Radio Week

23 Let It Go Day

27 Decide to Be Married
Day

27 National HIV Testing
Day

6/30-7/6 Special Recreation
Week

July

Anti-Boredom Month

Cell Phone Courtesy Month

National Baked Bean Month

National Bison Month

National Blueberry Month

National Hot Dog Month

National Recreation and Parks
Month

1 Canada Day

2 “| Forgot” Day
3 Stay Out Of The Sun
Day

7/3-8/15 Air Conditioning
Appreciation Days

4 Independence Day

6-12  Take Charge of Change
Week

7 Father-Daughter Take a
Walk Together Day

7-13 Nude Recreation Week

13 Embrace Your Geek-
ness Day

13-19 National Therapeutic
Recreation Week

17 Disneyland opened
(1955)

20 National Ice Cream Day

21-27 National Independent

Retailers Week
23 Hot Enough For Ya Day
24 Cousins Day

25-31 National Salad Week
27 Parents’ Day
31 Mutt's Day

August

Admit You're Happy Month
Children’s Vision and Learning
Month

National Back-to-School Month
National Inventors’ Month
National Win With Civility Month
Women's Small Business Month

1

1-7
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10
10-16

10-17

12

15

16
17-23

18
18

18-24

21

22
22-29

25

25-31

25-31

26

28

29

8/31-9/1

Respect For Parents
Day

Simplify Your Life
Week

World Breastfeeding
Week

Friendship Day

National Kids Day

National Mustard Day

Sisters’ Day

Coast Guard Day

Psychic Week

National Night Out

National Fresh Breath
Day

National Pamper
Yourself Day

Treasure Your
Customers Day

Admit You're Happy
Day

Work Like a Dog Day

National Garage Sale
Day

Spoil Your Dog Day

National Resurrect
Romance Week

Don't Wait —
Celebrate! Week

International Youth
Day

National Relaxation
Day

Vinegar Day

National Friendship
Week

Bad Poetry Day

Stay Home With Your
Kids Day

National Aviation
Week

National Forgiveness
Day

Be an Angel Day

National Save Your
Smile Week

Kiss and Make Up
Day

Be Kind to Humankind
Week

National Empower-
ment Week

Women'’s Equality
Day

Anniversary of radio
commercials (1922)

More Herbs, Less Salt
Day

Jerry Lewis MDA
Telethon
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The Cat Comes Back

Roxio reveals plans for Napster; Bertelsmann sued for

letting the P2P live

All there is to Napster at the moment is aname, a one-
page website and a few boxes of mugs and T-shirts sit-
ting in a closet at Roxio. But the cat’s on its way back: The
CD-software maker that bought the original peer-to-peer
has revealed what it has in mind for its new pet. Mean-
while, though the independent Napster is no more, its
greatest gift, that of inspiring litigation, lives on.

Roxio’s plans are pretty much as
expected: It hopes to relaunch Nap-
ster as a paid service (cue bitter
laughter from the general direction
of Germany). Roxio CFO Elliot Car-
penter told reporters that the new
Napster should be up and running
by the end of the year and that it
hopes to offer the broadest range of
artists at a good price.

As the leading maker of consum-
er CD-bumning software — Carpen-
ter mentioned the Napster plans at
an eventcelebrating the launch of the
jazzy new Easy CD & DVD Creator
— Roxio is not one of the record la-
bels’ favorite companies. But EMI,
the most flexible and tech-savvy of
the majors, made a deal with Roxio
when it was handing out burn licens-
esat theend of last year, and Carpen-
ter says his company is negotiating
with the other big label groups.

Roxio is already a distributor of

the legal label-backed service press-
play, and all the majors are begin-
ning to loosen their licensing poli-
cies a little, so perhaps being an en-
abler of CD burning isn’t too great
a handicap to overcome. So, Roxio
has run out and gotten itself a big-
ger one: Shawn Fanning,

That's right, Roxio has brought on
board as a consultant the man who
founded Napster and whose cheer-
ful intransigence as CEO of that
company so damaged the digital-
media industry that it may never
really recover. Fanning himself re-
mains one of the most loathed fig-
ures in the industry with which Rox-
io needs to make deals.

One would think Roxio would be
eager to distance itself from Nap-
ster’s outlaw days, but the folks
there must think Fanning has some-
thing they can use (they couldn’t
believe he has any credibility among

and won't be burnable to CD.

¢ AOL has launched MusicNet on AOL, offering on-demand
streaming, tethered downloads and burns of about 250,000 tracks,
including titles from all five major label groups. MusicNet on AOL is
a premium add-on for AOL subscribers, offering a $9 standard
plan with unlimited streams and tethered downloads and an $18-a-
month premium plan that includes 10 burns to CD each month.
MusicNet, whose backers include AOL Time Warner, Real, EMI
and Bertelsmann, has been around since 2001 and was tested
with AOL subscribers about a year ago, but catalog and technolo-
gy problems delayed the official launch of the AOL-specific
version. Other digital-music services, like label-backed pressplay
and independent Listen.com, already offer a la carte dollar
downloads to their subscribers, and AOL says it plans to eventually
offer the same to MusicNet on AOL users.

* Sony, which is already a backer of pressplay, has acquired a
4% stake in rival digital-music service MusicNet. In other news,
MusicNet has become the first legal service to offer tracks
controlled by Maverick Records, whose roster includes Michelle
Branch, Alanis Morissette and The Deftones. The Maverick tracks
will be available initially only as streams and tethered downloads

* RealNetworks is now a minority owner of Listen.com, which
will begin using Real's technology as the primary platform for its
Rhapsody digital-music service. Listen.com is an independent
service — that is, a service with no major-label backers — which
offers on-demand streams and CD burns.

By Brida Connolly
Associate Managing Editor

the file-sharing kiddies, could
they?). Unfathomable as its choice of
consultants may be, best of luck to
the Roxio-Napster hybrid. Roxio is
a long-standing leader in its own
industry, and, if it can get the licens-
es, perhaps it'll be the one to finally
figure out how to make a success of
legal digital music.

A New Cat Suit

You can’t sue Napster anymore,
but there’s a lot of leftover litigious
energy that needs an outlet, and
what will certainly be the first of
many Napster-related suits
against German multimedia giant
Bertelsmann has been filed. Song-
writers and music publishers in-
cluding the legendary Jerry Leiber
and Mike Stoller have asked for
class status for a group of about
150,000 rights owners on the pub-
lishing side who want to sue Ber-
telsmann for keeping Napster
alive long after they think it would
have died on its own.

The publishers theory is that be-
cause it financed Napster, eventual-
ly putting in about $90 million, Ber-
telsmann shares responsibility for
the copyright infringement that took
place between its October 2000 in-
vestment and July 2001, when Nap-
ster finally turned off the servers.

Bertelsmann got entangled with
Napster with the notion of eventu-
ally operating it as a paid service but
maintains that it at no point owned
or ran the company. Indeed, Napster
filed for bankruptcy as part of a Ber-
telsmann buyout deal that was ulti-
mately not allowed by the bankrupt-
¢y court.

If class status is approved and the
suit proceeds, the publishers plan to
seek damages in the astonishing
amount of $17 billion. By way of per-
spective, the music and movie in-
dustries recently reported that they
believe they collectively lost $9 bil-
lion in business to infringement
worldwide in 2002. And it gets bet-
ter: The Financial Times reports that
EMI, which, along with its record
labels, is a power in the music-pub-
lishing business, is monitoring the
publishers’ suit against Bertelsmann
and could ask to join in.

The independent Napster used
up its ninth life in bankruptcy court,
but somewhere there’s a head-
phoned ghost smiling beneath its
little whiskers. Evendead and gone,
Napster is still stirring up trouble.
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If you piay CDs on an Internet-connected computer, Gracenote prob-
ably knows about it. Every day Gracenote’s CDDB music-recognition
service supplies artist and track information to more than 1 million
people who play music through CDDB-enabled audio players; at the
same time, Gracenote collects information about the music those people
are listening to. That data is then anonymously aggregated for Grace-
note’s charts. Below are last week’s 50 most played CDs.

DIGITAL ToP 50

LW TW ARTIST Album Title Weeks On
3 1 NORAH JONES Come Away With Me 45
1 2 50 CENT Get Rich Or Die Tryin’ 4
2 3 EMINEM The Eminem Show 42
4 4 COLDPLAY A Rush Of Blood To The Head 27
11 5 RKELLY Chocolate Factory 2
6 6 AVRIL LAVIGNE Let Go 38
13 7  JOHN MAYER Room For Squares 48
5 8 VARIOUS ARTISTS 8 Mile 18
8 9 REDHOT CHILI PEPPERS By The Way 34
7 10 CHRISTINA AGUILERA Stripped 17
10 11 JUSTIN TIMBERLAKE Justified 17
15 12 NELLY Nellyville 36
9 13 VARIOUS ARTISTS Daredevit Soundtrack 4
23 14 AUDIOSLAVE Audioslave 15
12 15 SHANIA TWAIN Up! 15
14 16 THE ROLLING STONES Forty Licks 22
17 17 SYSTEM OF A DOWN Toxicity 78

24 18 JAY-Z The Blueprint 2: The Gift & The Curse 16
16 19 MASSIVE ATTACK 100th Window 3

30 20 DIXIE CHICKS Home 22
18 21 U2 The Best Of 1990-2000 17
21 22 VARIOUS ARTISTS Chicago — Music From The Motion Picture 7

20 23 PINK Missundaztood 61
32 24 NAS God's Son 11
26 25 JENNIFER LOPEZ This Is Me ... Then 14
28 26 ELTON JOHN Greatest Hits 1970-2002 11
25 27 ELVIS PRESLEY Elvis 30 #1 Hits 23
27 28 PINK FLOYD Echoes (The Best Of Pink Floyd) 69
19 29 ZWAN Mary Star Of The Sea 5

34 30 JOSH GROBAN Josh Groban 35
29 31 CREED Weathered 67
31 32 NICKELBACK Silver Side Up 76
37 33 NIRVANA Nirvana 18
41 34 TATU 200 Km/H In The Wrong Lane 3

39 35 KIDROCK Cocky 7

35 36 ALICIA KEYS Songs In A Minor 84
— 37 DAVID GRAY A New Day At Midnight 3

33 38 THEFLAMING LIPS Yoshimi Battles The Pink Robots 5

36 39 SEAN PAUL Dutty Rock 3

— 40 VARIOUS ARTISTS Grammy Nominees 2003 1

43 41 SUM 41 Does This Look Infected? 10
40 42 SHAKIRA Laundry Service 67
42 43 SANTANA Shaman 19
45 44 2 PAC Better Day:z 14
44 45 ROBBIE WILLIAMS Escapology 15
— 46 STROKES Is This It 40
— 47 NO DOUBT Rock Steady 23
— 48 BRUCE SPRINGSTEEN The Rising 13
49 49 GOOD CHARLOTTE The Young And The Hopeless 4
38 50 PUDDLE OF MUDD Come Clean 65
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Jacksonville Flip

To Smooth Jazz

TAMA Broadcasting’s Hot AC si-
mulcast WXGV & WYGV/Jackson-
ville on Feb. 28 flipped to Smooth
Jazz. OM/PD Joel Widdows told
R&R that the stations — which si-
mulcast on 105.3 and 105.5 — are
now Jones Radio Network Smooth
Jazz affiliates and that local pro-
gramming elements will be added
over time. New call letters are also
planned for both stations.

Promotional plans to launch
Smooth Jazz in the market include
the 2003 Jacksonville Jazz Festival
ir mid-April, which will feature
Boney James, Chris Botti, Nancy
Wilson, Ramsey Lewis, Tony
Bennett, Joshua Redman and Pieces
Of A Dream, among others.

Widdows' previous Smooth Jazz
experience includes tenures in man-
agement at KSMJ/Bakersfield and
KQJZ/San Luis Obispo, CA.

HBC

Continued from Page 1
within three years and 10% at the
end of six years and converts all of
its Entravision stock into a new
class of nonvoting preferred stock.

The agreement with the DO]J
will have no impact on Univision’s
existing TV-station affiliation
agreements with Entravision.
Meanwhile, Univision stockhold-
ers approved an increase in the
company's authorized class A com-
mon stock, from 300 million to 800
million shares.

Following its merger with HBC,
Univision will enjoy an unprec-
edented share of the Spanish-lan-
guage media marketplace. HBC's 67
radio stations (including those sta-
tions the company agreed to pur-
chase this week, such as KNGT/
Jackson, CA) will complement 50
TV stations owned and operated by
Univision.

Additionally, Univision operates
th-e most watched Spanish-language

INEWSBREAKERS
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AMERICA SPEAKS rremiere syndicated talk host Glenn Beck stopped in
San Antonio on March 1 as part of his countrywide Rally for America tour,
which has also visited Cleveland, Tulsa, Houston, Nashville and Oklahoma City.
Rally attendees filled the 8,000-seat Verizon Wireless Amphitheater in San
Antonio to capacity despite bad weather

V network, as well as Univision

usic Group, home to such artists
as Banda El Recodo, Conjunto
Erimavera, Pepe Aguilar and Jenni-
er Peria.

Univision is expected to retain

ispanic Broadcasting's current
management team, with President/
CED Mac Tichenor Jr. becoming
head of a rechristened Univision
Radio. HBC CFO Jeff Hinson and
CCO Gary Stone are also expected
to remain in similar positions fol-
fowing Univision’s takeover.

Tichenor earned $821,000 in fiscal
year 2001, according to government
filings. Hinson earned $465,000,
while Stone took in $481,000. The
first tasks for Tichenor and Stone
will be to prove to Univision that
it's getting its money's worth.

HBC’s Los Angeles stations have
been under much stress in the last
12 months, and its KSCA and KLVE
— once No. 1 and No. 2, respec-
tively, in the overall ratings — have
been seriously challenged by
Liberman’s Regional Mexican

trimulcast KBUA, KBUE & KMXN
{(Que Buena). The three stations tie
KSCA in the most recent trends,
while KLVE sits in ninth — just
one-tenth of a share above Spanish
Broadcasting System’s KLAX.

And with last month’s move of
top-rated KSCA morning host
Renan Almendares Coello, pro-
grammers and analysts alike have
forecast a huge tidal shift that may
influence the direction of several
Spanish-language stations. What's
more, Los Angeles now has no
fewer than 11 Spanish-language sta-
tions on the FM dial, many of
which have eroded the shares of
KSCA and KLVE.

At press time HBC's stock price
was just below $20 a share. That's
comparable to where the com-
pany’s stock was in December 1998.
The issue’s five-year high is $64.19,
achieved on March 16, 2000; the
five-year low, from Oct. 7, 2002, is
$16.70.

Additional reporting by Julie Gidlow.

EXECUTIVE ACTION

Sandler Set As Northeast B’casting Dir./Prog.

Triple A programming veteran Nicole Sandler has been named Direc-
tor/Programming for Northeast Broadcasting, effective April 1. San-
dler will oversee the group’s 12 stations, including Triple A outiets WXRV/
Boston and WNCS/Burlington, VT.

“We're excited to have Nicole join our company and bring a new per-
spective to our programming,” Northeast CEO Ed Flanagan said. “She
understands the special needs of our stations and is charged with creat-
ing an environment where routine and consistency are not the mainstays
of the diet. Vigor and flexibility in meeting our audience’s needs will set us
apart.”

During the '90s Sandler spent time at former Los Angeles Triple A sta-
tions KACD & KBCD (Channel 103.1) and KSCA.

New Wave/Honolulu Names Manella VP/GIiIIi

ew Wave Broadcasting has appointed Dan Manella VP/GM of its
Honolulu cluster, which comprises KDDB, KHUI, KORL, KPOI &
KQMQ. Most recently he was GM of the Milwaukee Radio Alliance, a
position he held for 5 1/2 years. Prior to that he was Sales Manager of
MRA Atternative WLUM/Milwaukee.
“Dan is uniquely qualified for this opportunity, because he has man-
aged multiple stations with different cultures, and that's partly what Hono-
lulu radio is about,” New Wave President Dex Allen told R&R. “We are

delighted to have him running our stations in Hawaii.”

Manella told R&R, “I'm excited to be here working for some great radio
stations in a terrific market. | also get to work with one of the very best
independent broadcasters ever — Dex Allen — who is definitely a great
operator. I'm pretty pumped up about this opportunity.”

WBPT/Birmingham Makes Carson PD

Ken Carson, a longtime AOR pro-
grammer who spent the last two
years as PD of Beasley/Las Vegas’
Classic Rock KKLZ and ‘80s KST],
has taken the PD post at Cox Radio’s
'80s WBPT (The Point)/Birming-
ham. He replaces Scott Stewart, who
is no longer with the station.

Carson told R&R that an enor-
mous potential for success exists for
WBPT and that he hopes to use the
skills he picked up in Las Vegas to
make WBPT a ratings success. “We
started KSTJ from the ground up,
and now I'm going to repeat this in
Birmingham,” he said. “The Paoint
has been on for a little more than a

year, and we still have some tweak-
ing to do. This station is a sleeping
giant and has a lot of potential.”

Consultant Randy Kabrich, who
assisted with KSTJ until fall 2001,
will work with Carson in determin-
ing the direction of WBPT.

Before joining Beasley Carson
served as Corporate PD for LM
Communications, which owns sta-
tions in Kentucky, South Carolina
and West Virginia. Before that he
spent seven years as ’'D of WROQ/
Greenville, SC. Carson has also pro-
grammed WH]JY/Providence,
WHTQ/Orlando and the former
WPHD/Butfalo.

HOW to Survive

War assaults our lifestyles and our wallets. Higher oil prices, shortages, layoffs, travel

Oaypart
Persona tes

“ JONES RADIO NETWORKS

warnings...all of these are on the minds of listeners throughout America .

Clark Howard talks about the realities of living, surviving and thriving in troubled fimes.

NOW! When we need him most.
Call Amy Bolton 800.611.5663

Music
24 Hour Programming
Formats MNeows & Talk & Conauiting & Prep

- - - -

"BADIQ

jonesradio.com ~eTworka.
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National Radio

® BUSINESS TALKRADIO has made
a deal to provide 12 hours a day of its
business and financial radio program-
ming to Cable Radio Network’s
500,000-plus subscribers. Several
California markets are already receiv-
ing the programming, and nationwide
markets are set to roll out soon. For
more information, contact Jeff Weber
at 515-843-8221 or visit www.business
talkradio.net.

® NPR affiliates will air the documen-
tary Children of War: Fighting, Dying,
Surviving, hosted by Charlayne Hunter-
Gault, beginning March 8. For more
information, visit www.warchildren.org.

MVEWSHREAKERS

Records

® KYAMBO “HIP-HOP” JOSHUA and
GEE ROBERSON are named VPs/
A&R, Urban Music by Atlantic Records.
They join from the A&R department of
Roc-A-Fella Records, where they
worked with such artists as Jay-Z and
Cam’ron.

Roberson

Joshua

wwi

Continued from Page 3

be used to prepare newscasts airing
on any nonaffiliated station.

Regarding television audio: No
radio station may make an arrange-
ment with a television station or
network to allow access to the tele-
vision station or network audio if
that audio comes from CNN, CBS,
Fox, NBC or MSNBC. Westwood
One holds the exclusive radio rights
for these services.

Any nonlicensed, nonaffiliate
uses of CBS, CNN, Fox, NBC,
MSNBC, Spectrum or Westwood
One news material will constitute
a breach by you of our exclusive
arrangements with these news
providers. We will pursue any and
all legal and equitable avenues
available to us to protect these
rights. To avoid any such misuse
by any of your stations, we encour-
age you to be sure that you have
an active affiliation agreement in
good standing.

If you know of anyone breach-
ing your news rights, or to check
on your contractual rights, please
call us immediately at 212-641-
2064.

Steal

Continued from Page 1

Los Angeles. Before that he spent
two years as VP/PD of Power 106,
and he will continue to handle
KPWR'’s day-to-day programming.

“I'm glad I didn’t say no when 5r.
VP/Market Manager Val Maki
wanted to hire a guv for Power who
had no hip-hop experience,” Cum-
mings said. “The results speak for
themselves. Jimmy is an outstanding
programmer who gets the science
and strategy of radio and who is al-
wavs looking for the entertainment
value too. He has become a superb
leader in his time at Emmis. I can't
think of anyone more uniquely quali-
fied to work with our group of out-
standing programmers.”

Steal said, "I'm thrilled at the
chance to continue to work with
our incredible Power 106 staff and,
now, even more closely with our
great PDs nationwide to help them
achieve even greater ratings and
revenue success. The opportunity to
work with Rick Cummings and Val
Maki the last few years has pro-
vided me with a strong foundation
as | undertake this wonderful op-
portunity.”

BUSINESS BRIEFS
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Continued from Page 6
New York-based announcers. The company in December 2002 dropped its request for unrestricted voicetracking

and suggested instead that live announcers work in three weekday dayparts and voicetracking be used in all other
on-air hours.

Fox Now Syndicates Own News, Talk Programming

F ox News Exec. VP Jack Abernethy told R&R last week that syndication of Fox’s radio news product and other
programming — including the just-launched Fox News Live With Alan Colmes talk show — will be handied
internally by the network and that Oregon-based Talk Radio Network CEO Mark Masters is serving as a consultant
to Fox on its new radio projects. Fox News Radio was previously distributed by Westwood One Radio Networks,
which announced its own new alliance with NBC News/MSNBC early last week. KFI/Los Angeles, KPRC/Houston
and KXL-AM/Portland, OR are among the stations already on board as Fox News Radio affiliates.

Report: Hispanic House Members Accepted Money From HBC

iting Federal Election Commission filings, the Miami Herald reported last week that Republican Reps. lleana

Ros-Lehtinen and Lincoln Diaz-Balart, who have been vocal in seeking regulatory approval of Univision’s
merger acquisition of Hispanic Broadcasting, each received campaign contributions from HBC President/CEQ
Mac Tichenor, with Diaz-Balart receiving $500 and Ros-Lehtinen receiving $1,000 from Tichenor and $1,000 each
from four other Tichenor family members. Hispanic Democrats who also received campaign contributions from
various HBC execs have not taken a position on the merger, the paper reported. Spanish Broadcasting System and
several community-based Hispanic groups have protested the merger, cleared by the Dept. of Justice last week,
saying the deal will give Univision unprecedented dominance in Spanish-language media, where it already has
leading roles in TV and the recording industry. Neither Diaz-Balart nor Ros-Lehtinen responded to the Herald's
requests for comment, but HBC VP/Communications Jorge Plascencia told the newspaper that Tichenor ordinarily
contributes to congressional candidates in districts where HBC owns radio stations.

New Sirius Chipsets Ready To Go

hipset maker Agere System has shipped an initial order of 60,000 second-generation chipsets to be incorpor-

ated into new Sirius receivers, slated to be on retail shelves by spring. The new chipset integrates all digital
portions of the receiver circuitry other than memory and reduces the receiver's size from about that of a videocas-
sette to approximately that of a credit card. Additionally, the chipset requires 50% less power and provides improved
thermal performance. Sirius CEO Joe Clayton said the rollout of the new chipsets will support the company’s
introduction of second-generation Sirius satellite radios into the marketplace, including its plug-and-play units.

XM Asks Shareholders To 0K Increase In Common Shares

M Satellite Radio will hold a special shareholders meeting on March 27 to vote on an increase in the number of

XM common shares. The increase would come as part of XM’s latest financing package, which closed on Jan.
28. XM has mailed a proxy statement to all shareholders regarding the March meeting. A proxy statement related to
XM's regularly scheduled annual shareholders’ meeting, set for May 22, will be sent to investors in April.

Goldman Sachs Halts Disney, AOLTW Coverage, Dismisses Analysts

| n a cost-cutting move, brokerage firm Goldman Sachs has dismissed media analyst Rich Greenfield and three
other U.S.-based analysts while suspending research on more than 40 companies, including Walt Disney Co.
and AOL Time Warner. Many analysts earn salaries of more than $1 million per year, and a recent agreement
between brokerage houses and regulators limits analysts’ contact with investment bankers and prohibits them from
being paid from banking fees. Goldman Sachs in 2002 lowered the number of companies covered by its analysts by
20%, to 1,850, according to its annual report fited with the SEC. Goldman said it expects to eventually resume
coverage of Disney and AOLTW.

Before joining Emmis in June
1999 Steal served as Clear Channel/
Dallas Director/Programming &

Operations and as PD of KDMX/
Dallas. He has also served as PD of
WKRQ/Cincinnati, as Asst. PD/

MD/nighttimer at WXXL/Orlando
and Asst. PD/MD/ afternoon driver
at KEGL/Dallas.
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Music
CHOICE'

23 million homes
27,000 businesses
Available on digital cable and DirecTV
Adam Neiman e 646-459-3300

HIT LIST

Seth Neiman

CALLING For You

CCLOPLAY Clocks

COUNTING CROWS Big Yeltow Taxi
EVANESCENCE Bring Me To Life

GDOD CHARLOTTE The Anthem

JASON MRAZ The Remedy (| Won't Worry)
LISA MARIE PRESLEY Lights On

NEW FOUND GLORY Head On Collision
UNCLE KRACKER D-ift Away

SOFT ROCK
Seth Neiman

HOOTIE & THE BLOWFISH Innocence
SIXPENCE NONE THE RICHER Don't Dream It's Over

R&B & HIP-HOP

Damon Williams

AALIYAH Don’t Know What To Tell Ya
B2K Girlfriend

ESTAVON Street Sweepers

R. KELLY Who's That

RAP

Damon Williams

50 CENT f/EMINEM Patiently Waiting

54TH PLATOON She Like

KRUMB SNATCH {/GANG STARR Incredible
M.0.P. Live From Ground Zero

KEITH MURRAY Yeah Yeah You Know It

ROCK

Gary Susalis
SALIVA Rest In Pieces

ALTERNATIVE

Adam Neiman

COUNT THE STARS Brand New Skin
FURTHER SEEMS FOREVER Pride War
IDLEWILD A Modem Way Of Letting Go
INTERPOL PDA

JULIANA THEORY Do You Believe Me?
LEVELLERS Come Qn

PHASER Life And Hllusion

PRIMAL SCREAM Autobahn 66
SNOWDOGS Average Kid

SUM 41 The Hell Song

SUPERGRASS Rush Hour Soul

VINES Ms. Jackson

TODAY’S COUNTRY

Liz Opoka

AARON TIPPIN {/THEA TIPPIN Love Like There’s...
RANDY TRAVIS Three Wooden Crosses

PROGRESSIVE

Liz Opoka
RY COODER & MANUEL GALBAN Mambo Sinuendo

B66-MVTUNES

;%1, 000 movie theaters

[71is week s Movie Tunes s frozen. |

WEST

1. FMTH HILL Cry

2 SHANIA TWAIN Up!

3. VANESSA CARLTON Pretty Baby

4. DONNAS Take 1t Off

5. TYRESE How You Gonna Act Like That

MIDWEST

1. VANESSA CARLTON Pretty Baby

2. FAITH HILL Cry

3 DONNAS Take 't O

4. TYRESE How You Gonna Act Like That
5. DEAN JUSTIN Carry The Flag

SOUTHWEST

1. FAITH HILL Cry

2. YANESSA CARLTON Pretty Baby
3 SHANIA TWAIN Up!

4. SOCHI When | Hokd You

5. DONNAS Take It Off

NORTHEAST

1. FAITH HILL Cry

2. DONNAS Take It O

3. YANESSA CARLTON Pretty Baby
4, SHANIA TWAIN Ug!

5. SDCHI When | Hokl You

SOUTHEAST

1. FAITH HILL Cry

2. VANESSA CARLTON Pretty Baby

3. SHANIA TWAIN Ug!

4. TYRESE How You Gonna Act Like That
5. DEAN JUSTIN Carry The Flag

— ;

MM ::qunz Lori Parkerson
- ¢ * 202-380-4425

4

BPM (XM81)

Blake Lawrence

DRUNKEN MUNKY E

GRODVE ARMADA Just For Tonight
SEIKO Just For Tonight

Squizz (XM48)
Charlie Logan
BREAKING BENJAMIN Skin

LINKIN PARK Somewhere | Belong
SALIVA Rest In Pieces

Raw (XM66)

Leo G.

€-80 One Night Stand
JOE BUDOEN Pump It Up
TWISTA Badunkadunk

Real Jazz (XM70)

Maxx Myrick

CHRISTIAN MCBRIDE Vertical Vision

JCHN HICKS 1/ELISE WOODS Beautiful Friendship
KEELY SMITH Keely Swings Basie Style
ROSEMARY CLOONEY The Last Concert

Watercolors (XM71)
Trinity

CHIELI MINUCCI Kickin' It Hard
MINOI ABAIR Save The Last Dance
MINDI ABAIR As Good As it Gets

MINDI ABAIR Salt And Lime
WALTER BEASLEY Precious Moments

X Country (XM12)

Jessie Scott
LLCINDA WILLIAMS Righteously
DAN ISRAEL #/CULTIVATORS Don't Feel Like Laughing

XM Café (XM45)

Bill Evans
THORNS Thorns
NADA SURF Let Go

XMLM (XM42)

Jessie Scott
CRADLE OF FILTH Damnation And A Day

The Loft (XM50)

PAUL SIMON Father & Daughter

BF ADY SEALS Thompson Street

BFADY SEALS Our Last Goodbye

JOE JACKSON Still Alive

JOE JACKSON Love At First Sight

JOAN BRION Here We Go

NCRAH JONES Cold Cold Heart

NC RAH JONES Nightingale

GBORGE HARRISON Stuck Inside A Cloud
GBORGE HARRISON Pisces Fish

GBORGE HARRISON Run So Far
GBORGE HARRISON Never Get Over You
GBORGE HARR{SDN Brainwashed
GBORGE HARRISON Any Road

GBORGE HARRISON Looking For My Life
GBORGE HARRISON Rising Sun

PAITY LARKIN Ditferent World

PAITY LARKIN Italian Shoes

PAITY LARKIN St. Augustine

RCDOY FRAME Surf

RCDOY FRAME Over You

RCDOY FRAME High Class Music

MaRK KNOPFLER Devil Baby

MaRK KNOPFLER A Place Where We Used To Live
MaRK KNOPFLER Coyote

MaRK KNOPFLER You Don't Know You're Born
MaRK KNOPFLER The Ragpicker's Dream
TQRI AMOS A Sorta Fairytale

TORI AMOS Taxi Ride

TARI AMOS Amber Waves

TQARI AMOS Virginia

TORI AMOS | Can't See New York

THE JAYHAWKS Save It For A Rainy Day
GLEN PHILLIPS Darkest Hour

GLEN PHILLIPS Political Science

GLEN PHILLIPS Easier

GLEN PHILLIPS Dam Would Break

PRILISTAR

CONCERT PULSE

Avg. Gross

FPas. Artist (in 000s)
1| BRUCE SPRINGSTEEN $1.104.5
2| THE OTHER ONES $740.6
3| CHER $690.7
4| SHAKIRA $675.2
5! AEROSMITH $604.3
6| NEIL DIAMOND $549.6
7} KENNY CHESNEY 4228
& DAVID COPPERFIELD $344.6
9| TOBY KEITH $341.1
10 MANNHEIM STEAMROLLER $326.9
11 JAMES TAYLOR 266.0
12 BILL GAITHER & FRIENDS 208.4
13 MICHAEL W. SMITH 206.1
14 JOHN MAYER 179.6
15 KORN 174.3

Among this week's new tours

DIXIE CHICKS
50 CENT
A.F.l.
LINKIN PARK
MACY GRAY
SLIGHTLY STOOPID

The CONCERT PULSE is courtesy of
Polistar. a publication of Promoters’
On-Line Listings, 800-344-7383;
Califorma 209-271-7900.

MALJSICS
10 million homes 180,000 businesses
Rick Gillette » 800-494-8863

DMX Hospitality

David Sader

The hottest tracks at DMX Hospitality,
which includes restaurants, bars, hotels
and cruise ships, targeted at 25-54 adults.
SANTANA {/SEAL You Are My Kind

UNCLE KRACKER 1/DOBIE GRAY Drift Away
JENNIFER HANSON Beautiful Goodbye

AVRIL LAVIGNE I'm With You

JASON MRAZ You & | Both

KEITH URBAN Somebody Like You

JOHN MAYER Your Body ts A Wonderland
RASCAL FLATTS These Days

SIXPENCE NDNE THE RICHER Breathe Your Name
COUNTING CROWS Big Yellow Taxi

ERECO AGHO B8 6 A Ba A A e e o A

This section features this week’s adds on
DMX MUSIC channels available via digital
cable and direct broadcast satellite.

CHR/POP

Jack Patterson
COLDPLAY Clocks
BOOMKAT The Wreckoning

CHR/RHYTHMIC

Mark Shands

SAM DUTCH { Wanna Be

KELLY Snake

KELLY Chocolate Factory
KELLY Step in The Name Of Love
KELLY Heart Of A Woman
KELLY Been Around The World
KELLY Forever

KELLY Dream Girl

KELLY Forever More

KELLY You Knock Me Out
KELLY Imagine That

KELLY Who's That?
TEMMORA Talk To Me!

T T IIIITDDIID

URBAN

Jack Patterson

2PAC 1/TRICK DADDY Still Baliin’

BUSTA RHYMES {/MARIAH CAREY | Know What..

ALTERNATIVE

Dave Sloan
JACK JOHNSON The Horizon Has Been Defeated

ROCK

Stephanie Mondello
UNWRITTEN LAW Rest Of My Lite
REVIS Caught In The Rain

STONE SOUR Inhale

ADULT ALTERNATIVE
Stephanie Mondello

NO DOUBT Running

ROBBIE WILLIAMS Feel
UNWRITTEN LAW Rest Of My Life

INTERNATIONAL HITS

Mark Shands
CHRISTINA AGUILERA Beautiful

COUNTRY

Leanne Flask

MARK CHESNUTT | Am In Love With A Marned Woman
SARA EVANS Backseat Of A Greyhound Bus

DANCE

Danielle Ruysschaert
MILKY Just The Way You Are
SUPREME BEINGS OF LEISURE Ghetto (29 Paims Mix)
ULTRA NATE | Don't Understand it
DOLCE Sorrow

PETE HELLER Big Love

ROBERTA CHILOS Dreams

J.C.A. ! Begin To Wonder
WEEKEND PLAYERS 21st Century
K-KLASS Talk To Me

TOKTOK US. SOFFY Day Ot Mine
ANTOINE CLAMARAN Do The Funk
MOLDKO Familiar Feelings

3RO STONE Get With Me

RAP/HIP-HOP

Mark Shands

STAGGA LEE Roll Wit M.V.P

STAGGA LEE #/BENZINO We Be Like (La La La La).
FREEWAY 1/ALLEN ANTHONY Airight

FREEWAY Free

FREEWAY 1/NATE DOGG All My Lite

FREEWAY On My Own

FREEWAY We Get Around

FREEWAY Turn Out The Lights

FREEWAY Victim Of The Ghetto

FREEWAY f/MARIAH CAREY & JAY-Z You Got Me
FREEWAY Line 'Em Up

G eyt N a0 2 e e T T e Wi 45 %

Aol Radio@ Network '

KELLY ROWLAND Can't Nobody

S S I

SIRIUSH/

Planet Dance

Swedish Egil

GHOSTLAND Guide Me God

GODD GROOVE #/THE F.0.R.M. Precious Baby
MIGHTY DUB KATZ Let The Drums Speak

The Pulse

Haneen Arafat

OANA GLDVER Thinking Over

HOOTIE & THE BLOWFISH Innocence
DANIEL BEDINGFIELD If You're Not The One

u.s. 1

Bill Hammond

OANIEL BEDINGFIELD If You're Not The One
BOOMKAT The Wreckoning

QUEEN LATIFAH Better Than The Rest

New Country -

Jim Kressler
JEFF BATES The Love Song
RANDY TRAVIS Three Wooden Crosses

Octane

Don Kaye

DATSUNS in Love
LIFEHOUSE Take Me Away
LIMP BIZKIT Just Drop Dead
SIMPLE PLAN Addicted
SWITCHFDOT Meant To Live

Heart & Soul

B.J. Stone

RON ISLEY f/ THE ISLEY BROTHERS What Would You Do?
KEM Love Calis

KINDRED THE FAMILY SOUL Far Away

BRIAN MCKNIGHT Shoulda, Wouida, Coulda

Ron Nenni 415-934-2790
Top Country

Lawrence Kay

GARTH BROOKS Why Ain't | Running
TRACY BYRD The Truth About Men

LONESTAR My Front Porch Looking In
BRIAN MCCOMAS 99.9% Sure

Top Pop

Mark Hamilton
BON JOVI Misunderstood

Top Alternative

Cameo

12 STONES Crash

DEATHRAY Not The Same

ELECTRIC SIX Danger! High Voltage

HOT ACTION COP Fever For The Flava

STAGE | Will Be Something

STONE SOUR inhale

WHITE LIGHT MOTORCADE | Could Kick Myself

Smooth Jazz

Stan Dunn

PIECES OF A DREAM Love’s Silhouette
Top Jams

Davey D
50 CENT Back Down
JAY-Z Excuse Me Miss

@RADI O NETWORKS

Phil Hall = 972-991-9200

Hot AC

Steve Nichols

CHRISTINA AGUILERA Beautiful
Touch

Vern Catron

FLOETRY Say Yes

Doug Banks Morning Show
Gary Saunders

SNOOP DOGG Beautiful

SOLANGE Feelin’ You

Tom Joyner Morning Show
Vern Catron

GERALO LEVERT Closure

Country Coast To Coast 3

Kris Wilson
JIMMY WAYNE Stay Gone
DARRYL WORLEY Have You Fargatten

Music Pragrammmg/l.‘nnsulting
Ken Moultrie « 800-426-9082

Alternative

Steve Young/Kristopher Jones
COLO Stupid Girl

LINKIN PARK Somewhere | Belong

SUM 41 Hell Song

Active Rock

Steve Young/Kristopher Jones
COLO Stupid Girl

Hot AC

Steve Young/Josh Hosler
JASON MRAZ The Remedy
NO DOUBT Running

CHR

Steve Young/Josh Hosler
DANIEL BEDINGFIELD If You're Not The One
JUSTIN TIMBERLAKE Rock Your Body

Rhythmic CHR

Steve Young/Josh Hosler
FRANKIE J Don't Wanna Try
MARQUES HOUSTON That Girl

Soft AC

Mike Bettelli/Teresa Cook
SIXPENCE NONE THE RICHER Don't Dream It's Over
Mainstream AC

Mike Bettelli/Teresa Cook
PHIL COLLINS Come With Me (Lullaby)
Delilah

Mike Bettelli

WHITNEY HOUSTON Try It On My Own
Dave Wingert Show

Mike Bettelli/Teresa Cook
WHITNEY HOUSTON Try It On My Own
Mainstream Country

Ray Randall/Hank Aaron
GARTH BROOKS Why Ain't | Running
LONESTAR My Front Porch Looking In
New Country

Hank Aaron

LONESTAR My Front Porch Looking In
Lia

Ken Moultrie/Hank Aaron

DIAMOND RID | Believe
DARRYL WORLEY Have You Forgotten

e Fed N MR SN R
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Jon Holiday » 303-784-8700
Adult Hit Radio

JJ McKay

MATCHBOX TWENTY Unwell

NO DOUBT Running

SIXPENCE NONE THE RICHER Don't Dream It's Over
Adult Contemporary

Rick Brady

JOSH GROBAN You're Still You

US COUNTRY

Penny Mitchell
GARTH BROOKS Why Ain't | Running

gt gk

GREAT AMERICAN COUNTRY

Jim Murphy » 303-784-8700

KELLIE COFFEY Whatever It Takes

ALLISON PAIGE Send A Message

LEANN RIMES Suddenly

A. TIPPIN {/T. TIPPIN Love Like There's No Tomorrow

O SR A IR By NS B e

| WESTWOO0D OME

Charlie Cook * 661-294-3000
Soft AC

Andy Fuller

WHITNEY HOUSTON Try It On My Own
Mainstream Country

David Felker

DEANA CARTER There's No Limit
RANDY TRAVIS Three Wooden Crosses
DARRYL WORLEY Have You Forgotten
Hot Country

Jim Hays

DARRYL WORLEY Have You Forgotten
Young & Elder

David Felker
CHRIS CAGLE What A Beautiful Day
DARRVL WORLEV Have You Forgoﬁen

b e

E?jgul
After Midnite

TRAVIS TRITT Country Ain't Country
DARRYL WORLEY Have You Forgotten

Artist/Title Total Plays
AVRIL LAVIGNE Complicated 74
CHRISTIAN AGUILERA Beautifu! 73
JENNIFER LOPEZ Jenny From The Block 72
LMNT Juliet 7
HILARY DUFF 1 Can't Wait 70
HAMPTON THE HAMPSTER Hampsterdance2 70
LIL BOW WOW Basketball 70
AARON CARTER America A O 69

KELLY CLARKSON A Moment Like This 56
JUSTIN TIMBERLAKE Cry Me A River 53

PINK Get The Party Started 33
JUMP 5 All | Can Do 32
SIMON & MILO Get A Clue 31
BAHA MEN Who Let The Dogs Out 30
CHRISTINA MILIAN Call Me, Beep Me 30
PLAY Us Against The World 30
BAHA MEN Move It Like This 30

VANESSA CARLTON A Thousand Miles 30
HAMPTON THE HAMPSTER Sing A Simple... 29
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22 million bouseholds

75 miflion Aousehulds

Tom Caiderone Paul Marszalek
VP/Programming VP/Music Programming
riys | ADDS
R. KELLY Ignition
50 CENT tn Da Club 52
SANTANA 1/MUSIQ Nothing At All
JAY-Z Excuse Me Miss 37 ROBBIE WILLIAMS Fes!
GOOD CHARLOTTE The Anthem 35 Plays
MISSY ELLIOTT f/LUOACRIS Gossip Folks R
AVRIL LAVIGNE I'm With You 25
JENNIFER LOPEZ t/LL COOL J All | Have 28 KIO ROCK /SHERYL CROW Picture 24
SIMPLE PLAN Addicted 25 JENNIFER LOPEZ f/LL COOL J All | Have 24
T.A.T.U. All The Things She Said 2 L HICKS e &
LISA MARIE PRESLEY Lights Out 21
B L& NORAH JONES Come Away With Me 20
TYRESE How You Gonna Act Like That 20 CATHERINE ZETA-JONES And All That Jazz 20
EMINEM Sing For The Moment 20 JOHN MAYER Why Georgia i
3 DOORS DOWN When I'm Gone 17
SNOOP DOGG Beautitul 20
JOHNNY CASH Hurt 16
LIL KIM {/MR. CHEEKS The Jump Off 19 SHANIA TWAIN Up! 16
AVRIL LAVIGNE I'm With You 18 FAITHHILL Cry e
REO HOT CHILI PEPPERS Can't Stop 14
JA RULE {/ASHANTI Mesmerize 18
TLC Hands Up 14
WAYNE WONDER No Letting Go 15 BON JOVI Misunderstood 14
SEAN PAUL Get Busy 14 NO DOUBT Running 12
CHRISTINA AGUILERA Beautiul 13 L LR T B
COLDPLAY Clocks 10
FIELD MOB Sick Of Being Lonely 13 CELINE DION | Drove All Night 9
RED HDT CHILI PEPPERS Can't Stop 12 AALIYAH Miss You 9
ALL-AMERICAN REJECTS Swing Swing o COUNTING CROWS /V. CARLTDN Big Yellow Taxi 9
AUDIOSLAVE Like A Stone 9
Video playlist for the week of Feb. 24-Mar. 2 -
BRUCE SPRINGSTEEN Waiting On A Sunny Day 8
CHRISTINA AGUILERA Beautiful ]
MARIAH CAREY Through The Rain 5
David Cohn MISSY ELLIOTT Gossip Folks 5
General Manager MARIAH CAREY Boy (I Need You) 4
2 CHANTAL KREVIAZUK In This Life 4
EVERCLEAR Volvo Driving Soccer Mom 3
MISSY ELLIOTT /LUDACRIS Gossip Folks
e JAY-Z Excuse Me Miss 3
50 CENT In Da Club KELLY ROWLAND Can't Nobody 3
COLDPLAY Clocks ERYKAH BADU #/COMMON Love Of My Life 2
LUCY WOODWARD Dumb Girls 2
SNOOP DOGG Beautiful
COMMON /MARY J. BLIGE Come Close 1
JAY-Z Excuse Me Miss CRAIG DAVID Hidden Agenda 1
AUDIOSLAVE Like A Stone VIVIAN GREEN Emotionat Rollercoaster 1
LIL KIM /MR. CHEEKS The Jump Off 1
ALL-AMERICAN REJECTS Swing Swing S
SNOOP DOGG Beautiful 1

GOOD CHARLOTTE The Anthem
EMINEM Without Me

RED HOT CHILI PEPPERS Can't Stop
FAT JOE {/TONY SUNSHINE Al | Need
INTERPOL PDA

GANG STARR Skills

FREEWAY 1/JAY-Z & BEANIE SIGEL What We Do
NEW FOUND GLORY Head On Coflision
SEAN PAUL Get Busy

FIELD MOB Sick Of Being Lonely
JENNIFER LOPEZ f/LL COOL J All | Have
EXIES My Goddess

USED Buried Myself Alive

video playlist for the week of Feb. 24-March 2.

Please Send Your Photos

(color or black & white).
Please include the names and
titles of alf pictured and send
pics to:

R&R, c/o Mike Davis:

mdavis@radioandrecords.com

PP SRR

R&R wants your best snapshots :
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Video airplay for March 3-10.

36 miltion ‘households

Cindy Mahmoud
VP/Music Programming
& Entertainment

VIDEO PLAYLIST

LIL KIM f/MR. CHEEKS The Jump Off
MISSY ELLIOTT f/LUDACRIS Gossip Folks
SNOOP DOGG Beautiful

JA RULE /ASHANTI Mesmerize

R. KELLY Ignition

JENNIFER LOPEZ f/LL COOL J Alf | Have
FIELD MOB Sick Of Being Lonely

BABY {/CLIPSE What Happened To That Boy
TYRESE How You Gonna Act Like That
AALIYAH Miss You

RAP CITY TOP 10

S0 CENT In Da Club

FIELO MOB Sick Of Being Lonely

JA RULE H/ASHANTI Mesmerize

LIL KIM f/MR. CHEEKS The Jump Of

JAY-Z Excuse Me Miss

BABY 1/CLIPSE What Happened To That Boy

NAS | Can

FAT JOE /TONY SUNSHINE All | Need

KILLER MIKE {/BIG BOI & SLEEPY BROWN A.D.1.D.A.S.
EMINEM Sing For The Moment

Video playlist for the week ending March 9.

TELEVISION

M1

COUNTRY MUSIC TELEVISION

65.9 million households
Brian Philips, Sr. VP/GM
Chris Parr, VP/Music & Talent

ADDS

JIMMY WAYNE Stay Gone
NICKEL CREEK Speak

TOP20.

TIM MCGRAW She's My Kind Of Rain
JOE NICHOLS Brokenheartsville
JENNIFER HANSON Beautiful Goodbye
MARTINA MCBRIOE Concrete Angel
TRACE ADKINS Chrome

BLAKE SHELTON The Baby

KENNY CHESNEY Big Star

AARON LINES You Can't Hide Beautiful
DIXIE CHICKS Travelin’ Soldier

MARK WILLS Nineteen Somethin’
ALISON KRAUSS & UNION STATION New Favorite
BRAD PAISLEY | Wish You'd Stay
DEANA CARTER There's No Limit
KEITH URBAN Raining On Sunday
SHANIA TWAIN Up!

KID ROCK f/SHERYL CROW Picture
ALAN JACKSON That'd Be Alright
TERR!I CLARK | Just Wanna Be Mad
FAITH HILL When The Lights Go Down
JOHNNY CASH Hurt

HEAVY

ALAN JACKSON That'd Be Alright
BLAKE SHELTON The Baby

DIXIE CHICKS Travelin® Soldies

JOE NICHOLS Brokenheartsville
KENNY CHESNEY Big Star

MARTINA MCBRIDE Concrete Angel
MONTGOMERY GENTRY Speed
SHANIA TWAIN Up!

TIM MCGRAW She's My Kind Of Rain
VINCE GILL Next Big Thing

HOT SHOTS

JOHNNY CASH Hurt
KID ROCK {/SHERYL CROW Picture
NICKEL CREEK Speak

Heavy rotation songs receive 28 plays per week.
Hot Shots receive 21 plays per week.

Information is frozen.
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Jim Murphy, VP/Programming
19 million households

ADDS
ALAN JACKSON That'd Be Alright

JIMMY WAYNE Stay Gone
SUE FABISCH The Mom (Of Constant Sorrow)

TOP 10
KEITH URBAN Raining On Sunday
MARTINA MCBRIDE Concrete Angel
DIXIE CHICKS Travelin' Soidier
TRACE ADKINS Chrome
JOE NICHOLS Brokenheartsville
TIM MCGRAW She's My Kind Of Rain
BLAKE SHELTON The Baby
KENNY CHESNEY Big Star
SHANIA TWAIN Up!
MARK WILLS Nineteen Somethin’

Information is frozen.
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TOP TEN SHOWS February 24-March 2
Total Audience Adults
(105.5 million households) 18-49
1 CSI 1 Joe Millionaire: Aftermath
2 My Big Fat Greek Life Special 2 American Idol (Tuesday)
3 Survivor: Amazon 3 American Idol (Wednesday)
4 Everybody Loves Raymond 4 Survivor: Amazon
5 American Idol (Tuesday) ° CS'I
A Order 6 Friends
L 7 My Big Fat Greek Life
7 Joe Millionaire: Aftermath Special
8 CSI: Miami 8 Everybody Loves Raymond
9 Without A Trace (tie) Law & Order
10 Friends 10 CSI: Miami
Source: Nielsen Media Research
COMING NEXT WEEK

* Jesse Malin, The Tonight Show
With Jay Leno (NBC, check local
listings for time).

* The Pretenders, Late Show
With David Letterman (CBS, check
local listings for time).

¢lce-T is interviewed and The
Raveonettes perform on Late Night
With Conan O'Brien (NBC, check lo-
cal listings for time).

* Sahara Hotnights, Last Call
With Carson Daly (NBC, check lo-
cal listings for time).

*Bowling For Soup, Jimmy
Kimmel Live (ABC, check local list-
ings for time).

Saturday, 3/8

* Queen Latifah hosts and Ms.
Dynamite performs on Saturday
Night Live (NBC, 11:30pm ET/PT).

Monday, 310

¢ Everclear, Jay Leno.

* Ben Harper, David Letterrnan.

« Coldplay, Conan O'Brien.

¢ Craig David, Late Late Show
With Craig Kilbomn (CBS, check lo-
cal listings for time).

* Hootie & The Blowfish, The
Caroline Rhea Show (check local list-
ings for time and channel).

*Ryan Seacrest, The Wayne
Brady Show (check local listings for
time and channel).

Tuesday, 3/11

* Paul Simon, David Letterrnan.
* The Datsuns, Conan O'Brien.

* The Coral, Carson Daly.

* Busta Rhymes, Wayne Brady.

Wednesday, 3/12

¢ The Streets, Jay Leno.

« Elvis Costello, David L etterman.
* Geri Halliwell, Conan O'Brien.
* Killer Mike, Carson Daly.

* The Pretenders, Wayne Brady.

Thursday, 3/13
¢ lce Cube and Eve are set to ap-
pear on The 34th NAACP Image
Awards (Fox, 8pm ET/PT).
* Ringo Starr, Jay Leno.
*TA.TU., Craig Kilbom.

*TATU., Carson Daly.
* Lionel Richie, Wayne Braady.

— Julie Gidlow

~
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BOX OFFICE TOTALS

Feb. 28-March 2
Title Distributor $ Weekend $ To Date
1 Cradle 2 The Grave (WB)* $16.52 $16.52
2 Old School (DreamWorks) $14.03 $37.37
3 Daredevil (Fox) $11.12 $84.18
4 How To Lose A Guy In 10 Days (Paramount) $10.25 $77.62
5 Chicago (Miramax) $7.85 $104.90
6 The Jungle Book 2 (Buena Vista) $6.98 $33.86
7 Shanghai Knights (Buena Vista) $5.02 $50.93
8 The Life Of David Gale (Universal) $4.53 $13.60
9 Gods And Generals (WB) $2.94 $8.93
0 The Recruit (Buena Vista) $2.72 $48.09

“First week in release. All figures in
millions. Source: ACNielsen ED/

COMING ATTRACTIONS: This
week's openers include Bringing
Down the House, starring Steve
Martin and recording artist Queen
Latifah. She performs “Better Than
the Rest” and teams with Mario
Winans to perform “Do Your Thing”
on the film's Hollywood sound-
track, which also sports Eve &
Jadakiss' “Let Go (Hit the Dance
Floor),” Foxy Brown's “Watcha

Gonna Do,” Kelly Price’s “Ain’'t No-
body,” Floetry's “Where’s the Love,”
Lil Wayne & Big Tymers’ “Way of
Life,” N.E.R.D.'s “Rockstar,” Mr.
Cheeks' “Move Something,” Calvin
Richardson’s “Next to You,”
iceberg’s “Let Me See You Dance,”
The Unit's “"Gutta” and Barry
White’s “I’'m Gonna Love You Just a
Little Bit More Babe.”

— Julie Gidlow
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AM: The Next
Home For Oldies

\OL DIES _

Recent returns to the format may indicate a new trend

|y two favorite formats are News/Talk and Old-

ies, so one might say I'm a real lover of personality ra-
dio. These are among the last radio formats to offer true
personalities. Think about it: You can’t easily
voicetrack a call-in talk show, and many heritage Old-
ies stations across America feature some of the most
legendary names ever to grace our radio speakers.

Harry Harrison, Cousin Brucie
and Big Dan Ingram are still on
WCBS-FM/New York. Dick Biondi
and John Records Landecker at Chi-
cago’s WIMK and Dick Purtan at
WOMC /Detroit are all still going
strong. And who else

worth even more than $9.99 per
month.

AM Evolution

About 20 years ago AM was in
big trouble. It was perceived to
. have an incurable ill-

could have succeeded
The Real Don Steele at
Los Angeles” K-Earth
(KRTH) better than San
Diego radio icon Shotgun
Tom Kelly? v

Then there are the | ¢
many fine weekend old-
ies shows available to

. | ness, and all of the best
programming was on
FM. Then, in 1978, the
late Al Ham developed
the hugely popular Mu-
sic of Your Life format.
Some called it "Big
Band,” others referred

stations featuring big
names like Dick Clark,
Mike Harvey, Dick Bartley and,
the newest entry, Truckin” Tom
“Cookin’” Kent, whose Hall of
Fame Coast-to-Coast comes out of
Cleveland, the rock ‘n’ roll capital
of the world.

The talent pool is deep, yet Old-
ies stations seem to be drowning in
a sea of sameness. With the excep-
tion of some special weekend shows
and themed programming, the ma-
jority of Oldies stations play the
same safe list of what seems like 250
songs that focus groups have indi-
cated are what most people want to
hear.

It's this lack of creativity that
prompted me to subscribe to XM
Satellite Radio, putting my “Radio’s
Best Friend” moniker, given to me
by R&R, in jeopardy. Because satel-
lite radio is not affected by Arbitron,
it is free to feature a far more expan-
sive playlist.

At XM, Ken Smith from Houston
does a marvelous job with his staff
on the ‘50s channel, and Tampa ra-
dio veteran Cleveland Wheeler has
a couple of the zaniest personalities
in the business on his '60s channel:
Phlash Phelps and Terry “Motor
Mouth” Young.

For the variety, the song and art-
ist names in the tuner’s display
window, the digital quality and
the great personalities, XM is

Art Vualo Jr.

to it as “Nostalgia.” The
industry embraced the
name “Adult Standards.”

This new format gave AM a
much-needed shot in the arm, but
even though the demographics the
format attracted were affluent, it
was not an easy sell to advertisers.

In 1988 another format helped
reinvigorate AM. New /Talk took

ff. as Rush Limbaugh and a pa-
rade of mostly conservative talk
personalities got noticed. Today
they are credited for the turn-
around that many AM stations
have enjoyed.

But while News/Talk continues
to thrive, the Adult Standards audi-
ence continues to age, and the for-
mat’s ratings have begun to fall off
as musical adjustments are made to
“young up” the sound.

Tampa'’s often top-rated WDUV
and KJUL/Las Vegas are a couple of
FM stations that employ the Stan-
dards format usually found on AM

tations. However, they, too, are
now featuring what some might call
"soft oldies” that were major pop
hits but never too strong — songs
like “Summer Rain” by Johnny Riv-
ers and “The First Time Ever [ Saw
Your Face” by Roberta Flack.

Sleeping Giants

Something new —and encourag-
ing — is happening at AM these
days: Many formidable Oldies sta-
tions that had been flipped to other

By Art Vuolo Jr.

formats are returning to the air-
waves.

For example, after a few months
as a Sports station, the station that
was once Canada'’s premier Top 40,
CHUM-AM/Toronto, returned to
the Oldies format it had prior to go-
ing Sports. The station known as
“1050 CHUM" brought back the hits
that made the station a Toronto
powerhouse.

Also, at the start of this year
Clear Channel flipped its 50,000-
watt Cincinnati Adult Standards
station, WSAI, back to the Oldies
format that made the station (then
at 1360 AM) a Top 40 champ. Now,
with a 29-state nighttime signal at

With the exception
of some special
weekend shows
and themed
programming, the
majority of Oldies
stations play the
same safe list of
what seems like
250 songs that
focus groups have
indicated are what
most people want
to hear.

1530 AM, Clear Channel aims to
give Infinity’s WGRR-FM a major
run for its money.

Market legend Dusty Rhodes,
whom WGRR cut loose last year, has
resurfaced for morning drive. The
station has the Queen City buzzing.
Peter C. Cavanaugh, a veteran
broadcaster and one of Dusty’s old
pals from his Syracuse college days,
listens to Rhodes each morning on
his drive from Detroit to Flint, MI.

Then, late last month, a third
sleeping giant was awakened, as

www americanradiohistorv com

Entercom/Buffalo took the one-
time WKBW (now WWKB) back
to the music that made it a great
Top 40 outlet from 1958 through
the early '80s.

The KB comeback came com-
plete with the biggest name in
Buffalo radio, Danny Neaverth,
for mornings. Market staple Hank
Nevins is PD, fast-talking Jackson
Armstrong is on for nights, and
the always entertaining Joey Rey-
nolds is pulling overnights from
WOR/New York.

Reynolds became a radio super-
star 40 years ago at WKBW, and
now the leader of the Royal Order
of the Night People is back in his
hometown. Armstrong is voice-
tracked from Entercom’s WMQX/
Greensboro, where he does morm-
ings, but the show sounds remark-
ably live. And he can actually fall
asleep while listening to himself:
With 50,000 watts at 1520 AM, the
station screams into about 17
states along the Eastern seaboard
at night.

Original Jocks
And Jingles

If the ratings meter moves on
these three stations, even just a lit-
tle bit, we could easily see any num-
ber of other underperforming sta-
tions return to their thrilling days of
yesteryear. The list of possibilities
reads like a who's who of great and
legendary stations.

Consider these candidates: the
“other 1520,” KOMA /Oklahoma
City, and KFRC-AM/San Francisco.
Both of these great stations were
simply simulcasting their FM coun-
terparts until Feb. 1, when KOMA
went News following the space
shuttle Columbia disaster.

Why not let FMs continue to fea-
ture the music of the late "60s
through the early ‘80s while the
AMs serve up a menu of oldies re-
leased between 1955 and the late
1960s? Most of these stations still
have their original call letters and
reside at the same spot on the dial,
making it possible to use those won-
derful original jingles too.

Great memories are made by
more than just the music. It's also the
jingles, the jocks and the commer-
cials. We have already seen some of
the original jocks and jingles return,
but old spots are not as easy to do.

That's one area where XM's "60s
on Six channel can go, and there’s
nothing like hearing one of those old
Coca-Cola “It’s the real thing” spots.
Nick at Nite is doing it on TV; we
can do it even better on radio!

Resurrection Suggestion

A few other monster AMs that
could be sensational as real Old-
ies stations include KJR-AM/
Seattle (once Channel 95),
KCBQ/San Diego, WQXI/At-
lanta, KQV/Pittsburgh, WING-
AM/Dayton and KLIF/Dallas
(now at 570 kHz). A fantasy of

Before I’'m accused
of living in the
past, that’s not so.
We should all long
for creative and
entertaining radio
that truly
embraces fun,
energy and
excitement.

mine involves WMVP/Chicago,
AM 1000, reclaiming its once-fa-
mous calls and morphing back
into "Big 10, WCFL.”

With today’s voicetracking tech-
nology, Larry Lujack could be back
on the air in the Windy City with-
out leaving his ranch in New Mexi-
co. And imagine hearing WFIL/
Philadelphia as “Famous 56" once
more, or maybe a resurgence of
“Wibbage” on WIBG/Ocean City,
NJ.

How about the return of the
WMCA Good Guys in New York on
“Fabulous 57”7 And dare I even
think that in my own backyard we
could see the reemergence of “The
Big 8” — CKLW /Windsor-Detroit
— complete with those memorable
blood-and-guts, rapid-fire “20/20”
newscasts?

Baby boomers are now mostly in
their 50s. They grew up with AM
radio. It's somewhat logical that
they would have no problem gravi-
tating back to the same spot on the
dial where they heard these oldies
back when they were “newies.”

The audience will go where it can
find things it wants — on AM, FM
or XM (or Sirius). Let’s consider ca-
tering to the listener instead of just
the bottom line. If you give the au-
dience what it wants, the bottom
line will lead straight to the bank.

Now, before 'm accused of living
in the past, that's not so. We should
all long for creative and entertaining
radio that truly embraces fun, ener-
gy and excitement. My friends and
colleagues in the broadcasting fra-
ternity, we need to go back to the
kind of radio that we all fell in love
with.

Detroit-based Art Vuolo Jr.,
“Radio’s Best Friend,” publishes
Radioguide. He is also the owner of
VuoloVideo, which boasts a collection
of more than 300 hours of video foot-
age of air personalities and more than
10,000 hours of radio broadcasts. He
can be reached at 248-433-4530 or
artvuolo@aol.com.
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Congratulations
Paul Harvey
on your Lifetime
Achievement Award

PAUL HARVEY
NEWS&COMMENT

THE REST
OF THE STORY"
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Continued from Page 1

News/Talk suzh & 3reat format to work in and s311? Has the bad
judgment o a few reated a stain or. us all, and will the government
seek to increase rzgulation of content as a resul;? What can we dc 2
improve in the year ahead, and, if it were your own money on the _ine,
why would you ratner own a Talk-based station ~han any other format?

All of our cort-ibutors gave candid answers ;0 these questions ar.d
more, and, in the ¢ 1d, despite som.e problems, mcst seem to agree ha
the glass is half-rul vs. half-empty.

In the interest of fairness and balance we alco asked R&R Was 2ing-
ton, DC Bureau £.s 3ociate Editor Joe Eoward to Zet some shoughse ard
input from someoze who has been & fairly vocal critic of our indust=y
in recent months, ¥CC Commissioner Michael Cepps. His commenks
about and criticisns of our formet and industry add an interestirg
postseript to our overall look at whet's good abo 1t News/Talk radio.

The View Frem The Front Office

We begin with the perspective of some of our forr.at’s best
managsrs. Leading that list is KGO & XSFO/3an Francisco's Micksy
Luckoff, acknowledged by his peers as one of the very best in the
business. “Working in the News/Talk or Talk racio field should nz e
become easier,’ f e says.

“Oh, sure, if we simply elect to plug in syndicated product, thers
wouldn't be muen o do other than market the product and sel. th= time
— much like our oft AC brethren co. However, if we're in a competit.ve
market wita two ¢ > more direct format competitors. the focus sh.cald
never ease up.

“Changes in ovnership afford station managers some very
interesting chalis:z ges. Is the company a rad.o oderator? Do they
understand radi>$ Do they cars, or is the property you manage part of
a huge cluster? In any business there's nothing like & direct corr[ atitor
coming into your Diarket, even if your company Jwr.s it.

“Other challenges I see for all of us in the year ax2ad include format
burnout, mairta rang margins, finding new talert — especially wamsn
and minorities — and having tne opportunity t¢ surround ourselves
with people wao are passionate abot radio and. especially, our formzt.”

Luckoff sugg2sts that AMs will continue to b2 primariy Talk
stations urtil ths anticipated banefits of IBOC teke place, which, k2
says, means even more head-to-head compst:tion. “Bven if it's nct goad
competition, eve=y, bite hurts,” he seys. “Furthermore, if it’s a full
service News,/Tzl-er vs. an all-Talk station, the eosts of operation mzke
the rates nscessazily higher and, hence, make it more difficult tc
compete.

“With a weak=aed economy, the -hreat of ter=orism and the
governmernt's or )ing war on terror, one would shink this would t=
great fodder for oar formats. Hovrever, all too of-en we have nated a=
‘enough already response from listeners, who ssek an escape to
various adult musc formats”

Arbitron Challenges

Luckoff also siwes Arbitron problems as a continuing challenge for
the format “Cne of our biggest concerns must t= the wilcly fluctuat_ng
monthlies as a r2sult of Arbitron's failure to actieve reliable rssp>nse
rates’” he says. “3ame incredibly wild audiznce swings among scrae «f
the best and moast consistent News,’Talk s asiors are directly attrittt-
able to this.

“With Arbitrer so heavily focused on the new PPM technology this
problem is not lix=1y to change. Also, if and whem the PPM is ever
implementad, th s could cause an entirely differsnt positioning foe our
format, based uf ¢ 1 the preliminary reports I've seen”

To nobcdy’s sLTprise, Luckoff remains one o our format's bigde =
boosters. “News “1alk and Talk redio still afford our counsry the vary
best ‘town ha.l mesting’ opportunit:es ava:lable anywhere,” he saps.
“These are fabuloas formats filled with excitement, information and
entertainment apportunities.

“They are. w thout a doubt, supert: commereal vehicles offering he
very bsst faregroind, one-on-one selling situatiens for an unlim:ted
number of produc:s to a receptive, attentive aucienze that is listening
more intently tc ws than to alir.ost any otker adsertising vehicle.

“Sure, as mo2e competitors enter the feld tt ere will te more
exploitation anc incidents that don't serve our “ormats well. But or.z of
the benefits cf comsolidation, so far, is that, for the most part, it has put
responsibls owrers in place.

“That said, however, since we now have manigers rurning hage
clusters of statidrs, there is far less focus on the dey-to-cay produck
Since -he produ :t-has become 30 much more of 3 ccramodity, inciderts
will continuie to o=cur as operators strive to break through the pack’

So, world the mian who has been voted Naws/Talk’s best GM many

times put his own money on a News/Talker? “If I had the opportimis=
“ar ownarstip, I'd prefer to own an exclusive Soft AC, Classical o2
smooth Jazz music station in an upper-income, highly educated
—arket” Luckoff says. “No talent, nc syndication and nat much
sxper.se, other than marketing and selling.

“Eowever, as a late friend of minz who was the owner-operanr ¢f
wne o° America’s most successful Classical music operations told me
— while continuously refusing to sell e his station — ‘Mickey o011
Zet awfully bered.””

More Information To Manage Than Ever

Jeel Oxley is at <he helm of one of America’s most successful Dews
ztaticns, WTOP-AM % FM/Washington. A broadcast veteran, Oxley
zays he has s2en his own job change considerably in recent yeare

“Liks so many GMs, a little over a year ago I took or. respons.til 3y
‘o> another station. Classical WGMS-FM,” he says. “So, I have had 20
-ely even more heavily on my managers at WTOP. Fortunately, [ hav=
sutstanding people who are more than up to the task.

“Anothe= ma’or change is the amount of information I go thry1gh
My in-box is elways full, but the real change today is the increasei
zmount of e-mail. R2ceiving 250-300 e-mails a day is not uncomT o
Zor m2 anymore.

“The pace of our format, and, therefore, our jobs, is ‘ncreasing s:
Juickly. As & News station, we must always be ahead of the curve,a=.c
-hat is not always easy. But we'll stay on top by continuing to bz
.mmediate, accurate, local and relevant to our audiences.”

Comment:ng on the best and the mcst challenging perts of hig jco
dxley says, “From cur CEO to our newest hire, the best part of -y jit
_s working with such great people. The most challenging part of tr e jcb
s always finding ways t0 be better and then making sure we regly do
Zet bettar at what we do”

Would Oxley -ay down his own cash for a News station? “It rsalty
iepends on what size market I was in,” he says. “A News staticn in
=ny macket is more expensive to opsraze, because you have to have
more people and eqiipment to do it right. After you get to a certaim
oeint in revenue a majority of the ircremental dollars fall to th2
scttom line.

“So, I'd say if I was an owner in the top 10 or so markets, News
would be graat. Belew that, I think I would look to News, Talk, Tadk or
an appropriate music format.”

Knowing What To Pay Attention To Is Key

WLS/Chicago's Zemira Jones has presided over a News/Talker
w'th a stable of unique talk talents that has seen phenomenal grcw.t
over the past few years. But that growth has not come without
challenges for him as a manager. “Everything moves and evolves
faster today," says Jones.

“There's an ancknt prophecy that said, ‘In these times man wil
becorme weaker and wiser’ It didn’t maks much sense whan I first heard
it years ago. but 1t s3ems to grow in meaning to me with every passir.g
memens. We are all deluged with information today, but we're weazr.ed
by time. We don’t haire enough of it to do our newly found wisdom justice.

“Knowing what to pay attention to is the key ingredient to
manzgement success these days. The job today is more about
prioritiss and insight than raw might. Being bigger isn't necessarily
better, being rirst dyesn’t mean you're she fittest, and th.e best predust
by itself doesn't ensure the highest ratings. You have to learn s¢ ke:g
all tha right plates spinning”

Askad what he sees as the format’s biggest challenge, Jones
replies, “Three things: talent, talent and talent. I'm surz I'm nct the
only one putting ta.ent at the top. With a shrinking minor leagte 3o
from smaller merkets and fewer passicnate young peodle knocking an
our doars, radio is :n increasing need of talent with star power.

“Ve will no long=r be able to pick from the low-hanging fruit trese o
talent for our next drivetime host. Tne stations that will succeed dver
time today will have to be able to manufacture talent of sheir own.
Syndication is nice. but it won't get us to the promised land all by izs2L"
The audience expeds and demands a custom meal of entartainment
and insight every day -hat’s been cooked up just for them”

Stimulating The Senses

Jones s2es two major attributes that make News/Telk the mast
suscessful format ‘n America today. “A major attribute 1s the formet s
ability to raise the bar on how we connect with our audience,” h2 says
“We continue to get better and better at stimulating all she senses of
our audience with a singular mode of connection: the human vaiee TV
follows us, new media tries to clone us, and print media envies us.

Continued on Paje 22
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Lee Larsen

Dan Beanett

Mark DaPrez

“Our challenge will be
to continue te provide
interesting a
entertaining ~adio
while the issues of the
day facing our country
and the wordd continue
to grow more
important, mare
difficult to resolve and
more dangeraus.”

Continued from Page 21

“Secondly, our uniquely ‘low-tech’ medium is more accessible and mobile
than all our competition. I believe that will give us a powerful advantage for
years tc come. Even with the expansion cf the spectrum of media choices
today, none have been able to replicate our core attributes. Prcduet is king,
and if we continus to offer a superior product delivered with an ‘oh wow!’
service mentality, look out.”

As to why Talk hosts seem to take o many hits from others in the
media and government, Jones says the answer is obvious. “In many ways,
Tak radio is analogous to the perZect storm im comrrunications,” he
suggests. “It has an intimate, human quality; t's relatively low-teeh; and it’s
able to deliver the world to the human brain i an instant. That is a
powerful combination.

“It is impossible to wield such power and not stir up the dead. Radio is a
great giant that is just beginning to be recognized for its power, axd I think
we need to get used to it. Remember, ‘When elephants dance, acts die! We
Jjust have to get used to being an elephant.

“It’s been said the best-loved sound to a person is the sounc o his own
name. The human voice calling your name car.not be matched. As riveting
as some music is, no song is more powerful than words spoken by the
human voice in the proper syntax.

“Along with WLS I also manage a very excting Rock station, and I love
it, but nothing beats the impact of the spcken word. News/Talk is hard to
get going, but oncs it does, it's a tank and a pr.ating press for ¢asa. Talk is
also the most resilient format against the satellite invaders of the future”

Asked what he likes best abous going to woerk each day, Jones 3ays, “The
best part of my job is the satisfaction I get fram turning ants intc
elephants, turning shallow listening acquaintznces into raging loyalists
and helping budding sales and on-air talent grow into thriving maney
machines. Growing people’s potential is the best part of this job. It's
overcoming small thinking that's the biggest challenge.”

Managing Today Is Better Than Ever

Respacted veteran broadcaster Clear Channel Rocky Mountain R-gional
Manager and KOA,/Denver GM Lee Larsen has seen his job responsibilities
grow dramatically in recent years. But Larsen says the expansion of his duties
has only served to increase his enthugiasm for the format and our business.

“My Job has gotten better over the years az my responsibilities have
increased,” he says. “Working with several ma-kets and several News/Talk
stations gives me a broader perspzactive and more people to exzhange ideas
with every day. Keeping up with all that is hapaening keeps me exhilarated,
youthful, fulfilled and very tired a the end of 2ach day.

“The only real downside is tha: I don’t knaw everyone at the ssations as
well as I used to when I only worked with one station. For the p2o>le who
work with me, the good news about that is tha; they have had the opportu-
nity to expand their areas of work, taking on rore responsibility and
growing in their abilities.

“The biggest attribute of News/Talk radio 2as been and will continue to
be the people who make up each of our stations. You will not find more
dedicated, conscientious or hard-working peorle in radio. These people,
along wish the instant access to what is happening in: the world tf.at they
have, will be able to provide listeners with imm ediate information and
thought-provoking analysis and opinions”

Larsen also says that the times we are livi=g in offer the format's
greatest challenges in the months and the yea~ ahead. “Our chaleage will
be to continue to rrovide interesting and entertaining radio while the
issues facing our country and the world continue to grow more im.portant,
more difficult to resolve and more dangerous,” ae says.

Wher it comes to how much impact recent and well publicizec
indiscretions by hosts have had on our format, Larsen's years of experi-
ence show clearly. “In my opinion, these incidents have been few &nd far
between and were the result of lapses of judgment that can’t be prevented
by rules or regulations,” he says.

“With GMs spread thinner than ever before, we need to work harder to
have talent, program directors and producers all on the same page as to what
constitutes good judgment and where the lines are that can't be crossed.

“The old days of ‘Let’s see how far we can go until the GM stops us’ are
gone. The stakes are too high today, and what ~ve do is too important to
squander it with poor judgment or: anyone’s part.”

Sales And Programming Must Work Together

Susquehanna/Dallas Market Manager Dan 3ennett, who overases,
among other stations, Sports/Talk KTCK and Yews/Talk KLIF, has also
seen his job become significantly more challerging in recent years. “A big
challenge is the realization that, as a manager you are truly the ghue
bet'ween programming and sales and that you absolutely must te the one
who ensures that Joth of those departments ae talking and working
together more than ever before,” ha says.

“When you are on the AM band and nos the No. 1 station in the market,
you have to be more creative in your plans to market and promote in
conjunction with clients in ways that bring the station revenue ar.d bring

value to the advertiser. It"s more imporiant than ever for maragers to hed
sales and programiming work together tc Zinc soluticns rather than letting
them build walls between each other”

Bennett sees the per.ding growth of Cigital technology as & real plus for
Talk-based radio stations. “We need to get the whole AM 1igitel thing
wcrked out as quickly as possible” he says. “I was around when the who.e
AM stereo thing came ani went 52cause nobody could seem agree on wkat
pade to be on, and I woulc not like to see that happsn to this emerging
technology.

“Digital broadeast is & critical piece of the puzzle for ou> fut are,
bacause it will get more people to cume cur stasions I alo thimk it mighs
encourage some AM operators to axpariment with some niche music
fcrmats that will attract nore and potentially younger came to she baad,
which can only help Talk radio formass in the long rn”

Sour Grapes

With two Talk stations on his watch, Bennett has mc2e then a little
experience in dealing wita controversial talents whe occasiorally ruff e
th.e feathers of listeners and community leaders. “In the case of tae Orie &
Anthony incident, I don’t think the format took any infzir critieism;the
criticism for that stunt was warranted,” he says.

“Unfortunately, something like shat tends tc msks other mecia paint ail
of us with the same drush, and that isn't fair. The msjority of tak talent
and people who run Talk 3tztions know waers the line is and do a pretsy
da~n good job of not goir.g over it.

“Many times a manager can see the warning signs before something
like that happens but mex> be tempted to turn a deaf 2ar ¢ it cue to gond
retings or revenues. In that case, any criticism is probally dese~ved”

Asked for his opinion an the threat by some in Washington, DC to
censider reinstating the eld fairness doctrine, Berinett raplies, “That's a
frightening thought. Peorde listen to what they want to listen o,and if a
liberal host or a liberal Telk station had mass-appeal and good retings,
you'd find plenty of operators who would embrece it.

“It’s no different than programming & music stat-on: People will listen
tc what they like, and thes won't listen 10 what they dor. t like, period. AL
tle recent talk about this subject is just sour grapes on the pert cf a few
politicians, especially tho3se who sometimes gst attacked on talk showe.”

When all is said and djnz2, Bennstt says he loves his jab, beth the geoc
and the hard parts of it. ‘The best part by far t¢ me has gct to be the day-
to-day excitement ycu get from running a Talk staticn,” ne says. “Hiring
talent, watching them grow and succeed at gaining ratings ani creatirg
revenues — that'’s one of the great parts of this job.

“The most challenging tr.ing we all face today as managers is stopp .ng
dcwn from our daily job o spend an adequate amourt of time visualizing
and planning for the futue to see where we're goirg and how we'>e go.ng
to get there. Lack of time ‘or adequate planning is ze~hars the biggest
challenge I see for all maragers working in todey’s radic business.”

The Way It Is

WOWO/Ft. Wayne, IN's Mark DePrez checks ‘n fram A nerica’s
heartland with his viewpcint on what it's [ike t¢ have starsed i3 mansge
mant career without ever having been part of the good old days. *Becaunse
my first GM gig here at VIMEE, WCNO, WOWO & WGHX is a'so my current
giZ.it’s hard for me to imegine what it must have been like to Je a GM at
Jjust one station or an AM/FM combo,” he says.

“I am among a generasion of GMs who dorn't know the business any
otaer way. I can't imaginz not having to keep all the rlates spinn.ng ani
nct constantly facing the challengs of nos helping on= stztion at the
expense of another. It must have been pretty boring”

Acknowledging that rost challenges facing the foemat are presty
ur.iversal, DePrez says at least on= will be especially crit.cal ir smaller a=d
madium markets like Ft. Wayne. “Containing the ¢ast of syniicated srogram-
mng and determining at what point the ccst exeeeds the gain will contin..2
to challenge many News, Talk stations in markets of this size,” he says

Conceding that syndicated programming can be of va'ue DePez stil
believes it’s local content -hat is the biggest attribute for stations like Lis.
“For example, the post-election coverage we prozided last Novembar wes
tosally unique and unavai akle anyrlace else,” he says.

“We had personnel at party headquar:ers, the stae cerital and the
election board and nonstcp coverage frem the WOWO newsroom. All of this
programming was anchored by ons of our own talk s1ow hosts.”

When it comes to mak ng a format choice if his own fortunes were nn
ths line, DePrez maksas na bones about it: “I'd o with the spoken word.
Since Federated Media ac ju:red WOWO and cl.anged the format to News/
Talk eight years ago, local revenue has grown over 70%. Jvery year since
1695 revenue has grown steadily ahead of market revenue perfcrmance.

“This past year WOWO s local ~evenue growth o:tpaced local market
revenue by 10 times. This growth has happened rega~dleas of 3conomie
climate and ratings fluctimtions. With over 6C% of sur business b2ing
direct, we have far greate> control of our finandial destiny than "#e have
whth other formats that a~e more dependent on agensy bisiness”
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Gabe Hobbs

“The News/Talk
format continues to
be an ematienal

connecting point for
people. Whether it is

used for

companionship, news
or even a break from
the hard news of the

day, the format will
continue to be a
lifeline in 2003.”
Tom Langmyer

ew jobs in radio have changed more in the past few years than thai of
the program director. Once relied upon only for the on-air sound of the
station, today's successful News/Talk programmers are part product
manager, part promotions and marketing manager, part talent scout
and coach and more involved than ever in helping to develop revenue
potential for their radio stations.

We asked some of the best programmers in News and Talk radio to share
their thoughts on what's good about Talk radio today and to offer their
opinions on some of the challenges we’ll see in the year ahead. We also asked
them why they wouldn't want to have any other job.

Tom Langmyer

KMOX/St Louis

News/Talk radio is different from a few years ago, and today’s PDs have a
more complex role. Over the past few years it has become a whole new world
for News/Talk programmers. In addition to setting the vision and day-to-day
execution of the station’s on-air product, programmers ars also getting more
directly involved in building station revenue opportunities through partner-
ships and cross-branding.

PDs are heavily involved in the overall business plan and are accountable
for more than just ratings. Many PDs have responsibilities for more than one
stasion and are also working with more media-savvy talents who may appear
on several different platforms. This new world presents great opportunities for
today’s programmers. (Editors note: Langmyer was recently promoted from
Dirsctor/Operations to VP/GM at KMOX.)

The challenge for today's News/Talk programmers is greater than ever,
because News/Talk product is available in many different forms. Several cable
channels provide news, talk and information, and these elements are availatle
in other forms as well. To stay ahead of the curve, News/Talk programmers
need to continually focus on points that make their station different and to
keep things compelling.

The News/Talk format continues to be an emotional connecting point for
people. Whether it is used for companionship, news or even a break from the
hard news of the day, the format will continue to be a lifeline ir: 2003. When
thare is tension in the world and harder economic times, peopls rely upon
News/Talk radio for information and a sense of connection.

When it comes to whether or not Talk radio has taken unfa.r criticism
about the content or comments of some hosts, much of that depends how you
loak at what Talk radio is in the first place. There are many forms of Talk —
from Bruce Williams to Howard Stern and everything in between — appealing
to many different ages and targets. I think listeners are bright enough to judge
and choose what they like and don't like.

A great News/Talk station is fun to run, it is the most interesting format to
build and execute, and it has the greatest revenue potential. It also takes special
pedple to run great News/Talk stations. In short, News/Talk is a great format.

An Arbitron Perspective
On News/Talk Radio

When it comes to tracking the ups and downs of the
News/Talk format, few have a broader perspective than
Arbitron VP/Radio Programming Services Bob Michaels. i - :
“Having watched the News and News/Tatk format over "
the years here at Arbitron, there is a definite ratings pattern ' K- ‘
that is no different from other, music-based formats,” he Bob Michaels
says.

“Country and CHR radio have waves of popularity that
normally rise and fail over years, whereas the N/T formats are more likely to see
spikes when crises or sensational news happens. For News, the most recent
obvious example is the Sept. 11 Arbitron results for WIN3 and WCBS-AM in
New York. Record high ratings were achieved by these stazions that day.

“Talk formats had their presidential scandals, high-profile ¥ials and war-refated
topics, which lit up the phones and raised their numbers. 3 st as much as these
events drive up the numbers, it is also very difficult to light the “ire when there
is no kindling.

“The best attribute of these formats is their ability to run with these events,
but it also hampers them when nothing of note is in the news that is important
to listeners. Attempts to excite the audience over nonevents are quickly picked
up by the audience, and they react accordingly: Listening estimates drop.

“However, recent events such as the sniper this past fal in Washington, DC
and Virginia and the space shuttle disaster show how local -adio can quickly fifl
that information need and, as evidenced by record-high estimates for WTOP,
the audience ratings estimates will increase.”

Memn frnm TIIE PD’s Dffice

Programmers weigh in on News/Talk’s advantages and challenges

Jack Swanson

KGO & KSFO/San Francisco

Many of us working in News/Talk radio often forget just how
important our work really is. We're doing far more than executing
another radio format. We're using radio to inform our communities
and to share information and ideas. We're using radio in a way that
gives every member of our society the ability to speak to their
community and, in some cases, the entire nation.

Can you think of any other format in radio that stops running
commercials when there's a local or national emergency? News/Talk
offers frequent evidence that in our format doing the right thing is, at
times, more important than making money. Think about that — more
important than making money.

After the devastating earthquake that hit San Francisco in 1989, 1
got a call from the President of the ABC group at the time, Don
Bouloukos, asking how things were going. I told him the city was
getting back to some degree of normalcy, but I was concerned that
after seven days we still hadn’t found time to run a single commercial.
One week with no commercials!

His response? “Serve your community. We'll make the money later”
I'm sure a lot of radio executives said the same thing to their New York
and Washington stations after 9/11. Not only can I not think of
another format where you would Lear that, I can’t think of another
industry where you'd hear, “We’ll make the money later”

Every year KGO stops running commercials for 24 hours during
our annual fundrziser for leukemia research. We have a great bottom
line, but sometimes our responsibilities expand beyond the sharehold-
ers. We've raised millions for leukemia research over the years, and I'd
like to think we have played a small role in helping a lot of sick people.

S0, as we move into 2003, I'm proud to work in this format. Proud
because, as our nation faces terrorists, a lousy economy and the
prospect of an ongoing war, we're doing something important,
something that really matters.

Gabe Hobbs

Clear Channel Radio

How has the role of a programmer changed or evolved — for better
or for worse — in the past few years? All for the better in my opinion.
Program directors now have to be complete managers — well rounded
and well educated. They have to understand all aspects of not only a
radio station and its community, but also multiple stations and
markets and the radio corporation itself. The days of a PD with a T
shirt and a Walkman in his ear may well be gone, because now we have
true multifaceted, professional and creative managers.

When it comes to challenges in the year ahead, multitasking comes
to mind right away, for obvious reasons. Niche broadcasting within the
News/Talk/Sports genres will also be something that programmers
will have to study very carefully and understand in the years ahead.

Ang, of course, there will continue to be the ever-present pressure
on publicly traded companies to return a fair profit and vibrant stock
to the stockholders. Reconciling that pressure with good programming,
strong sales and the public interest will require smart and highly
skilled managers, and only the strong will survive.

When it comes to what'’s good about News/Talk, I think No. 1 is its
immediacy. To this day, nothing — not the Internet, TV or print — can
come close to the immediacy of radio. When News breaks, radio will
always be there. The portability is also a tremendous advantage.

Until battery-operated satellite TV fits in your pocket or we have
high-speed, wireless, real-time online information streaming, portabil-
ity and immediacy will combine to keep radio as one of the primary
sources of information for all Americans. And even when we have high-
speed wireless capabilities, radio should remain extremely competitive
and user-friendly.

Radio continues to be the only medium that challenges all of the
senses and forces one’s imagination and mind to participate in the
information or entertainment exchange. I show you a car on TV or the
Internet, and everyone sees the same car. But when I describe a car to
you on the radio, 5 million people see 5 million different cars. To re-
create the Persian Gulf War on TV, I need millions of dollars. To do it on
radio, I need a PC and a good production director.

Indiscretions by controversial on-air talent is nothing that we

Continued on Page 28
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“The benchmark for
all of us is ‘Do we
have the information
our listeners need
as soon as they
need it?’”

Jim Farley

Memo From The PD’s Dffice

Contirued from Page 26

haven't gseen befrre, whether in music radio, Talk radio or tele7ision. How
about J22 Pyne, Eob Grant, Morton Downey Jr, Howard Stern ¢t Jerry
Springer?

Granzed, in ths case of the now-famous Opie & Anthony inc ient,
cleacly, 11e talent; went way over the line, but isn’t that why th=ir company
hired <Lera? Let  be honest. An army of lawyers, a GM, a PD, en ad agency
and a :lient all s3w the rules to that bit and said, “Hey, this will te funny.
Go abeac’ You reip what you sow.

Wxuwd [ put my own money into a News/Talker? As a proud stockholder
in Clear Jhanne., it is my own money on the line. With a News,’ Talk station
there _s certainly more inventory to sell and more inventory w2 affinity
sponfors I ips thac can be attached, such as news, weather, traffic, your
favoe:ie host, etc.

It 3s the most foreground format around. It is far easier to mobilize a
News-Talk listensr to action than-an AC listener. Results for atvsrtisers
are spactacular :n our format, especially from live reads by th= format’s
high-p>cfike pers malities.

i. Peter Thiele

WVNN/Hurtsville, AL

As aprogramrmer, I try not to look back too hard at “the goo1l old days”
I thin< ®'s easie” today to have a great-sounding station with the computer
equioment that i= the norm. Production is easier and better. My biggest
wisl. Zs =2at [ ha.1 more time to spend coaching the staff. Findi=g that time
in tcdey's busy troadcast day is more difficult than ever.

Tr2 reatest challenge we'll face will begin at the end of the Fush
Limbe 1£1 era. W= are in a great time in News/Talk today, but 1 shink that
News, Tk will keve to evolve to better relate to the unique 25-49 culture,
whick: ie 30 different from previous generations. Still, News/Tek is way
ahecc o TV and rewspapers at relating to the audience and cc mmunity.

£e fen a8 talents who may cross the line, let’s keep one impcrtant thing
in mind: Tosts lizs Opie & Anthony have nothing to do with Rusk
Limbe 1gh. Sean ~annity and other mainstream talkers. Most .Americans
have oo id2a who Opie & Anthony were and likely think that they were
nothing tut DJs. Good general managers should learn that having a hands-
on p~e3ram director who can help stop these types of incidents from
hapreni=g in the Jirst place is essential.

dim Farley

WTOF-AM & FM/Washington

I recent years consolidation has caused many PDs to be rasoonsible
for tmo o> more ssations. Frankly, as a result of that, many PDa I talk to
who he.ve that responsibility are not happy campers. I feel forta_rate that I
prog-arr just one format in one market, and I am very happy thas I can
focus =ll Ty attetion on WTOP. I see that as an advantage for me and for
the st3ticr.

2 enalenge we will all continue to face is fewer listeners on the AM band.
When was she last time you stayed in a hotel where you could heer AM on
the raZio the hotel provided? Or how about office buildings whers nobody
can hear AM unless you place the radio right by the window? Hewe you ever
talked s¢ a1 under-30-year-old about what you do and have him o> aer ask,
“Whet .s.AM radi»?” Broadecasting on the AM band, in many areas, is like
competing with o-e hand tied behind your back.

Cn the other hand, we own — or can own — the in-car aud_ence. Since
9/11 mcre listeners know we are here and know they can couns on us the
next time — “us’ being stations that truly delivered during 9/11 and had
the rews resources and plans in place to cover the crisis.

Whean is comes to the future of spoken-word radio, you have «c first
distinzuish betw=2n Talk Radio and News/Talk or News, because there’s a
big differ=nce. Lisseners will trust a station that provides news, traffic and
weath:zr in a time_y and reliable fashion, whether it is a Talk, Nsws/Talk,
News :r Sports station. The benchmark for all of us is “Do we have the
informasion our “isteners need as soon as they need it?”

Wty cc I love doing this job? What could be more satisfyings ‘n the
wake of /11, the anthrax scare and the sniper attacks, we got I.credible
feedbesk from out listeners that what we do every day is impo~ient to
therr anj matters to their lives and that they are glad we are Lere. We
really makz a dif’erence, and that feels great.

Ken Beck

Enterzom

The jcb of a News/Talk programmer is getting larger in scoe as we
speag Moct contamporary PDs are doing what operations mar.egers did a
few vears ago, wh le most operations managers are now GMs in everything

but ram=a
At Znzercom we also ask our News, Talk and Sports progran.riers to be

very proactive on seles issues, human resources gperaticrs, recruitment,
training, znselhing, event planning and execution aac community-involve-
ment strategy. Th: cbvious downside to the increase 1 workload and
respcensibi ities placed on PDs today is less face time witl. <alent and less
time 30 think up 2oal stuff to put on the air.

Asto the chalker.ges ahead, we need to work harder to Cifferentiase our
newscasts and tak shows from other media corpetiion. I our poteatial
audience leaves their house in the morning feelnsg fully informed ani
knowing i1 t1e sgorts scores and highlights after setehing TV, we heve to
give therr. a “~esh set of reasons to join us in the cer, on the weekends or at
work Cam w: come "1p with a show, service elerr ents or un.que talen; that
consistart y dives them a reason to punch up ovr stetions®

2002 wi_ be & gr2at year for News stations deczuse ilere is so much
going 01, I7 Lsteriers have to leave for a while, they’ll have %o keep co ning
back to the recio sor updates on Irag, the econoxy, North Korea and 30
muck m.oe. Yews besed talk shows will do better t1an pu-e entertainment
shows cur:n: this c¥cle. Advertisers will continuz <o slow y realize that the
real money c2mo s 25-64, and we’ll see more transastioral business placed
agairet this “emo target.

I a.co thi—k Aroitron will have increasing trcuble with ciary returns and
placement and -L.e FPM launch, leading to more skepsicism in the market-
place abo 15 ratings “luctuations. This means thcse Naws, T'alk and Sgorts
stations w.th the strongest brands will continue tc win ir: their local
marksts, *eg=rdless of ratings volatility. This sitiazicn wil work agamst
start’1p smethors.

Meanwnile symd cators will continue to weed 01t underperformir g
shows s loczl affliztes reach their capacity to 13nd e ba~ter inventery.
Comretit:on amror g nationally syndicated showsz will be e7en more brutal in
a crowoed nzrketolace, and syndicators will be Zorzed to -aork more zlosely
with 227 affi_ates tc create local sales events ard epdortunities for them.

Whi’e [ have net seen a lot of Opie & Anthon~ fellout in she News, Talk
worlc, I d>be.ieve their incident almost stopped th3 FM Tak genre ir. its
tracks, eaomicaly There is an audience for tHi3 “o>mat but it's going to
take some Sime to get mainstream advertisers t3 sipport it. FM Talk is
nothiag mere thar another version of Rock radi, tut key advertisers, for
some reascT, find it easier to buy Rock, Active Reck end Alternative nusic
staticng, ever thorg much of the content and assitude are identical ~o FM
Talk.

Opie & Anthony reminded us that FM Talk statior s ne=d strong,
experienced =rd involved managers to direct the prodramming — ndt just
patsies 1nc [-ils o te talent or full-time sales trainers.

In the end, "wiza « News or Talk station you can abmost always outsell
your ~ating ehare wth the formats, and, in most sases, thare are huge cost
barriers :lockir.g posential competitors. Not to m2rtisn that you'l hawe a
heck »f 3 ¢t more fun running it.

Mark Mason
WINS, Bew 7crk

In 2J0a, 1 many ways, we are far more focused end b 1sinesslike than
we used t) be as pro3rammers. While I'm not sure the latt3r aspest is an
entirely go1¢ thing for a driving creative force, I dc think we have a rauch
clearer C3a of the parameters within which we exerete than we used to.

Becelse those limits are considerably narro=er r ow, we're forcec to
think more lit-e ge 1eral managers than acting like some out-of-contrd
Sputrik l:cse.y omiting the radio station’s atmcep1ere. S», while our
creative j1ices are a bit more contained, in some ways they are probebly
put tc Tush more Jrofitable use.

Cl23217,th= events of Sept. 11,2001 have brcugnt 101D WINS anc other
News end News/Talk stations more new listeners then all the advert sing
in the world eould heve. As the steward of Ameriza's most listened-to -adio
statiam, ry grectest challenge is to capitalize on that oppctunity by
contimins t¢ superserve our core while reinforem 3 the choice that rew
cume-s rmade whe they discovered WINS durin § the last ysar or so. Vhile
that’s a bt of a baancing act that can put our skills to the test, it's
something w2 nzed to take advantage of so that »e re not a one-hit wonder.

Al News,News/Talk and Talk stations have enme to the fore during this
period, w-izk is mar<ed by extreme levels of an»fety in Arasrica. The vital,
timel¥ an essential information that we provid: gves ou> listeners a
sense of se31"ity by keeping them connected and infcrmed. It raises <he
perce_vec listening experience to a far higher level of necessity. It's really
given us ¢ chzr.ce ;0 showcase our value to a wixle new gzneration of
listenaes.

At N=us radic, w= usually don't find ourselve s in situations wher= on-
air ta.ents nere used poor judgment and caused & comtroversy. But, as a
longtime Telk FD, | taink some of the recent incidents thas aave Lapr=ned
acros3 the scuntry stould serve as a sobering wakeuo cal to prograrmers
that tae “anything goes to get ratings” approach & inadvissble, unwise,
irresyons.tle and myopic.

Hopefully programmers have learned to clos 2.7 monitor their talent and

Continued on age 44
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We at Talk America Radio Networks have solved the puzzle for your spring book and beyond. Three hours a day. politics, relationships and current
events, his sparkling eyes and motor mouth creates a gigantic presence, combining the wisdom of a sage with the voice of a "Heavy Hundred Talker".
With his laser like mind and hig explosive ideas, Shmuley "The New Talk Of The Town" will grow audiences, increasing ratings and ad sales.

"Be one step ahead of your competitor.
Add ‘The Shmuley Show’ to your

line-up for the Spring book." 5 Ialk
www.talkamerica.com 888-727-8629 fax: 973-438-1637 er Ca

Affiliate Sales - Ed Powers & Bruce Wernick edpowers@talkamerica.com RADIO NETWORKS
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THE NuMBER 1 FM TALK STATION IN
AMERICA 1s 1N TrReNTON, NEW JERSEY.

"NEwW JERSEY 101.5" USES SABOo MEDIA'S
TARGETED TALK® FORMAT TO WIN
828,200 CUME LISTENERS WEEKLY.

24/7, ALL LOCAL, ALL LIVE.

Sabo Media's Targeted Talk® format wins the demographic you select. Proven effective:
"New Jersey 101.5" has been delivering major market numbers for twelve years.

ince Sabo Media's Target Talk® formula delivers audience like this in Trenton, expect
at results in your city.

M Andy Santoro and PD Eric Johnson will tell you how happy they are with
abo Media, call them at 800-876-9599.

EW JERSEY 101.5 828,200
SX FM LOS ANGELES 763,400
CKG FM CHICAGO 354,800
WNEW FM NEW YORK 433,300

SOURCE: Fall 2002 Arbitron. Monday-Sunday, 6AM-\id. Total Survey Area. Non dup cume. Total Persons.
Contact us when you want to get fat.

www.sabomedia.com. 212.681.8181. Now you know.

SABOMEDIA

Ask us what's next.
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Holland Cooke

Valerie Geller

“Loeal, live
interaction with the
audience is the
essence of great
local radis, S0 when
you do Talk, you're
already starting out
with a triple. If you
also put on 2 good
hest, you have a
home run.”

Waiter Sahe

Gonsultants’

Perspective

A panel of format gurus look at the state of Talk radio in 2003

= =

n today’s broadcast business, when GMs and PDs are wea irg more

hats and overseein3 more staticns than ever, having an experienced

and successful o1teide consultant can be more of a valuatlz addition

to your stat.ori’s team shan ever

Offerir.g sh2ir viewpoints on the state of the formaf wnday, and

what they feel is good about Talk rad o, is a panel of successful program-
r1ng and managemert consultants including Sabo Media CEQ Walter Sabo,
N:Vay Media Allimnce N3ws/Talk specialist Holland Cooke, Geller Media
Iafernational Presideat Valerie Geller, veteran programmer and Moceri
M=dia President 3reg Mbcezi, sales and marketing advisor and _rwin
Fcllack Compar:y Presidant Irwin PoRlack and longtime radio research
specialist and consultart and Benchmark Company President —r. Rob
Eelor.

All were asked the same basic questions regarding how the:r ‘obs have
crmanged for better or werse, whet challenges the format faces ‘n the year
ateac, how velid she criticism of Talk radio by politicians and athzar media
is and why they woald iavest their own money in a Talk station over any
other format.

Walter Sabd

Sabo Media

From my perspective, oLr job has not changed all that muct.. The key
dirfersnce today :s that, in sddition t¢ providing ideas for promations,
peogramming, hosts to Hre and coaching tips, what companies ncw use
¢oasultants for is to tuy themse.ves 2xtra “RAM”

By that I mean they 1ire consultanss for thinking time. When one PD
peagrammed one statior that person had some thinking time, bi_t now,
without a secretary o> an assistant and with three stations to »verses,
most programrir.e>s heve no strategic thinking time.

Tt.e biggest challenge for broadca.sters today is running thei> stations.
In recent years ¢cimpaniss could imp-ove their earnings through acquisi-
ticns and mask same-store 3ales from year to year Today noboly’s
earnings can be mask=d with acquisitions — they have to actually run the
ralio stations.

Tt.e relationship batween the listensr and the radio station t.as not
chranged, despite all the ownership changes. It’s still one listener 1 stening
to one signal at 02e moment in time. “n order for companies today to grow,
they have to improve what they offer a listener at this moment in time.
Tt is their only optidn for growth. They have to aggressively =in the
ra.dio stations in ways that -#ill gain en audience.

Remember, yo'1 may cwn all the stations, but you don’t own th= audience.
They still have meny athsr options to shoose from, including not st other
radio stations. but alsc TV, ceble, movies. magazines, the Internet and much
ILCTe.

A Pre-Emptive Product

Trat said, the form.at stil has numerous attributes, not the .ecst of
wlich is that Talk rad o 1as always been the best format for sa.es. In 1990
the format began to be d=plcyed on FM stations, and that move tirought the
seiling impact of Talk 5o :he FM tand, with its built-in demograf hic
alvartages. It makes yomng=r demographics possible for Talk rad o.

Farty-four percent of the AM Talk radio cume is over 65. Th3 reason
that the format contirues tc be viable despite that demography s that it
sells Like crazy. No cther format gets Detter response for an advertiser.
When you apply taose sales results against FM's 25-34-year-olds, you have
the perfect format. Even with numbers that some would not cons:der to be
althet great, FM Talkesrs in Chicago and Los Angeles are often tn2 No. 1 or
No. 2 ocal dillers in thei» markets.

If { owmned FM radi> stat:ons in a market, I would immediately take all of
them Talk. I'd airr one at 18-34-year-cld men, one at 25-34-year-«l1 women,
0712 at 35-44-year-old men aad another at 35-44-year-old women.

With four stations in any top 50 market I could command one-third of
the Jo::al revenue, becauce I zould run more commercials that wotld get a
m.uch better rasponse fo » acvertisers with a pre-emptive produ-=s that no
0713 could duplicase by gcing to Tower Records.

Talk is and has always baen radio s best format, because it takes
alvartage of the Yest ;echnelogy we have, which is taking local, [ive phone
cals. Yo other media car do that as well.

Watching phone calls on televisior. is painful — they’'re staring at the
ceiling, yelling, “Bello, ca_ler, are you there?” And there's nothine sadder
than reading in a new3paper, “Call now and take our poll. Resulis published
tomorrow!® Local live incersction with the audience is the essencs of great
lccal radio, so whan you o Talk, you're already starting out with 3 triple. If
y71alkso put on a good hest, you have a home run.

Sc, yes, I would take all f my money and make all of my FM stations

Talk. I can't imagine anything rore tragie or pathetic thar bsing she No. 3
AC or the second Ccuntry or CHXR or any Jlassic Rock stetion.

Holland Cooke

McVay Media Alliance

Consolidation seems to have increased the demand for & News, Talk
consultant’s skill set o round ot management's format gar7y. This is my
own anecdotal impression, not statistics, out maay of today’s c.ustar GMs
seem to have come Irom the music stations in the prevail n3 merger
entity’s group, not the Talk stations. Dittc for the programmers Jten PDs
with multistation responsibility 1ave a m.sic format backg>ound and had
the AMs dumped in their laps.

There's also a gens-ational aspect, since mary of today’s GIs ere
young encugh that they didn’t g1ow up listening to AM ridi>. And. as has
always be=n the case, many GMs come frcm sales. They'vs elready got
systems for managing sales, ani to their credit, chey know whet trey don’t
know, so they often use consultanss for systems, formatics 3ad cther
success templates on the progremming side. Salespeople tenc to 2= risk-
averse, 80 a consultart’s prover. T.aterial .s welcome.

Possibly the biggest issue in taday’s redio-station envircrmans is
workload. Many manzgers now manage mwore stetions than arycre can
manage. I've actually had clients Lire me 3aying, “Listen tc shese swo AMs
for us. We haven’t got time”

A continuing challenge in th= year ahead will be alloceting tha
resources necessary to maximiz3s News/Talk/Sports AMs’ revenme
potential, which is, when indexing ratings to revenue, cons.stznty 3reater
than that of music FMs'.

More often than nos, becaus3 managerent ccmes frocl a nusiz FM
background, product znd promot_cn expenses are allocateC azcorcingly.
But music FM shares are destir.ed to continue eroding, w:tt. spotloads now
too interruptive for the FMs to be music appliances and ew zompetition
chip-chip-chipping awey:

Spend all your money on the FMs, and t's a break-even Allycate those
same programming and promotion resources to the News, Talk/Spcrts AM,
and you'll get much more bang for your buck. Too >ften manag3mert is
content with singlecigit shares fcr the News/Talk/Sports AM.

A Hate Crime

As to the question of whether or not Talk rad o has taz2n scm3 unfair
criticism in the past year, if rad ¢ ean spend a year taking bows foe what
we did on Sept. 11, 2001, we sure ought tc own uo to something elss we did
in New York since then.

Was the Opie & Anthony incident any less than a hate crime? Suppose
it happened not in St. Fatrick’s Cathedral, but in a synagod ® cr a Eaptist
church in Harlem? What’s unfair i3 blaming the talent. Thay didn's break
into the studio, they were enticec there, with piles of monez, eftsr 3.milar
gaffes elsewhere. Ye; Infinty had the nervs to take a bow & promptly
canceling she show.

If I were investing my own morey in a station, it would be a News/
Talker. Warts and all, when the stiff hits tae fan, the musiz ¥Ms wikl cut to
a network or simuleast a sister AM. With 9/11 still 80 frech in cur minds,
people are always exp2:ting something to happer.. Smart stations are
preparing now to fulfil that exp2:tation.

Those shat shine will be as ¢>n3picuous as those that doa t. Even
though it’s likely we'll be dropping spots for a day or two, :t"1 come dack in
spades on the back end if your stasion plaas aheed now &nd rmakss3 the
extra effort when thirigs happen.

Valerie Geller

Geller Media International

I don't know about any othe> eonsultaats, but, persor.ally, t-is as been
one of the most fantastic periods c¢f my er.tire caceer, in pa~t beca13e [
work not only in the United States, but also in 26 other countries
throughout the world.

At our company w2've always focused on personalities and ecnient. We
hold a producer’s workshop oncs a year, aad eveni with con idasicn, our
workshop last year in Hew York was heav ly attended by talk hosts and
producers from all over the plaret all wanting to work or. get7irg better
and increasing audiences:

Teday many Talk PDs are respensible “or several stati>=s and don't
even have time to get a glass of water, let alone coach their hosts They
often reach out for & second set ¢f ears just to get a take on ta2 ctation or,
more specifically, soms help aircr.ecking o> coaching talest they do not
have the time to work with.

Surprisingly, several top taler.ts have hired me on their own tecause

Coctinael cn Page 34
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Greg Moceri

Dr. Rob Balon

“At the end of the
day a consultant
worth his or her fee
is a great distiller
of all the stuff
station puts through
the chute, helping
the PD and GM fight
back distractions so
they can move on to
things that matter.”
Greg Meceri

The Gonsultants’ Perspective

Continued from Page 32

they felt they were not getting needed dire3tion from their PD and that their
show was not growing. They needed some guidance or techniques to move it
to the next level. Word of mouth among the hosts and producers as ratings
increased has led to many new working reationships with not only the
talent, but the stations as well.

The Courage Of Our Convictions

Among our greatest challenges as a format today is to have the courage
of our convictions. Since consolidation, we ve had little in the way of real
mavericks or those who try new things with creative people. Most are so
worried about making this month’s budget that there is littie room to allow a
runway of time to allow shows that do not gerform immediately with cash
rewards to develop.

It's still a struggle to convince GMs to give shows enough time to let
them grow and develop an audience. It took 60 Minutes 10 years to find a
following. Jerry Seinfeld still proudly displays tae letter he got from then top
executives at NBC who said they did not fe=] the show would bz relatable to
audiences and in:tially ordered only four episodes. Don't beck down; have a
backbone. Support shows that you sense will work.

When Jeff Zucker — now head of programming for NBC-TV — was
producing for Tke Today Show, he wasn't so worried about what
everyone else thought. He was young anc the show was far from first in
the ratings, so h2 took some chances. If ke thought a segment was
interesting, he'd go longer with it. He brcke format and took risks all the
time.

Zucker said, “I trust my instincts. I'm 1 ke m.ost people. Zf I like it or think
it's interesting, I think they will too.” If Zucker hadn't gone with his gut
instead of looking over his shoulder all the time, worrying what others
thought and play.ng it safe, he wouldn't be in the big chair right now and
Katie Couric wouldn't be the 65-million-dol ar woman.

In all creative work — writing, film, masic — if you do not try new
things or experiment knowing full well thas not everything you try is going
to oe a home run. you will only rehash and recycle what has gone before. If
the audience has been there and done it al>eady, why should they give you
their time and hang out with you?

Powerful Radio

One of the mistakes we make in radio i to underestimate the audience.
People are multifaceted. Sometimes they want depth and intellectual stuff,
other times they want to watch The Bache’or or worse. When Talk radio
managers think, “0K, we've got to be right wing,” and then try to hire people
who do just politics, it's boring and one-dimensional. And it usually fails.

I've watched over the past few years as programmers scrambled to find
clones of successful hosts or thought that if someone was famous, that
would automatically transfer to Talk radio

For a while politicians were the darlings, and programmers tried putting
a bunch of retired governors, senators anc mayors on air witk big fanfare
and little results. Real communicators are interested in lots of areas. They
are multidimensional, and they are fun to hang out with.

Powerful radio holds up a mirror and reflects all of life. If we lose
that, we've lost the thing that makes us great. TV has lifted all our tricks,
including immediacy, once one of radio’s strengths. Today TV news can
be out there covering something as quictly as radio can, they do traffic
in drive times, and they get it about having personalities or. the air.

Most of the hot TV talent have also dore radio at some point in their
careers: Oprah, Larry King, Steve Edwards and many others. Frankly, most
of she TV news directors I work with say taat their best people come from
radio, and they orten look to radio when hiring reporters.

Money To Be Made

So much of what passes for Talk radio :oday is, quite frankly, boring.
Presenters think that going low, to titillate the audience, will cut through the
boredom, but that’s not true. If this trend only affected Talk radio, I'd be
emrbarrassed for our medium, but it’s all wediums: TV, film, cable and the
Internet.

When Brett Easton Ellis wrote American Psycho a few years back,
specifically detailing how to gut female viecims, I thought we’d hit a new low.
But every few months I feel that way each time we actually do hit a new low.

That said, if I had a chance to own a Tadk station, I'd do it in a minute. I
love Talk radio. I called my first talk show it age 7, and over the years I have
loved hosting it, programming it, writing aout it, producing it, consulting it
and, of course, listening to it.

If you understand what Talk radio mezns to someone alone in a car or
alone in a room, you know what it can be. “here's money tc be made in this
format, and there are new people out there to discover and put on the air.

Greg Moceri

Moceri Media
When it comes to consultants, gone are zhe inane days of “He’s a TSL guy”
or “He’s a formatics guy” Gone are the days of only providing a twice-a-month

aircheck with a monthly report. Stations that know how to use an outside
expert want help with focus, strategy, talant coaching, revenue generation and
marketing and a constant flow of actionable ideas, sometimes on a daily basis.

At the end of the day any consultant worth his or her fee is a great
distiller of all the stuff a station puts through the chute, helping the PD and
GM fight back distractions 8o they can move on to things that matter. At the
end of the day advice and h=lp make zero difference unless things are
executed to perfection.

The single biggest challenge for the format, in my opinion, is to make the
convincing case that News/Talk radio has tae greatest qualitative audience of
any medium. When done right, it has the greatest upside for top-of-mind recall
of an advertiser's product. & is the most relevant and informative slice of the
radio pie.

Combine that with the ssar power a local or syndicated talent brings to the
table for endorsements, anc it is a lethal weapon for the dollar. Way too many
radio stations still get caugnt in the ad ager.cy 25-54 numbers web. 35+ is
where the boomers and bucks are today. And the second biggest challenge?
On-air talent — finding it, paying for it and keeping it.

What strikes me about what's become evident in the past couple of years
is just how indispensable many listeners now perceive our product to be as
they move through their da iy lives. Dox't get me wrong, we are still just radio
— hardly the most important thing in their day — but more than ever before
people want to know if the world is safe when they first wake up. A Celine
Dion song is not a top prior:ty. With the ability to deliver the information they
seek and perspective, context and opin:on to stimulate, News/Talk radio is in
a great position.

More Upside Than Ever

When it comes to the subject of controversial content, Talk radio and
“Morning Zoo" radio have always had & few people pushing the limits of
decency. There’s nothing different today from the way things were 15 years
ago except that the world is not nearly in the same mood these days.

The staying power and entertainment value of what I call “radio locker-
room arm farting” took an immediate backseat after 9/11. It's hard to be
amused by the irrelevant against the backd-op of terrorism, nuclear threats,
bioterror, privacy threats, falling net worths, war, etc. There’s no question that
humor still makes the world go round and that it all depends on one's tastes,
but the tolerance for the ousrageous just isn't there these days like it used to
be.

If it were my own money/, would I invest in a Talk station? Sometimes it's
still tough to argue against playing musiz that fills a niche and makes 50
cents on the dollar, but, for me, music radio :s boring and has lots of “displace-
ment” risk. After all, if music is all you have. then it’s all you have.

With the increase in the number of good syndicated talk shows in the past
few years, fielding a competitive, moneymaking News/Talker has much more
upside than it did five years ago. In other words, you can be a leading player
even without Rush. Combin= great talent w:th information and passion from
the sales team, and I'll take the profit poten:ial and relevancy of News/Talk
any day.

Irwin Pollack

The Irwin Pollack Company

I've seen three major ¢t anges and #volutions to our role as advisors to
the broadcast industry. First, as the size of sales and sales management staffs
have almost doubled since 998 or 1999, we're working with more people
each day. What was at one time a series of hourlong one-on-one sessions with
seven or eight people has turned into & cattle call of up to 80 half-hour
sessions in a day.

The reason for this is unquestionably because broadcast owners and
managers have caught on t> the fact that we’re not in the sales business,
we're in the ask business. The more “asks” a sales team makes, the more
closes.

Secondly, our job has transformed “rom being radio sales trainers to being
sales trainers who just happen to be ir. rad:o. The focus has been more on
business and less on radio. Our clients have been asking for the latest
strategies and how-to tips from the other industries we've worked with and
are trying to apply them to their radio stations.

Also, close to two-thirds of the inquiries to our office have been for help in
the area of management training instead of sales training. As many managers
are new to the field — havng been promotzd from the sales department —
our job has become that of management mentors in the area of recruitment,
interviewing and hiring; tracking and accountability; inventory management;
account list management, etc.

In a world of cost-per-point crunch.ng and consolidation the key continues
to be selling the News/Talk/Sports format as a higher-end format with a
better qualitative story: Tt e News/Talk/Sports listener earns more and
spends more. The format is more advertiser-friendly because it airs
commercial islands insteasd of five- or six-unit stopsets.

Managers need to show their sales seams how to present and negotiate
from a position of strength and get advertisers to buy the premium format
first, then shell out any leftover budget to those music stations.

Continued on Page 44
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WiAT's GOOD Apour NEWS/TALK:
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1A,

v Hafvey Nagler

Any Bolton

What's Good About Network News/Talk Radio?

Networks today offer statiens more product and help than ever

poken-word radio and networks have beem partn2rs in programming

for decades. From hourly newscasts and mnz-form talk shows to 24/7

turnkey programming options and sports play-by-play, Talk radio and

networks have enjoyed a successful marriage for many years.

Consequently, any discussica of what's geod about News/Talk radio

in 2003 would not be complete without the i1put of executives at
radio’s network level. To that end, we ecked several protinent leaders in
network radio to add their perspective

Unique Programming

ABC Radio’s John McConnell is sorzone who has experienced the News/
Talk radio business from the local-station control roorm to the network
boardroom. He says that any change he’s seen in his job in recent years is
mostly for the better.

“Although it'’s more challenging, we'~e havir.g much more fun,” he says. “No
format has changed as rapidly as this one. There’ an :nereasing appetite from
stations and listeners for superior and unique programning at both the local
and network level”

McConnell also sees some clear chalenges for the Jormat in the immediate
future. “One of the biggest challenges w face is beinging younger listeners to
the format, especially on AM,” he says. “Advertisars wax; to build brand
loyalty among the 18-49 demo, and thc e statione and telents who appeal to
that demo will have the best revenue siccess.

“The additional challenge on the revz=nue side is -he management of added-
value requests. It's a different ballgame now, so if ycu go there, figuring out
how to deliver the extras in a way that s ratings€risncly is the challenge”

McConnell, a network executive wizh years ofhancs-on product-manage-
ment experience, sums up his “If you tuild it, the7 will camne” philosophy
simply when he says, “Revenue, sales, >>omotions and retings happen and
succeed when there have been good pragramming decisinns.

“So, if the greatest challenge is t¢ 3row share during a time in which
new distributions come frequently, ta3 challenge s to avoid predictability
and to build a primary destination. & ccess i -his format requires
knowledge, experience and a love and understand.ng of the medium unlike
any other”

No Systemic Problem

McConnell assesses the format’s attributes vr th an understanding that
News/Talk stations can be at their best when thiags are at their worst. “It’s
easy to point to Talk radio’s resources end ability to e topical and immediate
as the qualities that make it thrive in ti nes of war and scandal,” he says. “We
do report on the worst of times, but we ilso displey the test of people’s
attempts to understand and participat=”

Was the format unfairly targeted b7 other media fol cwing several well-
reported instances of bad judgment in te past year? “1 don't think we've
taken an unfair hit,” says McConnell. “3ome unfortunate things happened,
talent and staff paid the price, and, ultTately, a pasiive thing came of it,
because we saw it for what it was, and we were ble to telk about it and learn
from it.

“Good programming has to be good t-usiness, ené we 10 a good job of
figuring that out as an industry. There & no systemic problem or flaw in Talk
radio”

McConnell suggests that if he were a betting man, he'd gladly wager on the
format’s future. “No format comes close to the excitement and opportunity of
News/Talk,” he says. “We are finding umreceder.bed success with our existing
shows and are launching new projects for which ve have great expectations.

“The best moments, days, and year3 of Talk radic are ahead. Bottom line,
it's a good bet.”

Overall Strategizing

With oversight responsibility for a scable of scme pretty successful talk
shows, nobody knows better how the nexwork buciness Fas changed than
Premiere Radio Networks’ Greg Noack “Obviously, the biggast thing has been
the effect of consolidation,” he says.

“Every job has its good parts and bad parts, but I doz't dwell on negatives. We
simply try to do the best we can to rur 1 success ul business within the way
our business is being run today.

“Today, when we talk to stations at cut their “ine 1ps, we are actually able to
help them accomplish more than we ever could tefors. Ir. one conversation we
might be speaking to someone who ow-es two or taree Talk stations ina
market, and we can help them devise & <omplet> plan and direction for every
one of those stations.

“Likewise, we can talk to individua_s who overses programming for their
companies in a lot of different markets. and, whil2 they may not dictate what
happens at a local station, most do have some inf.uence. Sc, a big difference

today, from the network level, is that we can now really work with
stations to help them form more complete strategies on multiple
stations and in multiple markets.”

Noack is aware that the competition has increased and acknowl
edges that to be a challenge that all network broadcasters face in the
nearterm future. “There’s a lot of product out there in the market-
place,” he says. “The competition is better, and that makes all of us get
better at what we do”

What are stations looking for from a network? “Many smart
programmers who are looking at the horizon are always asking,
‘What's new?'” says Noack. “For those hours that they are consicering
using syndication, they want to know what is the absolute best tr.ig
that is available out there for their station, and they want to know
what’s new and growing that is coming down the pike”

Over The Line

In his position with Premiere, Noack has had to deal with his Zir
share of controversial talents and criticism of hosts by other medse. “If
you are going to do Talk radio, you are going to have hosts who
occasionally step over the line — that’s just part of the territory” 12
says. “To me, the comments that get made really point to the success of
the format.

“We all have businesses to run, and I think that any smart operstor
is simply putting programming on their stations that is working. I can
honestly tell you that we don’t care about the ideology of a host. f T e
or she can gather a large audience, we’'d be happy to have them as Jart
of our lineup”

Is Premiere looking for that elusive liberal Talk radio star of
tomorrow? “I don't think there is anyone in our industry who wouidn't
love to have a talk show host, regardless of whether they come frox
the left or the right, who attracts 20 million listeners a week — ¢r 1)
million, for that matter,” says Noack.

“We're always out there looking, and if we were to find that peesin,
we would open the door wide and want £o0 do business with him or &2
This whole thing about whether there are any liberals on national Ta.k
radio is simply a few people looking for excuses and pointing fing=>3
after what they felt were some bad election results”

Asked about the best part of his job these days, Noack says, “I3'3 the
incredible array of talent I get the privilege of working with every 41
The best part of my job is talking to stations and our own staff atot
the kinds of shows we represent.

“I really mean it when I say that, for me personally, it is truly ar
honor every day to be associated with the talents we have here. As ]
have gotten to know them all on a more personal level over time, ft i3 a
continual learning experience for me every single day.”

Passion Breeds Success

Only a few years ago most syndicated programs were either
independent mom-and-pop-style operations or part of one of quite & few
different independent syndicators that cobbled together networks 11t
were saleable for their show’s needs. With rare exceptions, those 1a7s
are gone.

Still, a few independent shows have survived the consolidation ar.d
buying frenzy that changed the industry starting in 1996. The self
syndicated Dave Ramsey Show is a notable example.

Ramsey Network VP Bill Hampton says that being an independen:
program supplier in today’s world is better than ever. “It has beer: » 12
experience that more opportunity exists for quality News/Talk
programming than ever before,” he says. “There is tremendous
competition for those few coveted on-air hours, and it is truly causiag
the cream to rise to the top.

“Talk radio is hard work. Those who don't really love what they 1
will not be willing to do what it takes to win today. This is a good trig
when you are syndicating a show with a host who is passionate anc
loves what he is doing”

Hampton also thinks the increase in the number of syndicated
shows has been good for the format overall. “Whether it be Jones. £33,
Premiere, ete., the top networks have put out some great talent over
the last two years,” he says.

“This has caused programmers to insist that they go with the test
product available, thus producing the best lineup, as opposed to whet
corporate is mandating that they put on whether it is best for the
station or not.

Continued on FPage 44
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WiAT'S GOOD AB0uT NEWS/TALK?

Dave Ramsey

“I'm generalizing
here, bt conservative
hosts have two
advantages over
liberal anes: They tend
to be more positive, as
opposed to whining,
and they tend to have a
better sense of
humor.”

Ronn Bwens

And Now A Final

Hosts speak out about News/Talk in 2003

o wrap up our look at what's good about News/Talk radio it seems

only fitting to give the final word on the subject to some of the

mouths behind the microphones of Talk radio in America.

While News radio stations can be clearly defined to an audience

by their “all-news, allthe-time" position, at stations where talk
shows make up most of the day it is ultimately the hosts listeners must
remember if your station is to succeed. It's the voices that come out of their
dashboard, their Walkman while working out or their computer speakers
while at the office that make the aural connection that causes them to make
an appointment to come back to your radio station day after day.

80 here, in no particular order, is a collection of answers to five
questions I posed to a cross-section of talk hosts from around the country.
Seme chose to answer all of them, while others focused only on those
about which they had a strong personal opinion. In short, all of them did
what they do best and what makes each of them successful practitioners
of the art of Talk radio.

Ronn Owens

KGO/San Francisco

R&R: How has your job changed or evolved — for better or worse —
in the past few years?

RO: With the obvious exception of Sept. 11, 2001, and the month
following, not much. I've been fortunate to find a niche in the Bay Area,
and the show has consistently topped the ratings. The balance between
hard and soft hours continues, dictated primarily by solid news stories or
the lack thereof.

The job hasn't changed for me because of two things: a superb
management team that’s been in place for years and gives me the freedom
tc try new things and also because I don't counterprogram. I simply do
what I do and don't react to other entries in the market.

R&R: What do you see as being among the greatest challenges N/T
radio broadcasters will face in the year ahead?

RO: Speaking as a staunch centrist, it would be nice if Talk radio
reflected more of a political balance. I'm generalizing here, but conserva-
tive hosts have two advantages over liberal ones: They tend to be more
positive, as opposed to whining, and they tend to have a better sense of
humor. That said, I only see the format getting bigger. Music listeners now
have so many options aside from radio, whereas Talk on the radio is fresh
and current.

R&R: Assuming that you are bullish overall about News/Talk radio’s
future, what do you consider to be the format’s greatest strength in 2003?
RO: Water cooler. Whether it's a serious breaking news story or Joe

Millionaire, we're the ones who weigh in first and give listeners the
opportunity to do the same. No other format can touch that. Whether it's
news or pop culture that people are talking about the next day, odds are we
are too.

word....

R&R: Has Talk radio overall gotten an unfair black eye in the past year
over a few well-publicized incidents of indiscretion that have earned the
format special attention from lawmakers?

RO: Talk radio has so many branches. Hits on a Morning Zoo or some
hosts who go too far berating people are different from Al Things Consid-
ered or The Ronn Owens Program. There is nothing government should do.
Slander laws are on the books. Enforce them. Absent that, let the audience
and management make the decisions.

R&R: If it were your own money on the line, would you own a News/Talk
radio station, and why?

RO: I would, because, with good hosts, I'd be successful and, thus, make
lots of money.

Ed Tyll

WLIE/Long Island, NY

R&R: How has your job changed or evolved — for better or worse — in
the past few years?

ET: Enormously. The challenge is to do more and varied content that a
newer and younger talk audience enjoys. That's a tall order. It used to be
that a host did one topic per hour or a segment with a guest, then let the
guest take calls for the rest of the hour. A variety of topics; creative,
original, humorous angles; pop culture; and local issues must now be a part
of every hour.

Listeners want more than ever before from talk hosts: fun, honesty,
variety. And after every segment they want it again. That's what makes it
so much fun on this side of the mike.

R&R: What do you see as being among the greatest challenges N/T radio
broadcasters will face in the year ahead?

ET: To find and nurture originality. We're all looking at the same events;
it's what you see as the way to best interest and entertain listeners that
establishes a station or an individual show.

R&R: Assuming that you are bullish overall about News/Talk radio’s
future, what do you consider to be the format’s greatest strength in
2003?

ET: Its greatest edge is unpredictability. Keep me guessing and you keep
me listening. Also, with serious current events like war and tax cuts in the
mix, radio listeners instinctively find Talk stations and shows to supple-
ment the headlines and sound bites they pick up during the day. Become a
reliable companion to your most loyal listeners. Listen to what they enjoy
most about your show or station and keep doing it. Stay fresh, but
remember what they like, and you'll get big numbers in ratings and revenue
in this bounce-back year of 2003.

R&R: Has Talk radio overall gotten an unfair black eye in the past year
over a few well-publicized incidents of indiscretion that have earned the
format special attention from lawmakers?

Continued on Page 40

Rather than answering each of our questions individually, Jim Bohannon. a
2003 nominee for the R&R News/Talk Industry Achievement Award as National
Talk Host of the Year. took the opportunity to do what he does best. The longtime
veteran of the nationally syndicated Talk radio wars offered this monologue on
his overall perspective on what's good about News/Talk radio today
along with some advice about a few things that, in his opinion, could
use some attention.

I’m fortunate in that my job has remained fairly stable the past few
years. Qur biggest challenges in the years ahead are those of all
broadcasters: Not just making a profit and not just making a bigger
profit, but making enough to satisfy the often unrealistic demands of
shareholders.

That's a fatal flaw in our whole system of investing. As more and
more people invest, more and more unsophisticated investors enter
the market, and more and more people invest who don’t give a damn
about a given industry; they just want their slam-bam-thank-you-ma‘'am
dividends before they skip into some other stock they know nothing and care
nothing about.

People like these are turning our entire investment community into a giant
video game for somebody’s adrenaline rush. We need severe tax penalties on
people who don't hold a stock for a minimum period of time. That would go a
lang way toward forcing more long-range thinking into corporate boardrooms.

Even without that change, however, |'d be happy to put my money into a good
News/Talk outlet, because it remains a place with a good rate of return in an
industry that isn't going anywhere but up. The only better media investment | see
would be printing the latest obituaries of radio — that'll always be a growth industry.

Jim Bohannon

Jim Bohannon, Westwood One Radio Networks

We also face the challenge of educating Madison Avenue about one of their
very shortsighted misconceptions, and that is that only young people are open
to an advertising pitch. The notion that anyone 55+ uses Listerene, not Scope;
drives a Buick, not a Lexus; drinks Pepsi, not Coke; and will never, ever change
that is pure bull. Yet all we do is predicated on this lie. Want to break
radio’s 7% ceiling of the advertising dollar? Here’s a good place to
start.

| remain bullish about the News/Talk format. It remains at or near
the top of format popularity, and for a very good reason: While we all
crave human communication, we move around a lot and frequently
give our unknown neighbors three deadbolt locks where once we'd
have chatted over the backyard fence or on the front stoop. People
who need people are the luckiest people in the world — if they listen
to Talk radio. It provides that human communication in a safe,
sanitized manner.

The format's biggest strengths in 20037 Pretty much the same as 2002.
We remain very efficient — read that “underpriced” — and there isn't a niche
we can't reach. Left-handed Lithuanian lesbians? Somewhere out there in our
12,000 stations there must be a program serving them — if a consolidator
hasn't flushed it for homogenized pap.

As for the format taking its hits, | don't think the whole industry is held
hostage by the irresponsibility of a few. Most of us still provide a forum for
instant feedback of the day’s events — or even the past hour's events. | try to
remain very topical, and Trent Lott's office, Saddam Hussein’s palaces and the
Enron boardroom are just a few of the places | intend to suggest that people
go to have sex.
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WHAT'S GOOD ABouT NEWS/TALK?

Jason dJarvis

“The privately held
companies and the
public companies in

our business that

have the courage to
blow off short-term

impressions to do

the right thing in the

long term will
prosper.”
Dave Ramsey

“The type of parents
who choose to listen
to garbage radio with
their kids in the car

probably use
language at the
dinner table that
would make Opie &
Anthony blush.”
Jason Jarvis

Mark Larsen

And Now A Final Word....

Continued from Page 39

ET: The first answer is yes. Second, government should do nothing in
the area of regulating content based on some incidents last year. The
marketplaces of commercial broadcasting and radio advertising have
exercised self-restraint because of the negative reputation that these
incidents were giving them.

R&R: If it were your own money on the line, would you own a News/
Talk radio station, and why?

ET: It's the only format based entirely on the personal creativity of the
host. It's talent-driven and unique by definition. Ad rates will always be
higher because of the ability of talk hosts to perform live spot advertising.
It’s the single most effective, cost-efficient radio advertising available
today.

From Howard Stern selling Snapple to small-market drivetime 10-
second traffic sponsorships, live-read advertising works and brings in the
biggest bucks. Even music formats make more ad money from their “talky”
morning and afternoon shows than from recorded spots between music
blocks.

Talk radio is a big-bucks, thriving, exciting business poised for a future
greater than its past. And, aesthetically, it's the purest format: a host, a
mike and a telephone. Listeners expect talk shows to be fun and not a
cheap imitation of another, more popular show. That's the best thing about
Talk Radio for listeners, hosts, executives and advertisers alike in 2003.

Dave Ramsey

The Dave Ramsey Show

R&R: How has your job changed or evolved — for better or worse — in
the past few years?

DR: As T am the on-air product, my job has changed as the listenership of
Talk radio has matured. Qur listeners are expecting more depth as opposed
to us simply being glib or shocking. We have moved to be more interactive
with the caller as opposed to simply telling them what to think for 45
minutes and checking to make sure they agree in the seven minutes left.

R&R: What do you see as being among the greatest challenges N/T
radio broadcasters will face in the year ahead?

DR: Keeping our soul while trying to maintain quarterly stock price. In
other words, doing the right thing for the business looking through a five-
year lens vs. simply being concerned about profits this month. Many
sectors of the publicly traded national business community are being
affected by the need to impress an analyst. The privately held companies
and the public companies in our business that have the courage to blow off
short-term impressions to do the right thing in the long term will prosper.
That is where new talent will be born, decisions will be made market by
market, and profits will go up.

R&R: If it were your own money on the line, tell me why you'd put it
into 8 News/Talk station today:

DR: It is my personal money on the line, and we will continue to invest
heavily in Talk radio, because it is the most interactive intimate medium
left in our culture. Instant Messengser online is the only thing that comes
close. The consumer truly has a voice here in a culture where we are all
talked at instead of listened to.

The humanity of the interaction that Talk radio represents is a rarity
in our world. Because we, as a format, can inform, inspire, help and, yes,
even listen, we will continue to soar. We will soar in impact, importance and
influence. As a result, the profit implications of this format are fabulous, as
well as the societal impact.

Mark Larsen

KRLA/Los Angeles and KCBQ/San Diego

R&R: How has your job changed or evolved — for better or worse — in
the past few years?

ML: Although there have been some obvious changes — like my move
from management back to being on the air every day and having the show
alr on multiple stations in multiple markets -— some things never change.
We are at our best when we do what radio does best, and that is to have
people on the air who are real personalities, people who don’t just do the
same old homogenized, cookie-cutter stuff.

R&R: What do you see as being among the greatest challenges that N/T
radio broadeasters will face in the year ahead?

ML: One of the challenges I have been experiencing personally — and
one that other local hosts in our business have only recently begun to
experience — is broadcasting to stations owned by your company in
multiple markets simultaneously. What did we ever do before the advent of
ISDN? Without it. much of radio as we know it today would be pretty much
impossible to do.

R&R: Assuming that you are bullish overall about News/Talk radio’s
future, what do you consider to be the format’s greatest strength in 20039

ML: Our biggest attribute is that we have a way to positively affect the
culture. I can make a choice every day to be a more negative or controver-
sial host, or I can do what I do and be who I really am. Howard Stern has

his audience, and I'm not going to argue with that. This is America. It's a
free country, and he can do whatever he wants to do.

As talk hosts, we're doing something that can affect the culture, touch
people’s lives and actually make you a real player in your own community. I
think more hosts are thinking along those lines today. It's not like the old
days, when being a carpetbagger who just moved on to the next biggest
market was the norm. Radio’s had enough of those guys.

Ré&R: Has Talk radio overall gotten an unfair black eye in the past year
over a few wellpublicized incidents of indiscretion that have earned the
format special attention from lawmakers?

ML: Unfortunately, every time somebody does one of these goofy
stunts the media tends to paint us all negatively. I understand why hosts
and stations do some of these things, but I also think it is wrong in terms
of our responsibilities as broadcasters. I know I sound like some old
dinosaur when I say that, but I really do still believe that we have a
responsibility, and I wince when I hear some of the things I hear out there.
It’s up to the vast majority of us out there who are responsible talk hosts
to toot the format’s horn and say, “Hey, look, this is the way most of us are
doing things out here”

The same goes for this whole notion that there is no balance allowed in
Talk radio and that the format shuns liberal hosts. Again, the key is that we
need to be responsible as broadcasters and encourage the free marketplace
of ideas out there. If the left can come up with hosts who are intentionally
entertaining, that’s fine. I don’t think there is a need for anything to be done
to promote more input from the left into Talk radio; the marketplace always
takes care of that, one way or ancther.

R&R: If it were your own money on the line, tell me why you’d put it into
a News/Talk station today.

ML: Because a foreground format like Talk radio is the lifeblood of
radio’s future. Even music stations have learned that, to get numbers and a
loyal audience that really responds to advertisers, they need at least one
talk show on the air, usually in morning drive. Talk shows are what drive the
chatter around the water cooler at the office, and good hosts can get people
to respond or get involved better than anyone else in media.

If, as a host, you do it right, you can effect change and create excitement
in your community. That's what it’s all about, and until that ceases to be fun,
it sure beats working at the widget factory.

Jason Jarvis

The Jason Jarvis Show

R&R: How has your job changed or evolved — for better or worse — in
the past few years?

Jd: No one who talks on the radio for a living can say that their job has
not changed since 8/11/01. Those wounds are still fresh for all Americans,
and our concerns about safety — whether physical or economic — are
immediate and raw. Historically, it takes an unbearable tragedy to jolt most
Americans out of their self-involved orbits. Now that the nap is over, more
and more Americans are tuning into News/Talk radio for the first time,
looking for a place to vent, rage and debate.

Sept. 11, 2001, will go down in the history books as one of our greatest
human tragedies, but it will also be remembered by N/T broadcasters as the
beginning of a revival.

R&R: What do you see as being among the greatest challenges N/T radio
broadcasters will face in the year ahead?

Jd: Programming that makes Wall Street happy seems to encourage
Main Street to click off the radio. I'm a fan of the free market, I enjoy
making money, but & love of radio and a commitment to innovative, quality
programming is the only way to expand our business. You cannot wring
every last drop of profit from radio today with any confidence the listeners
will be there tomorrow.

R&R: Assuming that you are bullish overall about News/Talk radio’s
future, what do you consider to be the format's greatest strength in 20039

JdJ: News/Talk radio’s greatest attributes have been constants for some
time: immediacy, interactivity and access. Sure, TV can get you the story
Jjust as fast as radio, but can you call the show and chalienge the conven-
tional wisdom? TV will always have to haul a camera out to a story or a drag
a guest into the studio while radio connects with breaking stories, experts
and listeners instantly.

Ré&R: Has Talk radio overall gotten an unfair black eye in the past year
over a few well.publicized incidents of indiscretion that have earned the
format special attention from lawmakers?

Jd: What's really offensive is that Congress and the five political
appointees on the FCC claim they can protect children by fining hosts they
feel are obscene, indecent or profane. The type of parents who choose to
listen to garbage radio with their kids in the car probably use language at
the dinner table that would make Opie & Anthony biush. Unshackle the
medium and let us swear, tell dirty jokes and bluntly talk about sex. There's
a reason why HBO does so well. I know how to change stations on my radio.
don't you? The spectrum is broad enough to support all sorts of program-
ming. Let listeners make the choice. not politicians.

R&R: If it were your own money on the line, tell me why you'd put it into
a News/Talk station today.

Jd: Because I always put my money where my mouth is.
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“Gonservative talk
programs seem to be
getting their brand of
thinking out very
successfully —
perhaps more So
than some of the
other segments.”

“I have nothing
against anyone
eNpressing an
apinion, but we strive
for some sense of
balance, and I think
the market could be
supportive of that.”

“We don’t have
anything appreaching
the evidence or the
analysis that we need
to suddenly say that
we can eliminate all
of these ownership
caps.”

Michael Gopps’ Vision
Of Talk Radio’s Future

GCommissioner encourages wider range of viewpoints, challenges industry

By Joe Howard

CC Commissioner Michael Copps, in an exclusive interview with
R&R, says he believes there is room to increase the number of
viewpoints on the nation's Talk stations, stresses that he'd like
to see the industry introduce more short-form programming and
challenges the nation’s Talk radio hosts to

struggle. Therefore, he sugdests that maybe the time has come for a revision
of the mandate that used to require broadcasters to present both sides of
any issue.

“It would be uphill to propose that right now, given the complexion of the
commission, but I have thought about it,” he says.

inform their listeners about one of the FCC’s hottest
issues, which he doesn'’t believe is getting the
attention it deserves.

Saying that Talk radio has a tremendous amount
of potential, Copps believes that one growth
opportunity could come in the form of short, locally
focused vignettes that could offset the hours-long
blocks of programming that currently dominate the
format.

“There are opportunities for not just two- and
three-hour segments of Talk radio, but also more
segmented things focused on community doings and
community happenings,” he says. “I'm particularly
attracted to that in this environment where we've
had so much media consolidation.

“A lot of media watchers are telling us that we are
having a large dose of homogenization in the
entertainment that we listen to on the radio and see on television. I'm vitally
interested in the preservation of diversity and localism in our media”

A Phase Of Evolution

In fact, Copps believes that an outbreak of new points of view may
define Talk radio’s future. “There’s going to be a phase of evolution
where people are going to see different niches for talk programming” he
says, suggesting that more progressive and “middle of the road”
programming could emerge as the genre grows.

“Maybe some of it will become a little more tailored or narrowed to
specific audiences than it currently is, but the opportunities are there
for it to grow and make a significant contribution to the airwaves and
the public interest.”

As for why conservatives seem to dominate today’s Talk landscape,
Copps says that while much of their success has come from giving
listeners what they want, there may be financial motivations as well.

“Conservative talk programs seem to be getting their brand of
thinking out very successfully — perhaps more so than some of the
other segments,” he says. “Unfortunately, media watchers are telling us
that there are many in radio whose first objective is to draw earlobes for
advertisers. When there’s one particular brand that seems to be
successful, the first stage is to emulate that, and that seems to be what's
happened here.”

Copps is quick to point out that he's not condemning the perceived
conservative bias in Talk radio. Instead, he credits conservative talkers
for identifying and serving a market niche. He says, “I have nothing
against anyone expressing an opinion, but we strive for some sense of
balance, and I think the market could be supportive of that.

“Anybody who thinks there’s no market for anything else is probably
wrong. It goes back to segmenting and finding niches”

Return Of The Fairness Doctrine
Copps says he considered the notion of reviving the defunct Fairness
Doctrine but admits that bringing it back in its previous guise would be a

Michael Copps

While the big changes that have occurred in the
broadcasting world might make it hard to apply the
dictates of a Fairness Doctrine to today’s radio
landscape, Copps believes a solution could be found.

“The goals and objectives of that doctrine — to have
a fair and balanced presentation of public issues — are
good ones, and we shouldn’t say that's dead and gone
forever and forget about it,” he says.

“We should, at some point, take another look and see
if we can take those objectives and translate them into
a process and a procedure that could be workable, legal
and constitutional and still serve the better interests of
the people of the United States.

“In this day and age we do have some problems in
diversity on the airwaves, and we should make sure
that we are presenting issues that are of intersst not
Jjust to some supposed majority of the American people,
but to different ethnic groups and diverse constituencies. Those are noble
ends”

There’s currently no talk at the FCC of launching such an endeavor, but
Copps says he would support initiating a proceeding at the agency that
would gather public comment to weigh the pros and cons of bringing back
something like the doctrine. He invites those interested in the issue —
whether in favor of it or opposed to it — t0 share with him their thoughts
on it.

Ownership Rules

Copps and the rest of the FCC’s commissioners are currently awash in
comments on the FCC’s media-ownership review, on which the agency
intends to act by spring. Copps, however, has been a vocal critic of making
& hasty decision and believes that, despite the many comments already on
file (over 2,000), there are many people across the country who couldn’t
participate in the comment-filing process and need an outlet through
which to speak. So, along with the nationwide field hearings he’s endorsed,
Copps has called upon Talk radio hosts to shine a light on the issue.

He says that a recent trip he made to Capitol Hill illustrated that this is
a bipartisan issue, as concern over the pace of consolidation was heard
from both sides of the aisle. “This should not be a left-right issue,” he says.
“This is an issue that we really need to ponder and understand better than
we do. What are we doing to our programming with all of this consolida-
tion?

“We don’t have anything approaching the evidence or the analysis that
we need to suddenly say that we can eliminate all of these ownership caps.
We need a national dialogue. I would love to hear all of the talk show hosts,
no matter where they are, tee this up. I think they’d be very surprised at the
input they got on it.

“This is something that goes to where people live. It goes to the kind of
political dialogue they’re going to hear, it goes to the diversity of opinion
they're going to hear, and it goes to the kind of music and programming that
they’'re going to hear for years and years to come”

As the old saying goes, “When the going gets tough, the tough get going.”
That's something we'll alt need to remember as our country and our business
face new challenges in the weeks and months ahead. This special issue is
dedicated to all of you who regularly turn challenges into opportunities and
make News/Talk radio what it is today: America's most listened-to format.

My thanks, as always, to R&R Publisher/CEQ Erica Farber for her unwavering
support and leadership for both our format and our industry. Thanks also to
Managing Editor Richard Lange and the entire R&R editorial staff for their tireless
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“The only cracks in the

armor occur when
hests become lazy,

cease to do show prep

and resort to
gimmickry and
silliness to replace
hard work.”

r. Rob Balon

“This whole thing
about whether there
are any liberals on

national Talk radio is

simply a few people
looking for excuses
and pointing fingers
after what they felt
were some bad
election results.”
Greg Noack

The Gonsultants’ Perspective

Continued from Page 34

The Ratings Game

As to the question of whether Talk radio has taken an unfair hit from
other media in recent months, remember, it's a ratings game that all gets
boiled down to dollars and cents. Attract as many listeners as possible, get
them to listen longer, then convert audience listening into advertising
revenue. We all know advertisers are willing to pay top dollar to broadcast
their message on radio stations with large audiences, and that makes
station owners very happy.

When critics take a stand against talk show hosts like Howard Stern, Don
Imus, Larry King, Rush Limbaugh or Dr. Laurs, they often miss the point.
Instead of criticizing a particular controversy or viewpoint, they ought to give
credit to the radio format itself. When it comes to getting ratings in radio, it's
all about striking an emotional chord with the listener.

When emotions are aroused, people buy. The result is a spike in retail
sales, happy advertisers who renew their advertising agreements and radio
owners who see a tangible return on their broadcast investment. Talk hosts
who lead in their time slots are actually making a contribution to educating
the public, arousing emotion and stimulating the economy — all of which
deserve praise.

Dr.BRobBalon = .

The Benchmark Company

I recently saw a bumper sticker on a car in Austin that said “Corporate
Radio Sucks” With satellite radio hovering on the radar screen, sentiments like
that scare the heck out of me. The greatest challenge to any researcher or
consultant is to avoid the tendency to fall back to the baseline.

We should worry first about serving real listeners, not doing or
recommending something safe that’s been done in umpteen other
markets that will preserve your next gig. News/Talk radio needs
innovation, not replication. Trust me on this, Talk radio listeners know
the difference.

One challenge we face in the year ahead is to bring some balance to
the format. There are millions of listeners out there who are not
conservative. Talk radio is not the sole domain of the right, and there
are many managers and programmers who seem to believe that the
only good host is a rabid conservative. Like propagates like, and sooner
or later it gets boring, particularly when the right-wing ranting is in the
hands of someone less talented than Rush.

The News/Talk format is particularly well positioned for the next
decade. Baby boomer adults, those aged 38-86, grew up in a world
where media functioned as a tool of surveillance. As various TV and
cable news outlets have fragmented, News/Talk radio formats have
emerged as a reliable, consistent source of reagsurance for baby
boomers.

This reliance by boomers on News/Talk formats will only increase
as they age. Early research by academic scholars like Paul Lazersfeld
identified this phenomenon, and it was right on the money.

The only cracks in the armor occur when hosts become lazy, cease
to do show prep and resort to gimmickry and silliness to replace hard
work. Talk radio is and has always been a talent-driven medium. If the
talent stays strong, the format will prosper. It’s up to all program
directors to make sure they keep the fire lit under all their talent.

This is particularly true for nationally syndicated shows. The
format is only as strong as the weakest of these shows. Radio works
best when it engages listeners, involves them, challenges them, informs
them and entertains the hell out of them. When all the disparate parts
are working, no format can accomplish that better than News/Talk.

What's Good About Network News/Talk Radio?

Continued from Page 36

“We have seen this happen time and time again, and you will begin to
note more diversity in syndication and local programming in the upcoming
year than you have seen in a while. This is a competitive business. Quality
programming and talent will win, and that is very good when you make your
living syndicating a great show”

Too Many Copycats

As to the challenges ahead Hampton sees a big need for new ideas. “For
the most part, hosts have access to all the same information each day” he
says. “Unfortunately, there are so many copycats in the industry that it is
sometimes difficult to hear a different twist on a topic. The ones who are able
to do this will certainly rise to the top.”

Another challenge Hampton sees ahead i8 finding quality talent that is
truly passionate about their topics. “There are many aspects to broadcasting
— entertainment, information — however, at the end of the day, radio is hard
work,” he says. “And those who will last will love and believe in what they do.
They will do if for more than a paycheck”

Seeking some insight into changes in the relationship between stations
and news providers at the network level over the past decade, I spoke with
veteran CBS Radio News executive Harvey Nagler.

“What’s one key reason listeners turn to your news or News/Talk
station?” he asks. “Because they will hear information they cannot hear
anywhere else. How to make that happen? Make better use of your network!
Use hourly newscasts, updates, particularly during crisis coverage.

“CBS reporters bring perspective and insight to the news stories they
cover. Use them in your newscasts or talk segments. It makes for great radio
when you can talk to a reporter on the scene of a story, grill him or her on
various aspects of the story, then open the phones and talk about it.

“In years to come this is the kind of service that will grow in importance
as more stations realize how it can improve their product. It makes the
station sound like it has resources all over the country and the world”

Branding Weapon

When it comes to positioning, it’s no surprise that Nagler is & big
proponent of using your station's news as a potent branding weapon.
“Stations that image and brand themselves as the place to turn for news

around the block or around the world will win,” he says. “I know it is &
cliche, but it is true.

“At any time, news can happen that will have a significant impact on
the lives of your listeners. The world is a lot smaller place than it was a
few years ago, and doubtless it will continue to shrink in the years
ahead. News developments halfway around the world are reported
instantaneously.

“Whether you are a News or News/Talk station, your listeners need
to know that you are the station to listen to when news breaks. That
means making use of and promoting the network product, whether it is
the 10-second sound bite, the five-minute newscast or network
reporters being debriefed by a local personality.

“That is why it is8 more important than ever to be affiliated with a
network news organization, particularly one that understands the
challenges facing local radio stations”

The Company Store

OK, let’s be honest. At & News/Talk industry convention, Jones
Radio Networks’ Amy Bolton is going to stand out. Not just because the
network radio executive is a respected veteran player in a tough
business, but also because she’s one of only a few women you will find
in a senior management position at the network level in Talk radio.

“In January of 2002 I was named GM of the News/Talk division of
Jones Radio Networks,” she says. “As such, I have global responsibility
for all of our News/Talk programming, from content to marketing, from
ad sales to affiliations. Keeping multiple business units profitable,
efficient, growing and working cohesively is both the challenge and fun
of successful syndication.”

Unlike its competitors, Jones Radio Networks has no direct
connection to any company 0&0 stations, and Bolton sees that as a
challenge in the year ahead. “The biggest challenge we face as an
independent program provider is the consolidated marketplace,” she
says.

“Group owners are always looking for ways to groom and leverage
in-house talent, but when I can present them with proven star talent
like Clark Howard and Neal Boortz and stations can see the upside in
hugely increased ratings and the associated cost benefits, it only makes
sense for them to shop outside the company store”

Memo From The PD’s Office

Continued from Page 28

exercise prudent control before somebody else forces the issue. I think shtick
that goes overboard cheapens an otherwise classy format — not to mention

threatening many livelihoods.

When all is said and done, given the opportunity to do so, there is no
doubt in my mind that I would want to own and run a News/Talk station.
It really is radio’s highest calling to be the voice of the community we
serve.



www.americanradiohistory.com

S
o
S

: Clear Channel / Baton Rouge
ke B - Director of AM Programming
el | Matt Kennedy says,
"When the WJBO morning show took
maijor holidays off, | always used
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Just Your Average Day In Neverland

-8 'n upcoming Vanity Fair piece on Michael Jackson
contains a whole bunch of explosive allegations. Among the
highlights are claims that M| paid $150,000 to have voodoo
curses placed on such Jackson “en- :
emies” as David Geffen and Steven [
Spielberg. The piece also contends §
that Jackson wears a prosthesis that
serves as the tip of his nose. Without
it, one person tells the magazine, he
resembles a mummy with two nostril
holes. You may now gag. Other fun
things Vanity Fair says are fact: Jackson
is $240 million in debt, and expenses to
operate Neverland ran close to $4 million last year. The pub-
lication also alleges that Jackson's amusement park rides
were almost repossessed in April 2001. The issue arrives at
newsstands this week.

Voodoo on you, too!

As ST reported last week, Maria Alarcon, estranged wife
of SBS President/CEO Raul Alarcon Jr., recently filed for
divorce in Miami-Dade County, FL Circuit Court. Her ac-
tions have now sparked serious questions about the future
control of Spanish Broadcating System. Under Florida Law,
a petitioner wife is entitled to 50% of the assets accumu-
lated over the life of the marriage, and Mr. Alarcon Jr.’s most
substantial asset is his stock in SBS, which carries 10-to- |
voting power over the company’s other common stockhold-
ers. Theoretically, if Maria Alarcon gets her half, she could
end up ceding control of SBS to another company board
member — perhaps Secretary Emeritus and Director José
Grimalt. Stay tuned!

Lionel Ridenour Exits Arista

Lionel Ridenour has departed the Exec. VP position at
Arista Records. Ridenour, whom President/CEO Antonio
“L.A." Reid says will be pursuing new business opportuni-
ties, has been a member of Arista’s senior management team
since coming to the label in 1993. He first served as Sr. Di-
rector, then VF, then as SVP/R&B Promotion. He has been
EVP of the label since July 2000. “It's been an amazing 10-
year run,” says Ridenour, who will announce his future plans
shortly.

After hiring WERQ/Balti-
more’s Dion Summers as PD,
Clear Channel Urban WMIB
(The Beat)/Miami inks Eric
and Nick Vidal, popularly

THE

known as The Baka Boyz, for | [sFANI%A\ (210N .
mornings. The Boyz, best .-~ 0

known for their stint in morn-
ings at KPWR/Los Angeles, start waking up South Florida
Monday.

Radio has lost another one of the family as Rhode Istand
officials continue to deal with the aftermath of the Feb. 20
nightclub fire at the Station. Nicholas O’Neill, the |8-year-
old son of WH]J/Providence talk host Dave Kane, also per-
ished in the blaze. Meanwhile, Clear Channel’s co-owned
WHJY has set up The Doc Fund in memory of longtime host
The Doctor, a.k.a. Mike Gonsalves, to benefit the families
of those whose lives were lost in the blaze. Additionally, the
Michael J. Gonsalves Endowment Fund at Rhode Island Col-
lege has been established. Donations to The Doc Fund may
be sent in care of Clear Channel Radio, 75 Oxford Street,
Suite 302, Providence, Rl 02905.

A Three-Day Supply Of lams

WMAL/Washington night host Chris Core on Tuesday
scored an exclusnve interview with U.S. Defense Secretary
Wk 4 Donald Rumsfeld. In addition to
i the usual hard-hitting questions
about the need for a war against Iraq,
| Rumsfeld was asked whether he was
; heeding his own government’s ad-
vice and storing duct tape, plastic
sheeting and a three-day supply of
food in his home. His response, “|
would like to say | did. | don’t believe
we do. But I do have a miniature dachshund named Reggie
who looks out for us.”

Not Reggie (the real dog
is classified)

Speaking of the forthcoming war: To protest France’s
wimpy position on America’s potential invasion of Iraq,
WWTN/Nashville morning host Steve Gill put together

REmeLifle

| e

* Tom Gorman named Sr. VP/GM at Gold Circle Music
Label Group.

* Bubba The Love Sponge Clem cleared of animal-cruel-
ty charges stemming from the on-air slaughter of a wild
boar in February 2001.

* After 32 years as AOR or Classic Rock, WHCN/Hartford
flips to Rock AC.

) I

* Steve Carver accepts the GM post at WGN-AM/Chicago.

* Lon Bason named Regional Manager for Sinclair's St.
Louis and Kansas City properties.

* DreamWorks Records names Matt Smith head of Alter-
native Promotion; Kay McCarthy, Trish Merelo and Ken
Williams are tapped as regional promo reps.

* Skip Schmidt joins Clear Channel/Tampa as VP/Market
Manager.

* Bill Drake forms a joint programming and
marketing venture with Burkhart/Doug-
las. ;

* Mark Chernoff named WFAN/New York
PD.

¢ Allan Chlowitz chosen as GM of KRLA
& KLSX/Los Angeles.

15 12

* Bruce Lundvall leaves EMi-Manhattan | 2
to become East Coast GM for Capitol
and President of Blue Note.

)

¢ Bill Clark named President of Shamrock
Broadcasting’s radio division.

* Joel Raab named PD at WHN/New York,

replacing now-WKHK/New York PD 55 4

Dene Hallam. I

AGD

Bruce
Lundvall

Band.

&
Dolly Parton

/
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a promotion with a local car dealer ‘Fo destroy a Peugeot.
Peugeot is French for “Yugo.” Gill invited listeners to come
beat the car to bits with sledgehammers. One humor-im-
paired citizen wrote a letter to the Jernessean, Nashville's
local newspager, to protest the protest. “| wonder why they
just don’t cut to the chase and find a French person to beat
up,” the person wrote. Hey, thanks for the swell idea!

In a related story, the syndicated show of Talk Radio Net-
works host Rusty Humphries has uist surpassed the 200-
affiliate mark. Even better, Humphnies’ recently released
parody CD, Bomb Irag: Rusty Humphries Takes On the Terror-
ists, is said to be selling briskly at Amrzon.com. Humphries’
show is based at Citadel News/Talker KKOH-AM/Reno, NV.

Madonna Puts You To Sleep

When one thinks of quality children’s
books, one mame immediately sprin§s to
mind: Madonna. Huh? No, that’s
typo. The author of the infamous Sex book
has inked a five-book deal with Panguin

ot a

Publishing, ard the works will be gearad
to kids. The first book, titled The English

Roses, is based on the adventures of a red

Singer. Actress.
Author.

fox and a (fully clothed) little prince |Pen-

guin will publsh the work in Septemaer

Here’s a story about the power of radio: A man in the
Los Angeles suburb of Gardena, CA
murder and kidnapping charges was identified in a radio re-
port by KFWB/L.A. As it turns out, the wanted man was
in the back of a Los Angeles Police Department squad car

wanted on attempted

when the two officers driving the vehicle heard the report!
It seems the man had wandered in to an LAFRD. precinct
behaving strangely, and the two officens had decided to trans-
port him to a mental facility for evaluation — unaware, at
the time, of what he was accused of |The man was brought

to Gardena police after the cops heard the report.

After only six months as PD of Greater Media Classic
Rocker WMK/Philadelphia, Rick |Strauss exits. Buzz
Knight, PD of sister WROR/Bostor and, before that,
WMGK's PD, will cover both stations until a new PD is hired.

Former KMEL & KYLD/San Francisce Promotions & Mar-
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keting ace Carlos Pedraza heads south for similar duties
at Spanish Broadcasting System’s L.A. cluster. “He’s the hot-
test young promotion director |'ve met since Tony Novia,”
says a gushing EVP/Programming Bill Tanner.

WZZO/Allentown night guy Chris Line beat out a pack
of fellow DJs and real actors to win a role in the new Jack
Black/Joan Cusack film School of Rock. He plays (what else)
a rock 'n’ roll D) hosting a “battle of the bands” competi-
tion.

Formats You'll Flip Over

* KQARI/Little Rock flips from CHR/Pop to Alternative
as “100.3 The Edge” under OM/PD Ken Wall, who will hold
down the fort in afternoons.

* Hot AC WWVV/Savannah, GA last week traded fre-
quencies with co-owned Country WGZR. WWWVV then im-
mediately flipped to Triple A under OM Bob Neumann.

* WALR/Atlanta evolves from Urban AC to Urban Old-
ies.

* WPMJ-FM/Peoria, IL goes AC as “Magic 94.3." The
station had been simulcasting gold-based Alternative WJPL
(The Point).

Programming Dept.

* Frank E.D., a k.a. Bigg Boyee, becomes PD at Clear
Channel CHR/Rhythmic KMRK/Odessa-Midland, TX. He
replaces Dana Cortez, now Asst. PD at KKSS/Albuquer-
que. Night jock Ace Martinez adds MD stripes.

* KNDD/Seattle MD Seth Resler exits.

* Morning guy Alix Q. adds PD stripes at KBTQ/McAllen.
He replaces Ray Pedraza, who exits for a TV news gig.

* WBAM/Montgomery, AL PD Nikki Stewart becomes
PD of AC WJKK/Jackson, MS.

* After 5 1/2 years with Citadel/Reno, NV, PD/MD/Pro-
motions Director/air personality Bob Castle exits Classic
Rock KNHK.

* No more “interim” PD duties for Mr. Clean — he’s
now the man at CHR/Rhythmic KYLZ/Albuquerque.

(ondolences

Singer-songwriter Hank Ballard, best-known for writ-
ing “The Twist” in 1958, died March 2 of throat cancer. His
official age was not known. Ballard recorded “The Twist,”

|

NS Y

Sure. it's freezing up there. But that didn't stop WGIR (Rock 101)/
Manchester, NH from doing a promotion called “Lumpas in
Lingerie” (Lumpa is New Englandese for working guy). Local guys
dressed in lingerie to win their ladies Bon Jovi tickets. and WGIR's
morning show got caught up in the spirit of stupidity. The crew
from Greg & the Morning Buzz took a field trip to a local Victoria's
Secret. then posed for this fairly disturbing picture. That's Greg.
third from left.

but his version was only released as a B-
side on a 45 rpm single. One year later
Chubby Checker recorded his own ver-
sion of “The Twist,” which launched a na-
tional dance craze. Ballard was inducted
into the Rock and Roll Hall of Fame in
1990.

ST sends its condolences to the family

Hank Ballard

of famed radio research pioneer Gil
Bond, who died Feb. 28 at age 86. Bond's most notable ac-
complishment was the founding of Market Buy Market,
where he developed one of the first PC-based desktop data-
retrieval systems.

Clarance Henson, the original owner of WLRS-FM/Lou-
isville, died Feb. 28 of natural causes. He was 86.

A memorial service will be held March 30 in Sausalito, CA
for Linda Mclnnes, who took her own life Feb. 27. Mclnnes
is best known for her stints at KFOG & KKSF/San Francisco,
KLOS/Los Angeles and KGB/San Diego. For more details,
contact KKWV/San Francisco air personality Dusti Rhodes
at ladioradio@aol.com.
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Wartime Deja Vu

Looking back to the Gulf War and eyeing potential
strife in the Middle East

The potential showdown with Iraq is on everyone’s
mind these days, and both news- and music-oriented
stations are preparing for war. Back in 1991 radio
weathered a similar conflict in the form of Desert
Storm. I recently perused the R&R archives and dug
up several research reports conducted during the Gulf
War. I also checked in with three programmers in mili-
tary towns to get their stations’ contingency plans.

Several surveys were published
in R&R during the Gulf War. In an
R&R poll of 410 top-rated music sta-
tions conducted Jan. 18 and 22, 1991,
98.5% broke format to some degree
to deliver war news to listeners.
Among the other findings:

* 18.1% heard about the war on
the radio.

¢ 22.7% listened to radio on the
second day of the war.

* 88.6% found TV had the best —overwhelmingly relied-

war information.

The survey asked programmers
to what degree, if any, they broke the
normal flow of their formats the first
night of bombing. R&R also asked
how often they interrupted music
with news bulletins.

Of the 404 stations that
broke format, 27% aired
an unspecified or varying
number of bulletins each |}
hour, 16% aired one bul- |5
letin per hour. 19% aired
two per hour, and 21% |
aired three or more re- | s
ports per hour. Some 17%
of the stations aired con-
tinuous coverage the first
night. Six stations aired no reports
at all: one CHR, one AC and four
Urban stations. News and News/
Talk stations were not polled in the
survey.

TALK BACK TO R&R!

Do you have questions, comments
or feedback regarding this column
or other issues?

Phone: 310-788-1658
E-mail:
feorreia@radioandrecords.com
Fax: 310-203-9763
Or post your comments now.
Goto
www.radioandrecords.com and
click on Message Boards.

Not surprisingly, TV was the
main information source during
the Gulf War. Cable net-
work CNN practically §
came of age with its
round-the-clock cover-
age of the conflict. A

vey of 2,087 persons con- |
ducted on Jan. 17, 1991 |
showed that the public

on TV for war news. The
survey concluded that 61.6% of re-
spondents first heard about the war
on TV, compared to 18.1% who
heard about in on the radio.

When asked what they did upon
hearing about the war,
31.9% of respondents
1 said they turned on the
TV,30.1% stayed with the
radio or TV station they
| were already tuned to,
8.3% turned on the radio,
16.4% called or told some-
one else, 11.9% changed
the TV channel, and 1.3%
changed the radio sta-
tion.

Radio’s popularity increased on
the second day of the war: Fifty-four
percent of survey respondents pri-
marily turned to TV for war news,
22.7% listened to radio, 8.9% read
the paper, 9.4% expressed no pref-
erence, and 4.3% didn’t keep up
with war news.

When asked which medium —
TV or radio — had the best informa-
tion on the first night of the bomb-
ing, 88.6% of the respondents said
TV, and 6.6% said radio.

ol

Brian Schock

Survey Says

Another Birch/Scarborough sur-
vey of 5,735 listeners in 105 markets
found that the East Coast relied on
TV much more than the West Coast.
When asked how they found out the
war had started, 70.3% of East Coast

Harvey Kojan

respondents replied TV, compared
to 48.6% of West Coast respondents.

Some 14.6% of East Coasters first
heard about the war on the radio,
compared to 26.1% of West Coast
listeners. Some 88.6% of East Coast
respondents and 79% of West
Coasters believed that TV had the
best info. In comparison, radio had
the best coverage for 6.7% of East
Coast respondents and 13.3% of
West Coast respondents.

Rantel Research also
conducted an exclusive
survey for R&R, inter-
viewing 489 radio listen-
ers in 19 diverse markets.
The survey found that
70% of respondents were
personally affected by the
war. When broken down
by race, 50% of whites
knew someone stationed
in the Gulf area; that
number rose to 80% with African-
American respondents.

Some 44% of respondents changed
their listening habits because of the
war, and 57% of that group in-
creased their listening.

The nationwide survey revealed
that 88% of respondents were com-
fortable with the amount of cover-
age radio devoted to the Gulf War.
Rantel found that most music-sta-
tion listeners wanted some cover-
age, with CHR listeners most favor-
able toward it.

Among 18-54s, 43% supported
continuous coverage, while 54%
supported short, regularly sched-
uled updates. Asked if they’d listen

“I'm more cautious
ahout what’s heing
said than what’s
heing played.”

Brian Schock

to stations without a lot of coverage,
only 7% of CHR listeners said they
would, compared to 11% of Urban,
17% of Country, 22% of AC and 31%
of AOR listeners.

www.americanradiohistorv.com

Paragon Research’s national sur-
vey at the time revealed that the
Gulf War changed radio-listening
habits. Talk stations benefited great-
ly, but not at the expense of FM lis-
tening, as TSL, in general, was up.
The study also found that listeners
considered AM radio a viable infor-
mation source.

Say Vs. Play

For stations in military towns,
unique challenges arrived with the
current situation in Iraq, and sever-
al programmers believe that what
you say is more important than
what you play.

“We don't really cross too many
lines musically anyway,” says XTRA
(91X) PD Brian Schock of his Alter-
native station in San Diego, a city
with Navy personnel stationed
downtown and at nearby Camp
Pendleton Marine Base. “I'm more
cautious about what's being said
than what's being played.

“My morning show host was
talking about these war protests that
wenton in Australia and New York,
where these naked women were out
doing some sort of protest. He dis-
cussed doing the same thing here.

“It’s kind of
difficult to bring up
war news on the air
and go right into 50
Cent’s ‘In da
Club’Y”

Sherita Saulsberry

He and I had to sit down and dis-
cuss the fact that that probably
wouldn’t be a real smart idea in a
town like this.”

In Las Vegas, home to Nellis Air
Force Base, Asst. PD/MD Sherita
Saulsberry doesn't expect a musical
shift at CHR/Rhythmic KVEG. “It
doesn't factor into my programming
philosophy,” she says.

“Because it is a town with a lot of
military people who listen to the sta-
tion, we are constantly in sympathy
with their situation live on-air, but
this format of music is uplifting —
it's kind of like a party. We keep the
music the way it is, but the DJs are
always talking about certain people
who are military.”

Easy Targets

In the hometown of Naval Station
Norfolk, Harvey Kojan, PD at Ac-
tive Rocker WNOR, says that listen-
ers aren’tas sensitive to music as one
might think. “The only song we took
out after 9/11 was Drowning Pool’s
‘Bodies,”” he recalls. “In retrospect,

“We’re much more
prepared now than
we were for Sept.
11 — as every
radio station
should be.”

Harvey Kojan

that was one of our most requested
songs.

“This is probably as patriotic and
as military a town as you'll find in
the U.S. The sentiment here is, ‘If we
go to war, let’s kick their asses,” so
sensitivity is not going to be a big is-
sue. What we will do musically is
feature the hip, patriotic songs. We
had a local band that redid ‘Proud
to Be an American.””

Like Schock, Kojan puts aside
personal politics and makes sure the
station is sensitive to its listeners be-
tween the records. “When people’s
sons and daughters are in harm'’s
way, you can bet they re going to be
100% pro-military,” he says.

“This isn't where you're going to
hear protesters. What you're going
to hear on this station are the actors
and actresses who can’t keep their
mouths shut being blasted. They're
easy targets.”

The News Front

On the news front, XTRA benefits
from an in-house News station. “Af-
ter 9/11 we ran news updates at the
top of the hour for probably a good
three or four months afterward,”
says Schock.

Given KVEG's format, it's tough
for Saulsberry to go with hard news;
she has no plans to drop music for
continuous.coverage in the event of
war. “With this format, we do more
entertainment news,” she says. “It's
kind of difficult to bring up war
news on the air and go right into 50
Cent’s ‘In da Club’!

“But if it's something that deals
directly with the Air Force or the Air
Force base, we'll definitely jump on
something like that. National news
is difficult to integrate with this for-
mat.”

For Kojanand WNOR, a warplan
is in place. “We have an affiliation
with CNN, so we can go live with
continuous coverage,” Kojan says.
“From there we have to determine
how long we stick with continuous
coverage.”

Most important, stations should
follow the old Boy Scout motto: Be
prepared. Kojan says, “We're much
more prepared now than we were
for Sept. 11 — as every radio station
should be.”
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A Sales Spike To Die For

Here’s an idea: Let's hold the Grammys

every week. The
Feb. 23 telecast
helped spur Blue
Note winner No-
rah Jones’ Come

Away With Me to |

its best sales
week yet, as the

album returns to ;

No. 1 with
661,000 in sales, a
dramatic 392%
rise from the

Norah Jones

_landing at No. 2,

Jones leads a field of seven 100,000-plus
sales winners, as .
Shady/After-
math/Inter-
scope hip-hop
hottie 50 Cent
hangs tough,
dropping just
20% with
401,000 units
moved and
as last week’s Dixie Chicks
chart-topper,
Jive’s R. Kelly, finishes third.
Grammy exposure was key for Monu-
ment/Columbia’s Dixie Chicks, who come
in at No. 4 with an impressive 86% increase

manages an 81% boost at No. 6. Awards-night
performers like Lava/Atlantic’s Kid Rock
{No. 7), Aware /Columbia’s John Mayer (No.
8, with a gigantic 134% rise) and Arista’s
Avril Lavigne (No. 9) also reap the rewards
of TV exposure.

The week’s biggest debuts are Roc-a-
Fella/IDJMG rapper Freeway, making a No.
5 bow on 118,000 sold, and the Bloodline/Def
Jam/IDJMG Cradle 2 the Grave soundtrack,
which debuts at No. 10.

Other Grammy gainers include Shady/
Aftermath/Interscope hip-hop superstar Em-
inem (No. 12, +41%), Capitol’s Coldplay (No.
13, 459%), Fo’ Reel/Universal’'s Nelly (No.
17, +18%), Mayer’s live album (No. 22, +19%)
and Columbia’s Bruce Springsteen, whose
The Rising reenters the charts following his

- HMHIT7TSTOP50ALBUMS &
° THE INDUSTRY'’S NO. 1 RETAIL CHART March 7, 2003
LW W ARTIST ALBUM LABEL POWERINDEX CHANGE
3 1 NORAH JONES Come Away With Me Blue Note/Virgin 661,205 +392
2 2 50 CENT Get Rich Or Die Tryin’ Shady/Aftermath/lnterscope 401,110 -20%
1 3 R.KELLY Chocolate Factory Jive 224,277 -59%
4 4 DIXIE CHICKS Home Monument/Columbia 206,764 +86%
- 5 FREEWAY Philadelphia Freeway Roc-A-Fella/IDJMG 118,379 —
10 6 VARIOUS Grammy Nominees 2003 WsMm 113,251 +81%
5 7 KID ROCK Cocky Atlantic 102,348 +7%
18 8 JOHN MAYER Room For Squares Aware/Columbia 99,361 +134
7 9 AVRIL LAVIGNE Let Go Arista 93,072 +12%
8 10 SOUNDTRACK Cradle 2 The Grave Bloodline/Def Jam/IDJMG 89,956 +14%
6 1 SOUNDTRACK Chicago Epic 81,621 -3%
16 12 EMINEM Eminem Show Aftermath/interscope 63,057 +41%
22 13 COLDPLAY Rush Of Blood To The Head Capitol 61,691 +59%
9 14 SOUNDTRACK Daredevil Wind-up 59,387 -19%
11 15 MISSY ELLIOTT Under Construction Gold Mind/Flektra/FEG 53,401 7%
15 16 SEAN PAUL Dutty Rock VP/Atlantic 50,071 +11%
19 17 NELLY Nellyville Fo’ ReellUniversal 49,737 +18%
13 18 TAT.L 200 KM/H In The Wrong Way Interscope 46,658 13%
14 19 GOOD CHARLOTTE Young & Hopeless Daylight/Epic 41,335 -16%
12 20 JENNIFER LOPEZ This Is Me ... Then Epic 41,148 -26%
17 21 TYRESE | Wanna Go There J 39,525 11%
32 22 JOHN MAYER Any Given Thursday Aware/Columbia 38,239 +19%
23 23 AUDIGSLAVE Audioslave Interscope/Epic 38,116 1%
27 24 SOUNDTRACK 8 Mile Shady/Interscope 35,792 +3%
- 25 SOUNDTRACK Smallville: The Talon Mix Flektra/FEG 35,680 -
- 26 BRUCE SPRINGSTEEN The Rising Columbia 35,412 -
20 27 CHRISTINA AGUILERA Stripped RCA 34,043 -13%
28 28 JUSTIN TIMBERLAKE Justified Jive 33,894 1%
AN 29 ROD STEWART Great American Songbook J 33,863 +2%
24 30 SHANIA TWAIN Up Mercury 33,813 -10%
21 AN LLcooLJ 10 Def Jam/IDJMG 33,082 -15%
36 32 ALL-AMERICAN REJECTS All-American Rejects DreamWorks 32,584 +24%
26 33 AALIYAH I Care 4 You BlackGround/Universal 31,305 -12%
29 34 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 30,772 -10%
33 35 JAY-Z Blueprint Vol.2 :The Gift... Roc-A-Fella/iDIMG 29428 4%
- 36 FOO FIGHTERS One By One RCA 29,065 -
25 37 JA RULE Last Temptation Murder Inc./IDJMG 28,822 -22%
30 38 GEORGE STRAIT Live MCA 28,377 -16%
- 39 QUEENS OF THE STONE AGE Songs For The Deaf Interscope 27538 -
34 40 3 DOORS DOWN Away From The Sun Republic/Universal 26,661 -10%
- 41 B.G. The Livin’ Legend In The Paint 26,195 -
35 42 CHEVELLE Wonder What's Next Epic 24919 -9%
39 43 LIONEL RICHIE The Definitive Collection urv 24,734 -3%
40 a4 SANTANA Shaman Arista 24,620 +2%
4 45 JOHNNY CASH American [V:Man Comes Around.. American/Lost Highway/(DJMG 23,673 +14%
37 46 JOSH GROBAN Josh Groban 143/Reprise 23,386 -10%
42 47 TIM MCGRAW Tim Mcgraw & The Dancehall... Curh 22,063 -8%
45 48 RED HOT CHILI PEPPERS By The Way Warner Bros. 21,868 +1%
47 49 ELTON JOUN Greatest Hits 1970-2002 ury 21,234 +3%
49 50 VARIOUS Now 11 s 21,134 +5%
, | © HITS Magazine Inc.
: g \J ALBUMS o week before. in sales, while WSM's Grammy Nominees 2003 | Grammy appearance and his CBS prime-

time concert special.
Elektra’s
Smallville: The
Talon  Mix
soundtrack to 3
the TV series
bows at No. »
25, while In
The Paint
rapper B.G.
enters  the ?
chart at No.
41.

John Mayer

Impressive movers include Dream-
Works, Oklahoma pop punks The All-
American Rejects, with a 24% rise (No. 32),
and American/Lost Highway's Johnny
Cash, up 14% (No. 45).
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Fleetwood
Mac Are Back

Lindsey Buckingham, Stevie Nicks, Mick Fleetwood and John McVie
have reunited as Fleetwood Mac and are back on the music scene as
they debut “Peacekeeper” at AC, Hot AC and Triple A radio. “Peace-
keeper” is the lead single from the band’s April 15 release, Say You Will,
produced by Buckingham. You pym ~
may have already heard music
from the new album without even
realizing it: The title track is fea-
tured on a current television promo
for Fox's That *70s Shouw.

More reunions are in the works
next week, this time in the hip-hop
world. B.G,, Juvenile and Turk have
rejoined Lil Wayne as The Hot
Boys, one of Cash Money Records’
original big artists. The foursome
are Going for Adds next week at
Rhythmic and Urban radio with their latest single, “My Section.”

LeAnn Rimes reunites with Country radio as she presents “Sudden-
ly” trom her latest CD, Twisted Angel. The single will also appear on the
soundtrack of the feature film View From the Top, starring Gwyneth Pal-
trow, Christina Applegate, Mark Ruffalo and Candice Bergen. Rimes will
be appearing on NBC’s American Dreans on March 30, portraying Con-
nie Francis.

Jack Johnson triumphantly returns to Alternative and Triple A ra-
dio as he goes for adds with “The Horizon Has Been Defeated,” the first
track from his upcoming sophomore effort, On and On. The album,
which is the followup to his platinum-selling debut, Brushfire Fairytales,
is scheduled to arrive in stores May 6. Johnson has a huge tour sched-
ule ahead: He'll tour New Zealand and Australia from late March to
mid-April, play the Coachella Mu-
sic Festival in Indio, CA on April
| 27, then embark on a North Amer-
ican summer tour with Ben Harp-
er starting in June.

Sharin Foo and Sune Rose Wag-
ner, otherwise known as the Dan-
ish duo The Raveonettes, invade
Alternative airwaves next week
with “Attack of the Ghost Riders,”
the first single from their CD Whip
1t On. The pair took an unusual ap-
proach when it came to recording
Whip: Each song was under three minutes in length, recorded in the key
of B flat minor, used no more than three chords and contained no high
hat or ride cymbals. The Raveonettes will also invade the small screen
as the musical guest on Late Night With Conan O’Brien on March 7.

Grade 8 plan to lay the foundation for a lengthy career as they pre-
miere “Brick by Brick,” the lead single from their self-titled debut CD,
to Rock and Active Rock outlets. The band comprises Ryan Tooker, Dus-
tin Tooker, Guy Couturier and Scotty Carneghi. When the Tookers
moved from the East Coast to Southern California to pursue music, Cou-
turier and Carneghi had not yet joined the brothers. In the interim, their
dad not only showed support for his sons, he filled in on bass.

While many artists are debuting new material, many more are work-
ing followup tracks. Jurassic 5 are Going for Adds with “Thin Line” at
Rhythmic, the latest single from their second full-length CD, Power in
Numbers. Though the album ver-
sion features Nelly Furtado, the sin-
gle going to radio will feature Mya.
Jurassic 5 will be joining Lollapa-
looza this summer.

Nelly presents “Pimp Juice” to
Pop, Rhythmic and Urban radio |
next week, the fourth single from [
his five-times Platinum album Nel-
Iyville. On his website Nelly ex-
plains that pimp juice is anything |
that attracts the opposite sex, be it
money, fame or just plain intellect.

Christina Aguilera continues
her string of one-word songs with “Fighter,” the third single from
Stripped. Aguilera will be joining forces with fellow pop idol Justin Tim-
berlake for the Justified and Stripped tour this summer, and “Fighter”
lands at Pop next week.

The Hot Boys

TheRaveonettes

Christina Aguilera

— Mike Trias
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CHR/POP

CHRISTINA AGUILERA Fighter (RCA/

DANNY WOOD When The Lights Go Down
(Empire Musicwerks/BMG)
NELLY Pimp Juice (Fo’ Reel/Universal]

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)

CHR/RHYTHMIC

DRU HILL | Love You (Def SouliDJMG)

HOT BOYS My Section (Cash Money/Universal)
JURASSIC 5 fIMYA Thin Line fInterscope)
MR. SERV-ON Where Dat Work At? (03]
NELLY Pimp Juice (Fo” Reel/Universal)

TALIB KWELI Get By (Rawkus/MCA)

URBAN

BONECRUSHER Neva Scared (Arista)

DRU HILL | Love You (Def SouliDJMG)
HEATHER HEADLEY | Wish | Wasn't (RC4/
HOT BOYS My Section (Cash Money/Universal)
MR. SERV-ON Where Dat Work At? (03/
NELLY Pimp Juice (Fo’ ReelfUniversall

TALIB KWELI Get By (Rawkus/MCA)

URBAN AC

HEATHER HEADLEY | Wish | Wasn't (RCA)
INDIA.ARIE The Truth (Motown/Universal)

WHITNEY HOUSTON f/BOBBY BROWN My Love Arista/ l

COUNTRY

BRIAN MCCOMAS 99.9% Sure
{Never Been Here Before} AL yric Street/

DUSTY DRAKE One Last Time (Warner Bros.)
LEANN RIMES Suddenly {Curt/

LONESTAR My Front Porch Looking In /BNA4)
TERRI CLARK Three Mississippi (Mercury)
TRACE ADKINS Then They Do (Capitol)

AC

FLEETWOOD MAC Peacekeeper (Reprise

HOT AC

DANNY WOOD When The Lights Go Down
(Empire Musicwerks/BMG)

FLEETWOOD MAC Peacekeeper (Reprise/

MAROON 5 Harder To Breathe (Octone/J)
MICHELLE MARIE Garden Party (Raison 0'Etre/EMI)
RED HOT CHILI PEPPERS Can't Stop (Warner Bros.)
TORI AMOS Taxi Ride (£pic/

SMOOTH JAZZ

BRIAN MCKNIGHT Shoulda, Woulda, Coulda
{Motown/Universal)

KENNY G. Brazil (Arista/
NORMAN BROWN The Feeling | Get (Warner Bros.)
STANLEY CLARKE Where Is The Love (Epic/

ROCK

GRADE 8 Brick By Brick (Lava/

ACTIVE ROCK

GRADE 8 Brick By Brick (Lava/
MUSIC Take The Long Road And Walk It (Capitol)

ALTERNATIVE

JACK JOHNSON The Horizon Has Been Defeated
{Moonshine Conspiracy/Universal)

RAVEONETTES Attack Of The Ghost Riders (Columbia)

TRANSPLANTS DJ DJ (Egitaph)
UNLOCO Failure (Maverick/Reprise/

TRIPLE A

AN! DIFRANCQO Evolve (Righteous Babe)
EDWYN COLLINS Johnny Teardrop {/nstinct)
FLEETWOOD MAC Peacekeeper (Reprise)
GRAND DRIVE Grand Drive (Gravity/RCA Victor)

JACK JOHNSON The Horizon Has Been Defeated
{Moonshine Conspiracy/Universal)

JENIFER JACKSON So High (Bar/None)
JOAN ARMATRADBING Lover's Speak (Denon)

JOEL RAFAEL BAND Woodeye/Songs of Woody Guthrie

(Inside Recordings/Nine Yards)
JUDD GROSSMAN I'm Innocent (Charlieroo)

MULL HISTORICAL SOCIETY Us (X(/Beggars Group/
ROOMFUL OF BLUES That's Right (4/igator/

Hiiiiii,

R&R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds

is e-mailed each week to participating radio and record executives. For more info, contact Greg Maffei at

gmaffei@radioandrecords.com.
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has ever been challenged, further raising
the bar for the FCC. “If the commission
does the same halfhearted effort it did
in the last biennial review, I guarantee
you that every one of the broadcast-
ownership rules will be swept away by
the courts,” he said. “Let’s see if we can
put that genie back in the bottle.”

Powell further insisted that the
FCC will be guided by evidence, not
personal opinions, when it completes
its ownership-rule review this spring.

When that time comes, Commis-
sioner Kevin Martin wants to see the
broadcast-newspaper cross-owner-
ship ban lifted. “As long as a sufticient
number of voices remain in a market,”
he said, “we should give broadcasters
and newspapers the same opportuni-
ties that two TV stations have to com-
bine in the same market.”

Mays: Radio Experiencing
‘New Vitality’

Throughout the proceeding, some
inthe audience held up signs that said
either “agree” or “disagree,” depend-
ing on how they felt about what was
being said. The "disagree” signs
popped up when Clear Channel COO
Mark Mays told the crowd that “radio
is experiencing a new vitality” and
extolled the virtues of consolidation.

Mays said consolidation has in-
creased — not decreased — commu-
nity service and noted that, 10 years
ago, half of all radio stations were los-
ing money. When those stations
started struggling, he said, one of the
first areas to see cutbacks was news
operations.

“Local audiences suffered,” Mays
said, “but with deregulation and the
ability to own more stations, compa-
nies like Clear Channel could create
cconomies of scale. We, like any other
broadcaster, reinvested those savings
in our stations.”

Mays also addressed rumors that
Clear Channel’s stations provide a ho-
mogenized product. “At Clear Chan-
nel, there is no such thing as a central-
ized playlist. Station managers and
PPDs make every decision about what
music gets played at our stations. We
operate Clear Channel ina completely
decentralized manner.”

And Mays insisted that serving lo-
cal communities allows Clear Chan-
nel to thrive. “We succeed by inti-
mately knowing the local community
we serve and catering our program-
ming to meet their unique needs and
tastes,” he said.

During his testimony, Mays used a
“canary ina coal mine” analogy to de-
scribe the health of the radio industry.
“The canary isn’t dead; to the con-
trary, it is alive and well,” Mays said,
comparing what’s happened to the
radio industry since the passage of the
Telecom Act to the old practice of
sending canaries into coal mines to
check for dangerous gases; if the ca-
nary flew out, miners would know
the mine was safe.

But FCC Commissioner Michael
Copps came back with a stinging re-
sponse to the analogy. ”After we sent
the canary into the coal mine,” Copps
said, “the canary immediately got ac-
quired, and he’s now programming
12 stations from the coal mine.”

wWWW americanradiohistorv com

Liggins: Minority Owners Can
Best Serve Minority Listeners

Appearing on a panel devoted to
diversity issues, Radio One President/
CEO Alfred lLiggins said that regula-
tions designed to encourage minority
ownership in media have not only
helped broaden the diversity of view-
points, they have also helped increase
the level of service to minoritics.

Noting that his is the only minor-
ity-owned broadcaster with stations
in Richmond, Liggins said that studies
show there are significant disparities
in the treatment of African-American
listeners on both national and local
levels, and he believes that federal
rules that help minorities get a foot-
hold in the media industry lead to
better service for all minority listeners.

“I strongly believe that minority-
owned radio stations provide more
minority-focused content and a
greater focus on the concerns of the
minority community,” he said, add-
ing that his listeners take great com-
fort in knowing that the information
on Radio One stations is coming from
a “shared perspective that there is a
collective stake in the issues being dis-
cussed.”

Public Speaks Out

Amid the many citizens who spoke
up, comments from one woman
brought a solemn hush to the room.
A former teacher, the woman admit-
ted that, until two weeks ago, she
didn’t even know this issue existed.

Still, she commented on the commis-
sioners’ statements that they’ll need
hard, empirical evidence to decide
whether to redraw the rules.

“I'have heard some great speakers
today,” she said. “Whatever vou de-
cide to do, you will have the empiri-
cal evidence to back you up. But
you're going to have to go to your re-
lationships — to the people you trust
— tomake your decision. | want tobe
one of those people you trust, so let
me share a fear | have.

“I'm very mainstream and conser-
vative, so sometimes that one voice
that | hear is a real warm and fuzzy
voice. But it scares me to death to
think that I won't have all these other
voices coming out, because those
other voices give me the luxury of
deciding if I'm wrong.

“You are the steward of our voice,
and if we haven’t given you a good
enough picture of the American citi-
zen, go get it.”

After the hearing, Powell told
R&R that he was happy with how it
turned out. “1 thought it went very,
very well,” he said. “It was worth-
while.” Commissioner Kathleen
Abernathy added that she was glad
that the issue of how much choice
exists in the marketplace reccived
some attention.

Meanwhile, Copps said he was
very satisfied with the turnout of av-
erage citizens. “T don’t think you can
help but be encouraged,” he told
R&R. “They were lined up.”

Qantam
Continued from Page 1

told R&R that his company was the
winning bidder among several for
Root Communications, which will
continue to operate the stations until
the closing of the deal, tentatively set
for Q2 .

In the deal Qantam is getting
WGTR, WWSK & WWXM/Myrtle
Beach, SC; WDAR, WDSC, WEGX,
WGSS, WIMX-AM & FM, WPFM &
WSQN/Florence, SC; WMXZ &
WWAV /Ft. Walton Beach, FL;
WBGA, WGIG, WHEX, WMOG,
WYNR & WWSN/Brunswick, GA;
WKKR, WMXA, WTIM & WZMG/
Auburn, AL; WCJM & WPLV /West
Point, GA; and WDZD/Ocean Isles
Beach, NC.

Qantam was formed last year by
Osborn and fellow Aurora Commu-
nications principals Mangan and
Frank Washington, with financial
backing from Banc of America Capi-

tal Investors and Nautic Partners.
Aurora was bought out by Cumu-
lus in @ $230 million deal that closed
in March 2002. Nautic is backing
Qantum in the Root acquisition.

Root CEO Dan Savadove told
R&R that the company’s main stake-
holders — including Nautic and the
Root family — felt now was a good
time to move on. “The Root family is
profit-driven,” he said. “Everybody
has done quite well with the invest-
ment.”

Savadove added that he believes
the stations still have a lot of upside
and predicted that, in the future,
Osborn “will look pretty smart” for
striking this deal.

Qantum'’s was among seven bids
for Root. Savadove said those were
narrowed down to three candidates
and then to Qantum. He declined to
identify the other bidders.

Peter Handy from Star Media
brokered the deal for Root.

— Joe Howard

XEPRS

Continued from Page 3

recent move to combine operations at
XTRA-AM and KXTA/Los Angeles
into a single Sports “superstation.”
That move resulted in most of the pro-
gramuming for both stations originat-
ing from studios in [.A.

“San Diego deserves to have its
own Sports radio station,” Lynch said.
“Los Angeles stole our basketball
team, it has taken the Chargers’ pre-
season practices, it’s attempting to
take our Chargers, and now it has
taken San Diego’s Sports radio sta-

tion. We intend to fill the need.”

The station kicked off live pro-
gramming this week under former
XTRA-AM PD Bill Pugh, who has
been named VP /Programming for
XEPRS. The station’s live and local
daily lineup includes Scott Kaplan
and Billy Ray Smith (6-10am), adres
broadcaster Matt Vasgersian (10am-
1pm), John Fricke and Mike Costa (1-
4pm), Steve Mason and Bill Werndl
(4-8pm) and John “The Coach”
Kentera (8pm-midnight). Nights and
weekends will be covered by pro-
gramming from Sporting News Ra-
dio and the Westwood One Radio
Networks.
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An Open Letter To
The Music Industry

Use your time off the wheel wisely

i
&untbacks here, cutbacks there. Indies are out and, for
some, airplay with no overnights is in. It’s no secret that
the music business is running scared. Some say the model
is broken and that the CD is '80s technology. Then the
next week 50 Cent sells a million albums. Others point
to the lack of a strategic Internet plan and the problem
of free downloading, while others say, “Hey, what about
the overall number of releases shrinking by about 20%

from 2001 to 2002?”

EMI is rumored to talk-
ing with the Bertelsmann
Music Group and Warner
Music Group about a merg-
er or sale. Sony just hired a
veteran TV wiiiz to run its
music division.

This all sounds similar to
many of the changes that
occurred when consolida-
tion first hit the radie busi-
ness back in 1996. With profits falling,
market shares shrinking and parent
conpanies struggling, music companies
have been cutting expenses. In the major-
ity of the cases, that means people.

Unfortunately, many talented record
executives are out of work. This week we
reach out fo one veteran for his take on
what's been happening since he lost his

Michael Plen

g job as Sr. VP of Virgin
@8 Records. Michael Plen,
known in promotion and
marketing circles as "The
Attack Hamster,” provides
1 his positive view from the
other side.

Cutting Teeth

I have spent some
quality time off the wheel.
Stepping off the wheel is like prepar-
ing for an earthquake: You'll need to
have a lot of emotional reserves and
resources stored to make it through
some unexpected and turbulent
times, but you have a much clearer
mind to do it with.

I started in promotion at A&M
Records, working in college and

QUEEN OF THE NIGHT Holiywood Records recording artist and
Acadamy Award nominee Queen Latifah hung with some of her subjects at a
recent show. Seen here are (I-r} Hollywood's Scot Finck, Queen Latifah and
KISV/Bakersfield PD Bob Lewis.

By Michael Plen

field promotion from 1977-80, and
ultimately progressed to running
two phenomenal promotion depart-
ments for a total of 22 years.

First was IRS Records, from 1980-
1986, where we pioneered alternative
music and the alternative lifestyle
with bands like REM., The English
Beat, The Go-Go's and Wall Of Voo-
doo.

From there, I went to Virgin
Records, where [ worked from 1987-
2002. For the first two years |
worked under Phil Quartararo.
Once again, Virgin was a leader in
developing and breaking music
styles and genres and setting trends
every step of the way with the likes
of Lenny Kravitz, UB40, Smashing
Pumpkins, Soul II Soul, Paula Ab-
dul, Spice Girls, Shaggy, N.E.R.D.
and dozens more. The Virgin staff
made yes happen when the indus-
try said no way.

Emotional Roller Coaster

Everything in the record business
today is an emotional roller coaster.
There is massive pressure to suc-
ceed, tension, nerves, add days, spin
increases, decreases, drops, lies, suc-
cess, profitability, new priorities dai-
ly, marketing meetings, reports,
managers, out-of-touch bosses, very
little long-term strategy and devel-
opment and everyone wanting in-
stant gratification.

This all comes with a large price
tag. Stress, being spread too thin,
fear of the unknown and insecurity
have resulted in diminishing cre-
ativity and returns. This is what the
business has become. All too often
we get caught up in the rat race. As
the music business shrinks, less peo-
ple doing more jobs means less time
to be creative and less interdepart-
mental collaboration.

This has been a great time for me
to watch the industry from the oth-
er side, because it added so much
perspective to my world. [ have
once again become a consumer, and
[ better understand being marketed
to and how to market better. As a
consumer, | have an improved un-
derstanding of what isn’t working,
where we could be going and how
to be more influential.
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For me, the creativity starts flow-
ing and just doesn’t stop. | now have
a clearer view of what gets me ex-
cited, which results in better perfor-
mance. More important, [ under-
stand the priority and privilege of
family and just how much sanity
and happiness they bring to my life
every day. That is key. It's rare in
one’s lifetime to get this kind of
quality time, time to celebrate living,

Time For Reinvention

The reinvention of the music busi-
ness will be better for everyone as-
sociated with it. There is currently a
lot of doom and gloom in the music
business. Many say it's not fun for
them anymore. Many say that it
takes more work to bring in fewer
results with fewer tangible payoffs.

Yes, it's difficultjust to stay afloat,
and most, understandably, don’t
want to rock the boat. [ believe the
things to focus on are optimism, vi-
sion and risk. It's important to take
the time to recognize cycles, ebbs,
flows and trends. This business
needs to nurture the next explorers,
innovators and risk-takers.

Unfortunately, few people in our
business take the time to mentor
others. Nurturing these people can
lead to handsome rewards. The pri-
mary reward of mentoring is
growth. This growth in our indus-
try will also offer opportunities for
personal and financial growth.

| understand the
priority and privilege
of family and just
how much sanity and
happiness they bring
to my life every day.
That is key.

[ firmly believe that the future
success of the music industry is
about individuals being willing to
take risks and develop long-term
strategies. What we've learned in
the past can still be applied to the
future with a unique perspective
and ingenuity.

It's really no different for the art-
ists. Many of the unique artists end-
ed up shining, while those who
were shot through the hype system
burned out quickly. If you hold on
to a strong belief that what you're
doing is of unique quality and im-
portance, you'll cut through medi-
ocrity.

Patience And Passion

You'll need to equip yourself with
a thick skin, as you'll be told “no”
many times. In some cases you'll
need to keep going back and use
your intensity of insistence. Devel-

op a high level of patience. It's like
planting a tree: In time you will see
the fruits of your labor.

Rebel against generic thoughts
and create your own personal
stamp. We've all been overworked
on branding, but in reality there is
no better brand than you — nurture
it. That will help you create longev-
ity for yourself.

Prioritize your goals and chal-
lenge yourself to achieve them. Be-
come a better listener and take the
time to listen to everything that is
going on around you. Sometimes
the simplest solutions come by lis-
tening to what people are saying
and how their needs aren’t being
served.

If you can’t make the big move
to what you really want, set up
some short-term bridges that ulti-
mately connect you to your goal.
Whatever you do, show passion.
believe that nothing breeds more
enthusiasm in someone than the
true presentation of commitment
and passion.

Doing Your Part

To help the music industry get
back on track and grow, everyone
should do their absolute best to try
to work together. Ask yourself how
you can play your individual part.

Radio programmers whose life-
blood is music can help by simply
educating their audience about
what they are hearing so they’ll
know what to ask for when they
hear something they like. This ful-
fills listeners’ expectations, helps
build an artist brand for the station
and, by osmosis, helps the labels
generate sales.

More radio stations should look
into partnering with labels and art-
ists to help spread the moral values
on piracy. Research shows that if
people know free downloading is
wrong, many of them will stop, and
that would be good for all parties
involved.

More stations should also work
with the labels to develop opportu-
nities to sell the music on their sta-
tion sites and make a few addition-
al NTR bucks for a little work and a
little promotion.

Radio and records can be the ul-
timate team if they choose to work
together. It's been evident to me as |
listen to more radio that there is a
need for more of a true collaboration
between radio and records. There
has never been a more crucial time
for both parties to sit down and de-
termine how to ensure the survival
of both businesses and how we can
help each other.

Lead Or Get Out
Of The Way

Since I have stepped off the
wheel, everything I have done has
been a valuable experience and very
educational. My time away from the
daily label grind has provided me
with the insight to see my weak-
nesses, nurture my strengths and

Continued on Page 59
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VR Wi« ARTIST TILE LABELS) s pLavs mpGn?;s;sffous T s | Most Added’
1 @ JENNIFER LOPEZ FILL COOL J All| Have /Epic) 8718  +172 997183 10 1290 | wwww.rradds.com
2 2 AVRIL LAVIGNE I'm With You (Arista/ 7857 -2713 860942 13 131)0
5 €  JARULE FIASHANTI Mesmerize Murder fnc. IDJMG) 7290 +352 828546 9 124p1 | oo oeR o
- G000 CHARLOTTE The Anthem (£picy/ 42
3 4 B2K AND P. DIDDY Bump, Bump, Bump /E,UIC/ 6993 -115 789550 1" 127’0 JUSTIN TIMBERLAKE Rock Your Body (ive) a2
7 9 KID ROCK W/SHERYL CROW Picture (Lava/Atlantic) 6550 +113 630446 17 12211 R. KELLY Ignition (five) 25
4 6  CHRISTINA AGUILERA Beautiful (RCA/ 6396 -584 624840 15 12710 COUNTING CROWS Big YeIIuvy Taxi (Geffen/interscope) 2
6 7 JUSTIN TIMBERLAKE Cry Me A River Uive/ 6202  -391 721582 12 1290 R’gfnifng::; I;:,Sf;"“a LSULCIL T f;
" 9 50 CENT In Da Club (Shady/Aftermath/interscope) 5926 +1238 731641 4 12013 | BRIAN MCKNIGHT Shoulda, Woulda, Coulda Motown/Universall 17
8 0 T.A.T.U. All The Things She Said finterscope/ 5750 +170 628909 12 1311 THEORY OF A OEAOMAN Make Up Your Mind (Roadrunner/iDJMG) 15
10 @ EMINEM Superman (Shady/Aftermath/interscope) 5177 +324 525808 8  120/0 | KELLY ROWLAND Can't Nobody (Columbie/ 12
9 11 NIVEA Don't Mess With My Man (Jive/ 4784 471 499622 18 12500 :f:l:‘“"’l"“‘;; gf‘vf:lfylgg"”/"” Mtlantic ‘g
13 @ 3 DOORS DOWN When I'm Gone (Republic/Universal 4724 4542 429765 11 12055 | gouvesaie b O dokoutdrintiy ;
17 @ AMANDA PEREZ Angel (Powerhowse/Virgin/ 4478 +887 472169 6 120/3 | EMINEM Sing For The Moment /Shadly/Aftermath/interscope) 9
12 @ DIXIE CHICKS Landslide (Monument) 4296 +23 479230 1 1050 | NELLY Pimp Juice (Fo’ ReellUniversal) 9
14 15 JC CHASEZ Blowin’ Me Up (With Her Love} (Jive/ 4037 -123 477509 9 1190 MOSt
21 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 3614  +597 386231 6 1034 | Increased Plays
19 0 SIMPLE PLAN I'd Do Anything [Lava/ 3443 +63 419440 1 116/0 o TOTAL
15 18  JAY-Z FIBEYONCE’ ‘03 Bonnie & Clyde (Roc-A-Fella/lDJMG) 3272 672 404324 14 1180 ARTIST TITLE LABEL(S) NCT?.AEXSE
20 19 DFDUB Country Girl (Columbia) 3083 -66 258646 1 107/1 | 50 CENT In Da Club (Shady/Aftermath/interscope) +1238
16 20 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 3068 -531 350625 15 1220 AMANDA PEREZ Angel (Powerhowss/Virgin) +887
TLC Damaged (Arista) +788
18 21 PUDDLE OF.MUDD She Hates Me /F{aw/ess/Geffen//merscope/ 3029 -439 309926 18 117/0 OANIEL BEDINGFIELD  You're Not The One (sand/iUMG)  +662
26 @ AALIYAH Miss You /B/ackGround/Unlversa// 2891 +498 348715 7 95“ MISSY ELLIOTT Gossip Folks (Gold Mindl/Elektra/EEG) +597
24 @ SMILEZ AND SOUTHSTAR Tell Me (ARTIS Tdirect/ 2776 +255 285482 9 81N 3 DODRS DOWN When I'm Gone (Republic/Universal) +542
25 @ BOOMKAT The Wreckoning (DreamWorks) 2466 +29 247000 6 1120 | AALIYAH Miss You (BlackGround/Universa) +498
27 @ BOWLING FOR SOUP Girl All The Bad Guys Want (Sivertone/Jive) 2451  +86 267308 7  106/4 | - KELLY lonition Liie e
: KELLY ROWLAND Can’t Nobody (Columbia/ +37
29 @ NO DOUBT Runnlng //II[E/SL'UPE/ 2345 +286 268782 5 1 19’2 JUSTIN TIMBERLAKE Rock Your Body (Jive) +361
23 27  NELLY Air Force Ones fFo’ ReelfUniversal) 2156 -392 204236 15 108/0 Mo St
30 @ CELINE DION | Drove All Night /Epic/ 2154 +146 221535 5 1033 PI dR t
e n
38 @ DANIEL BEDINGFIELD If You're Not The One (/sland/[0JMG) 1766 +662 173678 2 103/8 ay ecurre s
32 30  JENNIFER LOPEZ Jenny From The Block (Epic/ 1715 -159 154344 20 122/0 ARTIST TITLE LABEL(S) TOTAL PLAYS
35 @ STACIE ORRICO Stuck (Forefront/Virgin) 1586 +232 138391 3 10177 PINK Family Portrait (Arista/ 2631
30 € BON JOVI Misunderstood /Isiand//DJMG) 1537 +82 158101 6 841 | JOHNMAYER Your Bod; Is A Wonderland (Aware/Columbia) 2559
28 33 CRAIG DAVID Hidden Agenda Wildstar/Atlantic) 1427 634 155046 7  103j0 | CMINEM Lose Yourself Shad/nterscope) 2550
] NO DOUBT FILADY SAW Undemeath It Al fiaterscope/ 1971
€  TLC Damaged /Arista/ 1325 +788 186073 1 101/19 | SANTANA FIMICHELLE BRANCH The Game Of Love rista) 1777
39 @ MATCHBOX TWENTY Unwell (Melisma/Atlantic) 1296 +202 105498 2 115 MISSY ELLIOTT Work It (Gold Mind/Elektra/EEG) 1538
37 € LUCY WOODWARD Dumb Girls (Atlantic) 1293 +163 147564 4 867 ::{‘:\ELF:(EEUL'&G;LE‘:E:;‘[;anﬁet Th";FT'ji; //S;Z"'(//UJ"ZG/ :ig;
3 lemma (ro- heeyunversa
36 @ VI-3 Eyes Closed So Tlght MCA) N 1208 +77 109823 4 67/4 CREED Qe Last Breath (ind ) 1359
45 @ NORAH JONES Don’t Know Why (Blue Note/Virgin) 1144 +218 170956 17 m CAM'RON Hey Ma (Roc-A-Fella/IDJMG) 1268
46 @ GINUWINE Hell Yeah /Epic/ 1131 +271 105193 2 7219 JUSTIN TIMBERLAKE Like ! Love You (/ve/ 1255
41 D BLUCANTRELL Breathe /rists/ 1098 +88 96443 3 613 f:l:(lulul:x:xw ?;mglica;;d Mﬂ'S;ﬂ/ } :23‘7‘
L. . | n The End (Warner Bros. 1
[Debut> @ R. KELLY Ignition (/ive/ ' 1084 +492 159141 1 63/25 NELLY Hot In Here (Fo’ ReefUniversal 147
49 @ KELLY ROWLAND Can't Nobody /Cofumbia) 1058 +377 100838 2 65/12 NICKELBACK How You Remind Me (Roadrunner/iDJMG) 1
42 @ KILLER MIKE A.D.L.D.A.S. (Aquemini/Columbia) 1021 +65 92665 3 391 DJ SAMMY & YANOQU Heaven (Robbins) 1079
44 44 O-TOWN | Showed Her (/) 926 7 93648 4 850 CIAN:EJSUSMA Lcike A Pill /Alf\fsfﬂ/ e / 13;2
ARLTON A Thousand Miles /A&M/interscope,
33 45  VANESSA CAR‘LTON Prt.ztty Baby (A&M/Interscope/ 876 110 75132 10 103/0 JIMMY EAT WORLD The Middle (Dreamorks 399
40 46 LASGO Something (Robbins/ 856 220 177075 13 7410 | pypDLE OF MUDD Blurry (Fawiess/Geftenlinterscope) 893
@  FIELD MOB Sick Of Being Lonely /MCA) 784  +245 89573 1 454 ANGIE MARTINEZ If | Could Go (FastWest/FEG) 889
48 48  STEREO FUSE Everything (£0/Wind-up) 769 29 58212 12 250 AVRIL LAVIGNE Sk8er Boi (Arista/ . 868
(@  LISA MARIE PRESLEY Lights Out /Capitol) 736 +132 96451 1 GOj6 | 'WCHELLEBRANCH Al You Wanted (Maverick/W5) 847
. ) ) CALLING Wherever You Will Go (RC4) 807
@  EVANESCENCE Bring Me To Life (Windup/ 704  +136 62785 1 7/0 MARY J. BLIGE Family Affair MCA) 193
131 CHR/Pop reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week
of 2/23-3/1. Bullet ini | ining flat f i k. If tied in total plays, th ith the | i in pl i s A
Sl e o 1 Lt et vl s e s i 0 sy, e s wit e ot s s | [ g Sttion laylsts have moved 1 the e
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week See all of our monitored reporters at
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with www.radioandrecords.com.
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.
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from the album

THEDRY..
DEADMAN

MAKE UP YOUR MIND

Over 100 pieces sold at every show

On tour with 3 Doors Down

i “Theory Of A Deadman” —_—
in stores now Total audience already over
5 Million
New adds this week include:
KMXP /Phoenix WSSR/Tampa KMXV /Kansas City
WKRQ/Cincinnati WZPL/Indianapolis = KRQQ/Tucson
WKRZ /Wilkes-Barre WDJX/Louisville WSSX/Charleston

And many more!

Active Rock Monitor 21%*
Mainstream Rock Monitor 15%*

www.theoryofadeadman.com ¢ www.604records.com ¢ www.roadrunnerrecords.com

wWWW americanradiohistorv.com

Written by Chad Kroeger and Tyler Connolly
Produced by Chad Kroeger and Joey Moi
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CHR/POP CALLOUT AMERICA. gy :Bullseye

o
-

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 7, 2003

CaLLout Americae song selection is based on the top 25 titles from the R&R CHR/Pop chart for the airplay week of February 16-22.

HP) = Hit Potential ®

ARTIST TITLE LABEL(S)

50 CENT In Da Club (Shady/Aftermath/interscope)

AALIYAH Miss You (BlackGround/Universal)

B2K and P. DIDDY Bump, Bump, Bumg, (Epic/

JENNIFER LOPEZ/LL COOL J All | Have (Fpic/

AMANDA PEREZ Angel (Powerhowse/Virgin)

EMINEM Lose Yourself (Shady/interscope)

NELLY Air Force Ones fFo’ ReelfUniversal)

NIVEA Don't Mess With My Man (Jive/

JA RULE f/ASHANTI Mesmerize (Murder inc./I0JMG)
EMINEM Superman (Shady/Interscope)

SMILEZ AND SOUTHSTAR Tell Me /ARTIST direct)

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
JUSTIN TIMBERLAKE Cry Me A River (Uive/

FIELD MOB Sick Of Being Lonely (MCA)

CHRISTINA AGUILERA Beautiful (RCA)

JAY-Z fIBEYONCE' ‘03 Bonnie And Clyde (Roc-A-Fella/iDJMG)
KID ROCK fISHERYL CROW Picture (Atlantic/

DIXIE CHICKS f/SHERYL CROW Landslide (Monument/Columbia)
PINK Family Portrait (4rista)

3 DOORS DOWN When im Gane (Republic/Universal)

JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
AVRIL LAVIGNE I'm With You (Arista)

SANTANA f/MICHELLE BRANCH The Game Of Love (Arista)
GOOD CHARLOTTE Lifestyles Of The Rich and Famous (£pic/
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope)
SIMPLE PLAN I'd Da Anything /Lava/

TATU All The Things She Said finterscape)

JC CHASEZ Blowin’ Me Up (With Her Love) (ive/

CHR/POP

TOTAL AVERAGE
FAVORARILITY ESTIMATE {1-5)
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4.14
4.00
3.93
3.92
3.87
3.87
3.85
3.80
.
3.76
3.72

3.72

3.70
3.69
3.68
3.67
3.66

3.62

3.23
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4.00
a1
3.89

3.72
3.63
354
3.57
167
3.65

3.55

3.50
M
135
3.35
3.28

317

2W

3.76
4.09
3.81

379
3.64

3.51

3.58
3.49

3.29

3.27

k¥3

3w

4.07
3.86
3.99
3.88
3.86
3.85

4.03
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3.76

8

3.86
3.84

344

3.44
3.75
3.58
3.54
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332
3.14
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® Famy,
ARiTy

84.
91.1
98.0
96.0

99.4
96.0
97.7
98.0

85.7

92.9
96.0
820
96.0
97.4

78.3

88.3

76.6
86.0
84.3
78.6

82.0

746

61.1

% HUNN

TO7¢.6,

a4
36.6
151
243

28.9

22.3
25.7
35.7
28.0
31
243
274
211

osoics | reoois

WOMEN  WOMEN  WOMEN

12-17 18-24  25-34| EAST SOUTH WEST WEST
460 407 373 |434 406 4.07 410
422 396 381 |411 393 406 3.89
411 380 376 394 379 398 400
394 384 397 |399 388 393 3.87
398 382 379 {379 480 380 3.89
401 388 372 |386 390 386 3.86
414 381 358 {395 379 382 374
391 375 376 |377 392 374 1379
394 38 349 |370 3B2 372 384
408 383 336 (378 366 388 374
407 350 3.60 |357 359 384 391
404 377 331 |373 366 360 389
400 364 349 (363 388 383 344
405 351 353 |383 367 368 363
3N 366 370 353 378 366 3.78
383 376 345 |368 366 375 365
348 382 368 (365 354 393 348
342 372 376 |370 368 382 343
371 357 358 | 369 364 360 3.55
351 371 364 |372 345 358 372
342 358 365 |378 347 350 347
359 350 354 |356 3.60 355 3.47
326 337 365 {354 357 321 342
374 338 315 |350 318 346 3.50
360 331 330 (364 314 344 333
358 339 316 |339 320 334 352
341 331 310 323 318 329 338
365 311 289 |343 320 314 313

CALLOUT AMERICA»

HOT SCORES

By ANTHONY ACAMPORA

In a not-so-surprising move, 50 Cent
climbs to the top of Callout America
this week with “In da Club” (Shady /Af-
termath/Interscope). The smash hit
ranks No. 1 with teens with a sizzling
4.60 favorability score. It’s also first with
women 18-24 and eighth 25-34.

Aaliyah remains a solid second with
“Miss You” (BlackGround/Universal).
Airplay on the song has been increasing
rapidly the last few weeks, and the
scores remains solid with No. 2 rank-
ings across all demos.

Amanda Perez is closing in on the top
10 on the R&R CHR/Pop chart with “An-
gel” (Powerhowse/ Virgin). Meanwhile,
the song is scoring consistently solid
scores with the audience, ranking sixth
overall, eighth 18-24 and third 25-34.

Field Mob score a solid eighth-place
ranking with teens on “Sick of Being
Lonely” (MCA). The song charted this
week and already has airplay in such
markets as Chicago and St. Louis.

Smilez And Southstar rank No. 12
overall with “Tell Me” (ARTISTdirect).
The song ranks seventh with teens.

Missy Elliott debuts tied with
Smilez this week at No. 12 with “Gos-
sip Folks” (Gold Mind/Elektra/EEG).
The song ranks ninth with teens and
11th with women 18-24.

Dixie Chicks post another solid
week among women 25-34 with “Land-
slide” (Monument/Columbia), which
ranks fifth in the demo.

R&R newspaper subscribers can
now view Callout America data online
each week at wnww.bullsi.com, thanks to
R&R's partnership with Bullseye Re-
search. You can sort through demo and
regional information on each song. This
week's password: lamibert.

Total sample size is 350 respondents with a +/-5 margin of error. Total average favorability estimates are based on a scale of 1-5 {1=dislike very much, 5=like very much). Total familiarity represents the total
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in
print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R&R's CHR/Pop chart. Sample composition is based on females aged 12-34, who respond favorably to a CHR/Pop musical
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau-Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte,
Dallas, Houston, Miami, Nashville, San Antonio, Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las
Vegas, Los Angeles, Phoenix, Portland, Sacramento, Salt Lake City, San Diego, Seattle.

o hing captures the '90s better

THE HITS - P’DP CULTURE FADS - THE EVENTS - THE STARS

Dave Stewart from WPL] in New York Clt'f hasts the
original '90s show, heard on great Hot ACs and CHRs from
coast to coast. To satisfy your listeners’ hunger for the
'90s, plug Retro Stars into your weekend schedule.

Custom versions for Hot AC and CHR

(800) 322-3204

www.retrostars.com

4 lesdlio inc.

wwWw americanradiohistorv com

info@retrostars.com
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R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added’
LAST THIS TOTAL = GROSS WEEKS ON  TOTAL STATIONS/ WWVV-ITIndlcafOI'- com
WEEK WEEK ARTIST TITLE [ABEL(S) PLAYS PLAYS IIIPR(EO%?IONS CHART ADDS ARTISTTITLE LABELS) AD0S
1 1 AVRIL LAVIGNE I'm With You (Arista/ 2933 163 81878 13 50/0 | COUNTING CROWS Big Yelow Tasi (Geffen/interscope/ "
4 @ JENNIFER LOPEZ FiLL COOL J All | Have (Epic/ 2908 +87 83315 8 51/ | GOOD CHARLOTTE The Anthem i/ 13
2 3 KIDROCK WISHERYL CROW Picture [Lava/Atlantic) 2886 57 83238 17 520 #féﬁ:‘m::]“:f;f;ff Rocioik ot s "
3 4 CHRISTINA AGUILERA Beautiful (RCA) 2748 -123 76252 14 50/0 THEORY OF A DEADMAN Make Up Your Mind (Roacrumner/0JMG) 8
5 5 JUSTIN TIMBERLAKE Cry Me A River (Jive/ 2480 315 68982 11  50/0 | DANIEL BEDINGFIELD ff You'e Not The One fslnd/DUMG) 6
6 @ T.AT.U.ANThe Things She Said dnterscope/ 2459 +93 70754 15 520 | DONNAS Take It O (lookaut/Atiantic) _ 8
7 € JARULE FASHANTI Mesmerize (Murder fnc./IDJMG) 265 +229 653 7 5 | et :gu"fe::;;;/c"m Dot = el
g @ 3DOORS DOWN When lim Gone (Republic/Universall 2227 +264 61186 12 500 | STACIE DRRICO Stuck ForefrontVigi/ s
8 @ B2KAND P. DIDDY Bump, Bump, Bump (Epic/ 2137 +120 53690 9 48/0 | VI3 Eyes Closed So Tight CA/ 4
10 1C  GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic/ 1641 259 46545 14 420 | KACHIm Not Anybody's Girl Curt/ , 4
14 @ DIXIE CHICKS Landside Monument 1624 +100 43987 10 4@ | g o fgzgﬁ/jﬂtfm’ﬁ’%ﬂopd :
" 12 NIVEA Don’t Mess Wirﬁh My Man (ive/ 1535 -166 45042 15 39/0 MISSY ELLIOTT Gossip Folks /Galf Mind/Eiektra/EEG) 3
13 13 JC CHASEZ Blowin’ Me Up (With Her Love} (Uive/ 1521 42 3712 8 420 | GOOGOO DOLLS Sympathy Warner Bros) 3
20 @ 50 CENT In Da Club /Shady/Aftermath/interscope) 1487  +337 45970 3 50/3 | SMILEZ AND SOUTHSTAR Tel Me (4RTISTdrect) 3
15 15  EMINEM Superman /Shady/Aftermath/interscope) 1438 7 38217 6 5001 :::;:::‘TLS:DTE;L‘Y"A"‘,’,‘l’:;'a’f,fs’;’;"l’m :
17  SIMPLE PLAN 1'd Do Anything Lava/ 135  +65 40934 9 4000 | p KELLY ignition Wi 3
12 17 PUDDLE OF MUDD She Hates Me (Flawless/Geffen/Interscape) 1283 288 35155 18 38)0
19 O N0 DOUBT Running énterscape) 1238 +67 34709 7 490
22 () AMANDA PEREZ Angel (Powerhowse/Virgin) 1211 +149 32282 5 452
21 @ BOOMKAT The Wreckoning (DreamWorks/ 1165  +66 31928 6  49/0
23 21 BOWLING FOR SOUP Girl All The Bad Guys Want /Sivertonelive/ 998 15 2118 6 3900
26 @) DFDUB Country Girl fGolumbia/ 952  +34 25086 5 421
28 €D MATCHBOX TWENTY Unwell Mefisma/Atiantic) 909  +47 25307 3 3801
16 24 JAY-Z FIBEYONCE' D3 Bonnie & Clyde (Roc-A-Fella/iDJMG) 876 437 25603 12  29)0
29 €D  CELINE DION I Drove All Night /Epic/ 851  +74 22826 4 3500 IMOS t dPl.
30 €D MISSY "MISDEMEANOR" ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 806 +59 19454 4 363 ncrease ays
27 27 CRAIG DAVID Hidden Agenda (Wiistar/Atlantic) 770 136 23683 7 3500 oL
35 @ AALIVAH Miss You BlackGround/Universall 682  +237 16056 3 27]2 | ARTISTTITLE LABELS) INCREASE
32 @ BON JOVI Misunderstood (Island/iDJMG) 658  +37 19031 7 331 g':\;IEE’:TB'E"D?;(f;‘::l’:’ﬁ”{g’:fm”{r"”;‘gx”zl i :g;z
42 € DANIEL BEDINGFIELD If You're Not The One fisland//0JMG) 654  +274 20852 2 3806 | 3000ms DOWN When I Gone fepublUniersal o
3¢ € LUCY WOODWARD Dumb Girls (Atlantic/ 630  +66 17532 5 3702 | TLC Damaged Mrista +259
31 32 NELLY Air Force Ones (o’ ReellUniversal) §77 142 14430 14 19/0 | AALIYAH Miss You (BlackGround/Universal +237
36 €D SMILEZ AND SOUTHSTAR Tell Me ARTIS Tdirect) 534  +90 14240 5 283 |YA “:“ FL‘;:';:’:T' "I"‘*;"‘e"Z; ’M”":/"’_’ Inc.I0JMG +ﬁ:
39 €@  STACIE ORRICO Stuck (Farefront/Viggin) 50 4128 12155 2 288 | gaci oRch suex Foutaniien) i
24 35 VANESSA CARLTOR Pretty Baby A&Miinterscope) 528 470 14430 10 20/0 | B2K AND P. DIDDY Bump, Bump, Bump (Epi/ +120
33 36  JENNIFER LOPEZ Jenny From The Block (Epic/ 512 67 12721 18 240 | OONNAS Take It Off fookouy/Atiantic/ +104
41 €D COUNTING CROWS Big Yellow Taxi (Geffen/interscope) 455 +71 14034 3 36/14 | DIXIE CHICKS Landside Momument) *‘“g
4 € NORAH JONES Don't Know Why (Blue Note/Virgin) 390 453 B265 13 1B | o e ey -
40 39 STEREO FUSE Everything (£0/Wind-up) N 18 9591 16 12/0 | SMILEZ AND SOUTHSTAR Tell Me (ARTISTdrect/ +90
47 @ GO0 GOO DOLLS Sympathy (Warner Bros.) 368 +93 11327 2 2813 JENNIFER LOPEZ FiLL COOL J Ali | Have /£pic/ +87
43 (@ COOLER KIDS All Around The World (reamWorks/ 366 +5 11064 2 292 CUE""}AY C'Z““S ’gﬂf’””(’ y +:§'
38 42 MATCHBOX TWENTY Disease Atlantic) I/ 66 10192 19 150 | grnone e
37 43 LASGO Something (Robbins) 338 93 1Mz 10 12/0 | cOUNTING CROWS Big Yellow Taxi (Geffen/interscape/ +N
46 @ BLU CANTRELL Breathe (4rista/ 328 +52 13278 2 2311 | MO DOUBT Ruming dmterscapes +67
@®  1LC Damaged Arists/ 288 +259 10364 1 25/ | BOOMKAT The Wreckoning [DreamWorks/ +66
49 0-TOWN | Showed Her 4/ 241 +14 4913 2 160 ;’,ﬁll‘g?,fgr‘fﬁ:gonzmh?,":s,{:f;””” e
48 47  CALLING For You (Wind-up/ 235 -16 5469 2 15/0 VI-3 Eyes Closed So Tight (MCA/ +63
STACIA Angel (Raystone) 226 +41 5279 1 13/1 | KELLY ROWLAND Can't Nobody (Columbia/ +62 |
@  LAVA BABY Sex Jurkie (Liguid &) 20 43 5200 1 71 | MSSYELLOTT Gus iﬁ:t'f}?%%ﬁff;@gw 5
50 50 VONRAY Inside Out Flektra/EEG) 199 25 5810 8 80 | peiviie jp
53 CHR/Pop Indicator reports. Songs ranked ?@y éggﬂé p'I:?g'; flc;]rC the airplay week of Sunday 2/23-Saturday 3/1. Iﬁﬂmsm ;’VI;: IIDOMP:I\\II ?A:;:vspﬂ;ﬁp :A,::g,;z S :gg

R&R’s Year-End Chart Pack
NOW AVAILABLE!

Includes year-end charts for all R&R formats from
1974 through 2002! Call (310)788-1625 or email
moreinfo@radioandrecords.com

www americanradiohistorv com
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With
Eric Brown
PD, KLRS/Chico, CA

Top 40 is alive and well in Chico,

and we have a melting pot of hit mu-

sic. Top spins this week for KLRS
(Colors 92.7): Christina Aguilera’s
“Beautiful,” Jennifer Lopez featuring
LL Cool J's “All | Have,” 50 Cent’s “In
da Club,” The Dixie Chicks’ “Land-
slide,” Kid Rock featuring Sheryl
Crow’s "Picture” and Ja Rule featuring Ashanti’s
“Mesmerize.” © Among our hot phone records are

Telepopmusik’s “Breathe” and Amanda Perez’s “An-
gel” Boomkat’s “The Wreckoning” and Bowling For
Soup’s “Girl All the Bad Guys Want” are new songs
that are taking off. Records that I'm feeling: Kelly
Rowland’s “Can’t Nobody” and Lucy Woodward’s
“Dumb Girls” There is a lot of great music for mainstream CHR
right now. Our KLRS music goal: Play the hits, baby!

No movement at the top of R&R’s
CHR/Pop chart this week as
Jennifer Lopez’s “All | Have” (Epic)
holds on to No. 1, keeping Avril
Lavigne’s “I'm With You” (Arista) at

No. 2 ... 50 Cent continues his mete-
oric rise as “In da Club” (Shady/After- ==
math/Interscope) ducks the velvet rope into the top 10 club, mov-
ing 11-8* and also scoring the crown for Most Increased Plays this
week ... People are talking about Missy Elliott's “Gossip Folks”
(Gold Mind/Elektra/EEG), which adds 597 plays and moves 21-
16" ... Programmers miss Aaliyah, and her song “Miss You”
(BtackGround/Universal) goes 26-22* ... No Doubt sprint up 29-
26™ with “Running” (Interscope) ... Last week’s Most Added song,
TLC’s “Damaged” (Arista), continues its streak as it becomes this
| week’s highest debut at No. 34 ... R. Kelly’s “ignition” (Jive) also
appears on the chart for the first time, coming in at No. 41 ... It's a
tie for Most Added this week as Justin Timberlake and Good

Charlotte both grab 42 adds.
— Keith Berman, Radio Editor
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arist: Prymary Colorz

LaseL: Bigd

8y MIKE TRIAS/ASSISTANT EDITOR

‘ N ) hat do vou do while waiting in line?
Do you dive headlong into all those
mediocre games on your Palm Pilot, or do
you carefully rearrange your contact list?
Maybe you're the type who dreams of the
tropical vacation another year of work
will pay for. Or perhaps you just zone out.
Well, maybe you should take a cue from
Jonathan Thomas, Raj Nichols, Josh Roy-
als and Marcus Dilley — otherwise
known as Prymary Colorz — who man-
aged to score themselves a record deal.

Waiting 1n line to attend a showcase
in St. Petersburg, FL, the four-piece
playfully entertained a young woman
also in line with an impromptu perfor-
mance. Long story short, she fetched ex-
ecutives from Big 3 Records, and the
boys found themselves demonstrating
their vocal abilities at the after party for
two hours. Three weeks later they had
a deal. “God put us in the right place at
the right time,” the spiritually inclined
Nichols says.

Not that the group’s success dropped
from the sky. Nichols and cousin Thomas
began performing back in high school.
singing at talent shows and church in
their hometown of Charlotte. Hooking up
with Royals and a fourth singer, they
formed a group called Soft Sounds. Fol-
lowing graduation, the group took a
break, but soon Nichols, Thomas and

TELL US WHAT
YOU THINK!

Share your opinion
about this column — go to
www.radioandrecords.com and click
the Message Boards button.

Royals were on the hunt for a tenor. En-
ter Dilley, who had been performing
worldwide with gospel group The Envoys.
The four voices were in instant harmony,
and Prymary Colorz were born.

The group performed all over Char-
lotte, even singing the national anthem
at a hometown game for the NBA’s
Charlotte Hornets. But the group were
determined to be a slam-dunk outside of
North Carolina and soon packed into
Royal’s two-seater pickup to follow what
turned out to be a false lead in Tampa.
Undeterred, they stayed in Florida,
toughed 1t out and, as luck would have
it, ended up in the aforementioned line
in St. Petersburg.

Nowadays, the group are hitting the
scene with their lead single, “If You Only
Knew,” an uptempo number written and
produced by Grammy winner Rodney
Jerkins (Michael Jackson, Mary J. Blige),
who contributed two cuts to the album. If
You Only Knew shows Prymary Colorz
combining their gospel upbringing (all
four are sons of ministers) with funk and
hip-hop.

Besides the amazing harmonies on
their debut album, Prymary Colorz also
enjoy an internal harmony. “Everyone
says that blood is thicker than water,”
says Thomas. "Well, we say we're thicker
than blood.”

“We see each other as more than broth-
ers,” adds Dilley. “We don’t see each
other’s colors. We truly are family.”

BAYLISS

Radio Scholarships

Criteria:
® Broadcast Communications or Journalism Major
e Junior, Senior or Graduate-level student
® GPA 3.0 or better
e Extensive radio-related activities
You provide:

e College transcript
e Letters of recommendation
e Descriptive essay

Submit application packet by April 30th.

INVESTING IN RADIO’S FUTURE LEADERS

Bayliss Radio Scholarship Application
available online at www.baylissfoundation.org

... or send

P.O. Box 51126, Pacific Grove, CA 93950
Email: info@baylissfqundation.org Tel: 831.655.5229

www americanradiohistorvy com

THE
JOHN
BAYLISS
BROADCAST

FOUNDATION

a SASE to:
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D Em IJ?EHESIE Eﬂm America’s Best Testing CHR/Pop Songs 12+ New & Active
i For The Week Ending 3/7/03
e COUNTING CROWS Big Yellow Taxi (Geffen/Interscope)
Artist Title (Label) TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 664, Total Stations: 51, Adds: 23
3 DOORS DOWN When I'm Gone /Hepublic/f/nive/sa/) 412 407 81% 13% 415 9% 12% )
BOWLING FOR SOUP Girl All The Bad Guys Want ive) 405 382 60% 10% 401  55% 8% | | 500D CHARLOTTE The Anthem (£pic/
AVRIL LAVIGNE I'm With You (Arista/ 403 405 98%  35% 402  99% 3g% | | 1otal Pleys: 635, Total Stations: 67, Adds: 42
SIMPLE PLAN I'd Do Anything (Lava/ 402 389 8% 15% 394 4% 14%
GOOD CHARLOTTE Lifestyles Of The Rich And Famous /Epic/ 396 393 94% 33% 3.93 95%  36% G00 GOO DOLLS Sympathy (Warner Bros.)
EMINEM Lose Yourself (Shady/Interscape/ 395 397 97% 50% 3.99 97%  50% Total Plays: 542, Total Stations: 33, Adds: 3
PUDDLE OF MUDD She Hates Me (Flawless/Geffen/interscope) 389 3.86 94% 38% 4.02 93% 38%
AALIYAH Miss You (BlackGround/Universad 3.76 - 69% 18% 372 68% 16%
CHRISTINA AGUILERA Beautiful /7C4) 375 380 99% 48% 382 100% 47% SIXPENCE NONE... Don't Dream It's Over (Squint/CurtyReprise)
DIXIE CHICKS FISHERYL CROW Landslids (Monument/Columbia) 373 364 90% 34% 373 92% 35% Total Plays: 531, Total Stations: 36, Adds: 6
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 371 363 93% 37%  3.86 9%5% 33%
KID ROCK FISHERYL CROW Picture /A!laﬂ‘fic/ 369 3.76 92% 31% 374 92% 29% .
T.A.T. U. All The Things She Said interscape) 168 375 86% 28% 355  88% 30% | | OK GO Get OverltCapito)
JC CHASEZ Blowin’ Me Up (With Her Love: (ive/ 168 369 81%  23% 397  83% 17% | | [otalPlays:513 Total Stations: 44, Adds: 1
NIVEA Don't Mess With My Man (Jive/ 3.67 3.52 84% 36% 3.67 84% 36%
50 CENT In Da Club (Shady/interscope) 366 3.78 14% 19% 3N 713% 19% WAYNE WONDER No Letting Go (VP/Atlantic)
JENNIFER LOPEZ F/LL COOL J All | Have {£piz/ 365 349 94% 36% 3.66 85% 39% Total Plays: 443, Total Stations: 20, Adds: 2
JA RULE FJASHANTI Mesmerize (Murder inc.//0JMG) 365 3.61 88% 33% 3.64 89% 34%
JUSTIN TIMBERLAKE Cry Me A River (Jiive/ 362 3.68 98% 45% 4.00 98% 39%
AMANDA PEREZ Angel (Powerhowse/Virgin/) 358 346 55% 14%  3.39 59% 17% JUSTIN TIMBERLAKE Rock Your Body (Jive/
CRAIG DAVID Hidden Agenda /Wildstar/Atlantic) 3.58 - §2% 11%  3.68 52% 8% Total Plays: 420, Total Stations: 52, Adds: 42
EMINEM Superman (Shady/Interscope/interscope) 357 378 87% 25% 364 88% 23%
B2K FIP. DIDDY Bump, Bump, Bump /Epic/ 353 343 94% 38% 3.72 9%6% 35%
PINK Family Portrait (Arista) 348 360 98% 5% 349  100% 56% | | COOLER KIDS Al Around The Warld Creamiorks
SMILEZ AND SOUTHSTAR Tel Ve (4475 direct 147 - 5% 1% 338 a7% 14v | | ot Plays:330, Total Stations: 27, Adds: 1
JAY-Z FIBEYONCE' '03 Bonnie & Clyde (Foc-A-Fella/IDJMG) 345 345 90% 41% 349 9% 3%
NELLY Air Force Ones (Fo’ ReellUniversal) 344 342 90% 41% 358 91%  36% SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)
MISSY ELLICTT FT. LUDACRIS Gossip Falks (Gold Mind/Elektra/EEG) 340 357 13% 24% 354 M%  21% Total Plays: 328, Total Stations: 30, Adds: 3
DF DUB Country Girl {Columbia) 334 345 48% 12% 3.38 45% 1%
BOOMKAT Wreckoning (DreamWorks) 323 347 32% 8% 319 29% 7%
Total sample size is 486 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much. 5=like very much). Total familiarity COLDPLAY Clocks (L‘ap ’"f//
represents the percentage of respondents whe recognized the song. Total burn represents the number of respondents who said they are tired of hearing the Total Plays: 268, Total Stations: 30, Adds: 5
song. Sample composition is based on persans 12+, TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed. they can take the
music test based on their format/music preferenice. Rate TheMusic.com results are not meant to replace callout research. The results are intended to show opinions
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Songs ranked by total plays
818-377-5300. RateTheMusic.com data is pravided by Mediabase Research, A division of Premiere Radio Networks. ) \_ Y,

An Open Letter

Continued from Page 52

determine a strategy so that [ can
help lead the music industry toward
something more innovative — but
it will take time.

[ don’t expect a six-month turn-
around. 1 have strapped myself in
for the long haul, and you should do
the same if that is where you want
to be, because that is what it's going
to take.

You’ll need to equip
yourself with a thick
skin, as you’ll be told
“no” many times.

Fear can play a big part in hold-
ing you back from taking the neces-
sary risks needed for growth. I can
only advise those who are, or may
soon be, experiencing a void in their
careers to use the time to be intro-
spective and to get physically and
mentally alert. Assess what you
really want to do. Ask yourself what

will make you get up in the mom-
ing with conviction, then set goals
and pursue them.

Dream. It’s an essential part of
getting to the next plateau. Keep
networking with people, because
they will provide you with insight.
Most important, be an innovator. We
have officially entered the Wild West
phase of the music business, and it's
about to be reborn. Take the initia-
tive to be a part of its rebirth. Don't
hold on to the values of the past —
they are disintegrating before our
eyes and ears.

We've been blessed with a distri-
butien network that virtually every
consumer can participate in. It's
called the Internet. Embrace it. Chal-
lenge yourself with new thinking.
The more we are driven indoors by
the eventis of the world, the more
people will seek comfort by cush-
joning their living environments
with things that ease their life. Time
has become the most valuable com-
modity.

A Bittersweet Symphony

Richard Ashcroft of The Verve
once wrote, “It’s a bittersweet sym-
phony, trying to make ends meet/
You're a slave to money, then you
die.” Money is important and essen-
tial to pay the bills, but there is even
greater reward in building some-
thing with your own hands.

Being too close to the subject for
extended periods distorts perspec-
tive. Once you step away from it,
vou'll see the palace you've built.
Now, develop the perspective and
create vour next fascination and
newest dreams.

Do it with patience, conviction
and chutzpah. Out of these tough
times will rise a greater and stron-
ger industry that will establish a
profitable and creative infrastruc-
ture for many vears to come.

Our landscape will change even
more radically with war and terror-
ism in our backyard, but history has
shown that this can lead to a higher

Money is important
and essential to pay
the bills, but there is
even greater reward
in building
something with your
own hands.

wwWw americanradiohistorv com

BULLETPROOF srady/interscope/Aftermath recording artist 50 Cent
stopped by the WNOU/Indianapolis studios to take some calls from listeners.
Seen here (I-r) are WNOU MD/night co-host Doc Miller. 50 Cent and WNOU
night co-host Tormmy.

quality of artistic expression, which
creates further change.

Pledge optimism; it's key to get-
ting through rough times. Strate-
gize how you can play an individ-
ual part in the development of a
new business model and remember
why most of us got into the busi-
ness: music! Music will always be

challenging, aggressive, different
and ever-evolving. It is still the
beating heart that drives my soul.
Don't let that beat fade away with-
in you.

Michael Plen can be reached at
310-435-1812, 310-457-6928 or
mplen@charter.net.
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T DFDUB “Courtry”
CHRISTINA AGUILERA “Fightes™
JUSTIN TIMBERLAKE “Body”
STACIE ORRICO “Stuck™

WAYV/AlIam": City, NJ *
BHIAN M?KNIGMT wwm

THECHY o A pEAOHAN e
TLC "Damaged”

WINY/Augusta, GA *
OM: John Shomby
PD: Steve Matthews
MD: Drew Young
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KRUF/Shreveport, LA *
ann Chris. caumy KWTXWaco, TX
W OM: 2ack Owen
M PD: Jay Charles
APOMO: John Oakes
.
WNDV/South Bend, IN e
DM/PD: Casey Daniels
MD: AJ Carson
MSSYELLIOTT g
N EC RS S WIHTMWashington, DC *
VI3 “Eves” PD: Jeff Wyatt
MD Alhie Dee

|5 .IJSTIN HMBERLAKE “Body”
10 TLC “Damaged”

KZZU/Spokane WA *

WLDI/MWest Palm Beach, FL *
PD: Jordan Waish
APD: Dave Vayda
1 STACIE ORRICO “Stuekl
STIN TIMBERLAKE “Body™

CELINE 'Nam'
DANIEL BEDINGFIELD “One”
GOOD CHARLOTTE “Anthem™

KHTO/SpnngfleId MO
o KKRD/Wichita, KS *

: umouss A PD: Jack Diiver

| TRV OF DA M MR

ANTRELL

BTG ChOWS

GINUWINE “Hell

WOBR/Springfield, IL

Interim PD: Dave Daniels

MD: Fig .
g kv WBHTWikes Barre, PA *
TN TR o P Mark Mckay
LTI TS APOMD: A.J.

10 KELLY ROWLAND Nobody™
2 R KELLY “ignion”

WNTQ/Syracuse, NY *
DM/PD: Tom Mitchell

Wi i PA*
D Tom Mitshe KRZ/Wilkes Barre,
No Adds.

PD: Jerry Padden
Bm'AyN MCKNIGHT “Woulda™
0BLDPLAY “Cocks™
600 600 DOLLS “Svmpatty™
WWHT/Syracuse, NY *
P'IJ] Erin Bristol
LBl WSTW/Wilmington, DE *
BRIAN MCKNIGHT “Wouda™ OM: Bob Mercer
LR PD: John Witson
APD/MD: Mike Rossi

2 GOOD CHARLOTTE “Antherm™

WHTF Tallahassee, FL DA SORGFELD e
aliahassee, i

POMD: Brian D'Conner [DONASKOITg

31 STACIE ORAICO “Stuck” e
10 600D CHARLOTTE “Arthern”
7 THEORY OF A DEADMAN “Male™ |
KFFM/Yakima, WA
OM: Ron Harris
WFLZTampa, FL * RO Sieve et
OM/PD: Jol Kapugi S
APDS‘T:‘ Knapp CLIPSE FFAITH m"ﬁ“
1 SEAN PAL
St o
WMGl/Terre Haute, IN WYCR/York, PA *
PD: Steve Smith PD: Davy Crockett
MD: Matl Luecki MD: Sa!ly gﬂaougm o
Qe S%wh : .usnn TIMBERLAKE T
6
6 WS Tax™
5 s'um ORRICO “Stuck”
5 COREY FELDMAN
1 m:r Gl
A H*
PD/MD: Jerry Mac
. 4 EMINEM “Moment
WIKSToledo, OH e
PD: Bill Michaels SEAN PAUL “Busy™
APDMD: Mark Andrews
8 CELINE DION "N
7 DANIEL BEDINGFIELD “Ore”
WKHQ/Traverse City, MI WHOTYoungstown-Warren, OH *
DM: Shawn Sheldon PD: Trout
PD: Ron Prilchard Interim MD: Lisa Reynolds
7 TC Taraged COUNTING CROWS ‘Tax”
6 VI3 Hes LUCY WOOUWARD “Gus™

131 Total Monitored

53 Total Indicator
50 Current Indicator Playlists

Reported Frozen Playlist (1):
WBFA/Columbus, GA

Did Not Report, Playlist Frozen (2):
WSTO/Evansville, IN
WIFC/Wausau, WI

www americanradiohistorv com
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:/ - CHR/RHYTHMIC o1

o March 7, 2003

America’s Best Testing CHR/Rhythmic Songs 12+
#ﬂffﬂgﬂffﬁ;ﬁlﬁi@ P For The Week Ending 3/7/03

Artist Titie (£abel) ™ LW Familiarity Burn TD Familiarity Burn

50 CENT In Da Club (Shady/interscape) 415 416 84% 16% 428  86% 15% ArTisT-Keith Murray

AALIYAH Misz You (BlackGround/Universal 397 407 85% 18% 408  85% 18% LaeL: Def Jam/IDJMG

JA RULE FIASHANTI Mesmerize (Murder Inc./iI0JMG) 395 401 95% 32% 394 95%  35% By MIKE TRIAS/ASSISTANT EDITOR

JUSTIN TIMBERLAKE Cry Me A River (Jive/ 386 3.94 100% 39% 3.92 99% 40% ' o

JENNIFER LOPEZ fiLL COOL J All | Have (Zpic/ 385 390 97% 35% 382  97% 35% I’m stillthe lyrical lexicon,” says Long

EMINEM Superman (Shadly/Aftermath/interscope) 384 381 95% 24% 405 94% 21% Island rapper Keith Murray. I

JAY-Z fIBEYONCE' ‘03 Bonnie & Clyde Rac-A-Fela/iDIMG) 382 376 95% 38% 386  96% 40% | | U 9‘#}"‘8 r']'{_WOrdSI’(,b“‘ t'rneeggt

2PAC Thugz Miansion (Amaru/Death Rowlimterscape) 380 371 6%  16% 389 67% 7% | | oo o) UPOVOAT

SMILEZ AND SOUTHSTAR Tell Me (AAT/5{Tdrect 380 391 58% 16% 379  54% 16% Murray's certainly had time to contemplate his comeback. A

MISSY ELLIOTT f/LUDACRIS Gossip Folks (Gol Mind/Elektra/EEG) 377 381 83% 2% 383 8% 21% founding member of Def Squad with Redman and Erick Sermon,

EVE Satisfaction (Ruff Ryders/interscope) 374 384 14% 19% 3.72 4% 23% Murray was a rapper on the rise when he was convicted of second-

50 CENT Wanksta (Shady/Aftermath/interscope! 372 3.69 714% 20% 3.87 7% 1% degree assault following a 50-person brawl at a Connecticut night-
TYRESE How You Gonna Act Like That () 371 375 58% 1% 371  54% 12% | | club. In 1997 he was sentenced to a five-year term, which was

B2K F/P. DIDDY Bump, Bump, Bump (Epic/ 370 386 97% aa% 357 97%  47% suspended after three years. Maintaining ms innocence all along,

GINUWINE Hell Yeah (Ezic/ 370 368  48% 10% 375  45%  10% {\QUS';;VMSj:rVa‘;dhig gloe’:wrgﬁgl’yreasguzzv_v't”ess stepped forward

FABOLOUS f/MIKE SHOREY & LIL' MO Ca‘n't Let You Go (Elektra) 369 374 37% 7% 3.81 34% 1% Nevertheless, Murray used this time to refocus his priorities

TRINA fILUDACRIS B R Right (Slip ‘N Siide/tlantic) 368 352 52% 10% 382  52% 9% | | andhone his songwriting, penning three years' worth of material.

NELLY Air Forze Ones (Fo’ ReeliUniversal) 367 3713 95% 42% 3.69 96% 42% The rapper first broke through in 1994 with the hit “The Most

JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG} 366 3.57 51% 8% 3.64 48% 8% Beautifullest Thing in the World,” which showcased his verbal

LL COOL J f/AMERIE Paradise /UefJam//[l{MC/ 365 3.81 75% 20% 351 %% 24% gymnastics and prqpelled the album of the same n’ame FO gold in

AMANDA PEREZ Angel (Powertowse/Virgs 364 377 67% 18% 373 65% 18% | | 1995 Two more Jive releases followed — 1996's Enigma and

SNOOP DOGE... Beautiful (Daggy Style/Prixity;Capitol 363 360 45% 8% 361  42% g% | | |998S/rsaBeautiful Thing. Although Murray owed Jive two more

. 0 0 albums, he was pursued by Def Jam and signed a new deal one

SEAN PAUL Get Busy (VP/Atlantic) 3.62 - 52% 13% 3.58 5% 12% month after he left a Connecticut halfway house.

FIELD MOB Sick 0f Being Lonely (MCA) 360 383  46% 12% 366  45% 11% He's Keith Murray is his Def Jam debut. 1t shows an older and

LIL’ KIM ﬂMH. CHEEKS The Jump off /0 Ten 388//11/3/71/'(,‘/ 358 3.6 42% 8% 3.66 36% 6% wiser Murray doing what he does best: twisting inventive phrases

BABY f/P. DIDDY Do That... (Cash Money/Upiversal) 357 3.67 62% 19% 355 58% 19% into rhymes atop hot production from the likes of Just Blaze, Track

NAS | Can (Calumbia) 350 3.55 45% 10% 3.47 43% 10% Masters, DJ Khalil and Eric Sermon. Fortunately, Murray didn't

R. KELLY Ignition (ive) 342 331 59% 17% 3.44 55% 17% overload his comepack with _collaborations‘ Iimiti_ng the guest list

BABY f/CLIPSE What Happened To That Bay (Cash Money/Universal 340 - 40% 12% 344 A%  13% ?hssqde”;a” and childhood friends LOD and the inimitable Busta

KILLER MIKE /BiG BO! A.D.L.D.AS. (Aque(p/ﬂﬂﬂn/umb/a} 334 3IM 38% 1% 333 5% 11% Already spinning on WOHT (Hot 97)/New York, the lead single,
Total san;plte}, size is 43[3 respfondenrsd Tital 7’va;rage Iaya?lli;;lity es!im.;'te's ;ar: bas;aed (f):s.: rf!csaltiz glnil-;b(;fzd;sfl;kse Vi;,()ile%l;mn5zﬁk€dvreng n;t;g/;i}egat.:l ,’I:;rfll('rlliarti;]; “Yeah Yeah U Know It pulsgs with energy and Middle-Eas_tern f!air.
;Z%fge.s Egafnplee i:;;i%:g/eog /'sfebsgsoe[; 277 Zevrsgns‘eclggﬁlig = TZrzzf%emz 7Fen‘71£/’;s 708-34). Persons are sc‘r)eeneg ‘;ia the /nM!/EfZeSI‘.aIONCE};/)assed, the‘j/ can taki the ?ltar accents ride atop bumping beats while Ml,may spits fines like,
music test based on their format/music preference. FateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions No matter where | go, here | go, there | go/I'm proper _aNd keep
of participants or the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 'shhhh’ poppin’ like Orville Reddenbacher.” It's as tasty as it sounds.

\818-377-5300. PateTheMusic.com dala is provided by Mediabase Research, A division of Premiere Radio Networks. /L

(Reporters b

KK3S/Albuguerque, AM *

PD: Pete Manriquez

APD. Dana Coctaz

MD Alley Faith

1 B2K “Girfriend’

BRIAN MCKNIGHT "Wrnilda
BUSTA RHYMES/MAR:AH “Know™
RON ISLEY /R KELLY What™
SARAI “Bags

KYLZ/Albuguerque, NM *
Interim PO/APD. Mr Clean
MD: 0.J. Lopez
13 FRANKIE J Warma
1 CHOPPA *Cheppa
BONE THUGS N-HARM NY “Home

KFAT/Anchorage, AK
OM: Marx Carlson
PO/MD" Marvin Hugent

5 504 BOYZ "Back’

WBTS/Atianta, GA *
PD Sean Pmmp:

APYMD* Mave!

1 SEAN PAUL “Busy”

WZBZ/Atlantic City, NJ *
PD Rob Garcia
1 KEITH MURRAY *Know
BEENIE MAN F/LADY  Bossmar
BUSTA RHYMES/MAR|H “Know
CLIPSE FIFAITH EVANS “M2"
JAHEIM "Womar

KOBT/Austin, TX *
PD Scocter B Stevens
L) Preznmsv Lows

EMINEM “Moment
DUEEN LATIFAM “Rest

KXMG/Austin, TX *
PD Jay Michasls
MD: Bradley Grein
2 EM NEM Mummt
FRANKIE J -
JUSTIN TIMBERLAKE ody

R KELLY “Ignitor

KISV/Bakersfield. CA *
OMPD Bob Lewis

APDYMD Picazzo

18 FRANKIE J ‘Wanna™

2 QUEEN LATIFAH “Rest”

1 EAN PAUL Busy”

KKXX/Bakersfield, CA *
PD Nick Elliott

APD. Mingo

MD Lauren Michaels

2 “Girttnend”™

12 FRMKIE ) Wanna'
STAGGA LEE “Rol”

EMINEM “Momen!

NELLY “Pimp

BONE THUGS N-HARMI 1 NY “Home
BPIAN MCKNIGHT “Woulcs

BUSYA RNV?J!ES/MAH\M "Know

WXYV/Baltimore, MO *
PO Thea Mitchom

36 TYRESE -

7 SNOOP DOGG “Beaul e

WJNH/Baton Rouge, LA *
PD Randy Chasg
BONE THUGS-N HARM) NY ‘Home
EMINEM “Moment
HOT BOYS " Section
KEITH MURRAY “Know"
TLC “Hang"

\

WBHJBirmingham AL *
PD_Mickey Johnson
APD/MD Mary Kay
7 SEAN PAUL “Busy”
JAHEIM "Woman™

WJMNBoston, MA
VP/Prop /PO Caillac fack
APD Dennls O°Heron

™D Chris Tyler

5 EMINEM "Moment™

4 KEITH MURRAY "Know'

WRVZ/Charleston, WV
PO- Shawn Powars
MO Bl Shahan
2 EMINEW "Moment”
1 MR CHEEKS “Crush”
702 “Sti”
SARAI “Bags
TLC “Hand”

WWBZ/Charleston, SC *
PU- Gantiaman George (il
2 XEITH MURRAY “Know*
702 St
IL JON  "Games’

WCHH/Charlotte, NC *
PD Boogie D

MD Baby 8oy St

24 BG “Honest

18 NIVEA “Laundromat”

7 FABOLOUS FALIL MO--bant”

WBBM-FM/Chicage, IL *
PO: Todd Cavanah
MD Ertk Bradiey
10 EMINEM “Mile
B2K “Gurltrend
JAY-Z “Excuse”

KNDA/Corpus Christi, TX *
OMMD Bill Thorman
PO Rlchim Leal

4 TALIB KWELI "

1 RON |SLEY F/R KELU Whal

BONE THUGH N HARIMONY *Home:
KEITH MURRAY “Know!
QUEEN LATIFAH “Reg™

KZFM/Corpus Chrisii. TX *
PD E6 Deanas
MD Arigne Madali
71 FRANKIE J "Wan:
BONE THUGS-N- HAPH( NY "Home

KBFB/Dallas-Ft. Werth, TX *
OM/PD John Candelaria
75 DAVID BANNER “Pim,

STAGGA LEE "Ro!

WOHT/Dayton, OH *
OM/PD. J D. Kunas
AP/MD Marcel Thornion
2 NAS “Can
JAHEIM “Woman

KOKS/Denver-Boulder, CO *
PD Cat Collins
M0 JoME Kauu
14
STAG(‘A LEE "Rall

KPRR/E Pase, TX -
PD Bobby Hamas
APD- Patti Dlaz
MO: Gina Lee Fuentez
2 KRED "Burn”
NAS “Can
WBTT/F. Myers, FL|*

PO: Ron Shepard
5" TEC “Hang™
4 OMX X

WJFX/Ft. Wayne, IN *
PO: Beau Darek
MO woasal

?
2 sem PAUL Busy

2 NEL
2 ZPAC F/TR\CK DADDY ' Ballin™
JUSTIN TIMBERLAKE “Body™

KBOS/Fresno, CA *

PO: Pattie Mareno

APD" Grag Hottman

MD Danny Salas

1 R KELLY “Ignition”
702 SIIH

OUEEN LAT!FAN Rest’

KSEQ/Fresno, CA *
PD- Tommy Del Rlo
MD Fetix The Cat
49 FRANKIE J "Wanna
1 KEITH MURRAY Know
BONE THUGS-N-HARMONY “Home

WJIMH/Greensboro, NC *
OM/PD Brlan Douglas

MO Tap Morey

38 SEAN PAUL Busy”™

15 POINT

14 DA\I}D BANNER Pimp”

WHZT/Greenville, SC *
PO Fisher
MD Murph Dawp

9 .va 7 "Excuse

ATU "Things”
BABY F,’CLIPS? “Happened”
WQSL/Greenville, NC *

PO: Jatk Spade
KEITH MURRAY “Know
NIVEA ‘Laundromat

WZMXMartford, CT *
OM: Steve Salhany

PO Victor Starr

APDMD Davd Simasan

3 KEITH MURRAY Know

KDOBManolulu, HI *

PO Leo Baldwin

MD Sam The Man

55 EUSTA RNYMES/MAMAH Know"
FRAM(IEJ “Wanna
KEITH MURRAY "Know

KiKIMonolulu, Hi *

PD Jamie Hyat

MD Ryan San

1 KEITH MURRAY “Know'
702 " Stln

‘L MO AEHLDUS “Ever
“Can’

nnvmnv COLORZ ' hange

KXME/HonquIu HI*
MD Kavln Akllikl
82)( Gval

KBXXMouston-Galvesten, TX *

PO Tom Calococt:
WD 7. Gray
No Adds

KPTYMouston-Galveston, TX *

PO/MD. Homle Marco

3 A KELLY “Ignion

4 MARIAH CAREY/CAM RON “Boy™
WHHH/Indianapolis. IN *
DM/PD: Brian Wallace
MD DJ Wrekk 1

18 DAVID BANNER
3 BUSTA RHYMES/MAP AH "Know™

WXIS/Johnsen City, TN *
POMD- Todd Ambrose
1 FREEWAY "Ainghl”
504 BGYZ “Bach
JAREIM “Woman
KEITH MURRAY "Know™
SEAN PAUL “Busy”

KLUC/Las Vegas, NV *
OM/PO: Cat Thomas
AFD. Miks Spencar
M0 JB King
45 FRANKIf § "Wanna™
1 MARGUES HOUSTON “That™

KVEG/Las Vegas, NV *
PD Sharita Sauisberry
1 QUEEN LATIFAH Res(
TALIB KWELL “Ger'
TLC Hand'

KWtD/Las Vegas, NV *
PD: Tom Naylor
MD- Pahlg Satg
15 BUSTA RHYMES/MARIAH “Know™
12 ROKELLY ignimon”
B2K “Gurifriend’

KHTEAttle Rock, AR *

OM/PD Peler Gum\

MD Tony Tarrel

2 MAROUES HCU‘TON “That™

T NELLY “Pimy
BONE "HUGS-N-HARMONY “Home’
KFITH MURRAY “Knaw”
702 "Sh

KPWR/Los Angeles, CA *
VP/Prog Jimmy Staat

MWD E-Man

13 SEAN PAUL "Busy’

7R KELLY “Igniion”

WBLO/Louisville, KY *

PD. Mark Gunn

MD Gerald Hamiso:

45 CLIPSE HAHN EVANS “Ma
KEITH MURRAY “Know’
WAYNE WONDER “Letting

KXHT/Memphis, TN *

OM Luscious lce

PO Boogalon
NAS “Can’

WPOW/Miami, FL *
PD Kid Curry
APD" Tony The Tiger
MD Eddie Mix
B2K “Cnitrend

WPYM/Miami, FL *
PO/MD Phll Michasis

87 ROG PAOJECT “Never
5

3

QAKENFOLD Soumem
TUKAN ~Rainhx
STERBINSKY Mmu
ARMIN Anu ther ™

10RI
LEANN RIMES “Suddenly
SOLID SESSIONS ~Jdaneiro’

KTTB/Minneapolis, MN *
PO/MD Dusty Hayas
APD: Zannis K

EMINEM “Moment

DMX X

wael

KHTN/Modesto, CA *
OM/PD Rene Roberts
APO: Drew Stone
2 KEITH MURRAY “Know™
T ERANKIE | TWanns”

2 -

0
MO THUGS 'L ong™
SUErN LA “Rest”

KBTU/Monterey-Salinas, CA *
PO Keany Allen
BUSTA PNYMES/MARIAH “Know'

AARGUES WOLSTON “trat
SEANPAUL "Busy”

KDON/Monterey-Salinas, CA *
PO. Dennis Martinez
MD: Alex Carillio

702 "SHi

WJWZ/Mantgomery AL
PDMD- Al lrving

10 KEITH MURRAY

10 RONISLEY F/R KELLV “What'
g 584 BOYZ "Back”™

WKTUNew York, NY *
VP/Ops. Frznkll Blue
APD/MD Ui
1 HEMHER HEADLEV “Wish™
1 VIVIAN GREEN “Emotional

WOHT/New York, NY *
PONP/Prog Tracy Cloherty
MD- £-Bro

18 TALIB KWELI Ger

15 FREEWAY “Anght

WNVZNorfolk, VA *

PD Don Landan

MO Jay
BoTA RHYVES/MARIAH “Know
EMINEM “Momen;™
FRANKIF J "Wanna®

KMRK/Odessa-Midland, TX
PD- Frank E D
MD Ace Martinez

KKWD/Oklahoma City, OK *
PD Steve Engiish
MD Clsco Kidd
36 AVRIL LAVIGNE “With
35 FRANKIE fanna
BLETA RHYMES/MARIAH “Know

KQCH/Omaha, NE *

PD Elll Jannim\
BUSTA RHWES/MARIAH Know

WJHM/Orlando, FL *
PD Stevie DeMann
APD: Keilh Memoty
MD Jay Love
§  JAREIM "Woman

WPY0/Orfando. FL *
PO Steve Bartel
MO Jill Strata

g “Eng”
ROC PROJECT “Never

KCAQ/Oxnard-Ventura, CA *
APD Big Bear
7 FRANKIE J “Wanna’
2 KEITH MURRAY Kncw
JAHEIM “Wnomar

KKUU/Palm Springs, CA
PO Anidi

8 FF‘AN'(\EJ Wanna
39 R i g T
KEIYH MUR A Ko
2° ANGELINA “Forever
EMINEM ‘Moment
TALIE KWEL! "Gat'
Lt JON “Games
702 "8t

WPH|/Philadelphia, PA *
PO: Colby Colb
MO Raphasi“Aat” Gaorge

7 KE\TH MURRAV Know

KKFR/Phoenix, AZ *
PO Bruce St James
APD Charile Huero
MD- I Philla
M0 Joay Boy
4 KEITH MURRAY Know’
1 STAGGA LEE “Roll

KZZP/Phoenix, AZ *
PO Mark Medina
MO0 Corina
23 DMX X
10 BOOMKAT Wreckon™
9 EMINEM ‘Moment'
JUSTIN TIMBERLAKE “Body

10UM/Porttand. OR *
Dir/Prog : Mark Adams
APT Marin Devos

MD- Alexa

4 KEITH MURRAY "Kngw

3 TALIB KWEL| “Ger
FRANKIE J “Wanna

WPKF/Poughkeepsie. NY
PO Jim Jamm
APOMO € J Mcintyra
16 EMINEM “Moment”™
KEITH MURRAY *Know
CLIPSE F/FAITH EVANS "Ma

WWKX/Providence, RI *
PD DJ Buck
L] DJ Stmsx
12 FIFABOLOUS "Fve
7 DUEEN LATIFAH “Rest
2 KilTH MURPAY “Know
702 -

EMINEM “Moment’

KWNZ/Reng, NV *
PD" Bitl Schutz

MO Matt Smith

8 QUEEN LATIFAH Rest
2 EMINEM Mumeﬂ

1 NELLY

Pim,
1 EONE NUuS N-HARMONY Home"

KWYL/Reno, NV *
PD/MD Anﬂal Gin:ll

60

5 KEJTH MURRAY Knuw

BONE THUGS-N-rARMONY “Home
TALIB <WELI “Get

KGG/Riverside, CA *
PO Jesss Ouran
APDMD 0DM

? I
EPAC F”R\KBK DAUDY Ballin
NIVEA “aundromat’

KBMB/Sacramento, CA *
PD 0-Rock
APO/MD- J R

1 RCN \SLEV F/R KELLY “What

GO THUS-NrARMONY “Home
DAVID BANNER “Pimp

KSFM/Sacramento, CA *
VP/Prog. Mark £vans

P0. Byron Kennedy

MD: Tony Tecm
44 NE

WDCQ/Salisbury, DE

PO Wookie

MO Deslite

18 JAY-7 "Exci

BUSTA RHYVES/MAR IAH “Know™
SEAN PAUL “Busy’

Kuuu/Salt Lake City, UT *
QM/PD_Brian Michel
11 NELLY "Pimp”

KBBT/San Antonig, TX *
PO 10D Gonzatez
APD Danny B
MD' Aomea
33 NELLY “Pimp”
8 SEAN PAUL “Busy”
5 FABOLOUS F/LIL"NMQ “Cant™
3 BABY F/CLIPSE “Happened”™
XHTZ/San Diego, CA *
PO Dlana Laird

AP, Sonny Loco
MO Plbln s:m

$RANK\E
LiL" MO F/FABO ULS “Ever
NELLY “Pimg’

KMEL/San Francisco, CA *
VP/Prog.: Michasi Martin

APOMO: Jazzy Jlm Archer

18 SOCENT

B SARAI |

1 KE\THSMU RAV Kirow’

KYLD/San Francisco, CA *
VP/Prog : Michael Martin
APD/MD Jazzy Jlm Ar\:hnr

4 EMINEM |

BONE TNU’ S N NARNONY Home™

KWWV/San Luis Obispo. CA
OM/PD Cagie
APD/MD: Marwell

1702 Smi

1 BUSTA RHYMES MARIAH "Know

1 MR CAPONE-E “Chance

KSXY/Santa Rosa, CA *

PO Erzsh Keny
1

B
n FRANW nna
5 BONE 'NUV:S NN?MUNY Home
4 DJKAY SLAY Muc'\
KEITH MURRAY “Know
QUEEN LATIFAH "Rest’
702 Sw

KUBE/Seattle-Tacoma, WA *
OM: Shellie Hart
PD Eric Powers
MD Karen wild
2 BONE THUGS N-HARMUNY Home

KBTT/Shreveport, LA *
POMD_Quenn Echols
1 KEITH MURRAY "Know”
CLICK F/E-40 "Bossin”
JUEEN LATIFAH ~Rest

KYW1/Spokane, WA *
PO Steve Kicklighter
MD: Chuck Wright
14 EMINEM “Mom
BONE THUGS N HARMDNV “Home"
BOOMKAT erckon

KIE §
MARQUES HOUSTON That
732 Su”

KSPW/Springtield, MO
POMO Chris Cannan
1 EMINEM "Moment™

KWIN/Stockton-Modesto, CA *
PD: Am:nﬂa King
24 KELLV Igninon
1
1 JUSTINT MBERLAKE "Body
BONE THUGS-N HARMONY Home
FRANKIE J “Wanna™
NAS "Can’

WLLO/Tampa, FL *
PD Orlando
APD: Scantman
MD Beata
Q@ JAY-7 Exc
FRANKIE J Wanna
SARAI ‘Hags

KOHT/Tucson, AZ *
OM Steva King
PD/APD R Dub!
MD Richard Villalobes
5 2PAC F/TRICK DADDY Ballr

KBLZ/Tyler-Longview, TX
PDLT

MD Marcus Love
702 “stl”

WPGC/Washington, DC *
OM Reggle Rouse
VP/Prag Jay Stevens
MD. Sarah O Connnv
31 TYRESE -
5 WAYRE WONDER Lettng
KEITH MURRAY Know™

WMBX/West Palm Beach, FL *
PD Mark McCray
MD Darnelta Dunham
17 TALIB KWEL! et
4 KEITH MURRAY “Know”
STAGGA LEE “Roll”

KDGS/Wichita. KS *
PO" Greg Wifliams.
MD: lo o Culllns
7 NAS“Ca
BONE THUuq N-HARMONY  Home
3 AKIA “Calfgrria’
SANTANA F:MUSIO “Nothing

*Monitored Reporters
92 Total Reporters

82 Total Monitored

10 Total Indicator
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For More [nformation Please Contact:

Greg Maffei (310) 788-1656
gmaffei@radioandrecords.com

“The Remedy (I Won't Wernd® .

MARJAM CAREY f/Cam’tor
“Boy (I Need You)"
(MonarC/lIstand/IDIMG)

p/.

Label Contacts (By Format)

GOING FOR ADDS AT:
CHR/RHYTHMIC
& URBAN
MARCH 1 1th!!!

Huge early airplay at:

WQHT*KMEL*KBMB*KBOS

and more!!!

Or tour with co?fimon
and Gang Starr thru April.

CHR/RHYTHMIC

Tom Matfei
310-865-0810

Charlie Chavez
713-414-3074

- Marilyne LeCo:ntre
- 212-841-8085

Amon Parker
310-865-6565

ic.com

tom.maffel@umusic.com  charlie.chavez@umusic.com  marilgne.
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(Country}

Jessica Harrell (615) 244-8822
jharrelli@radioandrecords.com

{Christian)

asnyder@radioandrecords.com
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Amy Snyder (615) 244-8822

.com  amaon.park

{Urban)
Ern Llamado (310) 788-1655
ellamado@radioandrecords.com
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DONTAY THOMPSON
L

dthompson@!]‘adioandrecords.com

CHR/RHYTHMIC

March 7, 2003 R&R @ 63

Sarai: The Original

Epic Records’ new star

The struggles an artist goas through to get his or her
big break can be all-consuming. At one time most of
today’s biggest acts had to fight for their reputations
and fame. Artists like Clipse, 50 Cent, Jay-Z and

Eminem have all shared the

where they are today. The sacrifices involved in pur-
suing a record deal — and the time it takes for a fledg-
ling artist to be discovered — can sometimes make

them lose hope.

Then there’s the other side of the
equation. No matter what profes-
sion you're in, finding tal-
ented individuals who
stand out is difficult.
Whether you're a record
executive in search of the
next baby band to break
Or a prograimmer in
search of great air talent
to expose, finding an in-
dividual who makes an
Impression is a major un-
dertaking.

Aspiring rappers and singers are
lining up to make an impact on
shows like American Idol and Star
Search, hoping to fulfill their dream
of being signed to a major record
label. It's rare to hear an artist say
they didn’t have to struggle in some
way to get where they are today.

Sarai

T:ories of their battle to get

| Inthe case of Sarai, Epic Records’
newest star, the story of her discov-

-, ery is truly unique —

which fits this unique art-
ist. As a white girl who
can sing and craft damn
good rhymes, Sarai is set
to show everyone her
skills as a vocalist, rapper
and songwriter.

When I first heard her
current single, “Pack Ya
Bags,” along with some
joints off her forthcom-
ing album, I said to myself, “This
girl can flow.” Since [ didn’t know
anything about her, I was truly
blown away when [ got to meet
her face to face. | asked Sarai to tell
Ter story, from being discovered to
the challenges she faces as a new
artist.

"l

A MEGASTAR VISITS WKTU Ager winning her Grammy for Best

Contemporary R&B Album, Murder Inc./IXMG recording artist Ashanti
stopped by thie WKTU/New York studios ir: Jersey City, NJ to visit morning men
Baltazar & Goumba. Seen here (I-r) are Aslan¥ and Baltazar,

“l know there’s
going be a whole
group of white
females coming. |
wanted everyone
to know that I'm
the original.
Everything I'm
serving up is
mine.”

R&R: For someone who wasn't ex-
actly looking to get a record deal and who
had no intention of being an artist, it
scems like everything fell into your lap.
Fill us in.

Sarai: My girl and [ wrote my first
rhyme as a joke. I was vacationing
in Atlanta about three years ago. It
was the first time I had been since I
was 6. My girl and | were at this gas
station and these dudes came up
and started talking to us. They said
they had a studio down the street.
She was like, "My girl flows!” They
were like, “"No way.”

I went down to the studio. A
female named LJ Sutton who was
there ended up being the produc-
er for my production company,
Infra-Red. I met people who met
people who brought me to Epic.

R&R: Didn’t you think it was odd
for these guys to come out of the blue
like that, offering to take you to their
studio? Did you wonder whether they
were taking you seriously?

Sarai: I'm not going to be rude to
people. They were older dudes. |
was like, “I don't know anybody
down here.” It was the first time |
was in Atlanta without my mom. It
was weird.

TALK BACK TO R&R!

Do you have questions,

comments or feedback

regarding this column
or other issues?

Gall me at 201-459-0750
or o-mall:

divempson&radicandroconds.com

wWWwWWwW americanradiohistorv com

MD Jill Strada; and Sarai.

SARAI AND THE COX FAMILY Sarai was recently schmoozed by
programmers from the Cox Radio organization. Seen here are (back, I-r)
KCJZ/San Antonio PD Doug Bennett, WBHJ/Birmingham PD Mickey
Johnson; WHZT/Greenville, SC PD Fisher; WBLI/Nassau-Suffolk PD JJ Rice,
WPYM/Miami PD Phil Michaels; KCJZ MD Luis Sanchez; WPYO/Orlando PD
Steve Bartel: WHZT MD Murph Dawg; (front, I-r) KXME/Honolulu MD Kevin
Akitake; WHZT Promotions & Marketing Director Shellie Browser; WPYO

R&R: To my knowledge, no white
fernale rapper has ever made it big. What
age were you when you started rapping,
and was this something you aspired to?

Sarai: [ was 15 when | wrote my
first thyme. [ wasn’t trying to make
it my career. | wrote poetry, but I
never was messing with the beats. |
started out not knowing bars and
just writing a page and a half. After
[ got my first tape, I never stopped.
It was unbelievable to hear myself
on tape.

R&R: So you left Atlanta and went
back to your hometown, Kingston, NY.
Houw did the record deal with Epic come
about?

Sarai: [ went back home to New
York, and L] Sutton called me six
months later, out of nowhere. She
was like, “Do you remember me?
We met in the studio.” [ started fly-
ing back and forth to Atlanta to
record, and [ eventually moved, be-
cause [ was flying too much.

“l don’t want to be
just ‘the white girl.””

R&R: When Sutton called, what was
going through your nind?

Sarai: [ was like, “Yeah, right.” |
couldn’t even believe she still had
my number. [ never expected it, be-
cause it was such a lengthy period
of time. That was tight.

R&R: Who initially took notice of
you at Epic?

Sarai: That's D. Mac [David
McPherson]. My manager — Keith
Mitchell, whom I met through Infra-
Red — took me to meet Keith Sweat.
Keith Sweat then hooked me up
with David McPherson. When I met
with Dave, [ just went in there and
flowed. He wanted me to come
back, and that’s how I got signed.

R&R: Were you nervous when you
had to flow in front of McPherson and
the people at Epic?

“| told Epic, ‘You
all need to scoop
me up. Somebody
is going to get me,
and you’re going to
be sorry you let me
go.”

Sarai: No. [ told him, “You all
need to scoop me up. Somebody is
going to get me, and you're going
to be sorry you let me go.”

R&R: From that point on, it was a
whirlwind of finishing your album and
making radio appearances. What is the
album going to be called?

Sarai: We are thinking about The
Original, but it hasn’t been set in
stone yet.

R&R: That's a fitting title for your
debut. Tell us about it.

Sarai: It's set to drop sometime
in April. I'm trying to hit you from
every angle on this album — child
abuse issues, teen pregnancy and
the black and white issues. It will
be called The Original, because ev-
erything about us is original. My
first melody was original. I know
there’s going be a whole group of
white females coming, and [ wanted
everyone to know that I'm the
original. Everything I'm serving
up is mine.

R&R: How do you feel about being a
white female rapper? Do you think peo-
ple may find it hard to take your skills
seriously?

Sarai: That's the best, when peo-
ple do that. That's the reward — to
be able to show them my talent and
get them on my side. They’ll see
what [ really am. I don’t want to be
just “the white girl.” They're better
to me because 1 always win them
over at the end.
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- CHR/RHYTHMIC TOP 50

o March 7, 2003

ARTIST TITLE LABEL(S)

50 CENT In Da Club (Shady/Aftermath/interscope)

JENNIFER LOPEZ FiLL COOL J All | Have (Epic/

JA RULE F/ASHANTI Mesmerize (Murder Inc./IDJMG)

MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG)
AALIYAH Miss You (BlackGround/Universal)

50 CENT Wanksta (Shady/Interscope)

EMINEM Superman (Shady/Aftermathyinterscope)

R. KELLY Ignition (Jive/

TYRESE How You Gonna Act Like That (J}

B2K AND P. DIDDY Bump, Bump, Bump /Epic/

FIELD MOB Sick Of Being Lonely (MC4/

JAY-Z Excuse Me Miss (Roc-A-Fella/IDJMG)

SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol)

NELLY Air Force Ones (Fo’ ReelfUniversal)

FABOLOUS FILIL" MO Can’t Let You Go (Elektra/EEG)

KILLER MIKE A.D.I.D.A.S. (Aquemini/Columbia/

LIL" KIM The Jump Off (Queen Bee/Atlantic)

GINUWINE Hell Yeah (Epic/

NAS | Can (Columbia)

JUSTIN TIMBERLAKE Cry Me A River (Jive/

2PAC Thugz Mansion (Amaru/Death Row/interscope)

SEAN PAUL Get Busy (40/40/VP/Atlantic)

TRINA FILUDACRIS B R Right (Slip ‘N Slide/Atlantic)

JAY-Z FIBEYONCE' ‘03 Bonnie & Clyde (Roc-A-Fella/{DJMG)
BUSTA RHYMES & MARIAH CAREY | Know What You Want (J/
BABY FICLIPSE What Happened To That Boy? (Cash Money/Universal)
2PAC F[TRICK DADDY Still Baliin’ (Amaru/Death Row/interscope)
BABY FiP. DIDDY Do That... (Cash Money/Universal)

B2K Girlfriend (Epic/

EVE Satisfaction (Ruff Ryders/interscope)

LL COOL J FJAMERIE Paradise (Def Jam/IDJMG)

MARQUES HOUSTON That Girl (interscope)

DMX X Gon Give It To Ya (Ruff Ryders/IDJMG)

CLIPSE F/FAITH EVANS Ma, | Don't Love Her (Star Trak/Arista)
FRANKIE J. Don’t Wanna Try (Independent)

STAGGA LEE Roll Wit M.V.P. (ARTIS Tdirect)

NIVEA Laundromat (Jive/

CHOPPA Choppa Style (Mo Limit/Universal)

WAYNE WONDER No Letting Go /VP/Atlantic/

CHRISTINA AGUILERA Beautiful (RCA/

LIL' MO FIFABOLOUS 4 Ever (Elektra/EEG)

COMMON F/MARY J. BLIGE Come Close To Me (MC4/
MARIAH CAREY F/CAM'RON Boy (I Need You) (MonarC/IDJMG)
SARAI Pack Ya Bags (Epic/

JENNIFER LOPEZ Jenny From The Block (£pic/

DRU HILL | Should Be... (Def Soul/iDJMG)

BLU CANTRELL Breathe (Arista)

NAS Made You Lock (Columbia)

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA)
AKIA California (Universal)

TOTAL
PLAYS

6420
4887
4884
4463
3810
3634
3558
3088
Jo21
2980
2672
249
2INn
2294
1945
1945
1908
1899
1865
1857
1796
1699
1594
1576
1508
1365
1301
1278
1189
1064
1062
1053
1047
887
857
82
684
683
668
663
574
530
511
459
439
426
426
420
418
416

PLAYS
-1
-289
-279
+35
-164
-85
-228
+592
+335
-344
+3
+307
+178
-344
+3N
179
+174
+133
+233
-138
-276
+395
-53
-376
+590
+123
+227
-166
+306
133
-300
+153
-4
-18
+353
+133
+30
+75
-22
-61
+213
134
-2
21
-81
122
-198
-102
-53
+130

GROSS
IMPRESSIONS
(00)

913659
643878
564868
503461
564304
513005
343650
449631
355092
384356
383949
348461
309149
233542
255331
192022
304220
197692
299356
266484
286388
249907
183285
184052
239002
186299
151447
136413
118017
125350
124912
113102
153164

94549
117041

71580

83323

50541
123774

99481

62305

86877

723

42110

56354

92606

37889
156961

71212

33120

WEEKS ON  TOTAL %‘I[')ATIONSI

CHART
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19

17
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20
10
12
13
17

1

ADDS

79/0
76/0
76/0
76/0
7400
5710
67/0
74/8
7212
7710
67/0
7513
7311
7400
7513
330
731
62/0
66/10
53/0
61/0
7119
49/0
7110
69/10
6312
57/3
59/0
59/6
46/0
49/0
494
5116
49)2
33121
46/5
3713
2111
3212
24/0
38/3
26/0
341
37/3
43/0
24/0
3710
4110
2000
2311

82 CHR/Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay
week of 2/23-1/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

®
Most Added
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
KE!ITH MURRAY Yeah Yeah U Know It (Def Jam/IDJMG) 25
FRANKIE J. Don't Wanna Try fIndependent/ 21
702 | Stilt Love You (Motown) 19
BONE THUGS-N-HARMONY Home (£pic/ 16

EMINEM Sing For The Moment (Shadly/Aftermath/interscope) 12
BUSTA RHYMES & MARIAH CAREY | Know What You Want &) 10

NAS | Can (Columbia) 10
NELLY Pimp Juice (Fo’ ReeffUniversal) 10
QUEEN LATIFAH Better Than The Rest (Holywood) 10
SEAN PAUL Get Busy (40/40/VP/Atlantic) 9
R. KELLY Ignition (ive/ 8
Most

IncreasedPlays

TOTAL

PLAY
ARTIST TITLE LABEL(S) INCREASE
R. KELLY Ignition (Jive/ +592
BUSTA RHYMES & MARIAH CAREY | Know What You Want () +590
SEAN PAUL Get Busy (40/40/VF/Atlantic) +395
FABOLOUS FLIL' MO Can't Let You Go /Flektra/EEG) +3N
FRANKIE J. Don't Wanna Try findependent/ +353
TYRESE How You Gonna Act Like That () +335
JAY-Z Excuse Me Miss (Roc-A-Fella//DJMG) +307
B2K Girlfriend (Fpic/ +306
NAS | Can (Columbial +233

2PAC FTRICK DADDY Still Ballin’ (Amaru/Death Row/interscopel +227

New & Active

NELLY Pimp Juice (Fo’ ReefUniversal)
Total Plays: 409, Total Stations: 11, Adds: 10

FAT JOE All | Need (Terror Squad/Atiantic)
Total Plays: 357, Total Stations: 21, Adds: 0

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motawn/Universal)
Total Plays: 346, Total Stations: 39, Adds: 2

T.A.T.U. All The Things She Said /interscape)
Total Plays: 346, Total Stations: 11, Adds: 1

ROOTS FIMUSIQ Break You Off MCA/
Total Plays: 341, Total Stations: 14, Adds: 0

TLC Damaged /Arista)
Total Plays: 289, Total Stations: 18, Adds: 0

BEENIE MAN FILADY SAW... Bossman (Virgin/
Total Plays: 222, Total Stations: 16, Adds: 1

VIVIAN GREEN Emotional Rollercoaster [Columbia/
Total Plays: 182, Total Stations: 9, Adds: 1

SANTANA FIMUSIQ Nothing At Al (Arista/
Total Plays: 153, Total Stations: 14, Adds: 1

TALIB KWEL! Get By (Rawkus/MCA/
Total Plays: 152, Total Stations: 9, Adds: 6

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.
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#1 MOST ADDED at RHYTHM
With 28 NEW STATIONS!

e new album | o
o o KEITH MURRAY | [k
in Stores AP"_“_%S_"'_h______'. (1]
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WWW.KEITHMURRAY.COM
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450,000 COPIES SCANNED!

THE “OLLOW-UF TO THE SMASH SINGLE "1 SHOULD BE..." FROM THE NEW ALBUM
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66 (\f/ RHYTHMIC Mix SHOW TOP 30

o March 7, 2003

RANK ARTIST TITLE LABEL
1 50 CENT In Da Club (Shady/Aftermath/interscope)

2 LIL" KIM The Jump Off (Queen Bee/Undeas/Atlantic)

3 SEAN PAUL Get Busy (VP/Atlantic)

4 JAY-Z Excuse Me Miss (Roc-A-Fella/iDJMG)

5 NAS | Can (Columbia) traxx

6 BABY What Happened To That Boy? ({Cash Money/Universal) I

7 50 CENT Wanksta (Shady/Aftermath/Interscope) Been feeling this joint from a cat out of New

8 SNOPP DOGG Beautiful (Joggy Style/Priority/Capitol) Orleans called Hot Boy Ronald. The joint is

9 JENNIFER LOPEZ f/LL COOL J Ali | Have (£pic/ called “Walk Like Ronald” (Independent). It's
10 FIELD MOB Sick Of Being Lonely /MCA/ a real club banger. That junk is bumping, and it'll have you bouncing. David
11 JA RULE #/ASHANTI Mesmerize (Murder Inc./I0JMG) Banner’s “Like a Pimp” (Universal) is a down South heater, and it's getting J
12 R. KELLY Ignition (Jive/ good reaction for us. If you're a DJ and want to get the club crunk, you §

need to pick up the new Three 6 Mafia track “Be Scared, Pt. 2” (Universal).
Also, Jermaine Dupri signed a winner with BoneCrusher. His joint is “Neva "
Scared” (So So Def/Arista). Shouts to Big Warren at Universal, all my people who be show-
ing me love and my Tech.Nitions family. Hold it down, Danny C.

13 B2K f{P. DIDDY Bump, Bump, Bump #pic/

14 2PAC Still Ballin' (Amaru/Tha Row/lInterscope)

15 FABOLOUS fiLIL' MO Can't Let You Go (Elektra/FEG)

16 MISSY ELLIOTT fILUDACRIS Gossip Folks (Gold Mind/Elektra/EEG)
17 GINUWINE Hell Yeah pic) ° — Boogaloo, KXHT/Memphis
18 KILLER MIKE A.D.I.D.A.S. {Aquemini/Columbia)

19 BUSTA RHYMES fIMARIAH CAREY... | Know What You Want (/)

20 BABY f/P. DIDDY Do That (Cash Money/Universal)

21 DMX X Gon’ Give It To Ya (Ruff Ryders/IDJMG)

22 WAYNE WONDER No Letting Go /VP/Atlantic)

23 50 CENT 21 Questions (Shady/Aftermath/Interscope)

24 50 CENT f/NOTORIOUS B.I.G. Realist Nigga /Shady/Aftermath/interscope)
25 EMINEN Superman (Shady/Aftermath/interscope) — DJ Geespin, WJMN/Boston
26 NAS Made You Look Columbia)

27 NELLY Air Force Ones (Fo’ ReelfUniversal)

28 CLIPSE fIFAITH EVANS Ma, | Don't Lover Her (Star Trak/Arista)
29 B2K Girlfriend (£pic/

30 JAY-Z The Bounce (Roc-A-Fella/lDJMG)

Yo, the new Kay Slay is sick! If “Too Much”
(Columbia) isn’t the biggest hit of the spring,
then I don’t know what will be. Plus, anything
that Amerie is on is gonna make it. Also, De La Soul are back with a new
one called “Much More” (Mosaic Thump). Be on the lookout for this one

— it's hot! And | can't forget about Joe Budden’s “Pump It Up” (Spit/
IDJMG). This one right here is definitely a banger in the clubs.

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio
Networks. Songs ranked by total plays for the airplay week of 2/23-2/29/03.
©2003, R&R, Inc.

BONECRUSHER Neva Scared (So So Def/Arista)

BRAVEHEARTS fINAS Situations (/f Will/Columbia)

KARDINAL OFFISHALL Belly Dancer (MCA)

KEITH MURRAY f{DEF SQUAD Yeah Yeah U Know It (Def Jam//DJMG)
DAVID BANNER Like A Pimp (Universal)

JOE BUDBEN Pump It Up (Spit//DJMG)

DIPLOMATS IN THE CAROLINAS Def jam’s newest hip-hop group, The Diplomats,
recently visited WCHH/Charlotte to promote their new single, “Built This City.” Pictured with the
group are WCHH PD Boogie D (white jersey) and MD Baby Stu (in rear).

“At Zimmer Radio group, Powergold has made our Program Directors’ lives so much easier in regards to achieving
the balance and flow we want in our music product, on-air. Powergold’s features are flexible, user-friendly and the
product support is awesome! I’m glad that Powergold is in our programming arsenal of weapons!”

— Tony Richards, Regional Director Of Operations/Zimmer Radio Group

Designed For Microsoft
Windows 95/98/ME/NT/2000/XP

THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS

Call us and we’ll make it EASY for you to switch.

Sales: 1-800-870-0033 e Support: 501-821-1123
Download a free trial version at www.powergold.com e email: info@powergold.com
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D Rock
PD, KBMB/Sacramento

Ginuwine featuring R. Kelly, Baby &
Clipse’s “Hell (Remix)” (Epic): This remix
is off the meter!

Snoop Dogg featuring Pharrell’s “Beau-
tiful” (Doggy Style/Priority /Capitol): It'sa
beautiful thing to hear Snoop’s joint on the
radio right now.

Wayne Wonder’s “No Letting Go” (VP/
Atlantic): This is reacting very well for us.

Preston Lowe
WD, KOBT/Austin

Eminem’s “Sing for the Moment”
(Shady / Aftermath/Interscope): What/can 1
say — it’s Eminem.

Dru Hill’s “I Love You” (Def Soul/ID-
JMG): This one should put Dru Hill back on
the charts.

Queen Latifah’s ”"Better Than the Rest”
(Hollywood): Great modern sound for the
Queen — and having the movie behind the
song won't hurt, either.

Brian McKnight’s “Shoulda, Woulda,
Coulda” (Motewn/Universal): Artist Spot—
light on my “Top 20 Countdown” show?!

“ CHRIRHYTHMIC
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Gina Lee Fuentez

MB, KPRR/San Antenio

DMX'’s “X Gon’ Give
It to Ya” (Def Jam/ID-
JMGQG): Hot record!

Sean Paul’s “Get Busy”
(VP/Atlantic): Good
phones with the females.

2Pac featuring Trick

Daddy’s ”Still Ballin™ |

(Amaru/Tha Row/Interscope): Soon to be
a power for us.

Gentleman George
" PD, WWBZ/Charleston, SC

David Banner’s “Like a Pimp” (SRC/
Universal): Guaranteed to be the new dirty
South anthem.

Chris Tyler
MB, WJMN/Boston

Eminem’s “Sing for the Moment”: An-
other smash from Em! Plus, a hook from
Boston’s biggest band can’t hurt.

Fabolous featuring Lil Mo & Mike Sho-
rey’s “Can’t Let You Go” (Elektra/EEG): 1
didn’t like it at first, but after hearing it on
the air I'm becoming a big fan. Great hook!

Ms. Dynamite’s “It Takes More” (Inter-
scope): Listen to it a few times — I guaran-
tee you'll like it!

Puerto Rico
MD, KOHT/Tucson
B2K'’s “Girlfriend” (Epic): You can’t deny
the success of B2K. Our listeners love ‘em, and
I think we got another winner with this one.
Xzibit featuring Eminem & Nate Dogg's
“My Name” (Loud/Columbia): A winning
combo! This track is too damn hot. I love it.

. Zac Davis
PD, WBVD/Melbourne

Eminem'’s “Sing for the Moment”: I real-
ly like this. It has the familiar hook, and he
really gets to the point.

TLC’s “Damaged” (Arista): It took me a
second and third listen on this record, but
it really gets to those females in a hurry. It’s
a great day record for The Beat!

2Pac featuring Trick Daddy’s “Still Ball-
in””: “Thugz Mansion” was great; this is
better! It’s a first-listen record, and it has a
strong, upbeat bump to it.

Diane Foxx
MD, KWIN/Stockion
Angelina’s “Gifted” (Upstairs): Latin
woman are feeling this to the fullest. She’s

| adiva'

Fabolous featuring Lil Mo & Mike Sho-
rey’s “Can’t Let You Go”: Instant phones!
Already top five all day!

Marques Houston’s “That Girl” (Inter-
scope): Cats are sleeping on this record.
Spring’s coming — you gotta play this!

Jimi Jamm
PD, WPKF/Poughkeepsie, NY

Ms. Dynamite’s “It Takes More”: We
played this as an import last summer, and
now it's coming stateside.

Frankie J's “Don’t Wanna Try” (Colum-
bia): Relatable lyrics and a sweet hook
that reminds me of Nu Flavor and Son By
Four.

Justin Timberlake’s “Rock Your Body”
(Jive): Reminds me of being 10 and listen-
ing to my sister’s Off the Wall LP.

Nelly’s “Pimp Juice” (Fo Reel/Univer-
sal): You can’t stop him — this one is inevi-
table.

Tony Tecate ‘
Asst. PD/MD, KSFM/Sacramento

Kay Slay featuring Nas, Foxy, Baby &
Amerie’s “Too Much” (Columbia): This one
is on the radar for us.

50 Cent featuring Nate Dogg’s “21 Ques-
tions” (Shady/Aftermath/Interscope):
Straight bulletproof!

Ginuwine ‘J
Mickey Johnson
PD, WBHJ/Birmingham
Ginuwine featuring R. Kelly, Baby &
Clipse’s “Hell Yeah (Remix)”: Off the chain
for me in Birmingham.
Lil Jon & The East Side Boyz’s “Get
Low” (TVT): We're bangin’ this.
David Banner’s “Like a Pimp”: [ broke
this in Birmingham, and it’s huge.

Big Al 1
MD, WYLD/Green Bay-Appleton, Wi

B2K’s “Girlfriend”: Such a female friend-
ly record. The ladies are loving it and
still bump, bump, bumping over to the
record storesy

Kay Slay featuring Nas, Foxy, Baby &
Amerie’s " Too Much for Me”: This song has
grown on me a lot. It has old school feel, new
school appeal and just sounds damn good!

Eminem’s “Sing for the Moment”: OK
tell this f*&"%$ man to take a break. He’s
got 50 bringing in the dough for the mo-
ment — he doesn’t have to sing. It's gonna
be huge; he’s our core audience’s Dalai
Lama!

Dru Hill’s “I Love You”: These fellas are

| silky smooth. Just a great record for our 18-

34 ladies, and it’s banging in our Slow Love,
Slow Jams show.

Sherita Saulberry
Asst. PD/MD, KVEG/Las Vegas

Aailyah’s “Come Over” (BlackGround/
Universal): I love it — it's the bomb. Every
time I hear it I get excited.

50 Cent featuring Notorious B.I1.G.’s
“The Realist” (Shady/ Aftermath/Interscope):
One of my favorite 50 songs.

www americanradiohistorv com


www.americanradiohistory.com

AFTER THE CLUB IT'S THE AFTER PARTY....
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“Where’s The Money Going?

Arbitron profiles the significant spending power

-

. e,

of black consumers

The Arbitron Black Consumer Study 2003 was re-
cently released, and Arbitron Director/Urban Radio
and Marketing Services Julian Davis says, “With this
study, my goal is to expose the information to those
people who have an interest in learning more about the

black community in depth.

A}

“One of the things that [
I see happening as I visit
various radio stations of
all formats is that, while
there’s a lot of information
available about most com- |
munities, for some reason |
urban information does
not get an equal opportu-
nity to be reviewed. For
the most part 1 think it's
because we have different
experiences within the urban com-
munity, as with any community.

“If you ask five people the same
question about a product or service,
you're likely to get five different
answers. The thing that most con-
cerns me is that if you get five dif-
ferent answers from people within
the urban community, how do you
expect people outside the commu-
nity to have the same knowledge
base we have?

“We don't all have the same an-
swers for the same questions, yet we
still charge people with the respon-
sibility of not only knowing their
community, but knowing ours too.
Since we are minorities iny a majori-
ty country, we are responsible for
knowing information that may not
be relevant to us ona day-to-day ba-
sis. Unfortunately, others are not re-
sponsible in the same wav.

“We have to learn about other
communities because it's required in
the school systems, but it’s not re-
quired that the masses learn as
much about the urban, Hispanic or
Asian communities. I wanted to
present information that could be
backed up through research. Over
17,000 black people were inter-
viewed for this study.”

Lifestyles And
Preferences

The Arbitron Black Consumer Study
2003 includes data from the spring
2002 Arbitron Radio Market Report
Reference Guide and Scarborough
USA+ Release 1, 2002. It also con-
tains information from Target Mar-
ket News. The study is designed to

Julian Davis

help advertisers, agen-
cies, media planners and
buyers and Urban radio
stations better under-
stand the lifestyles and
product preferences of
black consumers.

“This is the second
year that we've done the
study,” Davis says. “The
first year we had to estab-
lish some benchmarks.
For whatever reason, large volumes
uf black persons are attracted to var-
s cities, so we chose the top five:
MNew York, Chicago, Atlanta, Wash-
ington and Philadelphia.

“Advertisers buy on different lev-
els. Some are regional, national or
local. There are about 20 markets
that have a 30% or better black pop-
ulation, which is a reaily high pop-
ulation percentage, considering that
blacks are 13% of the population as
a whole.

"I use the term black from a glo-
bal standpoint; there are more than
African Americans within the black
culrure. It includes Africans, Trinida-
dians and Jamaicans. The commu-
nitv is a big umbrella, and there are
subcultures under that umbrella.”

Income And Education

“One of the myths about the black
community is that it doesn’t work,”
Davis continues. “We have some
who are unemployed, but there are

Iso people who are students, re-

ired or disabled. There may be larg-
er portions of the community unem-
ployed, but for different reasons.

“When stability is measured in a
community, housing information
and income, among other factors,
are looked at very closely. If you're
an advertiser, you want to know if
the consumer can pay for your prod-
uct. That's a legitimate concern, no
matter what color the advertiser is.

“The study breaks out income
levels on a national basis, male
and female and total black income.
The total income is over $600 bil-
lion within the black community.

This is serious money within a
community. At the same time,
blacks don’t manufacture very
much, so we are huge consumers
of a number of things.

“ Advertisers looking to penetrate
a particular community also want to
know if the consumers are educat-
ed enough to understand informa-
tion about the product. They want
to know if the consumers will be
able to understand the terms of an
agreement. Obviously, the bigger
the price point — when you're talk-
ing about homes, cars and rental
properties — the more intricate the
terms of an agreement will be.

“When advertising for those big-
ger items, some concern has to be
placed on education. This study
shows that there is a respectable
education level within the black
community. Over 60% of the over-
all community are high school grad-
uates or more, and 15% of blacks
possess a college degree or more.
People in the black community re-
vere the education process.” (See
Graph 1))

Food, Cars And Shelter

Another finding in this vear’s study
is that black home ownership is on the
rise; a majority of black consumers
own their homes. “People in the black
community have pride in the fact that
they own homes, and 51% own their
homes,” Davis says. “With almost 13
million black homeowners across the
nation, 1.8 million ownhomes thatare
over 5200,000 in value. This number
is up 17% from 2001.

“This is tremendous growth from
one year to the next, in terms of the
value of the homes that black peo-
ple are able to afford. The black com-
munity is growing and changing.
This is not the community of the
1950s. A lot of things have changed
over that time frame.”

The study also includes informa-
tion on product usage. For example,
it shows the number of black people
who arebuying certain brands of gas-
oline. Amoco is the leader in that cat-
egory, with almost 5 million people.

Among automakers, Ford is
ahead of the pack: Twenty-five per-
cent of black consumers own Fords
{See Graph 2). Blacks also own or
lease more than 2.25 million luxury
vehicles produced by six of the top
luxury manufacturers (See Graph 3).

wwWw americanradiohistorv com

Black Consumer Profile

Education

“The percentage of African-Americans age 25 and over with a high
school diploma or more in 2002 was more than double that of 1970.
Likewise, the percentage in 2000 with a bachelor's degree or higher
was more than triple that of 30 years earlier.”

{1 Less Than 12th Grade

Il High School Graduation
Bl Some College

Il College Graduate Or More

Scarborough USA+ Release 1, 2002

— Target Market News 2002

ST

Vehicles Owned/Leased

e ——

Scarborough USA+ Release 1, 2002

N ——

* 25.6% of black consumers own a Ford.
*61.2% of black Ford owners listen to Urban radio.
* Keep black Ford buyers loyal through Urban radio.

Luxury Vehicles Owned/Leased

and trucks: $30.1 billion.”
Scarborough USA+ Release 1, 2002

“Estimated 2001 expenditures by all black households on new cars

— Target Market News 2002

“Where luxury cars are con-
cerned, there has been an assump-
tion by many manufacturers that
blacks couldn’t afford those cars,”
Davis says. “They wouldn’t adver-
tise on the Urban stations. Howev-
er, when you drive through a black
community, you see Cadillac, BMW,
Lexus and Mercedes cars.”

The study also went through a
myriad of products, including beer,
wine, groceries and fast food. “Sur-
prisingly, WalMart was the leading
place that people shop for grocer-
ies,” Davis says. “Kroger was sec-
ond.

“McDonald’s was the leader in
fast food within the black commu-
nity. This came as no surprise, be-
cause McDonald’s markets heavily
to the black community, both on
television and radio. From a com-
panionship standpoint, McDonald’s
is there. The marketing efforts are
there and, consequently, so are the
results.”

Urban Radio Is Key

The study shows that black
Americans prefer Urban radio,
with Urban Contemporary, Urban
AC and CHR/Rhythmic gamering
the highest shares of black listeners.
It also highlights advertising infor-
mation in the context of the per-

centage of black business at partic-
ular stores.

For instance, 23% of Winn-Dixie
customers are black, and 74% of
those black customers listen to Ur-
ban radio. Seventeen percent of
Saks Fifth Avenue customers are
black, and 65% of them listen to
Urban radio. “It makes sense to
advertise on black radio to draw
these people in to spend dollars,”
Davis says.

The study also includes input
from various agencies about the val-
ue of using black radio. President/
CEO of E. Morris Communications,
Chicago Eugene Morris says, “The
real power of radio is that it's local.
Historically, radio stations that have
served the African-American com-
munity have had significant rela-
tionships with the listening consum-
er. With all of the media choices that
exist today, radio is stilt one of the
most effective vehicles for reaching
our community.”

Davis concludes, “Overall, we
wanted to expose the information
and help people take advantage of
the opportunity to be involved with
the black community. Radio, obvi-
ously, is a key vehicle.”

The full study is available in the
Radio Stations or Ad Agencies sec-
tions at www.arbitron.com.
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WEC WK ARTIST TITLE LABELS) s elas mpg?o%%%ns
1 1 50 CENT In Da Club (Shady/Aftermath/interscope) 3973 -39 632725
2 @ R.KELLY Ignition Uive/ 3422  +96 546304
5 @ MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 2903  +53 419513
3 4 AAUYAH Miss You (BlackGround/Universall 2899 184 474153
6 € TYRESE How You Gonna Act Like That (/) 2857 +145 489506
4 6  JENNIFER LOPEZ FILL COOL J All | Have (Epic/ 2797 94 360863
7 @  JAY-Z Excuse Me Miss (Roc-A-Fells/iDJMG) 2547 +396 393747
10 @ JUSTIN TIMBERLAKE Cry Me A River (ive/ 1935 +111 283033
8 9 JARULE FJASHANTI Mesmerize (Murder Inc./IDJMG) 1890 230 244021
9 10 FIELD MOB Sick Of Being Lonely /MCA) 1877 27 269820
13 @ UL KIM The Jump Off (Queen Bee/Atlantic) 1818  +322 254727
12 @  NIVEA Laundromat (ive/ 1737 +91 251768
17 SNOOP DOGG Beautiful (Doggy Style/Priority/Capitol 1686 +298 248641
14 (D BABY FICLIPSE What Happened To That Boy? (Cash Money/Universall 1515 +69 227315
1 15 50 CENT Wanksta (Shady/Interscope) 1508 190 226046
18 D MARQUES HOUSTON That Girl finterscape) 1480 +124 236708
26 @ NASICan (Columbiz) 1324 +316 175255
21 (D  GINUWINE Hell Yeah (Epic/ 1303 +106 184643
19 19 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson/MCA/ 1248 92 224770
29 @D SEAN PAUL Get Busy (40/40/VP/Atlantic) 1173 +255 171545
16 21 NELLY Air Force Ones (Fo’ ReellUniversal) 1143 -246 162259
20 22 DRU HILL | Should Be... (Def Soul/lDJMG) 1104 149 158647
35 @ BUSTARHYMES & MARIAH CAREY | Know What You Want (J/ 1092 +335 175624
25 €@ VIVIAN GREEN Emotional Rollercoaster (Columbia) 1073  +58 172888
15 25  B2K AND P. DIDDY Bump, Bump, Bump (Epic/ 1073  -349 135796
23 26 COMMON FIMARY J. BLIGE Come Close To Me /MCA/ 1059 31 184953
28 @) WAYNE WONDER No Letting Go (VP/Atlantic) 1039  +88 124615
30 @D SYLEENA JOHNSON Guess What ive) 920 +65 80482
42 @ B2K Girlfriend (Epic) 915 +307 131657
38 €D FABOLOUS FILIL' MO Can't Let You Go (Elektra/EEG) 859 +169 85689
3¢ € KILLER MIKE A.D.LD.A.S. (Aquemini/Columbis) 850 +84 92129
37 €D  FLOETRY Say Yes (OreamWorks) 806  +91 121702
24 33 SMILEZ AND SOUTHSTAR Tell Me /ART/STdirect) 781 296 93967
27 34 BUSTA RHYMES Make It Clap () 778 191 113768
40 €D CHOPPA Choppa Style o Limit/Universal) 749 +77 90515
39 € MARIO C'mon () 718 +29  9N77
33 37 CLIPSE FIFAITH EVANS Ma, | Don’t Love Her (Star Trak/Arista) 700 68 82833
3 38  2PAC Thugz Mansion (Amaru/Death Row/Interscope) 693 -106 95582
43 € FAT JOE Alll Need (Terror Squad/Atlantic) 665 +79 56325
32 40  BLACKSTREET Deep (DreamWorks) 648 130 77137
@ UL’ MO FIFABOLOUS 4 Ever (Elektra/EEG) 589 +233 64385
45 @ UL’ JON & THE EASTSIDE BOYZ | Don't Give A @#3% (TVT) 588  +21 93909
49 @ TLC Hands Up (Arista) 518  +8 39322
36 44  BABY F/P. DIDDY Do That... (Cash Money/Universal) 487 241 69144
@  JAHEIM Put That Woman First (Divine MiljW8) 478 +205 114687
46 46  EVE Satisfaction (Ruff Ryders/Interscope) an -94 60904
47 47 K-CI& JOJO This Very Moment (MCA/ 468 95 58614
50 48  JAY-Z F/BEYONCE' ‘03 Bonnie & Clyde fRoc-A-Fella/iDJMG) 460 49 53999
@ MARIAH CAREY FICAM'RON Boy (| Need You) (MonarC/IDJMG) 455 +48 51235
1 50  NAS Made You Look (Columbia) 455 154 62072

WEEKS ON TOTAL STATIONS/
CHART ADDS

9
19
10
15
16
10

6

8
10
20

5
9
6

Gl W W N~ =

16
17

8
14
6
12
1
12
3
16
1
16
10
19
1
13

66/0
66/0
6810
14)0
65/0
6310
65/1
62/0
5710
5310
66/0
6310
651
58/0
55/0
58/0
5710
6213
62/0
586
5810
5710
6013
38N
61/0
4710
4716
44)2
51/5
4813
52/5
522
54/0
50/0
2813
44)0
4710
43/0
290
4710
I8N
210
38/0
49/0
5113
3710
34/0
51/0
28/0
45/0

69 Urban reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of
2/23-3/1. Butlets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the farger increase in plays is placed
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R&R by each reporting
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week-to-week increases
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from

®
Most Added
www.rradds.com
ARTIST TITLE LABEL(S) ADDS
RON ISLEY F/R. KELLY What Would You Do? (DreamWorks) LX)
2PAC FITRICK DADDY Still Ballin® /Amaru/Death Row/interscape) 39
KEITH MURRAY Yeah Yeah U Know It (Def Jam/IDJMG) kY}
702 1 Still Love You (Motown/ 28
BONE THUGS-N-HARMONY Home (£pic/ 14
JAHEIM Put That Woman First (Divine Mil/W8) 13
QUEEN LATIF AH Better Than The Rest (Holywood) 9
SARAI Pack Ya Bags (£pic/ 1
SEAN PAUL Get Busy (40/40/VP/Atlantic) 6
WAYNE WONDER No Letting Go (VP/Atiantic) 6
STAGGA LEE Roll Wit M.V.P. (4RTIS Tdirect) 6
KILLER MIKE A.D.\.D.A.S. {Aguemini/Colymbia) 5
B2K Girlfriend (Epic/ 5
Most
Increased Plays
TOTAL
PLAY
ARTIST TITLE LABEL(S) INCREASE
JAY-Z Excuse Me Miss (Roc-A-Fella/lDJMG) +396
BUSTA RHYMES & MARIAH CAREY | Know What You Want £/ +335
LIL' KIM The Jump Otf (Queen Bee/Atlantic) +322
NAS | Can (Columbial +316
B2K Girlfriend (Epic/ +307
SNOOP DOGG Beautitul (Doggy Styke/Priority/Capitol) +298
SEAN PAUL Get Busy (40/40/VP/Atlantic) +255
LIL" MO FiFABOLOUS 4 Ever (Elektra/EEG) +233
JAHEIM Put That Woman First (Divine Mil/W8) +205
FABOLOUS FILIL’ MO Can’t Let You Go (Elektra/EEG) +169
New & Active

ERICK SERMON Love Iz ./
Total Plays: 389, Total Stations: 31, Adds: 0

RON ISLEY F/R. KELLY What Would You Do? (DreamWorks)
Total Plays: 386, Total Stations: 44, Adds: 43

B.G. Hottest Of The Hot /in The Paint/Koch)
Total Plays: 373, Total Stations: 25, Adds: 2

2PAC F[TRICK DADDY Still Baliin’ (Amaru/Death Row/interscape)
Total Plays: 359, Total Stations: 40, Adds: 39

KELLY PRICE He Proposed (Def SoulIDJMG)
Total Plays: 345, Total Stations: 34, Adds: 1

BEENIE MAN FILADY SAW... Bossman (Virgin/
Total Plays: 323, Total Stations: 30, Adds: 2

FREEWAY Alright (Roc-A-Fella/IDJMG)
Total Plays: 308, Total Stations: 23, Adds: 1

ROOTS FIMUSIQ Break You Off MCA)
Total Plays: 284, Total Stations: 17, Adds: 0

BRIAN MCKNIGHT Shoulda, Wouida, Coulda /#otown/
Total Plays: 272, Total Stations: 32, Adds: 3

OO0BIE FILIL' JON... Nothin's Free /7¥7)
Total Plays: 186, Total Stations: 12, Adds: 0

Songs ranked by total plays

R&R Station Playlists have moved to the web.
See all of our monitored reporters at
www.radioandrecords.com.

the Arbitron Company (© 2003. The Arbitron Company). © 2003. R&R, Inc.
* EventTape®

* Ponchos
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Reporters

WAJZ/Albany, NY *

POMOD: Sugar Bear

APD: Marie Cristal

6 B.G. "Hottest”

4 2PAC F/TRICK DADDY “Ballin™
3 KEITH MURRAY "Know:"

2 RONISLEY R KELLY “What"

KBCE/Alexandria, LA

APD/MOD: Dell Banks
JAHEIM “Woman™
QUEEN LATIFAH “est’

KEDG/Alexandria, LA
OM/PD: Jay Stevens
MD: Wade Hampton
20 JAHEIM “Woman'

5 QUEEN LATIFAH “Rest”

WHTA/Atlanta, GA *

PD: Jerry Smokin' B

APD: Ryan Cameron

MD: Ramona Debraux

6 2PAC F/TRICK DADDY “Balln™
6 CHOPPA “Choppa”

WVEE/Atlanta, GA *
OM/PD: Tony Brown
APD/MD: Tosha Love

3 RONISLEY FAR KELLY "What

WFXA/Augusta, GA *
OM/PD: Ron Thomas
APD: Mojo

8 WAYNE WONDER “Letng’

1 BUSTA RHYMESMARIAH “Knaw"

JAHEIM "Woman'

WPRW/Augusta, GA *

PD: Tim Snell

MD: Nighttrain

3 KEITH MURRAY “Knowe”

2 2PAC F/TRICK DADOY "Batin™

1 RONISLEY F/R KELLY “What"
JAHEIM "Woman”

WERQ/Baltimore, MD *
APD/MD: Neke At Night
1 JAHEM “Woman"

WEMX/Baton Rouge. LA *
OM: Don Gosselin

PD: J-Tweezy

1* 2PAC F/TRICK DADDY “Balli”
702 "Stl"

KEITH MURRAY “Know"

BONE THUGS-HARMONY *Home”
RON ISLEY F/R KELLY “What”
SARA! "Bags”

-

KTCX/Beaumont, TX *
OM: Jim West
PD: Al Payne
3 RONISLEY FR KELLY "What'
2 SEAN PAUL “Busy”
1 KEITH MURRAY “Knov-"

702 “Stil”

STAGGA LEE “Roll”

N

WJZD/Biloxi-Gulfport, MS *|

OM/PD: Rob Neal

MD: Tabari Daniels

1 RON {SLEY FR KELLY "What"
2PAC F/TRICK DADDY “Balin™
702 St

BONE THUGS-N-HARMONY “Hgme"

KEITH MURRAY “Know'"
QUEEN LATIFAH “Rest’
SARA! "Bags”

WBOT/Boston, MA *

PD: Steve Goushy

APD: Lamar Rebinson
MO: T. Clark

13 FABDLOUS FILIL MO “Can't
13 SEAN PAUL “Busy”

7 KILLER MIKE “AD.ID"

WBLK/Buffalo, NY *
PO/MOD: Chris Reynolds

23 82K “Girltnend”

& 2PAC F/TRICK DADDY ‘Balin™
5 CRAIG DAVID “Personal”

WWWZ/Charleston, SC *
DM/PO: Terry Base

MD: Yonni 0'Donohue

6§ 2PAC FTRICK DADOY “Balin
5 KEITH MURRAY “Know"

2 RDNISLEY FR KELLY "What™

1 BONE THUGS-N-HARMONY “Bigme”

702 st

WPEG/Charlotte, NC *
PO: Terri Avery

APD/MD: Nate Quick

22 702 “Stl’

16 2PAC F/TRICK DADDY “Bailin

WJTT/Chattanooga, TN *
PD: Keith Landeckey
MD: Magic
13 RON ISLEY F/R KELLY What"
9 2PAC FTRICK DADDY “Balin ™
5 BONECRUSHER “Neva'
3 KE(TH MURRAY "Know

504 BOYZ “Back”

702 “Stil”

BONE THUGS-N-HARMONY ‘kdme”

QUEEN LATIFAH “Rest”
SARAI “Bags”

WGCl/Chicago, IL *
OM/PO: Elroy Smith
APD/MOD: Tiffany Green
1 SEAN PAUL “Busy”

R KELLY “Ever

R KELLY “Snake’

WPWX/Chicago, IL *
PD: Jay Alan
MD: Traci Reynolds
24 RON SLEY F/R KELLY What'
4 CHOPPA “Choppe”
2PAC F/TRICK DADDY “Ballin™™
702 St
KEITH MURRAY “Know"

Stations and their adds listed alphabetically by market

WIZF/Cincinnati, OH *
POMO: Terri Themas

5 RON ISLEY F/R. KELLY “What"
4 WAYNE WONDER “Letting’

WENZ/Cleveland, DH *
PO: Kim Johnson

MD: Eddie Baver

5 B2K "Girlfrend”

2 SEAN PAUL "Busy”

WHXT/Columbia, SC *
PD: Chris Connors
APD: Harold Banks
MD: Shanik Mincie
14 RON ISLEY /R, KELLY "What
12 2PAC F/TRICK DAODY "Balln’
10 KEITH MURRAY "Know"
5 702"Stil"
BONE THUGS-N-HARMONY "Home"

WWDM);Columbia, SC *
PO/MD: Mike Love
APD: Vemessa Pendergrass
7 RON ISLEY F/R KELLY "What
7 2PAC F/TRICK DAODY “Balln
3 KEITH MURRAY "Know"
702"
BONE THUGS-N-HARMONY “Home’

WEFXE/Columbus, GA

PD: Michael Sou

46 702Ul

18 2PAC F/TRICK DADDY “Ballin”
10 B.G. “Hottest”

10 RON ISLEY F/R. KELLY "What”
5 QUEEN LATIFAH "Rest”

3 KEITH MURRAY "Know'

WCKX/Columbus, OH *
PD: Paul Strong

MD: Warren Stevens

39 GINUWINE “Hell

11 JAHEI “Woman™

5 WAYNE WONDER “Letting"

KKDA/Dallas-Ft. Worth, TX *
PD/MD: Skip Cheatham
No Adds

WROU/Dayton, OH *

PO: Marco Simmons

MD.: Theo Smith

4 FABOLOUS FALIL' MO "Can't’

2 KEITH MURRAY “Know"

2 CHICO DEBARGE "Together "

1 KILLER MIKE "AD1.D"
2PAC ETRICK DADDY “Balin

WOTJ/Detroit, MI *

PO: Lance Patton

MD: Spudd

12 FABOLOUS FALIL' MO "Cant
12 2PAC FTRICK DADDY “Balln’

WJLB/Detroit, M1 *
PD: KJ Holiday
APD/MD: Kris Kelley
2 2PAC FTRICK DADDY “Bailin”
2 KILLER MIKE“AD1D"
1 KEITH MURRAY "Know”
17025l

RON ISLEY /R KELLY "What"

WJJIN/Dothan, AL

OM/PD: JR Wilson

MD: Jamar Wilson

15 QUEEN LATIFAH “Rest”

10 JAHEIM "Woman”

5 504 BOYZ “Back”

5 702 Sl

5 BONE THUGS-N-HARMONY “Home

WZFX/Fayetteville. NC *
PD: Jeft Anderson
APD: Garrett Davis
MD: Tayior Morgan
1 KEITH MURRAY “Know"
FLOETRY "Yes™
SYLEENA JOHNSON “What

WDZZ/Flint, MI *
PO/MOD: Chris Reynolds
BRIAN MCKNIGHT “Wouida"

WTMG/Gainesville-Ocala. FL *

PD/APD: Chris Ryan

11 2PAC F/TRICK DADDY “Balin™

1 702S0"

1 RON ISLEY FR KELLY "What'
QUEEN LATIFAH “Rest"

WIKS/Greenville, NC *

POMD: B.K. Kirkland

1 KILLER MIKE“AD 10"
SNOOP DOGG "Beautitul'

WJMZ/Greenville, SC *
PD/MOD: Doug Davis

19 JAHEIM “Woman”

18 RON ISLEY F/R KELLY "What™

WEUP/Huntsville, AL *

POMD: Steve Munry
KEITH MURRAY “Know
KELLY PRICE "Proposed”
STAGGA LEE "Rall"

WJMI/Jackson, MS *

OM/PO/MD: Stan Branson

14 2PAC F/TRICK DADDY “Balln”

9 BEENIE MAN FLADY “Bossman”

6 RON ISLEY FR KELLY “What™
702 “Sbll”

BONE THUGS-N-HARMONY “Home"

KEITH MURRAY “Know
QUEEN LATIFAH "Rest”
SARAI "Bags”

WRJH/Jackson, MS *
PD: Steve Poston
MO: Lil Homie
3 2PAC F/TRICK DADDY “Balin™
1 504 BOYZ “Back”
FLOETRY “Yes"
KEITH MURRAY “Know"
RON ISLEY F/R KELLY “What"

WJBT/Jacksonvilie, FL *
PO: Mike Williams
MO: G-Wiz
1 GINUWINE "Hell
RON ISLEY F/R KELLY "What'

KPRS/Kansas City, MO *
APD/MD: Myron Fears

11 BON ISLEY /R KELLY "What'
§ 2PAC F/TRICK DADDY "Ballin”
4 KEITH MURRAY "Know"

KliZ/Killeen-Temple, TX
PD/MD: Mychal Maguire

21 LIL MO F/FABOLOUS "Ever’
14 £SG & SLIMM THUG “Hands
14 NELLY "Pimp’

13 FABOLOUS FALIL MO “Can't
11 JUSTIN TIMBERLAKE “Rwver

KRRQ/Lafayette, LA *

PO/MD: John Kinnit

21 2PAC F/TRICK DAODY "Balin”

5 RONISLEY F/R KELLY "What'

2 KEITH MURRAY "Know'

2 702 "shl
BONE THUGS-N-HARMONY * Home
SARA! “Bags”

W0HHLansing, M! *

PD/MO: Brant Johnson

1 KEITH MURRAY “Know’
2PAC F/TRICK DADDY "Balhn’
702"Stll"
RON ISLEY F/R KELLY "What"

WBTF/Lexington-Fayette, KY *
POMOD: Jay Alexander
17 RON ISLEY /R KELLY “What'
17 2PAC F/TRICK DADDY "Ballin’
702 S

Sl
BONE THUGS-N-HARMONY “Home"

SARA! “Bags”
KEITH MURRAY “Know"

KIPR/Little Rock, AR *

OM/PD/MD: Joe Booker

26 2PAC F/TRICK DADOY “Ballin

10 STAGGA LEE “Roll”

7 B.G "Hottest"

2 JAHEIM "Woman™

1 RONISLEY F/R KELLY “What"
“sil”

BONE THUGS-N-HARMONY “Home"

BRIAN MCKNIGHT "Wouida™
KEITH MURRAY “Know™
CUEEN LATIFAH ‘Rest”

KKBT/Los Angeles, CA *
PO: Rob Scorpio

MD: Dorsey Fuller

9 B2K “Girtfrend”

1 JAHEIM “Woman’

WGZB/Louisville, KY *
PD: Mark Gunn
MD: Gerald Harrison

JAHEIM “Woman™
RDN ISLEY F/R. KELLY "What"
STAGGA LEE "Roll™

WFXM/Macon, GA
OM/PD: Ralph Meachum
6 JAHEIM “Woman™

6 QUEEN LATIFAH “Rest”

WIBB/Macon, GA

PD: Chris Williams
APD: Ava Blakk

2 KEITH MURRAY “Know"
2 STAGGA LEE “Roll"

WHRK/Memphis. TN *

OM/PD: Nate Bell

APD: Eileen Collier

MD: Devin Steel

21 RON ISLEY FR. KELLY ‘What™

3 2PAC FTRICK DADDY "Balin™
702 Shil’
BONE THUGS-N-HARMONY "Home'
KEITH MURRAY “Know™

WEDR/Miami, FL *
OM/PO/MO: Cedric Hollywood
32 2PAC FTRICK DADDY “Balia™
4 RON ISLEY F/R_ KELLY "What"
4 KEITH MURRAY "Knaw"

702 Sl

WKKV/Milwaukee, W1
PD: Ronn Scoft

MD: Doc Love

10 SEAN PAUL “Busy”

6 RONISLEY FR KELLY ‘What”
5 2PAC FTRICK DADDY “Baliin™
3 KEITH MURRAY "Know"

1 WAYNE WONOER "Lettng”

WBLX/Mobile, AL *
PO/MD: Myronda Reuben
3 RON ISLEY F/R KELLY “What™
1 2PAC FTRICK DADDY “Ballin™
1702 °5Hl"
KEITH MURRAY "Know"
STAGGA LEE "Rol”

WZHTMontgomery, AL
PD: Daryl Elliott
MD: Michaei Long

No Adds

WUBT/Nashville, TN *
PD/MD: Kiki Henson
No Adds

KNOU/New Orleans, LA *
PO: Lamonda Williams
No Adds

WQUE/New Drleans, LA *
OM: Caria Beatner
PD: Angela Watson

No Adds

WBLS/New York, NY *

PD: Vinny Brown

MO: Deneen Womack

6 RONISLEY F/R KELLY "What"

WWPR/New York, NY *
PD: Michael Saunders
MD: Mara Melendez

1 GINUWINE "Hell

WBHH/Norfolk, VA *
PO/MD: Heart Attack
51 2PAC F/TRICK DADDY Balin”
22 KEITH MURRAY "Know"
1 FREEWAY “Anght”

504 BOYZ *Back

WOWIMNortolk, VA *
OM/PD: Daisy Davis
APD/MD: Michael Mauzone
4 KEITH MURRAY "Know"
JAHEIM ‘Woman
RON ISLEY F/R KELLY “What

KVSP/Dklahoma City, OK *
OM/PD: Terry Monday

MD: Eddie Brasco

BONECRUSHER "Neva"

RON {SLEY F/iR KELLY "What

702 St

2PAC FTRICK DADDY “Bafin”
QUEEN LATIFAH “Rest

BONE THUGS-N-HARMONY “Home "
KEITH MURRAY “Know

oo~

WUSL/Philadelphia, PA *

PD: Glenn Cooper

MD: Coka Lani

AMD: Cosmic Kev

12 702 St

6 2PAC F/TRICK DADDY “Balin™

5 BUSTA RHYMES/MARIAH "Know"
3 KEITH MURRAY "Know™

3 JAHEIM ‘Woman”

2 RON ISLEY F/R KELLY “What"

WAMOPittshurgh, PA *

Interim PD/MD: DJ Boogie

3 RON ISLEY F/R KELLY "What'
2PAC F/TRICK DAODY “Bafln™
CRAIG DAVID “Personal”

WQOK/Raleigh-Ourham, NC *
PD: Cy Young
MD: Sean Alexander
2 RONISLEY F/R KELLY "What"
1 KEITH MUBRAY “Know”
BRIAN MCKNIGHT "Wouida"
JAHEIM “Woman”

WBTJ/Richmond, VA *
PO: Aaron Maxwell
MD: Mike Street

No Adds

WCDX/Richmond, VA *
PD: Terry Foxx

MD: Reggie Baker

33 WAYNE WONDER “Letting”

21 CHOPPA “Choppa”™

16 LIL MO FFABOLOUS “Ever”

1 2PAC F/TRICK DADDY “Ballin™

WRHH/Richmond, VA *

PD.J.0. Kunes

MD: Alvin “Big Nat” Smalls
B2K “Girtiriend”

BUSTA RHYMES/MARIAH “Know”

WDKX/Rochester, NY *
DM/PD: Andre Marcel
MD: Kala 0'Neal
16 RON ISLEY F/R KELLY “What™
4 2PAC F/TRICK DADDY “Ballin”™
CRAIG DAVID Personal”
KEITH MURRAY “Know"
702 “Sul

WTLZ/Saginaw. Ml *

PD: Eugene Brown

1 RON ISLEY FR KELLY “What
2PAC F/TRICK DADDY “Ballin™
702 St
JAHEIM “Woman'

WEAS/Savannah, GA
PD: Sam Nelson
MD: Jewel Carter
2PAC F/TRICK DADDY "Ballin™
702 "Shil
FAT JOE "Need”
RON ISLEY F/R KELLY “What"

KDKS/Shreveport, LA *

PO/MD: Quenn Echols

33 RON ISLEY FR KELLY “What"
2PAC F/TRICK DADDY “Balin ™
702 "
KEITH MURRAY “"Know"
QUEEN LATIFAH "Rest’

KM.JJ/Shreveport, LA *
PD: Long John
12 RON ISLEY F/R KELLY "What"
8 2PAC F/TRICK DADDY "Balin™
7028l
KEITH MURRAY “Know”
STAGGA LEE "Roll”

KATZ/S1. Louis, MD *

PD: Eric Mychaels

17 WAYNE WONDER "Letting"

8 SYLEENA JOHNSON ‘What"
RON ISLEY /R KELLY "What"

; )

WFUN/St. Louis, MO *
PO: Mo'Shay

APD: Craig Black

MD: Koa Koa Thai

25 BONECRUSHER "Neva"
16 VIVIAN GREEN "Emational”
4 SEAN PAUL “Busy”

1 B2K “Gurtinend”

WPHR/Syracuse, NY *
PD: Butch Charles
MD: Kenny Dees
7 RONSLEY F/R KELLY “What"
4 2PAC F/TRICK DADOY “Ballin™
3 KEITH MURRAY “Know"
1 KILLER MIKE "ADID"
702 St

WTMP/Tampa, FL
MD: Big Money Ced

10 504 BOYZ “Back”

9 KEITH MURRAY “Know”

WJUC/Toledo. OH *

PD: Chartie Mack

MD: Nikki G.

29 RONISLEY FR KELLY “What™

4 JAY-Z “Excuse”

2 7028t
2PAC F/TRICK DADDY “Haliin™
BONE THUGS-N-HARMCNY "Home™
KEITH MURRAY "Know"
SARAI “Bags”
QUEEN LATIFAH “Rest”
BEENIE MAN FLADY. “Bossman”

KIJMM/Tulsa, OK *

OM: Bryan Robinson

PD: Terry Monday

APD/MD: Aaron Bemard

22 BONECRUSHER “Neva"

12 702 "5t

9 RONISLEY F/R KELLY “What

1 2PAC F/TRICK OADDY "Eallin”
BONE THUGS-N-HARMCNY “Home"
QUEEN LATIFAH “Rest”
KEITH MURRAY “Know™

WESE/Tupelo, MS
PO/MD: Pamela Aniese

GERALD LEVERT “Closue”
CQUEEN LATIFAH "Rest”

WKYS/Washington, OC *
PD: Darryl Huckaby

MD: P-Stew

10 KEITH MURRAY “Know"

8 RON ISLEY F/R. KELLY “What"
2 JAHEM “Woman”

*Monitored Reporters
80 Total Reporters

69 Total Monitored

11 Total Indicator

\-

4 N O
Most Played Recurrents Indicator
TOTAL Most Added’
ARTIST TITLE LABEL(S) PLAYS
JAHEIM Fabalous (Divine MillW) 1010 QUEEN LATIFAH Better Than The Rest (Hollywood)
MISSY ELLIOTT Work It (Gold Mind/Elekt-a/FEG) 732 JAHEIM Put That Woman First (Divine MillWE/
MUSIQ Dontchange (Def SoulliDJMG) 676 702 1 Still Love You (Motown/
LL COOL J Luv U Better (Def Jam/IDJME] 569 KEITH MURRAY Yeah Yeah U Know It (Jef Jam/i0JME)
SEAN PAUL Gimme The Light (40/40/VP/Atiantic) 547 o
2PAC F/TRICK DADDY Stiil Baliin’ (Amaru/Death Rowy/interscope)
GINUWINE Stingy (Epic) 418
NELLY FIKELLY ROWLAND Dilemma (Fo' Ree/Universal 388 L P G S T O e
ASHANTI Baby (Murder Inc./I0JMG) 342 RON ISLEY F/R. KELLY What Would You Do? (DreamiWorks)
NAPPY ROOTS Po’ Folks (Atlantic) 332 FAT JOE All | Need (Terror Squad/Atlantic)
e 316 LIL' MO FIFABOLOUS 4 Ever (Elektra/EEG)
LUDACRIS Move Bitch (Def Jam Soutt/IGIMG) 311 ) )
JUSTIN TIMBERLAKE Cry Me A River (ive)

N.0.R.E. Nothin' (Def Jam/IDJMG) 295
CLIPSE When The Last Time... (Star Trak/Arists) _ 274 FABOLOUS FILIL’ MO Can't Let You Go (Ekektra/EEG)
P. DIDDY FIGINUWINE | Need A Girl (Part|Hf) Bad Boy/Arista) 266 STAGGA LEE Roll Wit M.V.P. (ARTISTdlrect)
MUSIQ Halfcrazy (Def SoullDJMG) ) 261 B.G. Hottest Of The Hot (ln The Paint/Koch/

_ CAM'RON O Boy (Roc-A-Fella/IDIMG) 261 BONE THUGS-N-HARMONY Home (Epic/
BIG TYMERS Still Fty (Cash Money/Univesal 248 BTN S e

o : B == ESG & SLIMM THUG Put Yo Hands Up f/ndependent
AALIYAH Rock The Boat (BlackGround) 227 o R S
MARIO Just A Friend 2002 () 226 (GERALD LEVERT Closure (Elektra/E£G) S B -
TRUTH HURTS FIRAKIM Addictive /Aftecmatfiinterscope) 223 NELLY Pimp Juice (Fo’ Reel/Universal)
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We’'re playing the new Method Man,
“Uh Huh,” which is the first song off Def

] ” Jam’s Vendetta soundtrack. It's doing
RECORD

really well here. This is just a sneak
-Whith

peak of the new joint that Meth is
5 droppin’ in June. ® Of course, we're
i+ KiKithe 1stLady ¢
: PD, WUBT/NasthIe

R R

: him. Tyrese definitely came back with

another hit with “How You Gonna Act
Like That.” That record is huge. The WUBT listeners
love Nivea’s “Laundromat.” It's getting crazy
requests. © A couple of records that I'm feeling are the
new Lil Kim, the new Joe Buddens and the remix of
Ginuwine’s “Hell Yeah.” That record is definitely a
banger. David Banner featuring Lil Flip’s “Like a Pimp”
is a strong Southern record that’s blowin’ up in the clubs
: and in the mix show. © Speaking of the South, | heard

a few tracks from Haystack’s new album. He was recently signed to
Def Jam South. The songs that | heard blew me away — he’s defi-
nitely going to give Eminem a run for his money.

_ Once again, 50 Cent’s “In da Club”
(Shady/Aftermath/Interscope) is
' No. 1 ... R. Kelly’s “Ignition” (Jive) con-
tinues to hold down the No. 2 spot ...
:. Missy Elliott's “Gossip Folks” (Gold
' . Mind/Elektra/EEG) knocks Aaliyah out of
' the No. 3 spot as it moves 5-3 ... Jay-Z's
* “Excuse Me Miss” (Roc-A-Fella/IDJMG)
| is the Most increased record, +396 ...
" Justin Timberlake's “Cry Me a River’ (Jive) has a good week, moving
.. 10-8 ... Snoop Dogg’s “Beautiful” (Capitol/Priority) creeps up the chart,
. moving 17-13 and up +298 ... Sean Paul's “Get Busy” (VP/Atlantic) is
. exploding, moving 29-20* and +255 ... Busta Rhymes featuring Mariah
* Carey’s “| Know What You Want” (J) is making a lot of noise, moving
35-23 ... Another huge jump this week comes from B2K’s “Girlfriend”
. (Epic), which goes 42-29, +307 ... Fabolous’ “Can’t Let You Go” (Elektra/
 EEG) is also up, 38-30 ... Lil Mo f/Fabolous’ “4Ever’ (Elektra/EEG)
debuts this week at *49 ... No surprises here: Syleena Johnson’s
' “Guess What” (Jive) is again No. 1 at Urban AC ... Tyrese’s “How You
Gonna Act’ (J) makes waves, moving 5-2 and +112 ... Brian McKnight's
“Shoulda, Woulda, Coulda” (Motown/Universal) is the week’s Most In-
¢ creased record, +119 ... Gerald Levert’s “Closure” (Elektra/EEG) is
- moving steadily and this week goes 9-7 ... Floetry’s “Say Yes”
¢ (DreamWorks) keeps on climbing, moving 13-10, +108 ... Kim Waters’
“You Know That | Love You” (Shanachie) debuts this week at 30*.

— Kashon Powell, Urban Editor

. 50 Cent radio here at WUBT; the lis- !
teners are blowing the phones up for

AMENTALLY

arist: Queen Latifah
wweeL: Hollywood

By KASHON POWELL / URBAN EDITOR

‘ N ? hen Dana Owens goes on stage
she's known as Queen Latifah. The
30-something First Lady of Rap grew up in
East Orange, NJ and broke through on the
rap scene in the late '80s. Formerly the hu-
man beat box for female rap group Ladies
Fresh, she released her debut single,
“Wrath of My Madness.” in 1988. Latifah’s
debut album came out a year later on
Tommy Boy Records, and rap legends like
Daddy-O. KRS-1, Mark The 45 King and
members of De La Soul contributed to the
production. After two albums, Latifah
moved to a new home at Motown Records.
During this time, she also tried her
hand at acting. She found that she liked
it and was good at it and landed the role
of Khadijah James on the hit weekly tele-
vision comedy Living Single. The cast was
made up of newcomers and seasoned ac-
tress Kim Fields. Latifah eventually
moved to the big screen and has had roles
large and small in several movies, includ-
ing Juice, Jungle Fever, The Bone Collec-
tor, Set It Off, Brown Sugar and, most re-
cently, Chicago. It was this role that
earned her nominations for both a Golden
Globe and an Oscar.

In addition to acting and rapping,
Latifah is also the CEO of her own record
label and management company, Flava
Unit. Since its inception in 1993, Flava
Unit has become an outlet for other rap
acts, including Naughty By Nature, as
well as her own recordings.

Latifah’s current project is the
soundtrack to Bringing Down the House.
She is the executive producer, and the al-
bum features tracks by Latifah and many
others. Several were recorded exclusively
for the soundtrack. The lead single is
Latifah’s “Better Than the Rest.” She con-
tributed another track, “Do Your Thing,”
which features Mario Winans.

From Eve to Floetry, from smooth R&B
to bangin’ hip-hop. the songs on the Bring-
ing Down the House soundtrack reach all
ends of the music spectrum. The new
tracks on the album include Foxy Brown’s

“Whatcha Gonna Do,” Iceberg's “Let Me
See You Dance,” Floetry’s “Where’s the
Love,” Eve and Jadakiss’ “Let Go” and Mr.
Cheeks’ “Move Somethin’.” Kelly Price of-
fers a soulful remake of the Chaka Khan
classic “Ain’t Nobody.”

Not only is Latifah playing a major role
in the movie's soundtrack, she also co-
stars with funnyman Steve Martin. He
plays a man whose world is definitely
rocked when he meets Latifah’s character,
Charlene. who's not only from the "hood,
she’s from a totally different world.

Martin’s character, Peter Sanderson, 1s
a divorced, uptight, workaholic attorney
who 1s still in love with his wife, played by
Jean Smart. He can’t figure out what he
did to make her leave him. Peter tries to
move on, eventually meeting someone
online who appears to be a smart and
beautiful lawyer. He’s in for a surprise
when she comes to his house and turns out
to be neither an Ivy-league graduate nor
a lawyer.

Standing at his door is Charlene — a
prison escapee who claims she’s innocent
and wants Peter to help clear her name.
Peter wants nothing to do with her,
prompting Charlene to turn his world up-
side down and wreck his chances to get
back with his ex-wife.

With this latest role, Latifah continues
to prove that she is a versatile rapper, ac-
tress and businesswoman.

lUrban AC Rep_o;ters

WALR/Atlanta, GA * WLOV/Chaﬂanuona, ™w* WMX0/Detroit, MI * WKXUJackson, MS *

OM: Tradia Charmont POMOD: Sam PD: Jamillah Muhammad PO/MD: Stan Branson

PD: Ron Davis g ;I(SIND ISELEV ‘Faf APD: Oneil Stevens DG:E ?"e“'%‘?&"‘v“w~
No adds 5 oM SEOTT AN NESAY “Eeryhng” MD: Sheia Litie RON ISLEY FR KEL

1 DAVE HOLLISTER “Te" 27 AN ISLEY F/R KELLY “What"

WSO0L/Jacksonviile, FL *

WWIN/Baltimore, MO * . PD: Mike Williams

VP/Prog.. Kathy Brown WVAZ/Chicago, IL * WUKS/Fayettmlle NC APDMD: K.J.

PD: Tim Walts PD: Elroy Smith PD/APD: Garrett Davl No Adds

MD: Keith Fisher APD: Armande Rivera MD: Calvin Pee

1 RON (SLEY /R KELLY “What® No Adds 4 RONISLEY FR KELLY “What"
BRIAN MCKNIGHT *Woukds™ BRIAN MCKNIGHT “Wouida® KMJK/Kansas City, MO *

PD: Greg Love
MD: Trey Michaels

WZAK/Cleveland, OH * 3 RONISLEY F/R KELLY “What"

KQXL/Baton Rouge, LA * PD: Kim Johason WELMFL, Pierce, FL * DAVE HOLLISTER “Tell"
%‘IM %nﬂmﬁy?el‘n MD: Babby Rush PO/MD: Michael Jamcs
g Vemon 3 JAHEIM "Fabuious”
1 RONISLEY R KELLY “Whar * e KNEK/Lafayette, LA *
DAVE HOLLISTER “Tel® PD/MD: John Kinnit

DAVE HOLLISTER “Tell"
WLXC/Columbia, SC * RON ISLEY F/R KELLY “What"
umbia,

WBHK/Bmmuham AL* Int. PD: Doug Williams

Dixon MD: Tre Tayior WOMG/Greenshoro, NC * KVGS/Las Vegas, NV *
APD/M% Darryl Johnson 8 RONISLEY b KeLlY Wt PD: Alvin Stowe mGn/Lrﬂ..y‘{u% W
No Adds DAVE HOLLISTER 4 RONISLEY PR KELLY "What" ,
T SCoTant NESBY “Everyting” 1 TYRESE Gonna™ e
WMGL/Charleston, SC * i *
P: r?«lﬁafe o WAGH/Columbus, GA KMJQHouston-Galveston, TX * 8 i ey o AR
APO/MD: Belinda Parker MD En I.!w PD: Ca MD: Jamal Quarles
§  RONISLEY F/R KELLY “What® 's MD: Sam umce 3 RONISLEY FR KELLY "What®
DAVE HOLLISTER "Tei" OAVE HOLLISTER “Tet” pep DAVE HOLLISTER “Tal"
RON ISCEY F/R KELLY "What" R LIRS A T
WHAV/Charfotte, NC * . .
- Tarri ' WTLC/Indianapolis, IN * .
Pg’“g-{m Ofmmt KRNB/Dallas-Ft. Worth, TX * nwm:/I Bria: waa':m g‘ﬂmﬂs&ex‘iﬁ“
12 AON ISLEY /R KELLY "Whar" DM/PD: Sam Weaver MD: Garth Adams 2 RONISLEY FA KELLY “What"
AVE HOLLISTER “Tell” MD: Rudy V T RON ISLEY F/R KELLY "What" 16 WAYNE WONDER "Lefting”
TOM SCOTT/ANN NESBY “Everything™ No Adds FLOETRY "Yes™ 3 VIVIAN GREEN “Emotionai”

Stations and their adds listed alphabetically by market

KJLH/Los Angela: CA* WOLTMohile, AL *
PDMD; Andrae PD: Stave Crumbley
16 RON |SLEV F/R KELLV"VM MD: Kathy Barfow
No Adds
WRBV/Macon, GA el L)
PD/MD: Lisa Charles 18 RONISLEY /R KELLY “What®

7 RON ISLEY FR KELLY “Wnat®
BRIAN MCKNIGHT “Woulda™

KIMS/Memphis, TN * P by Gl
DMPO: Nate Ball D: Steven Richartso
APD/MD: Eileen Collier aPDl?.Doc-F R "
27 RONISLEYF/R KELLY "What" o Adgs

WHDT/Mmml FL* WYLDNew Oreans, LA *
PD: Derrick Brown OM: Carla Boatner
APDII:? : Karen Vaughn PO/APO/MD: Aaron “A.J.” Apple

No Adds

WRKS/MNew York, NY *

WIMRMilwaukee-Racine, W1 * | b, 1oa Beasiey
PD/MD: Lauri Jones No Adds

26 RON ISLEY F/R KELLY “What®
KINDRED  “Far®

WSVYNorfolk, VA *
PD/MD: Michael Maizone
No Adds

WMCSMilwaukee, W!
OM: Steve Scotl

PD/MD: Tyrene Jackson
10 KEM “Calls”
5 DAVE HOLLISTER “Tel"
RON ISLEY F/R KELLY “What"
TOM SCOTT/ANN NESBY ‘Everything”

WVKL/Norfolk, VA *
DM: Dont London
PD/MD: DC
RON (SLEY FA KELLY What"

WCFB/Orlando, FL * KMJM/St. Louis, MO *
DM/PD: Steve Holbrook OM/PD: Chuck Alins
39 RON ISLEY F/R KELLY “What"
No Adds M “Calls™
WDAS/Philadelphia, PA * WLVH/Savannah, GA
Stn. Mgr./PD: Joe Tambusro PD: Gary Young

MD: Joann Gambie 15 RONISLEY F/R KELLY “What"

5 KLl& JOJO “Moment”
1 RONISLEY PR KELLY “What

WIMXIToIedo OH*

WFXC/Raleigh-Durham, NC * MD Denise
OM/PD: Cy Young 7 RONISLEYFR KELLV what”
APD/MD: Jodi Berry EAVE HOLLISTER

5 DRED *Far
JAHEIM “Womarn’ TOM SCOTY/ANN NESBY “Everything”

WIKIS/Richmond, VA *
PD/MD: Kevin Gardner

BRIAN MCKNIGHT “Woulda®
RON ISLEY F/R KELLY “What"

WHUR/Washington, 0C *
PD/MD: David A. Dickinson
3 AONISLEY F/R KELLY “What"
DAVE HOLLISTER "Ted"
TOM SCOTT/ANN NESBY “Everything”

WVBE/Roanoke-Lynchburg, VA *
PD: Watt Ford
3 RONISLEY PR KELLY “What"
DAVE HOLLISTER Tl
TOM SCOTT/ANN NESBY "Everything™

WMMl/Washinqmn, oc*
PD: Kathy Brown

*Monitored Reporters
48 Total Reporters

44 Total Monitored

4 Total Indicator
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The Truth About
Crossover

Real airplay and format comparisons

Programmers and label folks have spent countless
hours in seminars, hallways and bars debating the rela-
tive merits of country music crossing over to Pop ra-
dio. Some believe that Pop stations playing our hits
hurts, while others think Pop radio is, in effect, run-
ning Country commercials every time they play one of

our artists.

We're not going to engage in that
debate this week. However, we will
offer a few facts about the amount
of music that we're actually talking
about. As you'll see, in the great
scheme of things, there really isn’t
that much country being played on
AC, Hot AC or CHR/Pop radio sta-
tions, and the songs that are being
played come from just a handful of
singers.

AC

The most country hits being
played at any non-Country format
are in the mainstream AC recurrent

category: There are 13 of these °

songs. As you look at the country
songs that fall into the top 500 recur-
rents of AC, keep in mind that
R&R'’s AC chart has different recur-
rent rules than its Country chart, so
you might see some older songs on
this list that would be considered
Country gold under our format’s
current, recurrent and gold policies.
For comparison’s sake, there are 135
in-tab stations contributing airplay
data to this list.

To help put the data in the prop-
er perspective, the No. 1 AC recur-
rent — Enrique Iglesias’ “Hero” —
received 11,592 plays from Jan. 1-
Feb. 26. Other ranks and play totals:
No. 50, 766 plays; No. 100, 42; No.
150, two; No. 158 and above, one
play each.

With this in mind, we see that Lee
Ann Womack’s “I Hope You Dance”
is the leading country crossover on
the AC top 500 recurrent list with
9413 rlays. Next is Lonestar’s “I'm
Already There” at No. 8 with 7,687
plays. Faith Hill has the next two,
placing “The Way You Love Me” at
No. 18 with 5,470 plays and “There
You'll Be” at No. 21 with 4,574 plays.

Diamond Rio’s “One More Day”
is No. 23 with 4437 plays, Kellie
Coffey’s “When You Lie Next to
Me" is No. 26 with 4,163 plays, Car-
olyn Dawn Johnson’s “So Compli-

cated” is No. 54 with 619 plays, Jo
Dee Messina’s “Burn” is No. 85 with
78 plays, Billy Gilman's “One Voice”
is No. 128 with six plays, Trisha
Yearwood's “1 Would've Loved You
Anyway” is No. 143 with four plays,
and The Dixie Chicks’ “Long Time
Gone” is No. 151 with two plays.
Garnering one play from AC sta-
tions are Carolyn Dawn Johnson’s
“Georgia” and The Soggy Bottom
Boys’ “Man of Constant Sorrow.”

In the great scheme
of things, there
really isn’t that
much country being
played on AC, Hot
AC or CHR/Pop radio
stations.

In AC’s gold category, eight
former Country hits are in the top
500. Two of them rank first and sec-
ond. Four of the eight belong to
Shania Twain, and a pair belong to
Faith Hill, including the No. 1 AC
gold song, “Breathe,” with 6,499
plays. The No. 2 song — also a
Country blockbuster — is Lone-
star’s “Amazed,” which isn’t too far
behind Hill at 6,387 plays.

Hanging just below the top 10 is
Shania Twain’s “You're Still the
One” at 3,118 plays. Twain’s other
three songs in the top 500 are “From
This Moment On,” No. 39 with 2,666
plays; “Man! I Feel Like a Woman,”
No. 117 with 1,789 plays; and “That
Don't Impress Me Much” at No. 134
with 1,615 plays.

Rounding out the country songs

in AC’s top 500 gold are Hill’s “This
Kiss” at No. 41 with 4,130 plays and
— here’s a surprise — Kenny Rog-
ers’ “Through the Years” at No. 341
with 716 plays.

For comparison purposes, the
No. 50 AC gold record has 3,833
plays so far this year, No. 100 has
3,121 plays, No. 150 has 2,516 plays,
No. 200 has 2,187 plays, No. 250 has
1,824 plays, No. 300 has 1,608 plays,
No. 350 has 1,324 plays, No. 400 has
1,129 plays, No. 450 has 949 plays,
and No. 500 has 814 plays.

Hot AC

The Hot AC format has only five
country titles on its top 500 recurrent
listand six on its top 500 gold chart.

The most played country song on
the Hot AC recurrent list is Wom-
ack’s “Dance” at No. 58 with 1,871
plays. Following that are Hill's “The
Way You Love Me” (No. 62, 1,759
plays) and “There You'll Be” (No.
102, 286 plays), Jessica Andrews’
“Who I Am” (No. 121, 119 plays)
and Alison Krauss & Union Sta-
tion’s “The Lucky One” (No. 229,
one play).

There are 97 Hot AC stations in
the database. The No. 1 Hot AC re-
current — Vanessa Carlton’s “A
Thousand Miles” '— has 13,615
plays. No. 50 plunges to 2,348 plays,
No. 100 drops to 311 plays, No. 150
falls to 45 plays, No. 200 gets a mea-
ger four plays, and No. 227 and
above get one play. (Remember, the
R&R Hot AC chart operates under
a different recurrent policy than the
Country chart.)

Shifting to Hot AC gold, only six
country songs place in this catego-
ry’s top 500, with Shania owning
three slots and Faith a pair. Hill’s
“Breathe” is No. 104 with 1,409
plays, and “This Kiss” is No. 163
with 1,062 plays. Shania posts “Man!
I Feel Like a Woman” at No. 179
with 987 plays, “That Don’t Impress
Me Much” at No. 211 with 883 plays
and “You're Still the One” at No. 257
with 774 plays.

The lone interloper in this world
is Lonestar, who placed “Amazed”
at No. 306 with 603 plays.

The No. 1 Hot AC gold song is
Matchbox Twenty’s “If You're
Gone” with 4,733 plays. The rest of
the list, with the rank and plays: No.
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50, 2,035; No. 100, 1,439; No. 150,
1,117; No. 200, 910; No. 250, 758; No.
300, 616; No. 350, 525; No. 400, 441;
No. 450, 376; No. 500, 318 plays.

CHR/Pop

CHR/Pop has five country recur-
rents and five country gold songs on
its top 500 lists. The leading coun-
try tune on the CHR/Pop recurrent
chart is Faith Hill's “There You'll Be”
at No. 18 with 355 plays. It's a long
fall to the next country hit, which is
Womack's “Dance” at No. 200 with
257 plays. Next is Hill's “The Way
You Love Me” at 216 and 208 plays,
Andrews’ “Who I Am” at No. 322
and 31 plays and Lonestar’s “I'm
Already There” at No. 330 and 29

plays.

To help put the
data in the proper
perspective, the
No. 1 AC recurrent
— Enrique
lglesias’ “Hero”
— received
11,592 plays from
Jan. 1-Feb. 26.

Once again, it's the Faith and
Shania Show on the CHR/Pop gold
top 500. Twain has three of the five
songs on this chart: “Man!” at No.
360 with 92 plays, “You're Still the
One” at No. 387 with 86 plays and
“Impress” at No. 421 with 79 plays.
Faith has “Breathe” at No. 127 with
360 plays and “This Kiss” at No. 458
with 71 plays.

The CHR/Pop in-tab is 137 sta-
tions. No. 1 on the CHR/Pop recur-
rent list is No Doubt’s “Underneath
It All” at 25,645 plays. Other ranks
and plays: No. 50 plummets to 3,058
plays (talk about pounding the
hits!), No. 100 drops to 1,261 plays,
No. 150, 561; No. 200, 257; No. 250,
109; No. 300,43; No. 350, 21; No. 400,
8; No. 450, 3; No.497 and above, one
play.

Topping the CHR gold list is
Blink-182's “All the Small Things”
with 2,427 plays. Other ranks and
plays: No. 50, 906; No. 100, 437; No.
150, 281; No. 200, 194; No. 250, 151;
No. 300, 120; No. 350, 97; No. 400,
83; No. 450, 73; No. 500, 64.

Recurrent, Gold
Format Comparisons

For those of you who want to
compare the recurrent and gold
plays of the AC, Hot AC and CHR/

Pop stations to Country, here’s some
data:

Country’s in-tab is 163 stations.
Country’s top recurrent — for the
purposes of this exercise, I chose the
most-played Country recurrent that
has not been on the R&R top 50 cur-
rent chart at any time in 2003 — is
Keith Urban’s “Somebody Like
You"” at 26,713 plays. (Urban is ac-
tually the No. 5 recurrent. No. 1 is
Emerson Drive’s “Fall Into Me”
with 36,715 plays year-to-date. It has
spent most of 2003 in the current top
50.)

Other Country recurrent ranks
and plays: No. 50, 5,179; No. 100,
2,437; No. 150, 508; No. 200, 85; No.
250, 33; No. 300, 8; No. 350, 3; No.
370 and above, one play.

Country’s top gold is Brooks &
Dunn’s “My Maria” with 6,442
plays year-to-date. Other ranks and
plays: No. 50, 3,971; No. 100, 3,041;
No. 150, 2,197; No. 200, 1,602; No.
250, 1,155; No. 300, 891; No. 350, 666;
No. 400, 532; No. 450, 435; No. 500,
378.

[ figured as long as we were this
far down the statistical trail, we'd
take a fork to compare the plays be-
tween formats. For instance, AC
played its No. 1 recurrent 11,592
times in the eight weeks between
Jan.1and Feb. 26. That equals about
86 plays per station, which means
that ACs are playing their top recur-
rent an average of almost nine times
per week, per station.

Hot AC played its top recurrent
13,615 times over the same span.
That equates to 140 times per sta-
tion, or an average of 17.5 times per
week, per station.

CHR/Pop’s top recurrent came
up 25,648 times in the eight weeks.
That's 187 times per station, or
slightly more than an average of 23
times per week, per station.

Country’'s top recurrent {again,
using Keith Urban as an example)
aired 26,713 times. That's 164 times
per station, or an average of over 20
times per week, per station.

Comparing the gold frequency
across formats, AC's top gold tune
has played 6,499 times since Jan. 1,
which is 48 plays per station or an
average of six plays per week, per
station. Hot AC'’s top gold tune has
aired 4,733 times since the begin-
ning of the year. That's 49 plays per
station, or an average of about six
plays per week, per station.

Over at CHR/Pop, which doesn’t
exactly depend on gold for anything,
the No. 1 gold song has aired 2,427
times this year, which is about 18
times per station and averages just
over two times per week, per station.

Finally, Country’s top gold song
has played 6,442 times in the last
eight weeks. That's roughly 39 times
per station and an average of almost
five times per week, per station.

The source for all airplay data is Me-
diabase 24/7.
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PArT Two Or A Two-PART SERIES

The Good, The Bad &
The Ugly Of Radio

March 7, 2003 R&R ® 75

CMT’s Brian Philips reflects on the differences between

radio and TV

Until a year and a half ago Brian Philips was known
as the radio guru who helped create unique sounds for
stations such as KPLX (99.5 The Wolf)/Dallas. Now, as
Sr. VP/GM of CMT, he spends some of his time look-
ing at the similarities and differences between the ra-
dio and television industries. “I compare the two jobs
all the time,” he says. And after having had time to
reflect on radio, he’s not completely complimentary.

Philips joins many others who crit-
icize what's being played on Country
radio, saying he finds it too safe.

| “We can’t be passive, because CMT

Tives next door to MTV, VH1 and

ESPN, fast-moving entertainment

“Country radio seems
more about playing singles
that research well — nice
songs that people vote for
in callout research,” he
says. “By definition, those
are not smashes.”

Many radio program-
mers may disagree, though
they will admit they some-
times look for songs that
test well universally and
don't offend anyone rather than songs
with high passion scores from only
half the listeners.

Distinct Difference

There is a distinct difference be-
tween the music priorities of CMT
and the music priorities of radio, how-
ever. “We're looking for active, engag-
ing things,” Philips says. “The more
erergy we infuse the channel with —
a combination of tempo and bold vi-
suals — and the more we crank it up,
the better we da.

Brian Philips

channels. CMT can't be
standing still when you
| tunein”

Philips admits that ra-
dio doesn’t have exactly
the same problem. “Coun-
try radio, by definition, is
a little more passive-driv-
en,” he says. “It's a differ-
ent battle when you are
having to compete with
the other Country station
and you’re both playing the same
tecord 22 times a week.”

Having said that, Philips finds that
what he enjoys most when listening
to radio is similar to what he enjoys
most on his television station. "My
favorite thing in Country radio is
when I hear peaple playing Kid Rock
and Sheryl Crow’s ‘Picture,”” he says.

“Other than The Flameworthy Awards,
the only No. 1 1849 night on CMT was

id Rock and Hank Williams Jr. It was
m‘o. 1 of all cable stations for men 18-24,
which is not a typical country music

ILL ALERT THE MEDIA pebut arﬁ‘ﬁ Jennifer Hanson recently took
some time to meet journalists and talent bmokers in New York City, and she
brought a couple of heavy hitters with her. Seen here are (I-r) EMI North America
€00 Ivan Gavin, Hanson and EMI North America Chairman/CEQ David Munns.

+

demo. When you put star power on, it’s
lightning in a bottle.”

Itis the lure of star power that Phil-
ips believes radio lacks at times. “I
don’t know who any of those artists
are in radio’s top 10,” he says.

Getting A Buzz

Philips contends that he would pro-
gram radio differently today than he
did just a year and a half ago. “If I
were ever to go back to radio, I would
approach things very differently,” he
says. “I have learned so much here,
not only about music television, but
just about entertainment.

“Country radio
seems more ahout
playing singles that
research well —
nice songs that
people vote for in
callout research.
By definition, those
are not smashes.”

“In radio we would always say,
‘Does it deliver ratings, or does it de-
liver revenue? If it’s not tied to those,
why are we spending time on it?" Here
there’s also a value placed on buzz.”

To some extent, Philips believes he
created a big enough buzz with KPLX
to bring in a new audience. Bringing
in new viewers or listeners should be
everybody’s goal, he says. “That’s
why The Wolf cumes what it does,”
he explains.

“Everything 1've ever done is to try
to build a bigger coalition and attract
people who normally wouldn't listen.
It makes the audience for country
music bigger, and it doesn't just serve
the initiated. It's a cume business.”

Cultural Reference Points

The same philosophy applies to his
work in television. “CMT will always
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be country music first, but we need to
entertain with nonmusic program-
ming,” he says. “There are more of
those shows coming on.

“The things we choose, in pilot or
production right now, have to have a
strong music thread running through
them, but they aren’t music-perfor-
mance shows. We're opening it to a
wider audience.”

Philips says that most good stations
try to create a buzz about their morn-
ing shows or enough energy to be-
come water-cooler talk, but he be-
lieves that's taken to a new level with
CMT. “In CMT’s case, we brought in
a whole new audience of 18-49-year-
olds and created a buzz with Cross-
roads,” he says. “It got the critics to
notice. This is a show bringing new
people to the channel.

”Of course were about ratings and
revenue, but the real magic is in the
buzz of MTV’s The Osbouries or the
worldwide domination of Nickelode-
on’s SpongeBob SquarePants. We're out
to create cultural reference points.”

While he doesn’t dismiss his years
of experience in radio, Philips says, 1
learned more in one year here than I
did in 10 years of radio. I feel fortu-
nate that this is an extension of what |
was doing and that it has all these new
aspects to it.”

Key Differences

Philips enjoys working for a net-
waork that he describes as moving at
100 miles per hour all the time and
being indoctrinated into a corporate
culture that asks him to always be
available. “It’s like being a Navy
Seal,” he says.

But he is constantly comparing his
old job to his new one. “There are
some parallels between radio and TV,
butnotas many as I thought,” he says.
So what are the key differences?

Philips believes thatbeing away from
radio has given him new insight into the
advantages it has over other media. “It
takes five people to flip a radio station,”
he says. “When we flipped The Wolf, we
had one great production person, a cou-
ple of DJs and a bunch of CDs. The po-
sitioning was set, and we designed a
new logo, kicked the station off and
threw a party.

“Radio is so simple, and you can
react so quickly. That's the magic of
working with audio. I'm starting to
look at that as the best part of radio.
It's manageable, wide open and al-
lows you to make a personal imprint.”

Philips marvels at how efficiently
radio runs with very few people.
“There’s nothing like radio for a cou-
ple of people to go in and make nec-
essary changes,” he says. “It takes a
small circle of people to hold the keys
to these brands in their hands.”

Television is a very different animal.
“Television takes an army and six
months to bring a show to air,” Philips
says. “And the legal clearances! Radio
uses any audio it wants with reckless
abandon. With television, everybody’s
watching, and they will sue.”

Maverick Attitude
Philips maintains that there is still

“In radio we would
always say, ‘Does it
deliver ratings, or
does it deliver
revenue? If it’s not
tied to those, why
are we spending time
on it?’ Here there’s
also a value placed
on buz.”

a bit of a maverick attitude at cable
channels. “Cable is still like radio in
its flexibility more than it’s like net-
work television,” he says. “If you're
CBS, you commit to buying a season
of episodes, and you hope it will de-
liver a monster rating for you every
Tuesday night at the same time.

“With cable, there’s more of a free
spirit. You can try a thing, and if it
doesn'’t find an audience, you never
run it again. You can read the room
faster in cable.”

It's the creative end of the business
that continues to motivate and capti-
vate Philips. "My favorite moments
are a Crossroads show that works,” he
says. “When you're sitting in the con-
trol room and putting two people
from separate orbits together and ev-
erybody turns, it’s perfection, it’s
magic.

“Those are my favorite moments,
because no two of those shows are the
same, and you never know what you
have until the cameras roll.”

The biggest challenge of his new job
is simply overseeing such a fast-grow-
ing channel. “I'm further removed
from the creative process,” he says.
“I'm probably in it more than people
who are in the creative process would
like me to be, but, make no mistake,
it's a big business, and there are a lot
of human resource issues.”

The good news for Philips is that he
is taking more steps to couple his tele-
vision position with his radio knowl-
edge. “1still talk to as many people in
radio as I do in TV,” he says. “We just
launched the CMT Radio Network
with Westwood One. We have 70 sta-
tions contractually. CMT is on a mis-
sion to get into as many different ar-
eas as we can.”

TALK BACK TO R&R!

Do you have guestions,
comments or feedback regarding
this column or other issues?
Call me at

615-244-8822
or e-mail:
aking@radioandrecords.com
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3 @ DIXIE CHICKS Travelin' Soldier (Monument/ 16001 +844 5733 +322 20 1480
4 3 MARK WILLS 19 Somethin’ (Mercury) 14008 928 4808 355 22  148)0 | ARTSTTULE LAEELS ADDS
1 4 BLAKE SHELTON The Baby (Warner Bros.) 13869 1364 5133 490 18 148/ m‘;“gkl‘[‘g‘t“ ,”"ge YA““ F°’P°"e:‘| ’”)”"‘2”’,‘;’””“’ 1*7'
6 @ JOE NICHOLS Brokenheartsville (Universal Soutt) 13808 +128 4965 +117 18 14D | oot e a7
8 o ALAN JACKSON That'd Be Alright (Arista/ 12339 +852 4306 +305 10 149/0 | GARTH BROOKS Why Ain't | Running /Capitol) 2
7 7 AARDN LINES You Can't Hide Beautiful (RCA/ 11997 1305 4409 474 28  148/0 | SARA EVANS Backseat Of A Greyhound Bus /3C4/ 2
10 €) KENNY CHESNEY Big Star (BN 11705 +1552 4047 +536 9  146/0 | TRACY BYRD The Truth About Men (AL4/ "
13 @  TIMMCGRAW She's My Kind Of Rain (Curt) 0397 +786 335 +217 9 1462 | w:\‘,’:‘sfg:’ye[‘fi‘;‘;dfg,g:;f;,;::””’/c”m/w"””’E"”S”"”’ :g
15 @ MARTINA MCBRIDE Concrete Angel (RCA) 9186 +888 3345 +350 15 146/0 | MARK WILLS When You Think Of Me (Mercury) 1"
n 11 SHANIA TWAIN Up! Mercury) 9173 344 3221 84 12 1400 | TRACE ADKINS Then They Do Capital "
14 @  KEITH URBAN Raining On Sunday (Capita) 8512 +213 3057 +81 12  144j0 | CHADBROCK That Was Us Broken Sow/ 10
12 13 TRACE ADKINS Chrome (Capitol 8087 719 3118 319 22 1380
19 (@ TOBY KEITH Rock You Baby (DreamWorks) 7982 +766 2734 +278 8 1452
17 15  JENNIFER HANSON Beautiful Goodbye (Capital) 7958 28 2940 39 28 1360
18 (D DIAMOND R0 | Believe (Arista/ 7937 +422 2893 +82 13 13 | MOSTt
21 @ CHRIS CAGLE What A Beautiful Day (Capital 136 +922 251 302 15 1398 |Increased Points
16 18  VINCE GILL Next Big Thing (MCA) 7064 1061 2598 430 16  142/0 ToTAL
Breaker Q' DARRYL WORLEY Have You Forgotten (OreamWorks) 6958 +5665 2307 +1851 2 134/79 | annst e wees) A
20 @ DEANA CARTER There's No Limit (Arista/ 6720 4174 2588 456 18 N3O | o e Dreamhoks 5565
23 @ RASCAL FLATTS Love You Out Loud (Lyric Street) 6338 +658 2279 +226 7 13703 | \euuy cHESEY Big Star /BN A‘,’ e
24 @D PHIL VASSAR This Is God (Arista/ 5995 +611 2178 +198 9 130/4 | GARY ALLAN Man To Man MCH/ +1448
22 23 FAITH HILL When The Lights Go Down (Warner Bros.) 5559 .342 1976 -116 15  127/0 | CHRIS CAGLE What A Beautiful Day (apitol +922
25 €@  JEFF BATES The Love Song (RCA/ 4974 +430 1859 +124 9  135/5 | MARTINA MCBRIDE Concrete Angel (04 +888
26 €D RANDY TRAVIS Three Wooden Crosses (Word/Curt/Warner Chrstian) 4709 +688 1560 +216 12 10615 | it EA0N hard e Beh i) o5
27 @ MONTGOMERY GENTRY Speed (Columbia) 4043 +476 1549 +135 9 12213 | GARTH BROOKS Why Ain't | Running (Capital +835
28 @ JESSICA ANDREWS There's More To Me Than You (DreamWorks) 3749 +250 1420 +58 9 122/5 | TIMMCGRAW She's My Kind Of Rain (Curt/ +786
29 @ JODEE MESSINA Was That My Life (Curty 3208 +23 1143 +38 8  113/9 | TOBY KEITH Rock You Baby (reamiorks) +166
30 @ CRAIG MORGAN Almost Home (Broken Bow) 3107 +160 1373 +87 18 9714
31 €D TRAVIS TRITT Country Ain't Country (Columbia) 3059 +536 1071 +176 7 9977
34 @ JIMMY WAYNE Stay Gone (DreamWorks) 2599 +724 875 +216 4 10515
32 €D TAMMY COCHRAN Love Won't Let Me (pic/ 2291 +126 93 +36 8 124 | MOST
35 €D KID ROCK WISHERYL CROW Picture (Lava/Atiantic) 086 +216 597 +70 20 308 |Increased Plays
33 €D PINMONKEY | Drove All Night (BNA/ 1998 +20 800 +16 13 84N " ToTAL
36 €D SAMMY KERSHAW | Want My Money Back /Audium) 1862 +86 764 +43 5 T3 | ARTST TTLE LagELS) INCREASE
41 € GARTHBROOKS Why Ain't | Running (Capitol 1789 +835 624 +309 2 6924 | DARRYLWORLEY Have You Forgotten (reamMorks/ +1851
37 € A TIPPIN FIT. TIPPIN Love Like There's No Tomarrow Lyric Street/ 1578 +48 657 +39 8  74/1 zi’;':‘;fr:;'::; ?3 ;‘:n’ /’%’/ :igg
38 €D STEVE HOLY Rock-A-Bye Heart (Curty 1337 +40 556  +34 4 774 | yaRTiNA MCBRIDE Concrete Angel (L4 350
40 €D ANTHONY SMITH Half A Man Mercury) 1248 +109 526 +47 5 632 | DIXIE CHICKS Travelin' Soidier Monument +322
42 @ JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 1034 +125 450 +48 4  46/0 | GARTHBROOKS Why Ain't | Running (Capitol +309
43 @ BRETT JAMES After All (Arista/ 1007 +111 458 469 3 G1j7 | ALANJACKSON That'd B Aight (drista +305
@  SARA EVANS Backseat Of A Greyhound Bus (3C4) 968 4537 350 +211 1 55a | NS CAGLE What A Beautitl Day (Capto) +2
TOBY KEITH Rock You Baby (DreamWorks/ +278
@® LONESTAR My Front Porch Looking In (BNA/ 814 +564 194 +136 1 37127 | RASCAL FLATTS Love You Out Loud yric Street) +226
48 @  KELLIE COFFEY Whatever It Takes (BVA) 791 +238 329 +102 2 48/9
— @ MARKWILLS When You Think Of Me (Mercury/ 700 +191 330 +130 2 4411
@  KiD ROCK FIALLISON MOORER Picture (Lava/Universal South) 599 +271 179 +92 1 30
45 47  ALISON KRAUSS The Lucky One (Rounder) s 56 18 11 5 np |Breakers
49 (D GEORGE STRAIT The Real Thing /MCA/ 567 +34 89 +17 4 20
) DARRYL WORLEY
@ BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 564 +277 149 +53 1 149 Have You Forqotten (DreamWorks)
¢ RADNEY FOSTER Scary Old World (Dualtone) 558 +86 218 +24 1 211 19 Addsg « Moves 33-19
149 Country reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of Songs ranked by total plays
2/23-3/1. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is
placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R&R R&R Station Playlists have moved to the web.
by eac_h repomnlg station. Songs unreported as adds do not count toward overall t:)tal stations playing a song. Most In;reaseq Points lists the songs with the greatest wegk—to- See all of our monitored reporters at
week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided .
by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the www.radioandrecords.com.
Arbitron Company (© 2003, The Arbitron Company). © 2003, R&R, Inc.

Fantastic moneymaker!
Brand Enhancer!
Attendance Booster !
flﬂl’liﬂn! Teol!

.
@\@&o &

\J.f/"‘:.} "'"_h.,.-

www.americanradiohistorv.com


www.americanradiohistory.com

'f*”‘
? C OUN TRY TOP 50 INDICA TOR LY
“o March 7, zoaa
®
R&R’S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY Most Added
|
LAST THIS | TOTAL +- TOTAL +- WEEKS ON  TOTAL STATIONS/ W rindicatorcom
WEEK WEEK ARTIST TITLE LABEL(S) ‘ POINTS POINTS PLAYS PLAYS CHART ADDS ARTIST TITLE LABEL(S) ADDS
2 o DIXIE CHICKS Tf&\l!!lil]' Soldier /MOIIUIIIEII” 3417 +108 2705 +80 1 73’0 DARRYL WORLEY Have You Forgotten (DreamWorks) 51
1 € GARY ALLAN Man Ta Man (MCA/ 3008 +28 2684 +20 24  72/0 | GARTH BROOKS Why Ain't | Running (Capital 19
5 @ ALAN JACKSON Thatd Be Alright (Arista) 3212 +215 2548 +167 11 75/ | LONESTAR My Front Porch Looking In (BNA/ 14
L TRACY BYRD The Truth About Men (RC4/ 10
4 o JOE NICHOLS Brokenhea1SV|IIe {Universal South) 3088 +79 2474 +61 19 6711 KID ROCK WISHERYL CROW Picture ava/Atiantic 8
3 5  BLAKE SHELTON The Baby (Wamer Bros.) 2961 271 2320 202 18 7000 | ypace ADKINS Then They Do (Capial 8
8 @ KENNY CHESNEY Big Star (B4 2915 +308 2311 +246 8  75/0 | MARK WILLS When You Think Of Me Mercury) §
13 @ MARTINA MCBRIDE Concrete Angel (RCA/ _ 2498 +260 1977 +197 14 74/0 | JIMMY WAYNE Stay Gone (Oreamiorks 5
7 8  TRACE ADKINS Chrome (Capitol) 2058 349 1948 296 23 67/0 :::‘A"Emgs[s“'m" gf’:’g/e ot B A :
.. : acks reyhound Bus
" o KEITH URBAN Raining Or Sunday (Capitol) 2453 +187 1939 +122 13 7510 TRICK PONY A Boy Like You (H2E/ME) 5
17 @) TIMMCGRAW She's My Kind Of Rain (Curty 2434 +266 1911 +215 6  75/0 | TANYA TUCKER Old Weakness (Coming On..) (Tuckertime/Capital) 4
6 11 AARON LINES You Can't Hide Beautiful (C4) 2315 578 1902 -442 30  62/0 | BRIAN MCCOMAS 99.9% Sure {Never..) dyric Street) 4
19 @ TOBY KEITH Rock You Baby (DreamWorks/ 2289 +197 1809 +134 8 74/ | RANDY TRAVIS Thvee Wooden Crosses Word/CurtyWarer Christian) 3
10 13 MARKWILLS 19 Somethin’ (Wercury) 2218 213 1728 183 22 g5 | J0 DEEMESSINA Was That My Lie Curt 3
Ot ercury, ) ) TRAVIS TRITT Country Ain't Country (Columbia/ 3
12 14 SHANIA TWAIN Up! Mercury/ 2209 51 1768 -4 " 68/0 STEVE HOLY Rock-A-Bye Heart (Curt) 3
16 B JENNIFER HANSON Beautiful Goodbye (Capital 2204 +4 1735 14 28  70/0 | AMY DALLEY Love's Got An Attitude (it} (Curty 3
18 O DIAMOND RIO | Believe (Arista/ 2131 +4 1720 +1 15  74/0 | CHRIS CAGLE What A Beautiful Day (Capitol 2
14 17 VINCE GILL Next Big Thing MCA) 2099 135 1671 87 16 69y | JEFT BATES The Love Song (A4 2
21 D  CHRIS CAGLE What A Beautiful Day (Capito) 1862 +93 1495 +78 14 7132 | MoOSTE
20 ) DEANA CARTER There's No Limit (Arista/ 1838 +55 1503 +51 18 7111 | fncreased Points
23 @) RASCAL FLATTS Love You Out Loud (Lyric Street) 1820 +159 1469 +128 6  74)0 ToTAL
22 @ PHILVASSAR This Is God (Arista/ 1807 +82 1440 +65 8  72/0 B'::;Y:T;jo;‘fm o e By 'NCRZA;;
ave You rorgotten {Lreamiyor! +
24 €D  JEFF BATES The Love Song (AC4)/ 1612 4137 1274 +109 7 B9 | conry'BRooKS Why 't | Ruing Capitl R
25 @ JESSICA ANDREWS There’s More To Me Than You (OreamWorks/ 1405 +57 1113 +46 10 68/2 KENNY CHESNEY Big Star (BNA/ +304
27 @ MONTGOMERY GENTRY Speed {Columbia/ 1365 +133 1064 +93 8  64/0 | TIMMCGRAW She's My Kind Of Rain (Curt/ +266
28 @ RANDY TRAVIS Three Wooden Crosses (Word/CurlyWarner Christian) 1359 +138 1089 +104 12  64/3 :ﬁLAA':‘T'JNA‘:: rsc::lTﬂhf F:r;em:\f _A:gz’ /{?f/j/ +§!1ig
. at right (Arista, +
26 26 FAITH HILL When The Lights Go Down (Warner Bros.) 1137 161 BB7 141 14 A%I0 | on e Rock You Bay (Deamiorks a5
29 € JODEE MESSINA Was That My Life (Curty 1038 +106 828 +80 7 593 | \ONESTAR My Front Porch Looking In /BWA) 192
30 @ TRAVIS TRITT Country Ain't Country (Columbia) 990 +84 756 +52 7  48/3 | KEITH URBAN Raining On Sunday (Capital +187
31 @ A TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (Lyric Street/) ~ 930 +100 737 +56 8 450 | MARKWILLS When You Think Of Me Mercury) 175
32 €D TAMMY COCHRAN Love Won't Let Me (Epic/ 907 +83 724 +45 8 461 Most
Debut '
[Debut> Q) DARRYL WORLEY Have You Forgotten (DreamWorks/ 875 +808 767 +703 1 5951 | g ~reased Plays
3¢ €D JIMMY WAYNE Stay Gone (DreamWorks) 728 +117 631 +100 3 545 TOTAL
33 €D JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros,) 634 +15 514 +20 5 392 | sanstrmie v INCREASE
36 €D SAMMY KERSHAW | Want My Money Back /Audium/ 613  +91 510 +75 5  39/1 | DARRYL WORLEY Have You Forgotten cﬂfreamwﬂr/(s/ +7l513
ah ne: GARTH BROOKS Why Ain't | Running [Capitl) +251
o | g
35 35  PINMONKEY | Drove All Night (BNA) 466 68 39] 55 15 2510 | o ey i e
40 € KD ROCK W/SHERYL CROW Picture /Lava/Atiantic) 420 +121 320 +103 2 219 | MARTINA MCBRIDE Concrete Angel (AC4) 197
38 € CRAIG MORGAN Almest Home (Broken Bow/ 415 +58 337 +49 9 222 | ALAN JACKSON Thatd Be Aright Arista +167
43 €D MARK WILLS When Yau Think Of Me (Mercury/ 392 +175 337 +135 2 296 :’A";:m’gVJ;:"‘YE"’“T'L;‘;%"":AL"(%’c’l’”yl t:g;
- . . 4 . n You
@  GARTH BROOKS Why Ain't | Running (Capitol 389 +304 335 4251 1 3219 | Jopy \EmH Rock You Baby (Dreamorks 13
39 @ STEVE HOLY Rock-A-Bye Heart (Curt) 328 +24 261 +22 3 25/3 TRACY BYRD The Truth About Men (RC4/ +129
45 @ BRETT JAMES Atter All (Arista) 324 +128 241 +75 2 245 | RASCALFLATTS Love You Out Loud s Street) +128
| 47 (D SARA EVANS Backseat Of A Greyhound Bus /ACA/ 290 +111 241 +95 2 22/5 | KETHURBAN Raining On Sunday (apita) +122
42 @  KELLIE COFFEY Whatever It Takes (BV4) 289 +70 243 +58 2 251 | JEFF BATES The Love Song /R4 A
ever It Takes RANDY TRAVIS Three Wooden Crosses WardCurt/Warer Chistiar) +104
48 @ TANYA TUCKER Old Weakness (Coming On...) (Tuckertime/Capitol) 250 M 199 +64 2 20/4 KID ROCK WISHERYL CROW Picture ava/Atiantic) +103
41 @ MARK CHESNUTT I'm In Love With A Married... (Columbi) 26 1 200 +2 2 2012 | JIMMY WAYNE Stay Gone (DreamWorks +100
@ LONESTAR My Front Porch Looking In (BNVA/ 222 +192 199 +167 1 2114 ;AO'LAT :‘(’):;‘Ei?aé::::; 3*81\ G;E;:";’"dbﬁjs (REA) +g§
d . pee oimoia, +
.46 @ KID ROCK FIALLISON MOORER Picture (Lava/Universal South] 200 +12 160 +1 12 70 T e o
49 @ ALISON KRAUSS The Lucky One (Rounder/ 156 -1 122 +2 4 1N JO DEE MESSINA Was That My Life (Curt/ +80
44 50 DARON NORWOOD Ir God We Trust (#25/Lofton Creek) 150 65 128 54 14 7)0 CHRIS CAGLE What A Beautiful Day (Capital +78
SAMMY KERSHAW | Want My Money Back (Audium/ +75
75 Country Indicator reports. Songs ranked by total plays for the airpiay week of Sunday 2/23-Saturday 3/1 BRETT JAMES After All (Arista/ +15
© 2003, R&R Inc. PHIL VASSAR This Is God Arista/ +65

Includes year-end charts‘ far all R&R farmats fram

1974 through 2002! Call (310)788-1625 or email
moreinfo@radioandrecords.com

www.americanradiohistorv.com


www.americanradiohistory.com

- COUNTRY CALLOUT AMERICA. sy @Bullseye

78

>
=

o EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 7, 2003
CaLLout AMERICA® SONQ selection is based on the top 35 titles from the R&R Country chart for the airplay week of February 10-16.

TOTAL

ARTIST Title (Label) CLKEALOT  POSITIVE NEUTRAL  FAMILARITY  DisLke  Bury | GALLOUT AMERICAe

DIXIE CHICKS Travelin’ Soldier (Monument) 50.9%  74.6% 120%  94.3% sa%  26% | FMOT SCORES

MARK WILLS Nineteen Somethin’ (Mercury) 37.7%  72.3% 16.0%  96.6% 51%  3.1%

JOE NICHOLS Brokenheartsville (Universal South) 30.6% 67.4% 21.7% 97.1% 6.3% 1.7% 1 assword of the Week: Wyatt

TERRI CLARK | Just Want To Be Mad (Mercury) 309%  64.6% 171%  96.0% 8.9%  54% | Question of the Week: When you

BRAD PAISLEY | Wish You'd Stay (Arista) 29.1%  63.4% 206%  90.3% 34%  2.9% g?te',‘ e

io station, how important 1s 1t to

ALAN JACKSON That'd Be Alrlght /Af/sta/ 257% 63.1% 229% 920% 51% 09% you that you hear older hit songs

JENNIFER HANSON Beautiful Goodbye (Capitol) 294%  62.9% 21.4%  92.3% 51%  2.9% | fromartists like Randy Travis, Al-

BLAKE SHELTON The Baby (Warner Bros.) 346%  620%  194%  949%  83%  5.1% | 2bama Thejudds Restless Heart,
Ronnie Milsap and similar singers

GARY ALLAN Man To Man (MCA) 286%  60.9% 203%  92.6% 86%  29% | andsongs?

MARTINA MCBRIDE Concrete Angel (RCA/ 314%  60.6% 189%  93.1% 8.0%  5.7% Total

. ota

KENNY CHESNEY Big Star (B¥A/ 240%  58.3% 25.1%  92.6% 6.3%  29% | \ery important: 9%

VINCE GILL Next Big Thing (MCA) 254%  58.0% 16.9%  89.7%  103%  46% | Important 42%

KEITH URBAN Raining On Sunday (Capital) 20.9% 55.7% 27.4% 90.6% 5.4% 2.0% ;an taklel them or 1eav; t/hemr 37%

ot really important: 8%
SHANIA TWAIN Up (Mercury) 280%  54.9% 18.0%  937%  10.6%  10.3% | o o al 4%
CRAIG MORGAN Aimost Home (Broken Bow)/ 20.6% 54.3% 21.7% 89.7% 6.3% 1.4%

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 23.7% 53.7% 20.0% 85.1% 8.6% 2.9% P1 _
Very important: 9%

TOBY KEITH Rock You Baby (OreamWorks) 20.3% 53.7% 26.9% 92.9% 10.6% 17% | fmportant: 43%
AARON LINES You Can't Hide Beautiful /RCA) 26.6% 50.6% 28.6% 89.7% 8.0% 2.6% Can take them or leave them: 39%
TRACE ADKINS Chrome (Capitol) 26.3%  50.6% 183%  87.1%  11.1%  7.1% | Notreally important: 6%
s .. . Not important at all: 3%
DEANA CARTER There's No Limit (Arista/ 19.7%  47.4% 32.0% 93.7% 11.4% 2.9%
TIM MCGRAW She’s My Kind Of Rain (Curb/ 21.7%  46.0% 26.6% 83.1% 7.7% 29% | P2
MONTGOMERY GENTRY Speed (Columbia) 17.4%  46.0%  32.9%  88.0% 8.0%  11% ngo‘r‘;ﬁ‘;‘ffzﬂf 20
JEFF BATES The Love Song (RCA/ 16.3%  44.9% 30.9% 86.3%  8.3% 23% | Can take them or leave them: 34%
FAITH HILL When The Lights Go Down (Warner Bros.) 15.7% 44.3% 26.6% 91.7% 16.0%  4.9% | Not really important: 13%
TRAVIS TRITT Country Ain't Country (Columbia) 16.6%  43.4% 26.9%  86.0%  12.9%  2.9% | Notimportantatall: 3%
JIMMY WAYNE Stay Gone (DreamWorks) 12.9% 42.6% 24.0% 76.9% 8.3% 20% | Male
PHIL VASSAR This Is God (Arista/ : 17.1% 39.4% 23.4% 75.7% 8.9%  4.0% ;/ery importan/f: 9%
. ; ' mportant: 44%
SAMMY KERSHAW | Want My Money Back (Audium) 12.0% 38.0% 29.1% 83.4% 13.4% L )
DIAMOND RIO | Believe (Arista/ 13.4% 36.9% 243%  80.6% 16.6%  2.9% | Not really important: 9%
JO DEE MESSINA Was That My Life (Curb) 11.4% 36.9% 29.4% 84.0% 16.6% 1.1% Not important at all: 2%
TAMMY COCHRAN Love Won't Let Me (Epic/ 13.4% 36.0% 32.9% 81.7% 10.9% 20% | Female
CHRIS CAGLE What A Beautiful Day (Capitol) 120%  34.9% 30.0% 79.7% 12.6% 2.3% | Very important: 8%
PINMONKEY Drove All Night (BMG/ 103%  31.7% 260%  708%  11.7%  1.4% | Important:40%
, . 0% 24.6% 76.9% 17.7% 4.6% Can take them or leave them: 38%
JESSICA ANDREWS There's More To Me Than You /OreamWorks) 8.9% 30. : . 1% . Not really important: 8%
RASCAL FLATTS Love You Out Leud (L yric Street) 12.6% 29.7% 26.9% 17.1% 18.3% 2.3% Not important at all: 6%

Total sample size is 400 persons weekly with a +/- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) / Like It A Lot, In Fact It's One Of My Favorites b) |
Like It ¢) It's Okay..Just So-So d) | Don’t Like It e) I'm Tired Of Hearing It On The Radio f) | Don’t Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R&R’s Country airplay chart. The sample is
composed of 400 25-54-year-old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% maie/female ... 1/3 each in the 25-34, 35-44, and 45-54
demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Buliseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence,
Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas
City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas-Ft. Worth, Tucson, Albuguergue, Oklahoma City, Houston-Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno,
Bakersfield, Spokane, WA, Riverside-San Bernardino, Boise, Denver, Monterey-Salinas. © 2003 R&R Inc. © 2003 Bullseye Marketing Research Inc.

Pl

BLAIR GARNER
Country Radio’s #1 Overnight Program

NEWS LEAK o o ) i ) o
Blair Garner didn't let anything interrupt his interview with Brad Paisley on After MidNite!
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& PaelheMusic com: America’s Best Testing Country Songs 12+ New & Active
X RV IEDARSE™ o, For The Week Ending 3/7/03.
— —a MARK CHESNUTT I'm In Love With A Married... (Columbia)
Artist Title (Label) | TW LW Familiarity Burn  TD Familiarity Burn Total Plays: 267, Total Stations: 40, Adds: 3
] o TRACE ADKINS Then They Do (Capitol)
MARK WILLS Nineteen Some'thln /Merz‘urp{ 439 437 99% 29% 432 99% 31% Total Plays: 147, Total Stations: 15, Adds: 11
JOE NICHOLS Brokenheartsville (Umiversal South) 436 429 96% 14% 428 96% 15% ) '
DIAMOND RIO | Believe (Arista) 432 426 9% 8% 422  88% 10% AMY DALLEY Love's Got An Attitude (I... Curt/
GARY ALLAN Man To Man (MCA/ 426 423 96% 19% 416 96% 21% Total Plays: 131, Total Stations: 50, Adds: 47
DIXIE CHICKS Travelin’ Soldier (Monument! 425 422 99% 27% 4.19 98% 27% TRACY BYRD The Truth About Men (RC4/
RANDY TRAVIS Three Wooden Crosses (Wgrd/CurbyWB) 424 417 11% 6% 4.12 67% 7% Total Plays: 125, Total Stations: 19, Adds: 19
TERRI CLARK | Just Wanna Be Mad /Mercary/ 419. 4.18 98% 28% 408 9% 33%
BRAD PAISLEY | Wish You'd Stay (Arista/ 418 417 98%  20% 410  96%  22% ?::gl?y?oﬁ'; Etizlvg;iif;%”k:gdf"%/
AARON LINES You Can't Hide Beautiful (R£4) 416 416  98% 24% 410  98% 26% S e
MARTINA MCBRIDE Concrete Angel (RCA) 414 412 9% 17% 417  95% 1% TANYA TUCKER Qld Weakness... (Tuckertime/Capitol)
CHRIS CAGLE What A Beautiful Day (Capita) 414 405 83% 11% 418 82% 10% Total Plays: 107, Total Stations: 24, Adds: 7
ALAN JACKSDN That'd Be Alright (Arista) 413 4.12 94% 16% 3.91 93% 19%
KEITH URBAR Raining On Sunday (Capitoff | 411 4.22 91% 16% 4.06 92% 16% Songs ranked by total plays
RASCAL FLATTS Love You Out Loud (Lyric Street 410 411 79% 9% 4.15 79% 8% L vy
CRAIG MORGAN Almost Home (Broken Bow) 410 4.06 47% 5% 4.00 46% 6%
TOBY KEITH Rock You Baby (DreamWorks} 409 4.12 85% 9% 3.96 84% 11%
BLAKE SHELTON The Baby (Warner Bros./ i 404 398 98% 37% 387 98% 39%
KENNY CHESNEY Big Star (BV4/ 401 399 93% 19% 405  94% 18% Please Send Your Photos
JO DEE MESS$INA Was That My Life (Curty| 3.96 - 54% 3% 391 48% 4%
JENNIFER HANSON Beautiful Goodbye (Capitol 395 3.76 90% 22% 375 90% 27%
PHIL VASSAR This Is God /Arista/ 393 374 80% 18% 387 78% 15% 1
shots
TIM MCGRAW She’s My Kind Of Rain (Curty/ 392 387 96% 26% 3.96 95% 24% R&R wants your beS't Shap
MONTGOMERY GENTRY Speed (Columbial 380 389 66%  T% 387  66% 7% (color or black & white).
JESSICA ANDREWS There's More To Me Thar You (DreamWorks) 387 372 63% 7% 3.86 65% 8%
JEFF BATES The Love Song (RCA) 385 392 59% 9% 378  B1% 10% Please include the names and titles of
DEANA CARTER Tﬁere} No Limit (Arista/ 382 376 82% 16% 3.78 82% 17% all piCtUTed and Send them to:
VINCE GILL Naxt Big Thing (MCA/ 372 3.6 94% 22% 3.58 93% 27%
TRACE ADKINS Chrome (Capitol) 370 3.78 96% 30% 3.61 96% 32% . A
FAITH HILL When The Lights Go Down (Warrer Bros.) 349 341 95%  38% 347  95%  35% R&R, c/o Mike Davis:
SHANIA TWAIN Up! Mercury) 321 337 98% 45% 325  OT% 44% 10100 Santa Monica Blvd., 3rd Floor,
Total sample size is 658 respondents. Total average favorability estimates are based on a scale of 1-5. (1=dislike very much, 5=like very much). Total famifiarity Los Angeles CA 90067
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the ’
song. Sample cemposition is based on persons 12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once oassed, they can take the
music test based on their format/music preference. RateTheMusic.com results are not meant to replace calfout research. The results are intended to show opinions Ae i i
of participants on the Internet only. Rate TheMusmpis a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling Emal | m d avi S@ rad |oand reco rdS .com
\818-377-5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. )
4 N7 ) N
, Most Played Recurrents
C -0 U -N T R Y
' P i By - ARTIST TITLE LABEL(S) PLAYS
? E A g H BKC K TERRI CLARK | Just Wanna Be Mad Mercury/ 4518
‘ KEITH URBAN Somebody Like You (Capitol/ 2928
TOBY KEITH Who's Your Daddy? (DreamWorks/ 2645
| BRAD PAISLEY | Wish You'd Stay /Arista/ 2624
(Dx=annce,
o ° - ; T RASCAL FLATTS These Bays (Lyric Street/ 2594
* No. I: “The Cowboy Ini Me” — Tim McGraw (second week) GEORGE STRAIT She'll Leave You With A Smile (MCA/ 2579
@YEARS Ac EMERSON DRIVE Fall Into Me (DreamWorks/ 2553
‘ i T O = = SRR
' DIAMOND RIO Beautiful Mess (Arista/ 2183
° . 66 »__ .
No. I: “Round About Way” — George Strait KENNY CHESNEY The Good Stuff /BNA/ 1774
DIXIE CHICKS Landslide (Monument/ 1613
TRACY BYRD Ten Rounds With Jose Cuervo (RCA/ 1495
JOE NICHOLS The Impossible [Universal South/ 1432
KENNY CHESNEY A Lot Of Things Different (BNA/ 1318
DARRYL WORLEY | Miss My Friend (DreamWorks)/ 1297
TOBY KEITH Courtesy Of The Red, White... (DreamWorks) 1176
STEVE AZAR | Don't Have To Be (Till...} (Mercury) 1166
ALAN JACKSON Drive (For Daddy Gene) (Arista/ 1138
GEORGE STRAIT Living And Living Well /MCA/ 1128
1 . TIM MCGRAW Red Ragtop (Curb, 1108
. |: “Mamas Don’t Let ..”” — W, Jennings & W. Nelson (third week) gtop (Curb)
‘ TOBY KEITH My List (DreamWorks) 1081
q 1 J )
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8 JIMMY WAYNE “Gone™
4 TRAVIS TRITT "Country”
3 GARTH BROOKS “Running”

WNCY/Appleton, Wi *
DM: Jeft McCarthy

PO: Randy Shannon
MO: Marci Braun

WKSF/Asheville, NC
DM/PD: Jeff Davis
MD: Andy Woods
7 MARKWILLS “Think"
CHRIS CAGLE “Day”

GARTH BROOKS “Running”
KELLIE COFFEY "Takes"

WKHX/Atlanta, GA *
DM/PD: Mark Richards
MO: Johnny Gray

25 DARRYL WDRLEY Fovgonen
DUSTY DI

WYAY/Atlanta, GA *

OM: Mark Richards

PD: Steve Mitchell

MD: Johany Gray

14 DARAYL WORLEY “Forgatten”

4 TRAVIS YRITT “Courttry”
3 TOBY KEITH "Rock”

WPUR/Atiantic City, NJ *
PDIMD Joe Kelly

7 CHAD BROCK “Us

3 LONESTAR “Front”

1 TRACE ADKINS “They"

TANYA TUCKER “OKd

WIXC/Augusta, GA *

OMPD: “T" Gentry

APD/MD: Zach Taylor
No Adds

KASE/Austin, TX *
PD: Jason Kane
MD: Bob Pickett
5 CHRIS CAGLE "Day”

KUZz/Bakersfield, CA *
PD: Evan Bridwelt

MD: Adam Jeffries

8 CHRIS CAGLE "Day

3 LONESTAR "Front”
TERRt CLARK “Three”

WPOC/Baltimore, MD *
MD: Michael J. Foxx

WTGE/Baton Rouge, LA *
PD: Randy Chase

JIMMY WAYNE "Gone™
A EVANS Greyhound
TRACE ADKINS “They”
WYNK/Baton Rouge, LA *
PD: Paut O
APDMD: Austin James
1 SARA EVANS “Greyhound”
1 MARK WILLS “Think™
AMY DALLEY "Attitude”
WNWN/Battie Creek, Mt
PD: PJ. Lacey
MD: Phil 0'Reilly
4 LONESTAR "Front
WJLS/Beckiey, WV
PO/MD: David Wiltis
11 CRAIG MORGAN “Almost™
11 GARTH BROOKS “Running”

1 KD ROOKGHERYL CROW Prure”
11 TRICK PONY "Boy™

Ms *

PHIL W
JESSICA ANDREWS "M:
1 TRAVIS TRITT “Country”

17 DARRYL WORLEY “Forgotten”

9 DARRYL WORLEY “Forgotten”

DARRYL WORLEY “Forgotten”

13 DARRYL WORLEY “Fov%(;tﬁg"
4 KIDROOKSHERY CROW Prare”

22 DARRYL WORLEY “Forgotten”
AMY DALLEY “Atttude”

5 DARRYL WORLEY “Forgotten”

10 DARRYL WORLEY “Forgetten”
t ASSAR “God”
2

WYRKBuffalo, NY *

PB: John Paul

APD/MD: Wendy Lynn

14 DARRYL WORLEY “Forgotten’

KHAK/Cedar Rapids, 1A
PD: Bob James
MD: Dawn Johason
? MONTGOMERY anmw “Town”
10 TRACY BYRD ‘T
9 JOE NICHOLS * !mpossmbe
/ RANDY TRAVIS “Crosses™
5 BRETT JAMES “After

WIXY/Champaign, IL
PD/MD: R.W. Smith

14 DARRYL WORLEY “Friend”

¢ DARRYL WORLEY "Forgotten”
§ JESSICA ANDREWS “More”
6 JO DEE MESSINA "Lite"

WEZL/Charleston, SC *
PD: T.J. Phillips
MD: Gary Griffin
2 CHAD BROCK "Us"
AMY DALLEY “Afttude”
KELLIE COFFEY “Takes™

WNKT/Charleston, SC *
PD: Lloyd Ford
MD: Mudflap
1 AMY DALLEY “Attude”
SARA EVANS “Greyhound™

WABE/Charleston, WV
OM: Jeft Whiteheat

PD: EdRuhens

14 ALABAMA "

14 GARTH BROOKS Runnmg"
12 LONESTAR “Front”

WKKT/Charlotie, NC *

PD: John Roberts

9 DARRYL WORLEY “Forgotten”
AMY DALLEY “Attude”
TAMMY COCHRAN “Let”

WSOC/Charlotte, NC *
OM/PD: Jeff Roper
MD: Rick McCracken
1 BRIAN MCCOMAS “Sure”
AMY DALLEY "Afttude”
SARA EVANS “Greyhound”
TRACE ADKINS They'

WUSY/Chattanooga, TN *
PD: Clay Hunnicutt
MO: Bill Poindexter

No Adds

WUSN/Chicago, IL *

OM: Tom Rivers

PD: Justin Case

APOMD: Evan Kroft

13 DARRYL WORLEY “Forgotten”
12 BRIAN MCCOMAS “Sure”

1 AMY DALLEY “Aftitude”

WUBE/Cincinnati, OH *
OM/PD: Tim Closson
APD: Kathy 0’Connor
MD: Duke Hamilton

7 TRACY BYRD “Men”
5 BRIAN MCCDMAS ~Sure”

WYGY/Cincinnati, OH *
PD: Dave Stewart
APD/MD Dawn Michaels

KID ROCK/SHERYL CROW " Prture’
5 JESSICA ANDREWS "More”
1 LONESTAR “Front”

WGAR/Cleveland, OH *
PD: Meg Stevens
MD: Chuck Collier
2 JIMMY WAYNE “Gone™
AMY DALLEY "Attitude™

KCCY/Colorado Springs, CO *
POMD: Travis Daily
10 LONESTAR “Front”
7 TRACE ADKINS “They"
2 DUSTY DRAXE “Last
TAMMY COCHRAN “tet"

AMY DALLEY “Atttude’
CHAD BROCK “Us”

KYGO/Denver-Boulder,CO *
PO: Joel Burke
MD: Tad Svendsen

12 KD ROCK/SHERYL CROW “Prture”
4 LONESTAR “Front”

KHK1/Des Moines, 1A *
PO: Jack D'Brien

APD/MD: Jim Disen
No Adds

WYCD/Detroit, MI *

PD: Mac Daniels

APD/MD: Ron Chatman

10 DARRYL WORLEY "Forgotten”
AMY DALLEY "Atttude”
BRETT JAMES “After”

WDJR/Dothan, AL
OM: Jerry Broadway
PD: Brett Mason
APD: The Frogman

11 DARRYL WORLEY “Forgotten
11 GARTH BROOKS "Running”

KKCB/Duluth, MN
PD: Tom Bishop

MO: Pat Puchata
JIMMY WAYNE "Gone’

WAXX/Eau Claire, Wl

PD: George House

MD: Tim Wiison

8 GARTH BROOKS “Running”

6 MARK WILLS "Think”

2 TAMMY COCHRAN "Let”
SAMMY KERSHAW "Money™

KHEY/Et Paso, TX *

PD: Steve Gramzay

MO: Stacie Kaye

16 DARRYL WORLEY "Forgotten™

RETT JAMES “Atter”

BRIAN MCCOMAS "Sure
JAMIE LEE THURSTON “Gane’
JIMMY WAYNE "Gone™

WRSF/Elizabeth City, NC
PD/MO: Randy Gill

12 AMY DALLEY “Afttude™

12 LEANN RIMES "Suddenty”

WXTA/Erie, PA
PD: Fred Horton

25 DARRYL WORLEY "Forgotten”
5 RADNEY FOSTER "Scary’

KEHLEagene-Spnagieid, OR
PD: Jim Davis
MD: Matt James
DARRYL WORLEY “Forgotten”
LONESTAR “Front"
MARK WILLS “Think"

WKDQ/Evansville, IN
PD: Jon Prell
MD: K.C. Todd

No Adds

KVOX/Fargo, ND

PD: Eric Heyer

MD: Scott Winston

DARRYL WDRLEY “Forgotten”
LONESTAR “Fr(

MARK CHESNUT[ “Marned"
STEVE WARINER "Sand”
RENEE MCCRARY “Anget”

[ETRPRPRY)

KKIX/Fayettevitie, AR

PD: Tom Travis

APDMD: Jake McBride

10 DARRYL WORLEY “Forgotten”
8 GARTH BROOKS "Running”

WKML/Fayetteville, NC *
OM: Mac Edwards

PO/MD: Andy Brown
13 EA{\SARYLWORLEV “Forgatten”

APD/MO: Dave Taft
21 TRACE ADKINS “They’
MARK WILLS “Think"

WTQR/Greensboro, NC *
PO: Bilt Dotson
MD: Angie Ward
3 DARRYL WORLEY “Forgotten”
1 KELLIE COFFEY "Takes”
AMY DALLEY "Attitude™

WRNS/Greenville, NC *
PD: Wayne Carlyle
APD: Mike Fariey

MD: Boomer Lee

1 LONESTAR “Front”

1 TRACY BYRD "Men"

1 SARA EVANS “Greyhound”

TERRI CLARK “Three"

WESC/Greenville, SC *
DM/PD: Bruce Logan
APD/MD: John Lantrum

8 OARRYL WORLEY “Forgoten”

WSSL/Greenville, SC *
DM/PD: Bruce Logan

APDMD: Kix Layton

12 DARRYL WORLEY “Forgoften”
3 ANTHONY SMITH "Half”

WAYZHagerstown, MD

PO/MD: Don Brake
4 TRACY BYRD "Men"

WRBTMarrisburg, PA *
PD: Shelly Easton

MD: Joey Dean

22 DARRYL WORLEY “Forgotten’
2 RANDY TRAVIS ‘Crosses™

1 JO DEE MESSINA “Uite”

WCATHarrisburg, PA *
PD: Sam McGuire
MO: Dandalion,
4 DARRYL WORLEY “Forgotten”
1 CHAD 8R
AMY DALLEY Amtude
MARK WILLS "Think”
SARA EVANS “Greyhound”

WWYZMartford, CT *

PD: Jay McCarthy

MD: Jay Thomas

2 CHAD BROCK "Us”

1 KELLIE COFFEY "Takes
MARK WILLS “Think”

KiLTHoustor-Gatveston, TX *
APO/MD: John Trapane
2 DIAMOND RIO "Believe”

KKBQMousten, TX *
OM/PD: Michael Cruise
APD: Johnnie Ray

MD: Christi Brooks

31 DARRYL WORLEY “Forgotten”
26 JESSICA ANDREWS “"More”
12 TOBY KEITH “Rock”

10 JEFF BATES “Song"

WTCRMuntington, KY
PD: Judy Ealon

MD: Dave Poole

10 DARRYL WORLEY “Forgotten”
10 GARTH BROOKS “Running”

5 BRIAN MCCOMAS "Sure”

5 TRACE ADKINS "They"

5 TRICK PONY “Bay”

WORMMHuntsville, AL *
OM/PD: Wes McShay
APO: Stuart Langston
MD: Dan Mwlaln

5 CHR

5 DARRYLWORL ‘Forvot!en

WFMS/Indlanapolis. IN *
PD: Bob Richards

MD: J.D. Cannon

7 DARRYL WORLEY “Forgoften”

1 AMY DALLEY "Attitude”
1 TANYA TUCKER “Old”

4 SARA EVANS “Greyhound”
2 AMY DALLEY “Attitude”

WIVK/Xnoxville, TN *
OM/PD: Michael Hammong
MD: Colleen Addair
9 JESSICA ANDREWS ‘More™
5 JIMMY WAYNE “Gone’
RADNEY FOSTER "Scary”
TRACY BYRD "Men”

KXKC/Lafayette, LA *
PD: Renee Revett

MD: Sean Riley
12 DARRYL WORLEY “Forgotten”

KMOLLatayette, LA *
PD: Mike James
MD: T.0. Smith

STEVE HOLY "Heart'

WKOA/N atayette, IN

POMD: Charlie Harrigan

5 BRIAN MCCDMAS “Sure”

5 DARRYL WORLEY “Forgotten”
5 TERRI CLARK “Three”

5 TRACE ADKINS "They”

5 TRICK PONY “Boy"

5 ERIC HEATHERLY “Begins”

WPCV/Lakeland, FL *
OM: Steve Howard
PD: Dave Wright
MO: Jeni Taylor
1 CRAIG MORGAN "Almost’
1 GARTH BROOKS “Rusning”
AMY DALLEY “Atfitude”

WiDVALancaster, PA *

PD: Dick Raymond

MD: Missy Cortright

7 DARRYL WORLEY “Forgotten”
LONESTAR “Front"
MARK WILLS "Think”

WiTLansing, Mt *

PD: Jay J. McCrae

MD: Chris Tyler

13 DARRYL WORLEY "Forgotten”
4 SARA EVANS “Greyhound”

2 AMY DALLEY “Attituce”

KWNR/Las Vegas, NV *
OM/PO: John Marks
APDMO: Brooks 0'Brian

14 DARRYL WORLEY "Forgotten”
& TRAVIS TRITT “Country”

WEENLaure-Hatestu, MS
PD: Larry Blakeney

MD: Allyson Scott

37 DARRYL WORLEY “Forgotten’
13 KID AOCKSHERYL CROW "Petre’
10 ALISON KRAUSS "Lucky

10 SARA EVANS “Greyhound'
10 TANYA TUCKER "Cld’

WELL L KY *
OM: Barry Fox
PD/MD: Ric Larson

12 DARRYL WORLEY “Forgotten™
JO DEE MESSINA “Life”

WYLKLeengin- Fayetie, KY *
PD: Dale O'Brian
APD/MD: Kart Shanron
10 RANDY TRAVIS "Crosses”
1 DARRYL WORLEY “Forgatten”

KZKX/Lincoln, NE

PD: Brian Jennings

MD: Carol Tumer

22 DARRYL WORLEY “Forgatten”
1 LONESTAR *Front"

1 MARCEL “Tennessee”

KSSN/Little Rock, AR *
PD: Chad Heritage

12 DARRYL WORLEY "Forgotten™

2 GARTH BROOKS “Running”

2 JO DEE MESSINA “Life”
KZLAAos Angeles, CA *
OM/PD: R.J. Curtis
APD/MD: Tanya Campos

5 JOHNNY CASH “Hurt”

JO DEE MESSINA "Lie”

WKIS/Miami, FL *
PD: Bob Barnett
MD: Darlene Evans

3 KID ROCK/SHERYL CROW “Picture”

2 CHAD BROCK “Us”
2 TRACY BYRD "Men"
LONESTAR "Fromt”

WMIL/Milwaukee, Wi *
OM/PD: Kerry Wolfe
APD: Scott Dolphin

MD: Mitch Morgan

3 CRAIG MORGAN "Almost”
STEVE HOLY “Heart”

KEEY/Minneapolis, MN *
DM/PD: Gregg Swetberg
APDMD: Travis Moon
TRACY BYRD “Men”
e
BRIAN MCCOMAS “Sure’
EMERSON CRIVE “Only”

SARA EVANS “Greyhaund”
TRAVIS TRITT "Country '

WKSJ/Mohile, AL *
PO/MD: Bill Black

APD: Steve Kelley
16 DARRYL WORLEY “Forgotten
1 JESSICA ANDREWS More”

KATM/Modesto, CA *
PD: Randy Black
APD: D.J. Walker
MD: Joe Roberts

34 DARRYL WORLEY "Forgotten”
AMY DALLEY “Attitude”

KJLOMonroe, LA

PD/MD: Mike Blakeney

48 DARRYL WORLEY “Forgotten”
KIO ROCK/SHERYL CROW “Pcture™

36 TRACY BYRD "Men

20 GARTH BROOKS ~ Rur-nmg

20 JEFF BATES "Song”
20 LONESTAR "Fron”

—nw
-
23

>?§
Z8R
=
E

KTOM/Monterey, CA *

DM/PD: Jim Dorman
11 DARRYL WORLEY "Forgotten’
4 KELLIE COFFEY “Takes™
2 GARTH BROOKS “Running™
2 SARA EVANS “Greyhound”
DALLEY “Afttude
RHETT AKINS “Love”

WLWiMontgomery, AL
PD: Biil Jones
MD: Dartene Dixon

10 BROOKS & OUNN “Lost"
6 TANYA TUCKER “0id”

WGTR/Myrtle Beach, SC
PD: Johnny Walker

MO: Joey D.

25 DARRYL WORLEY “Forgotten”
15 CRAIG MORGAN “Almost”

10 TRACY BYRD "Men”

WKOF/MNashville. TN *
PO: Dave Kelly
MD: Eddie Foxx
32 DARRYL WCRLEY “Forgotten”
4 KID ROCK/SHERYL CROW “Pcture”
BRETT JAMES “After”
JIMMY WAYNE “Gone™
LONESTAR “Front”
MARK WILLS “Think”
SARA EVANS “Greyhound”

WSIDX{/Nashviile, TN *
PD: Mike Moore
APDMD: Billy Greenwood

AMY DALLEY " Attitude™
TRAVIS TRITT “Country™

WSMMashville, TN *
DM: Kyle Cantrell

PD: Kevin 0'Neal
APD: Frank Seres

KID ROCK/SHERYL CROW "
4 KELLIE COFFEY “Takes™

1 JOHNNY CASH "Hurt”

1 BRAD MARTIN "Days”
AMY DALLEY "Attitude™
DUSTY DRAKE “Last”
LEANN RIMES “Suddenly”

>

CHAD BRDCK “Us™
SARA EVANS “Greyhound”

KHAY/Oxnard, CA *
PD/MD: Mark Hill
DARRYL WORLEY “Forgotten’

KPLM/Palm Springs, CA
PD: Al Gordon
APD/MD: Kory James

17 GARTH BROOKS "Running”
16 MARK WILLS
7 BRETT JAMES "After

7 SARA EVANS “Greyhound”

WPAP/Panama City, FL
PD: Bill Young
MD: Shane Coltins

No Adds

WXBM/Pensacola, FL *

PO/MD: Lynn West
7 DARRYL WORLEY "Forgotten”
GARTH BROGKS “Running”
SARA EVANS “Greyhourd”

WXCL/Peoria, IL

PO/MD: Dan Dermody

23 DARRYL WORLEY “Fargotten”
18 GARTH BRODKS "Running”
18 JILL KNG "One”

18 LEANN RIMES “Suddeny”™

18 LONESTAR “Front”

18 TANYA TUCKER "0lg”

WXTU/Philadelphia, PA *
PD: Bob McKay
APOMD: Cadillac Jack

12 DARRYL WORLEY “forgotten
4 GARTH BROOKS "Running”

KMLE/Phoenix, AZ *

A1 AMY DALLEY "Attitude”

13 DARRYL WORLEY " Forgfmen"
1 MARK CHESNUTT “Marned"

1 GARTH BROOKS "Running”

KNIX/Phoenix, AZ *
PD: Shaun Holly

MD: Gwen Foster
8 DEANA CARTER “Limit"

WDSYPittsburgh, PA *
OM/PD: Keith Clark

APD/MD: Stoney Richards
12 OARRYL WORLEY “Forgotten™
4 BANDY TRAVIS “Crosses”

WPOR/Portiand, ME

Pl: Rick Jordan

MO: Glori Marie

17 DARRYL WORLEY ‘Forgotten”
KID ROCKSHERYL CROW Praue”

KUPL/Portland, OR *
DM: Lee Rogers
PD: Cary Rolte

MD: Rick Taylor
No Adds

KWJJ/Portland, OR *

OM: Bruce Agier

PD: Ken Boesen

APDMD: Craig Lockwood

10 DARRVL WORLEY “Forgotten”
BROOKS “Running”

STEVE HOLY “Heart™

WOKQ/Portsmouth, NH *
PD: Mark Jennings
APDMD: Dan Lunnie

8 DARRYL WORLEY “Forgotten”
1 GARTH BROOKS “Running”

WCTK/Providence, R! *
PD: Rick Everett
MD: Sam Stevens

6 GARTH BROOKS “Running”
4 DARRYL WORLFY “Forgolten”
CROW “Picture

2 KDROXSHERVL
1 LONESTAR “Front”

PO: Chris Keyzer
No Adds

WXXQ/Rockford, IL
OM/PD: Jesse Garcia
MD: Kathy Hess
DARRYL WORLEY "Forgotten”
JOE NICHOLS “Broken”

KNCi/Sacramento, CA *
Dir./Prog.: Mark Evans
APD: Greg Cole

MD: Jenniter Wood

1 BRIAN MCCOMAS "Sure”

WKCO/Saginaw, Mi *
DM/PD: Rick Walker

1 PHIL VASSAR “God"
JEFF BATES “Song"

WICO/Salisbury. MD
PO/MO: EJ Foxx

10 GARTH BROOKS “Running”
10 SARA EVANS "Greyhound”

KSD/St. Louis, MO *

MBO: Mark Langston

7 ALAN JACKSON "Alnght”

2 TIMMCGRAW "Rain”

2 DIAMONC RIO ‘Behieve’
DARRYL WORLEY ‘Forgotten’
JO DEE MESSINA "Life”

WIL/St. Louis, MO *

PO: Greg Mozingo

APDMD: Danny Montana
No Adds

KKAT/Salt Lake City, UT *
PO: Eddie Haskell

12 DARRYL WORLEY “Forgotten”
LONESTAR “Fromt”

BRETT JAMES “After”

MARK WiLLS “Think”

BRIAN MCCOMAS “Sure”
RANDY TRAVIS “Crosses

KSOP/Salt Lake City, UT *
PD: Don Hilton
APD/MD: Debby Turpin
12 AMY DALLEY “Atttude™
2 TERRI CLARK "Three"
LONESTAR “Front”
MARK CHESNUTT "Married”

e w

KUBL/Salt Lake City, UT *

OM/PD: Ed Hill

APD/MD: Pat Garrett

10 DARRYL WORLEY "Forgotten”
ALISON KRAUSS “Lucky”
CHAD BROCK “Us”
RANDY TRAVIS "Crosses™

KGKL/San Angelo, TX

PD/MO: David Hotiebeke

7 TERRI CLARK “Three’

7 TRACE ADKINS “They"

7 TRACY BYRD "Men"

5 DARRYL WORLEY “Forgoften”

KAJA/San Antonio, TX *
OM/PD: Keith Monigomery
APD/MD: Jennie James

No Adds

KCYY/San Antonio, TX *
PD: George Ki

11" DARRYL WORLEY “Forgotten”
KSON/San Diego, CA *
OM/PD: John Dimick
APD/MD: Greg Frey

No Adds
KRTY/San Jose, CA *
PD/MD: Juiie Stevens
APD: Nate Deaton

7 DARRYL WORLEY “Forgotten”
5 TRACY BYRD "Men”
1 TIM MCGRAW “Rain”

GARTH BROOKS “Running”
KKJG/San Luis Obispo, CA
PD: Pepper Daniels

ETT JAMES “After”

BRI

DARRYL WORLEY 1
JOHN M MONTGOME
STEVE HOLY “Heart”

-
“Thang™

6 KDROKSHRNL
JIMMY WAYNE “Gone’

KDRK/Spokane, WA *
DM/PD: Ray Edwards
APD/MD: Tony Trovato

31 DARRYL WORLEY “Forgoften’

2 GARTH BROOKS “Running”

KIXZ/Spokane, WA *
DM: Scott Rusk
PO/MD: Paul Neumann

AMY DALLEY "Afttude”
GARTH BROOKS “Runing”

WPIKX/Springfield, MA *
MD: Jessica Tyler
1 MARK WILLS “Think"
AMY OALLEY “Atttude”

WFMB/Springfield, IL
PD: Dave Shepei

MD: John Spaulding
DARRYL WORLEY “Forgotten
GARTH BROOKS "Running”
LONESTAR “front”
TRACE ADKINS “They”

KTTS/Springfield, MO
DM/PD: Brait Hansen

34 BRETT JAMES "After”
12 MARK WILLS ‘Think”

WBBS/Syracuse. NY *

DM/PD: Rich Lauber

APDMD: Skip Clark

4 TRAVIS TRITT "Country”

2 SARA EVANS “Greyhound”
AMY DALLEY “Atttuge”
LONESTAR "Front"

WTNT/Tallahassee, FL
PD: Kris Van Dyke
MD: Woody Hayes

2 CHRIS CAGLE “Day”

WAaYK/Tampa, FL *
DM: Mike Culotta
PD/APD: Beecher Martin
APD/MD: Jay Roberts
17 DARRYL WORLEY “Fargotten”
3 TRAGY BYRD "Men"
GARTH BROOKS “Running”
LONESTAR ‘Front”

WYUU/Tampa *

OM/PD: Mike Culotta

APD: Will Robinson

MD: Jay Roberts

13 CHAD BROCK “Us”
KIDAOCKSHERYL CROW Fictre’

DARRYL WORLEY “Forgotten

TRACY BYRD “Men”

BRIAN MCCOMAS “Sure’
LONESTAR “Front”

WTHi/Terre Haute, IN
OM/PD: Barry Kent
MD: Party Marty

—om®

1 DARRYL WORLEY "Forgotten”

1 JESSICA ANDREWS "More™
1 JIMMY WAYNE “Gone™
1 SARA EVANS “Greyhound”

4 )
KEAN/Abllene, TX WHWKBinghamton, NY KKCS/Colorado Springs, CO * | KAFF/Flagstaff, AZ WMSl/Jackson, MS * WAMZ/Louisville, KY * WCTYIN_evI London, CT WLLR/Quad Cities, IA-IL * KRAZ/Santa Barbara, CA | WIBW/Topeka, KS
PD: Marisa Bailey PD/APDMD: Ed Wahf PD: Shannon Stone PD: Chris Haistead PD: Rick Adams PD: Coyote Calhoun POMD: Jimmy Lehn . PD: Jim O'Hara PDMD: Rick Barker . PD: Rudy Fgmandu
20 ALAN JACKSON ~Alrigl 21 TRACY BYRD “M | MD: Stix Frankiin MD: Hugh James D: Van Haze MD: Nighirain Lane }é m}:‘omlgal'][:m:{ar MD: Ron Evans . }g mg%gﬁm MD: Stephanie Ly i
20 VINCE GILL "Thing .| 16 DARRYL WQRLEY Forgotten” | "5 TRACY BYRD “Man” 10 DARRYL WORLEY "Forgata | 17 DARRYLWORLEY “Forgoter” | 21 DARRYLWORLEY ‘orgater | 18 SEHONVEMIRESR | 59 RANDY TRAVS “Crosses T e orgaten | 21 DARRYLWORLEY “Forgtten
PR | S | Y| EGeRT | TRMR T THDRELET | Yhmeenem | YRRRRT | BN
I LONESTAR “Front” TAR “Front” “Low” ALY ;
DUSTY DRAKE “last” | 10 TRACY BYRD “Men" ANTHONY SMITH “Half 6 STEVE HOLY “Heart . WTCM,H O.MCW' L
WOMX/Akron, OH * RANDYIRAVS fiosses WCOS/Columbla, $C * 10 TRCK PONY o JIRMY WAYNE “Gone” KLLL/Lubbock, TX WHOENew Orfeans. LA NC* | KSNUSanta Maria, CA mnm alley
MPDMD: Kevin . 7 BRIAN MCCOMAS “Sure” e E/New A . POMD: Tim Brown Dobry-Hunt
OMPOMD: KevinMason | wzzBirmingham, AL < | OM/PD: Ron Brooks 5 BRAD MARTIN “Days” WOIK/Jacksomlle, FL + | OM/PD: Jay Richands PD: Les Acree 0 Lisa/Wckay ot | 20 CHRRYL WORLEY Yot
S STk arribd™ | pryM: Belan Driver MD: Glen Garret O e MD: Kelly Groene e APOMD: Wi Bidtle | 17 DoRAYL WORLEY T2 AMY DALLEY ‘uce
1" DARRYL WORLEY “Forgoter” | 7 DARRYL WORLEY “Forgoter” | WIFBE/Fllnt, M1 * AR, WORLEY Forgar® | 28 DARRYLWORLEY Forgater | "L RRE SR | 1 DARRYL WORLEY “Forgoten 3 AMY DALLEY “Afttude” 11 LONESTAR "Front”
WGNAAIbany, NY * AMY DALLEY “Atiude” 1 JODEE MESSINA "Lie” PD/MD: Steve Duncan ARRYL YOOt | 15 LONESTAR Fron TRAVIS TRITT “Country® L .
OM/PD: Buzz Bri . 26 DARRYL WORLEY “Forgaten” | wiROO/Jacksomville, FL * WCTG/Sarasota, FL * KiIM/Tucson,
D Bl EB::;VB"M" WBWNBloomington, IL :Inmhl{‘Coéumn:uh;w OH QTRA DEA\}LANS Gm' mmu it %D%:Ma:::ﬁ(;}l\l WEMS/Norloik, VA * KOUT/Rapid City, SD PD/MD: Mark Witson PO): Buz Jackson
13 DARRYL WORLEY “Forgatten” :263:3.:’9:"“" D: Dan"E :m TANYA TUCKER 3’129 5 DARRYL WORLEY “Forgatten” API-JIMI;YLaum saring DM: John Shomby PD/MD: Mark Houston mn;rm Black MD.L%TQ&II!%W
o s e 10 40 DEE MESSINA "Lite™ 1 RANDY TRAVIS “Crosses” | Flo WXBO/Jol ¢ . | 1 DARAYL WORLEY "Forgotien” ?'g:ﬁ‘v';'g:; - 20 DARRYL WORLEY “Forgotten MARK WILLS “Think”
! MY WA e CPATMRSI A | DM, Gy Mook POMD By 3 DARRIL WORLEY “oroter” | kgL Reno, NV * WJCL/Savannah, GA SFABMS Dot
" IMMY WAYNE “Gone™ : Gary 3 i * “ 3 ) ’
KBOVAIDug wy o | WHKCBluetield, WY 20 DARRYL WORLEY "Forgotin” | 17 AMY DALLEY “Atice” ,‘{‘,,‘f‘,‘;",f‘:;““;!’"' w OB OM/PD: Tom Jordan POMD: Bil West KVOO/Tulsa, OK *
uerque, PDMD: Doug Dillon WHOK/Columbus, OH * B KD r | 11 GARTH BROOKS *Running” eariGranin . APD: 1) Christy 9 JEFF BATES "Song” | OM: Moon Mullins
PD: Tommy Carrera 20 DARRYL WORLEY “Foioten” | (e by chanien | ake 7 RADNEY FOSTER 9 LONESTAR” Fvom MD: Mel McKenzie WGH/Norfolk, VA : DARRYL WORLEY “Forgotten : 0K
WD: Sammy Cruise 7 JLLKNG D™ : Chartey 7 SARA EVANS “Greyhound™ ALABAMA Y o | "6 v DALLEY “atttuer OM: John Shomty MD: Chuck Reeves APOMD: Scot Woodson
5 TRACY BYRD "Men” 5 BRIAN MCCOMAS "Suwre” | APD/MD: George Woit 4 TRACE ADKINS Tl 2 MONTGOMERV GENTRY “Speed LONESTAR “Front” MD: Mark McKay t KELLIE COFFEV Takes KMPS/Sealie-Tacoma, WA * 9 DARRYL WORLEY “Forgoften
2 GARTH BROOKS “Runnin 5 JOHN M. MONTGOMERY “Thang' AMY DALLEY “Atttude” 1 DIAMOND RID “Befieve™ TERRI CLARK “Three” N AMY DALLEY PD: Becky B 4 RANDY TRAVIS “Crosses
1 SAMMY KERSHAW " Mongy JIMMY WAYNE “Gone” KUAD/Ft. Collins, CO * TRACY BYRD “Men” H s TRAGR ADKNS They : Beoky Brenner 2 TRACEADKNS Trer”
AMDATIEVEAucel KIZN/Boise, ID * ) PD: Mark Callaghan WMTZ/Jehnstown, PA ! 2 MARK WILLS Think" ) . MSDTE"CVYR';m MONTSOUERHEN g osed
¥§§EIE%5KNST-%~ OM: Rich Summers WGS0/Cookeville, TN MD: Brian Gary PD: Steve Walker KiAVMason City, 1A WitKRichmond, VA 2 TRACE ADKINS “They" WWZD/Tupelo, MS
PDMD: Spencer Burke PD: Gator Hamrison No Adds MD: Lara Mosby PDMD: J. Brooks KNFM/Odessa-Midland, TX | PD:JimTice SARA EVANS “Greyhound” | pryapnmn- Paul Stone
KRST/Alb NM <+ | 9 DARRYLWORLEY “forgotten” | MID: Stewart James 6 DARRYL WORLEY "Forgatten™ | 13 DARRYL WORLEY “Forgoten” | ppy. John Moesch 3 CHRIS CAGLE "Day BRI Sk
D ot :?;:xe' GARTH BRO0KS “Runming” DARRYL WORLEY “Forgotten” | WCKT/FL. Myers, FL * | %%EE%EKSX%N&["W 7 LONESTAR "Front” MD: Dan Travis KFRG/Riverside, CA * KRMD/Shreveport, LA * T B e o -Pi.
MD: Paul Baley e GARTH BROOKS "Runing PD: Kerry Babb e {TEXMcAllen, TX * 1 DARRYLWORLEY Fogaten” | ife gﬁdagie PO: Bab Shannon L —
o . ’ N i
5 DARRYL WORLEY “Forgotien” | KQFC/Baise, ID * KRYS/Corpus Christi, TX + | MD:Dave Logan . | KIXQAdoplin, MO PD: Jojo + | MD: Don Jeffrey MD: James Arthony .| 2 TRAVISTRITT “Country”
3 GARTHBROOKS “Runng” | pa: Rich Summers PD: Clayton Allen 10 DARRYL WORLEY “Forgotten” | ppyMD: Cody Carlson MD: Patches KTST/Oklahoma City, OK DR DR Y e g?ngEVh &eﬂLgnﬁovgunen
¢ e roteund” | pay; Lance Tidwell MD: Cactus Lou e 14" ANTHONY SITH “Halr 2 RASCAL FLATTS “Loud” PD/APDMD: Crash 3 RANDY TRAVIS “Crosses” KNUE/Tyler-Longview, TX
MO Coy Mikhals o P il 3 STt e AR D e AbvONLECame | KKS/Shrevegort, LA+ | PDMD: Lamy Kent
KRRV/Alexandria, LA 6 DARRYL WORLEY orgater . :‘% g:v'*e::"n""s T ol el OM: Gary McCoy No Adds
PO/MD: Steve Casey R o ) KPLX/Dallas-R. Worth, TX el o KBEQ/Kansas City, MO * J K0XY/Oklahoma Gity, OK * | WEGFEe-wig A* | PDMD: Russ Winston -
15 DARRYL WORLEY “For i Epﬂﬁgﬁf ™| PD: Paul Williams 3 TR ‘ PD: Mike Kennedy PD: Larry Neal PD: L.J. Smith PD: Brett Sham 6 DARRYL WORLEY “Forgoner | WFRG/Utica-Rame, NY
& 3 Ove' - 5 . A | . . sedi
~ i < " MD: Scott Schuler - “Gone” DM: Don Cristi
AL LU APD: Smokey Rivers WOHKFL Wayne, IN* | MD: T.. McEntire T MCSRAN Ty APOMD: ill Reed MD: Robin James | Poo: Matt Raisman
5 WKLB/Boston, MA * MD: Cody Alan OM/PD: Dean McNeil AMY DALLEY “Atttuce” GARTH BROOKS “Running” 5 DARRYL WORLEY “Forgotten” DARRYL WORLEY “Forgotten”
WCTO/Allentown, PA e : Dean McNei e 9 9 i E DARRYL WORLEY *Forgotten”
oW, PD: Mike Brophey 8 BRIAN MCCOMAS "Sure QMD: Mark Al CRAIG MORGAN “Almost” 5 TRACE ADKINS ‘They' GARTH BROCKS “Runming KSUX/Siou City, 1A ARRYLDRCEY
PD: Chuck Geiger iy 3 TRACY BYRD “Men® APDMD: MarkAllen {ONESTAR “Front” 0 LEANN RIMES "Suddenly” UX/Sioux City, Sl
APDMD: Sam Malone APOMD: Ginny Fogers 2 GARTH BROOKS ‘Rurning WGKXMemphis, TN K(KT/Omaa, NE * PD: Bob Rounds o
AMY DALLEY “Aiuce” AT o | KSCS/Dallas-Fr.Wort, T + | VWA G KFKF/Kansas City, M0 * | PO: Chip Miller PD: Tom Goodwin Wy LA | APDMD: Tory Michaels | KJUGNVisalia, CA
CHAD BROCK "Us” 3 RANDY TRAVIS “Crosses” OM/nterim PD: Ted Stecker 5 PD: Dale Carter MD: Mark Billingsley o PO: Chris D'Kelley 12 TRACY BYRD “Men” PD/MD: Dave Daniels
3 TRACY BYRD "Men" . Chris H KSKS/Fresno, CA APD/MD: Tony St & DARRYLWORLEY "Forgonen” | MD: Craig Allen o1 e DUSTY DRAKE Last" 10 DARAYL WORLEY "Forgotten” | 2 TRACY BYRD'Men”
KGNC/Amarillo, TX 3 DUSTY DRAKE "Last ARO/MD: Ches Huif PD: Mike Petersan 10Ny SIEVeNs .| 2 PHILVASSAR “God 14 QARRYLWORLEY forooten’ | 3 phgan WORLEY fogoter' | 10 GARTHSROOKS umng™ | 1 AMYOALEY Mtouge
' 3 TAMMY COCHRAN “Ler 6 LONESTAR "Front® MD: Steve Montgome 16 DARRYL WORLEY "Forgotten” AMY DALLEY “Atttude 4 LONESTAR "Front” A A YR e 8 TRICK PONY " MARKWILLS “Think”
PD: Tim Butler 2 AMY DALLEY “Atifude” 4 TRACY BYRD "Men" - Steve Wonigomery GARTH BROCKS “Running SARA EVANS "Greyhound” AMY DALLEY "Attnude” e 5 TRACE ADKINS %ney RHETT AXINS “Love’
APD/MD: Patrick Clark 5 MY WAVNE “Cone- 1 TANVATUCKER "0id" 2 RANDY TRAVS “Gosses LONESTAR "Front” ST T Loy
15 DARRYL WORLEY Forgatien” MRS WATRE e ALISON KRAUSS Ly’ TRACY BYRD e WOKK/Meridian, MS WWHKA/Oriando, FL * TANYA TUCKER "0l WBYT/South Bend, IN LAATCER
KAGG/Bryan, TX 5 MARK CHESNUTT "Married” " . PDMD: Scatty Ray PD: Len Shackelford PD: Tom Oakes
WWWW/Ann Afbor. Mi PDMD: Jennifer Allen :IDG?;'/%:?IEM Beach, FL ) . %%;’#:ﬂn;;sngyv L 14 LONESTAR “front” MD: Shatlow Stevens WBEE/Rochester, NY * APDMOD: Lisa Kosti :’D%:alvzf;udwrx
PD: Barry Mardit 20 DARRYL WORLEY “Forgotten’ g - WBCT/Grand Rapids, MI : " .| 9 TRACYBYRD "Men" 3 MONTGOMERY GENTRY ‘Speed” | DM: Dave Symonds 8 TRACY BYRD "Men" : ch
ediat et 50 CARTH BROOKS “Runing: 7 GHARLIE ALLEN “Better OM/PD: Doug Montgomery | 2 DARRYLWORLEY gt o [l . 10 BRETT JAMES "Atte

WMZQ/Washington, DC *

DM/PD: Jefi Wyatt

APD/MD: Jon Anthony

Asst. MD: Shelly Rose

24 DABRYL WORLEY “Forgotten”
J0 DEE MESSINA Life”

TANYA TUCKER "0i¢”

AMY DALLEY "Afttude”

JIMMY WAYNE "Gone”

SAMMY KERSHAW “Money”

WOEZ/Wausau, Wi
PDMD: Jas Catfrey
DARRYL WORLEY “Forgotten”

WIRKWest Palm Beach, AL *
PO: Mitch Mahan
APDMD: J.R. Jackson

15 AMY DALLEY "Atttude”

2 RANDY TRAVIS "Crosses”

2 KELLIE COFFEY “Takes'

1 JOHNNY CASH "Hurt"

BRETT JAMES “After”

—ra

WOVK/Wheeling, WV
PDMD: Jimmy Elliott
DARRYL WORLEY “Forgotten”

KFDI/Wichita, KS *
PO: Beverlee Brannigan

APD/MD: Pat James
RANDY TRAVIS "Crosses™

KZSN/Wichita, S *
DM/PD: Jack Oliver
MO: Dan Holiday

11 DARRYL WORLEY “Forgotten”
3 PINMONKEY “Drove”

WGGYWitkes Barre, PA*
PD: Mike Krinik
MD: Jaymie Gordon
13 DARRYL WORLEY “Forgotten”
10 GARTH BRDDKS “Running”
1 JOHNNY CASH “Hurt"
1 JO DEE MESSINA "Lile”
AMY DALLEY "Attaude”
KELLIE COFFEY “Takes™
SAMMY KERSHAW “Money”

WWQQ/Wilmington, NC
PD: Paul Johnson
2 DARRYL WORLEY "Forgotten”

KXDD/Yakima, WA
PD: Dewey Boynton

MD: Joel Baker
DARRYL WORLEY “Forgotten”
GARTH BROOKS “Runaing”
KD ROCK/SHERYL CROW "Prture”

WGTY/York, PA *
OM/PD: John Petlegrini
APD/MD: Brad Austin

No Adds

H*
PD: Dave Steele

MB: Tim Roberts
4 DARRYL WORLEY “Forgotten

*Monitored Reporters
224 Total Reporters

149 Total Monitored

75 Total Indicator
72 Current Indicator Playlists

Did Not Report, Playlist Frozen (3):
WPSK/Blacksburg, VA
WYZB/Ft. Walton Beach, FL
KLUR/Wichita Falls, TX

www.americanradiohistorv.com


www.americanradiohistory.com
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I N 7 N\
America’s Best Testing AC Songs 12+ Indicator
For The Week Ending 3/7/03 .
9 Most Added
SIXPENCE NONE THE RICHER Don’t Dream It's Over
Artist Title (Label) W LW Familiarity B TD Familiarity B (urlSquintReprise)
rust litle e amiliari urn amilari urn 3 o
: y J NORAH JONES Don't Know Why (Blue Note/Virgin)
PHIL COLLINS Can't Stop Loving You (At 409 411 9% 2% 411 93%  23% JOHN MAYER Your Body Is A Wonderland (Aware/Columbia)
PHIL COLLINS Come With Me (Lullaby) (Face Value/Atiantic)
A 1 . J [} [ 0 0 - =
DARYL HALL & JOHN OATES Forever For \ru U-Watch, 403 4.07 81% 13% 408 83% 14% UNCLE KRACKER Drift Away (7op Dog/Lava/Atlantic)
JOSH GROBAN You're Still You /743/Reprise) 396 392 68% 13% 3.95 68% 14% CHRISTINA AGUILERA Beautiful (RCA/
. CELINE DION | Drove All Night (Epic/
SANTANA F/MICHELLE BRANCH The Gams Of Love (Arista) 393 4.1t 94% 30% 3.95 9% 29% g =2 5
WHITNEY HOUSTON Try It On My Qwn (Arista/
FAITH HILL Cry (Warner Bros.) 377 378 98%  36% 368 98% 41% KID ROCK W/SHERYL CROW Picture (Lava/Atiantic)
JOHN MAYER o Such Thing (Aware/Columbya) 376 380 79% 30% 379 7% 30% AVRIL LAVIGNE Complicated (Arista)
CELINE DION | Drove All Night (£ic/ 372 377 8% 17% 363 B1%  21% LA AV L )
rove ight (Epre, R R d
o ep CHRIS EMERSON Broken Heart (Monomay)
AVRIL LAVIGNE I'm With You (4rista/ 3.72 . 72% 16% 3.69 12% 15% NATALIE GRANT No Sign Of It (Curl)
g
| . . ,’
SHANIA TWAIU ['m Gonna Getcha Good! (MercLry/I0IME) 368 372 94% 34% 368 95% 37% M0 Contlo i hRiouH forouw)
MERCY ME | Can Only Imagine /V0/
0, 0, 0, 0,
DIXIE CHICKS FISHERYL CROW Landslide Wanument/ﬂa/umm;a/ 362 359 96% 38% 369 96% 3% BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia)
VANESSA CARLTON A Thousand Miles (4&M/interscope) 362 364 96% 45% 3.59 96% 49% Recurrents
FIVE FOR FIGHFING Superman {It's Not Easy) (Aware/Columbia 3.6t 3.67 96% 49% 353 979 53%
pe ( 0 / ? h ENRIQUE IGLESIAS Hero //nterscape) 1334
JOHN MAYER Your Body Is A Wonderland (Aware/Columbia) 347 345 80% 28% a5 71% 2% MATCHBOX TWENTY If You're Gone (Lava/Atlantic) 1176
g . NN | Hope You MCA/Universal) 1058
ROD STEWART These Foolish Things () 388 355  75% 23% 358 79% 22% LI RRONA KISk od a1 e
ENYA Only Time (Reprise/ 990
H " 0, 0, 0, 0, N
KELLY CLARKSON A Moment Like This (RCA} 342 353 96% 46% 348 96% 45% DIDO Thankyou Arista) 975
DANA GLOVER Thinking Over (OreamWorks) 337 345 35% 10% 333 36% 10% LONESTAR I'm Already There (BV4/ 960
CELINE DION A New Day Has Come /Epic/ 954
CHRISTINA AGUILERA Beautiful (RCA) 3ia 342 92% 38% 3.35 92% 39% ;
SAVAGE GARDEN | Knew | Loved You (Columbia) 890
REGGIE HAMM Babies /Refugee/Universal) 315 307 33%  12% 310 33% 12% TRAIN Drops Of Jupiter {Tell Me} (Columbia) 836
WHITNEY HOUSTON Try It On My Own Ao 292 ©M% 1% 287 34% 1% H. LEWIS & G. PALTROW Cruisin’ (Holywood) 809
JOHN MAYER No Such Thing /Aware/Columbia) 803
Total sample size :s 271respondents. Total average ﬁal{urahlllty estimates are based on a scale of 1-5. (1=dislike very much, 5=//k? very much).. Total Iam_lllarlty UNCLE KRACKER Follow Me (Top Dog/Lava/Atlantic) 788
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the
song. Sample composition is based on persons |12+. TD = Target Demo (Females 18-34). Persons are screened via the Internet. Once passed, they can take the LEANN RIMES | Need You (Curt) 774
rusic test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions JOSH GROBAN To Where You Are (743/Reprise) 731
of participants on the Internet only. RateTheMusie s a registered trademark of Rate TheMusic.com. The RTM system is available for local radio stations by calling
\813 -377-5300. RateTheMusic.com data is pmﬁﬂen by Mediabase Research, A division of Premiere Radio Networks. j \_ Songs ranked by total plays j
4 N
Reporters |
WYJB/Albany, NY * KXLTBaise, ID * KXBA/Carpus Christi, TX * WAIUFL. Wayne, IN * WTFM/Johnson City, TN * KVLV/McAIIen ™ KMGL/Oldahoma City, OK * KRNO/Reno, NV * KRWM Seatie-Tacoma, WA | KMXZ/Tucson, AZ *
OM: Michael Morgan PD: Tobin Jeffries Ot Audrey Mahkan OM: Lee Tobin VPProg.: Mark E. McKinney PD: Alex Dul PD: Jeff Couch PDMD: Dan Fritz PD: Tony Coles OM: Buddy V.l Arsdale
PD: Chris Holmberg 7 REGIE HAMM “Babies PRAMD: Jason Reid PO: Bart Richards 1 RIC SANDLER “Let” MD: Lity Looaz MD: Steva O'Brien 2 WHITNEY HOUSTON Own” MD: Laura Dane PD: Bobhry Rich
MD: Chad O'Hara Fnuwmcxmsm “Woulda™ MD: Jim Barron BONNIE RAITT “Time BRIAN MCKNIGHT “Woulda™ 2 WHITNEY HOUSTON “Own™ CHRIS EMERSON “Broken” No Adds APIVMD: Leslie Lois
Na Adds WMJX/Boston, MA * BRIAN MCKNIGHT *Wouida" BRIAN MCKNIGHT “Woulda' NATALJE GRANT “Sign” BONNIE RAIY‘T “Time JAMES TAYLOR ‘Grass 4 REGIE HAMM ‘Babees’
PD: Don Keley KV|L/Dallas, TX * NATALIE GRANT “Sgn” SIXPENCE. ‘Dream
KMGA/Albuguerque, NM * APD: Candy OTerry OWAPD: Kurt Johnson WAFY/Frederick, MD WLRQ/Melboumme, FL * . WTVRRichmond, VA * KVKI/Shreveport, LA * WLZW/Utica-Rome, NY
OMFD: Kris Abrams MD: Mark Lawrence 12 CELINE DIOK “Night MD: Normen Henory Schimdt WKYE/Johnstown, PA OWPD: Jeft McKeel KEFM/Omaha, NE OWPD: Bill Canil OM: Gary McCoy PD: Peter Naughton
MD: Jenna James No Adds ] FEGIE HAMM ‘Babees” 9 INDIAARIE "Walk™ PD: Jack Michasis BRIAN MCKNIGHT * Woulda POMD: Steve Albertsen BONNIE RAITT “Time" POMD: Stephanie Huffman KID ROCK/SHERYL CROW “Pcture”
D GLORR Ovev 7 LEANN RIMES “Suddenty MD: Brian Wotfe NATALIE GRANT Sign’ APD: Jeff Larson NATALIE GRANT Sign” AIC SANDLER “Let PHIL COLLINS *Come
NATAL! wEBE/BﬂdgEPDﬂ e QT/UBY‘M oH* 3 UNCLE KRACK{R'DM}' No Adds PHIL CULLINS“CD']; )
it o aenegepo HEL) WKTK/Gainesville, FL* 1 PHIL COLLINS “Come WRVRMemphis, TN * . LGS AL WNSN/Soutn Bend, IN WASH/Washington, DC *
WLEV/AIK A" MD: Danny Lyons D/Promo Dir.; Sandy Colli | POYMD: Les Howard Jacoby PD: Jorry Dean WMGF/Oriando, FL ) e e B e
emown P No Adds Adds BRIAN MCKNIGHT “Wouz WOLRXatamazoo, MI MD: Kramer OM: Chis Kampmeier wLIlFinaroie-Lpehtum VA e & SXPENCE “Drean
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