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Let's Talk About News/Talk 

This week we present R &R's annual News/Talk special, 

in conjunction with R &R Talk Radio Seminar 

2003. In this year's overview News/Talk 

executives, programmers. consultants and 

hosts look at the challenges the format 

faces in the months ahead and answer the 

question What's Good About News/Talk? 

It all begins on the next page. 
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HE BIGGEST TCUR OF '03 BEGINS IN JUNE. FOR MORE INFO CHECK WWW.CHRISTINAAGUILERA.COM 
(*E1) BY SCOTT STORCH For" T 1'161111( VOL ta 117111/1 i (.1 AND ARNANGI.1) BY CHRISTINA AGUILERA AND i . DAWK I MIXE 0 1W TONY MA IATI FOR IWO ( HOPI) !AI l'.1( IN( 

¡It PROtEUCE0i: 'NA Alain t 1:11 T. let )r4 Ii 
I MANAC.I MI N1 MTh n Aimitstrnont I in. IKA 1:10,101; I Nlit I If. A tINfl Q o k to. r Int.1,314011t;1...t., IIMOM MAMM.I MI . ,14..11, MAO .1 I 

.-"t WWW.RCARECORDS.COM 

www.americanradiohistory.com

www.americanradiohistory.com


I N S I D E 

MOTIVATE, DON'T MANIPULATE 
John Parikhal offers hard -hitting insights 
on how to turn fans into loyal- listening 

"stars" in this week's Management/ 
Marketing /Sales section, and that means 
rethinking those typical station contests 
that attempt to elicit atypical listening 
behavior. Consultant John Lund provides 
10 tips to executing great on -air promos, 
while Irwin Pollack tackles the comm n 

business -owner objection "Our custo ers 

don't listen to your station." You also et 

four months' worth of daily events fro 
the RAB's 2003 Promotional Calendar hat 

are sure to inspire sales and promoti 
iideas. 

Pages 1 D -13 

WORDS OF WISDOM 
Veteran records executive Michael Plen 

shares his thoughts on the state of the 

music business in this week's CHR/Pcp 
column. Plen, formerly Sr. VP /Promotion 
at Virgin, weighs in with observations 
about and possible solutions for the 

troubled music industry. 
Pa 52 

DIR/POP 
J. LOPEZ f/LL COOL J All I Have (Epic) 

CHR/RHYTHNIC 
50 CENT In Da Club (Shady /Aftermath /Interscope) 

URBAIN 

50 CENT In Da Club (Shady /Aftermath /Interscope) 

URBAN AC 

SYLEENA JOHNSON Guess What (Jive) 

COUNTRY 

DIXIE CHICKS Travelin' Soldier (Monument) 

AC 

DIXIE CHICKS Landslide (Monument/Columbia) 

HOT AC 

AVRIL LAVIGNE I'm With You (Arista) 

SMOOTH JAll 
BONEY JAMES Grand Central (Warner Bros.) 

ROCK 

3 DOORS DOWN When I'm Gone (Republic/Univer $ aI) 

ACTIVE ROCK 
SEETHER Fine Again (Wind -up) 

ALTERNATIVE 
RED HOT CHILI PEPPERS Can't Stop (Warner Bras ) 

TRIPLE A 
COLDPLAY Clocks (Capitol) 

CHRISTIAN AC 
STEVEN CURTIS CHAPMAN All About Love (Sparrow) 

CHRISTIAN CUR 
SWITCHFOOT More Than Fine (Sparrow) 

CHRISTIAN ROCK 
38TH PARALLEL Hear My Cry (Squint/Curb/WB) 

CHRISTIAN INSPO 
GO FISH Savior (lapop) 

SPANISH CONTEMPORARY 
RICHARD ARJONA El Problema (Sony Discos) 

TEJANO 
KUMBIA KINGS... No Tengo Dinero (EMI Latin) 

REGIONAL MEXICAN 
LIMITE Papacito (Universal) 

TROPICAL 
INDIA Sedúceme.(Sony Discos) 

ISSUE NUMBER 1494 

All Sides Get Their Say 
At FCC's Field Hearing 
By Joe Howard 
R&R Washington Bureau 
jhoward(vradioandrecords. corn 

RICHMOND - Industry 
leaders, regulators and av- 
erage citizens all 
braved yet an- 
other East Coast 
snowstorm on 
Feb. 27 to spend 
a day hashing 
out the many di- 
vergent view- 
points on the 
subject of me- 
dia- ownership 
limits. At the 
FCC's only offi- 
cial public hear- 
ing on the issue, 
all five commis- 
sioners held 
court while ac- 
tivists dressed in 
flannel sat alongside suit - 
clad industry executives 
and anyone with a view- 
point was invited to step up 
to the mike. 

Kicking off the six -hour 

hearing, FCC Chairman 
Michael Powell told the 
crowd that while he's "enor- 
mously pleased" that the 
FCC has received thousands 

of comments 
about how it 
should proceed, 
it's sometimes 
hard for people 
to realize how 
much is in- 
volved in the 
rules review. 

Pointing to legal 
considerations 
of following con- 
gressional man- 
dates, he noted 
that the Telecom 
Act of '96 directs 
the FCC to as- 
sume a rule is no 
longer necessary 

and then challenges the 
agency to prove otherwise. 

Further, Powell said, the 
courts have struck down every 
media -ownership limit that 

FCC See Page 51 
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What Do Listeners Want 
To Hear On Talk Radio? 

Paragon Media Strategies recently surveyed 408 radio listen- 
ers to determine the topics they'd be intrested in hearing on Talk 

radio, among other things. The results appear below. Of those sur- 
veyed, 44% considered themselves to be frequent listeners of Talk 

radio and 56% occasional listeners. The full report, including com- 
parative tracking numbers from Paragon studies done in 1997 and 
2000, can be found at www.paragonmediastrategies.com. 

Topics/ 
Issues 

Very 
Interested 

Somewhat 
Interested 

Not At All 
Interested 

Medical, health, fitness 33% 50% 16% 

Social, political 32% 52% 15% 

Personal finance, career advice 25% 47% 28% 

Politician/candidate interviews 20% 44% 35% 

Sports 19% 35% 45% 

Personal relationships/sexuality 10% 42% 47% 

Source: Paragon Media Strategies 

Root Makes Qantam Leap 
Osborn's group gets 26 stations for $82 mil. cash 

Frank Osborn's upstart ra- 
dio company, Qantum Com- 
munications, is buying out the 
Root family's stable of 26 sta- 
tions in an $82 million cash 
deal announced late Tuesday. 
The deal will bring Qantam's 
radio holdings to 29. 

Qantum CFO Mike Mangan 

QANTAM See Page 51 
Osborn Savadove 

HBC -Univision Awaits FCC OK 
Merger receives approval from DOJ, shareholders 

By Adam Jacobson 
R&R Radio Editor 
ajacobson@radioandrecords.com 

Hispanic Broadcasting and 
Univision cleared three hur- 
dles to their merger last week, 
as the Department of Justice 
and both companies' share- 
holders gave their respective 
blessings to the $3.5 billion 

What's Good About News/Talk? 
A look at the format through the eyes of those on its front lines 
By AI Peterson 
R&R News/Talk/Sports Editor 
apeterson ®radioandrecords. com 

Let's face it, in recent 
months radio in general and 
Talk radio specifically have 
taken quite a few hits from 
other media. Negative pub- 
licity about hosts going over 
the line and attacks on the 
format and some of its most 
successful hosts by several 
of America's highest rank- 
ing political officials can 
make it easy to lose sight of 
just what a great business 
we all get to work in each 
and every day. 

That's why this year's 
News /Talk special issue is 
devoted to an in -depth dis- 
cussion of what's good 

about News /Talk radio to- 
day. We've asked some of 
the format's bright- 
est and most suc- 
cessful individuals 
to comment on why 
they believe News/ 
Talk radio is a great 
business in which to 
work in 2003. 

From GMs and 
programmers to on- 
air talent, network 
and group execu- 
tives and consult- 
ants, this special issue is a 
mosaic of spoken -word ra- 
dio. It is intended to remind 
all of us of the many small 
parts and the many talented 
people that, combined, 

make up the big picture of 
what today's News /Talk ra- 

dio is really all 
about. 

While each of 
our contributors 
offered his own 
specific thoughts 
from the perspec- 
tive of the job he 
does each day, all 
answered a group 
of similar ques- 
tions: How has 
your job changed 

for better or worse in recent 
years? What are the greatest 
challenges we will face in 
the year ahead? What makes 

1. See Page 21 

Pet erson 

deal. Subject to FCC approval, 
the companies expect to close 
the merger by March 14. 

The DOD's green light came 
with conditions, however. The 
agency said it would not object 
to the deal as long as Univision 
reduces its 27% stake in Entra- 
vision to no more than 15% 

HBC See Page 15 

Steal Steps Up 
To Emmis VP/ 
Programming 

Jimmy Steal 
has been chosen 
to oversee local 
programming ef- 
forts at all of 
Emmis' 21 U.S. - 
based radio sta- 
tions. Steal, who 
previously 
served as Emmis' 
Regional VP/ 
Programming, will now hold the 
VP /Programming position last 
held by Rick Cummings, who 
rose to Emmis Radio President 
in December 2001. 

Since July 2001 Steal has di- 
rected the programming for 
CHR /Rhythmics KPWR (Po- 
wer 106) /Los Angeles and 
KKFR /Phoenix and held over- 
sight duties for Country KZLA/ 

STEAL y. See Page 16 

Steal 
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We all use this strange word when we have a bad book -- or when a competitor has a 
good one. Anyone in radio knows the difference between a fluke and a trend, right? 

For the eighth year in a row, Billboard Magazine has recognized Zapoleon 
Media Strategies as the #1 Hot AC and #1 Top 40 consulting firm in the radio 
industry. Eight consecutive years is not a fluke; it is a trend. 

Zapoleon Media Strategies' client list includes some of the most successful radio 
stations in the country. This is not a fluke either. We credit our association with our 
winning list of clients for our recognition. We like to work with winners. 

If you would like to see what the winners in the radio industry are doing, go to 
wwwzapoleon.com and click the link that says "client list" to see the winners that 
helped us be a success. You can also click the "original articles" link for some free 

marketing tips to see how we think about programming issues. 

ZAPOLEON 
MEDIA S T R A T E G I E S 

(281) 980-3665 www.zapoleon.com 

www.americanradiohistory.com
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Radio Revenue Sees 6% 
Growth In January 2003 
National dollars soar as local sales pace slows 

By Jeff Green 

R &R Executive Editor 
jgreen ®radioandrecords. coin 

Continuing the growth shown 
throughout most of last year, radio- 
station revenue improved 6% from 
January 2002 to January 2003. Na- 

tional dollars advanced a robust 
20% - the fifth straight month of 

at least 20% year -to -year increases - while local sales increased 3 %. 

Although the gain in local rev- 

enue marked the 11th straight 
month of local business growth, it 

was the smallest year -to -year in- 

crease since last June. The local pace 

has slowed for the fourth consecu- 
tive month: September 2002's local 

business peaked at 14% ahead of 

2001's troubled fourth quarter, then 
October 2002's local revenue was 
up 10 %, November was ahead 7 %, 

and December rose 4 %. 

Consequently, the overall monthly 
ar- to-year revenue -growth picture 

s also declined steadily, from a 17% 

crease last September to the current 
6 0, which matches the growth rate 

dio delivered for all of 2002. 

The new January figures are con - 

s'stent with 2003 projections fore- 

st by RAB President /CEO Gary 
F ies at the RAB2003 Conference 
1, st month. "The strong revenue 
growth we have seen for a year 
n w in radio is in direct relation to 

the medium's unparalleled resil- 
iency," he said. 

" LVhile the geopolitical climate has 

created an uncertain environment, 
radio's base in the local marketplace, 

its broad spectrum of advertising cat- 

egories and its ability to react quickly 

ha%c positioned the medium well for 

continued acceleration." 

SBS's `La Sabrosa' Bows In L.A. 
Longtime simulcast partners 

KFSB & KFSG/Los Angeles, which 

Foursquare Church had been oper- 
ating via an LMA for 1 1/2 years 

until returning control to Spanish 
Broadcasting System last weekend, 
flipped on Saturday to a nontradi- 
tional Tropical format as "La 
Sabrosa 93.5" under the new call 

letters KZAB & KZBA. 

The stations, whose playlist in- 

cludes cumbia, merengue, punta, 
soca and salsa, seem to target 
L.A.'s vast number of Central 
American and South American lis- 

teners, who, until now, have not 
had a station that catered to them. 

SBS said KZAB is awaiting FCC ap- 

proval for a transmitter relocation 

that will increase its coverage by 
néar(y 1 million people. 

SBS President /CEO Raul Alarcon 

said, "La Sabrosa 93.5 will comple- 

nient our existing FM cluster, Re- 

gional Mexican KLAX (La Raza 97.9) 

and Spanish Contemporary KXOL 

(El SDI 96.3), giving SBS three distinct 

and differentiated music formats to 

better serve L.A.'s Latino audiences 
and the advertisers that target their 
dynamic purchasing power." 

SBS VP /Programming Bill Tan- 

ner told R &R that a new staff has 
been hired and that WRMA /Miami 
PD German Estrada, SBS National 
PD Pio Ferro and SBS /Los Angeles 
P5 Fernando Perez are all deeply 
irvolved in the new format. 

WW1: Simulcasting Audio May 
Violate Affiliation Agreements 

The Country column in R &R's Feb. 

14 issue offered tips from programmers 

on preparing music- oriented stations 

for news coverage when and if war 
erupts. Suggestions included simulcast- 

ing your music FMs with your news 

AMs or taking news feeds from local or 

cable TV. However, in a letter to affili- 

ates, Westwood One VP/News Bart 
Tessler points out that simulcasting 
audio may very well be a violation of the 

affiliations agreement. 

In an effort to alert all stations to this 

issue from a syndicator's perspective, 

Westwood One has asked R &R to print 
Tessler's letter: 

Westwood One news services in- 

clude CBS News, CNN News, 
CNN Headline News, Fox News, 
BNC Radio News, Spectrum and 
Westwood One News. To ensure 
that the news you deliver to your 
listeners is used properly and is ap- 

propriately protected, it is impor- 
nt that you are an affiliate of a 

estwood One news service before 
u ' ' ing that service for broadcast. 

Westwood One has exclusive 
ri hts to the branding, audio, TV si- 

ulcast and text services of CBS, 

C N, Fox, NBC, Spectrum and 
estwood One radio news ser- 
ces. Each radio station must have 

it own affiliation (through West- 

wood One) to utilize any of these 
news products. Audio from a con- 
tract affiliate may not be simulcast on 
nonaffiliated stations at any time, 
including during breaking news cover- 

age. Contracted affiliates may not 
"lend" the service to a co -owned 
station. 

Additionally, no audio or other 
information obtained from any 
Westwood One news service may 

WW1 See Page 16 

dR NEWS 

STILL THE BOSS Sony Music Entertainment threw a Grammy party for its 

artists and executives after the Feb. 23 awards show. The gala, which took place 

at New York's Hammerstein Ballroom, celebrated Sony Music's 20 Grammy 

wins this year. Seen here (l -r) are E Street Band member Patti Scialfa, Columbia 

artist Bruce Springsteen, Columbia Records Group Chairman Don lenner, 

producer Brendan O'Brien and Robin O'Brien. 

Arbitron, Nielsen Agree 
To Expanded PPM Deal 
By Adam Jacobson 
R&R Radio Editor 

ajacobson ®radioandrecords. con 

Nielsen Media Research on Tuesday agreed to increase its involvement 

in a joint research program with Arbitron that's designed to evaluate the 

Portable People Meter. 

The two companies are exploring the feasibility of using the PPM for 

radio- and TV- audience measurement, the latter of which is of concern to 

Nielsen. The new pact between the companies gives Arbitron an impor- 

tant financial boost, because Nielsen agrees to increase its funding and 

commitment of resources for PPM development. 
Arbitron President /CEO Steve Morris said the agreement gives Nielsen 

"a more active role in examining the outstanding methodological issues 

that we both agreed to address to make the PPM a more effective data - 

collection tool." 
Nielsen President /CEO Susan Whiting noted that her company will 

assist in evaluating methods for improving response rates in the PPM 

sample, assessing its audio capabilities and analyzing results using both 

Nielsen's current metering system and the PPM in the same sample 
homes. 

Nielsen and Arbitron hope to release initial results of these new tests 

by this fall. 

Barsky Becomes OM /Morning 
Host At WPTP /Philadelphia 

Paul Barsky, a veteran of Phila- 

delphia morning radio who entered 
the scene in 1982 as the wakeup 
host at former CHR WCAU -FM, 
has inked a five -year contract as 

OM /morning host with Beasley's 
'80s WPTP (96.5 The Point) /Phila- 
delphia. 

Barsky reports to PD Chuck Tisa 

and, ultimately, GM Dave Don- 
ahue, who said Barsky has been "a 
legend in Philadelphia for nearly 
two decades, and his sense of hu- 
mor and great social responsibility 
will make great additions to 
WPTP" 

Beasley President /COO Bruce 
Beasley said, "Philadelphia is a leg- 

endary radio market, and in the 
two years since we launched The 
Point, we have added to that legacy 

by building a popular home for '80s 

hits. 
"Bringing a Philadelphia radio 

tradition like Barsky on board al- 

lows us to build on that founda- 
tion and bring our listeners and 
advertisers one of the most com- 
pelling on -air personalities to have 
emerged from this market. We 

happily welcome Barsky to the sta- 

tion and look forward to the excite- 

ment he and his team can bring to 

mornings in Philadelphia." 
After departing WCAU -FM in 

1985 for similar duties at WLS -FM/ 
Chicago and, later, a stint as KRBE/ 

Houston's morning host, Barsky re- 

turned to Philadelphia in 1993 for 

the wakeup slot at WPLY /Philadel- 
phia. He most recently handled 
mornings at WMMR /Philadelphia. 
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Lynch Debuts 
Sports /Talker 
`Mighty 1090' 

After weeks of speculation by 

San Diego media watchers, newly 
formed Broadcast Company of the 

Americas - headed by President/ 
CEO and veteran San Diego broad- 

caster John Lynch - debuted a 

new Sports /Talk format on Tues- 

day on 50kw XEPRS-AM/Tijuana- 
San Diego. 

With a lineup consisting mostly 
of former hosts from crosstown 
Sports /Talker XTRA -AM, "The 
Mighty 1090" will primarily target 
San Diego sports fans, but XEPRS's 

huge signal - once home to the 
legendary Wolfman Jack - reaches 
north to Los Angeles and well be- 

yond. 
The move marks the second time 

that Lynch, who will serve as GM 

of the new station, has fired up a 

Sports radio station from south of 

the border. He introduced Sports/ 
Talk to San Diego in 1978 on XTRA- 

AM as the flagship station of his 
Noble Broadcasting Group, an 18- 

station chain that he ultimately sold 

to Clear Channel Radio. Since then 
he has been involved in a number of 

broadcast and other business ven- 
tures, including heading up the now 
defunct Catholic Radio Network. 

Lynch says his decision to launch 
a new locally programmed Sports/ 
Talker came after Clear Channel's 

XEPRS See Page 51 
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Emmis Buys Majority Stake 
In Austin Cluster 
Smulyan says TV spinoff will be delayed 
By Joe Howard 
R &R Washington Bureau 
¡howard&radìoandrecords.com 

arch wasn't the only thing coming in like a lion this 
week: Emmis Communications made two major state- 
ments on Monday, first announcing its entry into a new 
radio market, then saying that there will be a delay in 
its long- discussed plans to spin off its television assets 
into a separate company. 

Emmis has agreed to purchase 
50.1% of a six -station Austin clus- 
ter - Oldies KEYI -FM, Triple A 
KGSR -FM, News /Talk KLBJ -AM, 
Rock KLBJ -FM, Alternative 
KROX -FM and CHR /Rhythmic 
KXMG -FM - from Sinclair Tele- 
cable for approximately $105 mil- 
lion in cash. 

While Sinclair and LBJ Broad- 
casting have owned five of the sta- 
tions through a partnership since 
1997, under the new deal Emmis 
and Sinclair will co -own all six, 

with Sinclair bringing KEYI into 
the partnership. 

With the deal Emmis will take 
over daily operation of the sta- 
tions, which Sinclair has been run- 
ning since 1997. Sinclair will have 
board representation in the part- 
nership and retain a 49.9% inter- 
est, but the agreement gives Em- 
mis the option to buy Sinclair 's 
stake in about five years. 

Emmis CEO Jeff Smulyan said 
the Austin acquisition won't have 
a material impact on the compa- 

ny's debt leverage. In 2002 the 
Austin cluster had net revenue of 
approximately $23.5 million and 
cash flow of approximately $9.7 
million. 

Emmis To Delay 
TV Spinoff 

Although he has said the com- 
pany was looking at a summer- 
time spin of its television assets 
into a separate business, Smulyan 
told investors at the Bear Steams 
Media Conference in Palm Beach, 
FL on Monday, "We are putting 
that idea on hold." 

Noting that weak capital mar- 
kets and geopolitical risks con- 
tributed to the decision, Smulyan 
said, "If we incurred the costs of 

EMMIS See Page 6 

Training to Help You Grow Your Business 

Ave Traini 

\YOU Ne d 
g When 
It 

Web Convenience Plus Personal Guidance 
Get the interaction and flexibility of on -site training with 
the convenience of a Web training session -check out 
the new live interactive training at ArbitronTraining.com. 

See demonstrations in real time 
Ask questions and interact with Arbitron's 
professional trainers 
New sessions every week 

No waiting for trainer visits, no juggling schedules just 
information to help you tell your story to advertisers and 
make more money. To check out this week's live sessions 
go to Live Web Training at www.ArbitronTraining.com! 

...Aditrom )/À 
teaming 

Boost Your Skills with 
Sessions On: 

Taking dollars from newspaper 
with Maximi$er® 

Adding power to your 
presentations 

Prospecting with qualitative data 

Positioning your station to the 
best advantage 

How to break out the book -for 
PDs only 

And a lot morel 

® 2003 Arbitron Inc. MaximiSer® is a 
registered mark of Arbitron Inc. 

www.ArbitronTraining.com 

BUSINESS BRIEFS 
Radio Unica Makes Bond Interest Payment 

Radio Unica on Feb. 28 made a $9.3 million interest payment on 
its 11.75% senior discount notes due 2006, avoiding a possible 

default. In January R &R reported that the company had decided not 
to make the payment on the original due date, Feb. 3, and would in- 
stead use the 30 -day grace period to meet with bondholders. Had Ra- 
dio Unica not made the payment, the entire $158 million principal 
amount on the bonds, plus accrued interest, could have been declared 
due immediately. 

Guild: Advertisers Have Adjusted To Uncertain Times 
Speaking Tuesday at the Bear Stearns Media, Entertainment & In- 

formation Conference in Palm Beach, FL, Interep CEO Ralph 
Guild told investors that advertisers have adjusted to the ever- chang- 
ing economic and political climate and suggested that if a war with Iraq 
erupts, advertisers likely won't react by canceling ads. He said adver- 
tisers learned after 9/11 that simply pulling spots can significantly hurt 
business and that they should instead make adjustments like tweak- 
ing ad copy and remaining sensitive to content. 

Further, he believes that while advertising may be forced off the air 
for a few days if war erupts, most advertisers will resume their regular 
schedules after that period. He also cited a study from the Gulf War 
that said consumers support companies that continue to run advertising 

Continued on Page 6 

R &R Stock Index 
This weighted index consists of all publicly traded companies that 

derive more than 5% of gross earnings from radio advertising. 
Change Since 

2/28/02 2/21/104 228/0.4 228/02 22//03 -228/03 

R &R Index 235.82 195.07 194.11 -17% -0.5% 

Dow Industrials 10,106.13 8,018.11 7,891.08 -22% -1.6% 

S &P500 1,106.73 848.17 841.15 -24% -1% 

SBS Sees Strong Q4 
Despite Loss 
Double -digit revenue growth for Saga; 
outdoor writedown impacts NextMedia 

panish Broadcasting System experienced a loss of 
$2.1 million, or 3 cents per share, in Q4 2002, a decline 
from Q4 2001's loss of $1.2 million (2 cents) before 
goodwill and income -tax adjustments and $2.9 million 
(5 cents) after adjustments. 

But ratings growth and other 
improvements at stations in SBS's 
core markets of Miami, Los Ange- 
les and New York helped revenue 
increase 17 %, to $35.7 million, 
while broadcast cash flow rose 
25 %, to $15.9 million. Both figures 
exceeded SBS's Q4 guidance. Ad- 
ditionally, SBS's Q4 EBITDA 
climbed 16 %, to $11.9 million. 

For full -year 2002, net revenue 
climbed 15 %, to $134 million; BCF 
increased 25 %, to $59 million; and 
EBITDA improved 24 %, to $45 
million. 

"Led by our stations in Los An- 
geles, New York and Chicago, we 
posted robust gains in audience 
share in the fall 2002 Arbitron rat- 
ings," SBS Chairman /CEO Raul 
Alarcon Jr. said. "These ratings 
advances, particularly in Los An- 
geles, where we operate a leading 
Hispanic radio cluster, bode well 
for our ongoing revenues. 

"This strong performance is di- 
rectly attributable to our excellent 
management, programming and 
sales teams, who have created val- 
ue and demand for advertising on 

our stations while successfully 
capturing revenue share from our 
competitors in the L.A. market." 

Looking ahead, SBS expects Ql 
2003 net revenue growth in the 
7 % -8% range and anticipates BCF 
of $10 million to $10.3 million. 

SBS's Q4 bested the estimates of 
Merrill Lynch analyst Keith Faw- 
cett, who said the company's 
fourth -quarter net revenue beat 
his prediction by $300,000 while its 
EBITDA exceeded his prediction 
by $800,000. He noted that in Q4 
same -station sales and cash flow 
for SBS jumped 17% and 27 %, re- 
spectively - far ahead of most 
radio broadcasters. 

While Fawcett expected SBS's 
Ql guidance to show a modest de- 
celeration in sales due to war con- 
cerns, he said the projected 7 %-8% 
sales gain in the forthcoming quar- 
ter is still well above industry per- 
formance. 

Saga Radio Up In Q4 
At Saga Communications, 

double -digit increases during Q4 

EARNINGS See Page 6 
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Kim-untouchable? You had better believe it! Site's 
Kim Komando, .America's Digital Goddess.° The One 

who makes sense or a confusing %wild inhabited by geeks 
anti nerds. Your core audience is on-line, and only 
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highly produced Talkiladio entertainment! 
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StarGuide 'DIGITAL 
StarGuide III via IBC & Clear Channel 
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BUSINESS BRIEFS 
Continued from Page 4 

during wartime. As for current conditions, Guild said pacings were solid in the first quarter and predicted that 
the industry is on track for high -single -digit gains in 2003. 

Entercom Expects Strong April, May 
Entercom said this week that it expects a strong April and May, in line with what other broadcasters have 

predicted as March business is hampered by the ongoing threat of war. But Credit Suisse First Boston 
analyst Paul Sweeney said, "March is building," and noted in particular that Entercom continues to book busi- 
ness for the month at a healthy rate. Additionally, March bookings are occurring more at the last minute than 
usual, something Sweeney said may be occurring because "advertisers are trying to play it cute in terms of 
avoiding the initial blitz of the war and its media coverage." But Sweeney warned that pacings into April and 
May, while strong, are still very early and said the softer pacings will extend beyond March if war uncertainty 
lingers into April. 

Redstone, Mays On Forbes List Of World's Richest People 
Viacom Chairman /CEO Sumner Redstone and Clear Channel Chairman /CEO Lowry Mays appear once 
again this year on Forbes magazine's list of the world's richest people. The 2003 list finds Redstone at 

No. 26, with a net worth of $8 billion, and Mays at No. 348, with a net worth of $1.2 billion. Clear Channel co- 
founder Red McCombs is close behind Mays; his net worth of $1.1 billion places him at No. 386 overall. Other 
media -industry heavies on the list: Paul Allen (No. 4, $20.1 billion), Rupert Murdoch (No. 54, $5.5 billion), Philip 
Anschutz (No. 62, $4.9 billion), Michael Bloomberg (No. 63, $4.8 billion), David Geffen (No. 3, $3.8 billion), 
Jean -Claude Decaux and family (No. 177, $2.2 billion), Sam Zell (No. 222, $1.8 billion), Richard Branson and 
Ed Gaylord (tied at No. 236, $1.7 billion each) and Mark Cuban (No. 329, $1.3 billion). 

Analyst: Clear Channel Too Conservative In Q1 Guidance 
IBC World Markets analyst Jason Helfstein said last week that, assuming a war does not occur until late 
Q1 - as most radio -company guidance has assumed - Clear Channel's Q1 EBITDA guidance of $370 

million -$390 million "appears too conservative." A more appropriate range, he believes, would be $380 million - 
$395 million. "Clear Channel's revenue guidance does not assume a war, so neither should its EBITDA guid- 
ance," Helfstein said. Clear Channel's 04 results came in ahead of those predicted by Merrill Lynch's Keith 
Fawcett, who said better -than -expected outdoor results and optimistic Q1 guidance for that division signal a 
rebound to Wall Street. Meanwhile, Clear Channel's Q4 consolidated revenue, EBITDA, earnings per share 
and free cash flow per share all came in ahead of Credit Suisse First Boston analyst Paul Sweeneÿ s esti- 
mates, thanks to what Sweeney called strong revenue growth in the outdoor division and better -than -expected 
expense control at Clear Channel Radio. 

Regent, Clear Channel Swap Clusters 
Regent is trading its WEBC -AM, KBMX -FM, KKCB -FM & KLDJ -FM /Duluth, MN and $2.7 million cash for 

Clear Channel's WGBF -AM & FM, WDKS, WKRI & WYNG /Evansville, IN. A year ago Regent had no 
presence in Evansville, ranked market No. 157 by Arbitron, but in August 2002 it obtained WBKR & WKDQ/ 
Evansville and nearby WOMI /Owensboro, KY as part of its $62 million deal for 12 stations from Brill Media; 
that deal closed on Feb. 24. Regent and Clear Channel will immediately begin operating their new acquisi- 
tions via LMAs. The deal gives Clear Channel its first stations in Duluth, Arbitron market No. 202. 

AFTRA Announcers At WKTU, KIM Reject CC Proposals 
In a letter to Clear Channel signed by every WKTU & WLTW/New York air talent, the personalities rejected 

Clear Channel's proposal to protect only three dayparts from voicetracking at the stations. Negotiations be- 
tween AFTRA and Clear Channel have been going on since December 2000. According to the union, Clear 
Channel originally sought concessions that would have resulted in the departure of 80% of the broadcaster's 

Continued on Page 16 

TRANSACTIONS AT A GLANCE 
All transaction information provided by 
BIA's MEDIA Access Pro, Chantilly, VA. 

KNGT- FM/Jackson (Sacramento), CA $24 million 
KABI -AM & KSAJ- FM/Abilene, KBLS -FM /North Fort Riley and 
KSAL -AM, KYEZ -FM & KZBZ- FM/Salina, KS Undisclosed 
Regent/Clear Channel Multistate Swap $2.7 million plus 
undisclosed property values 
WHTR -AM /Albany (Albany- Schenectady- Troy), NY $500,000 
KEOR -AM /Atoka, OK $350,000 
WSOX -FM /Red Lion (York), PA $23 million (reflects sale to 
Susquehanna) 
WRRE- AM/Juncos, PR $625,000 
WOFE -AM & FM/Rockwood and WUFX -FM /Harriman 
(Knoxville), TN $1.5 million 
KBIS- AM/Highland Park (Dallas), TX $3.25 million 

Full transactions listings, posted daily, can be found at 
www.radioandrecords.com. 

DEAL OF THE WEEK 
KLBJ -AM & FM /Austin, KGSR -FM/Bastrop, 
KROX -FM/Buda and KXMG -FM /Cedar Park 
(Austin), TX 
PRICE: $105 million 
TERMS: Emmishasreachedanagreement with Sinclair Tele- 
cable to purchase 50.1% of the five - station group and to 
purchase the company's KEYI -FM/San Marcos (Austin), TX 
outright for approximately $105 million in cash. Sinclair 
and LBJ Broadcasting have owned the five stations listed 
above through a partnership formed in 1997 as LBJS. Un- 
der the new deal Emmis and Sinclair will co -own the sta- 
tions. Sinclair had been running the stations, and Emmis 
will now manage their day -to -day operations. Sinclair will 
have board representation in the partnership and retain a 
49.9% interest. However, the agreement gives Emmis an 
option to buy Sinclair's stake in about five years. 
BUYER: Emmis Communications. 
SELLER: LBJS Broadcasting LP 
BROKER: Elliot Evers of Media Venture Partners 

2003 DEALS TO DATE 

Dollars to Date: 

Dollars This Quarter: 

Stations Traded This Year: 

Stations Traded This Quarter: 

$524,085,005 
(Last Year $5,437,913,106) 

$524,085,005 

(Last Year: $276,180,711) 

153 
(Last Year 820) 

153 
(Last Year: 114) 

Earnings 
Continued from Page 4 

were seen in the radio division of 
the Michigan -based broadcaster. 
Radio revenue climbed 17% dur- 
ing the quarter, to $27.8 million, 
and 10 %, for the full year, to $102.4 
million. Radio BCF rose 16 %, in Q4, 
to $10.2 million, and 10% in 2002, 
to $38.2 million. 

On a same -station basis, radio 
revenue was up 10 %, in Q4 and 4 %, 

in 2002, while BCF grew 14% in Q4 
and 6 for the year. 

For Saga as a whole, free cash 
flow jumped 77 %, in Q4, to $5.5 
million, and 33% for the full year, 
to $16.7 million. Q4 net income in- 
creased from $2.5 million (12 cents 
per share) to $4.1 million (19 
cents). Saga's full -year profit 
climbed from $8.6 million (41 
cents) to $14 million (66 cents); pro 
forma net income in 2002 was 
$10.6 million (51 cents). 

In Ql 2003, Saga expects net 
revenue of $26 million -$27 mil- 
lion and BCF of $7.5 million -$8 
million. For all of 2003, Saga ex- 
pects a 3 % -5% increase in net 

revenue and a 4 % -6% rise in BCF. 
Although Saga's radio stations 

saw impressive growth during 
Q4, the company has held off on 
adopting HD Radio and post- 
poned initiating a stock -buyback 
plan. CEO Ed Christian said dur- 
ing last week's conference call 
with investors that Saga won't be 
taking advantage of iBiquity's ear- 
ly- sign -up plan for HD Radio, 
which offers broadcasters a break 
on licensing fees. 

"We are waiting for penetration 
of sets before we invest the capi- 
tal, and that could be years for 
us," he said. "We will be later 
rather than early." Additionally, 
Christian said that while the com- 
pany supports iBiquity's efforts, 
he wants to wait and see what 
happens with the ongoing testing 
of HD Radio's performance at 
night. 

Meanwhile, Saga CFO Sam 
Bush said that while Saga re- 
mains committed to a stock -re- 
purchase program under the 
right circumstances, the company 
did not buy back any of its stock 
during Q4. 

NextMedia Losses Widen 
A writedown on outdoor busi- 

ness negatively impacted Next - 
Media during Q4 2002. The Colo- 
rado -based company's net loss 
widened in the quarter from $3.4 
million to $27.2 million due to a 
$43 million noncash goodwill im- 
pairment associated with some of 
its outdoor assets. 

NextMedia executives believe 
the outdoor assets offer significant 
long -term value but said that dif- 
ficult advertising conditions and 
the outdoor division's overall 2002 
performance led to the loss. For 
NextMedia's radio division, net 
revenue increased 19 %,, to $20 mil- 
lion, while BCF climbed 35'x,, to $8 
million. Outdoor -division net rev- 
enue rose 1%, to $7.8 million. 

For the year, NextMedia's net 
loss expanded from $10.9 million 
to $53.4 million. 2002 radio -divi- 
sion net revenue was up 15 %, to 
$74 million, and BCF grew 26 %, to 
$28.6 million. Full -year outdoor - 
division net revenue decreased 
5 %, to $30.1 million. 

By Joe Howard, zvith additional re- 

porting by Adam Jacobson. 

Emmis 
Continued from Page 4 

splitting now, we might end up 
with two small -cap companies 
that would have a tremendous 
amount of cost laid on top of 
them. We looked at some of the 
costs, and we looked at the world, 
and we said, 'This is silly.' This 
business is working well, so let's 
make sure our people stay fo- 
cused on making these trains run 
on time." 

Smulyan added that regulatory 
uncertainty also played a role. 
"The FCC has promised us that by 
late spring - some people define 
late spring as October, but I prefer 

to think that it's earlier than that 
there will be guidance in the 

[media -ownership] rules," he said. 
"We think that will affect the on- 
going future of our businesses." 

Smulyan noted that Emmis has 
hoped all along to complete a ma- 
jor strategic acquisition that would 
make the spinoff more natural, but 
absent that had considered split- 
ting the businesses this summer, 
when the tax hit would be less- 
ened. Although that idea has been 
abandoned, Smulyan said Emmis 
hasn't given up on a split. "This 
doesn't mean that we're not talk- 
ing about ultimately having sepa- 
rate companies," he said. "That is 
not the case." 

Analyst Downgrades 
Emmis 

Emmis' announcements prompt- 
ed Merrill Lynch analyst Marc 
Nabi to lower his rating on the 
company from "buy" to "neutral." 

Nabi said the Austin deal will 
dilute the company's fair market 
value and that the increased lever- 
age the deal creates in Emmis' fi- 

nancial condition, combined with 
the high multiple the company is 
paying, may hurt the broadcast- 
er's stock performance. Addition- 
ally, he cited uncertainty about 
Emmis' TV strategy. "These two 
announcements," Nabi said, "alter 
the near -term performance of the 
stock." 
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LY E 
...And He's On Your Station! 

I I ...no doubt Rush Limbaugh rules the airwaves." 
-Howard Kurtz, CNN /Washington Post 

"Limbaugh is an American institution...he's never been 
ignored since his syndication went national in 1988." 

- Daily Telegraph, London 

"They are led by Mr. Limbaugh with an estimated 
audience of 20 million..." 

- The New York Imes 

"A poweiful voice in American politics." 

-Torn Brokaw; NBC News, Election Night Coverage with Rush Limbaugh 

He continues o be identified as the Standard of Broadcast Excellence. There's only one 
Rush Limbau h and he's committed, more than ever, to radio and your station. 

Irs4 reg t -- . , PP, 
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JEFF GREEN MANAGEMENT MARKETING SALES 
jgreen @radioandrecords.com 

Win Listeners Through 
Motivation, Not Manipulation 
Turn fans into stars - and Pls - in a world of wobbly ratings 

By John Parikhal 

ou don't have to be a futurist to know that Arbitron's measurement problems 
are going to get worse instead of better over the next few years. And if you are one 
of the managers or PDs who is being asked to do more with less (as almost every- 
one is), there are a few things you can do to make life easier and give yourself a 
better shot at the Arbitron roulette table. But first, we have to understand what's 
going on with Arbitron and radio. 

Let's begin with common sense. 
The two largest radio companies are 
on record as saying they 
want to pay Arbitron 
less. They haven't said, 
"We want more accurate 
ratings," or, "Let's see 
how we can get better ac- 

curacy with more effi- 
cient spending." Nope, 
they just want to pay 
less. 

This presents a poten- 
tial conflict. After all, Arbitron is a 

publicly traded company, and it 
wants to make as much money as 
possible by charging as much as it 
can and spending as little as it can. 
Just like the radio companies. That's 
the new Wall Street reality. 

In addition, Arbitron is focused 
on developing the Portable People 
Meter, a system that has the poten- 
tial to provide much more accurate 
ratings - if the sample size is big 
enough and the technological and 
social hurdles can be cleared. Time 
for common sense again: Who's go- 
ing to pay for it? 

Bigger samples and new technol- 

ogy will cost a lot more, especially 
in a world that has caller ID and in 

which the average person 
is sick to death of telemar- 
keting and the other 
home -invasion marketing 
techniques that have ex- 

ploded over the past few 
years. 

While the People Meter 
is being developed, there 
is the problem of horrible 
ratings wobbles right now - wobbles that are being made 

worse by Arbitron's experiments 
with black and Hispanic household 
flooding and compensation. Does it 
make any sense when you see a 
white -targeted Rock station lose two 
share points in one book, then sud- 
denly gain them back a few months 
later? What happened? Did all the 
white rockers go on vacation or turn 
off their radios, then suddenly tune 
in again? 

Yet most of the overworked man- 
agers and PDs just shrug helplessly 
when this happens and hope they 
get lucky with the next roll of the 
dice. A professor of undergraduate 

John Pa rikhal 

statistics would give an F to anyone 
who designed and used such a sys- 
tem; yet the multimillionaires who 
run the radio business think it needs 
no improvement, and the advertis- 
ers who use the system just live with 
it, because they don't really care. 

Treat fans like stars, 

not like objects to be 

manipulated by 

gimmicks and 

meaningless 

phrases. 

Common sense says that one of 
two things has to happen in order 
to get more accurate ratings: Either 
Arbitron makes less money (and its 

stock price falls), or the radio groups 
pay more. And the latter is not go- 
ing to happen, because we've 
learned one thing over the past few 

R &R March 7, 2003 

It's R &R Industry Achievement 
Awards Nominations Time! 
The R &R 2003 Industry Achievement Awards nomination ballot that 
appeared in last week's issue is your opportunity to recognize a GM 
of the Year in three categories (markets 1 -25, 26 -100 and 101 -plus), 
as well as a Marketing Director of the Year. You can even nominate 
yourself! Just complete and mail in the form by March 10, 2003. Those 
receiving the most nominations in each of the award categories will 
appear on the final ballot, which will be distributed in April. Do it 
today! 

years of consolidation: The Wall 
Street sharks don't care about the 
long -term health of any business, 
and they drive the stock price down 
on any business that invests past the 
next 90 days. 

That means there will be a lot of 
talk and not a lot of action in im- 
proving ratings for at least the next 
few years, and maybe a lot longer. 
And that means your success will be 
based on winning a battle in which 
a few listeners make a big difference. 

So, what do you do? 
First, make sure your time is as 

big as possible. As long as people are 
tuning in, you have a chance to build 
stronger relationships with them. 
Cume recall can be strengthened by 
targeted TV, compelling billboards, 
benefit -driven direct mail and even 
some forms of contesting. It can also 
be strengthened by word of mouth 
if people tell their friends a station 
is great or is "sounding better late- 

In addition, make sure you devel- 
op a passionate core audience. Give 
them something really special and 
try to develop habitual listening. 
Benchmark features are a huge ad- 
vantage in developing this impor- 
tant group of Pls. 

Because of the lower response 
rates these days, it's risky to rely too 
much on Pls. If you don't have 
enough of them, you can experience 

extreme ratings wobbles. Arbitron's 
research explains this when it re- 

minds us that about 30% of a radio 
station's audience - the Pls - cre- 

ates 70% of the total listening. In oth- 
er words, stations that create loyal, 
passionate fans have the fuel to 
power bigger ratings. 

How do you do increase cume 
and convert more listeners to Pis? 
Promotional genius John McGhan 
said it was simple: "Think like a fan, 
and make everybody a star." 

Manipulation 
Doesn't Work 

We have discovered that, for 
many stations, identifying and cap- 
turing listeners is easier than keep- 
ing them. That's because many sta- 
tions, somewhere along the way, 
forget to treat listeners like stars. 

As imaging guru Nick Michaels 
says, "The trouble starts when the 
PD wants a listener to solve the PD's 
problem rather than having the PD 
solve the listener's problem." The 
PD's "problem" is simple: He or she 
wants to get more listeners and have 
them listen longer and then remem- 
ber to write it down in their Arbitron 
diaries. The PD may try to solve that 
problem with lifeless commands 
and slogans, such as: 

"We play all your favorites so you 
can listen longer at work." 

Continued on Page 12 

ti /I 
"I NEEDED'M, 

t GOT'M... FAST!" 
4,ertne, 

Choose the decal printer 
more radio stations have 
relied on for 30 years. 

Communication 
Graphics Inc 

THE DECAL COMP ; 

800.331.4438 www.cgilink.com 

www.americanradiohistory.com

www.americanradiohistory.com


:7{-1\ :111'.T 

Hon ORINO KRIM, EgECUT1vr, Via MESITìENT,TALENT 
& MUSIC pROGRAMXING, 

AND Bis AliattLAINEiJLiSTI'it,GARLY 
&IUA 

GAMES 8c ACTIVITIES 
FOR EVERYONE 

BASKETBALL, MINIATURE GOLF, MOON WALK, 
SUPER S1IDE> SLEEBALL, SPIN ART, 

FACE PdIN_ , .:,(3 AMORE! 

FOR ADDITIONAL INFORMATION, 

PLEASE CONTACT THE 

TA. MARTELL FOUNDATION AT 

212- 833-5444. 
WWW.TJMARTELLFOUNDATION.ORG. 
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10 Tips To Great Promos 

Great promos not only make a station sound better, 
they capture the stationality that sets the station apart 
from its competition and makes it sizzle with excite- 
ment. Produced promos heighten listener attention and 
help them feel involved. In short, station production 
should get noticed, hold attention, capture the attitude 
of the format and sell important listener benefits. To 
strive for promo greatness, consider these suggestions: 

0 Sell benefits, not features. 
What will the prize do for 
the winner? How does 
the contest benefit the lis- 

tener? What advantage is 

offered over your com- 
petitor? 

Ask the listener to 
make a desired action in 

the promo; "ask for the 
order," so to speak. 

0 Make the station the 
star. Sponsors don't give away priz- 
es - the station does. Talent should 
use the station name in contest pro- 
mos, not "we are" or "I'm award- 
ing.' 

0 State the concept of winning 
first. Do it in listeners' terms, not the 
station's or the talent's terms. Com- 
municate more effectively and focus 
on the audience. Instead of saying, 
"We're giving away," say, "You'll be 
flying to Miami to see Nelly in con- 
cert." 

0 Tell believable stories in pro- 
mos about what it's like to experi- 

ence the prize. Give examples in real 

terms. Avoid overused 
superlatives like best or 
greatest. 

0 Keep it simple and 
short; be compelling, but 
time -efficient. Sell the siz- 
zle. Don't give all the con- 
test details in one promo. 
Sell continued listening 
for more details. Do a 

rules promo and offer 
written rules at the station or on the 
website. 

4 Don't be too serious. Make 
promos fun, upbeat, creative and 
natural. Don't let a promo sound 
like a commercial. It needs to paint 
a picture and contain an element of 

emotion. 

0 Promos need to be a certain 
length only if they are filling net- 
work time slots. Otherwise, the 
shortest promo that gets the job 
done is better than being a slave to 
:60s. 

0 Air promos first in the stopset 

John Lund 

By John Lund 

to take advantage of highest aware- 
ness and greatest cume. 

0 Keep promos fresh. Begin with 
at least three versions of a produced 
promo, and replace one of the three 
every day. That way, listeners will 

get a variety of sells for your promo- 
tion. Several promos with a com- 
mon theme will have better impact, 
allowing the listener to build under- 
standing and acceptance of the pro- 
motion. Live and recorded promos 
and shorter live liners should be 
updated often - at least twice per 
week. Sell the major station promo- 
tion several times an hour, not just 
once an hour. 

0 Commit to one produced stra- 
tegic positioning promo an hour. 
This is not a sales- related promo or 
one for the morning show. It should 
use audio clips of songs to showcase 
your music essence - the main rea- 
son people tune to the station. 

John Lund is President of 

The Lund Consultants to 

Broadcast Management and 

Lund Media Research, a full - 

service multiformat radio 

consulting and research firm 

in San Francisco. Reach him 

at 650 -692 -7777, by e -mail at 

john @lundradio.com or 

through www.Lundradio.com. 

ob 4féction 
`Our Customers Don't 
Listen To Your Station' 

By Irwin Pollack 
This objection can be difficult to overcome, because the 
business prospect has an ingrained, if false, perception 
about your station and its customers. Here's how to re- 
spond: 

1. Now that's an interesting statement. Is your perception based on 

experience, or is it based on what someone has told you? 

2. Who do you think your customers listen to? Why? 

3. Let's talk specifically about who your customers are. How old are 

they? How far do they drive to get to your store? What are your "hot" 

ZIP codes? How much do they spend on an average visit? What is the 
frequency of visits in a typical week? In a month? I haven't told you this 
yet, but our listeners tend to be the most loyal customers in their age 
groups. Our only objective is to convince them to come to you just 
once. After that, you don't need our station if you don't feel we're a 

preference match. 

4. You know, many of our largest advertisers felt the same way the 
first time we spoke to them. Here's what they found out about our 
listeners and their customers (offer support). 

5. Let me show you how many do. I'll run five free ads next 
Tuesday saying that anyone who comes in to your stores during that 
time will get a $50 bill - no purchase necessary. 

6. You and I may not love the station. However, I can guarantee 
you some of your customers do. Just how many is not as important. 
But doing business without advertising on our station is like winking at 
your (wife, husband, girl/boyfriend) in the dark. The only person who 
will know what you're doing is you. 

7. Many of our listeners don't shop with you because you aren't 
talking to them. You know, people go where business is invited. When 
was the last time you went to a party without being invited? 

Boston -based radio sales and management trainer Irwin Pollack 
provides hands -on, results -oriented seminars and in -house consulting 
for clusters and individual stations. He can be reached toll -free at 888- 
723 -4650 (RADIO 50) or through www.irwinpollack.com. 

Win Listeners 
Continued from Page 10 

"Listen at 7:20 and we will give 
you the name of three songs. Write 
them down, then listen all day for a 

chance to win." 
"Be the 107th caller to qualify for 

a trip." 
How many real listeners sit 

around saying, "I really want to lis- 

ten longer at work than I do right 
now "? How many say, "Gosh, 
can't think of anything I'd rather do 
than tune in at a predetermined time 
to write down songs so that I might 
win something later if I happen to 

be listening at the exact right time 
and not actually doing my job." 

More often, they tend to say, "I 

dialed hundreds of times and never 
got through, and then I was caller 
106 and my friend who was 107 only 
qualified for the prize and she nev- 
er got anything." 

These fans were not treated like 

stars. They were treated like objects 
to be manipulated by gimmicks and 
meaningless phrases. Manipulation 
is not effective when you want to 

create long -term, loyal listeners, yet 
radio is leaning toward more and 
more contests and promotions that 

try to solve the PD's problem with- 
out putting it in the listeners' terms. 
No wonder listeners are less loyal 
and tend to push buttons relentless- 
ly "just looking for a song I like." 

Think Like A Listener 

So how do you change this world, 
where listeners are starting to treat 
radio even more like a commodity? 
Use more imagination and anticipa- 
tion, and think like a listener. They 

turn on the radio for entertainment. 
Although some choose talk as enter- 
tainment, music is the biggest slice 
of entertainment they want. It's far 
more important than what's be- 
tween the records. The rest of the 
station - what's between the 
records - supports the music, not 
the other way around. 

Recently, promotional wizard 
Beau Phillips reminded me of one of 
the great fan -building tricks of al 

How To Make Listeners Stars 
Respect listeners' time and energy. Don't make them speed -dial 

just to get a busy signal. Don't make them bark out your slogan if they 
win a prize. Make it easy for them. 

Make them special. Give them something for nothing. Send 
flowers or a gift to the office on their birthday without forcing them to do 
anything for it. Put them on the air for 10 or 15 seconds with their 

feelings about something that matters. For example, use listeners in 

sound bites sprinkled around the music on Mother's Day, with the "star" 
telling fellow listeners the most important thing they ever learned from 

their mother. 

Share and build their anticipation. Create an honest buzz around 
something listeners are waiting for. Depending on your audience, it 

could be anything from Leonardo DiCaprio's impending visit to your 
town to the opening of a new Krispy Kreme store. 

Love what they love. Share the excitement. Be a fan too. Don't let 

on that you get free tickets and don't even go out anymore. Seduce 

listeners with theater of the mind. 

time, and we were amazed at how 
few stations still do it. When Metal - 

lica (or any other star performer) are 
on tour, the tickets sell out fast. Lis- 

teners anticipate the upcoming 
show. They get excited. 

Radio stations can create huge 
buzz from this by doing live concert 
reports from the city or cities that 
Metallica are in during the week 
prior to their appearance in your 
town. It goes like this: "Here at 
KKRP /Denver, we are really excit- 

ed about Metallica's show Friday 
night. We've given away 100 pairs 
of tickets so far. Now, we are on the 
phone with fan Lee Williams at 
WVUU /Pittsburgh with a live re- 

port on a couple of amazing high- 
lights from last night's show." Cut 
to a brief, excited report about the 
audience reaction to something 
from the show. Lee Williams be- 
comes a star tcxo. 

If you go live for three or four 
days or nights (the day-part should 
be artist- and format- appropriate) 
leading up to the concert, you will 

own the concert and the artist in the 
minds and the hearts of the listen- 

ers. It is entertaining for those who 
don't go to the show, and it makes 
the station seem bigger than life. It's 

also a lot more effective than 100 rep- 
etitions of a tired slogan like "No 
one plays more Metallica than 
KKRP" or "Denver's Metallica sta- 
tion." 

Some PDs think that this type of 
feature might slow the station down 
or create tune -outs, yet they let 
morning and even afternoon jocks 

ramble on because they think that 
those dayparts can stand more talk. 

The only reason a radio station 
should talk is to be entertaining. 
Then the listener cumes in and stays 
in - and often converts to a Pl. 

If you are cluttered with tune -out 
sales promotions or formulaic na- 

tional promotions and contests, it 

will be harder to do what the listen- 

er wants - unless you take those 
tired formulas and repackage them 
into entertainment that really engag- 
es the listeners. 

John Parikhal, CEO of Joint 

Communications, is a global 
leader in media strategy and 
implementation. His company 
specializes in identifying, 

capturing and keeping audiences. 
He can be reached at 203 -656- 

4680 or parikhal@aol.com. 
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PART Two OF A THREE -PART SERIES 

MANAGEMENT MARKETING SALES 

2003 Promotional 
Calendar: April- August 
To help your promotion and sales departments get a head start, this week we continue our clip 
'n' save series with all the official days and weeks of 2003, courtesy of the RAB. 

April 
Alcohol Awareness Month 
Animal Cruelty Prevention Month 
Cancer Control Month 
Couple Appreciation Month 
Info -med Woman Month 
International Amateur Radio 

Month 
International Customer Loyalty 

Month 
Keep America Beautiful Month 
Mathematics Education Month 
National Autism Awareness 

Month 
National Child Abuse Prevention 

Month 
National Humor Month 
National Lawn and Garden Month 
National Parkinson's Awareness 

Month 
National Pecan Month 
National Pet First Aid Awareness 

Month 
National Poetry Month 
National Sexual Assault 

Awareness Month 
National STD Education and 

Awareness Month 
National Smile Month 
National Soft Pretzel Month 
National Woodworking Month 
National Youth Sports Safety 

Month 
Spyfoods Month 
Tackle Your Clutter Month 
World Habitat Awareness Month 
1 April Fool's Day 
1 National Fun Day at 

Work 
1 -7 Golden Rule Week 
1 -7 Laugh at Work Week 
1 -7 Medication Safety Week 
1 -7 Testicular Cancer 

Awareness Week 
4/1 -5/4 National Kite Month 
4/1 -9/30 Home Improvement 

Time 
2 International Children's 

Book Day 
2 Reconciliation Day 
4 -6 Alcohol-Free Weekend 
6 Anniversary of first 

modern Olympic 
Games (1896) 

6 Check Your Batteries 
Day 

6 Daylight Savings Time 
Begins 

6 -12 National Library Week 
6 -12 National Week of the 

Ocean 
7 National Workplace 

Napping Day 
7 No Housework Day 
7 World Health Day 
7 -13 National Public Health 

Week 
8 International Feng Shui 

Awareness Day 
10 National Alcohol 

Screening Day 
10 National Siblings Day 
10 Salvation Army 

Founder's Day (1829) 
10 National D.A.R.E. Day 
11 Barbershop Quartet Day 
11 National Youth Service 

Day 

13 Palm Sunday 
13 -19 National Garden Week 
13 -19 National Organ & Tissue 

Donor Awareness 
Week 

13 -19 National Women's 
Nutrition Week 

14 -18 National Credit 
Education Week 

14 -20 Young People's Poetry 
Week 

14 -21 Jewish Heritage Week 
15 First McDonald's opens 

(1955) 
16 Income Tax Day 
17 Passover (starts 

sundown on 4/16) 
17 Maundy Thursday 
18 Pet Owner's Indepen- 

dence Day 
18 Good Friday 
19 Husband Appreciation 

Day 
20 Easter Sunday 
20 -26 Administrative Profes- 

sionals Week 
20 -26 National Crime Victim's 

Rights Week 
20 -26 National Karaoke Week 
21 -25 National Playground 

Safety Week 
21 -27 Egg Salad Week 
21 -27 National Park Week 
21 -27 National Wildlife Week 
21 -27 National Window Safety 

Week 
21 -27 National TV Turnoff 

Week 
22 Earth Day 

23 Administrative Profes- 
sionals Day 

24 Take Our Children to 
Work Day 

26 National Arbor Day 
27 -5/3 National Volunteer Week 
28 Kiss Your Mate Day 
30 Hairstylist Appreciation 

Day 
30 International Walk Day 

May 
Asian Pacific American Heritage 

Month 
Clean Air Month 
Gen Caught Reading Month 
International Dental Awareness 

Month 
Melanoma/Skin Cancer Detection 

and Prevention Month 
National Allergy /Asthma 

Awareness Month 
National Arthritis Month 
National Barbecue Month 
National Bike Month 
National Book Month 
National Correct Posture Month 
National Egg Month 
National Hamburger Month 
National Hepatitis Awareness 

Month 
National High Blood Pressure 

Education Month 
National Mental Health Month 
Vafional Moving Month 
National Osteoporosis Prevention 

Month 
National Physical Fitness and 

Sports Month 

National Prom Graduation Safety 
Month 

National Salsa Month 
National Scholarship Month 
National Shoes for Orphans 

Month 
National Sight Saving Month 
National Stroke Awareness 

Month 
Older Americans Month 
Women's Health Care Month 
Young Achievers Month 
1 May Day 
1 New Homeowner's Day 
1 Stepmother's Day 
2 National Prayer Day 
2 Sibling Appreciation Day 
3 Kentucky Derby 
3 -10 National Safe Kids Week 
4 National Weather 

Observer's Day 
4 Relationship Renewal 

Day 
4 -10 Goodwill Industries 

Week 
4 -10 National Emphysema 

Awareness Week 
4 -10 National Pet Week 
4 -10 National Suicide 

Awareness Week 
4 -10 National Wildflower 

Week 
4 -10 Small Business Week 
4 -10 Teacher Appreciation 

Week 
5 Cinco de Mayo 
5 Melanoma Monday 
5 -10 Astronomy Week 
6 No Diet Day 

6 National Teacher Day 
6 -12 National Nurses Day and 

Week 
7 National Anxiety 

Disorders Screening 
Day 

8 No Socks Day 
8 World Red Cross Day 
10 National Small Business 

Day 
10 -18 National Tourism Week 
11 Eat What You Want Day 
11 Mother's Day 
11 National Clergy Day 
11 -17 National Nursing Home 

Week 
11 -17 National Police Week 
11 -17 National Running and 

Fitness Week 
11 -17 National Transportation 

Week 
12 -18 National Etiquette Week 
12 -18 National Stuttering 

Awareness Week 
14 National Receptionist 

Day 
15 Peace Officer Memorial 

Day 
16 National Bike to Work 

Day 
16 -26 International Pickle 

Week 
17 Armed Forces Day 
17 Preakness Stakes 
17 -23 National Safe Boating 

Week 
18 International Museum 

Day 
18 -24 National New Friends, 
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Old Friends Week 
19 Victoria Day (Canada) 
19 -25 Buckle Up America! 

Week 
19 -26 National Backyard 

Games Week 
21 National Employee 

Health and Fitness 
Day 

22 National Maritime Day 
23 Morning Radio Wise Guy 

Day 
23 World Turtle Day 
24 International Jazz Day 
25 National Missing 

Children's Day 
26 Memorial Day 
28 National Senior Health 

and Fitness Day 
31 World No- Tobacco Day 

June 
Adopt -a- Shelter Cat Month 
Children's Awareness Month 
Dairy Month 
Fireworks Safety Month 
Gay and Lesbian Pride Month 
International Men's Month 
National Candy Month 
National Iced Tea Month 
National Rivers Month 
National Rose Month 
National Safety Month 
Sports America Kids Month 
Perennial Gardening Month 
Turkey Lovers' Month 
Student Safety Month 
Vision Research Month 
1 National Cancer 

Survivors Day 
1 -7 International Volunteers 

Week 
1 -7 Stepparents Week 
1 -9 National Fishing Week 
4 National Hunger 

Awareness Day 
4 National Tailors Day 
5 World Environment Day 
7 Belmont Stakes 
7 National Trails Day 
7 -13 Black Single Parent's 

Week 
8 Abused Women and 

Children's Awareness 
Day 

8 -14 National Flag Week 
8 -14 Meet a Mate Week 
9 -15 National Credit 

Awareness Week 
9 -15 National Little League 

Baseball Week 
9 -15 National Men's Health 

Week 
13 Dollars Against Diabetes 

Day 
14 Family History Day 
14 Flag Day 
15 Father's Day 
18 National Splurge Day 
21 Baby Boomers 

Recognition Day 
21 Pick Up Some Litter Day 
21 Summer begins 
22 America's Kids Day 
22 -28 National Cheese Week 
22 -29 Amateur Radio Week 
23 Let It Go Day 
27 Decide to Be Married 

Day 
27 National HIV Testing 

Day 
6/30 -7/6 Special Recreation 

Week 

July 
Anti -Boredom Month 
Cell Phone Courtesy Month 
National Baked Bean Month 
National Bison Month 
National Blueberry Month 
National Hot Dog Month 
National Recreation and Parks 

Month 
1 Canada Day 

2 "I Forgot" Day 
3 Stay Out Of The Sun 

Day 
7/3 -8/15 Air Conditioning 

Appreciation Days 
4 Independence Day 
6 -12 Take Charge of Change 

Week 
7 Father -Daughter Take a 

Walk Together Day 
7 -13 Nude Recreation Week 
13 Embrace Your Geek- 

ness Day 
13 -19 National Therapeutic 

Recreation Week 
17 Disneyland opened 

(1955) 
20 National Ice Cream Day 
21 -27 National Independent 

Retailers Week 
23 Hot Enough For Ya Day 
24 Cousins Day 
25 -31 National Salad Week 
27 Parents' Day 
31 Mutt's Day 

August 
Admit You're Happy Month 
Children's Vision and Learning 

Month 
National Back -to- School Month 
National Inventors' Month 
National Win With Civility Month 
Women's Small Business Month 
1 Respect For Parents 

Day 
1 -7 Simplify Your Life 

Week 
1 -7 World Breastfeeding 

Week 
3 Friendship Day 
3 National Kids Day 
3 National Mustard Day 
3 Sisters' Day 
4 Coast Guard Day 
4 -8 Psychic Week 
5 National Night Out 
6 National Fresh Breath 

Day 
6 National Pamper 

Yourself Day 
7 Treasure Your 

Customers Day 
8 Admit You're Happy 

Day 
8 Work Like a Dog Day 
9 National Garage Sale 

Day 
10 Spoil Your Dog Day 
10 -16 National Resurrect 

Romance Week 
10 -17 Don't Wait - 

Celebrate! Week 
12 International Youth 

Day 
15 National Relaxation 

Day 
16 Vinegar Day 
17 -23 National Friendship 

Week 
18 Bad Poetry Day 
18 Stay Home With Your 

Kids Day 
18 -24 National Aviation 

Week 
21 National Forgiveness 

Day 
22 Be an Angel Day 
22 -29 National Save Your 

Smile Week 
25 Kiss and Make Up 

Day 
25 -31 Be Kind to Humankind 

Week 
25 -31 National Empower- 

ment Week 
26 Women's Equality 

Day 
28 Anniversary of radio 

commercials (1922) 
29 More Herbs, Less Salt 

Day 
8/31 -9/1 Jerry Lewis MDA 

Telethon 
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The Cat Comes Back 
Roxio reveals plans for Napster; Bertelsmann sued for 
letting the P2P live 

All there is to Napster at the moment is a name, a one - 
page website and a few boxes of mugs and T-shirts sit- 
ting in a closet at Roxio. But the cat's on its way back: The 
CD- software maker that bought the original peer -to -peer 
has revealed what it has in mind for its new pet. Mean- 
while, though the independent Napster is no more, its 
greatest gift, that of inspiring litigation, lives on. 

Roxio's plans are pretty much as 

expected: It hopes to relaunch Nap- 
ster as a paid service (cue bitter 
laughter from the general direction 
of Germany). Roxio CFO Elliot Car- 

penter told reporters that the new 
Napster should be up and running 
by the end of the year and that it 

hopes to offer the broadest range of 

artists at a good price. 

As the leading maker of consum- 
er CD- burning software - Carpen- 
ter mentioned the Napster plans at 

an event celebrating the launch of the 

jazzy new Easy CD & DVD Creator - Roxio is not one of the record la- 

bels' favorite companies. But EMI, 

the most flexible and tech -savvy of 

the majors, made a deal with Roxio 

when it was handing out burn licens- 

es at the end of last year, and Carpen- 
ter says his company is negotiating 
with the other big label groups. 

Roxio is already a distributor of 

the legal label- backed service press - 
play, and all the majors are begin- 
ning to loosen their licensing poli- 

cies a little, so perhaps being an en- 

abler of CD burning isn't too great 
a handicap to overcome. So, Roxio 

has run out and gotten itself a big- 

ger one: Shawn Fanning. 
That's right, Roxio has brought on 

board as a consultant the man who 
founded Napster and whose cheer- 

ful intransigence as CEO of that 
company so damaged the digital - 
media industry that it may never 
really recover. Fanning himself re- 

mains one of the most loathed fig- 

ures in the industry with which Rox- 

io needs to make deals. 

One would think Roxio would be 

eager to distance itself from Nap- 
ster 's outlaw days, but the folks 
there must think Fanning has some- 
thing they can use (they couldn't 
believe he has any credibility among 

AOL has launched MusicNet on AOL, offering on- demand 
streaming, tethered downloads and burns of about 250,000 tracks, 
including titles from all five major label groups. MusicNet on AOL is 

a premium add -on for AOL subscribers, offering a $9 standard 
plan with unlimited streams and tethered downloads and an $18 -a- 
month premium plan that includes 10 burns to CD each month. 
MusicNet, whose backers include AOL Time Warner, Real, EMI 

and Bertelsmann, has been around since 2001 and was tested 
with AOL subscribers about a year ago, but catalog and technolo- 
gy problems delayed the official launch of the AOL- specific 
version. Other digital -music services, like label- backed pressplay 
and independent Listen.com, already offer a la carte dollar 
downloads to their subscribers, and AOL says it plans to eventually 
offer the same to MusicNet on AOL users. 

Sony, which is already a backer of pressplay, has acquired a 

4% stake in rival digital -music service MusicNet. In other news, 
MusicNet has become the first legal service to offer tracks 
controlled by Maverick Records, whose roster includes Michelle 
Branch, Alanis Morissette and The Deftones. The Maverick tracks 
will be available initially only as streams and tethered downloads 
and won't be burnable to CD. 

RealNetworks is now a minority owner of Listen.com, which 
will begin using Real's technology as the primary platform for its 

Rhapsody digital -music service. Listen.com is an independent 
service - that is, a service with no major -label backers - which 
offers on- demand streams and CD burns. 

By Brida Connolly 
Associate Managing Editor 

the file -sharing kiddies, could 
they ?). Unfathomable as its choice of 

consultants may be, best of luck to 

the Roxio -Napster hybrid. Roxio is 

a long -standing leader in its own 
industry, and, if it can get the licens- 

es, perhaps it'll be the one to finally 
figure out how to make a success of 

legal digital music. 

A New Cat Suit 

You can't sue Napster anymore, 
but there's a lot of leftover litigious 
energy that needs an outlet, and 
what will certainly be the first of 

many Napster -related suits 
against German multimedia giant 
Bertelsmann has been filed. Song- 

writers and music publishers in- 

cluding the legendary Jerry Leiber 
and Mike Stoller have asked for 

class status for a group of about 
150,000 rights owners on the pub- 
lishing side who want to sue Ber- 

telsmann for keeping Napster 
alive long after they think it would 
have died on its own. 

The publishers' theory is that be- 

cause it financed Napster, eventual- 
ly putting in about $90 million, Ber- 

telsmann shares responsibility for 

the copyright infringement that took 

place between its October 2000 in- 

vestment and July 2001, when Nap- 
ster finally turned off the servers. 

Bertelsmann got entangled with 
Napster with the notion of eventu- 
ally operating it as a paid service but 
maintains that it at no point owned 
or ran the company. Indeed, Napster 
filed for bankruptcy as part of a Ber- 

telsmann buyout deal that was ulti- 

mately not allowed by the bankrupt- 
cy court. 

If class status is approved and the 

suit proceeds, the publishers plan to 

seek damages in the astonishing 
amount of $17 billion. By way of per- 

spective, the music and movie in- 

dustries recently reported that they 

believe they collectively lost $9 bil- 

lion in business to infringement 
worldwide in 2002. And it gets bet- 
ter: The Financial Times reports that 
EMI, which, along with its record 
labels, is a power in the music -pub- 
lishing business, is monitoring the 

publishers' suit against Bertelsmann 
and could ask to join in. 

The independent Napster used 
up its ninth life in bankruptcy court, 
but somewhere there's a head - 
phoned ghost smiling beneath its 

little whiskers. Even dead and gone, 

Napster is still stirring up trouble. 

ow gracenote_ 
www.gracenote.corn 

charts Cr?gracenote. corn 

If you play CDs on an Internet -connected computer, Gracenote prob- 
ably knows about it. Every day Gracenote's CDDB music -recognition 
service supplies artist and track information to more than 1 million 
people who play music through CDDB -enabled audio players; at the 
same time, Gracenote collects information about the music those people 
are listening to. That data is then anonymously aggregated for Grace - 
note's charts. Below are last week's 50 most played CDs. 

DIGITAL TOP 50- 
LW TW ARTIST Album Title Weeks On 

3 1 NORAH JONES Come Away With Me 45 

1 2 50 CENT Get Rich Or Die Tryin' 4 

2 3 EMINEM The Eminem Show 42 

4 4 COLDPLAY A Rush Of Blood To The Head 27 

11 5 R KELLY Chocolate Factory 2 

6 6 AVRIL LAVIGNE Let Go 38 

13 7 JOHN MAYER Room For Squares 48 

5 8 VARIOUS ARTISTS 8 Mile 18 

8 9 RED HOT CHILI PEPPERS By The Way 34 

7 10 CHRISTINA AGUILERA Stripped 17 

10 11 JUSTIN TIMBERLAKE Justified 17 

15 12 NELLY Nellyville 36 

9 13 VARIOUS ARTISTS Daredevil Soundtrack 4 

23 14 AUDIOSLAVE Audioslave 15 

12 15 SHANIA TWAIN Up! 15 

14 16 THE ROLLING STONES Forty Licks 22 

17 17 SYSTEM OF A DOWN Toxicity 78 

24 18 JAY-Z The Blueprint 2: The Gift & The Curse 16 

16 19 MASSIVE ATTACK 100th Window 3 

30 20 DIXIE CHICKS Home 22 

18 21 U2 The Best Of 1990 -2000 17 

21 22 VARIOUS ARTISTS Chicago Music From The Motion Picture 7 

20 23 PINK Missundaztood 61 

32 24 NAS God's Son 11 

26 25 JENNIFER LOPEZ This Is Me ... Then 14 

28 26 ELTON JOHN Greatest Hits 1970 -2002 11 

25 27 ELVIS PRESLEY Elvis 30 #1 Hits 23 

27 28 PINK FLOYD Echoes (The Best Of Pink Floyd) 69 

19 29 ZWAN Mary Star Of The Sea 5 

34 30 JOSH GROBAN Josh Groben 35 

29 31 CREED Weathered 67 

31 32 NICKELBACK Silver Side Up 76 

37 33 NIRVANA Nirvana 18 

41 34 TATU 200 KmIH In The Wrong Lane 3 

39 35 KID ROCK Cocky 7 

35 36 ALICIA KEYS Songs In A Minor 84 

37 DAVID GRAY A New Day At Midnight 3 

33 38 THE FLAMING LIPS Yoshimi Battles The Pink Robots 5 

36 39 SEAN PAUL Dutty Rock 3 

40 VARIOUS ARTISTS Grammy Nominees 2003 1 

43 41 SUM 41 Does This Look Infected? 10 

40 42 SHAKIRA Laundry Service 67 

42 43 SANTANA Shaman 19 

45 44 2 PAC Better Dayz 14 

44 45 ROBBIE WILLIAMS Escapology 15 

46 STROKES Is This It 40 

41 NO DOUBT Rock Steady 23 

48 BRUCE SPRINGSTEEN The Rising 13 

49 49 GOOD CHARLOTTE The Young And The Hopeless 4 

38 50 PUDDLE OF MUDD Come Clean 65 
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Jacksonville Flip 
To Smooth Jazz 

TAMA Broadcasting's Hot AC si- 

mulcast WXGV & WYGV/Jackson- 
ville on Feb. 28 flipped to Smooth 
Jazz. OM /PD Joel Widdows told 
R &R that the stations - which si- 

mulcast on 105.3 and 105.5 - are 
now Jones Radio Network Smooth 
Jazz affiliates and that local pro- 
gramming elements will be added 
over time. New call letters are also 
planned for both stations. 

Promotional plans to launch 
Smooth Jazz in the market include 
the 2003 Jacksonville Jazz Festival 
in mid -April, which will feature 
Boney James, Chris Botti, Nancy 
Wilson, Ramsey Lewis, Tony 
Bennett, Joshua Redman and Pieces 
Of A Dream, among others. 

Widdows' previous Smooth Jazz 
experience includes tenures in man- 
agement at KSMJ /Bakersfield and 
KQJZ /San Luis Obispo, CA. 

HBC 
Continued from Page 1 

within three years and 10% at the 

end of six years and converts all of 

its Entravision stock into a new 
class of nonvoting preferred stock. 

The agreement with the DOJ 

will have no impact on Univision's 
existing TV- station affiliation 
agreements with Entravision. 
Meanwhile, Univision stockhold- 
ers approved an increase in the 
company's authorized class A corn - 

mon stock, from 300 million to 800 

million shares. 
Following its merger with HBC, 

Univision will enjoy an unprec- 
edented share of the Spanish -lan- 
guage media marketplace. HBC's 67 

radio stations (including those sta- 
tions the company agreed to pur- 
chase this week, such as KNGT/ 
Jackson, CA) will complement 50 

TV stations owned and operated by 
Univision. 

Additionally, Univision operates 
the most watched Spanish -language 

AMERICA SPEAKS Premiere syndicated talk host Glenn Beck stopped in 

San Antonio on March 1 as part of his countrywide Rally for America tour, 

which has also visited Cleveland, Tulsa, Houston, Nashville and Oklahoma City. 

Rally attendees filled the 8,000-seat Verizon Wireless Amphitheater in San 

Antonio to capacity despite bad weather 

TV network, as well as Univision 
Music Group, home to such artists 

s Banda El Recodo, Conjunto 
rimavera, Pepe Aguilar and Jenni- 
er Peña. 

Univision is expected to retain 
ispanic Broadcasting's current 

management team, with President/ 
CEO Mac Tichenor Jr. becoming 
lïcad of a rechristened Univision 
Radio. HBC CFO Jeff Hinson and 
COO Gary Stone are also expected 
Io remain in similar positions fol- 

owing Univision's takeover. 
Tichenor earned $821,000 in fiscal 

ear 2001, according to government 
lings. Hinson earned $465,000, 
hile Stone took in $481,000. The 

first tasks for Tichenor and Stone 
will be to prove to Univision that 
it's getting its money's worth. 

HBC's Los Angeles stations have 
been under much stress in the last 

12 months, and its KSCA and KLVE - once No. 1 and No. 2, respec- 
tively, in the overall ratings - have 
been seriously challenged by 

iberman's Regional Mexican 

trimulcast KBUA, KBUE & KMXN 

(Que Buena). The three stations tie 
KSCA in the most recent trends, 
while KLVE sits in ninth - just 
one -tenth of a share above Spanish 
Broadcasting System's KLAX. 

And with last month's move of 

top -rated KSCA morning host 
Renan Almendares Coello, pro- 
grammers and analysts alike have 
forecast a huge tidal shift that may 
influence the direction of several 
Spanish- language stations. What's 
more, Los Angeles now has no 
fewer than 11 Spanish -language sta- 
tions on the FM dial, many of 
which have eroded the shares of 
KSCA and KLVE. 

At press time HBC's stock price 
was just below $20 a share. That's 
comparable to where the corn - 
panÿ s stock was in December 1998. 

The issue's five -year high is $64.19, 

achieved on March 16, 2000; the 
five -year low, from Oct. 7, 2002, is 

$16.70. 

Additional reporting by Julie Gidlow. 

EXECUTIVE ACTION 

Sandler Set As Northeast B'casting Dir. /Prog. 

ripie A programming veteran Nicole Sandler has been named Direc- 

tor /Programming for Northeast Broadcasting, effective April 1. San- 
dler will oversee the group's 12 stations, including Triple A outlets WXRV/ 
Boston and WNCS /Burlington, VT. 

"We're excited to have Nicole join our company and bring a new per- 
spective to our programming," Northeast CEO Ed Flanagan said. "She 
understands the special needs of our stations and is charged with creat- 
ing an environment where routine and consistency are not the mainstays 
of the diet. Vigor and flexibility in meeting our audience's needs will set us 

apart." 
During the '90s Sandler spent time at former Los Angeles Triple A sta- 

tions KACD & KBCD (Channel 103.1) and KSCA. 

New Wave/Honolulu Names Manella VP /GM 

Mew Wave Broadcasting has appointed Dan Manella VP /GM of its 

Honolulu cluster, which comprises KDDB. KHUI, KORL, KPOI & 

KOMQ. Most recently he was GM of the Milwaukee Radio Alliance, a 

position he held for 5 1/2 years. Prior to that he was Sales Manager of 

MRA Alternative WLUM /Milwaukee. 
"Dan is uniquely qualified for this opportunity, because he has man- 

aged multiple stations with different cultures, and that's partly what Hono- 
lulu radio is about," New Wave President Dex Allen told R &R. 'We are 

delighted to have him running our stations in Hawaii." 
Manella told R &R, "I'm excited to be here working for some great radio 

stations in a terrific market. I also get to work with one of the very best 
independent broadcasters ever - Dex Allen - who is definitely a great 

operator. I'm pretty pumped up about this opportunity." 

WBPT /Birmingham Makes Carson PD 

Ken Carson, a longtime AOR pro- 

grammer who spent the last two 
years as PD of Beasley /Las Vegas' 

Classic Rock KKLZ and '80s KSTJ, 

has taken the PD post at Cox Radio's 
'80s WBPT (The Point) /Birming- 
ham. He replaces Scott Stewart, who 
is no longer with the station. 

Carson told R &R that an enor- 
mous potential for success exists for 

WBPT and that he hopes to use the 
skills he picked up in Las Vegas to 

make WBPT a ratings success. "We 

started KSTJ from the ground up, 
and now I'm going to repeat this in 

Birmingham," he said. "The Point 
has been on for a little more than a 

year, and we still have some tweak- 
ing to do. This station is a sleeping 
giant and has a lot of potential." 

Consultant Randy Kabrich, who 
assisted with KSTJ until fall 2001, 

will work with Carson in determin- 
ing the direction of WBPT. 

Before joining Beasley Carson 
served as Corporate PD for LM 

Communications, which owns sta- 

tions in Kentucky, South Carolina 
and West Virginia. Before that he 
spent seven years as PD of WROQ/ 
Greenville, SC. Carson has also pro- 
grammed WHJY /Providence, 
WHTQ /Orlando and the former 
WPHD /Buffalo. 

HOW to Survive 

tgoSC 
coo 

War assaults our lifestyles and our wallets. Higher oil prices, shortages, layoffs, travel 

warnings...all of these are on the minds of listeners throughout America . 

Clark Howard talks about the realities of living, surviving and thriving in troubled times. 

NOW! When we need him most. 

Call Amy Bolton 800.611.5663 

Music 
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L JONES RADIO NETWORKS 
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National Radio 
BUSINESS TALKRADIO has made 

a deal to provide 12 hours a day of its 

business and financial radio program- 
ming to Cable Radio Network's 
500,000 -plus subscribers. Several 
California markets are already receiv- 
ing the programming, and nationwide 
markets are set to roll out soon. For 
more information, contact Jeff Weber 
at 515- 843 -8221 or visit www.business 
talkradio.net. 

NPR affiliates will air the documen- 
tary Children of War: Fighting, Dying, 
Surviving, hosted by Charlayne Hunter - 
Gault, beginning March 8. For more 
information, visit www.warchildren.org. 

Records 

NEWSBREAKERS 

KYAMBO "HIP -HOP" JOSHUA and 
GEE ROBERSON are named VPs/ 
A &R, Urban Music by Atlantic Records. 
They join from the A &R department of 

Roc -A -Fella Records, where they 
worked with such artists as Jay -Z and 
Cam'ron. 

Joshua 

WW1 
Continued from Page 3 

be used to prepare newscasts airing 
on any nonaffiliated station. 

Regarding television audio: No 
radio station may make an arrange- 
ment with a television station or 
network to allow access to the tele- 
vision station or network audio if 

that audio comes from CNN, CBS, 

Fox, NBC or MSNBC. Westwood 
One holds the exclusive radio rights 
for these services. 

Any nonlicensed, nonaffiliate 
uses of CBS, CNN, Fox, NBC, 
MSNBC, Spectrum or Westwood 
One news material will constitute 
a breach by you of our exclusive 
arrangements with these news 
providers. We will pursue any and 
all legal and equitable avenues 
available to us to protect these 
rights. To avoid any such misuse 
by any of your stations, we encour- 
age you to be sure that you have 
an active affiliation agreement in 
good standing. 

If you know of anyone breach- 
ing your news rights, or to check 
on your contractual rights, please 
call us immediately at 212 -641- 
2064. 

Steal 
Continued from Page 1 

Los Angeles. Before that he spent 
two years as VP /PD of Power 106, 

and he will continue to handle 
KPWR's day -to -day programming. 

"I'm glad I didn't say no when Sr. 

VP /Market Manager Val Maki 
wanted to hire a guy for Power who 
had no hip -hop experience," Cum- 
mings said. "The results speak for 
themselves. Jimmy is an outstanding 
programmer who gets the science 
and strategy of radio and who is al- 

ways looking for the entertainment 
value too. He has become a superb 
leader in his time at Emmis. I can't 
think of anyone more uniquely quali- 

fied to work with our group of out- 
standing programmers." 

Steal said, "I'm thrilled at the 
chance to continue to work with 
our incredible Power 106 staff and, 
now, even more closely with our 
great PDs nationwide to help them 
achieve even greater ratings and 
revenue success. The opportunity to 
work with Rick Cummings and Val 

Maki the last few years has pro- 
vided me with a strong foundation 
as I undertake this wonderful op- 
portunity." 

Looking for a 

BUSINESS BRIEFS 
Continued from Page 6 

New York -based announcers. The company in December 2002 dropped its request for unrestricted voicetracking 
and suggested instead that live announcers work in three weekday dayparts and voicetracking be used in all other 
on -air hours. 

Fox Now Syndicates Own News, Talk Programming 

Fox News Exec. VP Jack Abernethy told R &R last week that syndication of Fox's radio news product and other 
programming - including the just -launched Fox News Live With Alan Colmes talk show - will be handled 

internally by the network and that Oregon -based Talk Radio Network CEO Mark Masters is serving as a consultant 
to Fox on its new radio projects. Fox News Radio was previously distributed by Westwood One Radio Networks, 
which announced its own new alliance with NBC News /MSNBC early last week. KFI /Los Angeles, KPRC /Houston 
and KXL -AM /Portland, OR are among the stations already on board as Fox News Radio affiliates. 

Report: Hispanic House Members Accepted Money From HBC 

Citing Federal Election Commission filings, the Miami Herald reported last week that Republican Reps. Ileana 
Ros- Lehtinen and Lincoln Diaz- Balart, who have been vocal in seeking regulatory approval of Univision's 

merger acquisition of Hispanic Broadcasting, each received campaign contributions from HBC President/CEO 
Mac Tichenor, with Diaz -Balart receiving $500 and Ros- Lehtinen receiving $1,000 from Tichenor and $1,000 each 
from four other Tichenor family members. Hispanic Democrats who also received campaign contributions from 
various HBC execs have not taken a position on the merger, the paper reported. Spanish Broadcasting System and 
several community -based Hispanic groups have protested the merger, cleared by the Dept. of Justice last week, 
saying the deal will give Univision unprecedented dominance in Spanish -language media, where it already has 
leading roles in TV and the recording industry. Neither Diaz -Balart nor Ros- Lehtinen responded to the Heralds 
requests for comment, but HBC VP /Communications Jorge Plascencia told the newspaper that Tichenor ordinarily 
contributes to congressional candidates in districts where HBC owns radio stations. 

New Sirius Chipsets Ready To Go 

Chipset maker Agere System has shipped an initial order of 60,000 second -generation chipsets to be incorpor- 
ated into new Sirius receivers, slated to be on retail shelves by spring. The new chipset integrates all digital 

portions of the receiver circuitry other than memory and reduces the receiver's size from about that of a videocas- 
sette to approximately that of a credit card. Additionally, the chipset requires 50% less power and provides improved 
thermal performance. Sirius CEO Joe Clayton said the rollout of the new chipsets will support the company's 
introduction of second -generation Sirius satellite radios into the marketplace, including its plug- and -play units. 

XM Asks Shareholders To OK Increase In Common Shares 
XM Satellite Radio will hold a special shareholders meeting on March 27 to vote on an increase in the number of 

XM common shares. The increase would come as part of XM's latest financing package, which closed on Jan. 
28. XM has mailed a proxy statement to all shareholders regarding the March meeting. A proxy statement related to 
XM's regularly scheduled annual shareholders' meeting, set for May 22, will be sent to investors in April. 

Goldman Sachs Halts Disney, AOLTW Coverage, Dismisses Analysts 
I n a cost -cutting move, brokerage firm Goldman Sachs has dismissed media analyst Rich Greenfield and three 

other U.S. -based analysts while suspending research on more than 40 companies, including Walt Disney Co. 
and AOL Time Warner. Many analysts earn salaries of more than $1 million per year, and a recent agreement 
between brokerage houses and regulators limits analysts' contact with investment bankers and prohibits them from 
being paid from banking fees. Goldman Sachs in 2002 lowered the number of companies covered by its analysts by 
20 %, to 1,850, according to its annual report filed with the SEC. Goldman said it expects to eventually resume 
coverage of Disney and AOLTW. 

Before joining Emmis in June 
1999 Steal served as Clear Channel/ 
Dallas Director /Programming & 

Operations and as PD of KDMX/ 
Dallas. He has also served as PD of 
WKRQ /Cincinnati, as Asst. PD/ 

úal Corporate Gift with a sport motif? 

IN 
From a special signing tc a one -of -a -kind moment captured in time, we stock it all! 

NAME 
Your Favorite Team 
YOU' Favorite Player 
Your Town 
Your Sport 

References: 
ESPN 
CNN 
ABC RADIO NETWORK 
BUFFALO BILLS 
NEW ORLEANS SAINTS 
DETROIT LIONS 
NEW YORK ISLANDERS 
CLEVELAND CAVS 
and over 2,50o Radio and TV stations across 
the United States, Mexico and Ca nadat 

_3174 

MD /nighttimer at WXXL /Orlando 
and Asst. PD /MD /afternoon driver 
at KEGL /Dallas. 

AlOI 

ALL ITEMS ARE too°%o AUTHENTIC. 
Many are one -of -a -kind! 
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MUSIC 
CHOICE' 
23 million homes 

27,000 businesses 
Available on digital cable and DirecTV 

Adam Neiman 646 - 459 -3300 

HIT LIST 

Seth Neiman 
CALLING For You 

CCLDPLAY Clocks 

COUNTING CROWS Big Yellow Taxi 

EVANESCENCE Bring Me To Life 

GOOD CHARLOTTE The Anthem 

JASON MRAZ The Remedy (I Won't Worry) 

LISA MARIE PRESLEY Lights On 

NEW FOUND GLORY Head On Collision 

UNCLE KRACKER D-ift Away 

SOFT ROCK 

Seth Neiman 
HOOTIE & THE BLOWFISH Innocence 

SIXPENCE NONE THE RICHER Don't Dream It's Over 

R &B & HIP -HOP 

Damon Williams 
AALIYAH Don't Know What To Tell Ya 

B2K Girlfriend 

ESTAVON Street Sweepers 

R. KELLY Who's That 

RAP 

Damon Williams 
50 CENT f /EMINEM (Patiently Waiting 

54TH PLATOON She Like 

KRUMB SNATCH f /GANG STARR Incredible 

M.O.P. Live From Ground Zero 

KEITH MURRAY Yeah Yeah You Know It 

ROCK 

Gary Susalis 
SALIVA Rest In Pieces 

ALTERNATIVE 

Adam Neiman 
COUNT THE STARS Brand New Skin 

FURTHER SEEMS FOREVER Pride War 

IDLEWILD A Modern Way Of Letting Go 

INTERPOL PCA 

JULIANA THEORY Do You Believe Me? 

LEVELLERS Come On 

PHASER Life And Illusion 

PRIMAL SCREAM Autobahn 66 

SNOWDOGS Average Kid 

SUM 41 The Hell Song 

SUPERGRASS Rush Hour Soul 

VINES Ms. Jackson 

TODAY'S COUNTRY 

Liz Opoka 
AARON TIPPIN f/THEA TIPPIN Love Like There's... 

RANDY TRAVIS Three Wooden Crosses 

PROGRESSIVE 

Liz Opoka 
RY C00DER & MANIEL GALBAN Mambo Sinuendo 

866- MVTLINES //, , 
21,000 movie theaters 

This week''Msvie Tunes is frozen. 

WEST 
1. FAITH HILL Cry 

2. SHANIA TWAIN Up! 

3. VANESSA CARLTON Pretty Baby 

4, DONNAS Take It Off 

5. TYRESE How You Gonna Act Like That 

MIDWEST 
1. VANESSA CARLTON Pretty Baby 

2 FAITH HILL Cry 

3 DONNAS Take It Off 

4. TYRESE How You Gonna Act Like That 

5. DEAN JUSTIN Carry The Flag 

SOUTHWEST 
1. FAITH HILL Cry 

2. VANESSA CARLTON Pretty Baby 

3. SHANIA TWAIN Up! 

4. SOCHI When I Hold You 

5. DONNAS Take It ON 

NORTHEAST 
1. FAITH HILL Cry 

2. DONNAS Take It Off 

3. VANESSA CARLTON Pretty Baby 

4. SHANIA TWAIN Up! 

5 SOCHI When I Hold You 

SOUTHEAST 
1. FAITH HILL Cry 

2. VANESSA CARLTON Pretty Baby 

3. SHANIATWAIN Up! 

4. TYRESE How You Gonna Act Like That 

5. DEAN JUSTIN Carry The Flag 

NATIONAL MUSIC FORMATS 

v-- SiEILiTF I` Lori Parkerson 
202 -380 -4425 

BIPM (XM81) 

Blake Lawrence 
DRUNKEN MUNKY E 

GROOVE ARMADA Just For Tonight 
SEIKO Just For Tonight 

Squiu (XM48) 

Charlie Logan 
BREAKING BENJAMIN Skin 

LIINKIN PARK Somewhere I Belong 

SALIVA Rest In Pieces 

Raw (XM66) 

Leo G. 
E -40 One Night Stand 
JOE BUDDEN Pump It Up 

TWISTA Badunkadunk 

Real Jazz (XM70) 

Maxx Myrick 
CHRISTIAN MCBRIDE Vertical Vision 

JOHN HICKS (/ELISE WOODS Beautiful Friendship 
KEELY SMITH Keely Swings Basie Style 
ROSEMARY CLOONEY The Last Concert 

Watercolors (XM71) 

Trinity 
CIIELII MINUCCI Kickin' It Hard 
MINDI ABAIR Save The Last Dance 

MINDI ABAIR As Good As It Gets 

MINDI ABAIR Salt And Lime 

WALTER BEASLEY Precious Moments 

X Country (XM12) 

Jessie Scott 
LLCINDA WILLIAMS Righteously 
UN ISRAEL I /CULTIVATORS Don't Feel Like Laughing 

XM Café (XM45) 

B'll Evans 
MORNS Thorns 

NADA SURF Let Go 

XMLM (XM42) 

Jessie Scott 
CRADLE OF FILTH Damnation And A Day 

Tie Loft (XM50) 
PAUL SIMON Father & Daughter 
BEADY SEALS Thompson Street 
BEAD. SEALS Our Last Goodbye 
JEE JACKSON Still Alive 
JCE JACKSON Love At First Sight 
JIM BRION Here We Go 
NC RAH JONES Cold Cold Heart 
NC RAH JONES Nightingale 
GEORGE HARRISON Stuck Inside A Cloud 
GEORGE HARRISON Pisces Fish 
GEORGE HARRISON Run So Far 
GEORGE HARRISON Never Get Over You 
GEORGE HARRISON Brainwashed 
GEORGE HARRISON Any Road 
GEORGE HARRISON Looking For My Life 
GEORGE HARRISON Rising Sun 
PATTY LARKIN Different World 
PATTY LARKIN Italian Shoes 
PATTY LARKIN St. Augustine 
RC DDT FRAME Surf 
RC DDY FRAME Over You 
RC DDT FRAME High Class Music 
MARK KNOPFLER Devil Baby 
MaRK KNOPFLER A Place Where We Used To Live 
MIRK KNOPFLER Coyote 
MaRK KNOPFLER You Don't Know You're Born 
MIRK KNOPFLER The Ragpicker's Dream 
Tail AMOS A Sorta Fairytale 
TEFL AMOS Taxi Ride 
TESI AMOS Amber Waves 
TEST AMOS Virginia 
TESI AMOS I Can't See New York 
TEL JAYHAWKS Save It For A Rainy Day 
GLEN PHILLIPS Darkest Hour 
GLEN PHILLIPS Political Science 
GLEN PHILLIPS Easier 
GLEN PHILLIPS Dam Would Break 

PQLLS1ÁP. 
CONCERT PULSE 

Artist 
Avg. Gross 

(in 000s) 

1 BRUCE SPRINGSTEEN $1,104.5 

2 THE OTHER ONES $740.6 
3 CHER $690.7 
4 SHAKIRA $675.2 
5 AEROSMITH $604.3 
6 NEIL DIAMOND $549.6 
7 KENNY CHESNEY 422.8 
8 DAVID COPPERFIELD $344.6 
9 TOBY KEITH $341.1 
10 MANNHEIM STEAMROLLER $326.9 
11 JAMES TAYLOR 266.0 
12 BILL GAITHER & FRIENDS 208.4 
13 MICHAEL W. SMITH 206.1 
14 JOHN MAYER 179.6 
15 KORN 174.3 

Among this week's new tours 

DIXIE CHICKS 

50 CENT 

A.F.I. 

LINKIN PARK 

MACY GRAY 

SLIGHTLY STOOPID 

The CONCERT PULSE is courtesy of 
Pollster a publication of Promoters' 

On -Line Listings, 800- 344 -7383: 
California 209 -271 -7900. 

10 million homes 180,000 businesses 

Rick Gillette 800 -494 -8863 

DMX Hospitality 
David Sader 
The hottest tracks at DMX Hospitality, 
which includes restaurants, bars, hotels 

and cruise ships, targeted at 25 -54 adults. 

SANTANA f/SEAL You Are My Kind 

UNCLE KRACKER f /DOBIE GRAY Drift Away 

JENNIFER HANSON Beautiful Goodbye 

AVRIL LAVIGNE I'm With You 

JASON MRAZ You & I Both 

KEITH URBAN Somebody Like You 

JOHN MAYER Your Body Is A Wonderland 

RASCAL FLATTS These Days 

SIXPENCE NONE THE RICHER Breathe Your Name 

COUNTING CROWS Big Yellow Taxi 

This section features this week's adds on 

DMX MUSIC channels available via digital 
cable and direct broadcast satellite. 

CHR/POP 

Jack Patterson 
COLDPLAY Clocks 

BOOMKAT The Wreckoning 

CHR/RHYTHMIC 

Mark Shands 
SAM DUTCH I Wanna Be 

R. KELLY Snake 

R. KELLY Chocolate Factory 

R. KELLY Step In The Name Of Love 

R. KELLY Heart Of A Woman 

R. KELLY Been Around The World 

R. KELLY Forever 

R. KELLY Dream Girl 

R. KELLY Forever More 

R. KELLY You Knock Me Out 

R. KELLY Imagine That 

R. KELLY Who's That? 

TEMMORA Talk To Me! 

URBAN 

Jack Patterson 
2PAC f/TRICK DADDY Still Bailin' 

BUSTA RHYMES f/MARIAH CAREY I Know What 

Dave Sloan 
JACK JOHNSON The Horizon Has Been Defeated 

ROCK 

Stephanie Mondello 
UNWRITTEN LAW Rest Of My Life 

REVIS Caught In The Rain 

STONE SOUR Inhale 

ADULT ALTERNATIVE 

Stephanie Mondello 
NO DOUBT Running 

ROBBIE WILLIAMS Feel 

UNWRITTEN LAW Rest Of My Life 

INTERNATIONAL HITS 

Mark Shands 
CHRISTINA AGUILERA Beautiful 

COUNTRY 

Leanne Flask 
MARK CHESNUTT I Am In Love With A Married Woman 

SARA EVANS Backseat Of A Greyhound Bus 

DANCE 

Danielle Ruysschaert 
MILKY Just The Way You Are 

SUPREME BEINGS OF LEISURE Ghetto (29 Palms Mix! 

ULTRA NATE I Don't Understand It 

DOLCE Sorrow 

PETE HELLER Big Love 

ROBERTA CHILDS Dreams 

J.C.A. I Begin To Wonder 

WEEKEND PLAYERS 21st Century 

K -KLASS Talk To Me 

TOKTOK US. SOFFY Day Of Mine 

ANTOINE CLAMARAN Do The Funk 

MOLOKO Familiar Feelings 

3R0 STONE Get With Me 

RAP /HIP -HOP 

Mark Shands 
STAGGA LEE Roll Wit M.V.P. 

STAGGA LEE 1BENZINO We Be Like (La La La La! 

FREEWAY I /ALLEN ANTHONY Alright 

FREEWAY Free 

FREEWAY f/NATE DOGG All My Life 

FREEWAY On My Own 

FREEWAY We Get Around 

FREEWAY Turn Out The Lights 

FREEWAY Victim Of The Ghetto 

FREEWAY f /MARIAH CAREY & JAY -Z You Got Me 

FREEWAY Line 'Em Up 
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SIRIUS* 
Planet Dance 

Swedish Egil 
GHOSTLAND Guide Me God 

GOOD GROOVE f/THE F.O.R.M. Precious Baby 

MIGHTY DUB KATZ Let The Drums Speak 

The Pulse 

Haneen Arafat 
DANA GLOVER Thinking Over 

HOOTIE & THE BLOWFISH Innocence 

DANIEL BEDINGFIELD If You're Not The One 

U.S. 1 

Bill Hammond 
DANIEL BEDINGFIELD If You're Not The One 

BOOMKAT The Wreckoning 

QUEEN LATIFAH Better Than The Rest 

New Country 

Jim Kressler 
JEFF BATES The Love Song 

RANDY TRAVIS Three Wooden Crosses 

Octane 

Don Kaye 
DATSUNS In Love 

LIFEHOUSE Take Me Away 
LIMP BIZKIT Just Drop Dead 

SIMPLE PLAN Addicted 

SWITCHFOOT Meant To Live 

Heart & Soul 

B.J. Stone 
RON ISLEY (/THE ISLEY BROTHERS What Would You Do? 

KEM Love Calls 

KINDRED THE FAMILY SOUL Far Away 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda 

AOL Radio @Network 
Ron Nenni 415-934-2790 

Top Country 
Lawrence Kay 
GARTH BROOKS Why Ain't I Running 
TRACY BYRD The Truth About Men 

LONESTAR My Front Porch Looking In 

BRIAN MCCOMAS 99.9% Sure 

Top Pop 

Mark Hamilton 
BON JOVI Misunderstood 

Top Alternative 
Cameo 
12 STONES Crash 

DEATHRAY Not The Same 
ELECTRIC SIX Danger! High Voltage 

HOT ACTION COP Fever For The Flava 

STAGE I Will Be Something 
STONE SOUR Inhale 

WHITE LIGHT MOTORCADE I Could Kick Myself 

Smooth Jazz 

Stan Dunn 
PIECES OF A DREAM Love's Silhouette 

Top Jams 

Davey D 
50 CENT Back Down 

JAY -Z Excuse Me Miss 

KELLY ROWLAND Can't Nobody 

RADIO NETWORKS 

Phil Hall 972 -991 -9200 

Hot AC 

Steve Nichols 
CHRISTINA AGUILERA Beautiful 

Touch 

Vern Catron 
FLOETRY Say Yes 

Doug Banks Morning Show 

Gary Saunders 
SNOOP DOGG Beautiful 

SOLANGE Feelin' You 

Tom Joyner Morning Show 

Vern Catron 
GERALD LEVERT Closure 

Country Coast To Coast 
Kris Wilson 
JIMMY WAYNE Stay Gone 

DARRYL WORLEY Have You Forgotten 

Music Programming/Consulting 
Ken Moultrie 800 -426 -9082 

Alternative 
Steve Young /Kristopher Jones 
COLD Stupid Girl 

LINKIN PARK Somewhere I Belong 

SUM 41 Hell Song 

Active Rock 

Steve Young /Kristopher Jones 
COLD Stupid Girl 

Hot AC 

Steve Young /Josh Hosler 
JASON MRAZ The Remedy 

NO DOUBT Running 

CHR 

Steve Young /Josh Hosier 
DANIEL BEDINGFIELD If You're Not The One 

JUSTIN TIMBERLAKE Rock Your Body 

Rhythmic CHR 

Steve Young /Josh Hosier 
FRANKIE J Don't Wanna Try 

MARQUES HOUSTON That Girl 

Soft AC 

Mike Bettelli/Teresa Cook 
SIXPENCE NONE THE RICHER Don't Dream It's Over 

Mainstream AC 

Mike Bettelli/Teresa Cook 
PHIL COLLINS Come With Me (Lullaby) 

Delilah 
Mike Bettelli 
WHITNEY HOUSTON Try It On My Own 

Dave Wingert Show 

Mike Bettelli/Teresa Cook 
WHITNEY HOUSTON Try It On My Own 

Mainstream Country 
Ray Randall /Hank Aaron 
GARTH BROOKS Why Ain't I Running 
LONESTAR My Front Porch Looking In 

New Country 
Hank Aaron 
LONESTAR My Front Porch Looking In 

Lia 

Ken Moultrie /Hank Aaron 
DIAMOND RIO I Believe 

DARRYL WORLEY Have You Forgotten 

24 HOUR FORMATS 
Jon Holiday 303 - 784 -8700 

Adult Hit Radio 

JJ McKay 
MATCHBOX TWENTY Unwell 

NO DOUBT Running 

SIXPENCE NONE THE RICHER Don't Dream It's Over 

Adult Contemporary 
Rick Brady 
JOSH GROBAN You're Still You 

US COUNTRY 

Penny Mitchell 
GARTH BROOKS Why Ain't I Running 

GREAT AMERICAN COUNTRY 

Jim Murphy 303 - 784 -8700 
KELLIE COFFEY Whatever It Takes 

ALLISON PAIGE Send A Message 

LEANN RIMES Suddenly 
A. TIPPIN f/T. TIPPIN Love Like There's No Tomorrow 

WESTWOOD ONE 

Charlie Cook 661- 294 -9000 
Soft AC 
Andy Fuller 
WHITNEY HOUSTON Try It On My Own 

Mainstream Country 
David Felker 
DEANA CARTER There's No Limit 
RANDY TRAVIS Three Wooden Crosses 

DARRYL WORLEY Have You Forgotten 

Hot Country 

Jim Hays 
DARRYL WORLEY Have You Forgotten 

Young & Elder 

David Felker 
CHRIS CAGLE What A Beautiful Day 

DARRYL WORLEY Have You Forgotten 

) i 
ERAOa r. --ry o i,<. -i 

After Midnite 
TRAVIS TRITT Country Ain't Country 
DARRYL WORLEY Have You Forgotten 

Artist/Title Total Plays 

AVRIL LAVIGNE Complicated 74 

CHRISTIAN AGUILERA Beautiful 73 

JENNIFER LOPEZ Jenny From The Block 72 

LMNT Juliet 71 

HILARY DUFF I Can't Wait 70 

HAMPTON THE HAMPSTER Hampsterdance2 70 

LIL BOW WOW Basketball 

AARON CARTER America A 0 

KELLY CLARKSON A Moment Like This 

JUSTIN TIMBERLAKE Cry Me A River 

PINK Get The Party Started 

JUMP 5 All I Can Do 

SIMON & MILO Get A Clue 

BAHA MEN Who Let The Dogs Out 

CHRISTINA MILIAN Call Me, Beep Me 

PLAY Us Against The World 

BAHA MEN Move It Like This 

VANESSA CARLTON A Thousand Miles 

HAMPTON THE HAMPSTER Sing A Simple 

70 

69 

56 

53 

33 

32 

31 

30 

30 

30 

30 

30 

29 

Playfist for the week of Feb. 25 -March 3. 
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Tom Calderone 

VP/Programming 

Plays 

50 CENT In Da Club 52 

JAY -Z Excuse Me Miss 37 

GOOD CHARLOTTE The Anthem 35 

MISSY ELLIOTT f/LUDACRIS Gossip Folks 32 

JENNIFER LOPEZ f/LL COOL J All I Have 28 

SIMPLE PLAN Addicted 25 

T.A.T.U. All The Things She Said 23 

AUDIOSLAVE Like A Stone 23 

TYRESE How You Gonna Act Like That 20 

EMINEM Sing For The Moment 20 

SNOOP DOGO Beautiful 20 

LIL KIM f /MR. CHEEKS The Jump Ott 19 

AVRIL LAVIGNE Em With You 18 

JA RULE f /ASHANTI Mesmerize 18 

WAYNE WONDER No Letting Go 15 

SEAN PAUL Get Busy 14 

CHRISTINA AGUILERA Beautiful 13 

FIELD MOB Sick Of Being Lonely 13 

RED HOT CHILI PEPPERS Can't Stop 12 

ALL- AMERICAN REJECTS Swing Swing 11 

Video playlist for the week of Feb. 24 -Mar 2 

David Cohn 

General Manager 

2 
MISSY ELLIOTT f/LUDACRIS Gossip Folks 

50 CENT In Da Club 

COLDPLAY Clocks 

SNOOP DOGG Beautiful 

JAY -Z Excuse Me Miss 

AUDIOSLAVE Like A Stone 

ALL -AMERICAN REJECTS Swing Swing 

GOOD CHARLOTTE The Anthem 

EMINEM Without Me 

RED HOT CHILI PEPPERS Can't Stop 

FAT JOE f/TONY SUNSHINE All i Need 

INTERPOL PDA 

GANG STARR Skills 

FREEWAY I /JAY -Z & BEANIE SIGEL What We Do 

NEW FOUND GLORY Head On Collision 

SEAN PAUL Get Busy 

FIELD MOB Sick Of Being Lonely 

JENNIFER LOPEZ f /LL COOL J All I Have 

EXIES My Goddess 

USED Buried Myself Alive 

Video playlist for the week of Feb 24 -March 2 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and 

titles of all pictured and send 

pics to: 

R &R, c/o Mike Davis: 

mdavis@radioandrecords.com 

75 million households 

Paul Marszalek 

VP /Music Programming 

ADDS 

R. KELLY Ignition 

SANTANA f/MUSIO Nothing At All 

ROBBIE WILLIAMS Feel 

Plays 

AVRIL LAVIGNE I'm With You 

KID ROCK f/SHERYL CROW Picture 

JENNIFER LOPEZ f/LL COOL J All I Have 

DIXIE CHICKS Landslide 

LISA MARIE PRESLEY Lights Out 

NORAH JONES Come Away With Me 

CATHERINE ZETA -JONES And All That Jazz 

JOHN MAYER Why Georgia 

3 DOORS DOWN When I'm Gone 

JOHNNY CASH Hurt 

SHANIA TWAIN Up! 

FAITH HILL Cry 

RED HOT CHILI PEPPERS Can't Stop 

TLC Hands Up 

BON JOVI Misunderstood 

NO DOUBT Running 

INOIA.ARIE Can I Walk With You 

COLDPLAY Clocks 

CELINE DION I Drove All Night 

AALIYAH Miss You 

25 

24 

24 

23 

21 

20 

20 

17 

17 

16 

16 

14 

14 

14 

14 

12 

11 

10 

9 

9 

COUNTING CROWS IN. CARLTON Big Yellow Taxi 9 

AUDIOSLAVE Like A Stone 9 

BRUCE SPRINGSTEEN Waiting On A Sunny Day 8 

CHRISTINA AGUILERA Beautiful 

MARIAN CAREY Through The Rain 

MISSY ELLIOTT Gossip Folks 

MARIAH CAREY Boy (I Need You) 

CHANTAL KREVIAZUK In This Life 

EVERCLEAR Volvo Driving Soccer Mom 

JAY -Z Excuse Me Miss 

KELLY ROWLAND Can't Nobody 

ERYKAH BADE f /COMMON Love Of My Life 

LUCY WOODWARD Dumb Girls 

COMMON f /MARY J. BLIGE Come Close 

CRAIG DAVID Hidden Agenda 

VIVIAN GREEN Emotional Rollercoaster 

LIL KIM f /MR. CHEEKS The Jump Off 

SNOOP DOGG Beautiful 

Video airplay for March 3 -10. 

36 million households 

Cindy Mahmoud 
VP /Music Programming 

& Entertainment 

6 

5 

5 

4 

4 

3 

3 

3 

2 

2 

1 

1 

VIDEO PLAYLIST 

LIL KIM f /MR. CHEEKS The Jump Off 

MISSY ELLIOTT f /LUDACRIS Gossip Folks 

SNOOP DOGG Beautiful 

JA RULE f /ASHANTI Mesmerize 

R. KELLY Ignition 

JENNIFER LOPEZ f /LL COOL J All I Have 

FIELD MOB Sick Of Being Lonely 

BABY f /CLIPSE What Happened To That Boy 

TYRESE How You Gonna Act Like That 

AALIYAH Miss You 

RAP CITY TOP 10 

50 CENT In Da Club 

FIELD MOB Sick Of Being Lonely 

JA RULE f /ASHANTI Mesmerize 

LIL KIM f /MR. CHEEKS The Jump Off 

JAY -Z Excuse Me Miss 

BABY f /CLIPSE What Happened To That Any 

NAS I Can 

FAT JOE f/TONY SUNSHINE All I Need 

KILLER MIKE 1 /BIG 13014 SLEEPY BROWN A. D.I. D.A.S. 

EMINEM Sing For The Moment 

Video playlist for the week ending March 9. 

TELEVISION 

c T 
COUNTRY MUSIC TELEVISION 

65.9 million households 

Brian Philips. Sr VP/GM 

Chris Parr. VP /Music & Talent 

ADDS 
JIMMY WAYNE Stay Gone 

NICKEL CREEK Speak 

TOP 20 
TIM MCGRAW She's My Kind Of Rain 

JOE NICHOLS Brokenheartsville 

JENNIFER HANSON Beautiful Goodbye 

MARTINA MCBRIDE Concrete Angel 

TRACE ADKINS Chrome 

BLAKE SHELTON The Baby 

KENNY CHESNEY Big Star 

AARON LINES You Can't Hide Beautiful 

DIXIE CHICKS Travelin' Soldier 

MARK WILLS Nineteen Somethin' 

ALISON KRAUSS & UNION STATION New Favorite 

BRAD PAISLEY I Wish You'd Stay 

DEANA CARTER There's No Limit 

KEITH URBAN Raining On Sunday 

SHANIA TWAIN Up! 

KID ROCK f /SHERYL CROW Picture 

ALAN JACKSON That'd Be Alright 

TERRI CLARK I Just Wanna Be Mad 

FAITH HILL When The Lights Go Down 

JOHNNY CASH Hurt 

HEAVY 
ALAN JACKSON That'd Be Alright 

BLAKE SHELTON The Baby 

DIXIE CHICKS Travelin' Soldier 

JOE NICHOLS Brokenheartsville 

KENNY CHESNEY Big Star 

MARTINA MCBRIDE Concrete Angel 

MONTGOMERY GENTRY Speed 

SHANIA TWAIN Up! 

TIM MCGRAW She's My Kind Of Rain 

VINCE GILL Next Big Thing 

HOT SHOTS 
JOHNNY CASH Hurt 

KID ROCK I /SHERYL CROW Picture 

NICKEL CREEK Speak 

Heavy rotation songs receive 28 plays per week. 

Hot Shots receive 21 plays per week. 

Information is frozen. 

6 t 
GREAT 

AMERICAN 

* COUNTRY. 

Jim Murphy, VP /Programming 

19 million households 

ADDS 
ALAN JACKSON That'd Be Alright 

JIMMY WAYNE Stay Gone 

SUE FABISCH The Mom (Of Constant Sorrow) 

TOP 10 
KEITH URBAN Raining On Sunday 

MARTINA MCBRIDE Concrete Angel 

DIXIE CHICKS Travelin' Soldier 

TRACE ADKINS Chrome 

JOE NICHOLS Brokenheartsville 

TIM MCGRAW She's My Kind Of Rain 

BLAKE SHELTON The Baby 

KENNY CHESNEY Big Star 

SHANIA TWAIN Up! 

MARK WILLS Nineteen Somethin' 

Information is frozen. 

TELEVISION 
TOP TEN SHOWS 

Total Audience 
(105.5 million households) 

February 24 -March 2 

Adults 
18-49 

1 CSI 

2 My Big Fat Greek Life Special 

3 Survivor: Amazon 

4 Everybody Loves Raymond 

5 American Idol (Tuesday) 

6 Law & Order 

7 Joe Millionaire: Aftermath 

8 CSI: Miami 

9 Without A Trace 

10 Friends 

1 

2 

3 

4 

5 

6 

7 

8 

(tie) 

10 

Joe Millionaire: Aftermath 

American Idol (Tuesday) 

American Idol (Wednesday) 

Survivor: Amazon 

CSI 

Friends 

My Big Fat Greek Life 

Special 

Everybody Loves Raymond 

Law & Order 

CSI: Miami 

Source: Nielsen Media Research 

COMING NEXT WEEK 

Friday, 3/7 

Jesse Malin, The Tonight Show 
With Jay Leno (NBC, check local 

listings for time). 

The Pretenders, Late Show 
With David Letterman (CBS, check 
local listings for time). 

Ice-T is interviewed and The 
Raveonettes perform on Late Night 

With Conan O'Brien (NBC, check lo- 

cal listings for time). 

Sahara Hotnights, Last Call 
With Carson Daly (NBC, check lo- 

cal listings for time). 

Bowling For Soup, Jimmy 
Kimmel Live (ABC, check local list- 

ings for time), 

Saturday, 3/8 

Queen Latifah hosts and Ms. 

Dynamite performs on Saturday 
Night Live (NBC, 11:30pm ET /PT). 

Monday, 3/10 

Everclear, Jay Leno. 

Ben Harper, David Letterman. 

Coldplay, Conan O'Brien. 

Craig David, Late Late Show 
With Craig Kilbom (CBS, check lo- 

cal listings for time). 

Hootie & The Blowfish, The 

Caroline Rhea Show (check local list- 

ings for time and channel). 

Ryan Seacrest, The Wayne 
Brady Show (check local listings for 

time and channel). 

Tuesday, 3/11 

Paul Simon, David Letterman. 

The Datsuns, Conan O'Brien. 

The Coral, Carson Daly. 

Busta Rhymes, Wayne Brady. 

Wednesday, 3/12 

The Streets, Jay Leno. 

Elvis Costello, David Letterman. 

Geri Halliwell, Conan O'Brien. 

Killer Mike, Carson Daly. 

The Pretenders, Wayne Brady 

Thursday, 3/13 

Ice Cube and Eve are set to ap- 

pear on The 34th NAACP Image 
Awards (Fox, 8pm ET /PT). 

Ringo Starr, Jay Leno. 

T.A.T. U., Craig Kilbom. 

T.A.T.U., Carson Daly. 

Lionel Richie, Wayne Brady 

- Julie Gidlow 

FILMS 
BOX OFFICE TOTALS 

Feb. 28 -March 2 
Title Distributor 

1 Cradle 2 The Grave (WB)* 
2 Old School (DreamWorks) 
3 Daredevil (Fox) 

$ Weekend 

$16.52 
$14.03 
$11.12 

$ To Date 

$16.52 
$37.37 
$84.18 

4 How To Lose A Guy ln 10 Days (Paramount) $10.25 $77.62 
5 Chicago (Miramax) $7.85 $104.90 
6 The Jungle Book 2 (Buena Vista) $6.98 $33.86 
7 Shanghai Knights (Buena Vista) $5.02 $50.93 
8 The Life Of David Gale (Universal) $4.53 $13.60 
9 Gods And Generals (WB) $2.94 $8.93 

10 The Recruit (Buena Vista) $2.72 $48.09 

'First week in release. All figures in 

millions. Source: ACNielsen EDI 

COMING ATTRACTIONS: This 

week's openers include Bringing 
Down the House, starring Steve 
Martin and recording artist Queen 
Latifah. She performs "Better Than 

the Rest" and teams with Mario 
Winans to perform "Do Your Thing" 

on the film's Hollywood sound- 
track, which also sports Eve & 

Jadakiss' "Let Go (Hit the Dance 

Floor)," Foxy Brown's "Watcha 

Gonna Do," Kelly Price's "Ain't No- 

body," Floetry's 'Where's the Love," 

Lil Wayne & Big Tymers' "Way of 

Life," N.E.R.D.'s "Rockstar," Mr. 

Cheeks' "Move Something," Calvin 
Richardson's "Next to You," 
Iceberg's "Let Me See You Dance," 

The Unit's "Gutta" and Barry 
White's "I'm Gonna Love You Just a 

Little Bit More Babe." - Julie Gidlow 
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AM: The Next 
Home For Oldies 
Recent returns to the format may indicate a new trend 

By Art Vuolo Jr. 

? 

y two favorite formats are News/Talk and Old- 
ies, so one might say I'm a real lover of personality ra- 
dio. These are among the last radio formats to offer true 
personalities. Think about it: You can't easily 
voicetrack a call -in talk sho , and many heritage Old- 
ies stations across America eature some of the most 
legendary names ever to gra a our radio speakers. 

Harry Harrison, Cousin Brucie 
and Big Dan Ingram are still on 
WCBS -FM /New York. Dick Biondi 

and John Records Landecker at Chi- 

cago's WJMK and Dick Purtan at 
WOMC /Detroit are all still going 
strong. And who else 
could have succeeded 
The Real Don Steele at 
Los Angeles` K -Earth 
(KRTH) better than San 
Diego radio icon Shotgun 
Tom Kelly? 

Then there are the 
many fine weekend old- 
ies shows available to 
stations featuring big 
names like Dick Clark, 
Mike Harvey, Dick Bartley and, 
the newest entry, Truckin' Tom 
"Cookin "' Kent, whose Hall of 

Fame Coast -to -Coast comes out of 
Cleveland, the rock 'n' roll capital 
of the world. 

The talent pool is deep, yet Old- 
ies stations seem to be drowning in 

a sea of sameness. With the excep- 

tion of some special weekend shows 
and themed programming, the ma- 

jority of Oldies stations play the 
same safe list of what seems like 250 

songs that focus groups have indi- 
cated are what most people want to 

hear. 
It's this lack of creativity that 

prompted me to subscribe to XM 

Satellite Radio, putting my "Radio's 
Best Friend" moniker, given to me 
by R &R, in jeopardy. Because satel- 

lite radio is not affected by Arbitron, 
it is free to feature a far more expan- 
sive playlist. 

At XM, Ken Smith from Houston 
does a marvelous job with his staff 
on the '50s channel, and Tampa ra- 
dio veteran Cleveland Wheeler has 
a couple of the zaniest personalities 
in the business on his '60s channel: 
Phlash Phelps and Terry "Motor 
Mouth" Young. 

For the variety, the song and art- 
ist names in the tuner's display 
window, the digital quality and 
the great personalities, XM is 

orth even more than $9.99 per 
onth. 

AM Evolution 

About 20 years ago AM was in 

-big trouble. It was perceived to 
have an incurable ill- 
ness, and all of the best 
programming was on 
FM. Then, in 1978, the 
late Al Ham developed 
the hugely popular Mu- 
sic of Your Life format. 
Some called it "Big 
Band," others referred 
to it as "Nostalgia." The 
industry embraced the 
name "Adult Standards." 

This new format gave AM a 

much- needed shot in the arm, but 
ven though the demographics the 

ormat attracted were affluent, it 

as not an easy sell to advertisers. 
In 1988 another format helped 

einvigorate AM. New /Talk took 
ff, as Rush Limbaugh and a pa- 
ade of mostly conservative talk 
ersonalities got noticed. Today 
hey are credited for the turn - 
round that many AM stations 
ave enjoyed. 

But while News /Talk continues 
thrive, the Adult Standards audi- 

nce continues to age, and the for - 

at's ratings have begun to fall off 

musical adjustments are made to 

young up" the sound. 
Tampa's often top -rated WDUV 

d KJUL /Las Vegas are a couple of 
stations that employ the Stan- 

ds format usually found on AM 

tations. However, they, too, are 
ow featuring what some might call 

'soft oldies" that were major pop 
'ts but never too strong - songs 
e "Summer Rain" by Johnny Riv- 

rs and "The First Time Ever I Saw 
our Face" by Roberta Flack. 

Sleeping Giants 

Something new- and encourag- 
g - is happening at AM these 
ays: Many formidable Oldies sta- 
ons that had been flipped to other 

Art Vu olo Jr. 

1 

formats are returning to the air- 
waves. 

For example, after a few months 
as a Sports station, the station that 
was once Canada's premier Top 40, 

CHUM -AM /Toronto, returned to 

the Oldies format it had prior to go- 

ing Sports. The station known as 

"1050 CHUM" brought back the hits 
that made the station a Toronto 
powerhouse. 

Also, at the start of this year 
Clear Channel flipped its 50,000 - 
watt Cincinnati Adult Standards 
station, WSAI, back to the Oldies 
format that made the station (then 
at 1360 AM) a Top 40 champ. Now, 
with a 29 -state nighttime signal at 

With the exception 

of some special 

weekend shows 

and themed 

programming, the 

majority of Oldies 

stations play the 

same safe list of 

what seems like 

250 songs that 

focus groups have 

indicated are what 

most people want 

to hear. 

1530 AM, Clear Channel aims to 

give Infinity's WGRR -FM a major 
run for its money. 

Market legend Dusty Rhodes, 
whom WGRR cut loose last year, has 
resurfaced for morning drive. The 
station has the Queen City buzzing. 
Peter C. Cavanaugh, a veteran 
broadcaster and one of Dusty's old 
pals from his Syracuse college days, 
listens to Rhodes each morning on 
his drive from Detroit to Flint, MI. 

Then, late last month, a third 
sleeping giant was awakened, as 

Entercom /Buffalo took the one- 
time WKBW (now WWKB) back 
to the music that made it a great 
Top 40 outlet from 1958 through 
the early '80s. 

The KB comeback came corn - 
plete with the biggest name in 
Buffalo radio, Danny Neaverth, 
for mornings. Market staple Hank 
Nevins is PD, fast -talking Jackson 
Armstrong is on for nights, and 
the always entertaining Joey Rey- 

nolds is pulling overnights from 
WOR /New York. 

Reynolds became a radio super- 
star 40 years ago at WKBW, and 
now the leader of the Royal Order 
of the Night People is back in his 
hometown. Armstrong is voice - 
tracked from Entercom's WMQX/ 
Greensboro, where he does morn- 
ings, but the show sounds remark- 
ably live. And he can actually fall 

asleep while listening to himself: 
With 50,000 watts at 1520 AM, the 
station screams into about 17 

states along the Eastern seaboard 
at night. 

Original Jocks 
And Jingles 

If the ratings meter moves on 
these three stations, even just a lit- 

tle bit, we could easily see any num- 
ber of other underperforming sta- 
tions return to their thrilling days of 

yesteryear. The list of possibilities 
reads like a who's who of great and 
legendary stations. 

Consider these candidates: the 
"other 1520," KOMA /Oklahoma 
City, and KFRC -AM /San Francisco. 

Both of these great stations were 
simply simulcasting their FM coun- 
terparts until Feb. 1, when KOMA 

went News following the space 
shuttle Columbia disaster. 

Why not let FMs continue to fea- 

ture the music of the late '60s 
through the early '80s while the 
AMs serve up a menu of oldies re- 

leased between 1955 and the late 
1960s? Most of these stations still 
have their original call letters and 
reside at the same spot on the dial, 
making it possible to use those won- 
derful original jingles too. 

Great memories are made by 
more than just the music. It's also the 
jingles, the jocks and the commer- 
cials. We have already seen some of 

the original jocks and jingles return, 
but old spots are not as easy to do. 

That's one area where XM's '60s 

on Six channel can go, and there's 
nothing like hearing one of those old 
Coca -Cola "It's the real thing" spots. 
Nick at Nite is doing it on TV; we 
can do it even better on radio! 

Resurrection Suggestion 

A few other monster AMs that 
could be sensational as real Old- 
ies stations include KJR -AM/ 
Seattle (once Channel 95), 
KCBQ /San Diego, WQXI /At- 
lanta, KQV /Pittsburgh, WING - 
AM /Dayton and KLIF /Dallas 
(now at 570 kHz). A fantasy of 

Before I'm accused 

of living in the 

past, that's not so. 

We should all long 

for creative and 

entertaining radio 

that truly 

embraces fun, 

energy and 

excitement. 

mine involves WMVP /Chicago, 
AM 1000, reclaiming its once -fa- 
mous calls and morphing back 
into "Big 10, WCFL." 

With today's voicetracking tech- 

nology, Larry Lujack could be back 
on the air in the Windy City with- 
out leaving his ranch in New Mexi- 

co. And imagine hearing WFIL/ 
Philadelphia as "Famous 56" once 
more, or maybe a resurgence of 

"Wibbage" on WIBG /Ocean City, 

NJ. 
How about the return of the 

WMCA Good Guys in New York on 
"Fabulous 57 "? And dare I even 
think that in my own backyard we 
could see the reemergence of "The 
Big 8" - CKLW / Windsor -Detroit - complete with those memorable 
blood- and -guts, rapid -fire "20/20" 
newscasts? 

Baby boomers are now mostly in 

their 50s. They grew up with AM 
radio. It's somewhat logical that 
they would have no problem gravi- 
tating back to the same spot on the 
dial where they heard these oldies 
back when they were "newies." 

The audience will go where it can 
find things it wants - on AM, FM 

or XM (or Sirius). Let's consider ca- 

tering to the listener instead of just 
the bottom line. If you give the au- 
dience what it wants, the bottom 
line will lead straight to the bank. 

Now, before I'm accused of living 
in the past, that's not so. We should 
all long for creative and entertaining 
radio that truly embraces fun, ener- 
gy and excitement. My friends and 
colleagues in the broadcasting fra- 

ternity, we need to go back to the 
kind of radio that we all fell in love 

with. 

Detroit -based Art Vuolo Jr., 
"Radio's Best Friend," publishes 
Radioguide. He is also the owner of 

VuoloVideo, which boasts a collection 

of more than 300 hours of video foot- 

age of air personalities and more than 
10,000 hours of radio broadcasts. He 

can be reached at 248 -433 -4530 or 

artvuolo@aol.com. 
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Con grattilations 
Paul Harvey 

on your Lifetime 
A ch ievem en t A ward 

PAUL HARVEY 
NEWS&COMMENT' 

THE BEST 
OF THE STORY" 

Affiliate information 212-735-1700 

www.paulharvey.com www.abcradio.com 

QbC RADIO NETWORKS 

The Most Influential News & Talk Network in America 
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NAT'S GOOD ABOUT NEYIS/TALK? 

Mickey Luckoff 

Continued from Page 1 

News /Talk such a great format to work in and sell? Has the bad 

judgment of a few treated a stain on us all, and will the government 
seek to increase regulation of content as a resit? What can we dc t: 
improve in the year ahead, and, if it were your own money on the line, 

why would you ratter own a Talk -based station than any other format? 
All of our cortibutors gave candid answers :o these questions and 

more, and, in the e ad, despite some problems, me st seem to agree -_ha: 

the glass is half -fur vs. half -empty. 

In the interest of fairness and balance we ale() asked R8eR Wasaing- 

ton, DC Bureau Issociate Editor Joe Howard to get some thoughts std 
input from someone who has been a fairly vocal critic of our industry 
in recent months, ?CC Commissioner Michael Copps. His comments 

about and criticisms of our format and industry add an interesting 
postscript to our Overall look at what's good abort News /Talk radio. 

The View From The Front Office 
We begin with fie perspective of some of our format's best 

managers. Leading that list is EGO 8e KSF0 /San Francisco's Mickey 

Luckoff, acknowledged by his peers as one of the very best in the 

business. "Working in the Newa/Talk or Talk rado field should ne:-er 

become easier," 1 e says. 
"Oh, sure, if we simply elect to plug in syndicated product, there 

wouldn't be mica :o do other than market the product and sell the time - much like our :oft AC brethren do. However, if we're in a competit.ve 

market with two c' more direct format competitors. the focus stood 
never ease up. 

"Changes in ownership afford station managers some very 
interesting chal33r.ges. Is the company a radio operator? Do they 
understand radio Do they care, or is the property you manage part of 

a huge cluster? loamy business there's nothing like a direct comretitor 
coming into your market, even if your company owr_s it. 

"Other challenges I see for all of us in the year ahead include format 

burnout, mairtarrng margins, finding new talent - especially women 

and minorities - and having the opportunity to surround ourselves 
with people who are passionate about radio and. especially our for host:" 

Luckoff suggests that AMs wit continue to be primarLy Talk 

stations until the anticipated benefits of IBOC take place, which, he 

says, means even more head- to-head competition. "Even if it's not good 

competition, everN bite hurts," he says. "Furthermore, if it's a full 

service News/TEL-sr vs. an all -Talk station, the costs of operation make 

the rates necessarily higher and, hence, make it more difficult to 

compete. 

"With a weakened economy the : heat of terrorism and the 

government's or going war on terror, one would think this would to 
great fodder for o-u, formats. However, all too often we have noted an 

'enough already response from listeners, who seek an escape to 

various adult mis:c formats" 

Joel Oxley 

Seoir: Jones 

Arbitron Challenges 
Luckoff also ,res Arbitron problems as a continuing challenge for 

the format "One of our biggest concerns must for the wildly fluctuatng 
monthlies as a result of Arbitron 's failure to achieve reliable response 

rates" he says. 'Same incredibly wild audience swings among some cf 

the best and most consistent News/ Talk stations are directly attribut- 

able to this 
"With Arbitrer so heavily focused on the new PPM technology this 

problem is not lieccly to change. Also, if and when the PPM is ever 

implemented, th_s could cause an entirely different positioning for our 

format, based ui o a the preliminary reports I've seen." 

To nobody's au'prise, Luckoff remains one of our format's bigger, 
boosters. "News and Talk radio still afford our country the 1:317 

best `town hall nesting' opportunities available anywhere," he says. 

"These are fabuìois formats filed with excitement, information and 

entertainment opportunities. 
"They are. w-tkout a doubt, superb commercal vehicles offering -he 

very best foreground, one -on -one selling situations for an unlimted 
number of prodie..s to a receptive, attentive aucience that is listezigg 
more intently tc us than to almost any other adrertising vehicle. 

"Sure, as mo'e competitors enter the field there will be more 

exploitation anc incidents that don't serve our formats well. But one of 

the benefits cf consolidation, so far, is that, for the most part, it has put 

responsible owners in place. 

"That said, however, since we now have managers running huge 

clusters of stations, there is far less focus on the day -to-day product_ 

Since the produ st has become 30 much more of a ccrnmodlty, incidents 
will continue to occur as operators strive to break through the pack.. 

So, would the man who has been voted News/Talk's best GM many 

times put his own money on a News /Talker? "If I had the opportunu 

for ownership, I'd prefer to own an exclusive Soft AC, Classical or 

Smooth Jazz music station in an upper -income, highly educated 

market,' Luckoff sacs. "No talent, no syndication and not much 

expense, other than marketing and selling. 

"However, as a late friend of mine who was the owner -opera:or cf 

cne of America's most successful Classical music operations told me - while continuously refusing to sell me his station - 'Mickey you1 

get awfully bored'" 

More Information To Manage Than Ever 
Joel Oxley is at the helm of one of America's most successful News 

stations, WTOP -P M 4e FM/Washington. A broadcast veteran, Oxley 

says he has seen his own job change considerably in recent years 
"Like so many GMs, a little over a year ago I took on respons_tiL:7 

for another station. Classical WGMS -FM," he says. "So, I have had :o 

rely even more heavily on my managers at WTOP. Fortunately, I have 

outstanding people who are more than up to the task. 

"Another major change is the amount of information I go thro uh 
My in -box is always full, but the real change today is the increased 

amount of e-mail. Receiving 260 -300 e-mails a day is not uncomT o- 
for me anymore. 

"The pace of our format, and, therefore, our jobs, is increasing sc 

quickly. As a News station, we must always be ahead of the curve, anc 

.hat is not always easy. But we'll stay on top by continuing to be 

_mmediate, accurate, local and relevant to our audiences." 

Commenting on the best and the most challenging parts of his jcob 

Jxley says, "From cur CEO to our newest hire, the best part of nv j 3t 

-s working with such great people. The most challenging part of ti e jot 
.5 always finding ways to be better and then making sure we realty do 

get better at what we do." 

Would Oxley :ay down his own cash for a News station? "It realty 

depends on what size market I was in," he says. "A News station in 

env market is more expensive to operate, because you have to have 

more people and equipment to do it right. After you get to a certain 
point in revenue a majority of the incremental dollars fall to the 

xttom line. 

"So, I'd say if I was an owner in the top 10 or so markets, Neves 

would be great. Below that, I think I would look to News/ Talk, Tait or 

an appropriate mute format" 

Knowing What To Pay Attention To Is Key 

WLS /Chicago's Zemira Jones has presided over a News /Tallier 

vrth a stable of unique talk talents that has seen phenomenal grocer- 

over the past few years. But that growth has not come without 

challenges for him as a manager. "Everything moves and evolves 

faster today" says Jones. 
"There's an ancient prophecy that said, `In these times man wit 

become weaker and wiser.' It didn't make much sense when I first heard 

it years ago. but it seems to grow in meaning to me with every passing 

moment. We are all deluged with information today, but we're weagor_ed 

by time. We don't have enough of it to do our newly found wisdom justice. 

"Knowing what to pay attention to is the key ingredient to 

management success these days. The job today is more about 

priorities and insight than raw might. Being bigger isn't necessarily 
better, being first doesn't mean you're the fittest, and the best product 

by itself doesn't ensure the highest ratings. You have to learn to Leer 

all the right plates spinning" 
Asked what he sees as the format's biggest challenge, Jones 

replies, "Three things: talent, talent and talent. I'm sure I'm not the 

only one putting talent at the top. With a shrinking minor league xo_ 

from smaller markets and fewer passionate young people knocking on 

our doors, radio is in increasing need of talent with star power. 

"We will no longer be able to pick from the low - hanging fruit tress cf 

talent for our next drivetime host. The stations that will succeed firer 

time today will have to be able to manufacture talent of their own. 

Syndication is nice. but it won't get us to the promised land all by Lself. 

The audience expects and demands a custom meal of entertainment 
and insight every day that's been cooked up just for them" 

Stimulating The Senses 
Jones sees two major attributes that make News /Talk the most 

successful format _n America today. "A major attribute =s the format s 

ability to raise the bar on how we connect with our audience" he says 
"We continue to get better and better at stimulating all the senses of 

our audience with a singular mode of connection: the human voice TV 

follows us, new media tries to clone us, and print media envies us. 

Continued on Page 22 
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"Secondly, our uniquely low -tech' medium is more accessible and mobile 
than all our competition. I believe that will give us a powerful advantage for 
years to come. Even with the expansion of the spectrum of media choices 
today none have been able to replicate our core attributes. Product is king 
and if we continue to offer a superior product delivered with an `oh wow!' 
service mentality, look out." 

As to why Talk hosts seem to take so mans hits from others ri the 
media and government, Jones says the answer is obvious. "In many ways, 
Task radio is analogous to the perfect storm in communications,' he 
suggests. "It has an intimate, human quality; h's relatively low-tech; and it's 
able to deliver the world to the human brain in an instant. That i< a 
powerful combination. 

"It is impossible to wield such power and not stir up the dead. Radio is a 
great giant that is just beginning to be recognized for its power, and I think 
we need to get used to it. Remember, `When elephants dance, arts die.' We 

just have to get used to being an elephant. 
"It's been said the best-loved sound to a person is the sound of his own 

name. The human voice calling your name cannot be matched. As riveting 
as some music is, no song is more powerful than words spoken by the 
human voice in the proper syntax. 

"Along with WLS I also manage a very exciting Rock station, and I love 
it, but nothing beats the impact of the spcken word. News /Talk is hard to 
get going, but once it does, it's a tank and a pr sting press for cas z. Talk is 
also the most resilient format against the satellite invaders of the future?' 

Asked what he likes best about going to work each day, Jones says, "The 
best part of my job is the satisfaction I get fran turning ants intc 
elephants, turning shallow listening acquaintances into raging loyalists 
and helping budding sales and on-atr talent grow into thriving money 
machines. Growing people's potential is the best part of this job. It's 
overcoming small thinking that's the biggest callenge" 

Managing Today Is Better Than Ever 
Respected veteran broadcaster Clear Channel Rocky Mountain Regional 

Manager and KOA Denver GM Lee Larsen has seen his job responsibilities 
grow dramatically in recent years. But Larsen says the expansion of his duties 
has only served to increase his enthusiasm for lie format and our business. 

"My, ob has gotten better over the years as my responsibilities have 
increased;" he says. "Working with several ma'kets and several News /Talk 
stations gives me a broader perspective and more people to exchange ideas 
with every day. Keeping up with all that is happening keeps me exhilarated, 
youthful, fulfilled and very tired at the end of each day. 

"The only real downside is that I don't knour everyone at the stations as 
well as I used to when I only worked with one station. For the people who 
work with me, the good news about that is that, they have had the opportu- 
nity to expand their areas of work, taking on nore responsibility s,nd 

growing in their abilities. 
"The biggest attribute of News/Talk radio has been and will continue to 

be the people who make up each of our stations. You will not find more 
dedicated, conscientious or hard - working people in radio. These people, 
along with the instant access to what is happening in the world that they 
have, will be able to provide listeners with immediate information and 
thought- provoking analysis and opinions." 

Larsen also says that the times we are living in offer the format's 
greatest challenges in the months and the yea' ahead. "Our challenge will 
be to continue to provide interesting and entertaining radio while the 
issues facing our country and the world continue to grow more important, 
more difficult to resolve and more dangerous," he says. 

When it comes to how much impact recent and well publicized 
indiscretions by hosts have had on our format, Larsen's years of experi- 
ence show clearly. "In my opinion, these incidents have been few and far 
between and were the result of lapses of judgment that can't be prevented 
by rules or regulations," he says. 

"With GMs spread thinner than ever before,we need to work harder to 
have talent, program directors and producers ail on the same page as to what 
constitutes good judgment and where the lines are that can't be crossed. 

"The old days of ̀ Let's see how far we can go until the GM stops us' are 
gone. The stakes are too high today, and what as do is too important to 
squander it with poor judgment on anyone's part" 

Sales And Programming Must Work Together 
Susquehanna/Dallas Market Manager Dan Bennett, who oversees, 

among other stations, Sports /Talk KTCK and _T ews /Talk KLIF, has also 
seen his job become significantly more challenging in recent years. "A big 
challenge is the realization that, as a manager you are truly the ghie 
between programming and sales and that you absolutely must to the one 
who ensures that both of those departments as talking and working 
together more than ever before," he says. 

"When you are on the AM band and not the No. 1 station in the market, 
you have to be more creative in your plans to market and promote in 
conjunction with clients in ways that bring the station revenue and bring 

value to the advertiser. It's more important than ever for managers to heap 

sales and programming work together to find solutions rather t:-ian letting 
them build walls between each other ?' 

Bennett sees the pealing growth of digital technology as a real plus for 
Talk-based radio stations. "We need to get the whole AM digital thing 
worked out as quickly as possible." he says. "I was around when the whose 
AM stereo thing came ant went because nobody could seem agree on what 
page to be on, and I would not like to see that happen to this emerging 
technology 

"Digital broadcast is a critical piece of the puzzle for our futtre, 
because it will get more people to cume our stations I 8:130 think it might 
encourage some AM operators to experiment with some niche music 
formats that will attract more and potentially younger came to the band, 
which can only help Talk radio formats in the long run" 

Sour Grapes 
With two Talk stations on his watch, Bennett has mc'e than a little 

experience in dealing witi controversial talents whc occasionally ruffle 
the feathers of listeners and community leaders. "In the case of the ()pie 
Anthony incident, I don't think the format took any .mfair criticism; tie 
criticism for that stunt is warranted,' he says. 

"Unfortunately, something like that tends tc male other media paint al 
of us with the same brush, and that isn't fair. The majority of talk talent 
and people who run Talk stations know where the line is and do a pretty 
darn good job of not going over it. 

"Many times a manag< r can see the warning signs before something 
like that happens but ma- be tempted to turn a deaf ear to it cue to good 
ratings or revenues. In that case, any criticism is probably de3e'ved" 

Asked for his opinion on the threat by some in Washington, DC to 
consider reinstating the old fairness doctrine, Bennett replies, "That's a 
frightening thought. People listen to what they want to listen to, and if a 
liberal host or a liberal Talk station had mass -appeal and good ratings, 
you'd find plenty of operators who would embrace it. 

"It's no different thanprogramming a music stat on: People will listen 
tc what they like, and the/ won't listen to what they don t like, period. AL 

the recent talk about thin subject as just sour grapes on the part of a few 
politicians, especially those who sometimes get attacked on talk shows_" 

When all is said and d me, Bennett says he loves his lob, both the gcoc 
and the hard parts of it. "The best part by far tc me has get to be the d ay- 

to-day excitement ycu get from running a Talk statics" __e says. "Hiring 
talent, watching them gram and succeed at gaining ratings ani creating 
revenues - that's one of the great parts of this job. 

"The most challenging thing we all face today as managers is stopp.ng 
dcwn from our daily job to spend an adequate amount of time visualizing 
and planning for the futu'e to see where we're going and how we're gong 
to get there. Lack of time 'or adequate planning is :&'ha. s the biggest 
challenge I see for all managers working in today's radio business?' 

The Way It Is 
WOWO /Ft. Wayne, IN's Mark DePrez checks :n fromA_-nerica's 

heartland with his viewpoint on what it's like tc have started ils manage- 
ment career without ever having been part of the good obi days. "Because 
my first GM gig here at WMEE, WCNO, WOWO 8e WQ;H { is also my current 
gig. it's hard for me to imagine what it must have been like to oe a GM at 
just one station or an Alal.'FM combo," he says. 

"I am among a generation of GMs who don't know the business any 
otter way. I can't imagine not having to keep all the plates spinning an 
nct constantly facing the challenge of not helping one station at the 
expense of another. It must have been pretty boring" 

Acknowledging that most challenges facing the format are pretty 
universal, DePrez says at least one will be especially critical in smaller a-d 
medium markets like Ft. Wayne. "Containing the cost of syndicated program- 
In-mg and determining at what point the ccst exceeds the gain will continue 
to challenge many News /Talk stations in markets of this size,' be says 

Conceding that syndicated programming can be of vane DePrez stil 
believes it's local content that is the biggest attribute for stations like his. 
"For example, the post -election coverage we pro rided last November was 
totally unique and unavaLable anyplace else," he says. 

"We had personnel at party headquarters, the state capital and the 
election board and nonstcp coverage frcm the WOWO newsroom.All of :his 
programming was anchored by one of our own talk snow hosts." 

When it comes to mak_ng a format choice if his own fortunes were on 
the line, DePrez makes na bones about it: "I'd go with the spoken word. 
Since Federated Media ac Iuired WOWO and changed the format to Newel 
Talk eight years ago, local revenue has grown over 70 %. Every year since 
1995 revenue has grown steadily ahead of market revenue perfcrmance. 

"This past year WOWO s local revenue growth o.:tpaced local market 
revenue by 10 times. This growth has happened regardless of economic 
climate and ratings fiuctiations. With over 60% of our business being 
di ect, we have far greater control of our financial destiny than are have 
with other formats that are more dependent on agenoy business" 
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VWNAT'S 6000 ABOUT NEWS/TALK? 

Memo From the PD's Office 
Programmers weigh in on News /Talk's advantages and challenges 

Tom Langmyer 

Jack Swanson 

.1 
Gabe Hobbs 
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format continues to 

be an emotional 

connecting point for 

people. Whether it is 

used for 

companionship, news 

or even a break from 

the hard news of the 

day, the format will 

continue to be a 

lifeline in 2003." 

Tom lanomyer 

ew jobs in radio have changed more in the past few years than that of 

the program director. Once relied upon only for the on -air sound of the 
station, today's successful News /Talk programmers are part product 
manager, part promotions and marketing manager, part talent scout 
and coach and more involved than ever in helping to develop revenue 

ptential for their radio stations. 
We asked some of the best programmers in News and Talk radio to share 

their thoughts on what's good about Talk radio today and to offer their 
opinions on some of the challenges we'll see in the year ahead. We also asked 
them why they wouldn't want to have any other job. 

Tom Langmyer 
KMOX /St Louis 
News /Talk radio is different from a few years ago, and today's PDs have a 

more complex role. Over the past few years it has become a whole new world 
for News /Talk programmers. In addition to setting the vision and day- to-day 
execution of the station's on -air product, programmers are also getting more 
directly involved in building station revenue opportunities through partner- 
ships and cross- branding. 

PDs are heavily involved in the overall business plan and are accountable 
for more than just ratings. Many PDs have responsibilities for more than one 
station and are also working with more media -savvy talents who may appear 
on several different platforms. This new world presents great opportunities for 
today's programmers. (Editors note: Langmyer was recentlypromoted from 
Director /Operations to VP /GM at KMOX.) 

The challenge for today's News /Talk programmers is greater than ever, 

because News /Talk product is available in many different forms. Several cable 
channels provide news, talk and information, and these elements are available 
in other forms as well. To stay ahead of the curve, News /Talk programmers 
need to continually focus on points that make their station different and to 
keep things compelling. 

The News /Talk format continues to be an emotional connecting point for 
people. Whether it is used for companionship, news or even a break from the 
hard news of the day, the format will continue to be a lifeline in 2003. When 
there is tension in the world and harder economic times, people rely upon 
News /Talk radio for information and a sense of connection. 

When it comes to whether or not Talk radio has taken unfa`r criticism 
about the content or comments of some hosts, much of that depends how you 
look at what Talk radio is in the first place. There are many forms of Talk - 
from Bruce Williams to Howard Stern and everything in between - appealing 
to many different ages and targets. I think listeners are bright enough to judge 
and choose what they like and don't like. 

A great News /Talk station is fun to run, it is the most interesting format to 
build and execute, and it has the greatest revenue potential. It also takes special 
people to run great News /Talk stations. In short, News /Talk is a great format. 

An Arbitron Perspective 
On News/Talk Radio 

When it comes to tracking the ups and downs of the 

News/Talk format, few have a broader perspective than 

Arbitron VP /Radio Programming Services Bob Michaels. 

"Having watched the News and News/Talk format over 

the years here at Arbitron, there is a definite ratings pattern 

that is no different from other, music -based formats," he 

says. 

"Country and CHR radio have waves of popularity that 

normally rise and fall over years, whereas the NTT formats are more likely to see 

spikes when crises or sensational news happens. For News, the most recent 

obvious example is the Sept. 11 Arbitron results for WINS and WCBS -AM in 

New York. Record high ratings were achieved by these sta-ions that day. 

"Talk formats had their presidential scandals, high -profile trials and war -related 

topics, which lit up the phones and raised their numbers. Sit as much as these 

events drive up the numbers, it is also very difficult to light the -ire when there 

is no kindling. 

"The best attribute of these formats is their ability to run with these events, 

but it also hampers them when nothing of note is in the news that is important 

to listeners. Attempts to excite the audience over nonevent are quickly picked 

up by the audience, and they react accordingly: Listening Estimates drop. 

"However, recent events such as the sniper this past fa! in Washingtol, DC 

and Virginia and the space shuttle disaster show how local -adio can quickly fill 

that information need and, as evidenced by record -high estimates for WTOP, 

the audience ratings estimates will increase." 

Bob Michaels 

Jack Swanson 
KG0 & KSFO /San Francisco 
Many of us working in News /Talk radio often forget just how 

important our work really is. We're doing far more than executing 
another radio format. We're using radio to inform our communities 
and to share information and ideas. We're using radio in a way that 
gives every member of our society the ability to speak to their 
community and, in some cases, the entire nation. 

Can you think of any other format in radio that stops running 
commercials when there's a local or national emergency? News /Talk 
offers frequent evidence that in our format doing the right thing is, at 
times, more important than making money. Think about that - more 
important than making money. 

After the devastating earthquake that hit San Francisco in 1989, I 

got a call from the President of the ABC group at the time, Don 

Bouloukos, asking how things were going. I told him the city was 
getting back to some degree of normalcy, but I was concerned that 
after seven days we still hadn't found time to run a single commercial. 
One week with no commercials! 

His response? "Serve your community. We'll make the money later." 

I'm sure a lot of radio executives said the same thing to their New York 

and Washington stations after 9/11. Not only can I not think of 

another format where you would hear that, I can't think of another 
industrywhere you'd hear, "We'll make the money later." 

Every year KGO stops running commercials for 24 hours during 
our annual fundraiser for leukemia research. We have a great bottom 
line, but sometimes our responsibilities expand beyond the sharehold- 
ers. We've raised millions for leukemia research over the years, and I'd 

like to think we have played a small role in helping a lot of sick people. 
So, as we move into 2003, I'm proud to work in this format. Proud 

because, as our nation faces terrorists, a lousy economy and the 
prospect of an ongoing war, we're doing something important, 
something that really matters. 

Gabe Hobbs 
Clear Channel Radio 
How has the role of a programmer changed or evolved - for better 

or for worse - in the past few years? All for the better in my opinion. 
Program directors now have to be complete managers - well rounded 
and well educated. They have to understand all aspects of not only a 
radio station and its community, but also multiple stations and 
markets and the radio corporation itself. The days of a PD with a T- 

shirt and a Walkman in his ear may well be gone, because now we have 
true multifaceted, professional and creative managers. 

When it comes to challenges in the year ahead, multitasking comes 
to mind right away, for obvious reasons. Niche broadcasting within the 
News /Talk/Sports genres will also be something that programmers 
will have to study very carefully and understand in the years ahead. 

And, of course, there will continue to be the ever-present pressure 
on publicly traded companies to return a fair profit and vibrant stock 
to the stockholders. Reconciling that pressure with good programming, 
strong sales and the public interest will require smart and highly 
skilled managers, and only the strong will survive. 

When it comes to what's good about News /Talk, I think No. 1 is its 
immediacy To this day, nothing - not the Internet, TV or print - can 
come close to the immediacy of radio. When News breaks, radio will 

always be there. The portability is also a tremendous advantage. 
Until battery -operated satellite TV fits in your pocket or we have 

high -speed, wireless, real -time online information streaming, portabil- 
ity and immediacy will combine to keep radio as one of the primary 
sources of information for all Americans. And even when we have high- 

speed wireless capabilities, radio should remain extremely competitive 
and user-friendly. 

Radio continues to be the only medium that challenges all of the 
senses and forces one's imagination and mind to participate in the 
information or entertainment exchange. I show you a car on TV or the 
Internet, and everyone sees the same car. But when I describe a car to 

you on the radio, 5 million people see 5 million different cars. To re- 

create the Persian Gulf War on TV I need millions of dollars. To do it on 

radio, I need a PC and a good production director. 
Indiscretions by controversial on-air talent is nothing that we 

Continued on Page 28 
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Jim Farley 

Memo from The PD's Office 
Contiiued from Page 26 

haven't seen barns, whether in music radio, Talk radio or television. How 

about Joe Pyne, E ob Grant, Morton Downey Jr., Howard Stern cr Jerry 
Springer? 

Granted, in the case of the now -famous Opie 8e Anthony incident, 
clearly, xze talent went way over the line, but isn't that why their company 
hired :ten? Let s be honest. An army of lawyers, a GM, a PD, an ad agency 
and a olient all SeW the rules to that bit and said, "Hey, this will to funny. 
Go keen.' You reap what you sow. 

Wand I put my own money into a News /Talker? As a proud stockholder 
in C_aar aianne :, it is my own money on the line. With a News,' Palk station 
there _s certainly more inventory to sell and more inventory vita affinity 
sponEOre tips that, can be attached, such as news, weather, traffic, your 
favoe:te host, etc. 

It is the most foreground format around. It is far easier to mobilize a 
Nev .'T§Ik listener to action than an AC listener. Results for advertisers 
are spectacular :n our format, especially from live reads by the format's 
high-profile personalities. 

Peter Thiele 
IVVNN /Huf-tsville, AL 
Rs aprogranmer, I try not to look back too hard at "the good old days" 

I thin,,_ it's easier today to have a great- sounding station with the computer 
equipment that is the norm. Production is easier and better. My biggest 
wist.:s :hat I ha i more time to spend coaching the staff. Finding that time 
in tcc y' 3 busy troadcast day is more difficult than ever. 

The neatest challenge we'll face will begin at the end of the Push 
Limbaiga era. Ws are in a great time in News /Talk today, but I ,kink that 
News,^tsik will have to evolve to better relate to the unique 25-49 culture, 
which IE 30) different from previous generations. Still, News /Talc is way 
ahead of TV and newspapers at relating to the audience and cc nmunity 

LE fa 3s talents who may cross the line, let's keep one important thing 
in mini: Hosts li Opie 8e Anthony have nothing to do with Rimi: 

Limbaugh. Sean _annity and other mainstream talkers. Most Americans 
have no idea who Opie 8e Anthony were and likely think that they were 
nothing bat DJs. Good general managers should learn that having a hands - 
on program director who can help stop these types of incidents from 
happ eni_g in the _ïrst place is essential. 

dim Farley 
1WTTOi -AM & FM /Washington 
In recent years consolidation has caused many PDs to be rasoonsible 

for taxi or more stations. Frankly, as a result of that, many PDs I talk to 
who haw that responsibility are not happy campers. I feel fortLr_ate that I 

progrur_ jast one format in one market, and I am very happy that I can 
focus all ny attention on WTOP. I see that as an advantage for me and for 
the statkai. 

P- challenge we will all continue to face is fewer listeners on the AM band. 
When was the last time you stayed in a hotel where you could hear AM on 

the runic, the hotel provided? Or how about office buildings where nobody 
can hear AM unless you place the radio right by the window? HawE you ever 
talked tc sa under- 30- year-old about what you do and have him or aer ask, 
"What s..VI radix?" Broadcasting on the AM band, in many areas, is like 

competing with one hand tied behind your back. 

Cn the other hand, we own - or can own - the in -car aud-ence. Since 
9/11 3FE listeners know we are here and know they can count on us the 
next time - "us ' being stations that truly delivered during 9/11 and had 
the news r esourc es and plans in place to cover the crisis. 

When it comes to the future of spoken -word radio, you have tc first 
distiu_uish between Talk Radio and News /Talk or News, because there's a 
big difference. Listeners will trust a station that provides news, traffic and 
weather in a timely and reliable fashion, whether it is a Talk, Nevrs /Talk, 
News :r Sports station. The benchmark for all of us is "Do we have the 
lnfonnsaf an our :3steners need as soon as they need it ?" 

Why cc I love doing this job? What could be more satisfying? :n the 
wake of x/11, the anthrax scare and the sniper attacks, we got "credible 
feedback from our listeners that what we do every day is important to 
them and matters to their lives and that they are glad we are here. We 

really maim a difference, and that feels great. 

Ken Beck 
Entersom 
Th: ,fib of a News /Talk programmer is getting larger in scone as we 

spea_t Most contemporary PDs are doing what operations managers did a 
few yeas ago, whie most operations managers are now GMs in everything 
but r_arn 

At 3iuercom re also ask our News, Talk and Sports programmers to be 

very proactive oasales issues, human resources operaticr_s, recruitment, 
training, ooaehing, event planning and execution and community-involve- 
ment strategy The cbvlous downside to the increased workload and 
responsibLities placed on PDs today is less face time with talent and less 
time :o think up md stuff to put on the air. 

AS to the ohalèrges ahead, we need to work harder to cifferentia:,e our 
newscasts and tali shows from other media cormetition. If our potential 
audience leaves their house in the morning feeling folly informed and 
knowing 311 the sports scores and highlights after matching TV, we have to 
give than a fresh set of reasons to join us in the car, on the weekends or at 
work Cos ww come yip with a show, service elerr eats or un_que talent that 
consistert y gives them a reason to punch up oar stations° 

2003 wi_ be a great year for News stations 3ecause there is so much 
going on. If Later_ers have to leave for a while, they'll have to keep conning 

back :o the radio for updates on Iraq, the econory, North Korea and so 

much mere. Yews based talk shows will do better tam pure entertainment 
shows cur_n= this cycle. Advertisers will continue :o slow.y realize that the 
real money demo .s 35 -64, and we'll see more trnsaotior_ai business placed 
against this _emotarget. 

I aL&O thi_ k A.roitron will have increasing trcabie with ciary returns and 
placemert and ;he FPM launch, leading to more akep:icism in the market- 
place aboi; ratings luctuations. This means thcse News, T31k and Sports 
stations with the _strongest brands will continue tc lain ir.. their local 
marlots, regardless of ratings volatility This sit]a.ic n wit work against 
startup s atiar-s. 

Meamvtle synd_cators will continue to weed out underperforming 
shows as local af_3iates reach their capacity to iand_e barter inventory. 
Competitor among nationally syndicated shows Will be even more brutal in 
a crowded marketplace, and syndicators will be forced to work more olosely 

with key affi_ates tc create local sales events and opportunities for tam. 
Whie I have not seen a lot of Opie 8e Anthony fallout in the News, Talk 

world, I d be_ieve their incident almost stopped the FM Talc genre ir its 
tracks, e©noznicaly. There is an audience for this' format but it's going to 
take some lime to get mainstream advertisers to sipport it. FM Talk is 
nothing acre that another version of Rock radb, tut key advertisers, for 
some rest n, find it easier to buy Rock, Active lick and Alternative music 
staticns, eve- thoag:-n much of the content and a:itude are identical :o FM 

Talk. 

Opte & Anthony reminded us that FM Talk ststbr_s need strong, 
experienced and involved managers to direct the programming - nct just 
patsies inc. pals o't:ae talent or full-time sales trainers. 

In the end, witi a News or Talk station you can almost always outsell 
your rating share with the formats, and, in most oases, there are huge cost 
barriers :locking potential competitors. Not to 'air Mon that you'll have a 
heck of a .ct more fun running it. 

Mark Mason 
WINS,'New ìfcrk 
In 2003, _n many ways, we are far more focused and b isinesslike than 

we used to be as programmers. While I'm not sure the latter aspect is an 
entirely grog thing br a driving creative force, I dc think sue have a much 
clearer _des, of the parameters within which we -aerate than we used to. 

Because those limits are considerably narrower row, we're forced to 
think more like ge aeral managers than acting lite some out- of- contrd 
Sputnik l:cse:y oroiting the radio station's atmcsp sere. So, while our 
creative juices are a bit more contained, in some nays they are probably 
put tc s-uwh more profitable use. 

Cleanly, ter; events of Sept. 11, 2001 have brcu *eat 101D WINS and other 
News and News /Talk stations more new listeners than all the advert . sing 
in the world could have. As the steward of Amerio3'3 most listened -to radio 
station, my greatest challenge is to capitalize on that oppc rtunity by 
continu_ng to superserve our core while reinforcing the choice that new 
cumers made whe a they discovered WINS during the last year or so. Nhile 
that's a bit of a balancing act that can put our slits to the test, its 
something we need to take advantage of so that re re not a one -hit wander. 

AL r ems, 3Iewe/:'alk and Talk stations have cone to the fore during this 
period, Walk_ is maraed by extreme levels of anxiety in Anarica. The vital, 
timely and essential information that we provide gves our listeners a 
sense of se,arity by keeping them connected and informed. It raises the 

perce_ved Lstenir experience to a far higher level of necessity It's really 
given us a chance :o showcase our value to a wile new generation oc 

listeners. 
At News radio, we usually don't find ourselves Lz situations where on- 

air talents mare used poor judgment and caused s controversy. But, as a 
longtime Tall_ PD, : think some of the recent incidents that _nave happened 
acros 3 the ocnntry should serve as a sobering wakeu caL to programmers 
that the "anything goes to get ratings" approach is .n_advisable, unwise, 
irrespons_tle and myopic. 

Hopefully. programmers have learned to closed monitor their talent and 
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Puzzled about creating the 
perfect line -up? 

VVe at Talk America Radio Networks have solved the puzzle for your spring book and beyond. Three hours a day politics, relationships and current 

events, his sparkling eyes and motor mouth creates a gigantic presence, combining the wisdom of a sage with the voice of a "Heavy Hundred Talker ". 

With his laser like mind and his explosive ideas, Shmuley "The New Talk Of The Town" will grow audiences, increasing ratings and ad sales. 

"Be one step ahead of your competitor. 
Add The Shmuley Show' to your 
line -up for the Spring book." 

www.talkamerica.com 888 -727 -8629 fax: 973- 438 -1637 
Affiliate Sales - Ed Powers & Bruce Wernick edpowers @talkamerica.com 

AmerT T ca 
R A D I O N E T W O R K S 
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THE NUMBER i FM TALK STATION 
IS NOT IN LOS ANGELES. 

...OR IN NEW YORK, CHICAGO OR BOSTON. 
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THE NUMBER 1 FM TALK STATION IN 

AMERICA IS IN TRENTON, NEW JERSEY. 

"NEW JERSEY 101.5" USES SABO MEDIA'S 
TARGETED TALK© FORMAT TO WIN 
828,200 CUME LISTENERS WEEKLY. 

24/7, ALL LOCAL, ALL LIVE. 

abo Media's Targeted Talk© format wins the demographic you select. Proven effective: 

'New Jersey roi.5" has been delivering major market numbers for twelve years. 

ince Sabo Media's Target Talk© formula delivers audience like this in Trenton, expect 
at results in your city. 

M Andy Santoro and PD Eric Johnson will tell you how happy they are with 
abo Media, call them at 800 -876 -9599. 

EW JERSEY 101.5 828,200 

SX FM LOS ANGELES 763,400 

CKG FM CHICAGO 354,800 

EW FM NEW YORK 433,300 

OURGE: Fall 2002 Arbitron. Monday- Sunday, 6AM- .Mid. Taal Survey Area. Non dup curie. "lòtal Persons. 

ontact us when you want to get fat. 

.sabomedia.com. 2I2.681.818i. Now you know. 

SABOMEDIA 
Ask us what's next. 
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Walter Sabo 

Holland Cooke 

Valerie Geller 

"local, live 

interaction with the 

audience is the 

essence of great 

local radio, so when 

you do Talk, you're 

already starting out 

with a triple. If you 

also put on a good 

host, you have a 

home run." 

Walter Sabi 

the Consultants' Perspective 
A panel of format gurus look at the state of Talk radio in 2003 

n today's broadcast business, when GMs and PDs are wearing more 
hats and overseeing more staticns than ever, having an experienced 
and successful o Amide consultant can be more of a valuatle addition 
to your station's team than ever 

Offering their viewpoints on the state of the format today, and 
what they feel is good about Talk rado, is a panel of successful program - 
rung and management c onsultants including Sabo Media CEO ` celter Sabo. 
M;Vay Media Alliance N3wa/Talk specialist Holland Cooke, Geller Media 
International President Valerie Geller, veteran programmer and Moceri 
Media President Greg Moceri, sales and marketing advisor and =resin 

Pollack Company President Irwin Polack and longtime radio re SE arch 
specialist and consultant and Benchmark Company President Rob 

E &lor.. 

All were aske i the same basic questions regarding how the_r obs have 
changed for better or wcrse, what challenges the format faces :n the year 
ai eat, how valid she criticism of Talk radio by politicians and cis media 
is and why they would invest their own money in a Talk station wer any 
other format. 

Walter Sabo 
Sabo Media 
From my perspective, ou job has not changed all that much. The key 

difference today's that, in addition to providing ideas for prompt °ons, 

progr3rrming, hosts to Lire and coaching tips, what companies now use 
consultants for is to ttuy themselves extra "RAM" 

By that I mean they lire consultants for thinking time. When one PD 

programmed one statior that person had some thinking time, bit now, 

without a secretary or an assistant and with three stations to oversee, 
most programmers have no strategic thinking time. 

The biggest challenge for broadcasters today is running their stations. 
In recent years companies could improve their earnings through acquisi- 
tcns and mask same-store Sales from year to year. Today nobody's 
es ni-rgs can be masted with acquisitions - they have to acts rally run the 
radio stations. 

The relationship between the listener and the radio station Las not 
changed, despite all the ownership changes. It's still one listener Lstening 
to one signal at one moment in time..n order for companies toddy to grow, 
they have to improve what they offer a listener at this moment in time. 
That is their only optbn for growth. They have to aggressively :Ian the 
radio stations in prays that will gain an audience. 

Remember, you may cwn all the stations, but you don't own the audience. 
Trey a till have many other options to Choose from, including not just other 
radio stations. but alsc Ti, cable, movies, magazines, the Internet and much 
more. 

A Pre -Emptive Product 
That said, the format still has numerous attributes, not the .east of 

which is that Talk redo has always been the best format for saee. In 1990 
the format began to be deployed on FM stations, and that move brought the 
selling impact of Talk to the FM tand,with its built -in demographic 
airartages. It makes younger demographics possible for Talk ralo. 

Ferty -four percent of the AM Talk radio cume is over 65. The reason 
that the format continues tc be viable despite that demography is that it 
sells Lke crazy N) other format gets oetter response for an advertiser. 
When you apply those sates results against FM's 25-34-year-olds, you have 
the perfect format. Even with numbers that some would not cons :der to be 

a1 that great, FM Talk=s in Chicago and Los Angeles are often the No. 1 or 
Ish 2 local hillers in their markets. 

If 1 owned FM radio stat:ons in a market, I would immediately take all of 
them Palk. I'd aim one at 18-34-year-old men, one at 25- 34- year -di women, 
one at 35- 44- year -old mesh and another at 35-44-year-old women. 

With four stations in any top 50 market I could command one-third of 
the lokal revenue, because I could run more commercials that world get a 
much better response fog advertisers with a pre -emptive product that no 

one could duplicate py gc ing to Tower Records. 
Talk is and has always been radio s best format, because it takes 

airartage of the 'test technology we Lave, which is taking local, live phone 
cats. No other media can do that as well. 

Watching phone calls on television is painful - they're staring at the 
telling, yelling, "Hello, osier. are you there ?" And there's nothing sadder 
than reading in a newspaper, "Call now and take our poll. Results published 
tomorrow!' LocaL live interaction with the audience is the esse os of great 
local radio, so when you io Talk, you're already starting out with 3 triple. If 
yo -a also put on a good host, you have a home run. 

Sc, yes, I wouli take all d my money and make all of my FM stations 

Talk. I can't imagine anything more tragic or pathetic thst-_ being the No. 3 

AC or the second Country or CH3 or any Jlassic Rock s1¿ti on. 

Holland Cooke 
McVay Media Alliance 
Consolidation seems to have increased the demand fo° a New:./ Talk 

consultant's skill set to round out management's format Garr. This is my 
own anecdotal impression, not statistics, out many of todsy'e cluster GMs 

seem to have come from the muxic stations in the preval_ng merger 
entity's group, not the Talk stations. Ditto for the programmers. Xten PDs 

with mutt :station responsibility nave a music format background and had 
the AMS dumped in their laps. 

There's also a generational aspect, since many of today's GM3 are 
young enough that they didn't flow up listening to AM re.3iì.And. as has 
always been the case, many GMs come frcm sales. They've already got 
systems for managing sales, and to their credit, they know cntat they don't 
know, so they often use consultants for systems, formatics and ether 
success templates on the programming side. Salespeople tent to De risk - 
averse, so a consultant's prover. material _s welcome. 

Possibly the biggest issue in today's radio-station environment is 

workload. Many managers now manage more stations than anycr_c can 
manage. I've actually had clients Lire me saying, "Listen tc these two AMs 

for us. We haven't got time." 

A continuing challenge in the year ahead will be alloting tore 

resources necessary to maximize News /Talk/Sports AME' reverie 
potential, which is, when indexing ratings to revenue, cons _stint y greater 
than that of music FMs'. 

More often than not, because management comes front a must, FM 

background, product and promct_cn expenses are allocates a.corcingly. 
But music FM shares are destired to continue eroding, writ_ spotloads now 
too interruptive for the FMs to be music appliances and law 3orrpetition 
chip- chip -chipping away 

Spend all your money on the This, and ft's a break-even allocate those 
same programming and promotion resources to the News/Teak/Sports AM, 

and you'll get much more bang for your buck. Too often maa rr eat is 
content with single-digit shares fur the News /Talls./SportsA11. 

A Hate Crime 
As to the question of whether or not T3,lk rado has taken scns unfair 

criticism in the past year, if radc can spend a year taking bows for what 
we did on Sept. 11, 2001, we sure ought tc own do to something else we did 
in New York since then. 

Was the Opie & Anthony incicient any less than a hate came? Suppose 
it happened not in St. Patrick's Cathedral, but in a synagogm cc a Eaptist 
church in Harlem? What's unfair i3 blaming the talent. They didn't oreak 
into the studio, they were enticed there, with pile s of money. after s mil ar 
gaffes elsewhere. Yet Infinty had the nerve to take a bow fa promptly 
canceling the show. 

If I were investing my own money in a station, it would be a Yews/ 
Talker. Warts and all, when the stuff hits tae fan, the must This rvil cut to 
a network or simulcast a sister AIM With 9/11 still so fresh in cur minds, 
people are always expecting something to happen. Smart stations are 
preparing now to fulfil that expo otation. 

Those that shine will be as conspicuous as those that do n t. Ewen 

though it's likely we'll be dropping spots for a day or two. t'1 cane pack in 
spades on the back end if your station plans ahead now and makes the 
extra effort when things happen. 

Valerie Geller 
Geller Media Internatincal 
I don't know about any other consultants, but, personally, tins has been 

one of the most fantastic periods cf my entire career, in part becaue I 

work not only in the United States, but also in 26 other c-zntries 
throughout the world. 

At our company we've always focused on personalities end content. We 

hold a producer's workshop once e year, and even with coasu_iìaticn, our 
workshop last year in New York was heavily attended by talk hosts and 
producers from all over the planet all wanting to work or. getting better 
and increasing audiences. 

Today many Talk PDs are responsible for several stations and don't 
even have time to get a glass of water, let alone coach their hosts They 

often reach out for a second set c f ears just to get a take on Las station or, 

more specifically, some help aircL.ecking o coaching talent they do not 
have the time to work with. 

Surprisingly, several top talents have hired me on their own tecause 
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WHAT WILL THE MARKET 0 NEXT? 

WHEN AMERICA'S FINANCIAL LEADERS NEED TO KNOW THEY TUNE TO BOB BRINKER. 

SO DO 3 MILLION* OTHERS ON OVER 200 INFLUENTIAL NEWS l TALK RADIO STATIONS. 

Affiliate Information 212 -735 -1700 
www.bobbrinker.com www.abcradio.com 

Source: Arhitron Spring 2002. DMA. 
Persons 12 +. Sat -Son 1 -7pm. Weekly Reach Persons 

abc RADIO NETWORKS 

The Most Influential News & Talk Network in America 
www.americanradiohistory.com
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WHAT'S GOOD ABOUT NEW3/TALK? 

Greg Moceri 

Irwin Pollack 

Dr. Rob Baton 

"At the end of the 

day a coisultant 

worth his or her fee 

is a great distiller 

of all the stuff a 

station puts through 

the chute, helping 

the PD and GM fight 

back distractions so 

they can move on to 

things teat matter." 

Greg Moceri 

the Consultants' Perspective 
Continued from Page 32 

they felt they were not getting needed dire otfon from their PD and that their 
show was not growing. They needed some guidance or techniques to move it 
to the next level. Word of mouth among the hosts and producers as ratings 
increased has led to many new working re atfonshlps with not only the 
talent, but the stations as well. 

The Courage Of Our Convictions 
Among our greatest challenges as a format today is to have the courage 

of our convictions. Since consolidation, we ve had little in the way of real 
mavericks or those who try new things will creative people. Most are so 

worried about making this month's budget that there is little room to allow a 

runway of time to allow shows that do not perform immediately with cash 
rewards to develop. 

It's still a struggle to convince GMs to give shows enough time to let 
them grow and develop an audience. It toot 60 Minutes 10 years to find a 
following. Jerry Seinfeld still proudly displays the letter he got from then top 
executives at NBC who said they did not feel the show would be relatable to 
audiences and initially ordered only four episodes. Don't back down; have a 
backbone. Support shows that you sense mill work. 

When Jeff Zucker - now head of programming for NBC -TV - was 
producing for The Today Show, he wasn't so worried about what 
everyone else thought. He was young anc the show was far from first in 
the ratings, so he took some chances. If he thought a segment was 
interesting, he'd go longer with it. He broke format and took risks all the 
time. 

Zucker said, "I trust my instincts. I'm lice most people. :I' I like it or think 
it's interesting, I think they will too." If Zucker hadn't gone with his gut 
instead of looking over his shoulder all the time, worrying what others 
thought and playing it safe, he wouldn't be in the big chair right now and 
Katie Couric wouldn't be the 65-million-dolar woman. 

In all creative work - writing, film, music - if you do not try new 
things or experiment knowing full well that not everything you try is going 
to be a home run, you will only rehash and recycle what has gone before. If 
the audience has been there and done it al'eady, why should they give you 
their time and hang out with you? 

Powerful Radio 
One of the mistakes we make in radio is to underestimate the audience. 

People are multifaceted. Sometimes they want depth and intellectual stuff, 
other times they want to watch The Bachelor or worse. When Talk radio 
managers think, "OK, we've got to be right wing, and then try to hire people 
who do just politics, it's boring and one -dimensional. And it usually fails. 

I've watched over the past few years as programmers scrambled to find 
clones of successful hosts or thought that if someone was famous, that 
would automatically transfer to Talk radio 

For a while politicians were the darlings, and programmers tried putting 
a bunch of retired governors, senators anc mayors on air with big fanfare 
and little results. Real communicators are interested in lots of areas. They 
are multidimensional, and they are fun to Lang out with. 

Powerful radio holds up a mirror and reflects all of life.:f we lose 
that, we've lost the thing that makes us great. TV has lifted all our tricks, 
including immediacy, once one of radio's strengths. Today TV news can 
be out there covering something as quickly as radio can, they do traffic 
in drive times, and they get it about having personalities on the air. 

Most of the hot TV talent have also dore radio at some point in their 
careers: Oprah, Larry King, Steve Edwards and many others. Frankly, most 
of lie TV news directors I work with say that their best people come from 
radio, and they often look to radio when hieing reporters. 

Money To Be Made 
So much of what passes for Talk radio today is, quite frankly, boring. 

Presenters think that going low, to titillate the audience, will cut through the 
boredom, but that's not true. If this trend only affected Talk radio, I'd be 

embarrassed for our medium, but it's all mediums: TV, film, cable and the 
Internet. 

When Brett Easton Ellis wrote American Psycho a few years back, 
specifically detailing how to gut female vimims, I thought we'd hit a new low. 

But every few months I feel that way each time we actually do hit a new low. 

That said, if I had a chance to own a Taik station, I'd do it in a minute. I 
love Talk radio. I called my first talk show at age 7, and over the years I have 
loved hosting it, programming it, writing about it, producing it. consulting it 
and, of course, listening to it. 

If you understand what Talk radio meEns to someone alone in a car or 
alone in a room, you know what it can be. There's money to be made in this 
format, and there are new people out there to discover and put on the air. 

Greg Moceri 
Moceri Media 
When it comes to consultants, gone are the inane days of "He's a TSL guy" 

or "He's a formatics guy" Gone are the days of only providing a twice -a -month 

aircheck with a monthly report. Stations that know how to use an outside 
expert want help with focus, strategy, talent coaching, revenue generation and 
marketing and a constant fbw of actionable ideas, sometimes on a daily basis. 

At the end of the day any consultant worth his or her fee is a great 
distiller of all the stuff a station puts through the chute, helping the PD and 
GM fight back distractions so they can move on to things that matter. At the 
end of the day advice and help make zero difference unless things are 
executed to perfection. 

The single biggest challenge for the format, in my opinion, is to make the 
convincing case that News/Talk radio has the greatest qualitative audience of 

any medium. When done right, it has the greatest upside for top-of -mind recall 
of an advertiser's product. It is the most relevant and informative slice of the 
radio pie. 

Combine that with the star power a local or syndicated talent brings to the 

table for endorsements, anc it is a lethal weapon for the dollar. Way too many 
radio stations still get caught in the ad ager -cy 25-54 numbers web. 35+ is 

where the boomers and bucks are today. And the second biggest challenge? 
On -air talent - finding it, paying for it and keeping it. 

What strikes me about what's become evident in the past couple of years 
is just how indispensable many listeners now perceive our product to be as 
they move through their daily lives. Don't get me wrong, we are still just radio - hardly the most important thing in their day - but more than ever before 
people want to know if the world is safe when they first wake up. A Celine 

Dion song is not a top priority With the ability to deliver the information they 
seek and perspective, context and opinion to stimulate, News /Talk radio is in 

a great position. 

More Upside Than Ever 
When it comes to the subject of controversial content, Talk radio and 

"Morning Zoo" radio have always had a few people pushing the limits of 

decency. There's nothing different today from the way things were 15 years 
ago except that the world is not nearly in the same mood these days. 

The staying power and entertainment value of what I call "radio locker - 

room arm farting" took an immediate ba. kaeat after 9/11. It's hard to be 

amused by the irrelevant against the baokd°op of terrorism, nuclear threats, 
bfoterror, privacy threats, falling net worths, war, etc. There's no question that 
humor still makes the world go round and that it all depends on one's tastes, 
but the tolerance for the outrageous just isn't there these days like it used to 

be. 

If it were my own money, would I invest in a Talk station? Sometimes it's 
still tough to argue against playing music that fills a niche and makes 50 
cents on the dollar, but, for me, music radio :s boring and has lots of "displace- 
ment" risk. After all, if must is all you have. then it's all you have. 

With the increase in the number of good syndicated talk shows in the past 
few years, fielding a competitive, moneymaking News /Talker has much more 
upside than it did five years ago. In other words, you can be a leading player 
even without Rush. Combine great talent with information and passion from 
the sales team, and I'll take the profit potential and relevancy of News /Talk 

any 

Irwin Pollack 
The Irwin Pollack Company 
I've seen three major changes and evolutions to our role as advisors to 

the broadcast industry First, as the size of sales and sales management staffs 
have almost doubled since 1998 or 1999, we're working with more people 

each day. What was at one time a series of hourlong one-on -one sessions with 
seven or eight people has turned into a cattle call of up to 20 half -hour 
sessions in a day. 

The reason for this is unquestionably because broadcast owners and 
managers have caught on to the fact that we're not in the sales business, 
we're in the ask business. The more "asks" a sales team makes, the more 
closes. 

Secondly, our job has transformed from being radio sales trainers to being 
sales trainers who just happen to be in radio. The focus has been more on 

business and less on radio. Our clients have been asking for the latest 
strategies and how -to tips from the other industries we've worked with and 
are trying to apply them to their radio stations. 

Also, close to two-thirds of the inquiries to our office have been for help in 

the area of management training instead of sales training. As many managers 
are new to the field - havaig been promoted from the sales department - 
our job has become that of management mentors in the area of recruitment, 
interviewing and hiring; tracking and accountability; inventory management; 
account list management, etc. 

In a world of cost - per -point crunching and consolidation the key continues 
to be selling the News / Talk/Sports format as a higher -end format with a 
better qualitative story: The News /Talk/Sports listener earns more and 
spends more. The format is more advertiser- friendly because it airs 
commercial islands instead of five- or six -unit stopsets. 

Managers need to show their sales teams how to present and negotiate 
from a position of strength and get advertisers to buy the premium format 
first, then shell out any leftover budget to those music stations. 

Continued on Page 44 
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What's Good ADent Network News/laiR Radìo? 
Networks today offer stations more product and help than ever 

John McConnell 

Greg Noack 

B i.l Hampton 

Harvey Nagler 

AikAll 
Any Bolton 

poken -word radio and networks have been partners in programming 
for decades. From hourly newscasts and k ing -form talk shows to 24/7 
turnkey programming options and sports play -by -play, Talk radio and 
networks have enjoyed a successful marriage for many years. 

Consequently, any discussi¢ of what's good about News /Talk radio 
in 2003 would not be complete without the input of executives at 

radio's network level. To that end, we asked several prominent leaders in 
network radio to add their perspective. 

Unique Programming 
ABC Radio's John McConnell is son;one who has experienced the News/ 

Talk radio business from the local -station control room to the network 
boardroom. He says that any change he's seen inhls job in recent years is 
mostly for the better. 

"Although it's more challenging, we've having mLch more fun," he says. "No 

format has changed as rapidly as this one. There's an :nereasing appetite from 
stations and listeners for superior and unique prograir_ning at both the local 
and network level" 

McConnell also sees some clear chalenges fa the format in the immediate 
future. "One of the biggest challenges tre face is bringing younger listeners to 
the format, especially on AM," he says. "Advertisers wan to build brand 
loyalty among the 18-49 demo, and these stations and talents who appeal to 
that demo will have the best revenue success. 

"The additional challenge on the revenue side is the management of added - 
value requests. It's a different ballgame now, so if ycu go there, figuring out 
how to deliver the extras in a way that s ratingsfrI ncly is the challenge" 

McConnell, a network executive wi:k years ofhancs -on product- manage- 
ment experience, sums up his "If you build it, they will come" philosophy 
simply when he says, "Revenue, sales, j 'omotions and ratings happen and 
succeed when there have been good programming decisions. 

"So, if the greatest challenge is tc grow share during a time in which 
new distributions come frequently, the challenge is to avoid predictability 
and to build a primary destination. access is .his format requires 
knowledge, experience and a love and understand.ng of the medium unlike 
any other." 

No Systemic Problem 
McConnell assesses the format's attributes vr.th an understanding that 

News /Talk stations can be at their beet when things are at their worst. "It's 
easy to point to Talk radio's resources and ability to be topical and immediate 
as the qualities that make it thrive in tines of war and eûandal" he says. "We 

do report on the worst of times, but WE also display the best of people's 
attempts to understand and participa&' 

Was the format unfairly targeted by other media foLcwing several well- 

reported instances of bad judgment in tie past year "I don't think we've 
taken an unfair hit," says McConnell. "me unfortunate things happened, 
talent and staff paid the price, and, ult nately a positive thing came of it, 
because we saw it for what it was, and we were able to talk about it and learn 
from it. 

"Good programming has to be good business, and we do a good job of 
figuring that out as an industry There ie no systemic problem or flaw in Talk 
radio" 

McConnell suggests that if he were a betting man, he'd gladly wager on the 
format's future. "No format comes close to the mítement and opportunity of 
News /Talk" he says. "We are finding u_sprecedenbed success with our existing 
shows and are launching new projects br which we have great expectations. 

"The best moments, days, and year 3 of Talk radic are ahead. Bottom line, 
it's a good bet" 

Overall Strategizing 
With oversight responsibility for a 3vable of sane pretty successful talk 

shows, nobody knows better how the network business has changed than 
Premiere Radio Networks' Greg Noack - Obviously. the biggest thing has been 
the effect of consolidation," he says. 
"Every job has its good parts and bad parts, but I don't dwell on negatives. We 

simply try to do the best we can to run_ 3, success ill business within the way 
our business is being run today. 

"Today when we talk to stations stout their :ineire, we are actually able to 
help them accomplish more than we ever could before. Ir_ one conversation we 

might be speaking to someone who owns two or taree Talk stations in a 
market, and we can help them devise a +.omplete plan and direction for every 
one of those stations. 

"Likewise, we can talk to indlvidua_s who oversee programming for their 
companies in a lot of different markets, and, while they may not dictate what 
happens at a local station, most do have some inLuence. So, a big difference 

today, from the network level, is that we can now really work with 
stations to help them form more complete strategies on multiple 
stations and in multiple markets" 

Noack is aware that the competition has increased and aoknoriil 

edges that to be a challenge that all network broadcasters face in tte 
near -term future. "There's a lot of product out there in the market- 
place" he says. "The competition is better, and that makes all of us et 
better at what we do" 

What are stations looking for from a network? "Many smart 
programmers who are looking at the horizon are always asking, 
`What's new ? "' says Noack. "For those hours that they are considering 
using syndication, they want to know what is the absolute best thing 
that is available out there for their station, and they want to know 
what's new and growing that is coming down the pike" 

Over The Line 
In his position with Premiere, Noack has had to deal with his _air 

share of controversial talents and criticism of hosts by other media. "If 
you are going to do Talk radio, you are going to have hosts who 
occasionally step over the line - that's just part of the territory' n.e 

says. "To me, the comments that get made really point to the success of 
the format. 

"We all have businesses to run, and I think that any smart operator 
is simply putting programming on their stations that is working. I am 
honestly tell you that we don't care about the ideology of a host. if 1 e 

or she can gather a large audience, we'd be happy to have them as pert 
of our lineup" 

Is Premiere looking for that elusive liberal Talk radio star of 

tomorrow? "I don't think there is anyone in our industry who wouldn't 
love to have a talk show host, regardless of whether they come frnr 
the left or the right, who attracts 20 million listeners a week - or hO 

million, for that matter," says Noack. 

"We're always out there looking, and if we were to find that pees xi, 
we would open the door wide and want to do business with him or lien. 

This whole thing about whether there are any liberals on national Talk 
radio is simply a few people looking for excuses and pointing fmr73 
after what they felt were some bad election results" 

Asked about the best part of his job these days, Noack says, "I.'3 the 
incredible array of talent I get the privilege of working with every day. 

The best part of my job is talking to stations and our own staff at out 
the kinds of shows we represent. 

"I really mean it when I say that, for me personally, it is truly ar 
honor every day to be associated with the talents we have here. As 1 

have gotten to know them all on a more personal level over time, it i3 a 
continual learning experience for me every single day" 

Passion Breeds Success 
Only a few years ago most syndicated programs were either 

independent mom -and - pop -style operations or part of one of quite & few 

different independent syndicators that cobbled together networks :dal 
were saleable for their show's needs. With rare exceptions, those days 
are gone. 

Still, a few independent shows have survived the consolidation and 
buying frenzy that changed the industry starting in 1996. The self 
syndicated Dave RamseyShowi.s a notable example. 

Ramsey Network VP Bill Hampton says that being an independei: 
program supplier in today's world is better than ever. "It has beers 

experience that more opportunity exists for quality News /Talk 
programming than ever before," he says. "There is tremendous 
competition for those few coveted on -air hours, and it is truly causing 
the cream to rise to the top. 

"Talk radio is hard work. Those who don't really love what they lo 
will not be willing to do what it takes to win today. This is a good tying 
when you are syndicating a show with a host who is passionate amt 

loves what he is doing" 
Hampton also thinks the increase in the number of syndicated 

shows has been good for the format overall. "Whether it be Jones. F3 J, 

Premiere, etc., the top networks have put out some great talent over 
the last two years," he says. 

"This has caused programmers to insist that they go with the tent 
product available, thus producing the best lineup, as opposed to whet 
corporate is mandating that they put on whether it is best for the 
station or not. 

Continued on IaV 44 
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i ABOUT NEWS/TALK? WHAT'$ GøO 

Rann Owens 

Ed Tyll 

Dave Ramsey 

"I'm generalizing 

here, but conservative 

hosts have two 

advantages over 

liberal ones: They tend 

to be more positive, as 

opposed to whining, 

and they tend to have a 

better sense of 

humor." 

Ronn Owens 

And Now A final Word.... 
Hosts speak out about News /Talk in 2003 

o wrap up our look at what's good about News /Talk radio it seems 

only fitting to give the final word on the subject to some of the 
mouths behind the microphones of Talk radio in America. 

While News radio stations can be clearly defined to an audience 
by their "all-news, all-the- time" position, at stations where talk 

shows make up most of the day it is ultimately the hosts listeners must 
remember if your station is to succeed. It's the voices that come out of their 
dashboard, their Walkman while working out or their computer speakers 

while at the office that make the aural connection that causes them to make 

an appointment to come back to your radio station day after day. 

So here, in no particular order, is a collection of answers to five 

questions I posed to a cross -section of talk hosts from around the country 
Some chose to answer all of them, while others focused only on those 

about which they had a strong personal opinion. In short, all of them did 

what they do best and what makes each of them successful practitioners 
of the art of Talk radio. 

Ronn Owens 
KGO /San Francisco 
R&R: How has your job changed or evolved -for better or worse - 

in the past few years? 
RO: With the obvious exception of Sept. 11, 2001, and the month 

following, not much. I've been fortunate to find a niche in the Bay Area, 

and the show has consistently topped the ratings. The balance between 

hard and soft hours continues, dictated primarily by solid news stories or 

the lack thereof. 
The job hasn't changed for me because of two things: a superb 

management team that's been in place for years and gives me the freedom 

to try new things and also because I don't counterprogram. I simply do 

what I do and don't react to other entries in the market. 
R&R: What do you see as being among the greatest challenges N/T 

radio broadcasters will face in the year ahead? 
RO: Speaking as a staunch centrist, it would be nice if Talk radio 

reflected more of a political balance. I'm generalizing here, but conserva- 
tive hosts have two advantages over liberal ones: They tend to be more 

positive, as opposed to whining, and they tend to have a better sense of 

humor. That said, I only see the format getting bigger. Music listeners now 

have so many options aside from radio, whereas Talk on the radio is fresh 
and current. 

R&R: Assuming that you are bullish overall about News /Talk radio's 
future, what do you consider to be the format's greatest strength in 2003? 

RO: Water cooler. Whether it's a serious breaking news story or Joe 
Millionaire, we're the ones who weigh in first and give listeners the 
opportunity to do the same. No other format can touch that. Whether it's 

news or pop culture that people are talking about the next day, odds are we 

are too. 

R&R: Has Talk radio overall gotten an unfair black eye in the past year 
over a few well publicized incidents of indiscretion that have earned the 

format special attention from lawmakers? 
RO: Talk radio has so many branches. Hits on a Morning Zoo or some 

hosts who go too far berating people are different from All Things Consid- 

ered or The Ronn Owens Program. There is nothing government should do. 

Slander laws are on the books. Enforce them. Absent that, let the audience 
and management make the decisions. 

R&R: If it were your own money on the line, would you own a News /Talk 
radio station, and why? 

RO: I would, because, with good hosts, I'd be successful and, thus, make 

lots of money. 

Ed Tyll 
WLIE /Long Island, NY 

R&R: How has your job changed or evolved - for better or worse -in 
the past few years? 

ET: Enormously. The challenge is to do more and varied content that a 

newer and younger talk audience enjoys. That's a tall order. It used to be 

that a host did one topic per hour or a segment with a guest, then let the 

guest take calls for the rest of the hour. A variety of topics; creative, 

original, humorous angles; pop culture; and local issues must now be a part 
of every hour. 

Listeners want more than ever before from talk hosts: fun, honesty, 

variety. And after every segment they want it again. That's what makes it 

so much fun on this side of the mike. 

R&R: What do you see as being among the greatest challenges N/T radio 

broadcasters will face in the year ahead? 
ET: To find and nurture originality. We're all looking at the same events; 

it's what you see as the way to best interest and entertain listeners that 
establishes a station or an individual show. 

R &R: Assuming that you are bullish overall about News /Talk radio's 
future, what do you consider to be the formats greatest strength in 

2003? 
ET: Its greatest edge is unpredictability. Keep me guessing and you keep 

me listening. Also, with serious current events like war and tax cuts in the 

mix, radio listeners instinctively find Talk stations and shows to supple- 

ment the headlines and sound bites they pick up during the day. Become a 

reliable companion to your most loyal listeners. Listen to what they enjoy 

most about your show or station and keep doing it. Stay fresh, but 
remember what they like, and you'll get big numbers in ratings and revenue 

in this bounce -back year of 2003. 
R&R: Has Talk radio overall gotten an unfair black eye in the past year 

over a few well publicized incidents of indiscretion that have earned the 

format special attention from lawmakers? 
Continued on Page 40 

Jim Bohannon, Westwood One Radio Networks 
Rather than answering each of our questions individually, Jim Bohannon, a 

2003 nominee for the R &R News/Talk Industry Achievement Award as National 

Talk Host of the Year, took the opportunity to do what he does best. The longtime 

veteran of the nationally syndicated Talk radio wars offered this monologue on 

his overall perspective on what's good about News/Talk radio today 

along with some advice about a few things that, in his opinion, could 

use some attention. 

I'm fortunate in that my job has remained fairly stable the past few 

years. Our biggest challenges in the years ahead are those of all 

broadcasters: Not just making a profit and not just making a bigger 

profit, but making enough to satisfy the often unrealistic demands of 

shareholders. 

That's a fatal flaw in our whole system of investing. As more and 

more people invest, more and more unsophisticated investors enter 

the market, and more and more people invest who don't give a damn 

about a given industry; they just want their slam -bam- thank -you -ma'am 

dividends before they skip into some other stock they know nothing and care 

nothing about. 

People like these are turning our entire investment community into a giant 

video game for somebody's adrenaline rush. We need severe tax penalties on 

people who don't hold a stock for a minimum period of time. That would go a 

long way toward forcing more long -range thinking into corporate boardrooms. 

Even without that change, however, I'd be happy to put my money into a good 

News/Talk outlet, because it remains a place with a good rate of return in an 

industry that isn't going anywhere but up. The only better media investment I see 

would be printing the latest obituaries of radio - that'll always be a growth industry. 

We also face the challenge of educating Madison Avenue about one of their 

very shortsighted misconceptions, and that is that only young people are open 

to an advertising pitch. The notion that anyone 55+ uses Listerene, not Scope; 

drives a Buick, not a Lexus; drinks Pepsi, not Coke; and will never, ever change 

that is pure bull. Yet all we do is predicated on this lie. Want to break 

radio's 7% ceiling of the advertising dollar? Here's a good place to 

start. 

I remain bullish about the News/Talk format. It remains at or near 

the top of format popularity, and for a very good reason: While we all 

crave human communication, we move around a lot and frequently 

give our unknown neighbors three deadbolt locks where once we'd 

have chatted over the backyard fence or on the front stoop. People 

who need people are the luckiest people in the world - if they listen 

to Talk radio. It provides that human communication in a safe, 

sanitized manner. 

The format's biggest strengths in 2003? Pretty much the same as 2002. 

We remain very efficient - read that "underpriced" - and there isn't a niche 

we can't reach. Left- handed Lithuanian lesbians? Somewhere out there in our 

12,000 stations there must be a program serving them - if a consolidator 

hasn't flushed it for homogenized pap. 

As for the format taking its hits, I don't think the whole industry is held 

hostage by the irresponsibility of a few. Most of us still provide a forum for 

instant feedback of the day's events - or even the past hour's events. I try to 

remain very topical, and Trent Lott's office, Saddam Hussein's palaces and the 

Enron boardroom are just a few of the places I intend to suggest that people 

go to have sex. 

Jim Bo hannon 
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J WHAT'S ROOD ABOUT NEWS/TALK' 

Mark Larsen 

Jason Jarvis 

"The privately held 

companies and the 

public companies in 

our business that 

have the courage to 

blow off short -term 

impressions to do 

the right thing in the 

long term will 

prosper." 

Dave Ramsey 

"The type of parents 

who choose to listen 

to garbage radio with 

their kids in the car 

probably use 

language at the 

dinner table that 

would make Opie tt 

Anthony blush." 

Jason Jarvis 

And Now A final Word.... 
Continued from Page 39 

ET: The first answer is yes. Second, government should do nothing in 
the area of regulating content based on some incidents last year. The 
marketplaces of commercial broadcasting and radio advertising have 
exercised self - restraint because of the negative reputation that these 
incidents were giving them. 

R&R: If it were your own money on the line, would you own a News/ 
Talk radio station, and why? 

ET: It's the only format based entirely on the personal creativity of the 
host. It's talent -driven and unique by definition. Ad rates will always be 
higher because of the ability of talk hosts to perform live spot advertising. 
It's the single most effective, cost -efficient radio advertising available 
today. 

From Howard Stern selling Snapple to small- market drivetime 10- 

second traffic sponsorships, live -read advertising works and brings in the 
biggest bucks. Even music formats make more ad money from their "talky" 
morning and afternoon shows than from recorded spots between music 
blocks. 

Talk radio is a big-bucks, thriving, exciting business poised for a future 
greater than its past. And, aesthetically, it's the purest format: a host, a 
mike and a telephone. Listeners expect talk shows to be fun and not a 
cheap imitation of another, more popular show. That's the best thing about 
Talk Radio for listeners, hosts, executives and advertisers alike in 2003. 

Dave Ramsey 
The Dave Ramsey Show 
R&R: How has your job changed or evolved -for better or worse -in 

the past few years? 
DR: As I am the on -air product, my job has changed as the listenership of 

Talk radio has matured. Our listeners are expecting more depth as opposed 
to us simply being glib or shocking. We have moved to be more interactive 
with the caller as opposed to simply telling them what to think for 45 
minutes and checking to make sure they agree in the seven minutes left. 

R&R: What do you see as being among the greatest challenges N/7' 
radio broadcasters will face in the year ahead? 

DR: Keeping our soul while trying to maintain quarterly stock price. In 
other words, doing the right thing for the business looking through a five - 
year lens vs. simply being concerned about profits this month. Many 
sectors of the publicly traded national business community are being 
affected by the need to impress an analyst. The privately held companies 
and the public companies in our business that have the courage to blow off 
short -term impressions to do the right thing in the long term will prosper. 
That is where new talent will be born, decisions will be made market by 
market, and profits will go up. 

R &R: If it were your own money on the line, tell me why you'd put it 
into a News /Talk station today 

DR: It is my personal money on the line, and we will continue to invest 
heavily in Talk radio, because it is the most interactive intimate medium 
left in our culture. Instant Messenger online is the only thing that comes 
close. The consumer truly has a voice here in a culture where we are all 
talked at instead of listened to. 

The humanity of the interaction that Talk radio represents is a rarity 
in our world. Because we, as a format, can inform, inspire, help and, yes, 
even listen, we will continue to soar. We will soar in impact, importance and 
influence. As a result, the profit implications of this format are fabulous, as 
well as the societal impact. 

Mark Larsen 
KRLA /Los Angeles and KCBQ/San Diego 
R &R: How has your job changed or evolved - for better or worse - in 

the past few years? 
ML: Although there have been some obvious changes - like my move 

from management back to being on the air every day and having the show 
air on multiple stations in multiple markets - some things never change. 
We are at our best when we do what radio does best, and that is to have 
people on the air who are real personalities, people who don't just do the 
same old homogenized, cookie- cutter stuff. 

R&R: What do you see as being among the greatest challenges that N/T 
radio broadcasters will face in the year ahead? 

ML: One of the challenges I have been experiencing personally - and 
one that other local hosts in our business have only recently begun to 
experience - is broadcasting to stations owned by your company in 
multiple markets simultaneously. What did we ever do before the advent of 
ISDN? Without it, much of radio as we know it today would be pretty much 
impossible to do. 

R&R: Assuming that you are bullish overall about News /Talk radio's 
future, what do you consider to be the format's greatest strength in 2003? 

ML: Our biggest attribute is that we have a way to positively affect the 
culture. I can make a choice every day to be a more negative or controver- 
sial host, or I can do what I do and be who I really am. Howard Stern has 

his audience, and I'm not going to argue with that. This is America. It's a 
free country, and he can do whatever he wants to do. 

As talk hosts, we're doing something that can affect the culture, touch 
people's lives and actually make you a real player in your own community. I 

think more hosts are thinking along those lines today. It's not like the old 

days, when being a carpetbagger who just moved on to the next biggest 
market was the norm. Radio's had enough of those guys. 

R&R: Has Talk radio overall gotten an unfair black eye in the past year 
over a few well publicized incidents of indiscretion that have earned the 
format special attention from lawmakers? 

ML: Unfortunately, every time somebody does one of these goofy 
stunts the media tends to paint us all negatively. I understand why hosts 
and stations do some of these things, but I also think it is wrong in terms 
of our responsibilities as broadcasters. I know I sound like some old 
dinosaur when I say that, but I really do still believe that we have a 
responsibility, and I wince when I hear some of the things I hear out there. 
It's up to the vast majority of us out there who are responsible talk hosts 
to toot the format's horn and say, "Hey, look, this is the way most of us are 
doing things out here." 

The same goes for this whole notion that there is no balance allowed in 
Talk radio and that the format shuns liberal hosts. Again, the key is that we 
need to be responsible as broadcasters and encourage the free marketplace 
of ideas out there. If the left can come up with hosts who are intentionally 
entertaining, that's fine. I don't think there is a need for anything to be done 
to promote more input from the left into Talk radio; the marketplace always 
takes care of that, one way or another. 

R&R: If it were your own money on the line, tell me why you'd put it into 
a News /Talk station today. 

ML: Because a foreground format like Talk radio is the lifeblood of 
radio's future. Even music stations have learned that, to get numbers and a 
loyal audience that really responds to advertisers, they need at least one 
talk show on the air, usually in morning drive. Talk shows are what drive the 
chatter around the water cooler at the office, and good hosts can get people 
to respond or get involved better than anyone else in media. 

If, as a host, you do it right, you can effect change and create excitement 
in your community. That's what it's all about, and until that ceases to be fun, 
it sure beats working at the widget factory. 

Jason Jarvis 
The Jason Jarvis Show 
R&R: How has your job changed or evolved - for better or worse -in 

the past few years? 
JJ: No one who talks on the radio for a living can say that their job has 

not changed since 9/11/01. Those wounds are still fresh for all Americans, 
and our concerns about safety - whether physical or economic - are 
immediate and raw. Historically, it takes an unbearable tragedy to jolt most 
Americans out of their self -involved orbits. Now that the nap is over, more 
and more Americans are tuning into News /Talk radio for the first time, 
looking for a place to vent, rage and debate. 

Sept. 11, 2001, will go down in the history books as one of our greatest 
human tragedies, but it will also be remembered by N/T broadcasters as the 
beginning of a revival. 

R&R: What do you see as being among the greatest challenges N/T radio 
broadcasters will face in the year ahead? 

JJ: Programming that makes Wall Street happy seems to encourage 
Main Street to click off the radio. I'm a fan of the free market, I enjoy 
making money, but a love of radio and a commitment to innovative, quality 
programming is the only way to expand our business. You cannot wring 
every last drop of profit from radio today with any confidence the listeners 
will be there tomorrow. 

R&R: Assuming that you are bullish overall about News /Talk radio's 
future, what do you consider to be the format's greatest strength in 2003? 

JJ: News /Talk radio's greatest attributes have been constants for some 
time: immediacy, interactivity and access. Sure, TV can get you the story 
just as fast as radio, but can you call the show and challenge the conven- 
tional wisdom? TV will always have to haul a camera out to a story or a drag 
a guest into the studio while radio connects with breaking stories, experts 
and listeners instantly. 

R&R: Has Talk radio overall gotten an unfair black eye in the past year 
over a few well publicized incidents of indiscretion that have earned the 
format special attention from lawmakers? 

JJ: What's really offensive is that Congress and the five political 
appointees on the FCC claim they can protect children by fining hosts they 
feel are obscene, indecent or profane. The type of parents who choose to 
listen to garbage radio with their kids in the car probably use language at 
the dinner table that would make Opie 8e Anthony blush. Unshackle the 
medium and let us swear, tell dirty jokes and bluntly talk about sex. There's 
a reason why HBO does so well. I know how to change stations on my radio, 
don't you? The spectrum is broad enough to support all sorts of program- 
ming. Let listeners make the choice. not politicians. 

R&R: hf it were your own money on the line, tell me why you'd put it into 
a News /Talk station today. 

JJ: Because I always put my money where my mouth is. 
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,WHAT'S GOOD ABOUT NEWS/TALK? 

"Conservative talk 

programs seem to be 

getting their brand of 

thinking out very 

successfully - 
perhaps more so 

than some of the 

other segments." 

"I have nothing 

against anyone 

expressing an 

opinion, but we strive 

for some sense of 

balance, and I think 

the market could be 

supportive of that." 

"We don't have 

anything approaching 

the evidence or the 

analysis that we need 

to suddenly say that 

we can eliminate all 

of these ownership 

caps." 

Michael Copps' Vision 
Of ¡aIR Radio's future 
Commissioner encourages wider range of viewpoints, challenges industry 
By Joe Howard 

CC Commissioner Michael Copps, in an exclusive interview with 
R&R, says he believes there is room to increase the number of 
viewpoints on the nation's Talk stations, stresses that he'd like 
to see the industry introduce more short -form programming and 
challenges the nation's Talk radio hosts to 

inform their listeners about one of the FCC's hottest 
issues, which he doesn't believe is getting the 
attention it deserves. 

Saying that Talk radio has a tremendous amount 
of potential, Copps believes that one growth 
opportunity could come in the form of short, locally 
focused vignettes that could offset the hours -long 

blocks of programming that currently dominate the 
format. 

"There are opportunities for not just two- and 
three -hour segments of Talk radio, but also more 
segmented things focused on community doings and 
community happenings," he says. "I'm particularly 
attracted to that in this environment where we've 
had so much media consolidation. 

"A lot of media watchers are telling us that we are 
having a large dose of homogenization in the 
entertainment that we listen to on the radio and see on television. I'm vitally 
interested in the preservation of diversity and localism in our media" 

struggle. Therefore, he suggests that maybe the time has come for a revision 
of the mandate that used to require broadcasters to present both sides of 
any issue. 

"It would be uphill to propose that right now, given the complexion of the 
commission, but I have thought about it," he says. 

While the big changes that have occurred in the 
broadcasting world might make it hard to apply the 
dictates of a Fairness Doctrine to today's radio 
landscape, Copps believes a solution could be found. 

"The goals and objectives of that doctrine - to have 
a fair and balanced presentation of public issues - are 
good ones, and we shouldn't say that's dead and gone 
forever and forget about it," he says. 

"We should, at some point, take another look and see 
if we can take those objectives and translate them into 
a process and a procedure that could be workable, legal 
and constitutional and still serve the better interests of 
the people of the United States. 

"In this day and age we do have some problems in 
diversity on the airwaves, and we should make sure 
that we are presenting issues that are of interest not 
just to some supposed majority of the American people, 

but to different ethnic groups and diverse constituencies. Those are noble 
ends" 

There's currently no talk at the FCC of launching such an endeavor, but 
Copps says he would support initiating a proceeding at the agency that 
would gather public comment to weigh the pros and cons of bringing back 
something like the doctrine. He invites those interested in the issue - 
whether in favor of it or opposed to it - to share with him their thoughts 
on it. 

Michael Copps 

A Phase Of Evolution 
In fact, Copps believes that an outbreak of new points of view may 

define Talk radio's future. "There's going to be a phase of evolution 
where people are going to see different niches for talk programming;' he 
says, suggesting that more progressive and "middle of the road" 
programming could emerge as the genre grows. 

"Maybe some of it will become a little more tailored or narrowed to 
specific audiences than it currently is, but the opportunities are there 
for it to grow and make a significant contribution to the airwaves and 
the public interest" 

As for why conservatives seem to dominate today's Talk landscape, 
Copps says that while much of their success has come from giving 
listeners what they want, there may be financial motivations as well. 

"Conservative talk programs seem to be getting their brand of 
thinking out very successfully - perhaps more so than some of the 
other segments," he says. "Unfortunately, media watchers are telling us 
that there are many in radio whose first objective is to draw earlobes for 
advertisers. When there's one particular brand that seems to be 
successful, the first stage is to emulate that, and that seems to be what's 
happened here" 

Copps is quick to point out that he's not condemning the perceived 
conservative bias in Talk radio. Instead, he credits conservative talkers 
for identifying and serving a market niche. He says, "I have nothing 
against anyone expressing an opinion, but we strive for some sense of 
balance, and I think the market could be supportive of that. 

"Anybody who thinks there's no market for anything else is probably 
wrong. It goes back to segmenting and finding niches" 

Return Of The Fairness Doctrine 
Copps says he considered the notion of reviving the defunct Fairness 

Doctrine but admits that bringing it back in its previous guise would be a 

Ownership Rules 
Copps and the rest of the FCC's commissioners are currently awash in 

comments on the FCC's media -ownership review, on which the agency 
intends to act by spring. Copps, however, has been a vocal critic of making 
a hasty decision and believes that, despite the many comments already on 
file (over 2,000), there are many people across the country who couldn't 
participate in the comment -filing process and need an outlet through 
which to speak. So, along with the nationwide field hearings he's endorsed, 
Copps has called upon Talk radio hosts to shine a light on the issue. 

He says that a recent trip he made to Capitol Hill illustrated that this is 
a bipartisan issue, as concern over the pace of consolidation was heard 
from both sides of the aisle. "This should not be a left -right issue," he says. 
"This is an issue that we really need to ponder and understand better than 
we do. What are we doing to our programming with all of this consolida- 
tion? 

"We don't have anything approaching the evidence or the analysis that 
we need to suddenly say that we can eliminate all of these ownership caps. 
We need a national dialogue. I would love to hear all of the talk show hosts, 
no matter where they are, tee this up. I think they'd be very surprised at the 
input they got on it. 

"This is something that goes to where people live. It goes to the kind of 
political dialogue they're going to hear, it goes to the diversity of opinion 
they're going to hear, and it goes to the kind of music and programming that 
they're going to hear for years and years to come" 
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WHAT'S GOOD ABOUT NEWS/TALK? 

"The only cracks in the 

armor occur when 

hosts become lazy, 

cease to do show prep 

and resort to 

gimmickry and 

silliness to replace 

hard work." 

Dr. Rob Balen 

"This whole thing 

about whether there 

are any liberals on 

national Talk radio is 

simply a few people 

looking for excuses 

and pointing fingers 

after what they felt 

were some had 

election results." 

Greg hack 

the Consultants' Perspective 
Continued from Page 34 

The Ratings Game 
As to the question of whether Talk radio has taken an unfair hit from 

other media in recent months, remember, it's a ratings game that all gets 
boiled down to dollars and cents. Attract as many listeners as possible, get 
them to listen longer, then convert audience listening into advertising 
revenue. We all know advertisers are willing to pay top dollar to broadcast 
their message on radio stations with large audiences, and that makes 
station owners very happy. 

When critics take a stand against talk show hosts like Howard Stern, Don 
Imus, Larry King, Rush Limbaugh or Dr. Laura, they often miss the point. 
Instead of criticizing a particular controversy or viewpoint, they ought to give 
credit to the radio format itself. When it comes to getting ratings in radio, it's 
all about striking an emotional chord with the listener. 

When emotions are aroused, people buy. The result is a spike in retail 
sales, happy advertisers who renew their advertising agreements and radio 
owners who see a tangible return on their broadcast investment. Talk hosts 
who lead in their time slots are actually making a contribution to educating 
the public, arousing emotion and stimulating the economy - all of which 
deserve praise. 

Dr. Rob Balon 
The Benchmark Company 
I recently saw a bumper sticker on a car in Austin that said "Corporate 

Radio Sucks." With satellite radio hovering on the radar screen, sentiments like 
that scare the heck out of me. The greatest challenge to any researcher or 
consultant is to avoid the tendency to fall back to the baseline. 

We should worry first about serving real listeners, not doing or 
recommending something safe that's been done in umpteen other 
markets that will preserve your next gig. News /Talk radio needs 
innovation, not replication. Trust me on this, Talk radio listeners know 
the difference. 

One challenge we face in the year ahead is to bring some balance to 
the format. There are millions of listeners out there who are not 
conservative. Talk radio is not the sole domain of the right, and there 
are many managers and programmers who seem to believe that the 
only good host is a rabid conservative. Like propagates like, and sooner 
or later it gets boring, particularly when the right -wing ranting is in the 
hands of someone less talented than Rush. 

The News /Talk format is particularly well positioned for the next 
decade. Baby boomer adults, those aged 38 -56, grew up in a world 
where media functioned as a tool of surveillance. As various TV and 
cable news outlets have fragmented, News /Talk radio formats have 
emerged as a reliable, consistent source of reassurance for baby 
boomers. 

This reliance by boomers on News /Talk formats will only increase 
as they age. Early research by academic scholars like Paul Lazersfeld 
identified this phenomenon, and it was right on the money. 

The only cracks in the armor occur when hosts become lazy cease 
to do show prep and resort to gimmickry and silliness to replace hard 
work. Talk radio is and has always been a talent- driven medium. If the 
talent stays strong, the format will prosper. It's up to all program 
directors to make sure they keep the fire lit under all their talent. 

This is particularly true for nationally syndicated shows. The 
format is only as strong as the weakest of these shows. Radio works 
best when it engages listeners, involves them, challenges them, informs 
them and entertains the hell out of them. When all the disparate parts 
are working, no format can accomplish that better than News /Talk. 

What's Good About Network News/Talk Radio? 
Continued from Page 38 

"We have seen this happen time and time again, and you will begin to 
note more diversity in syndication and local programming in the upcoming 
year than you have seen in a while. This is a competitive business. Quality 
programming and talent will win, and that is very good when you make your 
living syndicating a great show." 

Too Many Copycats 
As to the challenges ahead Hampton sees a big need for new ideas. "For 

the most part, hosts have access to all the same information each day" he 
says. "Unfortunately, there are so many copycats in the industry that it is 
sometimes difficult to hear a different twist on a topic. The ones who are able 
to do this will certainly rise to the top" 

Another challenge Hampton sees ahead is finding quality talent that is 
truly passionate about their topics. "There are many aspects to broadcasting - entertainment, information - however, at the end of the day, radio is hard 
work," he says. "And those who will last will love and believe in what they do. 

They will do if for more than a paycheck." 

Seeking some insight into changes in the relationship between stations 
and news providers at the network level over the past decade, I spoke with 
veteran CBS Radio News executive Harvey Nagler. 

"What's one key reason listeners turn to your news or News /Talk 
station ?" he asks. "Because they will hear information they cannot hear 
anywhere else. How to make that happen? Make better use of your network! 
Use hourly newscasts, updates, particularly during crisis coverage. 

"CBS reporters bring perspective and insight to the news stories they 
cover. Use them in your newscasts or talk segments. It makes for great radio 
when you can talk to a reporter on the scene of a story, grill him or her on 
various aspects of the story then open the phones and talk about it. 

"In years to come this is the kind of service that will grow in importance 
as more stations realize how it can improve their product. It makes the 
station sound like it has resources all over the country and the world." 

Branding Weapon 
When it comes to positioning, it's no surprise that Nagler is a big 

proponent of using your station's news as a potent branding weapon. 
"Stations that image and brand themselves as the place to turn for news 

around the block or around the world will win;" he says. "I know it is a 
cliche, but it is true. 

"At any time, news can happen that will have a significant impact on 
the lives of your listeners. The world is a lot smaller place than it was a 
few years ago, and doubtless it will continue to shrink in the years 
ahead. News developments halfway around the world are reported 
instantaneously. 

"Whether you are a News or News /Talk station, your listeners need 
to know that you are the station to listen to when news breaks. That 
means making use of and promoting the network product, whether it is 
the 10- second sound bite, the five -minute newscast or network 
reporters being debriefed by a local personality. 

"That is why it is more important than ever to be affiliated with a 
network news organization, particularly one that understands the 
challenges facing local radio stations." 

The Company Store 
OK, let's be honest. At a News /Talk industry convention, Jones 

Radio Networks' Amy Bolton is going to stand out. Not just because the 
network radio executive is a respected veteran player in a tough 
business, but also because she's one of only a few women you will find 
in a senior management position at the network level in Talk radio. 

"In January of 2002 I was named GM of the News /Talk division of 
Jones Radio Networks," she says. "As such, I have global responsibility 
for all of our News /Talk programming, from content to marketing, from 
ad sales to affiliations. Keeping multiple business units profitable, 
efficient, growing and working cohesively is both the challenge and fun 
of successful syndication." 

Unlike its competitors, Jones Radio Networks has no direct 
connection to any company 08e0 stations, and Bolton sees that as a 
challenge in the year ahead. "The biggest challenge we face as an 
independent program provider is the consolidated marketplace," she 
says. 

"Group owners are always looking for ways to groom and leverage 
in -house talent, but when I can present them with proven star talent 
like Clark Howard and Neal Boortz and stations can see the upside in 
hugely increased ratings and the associated cost benefits, it only makes 
sense for them to shop outside the company store" 

Memo From The PD's Office 
Continued from Page 28 

exercise prudent control before somebody else forces the issue. I think shtick 
that goes overboard cheapens an otherwise classy format - not to mention 

threatening many livelihoods. 

When all is said and done, given the opportunity to do so, there is no 

doubt in my mind that I would want to own and run a News /Talk station. 
It really is radio's highest calling to be the voice of the community we 

serve. 
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Just Your Average Day In Neverland 

A n upcoming Vanity Fair piece on Michael Jackson 
contains a whole bunch of explosive allegations. Among the 
highlights are claims that MJ paid $ 1 50,000 to have voodoo 
curses placed on such Jackson "en- 
emies" as David Geffen and Steven 
Spielberg. The piece also contends 

that Jackson wears a prosthesis that 
serves as the tip of his nose. Without 
it, one person tells the magazine, he 

resembles a mummy with two nostril 

holes. You may now gag. Other fun 

things Vanity Fair says are fact: Jackson 

is $240 million in debt, and expenses to 
operate Neverland ran close to $4 million last year. The pub- 

lication also alleges that Jackson's amusement park rides 

were almost repossessed in April 2001. The issue arrives at 

newsstands this week. 

Voodoo on you, too! 

As ST reported last week, Maria Alarcon, estranged wife 
of SBS President/CEO Raul Alarcon Jr., recently filed for 
divorce in Miami -Dade County, FL Circuit Court. Her ac- 

tions have now sparked serious questions about the future 
control of Spanish Broadcating System. Under Florida Law, 

a petitioner wife is entitled to 50% of the assets accumu- 

lated over the life of the marriage, and Mr. Alarcon Jr.'s most 
substantial asset is his stock in SBS, which carries 10-to-1 

voting power over the company's other common stockhold- 
ers. Theoretically, if Maria Alarcon gets her half, she could 

end up ceding control of SBS to another company board 
member - perhaps Secretary Emeritus and Director José 

Grimalt. Stay tuned! 

Lionel Ridenour Exits Arista 

Lionel Ridenour has departed the Exec. VP position at 

Arista Records. Ridenour, whom President/CEO Antonio 
"L.A." Reid says will be pursuing new business opportuni- 
ties, has been a member of Arista's senior management team 

since coming to the label in 1993. He first served as Sr. Di- 
rector, then VF then as SVP /R &B Promotion. He has been 

EVP of the label since July 2000. "It's been an amazing 10- 

year run," says Ridenour, who will announce his future plans 

shortly. 

After hiring WERQ /Balti- 
more's Dion Summers as PD, 

Clear Channel Urban WMIB 
(The Beat) /Miami inks Eric 

and Nick Vidal, popularly 
known as The Baka Boyz, for 
mornings. The Boyz, best 
known for their stint in morn- 

ings at KPWR/Los Angeles, start waking up South Florida 

Monday. 

THE 
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Nick and Eric 

Radio has lost another one of the family as Rhode Island 

officials continue to deal with the aftermath of the Feb. 20 

nightclub fire at the Station. Nicholas O'Neill, the 18 -year- 

old son of WHJJ /Providence talk host Dave Kane, also per- 

ished in the blaze. Meanwhile, Clear Channel's co -owned 
WHJY has set up The Doc Fund in memory of longtime host 

The Doctor, a.k.a. Mike Gonsalves, to benefit the families 

of those whose lives were lost in the blaze. Additionally, the 

Michael J. Gonsalves Endowment Fund at Rhode Island Col- 
lege has been established. Donations to The Doc Fund may 

be sent in care of Clear Channel Radio, 75 Oxford Street, 

Suite 302, Providence, RI 02905. 

A Three -Day Supply Of lams 

WMAL,/Washington night host Chris Core on Tuesday 

scored an exclusive interview with U.S. Defense Secretary 

Donald Rumsfeld. In addition to 
the usual hard -hitting questions 
about the need for a war against Iraq, 

Rumsfeld was asked whether he was 

heeding his own government's ad- 

vice and storing duct tape, plastic 

sheeting and a three -day supply of 
food in his home. His response, "I 

would like to say I did. I don't believe 

we do. But I do have a miniature dachshund named Reggie 

who looks out for us." 

Not Reggie (the real dog 

is classified) 

Speaking of the forthcoming war: To protest France's 

wimpy position on America's potential invasion of Iraq, 

WWTN /Nashville morning host Steve Gill put together 

YEAR AGO 

Tom Gorman named Sr. VP /GM at Gold Circle Music 
Label Group. 
Bubba The Love Sponge Clem cleared of animal- cruel- 
ty charges stemming from the on -air slaughter of a wild 
boar in February 2001. 
After 32 years as AOR or Classic Rock, WHCN/Hartford 
flips to Rock AC. 

j YEARS AGO 

Steve Carver accepts the GM post at WGN -AM /Chicago. 
Lon Bason named Regional Manager for Sinclair's St. 
Louis and Kansas City properties. 
DreamWorks Records names Matt Smith head of Alter- 
native Promotion; Kay McCarthy, Trish Merelo and Ken 
Williams are tapped as regional promo reps. 
Skip Schmidt joins Clear Channel/Tampa as VP /Market 
Manager. 

1'J YEARS AGO 

Bill Drake forms a joint programming and 
marketing venture with Burkhart/Doug- 
las. 

Mark Chernoff named WFAN /New York 
PD. 

Allan Chlowitz chosen as GM of KRLA 
& KLSX/Los Angeles. 

YEARS AGO 

Bruce Lundvall leaves EMI -Manhattan 
to become East Coast GM for Capitol 
and President of Blue Note. 

Yo 
Bill Clark named President of Shamrock 
Broadcasting's radio division. 
Joel Raab named PD at WHN /New York 
replacing now -WKHK /New York PD 
Dene Hallam. 

/) YEARS AGO 

R &R Convention '78 in Dallas features 
Dolly Parton, Steve Martin and The Dirt 
Band. 

Allan Chlowitz 

Bruce 
Lundvall 

Dolly Parton 
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a promotion with a local car dealer to destroy a Peugeot. 

Peugeot is French for "Yugo." Gill invited listeners to come 

beat the car to bits with sledgehammers. One humor -im- 

paired citizen wrote a letter to the Tennessean, Nashville's 

local newspaper, to protest the protest. "I wonder why they 

just don't cut to the chase and find a French person to beat 

up." the person wrote. Hey, thanks for the swell idea! 

In a related story, the syndicated show of Talk Radio Net - 

works host Rusty Humphries has ust surpassed the 200 - 

affiliate mark. Even better, Humph ̂ ies' recently released 

parody CD, Bomb Iraq: Rusty Humphries Takes On the Terror- 

ists, is said to be selling briskly at Amazon.com. Humphries' 

show is based at Citadel News/Talker KKOH -AM /Reno, NV 

Madonna Puts You To Sleep 

When one thinks of quality children's 

books, one name immediately springs to 

mind: Madonna. Huh? No, that's not a 

typo. The author of the infamous Sex book 

has inked a five -book deal with Penguin 

Publishing, and the works will be geared 

to kids. The lìrst book, titled The English 

Roses, is based on the adventures of a red 

fox and a (fully clothed) little prince Pen- 

guin will publish the work in Septemoer 

Singer Actress 

Author 

Here's a story about the power of radio: A man in the 

Los Angeles suburb of Gardena, CA wanted on attempted 

murder and I.idnapping charges was identified in a radio re- 

port by KFWB /L.A. As it turns out, the wanted man was 

in the back cf a Los Angeles Police Department squad car 

when the two officers driving the vehicle heard the report! 

It seems the man had wandered in to an L.A.PD. precinct 

behaving strangely, and the two officers had decided to trans- 

port him to a mental facility for evaluation - unaware, at 

the time, of what he was accused of. The man was brought 

to Gardena police after the cops heard the report. 

After only six months as PD of Greater Media Classic 

Rocker WMGK/Philadelphia, Rick Strauss exits. Buzz 

Knight, PD of sister WROR/Bostor and, before that, 

WIMGK's PD,, will cover both stations until a new PD is hired. 

Former KMEL & KYLD /San Francisco Promotions & Mar- 
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keting ace Carlos Pedraza heads south for similar duties 

at Spanish Broadcasting System's L.A. cluster. "He's the hot- 

test young promotion director I've met since Tony Novia," 

says a gushing EVP /Programming Bill Tanner. 

WZZO /Allentown night guy Chris Line beat out a pack 

of fellow DJs and real actors to win a role in the new Jack 

Black/Joan Cusack film School of Rock. He plays (what else) 

a rock 'n' roll DJ hosting a "battle of the bands" competi- 

tion. 

Formats You 'll Flip Over 

KQAR/Little Rock flips from CHR/Pop to Alternative 

as "100.3 The Edge" under OM /PD Ken Wall, who will hold 

down the fort in afternoons. 

Hot AC WWVV/Savannah, GA last week traded fre- 

quencies with co -owned Country WGZR. WWVV then im- 

mediately flipped to Triple A under OM Bob Neumann. 

WALR/Atlanta evolves from Urban AC to Urban Old- 

ies. 

WPMJ -FM /Peoria, IL goes AC as "Magic 94.3." The 

station had been simulcasting gold -based Alternative WJPL 

(The Point). 

Programming Dept. 

Frank E.D., a.k.a. Bigg Boyee, becomes PD at Clear 

Channel CHR/Rhythmic KMRK/Odessa- Midland, TX. He 

replaces Dana Cortez, now Asst. PD at KKSS /Albuquer- 

que. Night jock Ace Martinez adds MD stripes. 

KNDD /Seattle MD Seth Resler exits. 

Morning guy Alix Q. adds PD stripes at KBTQ /McAllen. 

He replaces Ray Pedraza, who exits for a TV news gig. 

WBAM /Montgomery, AL PD Nikki Stewart becomes 

PD of AC WJKK/Jackson, MS. 

After 5 1/2 years with Citadel /Reno, NV PD /MD/Pro- 

motions Director /air personality Bob Castle exits Classic 

Rock KNHK. 

No more "interim" PD duties for Mr. Clean - he's 

now the man at CHR/Rhythmic KYLZ/Albuquerque. 

Condolences 

Singer -songwriter Hank Ballard, best -known for writ- 
ing "The Twist" in 1958, died March 2 of throat cancer. His 

official age was not known. Ballard recorded "The Twist," 

ST SHOT 0' THE WEEK 

Sure, it's freezing up there. But that didn't stop WGIR (Rock 101)/ 

Manchester, NH from doing a promotion called "Lumpas in 

Lingerie" (Lumpa is New Englandese for working guy). Local guys 

dressed in lingerie to win their ladies Bon Jovi tickets. and WGIR's 

morning show got caught up in the spirit of stupidity. The crew 

from Greg & the Morning Buzz took a field trip to a local Victoria's 

Secret, then posed for this fairly disturbing picture. That's Greg, 

third from left. 

but his version was only released as a B- 

side on a 45 rpm single. One year later 

Chubby Checker recorded his own ver- 

sion of "The Twist," which launched a na- 

tional dance craze. Ballard was inducted 

into the Rock and Roll Hall of Fame in 

1 990. 

Hank Ballard ST sends its condolences to the family 

of famed radio research pioneer Gil 

Bond, who died Feb. 28 at age 86. Bond's most notable ac- 

complishment was the founding of Market Buy Market, 

where he developed one of the first PC -based desktop data - 

retrieval systems. 

Clarance Henson, the original owner of WLRS- FM /Lou- 

isville, died Feb. 28 of natural causes. He was 86. 

A memorial service will be held March 30 in Sausalito, CA 

for Linda McInnes, who took her own life Feb. 27. McInnes 

is best known for her stints at KFOG & KKSF /San Francisco, 

KLOS /Los Angeles and KGB /San Diego. For more details, 

contact KKWV /San Francisco air personality Dusti Rhodes 

at ladioradio @ool.com. 

OWN YOUR EVENTS 
if no one can see your signs, do they know who staged the event? Make sure you claim 

ownership at all your events with cost - effective, disposable plastic banners. 

1 -800- 231 -074 
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-Up to 3' High and 6' Wide - Weather- resistant - Durable 

P.O. Box 750250 Houston, Texas 77275 -0250 
Tel 713/507 -4200 Fax 713/507 -4295 
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SOUND DECISIONS 

Wartime Deja Vu 
Looking back to the Gulf War and eyeing potential 
strife in the Middle East 

The potential showdown with Iraq is on everyone's 
mind these days, and both news- and music -oriented 
stations are preparing for war. Back in 1991 radio 
weathered a similar conflict in the form of Desert 
Storm. I recently perused the R &R archives and dug 
up several research reports conducted during the Gulf 
War. I also checked in with three programmers in mili- 
tary towns to get their stations' contingency plans. 

Several surveys were published 
in R &R during the Gulf War. In an 
R &R poll of 410 top -rated music sta- 
tions conducted Jan. 18 and 22, 1991, 

98.5% broke format to some degree 
to deliver war news to listeners. 
Among the other findings: 

18.1% heard about the war on 
the radio. 

22.7% listened to radio on the 
second day of the war. 

-88.6% found TV had the 
war information. 

The survey asked programmers 
to what degree, if any, they broke the 
normal flow of their formats the first 
night of bombing. R &R also asked 
how often they interrupted music 
with news bulletins. 

Of the 404 stations that 
broke format, 27% aired 
an unspecified or varying 
number of bulletins each 
hour, 16% aired one bul- 
letin per hour. 19% aired 
two per hour, and 21% 
aired three or more re- 
ports per hour. Some 17% 

of the stations aired con- 
tinuous coverage the first 
night. Six stations aired no reports 
at all: one CHR, one AC and four 
Urban stations. News and News/ 
Talk stations were not polled in the 
survey. 

Not surprisingly, TV was the 
main information source during 
the Gulf War. Cable net- 
work CNN practically 
came of age with its 
round -the -clock cover- 
age of the conflict. A 
Birch /Scarborough sur- 
vey of 2,087 persons con- 
ducted on Jan. 17, 1991 

showed that the public 
relies 

on TV for war news. The Harvey 

survey concluded that 61.6% of re- 
spondents first heard about the war 
on TV, compared to 18.1% who 
heard about in on the radio. 

When asked what they did upon 
hearing about the war, 
31.9% of respondents 
said they turned on the 
TV, 30.1% stayed with the 
radio or TV station they 
were already tuned to, 
8.3% turned on the radio, 
16.4% called or told some- 
one else, 11.9% changed 
the TV channel, and 1.3% 

Schock changed the radio sta- 
tion. 

Radio's popularity increased on 
the second day of the war: Fifty -four 
percent of survey respondents pri- 
marily turned to TV for war news, 
22.7 ° /, listened to radio, 8.9% read 
the paper, 9.4% expressed no pref- 
erence, and 4.3% didn't keep up 
with war news. 

When asked which medium - 
TV or radio - had the best informa- 
tion on the first night of the bomb- 
ing, 88.6% of the respondents said 
TV, and 6.6% said radio. 

Survey Says 

Another Birch /Scarborough sur- 
vey of 5,735 listeners in 105 markets 
found that the East Coast relied on 
TV much more than the West Coast. 
When asked how they found out the 
war had started, 70.3% of East Coast 

respondents replied TV, compared 
to 48.6% of West Coast respondents. 

Some 14.6% of East Coasters first 
heard about the war on the radio, 
compared to 26.1% of West Coast 
listeners. Some 88.6% of East Coast 
respondents and 79% of West 
Coasters believed that TV had the 
best info. In comparison, radio had 
the best coverage for 6.7% of East 
Coast respondents and 13.3% of 
West Coast respondents. 

Rantel Research also 
conducted an exclusive 
survey for R &R, inter- 
viewing 489 radio listen- 
ers in 19 diverse markets. 
The survey found that 
70% of respondents were 
personally affected by the 
war. When broken down 
by race, 50% of whites 
knew someone stationed 
in the Gulf area; that 

number rose to 80% with African - 
American respondents. 

Some 44% of respondents changed 
their listening habits because of the 
war, and 57% of that group in- 
creased their listening. 

The nationwide survey revealed 
that 88% of respondents were com- 
fortable with the amount of cover- 
age radio devoted to the Gulf War. 
Rantel found that most music -sta- 
tion listeners wanted some cover- 
age, with CHR listeners most favor- 
able toward it. 

Among 18 -54s, 43% supported 
continuous coverage, while 54% 
supported short, regularly sched- 
uled updates. Asked if they'd listen 

Brian 

TALK BACK TO R &R! 

Do you have questions, comments 

or feedback regarding this column 

or other issues? 

Phone: 310-788-1658 

E -mail: 
lcorreia@radioandrecords.com 

Fax: 310 -203 -9763 

Or post your comments now. 

Go to 

www.radioandrecords.com and 

click on Message Boards. 

Kojan 

"I'm more cautious 

about what's being 

said than what's 

being played." 

Brian Schock 

to stations without a lot of coverage, 
only 7% of CHR listeners said they 
would, compared to 11% of Urban, 
17% of Country, 22% of AC and 31% 

of AOR listeners. 

R &R March 7, 2003 

Paragon Research's national sur- 
vey at the time revealed that the 
Gulf War changed radio -listening 
habits. Talk stations benefited great- 
ly, but not at the expense of FM lis- 
tening, as TSL, in general, was up. 
The study also found that listeners 
considered AM radio a viable infor- 
mation source. 

Say Vs. Play 

For stations in military towns, 
unique challenges arrived with the 
current situation in Iraq, and sever- 
al programmers believe that what 
you say is more important than 
what you play. 

"We don't really cross too many 
lines musically anyway," says XTRA 
(91X) PD Brian Schock of his Alter- 
native station in San Diego, a city 
with Navy personnel stationed 
downtown and at nearby Camp 
Pendleton Marine Base. "I'm more 
cautious about what's being said 
than what's being played. 

"My morning show host was 
talking about these war protests that 
went on in Australia and New York, 

where these naked women were out 
doing some sort of protest. He dis- 
cussed doing the same thing here. 

"It's kind of 

difficult to bring up 

war news on the air 

and go right into 50 

Cent's `In da 

Club'!" 
Sherita Saulsberry 

He and I had to sit down and dis- 
cuss the fact that that probably 
wouldn't be a real smart idea in a 
town like this." 

In Las Vegas, home to Nellis Air 
Force Base, Asst. PD /MD Sherita 
Saulsberry doesn't expect a musical 
shift at CHR /Rhythmic KVEG. "It 
doesn't factor into my programming 
philosophy," she says. 

"Because it is a town with a lot of 
military people who listen to the sta- 
tion, we are constantly in sympathy 
with their situation live on -air, but 
this format of music is uplifting - 
it's kind of like a party. We keep the 
music the way it is, but the DJs are 
always talking about certain people 
who are military." 

Easy Targets 

In the hometown of Naval Station 
Norfolk, Harvey Kojan, PD at Ac- 
tive Rocker WNOR, says that listen- 
ers aren't as sensitive to music as one 
might think. "The only song we took 
out after 9/11 was Drowning Pool's 
'Bodies, "' he recalls. "In retrospect, 

"We're much more 

prepared now than 

we were for Sept. 

11- as every 

radio station 

should be." 
Harvey Kojan 

that was one of our most requested 
songs. 

"This is probably as patriotic and 
as military a town as you'll find in 
the U.S. The sentiment here is, 'If we 
go to war, let's kick their asses,' so 
sensitivity is not going to be a big is- 

sue. What we will do musically is 

feature the hip, patriotic songs. We 

had a local band that redid 'Proud 
to Be an American. "' 

Like Schock, Kojan puts aside 
personal politics and makes sure the 
station is sensitive to its listeners be- 
tween the records. "When people's 
sons and daughters are in harm's 
way, you can bet they're going to be 
100% pro- military," he says. 

"This isn't where you're going to 
hear protesters. What you're going 
to hear on this station are the actors 
and actresses who can't keep their 
mouths shut being blasted. They're 
easy targets." 

The News Front 

On the news front, XTRA benefits 
from an in -house News station. "Af- 
ter 9/11 we ran news updates at the 
top of the hour for probably a good 
three or four months afterward," 
says Schock. 

Given KVEG's format, it's tough 
for Saulsberry to go with hard news; 
she has no plans to drop music for 
continuous coverage in the event of 
war. "With this format, we do more 
entertainment news," she says. "It's 
kind of difficult to bring up war 
news on the air and go right into 50 

Cent's 'In da Club'! 
"But if it's something that deals 

directly with the Air Force or the Air 
Force base, we'll definitely jump on 
something like that. National news 
is difficult to integrate with this for- 

mat." 
For Kojan and WNOR, a war plan 

is in place. "We have an affiliation 
with CNN, so we can go live with 
continuous coverage,' Kojan says. 
"From there we have to determine 
how long we stick with continuous 
coverage." 

Most important, stations should 
follow the old Boy Scout motto: Be 

prepared. Kojan says, "We're much 
more prepared now than we were 
for Sept. 11- as every radio station 
should be." 
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THE INDUSTRY'S NO, 1 RETAIL CHART March 7, 2003 

LW TW ARTIST ALBUM LABEL POWERINDEX CHANGE 

3 1 NORAH JONES Come Away With Me Blue Note /Virgin 661,205 +392 

2 2 50 CENT Get Rich Or Die Tryin' Shady /Aftermath /lnterscope 401,110 -20% 

1 3 R.KELLY Chocolate Factory Jive 224,277 -59% 

4 4 DIXIE CHICKS Home Monument /Columbia 206,764 +86% 

5 FREEWAY Philadelphia Freeway Roc -A- Fella /IDJMG 118,379 - 
10 6 VARIOUS Grammy Nominees 2003 WSM 113,251 +81% 

5 7 KID ROCK Cocky Atlantic 102,348 +7% 

18 8 JOHN MAYER Room For Squares Aware /Columbia 99,361 +134 

7 9 AVRIL LAVIGNE Let Go Arista 93,072 +12% 

8 10 SOUNDTRACK Cradle 2 The Grave Bloodline /Def Jam /IDJMG 89,956 +14% 

6 11 SOUNDTRACK Chicago Epic 81,621 -3% 

16 12 EMINEM Eminem Show Aftermath /lnterscope 63,057 +41% 

22 13 COLDPLAY Rush Of Blood To The Head Capitol 61,691 +59% 

9 14 SOUNDTRACK Daredevil Wind -up 59,387 -19% 

11 15 MISSY ELLIOTT Under Construction Gold Mind /Elektra /EEG 53,401 -7% 

15 16 SEAN PAUL Dutty Rock VP /Atlantic 50,071 +11% 

19 17 NELLY Nellyville Fo' Reel /Universal 49,737 +18% 

13 18 T.A.T.U. 200 KMIH In The Wrong Way lnterscope 46,658 -13% 

14 19 GOOD CHARLOTTE Young & Hopeless Daylight /Epic 41,335 -16% 

12 20 JENNIFER LOPEZ This Is Me ... Then Epic 41,148 -26% 

17 21 TYRESE I Wanna Go There J 39,525 -11% 

32 22 JOHN MAYER Any Given Thursday Aware /Columbia 38,239 +19% 

23 23 AUDIOSLAVE Audioslave lnterscope /Epic 38,116 -1% 

27 24 SOUNDTRACK 8 Mile Shady /lnterscope 35,792 +3% 

25 SOUNDTRACK Smallville: The Talon Mix Elektra /EEG 35,680 - 
- 26 BRUCE SPRINGSTEEIN The Rising Columbia 35,412 - 
20 27 CHRISTINA AGUILERA Stripped RCA 34,043 -13% 

28 28 JUSTIN TIMBERLAKE Justified Jive 33,894 -1% 

31 29 ROD STEWART Great American Songbook J 33,863 +2% 

24 30 SHANIA TWAIN Up Mercury 33,813 -10% 

21 31 LL COOL J 10 Def Jam/IDJMG 33,082 -15% 

36 32 ALL -AMERICAN REJECTS All- American Rejects Dream Works 32,584 +24% 

26 33 AALIYAH I Care 4 You BlackGround /Universal 31,305 -12% 

29 34 SIMPLE PLAN No Pads No Helmets... Just Balls Lava 30,772 -10% 

33 35 JAY -Z Blueprint Vol.2 :The Gift... Roc -A -Fella /IDJMG 29,428 -4% 

36 F00 FIGHTERS One By One RCA 29,065 - 
25 37 JA RULE Last Temptation Murder lnc. /IDJMG 28,822 -22% 

30 38 GEORGE STRAIT Live MCA 28,377 -16% 

- 39 QUEENS OF THE STOINE AGE Songs For The Deaf lnterscope 27,538 - 
34 40 3 DOORS DOWN Away From The Sun Republic /Universal 26,661 -10% 

41 B.G. The Livin' Legend In The Paint 26,195 - 
35 42 CHEVELLE Wonder What's Next Epic 24,919 -9% 

39 43 LIONEL RICHIE The Definitive Collection UTV 24,734 -3% 

40 44 SANTANA Shaman Arista 24,620 +2% 

46 45 JOHNNY CASH American IV:Man Comes Around.. American/Lost Highway /IDJMG 23,673 +14% 

37 46 JOSH GROBAN Josh Groban 143 /Reprise 23,386 -10% 

42 47 TIM MCGRAW Tim Mcgraw & The Dancehall... Curb 22,063 -8% 

45 48 RED HOT CHILI PEPPERS By The Way Warner Bros. 21,868 +1% 

47 49 ELTON JOHN Greatest Hits 1970 -2002 UTV 21,234 +3% 

49 50 VARIOUS Now 11 UTV 21,134 +5% 

© HITS Magazine Inc. 
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A Sales Spike To Die For 
Here's an idea: Let's hold the Grammys 

every week. The 
Feb. 23 telecast 
helped spur Blue 
Note winner No- 
rah Jones' Come 
Away With Me to 
its best sales 
week yet, as the 
album returns to 
No. 1 with 
661,000 in sales, a 

dramatic 392% 
rise from the Norah Jones 

week before. 
Jones leads a field of seven 100,000 -plus 

sales winners, as 
Shady /After- 
math /Inter- 
scope hip -hop 
hottie 50 Cent 
hangs tough, 
dropping just 
20% with 
401,000 units 
moved and 
landing at No. 2, 

as last week's 
chart -topper, 
Jive's R. Kelly, finishes third. 

Grammy exposure was key for Monu- 
ment /Columbia's Dixie Chicks, who come 
in at No. 4 with an impressive 86 %, increase 

Dixie Chicks 

in sales, while WSM's Grammy Nominees 2003 
manages an 81% boost at No. 6. Awards -night 
performers like Lava /Atlantic's Kid Rock 
(No. 7), Aware /Columbia's John Mayer (No. 
8, with a gigantic 134% rise) and Arista's 
Avril Lavigne (No. 9) also reap the rewards 
of TV exposure. 

The week's biggest debuts are Roc -a- 
Fella /IDJMG rapper Freeway, making a No. 
5 bow on 118,000 sold, and the Bloodline/Def 
Jam /IDJMG Cradle 2 the Grave soundtrack, 
which debuts at No. 10. 

Other Grammy gainers include Shady/ 
Aftermath /lnterscope hip -hop superstar Em- 
inem (No. 12, +41 %), Capitol's Coldplay (No. 
13, +59`70), Fo' Reel /Universal's Nelly (No. 
17, +18' /,,), Mayer's live album (No. 22, +19%) 
and Columbia's Bruce Springsteen, whose 
The Rising reenters the charts following his 

Grammy appearance and his CBS prime - 
time concert special. 

Elektra's 
Smallz'ille: The 
Talon Mix 
soundtrack to 
the TV series 
bows at No. 
25, while In 
The Paint 
rapper B.G. 
enters the 
chart at No. 

John Mayer 
41. 

Impressive movers include Dream - 
Works, Oklahoma pop punks The All - 
American Rejects, with a 24'%, rise (No. 32), 

and American /Lost Highway's Johnny 
Cash, up 14%, (No. 45). 
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50 GOING FOR ADDS 
March 7, 2003 

Fleetwood 
Mac Are Back 

Lindsey Buckingham, Stevie Nicks, Mick Fleetwood and John Mc Vie 

have reunited as Fleetwood Mac and are back on the music scene as 
they debut "Peacekeeper" at AC, Hot AC and Triple A radio. "Peace- 
keeper" is the lead single from the band's April 15 release, Say You Will, 

produced by Buckingham. You 
may have already heard music 
from the new album without even 
realizing it: The title track is fea- 

tured on a current television promo 
for Fox's That '70s Show. 

More reunions are in the works 
next week, this time in the hip -hop 
world. B.G., Juvenile and Turk have 
rejoined Lil Wayne as The Hot 
Boys, one of Cash Money Records' 
original big artists. The foursome 
are Going for Adds next week at 
Rhythmic and Urban radio with their latest single, "My Section." 

LeAnn Rimes reunites with Country radio as she presents "Sudden- 
ly" from her latest CD, Twisted Angel. The single will also appear on the 
soundtrack of the feature film View From the Top, starring Gwyneth Pal - 
trow, Christina Applegate, Mark Ruffalo and Candice Bergen. Rimes will 
be appearing on NBC's American Dreams on March 30, portraying Con- 
nie Francis. 

Jack Johnson triumphantly returns to Alternative and Triple A ra- 
dio as he goes for adds with "The Horizon Has Been Defeated," the first 
track from his upcoming sophomore effort, On and On. The album, 
which is the followup to his platinum -selling debut, Brushfire Fairytales, 
is scheduled to arrive in stores May 6. Johnson has a huge tour sched- 
ule ahead: He'll tour New Zealand and Australia from late March to 

mid -April, play the Coachella Mu- 

sic Festival in Indio, CA on April 
27, then embark on a North Amer- 
ican summer tour with Ben Harp- 
er starting in June. 

Sharin Foo and Stine Rose Wag- 
ner, otherwise known as the Dan- 
ish duo The Raveonettes, invade 
Alternative airwaves next week 
with "Attack of the Ghost Riders," 
the first single from their CD Whip 

It On. The pair took an unusual ap- 
proach when it came to recording 

Whip: Each song was under three minutes in length, recorded in the key 
of B flat minor, used no more than three chords and contained no high 
hat or ride cymbals. The Raveonettes will also invade the small screen 
as the musical guest on Late Night With Conan O'Brien on March 7. 

Grade 8 plan to lay the foundation for a lengthy career as they pre- 
miere "Brick by Brick," the lead single from their self -titled debut CD, 
to Rock and Active Rock outlets. The band comprises Ryan Tooker, Dus- 
tin Tooker, Guy Couturier and Scotty Cameghi. When the Tookers 
moved from the East Coast to Southern California to pursue music, Cou- 
turier and Cameghi had not yet joined the brothers. In the interim, their 
dad not only showed support for his sons, he filled in on bass. 

While many artists are debuting new material, many more are work- 
ing followup tracks. Jurassic 5 are Going for Adds with "Thin Line" at 
Rhythmic, the latest single from their second full- length CD, Power in 

Numbers. Though the album ver- 
sion features Nelly Furtado, the sin- 
gle going to radio will feature Mya. 
Jurassic 5 will be joining Lollapa- 
looza this summer. 

Nelly presents "Pimp Juice" to 
Pop, Rhythmic and Urban radio 
next week, the fourth single from 
his five -times Platinum album Nel- 

lyville. On his website Nelly ex- 
plains that pimp juice is anything 
that attracts the opposite sex, be it 

money, fame or just plain intellect. 

Christina Aguilera continues 
her string of one -word songs with "Fighter," the third single from 
Stripped. Aguilera will be joining forces with fellow pop idol Justin Tim- 

berlake for the Justified and Stripped tour this summer, and "Fighter" 
lands at Pop next week. 

/«(GOlflgrovAdd$. 

Week Of 3/10/03 

The Hot Boys 

The Raveonettes 

Christina Aguilera 

-Mike Trias 

CHRISTINA AGUILERA Fighter (RCA) 

DANNY WOOD When The Lights Go Down 

(Empire Musicwerks/BMG) 

NELLY Pimp Juice (Fo' Reel /Universal) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

CHR/RHYTHMIC 

DRU HILL I Love You (Del Soul /IDJMG) 

HOT BOYS My Section (Cash Money /Universal) 

JURASSIC 5 fIMYA Thin Line (Interscope) 

MR. SERV -ON Where Dat Work At? (D3) 

NELLY Pimp Juice (Fo' Reel /Universal) 

TALIB KWELI Get By (Rawkus /MCA) 

URBAN 

BONECRUSHER Neva Scared (Arista) 

DRU HILL I Love You (Del Sou / /IDJMG) 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

HOT BOYS My Section (Cash Money /Universal) 

MR. SERV -ON Where Dat Work At? (D3) 

NELLY Pimp Juice (Fo' Reel /Universal) 

TALIB KWELI Get By (Rawkus /MCA) 

URBAN AC 

HEATHER HEADLEY I Wish I Wasn't (RCA) 

INDIA.ARIE The Truth (Motown /Universal) 

WHITNEY HOUSTON fIBOBBY BROWN My Love (Arista) 

COUNTRY 

BRIAN MCCOMAS 99.9% Sure 

(Never Been Here Before) (Lyric Street) 

DUSTY DRAKE One Last Time (Warner Bros.) 

LEANN RIMES Suddenly (Curb) 

LONESTAR My Front Porch Looking In (BNA) 

TERRI CLARK Three Mississippi (Mercury) 

TRACE ADKINS Then They Do (Capitol) 

AC 

FLEETWOOD MAC Peacekeeper (Reprise) 

R &R's Going For Adds features the complete list of songs impacting radio for the coming week. Going For Adds 
is e- mailed each week to participating radio and record executives. For more info, contact Greg Maffei at 
gmaffei@radioandrecords. corn. 

DANNY WOOD When The Lights Go Down 

(Empire Musicwerks /BMG) 

FLEETWOOD MAC Peacekeeper (Reprise) 

MAROON 5 Harder To Breathe (Octone/J) 

MICHELLE MARIE Garden Party (Raison D'Etre /EMI) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

TORI AMOS Taxi Ride (Epic) 

SMOOTH JAZZ 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda 

(Motown /Universal) 

KENNY G. Brazil (Arista) 

NORMAN BROWN The Feeling I Get (Warner Bros.) 

STANLEY CLARKE Where Is The Love (Epic) 

ROCK 

GRADE 8 Brick By Brick (Lava) 

ACTIVE ROCK 

GRADE 8 Brick By Brick (Lava) 

MUSIC Take The Long Road And Walk It (Capitol) 

ALTERNATIVE 

JACK JOHNSON The Horizon Has Been Defeated 

(Moonshine Conspiracy /Universal) 

RAVEONETTES Attack Of The Ghost Riders (Columbia) 

TRANSPLANTS DJ DJ (Epitaph) 

UNLOCO Failure (Maverick /Reprise) 

TRIPLE A 
ANI DIFRANCO Evolve (Righteous Babe) 

EDWYN COLLINS Johnny Teardrop (Instinct) 

FLEETWOOD MAC Peacekeeper (Reprise) 

GRAND DRIVE Grand Drive (Gravity /RCA Victor) 

JACK JOHNSON The Horizon Has Been Defeated 

(Moonshine Conspiracy /Universal) 

JENIFER JACKSON So High (Bar /None) 

JOAN ARMATRADING Lover's Speak ( Denon) 

JOEL RAFAEL BAND WoodeyelSongs of Woody Guthrie 

(Inside Recordings/Nine Yards) 

JUDD GROSSMAN I'm Innocent (Charlieroo) 

MULL HISTORICAL SOCIETY Us (XUBeggars Group) 

ROOMFUL OF BLUES That's Right (Alligator) 
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has ever been challenged, further raising 
the bar for the FCC. "If the commission 
does the same halfhearted effort it did 
in the last biennial review, I guarantee 
you that every one of the broadcast - 
ownership rules will be swept away by 
the courts," he said. "Let's see if we can 
put that genie back in the bottle." 

Powell further insisted that the 
FCC will be guided by evidence, not 
personal opinions, when it completes 
its ownership -rule review this spring. 

When that time comes, Commis- 
sioner Kevin Martin wants to see the 
broadcast -newspaper cross- owner- 
ship ban lifted. "As long as a sufficient 
number of voices remain in a market," 
he said, "we should give broadcasters 
and newspapers the same opportuni- 
ties that two TV stations have to com- 
bine in the same market." 

Mays: Radio Experiencing 
`New Vitality' 

Throughout the proceeding, some 
in the audience held up signs that said 
either "agree" or "disagree," depend- 
ing on how they felt about what was 
being said. The "disagree" signs 
popped up when Clear Channel COO 
Mark Mays told the crowd that "radio 
is experiencing a new vitality" and 
extolled the virtues of consolidation. 

Mays said consolidation has in- 
creased - not decreased - commu- 
nity service and noted that, 10 years 
ago, half of all radio stations were los- 

ing money. When those stations 
started struggling, he said, one of the 
first areas to see cutbacks was news 
operations. 

"Local audiences suffered," Mays 
said, "but with deregulation and the 
ability to own more stations, compa- 
nies like Clear Channel could create 
economies of scale. We, like any other 
broadcaster, reinvested those savings 
in our stations." 

Mays also addressed rumors that 
Clear Channel's stations provide a ho- 
mogenized product. "At Clear Chan- 
nel, there is no such thing as a central- 
ized playlist. Station managers and 
PDs make every decision about what 
music gets played at our stations. We 
operate Clear Channel in a completely 
decentralized manner." 

And Mays insisted that serving lo- 

cal communities allows Clear Chan- 
nel to thrive. "We succeed by inti- 
mately knowing the local community 
we serve and catering our program- 
ming to meet their unique needs and 
tastes," he said. 

During his testimony, Mays used a 

"canary in a coal mine" analogy to de- 
scribe the health of the radio industry. 
"The canary isn't dead; to the con- 
trary, it is alive and well," Mays said, 
comparing what's happened to the 
radio industry since the passage of the 
Telecom Act to the old practice of 
sending canaries into coal mines to 
check for dangerous gases; if the ca- 
nary flew out, miners would know 
the mine was safe. 

But FCC Commissioner Michael 
Copps came back with a stinging re- 

sponse to the analogy. "After we sent 
the canary into the coal mine," Copps 
said, "the canary immediately got ac- 
quired, and he's now programming 
12 stations from the coal mine." 

Liggins: Minority Owners Can 
Best Serve Minority Listeners 

Appearing on a panel devoted to 
diversity issues, Radio One President/ 
CEO Alfred Liggins said that regula- 
tions designed to encourage minority 
ownership in media have not only 
helped broaden the diversity of view- 
points, they have also helped increase 
the level of service to minorities. 

Noting that his is the only minor- 
ity-owned broadcaster with stations 
in Richmond, Liggins said that studies 
show there are significant disparities 
in the treatment of African- American 
listeners on both national and local 
levels, and he believes that federal 
rules that help minorities get a foot- 
hold in the media industry lead to 
better service for all minority listeners. 

"I strongly believe that minority- 
owned radio stations provide more 
minority- focused content and a 

greater focus on the concerns of the 
minority community," he said, add- 
ing that his listeners take great com- 
fort in knowing that the information 
on Radio One stations is coming from 
a "shared perspective that there is a 

collective stake in the issues being dis- 
cussed." 

Public Speaks Out 

Amid the many citizens who spoke 
up, comments from one woman 
brought a solemn hush to the room. 
A former teacher, the woman admit- 
ted that, until two weeks ago, she 
didn't even know this issue existed. 

Still, she commented on the commis- 
sioners' statements that they'll need 
hard, empirical evidence to decide 
whether to redraw the rules. 

"I have heard some great speakers 
today," she said. "Whatever you de- 
cide to do, you will have the empiri- 
cal evidence to back you up. But 
you're going to have to go to your re- 

lationships - to the people you trust - to make your decision. I want to be 
one of those people you trust, so let 
me share a fear I have. 

"I'm very mainstream and conser- 
vative, so sometimes that one voice 
that I hear is a real warm and fuzzy 
voice. But it scares me to death to 
think that I won't have all these other 
voices coming out, because those 
other voices give me the luxury of 
deciding if I'm wrong. 

"You are the steward of our voice, 
and if we haven't given you a good 
enough picture of the American citi- 

zen, go get it." 

After the hearing, Powell told 
R &R that he was happy with how it 
turned out. "I thought it went very, 
very well," he said. "It was worth- 
while." Commissioner Kathleen 
Abernathy added that she was glad 
that the issue of how much choice 
exists in the marketplace received 
some attention. 

Meanwhile, Copps said he was 
very satisfied with the turnout of av- 
erage citizens. "I don't think you can 
help but be encouraged," he told 
R &R. "They were lined up." 

Qantam 
Continued from Page 1 

told R &R that his company was the 
winning bidder among several for 
Root Communications, which will 
continue to operate the stations until 
the closing of the deal, tentatively set 
for Q2 . 

In the deal Qantam is getting 
WGTR, WWSK & WWXM /Myrtle 
Beach, SC; WDAR, WDSC, WEGX, 
WGSS, WJMX -AM & FM, WPFM & 

WSQN /Florence, SC; WMXZ & 

WWAV /Ft. Walton Beach, FL; 

WBGA, WGIG, WHFX, WMOG, 
WYNR & WWSN /Brunswick, GA; 
WKKR, WMXA, WTLM & WZMG/ 
Auburn, AL; WCJM & WPLV /West 
Point, GA; and WDZD /Ocean Isles 
Beach, NC. 

Qantam was formed last year by 
Osborn and fellow Aurora Commu- 
nications principals Mangan and 
Frank Washington, with financial 
backing from Banc of America Capi- 

tal Investors and Nautic Partners. 
Aurora was bought out by Cumu- 
lus in a $230 million deal that closed 
in March 2002. Nautic is backing 
Qantum in the Root acquisition. 

Root CEO Dan Savadove told 
R &R that the company's main stake- 
holders - including Nautic and the 
Root family - felt now was a good 
time to move on. "The Root family is 

profit- driven," he said. "Everybody 
has done quite well with the invest- 
ment." 

Savadove added that he believes 
the stations still have a lot of upside 
and predicted that, in the future, 
Osborn "will look pretty smart" for 

striking this deal. 
Qantum's was among seven bids 

for Root. Savadove said those were 
narrowed down to three candidates 
and then to Qantum. He declined to 

identify the other bidders. 
Peter Handy from Star Media 

brokered the deal for Root. - Joe Howard 

XEPRS 
Continued from Page 3 

recent move to combine operations at 
XTRA -AM and KXTA /Los Angeles 
into a single Sports "superstation." 
That move resulted in most of the pro- 
gramming for both stations originat- 
ing from studios in L.A. 

"San Diego deserves to have its 
own Sports radio station," Lynch said. 
"Los Angeles stole our basketball 
team, it has taken the Chargers' pre- 
season practices, it's attempting to 
take our Chargers, and now it has 
taken San Diego's Sports radio sta- 

bon. We intend to fill the need." 
The station kicked off live pro- 

gramming this week under former 
XTRA -AM PD Bill Pugh, who has 
been named VP /Programming for 
XEPRS. The station's live and local 
daily lineup includes Scott Kaplan 
and Billy Ray Smith (6- 10am), Padres 
broadcaster Matt Vasgersian (IOam- 
1pm), John Fricke and Mike Costa (1- 

4pm), Steve Mason and Bill Wemdl 
(4 -8pm) and John "The Coach" 
Kentera (8pm- midnight). Nights and 
weekends will be covered by pro- 
gramming from Sporting News Ra- 
dio and the Westwood One Radio 
Networks. 
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TONY NOVIA 
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CHR/POP 

An Open Letter To 
The Music Industry 
Use your time off the wheel wisely 

- utbacks here, cutbacks there. Indies are out and, for 
some, airplay with no overnights is in. It's no secret that 
the music business is running scared. Some say the model 
is broken and that the CD is '80s technology. Then the 
next week 50 Cent sells a million albums. Others point 
to the lack of a strategic Internet plan and the problem 
of free downloading, while others say, "Hey, what about 
the overall number of releases shrinking by about 20% 
from 2001 to 2002 ?" 

EMI is rumored to talk- 

ing with the Bertelsmann 
Music Group and Warner 
Music Group about a merg- 

er or sale. Sony just hired a 

veteran TV whiz to run its 

music division. 

This all sounds similar to 

many of the changes that 
occurred when consolida- 
tion first hit the radio busi- 
ness back in 1996. With profits falling, 
market shares shrinking and parent 
companies struggling, music companies 
have been cutting expenses. In the major- 

ity of the cases, that means people. 

Unfortunately, many talented record 

executives are out of work. This week we 

reach out to one veteran for his take on 

what's been happening since he lost his 

Micha el Plen 

job as Sr. VP of Virgin 
Records. Michael Plen, 
known in promotion and 
marketing circles as "The 
Attack Hamster," provides 
his positive view from the 

other side. 

Cutting Teeth 

I have spent some 
quality time off the wheel. 

Stepping off the wheel is like prepar- 
ing for an earthquake: You'll need to 
have a lot of emotional reserves and 
resources stored to make it through 
some unexpected and turbulent 
times, but you have a much clearer 
mind to do it with. 

I started in promotion at A &M 
Records, working in college and 

QUEEN OF THE NIGHT Hollywood Records recording artist and 

Acadamy Award nominee Queen Latifah hung with some of her subjects at a 

recent show. Seen here are (l -r) Hollywood's Scot Finck, Queen Latifah and 

KISV /Bakersfield PD Bob Lewis. 

R &R March 7, 2003 

By Michael Plen 

field promotion from 1977 -80, and 
ultimately progressed to running 
two phenomenal promotion depart- 
ments for a total of 22 years. 

First was IRS Records, from 1980- 

1986, where we pioneered alternative 
music and the alternative lifestyle 
with bands like R.E.M., The English 
Beat, The Go -Go's and Wall Of Voo- 

doo. 
From there, I went to Virgin 

Records, where I worked from 1987- 

2002. For the first two years I 

worked under Phil Quartararo. 
Once again, Virgin was a leader in 
developing and breaking music 
styles and genres and setting trends 
every step of the way with the likes 
of Lenny Kravitz, UB40, Smashing 
Pumpkins, Soul II Soul, Paula Ab- 
dul, Spice Girls, Shaggy, N.E.R.D. 
and dozens more. The Virgin staff 
made yes happen when the indus- 
try said no way. 

Emotional Roller Coaster 

Everything in the record business 
today is an emotional roller coaster. 
There is massive pressure to suc- 
ceed, tension, nerves, add days, spin 
increases, decreases, drops, lies, suc- 
cess, profitability, new priorities dai- 
ly, marketing meetings, reports, 
managers, out -of -touch bosses, very 
little long -term strategy and devel- 
opment and everyone wanting in- 
stant gratification. 

This all comes with a large price 
tag. Stress, being spread too thin, 
fear of the unknown and insecurity 
have resulted in diminishing cre- 
ativity and returns. This is what the 
business has become. All too often 
we get caught up in the rat race. As 
the music business shrinks, less peo- 
ple doing more jobs means less time 
to be creative and less interdepart- 
mental collaboration. 

This has been a great time for me 
to watch the industry from the oth- 
er side, because it added so much 
perspective to my world. I have 
once again become a consumer, and 
I better understand being marketed 
to and how to market better. As a 

consumer, I have an improved un- 
derstanding of what isn't working, 
where we could be going and how 
to be more influential. 

For me, the creativity starts flow- 
ing and just doesn't stop. I now have 
a clearer view of what gets me ex- 
cited, which results in better perfor- 
mance. More important, I under- 
stand the priority and privilege of 
family and just how much sanity 
and happiness they bring to my life 

every day. That is key. It's rare in 
one's lifetime to get this kind of 
quality time, time to celebrate living. 

Time For Reinvention 
The reinvention of the music busi- 

ness will be better for everyone as- 
sociated with it. There is currently a 

lot of doom and gloom in the music 
business. Many say it's not fun for 
them anymore. Many say that it 
takes more work to bring in fewer 
results with fewer tangible payoffs. 

Yes, it's difficult just to stay afloat, 
and most, understandably, don't 
want to rock the boat. I believe the 
things to focus on are optimism, vi- 

sion and risk. It's important to take 
the time to recognize cycles, ebbs, 
flows and trends. This business 
needs to nurture the next explorers, 
innovators and risk -takers. 

Unfortunately, few people in our 
business take the time to mentor 
others. Nurturing these people can 
lead to handsome rewards. The pri- 
mary reward of mentoring is 
growth. This growth in our indus- 
try will also offer opportunities for 
personal and financial growth. 

I understand the 

priority and privilege 

of family and just 

how much sanity and 

happiness they bring 

to my life every day. 

That is key. 

I firmly believe that the future 
success of the music industry is 
about individuals being willing to 
take risks and develop long -term 
strategies. What we've learned in 
the past can still be applied to the 
future with a unique perspective 
and ingenuity. 

It's really no different for the art- 
ists. Many of the unique artists end- 
ed up shining, while those who 
were shot through the hype system 
burned out quickly. If you hold on 
to a strong belief that what you're 
doing is of unique quality and im- 
portance, you'll cut through medi- 
ocrity. 

Patience And Passion 

You'll need to equip yourself with 
a thick skin, as you'll be told "no" 
many times. In some cases you'll 
need to keep going back and use 
your intensity of insistence. Devel- 

op a high level of patience. It's like 
planting a tree: In time you will see 
the fruits of your labor. 

Rebel against generic thoughts 
and create your own personal 
stamp. We've all been overworked 
on branding, but in reality there is 

no better brand than you - nurture 
it. That will help you create longev- 
ity for yourself. 

Prioritize your goals and chal- 
lenge yourself to achieve them. Be- 

come a better listener and take the 
time to listen to everything that is 

going on around you. Sometimes 
the simplest solutions come by lis- 
tening to what people are saying 
and how their needs aren't being 
served. 

If you can't make the big move 
to what you really want, set up 
some short -term bridges that ulti- 
mately connect you to your goal. 
Whatever you do, show passion. I 

believe that nothing breeds more 
enthusiasm in someone than the 
true presentation of commitment 
and passion. 

Doing Your Part 

To help the music industry get 
back on track and grow, everyone 
should do their absolute best to try 
to work together. Ask yourself how 
you can play your individual part. 

Radio programmers whose life- 
blood is music can help by simply 
educating their audience about 
what they are hearing so they'll 
know what to ask for when they 
hear something they like. This ful- 
fills listeners' expectations, helps 
build an artist brand for the station 
and, by osmosis, helps the labels 
generate sales. 

More radio stations should look 
into partnering with labels and art- 
ists to help spread the moral values 
on piracy. Research shows that if 

people know free downloading is 

wrong, many of them will stop, and 
that would be good for all parties 
involved. 

More stations should also work 
with the labels to develop opportu- 
nities to sell the music on their sta- 
tion sites and make a few addition- 
al NTR bucks for a little work and a 

little promotion. 
Radio and records can be the ul- 

timate team if they choose to work 
together. It's been evident to me as I 

listen to more radio that there is a 

need for more of a true collaboration 
between radio and records. There 
has never been a more crucial time 
for both parties to sit down and de- 
termine how to ensure the survival 
of both businesses and how we can 
help each other. 

Lead Or Get Out 
Of The Way 

Since I have stepped off the 
wheel, everything I have done has 
been a valuable experience and very 
educational. My time away from the 
daily label grind has provided me 
with the insight to see my weak- 
nesses, nurture my strengths and 

Continued on Page 59 
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Fall '02 
11.6 KOJZ-Mnatrille 

of 32.8 WJWKI-Tupele 
of 15.8 WFMF-Baton Rouge 
#-7- 13.2 KHKS-Dallas 
.9t1-- 14.0 KMMK-Lubback 

9.3 WM-Wichita 
#;- 16.1 MU-Monroe 

KIDDKR/NDICK 
IN THE MORNING 

keliieRasb 
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THIS 

WEEK ARTIST TITLE LABEL(S) 
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¡Debut> 13 
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¡Debut> 

¡Debut> e 

TOTAL 
PLAYS 

- 
PLAYS 

GROSS 
IMPRESSIONS 

100) 

WEEKS ON 

CHART ADDS 
TOTAL STATIONS/ Most Added® 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

AVRIL LAVIGNE I'm With You (Arista) 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

CHRISTINA AGUILERA Beautiful (RCA) 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 

50 CENT In Da Club (Shady /Aftermath / /nterscope) 

T.A.T.U. All The Things She Said (/nterscope) 

EMINEM Superman (Shady /Aftermath //nterscope) 

NIVEA Don't Mess With My Man (Jive) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

AMANDA PEREZ Angel (Powerhowse /Virgin) 

DIXIE CHICKS Landslide (Monument) 

JC CHASEZ Blowin' Me Up (With Her Love) (Jive) 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

SIMPLE PLAN I'd Do Anything (Lava) 

JAY -Z FIBEYONCE' '03 Bonnie & Clyde (Roc- A- Fe / /a/ /DJMG) 

DFDUB Country Girl (Columbia) 

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscopel 

AALIYAH Miss You (BlackGround /Universal) 

SMILEZ AND SOUTHSTAR Tell Me (ART /STdirect) 

BOOMKAT The Wreckoning (Dream Works) 

BOWLING FOR SOUP Girl All The Bad Guys Want (Si/vertone /Jive) 

NO DOUBT Running (lnterscope) 

NELLY Air Force Ones (Fo'Reel /Universal) 

CELINE DION I Drove All Night (Epic) 

DANIEL BEDINGFIELD If You're Not The One (island //DJMG) 

JENNIFER LOPEZ Jenny From The Block (Epic) 

STACIE ORRICO Stuck (Forefront /Virgin) 

BON JOVI Misunderstood (island /IDJMG) 

CRAIG DAVID Hidden Agenda (Wildstar /Atlantic) 

TLC Damaged (Arista) 

MATCHBOX TWENTY Unwell (Melisma /At /antic) 

LUCY WOODWARD Dumb Girls (Atlantic) 

VI-3 Eyes Closed So Tight (MCA) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

GINUWINE Hell Yeah (Epic) 

BLU CANTRELL Breathe (Arista) 

R. KELLY Ignition (Jive) 

KELLY ROWLAND Can't Nobody (Columbia) 

KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 

0 -TOWN I Showed Her (J) 

VANESSA CARLTON Pretty Baby (A &M //nterscope) 

LASCO Something (Robbins) 

FIELD MOB Sick Of Being Lonely (MCA) 

STEREO FUSE Everything (E0 /Windup) 

LISA MARIE PRESLEY Lights Out (Capitol) 

EVANESCENCE Bring Me To Life (Wind -up) 
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2156 
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1021 
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154344 

138391 

158101 

155046 

186073 

105498 

147564 

109823 

170956 

105193 

96443 

159141 

100838 

92665 

93648 

75132 

177075 

89573 

58212 
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ARTIST TITLE LABEL(S) ADDS 

GOOD CHARLOTTE The Anthem (Epic) 42 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 42 

R. KELLY Ignition (Jive) 25 

COUNTING CROWS Big Yellow Taxi (Geffen /fnterscopel 23 

TYRESE How You Gonna Act Like That (J) 21 

TLC Damaged (Arista) 19 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown /Universal) 17 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunned/DJMG) 15 

KELLY ROWLAND Can't Nobody (Columbia) 12 

SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 10 

GINUWINE Hell Yeah (Epic) 9 

DONNAS Take It Off (Lookout /Atlantic) 9 

EMINEM Sing For The Moment (Shady /Aftermath //nterscope) 9 

NELLY Pimp Juice (Fo'Reel /Universal) 9 

Most 
Increased Plays 

TOTAL 

PLAY 

ARTIST TIME LABELS) INCREASE 

50 CENT In Da Club (Shady /Aftermath /lnterscopel + 1238 

AMANDA PEREZ Angel (Powerhowse /Virgin) +887 

TLC Damaged (Arista) +788 

DANIEL BEDINGFIELD If You're Not The One (lsland/IDJMG) +662 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) +597 

3 DOORS DOWN When I'm Gone (Republic /Universal) +542 

AALIYAH Miss You (BlackGround /Universal) +498 

R. KELLY Ignition (Jive) +492 

KELLY ROWLAND Can't Nobody (Columbia) +377 

JUSTIN TIMBERLAKE Rock Your Body (Jive) +361 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) TOTAL PLAYS 

PINK Family Portrait (Arista) 2631 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 2559 

EMINEM Lose Yourself (Shady /fnterscopel 2550 

NO DOUBT FILADY SAW Underneath It All (lnterscope) 1971 

SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 1777 

MISSY ELLIOTT Work It (Gold Mind /Elektra /EEG) 1538 

DANIEL BEDINGFIELD Gotta Get Thru This (Island //DJMG) 1503 

NELLY FIKELLY ROWLAND Dilemma (Fo'Reel /Universal) 1433 

CREED One Last Breath (Windup) 1359 

CAM'RON Hey Ma (Roc -A -Fella //DJMG) 1268 

JUSTIN TIMBERLAKE Like I Love You (Jive) 1255 

AVRIL LAVIGNE Complicated (Arista) 1236 

LINKIN PARK In The End (Warner Bros.) 1187 

NELLY Hot In Herre (Fo'Reel /Universal) 1147 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 1111 

DJ SAMMY & YANOU Heaven (Robbins) 1079 

PINK Just Like A Pill (Arista) 1036 

VANESSA CARLTON A Thousand Miles (A &M //nterscope) 928 

JIMMY EAT WORLD The Middle (Dream Works) 899 

PUDDLE OF MUDD Blurry (Flawless /Geffen //nterscope) 893 

ANGIE MARTINEZ If I Could Go (East West /EEG) 889 

AVRIL LAVIGNE Sk8er Bui (Arista) 868 

MICHELLE BRANCH All You Wanted (Maverick /WB) 847 

CALLING Wherever You Will Go (RCA) 807 

MARY J. BLIGE Family Affair (MCA) 793 

131 CHR /Pop reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 
of 2/23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 
placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

R &R Station Playlists have moved to the weh. 
See all of our monitored reporters at 

www.radioandrecords.com. 

O N YO U/4 EVEN TS 

1 -800 -231 -6074 

if no one can see your signs, do they know who staged the event? Make sure you claim 
ownership at all your events with cost - effective, disposable plastic banners. 

-We print your logo using up to four spot colors. - Packaged on a roll and easy to use. - Weather - resistant 

- Perfect for concerts, events and giveaways. 
-Up to 3' High and 6' Wide - Durable 

P.O. Box 750250 Houston, Texas 77275-0250 Tel 713/5074200 Fax 713/5074295 0 

ri @reefendustries. corn www. reefindustries. cam PLASTIC 
SAYERS 
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THEllRYq A 

DEADMAN 
MAKE UP YOUR MIND 

Over 100 pieces sold at every show 
from the album 
"Theory Of A Deadman" 
in stores now 

On tour with 3 Doors Down 

Total audience already over 
5 Million 

New adds this week include: 
KMXP /Phoenix WSSR /Tampa KMXV /Kansas City 
WKRQ /Cincinnati WZPL /Indianapolis KRQQ /Tucson 
WKRZ /Wilkes -Barre WDJX /Louisville WSSX /Charleston 

And many more! 

Active Rock Monitor 21* 
Mainstream Rock Monitor 15'* 

www.theoryofadeadman.s_om www.604records.com www.roadrunnerrecords.com 

Written by Chad Kroeger and Tyler Connolly 
Produced by Chad Kroeger and Joey Moi 

ROADRUNNER 
R E G O R D, s 
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56 (( CHR /POP CALLOUT AMER /CA® sr Bullseye 
`---' c EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 7, 2003 

CALLOUT AMERICA song selection is based on the top 25 titles from the R &R CHR /Pop chart for the airplay week of February 16 -22. 

= Hit Potential ® 

ARTIST TITLE LABEL(S) 

CNR /POP 
REGIONS DEMOGRAPHICS TOTAL AVERAGE 

FAVORABILITY ESTIMATE (1 -5) 

TW LW 2W 3W 
WOMEN 

12 -17 
WOMEN 

18 -24 
WOMEN 

25 -34 
MID- 

EAST SOUTH WEST WEST 

50 CENT In Da Club (Shady /Aftermath / /nterscope/ 4.14 &00 3.76 94.9 18.3 4.60 4.07 3.73 4.34 4.06 4.07 4.10 

AALIYAH Miss You (RlackGround /Universal) 4.00 4.11 4.09 4.07 91.1 17.4 4.22 3.96 3.81 4.11 3.93 4.06 3.89 

B2K and P. BIDDY Bump, Bump, Bump, (Epici 3.93 3.89 3.81 3.86 98.0 38.0 4.11 3.90 3.76 3.94 3.79 3.98 4.00 

JENNIFER LOPEZILL COOL J All I Have (Epic) 3.92 3.85 3.91 3.99 96.0 27.4 3.94 3.B4 3.97 3.99 3.88 3.93 3.87 

AMANDA PEREZ Angel (Powerhowse /Virgin) 3.87 3.81 3.82 3.88 77.7 18.9 3.98 3.82 3.79 3.79 4.00 3.80 3.89 

EMINEM Lose Yourself (Shady //nterscope/ 3.87 3.84 3.74 3.86 99.4 39.7 4.01 3.88 3.72 3.86 3.90 3.86 3.86 

NELLY Air Force Ones (Fe'Reet/Universal) 3.85 3.87 3.75 3.85 96.0 36.3 4.14 3.81 3.58 3.95 3.79 3.92 3.74 

NIVEA Don't Mess With My Man (Jive) 3.80 3.82 3.82 3.91 97.7 30.6 3.91 3.75 3.76 3.77 3.92 3.74 3.79 

JA RULE fIASHANTI Mesmerize (Murder lnc. /lD MG) 3.77 3.84 4.00 4.03 98.0 30.3 3.94 3.86 3.49 3.70 3.82 3.72 3.84 

EMINEM Superman (Shady /)nterscope) 3.76 3.76 3.69 3.8 85.7 22.6 4.08 3.83 3.36 3.78 3.66 3.88 3.74 

HF SMILEZ AND SDUTHSTAR Tell Me (ARTIST direct) 3.72 3.81 3.79 3.76 97.1 26.3 4.07 3.50 3.60 3.57 3.59 3.84 3.91 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 3.72 -- -- 92.9 29.1 4.04 3.77 3.31 3.73 3.66 3.60 3.89 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 3.71 3.83 3.82 3.81 96.0 32.3 4.00 3.64 3.49 3.69 3.88 3.83 3.44 

HF FIELD MOB Sick Of Being Lonely (MCA) 3.70 3.75 - 82.0 21.1 4.05 3.51 3.53 3.83 3.67 3.68 3.63 

CHRISTINA AGUILERA Beautiful (RCA) 3.69 3.72 3.79 3.86 96.0 31.4 3.71 3.66 3.70 3.53 3.78 3.66 3.78 

JAY Z fIBEYONCE "03 Bonnie And Clyde (RocA -Fella /IDJMG) 3.68 3.63 3.64 3.84 97.4 36.6 3.83 3.76 3.45 3.68 3.66 3.75 3.65 

KID ROCK fISHERYL CROW Picture (Atlantic) 3.67 3.54 3.51 3.44 67.1 15.1 3.48 3.82 3.68 3.65 3.54 3.93 3.48 

DIXIE CHICKS fISHERYL CROW Landslide (Monument /Columbia) 3.66 3.57 3.53 3.67 78.3 24.3 3.42 3.72 3.76 3.70 3.68 3.82 3.43 

PINK Family Portrait (Arista) 3.62 3.67 3.71 3.85 88.3 28.9 3.71 3.57 3.58 3.69 3.64 3.60 3.55 

3 DOORS DOWN When im Gone (Republic /Universal) 3.62 3.65 3.58 3.61 75.1 21.1 3.51 3.71 3.64 3.72 3.45 3.58 3.72 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 3.56 3.55 3.45 3.44 76.6 22.3 3.42 3.58 3.65 3.78 3.47 3.50 3.47 

AVRIL LAVIGNE I'm With You (Arista) 3.54 3.61 3.75 3.75 86.0 25.7 3.59 3.50 3.54 3.56 3.60 3.55 3.47 

SANTANA fIMICHELLE BRANCH The Garne Of Love (Arista) 3.43 3.50 3.58 3.58 84.3 35.7 3.26 3.37 3.65 3.54 3.57 3.21 3.42 

GOOD CHARLOTTE Lifestyles Of The Rich and Famous (Epic) 3.42 3.41 3.49 3.54 78.6 28.0 3.74 3.38 3.15 3.50 3.18 3.46 3.50 

PUDDLE OF MUDD She Hates Me (Flawless/Gefen //nterscope) 3.40 3.35 3.29 3.41 82.0 31.1 3.60 3.31 3.30 3.64 3.14 3.44 3.33 

SIMPLE PLAN I'd Do Anything (Lava) 3.37 3.35 -- 77.1 24.3 3.58 3.39 3.16 3.39 3.20 3.34 3.52 

TATU All The Things She Said (/nterscope) 3.27 3.28 3.27 3.32 74.6 27.4 3.41 3.31 3.10 3.23 3.18 3.29 3.38 

JC CHASEZ Blowin' Me Up With Her Love) (Jive) 3.23 3.17 3.21 3.14 61.1 21.1 3.65 3.11 2.89 3.43 3.20 3.14 3.13 

CALLOUT AMERICA® 

HOT SCORES 
BY A,VTHO11' ACAMPORA 

Ii a not -so- surprising move, 50 Cent 

climbs to the top of Callout America 
this week with "In da Club" (Shady /Af- 
termath /Interscope). The smash hit 
ranks No. 1 with teens with a sizzling 
4.60 favorability score. It's also first with 
women 18 -24 and eighth 25 -34. 

Aaliyah remains a solid second with 
"Miss You" (BlackGround /Universal). 
Airplay on the song has been increasing 

rapidly the last few weeks, and the 
scores remains solid with No. 2 rank- 

ings across all demos. 
Amanda Perez is closing in on the top 

10 on the R &R CHR /Pop chart with "An- 

gel" (Powerhowse /Virgin). Meanwhile, 
the song is scoring consistently solid 
scores with the audience, ranking sixth 

overall, eighth 18 -24 and third 25-34. 

Field Mob score a solid eighth -place 

ranking with teens on "Sick of Being 

Lonely" (MCA). The song charted this 

week and already has airplay in such 
markets as Chicago and St. Louis. 

Smilez And Southstar rank No. 12 

overall with "Tell Me" (ARTISTdirect). 

The song ranks seventh with teens. 

Missy Elliott debuts tied with 
Smilez this week at No. 12 with "Gos- 

sip Folks" (Gold Mind /Elektra /FEG). 
The song ranks ninth with teens and 
11th with women 18 -24. 

Dixie Chicks post another solid 
week among women 25 -34 with "Land- 
slide" (Monument /Columbia), which 
ranks fifth in the demo. 

R &R newspaper subscribers can 
now view Callout America data online 
each week at o'o u'.bullsi.com, thanks to 

R &R's partnership with Bullseye Re- 

search. You can sort through demo and 
regional information on each song. This 

week's password: lambert. 

Total sample size is 350 respondents with a +/ -5 margin of error. Total average favorability estimates are based on a scale of 1 -5 (1= dislike very much, 5 =like very much). Total familiarity represents the total 
percentage of respondents who recognized the song. Total burn represents the percentage of respondents who said they were tired of hearing the song. Songs must reach 40% familiarity before they appear in 

print. Hit Potential (HP) tracks represent songs that have yet to chart top 25 on R &R's CHR /Pop chart. Sample composition is based on females aged 12 -34, who respond favorably to a CHR /Pop musical 
montage in the following regions and markets: EAST: Boston, Buffalo, Hartford, Nassau -Suffolk, New York, Philadelphia, Pittsburgh, Providence, Rochester, Washington, DC. SOUTH: Atlanta, Austin, Charlotte, 
Dallas, Houston, Miami, Nashville, San Antonio. Tampa. MIDWEST: Chicago, Cincinnati, Cleveland, Columbus, Detroit, Indianapolis, Kansas City, Milwaukee, Minneapolis, St. Louis. WEST: Denver, Fresno, Las 
Vegas, Los Angeles, Phoenix, Portland, Sacramento. Salt Lake City, San Diego. Seattle. 

Jt;RI- A 
Nothing captures the '90s better 

THE HITS POP CULTURE FADS THE EVENTS - THE STARS 

Dave Stewart from WPU in New York City hosts the 
original '90s show, heard on great Hot ACs and CHRs from 

coast to coast. To satisfy your listeners' hunger for the 
'90s, plug Retro Stars into your weekend schedule. 

Custom versions for Hot AC and CHR 

(800) 322 -3204 
www.retrostars.com 
info @retrostars.com 

WA t1 
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R &R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLA Y 
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¡Debut> a) 
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50 511 

AVRIL LAVIGNE I'm AVith You (Arista) 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

CHRISTINA AGUILERA Beautiful (RCA) 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 

T.A.T.U. All The Things She Said (Interscope) 

JA RULE FIASHANTII Mesmerize (Murder Inc. /IDJMG) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

DIXIE CHICKS Landslide (Monument) 

NIVEA Don't Mess Wüth My Man (Jive) 

JC CHASEZ Blowin' Me Up (With Her Love) (Jive) 

50 CENT In Da Club ,Shady /Aftermath /Interscopel 

EMINEM Superman (Shady /Aftermath /Interscopel 

SIMPLE PLAN I'd Do Anything (Lava) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /Interscope) 

NO DOUBT Running (Interscopel 

AMANDA PEREZ Angel (Powerhowse /Virgin) 

BOOMKAT The Wreckoning (Dream Works) 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 

DFDUB Country Girl (Columbia) 

MATCHBOX TWENTy Unwell (Melisma /Atlantic) 

JAY -Z FIBEYONCE''03 Bonnie & Clyde (Roc- A -Fe/ /a /IDJMG) 

CELINE DION I Drove All Night (Epic) 

MISSY "MISDEMEANOR" ELLIOTT Gossip Folks (Gold Mind /E /ektra /EEG) 

CRAIG DAVID Hidden Agenda (Wildstar /Atlantic) 

AALIYAH Miss You (3 /ackGround /Universal) 

BON JOVI Misunderstood (Island /IDJMG) 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 

LUCY WOODWARD E 

NELLY Air Force Ones 

SMILEZ AND SOUTH 

STACIE ORRICO Stun 

VANESSA CARLTON 

tumb Girls (Atlantic) 

(Fo' Reel /Universal) 

STAR Tell Me (ART /STdirect) 

k (Forefront /Virgin) 

Pretty Baby (A &M /lnterscope) 

JENNIFER LOPEZ Jenny From The Block (Epic) 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscopel 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

STEREO FUSE Everything (EL) /Wind -up) 

GOO GOO DOLLS Sympathy (Warner Bros.) 

COOLER KIDS All Around The World (DreamWorks) 

MATCHBOX TWENTY Disease (Atlantic) 

LASCO Something (Robbins) 

BLU CANTRELL Breathe (Arista) 

TLC Damaged (Arista) 

0 -TOWN I Showed Her (J) 

CALLING For You (Wind -up) 

STACIA Angel (Raystone) 

LAVA BABY Sex Junkie (Liquid 8) 

VONRAY Inside Out Élektra /EEG) 

TOTAL 
PLAYS 

I- 
PLAYS 

GROSS 
IMPRESSIONS 

1DO1 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

2933 -163 81878 13 5010 

2909 +87 83315 8 5110 

2886 -57 83238 17 5210 

2748 -123 76252 14 5010 

2480 -315 68982 11 5010 

2459 +93 70754 15 5210 

2265 +229 64459 7 5111 

2227 +264 61186 12 5010 

2137 +120 53690 9 4810 

1641 -259 46545 14 4210 

1624 +100 43987 10 4411 

1535 -166 45042 15 3910 

1521 -42 37112 8 4210 

1487 +337 45970 3 5013 

1438 -17 38277 6 5011 

1359 +65 40934 9 4010 

1283 -288 35155 18 3810 

1238 +67 34709 7 4910 

1211 + 149 32282 5 4512 

1165 +66 31928 6 4910 

998 -15 27718 6 3910 

952 + 34 25086 5 4211 

909 +47 25307 3 3911 

876 -437 25603 12 2910 

851 +74 22826 4 3510 

806 +59 19454 4 3613 

770 -136 23683 7 3510 

682 +237 16056 3 2712 

658 +37 19031 7 3311 

654 +274 20452 2 3916 

630 +66 17532 5 3712 

571 -142 14430 14 1910 

534 +90 14240 5 2813 

530 +124 12795 2 2814 

528 -470 14430 10 2010 

512 -67 12727 18 2410 

455 +71 14034 3 36114 

394 +59 8265 13 1510 

371 -18 9591 16 1210 

368 +93 11327 2 2813 

366 +5 11064 2 2912 

352 -66 10142 19 1510 

338 -93 11192 10 1210 

328 +52 13278 2 2311 

288 +259 10364 1 2518 

241 +14 4973 2 1610 

235 -16 5469 2 1510 

226 +41 5279 1 1311 

220 +36 5290 1 1711 

199 -25 5910 8 910 

53 CHR/Pop Indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/23- Saturday 3/1. 
© 2003, R &R Inc. 

Most Added® 
www.rrindicator.com 
ARTIST TITLE LABEL(S) ADDS 

COUNTING CROWS Big Yellow Taxi (Geffen /Interscopel 14 

GOOD CHARLOTTE The Anthem (Epic) 13 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 11 

TLC Damaged (Arista) 8 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 8 

DANIEL BEDINGFIELD If You're Not The One (Island /IDJMG) 6 

DONNAS Take It Off (Lookout /Atlantic) 5 

SIXPENCE NONE THE RICHER Don't Dream... (Squint /Curb /Reprise/ 5 

GINUWINE Hell Yeah (Epic) 

STACIE ORRICO Stuck (Forefront /Virgin) 

VI -3 Eyes Closed So Tight (MCA) 

KACI I'm Not Anybody's Girl (Curb) 

JOHN MAYER Why Georgia (AwarelColumbia) 

50 CENT In Da Club (Shady /A(termath /Interscopel 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

GOO GOO DOLLS Sympathy (Warner Bros.) 

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 

KELLY ROWLAND Can't Nobody (Columbia) 

TEMMORA Try'n To Play A Playa (Independent) 

R. KELLY Ignition (Jive) 

Most 
Increased Plays 

5 

4 

4 

4 

4 

3 

3 

3 

3 

3 

3 

3 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

50 CENT In Da Club (Shady /Aftermath / Interscope) +337 

DANIEL BEDINGFIELD if You're Not The One (Island /IDJMG) +274 

3 DOORS DOWN When I'm Gone (Republic /Universal/ +264 

TLC Damaged (Arista) +259 

AALIYAH Miss You (BlackGround /Universal) +237 

JA RULE FIASHANTI Mesmerize (Murder InC.IIDJMG) +229 

AMANDA PEREZ Angel (Powerhowse /Virgin/ +149 

STACIE ORRICO Stuck (Forefront /Virgin) +124 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) +120 

DONNAS Take It Off (Lookout /Atlantic) +104 

DIXIE CHICKS Landslide (Monument) +100 

T.A.T.U. All The Things She Said (Interscope) +93 

G00 GOO DOLLS Sympathy (Warner Bros.) +93 

SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) +90 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) +87 

COLDPLAY Clocks (Capitol) +85 

KACI I'm Not Anybody's Girl (Curb) +81 

CELINE DION I Drove All Night (Epic) +74 

COUNTING CROWS Big Yellow Taxi (Geffen / Interscope) +71 

NO DOUBT Running ( Interscope) +67 

BOOMKAT The Wreckoning (DreamWorks) +66 

LUCY WOODWARD Dumb Girls (Atlantic) +66 

SIMPLE PLAN I'd Do Anything (Lava) +65 

VI-3 Eyes Closed So Tight (MCA) +63 

KELLY ROWLAND Can't Nobody (Columbia) +62 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) +59 

NORAH JONES Don't Know Why (Blue NotelVirgin) +59 

R. KELLY Ignition (Jive) +57 

TEMMORA Try'n To Play A Playa (Independent) +55 

THEORY OF A DEADMAN Make Up Your Mind (RoadmnnerlIDJMG) +53 

R&R'S Year -End Chart Pack oniy$65 

NOW AVAILABLE! 
Includes year -end charts for all R &R formats from 
1974 through 2002! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 

www.americanradiohistory.com
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ThE 
RECOND 

Wilh 

Eric Brown 
PD, KLRS /Chico, CA 

Top 40 is alive and well in Chico, 

and we have a melting pot of hit mu- 

sic. Top spins this week for KLRS 

(Colors 92.7): Christina Aguilera's 
"Beautiful," Jennifer Lopez featuring 
LL Cool J's "All I Have," 50 Cent's "In 

da Club," The Dixie Chicks' "Land- 
slide," Kid Rock featuring Sheryl 

Crow's "Picture" and Ja Rule featuring Ashanti's 
"Mesmerize." O Among our hot phone records are 

Telepopmusik's "Breathe" and Amanda Perez's "An- 

gel." Boomkat's "The Wreckoning" and Bowling For 

Soup's "Girl All the Bad Guys Want" are new songs 
that are taking off. Records that I'm feeling: Kelly 
Rowland's "Can't Nobody" and Lucy Woodward's 

'Dumb Girls." There is a lot of great music for mainstream CHR 
right now. Our KLRS music goal: Play the hits, baby! 

No movement at the top of R &R's 
CHR /Pop chart this week as 

Jennifer Lopez's "All I Have" (Epic) 

holds on to No. 1 , keeping Avril 
Lavigne's "I'm With You" (Arista) at 

No. 2 ... 50 Cent continues his mete- 

oric rise as "In da Club" (Shady /After- 
math /Interscope) ducks the velvet rope into the top 10 club, mov- 

ing 11-8* and also scoring the crown for Most Increased Plays this 

week ... People are talking about Missy Elliott's "Gossip Folks" 
(Gold Mind /Elektra/EEG), which adds 597 plays and moves 21- 
16* ... Programmers miss Aaliyah, and her song "Miss You" 

(BlackGround /Universal) goes 26 -22* ... No Doubt sprint up 29- 
26* with "Running" (Interscope) ... Last week's Most Added song, 
TLC's "Damaged" (Arista), continues its streak as it becomes this 
week's highest debut at No. 34 ... R. Kelly's "Ignition" (Jive) also 

appears on the chart for the first time, coming in at No. 41 ... It's a 

tie for Most Added this week as Justin Timberlake and Good 
Charlotte both grab 42 adds. 

- Keith Berman, Radio Editor 
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ARTIST: Prymary Colorz 

LABEL: Big3 
By MIKE TRIAS /ASSISTANT EDITOR 

W hat do you do while waiting in line? 
Do you dive headlong into all those 

mediocre games on your Palm Pilot, or do 
you carefully rearrange your contact list? 
Maybe you're the type who dreams of the 
tropical vacation another year of work 
will pay for. Or perhaps you just zone out. 
Well, maybe you should take a cue from 
Jonathan Thomas, Raj Nichols, Josh Roy- 
als and Marcus Dilley - otherwise 
known as Prymary Colorz - who man- 
aged to score themselves a record deal. 

Waiting in line to attend a showcase 
in St. Petersburg, FL, the four -piece 
playfully entertained a young woman 
also in line with an impromptu perfor- 
mance. Long story short, she fetched ex- 
ecutives from Big 3 Records, and the 
boys found themselves demonstrating 
their vocal abilities at the after party for 
two hours. Three weeks later they had 
a deal. "God put us in the right place at 
the right time," the spiritually inclined 
Nichols says. 

Not that the group's success dropped 
from the sky. Nichols and cousin Thomas 
began performing back in high school, 
singing at talent shows and church in 
their hometown of Charlotte. Hooking up 
with Royals and a fourth singer, they 
formed a group called Soft Sounds. Fol- 
lowing graduation, the group took a 
break, but soon Nichols, Thomas and 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

Royals were on the hunt for a tenor. En- 
ter Dilley, who had been performing 
worldwide with gospel group The Envoys. 
The four voices were in instant harmony, 
and Prymary Colorz were born. 

The group performed all over Char- 
lotte, even singing the national anthem 
at a hometown game for the NBA's 
Charlotte Hornets. But the group were 
determined to be a slam -dunk outside of 
North Carolina and soon packed into 
Royal's two -seater pickup to follow what 
turned out to be a false lead in Tampa. 
Undeterred, they stayed in Florida, 
toughed it out and, as luck would have 
it, ended up in the aforementioned line 
in St. Petersburg. 

Nowadays, the group are hitting the 
scene with their lead single, "If You Only 
Knew," an uptempo number written and 
produced by Grammy winner Rodney 
Jerkins (Michael Jackson, Mary J. Blige), 
who contributed two cuts to the album. If 
You Only Knew shows Prymary Colorz 
combining their gospel upbringing (all 
four are sons of ministers) with funk and 
hip -hop. 

Besides the amazing harmonies on 
their debut album, Prymary Colorz also 
enjoy an internal harmony. "Everyone 
says that blood is thicker than water," 
says Thomas. "Well, we say we're thicker 
than blood." 

"We see each other as more than broth- 
ers," adds Dilley. "We don't see each 
other's colors. We truly are family." 

BAYLISS 
Radio Scholarships 
Criteria: 

Broadcast Communications or Journalism Major 
Junior, Senior or Graduate -level student 
GPA 3.0 or better 
Extensive radio -related activities 

You provide: 
College transcript 
Letters of recommendation 
Descriptive essay 

Submit application packet by April 30th. 

i 
I JOHN 
I BAYLISS 

BROADCAST 
FOUNDATION 

INVESTING IN RADIO'S FUTURE LEADERS 

Bayliss Radio Scholarship Application 
available online at www.baylissfoundation.org 

. or send a SASE to: 
P.O. Box 51126, Pacific Grove, CA 93950 

Email: info @baylissfoundation.org Tel: 831.655.5229 
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RatelheMusic.com° 
eY HII ILtRiSG" 

Artist Title (Label) 

America's Best Testing CHR/Pop Songs 12+ 

For The Week Ending 3/7/03 

3 DOORS DOWN When I'm Gone (RepubliOniversall 

BOWLING FOR SOUP Girl All The Bad Guys Want (Jive) 

AVRIL LAVIGNE I'm With You (Arista) 

SIMPLE PLAN I'd Do Anything (Lava) 

GOOD CHARLOTTE Lifestyles Of The Rich And Famous (Epic) 

EMINEM Lose Yourself (Shady //nterscope) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen //nterscope) 

AALIYAH Miss You (BlackGround /Universal 

CHRISTINA AGUILERA Beautiful (RCA) 

DIXIE CHICKS FISHERYL CROW Landslirb (Monument /Columbia) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

KID ROCK FISHERYL CROW Picture ( Atlantic) 

T. A. T. U. All The Things She Said (lnterscopel 

JC CHASEZ Blowin' Me Up (With Her Lover (Jive) 

NIVEA Don't Mess With My Man (Jive) 

50 CENT In Da Club (Shady /lnterscopel 

JENNIFER LOPEZ FILL COOL J All I Have/Epic) 

JA RULE FIASHANTI Mesmerize (Murder . oc. /IDJMG) 

JUSTIN TIMBERLAKE Cry Me A River (Ji,e) 

AMANDA PEREZ Angel (Powerhowse /Virgin) 

CRAIG DAVID Hidden Agenda (Wildstar /Atlantic) 

EMINEM Superman (Shady //nterscope /lnterscope) 

B2K FIP. DIODY Bump, Bump, Bump (Epic) 

PINK Family Portrait (Arista) 

SMILEZ AND SOUTHSTAR Tell Me (ARfl 'Tdnect) 

JAY -Z FIBEYONCE' '03 Bonnie & Clyde (R c- A- Fe / /a / /DJMG) 

NELLY Air Force Ones (Fo'Reel /Universal) 

MISSY ELLIOTT FT. LUDACRIS Gossip Folks (Gold Mind /E /ektra /EEG) 

DF DUB Country Girl (Columbia) 

BOOMKAT Wreckoning ( DreamWorks) 

TW LW Familiarity Burn TD Familiarity Burn 

4.12 4.07 81% 13% 4.15 79% 12% 

4.05 3.82 60% 10% 4.01 55% 8% 

4.03 4.05 98% 35% 4.02 99% 36% 

4.02 3.89 78% 15% 3.94 74% 14% 

3.96 3.93 94% 33% 3.93 95% 36% 

3.95 3.97 97% 50% 3.99 97% 50% 

3.89 3.86 94% 38% 4.02 93% 38% 

3.76 69% 18% 3.72 68% 16% 

3.75 3.80 99% 48% 3.82 100% 47% 

3.73 3.64 90% 34% 3.73 92% 35% 

3.71 3.63 93% 37% 3.86 95% 33% 

3.69 3.76 92% 31% 3.74 92% 29% 

3.68 3.75 86% 28% 3.55 88% 30% 

3.68 3.69 81% 23% 3.97 83% 17% 

3.67 3.52 84% 36% 3.67 84% 36% 

3.66 3.78 74% 19% 3.71 73% 19% 

3.65 3.49 94% 36% 3.66 95% 39% 

3.65 3.61 88% 33% 3.64 89% 34% 

3.62 3.68 98% 45% 4.00 98% 39% 

3.58 3.46 55% 14% 3.39 59% 17% 

3.58 52% 11% 3.68 52% 8% 

3.57 3.78 87% 25% 3.64 88% 23% 

3.53 3.43 94% 38% 3.72 96% 35% 

3.48 3.60 98% 53% 3.49 100% 56% 

3.47 52% 14% 3.38 47% 14% 

3.45 3.45 90% 41% 3.49 94% 39% 

3.44 3.42 90% 41% 3.58 91% 36% 

3.40 3.57 73% 24% 3.54 71% 21% 

3.34 3.45 48% 12% 3.38 45% 11% 

3.23 3.47 32% 8% 3.19 29% 7% 

Total sample size is 486 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 

represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 

song. Sample composition is based on persans 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 

music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 

of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 

818- 377 -5300. RateTheMusic.com data is provided by Mediabase Research, A division of Premiere Radio Networks. 

New &Active 
COUNTING CROWS Big Yellow Taxi (Geffen / /nterscope) 

Total Plays: 664, Total Stations: 51, Adds: 23 

GOOD CHARLOTTE The Anthem (Epic) 

Total Plays: 635, Total Stations: 67, Adds: 42 

GOO GOD DOLLS Sympathy (Warner Bros.) 

Total Plays: 542, Total Stations: 33, Adds: 3 

SIXPENCE NONE... Don't Dream It's Over (Squint /Curb /Reprise) 

Total Plays: 531, Total Stations: 36, Adds: 6 

OK GO Get Over It (Capitol) 

Total Plays: 513, Total Stations: 44, Adds: 1 

WAYNE WONDER No Letting Go (VP /Atlantic) 

Total Plays: 443, Total Stations: 20, Adds: 2 

JUSTIN TIMBERLAKE Rock Your Body (Jive) 

Total Plays: 420, Total Stations: 52, Adds: 42 

COOLER KIDS All Around The World (Dream Works) 

Total Plays: 330, Total Stations: 27, Adds: 1 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

Total Plays: 328, Total Stations: 30, Adds: 3 

COLDPLAY Clocks (Capitol) 

Total Plays: 268, Total Stations: 30, Adds: 5 

Songs ranked by total plays 

An Open Letter 
Continued from Page 52 

determine a strategy so that I can 
help lead the music industry toward 
something more innovative - but 
it will take time. 

I don't expect a six -month turn- 
around. I have strapped myself in 

for the long haul, and you should do 
the same if that is where you want 
to be, because that is what it's going 
to take. 

You'll need to equip 

yourself with a thick 

skin, as you'll be told 

"no" many times. 

Fear can play a big part in hold- 
ing you back from taking the neces- 
sary risks needed for growth. I can 
only advise those who are, or may 
soon be, experiencing a void in their 
careers to use the time to be intro- 
spective and to get physically and 
mentally alert. Assess what you 
really want to do. Ask yourself what 

will make you get up in the morn- 
ing with conviction, then set goals 

and pursue them. 
Dream. It's an essential part of 

getting to the next plateau. Keep 
networking with people, because 
they will provide you with insight. 
Most important, be an innovator. We 

have officially entered the Wild West 

phase of the music business, and it's 
about to be reborn. Take the initia- 
tive to be a part of its rebirth. Don't 
hold on to the values of the past - 
they are disintegrating before our 
eyes and ears. 

We've been blessed with a distri- 
bution network that virtually every 
consumer can participate in. It's 
called the Internet. Embrace it. Chal- 
lenge yourself with new thinking. 
The more we are driven indoors by 
the events of the world, the more 
people will seek comfort by cush- 
ioning their living environments 
with things that ease their life. Time 

has become the most valuable com- 
modity. 

A Bittersweet Symphony 

Richard Ashcroft of The Verve 

once wrote, "It's a bittersweet sym- 
phony, trying to make ends meet/ 
You're a slave to money, then you 
die." Money is important and essen- 
tial to pay the bills, but there is even 
greater reward in building some- 
thing with your own hands. 

Being too close to the subject for 

extended periods distorts perspec- 
tive. Once you step away from it, 

you'll see the palace you've built. 
Now, develop the perspective and 
create your next fascination and 
newest dreams. 

Do it with patience, conviction 
and chutzpah. Out of these tough 
times will rise a greater and stron- 
ger industry that will establish a 

profitable and creative infrastruc- 
ture for many years to come. 

Our landscape will change even 
more radically with war and terror- 
ism in our backyard, but history has 
shown that this can lead to a higher 

Money is important 

and essential to pay 

the bills, but there is 

even greater reward 

in building 

something with your 

own hands. 

BULLETPROOF Shady /(nterscope /Aftermath recording artist 50 Cent 

stopped by the WNOU /Indianapolis studios to take some calls from listeners. 

Seen here (l -r) are WNOU MD /night co -host Doc Miller, 50 Cent and WNOU 

night co -host Tommy 

quality of artistic expression, which 
creates further change. 

Pledge optimism; it's key to get- 
ting through rough times. Strate- 
gize how you can play an individ- 
ual part in the development of a 

new business model and remember 
why most of us got into the busi- 
ness: music! Music will always be 

challenging, aggressive, different 
and ever -evolving. It is still the 
beating heart that drives my soul. 
Don't let that beat fade away with- 
in you. 

Michael Plen can be reached at 

310 -435 -1812, 310 -457 -6928 or 
mplen @charter.net. 
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WFLY /Albany, NY 
VP/Prog: Michael Morgan 
PD: Donnie Michaels 

MD: Ellen Rockwell 
6 GOOD CHARLOTTE "Amman" 

BRIAN MCKNIGHT WNW'. 
DONNAS "Or 
THEORY OF A DEADPAN Tee" 
TYRESE "Gonna' 

WKKF /Albalry, NY 
PD: Roh BIM 

3 PRIMARY COLORZ leave" 
2 3COORS ARAM Mae' 

SNOOP OOGG 9MWf 
ERESE Mani 

KOID /Alexandria, LA 
Po: Ron Roberts 

GOD LBO DOLLS 
JUSTIN TIMBERLAKE 'Body 

WAEB/Allentown, PA 
P0: Laura SL. James 
MO: Mie NA N 

9 50 KKR Mked 
6 GOOD CHARLOTTE'Edwn' 
2 SM PENCE Teem' 

KPRF/Amarilb, TX 
POAAD: Medal Nevins 

5 STACIA NNwpr' 

COOLER g65*cad 
SHEER BOSS 'Omer' 

KGOT/Anchorage, AK 
P0: Bill Sievert 
30 50 CENT 'Ced- 
12 ANION Use" 

9 in ELLnTT Masud 

WKSZ/Appleton, WI 
OM: Greg Gell 
PD:Dayton Kane 
APO/MD: Hodji 

B JUSTO TIMBERLAKE Sad 
4 GOOD CHARLOTTE -kden" 
3 CHRISTINA AWILERA doled 

1 R KELLY 'NNW" 
1 MEEK Monad 

WSTR/Atlanta, GA 
PD: Dan Bowse 
APD: J.R. Ammons 
MD. Michael pee 

28 JOIN /AYER Tema" 
GOO GOO DO LS Symteahy" 
JASON ANN lerneN 
ROBBIE MUMS led 
RC Maraud 

WWWO/Atlans, GA' 
OM/PD: Dylan Sprague 
MD: Jeff Miles 
DlrjPr .: Lesila Frani 

D B Mundy' 
CHRISTINA AWILEPA EON- 
JUSTIN N TIMBER i 
STACIE ORRICO MINN' 

WAYV/Atlantic City, NJ ' 
PD: Paul Kelly 

BRIM MEKNIGHT Ww ffi- GOOLO% 
n JASON AMZTaed 

XXI 'Nd 
DECRY Of A KAMAN Mee" 
RC 'Danced' 

WZNY /Augusta, GA' 
OM'. John Shanty 
PO: Steve Matthews 
M0: Drew Young 

13 NORAM AYES Lad 
1 STACIE ORRICO Mud 
1 canonne AralERA'Fraer- 

GOGO CHARLOTTE 'Alen' 
eST1N immure -Boa¡ 

101E1/Austin, TX 
PD: Jay Shannon 
MD: Boogie, 

15 JA RAE FASANTI 'ykemæ' 
10 MISSY ELLIOTT 'Gmtp' 

STACIE ORRICE) 'Sue' 
1 R KELLY Ignitor' 

JUSTIN TIMBERLAKE 'Brad 
NEW FOUND awe Masa,' 

WEMFBaton Rouge, LA' 
PD: kein Campbell 

1 R KELIYlgg,Rani 
COUNTING CROWS 'Tar- 
/USIA TIMBERLAKE lady 

KOXYBeaumont, TX 
OM: Jam West 
PD: Brandin Shaw 
APO: Patrick Sanders 
MO: JoJo 

i JOHN -Georpe- 
4 4 COWING CANS Tad 

WXYKBiloxi- Gulfport, MS 
PD /APD Kyle Curley 

MD Lucas 

;U NTINe ,ROWS 'Taxi 
OtlaMS -ar 

CAM OLWLOIIE'Nkm' 
OK DO Ea' 

WMRVBinghamton, NY 
OM: Jim Free 
PO/MD: Glen orme 

O EMINEM 'Mare,S 
5 JUSTIN TIMBERLAKE 'Body' 

CHRISTINA AGUILEHA T91,dr' 
COATING CROWS Tar 
THEORY O A MADMAN Hale" 

WQENBirmjngham, AL 
OM: Doug Hamond 
PD: Johnny Vincent 
APD/MD Madison Redoes 

H JUs -IN IMNEIyAKL Brrr. 
r' 100445 .'0TH. 

1 KELLY ROWLANO "Nobody' 
GOOD CHARLOTTE 'Adan" 

KSASAToise, ID 
PD: Hoa GdW 

1 LISA WAN PRESLEY lk0m' 
THEORY O A DENMAN Tye' 

KZMGBoise, ID 

PD/TAD: Beau Richards 
APO: ScooterB 

R KELLY ppnroqmn 

SRNs MCIENIGHT 'NNW" 
GOOD CHARLOTTE 'Ethan' 
MCI Grf 
QUEEN LAREN 'Red 
THEORY O A DEADPAN Tye' 
Bin Gr5md 
JUSTIN TIMBERLAKE 'topf 

WXKS/Boston, MA 
VP/Prog./PD: Cadillac Jack 

APO/MD: Kid David Corey 
0 AVRIL LANGNE -lsrq" 

II GWDCHARLOTTE -NNem - 
JUSTIN TIMBERLAKE "Body' 

WKSEBuflalo, NY' 
PP. Dave Universal 
MO: Man B. Wllde 

1 SNOOP DODG INN( 
AL.YIOSLAYE Seam' 
52K 'Gerrard 
BRIAN MCKNIGHT "WNW" 
LUCY YAWWARO GIN' 

WZKUCanIon, OH 
PD: John Stewart 

I OINUWIM led 
RC .made 
KALI Ted 
COUNTING CROWS Tad 
COOLER KIDS t'Romeé 
SOLARCUT 
LAVA BABY 'MN' 

WRZE/Cape Cod. MA 
OM: Steve McVie 
PO: Kevin Matthews 
M0: Slane Blue 

COOLER MDS 'Round' 
R KELLY "Oboe' 
TLC Tamped 
TYRESE Mum" 

KZWCedar Rapids, IA 
Po/MO: Eric Ramon 

GOOD CHARLOTTE 'Mew' 
JOAN MAYER Meagre" 

WSSXMCharlesbn, SC 
OAIRO: Mice Edwards 

GOOD CHARLOTTE 'Mawr 
JOHN MAYER 'GGmappae 

JUSTIN TIMBERLAKE loot 
THEORY O A MADMAN lead' 

WVSPoCharleston, WV 
OM: Jeff Whitehead 
PD: Chris Carmichael 
MD: Apollo 

MATCHBOX TWENTY 'UmOr 
MISSE ELLIOTT Masud 
SaYNCE 'Umm" 
STACIE ORRICO Scud 
N3 MAYS' 

WNKS/Chadotte, NC 
OM/PD: John Reynolds 
MD: Keli Reynolds 

6 MISSY E 110TT MISS, 
WHOA went 'h 
GSA WAIF PRESLEY 5Ott 
RACHEL FARRS Mir 
IYPESE 'Gears' 

WKXJyChaffanooga. TN 
PD: Tommy Chuck 

8 AMANDA PERU Appel 

1 ESTE TIABEiRLA(E'BaN' 
R KELLYTpddrf 

WKSC/Chicago, IL 
PD: Rod Phillips 
MD: Jell Murray 

43 JUSTIN TIMBERLAKE Bow' 
7 CHRISTINA AGUILERAMgren' 

LUCY WOODWARD 'GM 
TIC 'damaged 

KLRS/Chico, CA 
PD/MO: Eric Brown 

BRIAN MCMnGM',NAN 
COWING GROWS Tad 
WOD CHFRLOTIVAnNee' 
JSTN TIMBERLAKE lady 
SLIGARCULT 'aarng 

WKFS/Cincinnati, OH 
OM: Scott Reinhart 
Interim PD/MD: Donna Decanter 
APo: "Astion Jadmon" 

22 JUSTIN TIMBERLAKE 'BO' 
7 ALLY "Pep' 
2 NO DOUBT Mummy 

GOOD CHARLOTTE 'Ndee' 
S'AN PAUL "Busy' 

WAKS/Cleveland, OH 
PD: Dan Mason 
APDRAD: Kasper 

24 NELIv 
USTIN TIMBERLAKE Body. 

5 GOOD CHARLOTTE'Adem' 
SEAN Plea liter' 

KKMG/Colorado Springs, CO 
0M: Bobby Irwin 
PO: Scotty valentine 

2 DANIL BEDnGRELD "One' 
GNiuNE Mel" 
R KELLY Swoon' 
JUSTIN TIMBERLAI(E 'Body' 
PRIMARY COL°RZ LNge' 

WNOK/Columbia, SC 
OM: Jonathan Rush 
PD: Brad Kai 
APD/MD: Kau Reynolft. 

NSTN 
TIMBERLAKE -Bart 

ELLY -Poe' 

WCGO/Columbus. GA 
OM' Bob Chick 
POND- Al Haynes 
29 50 P. 

I NOCI 

1 QUEEN LAIIIPPI 'Rom' 

WNCVColumbus, OH 
PO: Jimmy Steele 
APOyut Joe Kelly 

1 KELLIE CONEY 'Le' 
1 CCDRAI'Cbtla' 
1 GINIYWM led 

KEILV ROMLAND loamy 

KHKS/Dallas -Ft. Worth, TX 
OM/PD- Brian Bridgman 

APDRAD: Fernando Ventura 
21 JUSTIN TNeERLME -BOdy- 

1 WAYNE WANDER MINE' 
GOOD CHARLOTTE -ate' 

KRBV/Dallas-Ft. Worth. TX 
` 

OM: John Cook 
APO: Alex Valentine 
MD: Bethany Pads 

1 LUCY WOWWMC 411, 

WOKF/Dayton, OH 
PRIMO: Matt Johnson 

2 NEILY'Rml' 
NAs'Ca',' 

R KELLY sipdtn' 
SEAN PAM 'Haar 

WGTZJDayton, OH 
OM: J.D. Nunes 
MD: Scot Sharp 

No Aldo 

WVYB/Baytona Beach, FL 
PD: Killer 

1 COWING GRINS lad 
BRUN MCKNIMIT MON" 
DCVOS'OR 

HELD MOB isms" 
Mu var 
THEORY O A MADMAN 'Mas' 

KFMD/Denver- Boulder, CO 
PD: Jim Lawson 
MD: Gerry Dixon 

t RELY RSALAND'Ntho'R' 
ROD MOB laely' 

KKDM/Des Moines, IA 
PD: Greg Chance 
MD: Steve Jordan 

GODO CHARLOTTE 'Edam' 
ASTE TIMBERLAKE 'aal' 
R KELLY 'Ionen' 

WORO/Detroit, MI ' 
PO: Alex Tear 
APD: Jay Towers 
MO: Keith Cune 

BRriNG FOR SOUP 'Be 
EMINEM hbmenl'. 

NuwNE 

SBESE -Gu,uu 

WKOI/Detroit. MI 
OM/PD' Dam Theodore 
MD: Beau Daniels 

10 115TIN TIMBERLAKE 'BO' 
AMUI LAVIGNE "lose< 
TYRESE Mode' 

WZND/Dothan, AL 
PD/MD: Scoff Dwyer 

APD: Karson 
8 DANIEL BEDINGRELO 'Ore' 

GOOD CHARLOTTE -Mere,,' 
A15TIN TIMBER/OE 'Bady' 

WLVYA:Imira- Coming, NY 
PD/MD: Mike Strobel 
API' Brian Stoll 

Na Adds 

XHTO/EI Paso, TX 
PDAAD: Francisco Aguirre 

IA BWGME 
DM'IE1 BEDNGFIELO 'One 

KW MOB lomy 
CAGO CIMALOTTE 'Edem' 
JUSTIN TIMBERLAKE load 
R KELLY loaron° 

WRTS/Erie, PA 
P0: Jell Hurley 
APD/MD: Karen Black 

7 SIXPENCE "Own" 
2 COUNTING CROWS Tap' 

KDUK/Eugene- Springfield, OR 
P0: Valerie Steele 
MD: Skire Brown 
31 SMILEZ WD SOUTNSTAR Ter 

9 DONNAS er 
t KELLY ROMAN) NNW( 

OWING CROWS Tad 
ANN MAYER "edge' 

KMCK/Fayetteville, AR 
OM: Jay Phillips 
Pa: Brad Newman 

GOD GOD DULLS 'Sy,nlel's G MARLOTTE Nam, 
TLC SterrEad 

KMXF/Fayetteville, AR 
OM Tom Travis 

APDRAD: Im D. 
30 DANIEL BEDINGREtD'One 
12 MNIYAR 'Alm' 

8 COUNTING CHOWS Tar 

WOSM/Fayetteville, NC 
PO: Jason Adams 
OPD: Susanna James 
MD: Kid Carter 

3 COWING CROWS Tap" 
COLEMAN TbAL' 
CHACE KREWI2UN lie' 
.ARSON MR< 'Remedy' 

WWCK/Flint, MI 
OM John Shomby 
PO: Scoff Free 

CODRAY "CNN' 
COUNTING CROWS Tad 
SIXPENCE.. 'Oeam- 

WJMX/Florence, SC 
POLRAD: Scotty G 

12 DONNAS 'Or 
KALI 'GO' 
STALE °PRIG] 'Soup' 

10/SR/Fresno, CA 
Po: Mike Yeager 
23 TATU 'Thum' 

GOOD CHARLOTTE 'Adel' 

KSMEIFt. Collins, CO 
PD: David Carr 
MD: Joel Tumbeaugh 

GOOD CHARLOTTE "Nkr,' 
KELLY ROWLNG 'NdbddV 

WXKB/Fl. Myers- Naples. FL 
PD. Chris Cue 
MD. Randy Sherwyn 

HFIAN MCKNIGHT 'Woo." 
GINLWINI -Her 

KISR/Ft. Smith, AR 
OM: Rick Hayes 
P0: Fred Baker, Jr. 
APoRAB: Altair Ryder 

COATING CROWS Tad 
GINDNNE '1kx' 
THEORY Of A rIEAnwu Ted' 
SUGNEULTlaaaey- 
OWN W000 lyre 

KZBB/Ft. Smith, AR 
APD/MG. Cindy Wilson 
APO/Imaging: Tom Chase 

I GINUWINE "MNI- 

I GOOD CHARLOTTE 'Wean" 

Stations and their adds listed alphayetically by market 
WYKS/Gainesville- Ocala, FL 
PO/MD: Jeri Banta 
APO- Mim Perte 

7,000 CHARLOTTE 'Anted 
USrIN 1TBERLAO 'Body' 
THEORY Of A DENIM" ' 
TMESE "Gore 

WSNX/Grand Rapids, MI 
PD: Jeff Andrews 
APDRAD: Eric O'Brien 

I KELLY ROMLAND 'NlAddf 
1 OITW' 

GARCD GW Om'ANhm' 

WIXX/Breen Bay, WI' 
OM: Dan Stone 
POAAO: David Burns 

9 50 CENT "DM 
1 l yea' 

MATCHam TwENTV vaMa- 

WKZLIGreensboro, NC 
PD: Jeff McHugh 
APD: Teme Knight 
MD: Wendy Gatlin 

SIXPENCE 'Peed' 

WERO/Greenville, NC 
PD: Tony Barirr 
APDRAD: Chois Mann 

5 6000 CHARLOTTE -deem' 
1 SMILEZ AND 000100TW Td 

GOLDPMAN -Caps' 
DANIEL BEDINGFIELD 'Ore' 

WRHT/Greenville, NC 
OFNPD: Jon Reilly 
APR: Greg Brady 
MD: Blake Larsen 

4 GOOD Creiamo 'Aden' 
RELD MOB "WNW" 
ELLER MIKE 'ADO D." 
TIC -wmopar 

WFBC/Greenville, SC 
PO: Nikki Nile 
APD/MD: Tax 

2 CÉLINE DION -alpe' 
2 R KELLY low' 

DANIEL BEOINGFIELD 'One' 
LISA MARIE PRESLEY "Lorna 

WHKFAIan'isburg, PA 
PD Jason Baske 

2 SEAN EMMA.), 
EMIMM'Myat' 
NOS Man' 

WKSSMarttord, CT 
PO: Rink Vaughn 
MD Jola Brooks 

_' A RINK RLAKE ley' 
&k GOred 
Risse RHYMSMWIN4 -Know" 

GOD ú0o DOES Symorv' 

KRBE/Houston- Galveston. TX 
PD: Tracy Austin 
AMMO: Leslie Whittle 

os: p. 

WKEE/Huntington, WV 
PD: Jim Davis 
APDAAD: Gary Miller 

MOB "Corday - 
DONNE 0r 
JOHN MAYER -George" 

WZYPAIuntsville, AL 
PO: Bill West 
MD: Ally 

32 COUNTING CROWS "rai' 
GOOD CH RLOTT,TeEa'' 

ehem' JOHN MA 
PRRrhtRRY COLORZ 'OwM' 

WNOUAndianapolis. IN 
OM: Greg Dunkin 
PD: David Edgar 
APD: Chris OR 
MD: Doc Miller 

4 R KELLY "pvpn" 
5 COMAS Mt 

MATCHBOX TWENTY OMNI' 

WDBT /Jaclmon, MS' 
PD/MD: Jonathan Reed 
APO: Adam Axe 
14 MELLY'taiard 
12 B2K GWmd 

2 Tenete "Garn- 
I SEA PAUL 

BOWLING FOR SOUP .Bad.. 

BRIAN MCKNIGHT Wwtlé 

WYOY /Jackson, MS 
PD: Nick Vance 
APO: Jason Williams 
MD: Kris Fisher 
21 BOWLING rOR SOUr Ban' 

COUNTING CROWS Tad 
DRUNK led 
DUGARCULI 'purcrrqq 
THEORY O A DE4Dr,WN 'Mid 
TYRESE 'Gama' 

WAPE/Jacksonvjlle, FL 
OM/PD: Cal Thomas 
APO/MD: Tolly Mann 

M MC 

WFKS /Jacksonville, FL ' 
OM/PD: Ba Matthews 
MD: Lee Adams 

3 DOORS DOWN 'Gore 

WAEZ/Johnson City, TN 
PD: J Patric 
APoAAD: Tray Real 

3 STACIE ORRICO -Slick' 
2 MISSY ELLIOTT "Gossip' 
2 N3 ljed 

SIXPENCE 'Dream' 

WGLU /Johnstown, PA 
PO: Mitch Edwards 
APoRAO: Jonathan Reed 

DANIEL BWINGF!ELD 'One" 

WKFR/Kalamazoo, MI 
PD: Woody Houston 
MD: Nick Taylor 

ro Addy 

KCHZA(ansasCity, MO' 
OM/PD: Dave Johnson 
APO: Eric Tadda 

MD: Jacgui Lucky 
25 EMINEM 'Mawr 

I STACIE ORRICO -SW 
COUNTING CROWS Tad 

,AUSTIN TIMBERLAKE 'Body" 
SNOT DOGG 'Bullard 

KMXV/Kansas City, MO 
OM/PD: Jan Zellner 
APT: Ponch 
MO: Jana Sumer 

COUNTING CROWS Tam 
THEORY M%. 

C 
' 

WWST/Xnoxville. TN 

OM: Jeff Jamagan 
PD: Rich Bailey 
APO/MD: Scott Badman 

3 MISSY ELLIOTT ' m00' 
2 

Terraced' 

KSMBAatayeRe, LA 
PD: Bobby Novosad 
MD: Aaron Santini 

2 GOOD CHARLOTTE .AMem' 
COUNTING CROWS Tam 
sOEENCE... Mead 
TYRESE 'Sow' 

WLAN/Lancaster, PA 
P0: Michael McCoy 
APO: J.T. Bosch 
MD Holly Love 

ru. 

WHZZAansing, MI' 
PDAAO: Dave B. Goode 

COUNTING CROWS Tar 
TIE 

.Da. 

KRRG/Laredo, TX 
PD: Jerome S. Fletcher 
MD: Monica Salazar 

50 CENT 'CAR' 
COATING CROWS Tali 
MM CHARLOTTE 'Sewn' 

WLKT1LexilgWn-Fayette, KY 
OM: Barry Fox 
MATT Eddie Rupp 

T MBL,',AKI : J, 

L., 

KFRXILincoln, NE 
PD: Sonny Valentine 
APD: Larry Freeze 
MD: A.J. Rode 

16 PINK Mond 
R OILY 'NNW 
TEM,MRA'Ewa' 

KLAL/Liffle Rock, AR . 

OMRro: Randy Cain 
APO: Ed Johnson 
MO: Sydney Taylor 

GOA CHARLOTTE "Etas' 
CONING CROWS Tad 
KALI MN' 
PRAWN WLORZ MINN' 

MAR/Little Rock, AR' 
OM/PD: Ken Wall 

APOAAD: Kevin Cruise 
Na AdE 

KIIS/Los Angeles, CA' 
APoRAD: Julie Rlat 

28 ALL-AMERICAN REJECTS -Swry- 
17 GARD CHARLOTTE 'Sera, 

TYRESE mua" 

WDJX/Louisville, KY' 
P0: Shane Collins 
APD/MO: Jim Alen 

BRIAN MCKNIGHT 'Wake" 
GOOD CHARLOTTE 'Eden' 
STACIE ORRICO 'Slued 
NEON OF A OEADMN!'ea' 

WZKF/Lotlisville, KY 
P0: pah Randolph 

18 JUSTE TlMBERUKE'BOdf 
12 EMMA -Mow( 

7 WAYNE WONDER leaky" 
fi NELLY'Rrtpp 

etoLV ROMANO T0Hd,' 

KZIIAubborí, TX 
0M: Wes Neuman 
PR/MD: Add Carson 

6 R' 
DCANIEL 8 INOHELD'One' 

WMGBANacon, GA 
PD/MD: Hast Brignald 

No Addy 

WZEE/Madison, WI 
PD. Tommy 
MO: Laura Ford 

1 R KEIN pIeso 
0000 MURLOTTE -Stem' 

WJYY/Manchester, NH 
PO: Harry Kozlowski 
APDRAD: A.J. Duthie 

CHRIS EMERSON 'Nolen' 
EVANESCENCE 'Lia' 
GOOD CHARLOTTE 'Rate.' 

JOHN BAYER Meego" 
PLOW 'Cary' 

KBTRM'AllerrBrOWnskiDe, TX 
OM : Billy Santiago 
PO: Tony Forma 
APDRAD'. Jell DeWm 

EIW EKIE J 'Vhlue 
48 EMINEM'MamR' 

KREO Toe 
COUMNG CROWS Tai 
nC 'Damaged 

WAOA/Metbeeme, FL 
OM: Ted Tumer 
POLRAD: Larry Mdav 

I LUCY WOODWARD 'Gt' 
COUNTING CROWS Tau' 

WHYUMiami, FL' 
OM/PD: Rob Roberts 
APO: Chris Marino 
MD: MBched Yo 

16 JUSTE TMBERLAME "Bard 
6 50 CENT MN' 
3 GOOD CHARLOTTE 'Armn- 

WXSS/Milwaukee, WI 
PD: Brian Kelly 
APD/MO: Joyo Martinez 

SL10JT 

KDWBRAinneapolis, MN 
PD: Rob Morris 
APDRAD: Derek Minn 

1 TYRESE "Goad 
LISA MARIE PRESLEY 't/pm' 
GOOD CHARLOTTE 'Atan' 

WABB/Mobile, AL 
DM/P0 Jay Hastings 
APOMD. Pablo 

WBBO/Monmouth- Ocean, NJ' 
PD-. Gregg Thomas 

r GuI 
',: e. 9U GLORY 'Cak' 

y /n, BEDINGFIELD "One' 
3 AUDIOSLAVE "Sept" 

COUNTING CROWS 'fad" 
GINUNIte 'Her 
THEOR,ar A DENMANA DENMAN Vale' 

WHHY/TYlonigomery, AL 
PD: Karen Ree 

COUNTING CROWS -lam' 
LUCI WOGOWAPA 'Gk' 

WVAQMaqaldwm, WV 

MD:BpnMoNeff 
CINEMA AGUILDMload 
GINUWIM led 

JUSTIN TIBmLME'&Idy' 
SEAN PAU '9usY 

WWXM/Myrtie Beach, SC 
PO: Wally B. 

DANIEL BEINNGRELD Gad 
coNrus-ar 
GOGO CHARLOTTE 'Eden' 
JUSTIN TIMBERLAKE la*" 

WOZOMashville, TN 
P0: Marco 

3 ODORS DOW Mare" 
BRUN MCKNIGHT Vonlm' 
JSTN TIMBERMNE'Boaf 
R KELLY'bawpn' 
TYRESE Mond 

WRVW/Nashville, TN 
PD'. Rick Davis 

WBLI/Nassau- Suffolk, NY 
OM: Nancy Cambino 
PD: J.J. Rice 
APDRAD: N Levine 

JUSTIN TN/BERME lady- 
R KELLY Vox' 

WKCl/New Haven, CT 
PD: Danny Ocean 
MD: Kemp Collins 

B GDOe CHARLOTTE 'Antan' 
7 TIC 'nonmed' lift, O A MAMAN Mae' 

WOGNBew London, CT 
PD- Kean Palana 

APO/M0: Shawn Murphy 
5 GINLM'INE Her 

5 KERN TIMBmLAKE loaf 
5 THEORY OF A DFADMNN leas` 

WEZB/New Orleans, LA 
OM/PD: John Roberts 
APD: Michael Bryan 
MD Stevie G 

WHTZTTIew York. NY 
VP/Prog.. Tom Poleman 
MD' Paul 'tubby' Bryant 

Nn ;eh 

KBAT/Odessa- Midland, TX 
PO: Leo Caro 
MD: DJ SIo-MOdon 

5 COUNTING CROWS Tad 
5 NST'N TIMBERLAKE lad 

KCRS/Odessa-Midland,TX 
Pu Kdd Mamky 

15 TEMMORA 'WU 
"Arad 

BLU CANTRELL 'Break' 
EMN M 
Ja RUA FI TI'Shearve- 

KJYO/Dklahoma City, OK 
PO: Mim McCoy 

2 M3 
2 WOO CHARLOTTE -APIO r, 

KELLY ROMAN, 'NOtrm 
THEORY OF A MADMAN -Moe 
INC 'GC 

KOKNOmaha, NE 
PO: Tommy Austin 
APD: Nevin Dane 
MD: Lucas 

MINTING CROWS Tai 
erSHN TIMBERLAKE lad 

WXXIJOrlando, FL 
OM/PD: Adam Cook 
AMMO: Pete DeGnff 

3 R KELLY "NMpe' 
1 MATCHBOX TWENTY "NNE' 
1 JUSTIN TIMBERLAKE 'Body' 

WPPY/Peoria, IL 
PD: Mike Stedman 

DANIEL BEDNGRELD'Oe' 
GW GOO DOLLS 'Sympathy' 
SMILE NC SOmSTW 'Off 

WI00/Pltiladelphia. PA 
PD: Todd Shannon 
APDRAD: Mahan Newsome 

to SENN PALe, lay( 
2 JUSTIN TIMBERLAKE 'Body' 

GOOD CHARLOTTE 'Sermon' 
MOESE 'rte 

WBZ2iPitsburgh, PA 

OM: Keith Clark 
APD: Ryan Mill 

13 JUSTIN RUMENS 'Body' 
9 EMINEM 'Manet' 

WKST/Pitsburgh. PA 
PD: Jason Kidd 
APDRAD: Dam Robeaalle 

43 JUSTIN TIMBERLAKE 'BOdy' 
28 JAY- Z'Emse" 

R KELLY simians 
VI-3 Ives' 

WOO/Portland, ME 
PD: Tim Moore 
MO: Rob Steele 

9 DONNAS MN' 

KELLY ROMAN: , 

SIXPENCE Irma - 
THEORY O A OMAN -Make.. 

RC 'Damaged 

KKRZ/Porgand, OR 
PD: Michael Hayes 

1 R KELLY Spdpñ 
DONNAS 'Or 

JOIN RAVER 'Gangà 
KELLY ROMLAND 'Roods" 

WERZ/Ponlsmouth, NH ' 
OM/PO: Mike O'Donnell 
APD: Jay Michaels 
MD: Sarah Sullivan 

BRIAN MCKNIGHT Wain' 
ODDO CHARLOTTE 'Anted' 
R. KELLY l asa' 

WSPK/Poughkeepsie, NY 
PO: Scotty Mac 
APO: SINy Walker 
MD pw 

COOKING CROWS Tor- 

WFHN/Providence, MA 
PS: Jim Redo 
OPD: Christine Fox 
M0: David Diann 

2 R <UV laxen" 
1 SIXPENCE. 'Dread 

MG 'Gar 
SEAN PALL lary' 

WPRO/Providence, RI 
OM: Ron St. Pierre 
PD: Tony Bristol 
APDRAD: Davey Mods 

3 MATCHBOX TWENTY lamed 
1 JUSTIN TIMKEN(E 'Bata' 

WOD cloRL01TE 'Mewn' 

KBEA/Ouad Cities, LA-IL 
MAID : Matt Williams 

P aIDY 
m 
rovi 

WHTS/Quad Cities, IA-IL 
OM/P0: Tony Waitekus 
MD- Kevin Walker 

Ni Ads 

WDCGBaleigh- Durham, NC 
PO: Chris Edge 
APDRAD- Ardie Summers 

N Ath 

KNEV/Reno, NV 
PD: CIM Tredway 

20 COUNTING CROWS Om- 
1 R 

BRc AN IGN1 Wate' 

WRVO4Aiehmorld, VA' 
PD: Billy Sud 
MD: Jake Glenn 

17 AMANDA PEREZ "Ame 
LUCY WOODWARD "Gvk' 
MATCHBOX TWENTY 'Umar 

WJJS/Roanoke- Lynchburg, VA 
PD: David Lee Michaels 
APO: Melissa Morgan 
MD: Congo 

2 GDOD CHARLOTTE 'Ethan' 
BRIAN MCKNIGHT Mads' 
COUNTING CRANS Tay' 
SEMI TI BERIAKE 'Body' 

WXLKRtoanoke- Lynchburg, VA 
PO: Kevin Scott 
Apo Danny Meyers 

15 KID RUGMSHERYI CROW 'Plmri' 
6 Lll KIM 'Amp' 
1 LUCY aOOTYWo Turd 

BRIAN MCKNIGHT Volet' 
GOOD CHARLOTTE 'Gown' 
R KELLY lapon' 

WKGS/Rochestel NY 
PD: Erick Anderson 
MO: Don Vincent 

4 WS -Can- 
JUSTIN TIMBERLAKE 'Body' 
B2K Gaeard 
BRUN MCKNIGHT leoSOY 

GOO CHARLOTTE 'kited 

WPXYATochesler, NY 
OM/PD: Make Danger 
APIRAD: Basta 
T AMIN LAOGNE loan' 

3 BLO CANTRELL 'Mates 
DONNAS MY 

WZOKARockford, IL 
PG. Joe Limardi 
APP Todd Chance 
MD: Senna West 

8 COLDRAY 'C ' 
COUNTING CROWS la:' 
SIxPENCE 'Prom' 

KDND/Sacramento, CA' 
Station Mgr. Steve Weed 
APO: Heather Lee 
M0: Christopher K. 

JUSTIN TIMBERLEOE "Body' 
KELLY ROWLAND loboll 

WIOGBaginaw, MI 
PD: Mark Anderson 
MD: Mason 

1 THEOIY U A DFADMAN'N4M" 
AIAIOSLAVE'Slone' 
TYAESE'Gané 

KSLZSt. Louis, MO' 
P0: Mike Wheeler 
APD: Boomer 

6 3DOORS DOWN Gone' 
CHRISTINA ASSLERA Toad' 
DAVIN 'Memel' 
ONE5E 'Sera 

KUDO/Salt Lake City, UT' 
OM/PO: Brian Michel 
MD: Rob Olson 

LISA MARIE PRESLEY -lyn¢' 

KZHT/Sall Lake City. UT 
PD: Jeff McCartney 
MD: r ,'er, 

10 TIN TIMBERLAKE Jody" 
6 AVRIL LAVIGNE long' 

KTFM/San Antonia, TX ' 
ELL' ROWLAND No.,.. 

R KELLY 'I,aVpn' 
T`/PFSE "Gmé 

KXXMSan Antonio, TX 
PD: Krach Kelly 
MO'. Nadia Canales 

.DSTIN O MBERLA(E 
LISA MARIE PRESLEY 's 
SLGAACULT 'Barcag' 

KHTS/San Diego, CA 
P0: Diana Laird 
APDRAD: Hlknan Haze 

I R KELLY "Onlion 
FANNKIE J ',Nacre- 
RELY 'Prp 
TYRESE Sava' 
SJGVICULT 'gormand 

KSLY/San Luis Obispo, CA 
PD. Adam Humes 
MD'. Craig Marshall 

ALLAMER,tAN RL10,IS Srmlg. 
000 CHARLOTTE Anthem 

JUSTIN ntBERLA E 'aq' 

WAEV/Savannah. GA 
P0: Chris Allan 
APD/MS: Rich Stevens 

NON U:' 'Mou',t: 
GINIMANE "Hey' 

SMILES NNO SOUTHBTAR Tel' 

WZATSavannah, GA 
OM/PO: Jahn Thomas 
MD. Dylan 

O JUSTIN TIMBERLAKE 'LES' 
COUNTING CROWS Tad 
LOCI WOODWARD Mals" 

KBKS/Seattle- Tacoma, WA 
PD: Mike Preston 
MO'. Marcus D. 

EMNNA wernerr 
ALDOSASE Mare" 
TYRE< Gan' 

KRUF/Shreveport, LA 
PO/MD: Chris Callaway 

IILSILOS 

"III' 

LL -Dar, yaI 

WNDV/South Bend, IN 
OM/PD: Casey Daniels 
MD: Al Carson 

MISSY ELLIOTT 'Game- 
ALE-AMERICAN REJECTS Sa a' 
TLC 'Damaged 

IOU/Spokane, WA ' 
GMiI'D: Brew Michaels 
APDRAD 

BOWLING FOR SOUP lad 
COIMA DION "lNNotrd 

OONIEL nhoeus iaD Mee" 
GOOD CHARLOTTE 'Aten' 

KHTO/Springfield, MO 
OM/PD Dave DeFnmo 

1 .MSCN ARRAZ "Remedy" 
I LIRHOUSE MN( 
1 NOAH JONES Mane' 
I THEORY O A DENMAN'Atara- 

WDBR/Springfield, IL 
Interim PD: Dave Daniels 
MD: Fig 

3 ENEMA "Mahlamt" 
GOD CHARLOTTE 'NNW 
JUSTIN fNBERLAKE 'Body' 
nc Te mpdd 

WNTO/Syracuse, NY 
OM/PD: Tom Mitchell 
APDRAD: Jimmy Olsen 

WWHT/Syracuse, NY 
PD: Erin Bristol 
MD'. Jeff Wise 

Can' 
BRIAN MCKNIGHT Valor' 
NELLY 'Perm' 

WHTF/Tallahassee, FL 
PO/AID Brian O'Conner 
3' SE`E OW, I S,rx 
38 I F'vanugM 

GSOO CHAP TE anie,d 
' ' , D R Y OF A UEANAAN 

WFLZ/Fampa, FL' 
OMA'O: Jeff Kapuga 
APD: Toby Knapp 
MD: Stan POW 

1 sENs PAM lust'-" 
TYPESE Sam' 

WMGVTerre Haute, IN 

PD: Steve Smith 
MO: Man Luecking 

1 bit...IS"B.LOTR 'Stem 
THEORY OF A OFADMNN'Mals- 
TEMMOna -Pala' 

COUdnNN; DODOS -Tad 
STACIE ORReO "Strad 
COREY FLOWN "NaAmey" 
KU I'Gnr 

WVKS/Taledo, OH 
PD. Bill Michaels 
APDRAD: Mark Andrews 

B KLEE DION 'IOC 
1 DANIEL BEDINGRELD 'Ore' 

WKHQ/Traverse City. MI 
OM'. Shawn Sheldon 
PD: Ron Pritchard 

7 TLC Managed' 
6 N3'Eym' 

WPST/Trenton, NJ 
P0: Dave McKay 
APD: Gabriella Vaughn 

1 R KELLY '" 
BLI 

CANTALLB 

COUNTING CROWS lai 
KELLY ROMAND 'Nobody' 

KROO/Fucson, AZ 
OFA/PD: Steve King 
APOAAD: Ken Can 

7 IA BACHE lt' 
GNLWINE lehr 
GOOD CHARLOTTE 'Eden' 
JUSTE OMÉERLAKE 9ddy' 
NEW RIND GLORY 'Corson' 

KHTT/Tulsa, OK 
OM: Tod Tucker 
PD: Carly Rush 
APO: Matt The Brat 
MD: Bic Tyler 

7 GOOD CHARLOTTE 'Nmn' 
1 4 STRINGS'pwn" 

BRIAR MCKNIGHT Mama' 
FRANKE J Varna' 

WWKZ/Tupelo, MS 
POW: Rick Stetem 

2 AMANDA PEREZ ` 
1 COUNTING CROWS ad 
1 DEE CHINS'OrlmfOe' 

KISX/Tyler-Longview, TX 
Po: Lldq Limy 

8 LEA MARIE PRESLEY'LgMS' 
KELLY ROWLAND 1A Oody" 
R KELLY-Iplpon" 

WSKSARica -Rome, NY 
ON/PO: Stew Schalm 

BRIAN ieesn< Vwtle" 
COLDPLAY "Mad 
ESTE TIMRRLNE 'body' 
&%PENCE 'Dream' 
THEORY Le A OEADAAN'iyo' 

KWTX/Waco, TX 
OM: Zack Owen 
PD: Jay Charles 
APO/MO: John Oakes 

KAI Grr 
1 LAVA BABY 'Juta' 
1 VIJ'Eye 

WIHT/Washington, DC 
PD: Jeff Wyatt 
MD: AWie Dee 

22 132K '01Oend' 
15 JUSTN TIMBERLAKE lady' 
10 PC "Danced 

WLDI/West Palm Beach, FL 
PD: Jordan Walsh 
APO: Dase valla 

1 STACIE ERIC() -MIS 
JUSTE TIMBERLAKE 'body- 

KKRD/Wichita, KS 
PD Jack Oliver 
APD/MD: P.J. 

2 AALIYAH 'Mss 
Ou CANTRELL beetle, 
COUNTING CROWS IN 
GINUMIE "M &r 

WBHT/Wilkes Barre, PA 
PD: Mark McKay 

APDAAO: A.J. 
10 KELLY R7MAR7lCObaW- 
2 R KELLY "Liam' 

WKRZ/Wilkes Barre, PA 
P0: Jerry Padden 
MD' Kelly K 

MIN MCKNIGHT WNW' 
LOLDRIAY Mbds' 
GOO GOO DOLS 'sy npri ' 

WSTW/Wilmington, OE 
OM: Bob Mercer 
PD: John Wilson 
APO/MD: Mike Rossi 

GOOD CHARLOTTE 'Nam' 
THEORY OF A DEADMAN 'Aye' 

DANIEL BEDINGRELD "Sa' 
DONNAS 'Or 
RC "Dammed 

KFFM/Yakima, WA 
OM: Ron Harris 
PORAD: Steve Racha 

52K -Galhwd 
BABY ECLIPSE lwppaed 
COPSE MOM EVWS 1%' 

WYCR/York. PA 
PD. Davy Crockett 
MD: Sally POrom 

2 5000 MWAOTR 'Anthem" 
JUMP' TIMBERLAKE ready' 
N3 'Ere 

WA.KI/YwgooMFWmeT, 0H 
POLRAD: Jerry Mac 

4 EMINEM 'Morava" 
NELLY land 
SEAN PAUL 'Sad 

WHOF/PaddptWFWarnl, OH' 
PD: Trout 
Interim MD: Lisa Reynolds 

COUNTING CROWS Tad 
LUCY WOODWARD "Gets' 

*Monitored Reporters 
184 Total Reporters 

131 Total Monitored 

53 Total Indicator 
50 Current Indicator Playlists 

Reported Frozen Playlist (1): 
WBFA/Columbus, GA 

Did Not Report, Playlist Frozen (2): 
WSTO /Evansville, IN 
WIFC/Wausau, WI 

www.americanradiohistory.com

www.americanradiohistory.com
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(iiiTAmerica's Best Testing CHR/Rhythmic Songs 12+ hM1ISiCIllì'' Fo r The Week Ending 3/7/03 n1}luttetse° 

Artist Title (label) TW LW Familiarity Bum TED Familiarity Burn 

50 CENT In Da Club (Shady /Interscope) 4.15 4.16 84% 16% 4.28 86% 15% ARTIST4(elth Murray 

AALIYAH Mise You (B1ackGround /Universal) 3.97 4.07 85% 18% 4.08 85% 18% LABEL: Def Jam /IDJMG 

JA RULE FIASHANTI Mesmerize (Murderinc. //DJMG) 3.95 4.01 95% 32% 3.94 95% 35% By MIKE TRIAS /ASSISTANT EDITOR 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 3.86 3.94 100% 39% 3.92 99% 40% ° " 

JENNIFER LOPEZ tILL COOL J All I Have (Epic) 3.85 3.90 97% 35% 3.82 97% 35% 1m stitthe lyrical lexicon" says Long 

EMINEM Superman (Shady /Aftermath /Interscope) 3.84 3.81 95% 24% 4.05 94% 21% Island rapper Keith Murray. "I 

JAY -Z fIBEYOt CE' '03 Bonnie & Clyde (Roc -A- Eel /a / /DJMG) 3.82 3.76 95% 38% 3.86 96% 40% 
still got the ill words, but I've got 

2PAC Thugz Mansion (Amaru /Death Row /lrnrerscopel 3.80 3.71 65% 16% 3.89 67% 17% 
more thought -provoking, true to 

life experiences " 

SMILEZ AND SOUTHSTAR Tell Me (ART /STdirect) 3.80 3.91 58% 16% 3.79 54% 16% Murray's certainly had time to 
MISSY ELLIOTT fILUDACRIS Gossip Folks (Gold Mind /Elektra /EEG) 3.77 3.91 83% 22% 3.83 82% 21% founding member of Def Squad w 

EVE Satisfaction (Ruff Ryders /lnterscopel 3.74 3.84 74% 19% 3.72 74% 23% Murray was a rapper on the rise wh 

50 CENT Wani(sta (Shady /Ahermath / /nterscope)l 3.72 3.69 74% 20% 3.87 79% 19% degree assault following a 50 -pers 

TYRESE How You Gonna Act Like That (J) 3.71 3.75 58% 11% 3.71 54% 12% club. In 1997 he was sentenced 

B2K FIP. DIDDY Bump, Bump, Bump (Epic) 3.70 3.86 97% 44% 3.57 97% 47% suspended after three years. Main' 

Heil Yeah (Epic) 3.70 3.68 48% 10% 3.75 45% 10% 
Murray served 30 months before 

FABOLOUS fIMIKE SHOREY & LIL' MO Can't Let You Go (E/ekfra) 3.69 3.74 37% 7% 3.81 34% 7% 
to say Murray had been wrongly a 

Nevertheless, Murray used this 
fILUDACRIS B R Right (Slip NSlidefAtlantic) 3.68 3.52 52% 10% 3.82 52% 9% and hone his songwriting, penning 

Air Force Ones (Po'Reel /Universal) 3.67 3.73 95% 42% 3.69 96% 42% The rapper first broke through in 

JAY -Z Excuse Me Miss (Roc- A -Fe //a //DJMG{ 3.66 3.57 51% 8% 3.64 48% 8% Beautifullest Thing in the World,' 

LL COOL J fIAMERIE Paradise (DefJam/ /DJMG) 3.65 3.81 75% 20% 3.51 75% 24% gymnastics and propelled the albu 

AMANDA PEREZ Angel (Powerhowse /Virginal 3.64 3.77 67% 18% 3.73 65% 18% 1995. Two more Jive releases fo 

SNOOP DOGG... Beautiful (Doggy Style /NI..wty/Capito /) 3.63 3.60 45% 8% 3.61 42% 8% 1998's It'sa Beautiful Thing. Althou 

PAUL Get Busy (VP /At /antic) 3.62 - 52% 13% 3.58 55% 12% 
month 

he was 

left 

Def J 

month after he left a Connecticut 
FIELD MOB Sick Of Being Lonely (MCA) 3.60 3.83 46% 12% 3.66 45% 11% He's Keith Murray is his Def Jar 

KIM fIMR. CHEEKS The Jump Off (Owen 3ee/Atlantic) 3.58 3.6 42% 8% 3.66 36% 6% wiser Murray doing what he does 

BABY fIP. DIDDY Do That... (Cash Money/Jniversal) 3.57 3.67 62% 19% 3.55 58% 19% into rhymes atop hot production fl' 

NAS I Can (Cafumbia) 3.50 3.55 45% 10% 3.47 43% 10% Masters, DJ Khalil and Eric Ser 

R. KELLY Ignition (Jive) 3.42 3.31 59% 17% 3.44 55% 17% overload his comeback with collet 

BABY fICLIPSE What Happened To That By (Cash Money /Universal) 3.40 - 40% 12% 3.44 42% 13% to Redman and childhood friends 

KILLER MIKEfIBIG BOI A.D.I.D.A.S. (Aqueminr/Columbial 3.34 3.41 38% 11% 3.33 35% 11% 
Rhymes. 

Already spinning on WQHT (Hoy 

Total sample size is 433 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity "Yeah Yeah U Know It," pulses with 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 

song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 

music test based on their format/music preferen; e. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 

Sitar accents ride atop bumping be, 

"No matter where I go, here I go, 

of participants on the Internet only. RateTheMus c is a registered trademark of RateTheMusic.com. The ATM system is available for local radio stations by calling 'shhhh' poppin' like Orville Reddenb 
010 77T GB/1/1 O.. a.. TM..n.awiw . ... A..*.. i .iran4 h.. U..Ai..hn.n O nl. A Air.ininn na D.n.nin.n D..dir. AJnewn.Ln 

contemplate his comeback. A 

ith Redman and Erick Sermon, 

en he was convicted of second - 

on brawl at a Connecticut night - 

to a five -year term, which was 

taining his innocence all along, 

an eyewitness stepped forward 

ccused. 

s time to refocus his priorities 

g three years' worth of material. 

1994 with the hit "The Most 

which showcased his verbal 

m of the same name to gold in 

)lowed - 1996's Enigma and 

ugh Murray owed Jive two more 

am and signed a new deal one 

I house. 

m debut. It shows an older and 

best: twisting inventive phrases 

om the likes of Just Blaze, Track 

mon. Fortunately, Murray didn't 

orations, limiting the guest list 

LOD and the inimitable Busta 

97) /New York, the lead single, 

energy and Middle- Eastern flair. 

its while Murray spits lines like, 

there I go /I'm proper and keep 

acher." It's as tasty as it sounds. 

Reporters 
KKSS /Albuquerque.: 4M 
PD. Pete Manrlques 
APO: Dana Codea 
MD: May Pahl, 

1 8211 'G,rdnend' 
BRIAN MCKNIGHT 'Wnllda" 
BUSTA RHYMESlMARIMI "Know' 
RON ISLET 0I11 KELLY' What" 
SARA, 'Bags' 

KYWAlbuquerque, NM 
Interim PO/APO: Mr. Clean 
MO: D.J. Lopez 

13 FRANKIE J Vanna" 
I CHOPPA 'Choppi 

BONE 1HUGS.N.HARMi :NY 'Horne" 
NAS 'Can 

KFAT /Anchorage, AK 
ON Mad Carlson 
PD/MO: Madan Nugent 

5 504 BOYZ "Back" 

WBTS /Atlanta, GA 
PO'. Sean Phillips 
APUMD. Maverick 

1 SEAN PAUL -B..sy 

WZBZ/AtlanCc City, NJ 
PO. Rob Gamic 

1 KEITH MURRAY 'Know 
BEENIE MAN F(LADY Bossman" 
BUSTA RHYMES'MARISI "Know" 
CLIPSE F/FAITH EVANS -Ma" 
JAHEIM 'Woman 

KORT /Austin, TX " 
PO'. Scooter B. Stevens 
MD Preston Lowe 

/02 SIC 
EMINEM "Moment' 
QUEEN LATIFAH ' Res)" 

KXMG /Austin, TX 
PD: Jay Michaels 
MO: Bradley Grein 

2 EMINEM "Mmnenf 
FRANKIEJ 'Wann' 
JUSTIN TIMBERL AKE 

" 
TU 

LIL KIM -Amp' 
R KELLY- Igrlltron' 

KISV/Bakerstield, CA 
OMIPD: Bob Lewis 
APOMe' Picarzo 

IS FRANKIE J 'Wannà 
2 QUEEN LATIFAH -Rest' 

AN PAUI "Husv- 

KKXXBakersfield, CA 
PG. Nick Elliott 
APP Mingo 
M0: Lauren Michaels 

21 HA "Glrnneno- 
12 FRANNIE J "Wannà 
2 STAGGA LEE 'RoII- 
1 EMINEM 

. 
Moment" 

2 NELLY "P,mp 
BONE THUGS-N-HARMiNV "Home- 
BRIAN MCKNIGHT "Waaldà 
R KELLY')yymoan' 
BUSTA RHYMES/MARIIAI'Know' 

WXYVBahimore, MID 
P0: Theo Micheal 
36 TYRESE 'Gonna' 

7 SNOOP DOGS 'Beaurüs 

WJINHBaton Rouge, LA 
PD: Randy Chase 

BONE THUGS- N- HARMI:NY "Home" 
EMINEM 

. 

Moment 
OI BOYS 'Sector" 

KEITH MURRAY -Know 
TLC'Hand- 

WBHJ/Birmingham. AL 
PO'. Mickey Johnson 
APO/MD, Mary Key 

2 SEAN PAUL 'Busy" 
DAHEIM "Woman- 

WJMNBoston, MA 
VP,Prog./PO. Cadillac Jack 
APO'. Dennis O'Heron 
MO'. Chris Tyler 

5 EMINEM 'Moment - 

4 KEITH MURRAY 

WRVZ/Chadeston, WV 
PO Shawn Powers 
MO Mil Shahan 

2 EMINEM "MOmenl 
1 MR CMFIKS 

02 sr it 
SARAI 'Bags 
TLC "Hand 

WWBZ/Chadeston, SC 
PD: Gentleman George Ill 

2 KEITH MURRAY 
" 

Knot'.' 
102 'Stt1- 
LIL'JON "Gamer 

WCHH/Chadotte, PC 
PO Boogie D 
M0: Baby Boy Slu 

1S NIVEA ..._ l01 - I' 

1 FABULOUS FILIL MD- -Cant 

WBBM-FM/Chicagn, IL 
PD: Todd Cannah 
MD Erik Bradley 

G EMINEM -Mile" 

52K 'Gr,drrenU- 
JAY.Z-E.cuse` 

KNDA/Corpus Chrisai, TX 
DMMD 0111 Tharman 
PO'. RTahard Leal 

4 TALIO KWELI tel 
1 1c .' .P°EILY'WIIaL 

niiAry ' Reg" 

KZFM/Corpus Chriali, TX 
Po' Ed Acando 
M0: Arien Madall 

71 FRANKIE J'Wann" 
BONE THUGS.NHARIOODN'Y 

. 
Honte 

KBFB/Dallas -Ft. Walt, TX 
OM/PO. John candelada 

75 115510 BANNER 'Pnt 
STAGGA LEE ";I HT, 

WDHTBayton, OH 
OMPO: J.D. Bunn 
APOMD- Marcel Thornton 

2 NAS "Can 
JAHEIM 

. 
Woman- 

KOKSBenver- Boulder, CO 
PD'. Cal Calks 
MO: John E. Kaye 

4 DM%'%' 
STAGGA LEE "ROIL 

KPRR/EI Paso, TX 
PG. Bobby Ramos 
APD: Patti Diaz 
MD: Gina Lee hamlet 

2 KREO 'Burn' 
NAS "Can' 

WBTT/Ft. Myers, FL 
P0: Ron Shepard 

5 TLC "Hand' 
4 DM % "X' 

WJFX/Ft. Wayne. IN ' 
PO Beau Derek 

MO Weasel 
2 AIX' %' 

2 SEAN PAUL "Busy" 
2 HOLLY 'Pimp' 
2 2PAC FRRICK DADDY "Ballin' 

JUSTIN TIMBERLAKE "Body' 

KBOS/Fresno, CA 
P0: Pattie Romeo 
APD: Greg Notiman 
MD: Denny Salm 

I R KELLY 'Ignitor!' 
702 'Sall 
NELLY "Pimp" 
QUEEN LATIFAH "Rest' 

KSEQIFresno, CA 
PD: Tommy Del RIO 

MD: Fella The Cat 
49 FRANNIE J 'Wannà 

1 KEITH MURRAY 01111111 ' 

BONE THUGS -N- HARMONY " Home" 

WJMH/Greensboro, NC 
°M/PD: Brien Douglas 
MA, Top Money 
38 SAN PAUL "Busy 
15 POINT 'Say' 
14 DAVID BANNER "Plmp- 

WHZT/Greenville, SC 
PD: Fisher 
MD'. MOW Dews 

9 JAY -2 'Excuse 
4 TATU Thms' 

BABY FICLIPSE 'Happened' 

WOSL/Greenville, NC 
PO: Jolt Spade 

KEITH MURRAY -Know' 
NIVEA "Laundromat 

WZMX/Harlford, CT 
OM'. Sian Salharry 
P0. Vidor Stan 
APO/MD- Davie Simpson 

3 KEITH MURRAY "Know' 

NOB/Honolulu, HI 
PO Leo Baldwin 
MD: Sam The Man 
66 BUS'S RHYMESIMARIAH -Know' 

1 NAS Can' 
(PAAKrt -W:,nIIà 

KIKI/Honolulu. HI 
PD Jamie Head 
MD Ryan Sean 

KEITH MURRAY "Enovi 
102 'Still' 
LIL' MO FIFABOLOUS "Ever' 
NAS -Cari 
PRYMARY COI ON '.bangi 

COME/Honolulu, HI 
e 

MD- Kevin Akitoke 
102 'Still' 
B2K -Gidineno" 

KBXX/Houston- Galveston, TX 
PD'. Tom Calmat 
MD'. T. Any 

No Adds 

KPTY/Houston- Galveston, TX 
PDMD: Nomie Mamo 

9 R KELLY 'I0nmon" 
4 MAR AH CAREY /CAM RON'BOY- 

WHHHAndianapolis, IN 
BM/PD: Brian Wallace 
MO'. AI WIeU 1 

16 DAVID BANNER "Pimp 
3 BUSTA RHYMESIMARIAH 'Know' 

WXIS /Johnson City. TN 
PO/MD. Toed Ambrose 

t FREEWAY LA .ghr" 
504 KY? -Baca - 

50011M "Woman 
KEITH MURRAY -Know' 
SEAN PAUL 'Busy' 

KLUCILas Vegas, NV 
OM/PD: Cat norm 
APO: Mike Spencer 
Mn. J.B. King 
45 FRANKIE J 'Wanne 

I MARQUES HOUSTON -That' 

KVEG/Las Vegas, NV 
Po: Sherds Saulshedy 

QUEEN LATIFAH -Rest' 
TAUB AMA, 'Ger 

Hand" .End 

KWIO/Las Vegas, NV 
P0: Tom Naylor 
MD: Pablo Sala 
t5 BUSTA RHYMESIMARIAH 'Know' 
la R NFl -.v ',gnnioni 

2 BAS t,,?nrens" 

KHTE/LitIle Rock, AR 
13M/PD: Peter Gunn 
MD: Tony Terrell 

2 MARQUES HOUSTON -Thar 
I NELLY -Pimp' 

BONE '111155- N-HARMONY 'Home" 
eilen MURRAY 'Know' 
102 'Still' 

KPWR/Los Angeles, CA 
VP/Preg: Jimmy Steal 
MD E.Men 

13 SEAN PAUL "Busy" 
1 R KEL_Y "Ignition" 

WBLO/Louisville, KY 
PD: Mani Gunn 
M0: Gents Harrison 
44 CLIPSE PFAInH EVANS "Ma" 

KEITH MURRAY -Know" 
WAYNE WONDER "Letrmg' 

KxHT/Memphis, TN 
OM'. Luscious Ice 

P0: Boagalaa 
NAS 

WPOW/Miami, FL 
PO'. Kid Cony 
APO: Tony The reget 
MO'. Eddie Mix 

B2K ',:iHHend- 

]02'Sul, 

WPYM/Miami, FL 
PDMD' Phil Michaels 
B ROC PROJECT "Neve,' 
5 OAKENfOLD "Southern" 

a TUKAN "Rainbow" 
3 STERBINSKO Mind' 
3 ARMIN 'Another- 

{ i0R1 -11' 

LEANN RIMES -Svon.n 

SOLID SESSION, 

KITB/Minneapolis, MN 
PDMD: Busty Hayes 
APO: home K. 

EMINEM 'Mnm+nr 
PINY %- 

WIN/Modesto, CA 
OM/PB. Rene Roberts 
APD: Brew Stone 

2 KEITH MURPHY -Know' 
I FRANNIE J "Wens' 

102 "Sall' 
MO THUGS "Long' 
QUEEN LATIFAH -Rest' 

KBTU/Monterey- Salinas, CA 
PD' Kenny Allan 

Bq STA RHYMESLMARIAN 'Know 
ANKIf ; "Wa0n' 

MARQUE S HOUSTON ")hat' 
SAN PA.L'Es, 

F,/, 

KDON/Monterey- Salinas, CA 
PO: Dennis Martinez 
MD: Atex Cedllla 

102 

WJWZ/Montgomery, AL 
PDMD M Irving 

F 50 B1+LP KE.. Y-What" 
. 

S02 0000/ "0010' 
3 1C2 SUIT 

WKTU/New York, NY 
VPIOps Fnnble Blue 
APOIMO: Jae 2. 

HEATHER HEADLEY -WSn' 
VIVIAN GREEN -Emonnnar 

WOHT/New York. NY 
PO/VPProg Trap Cloherty 
M0 E.Bro 

IS FREEWAY AI,Ig5L 

WNVZ/Norfolk, VA 
PG. Don Landon 
M0: Jay Wed 

BUSTA RHYMESIMARIAH -Know' 
EMINEM -Moment' 
FRANKO 'Wanne' 

KMRK/Odessa -Midland, TX 
PO: Frank E O 

MO'. Ace Madmen 
No Adds 

KKWD/Oklahoma City, OK 
PD: Sieve English 
MO'. Cisco Kidd 
36 AVRIL AVIHNE Wn'i 
55 FRANKIE_ 'Wawa' 

BUSTA RHYMES /MARIAN -Know 
NAS -Can' 

KOCH/Omaha, NE 
PA NY Johnsen 
I9 NELLY 'Pimp 

BUSTA RHYMES /MARIAN "Know' 

WJHMAhlando, FL 
PD'. Stevie DeMann 
APO: Keith Memory 
MO: Jay Love 
B JAHEIM "W1Tnn' 

WPYO/Orlando, FL 
PO'. Steve Bartel 
MO: Jill Strada 

110 -End' 
ROC PROJECT "Never 

KCAO/Oxnard- Ventura, CA 
APB' Big Bear 

FRANKIEJ "Wann 
2 KEITH MURRAY 'Know- 

JAHEIM 'Woman' 

KKUU/Palm Springs, CA 
P0: Mldog 
68 FRANKIE "Wannà 
39 R Nf,.v"I mnorl- 
30 KEtT'H MURßAY'Know- 
29 ANGELINA 'forever 

EMINEM "Moment' 
TAUB KWEL.'GeT 
IIL JON -Games" 
111 -S:It' 

WPHI/Philadelphia, PA 
PD'. Colby Coln 
MO Raphael "Rae' Georg. 

NAS -Car 
T KEITH MURRAY "Know' 

KKFR/Phoenix, AZ 
PO Bruce SI. Jama 
APO' Charlie Huero 
MD: J PMlla 
MO' Joey Boy 

a KEITH MURRAY "Know' 
STAGGA LEE 'Roll' 

KRP/Ptwenix, AZ 
PA: Mad Medina 
MO' Corlett 
23 OMX'%- 
10 BOOMKAT -W,eckon 
9 EMINEM 'Moment' 

JUSTIN TIMBERLAKE -Body' 

KXJNVPortland, OR 
DIrA'rog.: Mark Adams 
APD Mario Devoe 
MO'. Alen 

4 KEITH MURRAY " Know 
3 TAUB KWELI -Get" 

FRANKIE J -Wanna 

WPKF/Poughkeepsie, NY 
PD' Jiml Jamm 
APO/MO : C J. McIntyre 
16 EMINEM "Moment' 

Kt UH MURRAY 'Vnsa 
CLIPSE 'SA'T. ;VANE. 'Ma 

WWKX/Providence, RI 
PD DJ Buck 
MO DJ Almea 
12 LIL MO FIFABTLOUS -fver 

1 QUEEN LATIFAH "Rest 
2 KEITH MURRAY 'Know 

702 -SOU' 
EMINEM 'Moment' 

KWNZ/Reno, NV 
P0: 0111 Schutz 
MB' Mad Smith 

8 QUEEN IATIFAH 'Rest' 
2 EMINEM "Moment' 

1 NELLY -Pm.' 
1 BONE `HUGS,N.HARMONY "Homi 

702 "S,.11" 

KWYLAteno, NV 
PDMB: Angel Carole 
60 FRANNIE J 'Wanna" 
5 KEITH MURRAY "Know" 

702 -51.11' 
BONE THUGS.N-HARMONY'Horne' 
TALIB KWELI -Get' 

KGGI/Riverside, CA 
PD Jesse Damn 
APD/MD : DOM 

7 R KELLY')gmtrpn 
OPAL F!TRICK DADDY 'Ballin" 
NIVEA ':aundromat 

KBMBBacramento, CA 
PO'. otRool 
APDMD: J 

1 
6HN rSEYP KELLY WETT 

E NE 

^AV.L' :AN'NEH' -Pimp 

KSFM/Sacramento, CA 
VPRmg.: Mall trans 
P0: Byron Kennedy 
MD: Tony Tecate 
44 NELLY 'Piror 

1 FABULOUS PLO' MO 'Gan 
FRANKIE J 'Wanna" 

WOCO/Salisbury, DE 
PO Wookle 
MD Deellle 

. ' 65u ELeY' 

KUUU/Salt Lake City, UT 
OM/PD: Brian Michel 

NELLY'Pimp- 

KBBT/San Antonio, TX 
PA J.D. Gonzales 
APO: Danny B 

MG Romeo 
33 NELLY -Peep' 
8 SEAN RAW '0,10 

FABO:_JS colL MO "Can't- 
3 BABY F ",, IPSE -Happened" 

XHTZ/San Diego, CA 
PO: Diana Laird 

APD: Sonny Loco 
MD. Pablo Salo 

702 -51111" 

FRANKIE J "Waned' 
LIT' MC F/FABOLOLS'Ever" 
NELL', Plmo 

KMELJSan Francisco, CA 
VP/Preg.: Michael Madln 
APO/MD. Jaray Jim Archer 

18 50 CENT "21 

8 SARAI 'Baps 
1 KEITH MURRAY `Know" 

702 "SUIT' 

KYLD/San Francisco, CA 
VPA'rog.: Michael Marlin 
APOMD: Sony Jim Arther 

4 EMINEM 'Moment' 
BONE THLIGS-NHARMONY "00me 

KWWV/San Luis Obispo, CA 
0MUPU'. Cagle 
APO/MIA Maxwell 

I 702 "S;ll 
1 BUSTA RMYMESMARIAH "Know 
1 MR CAPONE -E 'Chance" 

KSXYBanta Rosa, CA 
Po: Crash Kelly 
15 DM %'%- 
11 FRANKIE J 'Wanne" 
5 BONE 'HUGS- N- HARMUINY "Home' 
4 DJ KAY Si AY "Mutt" 

KEITH MURRAY -Know - 

LURES _ATIFAH-SW" 

KUBE/Seattle- Tacoma, WA 
0M. Shedd Han 
PO'. Eric Powers 
MD: Karen Wild 

T BONE THUGS-N- HARMONY "norm 

KBTT/Shreveport, LA 
PO/TAD Duenn Echols 

I KE!1H MURRAY -Know - 

CLICK f -E-4U 'Boss.n. 
QUEEN LATIFAH 'Rest 

KYWL/Spokane, WA 
PD: Men KIckiLghler 
MD: Chun* Wright 

a EMINEM 'Morten, 
BONE THUGS- N- HARMONY'Home' 
B00MKAT 'Wleckon" 
FRANKIE J -Wannà 
MARQUES HOUSTON "That- 
702 'Still' 

KSPW/Springfield, MO 
PD/M0. Chris Canon 

1 EMINEM 

KWIN/Stoddon- Modesto, CA " 
PO: Amanda Moo 
24 R KELLY'Ignilloñ 

1 702 'Stir 
1 JUSTIN TIMBERL AKE "Ones 

BONE THUGS.N-HARMONY Ha l0 
HANKIE :.'Wane' 

NAS Lac 

WLLD/rampa, FL 
PD: Orlando 
APO: ScaMman 
MD: Beala 

JAY- Z'Excuse' 
FRANKIE J Vanna" 
SAM "Bags" 

KOHT/Tutson, AZ 
DM: Stem King 
PD /APD'. R Durer. 

MD'. Richard Vlllalobos 
5 2PAC FRRICK DADDY "Ballai" 

KBLZ/ryter- Longview, TX 
P0: L.T. 
MD: Maras Lon 

102 -Still- 

WPGC/Washington, DC 
OM -. Reggie Rouse 
VPIPrag. lay Stevens 
MD'. Sarah O'Connor 

WMBX/West Palm Beach, FL 
PO. Mash McCray 
MD Oarnelie Dunham 
IT )ALB KWELI "Get" 
s KEITH MURRAY 'Know' 

STAGGA LEE -Roll" 

KDGS/Wichita, KS 
PD'. Greg Williams 
MG Jo Jo Collins 

NAS -Can- 
6 BONE THUGS- NHARMONV "Home 
3 AKIA 'Calitornra" 

SANTANA FMUSIO 'NOlhing' 

*Monitored Reporters 
92 Total Reporters 

82 Total Monitored 

10 Total Indicator 
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featuring ELECTRONIC PROMOTION HITS OEPKS 

Forward Stop Refresh Home 

GOING FOR ADDS GOES FOR IT!!! 

*ow 
RIIR ca. 

ly and asnwa 
were tl redo. w 

AAR , vaEs.."..t st Ca revw,lora,to. 
.. nw.ndiaaMrermdsrea A 

E9c,wuc Pnaao,mn Ya c(xrnMOa a a demm. Pl.sa.e 
aa 

nq R.x.ci 
K:N Drrtm Pkqimal Inillo,ire! 

E,W te',re 
,ont 

) 

ILK-IRONIC yR()MOrit.nl ,GT: 

IA RULE f /Askant, 
"Mesmerize 
(Murder Inc. /ID)MG) 

SNOOP DOGG 
"Beautiful" 
(Priority/Capitol) 

JASON MRAZ 
"The Remedy (I Won't Werrt.)' 
(elecktra/EEG) 

Tait Kwell 
"Get By 
(Rae/Kos/MCA) 

BLU CANTREL i. f /Sean Pal 
"Breathe" 
(Arista) 

MARIAN CAREY f /Cam ̂ of 
"Boy (1 Need You)" 
(MonarC /Island /IDJMG) 

Who* w rararrx e 
. cw roawr,u 

TAUB KWELï 
The inspiring new single... 

ItOir 
MCA 

te 

Label Contacts (By Format) 

CNR /RHYTHi)i)R; 

Tom Maffei 
310 -865 -0810 
tom. maflei @umusic.com 

Fr3m His Acclaimed New Album "Quality" 

GOING FOR ADDS AT: 
it r to r i: HM!C 

MARCH 11th!!! 

' Huge early airplay at 
/QHTKMELKBMBKBOS 

and more!!! 

i 
Or tour with Co anon 
and Gang Starr .hru April. 

Charlie Chavez 
713 -414 -3074 
charlie.chavez@umusic.com 

;oO,?, (/St At bum a nd P ress Ph 9 
\ve 

Mariiyne LeCo ntre Amon Parker 
212-841-8085 
marilrne.lecointre4,lmusic_com 

310 -865 -6565 
ornen.paikr@umusic.com 

/r rre a tic Aud Load Of 

°aa; °Otonal Information 9 ` t/onat uddy 
Audio, Video E-Cards AO ° oro, 

s , lo oa e 

O; 
s/r/b 

t/°/2 

For More nformation Please Contact: 

Greg Maffei (310) 788 -1656 
gmaflei @radioandrecords.com 

abet Contact Information And 
C.,6\ 

\ 

&1 Mon Rad`O POg Monitored And indicator 

(Country] 

Jessica Harrell (615) 244 -8822 
jharrell@radioandrecords.com 

(Christian) 

Amy Snyder (615) 244 -8822 
asnyder@radioandreco-ds.com 

(Lrban) 

Ern Liamado (310) 788-1655 
ellamado@radioandrecords.com 
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DONTAY THOMPSON 
dthompson@radioandrecords.com 

CHR/RHYTHM/Ç 

Sarai: The Original 
Epic Records' new star 

The struggles an artist gc 

big break can be all -consu 
today's biggest acts had to 

s through to get his or her 
ding. At one time most of 
ight for their reputations 

and fame. Artists like C1'pse, 50 Cent, Jay -Z and 
Eminem have all shared the tories of their battle to get 
where they are today. The s crifices involved in pur- 
suing a record deal - and the time it takes for a fledg- 
ling artist to be discovered - can sometimes make 
them lose hope. 

Then there's the other side of the 
equation. No matter what profes- 
sion you're in, finding tal- 

ented individuals who 
stand out is difficult. 
Whether you're a record 
executive in search of the 
next baby band to break 
or a programmer in 
search of great air talent 
to expose, finding an in- 

dividual who makes an 
impression is a major un- 
dertaking. 

Aspiring rappers and singers are 
lining up to make an impact on 
shows like American Idol and Star 
Search, hoping to fulfill their dream 
of being signed to a major record 
label. It's rare to hear an artist say 
they didn't have to struggle in some 
way to get where they are today. 

In the case of Sarai, Epic Records' 
ewest star, the story of her discov- 

ery is truly unique - 
which fits this unique art- 
ist. As a white girl who 
can sing and craft damn 
good rhymes, Sarai is set 
to show everyone her 
skills as a vocalist, rapper 
and songwriter. 

When I first heard her 
current single, "Pack Ya 

ii Bags," along with some 
joints off her forthcom- 

g album, I said to myself, "This 
ri can flow." Since I didn't know 

nything about her, I was truly 
lown away when I got to meet 
er face to face. I asked Sarai to tell 
er story, from being discovered to 

he challenges she faces as a new 
rtist. 

Sar 

A MEGASTAR VISITS WKTU A r winning her Grammy for Best 

Contemporary R &B Album, Murder Inc. /HMG recording artist Ashanti 

stopped by the WKTU /New York studios in Jersey City, NJ to visit morning men 

Baltazar & Goumba. Seen here (I -r) are Asftan i and Baltazar. 

"I know there's 

going be a whole 

group of white 

females coming. 

wanted everyone 

to know that I'm 

the original. 

Everything I'm 

serving up is 

mine." 

R &R: For someone who wasn't ex- 

actly looking to get a record deal and who 

had no intention of being an artist, it 

seems like everything fell into your lap. 

Fill us in. 

Sarai: My girl and I wrote my first 
rhyme as a joke. I was vacationing 
in Atlanta about three years ago. It 

was the first time I had been since I 

was 6. My girl and I were at this gas 
station and these dudes came up 
and started talking to us. They said 
they had a studio down the street. 
She was like, "My girl flows!" They 
were like, "No way" 

I went down to the studio. A 

female named U Sutton who was 
there ended up being the produc- 
er for my production company, 
Infra -Red. I met people who met 
people who brought me to Epic. 

R &R: Didn't you think it was odd 

for these guys to come out of the blue 

like that, offering to take you to their 
studio? Did you wonder whether they 

were taking you seriously? 
Sarai: I'm not going to be rude to 

people. They were older dudes. I 

was like, "I don't know anybody 
down here." It was the first time I 

was in Atlanta without my mom. It 

was weird. 

TALK BACK TO R &R! 
Do you have questions, 
comments or feedback 
regarding this column 

or other issues? 

call me at 201- 459 -0750 

or e -mall: 

dtho pson@radloandreco ds.can 
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SARAI AND THE COX FAMILY Sarai was recently schmoozed by 

programmers from the Cox Radio organization. Seen here are (back, l -r) 

KCJZ/San Antonio PD Doug Bennett; WBHJ /Birmingham PD Mickey 

Johnson; WHZT /Greenville, SC PD Fisher; WBLI /Nassau -Suffolk PD JJ Rice; 

WPYM /Miami PD Phil Michaels; KCJZ MD Luis Sanchez; WPYO /Orlando PD 

Steve Bartel; WHZT MD Morph Dawg; (front, l-r) KXME /Honolulu MD Kevin 

Akitake; WHZT Promotions & Marketing Director Sheltie Browser; WPYO 

MD Jill Strada; and Sarai. 

R &R: To my knowledge, no white 

female rapper has ever made it big. What 

age were you when you started rapping, 
and was this something you aspired to? 

Sarai: I was 15 when I wrote my 
first rhyme. I wasn't trying to make 
it my career. I wrote poetry, but I 

never was messing with the beats. I 

started out not knowing bars and 
just writing a page and a half. After 
I got my first tape, I never stopped. 
It was unbelievable to hear myself 
on tape. 

R &R: So you left Atlanta and went 

back to your hometown, Kingston, NY. 

How did the record deal with Epic come 

about? 

Sarai: I went back home to New 
York, and LJ Sutton called me six 

months later, out of nowhere. She 
was like, "Do you remember me? 
We met in the studio." I started fly- 

ing back and forth to Atlanta to 
record, and I eventually moved, be- 
cause I was flying too much. 

"I don't want to be 

just `the white girl." 

R &R: When Sutton called, what was 

going through your mind? 

Sarai: I was like, "Yeah, right." I 

couldn't even believe she still had 
my number. I never expected it, be- 
cause it was such a lengthy period 
of time. That was tight. 

R &R: Who initially took notice of 
you at Epic? 

Sarai: That's D. Mac [David 
McPherson]. My manager - Keith 
Mitchell, whom I met through Infra - 
Red - took me to meet Keith Sweat. 
Keith Sweat then hooked me up 
with David McPherson. When I met 
with Dave, I just went in there and 
flowed. He wanted me to come 
back, and that's how I got signed. 

R &R: Were you nervous when you 

had to flow in front of McPherson and 
the people at Epic? 

"I told Epic, `You 

all need to scoop 

me up. Somebody 

is going to get me, 

and you're going to 

be sorry you let me 

go 
"' 

Sarai: No. I told him, "You all 
need to scoop me up. Somebody is 

going to get me, and you're going 
to be sorry you let me go." 

R &R: From that point on, it was a 

whirlwind of finishing your album and 
making radio appearances. What is the 

album going to be called? 

Sarai: We are thinking about The 

Original, but it hasn't been set in 

stone yet. 
R &R: That's a fitting title for your 

debut. Tell us about it. 

Sarai: It's set to drop sometime 
in April. I'm trying to hit you from 
every angle on this album - child 
abuse issues, teen pregnancy and 
the black and white issues. It will 
be called The Original, because ev- 
erything about us is original. My 
first melody was original. I know 
there's going be a whole group of 
white females coming, and I wanted 
everyone to know that I'm the 
original. Everything I'm serving 
up is mine. 

R &R How do you feel about being a 

white female rapper? Do you think peo- 

ple may find it hard to take your skills 

seriously? 
Sarai: That's the best, when peo- 

ple do that. That's the reward - to 

be able to show them my talent and 
get them on my side. They'll see 
what I really am. I don't want to be 
just "the white girl." They're better 
to me because I always win them 
over at the end. 
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CHR /RHYTHM /C TOP 5O 
® March 7, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 

PLAYS 
, - 

PLAYS 
GROSS 

IMPRESSIONS 

(00) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

50 CENT In Da Club (Shady /Aftermath /Interscope) 6420 -1 913659 9 7910 

JENNIFER LOPEZ FILL COOL J All I Have (Epic) 4887 -289 643878 11 7610 

JA RULE FIASHANTI Mesmerize (Murderinc. /IDJMG) 4884 -279 564868 11 7610 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 4463 +35 503461 10 7610 

AALIYAH Miss You (BlackGround /Universal) 3810 -164 564304 15 74/0 

50 CENT Wanksta (Shady /lnterscope) 3634 -85 513005 13 5710 

EMINEM Superman (Shady /Aftermath /lnterscope) 3558 -228 343650 9 67/0 

R. KELLY Ignition (Jive) 3088 +592 449631 12 74/8 

TYRESE How You Gonna Act Like That (J) 3021 +335 355092 13 72/2 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 2980 -344 384356 15 7710 

FIELD MOB Sick Of Being Lonely (MCA) 2672 +31 383949 19 6710 

JAY -Z Excuse Me Miss (Roc -A- Fella /IDJMG) 2491 +307 348461 5 7513 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 2371 +178 309149 7 73/1 

NELLY Air Force Ones (Fo'Reel /Universal) 2294 -344 233542 19 74/0 

FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 1945 +371 255331 4 7513 

KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 1945 -179 192022 6 3310 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 1908 +174 304220 6 7311 

GINUWINE Hell Yeah (Epic) 1899 +133 197692 7 6210 

NAS I Can (Columbia) 1865 +233 299356 4 66110 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 1857 -138 266484 11 53/0 

2PAC Thugz Mansion (Amaru /Death Row /Interscope) 1796 -276 286388 14 61/0 

SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 1699 +395 249907 4 71/9 

TRINA FILUDACRIS B R Right (Shp NSlide /Atlantic) 1594 -53 183285 16 4910 

JAYZ FIBEYONCE' '03 Bonnie & Clyde (Roc -A -Fella /IDJMG) 1576 -376 184052 19 7110 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 1508 +590 239002 3 69/10 

BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 1365 +123 186299 5 63/2 

2PAC FITRICK DADDY Still Ballin' (Amaru /Death Row /lnterscopel 1301 +227 151447 3 57/3 

BABY FIP. DIDDY Do That... (Cash Money /Universal) 1278 -166 136413 17 59/0 

B2K Girlfriend (Epic) 1189 +306 118017 3 59/6 

EVE Satisfaction (Ruff Ryders /lnterscope) 1064 -133 125350 17 46/0 

LL COOL J FIAMERIE Paradise (Def Jam /IDJMG) 1062 -300 124912 11 49(0 

MARQUES HOUSTON That Girl (lnterscope) 1053 +153 113102 4 4914 

DMX X Gon Give It To Ya (Ruff Ryders /IDJMG) 1047 -4 153164 6 51/6 

CLIPSE FIFAITH EVANS Ma, I Don't Love Her (Star Trek /Arista) 887 -18 94549 6 49/2 

FRANKIE J. Don't Wanna Try (Independent) 857 +353 117041 2 33)21 

STAGGA LEE Roll Wit M.V.P. (ARTISTdirect) 821 +133 71580 3 4615 

NIVEA Laundromat (Jive) 684 +30 83323 4 37/3 

CHOPPA Choppa Style (No Limit /Universal) 683 +75 50541 7 2111 

WAYNE WONDER No Letting Go (VP /Atlantic) 668 -22 123774 12 3212 

CHRISTINA AGUILERA Beautiful (RCA) 663 -61 99481 14 2410 

HL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 574 +213 62305 1 3813 

COMMON FIMARY J. BLIGE Come Close To Me (MCA) 530 -134 86877 8 26/0 

MARIAH CAREY FICAM'RON Boy (I Need You) (MonarC /IDJMG) 511 -2 72311 2 34/1 

SARAI Pack Ya Bags (Epic) 459 -21 42110 2 3713 

JENNIFER LOPEZ Jenny From The Block (Epic) 439 -81 56354 20 43/0 

DRU HILL I Should Be... (Def Soul /IDJMG) 426 122 92606 10 24/0 

BLU CANTRELL Breathe (Arista) 426 -198 37889 12 3710 

NAS Made You Look (Columbia) 420 -102 156961 13 41/0 

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 418 -53 71212 17 20/0 

AKIA California (Universal) 416 +130 33120 1 23/1 

82 CHR /Rhythmic reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay 
week of 2/23 -1/3. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays 
is placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 
reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 
increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 
permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) ADDS 

KEITH MURRAY Yeah Yeah U Know It (Del Jam /IDJMG) 25 

FRANKIE J. Don't Wanna Try (Independent) 21 

702 I Still Love You (Motown) 19 

BONE THUGS- NHARMONY Home (Epic/ 16 

EMINEM Sing For The Moment (Shady /Aftermath /Interscope) 12 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 10 

NAS I Can (Columbia) 10 

NELLY Pimp Juice (Fo'Reel /Universal) 10 

QUEEN LATIFAH Better Than The Rest (Hollywood) 10 

SEAN PAUL Get Busy (40 /40 /VP /At /antic) 9 

R. KELLY Ignition (Jive) 8 

Most 
Increased Plays 

TOTAL 
PLAY 

ARTIST TITLE LABELS) INCREASE 

R. KELLY Ignition (Jive) +592 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) +590 

SEAN PAUL Get Busy (40 /40 /VP /Atlantic) +395 

FABULOUS FILIL' MO Can't Let You Go (Elektra /EEG) +371 

FRANKIE J. Don't Wanna Try (Independent) +353 

TYRESE How You Gonna Act Like That (J) +335 

JAY Z Excuse Me Miss (RocA- Fella /IDJMG) +307 

B2K Girlfriend (Epic) +306 

NAS I Can (Columbia) +233 

2PAC FfTRICK DADDY Still Ballin' (Amaru /Death Row /Interscope) +227 

New &Active 
NELLY Pimp Juice (Fa' Reel /Universal) 

Total Plays: 409, Total Stations: 11, Adds: 10 

FAT JOE All I Need (Terror Squad /Atlantic) 
Total Plays: 357, Total Stations: 21, Adds: 0 

BRIAN MCKNIGHT Shoulda, Woulda, Guide (MotownlUniversall 

Total Plays: 346, Total Stations: 39, Adds: 2 

T.A.T.U. All The Things She Said (Interscope) 

Total Plays: 346, Total Stations: 11, Adds: 1 

ROOTS FIMUSIQ Break You Off (MCA) 

Total Plays: 341, Total Stations: 14, Adds: 0 

TLC Damaged (Aosta) 

Total Plays: 289, Total Stations: 18, Adds: 0 

BEENIE MAN FILADY SAW... Bossman (Virgin) 

Total Plays: 222, Total Stations: 16, Adds: 1 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 

Total Plays: 182, Total Stations: 9, Adds: 1 

SANTANA FIMUSIQ Nothing At All (Arista) 

Total Plays: 153, Total Stations: 14, Adds: 1 

TALIB KWELI Get By (Rawkus /MCA) 

Total Plays 152, Total Stations: 9, Adds: 6 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

#1 MOST ADDED at RHYTHM 
With 28 NEW STATIONS! 

From the new album 

MURRAY HE'S KEITH R 
In Stores April 

Det Jam d 
recordings QU,v: 1.. 0.1) 
WWW.KEITHMURRAY.COM WWW.DEFJAM.COM 

M KI10W [Jul" 
FEAT DEF SQUAD 

www.americanradiohistory.com

www.americanradiohistory.com


; .-._.--- 

,..I. 

t 

t 

'` ' c`.`` --._ 
.,. 

4 
THE DRil LOVE AfFAIR CONTINIIEV.. 

J 

GOTN [OK ADDS MARCH 10TH & 11TH 

DRU WORLD OKD[K TN TOK[ NOW! 

450,000 COPTES SCANNED! 

THE OlLOW UF TO THE 5NMH SINGLE "I SHOULD BE._" FROM THE NEW ,4LBUN1 

DRU WORLD ORDER 
N STORES NOW 

do f soul. 
DFFSOUL.COSt WWW.DRUHILI.NET 

© 2002 THE ISLAND DEF JAM MUSIC GROUP 

SINGLE PRODUCED BY NOKIO'THE NTITY" FOR NTITY PRODUCTIONS CO- PRODUCED BY NOCKO 

1 

r 
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66 RHYTHMIC MIX SHOW TOP 30.. 
® March 7, 2003 

RANK ARTIST TITLE LABEL 

1 50 CENT In Da Club (Shady /Aftermath //nterscope) 

2 LIL' KIM The Jump Off (Queen Bee /Undeas/Atlantic) 

3 SEAN PAUL Get Busy (VP /Atlantic) 

4 JAY -Z Excuse Me Miss (Roc -A -Fella /IDJMG) 

5 NAS I Can (Columbia) 

6 BABY What Happened To That Boy? (Cash Money /Universal) 

7 50 CENT Wanksta (Shady /Aftermath //nterscopel 

8 SNOPP DOGG Beautiful (Doggy Sty /e /Priority /Capito /) 

9 JENNIFER LOPEZ fILL COOL J All I Have (Epic) 

10 FIELD MOB Sick Of Being Lonely (MCA) 

11 JA RULE fIASHANTI Mesmerize (Murderinc. /IDJMG) 

12 R. KELLY Ignition (Jive) 

13 B2K fIP. DIDDY Bump, Bump, Bump (Epic) 

14 2PAC Still Ballin' (Amaru /Tha Row //nterscope) 

15 FABOLOUS fILIL' MO Can't Let You Go (Elektra /EEG) 

16 MISSY ELLIOTT fILUDACRIS Gossip Folks (Gold Mind /E /ektra /EEG) 

17 GINUWINE Hell Yeah (Epic) 

18 KILLER MIKE A.D.I.D.A.S. (Aquemini/Columbia) 

19 BUSTA RHYMES MARIAN CAREY... I Know What You Want (J) 

20 BABY fIP. DIDDY Do That (Cash Money /Universal) 

21 DMX X Gon' Give It To Ya (Ruff Ryders /IDJMG) 

22 WAYNE WONDER No Letting Go (VP /Atlantic) 

23 50 CENT 21 Questions (Shady /Aftermath /lnterscope) 

24 50 CENT fINOTORIOUS B.I.G. Realist Nigga (Shady /Aftermath //nterscope) 

25 EMINEN Superman (Shady /A ftermath/lnterscopel 

26 NAS Made You Look (Columbia) 

27 NELLY Air Force Ones (Fo'Reel /Universal) 

28 CLIPSE fIFAITH EVANS Ma, I Don't Lover Her (Star Trak/Arista) 

29 B2K Girlfriend (Epic) 

30 JAY -Z The Bounce (Roc -A- Fella /IDJMG) 

Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio 
Networks. Songs ranked by total plays for the airplay week of 2/23- 2/29/03. 
©2003, R &R, Inc. 

BONECRUSHER Neva Scared (So So Def /Arista) 

BRAVEHEARTS fINAS Situations (I// Will /Columbia) 

KARDINAL OFFISHALL Belly Dancer (MCA) 

KEITH MURRAY fIDEF SQUAD Yeah Yeah U Know It (Def Jam /IDJMG) 

DAVID BANNER Like A Pimp (Universal) 

JOE BUDDEN Pump It Up (Spit /IDJMG) 

Been feeling this joint from a cat out of New 

Orleans called Hot Boy Ronald. The joint is 

called "Walk Like Ronald" (Independent). It's 

a real club banger. That junk is bumping, and it'll have you bouncing. David 

Banner's "Like a Pimp" (Universal) is a down South heater, and it's getting 

good reaction for us. If you're a DJ and want to get the club crunk, you 

need to pick up the new Three 6 Mafia track "Be Scared, Pt. 2" (Universal). 

Also, Jermaine Dupri signed a winner with BoneCrusher. His joint is "Neva 

Scared" (So So Def /Arista). Shouts to Big Warren at Universal, all my people who be show- 

ing me love and my Tech.Nitions family. Hold it down, Danny C. 

- Boogaloo, KXHT/Memphis 

Yo, the new Kay Slay is sick! If "Too Much" 

(Columbia) isn't the biggest hit of the spring, 

then I don't know what will be. Plus, anything 

that Amerie is on is gonna make it. Also, De La Soul are back with a new 

one called "Much More" (Mosaic Thump). Be on the lookout for this one - it's hot! And I can't forget about Joe Budden's "Pump It Up" (Spit/ 

IDJMG). This one right here is definitely a banger in the clubs. 

-DJ Geespin, WJMN/Boston 

DIPLOMATS IN THE CAROLINAS Oaf Jam's newest hip -hop group, The Diplomats, 

recently visited WCHH /Charlotte to promote their new single, "Built This City" Pictured with the 

group are WCHH PD Boogie D (white jersey) and MD Baby Stu (in rear). 

"At Zimmer Radio group, Powergold has made our Program Directors' lives so much easier in regards to achieving 
the balance and flow we want in our music product, on -air. Powergold's features are flexible, user -friendly and the 

product support is awesome! I'm glad that Powergold is in our programming arsenal of weapons!" - Tony Richards, Regional Director Of Operations /Zimmer Radio Group 

Pin w'ergoid, , Designed For Microsoft 

::110-31 

Windows 95/98/ME/NT/2000/XP 

THE LEADERS IN ADVANCED MUSIC SCHEDULING SOFTWARE FOR WINDOWS 

Call us and we'll make it EASY for you to switch. 
Sales: 1- 800 -870 -0033 Support: 501- 821 -1123 

Download a free trial version at www.powergold.com email: info @powergold.com 
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This Week's Hottest Music Picks 

D Rock 
PD, KBMB/Sacramento 

Ginuwine featuring R. Kelly, Ba 
Cllipse's "Hell (Remix)" (Epic): This i 

is off the meter! 
Snoop Dogg featuring Pharrell's ' au- 

tiful" (Doggy Style /Priority/Capitol): It's a 
beautiful thing to hear Snoop's joint the 
radio right now. 

Wayne Wonder's "No Letting Go" / 
Atlantic): This is reacting very well for us. 

ey & 
emix 

Preston Lowe 
MO, KQBT /Austin 

Eminem's "Sing for the Moment" 
(Shady /Aftermath /Interscope): What can I 
say - it's Eminem. 

Dru Hill's "I Love You" (Def Soul /ID- 
JMG): This one should put Dru Hill back on 
the charts. 

Queen Latifah's "Better Than the Rest" 
(Hollywood): Great modem sound for the 
Queen - and having the movie behind the 
song won't hurt, either. 

Brian McKnight's "Shoulda, Woulda, 
Coulda" (Motown /Universal): Artist spot- 
light on my "Top 20 Countdown" show! 

- CHR/RHYTHM/C 
Gina Lee Fuentez 
MD, KPRR/San Antonio 

DMX's "X Gon' Give 
It to Ya" (Def Jam /ID- 
JMG): Hot record! 

Sean Paul's "Get Busy" 
(VP /Atlantic): Good 
phones with the females. 

2Pac featuring Trick 
Daddy's "Still Ballin" 

(Amaru /Tha Row / Interscope): Soon to be 
a power for us. 

Gentleman George 
PD, WWBZVCharleston, SC 

David Banner's "Like a Pimp" (SRC/ 
Universal): Guaranteed to be the new dirty 
South anthem. 

Chris Tyler 
MD, WJMWBoston 

Eminem's "Sing for the Moment ": An- 
other smash from Em! Plus, a hook from 
Boston's biggest band can't hurt. 

Fabolous featuring Lil Mo & Mike Sho- 
rey's "Can't Let You Go" (Elektra /EEG): I 

didn't like it at first, but after hearing it on 
the air I'm becoming a big fan. Great hook! 

Ms. Dynamite's "It Takes More" (Inter - 
scope): Listen to it a few times - I guaran- 
tee you'll like it! 

Puerto Rico 
MD, KOHTITucson 

B2K's "Girlfriend" (Epic): You can't deny 
the success of B2K. Our listeners love 'em, and 
I think we got another winner with this one. 

Xzibit featuring Eminem & Nate Dogg's 
"My Name" (Loud /Columbia): A winning 
combo! This track is too damn hot. I love it. 

Zac Davis 
Po, WBVD /Melbourne 

Eminem's "Sing for the Moment ": I real- 
ly like this. It has the familiar hook, and he 
really gets to the point. 

TLC's "Damaged" (Arista): It took me a 

second and third listen on this record, but 
it really gets to those females in a hurry. It's 
a great day record for The Beat! 

2Pac featuring Trick Daddy's "Still Ball - 

in ": "Thugz Mansion" was great; this is 
better! It's a first -listen record, and it has a 

strong, upbeat bump to it. 
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Diane Foxx 
MO, WIN/Stockton 

Angelina's "Gifted" (Upstairs): Latin 
woman are feeling this to the fullest. She's 
a diva! 

Fabolous featuring Lil Mo & Mike Sho- 
rey's "Can't Let You Go ": Instant phones! 
Already top five all day! 

Marques Houston's "That Girl" (Inter - 
scope): Cats are sleeping on this record. 
Spring's coming - you gotta play this! 

Jimi Jamm 
PD, WPKF /Poughkeepsie, NY 

Ms. Dynamite's "lt Takes More ": We 
played this as an import last summer, and 
now it's coming stateside. 

Frankie J's "Don't Wanna Try" (Colum- 
bia): Relatable lyrics and a sweet hook 
that reminds me of Nu Flavor and Son By 

Four. 
Justin Timberlake's "Rock Your Body" 

(Jive): Reminds me of being 10 and listen- 
ing to my sister's Off the Wall LP. 

Nelly's "Pimp Juice" (Fo Reel /Univer- 
sal): You can't stop him - this one is inevi- 
table. 

Tony Tecate 
Asst. PD/MD, KSFMISacramento 

Kay Slay featuring Nas, Foxy, Baby & 
Amerie''s "Too Much" (Columbia): This one 
is on the radar for us. 

50 Cent featuring Nate Dogg's "21 Ques- 
tions" (Shady /Aftermath/Interscope): 
Straight bulletproof! 

Mickey Johnson 
PD, WBHJBirmingham 

Ginuwine featuring R. Kelly, Baby & 

Clipse's "Hell Yeah (Remix) ": Off the chain 
for me in Birmingham. 

Lil Jon & The East Side Boyz's "Get 
Low" (TVT): We're bangirí this. 

David Banner's "Like a Pimp ": I broke 
this in Birmingham, and it's huge. 

Big Al 
MD, WYLD /Green Bay -Appleton, WI 

B2K's "Girlfriend ": Such a female friend- 
ly record. The ladies are loving it and 
still bump, bump, bumping over to the 
record stores. 

Kay Slay featuring Nas, Foxy, Baby & 
Amerie's "Too Much for Me ": This song has 
grown on me a lot. It has old school feel, new 
school appeal and just sounds damn good! 

Eminem's "Sing for the Moment ": OK 
tell this f* & ̂  %$ man to take a break. He's 
got 50 bringing in the dough for the mo- 
ment - he doesn't have to sing. It's gonna 
be huge; he's our core audience's Dalai 
Lama! 

Dru Hill's "I Love You ": These fellas are 
silky smooth. Just a great record for our 18- 

34 ladies, and it's banging in our Slow Love, 

Slow Jams show. 

Sherita Saulberry 
Asst. PD /MD, KVE6/Las Vegas 

Aailyah's "Come Over" (BlackGround/ 
Universal): I love it - it's the bomb. Every 
time I hear it I get excited. 

50 Cent featuring Notorious B.I.G.'s 
'The Realist" (Shady /Aftermath /Interscope): 
One of my favorite 50 songs. 

Don't Miss The One Great Industry Event Qf 2003! 

RR convention: 

2003 
The Beverly Hilton Hotel 

Beverly Hills, California 

www.americanradiohistory.com

www.americanradiohistory.com


AFTER THE CLUB IT'S THE AFTER PARTY.... 

"H ©t & Tipsy is official!!! d it will deìiniteil be'a contender., 
How do ! know.? It was retired alter g 5 days straight in our 8 o'clock cia 

Dori sleep!" - Iran Wa 5 MD WKYS/Washington D.C. *° 

THE SEXY NEW SINGLE FROM 

OFF THEIR FORTHCOMING ALBUM DEBUT 
EPISObt, COMING THIS SUMMER! 

records www.lyriconline.net www.jrecords.com 
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KASHON POWELL 
kpowellQradiaandrecords. com 
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'Where's The Money Going? 
Arbitron profiles the significant spending power 
of black consumers 

he Arbitron Black Consumer Study 2003 was re- 
cently released, and Arbitran Director /Urban Radio 
and Marketing Services Julian Davis says, "With this 
study, my goal is to expose the information to those 
people who have an interest in learning more about the 
black community in depth. 

"One of the things that 
I see happening as I visit 
various radio stations of 

all formats is that, while 
there's a lot of information 
available about most com- 
munities, for some reason 
urban information does 
not get an equal opportu- 
n ty to be reviewed. For 
the most part 1 think it's 
because we have different 
experiences within the urban corn - 
munity, as with any community. 

"If you ask five people the same 
question about a product or service, 
you're likely to get five different 
answers. The thing that most con- 
cerns me is that if you get five dif- 

ferent answers from people within 
the urban community, how do you 
expect people outside the commu- 
nity to have the same knowledge 
base we have? 

"We don't all have the same an- 

I 
swers for the same questions, yet we 
still charge people with the respon- 
sibility of not only knowing their 
community, but knowing ours too. 
Since we are minorities in a majori- 
ty country, we are responsible for 

' knowing information that may not 
i be relevant to us on a day -to -day ba- 

sis. Unfortunately, others are not re- 

sponsible in the same way. 

"We have to learn about other 
communities because it's required in 

the school systems, but it's not re- 
quired that the masses learn as 
much about the urban, Hispanic or 
Asian communities. I wanted to 
present information that could be 
backed up through research. Over 
17,000 black people were inter- 
viewed for this study." 

Lifestyles And 
Preferences 

Julian 

The Arbitron Black Consumer Study 
2003 includes data from the spring 
2002 Arbitron Radio Market Report 

iReference Guide and Scarborough 
USA+ Release 1, 2002. It also con- 

-= tains information from Target Mar- 
ket News. The study is designed to 

Davis 

help advertisers, agen- 
cies, media planners and 
buyers and Urban radio 
stations better under- 
stand the lifestyles and 
product preferences of 
black consumers. 

"This is the second 
year that we've done the 
study," Davis says. "The 
first year we had to estab- 
lish some benchmarks. 

or whatever reason, large volumes 
f black persons are attracted to var- 
us cities, so we chose the top five: 

ew York, Chicago, Atlanta, Wash- 
ington and Philadelphia. 

"Advertisers buy on different lev- 

els. Some are regional, national or 
ocal. There are about 20 markets 

that have a 30% or better black pop- 
ulation, which is a really high pop- 
ulation percentage, considering that 
blacks are 13% of the population as 
a whole. 

' I use the term black from a glo- 
bal standpoint; there are more than 
African Americans within the black 
culture. It includes Africans, Trinida- 
dians and Jamaicans. The commu- 
nity is a big umbrella, and there are 
subcultures under that umbrella." 

¡IncoIncome And Education 

'One of the myths about the black 

me 

is that it doesn't work," 
avis continues. "We have some 
ho are unemployed, but there are 

lso people who are students, re- 

ed or disabled. There may be larg- 
r portions of the community unem- 

ployed, but for different reasons. 
'When stability is measured in a 

community, housing information 
and income, among other factors, 
are looked at very closely. If you're 
an advertiser, you want to know if 

the consumer can pay for your prod- 
uct. That's a legitimate concern, no 
matter what color the advertiser is. 

' The study breaks out income 
levels on a national basis, male 
and female and total black income. 
The total income is over $600 bil- 
lion within the black community. 

This is serious money within a 

community. At the same time, 
blacks don't manufacture very 
much, so we are huge consumers 
of a number of things. 

"Advertisers looking to penetrate 
a particular community also want to 
know if the consumers are educat- 
ed enough to understand informa- 
tion about the product. They want 
to know if the consumers will be 
able to understand the terms of an 
agreement. Obviously, the bigger 
the price point - when you're talk- 
ing about homes, cars and rental 
properties - the more intricate the 
terms of an agreement will be. 

"When advertising for those big- 
ger items, some concern has to be 
placed on education. This study 
shows that there is a respectable 
education level within the black 
community. Over 60% of the over- 
all community are high school grad- 
uates or more, and 15% of blacks 
possess a college degree or more. 
People in the black community re- 

vere the education process." (See 
Graph 1.) 

Food, Cars And Shelter 
Another finding in this year's study 

is that black home ownership is on the 
rise; a majority of black consumers 
own their homes. "People in the black 
community have pride in the fact that 
they own homes, and 51% own their 
homes," Davis says. "With almost 13 

million black homeowners across the 
nation, 1.8 million own homes that are 
over $200,000 in value. This number 
is up 17 %, from 2001. 

"This is tremendous growth from 
one year to the next, in terms of the 
value of the homes that black peo- 
ple are able to afford. The black com- 
munity is growing and changing. 
This is not the community of the 
1950s. A lot of things have changed 
over that time frame." 

The study also includes informa- 
tion on product usage. For example, 
it shows the number of black people 
who are buying certain brands of gas- 
oline. Amoco is the leader in that cat- 
egory, with almost 5 million people. 

Among automakers, Ford is 
ahead of the pack: Twenty-five per- 
cent of black consumers own Fords 
(See Graph 2). Blacks also own or 
lease more than 2.25 million luxury 
vehicles produced by six of the top 
luxury manufacturers (See Graph 3). 

Black Consumer Profile 
Education 

14.2% ° 14.3% 

37.0% 34.8% 

Less Than 12th Grade 

High School Graduation 

Some College 

College Graduate Or More 

Scarborough USA+ Release 1, 2002 

The percentage of African -Americans age 25 and over with a high 
school diploma or more in 2002 was more than double that of 1970. 
Likewise, the percentage in 2000 with a bachelor's degree or higher 
was more than triple that of 30 years earlier." - Target Market News 2002 

Vehicles Owned /Leased 

Ford 6,409,500 

Chevrolet 4,904,áö0, 

Toyota 2,906,475 

Dodge 2,370,185 

Honda 2,246,685 

25.6% of black consumers own a Ford. 

61.2% of black Ford owners listen to Urban radio. 
Keep black Ford buyers loyal through Urban radio. 

Scarborough USA+ Release 1, 2002 

Luxury Vehicles Owned /Leased 
Cadillac 722,190 

Lincoln 653,655 

BMW 359,620 

Mercedes 261,405 

Lexus 214,780 

Ja uar 43,010 

"Estimated 2001 expenditures by all black households on new cars 
and trucks: $30.1 billion." - Target Market News 2002 

Scarborough USA+ Release 1, 2002 

"Where luxury cars are con- 
cerned, there has been an assump- 
tion by many manufacturers that 
blacks couldn't afford those cars," 
Davis says. "They wouldn't adver- 
tise on the Urban stations. Howev- 
er, when you drive through a black 
community, you see Cadillac, BMW, 

Lexus and Mercedes cars." 
The study also went through a 

myriad of products, including beer, 
wine, groceries and fast food. "Sur- 
prisingly, WalMart was the leading 
place that people shop for grocer- 
ies," Davis says. "Kroger was sec- 
ond. 

"McDonald's was the leader in 

fast food within the black commu- 
nity. This came as no surprise, be- 
cause McDonald's markets heavily 
to the black community, both on 
television and radio. From a corn - 
panionship standpoint, McDonald's 
is there. The marketing efforts are 
there and, consequently, so are the 
results." 

Urban Radio Is Key 

The study shows that black 
Americans prefer Urban radio, 
with Urban Contemporary, Urban 
AC and CHR /Rhythmic garnering 
the highest shares of black listeners. 
It also highlights advertising infor- 
mation in the context of the per- 

centage of black business at partic- 
ular stores. 

For instance, 23% of Winn -Dixie 
customers are black, and 74% of 
those black customers listen to Ur- 

ban radio. Seventeen percent of 
Saks Fifth Avenue customers are 
black, and 65% of them listen to 
Urban radio. "It makes sense to 
advertise on black radio to draw 
these people in to spend dollars," 
Davis says. 

The study also includes input 
from various agencies about the val- 

ue of using black radio. President/ 
CEO of E. Morris Communications, 
Chicago Eugene Morris says, "The 
real power of radio is that it's local. 

Historically, radio stations that have 
served the African -American com- 
munity have had significant rela- 
tionships with the listening consum- 
er. With all of the media choices that 
exist today, radio is still one of the 
most effective vehicles for reaching 
our community." 

Davis concludes, "Overall, we 
wanted to expose the information 
and help people take advantage of 
the opportunity to be involved with 
the black community. Radio, obvi- 
ously, is a key vehicle." 

The full study is available in the 
Radio Stations or Ad Agencies sec- 

tions at zuw t arbitron.com. 
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March 7, 2003 
ARTIST TITLE LABELS/ 

TOTAL 
PLAYS 

. I - 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

50 CENT In Da Club (Shady /Aftermath //nterscopel 3973 -39 632725 9 6610 

R. KELLY Ignition (Jive) 3422 +96 546304 19 6610 

MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 2903 +53 419513 10 6810 

AALIYAH Miss You (BlackGround /Universal) 2899 -184 474153 15 1410 

TYRESE How You Gonna Act Like That (J) 2857 + 145 489506 16 6510 

JENNIFER LOPEZ FILL COOL J AB I Have (Epic) 2797 -94 360863 10 6310 

JAY -Z Excuse Me Miss (Roc -A- Fella / IDJMG) 2547 +396 393747 6 6511 

JUSTIN TIMBERLAKE Cry Me A River (Jive) 1935 + 111 283033 8 6210 

JA RULE FIASHANTI Mesmerize (Murder lnc. /IDJMG) 1890 -230 244021 10 5710 

FIELD MOB Sick Of Being Lonely (MCA) 1877 -27 269820 20 5310 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 1818 +322 254727 5 6610 

NIVEA Laundromat (Jive) 1737 +91 251768 9 6310 

SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 1686 +298 248641 6 6511 

BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 1515 +69 227315 9 5810 

50 CENT Wanksta (Shady /lnterscope) 1508 -190 226046 15 55(0 

MARQUES HOUSTON That Girl (/nterscopel 1480 + 124 236708 7 5810 

NAS I Can (Columbia) 1324 +316 175255 4 5710 

GINUWINE Hell Yeah (Epic) 1303 + 106 184643 6 6213 

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 1248 -92 224770 28 6210 

SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 1173 +255 171545 4 5816 

NELLY Air Force Ones (Fo'Reel /Universal) 1143 246 162259 20 5810 

DRU HILL I Should Be... (Del Soul/IDJMG) 1104 149 158647 19 5710 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 1092 +335 175624 4 6013 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 1073 +58 172888 14 3811 

B2K AND P. DIDDY Bump, Bump, Bump (Epic) 1073 349 135796 15 6110 

COMMON FIMARY J. BUGE Come Close To Me (MCA) 1059 -31 184953 13 4710 

WAYNE WONDER No Letting Go (VP /Atlantic) 1039 +88 124615 11 47(6 

SYLEENA JOHNSON Guess What (Jive) 920 +65 80482 7 4412 

B2K Girlfriend (Epic) 915 +307 131657 2 5115 

FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 859 +169 85689 3 4813 

KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 850 +84 92129 3 5215 

FLOETRY Say Yes ( DreamWorks) 806 +91 121702 5 5212 

SMILEZ AND SOUTHSTAR Tell Me (ART /STdirect) 781 -296 93967 16 5410 

BUSTA RHYMES Make It Clap (J) 778 191 113768 17 5010 

CHOPPA Choppa Style (No Limit /Universal) 749 +77 90515 7 2813 

MARIO C'mon (J) 718 +29 91177 4 44/0 

CLIPSE FIFAITH EVANS Ma, I Don't Love Her (Star Trak/Arista) 700 68 82833 8 4710 

2PAC Thugz Mansion (Amaru /Death Row //nterscopel 693 106 95582 14 4310 

FAT JOE All I Need (Terror Squad /Atlantic) 665 +79 56325 6 2910 

BLACKSTREET Deep (Dream Works) 648 -130 77137 12 4710 

LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 589 +233 64385 1 3811 

LIL' JON & THE EASTSIDE BOYZ I Don't Give A @#$% (TVT) 588 +21 93909 12 2110 

TLC Hands Up (Arista) 518 + 8 39322 3 38/0 

BABY FIP. DIDDY Do That... (Cash Money /Universal) 487 241 69144 16 4910 

JAHEIM Put That Woman First (Divine Mill /WB) 478 +205 114687 1 51113 

EVE Satisfaction (Ruff Ryders //nterscopel 471 94 60904 16 3710 

K -CI & JOJO This Very Moment (MCA) 468 -95 58614 10 3410 

JAY .Z FIBEYONCE' '03 Bonnie & Clyde (Roc -A- Fella /IDJMG) 460 -49 53999 19 5110 

MARIAN CAREY FICAM'RON Boy (I Need You) (MonarC / IDJMG) 455 +48 51235 1 2810 

NAS Made You Look (Columbia) 455 154 62072 13 4510 

69 Urban reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed 
first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R, Inc 
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ARTIST TITLE LABELISI ADDS 

RON ISLEY FIR. KELLY What Would You Do? (OreamWorks) 43 

2PAC FITRICK DADDY Still Bailin' (Amain /Death Row / /nterscope) 39 

KEITH MURRAY Yeah Yeah U Know It (DelJamIIDJMG) 37 

702 I Still Love You (Motown) 28 

BONE THUGS -N- HARMONY Home (Epic) 14 

JAHEIM Put That Woman First (DivineMill/WB) 13 

QUEEN LATIFAH Better Than The Rest (Hollywood) 9 

SARAI Pack Ya Bags (Epic) 7 

SEAN PAUL Get Busy (40/40/VP /Atlantic) 6 

WAYNE WONDER No Letting Go (VP /Atlantic) 6 

STAGGA LEE Roll Wit M.V.P. (ARTISTdirect) 6 

KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 5 

B2K Girlfriend (Epic) 5 

Most 
Increased Plays 

ARTIST 

TOTAL 

PLAY 

INCREASE 

JAY Z Eycuse Me Miss ,Roc A Fella .IDJMGI 

BUSTA RHYMES & MARIAH CAREY I Know What You Want (JI 

LIL' KIM The Jump Off (Queen Bee /Atlantic) 

NAS I Can (Columbia) 

B2K Girlfriend (Epic) 

SNOOP DOGG Beautiful (DoggySty/e/Priority /Capitol) 

SEAN PAUL Get Busy (40 /40/VP /At /antic) 

LIL' MO FIFABOLOUS 4 Ever (flektra/EEG) 

JAHEIM Put That Woman First (Divine MilVWB) 

FABULOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

New &Active 
ERICK SERMON Love lz (J) 

Total Plays: 389, Total Stations: 31, Adds: 0 

+396 

+335 

+322 

+316 

+307 

+298 

+255 

+233 

+205 

+169 

RON ISLEY FIR. KELLY What Would You Do? (CreamWorks) 

Total Plays: 386, Total Stations: 44, Adds: 43 

B.G. Hottest Of The Hot (In The Paint/Koch) 

Total Plays: 373, Total Stations: 25, Adds: 2 

2PAC FITRICK DADDY Still Ballid (Amaru/Death Row //nterscopel 
Total Plays: 359, Total Stations: 40, Adds: 39 

KELLY PRICE He Proposed (Del Sou/l/DJMG) 

Total Plays: 345, Total Stations: 34, Adds: 1 

BEENIE MAN FILADY SAW... Bossman (Virgin) 

Total Plays. 323, Total Stations: 30, Adds: 2 

FREEWAY Alright (Roc- A- Fella/IDJMG) 

Total Plays: 308, Total Stations: 23, Adds: 1 

ROOTS FIMUSIO Break You Off (MCA) 

Total Plays: 284, Total Stations: 17, Adds: 0 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 
Total Plays: 272, Total Stations: 32, Adds: 3 

00BIE FILIL' JON... Nothió s Free (TVT) 

Total Plays: 186, Total Stations: 12, Adds: 0 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

ExposENEW PRODUCTS AVAILABLE! CALL TODAY FOR A CATALOG! 

WIiLD949 WILD 949 Wi1D949 Wi1D94.9 

EventTape" 
-le BunchaBanners' 

FlashBage' 
mIf), BumperStickers 

.,,. Ponchos 
KeyTags 
StadiumCups 

FirstFlash! 
L I N E 

6528 Constitution Drive 
Fort Wayne, Indiana 46804 

Fax: (2601436 -6739 
www.flrstflash.com 

1- 800 -21 FLASH 
213 -5214 

01) 
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Reporters 
WAIZ/Albany, NY 

PDi?,1O: Sugar Bear 

APO: Marie Cristal 

6 B.G. "Honest 
4 2PAC F/TRICK DADDY -Bann- 
3 KEITH MURRAY "Know" 

2 RON ISLEY F/R. KELLY 'Veer 

KBCE /Alexandria, LA 

APOj?ID: Dell Ban 

JAHEIM 'Woman" 
QUEEN LATIFAH "Rest 

KIEDG /Alexandria, LA 

OM/PD: Jay Stevens 

MD: Wade Hampton 

20 JAHEIM Woman 
5 QUEEN LATIFAH "Rest 

WHTAJAllanta, GA 

PD: Jerry Smokin' B 

APD: Ryan Cameron 

MO: Ramona Debraux 

6 2PAC F/TRICK DADDY 'Bann 
- 

6 CHOPPA "Choppa" 

WVEE /Atlanta, GA 
OM/PD: Tony Brown 

APO/MD: Tosha Love 

3 RON ISLEY FIR. KELLY "What" 

WFXA/Augusla. GA' 
OM/PD: Ron Thomas 

APD: Mojo 

8 WAYNE WONDER 'Lehing- 
1 BUSTA RHYMES/ MARIAN "Know" 

JAHEIM 'Woman" 

WPRW /Augusta, GA 

PD: Tim Snell 

MD: Nighttrain 

3 KEITH MURRAY "Know" 

2 2PAC F/TRICK DADDY "Bailin" 
1 RON ISLEY F/R. KELLY What" 

JAHEIM "Woman' 

MHO/Baltimore, MD' 
APO/MD: Neke At Night 

t JAHEIM'Woman 

WEMX/Baton Rouge. LA 

OM: Don Gosselin 
PD:J- Tweezy 

1. 2PAC FR RICK DADDY "Bailin" 
2 702 "Still" 
1 KEITH MURRAY "Know" 

BONE 1HUGSNWAMCNY 'tone" 
RON !GLEE FIR. KELLY "What" 

SARAI "Bags" 

KTCX/Beaumont, TX 

OM: Jim West 

PD: Al Payne 

3 RON ISLEY FIR. KELLY "What" 

2 SEAN PAUL "Busy" 
1 KEITH MURRAY "Know" 

702 "Still" 

STAGGA LEE "Roll" 

WJZD/Biloxi -Gulfport, MS 

OM/PD: Rob Neal 

MD: Tabari Daniels 

1 RON ISLET FIR. KELLY 'Whar 
2PAC Ur RICK DADDY " Balhn" 
702 "Soll" 

BONE THUGS -N- HARMONY "H 

KEITH MURRAY "Know" 

QUEEN LATIFAH 'Rest" 

SARAI "Bags" 

WBOT/Boston, MA' 
PD: Steve Gousby 

APD: Lamar Robinson 
MD: T. Clark 

13 FABULOUS FILIL' MO "Grit" 
13 SEAN PAUL "Busy" 

7 KILLER MIKE "AD.I.D." 

WBLK/Butalo, NY 

PD/MD: Chris Reynolds 

23 82K 'Girlfriend" 

8 2PAC F/fRICK DADDY "Balle "' 
5 CRAIG DAVID "Personal" 

WWWZ/Charleston, SC 

OM/PD: Terry Base 

MO:YonniO'Donohue 

b 2PAC F TRICK DADDY "Bann- 

5 KEITH MURRAY "Know" 

2 RON ISLEY FIR. KELLY 'What" 
1 BONE THUGS -N- HARMONY" 

702 "Soll" 

WPEG /Charlotte, NC 

PD: Terri Avery 

APO/MD: Nate Quick 

22 702 "Still" 

16 2PAC F/TRICK DADDY "Ballin' 

WJTT /Chattanooga, TN 

PD: Keith Landecker 

MD: Magic 

13 RON ISLEY FIR. KELLY 'What" 
9 2PAC F/TRICK DADDY "Balton" 

5 BONECRUSHER "Neva" 

3 KEITH MURRAY "Know" 

504 BOYZ "Back" 

702 "Still" 

BONE THUGS -N- HARMONY "I 
QUEEN LATIFAH "Rest" 

SARAI "Bags" 

WGCI /Chicago, IL 

OM/PD: Elroy Smffh 

APD/TAD: Tiffany Green 

1 SEAN PAUL "Busy" 

R. KELLY "Ever" 

R. KELLY "Snake" 

WPWX/Chica go, IL' 
PD: Jay Alan 

MD: Traci Reynolds 

24 RON ISLEY FIR. KELLY "What" 

4 CHOPPA "Choppa" 

2PAC F/FRICK DADDY "Ballin- 
702 "Stitt" 

KEITH MURRAY "Know" 

me" 

Stations and their adds listed alphabetically by market 

WIZF /Cincinnati, OH' 
PD/MD: Terri Thomas 

15 RON ISLET F /R. KELLY 'What" 
4 WAYNE WONDER "Letting" 

WENZ/Cleveland, OH ' 
PD: Kim Johnson 
MD: Eddie Bauer 

5 BEK "Gulfriend" 

2 SEAN PAUL Busy' 

WHXT /Columbia, SC 

P0: Chris Connors 

APO: Harold Banks 

MD: Shanik Mincie 
14 RUN ISLEY I Y KELLY "What" 
12 2PAC F/fRICK DADDY "Ballin "' 

n0 KEITH MURRAY "Know' 
5 702 "Still" 

BONE THUGS -N- HARMONY "Home 

WWOM/Columbia, SC 

PD/MD: Mike Love 
APO: Vemessa Pendergrass 

7 RON ISLEY FIR. KELLY "What" 

7 2PAC F/TRICK DADDY " Balle" 
3 KEITH MURRAY "Know" 

702 "Still" 
BONE THUGS -N- HARMONY "Home 

WFXE /Columbus, GA 

PD: Michael Soul 
46 702 still" 
18 2PAC F/TRICK DADDY " Ballin" 

t0 B.G. "Hottest' 
10 RON ISLEY F/R. KELLY 'What 
5 QUEEN LATIFAH "Rest" 

:3 KEITH MURRAY "Know" 

WCKX/Columhus, OH' 
PD: Paul Strong 

MD: Warren Stevens 

39 GINUWINE "Hell' 

11 JAHEIM "Woman" 

6 WAYNE WONDER "Letting" 

KKDA/OaIlas -Ft. Worth, TX 

PD/MD: Skip Cheatham 

No Adds 

WROU/Dayton, OH 

P0: Marco Simmons 

MD: Theo Smith 

4 FABULOUS FILE MO "Can't 
2 KEITH MURRAY "Know" 

2 CHICO DEBARGE 'Together" 
1 KILLER MIKE "AD.ID." 

2PAC E/TRICK DADDY "Bailin" 

WDTJ/Detroit, Mt 

PD: Lance Patton 

MD:Spudd 
12 FABOLOUS FAIL' MO "Can't" 

12 2PAC F/TRICK DADDY 'Ballin "' 

WJLB/Detroit, MI 

PD: KJ Holiday 
APO/MD: Kris Kelley 

2 2PAC F/TRICK DADDY "Halle 

2 KILLER MIKE "AD .I.D 

1 KEITH MURRAY "Know" 

1 702 "Still" 

RON ISLET Fm. KELLY 'What" 

WJJN/Dothan, AL 

OM/PD: JR Wilson 

MD: Jamar Wilson 

15 QUEEN LATIFAH "Rest" 

10 JAHEIM 'Woman" 
5 504 BOYZ "Back' 

5 702 "Still" 

5 BONE THUGS -N- HARMONY "Home 

WZFX/Fayetteville, NC' 
PD: Jeff Anderson 

APD: Garrett Davis 

MD: Taylor Morgan 

1 KEITH MURRAY "Know" 

FLOETRY 'Yes" 

SYLEENA JOHNSON 'What" 

WDZZ/Flint, MI 

PDAAD: Chris Reynolds 

BRIAN MCKNIGHT "Woulda 

WTMG /Gainesville- Ocala, FL' 
PD /APD: Chris Ryan 

11 2PAC F/TRICK DADDY "Rollin" 
1 702 "Still" 
1 RON ISLEY FA. KELLY 'What' 

QUEEN LATIFAH "Rest" 

WIKS /Greenville, NC 

PDRAD: B.K. Kirkland 
1 KILLER MIKE AD .I D` 

SNOOP Do5G "BeauStul" 

WJMZ/Greenville, SC 

POND: Doug Davis 

19 JAHEIM "Woman 
18 RON ISLEY FIR. KELLY 'What' 

WEUP/Huntsville, AL' 
PD/TAD: Steve Murry 

KEITH MURRAY "Know" 

KELLY PRICE "Proposed" 

STAGGA LEE "Roll" 

WJMI /Jackson, MS' 
OAVPD/MD: Stan Branson 

14 2PAC F/TRICK DADDY "Bailin" 
9 BEENIE MAN FAADY._ "Bossman" 

6 RON ISLEY FIR. KELLY 'What" 
702 "Still" 

BONE THUGS -N- HARMONY "Home 
KEITH MURRAY "Know' 

QUEEN LATIFAH "Rest" 

SARAI "Bags" 

WRJH /Jackson, MS 

PD: Steve Poston 

MD: Lil Homie 

3 2PAC F/TRICK DADDY "Bailin" 
1 504 BOYZ Back" 

FLOETRY "Yes" 

KEITH MURRAY "Know" 

RON ISLET F/R. KELLY "What" 

WJBT /Jacksonville, FL' 
PD: Mike Williams 
MD: G -Wiz 

1 GINUWINE "Heir 
RON ISLEY FIR. KELLY "What" 

KPRS/Xansas City, MO 

APDRAD: Myron Fears 

11 RON ISLEY FIR. KELLY "What' 
9 2PAC F/TRICK DADDY "Ballot" 
4 KEITH MURRAY "Know" 

KIIZA(illeen- Temple. TX 

PD/MD: Mychal Maguire 

21 LIL' MO FIFABOLOUS 'Ever" 
14 ESG a SLIMM THUG "Hands' 
14 NELLY " Pimp" 

13 FABOLOUS FAIL MO "Can 't" 

n JUSTIN TIMBERLAKE "River" 

KRROiLafayette, LA' 
PD/MD: John Kinnil 

21 2PAC F/TRICK DADDY Ballln "' 

5 RON ISLEY FIR. KELLY "What" 

2 KEITH MURRAY "Know" 

2 702 "Still" 

BONE THUGS -N- HARMONY "Home' 

SARAI "Bags" 

WOHH/Lansing, MI 

PDAAD: Brant Johnson 

1 KEITH MURRAY "Know" 

2PAC FRICK DADDY "Ballin" 
702 "Still" 

RON ISLEY FIR. KELLY "What" 

WBTF/Lexington- Fayette, KY' 
PORAD: Jay Alexander 

17 RON ISLEY F /R. KELLY "What" 
17 2PAC F/TRICK DADDY Halle' 

702 "Still" 

BONE THUGS -N- HARMONY "Home" 

SARAI "Bags" 

KEITH MURRAY "Know" 

KIPR/Little Rock, AR 

OM/PD/MD: Joe Booker 

26 2PAC FITRICK DADDY Bailin 
10 STAGGA LEE "Roll" 
7 B.G. "Honest" 
2 JAHEIM 'Woman" 

1 RON ISLEY FIR. KELLY 'What" 
702 "Still" 

BONE THUGS -N- HARMONY "Home" 

BRIAN MCKNIGHT "Woulda" 

KEITH MURRAY "Know' 
QUEEN LATIFAH "Rest" 

KKBT/Los Angeles. CA' 
PD: Rob Scorpio 

MD: Dorsey Fuller 

9 BAK "Gnlfuend' 

JAHEIM 'Weinar. 

WGZB/Louisville, KY 

PO: Mark Gunn 

MD: Gerald Harrison 

JAHEIM Woman 

RON ISLEY F/R. KELLY 'What" 
STAGGA LEE "Roll" 

WFXM/Macon, GA 

OM/PD: Ralph Meacham 

6 JAHEIM "Woman" 

6 QUEEN LATIFAH "Rest" 

WIBB/Macon, GA 

PD: Chris Williams 
APD: Ava Blank 

2 KEITH MURRAY "Know" 

2 STAGGA LEE "Roll" 

WHRK/Memphis, TN' 
OM/PD: Nate Bell 

APD: Eileen Collier 
MD: Devin Steel 

21 RON ISLEY F/R. KELLY "What" 

3 2PAC F/TRICK DADDY "Ballin" 
702 "Still" 

BONE THUGS -N- HARMONY "Home- 

KEITH MURRAY "Know" 

WEDR/M iami, FL ' 
OMA'DRAD: Cedric Hollywood 

32 2PAC F/TRICK DADDY "Ba1hn- 

4 RON ISLEY FIR. KELLY "What 
4 KEITH MURRAY "Know" 

702 "still° 

WKKV/Milwaukee, WI 

PD: Ronn Scott 

MD: Doc Love 

10 SEAN PAUL "Busy" 

6 RON ISLEY F/R. KELLY "What" 

5 2PAC F/TRICK DADDY "Balloon 

3 KEITH MURRAY "Know" 

1 WAYNE WONDER "Letting" 

WBLXIMobile, AL 

PD/MD: Myronda Reuben 

3 RON ISLES F/R. KELLY "What' 
1 2PAC FTRICK DADDY "Balle- 
t 702 "stir 

KEITH MURRAY "Know" 

STAGGA LEE "Roll" 

WZHT/Montgomery, AL 

PD: Darryl Elliott 

MD: Michael Long 

No Add, 

WUBTMashville, TN' 
PD/MD: Kiki Henson 

Nc Add, 

KNOU/New Orleans, LA' 
PD: Lamonda Williams 

No Ados 

WOUE/New Orleans, LA' 
OM: Carla Boatner 

PD: Angela Watson 

No Adds 

WBLS/New York, NY 

PD: Vinny Brown 

MD: Denen Womack 

6 RON ISLET FIR. KELLY 'What" 

WWPR/New York, NY 

PD: Michael Saunders 
MD: Mara Melendez 

' GINUWINE "Hell" 

WBHH/Norlolk, VA' 
PDRAD: Heart Attack 

51 2PAC FITRICK DADDY "Ballir "' 

22 KEITH MURRAY "Know" 

1 FREEWAY "Nude" 
504 BOYZ -Back" 

WOWI/Noriolk, VA 

OM/PD: Daisy Davis 

APD/MD: Michael Mauzone 
4 KEITH MURRAY "Know" 

JAHEIM "Woman 
RON ISLEY Polk KELLY "What" 

KVSP /Oklahoma City, OK' 
OMA'D: Terry Monday 

M0: Eddie Brasco 

7 BONECRUSHER "Neva" 

B RON ISLEY F/R. KELLY "What" 

5 702 "Still" 

4 2PAC F/TRICK DADDY "Rollin" 

QUEEN LATIFAH "Rest" 

BONE THUGS -N- HARMONY "Home' 

KEITH MURRAY "Know" 

WUSL/Philadelphia, PA' 
PD: Glenn Cooper 

MD: Cola Lani 

AMD: Cosmic Net 

1 702 "5011" 

2PAC F/TRICK DADDY "Bann" 
RASTA RHYMESMIARIAH "Know" 

KEITH MURRAY "Know" 

JAHEIM "Woman" 
RON ISLEY Oft KELLY 'What" 

WAMO/PiOSburgh, PA' 
Interim PD/MD: DJ Boogie 

3 RON ISLEY HR KELLY "What" 

2PAC KRICK DADDY "Bann- 
CRAIG DAVID "Personar 

WOOKRtaleigh- Durham, NC' 
PD: Cy Young 

MD: Sean Alexander 

2 RON ISLES F/R. KELLY "What' 
I KEITH MURRAY "Know' 

BRIAN MCKNIGHT 'Woulda" 

JAHEIM "Woman" 

WBTJ/Richmond, VA 

PD: Aaron Maxwell 
MD: Mike Street 

Nc Adds 

WCDX/Richmond, VA' 
PD: Terry Fox( 

MD: Reggie Baker 

33 WAYNE WONDER "Letting" 

21 CHOPPA "Choppa" 

16 LIL MJ FIABOLOLIS "Ever" 
1 2PAC STRICH DADDY " Ballin" 

WRHH/Richmond, VA 

PD:J.D. Kunes 

MD: Alvin "Big Nat" Smalls 

B2K -Girlfriend' 

BUSTA RHYMESRMARIAH "Know" 

WDKX/Rochester, NY 

OM YD: Andre Marcel 

MD: Kola O'Neal 

16 RON ISLES FIR. KELLY 'What' 
4 2PAC F/TRICK DADDY "Bann- 

CMG DAVID "Personar 
KEITH MURRAY "Know" 

702 'Still" 

WTLZJSaginaw, MI' 
PD: Eugene Brown 

1 RON ISLEY FIR. KELLY "What" 

2PAC EITRICK DADDY "Balle" 
702 "Still" 

JAHEIM "Woman" 

WEAS/Savannah, GA 

PD: Sam Nelson 

MD:JewelCarter 

2PAC 9TRICK DADDY "Ballin "' 

702 "Still" 
FAT JOE "Need" 

RON ISLEY FIR. KELLY "What" 

KDKS/Shreveport, LA' 
PD7AD: Dunn Echols 

33 RON ISLEY FIR. KELLY "What' 

2PAC F/TRICK DADDY "Ballin- 
702 "Still" 

KEITH MURRAY "Know" 

QUEEN LATIFAH "Rest' 

KMJJ/Shrevepod, LA 

PD: Long John 

12 RON ISLEY F/R. KELLY What" 
8 2PAC F/TRICK DADDY 

" 
Rallia" 

702 "saur 
KEITH MURRAY "Know" 

STAGGA LEE "Rolf' 

KATZ/SI. Louis. MO' 
PO: Eric Mychaels 
17 WAYNE WONDER "Letting" 

8 SYLEENA JOHNSON "What" 
RON ISLEY HA. KELLY 'What" 

WFUN/St. Louis, MO 

PD: Mo'Shay 
APD: Craig Black 

MD: Boa Koa Thai 

25 BONECRUSHER "Neve" 

16 VIVIAN GREEN "Emotional" 

4 SEAN PAUL "Busy" 
1 B2K "Girlfriend" 

WPHR/Syracuse, NY 

PD: Butch Charles 

MD: Kenny Dees 

7 RON ISLET FAT. KELLY "'What' 
4 2PAC F/TRICK DADDY "Hallo' 
3 KEITH MURRAY "Know" 
1 KILLER MIKE "ND.LD." 

702 "Still" 

WTMP/Tampa, FL 

MD: Big Maley Cod 

10 504 BOYZ "Back" 

9 KEITH MURRAY "Know" 

WJUC/Toledo, OH 

PD: Charlie Mad( 
MD: Nikki G. 

29 RON ISLEY F/R. KELLY -Mar 
4 JAY -Z "Excuse" 

2 702 "Stir" 
2PAC F/TRICK DADDY "Balton" 

BONE THUGS -N- HARMONY "Home" 
KEITH MURRAY "Know" 

SARAI "Bags" 

QUEEN LATIFAH "Real" 

BEENIE MAN FMDY.. "Bossman" 

KJMM/Tulsa, OK' 
OM: Bryan Robinson 

PD: Terry Monday 
APD/MD: Aaron Bernard 

22 BONECRUSHER "Neva" 

12 702 "Stir" 
9 RON ISLEY F/R. KELLY "What" 

1 2PAC FR RICK DADDY "Ballin- 
BONE THUGS -N- HARMONY "Home" 

QUEEN LATIFAH "Rest" 

KEITH MURRAY 'Know" 

WESE/Tupelo, MS 
PD/MD: Pamela Aniene 

GERALD LEVERT "Closure" 

QUEEN LATIFAH "Rest" 

WKYS/Washington, DC' 
PD: Darryl Huckaby 

MD: P -Stew 

10 KEITH MURRAY "Know" 

B RON ISLEY FIR. KELLY "Mat" 
2 JAHEIM "Woman" 

*Monitored Reporters 

80 Total Reporters 

69 Total Monitored 

11 Total Indicator 

Most Played Recurrents 
ARTIST TITLE LABEL(S) 

JAHEIM Fabulous (Divine Mi/ / /WB) 

MISSY ELLIOTT Work lt (Gold Mind /Elekt:'a /EEG) 

MUSIQ Dontchange (Def Soul /IDJMG) 

LL COOL J Luv U Better (Del Jam /IDJMGI 

SEAN PAUL Gimme The Light (40 /40 /VP /Atlantic) 

GINUWINE Stingy (Epic) 

NELLY FIKELLY ROWLAND Dilemma (Po' Reel /Universal) 

ASHANTI Baby (Murder Inc. /IDJMG) 

NAPPY ROOTS Po' Folks (At /antic) 

AALIYAH I Care 4 U (BlackGround) 

LUDACRIS Move Bitch (Def Jam South /la1MG) 

N.O.R.E. Nothin' (Def Jam /IDJMG) 

CLIPSE When The Last Time... (Star Trak/Aristal 

P. BIDDY FIGINUWINE I Need A Girl (Part III (Bad Boy /Arista) 

MUSIQ Halfcrazy (Def Soul/IDJMG) 

CAM'RON Oh Boy (Roc -A -Fella /IDJMG) 

BIG TYMERS Still Fly (Cash Money /Universal) 

AALIYAH Rock The Boat (BlackGroundl 

MARIO Just A Friend 2002 (J) 

TRUTH HURTS FIRAKIM Addictive (Ahe'giath/lnterscopel 

TOTAL 
PLAYS 

Indicator 
1010 

QUEEN LATIFAH Better Than The Rest (Hollywood) 

732 JAHEIM Put That Woman First (Divine Mill /WB) 

676 702 I Still Love You (Motown) 

569 KEITH MURRAY Yeah Yeah U Know It (Def Jam /IDJMG) 

547 
2PAC FITRICK DADDY Still Ballin' (Amart /Death Row //nterscope) 

418 

388 
504 BOYZ Get Back (New No Limit /Universal) 

342 RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 

332 FAT JOE All I Need (Terror Squad /Atlantic) 

316 
LIL' MO FIFABOLOUS 4 Ever (Elektra /EEG) 

311 
JUSTIN TIMBERLAKE Cry Me A River (Jive) 

295 

274 
FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

266 STAGGA LEE Roll Wit M.V.P. (ART /STdirect) 

261 B.G. Hottest Of The Hot (In The Paint/Koch) 

261 
BONE THUGS -N- HARMONY Home (Epic) 

249 
ESG & SLIMM THUG Put Yo Hands Up (Independent) 

227 

226 
GERALD LEVERT Closure (E/ektra/EEGJ 

223 NELLY Pimp Juice (Fo'Reel /Universal) 

Most Added® 

www.americanradiohistory.com
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KiKi the 1st Lady 
PD, WUBT/Nashville 

TOWNWE . WKs-- 

ssoKyysaoy 

.URBAN 

We're playing the new Method Man, 
"Uh Huh," which is the first song off Def 
Jam's Vendetta soundtrack. It's doing 
really well here. This is just a sneak 
peak of the new joint that Meth is 
droppin' in June. 0 Of course, we're 
50 Cent radio here at WUBT; the lis- 
teners are blowing the phones up for 
him. Tyrese definitely came back with 
another hit with "How You Gonna Act 

Like That." That record is huge. The WUBT listeners 
love Nivea's "Laundromat." It's getting crazy 
requests. O A couple of records that I'm feeling are the 
new Lil Kim, the new Joe Buddens and the remix of 
Ginuwine's "Hell Yeah." That record is definitely a 

banger. David Banner featuring Lil Flip's "Like a Pimp" 
is a strong Southern record that's blowin' up in the clubs 
and in the mix show. O Speaking of the South, I heard 

a few tracks from Haystack's new album. He was recently signed to 
Def Jam South. The songs that I heard blew me away he's defi- 
nitely going to give Eminem a run for his money. 

Once again, 50 Cent's "In da Club" 
(Shady /Aftermath /Interscope) is 

No. 1 ... R. Kelly's "Ignition" (Jive) con- 
tinues to hold down the No. 2 spot ... 

Missy Elliott's "Gossip Folks" (Gold 
Mind/Elektra/EEG) knocks Aaliyah out of 
the No. 3 spot as it moves 5 -3 ... Jay -Z's 
"Excuse Me Miss" (Roc -A- Fella/IDJMG) 
is the Most Increased record, +396 ... 

Justin Timberlake's "Cry Me a River" (Jive) has a good week, moving 
10 -8 ... Snoop Dogg's "Beautiful" (Capitol /Priority) creeps up the chart, 
moving 17 -13 and up +298 ... Sean Paul's "Get Busy" (VP /Atlantic) is 

exploding, moving 29 -20* and +255 ... Busta Rhymes featuring Mariah 
Carey's "I Know What You Want" (J) is making a lot of noise, moving 
35 -23 ... Another huge jump this week comes from B2K's "Girlfriend" 
(Epic), which goes 42 -29, +307 ... Fabolous' "Can't Let You Go" (Elektra/ 
EEG) is also up, 38 -30 ... LII Mo f /Fabolous' "4Ever" (Elektra/EEG) 
debuts this week at *49 ... No surprises here: Syleena Johnson's 
"Guess What" (Jive) is again No. 1 at Urban AC ... Tyrese's "How You 
Gonna Act' (J) makes waves, moving 5 -2 and +112 ... Brian McKnight's 
"Shoulda, Woulda, Coulda" (Motown /Universal) is the week's Most In- 
creased record, +119 ... Gerald Levert's "Closure" (Elektra/EEG) is 
moving steadily and this week goes 9 -7 ... Floetry's "Say Yes" 
(DreamWorks) keeps on climbing, moving 13 -10, +108 ... Kim Waters' 
"You Know That I Love You" (Shanachie) debuts this week at 30 *. 

- Kashon Powell, Urban Editor 
I 

ONi1HE 
R7Abío 

P H U N D A M E N T A L L Y 

ARTIST: Queen Latifah 

LABEL: Hollywood 
By KASHON POWELL/ URBAN EDITOR 

When Dana Owens goes on stage 
she's known as Queen Latifah. The 

30- something First Lady of Rap grew up in 
East Orange, NJ and broke through on the 
rap scene in the late '80s. Formerly the hu- 
man beat box for female rap group Ladies 
Fresh, she released her debut single, 
"Wrath of My Madness." in 1988. Latifah's 
debut album came out a year later on 
Tommy Boy Records, and rap legends like 
Daddy -O, KRS -1, Mark The 45 King and 
members of De La Soul contributed to the 
production. After two albums, Latifah 
moved to a new home at Motown Records. 

During this time, she also tried her 
hand at acting. She found that she liked 
it and was good at it and landed the role 
of Khadijah James on the hit weekly tele- 
vision comedy Living Single. The cast was 
made up of newcomers and seasoned ac- 
tress Kim Fields. Latifah eventually 
moved to the big screen and has had roles 
large and small in several movies, includ- 
ing Juice, Jungle Fever, The Bone Collec- 
tor, Set It Off, Brown Sugar and, most re- 
cently, Chicago. It was this role that 
earned her nominations for both a Golden 
Globe and an Oscar. 

In addition to acting and rapping, 
Latifah is also the CEO of her own record 
label and management company, Flava 
Unit. Since its inception in 1993, Flava 
Unit has become an outlet for other rap 
acts, including Naughty By Nature, as 
well as her own recordings. 

Latifah's current project is the 
soundtrack to Bringing Down the House. 
She is the executive producer, and the al- 
bum features tracks by Latifah and many 
others. Several were recorded exclusively 
for the soundtrack. The lead single is 
Latifah's "Better Than the Rest." She con- 
tributed another track, "Do Your Thing," 
which features Mario Winans. 

From Eve to Floetry, from smooth R &B 
to bangin' hip -hop, the songs on the Bring- 
ing Down the House soundtrack reach all 
ends of the music spectrum. The new 
tracks on the album include Foxy Brown's 
"Whatcha Gonna Do," Iceberg's "Let Me 
See You Dance," Floetry's "Where's the 
Love," Eve and Jadakiss' "Let Go" and Mr. 
Cheeks' "Move Somethin'." Kelly Price of- 

fers a soulful remake of the Chaka Khan 
classic "Ain't Nobody." 

Not only is Latifah playing a major role 
in the movie's soundtrack, she also co- 
stars with funnyman Steve Martin. He 
plays a man whose world is definitely 
rocked when he meets Latifah's character, 
Charlene, who's not only from the 'hood, 
she's from a totally different world. 

Martin's character, Peter Sanderson, is 
a divorced, uptight, workaholic attorney 
who is still in love with his wife, played by 
Jean Smart. He can't figure out what he 
did to make her leave him. Peter tries to 
move on, eventually meeting someone 
online who appears to be a smart and 
beautiful lawyer. He's in for a surprise 
when she comes to his house and turns out 
to be neither an Ivy -league graduate nor 
a lawyer. 

Standing at his door is Charlene -a 
prison escapee who claims she's innocent 
and wants Peter to help clear her name. 
Peter wants nothing to do with her, 
prompting Charlene to turn his world up- 
side down and wreck his chances to get 
back with his ex -wife. 

With this latest role, Latifah continues 
to prove that she is a versatile rapper, ac- 
tress and businesswoman. 
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URBAN AC TOP 30, 
® March 7, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ / - 
PLAYS 

GROSS 
IMPRESSIONS 

(00) 

WEEKS ON TOTAL STATIONS/ 
CHART ADDS 

SYLEENA JOHNSON Guess What (Jive) 1023 -60 136367 15 4010 

TYRESE How You Gana Act Like That (J) 1006 +112 153691 16 4211 

JAHEIM Fabulous (Divine MiiI /WB) 914 -112 132966 19 4111 

VIVIAN GREEN Emotional Rollercoaster (Columbia) 903 +1 128568 17 3911 

MUSH) Dontchange (Def Soul /IDJMG) 839 -85 148785 26 4110 

ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 710 -16 108794 23 2610 

GERALD LEVERT Closure (Elektra /EEG) 669 +59 88689 7 4210 

WHITNEY HOUSTON On Of Those Days (Arista) 654 -145 95992 16 4010 

HEATHER HEADLEY -leis (RCA) 618 0 78388 21 4110 

FLOETRY Say Yes (DreamWorks) 553 +108 84659 5 3811 

K -CI & JOJO This Very Moment (MCA) 487 -27 70208 8 2912 

LUTHER VANDROSS I'd lather (J) 451 -24 79293 57 3410 

GERALD LEVERT Funny (Elektra /EEGI 436 -67 65088 30 3610 

RUFF ENDZ Someone To Love You (Epic) 434 +7 80179 49 3610 

RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 371 +81 76943 3 32128 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 318 +119 49522 2 3113 

DRU HILL I Should Be -- (Def Soul /IDJMG) 318 -75 38237 17 2610 

KEM Love Calls (Motown/Jniversal) 307 +32 50621 6 2211 

AALIYAH Miss You (BlackGround /Universal) 269 -7 56074 7 810 

BLACKSTREET Deep (DreamWorks) 266 -31 39442 11 1810 

DEBORAH COX The Morning After (J) 227 -63 22082 13 2410 

TONY TERRY In My Heart (Golden Boy) 220 +10 9632 7 1410 

AL JARREAU Secrets Of Love (GRP /VMG) 219 -25 21160 21 1710 

THEO Get Your Groove: On (TWP Productions) 193 +29 9420 19 810 

JEFF MAJORS Somebody Bigger (Music One) 178 -13 22476 8 1110 

JOE FIMR. CHEEKS that Girl (Motown /Universal) 177 +6 30165 4 1610 

TONI BRAXTON A Better Man (Arista) 162 -7 11109 9 1310 

R. KELLY Ignition (Jive) 161 +2 35184 2 110 

KENNY LATTIMOREICHANTE' MOORE Loveable (From Your Head...) (Arista) 160 -42 15327 18 1710 

KIM WATERS You Know That I Love You (Shanachie) 159 +1 18195 2 1810 

44 Urban AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/23 -3/1. Bullets ippear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitran Company). © 2003, R &R, Inc. 

New &Active 
JAHEIM Put Tha Woman First (Divine Mill /WB) 
Total Plays: 158, Tool Stations: 6, Adds: 2 

SANTANA FIMUSlO Nothing At All (Arista) 
Total Plays: 111, Total Stations: 14, Adds: 0 

CHICO DEBARGE Not Together (/n The Paint /Koch) 
Total Plays: 110, To :al Stations: 14, Adds: 0 

CRAIG DAVID Personal (Wildstar /Atlantic) 
Total Plays: 110, Toral Stations: 8, Adds: 0 

KINIDRED THE FAMILY SOUL Far Away (Epic) 

Total Plays: 109, Total Stations: 16, Adds: 3 

KELLY PRICE He Proposed (Del Saul /IDJMG) 
Total Plays: 102, Total Stations: 7, Adds: 0 

DONNIE Cloud 9 (Independent) 

Total Plays: 64, Total Stations: 4, Adds: 0 

MARIAN CAREY Through The Rain (MonarC /IDJMG) 
Total Plays: 63, Total Stations: 4, Adds: 0 

ROME Do It (JTJ) 
Total Plays: 59, Total Stations: 12, Adds: 0 

MARY MARY I Try (Columbia) 

Total Plays: 59, Total Stations: 7, Adds: 1 

Songs ranked by total plays 

73 

Most Added` 
www.rradds. corn 
ARTIST TITLE LABEL(S) ADDS 

RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 28 

DAVE HOLLISTER Tell Me Why (Motown /Universal) 12 

TOM SCOTT FIANN NESBY You Are My Everything (Higher Octave) 7 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 3 

KINDRED THE FAMILY SOUL Far Away (Epic) 3 

K -CI & JOJO This Very Moment (MCA) 2 

JAHEIM Put That Woman First (Divine Mill /WB) 2 

Most 
Increased Plays 
ARTIST TITLE LABELS 

TOTAL 
PLAY 

INCREASE 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) +119 

TYRESE How You Gonna Act Like That (J) +112 

FLOETRY Say Yes (DreamWorks) +108 

R. KELLY Step In The Name Of Love (Jive) +89 

RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) +81 

INDIA.ARIE Little Things (Motown) +68 

FLOETRY Floetic (DreamWorks) +67 

GERALD LEVERT Closure (Elektra /EEG) +59 

LUTHER VANDROSS Take You Out (J) +46 

USHER U Don't Have To Call (Laface /Arista) +37 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

TOTAL 
PLAYS 

INDIA.ARIE Little Things (Motown) 446 

LUTHER VANDROSS Take You Out (J) 325 

MAXWELL Lifetime (Columbia) 296 

AALIYAH I Care 4 U (BlackGround) 292 

MUSIO Half crazy (Der Soul /IDJMG) 246 

YOLANDA ADAMS The Battle Is The Lords (Verity) 243 

GERALD LEVERT Made To Love Ya (EastWest/EEG) 218 

DONELL JONES You Know That I Love You (Untouchables /Arista) 202 

JAHEIM Anything (Divine Mill /WB) 197 

MARY MARY In The Morning (Columbia) 197 

JOE What If A Woman (Jive) 194 

ANGIE STONE Wish I Didn't Miss You (J) 185 

GINUWINE Differences (Epic) 184 

ANGIE STONE Brotha (J) 175 

JILL SCOTT The Way (Hidden Beach /Epic) 173 

MAXWELL This Woman's Work (Columbia) 154 

ANGIE STONE More Than A Woman (J) 145 

YOLANDA ADAMS I'm Gonna Be Ready (Elektra /EEG) 145 

YOLANDA ADAMS Open My Heart (Elektra /EEG) 143 

DONNIE MCCLURKIN We Fall Down (Verity) 141 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Subscribe to the most comprehensive and up -to- the -minute coverage If radio business news...at a special VIP package rate! 

R&R's IND USTRY VIP PACKA t E REtR: The Industry's Newspaper 

REI R Today: The Industry's Leading Daily Fax 

RitR's Today's News 
E -mail updates of breaking stories 

The REM Directory 
The most comprehensive resource guide available 

SAVE OVER 25 %! 
RFtR'S INDUSTRY VIP PACKAGE IS S445mi' 

(Regular rate $595.00) 

e -mail R &R at: FAX Credit Card Payments To: 

oreinfo @radioandrecords.com 310.203.8727 
Call R &R at: Subscribe online: 

310.788.1625 www.radioandrecords.com 
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The Truth About 
Crossover 
Real airplay and format comparisons 

Programmers and label folks have spent countless 
hours in seminars, hallways and bars debating the rela- 
tive merits of country music crossing over to Pop ra- 
dio. Some believe that Pop stations playing our hits 
hurts, while others think Pop radio is, in effect, run- 
ning Country commercials every time they play one of 
our artists. 

We're not going to engage in that 
debate this week. However, we will 
offer a few facts about the amount 
of music that we're actually talking 
about. As you'll see, in the great 
scheme of things, there really isn't 
that much country being played on 
AC, Hot AC or CHR /Pop radio sta- 
tions, and the songs that are being 
played come from just a handful of 

singers. 

AC 

The most country hits being 
played at any non -Country format 
are in the mainstream AC recurrent 
category: There are 13 of these 
songs. As you look at the country 
songs that fall into the top 500 recur - 
rents of AC, keep in mind that 
R &R's AC chart has different recur- 
rent rules than its Country chart, so 

you might see some older songs on 

this list that would be considered 
Country gold under our format's 
current, recurrent and gold policies. 

For comparison's sake, there are 135 

in -tab stations contributing airplay 
data to this list. 

To help put the data in the prop- 
er perspective, the No. 1 AC recur- 

rent - Enrique Iglesias' "Hero" - 
received 11,592 plays from Jan. 1- 

Feb. 26. Other ranks and play totals: 

No. 50, 766 plays; No. 100, 42; No. 

150, two; No. 158 and above, one 
play each. 

With this in mind, we see that Lee 

Ann Womack's "I Hope You Dance" 
is the leading country crossover on 

the AC top 500 recurrent list with 
9,413 plays. Next is Lonestar's "I'm 
Already There" at No. 8 with 7,687 

plays. Faith Hill has the next two, 
placing "The Way You Love Me" at 

No. 18 with 5,470 plays and "There 
You'll Be" at No. 21 with 4,574 plays. 

Diamond Rio's "One More Day" 
is No. 23 with 4,437 plays, Kellie 

Coffey's "When You Lie Next to 
Me" is No. 26 with 4,163 plays, Car- 

olyn Dawn Johnson's "So Compli- 

cated" is No. 54 with 619 plays, Jo 

Dee Messina's "Burn" is No. 85 with 
78 plays, Billy Gilman s "One Voice" 

is No. 128 with six plays, Trisha 
Yearwood's "I Would've Loved You 

Anyway" is No. 143 with four plays, 
and The Dixie Chicks' "Long Time 

Gone" is No. 151 with two plays. 
Garnering one play from AC sta- 

tions are Carolyn Dawn Johnson's 
"Georgia" and The Soggy Bottom 
Boys' "Man of Constant Sorrow." 

In the great scheme 

of things, there 

really isn't that 

much country being 

played on AC, Hot 

AC or CHR/Pop radio 

stations. 

In AC's gold category, eight 
former Country hits are in the top 
500. Two of them rank first and sec- 

ond. Four of the eight belong to 
Shania Twain, and a pair belong to 

Faith Hill, including the No. 1 AC 

gold song, "Breathe," with 6,499 

plays. The No. 2 song - also a 

Country blockbuster - is Lone - 
star 's "Amazed," which isn't too far 

behind Hill at 6,387 plays. 
Hanging just below the top 10 is 

Shania Twain's "You're Still the 
One" at 3,118 plays. Twain's other 
three songs in the top 500 are "From 
This Moment On," No. 39 with 2,666 

plays; "Man! I Feel Like a Woman," 
No. 117 with 1,789 plays; and "That 
Don't Impress Me Much" at No. 134 

with 1,615 plays. 
Rounding out the country songs 
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in AC's top 500 gold are Hill's "This 
Kiss" at No. 41 with 4,130 plays and - here's a surprise - Kenny Rog- 

ers' "Through the Years" at No. 341 

with 716 plays. 
For comparison purposes, the 

No. 50 AC gold record has 3,833 

plays so far this year, No. 100 has 
3,121 plays, No. 150 has 2,516 plays, 
No. 200 has 2,187 plays, No. 250 has 
1,824 plays, No. 300 has 1,608 plays, 
No. 350 has 1,324 plays, No. 400 has 
1,129 plays, No. 450 has 949 plays, 
and No. 500 has 814 plays. 

Hot AC 

The Hot AC format has only five 

country titles on its top 500 recurrent 
list and six on its top 500 gold chart. 

The most played country song on 

the Hot AC recurrent list is Worn - 

ack's "Dance" at No. 58 with 1,871 

plays. Following that are Hill's "The 
Way You Love Me" (No. 62, 1,759 

plays) and "There You'll Be" (No. 
102, 286 plays), Jessica Andrews' 
"Who I Am" (No. 121, 119 plays) 
and Alison Krauss & Union Sta- 
tion's "The Lucky One" (No. 229, 

one play). 
There are 97 Hot AC stations in 

the database. The No. 1 Hot AC re- 

current - Vanessa Carlton's "A 
Thousand Miles" has 13,615 
plays. No. 50 plunges to 2,348 plays, 
No. 100 drops to 311 plays, No. 150 

falls to 45 plays, No. 200 gets a mea- 
ger four plays, and No. 227 and 
above get one play. (Remember, the 

R &R Hot AC chart operates under 
a different recurrent policy than the 

Country chart.) 
Shifting to Hot AC gold, only six 

country songs place in this catego- 
ry's top 500, with Shania owning 
three slots and Faith a pair. Hill's 
"Breathe" is No. 104 with 1,409 

plays, and "This Kiss" is No. 163 

with 1,062 plays. Shania posts "Man! 

I Feel Like a Woman" at No. 179 

with 987 plays, "That Don't Impress 
Me Much" at No. 211 with 883 plays 
and "You're Still the One" at No. 257 

with 774 plays. 
The lone interloper in this world 

is Lonestar, who placed "Amazed" 
at No. 306 with 603 plays. 

The No. 1 Hot AC gold song is 

Matchbox Twenty's "If You're 
Gone" with 4,733 plays. The rest of 

the list, with the rank and plays: No. 

50, 2,035; No. 100, 1,439; No. 150, 

1,117; No. 200, 910; No. 250, 758; No. 

300, 616; No. 350, 525; No. 400, 441; 

No. 450, 376; No. 500, 318 plays. 

CHR/Pop 

CHR /Pop has five country recur - 
rents and five country gold songs on 
its top 500 lists. The leading coun- 
try tune on the CHR /Pop recurrent 
chart is Faith Hill's "There You'll Be" 

at No. 18 with 355 plays. It's a long 
fall to the next country hit, which is 

Womack's "Dance" at No. 200 with 
257 plays. Next is Hill's "The Way 

You Love Me" at 216 and 208 plays, 
Andrews' "Who I Am" at No. 322 

and 31 plays and Lonestar's "I'm 
Already There" at No. 330 and 29 

plays. 

To help put the 

data in the proper 

perspective, the 

No. 1 AC recurrent - Enrique 

Iglesias' "Hero" - received 

11,592 plays from 

Jan. 1-Feb. 26. 

Once again, it's the Faith and 
Shama Show on the CHR /Pop gold 
top 500. Twain has three of the five 

songs on this chart: "Man!" at No. 

360 with 92 plays, "You're Still the 
One" at No. 387 with 86 plays and 
"Impress" at No. 421 with 79 plays. 

Faith has "Breathe" at No. 127 with 
360 plays and "This Kiss" at No. 458 

with 71 plays. 
The CHR /Pop in -tab is 137 sta- 

tions. No. 1 on the CHR /Pop recur- 

rent list is No Doubt's "Underneath 
It All" at 25,645 plays. Other ranks 
and plays: No. 50 plummets to 3,058 

plays (talk about pounding the 
hits!), No. 100 drops to 1,261 plays, 
No. 150, 561; No. 200, 257; No. 250, 

109; No. 300, 43; No. 350, 21; No. 400, 

8; No. 450, 3; No. 497 and above, one 
play. 

Topping the CHR gold list is 

Blink -182's "All the Small Things" 
with 2,427 plays. Other ranks and 
plays: No. 50, 906; No. 100, 437; No. 

150, 281; No. 200, 194; No. 250, 151; 

No. 300, 120; No. 350, 97; No. 400, 

83; No. 450, 73; No. 500, 64. 

Recurrent, Gold 
Format Comparisons 

For those of you who want to 

compare the recurrent and gold 
plays of the AC, Hot AC and CHR/ 

Pop stations to Country, here's some 
data: 

Country's in -tab is 163 stations. 
Country's top recurrent - for the 
purposes of this exercise, I chose the 

most -played Country recurrent that 
has not been on the R &R top 50 cur- 

rent chart at any time in 2003 - is 

Keith Urban's "Somebody Like 
You" at 26,713 plays. (Urban is ac- 

tually the No. 5 recurrent. No. 1 is 

Emerson Drive's "Fall Into Me" 
with 36,715 plays year -to -date. It has 
spent most of 2003 in the current top 
50.) 

Other Country recurrent ranks 
and plays: No. 50, 5,179; No. 100, 

2,437; No. 150, 508; No. 200, 85; No. 

250, 33; No. 300, 8; No. 350, 3; No. 

370 and above, one play. 

Country's top gold is Brooks & 

Dunn's "My Maria" with 6,442 
plays year -to-date. Other ranks and 
plays: No. 50, 3,971; No. 100, 3,041; 

No. 150, 2,197; No. 200, 1,602; No. 

250, 1,155; No. 300, 891; No. 350, 666; 

No. 400, 532; No. 450, 435; No. 500, 

378. 

I figured as long as we were this 
far down the statistical trail, we'd 
take a fork to compare the plays be- 

tween formats. For instance, AC 

played its No. 1 recurrent 11,592 

times in the eight weeks between 
Jan. 1 and Feb. 26. That equals about 
86 plays per station, which means 
that ACs are playing their top recur- 

rent an average of almost nine times 
per week, per station. 

Hot AC played its top recurrent 
13,615 times over the same span. 
That equates to 140 times per sta- 
tion, or an average of 17.5 times per 
week, per station. 

CHR /Pop's top recurrent came 
up 25,648 times in the eight weeks. 
That's 187 times per station, or 
slightly more than an average of 23 

times per week, per station. 
Country's top recurrent (again, 

using Keith Urban as an example) 
aired 26,713 times. That's 164 times 

per station, or an average of over 20 

times per week, per station. 
Comparing the gold frequency 

across formats, AC's top gold tune 
has played 6,499 times since Jan. 1, 

which is 48 plays per station or an 

average of six plays per week, per 
station. Hot AC's top gold tune has 
aired 4,733 times since the begin- 
ning of the year. That's 49 plays per 
station, or an average of about six 

plays per week, per station. 
Over at CHR /Pop, which doesn't 

exactly depend on gold for anything, 

the No. 1 gold song has aired 2,427 

times this year, which is about 18 

times per station and averages just 

over two times per week, per station. 

Finally, Country's top gold song 
has played 6,442 times in the last 
eight weeks. That's roughly 39 times 

per station and an average of almost 
five times per week, per station. 

The source for all airplay data is Me- 

diabase 24¡7. 
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The Goo, The Bad & 
The Ugl Of Radio 
CMT's Brian Philips reflects on the differences between 
radio and TV 

ntil a year and a half ago 
as the radio guru who helpe 
stations such as KPLX (99.5 
Sr. VP /GM of CMT, he speri 

Brian Philips was known 
create unique sounds for 
he Wolf) /Dallas. Now, as 
s some of his time look- 

ing at the similarities and differences between the ra- 
dio and television industries. "I compare the two jobs 
all the time," he says. And after having had time to 
reflect on radio, he's not completely complimentary. 

Philips joins many others who crit- 
icize what's being played on Country 
radio, saying he finds it too safe. 
"Country radio seems 
more about playing singles 
that research well - nice 
songs that people vote for 
in callout research," he 
says. "By definition, those 
are not smashes." 

Many radio program- 
mers may disagree, though 
they will admit they some- 
times look for songs that 
test well universally and 
don't offend anyone rather than songs 
with high passion scores from only 
half the listeners. 

"We can't be passive, because CMT 
lives next door to MTV, VH1 and 
ESPN, fast -moving entertainment 

channels. CMT can't be 

Brian 

Distinct Difference 

There is a distinct difference be- 
tween the music priorities of CMT 
and the music priorities of radio, how- 
ever. "We're looking for active, engag- 
ing things," Philips says. "The more 
energy we infuse the channel with - 
a combination of tempo and bold vi- 
suals - and the more we crank it up, 
the better we do. 

Philips 

standing still when you 
tune in." 

Philips admits that ra- 
dio doesn't have exactly 
the same problem. "Coun- 
try radio, by definition, is 

a little more passive -driv- 
en," he says. "It's a differ- 
ent battle when you are 
having to compete with 
the other Country station 

end you're both playing the same 
record 22 times a week." 

Having said that, Philips finds that 
what he enjoys most when listening 
to radio is similar to what he enjoys 
most on his television station. "My 
favorite thing in Country radio is 
when I hear people playing Kid Rock 
and Sheryl Crow's 'Picture,- he says. 

"Other than The Flameworthy Awards, 

the only No. 1 18-49 night on CMT was 
Kid Rock and Hank Williams Jr. It was 
No. 1 of all cable stations for men 18-24, 

which is not a typical country music 

I'LL ALERT THE MEDIA Debut artist Jennifer Hanson recently took 

some time to meet journalists and talent bookers in New York City, and she 

brought a couple of heavy hitters with her. Seen here are (l -r) EMI North America 

C00 Ivan Gavin, Hanson and EMI North America Chairman/CEO David Munns. 

demo. When you put star power on, it's 
lightning in a bottle." 

It is the lure of star power that Phil- 
ips believes radio lacks at times. "I 
don't know who any of those artists 
are in radio's top 10," he says. 

Getting A Buzz 

Philips contends that he would pro- 
gram radio differently today than he 
did just a year and a half ago. "If I 

were ever to go back to radio, I would 
approach things very differently," he 
says. "I have learned so much here, 
not only about music television, but 
just about entertainment. 

"Country radio 

seems more about 

playing singles that 

research well - 
nice songs that 

people vote for in 

callout research. 

By definition, those 

are not smashes.'' 

"In radio we would always say, 
'Does it deliver ratings, or does it de- 
liver revenue? If it's not tied to those, 
why are we spending time on it ?' Here 
there's also a value placed on buzz." 

To some extent, Philips believes he 
created a big enough b1177 with KPLX 

to bring in a new audience. Bringing 
in new viewers or listeners should be 
everybody's goal, he says. "That's 
why The Wolf dimes what it does," 
he explains. 

"Everything I've ever done is to try 
to build a bigger coalition and attract 
people who normally wouldn't listen. 
It makes the audience for country 
music bigger, and it doesn't just serve 
the initiated. It's a cume business." 

Cultural Reference Points 

The same philosophy applies to his 
work in television. "CMT will always 

be country music first, but we need to 
entertain with nonmusic program- 
ming," he says. "There are more of 
those shows coming on. 

"The things we choose, in pilot or 
production right now, have to have a 

strong music thread running through 
them, but they aren't music- perfor- 
mance shows. We're opening it to a 

wider audience." 
Philips says that most good stations 

try to create a buzz about their morn- 
ing shows or enough energy to be- 
come water -cooler talk, but he be- 
lieves that's taken to a new level with 
CMT. "In CMT's case, we brought in 

a whole new audience of 18-49 -year- 
olds and created a buzz with Cross- 

roads," he says. "It got the critics to 
notice. This is a show bringing new 
people to the channel. 

"Of course we're about ratings and 
revenue, but the real magic is in the 
buzz of MTV's The Osbournes or the 
worldwide domination of Nickelode- 
on's SpongeBob SquarePants. We're out 
to create cultural reference points." 

While he doesn't dismiss his years 
of experience in radio, Philips says, "I 
learned more in one year here than I 

did in 10 years of radio. I feel fortu- 
nate that this is an extension of what I 

was doing and that it has all these new 
aspects to it." 

Key Differences 

Philips enjoys working for a net- 
work that he describes as moving at 
100 miles per hour all the time and 
being indoctrinated into a corporate 
culture that asks him to always be 
available. "It's like being a Navy 
Seal," he says. 

But he is constantly comparing his 
old job to his new one. "There are 
some parallels between radio and TV, 

but not as many as I thought," he says. 
So what are the key differences? 

Philips believes that being away from 
radio has given him new insight into the 
advantages it has over other media. "It 
takes five people to flip a radio station," 
he says. "When we flipped The Wolf, we 
had one great production person, a cou- 
ple of DJs and a bunch of CDs. The po- 
sitioning was set, and we designed a 

new logo, kicked the station off and 
threw a party. 

"Radio is so simple, and you can 
react so quickly. That's the magic of 
working with audio. I'm starting to 
look at that as the best part of radio. 
It's manageable, wide open and al- 
lows you to make a personal imprint." 

Philips marvels at how efficiently 
radio runs with very few people. 
"There's nothing like radio for a cou- 
ple of people to go in and make nec- 
essary changes," he says. "It takes a 

small circle of people to hold the keys 
to these brands in their hands." 

Television is a very different animal. 
"Television takes an army and six 
months to bring a show to air," Philips 
says. "And the legal dearances! Radio 
uses any audio it wants with reckless 
abandon. With television, everybody's 
watching, and they will sue." 

Maverick Attitude 
Philips maintains that there is still 

"In radio we would 

always say, `Does it 

deliver ratings, or 

does it deliver 

revenue? If it's not 

tied to those, why 

are we spending time 

on it ?' Here there's 

also a value placed 

on bun." 

a bit of a maverick attitude at cable 
channels. "Cable is still like radio in 

its flexibility more than it's like net- 
work television," he says. "If you're 
CBS, you commit to buying a season 
of episodes, and you hope it will de- 
liver a monster rating for you every 
Tuesday night at the same time. 

"With cable, there's more of a free 

spirit. You can try a thing, and if it 
doesn't find an audience, you never 
run it again. You can read the room 
faster in cable." 

It's the creative end of the business 
that continues to motivate and capti- 
vate Philips. "My favorite moments 
are a Crossroads show that works," he 
says. "When you're sitting in the con- 
trol room and putting two people 
from separate orbits together and ev- 
erybody turns, it's perfection, it's 
magic. 

"Those are my favorite moments, 
because no two of those shows are the 
same, and you never know what you 
have until the cameras roll." 

The biggest challenge of his new job 
is simply overseeing such a fast -grow- 
ing channel. "I'm further removed 
from the creative process," he says. 
"I'm probably in it more than people 
who are in the creative process would 
like me to be, but, make no mistake, 
it's a big business, and there are a lot 
of human resource issues." 

The good news for Philips is that he 
is taking more steps to couple his tele- 
vision position with his radio knowl- 
edge. "I still talk to as many people in 
radio as I do in TV," he says. "We just 
launched the CMT Radio Network 
with Westwood One. We have 70 sta- 
tions contractually. CMT is on a mis- 
sion to get into as many different ar- 
eas as we can." 

TALK BACK TO R &R! 

Do you have questions, 

comments or feedback regarding 

this column or other issues? 

Call me at 

615 -244 -8822 

or e-mail: 
aking@radioandrecords.com 

www.americanradiohistory.com

www.americanradiohistory.com


76 

LAST THIS 

WEEK WEEK 

5 0 
3 0 
4 3 

1 4 

6 0 
8 0 
7 7 

10 0 
13 

15 

11 11 

14 

12 13 

19 0 
17 15 

18 0 
21 

16 18 

Breaker 0 
20 

23 

24 

22 23 

25 

26 

27 

28 

29 

30 

31 

34 

32 

35 

33 

36 ® 
41 0 
37 

38 0 
40 

42 

43 0 
¡Debut> e 
¡Debut> 

48 0 
_ e 

¡Debut> 0 
45 47 

49 

¡Debut> 

¡Debut> 

COUNTRY TOP 5Q 
® March 7, 2003 

ARTIST TITLE LABEL(S) 

GARY ALLAN Man To Man (MCA) 

DIXIE CHICKS Travelin' Soldier (Monument) 

MARK WILLS 19 Somethin' (Mercury) 

BLAKE SHELTON The Baby (Warner Bros.) 

JOE NICHOLS Brokenheartsville (Universal South) 

ALAN JACKSON That'd Be Alright (Arista) 

AARON LINES You Can't Hide Beautiful (RCA) 

KENNY CHESNEY Big Star (BNA) 

TIM MCGRAW She's My Kind Of Rain (Curb) 

MARTINA MCBRIDE Concrete Angel (RCA) 

SHANIA TWAIN Up! (Mercury) 

KEITH URBAN Raining On Sunday (Capitol) 

TRACE ADKINS Chrome (Capitol) 

TOBY KEITH Rock You Baby (DreamWorks) 

JENNIFER HANSON Beautiful Goodbye (Capitol) 

DIAMOND RIO I Believe (Arista) 

CHRIS CAGLE What A Beautiful Day (Capitol) 

VINCE GILL Next Big Thing (MCA) 

DARRYL WORLEY Have You Forgotten (DreamWorksl 

DEANA CARTER There's No Limit (Arista) 

RASCAL FLATTS Love You Out Loud (Lyric Street) 

PHIL VASSAR This Is God (Arista) 

FAITH HILL When The Lights Go Down (Warner Bros.) 

JEFF BATES The Love Song (RCA) 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /WarnerChristian) 

MONTGOMERY GENTRY Speed (Columbia) 

JESSICA ANDREWS There's More To Me Than You (DreamWorks) 

JO DEE MESSINA Was That My Life (Curb) 

CRAIG MORGAN Almost Home (Broken Bow) 

TRAVIS TRITT Country Ain't Country (Columbia) 

JIMMY WAYNE Stay Gone (DreamWorks) 

TAMMY COCHRAN Love Won't Let Me (Epic) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

PINMONKEY I Drove All Night (BNA) 

SAMMY KERSHAW I Want My Money Back (Audium) 

GARTH BROOKS Why Ain't I Running (Capitol) 

A. TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (Lyric Street) 

STEVE HOLY Rock -A -Bye Heart (Curb) 

ANTHONY SMITH Half A Man (Mercury) 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 

BRETT JAMES After All (Arista) 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 

LONESTAR My Front Porch Looking In (BNA) 

KELLIE COFFEY Whatever It Takes (BNA) 

MARK WILLS When You Think Of Me (Mercury) 

KID ROCK FIALLISON MOORER Picture (Lava /Universal South) 

ALISON KRAUSS The Lucky One (Rounder) 

GEORGE STRAIT The Real Thing (MCA) 

BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 

RADNEY FOSTER Scary Old World ( Dualtone) 

TOTAL 
POINTS 

16278 

16001 

14008 

13869 

13808 

12339 

11997 

11705 

9397 

9186 

9173 

8512 

8087 

7982 

7958 

7937 

7136 

7064 

6958 

6720 

6338 

5995 

5559 

4974 

4709 

4043 

3749 

3208 

3107 

3059 

2599 

2291 

2086 

1998 

1862 

1789 

1574 

1337 

1248 

1034 

1007 

968 

814 

791 

700 

599 

598 

567 

564 

558 

.1- 

POINTS 

+1448 

+844 

928 

-1364 

+128 

+852 

-1305 

+1552 

+786 

+888 

-344 

+213 

-719 

+766 

-28 

+422 

+922 

-1061 

+5665 

+174 

+658 

+611 

-342 

+430 

+688 

+476 

+250 

+23 

+160 

+536 

+724 

+126 

+216 

+20 

+86 

+835 

+49 

+40 

+109 

+125 

+111 

+537 

+564 

+238 

+191 

+271 

-56 

+34 

+277 

+86 

TOTAL 

PLAYS 

5845 

5733 

4808 

5133 

4965 

4306 

4409 

4047 

3345 

3345 

3221 

3057 

3118 

2734 

2940 

2893 

2457 

2598 

2307 

2588 

2279 

2178 

1976 

1859 

1560 

1549 

1420 

1143 

1373 

1071 

875 

935 

597 

800 

764 

624 

657 

556 

526 

450 

458 

350 

194 

329 

330 

179 

196 

89 

149 

218 

+1- 

PLAYS 

+452 

+322 

-355 

490 

+117 

+305 

474 

+536 

+217 

+350 

-84 

+81 

-319 

+278 

-39 

+82 

+302 

-430 

+1851 

+56 

+226 

+198 

-116 

+124 

+216 

+135 

+54 

+38 

+87 

+176 

+216 

+36 

+70 

+16 

+49 

+309 

+39 

+34 

+47 

+48 

+69 

+211 

+ 136 

+102 

+130 

+92 

-11 

+17 

+53 

+24 

WEEKS ON 

CHART 

22 

20 

22 

18 

18 

10 

28 

9 
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15 

12 

12 

22 

8 

28 

13 

15 

16 

2 

18 
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15 
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12 

9 

9 

8 

18 

7 
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8 

20 

13 
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2 
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5 
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1 
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ADDS 

14810 

14810 

14810 

14810 

14510 

14910 

14810 

14610 

14612 

14610 

14010 

14410 

13810 

14512 

13610 

14013 

13414 

14210 

134179 

13911 

13713 

13014 

12710 

13515 

106115 

12213 

12215 

11319 

9714 

9917 

105115 

10214 

3018 

8411 

7713 

69124 

7411 

7714 

6312 

4610 

6117 

55124 

37127 

4819 

44111 

310 

2113 

210 

1419 

2711 

Most Added® 
www.rradds.com 

ARTIST TITLE LABEL(S) ADDS 

DARRYL WORLEY Have You Forgotten (DreamWorks) 19 

AMY DALLEY Love's Got An Attitude (It...) (Curb) 47 

LONESTAR My Front Porch Looking In (BATA) 21 

GARTH BROOKS Why Ain't I Running (Capitol) 24 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 24 

TRACY BYRD The Truth About Men (RCA) 19 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 15 

JIMMY WAYNE Stay Gone (DreamWorks) 15 

MARK WILLS When You Think Of Me (Mercury) 11 

TRACE ADKINS Then They Do (Capital) 11 

CHAD BROCK That Was Us (Broken Bow) 10 

Most 
Increased Points 

TOTAL 
POINT 

ARTIST TITLE LABEL(S) INCREASE 

DARRYL WORLEY Have You Forgotten (DreamWorks) +5665 

KENNY CHESNEY Big Star (BAIA) +1552 

GARY ALLAN Man To Man (MCA) + 1448 

CHRIS CAGLE What A Beautiful Day (Capitol) +922 

MARTINA MCBRIDE Concrete Angel (RCA) +888 

ALAN JACKSON That'd Be Alright (Arista) +852 

DIXIE CHICKS Travelin' Soldier (Monument) +844 

GARTH BROOKS Why Ain't I Running (Capitol) +835 

TIM MCGRAW She's My Kind Of Rain (Curb) +786 

TOBY KEITH Rock You Baby (DreamWorks) +766 

Most 
Increased Plays 

' TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

DARRYL WORLEY Have You Forgotten (DreamWorks) +1851 

KENNY CHESNEY Big Star (BAIA) +536 

GARY ALLAN Man To Man (MCA) +452 

MARTINA MCBRIDE Concrete Angel (RCA) +350 

DIXIE CHICKS Travelin' Soldier (Monument) +322 

GARTH BROOKS Why Ain't I Running (Capitol) +309 

ALAN JACKSON That'd Be Alright (Arista) +305 

CHRIS CAGLE What A Beautiful Day (Capitol) +302 

TOBY KEITH Rock You Baby (DreamWorks) +278 

RASCAL FLATTS Love You Out Loud (Lyric Street) +226 

Breakers 
DARRYL WORLEY 

Have You Forgotten (Dream Works) 
79 Adds Moves 39 -19 

149 Country reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total points for the airplay week of 

2/23 -3/1. Bullets appear on songs gaining in points or remaining flat from previous week. If two songs are tied in total points, the song with the larger increase in points is 

placed first. Songs below No. 1 and down in points for three consecutive weeks are moved to recurrent. Most Added is the total number of new adds officially reported to R &R 

by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Points lists the songs with the greatest week -to- 

week increases in total points. Breaker status is awarded to songs reported by 60% of the panel for the first time. Station Weight = AQH Persons + (Market rank X 10) divided 

by 4180. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the 

Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R. Inc. 

Songs ranked by total plays 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 
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COUNTRY TOP 50 INDICATOR 
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R &R'S EXCLUS/ E REPORTED OVERVIEW OF NATIONAL, AIRPLAY 

WEEK WEEK ARTIST TITLE LABELIS) 

2 0 DIXIE CHICKS Travel' ' Soldier (Monument) 

1 o GARY ALLAN Mari Ta an (MCA) 

5 0 ALAN JACKSON That d Be Alright (Arista) 

4 0 JOE NICHOLS Broken eartsville (Universal South) 

3 5 BLAKE SHELTON The Baby (Warner Bros.) 
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KENNY CHESNEY Big Star (BMA) 

MARTINA MCBRIDE 

TRACE ADKINS Chro 

KEITH URBAN Raining 

TIM MCGRAW She's 

AARON LINES You Ca 

TOBY KEITH Rock Yo 

ortcrete Angel (RCA) 

(Capitol) 

Or Sunday (Capitol) 

y Kind Of Rain (Curb) 

't Hide Beautiful (RCA) 

Baby (DreamWorks) 

MARK WILLS 19 Som thin' (Mercury) 

SHANIA TWAIN Up! ,Mercury) 

JENNIFER HANSON Beautiful Goodbye (Capitol) 

DIAMOND RIO I Believe (Arista) 

VINCE GILL Next Big Thing (MCA) 

CHRIS CAGLE What A Beautiful Day (Capitol) 

DEANA CARTER The 

RASCAL FLATTS Lott( 

PHIL VASSAR This Is 

's No Limit (Arista) 

You Out Loud (Lyric Street) 

on' (Arista) 

JEFF BATES The Love Song (RCA) 

JESSICA ANDREWS 

MONTGOMERY GEN 

RANDY TRAVIS Three 

FAITH HILL When The 

here's More To Me Than You (DreamWorks) 

Y Speed (Columbia) 

Wooden Crosses (Word /Curb /Warner Christian) 

ights Go Down (Warner Bros.) 

JO DEE MESSINA Ws That My Life (Curb) 

TRAVIS TRITT Count Ain't Country (Columbia) 

A. TIPPIN FIT. TIPPIN Love Like There's No Tomorrow (Lyric Street) 

TAMMY COCHRAN Love Won't Let Me (Epic) 

DARRYL WORLEY Have You Forgotten (DreamWorks) 

JIMMY WAYNE Stay Gore (DreamWorks) 

JOHN MICHAEL MONTGOMERY Country Thang (Warner Bros.) 

SAMMY KERSHAW I Want My Money Back (Audium) 

PINMONKEY I Drove All Night (BNAI 

ANTHONY SMITH Hallf A Man (Mercury) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

CRAIG MORGAN Almost Home (Broken Bow) 

MARK WILLS When You Think Of Me (Mercury) 

GARTH BROOKS Why Ain't I Running (Capitol) 

STEVE HOLY Rock -A -Bye Heart (Curb) 

BRETT JAMES After All (Arista) 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 

KELLIE COFFEY Whats er It Takes (BNAI 

TANYA TUCKER Old eakness (Coming On...) (Tuckertime /Capitol) 

MARK CHESNUTT I'm In Love With A Married... (Columbia) 

LONESTAR My Front F 

KID ROCK FIALLISON 

ALISON KRAUSS The 

DARON NORWOOD In 

arch Looking In (BNAI 

MOORER Picture (Lava /Universal South) 

Lucky One (Rounder) 

God We Trust (H2E /Lofton Creek) 

TOTAL 
POINTS 

+I 
POINTS 

TOTAL 
PLAYS 

d- 
PLAYS 

WEEKS ON 

CHART 

TOTAL STATIONS/ 
ADDS 

3417 +108 270!i +80 11 7310 

3408 +28 2684 +20 24 7V0 

3212 +215 2548 +167 11 7511 

3088 +79 2474 +61 19 6711 

2961 -271 2320 -202 18 7010 

2915 +304 2311 +246 8 7510 

2498 +260 1977 +197 14 7410 

2458 -349 1948 -296 23 6710 

2453 +187 1939 +122 13 7510 

2434 +266 1911 +215 6 7510 

2315 -578 1902 -442 30 6210 

2289 +197 1809 +134 8 7410 

2218 -213 1728 -183 22 6510 

2209 -51 1768 -41 11 6810 

2204 +4 1735 -14 28 7010 

2131 +4 172(1 +1 15 7410 

2099 -135 16711 -87 16 6911 

1862 +93 1495 +78 14 7312 

1839 +55 1503 +51 19 7111 

1820 +159 1469 +128 6 7410 

1807 +82 144(1 +65 8 7210 

1612 +137 1274 +109 7 6912 

1405 +57 1113 +46 10 6812 

1365 +133 1064 +93 8 6410 

1359 +138 1089 +104 12 6413 

1137 -161 887 -141 14 4910 

1038 +106 828 +80 7 5913 

990 +84 756 +52 7 4813 

930 +100 737 +55 8 4510 

907 +83 724 +45 8 4611 

875 +808 767 +703 1 59151 

728 +117 631 +100 3 5415 

634 +15 514 +20 5 3912 

613 +91 51(1 +75 5 3911 

466 -68 391 -55 15 25(0 

446 +57 373 +46 4 2812 

420 +121 320 +103 2 2119 

415 +58 337 4-49 9 2212 

392 +175 337 +135 2 2916 

389 +304 33Ei +251 1 32119 

328 +24 261 +22 3 2513 

324 +128 241 +75 2 2415 

290 +111 241 +95 2 22(5 

289 +70 243 +58 2 2511 

250 +71 19E1 +64 2 2014 

246 -1 201 +2 2 2012 

222 +192 19E1 +167 1 21114 

200 +12 16(1 +1 12 710 

156 -1 122 +2 4 1011 

150 -65 128 -54 14 710 

75 Country Indicator reports. Songs ranked by total plays for the airplay week of Sunday 2/23- Saturday 3/1 
© 2003, R &R Inc. 

Most Added® 
www.rrindicator.com 
ARTIST TITLE LABEL(S) 

DARRYL WORLEY Have You Forgotten (DreamWorks) 

GARTH BROOKS Why Ain't I Running (Capitol) 

LONESTAR My Front Porch Looking In (BNA) 

TRACY BYRD The Truth About Men (RCA) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

TRACE ADKINS Then They Do (Capitol) 

MARK WILLS When You Think Of Me (Mercury) 

JIMMY WAYNE Stay Gone (DreamWorks) 

BRETT JAMES After All (Arista) 

SARA EVANS Backseat Of A Greyhound Bus (RCA) 

TRICK PONY A Boy Like You (H2E/WB) 

TANYA TUCKER Old Weakness (Coming On...) (Tuckertime /Capdn/l 

BRIAN MCCOMAS 99.9% Sure (Never...) (Lyric Street) 

RANDY TRAVIS Three Wooden Crosses (Word/Curb/Warner Christian) 

JO DEE MESSINA Was That My Life (Curb) 

TRAVIS TRITT Country Ain't Country (Columbia) 

STEVE HOLY Rock -A -Bye Heart (Curb) 

AMY DALLEY Love's Got An Attitude (It...) (Curb) 

CHRIS CAGLE What A Beautiful Day (Capitol) 

JEFF BATES The Love Song (RCA) 

ADDS 

Most 
Increased Points 
ARTIST TITLE LABEL/S1 

DARRYL WORLEY Have You Forgotten (DreamWorks) 

GARTH BROOKS Why Ain't I Running (Capitol) 

KENNY CHESNEY Big Star (BNAI 

TIM MCGRAW She's My Kind Of Rain (Curb) 

MARTINA MCBRIDE Concrete Angel (RCA) 

ALAN JACKSON That'd Be Alright (Arista) 

TOBY KEITH Rock You Baby (DreamWorks) 

LONESTAR My Front Porch Looking In (BNA) 

KEITH URBAN Raining On Sunday (Capitol) 

MARK WILLS When You Think Of Me (Mercury) 

Most 
Increased Plays 

51 

19 

14 

10 

9 

8 

6 

5 

5 

5 

5 

4 

4 

3 

3 

3 

3 

3 

2 

2 

TOTAL 
POINT 

INCREASE 

+808 

+304 

+304 

+266 

+260 

+215 

+ 197 

+192 

+187 

+175 

TOTAL 
PLAY 

ARTIST TITLE LABEL(S) INCREASE 

DARRYL WORLEY Have You Forgotten (DreamWorks) +703 

GARTH BROOKS Why Ain't I Running (Capitol) +251 

KENNY CHESNEY Big Star (BNA) +246 

TIM MCGRAW She's My Kind Of Rain (Curb) +215 

MARTINA MCBRIDE Concrete Angel (RCA) -197 

ALAN JACKSON That'd Be Alright (Arista) -167 

LONESTAR My Front Porch Looking In (BNA) +167 

MARK WILLS When You Think Of Me (Mercury) +135 

TOBY KEITH Rock You Baby (DreamWorks) +134 

TRACY BYRD The Truth About Men (RCA) +129 

RASCAL FLATTS Love You Out Loud (Lyric Street) +128 

KEITH URBAN Raining On Sunday (Capitol) +122 

JEFF BATES The Love Song (RCA) +109 

RANDY TRAVIS Three Wooden Crosses (Wad/Curb/Warner Christian) 4-104 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) -103 
JIMMY WAYNE Stay Gone (DreamWorks) +100 

SARA EVANS Backseat Of A Greyhound Bus (RCA) +95 

MONTGOMERY GENTRY Speed (Columbia/ +93 

DIXIE CHICKS Travelin' Soldier (Monument) +80 

JO DEE MESSINA Was That My Life (Curb) +80 

CHRIS CAGLE What A Beautiful Day (Capitol) +78 

SAMMY KERSHAW I Want My Money Back (Audium) +75 

BRETT JAMES After All (Arista) +75 

PHIL VASSAR This Is God (Arista) +65 

R&R's Year -End Chart Pack 

NOW AVAILABLE!- 
Includes year -end charts for all R &R formats from 
1974 through 2002! Call (310)788 -1625 or email 
moreinfo@radioandrecords.com 

www.americanradiohistory.com
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78 COUNTRY CALLOUT AMER/CA® BYCEILye 
EXCLUSIVE NATIONAL MUSIC RESEARCH ESTIMATES March 7, 2003 

CALLOUT AMERICA® song selection is based on the top 35 titles from the R &R Country chart for the airplay week of Febr uary 10-16. 

ARTIST Title (Label) LIKE A LOT 

TOTAL 
POSITIVE NEUTRAL FAMILIARITY DISLIKE BURN 

DIXIE CHICKS Trevelin' Soldier (Monument) 50.9% 74.6% 12.0% 94.3% 5.1% 2.6% 

MARK WILLS Nineteen Somethin' (Mercury) 37.7% 72.3% 16.0% 96.6% 5.1% 3.1% 

JOE NICHOLS Brokenheartsville (Universal South) 30.6% 67.4% 21.7% 97.1% 6.3% 1.7% 

TERRI CLARK I Just Want To Be Mad (Mercury) 30.9% 64.6% 17.1% 96.0% 8.9% 5.4% 

BRAD PAISLEY I Wish You'd Stay (Arista) 29.1% 63.4% 20.6% 90.3% 3.4% 2.9% 

ALAN JACKSON That'd Be Alright (Arista) 25.7% 63.1% 22.9% 92.0% 5.1% 0.9% 

JENNIFER HANSON Beautiful Goodbye (Capitol) 29.4% 62.9% 21.4% 92.3% 5.1% 2.9% 

BLAKE SHELTON The Baby (Warner Bros.) 34.6% 62.0% 19.4% 94.9% 8.3% 5.1% 

GARY ALLAN Man To Man (MCA) 28.6% 60.9% 20.3% 92.6% 8.6% 2.9% 

MARTINA MCBRIDE Concrete Angel (RCA) 31.4% 60.6% 18.9% 93.1% 8.0% 5.7% 

KENNY CHESNEY Big Star (BAIA) 24.0% 58.3% 25.1% 92.6% 6.3% 2.9% 

VINCE GILL Next Big Thing (MCA) 25.4% 58.0% 16.9% 89.7% 10.3% 4.6% 

KEITH URBAN Raining On Sunday (Capitol) 20.9% 55.7% 27.4% 90.6% 5.4% 2.0% 

SHANIA TWAIN Up (Mercury) 28.0% 54.9% 18.0% 93.7% 10.6% 10.3% 

CRAIG MORGAN Almost Home (Broken Bow) 20.6% 54.3% 27.7% 89.7% 6.3% 1.4% 

RANDY TRAVIS Three Wooden Crosses (Word /Curb /Warner Christian) 23.7% 53.7% 20.0% 85.1% 8.6% 2.9% 

TOBY KEITH Rock You Baby (DreamWorks) 20.3% 53.7% 26.9% 92.9% 10.6% 1.7% 

AARON LINES You Can't Hide Beautiful (RCA) 26.6% 50.6% 28.6% 89.7% 8.0% 2.6% 

TRACE ADKINS Chrome (Capitol) 26.3% 50.6% 18.3% 87.1% 11.1% 1.1% 

DEANA CARTER There's No Limit (Arista) 19.7% 47.4% 32.0% 93.7% 11.4% 2.9% 

TIM MCGRAW She's My Kind Of Rain (Curb) 21.7% 46.0% 26.6% 83.1% 7.7% 2.9% 

MONTGOMERY GENTRY Speed (Columbia) 17.4% 46.0% 32.9% 88.0% 8.0% 1.1% 

JEFF BATES The Love Song (RCA) 16.3% 44.9% 30.9% 86.3% 8.3% 2.3% 

FAITH HILL When The Lights Go Down (Warner Bros.) 15.7% 44.3% 26.6% 91.7% 16.0% 4.9% 

TRAVIS TRITT Country Ain't Country (Columbia) 16.6% 43.4% 26.9% 86.0% 12.9% 2.9% 

JIMMY WAYNE Stay Gone (Dream Works) 12.9% 42.6% 24.0% 76.9% 8.3% 2.0% 

PHIL VASSAR This Is God (Arista) 17.1% 39.4% 23.4% 75.7% 8.9% 4.0% 

SAMMY KERSHAW I Want My Money Back (Audium) 12.0% 38.0% 29.1% 83.4% 13.4% 2.9% 

DIAMOND RIO I Believe (Arista) 13.4% 36.9% 24.3% 80.6% 16.6% 2.9% 

JO DEE MESSINA Was That My Life (Curb) 11.4% 36.9% 29.4% 84.0% 16.6% 1.1% 

TAMMY COCHRAN Love Won't let Me (Epic) 13.4% 36.0% 32.9% 81.7% 10.9% 2.0% 

CHRIS CAGLE What A Beautiful Day (Capitol) 12.0% 34.9% 30.0% 79.7% 12.6% 2.3% 

PINMONKEY Drove All Night (BMG) 10.3% 31.7% 26.0% 70.9% 11.7% 1.4% 

JESSICA ANDREWS There's More To Me Than You (Dream Works) 8.9% 30.0% 24.6% 76.9% 17.7% 4.6% 

RASCAL FLATTS Love You Out Loud (Lyric Street) 12.6% 29.7% 26.9% 77.1% 18.3% 2.3% 

CALLOUT AMERICA® 

HOT SCORES 
Pssivord of the Week: Wyatt 

Question of the Week: When you 
listen to your favorite Country ra- 
dio station, how important is it to 
you that you hear older hit songs 
from artists like Randy Travis, Al- 
abama, The Judds, Restless Heart, 
Ronnie Milsap and similar singers 
and songs? 

Total 
Very important: 9% 
Important: 42% 
Can take them or leave them: 37% 
Not really important: 8% 
Not important at all: 4% 

Pl 
Very important: 9% 
Important: 43% 
Can take them or leave them: 39% 
Not really important: 6% 
Not important at all: 3% 

P2 

Very important: 8% 
Important: 42% 
Can take them or leave them: 34% 
Not really important: 13% 
Not important at all: 3% 

Male 
Very important: 9% 
Important: 44% 
Can take them or leave them: 36% 
Not really important: 9% 
Not important at all: 2% 

Female 
Very important: 8% 
Important: 40% 
Can take them or leave them: 38% 
Not really important: 8% 
Not important at all: 6% 

Total sample size is 400 persons weekly with a +1- 5% margin of error. Scoring is done each week using live interviewers conducting the interview with each respondent. Scores are: a) I Like ItA Lot, In Fact It's One Of My Favorites b) I 

Like It c) It's Okay..Just So -So d) I Don't Like It e) I'm Tired Of Hearing It On The Radio f) I Don't Recognize It . To be included in the weekly callout songs must enter the top 40 positions on R &R's Country airplay chart. The sample is 

composed of 400 25 -54- year -old persons who identify Country as their favorite music and who listen daily to competitive country radio in the sample markets. The sample is 50% male/female ... 1 /3rd each in the 25 -34, 35 -44, and 45 -54 

demos. The sample is balanced by region, and markets within that region. Bullseye Callout is conducted in these regions and markets. Market selection is determined by Bullseye. NORTHEAST: Washington, DC., Harrisburg, PA., Providence, 

Rochester, NY, Springfield, MA, Hartford, Portland, ME, Portsmouth, NH. SOUTHEAST: Charlotte, Atlanta, Tampa, Nashville, Chattanooga, Mobile, AL, Charleston, SC, Jackson, MS. MIDWEST: Milwaukee, Cincinnati, Cleveland, Kansas 

City, Lansing, MI, Ft Wayne, IN, Rockford, IL, Indianapolis. SOUTHWEST: Dallas -Ft. Worth, Tucson, Albuquerque, Oklahoma City, Houston -Galveston, Phoenix, Lafayette, LA, San Antonio. WEST: Portland, OR, Salt Lake City, Fresno, 

Bakersfield, Spokane, WA, Riverside -San Bernardino, Boise, Denver, Monterey -Salinas. © 2003 R &R Inc. © 2003 Bullseye Marketing Research Inc. 

Country Radio's #1 Overnight Program 
NEWS LEAK 
Blair Garner didn't let anything interrupt his interview with Brad Paisley on After MidNitel 
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America's Best Testing Country Songs 12+ 
For The Week Ending 3/7/03. 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

MARK WILLS Nineteen Somethin' (Mercury 4.39 4.37 99% 29% 4.32 99% 31% 

JOE NICHOLS Brokenheartsville (Universal) oath) 4.36 4.29 96% 14% 4.28 96% 15% 

DIAMOND RIO I Believe (Arista) 4.32 4.26 91% 8% 4.22 88% 10% 

GARY ALLAN Man To Man (MCA) 4.26 4.23 96% 19% 4.16 96% 21% 

DIXIE CHICKS Travelin' Soldier (Monument/ 4.25 4.22 99% 27% 4.19 98% 27% 

RANDY TRAVIS Three Wooden Crosses (Word/Curb /WB) 4.24 4.17 71% 6% 4.12 67% 7% 

TERRI CLARK I Just Wanna Be Mad ( Mercury) 4.19 4.18 98% 28% 4.08 99% 33% 

BRAD PAISLEY I Wish You'd Stay (Arista) 4.18 4.17 98% 20% 4.10 96% 22% 

AARON LINES You Can't Hide Beautiful (R I) 4.16 4.16 98% 24% 4.10 98% 26% 

MARTINA MCBRIDE Concrete Angel (RCA) 4.14 4.12 96% 17% 4.17 95% 17% 

CHRIS CAGLE What A Beautiful Day (Cap % 4.14 4.05 83% 11% 4.18 82% 10% 

ALAN JACKSON That'd Be Alright (Arista) 4.13 4.12 94% 16% 3.91 93% 19% 

KEITH URBAN Raining On Sunday (Capitol/ 4.11 4.22 91% 16% 4.06 92% 16% 

RASCAL FLATFTS Love You Out Loud (Lyric Yreet) 4.10 4.11 79% 9% 4.15 79% 8% 

CRAIG MORGAN Almost Home (Broken B 4.10 4.06 47% 5% 4.00 46% 6% 

TOBY KEITH Rock You Baby (Dream Works) 4.09 4.12 85% 9% 3.96 84% 11% 

BLAKE SHELTON The Baby (Warner Bros.J 4.04 3.98 98% 37% 3.87 98% 39% 

KENNY CHESNEY Big Star (BNA) 4.01 3.99 93% 19% 4.05 94% 18% 

JO DEE MESSINA Was That My Life (Curb) 3.96 54% 3% 3.91 48% 4% 

JENNIFER HANSON Beautiful Goodbye (C itoQ 3.95 3.76 90% 22% 3.75 90% 27% 

PHIL VASSAF This Is God (Arista) 3.93 3.74 80% 14% 3.87 78% 15% 

TIM MCGRAW She's My Kind Of Rain (Cu 3.92 3.87 96% 26% 3.96 95% 24% 

MONTGOMEFY GENTRY Speed (Columbia) 3.90 3.89 66% 7% 3.87 66% 7% 

JESSICA ANDREWS There's More To Me har You (Dream Works) 3.87 3.72 63% 7% 3.86 65% 8% 

JEFF BATES -he Love Song (RCA) 3.85 3.92 59% 9% 3.78 61% 10% 

DEANA CARTER There's No Limit (Arista) 3.82 3.76 82% 16% 3.78 82% 17% 

VINCE GILL Next Big Thing (MCA) 3.72 3.76 94% 22% 3.58 93% 27% 

TRACE ADKINS Chrome (Capitol) 3.70 3.78 96% 30% 3.61 96% 32% 

FAITH HILL When The Lights Go Down (Warner Bros.) 3.49 3.41 95% 38% 3.47 95% 35% 

SHANIA TWAIN Up! (Mercury) 3.21 3.37 98% 45% 3.25 97% 44% 

Total sample size is 658 respondents. Total aver 
represents the percentage of respondents who r 
song. Sample composition is based on persons 
music test based on their format/music preferenc 
of participants on the Internet only. RateTheMus 
818 -377 -5300. FateTheMusic.com data is pr ow 

!ge favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 -like very much). Total familiarity 
!cognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
12 +. TO = Target Demo (Females 18 -34). Persons are screened via the Internet. Once oassed. they can take the 
RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 

is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 
Wed by Mediabase Research, A division of Premiere Radio Networks. 

New &Active 
MARK CHESNUTT I'm In Love With A Married... (Columbia) 

Total Plays: 267, Total Stations: 40, Adds: 3 

TRACE ADKINS Then They Do (Capitol) 

Total Plays: 147, Total Stations: 15, Adds: 11 

AMY DALLEY Love's Got An Attitude (It...) (Curb) 

Total Plays: 131, Total Stations: 50, Adds: 47 

TRACY BYRD The Truth About Men (RCA) 

Total Plays: 125, Total Stations: 19, Adds: 19 

CHAD BROCK That Was Us (Broken Bow) 

Total Plays: 116, Total Stations: 10, Adds: 10 

TANYA TUCKER Old Weakness... (Tuckertime /Capitol) 

Total Plays: 107, Total Stations: 24, Adds: 7 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles of 

all pictured and send them to: 

R &R, c/o Mike Davis: 

10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

Email: mdavis @radioandrecords.com 

( 

tc o I J N T R Y 

OYEAR AGO 

No. I: 'The Cowboy In 

YEARS AGC 

No. I: "Round About Y 

YEARS AGC 

No. I: "Once Upon A L 

No. I : "Life Turned Her 

YEARS AGC 
W 

No. I: `The Rose"- 

YEARS AGC 

SHB `CI{ 

Me" - Tim McGraw (second week) 

fay"- George Strait 

fetime" - Alabama 

That Way"- Ricky Van Shelton 

onway Twitty (second week) 

No. I: "Mamas Don't L ..." -W. Jennings & W. Nelson (third week) 

Most Played Recurrents 
ARTIST TITLE LABEL(S) 

TERRI CLARK I Just Wanna Be Mad (Mercury) 

TOTAL 
PLAYS 

4518 

KEITH URBAN Somebody Like You (Capitol) 2928 

TOBY KEITH Who's Your Daddy? (Dream Works) 2645 

BRAD PAISLEY I Wish You'd Stay (Arista) 2624 

RASCAL FLATTS These Days (Lyric Street) 2594 

GEORGE STRAIT She'll Leave You With A Smile (MCA) 2579 

EMERSON DRIVE Fall Into Me ( DreamWorks) 2553 

DIAMOND RIO Beautiful Mess (Arista) 2183 

KENNY CHESNEY The Good Stuff (BNA) 1774 

DIXIE CHICKS Landslide (Monument) 1613 

TRACY BYRD Ten Rounds With Jose Cuervo (RCA) 1495 

JOE NICHOLS The Impossible (Universal South) 1432 

KENNY CHESNEY A Lot Of Things Different (BNA) 1318 

DARRYL WORLEY I Miss My Friend ( DreamWorks) 1297 

TOBY KEITH Courtesy Of The Red, White... ( DreamWorks) 1176 

STEVE AZAR I Don't Have To Be (Till...) (Mercury) 1166 

ALAN JACKSON Drive (For Daddy Gene) (Arista) 1138 

GEORGE STRAIT Living And Living Well (MCA) 1128 

TIM MCGRAW Red Ragtop (Curb) 1108 

TOBY KEITH My List ( DreamWorks) 1081 

J 
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KEAN/Abilene, TX 

PD: Marisa Bailey 
20 ALAN JACKSON "Angle 
20 VINCE GILL Thing" 

7 DARRYL WORLEY "Forgotten" 
7 DEANA CARTER "Limi" 

WOMX/Akron, OH 

OMPORAD: Kevin Mason 
GARTH BROOKS "Running' 
JIMMY WAYNE "Gone" 

WGNA/Albany, NY 

OMA'D: Bun Bindle 
MD: Bill Earley 
13 DARRYL WORLEY "Forgotten" 

3 LONESTAR "Front" 
2 TRACY BYRD "Men" 

1 JIMMY WAYNE "Gone" 

KBQUAIbuquerque, NM 

PD: Tommy Canera 

MD: Sammy Cruise 
5 TRACY BYRD "Men" 
2 GARTH BROOKS "Running" 
1 SAMMY KERSHAW Money" 

AMY DAILEY "Attitude" 
TERRI CLARK three 
TRACE ADKINS "They" 

KRST /Albuquerque, NM 

PO: John Richards 

MD: Paul Bailey 
5 DARRYL WORLEY "Forgotten 
3 GARTH BROOKS "Running 
2 SARA EVANS -Greyhound" 
1 BRETT JAMES "After 

KRRV /Nexandria, LA 

POIMD: Steve Casey 
15 DARRYL WORLEY " Forgotten" 

2 TRAVIS TRITT "Country" 

WCTO /Allentown, PA 

PD: Chuck Geiger 

APDRAD: Sam Malone 
AMY DALLEY 'Attitude' 

CHAD BROCK "Us" 

KGNC /Amarillo, TX 

PD: Tim Buller 

APD/MD: Patrick Clark 
15 DARRYL WORLEY "Forgotten" 

WWWW /Ann Arbor, MI 

PD: Barry Mardit 

MD: Tom Baker 
19 DARRYL WORLEY "Forgotten' 
8 JIMMY WAYNE "Gone 
4 TRAVIS TRITT "Country' 
3 GARTH BROOKS "Running' 

WNCY /Appleton, WI 

OM: Jett McCarthy 

PD: Randy Shannon 

MD: Marci Braun 
9 DARRYL WORLEY -Forgotten 

WKSF /Asheville, NC 

OM/PD: Jeff Davis 

MD: Andy Woods 
7 MARK WILLS "Think" 

CHRIS CAGLE "Da 
Y 

- 

DARRYL WORLEY 'Forgotten 
GARTH BROOKS "Running" 
KELLIE COFFEY "Takes" 

WKHX/Atlanta, GA " 

OM/PD: Mark Richards 

MD: Johnny Gray 
35 DARRYL WORLEY "Forgotten 

DUSTY DRAKE 'Last' 

WYAY /Atlanta, GA 

OM: Mark Richards 

P0: Steve Mitchell 
MD: Johnny Gray 
14 DARRYL WORLEY "Forgotten' 
4 TRAVIS TRITT "Country" 
3 TOBY KEITH "Rock" 

WPUR/Atlannc City, NJ' 
PDRAD: Joe Kelly 

7 CHAD BROCK "Us' 
3 LONESTAR 'Front" 
1 TRACE ADKINS 'They 

TANYA TUCKER "Old 

WKXC /Auguste, GA' 
OMRD: "T" Gentry 

APD/MO: Zaeh Taylor 
No Adds 

KASE/Austin,TX 
PD: Jason Kane 

MD: Bob Pidett 
5 CHRIS CAGLE "Day 

KUZZ/Bakersfield, CA * 

PD: Evan Bridwell 
MD: Adam Jeffries 

8 CHRIS CAGLE -Day' 
3 LONESTAR "Front" 

TERRI CLARK "Three' 

WPOCBaMmore, MD' 
MD: Midair)! J. Font 

13 DARRYL WORLEY "Forgotten" 

4 KORODg9EnYLCROW'Ptlre' 

WTGEBaton Rouge. LA 

PD: Randy Chase 
22 DARRYL WORLEY Forgotten" 

AMY DALLEY "Attitude" 

JIMMY WAYNE "Gone" 

SARA EVANS "Gr hound" 
TRACE ADKINS "I ley" 

WYNK/Baton Rouge, LA' 
PD: Paul Orr 

APDAND: Austin James 
1 SARA EVANS "Greyhound" 
1 MARK WILLS "Think" 

AMY DALLEY "Attitude" 

WNWNBatffe Creek, MI 

PO: P.J. Lacey 

MD: Phil O'Reilly 
5 DARRYL WORLEY "Forgotten" 
4 LONESTAR "Front" 

WJLSBeddey, WV 

PDRAD: David Willi 
11 CRAIG MORGAN "Almost" 
11 GARTH BROOKS -Running" 
11 KOR00(9ErrLCOW'atee" 
11 TRICK PONY "Boy" 

WIONbRilmd-Gdpal, MS 

PD: Kipp Greggory 

MD: DeAsa Lee 
10 DARRYL WORLEY 'Forgotten" 
4 PHIL VASSAR "God" 

2 JESSICA ANDREWS "More" 
, 1 TRAVIS TRITT "Country" 

WHWKBinghandon, NY 

PD/APDAMD: Ed Walker 
21 TRACY BYRD "Men" 
16 DARRYL WORLEY 'Forgotten" 
10 LONESTAR "Front" 
10 MARK CHESNUTT "Married" 

DUSTY DRAKE "Last 
RANDY TRANS "Crosses" 

WZZKBirmingham, AL' 
PD/MD: Brian Driver 

1 DARRYL WORLEY "Forgotten" 
AMY DALLEY "Attitude" 

WBWNBloomington, IL 

PD: Dan Westhoff 

APD/MD: Buck Stevens 
10 JO DEE MESSINA "Lee" 

WHKXBluetield, WV 

POiMD: Doug Dillon 
20 DARRYL WORLEY "Forgotten" 
7 JILL KING "One" 
5 BRIAN MCCOMAS "Sure" 

5 JOAN M. MONTGOMERY "Tharp" 

KIZNBoise, ID 

OM: Rich Summers 

PD/MD: Spencer Burke 
9 DARRYL WORLEY "Forgotten" 

GARTH BROOKS "Running" 
SARA EVANS "Greyhound 

KDFCBoise, ID 

OM: Rich Summers 

PD: Lance Tidwell 

MD: Cory Mikhals 
6 DARRYL WORLEY "Forgotten" 

AMY DALLEY "Attitude" 
GARTH BROOKS "Running" 
RHETT AKINS "Love" 

WKLBBoston, MA' 
PO: Mike Brophey 

APD/MD: Ginny Rogers 
11 DARRYL WORLEY 'Forgotten" 

4 SARA EVANS "Greyhound" 

3 RANDY TRAVIS "Crosses" 

3 TRACY BYRD "Men" 
3 DUSTY DRAKE "Last" 
3 TAMMY COCHRAN "Le" 
2 AMY DALLEY "Attitude" 
2 JIMMY WAYNE "Gone" 

!DWG/Bryan, TX 

PDRAD: Jennifer Allen 
20 DARRYL WORLEY "Forgotten' 
20 GARTH BROOKS "Running" 

WYRKBunalo, NY 

PD: John Paul 

APD/MD: Wendy Lynn 
14 DARRYL WORLEY Forgotten" 

KHAK/Cedar Rapids, IA 

PO: Bob James 

MD: Dawn Johnson 
12 MONTGOMERY GENTRY "Town" 
10 TRACY BYRD "Ten" 

9 JOE NICHOLS "Impossible" 
7 RANDY TRAVIS "Crosses" 

5 BRETT JAMES " After' 

WIXY/Champaign. IL 

PD/MD: R.W. Smith 
14 DARRYL WORLEY "Friend" 

9 DARRYL WORLEY "Forgotten" 
6 JESSICA ANDREWS "More" 
6 JO DEE MESSINA "Lee" 

WEZLJCttadeston, SC 

PD: T.J. Phillips 

MD: Gary Griffin 
2 CHAD BROCK 'Us" 

AMY DALLEY "Atteude" 

KELLIE COFFEY "Takes" 

WNKT/Chadesten, SC 

PD: Loyd Ford 

MD: Medllap 
1 AMY DALLEY "Attitude 

SARA EVANS "Greyhound" 

WOBE/Charleston. WV 

OM: Jeff Whitehead 

PD: Ed Roberts 
14 ALABAMA "Years" 
14 GARTH BROOKS "Running" 
12 LONESTAR "Front" 

WKKT/Chanotte, NC 

PD: John Roberts 
9 DARRYL WORLEY "Forgotten 

AMY DALLEY'Attnude" 
TAMMY COCHRAN "Let" 

WSOC/Charlotte, NC 

OM/PD: Jed Roper 

MD: Rick McCracken 
1 BRIAN MCCOMAS "Sure" 

AMY GALLEY "Attitude 
"Gryhound" 

TRACE 

SARA EVANS 

ADKINS "Tehey" 

WUSY/Chattanooga. TN 

PD: Clay Hunnicutt 

MD: Bill Poindexter 
No Adds 

WUSN/Chicago. IL 

OM: Tom Rivers 

PO: Justin Case 

APD/MD: Evan Kroll 
13 DARRYL WORLEY "Forgotten' 
12 BRIAN MCCDMAS 'Sure" 

1 AMY DALLEY "Atthude- 

WUBE/Cincinnati. OH 

OM/PD: Tim Crosson 

APD: Kathy O'Connor 

MD: Duke Hamilton 
7 TRACY BYRD "Men" 
5 BRIAN MCCOMAS 'Sure" 

WYGY/Cincinnati, OH 

PD: Dave Stewart 

APD/MD: Dawn Michaels 
24 KO RCCKSFERYL CROW"Rrxre" 
5 JESSICA ANDREWS "More" 
1 LONESTAR -From" 

WGAR/Cleveland, OH' 
PD: Meg Stevens 

MD: Chuck Collier 
2 JIMMY WAYNE Dane 

AMY DALLEY Attitude" 

KCCY/Colorado Sprigs, CO 

PD/MD: Travis Daily 
10 LONESTAR 'Front" 
7 TRACE ADKINS "Trey" 
2 DUSTY DRAKE "Last 

TAMMY COCHRAN "Let 

KKLS/Colorado Sprees, CO 

PO: Shannon Shine 

MD: Stbk Fradd'm 
8 TRACY BYRD "Men" 
2 JEFF BATES "Song" 

LONESTAR "Front" 

WCOSIColumbla, SC' 
0FA/PD: Ran Brads 
MD: Glen Garret 

7 DARRYL WORLEY "Forgotten" 
1 JO DEE MESSINA "LAe" 

WCOL/Columbus, OH' 
PD: John Crenshaw 

MD: Dan E. Zalto 
1 RANDY TRAVIS "Crosses" 

CRAIG MORGAN "Almost" 
JIMMY WAYNE "Gone" 

WHOK/Columbus, OH' 
OWPO: Charley Lake 

APDRAD: George Wog 
AMY DALLEY "Attihde" 
JIMMY WAYNE 'Gone" 

WGSO/Cookeville, TN 

PD: Gator Harrison 

MD: Stewart James 
DARRYL WORLEY "Forgotten" 
GARTH BROOKS "Running" 

KRYS/Corpus Christi, TX 

PD: Clayton Allen 

MD: Cactus Lou 

No Adds 

KPLX/Dallas -Ft. Worth, TX 

PO: Paul Williams 
APO: Smokey Rivers 

MD: Cody Alan 
8 BRIAN MCCOMAS "Sure" 
3 TRACY BYRD "Men" 

KSCSBallas- Ft.Worth, TX' 
OM/Interim PD Ted Stecker 

APD/MD: Chits Hun 
6 LONESTAR "From" 
4 TRACY BYRD "Men" 

1 TANYA TUCKER "Old' 
JIMMY WAYNE "Gone" 

WGNE/Daytona Beach, FL 

PD: Jett Davis 
7 CHARLIE ALLEN 'Better 

AMY DALLEY "Attitude' 
CHAD BROCK "Us" 

KYGO/Denver- BOUlder,CO 

PD: Joel Burke 

MD: Tad Svendsen 
12 KID RDCKSHEHYL CRCNV .Protore. 

4 LONESTAR "From" 

KHKI/Des Moines, IA' 
PO: Jack O'Brien 

APD/MD: Jim Olsen 
No Adds 

WYCD/Detroit. MI 

PD: Mac Daniels 

APDRAD: Ron Chatman 
10 DARRYL WORLEY "Forgotten` 

AMY DALLEY "Attitude" 
BRETT JAMES Alter" 

WDJR/Dothan, AL 

OM: Jerry Broadway 

PD: Brett Mason 

APO: The Frogman 
11 DARRYL WORLEY "Forgotten" 
11 GARTH BROOKS "Running" 

KKCB/Duluth, MN 

PD: Tom Bishop 

MD: Pat Puchaffa 
JIMMY WAYNE 'Gone 

WAXX/Eau Claire, WI 

PD: George House 

MO: Tim Wilson 
8 GARTH BROOKS 'Running" 
6 MARK WILLS "Think" 

2 TAMMY COCHRAN "Let" 

SAMMY KERSHAW "Money' 

KHEY/EI Paso, TX 

PD: Steve Graeezay 

MD: Stacie (Kaye 

16 DARRYL WORLEY "Forgotten" 
BRETT JAMES 'After" 
BRIAN MCCOMAS "Sure" 
JAMIE LEE THURSTON "Gone" 
JIMMY WAYNE "Gone" 

WRSF/Elizabeth City, NC 

PD/MD: Randy Gill 
12 AMY DALLEY "Athde' 
12 LEANN RIMES "Suddenly 

WXTA/Erie, PA 

PO: Fred Horton 
25 DARRYL WORLEY "Forgotten 

5 RADNEY FOSTER "Scary " 

1004U/Eugene-Springfield, OR 

PD: Jim Davis 

MD: Matt James 
DARRYL WORLEY "Forgotten" 
LONESTAR "Font" 
MARK WILLS -Think" 

WKDO/Evansville, IN 

PD: Jon Prell 

MD: N.C. Todd 

No dads 

KVOX/Fargo. ND 

PO: Eric Heyer 

MD: Scoff Winston 
8 DARRYL WORLEY "Forgotten" 
3 LONESTAR "From" 
3 MARK CHESNUTT "Married' 
3 STEVE WARINER "Sand" 
2 RENEE MCCRARY "Argil" 

KKIX/Fayeteville, AR 

PD: Tom Travis 

APDAND: Jale McBride 
10 DARRYL WORLEY "Forgotten 

8 GARTH BROOKS "Running" 

WKML/Fayetteville, NC' 
OM: Mac Edwards 

PD/MD: Andy Brown 
13 DARRYL WORLEY "Forgotten" 

2 SARA EVANS "Greyhound" 
2 GARTH BROOKS dunning" 
1 AAAON'DEAIIPRN "auront 

AMY DALLEY "Attitude" 

KAFF/Flagstaff, AZ 

PD: Chris Halstead 

MD: Hugh James 
10 DARRYL WORLEY "Forgotten" 

10 GARTH BROOKS "Running" 
10 LONESTAR "Fran" 
10 TRACY BYRD "Men" 
10 TRICK PONY -Boy" 
7 BRIAN MCCOMAS "Sure" 

5 BRAD MARTIN "Days" 

WFBE/Flint, MI 

PDRAD: Steve Duncan 
26 DARRYL WORLEY "Forgotten" 

AMY DALLEY "Attitude" 

SARA EVANS "Greyhound" 
TANYA TUCKER le" 

=FL/Florence, AL 

PD/MD: Gary Murdock 
20 DARRYL WORLEY "Forgotten" 

8 KID ROWSFwen nn N'Rlmre" 
7 RADNEY FOSTER "Scary" 
7 SARA EVANS "Greyhound" 
4 TRACE ADKINS "They" 

KUAD/Ft. Collins, CO 

PD: Mark Callaghan 

MD: Brian Gary 
No Adds 

WCKT/Ft. Myers, FL 

PD: Kerry Babb 

MD: Dave Logan 
10 DARRYL WORLEY "Forgotten" 

VN/GR/Ft. Myers, FL 

P0: Mark Phillips 

MD: Steve Hart 
3 TRACY BYRD "Men" 

WQHK/Ft. Wayne, IN 

OM/PD: Dean McNeil 

APD/MD: Mark Allen 
2 GARTH BROOKS "Running" 

JIMMY WAYNE "Gone" 

KSKS/Fresno, CA 

PD: Mike Peterson 

MD: Steve Montgomery 
2 RANDY TRAVIS "Crosses" 

1 AMY DALLEY "Attitude" 

ALISON KRAUSS "Lucky" 
MARK CHESNUTT "Married" 

WBCT/Grand Rapids, MI' 
OM/PO: Doug Montgomery 

APD/MD: Dave Tag 

21 TRACE ADKINS "Thee 
MARK WILLS "Think 

WTOR/Greensboro, NC 

PD: Bill Dofsem 

MD: Angie Ward 
3 DARRYL WORLEY "Forgotten" 
1 KELLIE COFFEY "Takes" 

AMY DALLEY "Attitude" 

WRNS /Greenville, NC " 

PO'. Wayne Carlyle 

APO: Mike Farley 

MD: Boomer Lee 
n LONESTAR "Front" 
t TRACY BYRD "Men" 
1 SARA EVANS "Greyhound" 

TERRI CLARK "Three" 

WESC /Greenville, SC 

OM/PD: Bruce Logan 

APD/MD: John Landrom 
8 DARRYL WORLEY "Forgotten" 

WSSL/Greenville, SC 

OM/PD: Broce Logan 

APD/MD: Kix Layton 
12 DARRYL WORLEY "Forgotten" 
3 ANTHONY SMITH "Half 

WAYZHagerstown, MD 
PD/MD: Don Brake 

4 TRACY BYRD "Men" 

WRBT/Hanishurg, PA' 
P0: Shelly Easton 

MD: Joey Dean 
22 DARRYL WORLEY "Forgotten" 
2 RANDY TRAVIS "Crosses" 
1 JO DEE MESSINA "Lite" 

WCAT/Hanisburg, PA' 
PD: Sam McGuire 

MD: Dandelion, 
4 DARRYL WORLEY "Forgotten" 
1 CHAD BROCK "Us" 

AMY DALLEY "Attitude 
MARK WILLS 'Think" 
SARA EVANS "Greyhound" 

WWYZ/Hartford, CT' 
PD: Jay McCarthy 

MD: Jay Thomas 
2 CHAD BROCK "Us" 

1 KELLIE COFFEY "Takes 
MARK WILLS "Think" 

KAS/Houston- Galveston, TX 

APD/MD: John Trapani 
2 DIAMOND RIO "Believe" 

KKBO/Houston, TX 

OM/PO: Michael Cruise 

APD: Johnnie Ray 

MD: Christi Brooks 
31 DARRYL WORLEY "Forgotten" 
26 JESSICA ANDREWS "More' 
12 TOBY KEITH "Rock' 
10 JEFF BATES -Song" 

WTCR/Huntington, KY 

PD: Judy Eaton 

MD: Dave Poole 
10 DARRYL WORLEY "Forgotten 
10 GARTH BROOKS "Running" 
5 BRIAN MCCOMAS "Sae" 
5 TRACE ADKINS "They" 

5 TRICK PONY "Boy" 

WORM/Huntsville, AL 

0M/P0: Wes McShey 

APD: Stuart Langston 

MD: Dan McClain 
5 CHRIS CAGLE" " 

5 DARRYL WORLEY "Forgotten 

WFMSRndianapolis, IN 

PD: Bob Richards 

MD: J.D. Cannon 
7 DARRYL WORLEY "Forgotten" 

1 AMY DALLEY "Attitude" 
1 TANYA TUCKER "Old" 

WMSI /Jackson. MS 

PD: Rick Adams 

MD: Van Haze 
17 DARRYL WORLEY "Forgotten" 

7 JEFF BATES "Song" 
3 RASCAL RAUS "Laud" 

ANTHONY SMITH "Hair 
JIMMY WAYNE "Gone" 

WOW/Jacksonville, FL 

M0: John Scott 
6 DARRYL WORLEY "Forgotten" 

WROO /Jadtsonville, FL' 
MD: Dixie Jones 

5 DARRYL WORLEY "Forgotten 

WXBO/Johnson City, TN' 
PD/MD: Bill Hagy 

17 AMY DALLEY "Arotude 
11 GARTH BROOKS "Running" 
9 LONESTAR "Rant° 
8 ALABAMA "Years" 
2 MONTGOMERY GENTRY "Sexed" 

1 DIAMOND RIO "Believe° 

WMTZ/Johnstown, PA 

PD: Steve Walker 

MD: Lara Mosby 
6 DARRYL WORLEY "Forgotten" 
1 JO DEE MESSINA "Life" 

1 TRACE ADKINS 'They" 

KIXQ/Joplin, MO 

PD/MD: Cody Carlson 
14 ANTHONY SMITH "Halt 
5 STEVE HOLY "Heart" 
5 TANYA TUCKER "Old" 

KBEO/Kansas City, MO 

PD: Mike Kennedy 

MD: T.J. McEntire 
AMY DALLEY 'Attitude 
CRAIG MORGAN `Almost" 
LONESTAR "From" 

KFKF/ Kansas City, MO 

PD: Dale Carter 

APDRAD: Tony Stevens 
16 DARRYL WORLEY "Forgotten" 

GARTH BROOKS "Running" 
LONESTAR "Front" 
TRACY BYRD "Men" 

WDAFRKansas City, MO' 
PD/MD:Ted Cramer 
12 DARRYL WORLEY "Forgotten' 
4 SARA EVANS "Greyhound" 
2 AMY DALLEY "Attitude" 

WIVK/Knoxville. TN 

OMA'D: Michael Hammond 

MD: Colleen Addair 
9 JESSICA ANDREWS "More" 
5 JIMMY WAYNE "Gorse 

RADNEY FOSTER "Scary' 
TRACY BYRD 'Men" 

KXKC /Latayeffe, LA 

PD: Renee Revell 

MD: Sean Riley 
12 DARRYL WORLEY "Forgotten" 

KMDL/Latayete, LA' 
PD: Mike James 

MD: T.D. Smith 
STEVE HOLY "Head" 

WKOA/Labyete, IN 

PD/MD: Chace Hartigan 
BRIAN MCCOMAS "Soi' 

DARRYL WORLEY "Forgotten' 
TERRI CLARK "Three' 
TRACE ADKINS "They" 
TRICK PONY "Boy" 
ERIC HEATHERLY "Begins" 

WPCV/Lakeland, FL' 
DM: Steve Howard 

P0: Dave Wright 
MD: Jeni Taylor 

1 CRAIG MORGAN "Almost" 
1 GARTH BROOKS "Running" 

AMY DALLEY "Attitude" 

WIOVAancaser, PA 

PD: Dick Raymond 

MD: Missy Corbight 
7 DARRYL WORLEY 'Forgotten" 

LONESTAR "Front" 
MARK WILLS "Think" 

WM./Lansing, MI' 
PD: Jay J. McCrae 

MD: Chris Tyler 
13 DARRYL WORLEY "Forgotten" 
4 SARA EVANS "Greyhound" 
2 AMY DAL LEY -Attnudn 

KWNR/Las Vegas, NV' 
OM/PD: John Marks 

APDRAD: amnia O'Brian 
14 DARRYL WORLEY "Forgotten 
6 TRAVIS TRITT "Coumry" 

WBBMzeiel- Haónshlsg, MS 

PD: Larry Blakeney 

MD: Allyson Scott 
37 DARRYL WORLEY "Forgotten- 
13 pot R'C(9EYL CROW'1;4re" 
10 ALISON KRAUSS "Lucky" 
10 SARA EVANS "Greyhound" 
10 TANYA TUCKER "Old' 

WBIHMJdngmn- FayeM, KY" 

OM: Barry Fos 

PD/MD: Ric Larson 
12 DARRYL WORLEY "Forgotten" 

JO DEE MESSINA "Lne- 

WVLWLexington- Fayette, KY' 
PD: Dale O'Brian 

APD/MD: Kart Shannon 
10 RANDY TRAVIS "Crosses" 

1 DARRYL WORLEY "Forgotten" 

KZ KX/Lincoln, NE 

PD: Brian Jennings 

MO: Carol Tumer 
22 DARRYL WORLEY "Forgotten" 

1 LONESTAR "From" 
1 MARCEL "Tennessee" 

KSSNA.ittle Rock, AR 

PD: Chad Heritage 
12 DARRYL WORLEY "Forgotten" 

2 GARTH BROOKS "Running" 
2 JO DEE MESSINA "Lite' 

KZL eles Angeles, CA 

OM/PD: R.J. Curtis 

AFORAD: Tanya Campos 
5 JOHNNY CASH "Hurt" 

JO DEE MESSINA "Lite" 

WAMZ/Louisville, KY' 
PD: Coyote Calhoun 

MD: Nigitrain Lane 
21 DARRYL WORLEY "Forgotten" 
3 RANDY TRAVIS "Crosses" 
2 TAMMY COCHRAN "Let" 

KLLL/Lubbodk, TX 

OM/PD: Jay Richards 

MD: Kelly Greene 
28 DARRYL WORLEY "Forgotten" 
15 LONESTAR "From" 

WDEN/Macon, GA 

PD: Gerry Marshall 

AFORAD: Laura Starling 
1 DARRYL WORLEY "Forgotten" 

WWOM/Madison, WI 

PD: Mark Grantin 

MD: Mel McKenzie 
6 AMY DALLEY "Attitude" 

LONESTAR "Front" 
TERRI CLARK "Three" 

TRACY BYRD "Men" 

KW/Mason City, IA 

PDRAD:J.Wools 
13 DARRYL WORLEY "Forgotten" 

7 LONESTAR "From" 

KIEL/McAllen, TX 

PD: Jog 
MD: Patches 

2 RASCAL FLATTS "Loud' 
1 DARRYL WORLEY "Forgotten" 

KAMM/Medford. OR 

PD: Larry Neal 

MD: Scott Schuler 
4 TIM MCGRAW 'Tiny" 

GARTH BROOKS "Running" 

WGIOKIMemphis, TN 

PD: Chip Miller 
MD: Mark Billingsley 
6 DARRYL WORLEY "Forgotten - 

2 PHIL VASSAR -God" 

AMY DALLEY "Attitude" 

SARA EVANS "Greyhound" 

WOKK/Meridian, MS 

PLAID: Sway Ray 
14 LONESTAR "Front' 
9 TRACY BYRD "Men" 

WKIS/Miami, FL " 

PD: Bob Barnett 

MD: Darlene Evans 
3 KID ROCKSHERYL CROW "Rain" 
2 CHAD BROCK "Us" 
2 TRACY BYRD "Men" 

LONESTAR "From" 

WMIL/Milwaukee. WI' 
OM/PO: Kerry Wolfe 

APO: Scott Dolphin 

MD: Mitch Morgan 
3 CRAIG MORGAN "Almost" 

STEVE HOLY "Heart" 

KEEY/Minneapolis, MN 

OMA'D: Gregg Swedberg 

APD/MD: Trays Moon 
9 TRACY BYRD "Men" 
4 TRACE ADKINS "They " 

1 BRIAN MCCOMAS "Sure 
EMERSON DRIVE "DAN" 
SARA EVANS "Greyhound" 
TRAVIS TRITT "Country' 

WKSJ/Mobile. AL' 
PD/MD: Bill Black 

APO: Steve Kelley 
16 DARRYL WORLEY "Forgotten' 

1 JESSICA ANDREWS 'More" 

KATM/Modesto. CA 

PD: Randy Black 

APD: D.J. Walker 

MD: Joe Roberts 
34 DARRYL WORLEY "Forgotten 

AMY DALLEY "Attitude" 

KILO/Monroe, LA 

PD/MD: Mite Blaceney 
48 DARRYL WORLEY "Forgotten" 
36 KID ROWSFE R CROW"Cir 

"Men" 
e- 

36 TRACY BYRD "Men 
20 GARTH BROOKS "Running" 

20 JEFF BATES "Song" 
20 LONESTAR "Fran" 

KTOM/Monterey, CA' 
OM/PD: Jim Dompan 
11 DARRYL WORLEY "Forgotten' 
4 KELLIE COFFEY "Takes" 

2 GARTH BROOKS "Running" 
2 SARA EVANS "Greyhound" 

AMY DALLEY "Attitude. 
RHETT AKINS 'Love" 

WLWVMOntgomery, AL 

PD: Bill Jones 

MO: Darlene Dixon 
10 BROOKS & DUNN "Lost" 
6 TANYA TUCKER "Oki" 

WGTR/Myrtle Beach, SC 

PD: Johnny Walker 

MD: Joey D. 

25 DARRYL WORLEY "Forgotten 
15 CRAIG MORGAN "Almost.' 
10 TRACY BYRD "Men" 

WKDF/Nashville, TN 

PD: Dave Kelly 

MD: Eddie Foss 
32 DARRYL WORLEY "Forgotten 
4 KID ROQ(SFEFet CREW "Rare 

BRETT JAMES "After" 
JIMMY WAYNE "Gone" 
LONESTAR "Front" 
MARK WILLS -Think" 
SARA EVANS "Greyhound" 

WSIX/Nashville, TN 

PD: Mike Moore 

APO/MO: Billy Greenwood 
AMY DALLEY "Attitnde" 
TRAVIS TRITT "Country" 

WSM/Nashville, TN 

OM: Kyle Cantrell 

PD: Kevin O'Neal 

APO: Frank Seres 
6 ODRODV& FLCON1ktue" 
4 KELLIE COFFEY "Takes" 

1 JOHNNY CASH "Hurt" 
1 BRAD MARTIN "Days" 

AMY DALLEY "Attitude" 
DUSTY DRAKE "Last" 
LEANN RIMES "Suddenly" 

WCTYBew London, CT 

PO/MD: Jimmy Leim 
17 MARK WILLS "Think" 

16 NOHOW SMITH "Halt 
16 DARRYL WORLEY "Fa 

10 Im RO W99rYL L7ì0'N1iSn" 
6 STEVE HOLY "Hear" 

WNOE/New Oceans, LA' 
PD: Les Acree 

APO/MD: Casey Carter 
8 DARRYL WORLEY "Forgotten" 

TRANS TRITT "Country" 

WCMS/Nortolk, VA' 
OM: John Shomby 

PD: Jack Prater 
3 PHIL VASSAR "God" 

3 DARRYL WORLEY "Fo en" 

2 RASCAL FLATTS "Loud" 

WGHMorfolk, VA' 
OM: John Shomby 

MD: Mark McKay 
3 AMY DALLEY Attitude" 
2 LONESTAR 'Front" 
2 MARK WILLS 'Think" 

KNFM /Odessa- Midland, TX 

PD: John Moesch 

MD: Dan Travo 
1 DARRYL WORLEY "Forgotten" 

KIST /Oklahoma City, OK 

PD /APD/MD: Crash 

Asst. MD: Anthony Allen 
No Mc: 

KXXY /Oklahoma City. OK' 
PD: L.J. Smith 

APDRAD: Bill Reed 

5 DARRYL WORLEY "Forgotten' 
5 TRACE ADKINS 'They" 

KXKT/Omeha, NE 

PD: Tom Goodwin 

MD: Craig Allen 
14 DARRYL WORLEY "Forgotten" 
4 LONESTAR "Front" 

AMY DALLEY "Attitude" 

WWKWOrlando, FL 

PO: Len Shackelford 

MD: Shadow Sevens 
3 MONTGOMERY GENTRY Speed" 
2 RHETT AKINS 'Love" 

CHAD BROCK "Us" 
SARA EVANS "Greyhound" 

KHAY/Oxnard, CA' 
PDRAD: Mark Hill 

DARRYL WORLEY "Forgotten" 

KPLM/Palm Springs, CA 

PD: Al Gordon 

APD/MD: Kory James 
17 GARTH BROOKS "Running" 
16 MARK WILLS "Think" 
7 BRETT JAMES "Ater" 
7 SARA EVANS "Greyhound" 

WPAP/Panama City. FL 

PD: Bill Young 

MD: Shane Collins 
No Adds 

WXBM/Pensacola. FL 

PD/MD: Lynn West 
7 DARRYL WORLEY -Forgotten" 

GARTH BROOKS "Running" 
SARA EVANS "Greyhound ' 

WXCL/Peoda, IL 

PD/MD: Dan Dennody 
23 DARRYL WORLEY "Forgotten" 
18 GARTH BROOKS "Running" 
18 JILL KING "One" 

18 LEANN RIMES "Suddenly' 
18 LONESTAR "Front" 
18 TANYA TUCKER "OM" 

WXIB/Pteladelphia, PA' 
PD: Bob McKay 

APDAAD: Cadillac Jack 
12 DARRYL WORLEY "Forgotten" 
4 GARTH BROOKS "Running" 

KMLE,Phoenix, AZ' 
41 AMY DALLEY "Attitude" 
13 DARRYL WORLEY "Forgotten" 

1 MARK CHESNUTT "Married" 

1 GARTH BROOKS "Running" 

KNIX/Phoenix. AZ 

PD: Shaun Holly 

MD: Gwen foster 
8 DEANA CARTER "Limn" 

WDSY/Pitlsburgh, PA 

OMND: Keith Clark 

APOAND: Stoney Richards 
12 DARRYL WORLEY "Forgotten 
4 RANGY TRAVIS 'Crosses" 

WPOR/Portland, ME 

PD: Rick Jordan 

MD: Clod Marie 
17 DARRYL WORLEY -Forgotten" 

OD RCECTE r"L CREW'Akre" 

KUPL/Portland. OR " 

OM: Lee Rogers 

PD: Cary Rolfe 

MD: Rick Taylor 
No Aar.. 

KWJJ/Porlland. OR 

OM: Bruce Agler 

PD: Ken Boesen 

APDRAD: Craig Lockwood 
10 DARRYL WORLEY "Forgotten" 
4 GARTH BROOKS "Running" 
2 RANDY TRAMS "Crosses" 

STEVE HOLY "Heart" 

WOKO/Portsmouth, NH 

PD: Mark Jennings 

APDRAD: Dan Lunnie 
B DARRYL WORLEY "Forgotten' 
1 GARTH BROOKS "Running" 

WCTK/Provldence, RI 

PD: Rick Everett 

MD: Sam Stevens 
6 GARTH BROOKS "Running" 
4 DARRYL WORLEY " e 

2 Ion RJ049E1&C ON 
1 LONESTAR "Fran' 

WLLR/Ouad Cities, IA -IL 

PD: Jim O'Hara 

MD: Ron Evan 
13 RANDY TRAVIS "Crosses" 
2 JEFF BATES "Sag" 

LONESTAR "Fran" 

WODgrham, NC' 
PD: Lisa McKay 

APD/MD: Mike Biddle 
1 DARRYL WORLEY "Forgotten" 
1 BRETT JAMES "After" 

ALISON KRAUSS "Lucky" 

KOUT/Rapid City, SD 

PD/MD: Mark Houston 
20 DARRYL WORLEY "Forgotten" 

KBUL Reno, NV 

OM/PD: Tom Jordan 

APO: JJ Christy 

MD: Chuck Reeves 
1 KELLIE COFFEY "Takes' 

AMY DALLEY "Attitude" 
TRACE ADKINS 'They" 

WKHK/Richmond, VA' 
PD: Jim Tice 

3 CHRIS CAGLE "Day" 

KFRG/Riverside, CA 

OM/PD: Ray Massie 

MD: Don Jeffrey 
5 DARRYL WORLEY "Forgotten" 
3 RANDY TRAVIS "Crosses" 

AMY DALLEY "Attitude" 
SARA EVANS "Greyhound" 

N5lf,4ìoatdelyrldtug, VA" 

PD: Brett Sharp 

MD: Robin James 
DARRYL WORLEY "Forgotten" 
GARTH BROOKS 'Rummng" 
LEANN RIMES "Suddenly" 

WYYD/Roankeldrddoig, VA' 
PD: Chris O'Kelley 

9 DUSTY DRAKE' Last" 

8 DARRYL WORLEY "Forgotten" 
AMY DALLEY "Attitude" 
KELLIE COFFEY 'Takes" 

LONESTAR "Fran" 
TANYA TUCKER "Old" 

WBEE/Rochester, NY 

OM: Dave Symonds 

PD: Chris Keyzer 
No Adds 

WXXOIRocldord, IL 

OM/PD: Jesse Garcia 

MD: Kathy Hess 
DARRYL WORLEY "Forgotten" 
JOE NICHOLS "Broken" 

KNCl/Sacramento, CA' 
Dir.AProg. Mark Evans 

APO: Greg Cole 

MD: Jennifer Wood 
1 BRIAN MCCOMAS "Sure" 

WKCO/Saginaw. MI 

DM/P0: Rick Walker 
I PHIL VASSAR God" 

JEFF BATES "Song" 

WICO/Salishury. MD 

PD/MD: EJ Eon 
10 GARTH BROOKS 'Running' 
10 SARA EVANS "Greyhound 

KSDISt. Louis, MO 

MD: Matye Langston 
7 ALAN JACKSON "AIripm" 
2 TIM MCGRAW "Rain" 
2 DIAMOND RIO "Believe" 

DARRYL WORLEY "Forgotten" 

JO DEE MESSINA "Lite" 

WIL/St. Louis. MO' 
PD: Greg Mozingo 

APO/MO: Danny Montana 
No Adds 

KKAT/Salt Lake City, UT' 
P0: Eddie Haskell 

12 DARRYL WORLEY "Forgotten" 
9 LONESTAR "From" 

8 BRETT JAMES "After" 
5 MARK WILLS 'Think" 

BRIAN MCCOMAS "Sure" 
RANDY TRAVIS "Crosses" 

KSOP/Salt Lake City, UT 

PD: Don Hilton 

APOYMD: Debby Turpin 
12 AMY DALLEY "ABeude" 

2 TERRI CLARK "Three 
LONESTAR "Front" 
MARK CHESNUTT "Married" 

KUBLSaIt Lake City, UT 

OM/PD: Ed Hill 

APD/MD: Pal Garrett 
10 DARRYL WORLEY "Forgotten" 

ALISON KRAUSS "Lucky' 
CHAD BROCK "Us" 
RANDY TRAVIS "Crosses" 

KGKL/San Angelo, TX 

PO/ MD: David Hollebeke 
7 TERRI CLARK "three' 
7 TRACE ADKINS "They' 
7 TRACY BYRD "Men" 
5 DARRYL WORLEY "Forgotten" 

KAJASan Antonio, TX ' 
OM/PD: Keith Montgomery 

APD/MD: Jennie James 
No Adds 

KCYY/San Antonio, TX 

PD: George King 
DARRYL WORLEY "Forgotten 

KSON/San Diego, CA' 
OM/PD: John Dimick 

APDRAD: Greg Frey 
No Adds 

KRTY/San Jose. CA 

PD/MD: Julie Stevens 

APO: Nate Deacon 

7 DARRYL WORLEY "Forgotten" 
5 TRACY BYRD "Men" 
1 TIM MCGRAW "Rain" 

GARTH BROOKS "Running" 

KKJG/San Luis Obispo, CA 

PD: Pepper Daniels 
BRETT JAMES "Aber" 
DARRYL WORLEY" n" 

JOHN M MONTGOMERY "Thong" 

STEVE HOLY "Heart" 

KRAZ/Santa Barbara, CA 

PD/MD: Rick Barker 
15 TRACE ADKINS "They" 
12 TRACY BYRD "Men" 
8 DARRYL WORLEY "Forgotten" 
8 LELAND MARTIN "Hey" 

KSNI/Santa Maria, CA 

PD/MD: Tun Brown 
15 DARRYL WORLEY "Forgotten" 
4 MARCEL "Tennessee" 

3 AMY DALLEY "Maude" 

WCTOiSarasota, FL 

PD/MD: Mark Wilson 

APD: Tracy Black 
No Adds 

WJCLSavannah, GA 

PD/MD: Bill West 
9 JEFF BATES "Sag" 

DARRYL WORLEY "Forgotten" 

KMPSCSealle-Tamma, WA' 
PD: Becky Brenner 

MD: Tony Thomas 
3 TRACY BYRD "Men" 
2 TRACE ADKINS "They" 

SARA EVANS "Greyhound" 

KRMD/Shrevepod, LA 

PD: Bob Shannon 

MD: James Anthony 
DARRYL WORLEY "Forgotten" 
STEVE HOLY "Heart" 

KXKS/Shreveport, LA' 
OM: Gary McCoy 

PDAAD: Russ Winston 
6 DARRYL WORLEY "Forgotten' 

JIMMY WAYNE "Gone" 
JO DEE MESSINA "Lee' 

KSUX/Sioux City, IA 

PO: Bob Rounds 

APD/MD: Tony Michaels 
12 TRACY BYRD "Men" 
10 DARRYL WORLEY "Forgotten" 

10 GARTH BROOKS "Running" 
8 TRICK PONY "Boy" 
5 TRACE ADKINS "They 

WBYT/South Bend, IN 

PD: Tom Oakes 

APDRAD: Lia Kosti 
8 TRACY BYRD "Men" 

6 KDR00(9ERICRON'Aire' 
JIMMY WAYNE "Gone" 

KORKSpokane. WA' 
OM/PD: Ray Edwards 

APD/MD: Tony Borah) 
31 DARRYL WORLEY 'forgotten" 
2 GARTH BROOKS "Running" 

KIXZ/Spokane, WA 
OM: Scott Rusk 

PDRAD: Paul Neumann 
AMY DALLEY "Atteude" 
GARTH BROOKS "Running" 

WPKXBpringfield, MA' 
MD: Jessica Tyler 

I MARK WILLS Think" 

AMY DALLEY Attltude 

WFMB/Springtield. IL 

PD: Dave Shepel 

MD: John Spaulding 
DARRYL WORLEY "Forgotten" 
GARTH BROOKS "Running" 
LONESTAR "Front" 
TRACE ADKINS 'They" 

KTTS/Springñeld, MO 

OM/PD: Brad Hansen 
34 BRETT JAMES "After' 

to MARK WILLS 'Think" 

WBBS/Syracuse. NY' 
OM/PD: Rich Lauber 

APDAAD: Skip Clark 
4 TRAVIS TRITT "Country" 
2 SARA EVANS "Greyhound" 

AMY DALLEY "Attitude" 
LONESTAR "Front 

WTNT/Tallahassee, FL 

PD: Kris Van Dyke 

MD: Woody Hayes 
2 CHRIS CAGLE "Day" 

WOYK/Tampa, FL' 
OM: Mike Culotta 

PD /APD: Beecher Martin 

APO/MD: Jay Roberts 
17 DARRYL WORLEY 'Forgotten 
3 TRACY BYRD "Men" 

GARTH BROOKS "Running" 
LONESTAR "Font" 

WYUU/Tampa 
OM/PD: Mike Culotta 

APD: Will Robinson 

MD: Jay Roberts 
13 CHAD BROCK "Us" 
8 NDRJEV9EM.COW'A an" 

8 DARRYL WORLEY "Forgotten" 
5 TRACY BYRD 'Men" 
1 BRIAN MCCOMAS "Sure" 

LONESTAR "From" 

WTHI/Terre Haute, IN 

OM/PD: Barry Kent 

MD: Party Marty 
1 DARRYL WORLEY "Forgotten 

1 JESSICA ANDREWS "More" 
1 JIMMY WAYNE "Gone" 
1 SARA EVANS "Greyhound" 

WIBW/Topeka, KS 

PD: Rudy Fernandez 

MD: Stephanie Lynn 

27 DARRYL WORLEY "Forgotten' 

WTCM/Traverse City, MI 

OM/P0: Jack O'Malley 

APO/MD: Ryan Dobry-Hunt 
20 DARRYL WORLEY "Forgotten" 

12 AMY DALLEY "Attitude" 
11 LONESTAR "Front" 

KIIM/Tucson, AZ 

PD: Bun Jackson 

MD: John Collin 
LONESTAR "Front' 
MARK WILLS "Think" 
SARA EVANS "Greyhound" 

KVOO/Tulsa, OK' 
OM: Moon Mullins 

APD/MD: Scott Woodson 
9 DARRYL WORLEY "Forgotten" 
4 RANDY TRAVIS "Crosses" 
2 TRACE ADKINS 

MONTGOMERY GENTRY "Speed 

WWZD/Tupelo, MS 

PD /APDRAD: Paul Stone 
9 RANDY TRAVIS "Crosses" 

4 KID ROCK/SHERYL CROW "Pic 
Lure" 

2 DARRYL WORLEY "Forgotten" 

2 TRAVIS TRITT "Country 

KNUE/Tyler- Longview, TX 

PDRAD: Larry Kent 
No Adds 

WERG/Utica -Rome, NY 

OM: Don Cristi 

PO/ MD: Matt Raisman 
DARRYL WORLEY "Forgotten" 

JIMMY WAYNE "Gone" 

KIUGNisalia, CA 

PD/MD: Dave Daniels 
2 TRACY BYRD "Men' 

1 AMY DALLEY "Attitude 
MARK WILLS 'Think" 
RHETT AKINS "Love" 

SARA EVANS "Greyhound" 
TANYA TUCKER "Old" 

WACO/Waco, TX 

PD/OM: Zack Owen 
10 BRETT JAMES " After" 

WMZQNIashinglon, DC 

OM/PD: Jeff Wyatt 

APD/MD: Jon Anthony 

Asst. MD: Shelly Rose 

24 DARRYL WORLEY "Forgotten" 
2 JO DEE MESSINA "Lee" 

1 TANYA TUCKER "Old" 

AMY DALLEY "Attitude" 
JIMMY WAYNE 'Gone" 
SAMMY KERSHAW "Money" 

WDEZ/Wausau, WI 

PD/MD: Jas Caffrey 
a1RRYL WORLEY'Forgotten" 

WIRK/West Palm Beach, FL " 

PD: Mitch Mahan 

AFFIdO: JR. Jackson 
15 AMY DALLEY "Attitude 
2 RANDY TRAVIS "Crosses' 
2 KELLIE COFFEY "Takes' 
1 JOHNNY CASH "Hurt" 

BRETT JAMES "After" 

WOVKMFheeling, WV 
PO/M0: Jimmy Elliott 

DARRYL WORLEY "Forgotten" 

KFDI/Wichita, KS' 
PD: Beverlee Brannigan 

APD/MD: Pat James 
RANDY TRAVIS Gosses 

KZSN/Wichita, KS " 

OM/PD: Jack Oliver 

MD: Dan Holiday 
11 DARRYL WORLEY "Forgotten" 

3 PINMONKEY "Drove" 

WGGY/Wilkes Bane, PA" 
PD: Mike Kdnik 

MD: Jaymie Gordon 
13 DARRYL WORLEY "Forgotten" 
10 GARTH BROOKS "Running" 

1 JOHNNY CASH "Hurt" 
1 JO DEE MESSINA "Life" 

AMY DALLEY "Attitude' 
KELLIE COFFEY 'Takes" 

SAMMY KERSHAW "Money" 

WWOONIlmington, NC 

PD: Paul Johnson 
2 DARRYL WORLEY "Forgotten 

KXDDMakima, WA 

PD: Dewey Boynton 

MD: Joel Baker 
DARRYL WORLEY "Forgotten" 

GARTH BROOKS "Running" 
KO ROW9EML CRAW It re" 

WGTY/York, PA 

OM/PD: John Pellegrini 

APD/MD: Brad Austin 
No Adds 

1Am04Mxrglen Wmet CH' 
PD: Dave Steele 

MD: Tim Roberts 
4 DARRYL WORLEY "Forgotten 

*Monitored Reporters 
224 Total Reporters 

149 Total Monitored 

75 Total Indicator 
72 Current Indicator Playlists 

Did Not Report, Playlist Frozen (3): 

WPSK/Blacksburg, VA 

WYZB/Ft. Walton Beach, FL 
KLUR/Wichita Falls, TX 

www.americanradiohistory.com

www.americanradiohistory.com
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(iiThMusic.cuF 
Bi 1ID11itiSR'" 

Artist Title (Label) 

America's Best Testing AC Songs 12+ 
For The Week Ending 3/7/03 

TW LW Familiarity Burn TD Familiarity Burn 

PHIL COLLINS Can't Stop Loving You (Adentr) 

DARYL HALL & JOHN OATES Forever For You (U- Watch) 

JOSH GROBAN You're Still You (143 /Reprise) 

SANTANA MICHELLE BRANCH The Gama Of Love (Arista) 

FAITH HILL Cry (Warner Bros.) 

JOHN MAYER !kJ() Such Thing (Aware /Columbia) 

CELINE DION I Drove All Night (Epic) 

AVRIL LAVIGNE I'm With You (Arista) 

SHANIA TWAIN I'm Gonna Getcha Good! (M rcury/IDJM6) 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 

DIXIE CHICKS EISHERYL CROW Landslide'Morument/Columbia) 

VANESSA CARLTON A Thousand Miles (A&M / /nterscope) 

FIVE FOR FIGHFING Superman (It's Not Easy) (Aware /Columbia) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

ROD STEWAR1 These Foolish Things (J) 

KELLY CLARKSON A Moment Like This (RCA) 

DANA GLOVER Thinking Over (Cream Works) 

CHRISTINA AGUILERA Beautiful (RCA) 

REGGIE HAMM Babies (Refugee /Universal) 

WHITNEY HOUSTON Try It On My Own ()Instal 

4.09 4.11 92% 22% 4.11 93% 23% 

4.03 4.07 81% 13% 4.08 83% 14% 

3.96 3.92 68% 13% 3.95 68% 14% 

3.93 4.11 94% 30% 3.95 94% 29% 

3.77 3.78 98% 36% 3.68 98% 41% 

3.76 3.80 79% 30% 3.79 77% 30% 

3.72 3.77 84% 170/a 3.63 81% 21% 

3.72 72% 16% 3.69 72% 15% 

3.68 3.72 94% 34% 3.68 95% 37% 

3.67 3.65 97% 48% 3.62 97% 51% 

3.62 3.59 96% 38% 3.69 96% 37% 

3.62 3.64 96% 45% 3.59 96% 49% 

3.61 3.67 96% 49% 3.53 97% 53% 

3.47 3.45 80% 28% 3.45 77% 27% 

3.44 3.55 75% 23% 3.58 79% 22% 

3.42 3.53 96% 46% 3.48 96% 45% 

3.37 3.45 35% 10% 3.33 36% 10% 

3.34 3.42 92% 38% 3.35 92% 39% 

3.15 3.07 33% 12% 3.10 33% 12% 

2.92 34% 12% 2.87 34% 11% 

Total sample size 271respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12 +. TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed, they can take the 
music test based on their format/music preference. RateTheMusic.com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusie is a registered trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 
818- 377 -5300. RateTheMusic.com data is proiidea by Mediabase Research, A division of Premiere Radio Networks. 

Reporters 
WYJBIAlbany, NY 
OM: Michael Moan 
PD: Chris Holmberg 
MD: Chad O'Hare 

Na Adds 

KMGAiAIbuE uerque, NM 
DMPD: Kris Abrams 
MD: Jenne Jure 
3 DANA GLOVER Over 

NATALIE GRANT 'Son 
JAMES TAYLOR Grass 

WLEV /Allentown, PA 
PD: Bobby KngM 

15 CHRISTINA AGUILERA "Ramble 
1' AVRIL LAVIGNE'W4h" 

KYMG /Anchorage. AK 
PD Dave Ravin 

CE INE DION 'Night 

SIXPENCE 'Dream 

WPCH/Atlanta, GA' 
W. Adds 

WFPG /Atlantic City. NJ " 
PD: Gary Guida 
MD: Marlene Aqua 

BONNIE HART Ton, 

WBBWAugusta, GA 
PD: John Petrick 

KKW/Austin, TX' 
PD Alex O'Neal 
MD: Shelly Knight 

,V KIM IIOU 'J' ;rN 

HDUII 
PHIL COLLINS Tam. 

KGFMBakerstietd, CA 
OM: Bob Lewis 
POIMDP. Chns Edwands 

Nr Add:. 

KKDJ/Bakeslield, CA 
POND: Kenn McCeud 

CHRISTINA AGUILENA "BeaOOdul" 

BRIAN MCKNIGHT Woulda" 
SIXPENCE Dran 

WLIFBahimare, MD 
MD: Mark Thore, 

No Ados 

WBBEBaton Rouge, LA" 
OM/PD: Don Gesselin 
MD: Michela SOethern 

tel IAfi AICKNIGHI WoWdt- 

WMJYBiloxi- Gulfport. Ms 
PD. Walter Brown 

SIXPENCE 'Dear. 

WYSFBirmingham, AL' 
PD: Jeff Tyson 
APO/LID: Valerie Vining 

Br.:NNII HAITT flaw 
SGPFNCE dear 

Indicator 
Most Added' 

SIXPENCE NONE THE RICHER Don't Dream It's Over 

(Curb /Squint /Reprise/ 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

CHRISTINA AGUILERA Beautiful (RCA) 

CELINE DION I Drove All Night (Epic) 

WHITNEY HOUSTON Try It On My Own (Arista) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

AVRIL LAVIGNE Complicated (Arista) 

JAMES TAYLOR September Grass (Columbia) 

CHRIS EMERSON Broken Heart (Monomoy) 

NATALIE GRANT No Sign Of It (Curb) 

INDIA.ARIE Can I Walk With You? (Motown) 

MERCY ME I Can Only Imagine (INO) 

LEANN RIMES Suddenly (Asylum /Curb) 

BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) 

Recurrents 
ENRIQUE IGLESIAS Hero (lnterscopel 1334 

MATCHBOX TWENTY If You're Gone (Lava /Atlantic) 1176 

LEE ANN WOMACK I Hope You Dance (MCA /Universal/ 1058 

ENYA Only Time (Reprise) 990 

DIDO Thankyou (Arista) 975 

LONESTAR I'm Already There (RNA) 960 

CELINE DION A New Day Has Come (Epic) 954 

SAVAGE GARDEN I Knew I Loved You (Columbia) 890 

TRAIN Drops Of Jupiter (Tell Me) (Columbia) 836 

H. LEWIS & G. PALTROW Cruisin' (Hollywood) 809 

JOHN MAYER No Such Thing (Aware /Columbia/ 803 

UNCLE KRACKER Follow Me (Top Dog /Lava /Atlantic) 788 

LEANN RIMES I Need You (Curb) 774 

JOSH GROBAN To Where You Are (143 /Reprise) 731 

Songs ranked by total plays J 

KXLT/Boise, ID 
PD: Tobin Jeffries 

7 REGIE HAMM 'Babes 

WEAR/Boston, MA 
PD: Don Kelley 
APO: Candy OTerry 
MO: Merk Lawrence 

No Adds 

WEBE/Bridgeport, CT 
PD: Curtis Hanson 
MD: Dandy Lyons 

Na Adds 

WEZNBridgepod, CT 
PDNID: Steve Manus 

No Adds 

WYE/Buffalo, NY' 
PD. Joe Chills 
A REGIE HAMM "Lesees 
a JAMES IAYLOR Goss 
4 DANA GLOVER ode 
C RONNIE RANT " Tenn 

WHBC/Canton, OH 
PD: Terry Simmons 
MD: Keyk'gh Kriss 

!Yw r;Dl [INS -Cone 

WSUY/Charleston, SC 
PD: Loyd Ford 
MO. Randy Wilcox 

BEN GREEN Meow 

WDEF/Chattanooga, TN' 
PO: Danny Howard 

No Ad:. 

WLITIChicago, IL 
OMPD: Bob Kaake 
MD: Eric Richeke 

SIXTY NO I Awn 

WRRM/Cincinnati, OH 
OMPD: TO. Holland 
APDNID: Ted Morro 

PHIL COIL INS "C ,ne 

WDOK/Clevetand, OH 
PD: Scots Miller 

BRIAN MCKNIGHT Worlds 
NAM( It GRAN' "Sem 

KKLI/tolorado Springs, CO 
OMPD. Kevin Callahan 
MD: Joel Navarro 

No Adds 

WTCB/Columbia, SC 
PONED: Brent Johnson 

HHIAN M(.KN ;LT" 'WSoda 
Will INHi HOUSTON 'HALL 

WSNY/Columbus, OH' 
PO: Chuck Knight 
MD -. Steve Cherry 

lee Ids; ,endsl,d. 
Í 

:; 

TI r.HHISTINA ACwLERA Beautiful 
It NLJRAH 1. RES Kn, 

J Sr- GN.TRAN SII: 

IGOINGapus Christi, TX 
Ole Audrey Maim 
P(IÌAD: Jason Reid 

BRIAN MCKNIGHT VI wide 

KVILiDatlas, TX 
Rit Johnson 

12 LINE DION NghY 
4 EGIE HAMM "Hades" 

WUOT/Dayton, OH 
OLA Mary Fleran 
POND/Prom Dir.: Sandy Colt 

No Ades 

K:OISI/Denvet, CO 
PD Mark Edwans 
APLVMD: Slave Hamilton 

CHRIS EMERSON 'Breen' 
IAWE TAVION Grass 

KLTI/Des Manes. IA' 
err' Jim Schaefer 

+ D: Tkm White 
VRIL LAVIGNE Connphrt= 
SRAH JONES Know 
NTfds E'BRANCH "Gem 

IC/Detrod, MI 
PD Laon Bennett 

1 ;LARY.iON f. GIIArI1Nl lrmvles.. 

NI I OF/Dothan, AL 
r: Lego. Simpson 

IuIWJAeIsJ HId. 
H,i,ESPRINL ISIL{N Soul. 

K t J M/B Paso, TX 
D: Bill Tole 

A7+: Sam Cassiamo 

IXPE'10E ..un 

KC/Frie, PA 
P9 Ron Arlen 

Scot Stevens 
ff RAI JON S Nuss 

ERE' ME'!mayse 

MI /Evansville, IN 
D: Mark Bakr 

,HHISEMEE:S(P. Broten 
TAUE LAsNI Sian 

e ayetteville,AR 
PN Chip Arledge 
AP c D. Dawn Mecollagh 

o Ado 

l RLA3int. MI 
s' D:- .Retook 

Geige McIntyre 
:IXPEICE -Dream 

R/Ft. Collins, CO 
D: hark ,Callaghan 

NNI; RAI? lee 
RIAIS MGKRIGrI 'Wl:olds 
MALE GRANT Son 

4111 L'JI I INS Gene 

TUB. Pierce,FL 
PII Mike Fnzgrao 
Al' , D: Juan O'aeilly 

Il OLLINS "Geme' 

WAJUFt. Wayne, IN 
OM: Lae Tobin 
PD: Barb Richards 

MD: Jim Barron 
BRIAN MCKNIGHT " Nouba' 

WAFY/Frederick, MD 
MD: Nome, Henry Schmidt 
9 INDIAARIE'Wak 
7 LEANN RIMES Soddeey 

WKTK/Gainesville, FL 
PD/PAD: Las Howard Jacoby 

BRIAN MCKNIGHT Wordda 

WLHTBrdnd Rapids, MI 
PD: Bill Bailey 
APDIMD: Mary Tuner 

HODTIE Innocence 

WOOD/Grand Rapids, MI 
PD: John Patrick 

13 CHRISTINA VIGS':I FRA Reautnul 
WHI1NE5 HOUSTON Dvm 

I SIXPNCE dead 

WMAG/Greensboro, NC 
OM: Tim Satterfield 
PDMD: Nick Allen 

No Adds 

WMYIBreenville. SC' 
PD. Greg McKinney 
4 ',LANA GL'VER rnR 

WSPA/Creenville. SC' 
PD/MD. Roan Taylor 

JAMES SA,; IR Gais 
SATs Ai; dean' 

WRCHAIaritord, CT 
Po: Allan Camp 
MD: Joe Hann 

Nukes 

KRTR/Honolulu,HI 
PD: Wayne Maria 
MD: Chns Hon 

BRIAN MC;KNI HT -Would: 
NATAL IF TRANI Suff 

KSSK/Honolulu, HI 
POND: Paul Wilson 
I xnlN MALI It Rd, 
P AVRII LA'.IGNE Wah 

1 WHITNEP HOUSTON Oval 

WAHR/Hurdsville, AL 
PD Lee Reynolds 

MD Bonny O'Brien 
BRAN M KNIGHT WaNde 
NATALIE ,RANI Star 

WTPIAndianapol is. IN 
PD: Gary Havens 
MD'. Sieve Cooper 

III INITIE HAIT Tr 

s NA AJE lHAlrl 

WYXBAndianapolis. IN 
PD: Greg Dunen 
APOxID: Jim Cerone 

Nn N11, 

WIFM/Johlson City, TN 
VPProg.: Mark E McKinney 

1 RIC SANDLER "Let" 

BONNE MITT Tine" 
BRIAN MCKNIGHT "Vanda" 
NATALIE GRAM "Sgn" 

WKYCIJohnstown, PA 
Po: Jack Michaels 
MD: Brian Walle 
3 UNCLE KRACKER "Dull 
1 PHII COLLINS Care 

WOLR/%alamazoo, MI 
OFVPD: Ken Lanphser 
APD OD: Brian Wert 

h;. Adds 

KUOL/l(ansas City, KS 
PD: Dan Hund 

IS CHRISTINA AGUILERA 'Elector 
6 HOOTIE 'Innocence 

CHRIS EMERSON Broken' 
VONOA SHEPARD Ram/" 

KSRC/Kalsas City. MO 
0/ PO Jost Zolleer 
MD: Jeanne Ashley 

NP Addi 

WJXBIKnoxville. TN' 
POND Vance Dillard 

KTDY/Latayette. LA 
PD: CJ Clements 
MD Steve Wiley 

;1ONNII HAIT 
PRIANT .KNI;,,I Wood 

WFMKAansing, MI 
PD: Chns Reynolds 

AVRIL LA015141 Wan 
J SWAN MCKNIGHT Would 

KMZQ/Las Vegas, NV' 
OtsND Cal Thames 
APD'MD: Cheese Ewe 

mai Arid: 

KSNE/Las Vegas, NV 
PD: Tom Chase 
MD: John Berry 

No Add; 

KBIGAos Angeles, CA' 
PD. Jhrli Kaye 
APO/MD. Robert Archer 

Nd Add 

KOSTAos Angeles, CA 
PD: Jhani Kaye 
APORAS Stella Schwartz 

No Adds 

WVEZAouisville, KY' 
APOMD: Joe Female 

N; Add: 

WPEZ/Macon. GA 
PDMD: Hank Brigmond 

NLL Add. 

WMGN/Madison, WI' 
VPNrog: Pat O'Neill 
APDMD: Mark Van Allen 

No Ani, 

KVLYIMcAllen, TX 
PD: Alex Dunn 
MD: Lilly Loped 

BRIAN MCKNIGHT "WOuida 

NATALIE GRANT Son 

VAAO/Melboume, FL 
OMPD: Jeff McKeel 

BRIAN MCKNIGHT WOUNa` 
NATALIE GRANT Sgn' 

WRVRMIenph -s, TN 
PD Jeny Dean 
MD: Kramer 

17 JOHN MAYER "Body' 
BONNIE RAM -Tina 

WMGQ/Middlesex, NJ 
PD: Tin Ted 

KID ROCKSHERYI GROW 'Prcluln 
PHIL COI I INS Cone 
0NLLL KNACKI R 

WLTE/Minneapolis, MN 
POND: Gary Ndan 

8111014 MCKNIGHT W.I. 
NATALIE GRAN' S,s,; 
PHIL COLL INS Cons 

WLTO/Milwaukee- Racine, WI 
PDAAD: Stan Atkinson 

:HIIS I INA AL ILIA tywartr:' 
N.INAI' l'JNHS Knnv, 
:IXPTN...:': -Ln.,ar.. 

WMXC/MObile, AL 
PD. Dan Masco 
MD Mary Booth 

N Add. 

'USN/Modesto, CA 
PD/MD: Gary Michaels 

Na Ada. 

WOBM/Monmouth- Ocean, NJ 
OMPD: Dan Tun 

Nu Add: 

KWAV/Monterey-Salinas, CA 
PD/M1), Bernie Moody 

PHIL COIIIN5 woe 
I BEN GRII N "WINO 

BRIAN MCKNIGHT Worlds 

WALK/Nassau- Suffolk. NY 
PDNID: Rob Miller 

Ni; Ado 

WKIY/Nassau- Suffolk. NY 
PD: Bill George 
MD: Jodi Vale 

CHRIS EMERSON Broken 
PHIL COLINS Cone 

WLMG/New Orleans, LA 
PDMD: Steve Suter 
API: Johnny Score 

No Adds 

WLTWMew Yolk. NY' 
OM: Jim Ryan 

NI. Add.. 

WWDEMorlolk, VA' 
ONVPD: Don London 
APDMD. Jell Moreau 

BRIAN MCKNH5H: Woad 
PHIL ,COLI INS Lame 

KMGL/Oklahoma City, OK 
PD: Jeff Couch 
MD: Steve O'Brien 
2 WHITNEY HOUSTON "Owe 

BONNIE MITT 'Time 
SIXPENCE Dream- 

KEEM/Omaha, NE' 
PU+MO: Steve Albertson 
APO: Jere Larson 

No Adds 

WMGF/Oriando, FL' 
OM: Chns Krnpreier 
PD: Ken Payne 
APDMD: Orondo Matthews 

BONNIE RAITT'Lnli 

WMEZ/Pensacola, FL' 
PDMD: Kevin Parma+ 

Na Adds 

WSWT/Peoria, IL 
OMPD: Randy Rundle 
2 UNCLE KRACKER DOT" 

1 SIXPENCE 'Dream 
I WHITNEY HOUSTON Own 

WBEB/Philadelphia. PA 
PD: Chris Conley 

KESZ/Phoenix. AZ' 
PD: Shaun Holly 
APO/MD . Crag Jackson 

KKIT/Phoenix. AZ' 
PD. Joel Grey 

WLTJ/Pihsburgh. PA' 
PD: Chuck Stevens 

WSHHRittsburgh. PA' 
PD/MD: Ron Ante 

SIXPEMJL mean 

WHOM/Portland. ME 
PD: Tim Moore 

JAMES TAYLOR Glass 
JOHN MAYER Bold. 

SIXPENCE Imam 

KKCW/Portland, OR' 
PONED: Bill Minclder 

No Add. 

WWLI/Providence. RI' 
PD: Tony Bristol 
APE: Davey Moms 

WHU NET ,IIIUSI', ... 

WRAL/Raleigh- Durham. NC' 
OMPD: Joe Wade Formicola 
MD'. Jim Kelly 

lus Adds 

WRSN/Raleigh- Durham. NC' 
PD: Bob Bronson 
MD: Dave Hom 

BRIAN MCKNIGHT Would_ 

KRNO/Reno, NV' 
POND: Den Fritz 

2 WHITNEY HOUSTON'Sal" 
CHRIS EMERSON 'Broker 
JAMES TAYLOR 'Grass' 

W1VR/Hichmond, VA' 
OM/PD: nil canal 

BONNIE MITI 'Toe" 
NATALIE GRANT "Sign" 
PHIL COLLINS'Come" 
VONDA SHEPARD -Rom" 

WSL Aloano ndiazg,VA 
PD: Don Morrison 
MD/APD: Dick Daniels 
? WHITNEY HOUSTON Own 

WRMMBochester. NY' 
OMPD: John McCrea 
MD: Teresa Taylor 

BRIAN MCKNIGHT'Wouldá 
HOOTIE Innocence 

PHII COLLINS Cr. 

WGFB/Rocklord, IL 
PD/MD: Anthony Bannon 

No Adds 

KGBYBacramento, CA' 
PD/PAD. Brad Walle 

Nn Aml 

KYMX/Sacramento, CA 
Dir/Prog.. Man Evans 
PD: Bryan Jackson 
MD: Dave Diamond 

LS; IV DILI, Non' 

KEZKBt. Louis, MO 
PD: Snoley Rivers 
MD: Jim Doyle 

Nu Aids 

KBEE/SaR Lake City. UT' 
PD: Rusty Keys 

No Adds 

KSFI/Sah Lake City, UT' 
OMPD: Alan Hague 
APONID: Lance Balance 

PHIL COLL INS Came 
I NONAH JONES xlnlo 

KOXT/San Antonio, TX' 
PD: Ed Sanborn gh 
APO/MD' Tom Graye 

NS Adds 

KBAY/San Jose, CA' 
PD: Jim Murphy 
MD: Bob Korb 

WHI HVEV 50USTON Own 

KSBLSanta Barbara. CA 
APDMD. Nancy Newcomer 

No ;om 

KLSYISeaBrTacorta, WA 
PD. Coles 
MD: Darla Thomas 

LASr1N MP& R'ir . 

MATCHBOX IWLNI° DPISrR 

TORAH TONE, Cone 

KRNRASealle- oma,WA' 
PD: Tony Coles 
MD: Laura Dane 

No Adds 

Kv10/Shreveport, u 
OM: Gary McCay 
PD/MD: Stephanie Ekllman 

RIC SANDLER "Let' 

WNSNBouth Bend, IN 
PDMD: Jim Roberts 

No AAJ'. 

KISC/Spokane. WA' 
DIAPO'. Rob Harder 
APD' Marx Holman 
MD: Dawn Marcel 

6 SIXPENCE 'Doan 
NATALIE GRAM 'Son 

KXLYBpokane, WA 
PD: Beau Tyler 
MD: Steve Knight 

BRIAN MCKNIGHI 'Aou(de 
NAHWIE 'GRANT Son' 

KGBX/Springlield, MO 
OM: Rich Backer 
PD: Paul Kelley 
APDMD Dave Rotten, 

WMAS'Springlield, MA' 
PD. Paul Cannon 
MD Rob Anthony 

SIXIYA :'. Dr-an 

KJOY/Stoddon, CA' 
PD/MD: John Christen 

1 SNNIADA I HWID011 6 n. 
NATAI II ;RANI Sign 

a 

PHII TL LlyINS Cure 
HALL 8 GATES ii.,o 

WMTX/Tampa, FL' 
OMIPD' Tarry Floenuno 
APDNID: Bobby Rich 

No Add+ 

WRVF/Toledo, OH' 
PD: Beth Michaels 
MD: Mark Andrews 

NA Anda 

KMXZfrucson, AZ' 
OM: Buddy Van Arr+dale 
PD: Baldry Rich 
APDIMO: Leslie Lois 
J REGIE HAMM "Bade: 

WLZWNtica -Rome, NY 
PD: Paler Naughton 

KID ROCK/SHERYL CROW -Pilo." 
PHIL COLLINS "Cane" 

WASWWashington, DC 
PD: Steve Abort 

6 SIXPENCE "Dream" 
I WHITNEY HOUSTON 'Own" 

WEAT/West Palm Beach, FL' 
PD: Rick Shute. 
APO/MD: Chad Perry 

3 CHRIS EMERSON Broker 
I PHIL COLLINS Coon 

BRIAN MCKNIGHT ' Woulda' 

WHUD/Westchester, NY' 
OMPD: Steve Petrone 
MD/APD: Tam Furci 

BRIAN MCKNIGHT Wolfed 

WMGS/Wilkes Barre. PA' 
PDMO: 54n Phillips 

HIRING JTIOWS lau 
M IASI nR "Gras 

hSIXTE TILL Tran.. 

WJBR/Wilmington. DE' 
PO: Michael Wane 
MO. Katey Hill 

WGNI/Wilmington. NC 
P0: Mike Farrow 
MD- Craig Thomas 

KRBB/Wichita, KS 
PD. Lyman James 
APDNID: Suzanne Mears 

PHIL COLLINS Cone 

WSRS/Worcester, MA' 
PO: Steve Pede 
MD; Jadde Brush 

1.1 ,HFISIINA AGUILERA 'Wauttul 

WARM/York, PA 
PD: Kelly View 
APDMD. Rick Slen 

KID n1CKSHERVL LOTIT 'P lure 

*Monitored Reporters 
136 Total Reporters 

119 Total Monitored 

17 Total Indicator 
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KEVIN CARTER ,ADULT CONTEMPORARY 
kcarterQradioan drecords. com 

Top 10 Reasons Why 
Radio Is Still Fun 
In other words: Quit whining - these are the good old days 

By Kurt Johnson 

s deregulation and consolidation enveloped radio, 
the term multitasking entered the industry lexicon - 
and never left. As I speak, fewer people are doing more 
for the same money - and in some cases less. And that's 
if you're fortunate enough to be employed at all. 

Sometimes it's easy to get 

down on our industry and 
pine away for the good old 

days, when the radio and 
record businesses were still 

fun. Here's a news flash: 
They still are. To share his 

views on why this is still a 

great way to make a living, 

here's a guy who's doing it 

-and still having fun: Kurt 

Johnson, OM of Infinity's 
KOAI/Dallas. 

Radio has certainly morphed 
since it went "big business" in 1996. 

Pre -consolidation radio stations 
were different. Bigger staffs, bigger 
budgets. The PD's job used to be 
pretty much confined to picking the 
hits, airchecking the jocks and writ- 
ing liners. Now the job is so much 
more complicated. 

Today's successful programmer is 

a master of marketing, a detective of 
research, a wizard of technology, a 

doctor of psychiatry and a genius of 
strategy. And we're now meeting 
creative demands in ways we nev- 
er imagined. 

In fact, almost daily I get calls 
from friends in radio and records 
who are facing challenges that have 
them wondering aloud, "What hap- 
pened to the fun ?" They tell me that 
radio used to be so much easier. 
They always ask, "How can I get all 

this done ?" 

heroes who inspired us, 
the sheer joy of the broad- 
casting business. The fact 
is, radio is better than it's 
ever been. And for those 
who take the right ap- 
proach to today's chal- 
lenges, there are opportu- 
nities even bigger than 
we ever dreamed of that 

Kurt Johnson first time we looked at the 
KVIL & radio and said, "I wanna do that!" 

I was talking with Kevin Carter 
about this very subject the other day. 

I said, "How about if you write a 

positive article to remind people 
that radio is still one of the best jobs 
anywhere ?" He said, "Hey, I'm too 
busy. You write it." Fair enough. In 
case you've lost sight of the fun side 
of what we do, I now offer these 10 

reasons why this is still a great way 
to make a living. 

Unique People 

1. You get to improve the lives of 
thousands of people every day. In 

what other profession can you pos- 
itively affect so many people in one 
day? My wife, Terri, is a civil engi- 
neer. A radio friend of ours is very 
impressed by this - I guess he's 
amazed that that such a smart per- 
son would marry someone in radio. 
He has an amusing way of introduc- 
ing us to nonradio people at parties: 
"This is Kurt. He plays songs on the 
radio. This is Terri. She builds bridg- 
es. When Kurt has a bad day at 
work, people change the station. 
When Terri has a bad day at work, 
people die." 

Compared to doctors or engi- 
neers, what we do is not really life - 

changing. Or is it? When you look 
at the sheer number of lives we af- 

fect each day - the thousands of 
listeners we touch, the clients 
whose businesses we make thrive, 
the company we fuel with our 
ideas, the contributions we make 
to our communities - we really 

Too Busy To Have Fun 

With the tectonic shift in the busi- 
ness models of radio and records, 
some very talented people are going 
to go through tough transitions. 
Some have been temporarily dis- 
placed. So, it's understandable that 
what we read in the trades these 
days is kind of gloomy. 

As we work harder and smarter, 
all the while meeting astronomical 
expectations, it's easy to lose sight 
of what originally got us into radio: 
the excitement, the electricity, the 

are fortunate to be in this business. 
2. You work with the most inter- 

esting people on the planet. There 
is no doubt in my mind: People who 
choose radio as a profession are the 
most fun, passionate and diverse 
group in any field. Here at KVIL, for 

example, we have Terry King, who's 
an accomplished musician and sing- 
er; Ken Barnett, who is a motorcy- 
cle aficionado; and Mickey Miller, 
who has read more books than any 
10 people you can name. 

Our Sales Manager, David Hen- 
ry, went to SMU on a tuba scholar- 
ship. I am endlessly amused by the 
idea of a sales manager who plays 
the tuba - it's just too good. These 

people are all tops in their profes- 
sion, and I bet you have people 
around you who are just as funny, 
intense and just plain interesting. 
Makes for a great way to spend your 
day, doesn't it? 

Again, compare this to my wife's 

Your job is infinitely 

more interesting 

than 95% of the 

other jobs in the 

world. 

profession. Civil engineers are per- 
fectly wonderful people, but they 
just aren't as, well, fun as radio 
types. Every year Terri and I laugh 
because our radio-station Christmas 
party is much more fun than hers. 
It's the people! Enjoy the unique 
people around you; they have a lot 

to teach you. 

Interesting Challenges 

3. You get to live your passion. If 
you're like most people in radio, you 
knew at a relatively early age what 
your heart wanted. If you were for- 

tunate enough, a mentor encour- 
aged you. Now here you are, mak- 
ing a living at it. When I was 10, my 
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dad got a job selling at our local ra- 

dio station. I went to visit him one 
day, and from the moment I walked 
through the door, I never had a 

chance. I was mesmerized. 
I can still smell the combination 

of filament tubes, UPI teletype rib- 
bons and cigarette smoke - it 
seemed like all radio people smoked 
back then. The DJ's voice was corn- 

ing through that tiny hallway mon- 
itor introducing Tanya Tucker as I 

watched the VU meters bounce his 
voice out and over the whole town. 
I was in awe at the power of this sta- 
tion broadcasting all day, from sun- 
rise all the way till sunset. From that 
day, I never wanted to do anything 
else with my life. 

I'm sure your first taste of radio 
was no less intoxicating. The truth 
is, we're sick people - and we 
hope we never get better. Even on 
our worst day we have it far bet- 
ter than people who live in the 
workaday world. Surveys consis- 
tently show that four out of five 
people would rather do something 
else for a living - you're the lucky 
fifth person. 

4. You have interesting challeng- 
es every day. When I open my office 

door every morning, I have a plan for 

the day. But I also know that I'll be 
faced with some great plot twists 
within the next 10 hours. Sales will 
present some incredible challenge - 
I'm sorry - opportunity; a promotion 
will go haywire; a staff member will 

resign to move to Utah to start a hy- 

droponics farm. Whatever. 
All of these situations present 

great creative challenges ... or head- 
aches. It just depends on how you 
approach them. Surprises and chal- 
lenges are a part of your job; take 
them head on. And thank God for 
them. Many people in other busi- 
nesses would love to trade their is- 

sues for yours. 

Get Busy Livin' 

5. The grass isn't greener. Under- 
stand that what's going on in our in- 

dustry is also going on in other busi- 
nesses -and in some cases it's even 
worse. I've known several people 
who've gotten fed up and left radio. 
Their euphoria at their newfound 
freedom is usually short -lived. 
Within a few months most of them 
want to get back in - desperately. 

Here's another way to gain some 
perspective on how good you actu- 
ally have it: The next time you're at 
a party, describe your job to some- 
one who's not in radio and see how 
they react. The fact is, your job is in- 

finitely more interesting than 95% of 

the other jobs in the world. 
6. You have more control than 

you think. Many people in our busi- 
ness feel like they've lost some mea- 
sure of control. Thriving in today's 
radio climate means having the abil- 
ity to roll with the changes. It's vital 
to be able to sort out what you can 
control and what you can't. One 
thing you do have ultimate control 
over is how you frame situations: 
Problems or challenges? Obstacles 

or steps? Work or play? It's your 
choice. 

As the minister at my church likes 

to say, "You can get busy livin', or 
you can get busy dyin'." At Infini- 
ty/Dallas we encourage our staff to 
take control and solve problems. 
This gives each person responsibili- 
ty and autonomy. Everyone knows 
they have the ability to make judg- 
ment calls, and they have my sup- 
port when they need it. 

In our staff meetings 

I make sure to carve 

out at least a few 

minutes to laugh and 

just enjoy each 

other's company, to 

let ideas happen, to 

learn. 

7. You have a better scrapbook 
than 99% of the people in the world. 
Concerts, promotions, dinners, par- 
ties - you rub elbows with the stars. 
Who else gets to live like you do? 
Things that most people only dream 
of, you get to do regularly. You're in 

show business. Enjoy it! 

Let Ideas Happen 

8. The radio and record business- 
es have never needed talented peo- 
ple more. The new challenges we 
face mean that only the best will 
succeed. Your skills are crucial. Im- 

prove yourself constantly, and you'll 
find yourself in constant demand. 

Here at Infinity/Dallas we have a 

tremendous group of talent. I always 
encourage my people to have fun, 
work hard, work smart and better 
themselves every day. But in our staff 

meetings I also make sure to carve 
out at least a few minutes to laugh 
and just enjoy each other's company, 
to let ideas happen, to learn. 

They need that creative outlet to 

keep energized, but I'm the one who 
gets the most out of these meetings. 
They keep me rooted in the reason I 

do this every day. This kind of creative 

energy is much needed in radio in 

2003. 

9. You have a deadline every four 
minutes. What other job offers that 
level of excitement? OK, maybe an 
emergency room, but radio is much 
less messy. You need to have some- 
thing absolutely great ready to go: 

just the right song, stellar produc- 
tion, an entertaining live jock break. 

10. These are the good old days. 
When you're down, stop and think: 

One year from now you'll look back 
on today fondly. So enjoy it now! 

Share your thoughts with Kurt 
Johnson at kjohnson@cbs.com. 
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Radio Just Got Better 
With one of the most recognizable personalities 

in broadcasting! 
Your audience already knows him from 11 years 

on Entertainment Tonight! 

Absolutely family -friendly programming! 

A proven track record! 

Now there is a nighttime alternative.... 

The "Ni g htl " 

John T Sh ow 
Music and Intelligence For Your Life 

With over 150+ affiliates on the weekend show, we're pleased to announce the launch of the "NIGHTLY" 

John Tesh Radio Show!! FIVE HOURS EACH WEEKDAY EVENING of some of the most compelling 
AC programming available! Your time zone; 7:OOpm- 12:OOam delivered live each day via satellite. 

This show is NOT a "love song show ", a "talk show" or "just" an entertainment & interview show... it's a daily dose of 
"Music & Intelligence For Your Life." The John Tesh Radio Show SOUNDS like YOUR radio station. We fit your AC 
format. Finally there is an alternative. 

Musically... we play the hits, the highest charting songs, which means that we're playing researched music consisting 
of a tight Mainstream AC playlist. These are the songs within the show that our affiliates are playing outside of the 
show. We play a lot of music, averaging about 10 -12 songs per hour. Not a lot of talk. 

When we do talk, we say something valuable. Basically, "Intelligence For Your Life" is a plethora of useful and 
compelling information that the typical AC listener can use, relate to and will be talking with their friends about the 
next morning. 

We also include entertainment news, artist & celebrity interviews, and lifestyle segments, but do so in keeping with 
our "Family Safe & Friendly" promise. 

Our host, John Tesh, is very relatable to the 25 -54 female. They watched him on Entertainment Tonight for 11 years, they 
watched him host 2 Olympic Games, they've been to his live concerts, and to our audience, he's instantly recognizable, 
credible, and relatable. He's known around the world as a musician, an entertainer and an experienced broadcaster. 

To find out more about `THE ALTERNATIVE' in Nighttime AC syndication, or to receive a sample 
ASAP, please call: 

Scotty Meyers 
The TeshMedia Group 

www.TheRadioSyndicator.com 
Toll -Free: 888-548-8637 Direct: 516- 829 -0964 
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® March 7, 2003 
ARTIST TITLE LABELS) 

DIXIE CHICKS Landslide (Monument /Columbia) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

FAITH HILL Cry (Warner Bros.) 

CHRISTINA AGUILERA Beautiful (RCA) 

VANESSA CARLTON A Thousand Miles (A &M /Interscope) 

DARYL HALL & JOHN OATES Forever For You (11-Watch) 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 

KELLY CLARKSON A Moment Like This (RCA) 

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 

CELINE DION I Drove All Night (Epic) 

JOSH GROBAN You're Still You (143 /Reprise) 

ROD STEWART These Foolish Things (J) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

SHANIA TWAIN I'm Gonna Getcha Good! (Mercury /IDJMG) 

DANA GLOVER Thinking Over (Dream Works) 

WHITNEY HOUSTON Try It On My Own (Arista) 

REGIE HAMM Babies (Refugee /Universal South) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

AVRIL LAVIGNE I'm With You (Arista) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Curb /Squint /Reprise) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 

PAUL SIMON Father And Daughter (Nick /Jive) 

CELINE DION At Last (Epic) 

VONDA SHEPARD Rainy Days (Jacket) 

JAMES TAYLOR September Grass (Columbia) 

UNCLE KRACKER In A Little While (Lava) 

DJ SAMMY & YANOU Heaven (Candlelight) (Robbins) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

TOTAL 
PLAYS 

I - 
PLAYS 

GROSS 
IMPRESSIONS 

(OD) 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

2779 +191 385514 16 11711 

2339 +20 291001 22 11310 

2279 -19 320389 21 10812 

2215 -92 289651 25 11210 

2094 +287 308352 11 10117 

2045 +11 244122 43 11010 

1557 -52 165357 17 10110 

1461 -28 190110 41 9910 

1394 -92 162127 24 9410 

1385 -180 177187 66 11110 

1340 +145 191939 7 9212 

1231 +135 120253 6 9211 

1190 +3 148291 14 8910 

1100 +294 174692 21 9314 

1081 -96 123598 16 8910 

744 +90 64648 6 8713 

702 +297 114672 3 82111 

693 +12 70400 8 6214 

549 +63 92508 13 3512 

499 +70 93228 5 3113 

491 +240 48612 2 73116 

339 +49 67553 6 2212 

238 +53 20725 2 3914 

236 -87 21445 14 4010 

235 -69 41262 13 3310 

217 +32 14609 3 3912 

214 +73 45474 1 3916 

214 -7 53350 11 1310 

209 -41 53164 18 2210 

186 +17 63293 1 1211 

119 AC reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2123 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed first. 

Songs between No. 11 and No. 15 are moved to recurrent after 50 weeks. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 

of new adds officially reported to R &R by each reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the 

songs with the greatest week -to -week increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour 

Persons used herein with permission from the Arbitron Company (© 2003, The Arbitron Company). © 2003, R &R, Inc. 

New &Active 
PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 
Total Plays: 168, Total Stations: 43, Adds: 18 

CHRIS EMERSON Broken Heart (Monomoy) 
Total Plays: 123, Total Stations: 31, Adds: 5 

KEITH URBAN Somebody Like You (Virgin) 
Total Plays: 122, Total Stations: 18, Adds: 0 

BONNIE RAITT Time Of Our Lives (Capitol) 
Total Plays: 120, Total Stations: 37, Adds: 11 

BEN GREEN Without You (ASRC) 
Total Plays: 94, Total Stations: 18, Adds: 2 

NATALIE GRANT No Sign Of It (Curb) 
Total Plays: 86, Total Stations. 33, Adds: 15 

CHARLOTTE CHURCH Would I Know (Columbia) 
Total Plays: 70, Total Stations: 14, Adds: 0 

RIC SANDLER I'll Let Ya Know (Rich ID) 
Total Plays: 63, Total Stations: 17, Adds: 2 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown /Universal) 
Total Plays: 3, Total Stations: 23, Adds: 23 

Songs ranked by total plays 

Most Added® 
www,rradds.com 
ARTIST TITLE LABELS) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown /Universal/ 

PHIL COLLINS Come With Me (Lullaby) (Face Value /Atlantic) 

SIXPENCE NONE THE RICHER Don't... (Curb /Squint /Reprise) 

NATALIE GRANT No Sign Of It (Curb) 

WHITNEY HOUSTON Try It On My Own (Arista) 

BONNIE RAITT Time Of Our Lives (Capitol) 

CHRISTINA AGUILERA Beautiful (RCA) 

JAMES TAYLOR September Grass (Columbia) 

CHRIS EMERSON Broken Heart (Monomoy) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

REGIE HAMM Babies (Refugee /Universal South) 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 

ADDS 

23 

18 

16 

15 

11 

11 

7 

6 

5 

4 

4 

4 

un" 
Debut 32* at Top 40 
Mainstream Monitor! 

New at WMWX, KPLZ & WJLQ 

IMPACTING Hot & Mainstream AC 
March 17th 

Ist.ANI) THE ISLAND OFF JAM MUSIC GROUP A UNIVERSAL MUSIC COMPANY 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

WHITNEY HOUSTON Try It On My Own (Arista) 

NORAH JONES Don't Know Why (Blue Note/Virgin) 

CHRISTINA AGUILERA Beautiful (RCA) 

SIXPENCE NONE THE RICHER Don't... (Curb /Squint/Reprise) 

DIXIE CHICKS Landslide (MonumentColumbia) 

ENYA Only Time (Reprise) 

MARC ANTHONY You Sang To Me (Columbia) 

PHIL COLLINS Come With Me (Lullaby) (face Value /Atlantic) 

CELINE DION I Drove All Night (Epic) 

JOSH GROBAN You're Still You (143 /Reprise) 

TOTAL 
PLAY 

INCREASE 

+291 

+294 

+287 

+240 

+191 

+ 188 

+ 164 

+152 

+ 145 

+135 

R &R Station Playlists have moved to the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

Own Your Events 
If no one can see your signs, do they know who staged 

the event? Make sure you claim ownership at all your 
events with cost -effective, disposable plastic banners. 

ì We print your logo using up to four spot colors. 

Perfect for concerts, events and giveaways. 
e Packaged on a roll and easy to use. 

Up to 3' High and 6' Wide 
Durable 
Weather- resistant 

1- 800 -231 -6074 
P.O. Box 750250 Houston, Texas 77275 -0250 

713/507 -4200 713/507 -4295 FAX 

ri @reefindustries.com www.reefindustries.com 
PLASTIC 
BANNERS 
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"Whitney has delivered another power ballad that 
sounds like it could have come straight out of 
1985...the women that listen to WALK have said 
they love 'Try It On My 3wn' for its message and 
the nspiration it gives them. You should give it a 

TIDY! AC radio is going :o once again be the 
leader in breaking to smash from a superstar 
artist...nobody does it like WHITNEY!" 
--Rob Miller, WALK/Long Island 

"Classic, timely Whitney!" 
--Kurt Johnsson, KVÁL /Dallas) 

"'Try It On My Own is 'The Greatest Love Of All' 
Part II' --Gary Guidai, WFPG/Atlantic City 

"This is the Whitney performance that will win 
listeners' hearts over aga n" 
--Jhani Kaye, KDS /uos Angeles 

"This Whitney single is a smash. I predict this to 
be tie first smash single "rom JUST WHITNEY" 
-Trudy, WLZW/Utica 

"Whitney is back! Fer signature sound is what 
our audience craves, and 'Try It On My Own' 
delivers it with emotion and power. " 

--Ken Payne, WMBF /Orlando 

"The Whitney Houstoi Who turned out hit after 
hit after hit and dominate) the AC charts is back! 
'Try It On My Own' 3 great power ballad that 
will make your phor es ring!' 
--Les Jacoby, WKTK /Ca nesville 

"'Try It On My Own briigs listeners back to the 
real Whitney Houstor.....watch this hit connect 
with females as only Whitney can!" 
--Chad Perry, WELT/Vit Palm Beach 

«TRY IT ON MY OWN » 
y iC....r 

OVER 90 STATIONS 
Mainstream Monitor: 20 *-19 * +184 ( #2 Spin Gainer!) 
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E 

Dave Flavin 
PD /MD, KYMG /Anchorage 

AC/HOTAC 

KYMG (Magic 98.9) has been the 
top -rated AC station in Anchorage for 
many years. Marcus and April, our 
popular morning team, have been to- 
gether for several years and are well 
known for being very active in the com- 
munity. Magic 98.9 plays the best mu- 
sic of the '80s, '90s and today, focus- 
ing on familiar songs that are perfect 

to listen to in the workplace. Celine Dion, Faith Hill 

and LeAnn Rimes continue to test well. John Mayer, 
Josh Groban, Five For Fighting and Norah Jones 
(even before the Grammys) have generated good 
phones. Rod Stewart's "These Foolish Things" has 

been a popular recent add, as well as The Dixie Chick's "Landslide." 
Dion's "At Last" has prompted a lot of curiosity calls. We also pro- 
duce a very popular '70s Til 7 show every Friday from 5 -7pm. It gen- 
erates tons of calls and requests and has given us an edge on the Fri- 
day drive home. Love Songs With Delilah, which runs weeknights from 
7pm- midnight, continues to be a solid daypart. Magic 98.9 is coming 
off an excellent fall book, and we look forward to a great 2003. 

Iis status quo for a third straight week 
as the top six songs remain on the 

same on the Hot AC chart. However, 
there is some activity below the pick six 
as 3 Doors Down creep up to No. 7 

with "When I'm Gone" (Republic /Univer- 
sal) ... Grammy goddess Norah Jones 
moves 10 -8* with "Don't Know Why" (Blue 
Note /Virgin). Speaking of Norah, you'll 
notice she's back on the R &R's AC chart at No. 14 this week. Virgin is 

seeking airplay for the song again at the format again ... Back to Hot AC: 
In the cover battle, Sixpence None The Richer move 12 -10* with "Don't 
Dream It's Over" (Squint/Curb /Reprise), while "Big Yellow Taxi" by Count- 
ing Crows fNanessa Carlton moves 13-11* (Interscope). The other 
cover in the top 20 is Uncle Kracker's "Drift Away" (Lava), which moves 
18 -15* ... Jason Mraz motors his way from 31 -20* with "The Remedy (I 

Won't Worry)" (Elektra/EEG) ... Also making a big move is No Doubt's 
"Running," which sprints 30 -22* (Interscope) ... The biggest move of the 
week, however, goes to The Goo Goo Dolls, as "Sympathy" (Warner 
Bros.) surges 39 -26* ... Lisa Marie Presley climbs 38 -30* with "Lights 
Out" (Capitol) ... A nice move for Hootie & The Blowfish at AC as "In- 
nocence" (Atlantic) moves up 30 -23 ". 

- Anthony Acampora, Director /Charts 

artist 
ARTIST: Jon Secada 

LABEL: Crescent Moon 
By MIKE TRIAS /ASSISTANT EDITOR 

Somewhere, stashed in the back of a 
closet in my bedroom, is a long- forgot- 

ten mix tape containing the breakout hit 
by a young artist named Jon Secada. 
Without giving away too much informa- 
tion about my age, let's just say that think- 
ing about "Just Another Day" brings back 
memories of high school and prom. 

Although the song itself was rather sad 
in its lyrical content, the fullness of 
Secada's voice and the feeling with which 
he sang were incredibly memorable. It's no 
surprise that the Cuban -born artist is still 
amazing listeners and radio programmers 
alike a full decade after his debut. 

Secada and his parents immigrated to 
the United States and settled in Miami 
when he was 9 years old. There, he was 
exposed to salsa, merengue, pop and R &B, 
which eventually came together to shape 
his own music. He stumbled onto the op- 
portunity for stardom in the late 1980s 
when he met Gloria and Emilio Estefan 
and was invited to sing with Gloria's band. 

After discovering his talent, the 
Estefans invited Secada to write tunes for 
Gloria. He penned her smash "Coming 
Out of the Dark." It wasn't until 1992, 
however, that he took the spotlight on his 
own by releasing his self- titled debut al- 
bum, which sold over 6 million copies. 
Secada put out English- and Spanish -lan- 
guage versions of the album, and the 
Spanish -language Jon Secada earned him 
his first Grammy, for Best Latin Pop Al- 
bum. 

It was only the beginning for this artist, 
who has proven his versatility and talent 
many times over. Not only has he sold over 
20 million albums and won several 
Grammy and BMI awards, Secada has 

t1Vlt 

written and produced songs for such art- 
ists as Ricky Martin and Jennifer Lopez. 

Amanecer, his latest, is Secada's first 
Spanish -language album in seven years. "I 

wanted to record in Spanish, but I also 
wanted to give it the right energy," he 
says. "And we spent a long time doing it -a long time finding what was the right 
vibe coming from my heart and, produc- 
tion -wise, where I wanted to go with it." 

The album's first single, "Si No Fuera 
Por Ti," was written by singer- songwriter 
Gian Marco, a friend of Secada's and some- 
one with whom he has worked in the past. 
The label has also released a CD contain- 
ing five remixes for programmers looking 
for a version with a little more bounce. 

"When I hear something that I love that 
I wish I had written, it's magic," Secada 
remarks. "And that's how I feel about 
[Marco's] songs - especially the ballads. 
They are so, so perfect. And the fact that 
he's a singer as well means I can relate 
musically and vocally." 

Throughout the years the Estefans have 
given Secada incredible support, and this 
album was no exception. Amanecer was co- 

produced by Emilio Estefan and released 
on his label, Crescent Moon. 

Even though I don't speak a word of 
Spanish beyond the basics (mas tequila, 
burrito, guacamole and ", Donde esta el 
baño ?'), "Si No Fuera Por Ti" proved to me 
that Jon Secada is not only incredibly tal- 
ented, he also has the chops to conquer 
any area of the music world he desires. 

Help for parents who don't know what to 

say to their kids about drugs. Help from 

experts who can answer any question 

you have about drugs. Help for parents 

from other parents and for kids from 

other kids. It's the new Partnership Web 

site. Where comprehensive, intelligent 

and practical help is just a click away. 

Drug -Free Southern California 
A Memberof the Partnership for a Drug -Free America® 

www.drugfreeamerica.org 
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HOT AC TOP 40, 
March 7, 2003 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

+ I - 
PLAYS 

GROSS 
IMPRESSIONS 

OSI 

WEEKS ON 

CHART 
TOTAL STATIONS/ 

ADDS 

AVRIL LAVIGNE I'm With You (Arista) 3541 +66 359351 14 8710 

DIXIE CHICKS Landslide (Monument /Columbia) 3436 +11 307086 17 77)0 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 3195 +77 304172 15 8411 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 2944 +41 299467 22 8110 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 2835 -1 277780 28 7610 

NO DOUBT FILADY SAW Underneath It All (Into-scope) 2498 -34 259819 22 7610 

3 DOORS DOWN When I'm Gone (Republic /Universal) 2252 +158 187534 13 7111 

NORAH JONES Don't Know Why (Blue Note /Virgin) 2182 +126 247286 35 6010 

CHRISTINA AGUILERA Beautiful (RCA) 2080 +27 208407 11 5811 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Curb /Squint /Reprise) 2026 +205 189497 6 8411 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope) 1929 +203 209301 13 7312 

MATCHBOX TWENTY Disease (Atlantic) 1891 -228 171513 21 6810 

UNCLE KRACKER In A Little While (Laval 1868 -194 169354 27 6410 

MATCHBOX TWENTY Unwell (Me/isma /At /antic) 1790 +234 197871 4 8111 

UNCLE KRACKER 0Lrift Away (Top Dog /Lava /Atlantic) 1723 +257 179817 7 6813 

COLDPLAY Clocks (Capitol) 1608 +139 197160 8 6811 

BON JOVI Misunderstood (Island /IDJMG) 1223 +76 126789 10 6013 

JOHN MAYER Why Georgia (Aware /Columbia) 1053 +121 127412 6 5513 

TORI AMOS A Sorti Fairytale (Epic) 926 -326 104738 20 5310 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 737 +258 83581 3 56111 

PAY THE GIRL Freeze (TVTI 672 -16 54473 9 3812 

NO DOUBT Running (Interscope) 654 +128 80108 3 4316 

LUCY WOODWARII Dumb Girls (Atlantic) 637 +32 60004 7 4211 

MACY GRAY When I See You (Epic) 612 +68 62914 4 4012 

DAVE MATTHEWS BAND Grey Street (RCA) 569 -129 61259 14 28(0 

GOO GOO DOLLS Sympathy (Warner Bros.) 542 +197 54914 2 4219 

STEREO FUSE Everything (ED /Wind -up) 527 -92 51822 18 2810 

CELINE DION I Droue All Night (Epic) 515 -27 39451 5 2911 

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Waft Disney /Hollywood) 495 -74 56738 19 2610 

LISA MARIE PRESLEY Lights Out (Capitol) 419 +69 58110 2 3814 

STONE SOUR Bother (Roadrunner /IDJMG) 383 -69 32338 10 2010 

PHIL COLLINS Cant Stop Loving You (Atlantic) 374 -38 30905 11 1410 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscopel 360 -42 35599 8 1110 

SISTER HAZEL Your Mistake (Sixth Man) 351 -5 34442 3 2214 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 348 45 38762 18 13(0 

CHANTAL KREVIAZUK In This Life (Columbia) 325 +62 35754 1 27(2 

VONRAY Inside Out (Elektra /EEG) 302 -105 22544 9 2410 

DAVID GRAY Be Mine (A TO /RCA) 293 +18 26732 1 2913 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 285 +84 36769 1 27)5 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 284 -9 52761 15 1310 

89 Hot AC reporters. Monitored airplay data :.upp!ied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2/23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003, The Arbitron Company). © 2003. R &R, Inc. 
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Most Added® 
www.rradds.com 
ARTIST TITLE LABELS) ADDS 

NORAH JONES Come Away With Me (Blue Note /Virgin) 13 

JASON MRAZ The Remedy II Won't Worry) /Elektra /EEG/ 11 

THEORY OF A DEADMAN Make Up Your Mind (RoadrunnerlIDJMG) 10 

LIFEHOUSE Take Me Away (DreamWorks) 10 

GOO GOO DOLLS Sympathy (Warner Bros.) 9 

NO DOUBT Running (/nterscope/ 6 

ROBBIE WILLIAMS Feel (Virgin) 6 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 5 

JOSH KELLEY Amazing (Hollywood) 5 

LISA MARIE PRESLEY Lights Out (Capitol) 4 

SISTER HAZEL Your Mistake (Sixth Man) 4 

Bon*JOVjMISUNDERSTOOD» 

20 -19* at Monitor Modern Adult 
AIRPOWER 

18 -17* at Monitor Top 40 Adult 

NEW at WBMX, WOMX & KZZO 

Top 5 callout WWZZ & WOZN 

THE ISLAND DEF JAM MUSIC GROUP 
NAND A UNIVERSAL MUSIC COMPANY 

Most 
Increased Plays 
ARTIST T'TLE LABELS) 

TOTAL 
PLAY 

INCREASE 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) +258 

UNCLE KRACKER Drift Away (Top Dag /Lava /Atlantic) +257 

MATCHBOX TWENTY Unwell (Mel/sma /At /antic) +234 

SIXPENCE NONE THE RICHER Don't... (Curb /Squint /Reprise) +205 

COUNTING CROWS Big Yellow Taxi (Geffen / /nterscope) +203 

GOO GOO DOLLS Sympathy (Warner Bros.) + 197 

3 DOORS DOWN When I'm Gone (Republic /Universal) + 158 

COLDPLAY Clocks (Capitol) + 139 

NO DOUBT Running (/nterscope) + 128 

NORAH JONES Don't Know Why (Blue Note /Virgin) +126 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Custom Production - Callouts & Montages 

c Digital, Clear, Consistent 

65,000+ Song Library 

c All Formats & International Titles 

4 Dn -Time Delivery 

ilïM CEMTUá GoldDiscs and HitDiscs 

HKS 
U N L I M I T E D 

The World's Premier Music Hook Service 

Email: hooks @hooks.com 
www.hooks.corn 

FAX: (573)443 -4016 

200 Old 63 South, #103 

Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(573)443 -4155 
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HOTAC 

Artist Title (Label) 

ß11IL11HB1SF" 

America's Best Testing Hot AC Songs 12+ 
For The Week Ending 3/7/03. 

MATCHBOX TWENTY Unwell (Atlantic) 

3 DOORS DOWN When I'm Gone (Republic /Universal/ 

STEREO FUSE Everything (ED /Wind -up) 

MATCHBOX TWENTY Disease (Atlantic) 

JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney /Hollywood) 

COLDPLAY Clocks (Capitol) 

AVRIL LAVIGNE I'm With You (Arista) 

JOHN MAYER Why Georgia (Aware /Columbia) 

PAY THE GIRL Freeze (WTI 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

NO DOUBT Running (lnterscopel 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

DAVE MATTHEWS BAND Grey Street (RCA) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint /Curb /Reprise) 

CREED One Last Breath (Windup) 

BON JOVI Misunderstood (island /IDJMG) 

TORI AMOS A Sorta Fairytale (Epic) 

DIXIE CHICKS FISHERYL CROW Landslide (Monument /Columbia) 

COUNTING CROWS FIVANESSA CARLTON Big Yellow Taxi (Geffen/Interscope) 

UNCLE KRACKER Drift Away (Lava) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

KID ROCK FISHERYL CROW Picture (Atlantic) 

AVRIL LAVIGNE Complicated (Aristal 

LUCY WOODWARD Dumb Girls (Atlantic) 

UNCLE KRACKER In A Little While (Lava) 

FAITH HILL Cry (Warner Bros.) 

CHRISTINA AGUILERA Beautiful (RCA) 

NO DOUBT Underneath It All (lnterscopel 

CELINE DION I Drove All Night (Epic) 

MACY GRAY When I See You (Epic) 

TW LW Familiarity Burn TD Familiarity Burn 

4.23 4.22 62% 5% 4.40 59% 2% 

4.16 4.08 92% 18% 4.25 90% 22% 

4.01 3.98 59% 8% 4.10 63% 10% 

3.99 3.94 94 °a 27% 4.13 93% 24% 

3.99 3.91 79% 15% 4.08 78% 13% 

3.98 3.93 65% 12% 4.02 64% 10% 

3.90 3.88 95% 33% 4.04 96% 36% 

3.85 3.75 59% 11% 3.97 58% 7% 

3.82 3.68 36% 4% 3.73 31% 5% 

3.75 3.64 98% 43% 3.90 98% 43% 

3.72 52% 8% 3.89 49% 5% 

3.70 3.79 97% 49% 3.72 98% 48% 

3.70 3.82 76% 20% 3.74 73% 20% 

3.70 3.65 71% 12% 3.54 74% 15% 

3.66 3.52 95% 48% 3.66 93% 48% 

3.64 3.69 80 °/o 18% 3.72 81% 16% 

3.64 3.58 71% 19% 3.77 72% 17% 

3.59 3.67 93% 37% 3.67 93% 37% 

3.58 3.62 73% 16% 3.62 70% 14% 

3.58 3.44 61% 14% 3.60 55% 10% 

3.55 3.57 94% 41% 3.72 94% 36% 

3.53 3.42 91% 34% 3.48 90% 36% 

3.50 3.61 99% 62% 3.56 99% 63% 

3.46 3.51 44% 8% 3.21 33% 7% 

3.41 3.30 87% 40% 3.46 86% 40% 

3.39 3.37 90% 40% 3.34 93% 45% 

3.35 3.34 95% 48% 3.46 95% 47% 

3.34 3.42 98% 59p/ß 3.55 99% 56% 

3.26 3.10 62% 17% 3.20 60% 20% 

2.78 37% 15% 2.72 35% 15% 

Total sample size is 454 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much. 5 =like very much). Total familiarity 
represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who said they are tired of hearing the 
song. Sample composition is based on persons 12+ TD = Target Demo (Females 18 -34). Persons are screened via the Internet. Once passed. they can take the 
music test based on their format/music preference. RateTheMusic. com results are not meant to replace callout research. The results are intended to show opinions 
of participants on the Internet only. RateTheMusic is a registered trademark of RateTheMusic corn. The RTM system is available for local radio stations by calling 
818 -377 -5300. RateTheMusic.com data is provided by Mediabase Research. A division of Premiere Radio Networks. 
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Indicator 
Most Added 

NO DOUBT Running (lnterscopel 

DIXIE CHICKS Landslide (Monument /Columbia) 

MATCHBOX TWENTY Unwell (Me /isma /Atlantic) 

SIXPENCE NONE THE RICHER Don't Dream It's Over 

(Curb /Squint /Reprise) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

COUNTING CROWS Big Yellow Taxi (Geffen //nterscope) 

UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

COLDPLAY Clocks (Capitol) 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone/Jive) 

DEUCE PROJECT Stone Cold (Maverick/Reprise) 

DAVID GRAY Be Mine (A TO /RCA) 

DANIEL BEDINGFIELD If You're Not The One (ls /and /IDJMG) 

New &Active 
LUCE Good Day (Nettwerk) 

Total Plays: 258, Total Stations: 13, Adds: 2 

BOWLING FOR SOUP Girl All The Bad Guys Want (Si/vertone /Jive/ 

Total Plays: 255, Total Stations: 17, Adds: 1 

CALLING For You (Wind -up) 

Total Plays: 251, Total Stations: 16, Adds: 0 

DEUCE PROJECT Stone Cold (Maverick /Reprise/ 

Total Plays: 210, Total Stations: 21, Adds: 2 

FEEL Got Your Name On It (Curb) 

Total Plays: 208, Total Stations: 20, Adds: 2 

ROBBIE WILLIAMS Feel (Virgin) 

Total Plays: 187, Total Stations: 20, Adds: 6 

KELLIE COFFEY When You Lie Next To Me (BNA) 

Total Plays: 169, Total Stations: 14, Adds: 3 

SUSAN TEDESCHI Alone (Tone- Cool /Artemis) 

Total Plays: 157, Total Stations: 17, Adds: 0 

NORAH JONES Come Away With Me (Blue Note /Virgin) 

Total Plays: 120, Total Stations: 17, Adds: 13 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJM6) 

Total Plays: 18, Total Stations: 11, Adds: 10 

Songs ranked by total plays 
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SMOOTH JAZZ 

Good Neighbor Pharmacy 
Lives Up To Its Name 
Sponsorship with KTWV/L.A. unites partners for 
good business and goodwill 

G ood Neighbor Pharmacy, a national pharmacy 
chain of 2,000 independent accounts, is dedicated to 
cause- related marketing and actively involved with 
Smooth Jazz too. Good Neighbor sponsored KTWV 
(The Wave) /Los Angeles' Wave of Peace: The Unity 
Concert, a free benefit concert attended by nearly 
17,000 at L.A.'s Forum on behalf of the Red Cross in 
response to the terrorist attacks of Sept. 11, 2001. (To 

hear a sample radio spot for the event, go to www. 
mygnp.com and click "About us. ") 

Good Neighbor Pharmacy's past 
and present cause- related marketing 
partners include the National Marrow 
Donor Program; Children With Au- 
tism; the American Heart, Stroke, 
Muscular Dystrophy and Diabetes 
Associations; AIDS Walk L.A.; the 
High Hopes Head Injury Program; the 
Susan G. Komen Breast Cancer Foun- 
dation; and the American Red Cross. 

Good Neighbor Pharmacy first be- 
came involved with smooth jazz about 
seven years ago as a sponsor of the 
Hyatt Newporter Jazz Series. KTWV 

Account Executive Michael Johnson, 
who handles the Good Neighbor ac- 

count, says the firm appreciates the jazz 
consumer's qualitative. He adds that 
the relationship between Good Neigh- 
bor and The Wave is a good fit. 

"There's a nice synergy between 
client and community," he says. 

"Good Neighbor Pharmacy targets 
adults for many of their products, 
such as blood- pressure testing and 
glucose monitoring. A lot of our listen- 
ers fall in the 35 -54 and 35 -64 multi- 
ethnic demo. A disproportionate 
numbers of African Americans and 
Hispanics are at risk for those condi- 
tions." 

Cause -Related Marketing 
Johnson credits Good Neighbor 

Pharmacy Southwestern Advertising 
Manager Lonnie Zamora as the lead- 
ing force in forging that firm's connec- 
tion to Smooth Jazz. "Lonnie's very 
passionate about music, and he real- 
ly gets smooth jazz," Johnson says. 

"Because of him, Good Neighbor 
Pharmacy was the sole sponsor of 
Wave of Peace, which offered great 
branding for the company. When you 

CD 101.9's One -Two Punch 
WCQD (CD101.9) /New York's new program to create ex- 
citement among Smooth Jazz listeners, break new artists 
and stimulate CD sales is generating great interest in the 
record community. Here's how the plan works. 

On Sunday, from 9 -10am, WOOD airs a show that features a 
minimum of four tracks from a new smooth ja77 release (each is 

introduced and back -announced) and on -air giveaways. The jock makes 
frequent references to the release, along with giving out interesting 
biographical tidbits and tour info. CD101.9 provides 20 prerecorded or 
live announcements throughout the week leading up to the show. 

That's not all. Two tracks from tine forthcoming release are e- mailed 
directly to 66,000 listeners in the C01019.com database and include 
links to a label or artist homepage, an online contest and, most 
important, a retail tag, which can induce a link to a retailer's site. 

CD101.9 has taken the idea one step further by partnering with a 

downtown club called b'low to present participating artists in exclusive 
showcases for 100 listeners. New artist showcases can be prohibitive, 
but in this case labels pay for sound. 

To date, artists including The Crusaders, Walter Beasley, Chieli Minucci, 
Mindi Abair and Ronny Jordan have taken part in the new program. 

For more information, contact Emmis Account Executive Chris 
Nadler at 212 -367 -1614 or cnadlerernmisny.emmis.com. 

consider the power of The Wave's sig- 

nal and our market share, the message 
gets out to a vast consumer base." 

While individual Good Neighbor 
Pharmacies aren't in a position to 
brand their stores, they began contrib- 
uting monthly to a fund in 1982, 
which Zamora oversees in the South- 
west region. "Our demographics are 
adults, primarily women 25 -54, and 
The Wave targets that group effective- 
ly," Zamora says. 

"Cause- related marketing seemed 
natural for an organization like ours, 
which is into health, so we focus our 
advertising in partnerships with 
health associations and organizations. 

"One of the first was the Marrow 
Foundation, which is how we became 
so involved with Keiko Matsui. At the 

time she had a CD, The Gift of Life, to raise 

awareness of bone marrow transplants. 
"The success of the project made us 

realize that was where we should fo- 

cus our advertising, plus most smooth 
jazz artists are involved in some health- 
related cause. One way we gauge the 
effectiveness of these campaigns is by 
the number of people who enter to win 
a smooth jazz- related prize. 

"The event that put Good Neigh- 
bor Pharmacy into the limelight was 
the Wave of Peace. It was fantastic, 
one of the finest events, live or other- 
wise, of my entire life." 

An Important Role 
Smooth Jazz will have an even 

more important role in Good Neigh- 
bor Pharmacy's future. "The main or- 
ganizations I'm working with now are 

the Diabetes, Marrow and Heart As- 

sociations and Children With Au- 
tism," Zamora says. 

"Corky and Betty Benish's BB Jazz 
series was created to benefit a school 
in Newport Beach for autistic chil- 
dren, and we are proud to have been 
their first sponsor with spots on The 
Wave. We also paid Keiko Matsui to 
perform at the series. 

"We sponsor The Wave's Saturday 
brunch show with Eric Marienthal at 
Spaghettini's. We're also involved 
with Sea World, which created Terrif- 

ic Tuesday, a health program that fo- 

cuses on different diseases each week, 
and we're promoting it through our 
connection with jazz. The last time we 
did a similar promotion with Sea 
World, 6,000 customers came in to 
pick up coupons, so we know the 
strategy works. The more we remain 
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Operation Pet 
Project Reaches Out 
Barbara Blake's plan to promote adoption of 

pets left by military deployment 
Humans wage war, but they are not war's only casualties; 
nonhuman species suffer "collateral damage," too, as 
KTWV (The Wave) /Los Angeles Smooth Jazz Sunday 
Brunch host Barbara Blake was reminded recently. When 
she learned that a record number of pets belonging to mil- 
itary personnel deployed for service in the Persian Gulf are 
being handed over to animal shelters nationally, Blake 
launched Operation Pet Project as a platform for radio to 
spearhead an effort to help. 

"I am a lifelong animal lover and animal rights advocate," Blake 
explains [see the accompanying photo of Blake and her cats, Sophia, 
Ramira and Satchi, strays she has rescued over the years]. "Besides 

military deployment, another reason animal 
shelters are full is the economy; sadly, people 
are giving their animals up because they can't 
afford to feed and care for them. 

"Of course, there are related issues of cruelty 
to animals, as well as geriatric and other health 
concerns. It seemed obvious to me when I 

heard those reports that people would want to 
adopt those animals, whatever the reasons they 
were relinquished. 

"I contacted the SPCA L.A. and discovered 
that many of animals belonging to members of 
the armed forces referred to in news stories 

had, in fact, been adopted, which made it apparent that when people 
find the right reason to mobilize behind the idea, they will do so. 

"In fact, all but six animals left at Camp Pendleton shelters have 
been adopted recently. Still, a real need exists elsewhere, and I had 
become so fired up from my discussions with the SPCA L.A.'s 
President, Madeline Bernstein, that I didn't want to drop the ball. 

"There is always plenty of reason to encourage people to adopt 
homeless, neglected and abused animals, but even more when we're 
in a state of stress and high alert, because almost nothing will help 
eliminate stress, lower blood pressure and create a sense of warmth 
and well -being better than having an animal companion. They reduce 
tension in a very tense world. 

"Once I discovered what superb programs the SPCA L.A. has in 

place, I became even more enthusiastic about the idea that radio could 
help. It's possible to adopt a pet right on the website, www.spcala.com: 
Just click on 'dogs' or 'cats' to see photos and descriptions of these 
and other creatures. [Editor's note: At the time I checked out the site, 
50 dogs were available for adoption.] 

A Pilot Project 
Blake continues, "From the start, my agenda has been to make 

animal adoption from any shelter, as well as spaying and neutering, 

Operation Pet Project's priority." She envisions an intensive three - 
month radio campaign with a preferred -PSA program, which means the 
messages receive heavy rotation. 

With that goal in mind, Blake is creating an announcement for the 
SPCA, which the organization will make available to radio stations 
upon request, along with other materials to support the operation. 

Programmers who wish to receive a ready -made PSA voiced by 
Blake may download an MP3 file from www.spcala.com or receive 
copy for 15 -, 30- and 60- second announcements, which can be 
customized locally. 

The Los Angeles branch of the SPCA can offer assistance to radio 

by verifying the legitimacy of similar organizations in other locales. As 
Blake sees it, in conjunction with SPCA L.A., Operation Pet Project will 

serve as a pilot project to inspire similar action nationwide. 
"The Wave already has a history of assisting SPCA L.A.," she says. 

"Wave personalities Keri Tombazian and Sandy Kelley were recently 
honored with awards from the organization for their fundraising 
activities. It would be wonderful if Smooth Jazz stations across the 
country expressed similar support for man's best friends." 

Barbara Blake 

top -of -mind, the more likely the con- 
sumer is to go into one of our stores. 

"The healing benefits of music have 
been known for ages. The Japanese 
have been using music specially tar- 
geting the heart, lungs or other organs 
for hundreds of years. That's really 
what happened between Good 
Neighbor Pharmacy and smooth jazz; 
the connection is undeniable." 

When Zamora was growing up in 

L.A., he played bass in local bands - 
nightclub gigs, weddings, bar mitz- 
vahs, the usual. "I'm not a great mu- 
sician, but I love music," he says. "I 

began taking my grandson to smooth 
jazz events when he was 8, and today 
he loves Euge Groove, Keiko Matsui 
and David Benoit. As I evaluate up- 
coming events to sponsor, I always 
think about children and the future of 
smooth jazz." 
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ARTIST -IT -_ LAEL S 

TOTAL 
PLAYS 

. 1- 
PLAYS 

GROSS 
IMPRESSIONS 

001 

WEEKS ON TOTAL STATIONS 
CHART ADDS 

BONEY JAMES Grand Central (Warner Bros.) 874 +25 120589 19 4011 

STEVE COLE Off Broadway (Warner Bros.) 755 +29 113347 23 3710 

MIND( ABAIR Lucy's (GRP /VMGI 696 +44 109327 7 4210 

DAVE KOZ & JEFF KOZ Blackbird (Rendezvous /WB) 667 +7 103729 14 4010 

BWB Groovin' (Warner Bros.) 648 -43 91515 21 3410 

PETER WHITE Who's That Lady? (Columbia) 620 -67 95593 23 3510 

BOB JAMES Morning, Noon & Night (Warner Bros.) 616 132 78442 22 3210 

KENNY G Paradise (Arista) 573 +43 95919 16 3610 

STEVE OLIVER High Noon (Native Language) 573 -70 79949 25 3110 

MICHAEL LINGTON Still Thinking Of You (3 Keys) 571 +26 77395 15 3711 

BOB BALDWIN The Way She Looked At Me (Narada) 518 +57 73861 10 3712 

KIM WATERS Waterfall (Shanachie) 453 +36 74734 6 3812 

DIANA KRALL Just The Way You Are (Verve /VMG) 422 -22 58714 18 3010 

NORAH JONES Come Away With Me (Blue Note /Virgin) 357 +24 29623 8 2411 

CRAIG CHAQUICO Afterglow (Higher Octave) 353 +2 16603 16 2710 

JOAN OSBORNE I'll Be Around (Compendia) 346 2 29562 19 2611 

SPYRO GYRA Getaway (Heads Up) 321 +49 39135 4 3113 

N. BROWN & M. MCDONALD I Still Believe (Warner Bros.) 320 -17 25051 17 2210 

GREG ADAMS 'Sup With That (Ripa /Blue Note) 319 +7 37372 9 2812 

GREGG KARUKAS Your Sweet Smile (NCoded) 317 +18 27433 13 2611 

NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 312 +19 29512 2 2312 

CHIELI MINUCCI Kickin' It Hard (Shanachie) 296 +28 40286 5 2510 

NESTOR TORRES Watermelon Man (Shanachie) 255 +40 34460 7 2110 

AL JARREAU Random Act Of Love (GRP /VMG) 254 -25 19492 6 1811 

CRUSADERS Viva De Funk (GRP /VMG) 238 +53 25869 1 2715 

JEFF LORBER Chopsticks (GRP/VMG) 218 24 33810 12 1911 

DONNA GARDIER How Sweet It Is (Dome Records Limited) 210 46 7478 11 1410 

EUGE GROOVE Rewind (Warner Bros.) 204 + 117 29062 1 2819 

PIECES OF A DREAM Loves Silhouette (Heads Up) 202 +15 19639 3 1810 

JONATHAN BUTLER Pata Pata (Warner Bros.) 199 +7 22393 6 1711 

42 Smooth Jazz reporters. Songs ranked by total plays for the airplay week of 2/23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are 
tied in total plays. the song with the larger increase in plays is placed first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number 
of new adds officially reported to R &R by each reporting station. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross Impressions 
equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company I© 2003. The 

Arbitron Company) Cç) 2003. R&R. Inc 

New & Active 
PAUL HARDCASTLE Desire(Trippin' 'Rhythm) 
Total Plays 146 Total Stations: 14, Adds: 2 

DAVID LANZ Romantica (Decca) 
Total Plays: 135, Total Stations: 12, Adds: 1 

BLAKE AARON One Moment With You (Innervision) 
Total Plays: 11' Total Stations: 10, Adds: 0 

J. THOMPSON Tell Me The Truth (AMH) 
Total Plays: 108, Total Stations: 11, Adds: 3 

FOURPLAY Ju -Ju (Bluebird /RCA Victor) 
Total Plays: 103, Total Stations: 13, Adds: 3 

GERALD ALBRIGHT Old School Jam (GRP /VMG) 
Total Pla,s 95 Total Stations: 10, Adds: 1 

RUSS FREEMAN Soul Dance (Peak) 

Total Plays: 83, Total Stations: 8, Adds: 0 

LES SABLER Reasons (Sin -Drome) 

Total Plays 61 Total Stations: 6. Adds: 1 

MICHAEL MANSON Keys To My Heart (A440Music Group) 

Total Plays. 54. Total Stations: 6. Adds: 0 

LARRY GITTENS Joe's Sample (Human Feel) 

Total Plays: 52. Total Stations: 5, Adds: 0 

Songs ranked by total plays 

Most Added 
www.rrindicator. com 
ARTIST 'HUE LABE. S ADDS 

EULE GROOVE Rewind (Warner Bros.) 9 

JEFF LORBER Gigabyte (Narada) 6 

CRUSADERS Viva De Funk (GRP /VMG) 5 

NELSON RANGELL Look Again (A440 Musk Group) 4 

WALTER BEASLEY Precious Moments (N- Coded) 4 

SPYRO GYRA Getaway ¡Heads Up) 3 

FOURPLAY JuJu (Bluebird /RCA Victor) 3 

J. THOMPSON Tell Me The Truth sAMH/ 3 

RICK DERRINGER Hot And Cool (B(g3) 3 

Most 
Increased Plays 
ARTIST TILE LABEL: 

TOTAL 
PLAY 

INCREASE 

EUGE GROOVE Rewind (Warner Bros.) +117 

BOB BALDWIN The Way She Looked At Me (Narada) +51 

CRUSADERS Viva De Funk (GRP /VMG) +53 

SPYRO GYRA Getaway (Heads Up) +49 

MINDI ABAIR Lucy's (GRP /VMGI +44 

KENNY G Paradise (Arista) +43 

NESTOR TORRES Watermelon Man (Shanachie) +40 

JEFF LORBER Gigabyte (Narada) +37 

KIM WATERS Waterfall ( Shanachie) +36 

FOURPLAY Jo-Ja (Bluebird /RCA Victor) +34 

Most 
Played Recurrents 
ARTIST 

TOTAL 

PLAYS 

MARION MEADOWS Tales Of A Gypsy (Heads Up) 346 

JEFF GOLUB Cold Duck Time /GRP /VMGI 319 

NATALIE COLE Tell Me All About It (GRP /VMG/ 239 

RICHARD ELLIOT Q.T. (GRP /VMG) 220 

NORAH JONES Don't Know Why (BlueNote /Virgin) 203 

NORMAN BROWN Just Chillin' (Warner Bros.) 175 

MICHAEL MANSON Outer Drive (A44OMusic Group) 148 

KENNY G FICHANTE MOORE One More Time (Arista) 135 

FOURPLAY Rollin' (Bluebird /RCA Victor) 124 

SPECIAL EFX Cruise Control (Shanachiel 107 

CHUCK LOEB Sarao (Shanachie) 99 

EUGE GROOVE Slam Dunk garner Bros.) 89 

MAYSA Friendly Pressure (N- Coded) 87 

JOE SAMPLE X Marks The Spot (PRA /GRP /VMG) 73 

GERALD ALBRIGHT Ain't No Stoppin (GRP /VMG) 62 

LUTHER VANDROSS I'd Rather (J) 58 

LARRY CARLTON Morning Magic (Warner Bros.) 53 

CRAIG CHAOUICO Luminosa (Higher Octave) 46 

DAVID BENOIT Then The Morning Comes (GRP /VMG) 44 

KIM WATERS In The House (Shanachie) 41 

WIL WKLX WLZR WMZQ WPGC WRUF WRVA WSNE WTPI WWDB WWWM CHUM KNIX WCSX WGST WHCN WTPA KTFM KBOS WSSL KSFO 

i TL... THE Portable Display 
with Proven Remote Power! 

Fast, Easy Set -Up & Take -Down 

Increase Remote Visibility 

Quick- Change Graphics 

Great Sponsorship Opportunity 

Inventory 
Reduction Sale 
Save $750 

BROADCAST 
PRODUCS 

INCORPORAT 

TE 
D 

6528 Constitution Street 
Fort Wayne, IN 46804 USA 

(260) 459 -1286 
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Oki TC;1[E 

...771 Anderson 
PD, WJZW/Washington 

With 

SMOOTH JAZZ March 7, 2003 R &R 91 

Snow still blankets the ground here in 
DC. After being hammered by a few 
nasty storms, it feels good to experience 
a warm front of some toasty smooth jazz 
tracks. We've been enjoying some ter- 
rific sounds lately, and it looks like they 
are melting in nicely. Here are a few off 
the 'JZW hard drive. After a couple 
of amazing tracks from Hardcastle - 
"Desire'. and "First Light" - we're now 
enjoying another infectious tune. This 

time guitarist J. Thompson lights up the 'JZW airwaves. Some 
subtle guitar licks combined with Enigma -like production are 
topped off with ghostly female vocals that add just the right 
amount of icing. DC is also buzzing over Bob Baldwin. 
Bob's a crowd favorite and recently proved it at one of our 
free after -work parties. His new track shows his ability to lay 
down the urban groove and marry it with a compelling 

melody. We recently added those funky cats from The Crusaders, and 
it's good to be able to say "new Crusaders" on the air. This track does a 
terrific job of showcasing how legends can embrace today's new 
sounds. I would be remiss if I didn't throw in at least two cents from our 
new Music Director, Renee Depuy. As I write this she's packing to move to 
the nation's capital. Renee chimed in with a few of her current favorites, 
including Mindy Abair, Joan Osbourne, Pieces Of A Dream and Diana Krall. 
She also commented on how the Steve Oliver track gets better with spins. 

It's another great week for Warner Bros. 
as Boney James' "Grand Central" 

maintains a hold on No. 1 for the third 
consecutive week; Steve Cole's "Off 
Broadway" rises to 2 *; and Euge 
Groove's "Rewind" debuts at 25 *, earns 
No. 1 Most Added and captures No. 1 

Most Increased with a gain of 117 plays. 
New adds on Groove inc'ude WLVE 
(Love 94) /Miami and KIFM /San Diego. 
The track's already in medium rotation at 
KTWV (The Wave) /Los Angeles, WNUA/Chicago, WJZW/Washington and 
WNWV /Cleveland ... With its debut at 25 *, The Crusaders' "Viva de Funk" 
(GRPNMG) continues to gain momentum with five new adds, qualifying 
the tune as No. 2 Most Added, including WJZW. It's up to 24 plays at WJZI/ 
Milwaukee and 16 on KKSF /San Francisco. Now that the full CD, Rural 
Renewal, is on your desk, treat yourself to a listen as soon as you can. 
It's classic Crusaders funk updated for 2003. There is so much strong ma- 
terial on the record, and great performances abound. I'm especially par- 
tial to the title track - which features some amazing guitar work from Eric 
Clapton - for its mile -deep grooves ... Dave Koz & Jeff Koz's "Black- 
bird" (Rendezvous/Warner Bros.) enters our top five at 4* ... Among sev- 
eral outstanding tunes that shouldn't be overlooked are Grammy winner 
Norman Brown's wonderful "The Feeling I Get" (Warner Bros.), Chris 
Botti's "Miami Overnight" (Columbia), Lyle Lovett's "Gee Baby, Ain't I 

Good to You" (Curb /MCA) and Remy Shand's "Rocksteady" (Motown). 
- Carol Archer, Smooth Jazz Editor 

ON THE 
RTÁD1'o 

Reporters 

WZMR /Albany, NY 
PD/MD: Tim Durkee 

RICK DERB N- E'" _oa' 

KAJZ/Albuquerque, NM 
PD: Paul Lavoie 
MD: Jeff Young 

No Ands 

KNIK/Anchorage, AK 
OM /PD: Aaron Wallender 

12 GREG ADAMS'Wrtt' 

,1 EUGE GROOVE 'Rewind" 
2 JEF' LORBER'CNopsbfl5' 

BOE BALDWIN 'Looked" 
SPYRO GYRO "Getaway' 

WJZZ/Atlanta, GA 
PD /MD: Nick Francis 

KSMJ /Bakersfield, CA 
PD /MD: Chris Townshend 

JEFF LONER 'Gigabyte" 
RICK DERRINGER "Cool" 

WNUA/Chicago, IL 
OM: Bob Kaake 
PD: Steve Stiles 

CRUSADERS'VIYa- 
NORAH JONES "Cold' 

WNWV/Cleveland, OH 
PD /MD: Bernie Kimble 

JEFF LORBER "Gigabyte' 
WALTER BEASLEY 'Moments" 

WJZA/Columbus, OH 
OM /P0,'MD: Bill Harman 
APD: Gary Wolter 

EDGE GROOVE "Rewind' 
FDURPLAO Ju, 

JEFF LORBER 'Gigabyte" 
SPYRO GYRO 'Getaway' 
KEM'You" 

KOAI/Dallas -Ft. Worth, TX 
OM /PD: Kurt Johnson 
APD /MD: Bret Michael 

CRAIG CHAOUICO'LuRÍnosa 

KJCD/Denver- Boulder, CO 
PD /MD: Michael Fischer 

NELSON RANGELL'LORA' 

KVJZ/Des Moines, IA 
PD: Mike Blakemore 
MD: Becky Taylor 

No was 

WVMV/Detroit, MI 
PD: Tom Sleeker 
MD: Sandy Kovach 

NORAH JONES "Come 

KUJZ/Eugene, OR 
PD: Chris Crowley 

IS DAVID LANZ"RUmanticä 
J THOMPSON"TruN' 
COLE FIKRALL'Bettel" 

KEZL/Fresno, CA 
OM: Scott Keith 
PO /MD: J. Weidenheimer 

WYJZ/Indianapolis, IN 
PD /MD: Carl Frye 

AL JARREAU'Random" 
MARION MEADOWS "GYPSY 
PAUL HARDCASTLE'Desue' 

KCIY/Kansas City, MO 
PD: Mark Edwards 
MD: Michelle Chase 

KOAS/Las Vegas, NV 
OM: Vic Clemons 
PD /MD: Erik Fono 

KTWV/Los Angeles, CA 
PD: Paul Goldstein 
APD /MD: Ralph Stewart 

No Evdc, 

WJZN/Memphis, TN 
PD: Norm Miller 

NO Adds 

WLVE/Miami, FL 
PD: Rich McMillan 

EUGE GROOVE 'Rewind" 
KIN WATERS 'Waterfall' 

WJZUMilwaukee, WI 
OM/PD: Steve Scott 

FUGE GROOVE'Rewind- 

KRVR/,lodesto, CA 
PD: Jim Bryan 
MD: Doug Wulff 

3 :E'F ._CRBER "Ggaoyte 

WOCD/New York, NY 
OM: John Mullen 
PD /MD: Charley Connolly 

23 90NEY JAMES "Temra 

WJCD/Norfolk, VA 
OM: Daisy Davis 
APD /MD: Larry Hollowell 

No A005 

WLOO/Orlando, FL 
PD: Brian Morgan 
MD: Patricia James 

4 COLE FORALL "Roes' 
GERALD ALBRIGHT "School" 
JEFF LORBER "Gigabyte 
JONATHAN BUTLER "Pala' 
NELSON RANGELL "Look' 

WJJZ/Philadelphia, PA 
PD: Michael Tozzi 

MD: Frank Childs 
LES SABLER "Reasons' 
JEFF LORBER "Gigabyte" 
WALTER BEASLEY 'Moments' 

KYOT/Phoenix, AZ 
PD: Shaun Holly 
APD/M0: Angie Hands 

FUGE GROOVE` Rewind" 
PAUL HARDCASTLE "Desire 

KJZS/Reno, NV 
Acting PD: Harry Reynolds 
MD: Doug Thomas 

5 CRUSADERS'VIVW' 
5 GREG ADAMS "WOO 

WJZV/Richmond, VA 
PD: Reid Snider 

1 PE TER WHITE 'Torn' 

KSSJ /Sacramento, CA 

PD: Lee Hanson 
APD: Ken Jones 

No Ados 

WSSM/St. Louis, MO 
PD: David Myers 

KBZN/Salt Lake City, UT 
PD /MD: Rob Riesen 

FOURPLAY "Jú 
KIM WATERS'Wa1BHall- 

KIFM/San Diego, CA 
PD: Mike Vasquez 
APD /MD: Kelly Cole 

BOB I BALDWIN "Looker! 
1 EULE GROOVE -Rewind" 
1 NELSON RANGELL "LOnk" 
1 WALTER BEASLEY 'Moments" 

KKSF/San Francisco, CA 
PO: Steve Williams 

GREGG KARUKAS "Sweet 
PHIL COLLINS "Come" 

UNWRAPPED VOL .2 `Elednc' 

KMGO/Santa Barbara, CA 
PD: Mark De Anda 
APD /MD: Steve Bauer 

NO Adds 

KJZY/Santa Rosa, CA 
PD: Gordon Zlot 
APD/MD: Rob Singleton 

2 CRUSADERS 'Viva' 
2 J. THOMPSON "Truth" 
2 MICHAEL LINGTON -Thinking' 

KWJZ/Seattle- Tacoma, WA 
PD: Carol Handley 
MD: Dianna Rose 

9 JOYCE COOLING '000W 
EWE 'Ruby" 
FOURPLAY'JO' 

WEIB/Springfield, MA 
PD: Ben Casey 
MD: Darrel Cutting 

13 JODY WATLEY "Skin 
10 DOC CITY -125r 
9 PATTI LABELLE'Way 

LARRY CARLTON "Want' 
RICK DERRINGER "Coar 

WALTER BEASLEY "Moments" 
KEIKO MATSUI'White" 

WSJT/Tampa, FL 
OM /PD: Ross Block 
MD: Kathy Curtis 

EULE GROOVE "Rewnn 
RORRO GYRA'Gelawav 

WJZW/Washington, DC 

OM: Kenny King 
PD: Carl Anderson 

CRUSADERS 'Viva" 
JOAN OSBORNE "Around' 

JRN /(Jones NAC)/National 
PD: Steve Hibbard 
MD: Cheri Marquart 

LARRY CARLTON -Warft 
DOC CITY 1252- 

42 Total Reporters 

41 Current Playlists 

Did Not Report, Playtist Frozen (1): 
KSBR/Mission Viejo, CA 

Don't Miss The One Great Industry Event Of 2003! 

R:ß convention ,: 

2003 
The Beverly Hilton Hotel 

Beverly Hills, California 

June 19 -21 
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ROCK R &R March 7, 2003 

Aftershocks Of Tragedy 
Ideas for averting disaster in the future 

Attending concerts is part of the job description for 
music radio personalities and promotion executives. It 
goes with the territory. In the course of the hundreds 
or thousands of shows we've all attended everyone has 
experienced less- than -favorable circumstances. More 
than once I've worried that one wrong move would put 
me under a trampling mass of concertgoers. 

Those memories came back to me 
as I contemplated the sad fate of the 
people who died two weeks ago in 

Rhode Island as a fire swept through 
the nightclub the Station. Among 
the dead were WHJY /Providence 
19 -year vet and host of The Metal 
Zone Mike "Doctor Metal" Gon- 
salves and Great White guitarist Ty 

Longley. 
Gonsalves had just introduced 

Great White with three or four 
WHJY promotions department 
staffers when the fast -moving blaze 
engulfed the building. "The promo- 
tions people almost didn't get out," 
says WHJY Asst. PD Doug Palm- 
ieri. "One intern had to go through 
a window." 

"Amid all of the general shock 
and horror of this situation, this was 
not a case of us just reporting a tragic 
story," says WHJY PD Joe Bevilac- 
qua. "We were living it." 

Empathetic Mind -Set 

While this tragedy has turned 
into a national news story with ma- 
jor press coverage, what can you do 
on a local level to ensure that noth- 
ing remotely similar occurs at one of 

your events? 
KISW /Seattle PD Dave Richards 

worked in Providence at Classic 
Rock WWRX from 1986 -1991. "Peo- 
ple in Rhode Island are extremely 
close- knit," he says. "They never 
leave there; they don't move around 
a lot. I'm sure they're all still in 
shock." 

He describes how KISW air talent 
have handled the situation on the 
air: "Our jocks have said things like, 
'This could very well have hap- 
pened 3,000 miles to the west.' This 
is our audience, this is a band we 
play, and one of our jocks would 
have been at the venue to host the 
show, just like in Providence." 

It's a serious matter, and no one 
made jokes or wisecracks, says Ri- 

chards. "Our staff more or less put 
themselves in the position of, or in 
the mind -set of, those who work at 
'HJY," he explains. "We feel terrible 

"This is our 

audience, this is a 

band we play, and 

one of our jocks 

would have been at 

the venue to host the 

show, just like in 

Providence." 

Dave Richards 

for the community in Providence. If 

you put those people and our listen- 
ers together in one community, 
they'd be friends. They're cut from 
the same cloth." 

While the news media has cov- 
ered the blame shifting in Provi- 
dence, Richards' staff handled the 
situation in a very sensitive manner. 
"We did no finger -pointing at the 
club or the band," he says. "We just 
expressed how bad we felt and gave 
our heartfelt sympathies to every- 
one out there. 

"We covered it more as a news 
story that has to do with rock than 
anything else. This may go down 
as the biggest rock tragedy of all 
time that should never have hap- 
pened." 

KISW has not stopped playing 
Great White music, and Richards 
notes the station gets occasional re- 

quests for it. 

Educating The Audience 

As for educating the audience 
about what to do in nightclubs, Ri- 

chards says, "We haven't discussed 
on air what people should do in a 
club in an educational manner; it's 
been a more matter -of -fact presen- 
tation. One of the jocks mentioned 

that he was going to a club that 
weekend and that he had a whole 
different image of walking into a 

nightclub and seeing where the exit 
signs are now. 

"So, it's not 'Here's what to do,' 
because our audience is old 
enough to know what to do; it's 
more about describing the experi- 
ence. After seeing that video so 
many times, you feel different 
about walking into a nightclub. Do 

I stand in front or in back? How 
many times do we go to clubs, and 
how are we going to look at it dif- 
ferently now ?" 

Richards hopes people won't for- 

get the tragedy in the years to come. 
"We all remember what happened 
after the Who show years ago. Af- 
ter that incident we all thought 
there'd never be general- admission 
tickets again. Well, that changed. 

"It was the same thing after 
Woodstock, some five years ago. We 

thought there'd never be anything 
like that again. Hopefully, no one 
will ever make this mistake again, 
but after enough time goes by, you 
never know." 

New Policies 

Citadel Baton Rouge OM Don 
Gosselin was Production Manager 
at WHJY & WHJJ from 1985 -1994. 

"I've worked at a lot of places, but 
'HJY is a special place," he says. 
"Anyone who's worked there will 
tell you that WHJY is one of those 
special places where you are not an 
employee; it's more like being a 

member of a fraternity. There is def- 
initely a special bond, and we all tru- 
ly care about each other. 

"I really don't know why it's a 

tight radio station. We were all 
part of building that station. It 
was, and continues to be, such a 

great place. Great management 
continues there. The building has 
a personality." 

As a result of the fire in Rhode 
Island, Gosselin has put in place a 

new policy for his cluster of stations. 
"We do a lot of club nights here at 
Citadel in Baton Rouge, between our 
new Rock station, KOOJ, our Urban 
station and the other stations," he 
says. "The Rock and Urban are the 
two big ones for events. 

"We've instituted a policy where 
we want to make sure, as much as 
we can and is possible, that we're 
not involved with clubs that are 

Mike ' "The Doctor' Gonsalves 

He Lived And Died 
For Rock 'N' Roll 
The rock world lost a genuine fan of metal with the passing of 
19 -year WHJY /Providence personality The Doctor, Mike 
Gonsalves. He was an early supporter of hard rock and re- 

sponsible for helping bring artists like Metallica, Korn and Nine 
Inch Nails to the mainstream. He left behind his mother, father 
and brother. He had never married. Gonsalves was 40. 

Seventeen years ago he started the Saturday -night show The Metal 
Zone at WHJY. The station retired the show on March 1 with a special 

tribute, hosted by hardDrive's Lou Brutus, an 'HJY alumni and close 

friend of The Doctor. Scores of musicians called in with their memories 

and condolences. 

WHJY PD Joe Bevilacqua mourns for the community and The 

Doctor. "He lived and died for rock 'n' roll," he says. "He will be missed 
more than he knows." 

Bevilacqua and 'HJY Production Director Jim McKenna produced a 

special farewell piece by laying clips of Gonsalves' shows, including his 

last one, over Metallica's "Fade to Black." 
"It has some prophetic statements from the Doc," says Bevilacqua. 

"He was talking about the new Metallica record coming out and how it'd 

better be a good hard record or he wouldn't go see them in concert this 

summer, and he added, 'I might not be alive in July.' He was talking 

about how the world could be a whole different place. 

"His last break was a backsell, and he said, 'That's The Foo Fighters, 

that's 'All My Life,' and that's it for me. I'm out of here. So long. "' 

WHJY has a wealth of information on its website, including the 
tribute song to The Doctor with Metallica's "Fade to Black"; a list of 
relief funds and benefit shows; a letter from former Clear Channel 
intern Robert Riffe, who was at the concert at the Station the night of 

the fire; and a letter from Ty Longleÿ s wife, Heidi. 

Funeral For A Friend 
Brutus adds, "Anybody who has worked at a radio station knows 

there are usually one or two people, who, through the years and all the 

staff changes, are the hub - the people everyone keeps in touch with. 
At 'HJY that person was The Doctor. 

"Literally, almost every single person in the state knew him. If they 

didn't know him, they knew someone who knew him. He was the only 

guy you could always count on to never miss a shift, because he knew 

all the snowplow drivers in the state of Rhode Island. 

"On several occasions they drove the plows to his house and drove 
him to the radio station. He was a great, fun person and somebody I 

always kept in touch with through the years. He was frequently a guest 
on hardDrive. The thing I'll miss the most is not hearing his voice at the 

beginning of a call saying, 'Howahyuh ? "" 

dumps. We want to make sure that 
we're doing business with reputable 
people who have safety as a concern 
and are not just packing as many 
people into the building at $10 a 
head as they can. 

"We're going to check to make 
sure that clubs have insurance. 
Then, when our personalities take 
the mike at the club, they're go- 
ing to do the flight- attendant rou- 
tine, pointing out the exits to ev- 
eryone in the building. It may not 

be the cool thing to do, but I don't 
care. In fact, the personalities 
think it's a great idea; they're on 
board with it." 

Gosselin has a picture of Gon- 
salves on the main page of KOOJ's 
website, with a link to the WHJY 
relief fund. He's also added a section 
with tips on how to escape a build- 
ing safely. You can find help from 
ABC News to do this at abcnews.go. 

com/ sections /scitech /US /firesafety_ 
030221.html. 
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LAST 
WEEK 

ROCK TOP 3O 
® March 7, 2003 

THIS TOTAL +1- 
WEEK ARTIST TITLE LABEL(S) PLAYS PLAYS 

1 1 

2 2 

5 

3 0 
4 5 

7 0 
9 

8 0 
6 9 

10 10 

11 11 

14 12 

12 13 

16 

¡Debut> ® 
13 16 

17 

15 18 

19 

21 

20 21 

18 22 

23 

22 24 

27 e 
26 e 
24 27 

29 

¡Debut> 0 
25 30 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

SALIVA Always (Island /IDJMG) 

AUDIOSLAVE Like N Styne (Interscope/Epic) 

SEETHER Fine Again (Wind -up) 

GODSMACK Straight Out Of Line (Republic /Universal) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

CREED Weathered (Wind -up) 

SOCIALBURN Down (Elektra /EEG) 

STONE SOUR Botha (Poadrunner /IDJMG) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 

CHEVELLE The Red 'Ex) 
DISTURBED Remember (Reprise) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

RED HOT CHILI PE3PERS Can't Stop (Warner Bros.) 

TRAPT Headstrong 'Warner Bros.) 

AUDIOSLAVE Cochise (lnterscope /Epic) 

CHEVELLE Send The Pain Below (Epic) 

OUTSPOKEN Farther (Lava) 

BON JOVI Bounce (!stand /IDJMG) 

FUEL Won't Back Dawn (Wind -up) 

OLEANDER Hands Off The Wheel (Sanctuary /SRG) 

MUDVAYNE Not Fallinc (Epic) 

STYX Waiting For Our Time (CMC /SRG) 

RA Do You Call My Flame (Republic /Universal) 

NIRVANA You Know You're Right (Geffen /lnterscope) 

STONE SOUR Inhale (Roadrunner /IDJMG) 

REVIS Caught In The Rain (Epic) 

DONNAS Take It Off (Lookout /Atlantic) 

891 -21 

712 -19 

551 +74 

533 +6 

498 -8 

466 +20 

437 +28 

435 +8 

394 -60 

362 -29 

342 -14 

312 -18 

311 -44 

296 +14 

290 +290 

277 -66 

275 +21 

274 54 
262 +50 

201 +13 

194 -6 

190 -29 

175 +13 

173 6 
151 +14 

148 +5 

147 -10 

137 +15 

131 +63 

129 -19 

GROSS WEEKS ON TOTAL STATIONS/ 
IMPRESSIONS CHART ADDS 

(00) 

86305 21 3610 

64692 21 3110 

49513 6 3313 

44786 30 2511 

41321 5 2911 

35755 6 3111 

34367 7 3010 

36678 18 2410 

27866 14 2410 

30333 12 2811 

28476 26 2810 

27977 29 2510 

27845 28 1810 

22357 9 2410 

26475 1 1812 

22275 9 2610 

23408 8 2010 

25755 20 2310 

22973 3 2710 

14999 6 2210 

16512 4 1910 

10957 8 1910 

14131 4 1810 

11576 10 1310 

12852 3 1511 

11507 3 1210 

13713 20 1810 

7289 2 1511 

9987 1 2014 

12016 6 1310 

37 Rock reporters. Monitored airplay data supplied by Mediabase Research. a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2/23 -3/1. Bullets appear on songs gaining plavis or remaining flat from previous week, If two songs are tied in total plays, the song with the larger increase in plays is placed 
first. Songs below No. 15 are moved to recu lent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 
station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 
in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 
the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R. Inc. 

New &Active 
PEARL JAM Get Right (Epic) 
Total Plays: 108, Total Stations: 11, Adds: 0 

TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.) 
Total Plays: 103, Total Stations: 12, Adds: 1 

AFI Girl's Not Grey (Dream Works) 

Total Plays: 75, Total Stations: 10, Adds: 1 

UNLOCO Failure (Maverick /Reprise) 
Total Plays: 74, Total Stations: 10, Adds: 0 

SALIVA Rest In Pieces (island /IDJMG) 
Total Plays: 73, Total Stations: 15, Adds: 2 

(HEW PLANET EARTH Blackout (Volcano /Jive) 
Total Plays: 67, Total Stations: 7, Adds: 1 

BLINDSIDE Sleepwalking (E /ektra /EEG) 

Total Plays: 60, Total Stations: 7, Adds: 0 

STEREOMUD Breathing (Columbia) 
Total Plays: 58, Total Stations: 5, Adds: 0 

SEETHER Driven Under (Wind -up) 

Total Plays: 57, Total Stations: 9, Adds: 4 

ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

Total Plays: 56, Total Stations: 12, Adds: 9 

Songs ranked by total plays 

93 

Most Added® 
www.rradds.com 

ARTIST TITLE LABELS) 

ALLMAN BROTHERS Firing Line (Sanctuary /SSG) 

DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 

REVIS Caught In The Rain (Epic) 

SEETHER Driven Under (Wind -up) 

TAPROOT Mine (Velvet Hammer /Atlantic) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

SALIVA Rest In Pieces (Island /IDJMG) 

BREAKING BENJAMIN Skin (Hollywood) 

FROM ZERO Sorry (Arista) 

Most 
Increased Plays 
ARTIST TITLE LABELIS. 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

AUDIOSLAVE Like A Stone (lnterscope /Epic/ 

REVIS Caught In The Rain (Epic) 

SALIVA Rest In Pieces (Island /IDJMG) 

CHEVELLE Send The Pain Below (Epic) 

TOM PETTY... Have Love Will Travel (Warner Bros.) 

UNLOCO Failure (Maverick/Reprise) 

ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

PRIMUS WIOZZY N.I.B. (Divine /Priority) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 

ADDS 

9 

6 

4 

4 

4 

3 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

+290 

+74 

+63 

+54 

+50 

+48 

+42 

+41 

+35 

+28 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

NICKELBACK Never Again (Roadrunner /IDJMG) 

F00 FIGHTERS All My Life (Roswell /RCA) 

DISTURBED Prayer (Reprise) 

SYSTEM OF A DOWN Aerials (American /Columbia) 

NICKELBACK How You Remind Me (Roadrunner /IDJMG) 

PUDDLE OF MUDD Drift & Die (Flawless /Geffen /Interscopel 

GODSMACK I Stand Alone (Republic /Universal) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

PUDDLE Of MUDD Blurry (Flawless /Geffen /Interscopel 

PRIMUS WIOZZY N.I.B. (Divine /Priority) 

NICKELBACK Too Bad (Roadrunner /IDJMG) 

PUDDLE OF MUDD Control (Flawless /Geffen /lnterscope) 

LINKIN PARK In The End (Warner Bros.) 

STAIND Its Been Awhile (Flip /Elektra /EEG) 

TOTAL 
PLAYS 

309 

305 

266 

235 

218 

192 

192 

184 

175 

169 

167 

160 

154 

149 

142 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

Reporters 
WONE /Akron, OH 

OM. Nick Anthony 
Pa T.K. O'Grady 
APD: Tim Daugherty 

7 ALLMAN BROTHERS"Hnng 

3 ODORS DOWN "Rind' 
SEETHES "Unfit' 
AuL.USLAVE stone 

KZRR/Albuquerque, NM 
Dir/Prog: Bill May 

PD: Phll Mahoney 
MD, Rob Brothers 

No Alas 

KZMZ/Alexandria, LA 
PD. Steve Casey 
MD: PM cloud 

ALL MAN BSC-.iERS , - 

WZZO/Allentown. PA ` 
PD- Robin Lae 
MO: Keith Moyer 

LI ALLMAN BROTHERS limo" 
STV%-Time 

KWHLJAnchorage, AK 
PD: Larry Snider 
MD. Kathy Mitchell 

INK,N PAFF Somecr, 
OLEANDER W5PVI 

WAPUAppleton, WI ' 
PD:JCeCalgaro 
APOMO Cramer 

KLBJ/Austin, TX 
OM: Jeff Carrol 

KIOC/Beaumeint, 
POIMO'. Mike Davis 

SPEAKING HE NJAKL 
REVS -RPir, 

WKGBBinghlamton. 
PD: Jim Free 
MD'. Tim Bolet 

REVIS "RaEi 

WBUFBuftallo, 
PD: John Paul 
APDMD Joe Ruse. 

WRQK/Cantorn, 
PDIMD. Todd Down. 

REVE Faln 

WPXC/Cape :bd, 
OM. Steve MCVM 

POND: Suzanne To 

BREAKING BENMFM 
CHEVELLE 'Pan' 

WYBB/Charloston, 
PONND'. Mike Allan 

DOUELEDRI',E'1m.ern' 

FROM ZERO Sony' 

WKLC/Charlrston, 
POND. Mike Rappaport 

JvA jairiWie'- 

SEEHE'U 
TAPPmI.'Mrt:e 

WEBN/Cincilnati, 

TX 

'55. 

NY 

NY ` 

OH ' 

MA 

nice 
5Kin 

SC 

WV 

OH' 

WVRK/Columbus, GA 
OM Boon Waters 

KNCN /Corpus Christi, TX 
Po. Paula Newell 
MD Monte Mariana 

WTUE/Dayton. OH 
PD'. Tony Tithord 
APD6.0: John Beaulieu 

KLAQ/EI Paso, TX " 
PD'. Meg, Mike Ramsey 
APOMD GNnn Garza 

WPHD/Elmira- Coming, NY 
GAYVO'. George Karns 
MD: SOP. Sommer 

WRCO/Fayetteville, NC 
OM: Paul MisSM 
PD Mark asen 
Sc Al Red 

AMAN LS. THFFS 

KLOL/Houston, TX ` 
OAVPD. Vince Richards 
MD: Stern Fin 
B SEETHER 'Fir. 
B ALDiOSLAVE Stall 

WRKR/Kalamazoo, MI 

WQBZ/Macon, GA 
PD Erich WM 
MD Serkaa Scott 

J BPOTHE, Fnn, 

KFRO/McAllen, TX 
PD. Atha Duran 
MD'. Stacy Taylor 

WCLG/Morgantown, WV 
PD Jeri MIlM, 
MD Dave Murdock 

aPP'' 

WDHA/Morristown, NJ' 
POND Term Can 

WBAB/Nassau- Suffolk, NY ` 
PD. John Olsen 
APT/MO. Jahn Pansa 

. A,:e 

KFZX/Odessa- Midland, TX 
PDMD. Sieve Driscoll 

le EINKIN PARK -Somewhere 
! ALLMAN MIOTHERS -5rí55 

KEZO/Omaha, NE " 
P0: Lester SL Jmtee 
MD Jessica Dol 

-. LMe.. BRDI+.EPS'".rliy 
ï!ICIrLB.N'm,r 

KCLB/Palm Springs, CA 
POND. Tseh Lary 

Pii 6m¡ 
2 SEETHER Visa" 

WRRX/Pensacola, FL B 
MD: LCrM Lowe OMND: Scott Rein. CM: Mike McKMIy 0M4O/AD: Dan Mapktmtlr 

2 ALLMAN BROTHERS 'Flnriç MD: Rick -The Dab' Oath* PDIMD'. Jay DeS OS t ALLMANBRO'HERS -RMy- 
SEETHER-lAMer No AbSs v alto TAPROOT 'Mine 

WWCT/Peoria, IL 
PD'. Jamie Manley 
Mo Debbie Hunter 

WMMR/Philadelphia, PA 
PD. Sam Milkman 
APOMD. Ken Zipeto 

KDKB/Phoenix, AZ " 
PT'. Joe Bondonna 
MO Dock Ellis 

WHEB/Portsmordh, NH " 
PDIMD Alex James 

Gie, 

WHJY/Providence, RI 
PD. Joe Beviiaryua 
APO: Doug Palmion 
MD: John Laura. 

KCAURiverside, CA' 
PO. Steve Hoffman 
MD: MJ. Meths. 

46 LIMON PARK -Son.. rera- 
n SALNA'Rase 
ID MnALLICAíN- 
B SYSTEM OF A DOYN-I-EA -LA' 

=FIGHTERS - Tonies' 

WROVfl IIIe& bug, VA' 
PD: Aron Robots 
Moi ridi Knam,ert.Tale 

B ALLMAN BROTHERS-Fmry 
t TAPROOT-Meé 

D01.1011DRI5E- ImynM" 

I WCMF/Rochester. NY ' 
PD John McCrae 
MO Dave Kane 

WXRX/Rockford, IL 
PDMD. Jim Stone 

RN: Bcn. 

SEETHES 'Uncle, 

HEAD ON "Ncé 

KBER/Salt Lake City, UT' 
OM. Bruce Jans 
PD: Kelly Hammer 
APDMD: Helau Powers 

No Ay 

KSJO/San Francisco, CA' 
OM: Gary Sdnwmeder 
MD: Zakk Tyler 

REVIS war 
MANMADE GOD "Passant 

KZOZ/San Luis Obispo, CA 
PD'. David Arwood 
APD. L.ado,, FetOs 
MD: Jon. Black 

AFI Grry' 

' ALLMAN BROTHERS'Finryy 

KXFX/Santa Rosa, CA* 
POND: Doh Holism, 
Ast W: Todd PyM 

2 ROB ZOMBIE -Bop" 

t COLD 'Sir 
EYED) PLANET EARTH 'Blackout" 

REVS 'Rem 
SALIVA -N' 

KISW/SeaHle- Tacoma, WA' 
PD. Dave Richards 
APDND. Kyle Brooks 

Na Adds 

KTUX/Shreveport, LA 
PD Kevin WM 
MD: Flynt Stone 

DOIIBIEDRNE'I^PIm 

ìl^NE ç.IJR-.n-av' 

KXUS/Springfield, MO 
PD. Tony Maroo 
MD'. Mark MCCMr 

WAQX/Syracuse, NY' 
PDMD. Bob O'Dell 

WIOT/Toledo, OH " 
PD/MD Deve RosA 

WKLT/Traverse City, MI 
PO/MID Teri Rey 

KLPX/Tucson, AZ 
POND. Jonas Humer 
APO ChN 

KMOD/Tulsa, OK " 
POMO. Rob OUT 

ìi FT -i xW 

WRQR/Wilmington, NC 
OM. John Stevens 
APOMD Gregg Stepp 

PI Ai. ,AM,.PgM. 

KATS/Yakima, WA 
OM Ron Hama 

WNCD/Youngstown, OH ` 
PDND. CMS Planck 

3 HBC Ha.é 
.I 

'Monitored Reporters 
57 Total Reporters 

37 Total Monitored 

20 Total Indicator 
19 Total Playlists 

Did Not Report, Playlist Frozen (1): 
WMZK/Wausau, WI 

www.americanradiohistory.com

www.americanradiohistory.com


94 

LAST THIS 

WEEK WEEK 

2 1 

4 0 
1 3 

3 4 

IDebut> O 
8 O 
6 7 

9 0 
5 9 

11 o 
10 a 
7 12 

12 a 
15 0 
13 15 

14 16 

17 17 

16 18 

19 a 
18 

21 CO 

23 ® 
24 23 

27 

22 25 

28 a 
29 a 
36 a 
25 29 

34 0 
33 ® 
50 ® 
35 ® 
42 a 
32 35 

37 36 

43 a 
49 c 

¡Debut> 

30 40 

38 41 

47 a 
46 CD 
41 44 

44 

40 46 

31 47 

45 48 

39 49 

48 50 

ACT /VE ROCK TOP 50 
March 7, 2003 

ARTIST TITLE LABEL(SI 

SEETHER Fine Again (Wind -up) 

GODSMACK Straight Out Of Line (Republic /Universal) 

SALIVA Always (Island /IDJMG) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

DISTURBED Remember (Reprise) 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 

TRAPT Headstrong (Warner Bros.) 

CHEVELLE The Red (Epic) 

AUDIOSLAVE Like A Stone (Interscope/Epic) 

MUDVAYNE Not Falling (Epic) 

TAPROOT Poem (Velvet Hammer /Atlantic) 

SOCIALBURN Down (Elektra /EEG) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

DISTURBED Prayer (Reprise) 

RA Do You Call My Name (Republic /Universal) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

F00 FIGHTERS All My Life (Roswell /RCA) 

CHEVELLE Send The Pain Below (Epic) 

THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /IDJMG) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

STONE SOUR Inhale (Roadrunner /IDJMG) 

OUTSPOKEN Farther (Lava) 

OLEANDER Hands Off The Wheel (Sanctuary /SRG) 

FUEL Won't Back Down (Wind -up) 

STEREOMUD Breathing (Columbia) 

BLINDSIDE Sleepwalking (E /ektra /EEG) 

REVIS Caught In The Rain (Epic) 

PACIFIER Bullitproof (Arista) 

PROJECT 86 Hollow Again (Atlantic) 

FINCH What It Is To Burn (Drive -Thru /MCA) 

SALIVA Rest In Pieces (island /IDJMG) 

BREAKING BENJAMIN Skin (Hollywood) 

COLD Stupid Girl (Flip /Geffen /lnterscope) 

SYSTEM OF A DOWN Inner Vision (American /Columbia) 

LEISUREWORLD I'm Dead (41) 

EVANESCENCE Bring Me To Life (Wind -up) 

LIMP BIZKIT Just Drop Dead (Flip /lnterscope) 

UNLOCO Failure (Maverick /Reprise) 

EXIES My Goddess (Virgin) 

CREED Weathered (Wind -up) 

HOT ACTION COP Fever For The Flava (Lava) 

AFI Girl's Not Grey (Dream Works) 

30 SECONDS TO MARS Edge Of The Earth (Immortal /Virgin) 

DROWNING POOL FIROB ZOMBIE The Man Without Fear (Wind -up) 

BLANK THEORY Middle Of Nowhere (New Line) 

ZWAN Honestly (Reprise) 

SEETHER Driven Under (Wind -up) 

DONNAS Take It Off (Lookout /Atlantic) 

LOUDERMILK Rock 'N' Roll & The Teenage... (DreamWorks) 

TOTAL 
PLAYS 

1700 

1671 

1631 

1543 

1494 

1415 

1410 

1396 

1332 

1319 

1309 

1212 

1136 

1077 

952 

894 

787 

786 

768 

747 

648 

624 

486 

471 

408 

403 

388 

387 

374 

315 

314 

313 

309 

294 

240 

224 

213 

200 

199 

193 

186 

184 

182 

169 

158 

151 

143 

134 

134 

100 

ç I - 
PLAYS 

-64 

+75 

142 

136 

+1494 

+47 

-43 

+52 

172 

+107 

+29 

-194 

+19 

+69 

-74 

-127 

-23 

-60 

+55 

+23 

+56 

+61 

-17 

+35 

-181 

+20 

+14 

+126 

-108 

+32 

+14 

+196 

+45 

+127 

-97 

19 
+52 

+68 

+94 

-151 

-56 

+45 

+42 

-14 

+12 

-35 

-196 

-6 

-68 

-33 

GROSS 
IMPRESSIONS 

(00) 

147192 

136672 

135829 

127408 

131548 

116375 

120658 

125398 

110591 

107877 

113005 

100586 

94503 

94690 

90739 

66688 

63739 

73057 

60205 

65529 

57298 

51853 

39868 

36520 

31318 

31023 

32318 

30790 

32843 

24318 

24571 

23804 

21551 

27523 

19490 

21729 

13829 

19689 

11046 

15527 

11439 

12175 

13901 

10204 

16896 

8872 

12768 

11618 

9402 

6679 

WEEKS ON 

CHART 

33 

5 

23 

22 

1 

14 

22 

21 

34 

8 

21 

26 

15 

8 

29 

23 

12 

25 

7 

7 

7 

6 

10 

7 

10 

10 

8 

3 

17 

7 

7 

2 

3 

2 

16 

9 

5 

2 

1 

19 

16 

2 

4 

5 

4 

11 

13 

5 

12 

7 

TOTAL STATIONS/ 
ADDS 

5610 

5710 

5710 

5710 

5412 

5610 

5410 

5510 

5710 

5611 

5810 

5210 

5710 

5710 

5610 

4910 

4610 

5010 

5413 

4910 

5110 

5012 

3810 

3510 

4010 

3611 

4313 

4617 

3510 

3311 

3012 

45110 

4012 

3416 

3010 

2410 

1614 

210 

3115 

3210 

1510 

1612 

24/6 

2010 

510 

1710 

2810 

30/17 

1510 

1310 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) 

TAPROOT Mine (Velvet Hammer /Atlantic) 

SEETHER Driven Under (Wind -up) 

DOUBLEDRIVE Imprint (Roadrunner /IDJMG) 

SALIVA Rest In Pieces (island /IDJMG) 

REVIS Caught In The Rain (Epic) 

COLD Stupid Girl (F /ip/Geffen /lnterscope) 

AFI Girl's Not Grey (Dream Works) 

FROM ZERO Sorry (Arista) 

UNLOCO failure (Maverick /Reprise) 

EVANESCENCE Bring Me To Life (Wind -up) 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

CHEVELLE Send The Pain Below (Epic) 

BLINDSIDE Sleepwalking (Elektra /EEG) 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

SALIVA Rest In Pieces (Island /IDJMG) 

COLD Stupid Girl (flip /Geffen /lnterscope) 

REVIS Caught In The Rain (Epic) 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

UNLOCO Failure (Maverick/Reprise) 

GODSMACK Straight Out Of Line (Republic /Universal) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

LIMP BIZKIT Just Drop Dead /Flip /lnterscope) 

STONE SOUR Inhale (Roadrunner /IDJMG) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

SYSTEM OF A DOWN Aerials (American /Columbia) 

AUDIOSLAVE Cochise (lnterscope /Epic) 

STONE SOUR Bother (Roadrunner /IDJMG) 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen/lnterscope) 

GODSMACK I Stand Alone (Republic /Universal) 

NIRVANA You Know You're Right (Geffen /lnterscope) 

STAIND For You (flip /Elektra /EEG) 

NICKELBACK Never Again (Roadrunner /IDJMG) 

KORN Here To Stay (Immortal /Epic) 

PUDDLE OF MUDD Drift & Die (Flawless /Geffen /lnterscope) 

PUDDLE OF MUDD Blurry (Flawless /Geffen /lnterscope) 

SYSTEM OF A DOWN Toxicity (American /Columbia) 

TOOL Schism (Volcano) 

DISTURBED Down With The Sickness (Giant /Reprise) 

KORN Thoughtless (Immortal /Epic) 

RED HOT CHILI PEPPERS By The Way (Warner Bros.) 

P.O.D. Youth 01 The Nation (Atlantic) 

P.O.D. Alive (Atlantic) 

PUDDLE OF MUDD Control (Flawless /Geffen /lnterscope/ 

LINKIN PARK In The End (Warner Bros.) 

ADDS 

22 

17 

14 

10 

7 

6 

6 

6 

5 

4 

4 

3 

3 

TOTAL 

PLAY 

INCREASE 

+1494 

+ 196 

+ 127 

+126 

+ 107 

+94 

+75 

+69 

+68 

+61 

TOTAL 
PLAYS 

675 

552 

542 

507 

454 

419 

416 

414 

406 

405 

394 

383 

371 

341 

339 

337 

331 

320 

319 

313 

58 Active Rock reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week 

of 2/23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays, the song with the larger increase in plays is 

placed first. Songs below No. 20 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each 

reporting station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week 

increases in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with 

permission from the Arbitron Company (© 2003. The Arbitron Company). © 2003, R &R, Inc. 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

"Fd1LllF1 @" 
MOST ADDED 3 WEEKS RUNNING! 

Active Rock Mediabase Debut 39* Rock Mediabase Debut 36* 
Majors Include: WAAF /Boston, WRIF /Detroit, WXTB /Tampa, WNOR /Norfolk, KLBJ /Austin, WCCC /Hartford... 

Catch them this spring on MAAW! Ozzfest 2003! 
www.unloco.com becoming in stores March 11th! Video coming soon!... 

www.americanradiohistory.com

www.americanradiohistory.com


MakJjjan "Imprint" he -box: 
WAAFtirWRIF KXXR KZON JRRf_WTF. 
WIIL WQBK KMOD WKQZ K KTUX KAZ' 
WROV WCMF KHTQ KLPX WRIT WRXR WRXW 
WKLC WJJO WLZX KPOI WGIR WZBH gri 

WCPR WDHA WIXO KFMX KLFX 
., * KROR WYBB KATS WAM ^ '' 0 ...T. 

WEZX and more... 

The first single from their Roadrunner Records debut 
Blue In The Face 

Produced and Mixed by Michael Barbiero 

Produced and Mixed by lotin Kurzweg 

Associate Producer: Brian McTernen 

Management: Rick Smith for Wild Justice 

On tour in April with Seether 
and Trapt 

www.roadrunnerrecords.com www.louhledrive.com ROAORUNNER ° 21411 

www.americanradiohistory.com

www.americanradiohistory.com


KISS/San Antonio. TX' 
OM: Virgil Thompson 
PD: Kevin Vargas 
MD: C.J. Cruz 

Ail 

KIOZISan Diego, CA' 
DIr/Pmg: Jim Richards 
PDMD: Shaun Moran -Brown 

Z TAPROOT PAW 
I AUDIOSLAVE sloe 

KURU/San Luis Obispo, CA 
PD/MD: Adam Buttes 

elD sir 

WRBRISouth Bend, IN 

OM?D: Ron Stryker 
MD: Eric Meier 

'STONESOUII .nnae 

KHTOBpokane, WA' 
OM: Brew Michaels 
PD: Ken Richards 
MD: Bony Betnett 

Can SO 
DOUBLEDRIVE 155 
FROM ZERO 'Sony 
SEETHER PINNY 

WOLZSpringtield, IL 

PO: Ray L e 
APD: The Blatch 
MD: Rocky 

SLIADSIDE Sleepwat 
TAPROOT -Nine 

WLZX/Spdngfield, MA' 
PD: Scott Laudenl 
MD: Becky Pohabky 

REVIS In 
SEETNER "Under' 
TAPROOT PAW 

101O/Springfield, MO 
OM: Dave DeFronzo 
MD: George Spankmelster 

I HEOIPLMIETEANTN-BbrkouY 
1 EE7HERVnder 
1 TAPROOT Vine" 

WXTB/rampa, FL' 
OM: Brad Hardin 
PD: Rick Schmidt 
APD: Can Harns 
MD: Laune Phillips 

2 SEETHER"U,de, 

KRTO/Tulsa, OK 

PD: Chris Kelly 
APD: Kelly Garten 

BIINDSIOS SlAPYOS" 
SEEINER V,der 

KICTIWichita, KS' 
PD, D.C. Carter 
MD: Rick Thomas 
6 3 DOORS DOWN'S d" 

1 RENE -awn' 

WBSX/Wilkes -Barre, PA' 
OM: Jules Riley 
PD: Chris Lloyd 
MD: Freddie 

N fddt 

*Monitored Reporters 

74 Total Reporters 

58 Total Monitored 

16 Total Indicator 

J 

96 ACT/VE ROCK 
. . _ 

March 7, 2003 

(íieTheMusic.cum 

in ufmxisf 61 lIP:11BR1SF'" 

Americas Best Testing Active Rock Songs 12+ 
For The Week Ending 3/7/03 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

DISTURBED Remember (Reprise) 4.28 4.17 90% 12% 4.32 91% 11% 

DISTURBED Prayer (Reprise) 4.24 4.17 94% 28% 4.24 95% 31% 

NIUDVAYNE Not Faltutg Epic 14.22) 4.12 83.00 13% 4.27 87.00 16% 4 

TAPROOT Poem (Velvet Hammer /Atlantic) 4.11 4.13 88% 25% 4.00 90% 30% 

CHEVEl1E Send The Pain Below (Epic) 4.11 3.97 69% 7% 4.06 73% 7% 

TRAPT Headstrong (Warner Bros.) 4.06 4.02 79% 13% 4.00 80% 18% 

GODSMACK Straight Out Of Line (Republic/Universal 4.04 4.06 85% 11% 4.08 87% 10% 

STONE SOUR Inhale (Roadrunner) 4.02 3.90 58% 6% 3.99 61% 7% 

SEETHER Fine Again (Wind-up) 4.01 4.06 88% 26% 3.96 89% 31% 

AUDIOSLAVE Like A Stone (Epic /lnterscope) 4.01 3.92 82% 11% 4.04 85% 13% 

SALIVA Always (Isfand/IDJMG) 3.99 3.98 95% 33% 3.76 96% 40% 

RA Do You Call My Name (Republic /Universal) 3.97 3.92 66% 16% 3.96 70% 21% 

SOCIAL BURN Down (Elektra/EEG) 3.91 3.89 72% 11% 3.80 72% 12% 

FUEL Won't Back Down (Wind-up) 3.88 3.85 74% 11% 3.84 77% 13% 

STEREOMUD Breathing (Columbia) 3.86 37% 3% 3.83 43% 4% 

FOU FIGHTERS All My Life (Roswe // /RCA) 3.83 3.83 96% 40% 3.84 96% 44% 

3 DOORS DOWN When I'm Gone ( Republic /Universa!/ 3.82 3.87 97% 37% 3.74 97% 42% 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 3.82 3.77 93% 39% 3.75 94% 44% 

AUDIOSLAVE Cochise (lnterscope /Epic) 3.79 3.77 92% 38% 3.96 94% 39% 

OUTSPOKEN Farther (Lava) 3.71 3.64 32% 5% 3.67 35% 6% 

THEORY OF A DEAD MAN Make Up Your Mind (Roadrunner/IDJMG) 3.67 3.69 57% 9% 3.59 64% 11% 

(HED) PLANET EARTH Blackout (Volcano /Jive) 3.64 3.51 41% 7% 3.64 48% 10% 

FOO FIGHTERS Times Like These (Roswell/RCA) 3.63 169 82% 18% 3.67 82% 19% 

NIRVANA You Know You're Right (Geffen /lnterscope) 3.61 3.62 97% 49% 3.63 97% 53% 

OLEANDER Hands Off The Wheel (Sanctuary/SRC) 3.60 3.56 40% 6% 3.57 45% 8% 

PACIFER Bullitproof (Arista) 3.59 3.42 58% 11% 3.49 59% 13% 

EXIES My Goddess (Virgin) 3.53 3.51 71% 18% 3.38 72% 23% 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 3.36 3.36 90% 33% 3.33 89% 35% 

ZWAN Honestly (Reprise) 116 3.17 76% 30% 3.18 83% 31% 

Total sample size is 648 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike very much, 5 =like very much). 

Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respondents who 

said they are tired of hearing the song. Sample composition is based on persons 12 +. TD = Target Demo (Males 18-34). Persons are screened 

via the Internet. Once passed, they can take the music test based on their format/music preference. RateTheMusic.com results are not meant 

to replace callout research. The results are intended to show opinions of participants on the Internet only. RateTheMusic is a registered 

trademark of RateTheMusic.com. The RTM system is available for local radio stations by calling 407 -523 -7272. RateTheMusic.com data 

is provided by Medlabase Research, A division of Premiere Radio Networks. 

New &Active, 
STAGE I Will Be Something (Maverick/WB) 

Total Plays: 85, Total Stations: 8, Adds: 0 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

Total Plays: 77, Total Stations: 10, Adds: 4 

PEARL JAM Get Right (Epic) 

Total Plays: 68, Total Stations: 8, Adds: 1 

SUM 41 The Hell Song (Island / IDJMG) 

Total Plays: 65, Total Stations: 11, Adds: 1 

TAPROOT Mine (Velvet Hammer /Atlantic) 

Total Plays: 54, Total Stations: 29, Adds: 22 

SLUR Who I Am (Tarpit) 

Total Plays: 43, Total Stations: 6, Adds: 1 

DOUBLEDRIVE Imprint (Roadrunnerl/DJMG) 

Total Plays: 41, Total Stations: 17, Adds: 14 

FROM ZERO Sorry (Arista) 

Total Plays: 40, Total Stations: 11, Adds: 6 

Songs ranked by total plays 

Indicator 
Most Added® 

TAPROOT Mine (Velvet Hammer /Atlantic) 

SEETHER Driven Under (Wind-up) 

DOUBLEDRIVE Imprint (Roadrunner /IDJMGI 

COLD Stupid Girl (flip /Geffen //nterscope) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

FINCH What It Is To Burn (Drive - Thru /MCA) 

FROM ZERO Sorry (Arista) 

STONE SOUR Inhale (Roadrunner /IDJMG) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

UNLOCO Failure (Maverick /Reprise) 

BLINDSIDE Sleepwalking (E /ektra /EEG) 

OLEANDER Hands Off The Wheel (Sanctuary /SRG) 

AFI Girl's Not Grey (DreamWorks) 

REVIS Caught In The Rain (Epic) 

EVANESCENCE Bring Me To Life (Windup) 

HOT ACTION COP Fever For The Flava (Lava) 

l 
Reporters 
WOBK/Albaii , NY' 
PD/MD: Chill Walker 

WHOP' Mor 
DOOR m999, 

KIRK/Amarillo, TX 
PD/MD Eric SEayter 
5 EVANESCENCE -Ldr 

GtlaraittratiBll ar,Wt' 
PD/MO: Guy Dark 

TApROOr Muir 

WCHZVAugusta. GA' 
OM: Harley Drew 
PD AD: Chuck Williams 
3 TAPSW -_M"e. 

KRAB/Bakersfield, CA 
PD/MD: Danny Spanks 

EVANESC. NLI -L ter 

SALIVA N'S 

WIYY/Baltimore, MD 
OM: Keny Plackrneyer 
PD: Dave Hill 
APD/MD: Rob Heckman 

STEREOMILD Smalling" 

WCPRBiloxi- Guttpod, MS 
OM: Wayne Watkins 
PD: Scot Fox 
MD: Mitch Cry 

2 Ail 'G,er" 
I WUBLEDRIVE "Inafo' 

SHINER 'Under" 

WAAFBoston, MA' 
PD: Keith Hastings 
Interim MD: Mistress Carne 

BREAKING BENJAMIN -SKr 

SHIMWWN "IrsOe' 
TAPROOT 7Nne- 
UNLOCO 'FZbee' 

WRXR/Chabanooga,TN 
PD: Boner 
MD: Dave Spain 

DOUBLEDPVE "Ison 
SALIVA -Rest 

KROR/Chico, CA 
PD/MD: Dain Sandoval 

20 TAPROOT 'WC 
5 HEINER1TMed 

0011IVAWIE-Larnn 
FROM ZERO-Saw 

WMMS/Cleveland, OH 

PD: Jim Trapp 
MD: Slats 

No Adds 

KILO/Colorado Springs, CO' 
PD: Ross Ford 
APD: Matt Gentry 

29 EINKIN PARK Sarewnere' 
TAPROOT Aire 

WBZXyOolumbus, OH 
PD: Hal Fish 
APD/MD: Ronnl Hunter 

No N. 

KEGUDallas-R. Worth, TX 
PD: Mao Won 
APO: Chris Ryan 
MD: Cindy Scull 
7 SALrdA'IW3' 
, LvAN65LENlE,ar 

KBPI/Denver- Boulder, CO' 
PD: Bob Richards 
APD/MD: Willie B. 

CHEVELIE'Pon' 
POWERMAN 5000 Pre' 
SALIVA 'Rest' 

KAZR/Des Moines. IA 
PD: Sean Elliott 
MD: Jo Michaels 

IAPROOT'Mlne' 
I SEEMER'Urder" 

DOUBLEORNF 'Imprd' 

WRIF/Detroit, MI 
OM/PD. Dag Podell 
APD/MD: Mark Pennington ington 
, MI-Are/ 

Carr 
DWBLE LED1Nf'Imanl' 

WGBF/Evalsville, IN 

PD: FBNW 
APDMD: Seek Nick 

SEE THER'Urder' 
TAPROOT "Moe' 

WWBN/Flird, MI 
OM/PD: Brian Beddow 
MD: Tony LaBrie 

FROM ZERO 'Sao- 
SALIVA Test" 
SEMLER'Linea' 

KRZR/Fresno, CA 

OM/PD: E. Curds Johnson 
MD: Rick Raddarm 

I DOUBLEDRIVE Imprint 

WROC/Ft. Myes, FL 
PD/MD: Fritz 

COLD Girl" 
MOM ZERO -Sony" 
TAPROOT" Mme" 

WBYR/Ft. Wayne, IN' 
OM: Jim Foz 

SEEUÆP- .arder' 

WRUF/Gainesville- Ocala, FL' 
PD: Hany Guscott 
MO Ryan North 

,INC, ni rennin 

WKLO/Grand Rapids, MI' 
PD/MD: Mark Feutre 
Asst MD: Tom Stavro,, 

No 2919 

WZOR/Green Bay, WI 
PD/MD. Roxanne Steele 

OLEANDER 'Meer 

WXOR/Greenville, NC' 
PD: Bilan Rickman 
APD/PAD: Lu Valentino 

1 DOUBLEDRIVE -Imprint 
COLO'Oin" 
FAGS-TMI 
FROM 190 Sony'' 
SEETHER -Under 
SLUR YAe' 
TAPROOT "Mee' 

WTPT/Greemrille, SC 

PD: Mark Hendrix 
MD: Smack Taylor 

B NA 

PEARL ,AM 
TAPROC "M*, ire' 

JNLOCC Nrnre 

WOXMHansburg, PA' 
PD: Claudine DeLornxo 
MD: Nixon 

1 STONE SOUR 'MINN 
SALIVA -nor 
UNLWO Tatlee" 

WCCCiHartlord, CT' 
PD: Michael Plcoza 
APD/MD: Mike Karolyi 

OFI 

FROM 2EP0 Sono 
TAPROOT PAW 
UNLOCO Tulare" 
Rens °Ran 

KPOI/Honolulu, HI 

PD: J.J. Michaels 
APD/MD: Fil Slash 

DOUBLEDRIVE `Imprml" 

RgMZANSR "Sorry 
WI ACTION COP Teter" 
SEETNFR'Under" 

WAMXMuldingtoEl, WV 
PD/MD: Paul Oslund 

1 SEETNER"Ur4e' 
1 TAPROOT "Mme" 

WRTT/Huntsville, AL' 
OM: Rob Harder 
PD/MD: JImbo Wood 
APD: Joe Kuner 

O,.33,M 

DOUBLEDRIVE "Imprint" 
SEETHES "Under" 
TAPROOT Mow 

KORC/Kansas City, MO' 
PD: Bob Edwards 
APD/MD: Don Jantzen 

SEETHES "Unke 
SALIVA 'Rest' 

KLFKAOIIeen-Temple, TX 

POND: Bob Fonda 
21 LIPK:IN PARK Soewere' 
10 CaD"Ge 
18 REVIS "Ran" 

WJXOA.alsing, MI' 
OM: Bob Olson 
MD: Kevin Conrad 

No Adds 

KOMP/ as Vegas, NV' 
PD: John Griffin 
MD: Big Marty 

SAt IVA' "Rev 

WXZI/Lexington- Fayette, KY' 
OM/PD: Clyde Bass 
MD: Suzy Boo 

No Adds 

KIBZ/Lincoln, NE 

OM: Julie Gade 
PD: E.J. Marshall 
APD:Spanry 
MD: Samantha Knight 

Aoas 

WTFX/Louisville, KY 

OM: Michael Lee 
MD: Frank Webb 

BREAKING KAMAN 'SIGn" 
WUBLTDRIVF'Imvn1" 
REVIS 'R S 
SEETHES "Undo' 
STONE SOUR 'Inhk" 
SUM AT sag 

KFMX/Lubbodt, TX 
OM: Wes Nessntann 
,R LINKIN PARK Somewhere' 

DOUBLEDRIVE "IrnvM- 
oL1Me BROTHERS -sag" 

WJJO/Madison, WI 
PD: Randy Hawke 
APD/MD: Blake Patton 

2 NOT ACTON COP lever" 
1 REVIS "Ron" 

DOUBLEDRIVE "Impim' 
EVANESCENCE TIN" 

WGIR/Manchester, NH 
PD: Valorie Knight 

DOUBLEORIVE Naylor 
FROM ZERO Sarg 
HOT ACTION COP Few, 
TAPROOT -Mine" 

WLZR/Milwaukee, WI' 
PD: Mike Stem 
MD: Marilynn Mee 

BuNDSDE -soave R 
TAPROOT Mine 

1000,1/Minneapolis, MN' 
OM: Dave Hamltton 
PD: Wade Under 
MD: Pablo 

BLINDS W Skrywaa- 
WUBLEDRNE `Impre' 
SEEINER linde" 
TAPROOT 

KMRORAodeslo, CA' 
PDMD: Jack Paper 
APD: Men Foley 

TAPROOT 'We' 
COLO SA 

WRAT/Monmouth -Ocean, NJ' 
OM/PD: Cad Cran 
APD/MD: Robyn Lane 
6 RDAS -P r 

SEETNFR'Under- 

WKZOIMyrtle Beach. SC 

PD: Brian Rickman 
APD/MD: Charley 

MASTS "Dory' 
COLD 'GC 
FINCH renn - 
TAPROOT -,Nre- 

VMRESTRIPESSamt 

WNORModolk. VA' 
PD: Harvey Koran 
APDIMD: Tim Parker 

GEETNER -Uwe( 
TAPROOT PAW 
SHINEDOhN"Irsdè 

KATT/Oklahoma City, OK' 
OM: Chris Baker 
MD: Jake Daniels 

-APR001' Mine 
EVANESCENCE':IIn 

KROC/Omaha, NE' 
PD: Tim Sheridan 
MD: Jon Terry 

AEIGre 
3 FRCJECT 
1 PRGECTBBTbBO* 

WrKXA'ensacola, FL 
DldProg: Joel Sampson 
APD/MD: Mark The Shark' Dyba 

N, Adds 

WIXO/Peoria, IL 

PDAAD: Matt Bohan 
26 DOUBLEDRIVE "Lavua- 

SEETHER 'Urger 
TAPROOT Vine' 

WYSP/Philadelphia, PA' 
OMMPD: Tim Sabean 
APD: GP Edwards 
Interim MD: Rich DeSisto 
6 COO -GO" 

PM man' 

KUPD/Phoenix, AZ ' 
PD: J.J. Jeffries 
MD: Larry McFeelle 

CHEIÆLLE-Par 
SALIVA-Res," 

KUFO/Podland, OR' 
OM: Dave Numme 
APD/MD: Al Scott 

No 55G 

KORB/Quad Cities, IA -IL' 
OM: Danny Sullivan 
PD: Darren Piba 
MD: Dave Levoea 
ZI EINKIN Pans Somewhere" 
5 SALIVA Irrer 

1 TAPROOT Wine 

WBBB/Haleigh- Dudlam, NC' 
OM/PD: Andy Meyer 
APD/MD: Gary Poole 

KDOT/Reno, NV' 
PD/MD: Jaye Patterson 

WNVE/Rochester, NY' 
PD: Erick Anderson 
MD: Don Vincent 

DOORS DOWN-Road 
SESEHER "Untie' 

TAPROOT -ae- 

KRXO/Sacramento, CA' 
Stn. Mgr.: Curtiss Johnson 
PD: Pat Martin 
MD: Paul Marshall 

TAPROOT "Mire" 

WKOZBaginaw, MI' 
PO: Hunter Scott 
APD AD: Sean Kelly 

1 3 WARS DOWN mare 
WUBLEDRINE -I mpnm" 

WZBHBalisbury, MD 
PD: Shawn Murphy 
APD/MD: Mild Hunter 

DW0LFORIVE-Imprn 
SEEINER 'Under 
UNLOCO ',Pure' 

www.americanradiohistory.com
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Matt Bahan 
PD/MD, WIXO/Peoria, IL , At3Y. 

ACTIVE ROCK 

Man, the first half of the year is al- 
ready kicking ass. We're ready for 
spring and summer here in Peoria - 
winter sucks ass! That reminds me: 
This week we are pumping out tickets 
for the Summer Sanitarium tour featur- 
ing Metallica, Limp Bizkit, Linkin Park, 
Deftones and Peoria's very own 
Mudvayne. Have you listened to this 
album? What a great, rabid, intense 
batch of songs. Mudvayne played 

the WIXO (99)q Nut -Cracker Christmas show. Anyone 
who hasn't seen them live should drop their purse and 
get their ass -novin'! Mudvayne's The End of All Things 
to Come is full of active rock gems, and this will be the 
year that Mudvayne explodes even more on the 
scene. The fact that they grew up down the street from 
this radio station and we've known them for over five 
years has all of us excited. Also, the new Cinder al- 
bum rules, as does The Music's CD. Does anyone think 

the new Bizkit will suffer without Borland? Hmmm.... 

L inkin Park follow up a huge add 
week with incredible debuts at No. 

4, No. 5 and No. 15 at Alternative, Active 
Rock and Rock, respectively. "Some- 
where I Belong" will be the musical home 
base for the band as they tour this year, 
and I'm very excited to hear the rest of 
the album ... On the Most /Added front, 
Taproot's "Mine" tops the li$t at Active 
with 22 adds. WAAF /Boston, KXXR /Min- 
neapolis, KIOZ /San Diego, WXTB /Tampa, KRXQ /Sacramento and 
WLZR /Milwaukee are among ,those taking the lead ... The Seether story 
continues to build as "Driven Urder," the followup to "Fine Again," takes 
off with 17 Active adds. This is true artist development in the making -a worthy band, a worthy song and Rock radio reacts accordingly ... 
If anyone doesn't know the story behind DoubleDrive's "Imprint" by now, 
please call me or your favorite Roadrunner rep immediately! This week 
20 stations (14 Active, six Rock) pay their respects to the late Dick 
Sheetz. But it's not just about that. The song deserves a shot, espe- 
cially from those who want, reed or favor a pure, straight -ahead rocker 
... Saliva continue to load in adds on "Rest in Pieces" as 10 Actives 
come in this week, and the track climbs 50 -32 on the chart ... How many 
of you remember last year's "Rate -a- Record, Rate -a- Wine "? Remem- 
ber that wacky WXTB /Tampa PD Rick Schmidt climbing all over the 
mike, talking about this new band called Shinedown? (Or maybe you 
remember him doing wine shots!) At any rate, it's now time to get ready 
to hear the official music from this extremely talented band. WAAF and 
WNOR /Norfolk both added "Fly From the Inside" this week. Call your 
Atlantic rep and tell them that you saw it mentioned in my HotFax and 
have to hear the record. I don't know when they're Going for Adds, but, 
apparently, that didn't matter to WAAF and WNOR ... Evanescence's 
"Bring Me to Life" is growing by leaps and bounds. It rises 43 -37 on 
the Active chart with only 16 stations playing it. Clearly, those stations 
believe in it wholeheartedly. For example, last week WIYY /Baltimore 
played it 23 times; WNOR gave it 31 spins; WXQR /Greenville, NC 
plugged it in 20 times; and KPOI /Honolulu spun it 26 times ... On the 
Rock side, The Allman Brothers Band received the Most Added award 
for "Firing Line" as it found support from KLBJ /Austin, WZZO /Allentown, 
WROV /Roanoke, KLPX/Tucson and KMOD/Tulsa right out of the box 
... It seems that Systematic have bypassed the sophomore album 
blues, so they get an early nod as this week's MAX PIX: SYSTEMATIC 
"Leaving Only Scars" (Elektra/EEG). 

Rock/Active Rock 

- Cyndee Maxwell, Active Rock/Rock Editor 

Record Of The Week 
ARTIST: 40 Grit 
TITLE: Nothing to Remember 
LABEL: Metal Blade 

OK, you have every reason to fear the Metal Blade label. 
For over 20 years it's been cranlrling out more metal than a 

bomb factory, and most of it is twice as deadly as Saddam's 
chemical agents. But what's this? Melody from MB ?You bet- 
ter believe it Despite the rough páme don't expect sa a- 
per-throat death screams from 40 Grit on Nothing to Remember.Tracks like "Bomb 
Bottom" and "Only Human" provide speaker -rattling rock a la Disturbed - and we 
all know how well that band's done for ya. 

- Frank Correia, Rock Specialty Editor 

March 7, 2003 R &R 97 

ARTIST: Revis 

LABEL: Epic 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

There's something about spying on co- 
habitants that sucks TV viewers in 

like moths to a flame. Shows like The 
Osbournes have proved that voyeurism is 
ratings gold. Here's hoping that young 
Epic band Revis had tapes rolling dur- 
ing their quest for a deal - five 
bandmates sharing a one -bedroom apart- 
ment in Los Angeles has got to be more 
interesting than anything Anna Nicole 
Smith can vomit up. 

Sure. the group could have played it 
safe. Known as Orco at the time, the band 
were big fish in the relatively small pond 
of Carbondale, IL. "Back home we were 
on top and there was nothing to challenge 
us." says guitarist Robert Davis. "Being 
broke and crammed into a small room 
became the motivating factor for us to 
start writing new songs like our lives de- 
pended on it." 

"The move was a jarring experience," 
recalls Revis frontman Justin Holman. 
"We knew moving to L.A. meant that we 
would be starting over, but it didn't really 
sink in until we went from playing for 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.corn and click 
the Message Boards button. 

screaming fans to playing for the bar- 
tender. That experience bruised our egos 
for a little while. but in the end it made 
us stronger by forcing us to take a long, 
hard look at our music." 

Flash- forward to 2002: The group had 
a deal with Epic and was hitting the stu- 
dio with Linkin Park producer Don 
Gilmore. Nowadays, Revis can actually 
hear their lead single, "Caught in the 
Rain," on the radio, as Active Rockers like 
WAAF /Boston, KRQC /Omaha and 
WKQZ/Saginaw, MI have lent double -digit 
support to the track. It captured Most In- 
creased Spins last week at the format and 
is moving up to 36* on the Active chart. 
Featuring melodic vocals and the kind of 
inspired guitar leads that most Sunset 
Strippers are too drunk to play, "Rain" can 
help wash away some of the sludgier dis- 
tortion on Active airwaves with its clean 
sound. Revis will be on the road with Ole- 
ander throughout March - make sure to 
bring your video cameras, boys. 

TOP 20 SPECIALTY ARTISTS, 

1. MACHINE HEAD (Roadrunner /IDJMG) "The Blood, The Sweat... (Live)" 

2. STRAPPING YOUNG LAD (Century Media) "Devour" 

3. MINISTRY (Sanctuary /SRG) "Animosity" 

4. GRADE 8 (Lava) "Brick By Brick" 

5. SWORN ENEMY (Elektra /EEG) "Sworn Enemy" 

6. BOY SETS FIRE (Wind -up) "Eviction Article" 

7. E.TOWN CONCRETE (Razor & Tie) "Baptism" 

8. VOIVOD (Chophouse /Surfdog) "Gasmask Revival" 

9. HAUNTED (Earache) "Bloodletting" 

10. AMON AMARTH (Metal Blade) "Death In Fire" 

11. 40 GRIT (Metal Blade) "No Giving In" 

12. AFI (Nitro) "Dancing Through Sunday" 

13. MUDVAYNE (Epic) "Not Falling" 

14. RAUNCHY (Century Media) "Twelve Feet Tall" 

15. SHADOWS FALL (Century Media) "Thoughts Without Words" 

16. (HED) P.E. (Volcano /Jive) "Blackout" 

17. ELECTRIC HELLFIRE CLUB (Cleopatra) "Hypochristian" 

18. A18 (Victory) "With Kind Regards" 

19. DAREDEVIL (Wind -up) "The Man Without Fear" 

20. UNLOCO (Maverick /Reprise) "Bruises" 

Ranked by total number of shows reporting artist. 
J J 
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.ALTERNAT /VE 

Winds Of Change Prequel 
The rantings of a dangerous mind 

it hat you're about to read comes from the keyboard 
of an angry young man. His name is Marty Schwartz, 
and I assure you he reached puberty a very, very long 
time ago. But, this industry being what it is, age is only 
a state of mind. 

As I noted when I got some quotes 

from Marty for my 91X anniversary col- 

umn [1/24/03], he was intimately in- 

volved with the very beginnings of Al- 

ternative as a format. He was the person 

who showed Rick Carroll 
and Larry Groves how to 

start a consultancy with the 

Rock of the '80s concept. 
And so Carroll, Schwartz 
and Groves was born. 

Marty took Rock of the 

'80s to Paramount for a TV 

concept, which aired on 

Showtime from 1983 to 

1985. He also did TV devel- 

opment for Pierre Cosette 
Productions, producers of the Grammys 

and the People's Choice Awards. He 

spent the '90s with Delicious Vinyl, 

managing* hip -hop artists. Right now 

he's an in -house consultant at Fuel 2000 

Records. 

in 1982, I used to say to friends, "If 
you think it's tough getting a record 
played, try getting a format played." 
I got it played first in Seattle at 
KYYX, then at San Diego's XTRA 

(91X). A dozen more mar- 
kets followed. MTV was 
our first check. Garland 
got it right away. 

I flew all over the 
country, selling group 
owners, GMs and PDs 
on one singular fact: If 

you are Alternative 
(Rock of the '80s), you 

Marty Schwartz will always have a posi- 
tion in the market - one 

that will always be hip and current 
and, more important, one you can 
sell. That fact still holds true, ex- 
cept that the format is teetering on 
becoming history - co- opted, sold 
out and homogenized. 

When you lose the unique quali- 
ty of being the only game in town, 
you're done, you've lost your niche, 
and Alternative is losing its niche. 
The music is still out there, as is the 
audience - which is likely even 
larger - but Alternative is missing 
the boat. There is no mystery, no dis- 
covery, no excitement. 

What is really missing is the most 
important ingredient of all: the fun. 
I want more from Alternative. I 

want - even expect - to be musi- 
cally challenged and enlightened. 
I'm talking about the future. Not 
money, not ratings -the future: radio's 
and records'. This is an industry col- 
lapsing under its own weight. 
Where is the fun? Where are the 
rock stars? They ain't on Alternative 
radio. 

The year 2003 feels 

like 1978 - stuck in 

a musical rut. 

Alternative is 

supposed to sound 

like 2004. 

I asked Marty to contribute to next 

week's Winds of Change Alternative 

special. I wanted his perspective as some- 

one who's seen the format from its earli- 

est days, as well as his predictions for the 

future. Marty, as you will soon see, is 

intensely passionate about music, and 

when I received his comments, at tines 
I thought I was reading the ranting of a 

20 -year -old punk rocker or rapper. That's 

when I said, "Uh -oh. This tirade needs 

to stand alone." Enjoy. Or be angry. 

Whatever. 

Where's The Fun? 

When we began Rock of the '80s 

Star Power 

Pop quiz: Name five rock stars 
at Alternative. Scary, isn't it? You 

really have to think about it. I'll 
give you a few guys I think quali- 
fy as rock stars: Eminem, Kid Rock 
and Zach De La Rocha, and that's 
about it. And those artists might 
not consider themselves alterna- 
tive at all. Their music is great, but 
combine it with their larger -than -life 

By Marty Schwartz 

I want more from 

Alternative. I want - 
even expect - to be 

musically challenged 

and enlightened. 

personas, and you have real stars. 
How about these guys: Snoop 

Dogg, Nelly, Missy Elliott, Pink, Bus - 

ta Rhymes, OutKast, Ludacris, DMX 

and 50 Cent? Alternative should 
play them all (before CHR). They are 

stars. What the format lacks most is 

stars. These guys and girls have real 
star power. Radio requires stars; it's 
the gas for the engine. 

Has Alternative given up the 
hitmaking throne to Urban? 
Should Alternative have been ear- 
ly on Eminem, Pink, Nelly, 50 Cent, 
etc.? After all, wasn't the real pow- 
er of Alternative breaking the next 
big CHR thing? 

I'm not sure that's still the case. 

Urban has captured that coveted 
spot. Alternative has given up valu- 
able real estate to another format. 
Record sales were hit even harder - 
Alternative losing its crossover clout 
has greatly affected multiplatinum 
potential. 

Alternative is running on regu- 
lar, but it requires high octane to 
propel it to the next level. I like 
Queens Of The Stone Age, System 
Of A Down and Linkin Park, but 
it's the tracks I like. I'm talking 
about star power - the power a 

format needs to succeed. I recall 
hearing Snoop Dogg interviewed 
on KROQ /Los Angeles, and it 
sounded perfect. The vibe fit. How 
many other Alternatives would in- 
terview Snoop? 

Alternative 
History Channel 

I left Elektra in 1982 and made a 

call to KROQ. I didn't even know 
Rick Carroll, but I knew a hit when I 

heard it. I saw the culture - the cult 

of personality - that surrounded 
KROQ. If you looked out the win- 
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dow or walked down the street, it 

was everywhere. I knew I had to try 
to make a change at radio. 

Everyone seemed to be out of 
touch. I said to Rick, "Let me sell this 
thing. It will work everywhere." He 
believed it. He knew it would work 
before I did. It took years, but the 
format succeeded well beyond our 
imagination years after we left. We 

had gone our separate ways, but we 
got it done, spread the word and 
changed the culture. 

Don't tell me about research. My 
son is 11. He and his friends never 
listen to Alternative radio. They all 

listen to hip -hop (with a little classic 
rock in the mix). Why? Because hip - 
hop is fun, has personality and has 
a beat you can dance to. I find it hard 
to believe that Alternative continues 
to ignore hip -hop. I had this rap in 

'88. The fact that it's still an issue 
borders on the absurd. 

Every few years the format con- 
siders playing hip -hop, then takes 
a pass. Why? Kids everywhere lis- 

ten to hip -hop; it's their rock 'n' roll. 

If they all had MTV2, it's likely they 
would watch it instead of MTV (ex- 

cept for teen girls). MTV2 is all 
about hip -hop. It is the real alterna- 
tive: an eclectic mix of world culture 
and all that is and will be cool in 

years to come. 
MTV2 is light years ahead of Al- 

ternative. If MTV is CHR and MTV2 

is Alternative, why does Alternative 
continue to ignore hip -hop while 
MTV2 is at least 70 °! hip -hop? There 
is a massive disconnect here. 

Alternative continues to ignore 
multiculturalism in music. The for- 

mat was designed to embrace all 
things new, fresh and exciting; that 
is the unique quality of the brand 
called Alternative. 

The format has become a one -trick 

pony embracing a singular sound. 
Remember modal? That is what Al- 

ternative reminds me of now. The 

year 2003 feels like 1978 - stuck in 
a musical rut. Alternative is sup- 
posed to sound like 2004. 

In '78 I was struggling to get The 
Cars on the radio. The modal sound 
(a loud, generic blast later called 
"corporate rock ") of rock dominat- 
ed radio. Everyone said The Cars 
were too punk and would never 
work. That year at the Abrams Con- 
vention, Lee Abrams told me, "Our 
research shows the audience loves 
The Cars." We have the same kind 
of disconnect now. How can Alter- 
native radio deny music that is so 
massively popular? 

Embrace The Strange 

There is so much great music out 
there. Alternative programmers 
should spend more time listening to 

college radio and XM and less time 
listening to the hype. The future of 

Alternative is in its ability to blend 
all kinds of different sounds under 
one umbrella. 

The thing to remember is that 
whenever people tell you, "It will 
never work," you can be sure you're 
on to something. The adage holds 

true for music: If your parents hate 
it, it must be good. And, let's face it, 

most parents hate hip -hop. That is 

precisely why Alternative must em- 
brace it. 

The same case can be made for 
punk. Everyone keeps waiting for it 
to go away once and for all, but it 
won't die. It will keep coming back, 
because it's their music, not ours. 
Punk and hip -hop go hand in hand. 
They have the same appeal; they 
come from the same place: the street. 
They belong on the radio together. 
DMX, White Stripes, System Of A 
Down, Black Rebel Motorcycle Club, 
Queens Of The Stone Age, The 
Roots, Transplants - it all works to- 
gether. 

They told me Rock of the '80s 
would never work. "L.A. only," 
they said. Jump ahead three years 
to '88. I found a label, Delicious Vi- 

nyl, when I was consulting Chris 
Blackwell at Island Pictures (I had 
left music for film). I listened to 
Tone -Loc and Young MC once be- 
fore I called Chris and said, "We 
have to do this." 

He believed. He has vision. He 
took "Wild Thing" to Jed The Fish at 
KROQ, who put it on. Lee Masters, 
then -President of MTV, was in town. 
I went over to see him and gave him 
the "Wild Thing" video. I told him 
it cost $468 to make. The next week 
Larry Groves called me from KROQ 
and said "Wild Thing" was the most 
requested record ever. Masters called 
and said, "We are putting it into 
heavy." 

When the 

disenfranchised 

become the 

franchise, it's over. 

Case closed. The common ingre- 
dient: vision. Anyone got any? In 
both cases almost everyone said, "It 
will never work." An exec at Island 
Records told me "Wild Thing" would 
never fly. "L.A. only," she said. 

The Winds Of Change 

Can the format start having cross- 
over success at the same rate it had 
in past years? Is the format willing 
to embrace change, grow and take 
radical musical chances? Can the 
audience count on Alternative to 

turn them on and challenge them? 
When the disenfranchised become 
the franchise, it's over. 

Alternative used to be the disen- 
franchised: the outcasts, the outlaws 
and the innovators. Don't become 
the franchise. Be the new school - 
the new Alternative. This morning 
KROQ played the beautiful ballad 
"Lost Cause" by Beck, then Rage 
Against The Machine into Johnny 
Cash. The winds of change are be- 
ginning to howl, indeed. 
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ALTERNATIVE TOP 50, 
March 7, 2003 

ARTIST TITLE LABEL(S) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

QUEENS OF THE STONE AGE No One Knows (lnterscopel 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

EVANESCENCE Bring Me To Life (Wind -up) 

F00 FIGHTERS Times Like These (Roswell /RCA) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 

ALL- AMERICAN REJECTS Swing Swing ( DreamWorks) 

SALIVA Always ( /sland/+DJMG) 

CHEVELLE The Red (Epic) 

SEETHER Fine Again (Wind -upl 

COLDPLAY Clocks (Capitol/ 

GOOD CHARLOTTE The Arthem (Epic) 

TRAPT Headstrong (Warner Bros.) 

GODSMACK Straight Out Of Line (Republic /Universal) 

SUM 41 Still Waiting (Island /IDJMG) 

F00 FIGHTERS All My Life (Roswell /RCA) 

TAPROOT Poem ( Velve, Hammer /Atlantic) 

AFI Girl's Not Grey ( DreamWorks) 

SOCIALBURN Down (E' ktra /EEG) 

CHEVELLE Send The Pain Below (Epic) 

DISTURBED Remember (Reprise) 

DONNAS Take It Off (Lookout /Atlantic) 

USED Buried Myself Alive (Reprise) 

WHITE STRIPES Sevea Nation Army (Third Man /V2) 

ZWAN Honestly (Repri -o) 

FINCH What It Is To Burn (Drive -Thru /MCA) 

UNWRITTEN LAW Rest Of My Life (Lava) 

MUDVAYNE Not Falling (Epic) 

ATARIS In This Diary (Columbia) 

TRANSPLANTS Diamonds & Guns (Epitaph) 

EXIES My Goddess (Virgin) 

BURNING BRIDES Arctic Snow (1/2) 

JOHNNY CASH Hurt (American/Lost Highway /IDJMG) 

AMERICAN HI -FI The Art Of Losing (island /IDJMG) 

SYSTEM OF A DOWN Inner Vision (American /Columbia) 

PACIFIER Bullitproof (Arista) 

SUM 41 The Hell Song gslaod /IDJMG) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

D4 Get Loose (Flying Nun /Hollywood) 

MAROON 5 Harder To 'Breathe (J) 

JIMMY EAT WORLD A Praise Chorus ( DreamWorks) 

HOT ACTION COP Fever For The Flava (Lava) 

THEORY OF A DEADMAN Make lip Your Mind (Roadrunner /IDJMG) 

BECK Lost Cause (Geffen /lnterscopel 

REVIS Caught In The Rain (Epic) 

STONE SOUR Inhale (Roaurunner /IDJMGI 

RA Do You Call My Name (Republic /Universal) 

EVERCLEAR Volvo Drivng Soccer Mom (Capitol) 

COLD Stupid Girl (Flip /Geffen /lnterscopel 

TOTAL * 1- GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

(00) 

2981 +73 364336 13 7810 

2842 -58 326094 24 7710 

2497 +276 274504 9 7811 

2487 +2487 326043 1 7711 

2477 +291 267509 9 7414 

2319 +97 235728 8 7710 

2259 -256 223296 21 6610 

1874 +25 209184 12 7011 

1861 -283 199179 23 6910 

1839 -185 218341 34 6710 

1834 -106 200329 33 7110 

1717 +35 244585 15 6410 

1670 +30 207176 8 7012 

1619 +103 138658 18 6615 

1584 +1 152240 5 6910 

1560 -240 200857 19 7010 

1548 99 210275 25 7410 

1478 -95 141538 24 5810 

1422 +125 201796 6 7217 

1405 -1 120961 12 6711 

1317 +181 151573 6 7012 

1265 -30 114882 9 6111 

1240 -175 139187 13 6810 

1134 +167 129708 6 6611 

1132 +395 157154 3 5914 

1104 -267 146725 12 6310 

930 +50 112365 7 5716 

817 -325 72662 10 4910 

811 +77 62717 17 4312 

789 +93 107397 4 5611 

690 243 66203 14 4710 

605 -252 48795 17 4910 

571 +33 55323 5 4311 

539 +96 61757 3 3616 

530 87 40168 7 4410 

524 256 46950 16 5510 

487 59 43179 14 4010 

464 +218 58362 1 48110 

460 +21 36286 3 4418 

449 +55 35364 5 36/1 

448 -121 35550 9 29/0 

434 -86 55810 20 2710 

425 +75 25924 4 2910 

412 +5 35148 5 33/0 

377 +58 51912 4 23/1 

349 +192 19708 1 3918 

333 +70 23775 2 23/0 

285 +19 23231 4 1310 

283 -170 25383 8 2310 

281 +146 29491 1 29/8 

73 Alternative reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 
2:23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. If two songs are tied in total plays. the song with the larger increase in plays is placed first. 
Songs below No. 20 are moved to recurrent after weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting station. Songs 
unreported as adds do not count toward overall to stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases in total plays. Gross 
Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from the Arbitron Company (© 
2903, The Arbitron Company). © 2003, R &R, Inc. 
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Most Added® 
www.rradds.coin 
ARTIST TITLE LABEL(SI 

SEETHER Driven Under (Wind -up) 

TAPROOT Mine (Velvet Hammer /Atlantic) 

SALIVA Rest In Pieces (Island /IDJMG) 

SUM 41 The Hell Song (island /IDJMG) 

BREAKING BENJAMIN Skin (Hollywood) 

LIAM LYNCH United States Of Whatever (S- Curve /Astralwerks) 

IHED) PLANET EARTH Blackout (Volcano /Jive) 

REVIS Caught In The Rain (Epic) 

COLD Stupid Girl (Flip /Geffen /lnterscopel 

AFI Girl's Not Grey (DreamWorks) 

SIMPLE PLAN Addicted (Lava) 

Most 
Increased Plays 
ARTIST Tlï_E LABELS 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

EVANESCENCE Bring Me To Life (Windup) 

AUDIOSLAVE Like A Stone /lnterscope /Epic) 

SUM 41 The Hell Song (Island /IDJMG) 

REVIS Caught In The Rain (Epic) 

CHEVELLE Send The Pain Below (Epic) 

SALIVA Rest In Pieces (Island/IDJMG) 

USED Buried Myself Alive (Reprise) 

COLD Stupid Girl (Flip /Geffen /lnterscope) 

Most 
Played Recurrents 

ADDS 

30 

21 

13 

10 

10 

10 

8 

8 

8 

7 

7 

TOTAL 

PLAY 

INCREASE 

+2487 

+395 

+291 

+276 

+218 

+ 192 

+181 

+172 

+167 

+ 146 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

NIRVANA You Know You're Right (Geffen /lnterscope) 1185 

DISTURBED Prayer (Reprise) 978 

SYSTEM OF A DOWN Aerials (American /Columbia/ 882 

PUDDLE OF MUDD She Hates Me (Flawless /Geffen /lnterscope) 819 

STONE SOUR Bother (Roadrunner /IDJMG) 797 

RED HOT CHILI PEPPERS By The Way (WarnerBros.) 692 

HOOBASTANK Running Away (Island /IDJMG) 617 

JIMMY EAT WORLD The Middle (DreamWorks) 574 

JIMMY EAT WORLD Sweetness (DreamWorks) 571 

HOOBASTANK Crawling In The Dark (island /IDJMG) 562 

TRUSTCOMPANY Downfall (Geffen /lnterscope) 560 

INCUBUS I Wish You Were Here (Immortal /Epic) 559 

PUDDLE OF MUDD Blurry (Flawless /Geffen /lnterscope/ 512 

STAIND For You (Flip /Elektra /EEG) 479 

SYSTEM OF A DOWN Chop Suey (American /Columbia/ 470 

LINKIN PARK In The End (Warner Bros.) 456 

R &R Station Playlists have moved to the web. 
See all of our monitored reporters at 

www.radioandrecords.com. 

"BURIED MYSELF ALIVE 

tfîeused 

R &R Alternative: © - ( +167) 
Modern Rock BDS: 26* ( +122) 
Already on over 80 stations including... 

WXRK KROQ Q101 MN Live 105 WBCN WFNX ESE CIMI/ WHES WXTM KTBZ 

WSUN KNDD VIDI WXDX KPNT KEDJ KWOD 91X WRZX WJRR KNRK and more! 

Video on 012 

ADDED AT re !!!! 

Headlining WARPED This Summer! 
Produced, Engineered and Mixed by John Feldmann 

theused.net repriserecords.com 
Management: John Reese and Paul Gomez for Freeze Management 
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OM ME 
REPOEFED 

Eddie Gutierrez 
GM/PD, KJEE/Santa Barbara, CA 

92.9 KjEE 
MONTiC1TG SANTA BARBARA 

.ALTERNATIVE 

Just got back from my first vacation 
in a long time. If one wonders where 
someone from Santa Barbara vaca- 
tions, it's Miami. Isn't it amazing that in 

Miami every other station is Spanish - 
even the Alternative station was play- 
ing Spanish music - but when you 
drive one hour north on California's I- 

95 to Palm Springs you can't find one 
Spanish station. Weird, huh? * So what's 
going on in beautiful Santa Barbara? Did I tell 
you KJEE is No. 1 12+ in its market? That's the 
third time, back to back. Did I also mention we 
are the highest rated Alternative station 12+ 

this quarter - but who's counting? What kind of music do we like? 
Evanescence sounds like a smash and has been getting No. 1 phones 
four weeks in a row. Queens Of The Stone Age, The Ataris (local boys), 
Foo Fighters (Chris Shiflet is from SB), Audioslave and All- American Re- 
jects are all doing great up here. The new music we're digging in- 
cludes new ones by Jack Johnson (another local boy) and The Streets 
(it's gonna be big). Sounds like all the hits are on Alternative radio. 

The Red Hot Chili Peppers say, "Oh 
yeah, we've been here before," as 

they remain at No. 1. Queens Of The 
Stone Age and Audioslave are right 
behind them at No. 2 and 3, respectively 
... But check out Linkin Park. Last week 
they were Most Added in the Universe; 
this week they're No. 4! R &R Director/ 
Charts Anthony Acampora is pretty sure 
this hasn't happened since U2's `The Fly" 
... Evanescence move to No. 5, proving the format works the way it's 
supposed to ... After a dramatic turnaround a few weeks ago, in which 
they regained their bullet, All- American Rejects crack the top 10 at No. 
8. Someone asked me a month ago if DreamWorks was going to "get 
this one." I confidently predicted they would. Glad I'm right ... C'mon, 
people, you can move this Coldplay track a few spots higher - push, 
darn it! ... Good Charlotte, Trapt, Godsmack, AFI, Chevelle and The 
Used all gain ground this week ... And would you look at The White 
Stripes? Nice move from 31 to 25 ... Note the steady progress of Finch 
(see my concert review in this week's Alternative HotFax) at No. 27 ... 

Mudvayne and The Ataris make smooth moves to the top 30 ... And 
how do you like Mr. Johnny Cash going 41 -34 on the Alternative chart? 
Ha! ... Down in the engine room things are heating up with Revis, Stone 
Sour, Ra and Cold ... Most Added this week: Seether, Taproot, Sa- 
liva, Breaking Benjamin and Liam Lynch. 

- Max Tolkoff, Alternative Editor 

ARTIST: White Stripes 

LABEL: Third Man/V2 
By FRANK CORREIA /ROCK SPECIALTY EDITOR 

K. I admit it: I was a little late on 
The White Stripes bandwagon. 

but I was still ahead of not only the gen- 
eral populace, but also V2 Records. I 

first heard White Blood Cells in my 
present burg of Silverlake, a section of 
Los Angeles that is so hip you have to 
know the track listing of the Velvet 
Underground's first album or personally 
know Beck to rent an apartment. But I 
digress. 

What I heard blew me away. It was 
blues and punk and rock and every- 
thing I wanted to hear stripped down to 
the bare essentials. Meg White's bash 'n' 
stomp was the perfect minimalist ac- 
companiment to Jack White's strangu- 
lated guitar. Furthermore, the melo- 
dies, lyrics and music all came together 
to form (holy shit!) actual songs! I 

bought White Blood Cells, then on indie 
label Sympathy for the Record Industry. 
2000's De Stijl and '99's White Stripes in 
one fell swoop. I was an instant fan. 

From there. I curiously watched as 
Meg and Jack grew from underground 
act to breakthrough stars. "Fell in 
Love With a Girl" became an unlikely 
hit at radio, and the video picked up 
three MTV Video Music Awards for its 

TELL US WHAT 
YOU THINK! 

Share your opinion 
about this column - go to 

www.radioandrecords.com and click 
the Message Boards button. 

inventive use of Legos. The Detroit 
duo continued to paint the music 
scene red and white, and I've even 
seen people dressed up as The White 
Stripes for Halloween. Anyone who's 
seen the group live knows that Jack 
White is the world's most unlikely gui- 
tar hero, blasting out blues leads 
channeled from the crossroads while 
looking like The Cure's Robert Smith 
on laundry day. 

Now the highly anticipated followup 
to White Blood Cells is ready to stomp 
its way through the retro rock clutter as 
Jack and Meg return with Elephant on. 
of all dates, April 1. The lead single, 
"Seven Nation Army." is already well on 
its way to conquering Alternative with 
its sly bass and simple beat. Using vin- 
tage equipment (nothing past 1963, 
thank you). the Stripes recorded 
Elephant's 14 tracks at East London's 
Toe Rag Studios. Besides "Seven Nation 
Army." look for a cover of Burt 
Bacharach's "I Don't Know What to Do 
With Myself' and a ballad called "In the 
Cold, Cold Night." on which we finally 
hear from silent Stripe Meg White. El- 
ephant will no doubt weigh in heavily 
with fans and critics alike. 

For gods sake 
answer the p 0 n 

A listener is calling. 
RadioVoodoo is magic telephone and web technology that answers all your listener calls. 

It turns the calls into demographic data and audio files you can use instantly: to know your 
audience better, to sell your advertisers more spots, and to improve your programming. 
All without bending an elbow. 

el 
It's t e coolest olest tool in radio. radiovoodoo 
Contact Liz Laud at liz @radiovoodoo.com or call 800.798.5663 for a demonstration. 

Daypart 
Personalities 

24 Hour 
Formats News &Talk 

Music 
Programming Research 
& Consulting & Op 

JONES 

JONES RADIO NETWORKS N.TWORt B. 
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ALTERNATIVE 
March 7, 2003 

America's Best Testing Alternative Songs 12+ 
For The Week Ending 3/7/03 

Artist Title (Label) TW LW Familiarity Burn TD Familiarity Burn 

CHEVELLE The Red (Epic) 4.08 4.11 94% 34% 4.02 94% 34% 

SEETHER Fine Again (Wind -up) 4.06 4.06 89% 25% 4.06 90% 28% 

SOCIALBURN Down (flektra /EEG/ 4.05 3.89 69% 8% 4.02 70% 7% 

EVANESCENCE Bring Me To Life (Windup) 4.05 4.07 64% 10% 4.00 69% 12% 

TRAPT Headstrong (Warner Bros.) 4.03 3.98 72% 10% 3.95 70% 10% 

F00 FIGHTERS All My Life (Roswell /RCA/ 3.98 4.02 96% 37% 4.02 96% 34% 

TAPROOT Poem (Velvet Hammer /Atlantic) 3.98 4.06 88% 21% 3.93 88% 23% 

ALL -AMERICAN REJECTS Swing, Swing (DrearrJYorfrs) 3.98 3.96 75% 12% 3.81 76% 14% 

SUM 41 Still Waiting //s /and //DJMG/ 3.95 3.94 95% 28% 3.97 94% 28% 

CHEVELLE Send The Pain Below (Epic) 3.95 3.90 61% 6% 3.93 64% 7% 

AFI Girl's Not Grey (DreamWorks) 3.94 3.84 46% 5% 3.79 44% 5% 

FINCH What It Is To Burn (Drive Thru /MCA) 3.93 3.80 47% 5% 3.77 46% 6% 

F00 FIGHTERS Times Like These (Roswell /RCA) 3.90 3.94 77% 12% 3.93 79% 10% 

UNWRITTEN LAW Rest Of My Life (lava) 3.90 3.86 76% 10% 3.89 77% 11% 

3 DOORS DOWN When I'm Gone (Republic /Universal) 3.89 3.92 97% 36% 3.91 97% 37% 

QUEENS OF THE STONE AGE No One Knows (lnterscope) 3.89 3.93 94% 36% 3.85 94% 37% 

GOOD CHARLOTTE The Anthem (Epic) 3.88 3.15 91% 22% 3.83 93% 22% 

SALIVA Always (/sland /IOJMG) 3.86 3.88 94% 36% 3.90 93% 36% 

DISTURBED Remember (Reprise) 3.85 3.88 80% 16% 3.80 81% 17% 

EXIES My Goddess (Virgin) 3.83 3.67 63% 10% 3.66 64% 11% 

USED Buried Myself Alive /Reprise) 3.82 3.75 54% 8% 3.70 54% 9% 

AUDIOSLAVE Like A Stone (lnterscope /Epic) 3.77 3.77 76% 14% 3.77 78% 16% 

RED HOT CHILI PEPPERS Can't Stop (Warner Bas.) 3.75 3.79 92% 27% 3.72 93% 28% 

NIRVANA You Know You're Right (Geffen /lnterscnpe) 3.12 3.78 95% 45% 3.69 95% 47% 

DONNAS Take It Off (Atlantic) 3.63 3.52 86% 25% 3.61 86% 24% 

GODSMACK Straight Out Of Line (Republic /UniversalI 3.58 3.56 65% 13% 3.46 68% 15% 

COLDPLAY Clocks (Capitol) 3.56 3.57 84% 27% 3.61 87% 26% 

TRANSPLANTS Diamonds And Guns (Epitaph) 3.56 3.53 62% 15% 3.52 63% 16% 

SYSTEM OF A DOWN Inner Vision (American /Cm %mbra) 3.50 3.51 85% 31% 3.45 84% 33% 

ZWAN Honestly /Reprise) 3.44 3.61 79% 27% 3.50 79% 24% 

Total sample size is 518 respondents. Total average favorability estimates are based on a scale of 1 -5. (1= dislike 
very much. 5 =like very much). Total familiarity represents the percentage of respondents who recognized the 
song. Total burn represents the number of respondents who said they are tired of hearing the song. Sample 
composition is based on persons 12 +. TD = Target Demo (Persons 18 -34). Persons are screened via the Internet. 
Once passed. they can take the music test based on their format /music preference- RateTheMusic -com results are 
not meant to replace callout research. The results are intended to show opinions of participants on the Internet only. 
RateTheMusic is a registered trademark of RateTheMusic.com. The RTM system is available for local radio 
stations by calling 818- 377 -5300. RateTPeMusic.com data is provided by Mediabase Research, A division of 
Premiere Radio Networks. 
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TOP20 SPECIALTY ARTISTS 

1. TAKING BACK SUNDAY (Victory) "Cute Without The E" 

2. WHITE LIGHT MOTORCADE (Octone) "It's Happening" 

3. NADA SURF (Barsuk) "The Way You Wear Your Head" 

4. RAVEONETTES (Columbia) "Attack Of The Ghost Riders" 

5. MASSIVE ATTACK (Virgin) "Special Cases" 

6. SUPERGRASS (Island) "Rush Hour Soul" 

7. POSTAL SERVICE (Sub Pop) "Such Great Heights" 

8. AFI (DreamWorks) "Girl's Not Grey" 

9. TED LEO & THE PHARMACISTS (Lookout) 'Where Have All The Rude Boys Gone ?" 

10. MINISTRY (Sanctuary /SRG) "Piss" 

11. ELECTRIC SIX (XL /Beggars) "Danger! High Voltage" 

12. ECHOBOY (Mute) "Automatic Eyes" 

13. FOLK IMPLOSION (iMusic /ARTISTdirect) "Brand Of Skin" 

14. GREENHORNES (Telstar) "Satisfy My Mind" 

15. DATSUNS (V2) "In Love" 

16. STARING BACK (Lobster) "Version 2.0" 

17. ROB DOUGAN (Reprise) "Clubbed To Death" 

18. MUGGS (Anti /Epitaph) "Rain" 

19. LEVELLERS (Eagle Vision) "Come On" 

20. SWITCHFOOT (Columbia) "Meant To Live" 

Ranked by total number of shows reporting artist. 

Record Of The Week 
ARTIST: White Light Motorcade 
TITLE: Thank You, Goodnight 
LABEL: Octone 

With retro chic the movement of the moment in the 

Big Apple and beyond, more than a few poseurs have 

wormed their way into the crop. Fortunately, we have 

NYC's own White Light Motorcade. The four -piece are 

currently riding high at Alt specialty on the strength of "It's Happening,' a 

delicious din of fuzzed -out bass, dirty guitar swagger and a chorus that's si- 

multaneously laced with angel- and Pixies dust. "All Gone Again" floats high 

on lilting melodies underscored by compelling rhythms and layered guitars. 

Thank You. Goodnight could be the sleeper of the year. Step into the Light. 

- Frank Correia, Rock Specialty Editor 

Fast Hooks...No Snags 

Custom Production - Callouts & Montages 

Digital, Clear, Consistent 

65,000+ Song Library 

All Formats & International Titles 

On -Time Delivery 

Featuring: M cEMTamrt _-- . GoldDiscs and Hit Discs 

U N L I M I T E D 

The Worlds Premier Music Hook Service 

MI I 

Email: hooks @hooks.com 
www.hooks.com 

FAX: (573)443 -4016 

200 Old 63 South, #103 

Columbia, MO 65201 -6081 

For The Best Auditorium 
Test Hook Tapes 

Michael Pelaia 
(573)443 -4155 
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Reporters 
WHRL /Albany, NY 

OMR'O /APD/MD: Lisa BieIto 

1 SWITCHFOOT "Live" 

BREAKING BENJAMIN "Ski" 
SEETHER "Under" 

KTEG /Albuquerque, NM 

PD: Ellen Flaherty 

MD: Adam 12 

2 EVANESCENCE "Lde` 
1 WHITE STRIPES "Seven' 

KTZO /Albuquerque, NM 
P0: Scott Souhrada 

MD: Don Kelley 

1 (HED) PLANET EARTH Blackout" 

SEETHER "Under" 

WNNX/Atlanta, GA 
PD: Leslie Fram 

APD: Chris Williams 
MD: Jay Harren 

1 SUM 41 'Song 
CHEVELLE "Pain" 

PETE YOHS "Bade" 

WJSE /Atlantic City, NJ' 
OM: Lou Romarin 
P0: Al Pannello 

MD: Jason Ulanet 

SEETHER "Under" 

TAPROOT "Mine" 

KROX/Austin, TX * 

P0: Melody Lee 

MD: Toby Ryan 

1 BURNING BRIDES "Snow 
1 RENS 'Rain" 

RIDDLIN' KIDS "Again" 

SALIVA "Rest" 

SEETHER "Under" 

SUM 41 "Song" 

KNXXBaton Rouge, LA' 
MAD: Randy Chase 

APD: Bill Jackson 

COLD "Girl" 

SEETHER "Under 
TAPROOT "Mine" 

WRAX /Birmingham, AL 
PO: Susan Groves 

APD: Hurricane Shane 
MD: Mark Lindsey 

3 LIAM LYNCH 
. 
Whatever" 

1 JOHNNY CASH "Hun" 
SOOTHER "Under" 

SUM 41 "Song" 

KQXR/Boise, ID 

PD: Jacent Jardson 

APD/MD: Kalten 

20 TRAPT Headstrong" 

ALL- AMERICAN REJECTS "S' 

SEETHER "Under" 

SIMPLE PLAN "Addicted" 

ROMS "Rain" 

WBCNBoston, MA 
OM: Tony Berardini 
VP/Programming: Oedipus 
APD/MD: Steven Strick 

SEETHER "Under" 

no" 

WFNX/Boston, MA 
PD: Cruce 

APDRAD: Kevin Mays 

COLD "Gar 
SEETHER "Under" 
TAPROOT "Mine' 

WEDGButtalo, NY 

PD: Lenny Diana 

MD: Ryan Patrick 

No Adds 

WAVF /Charleston, SC 

PD: Greg Patrick 

APO/MO: Danny Villalobos 
1 SWITCHFOOT live" 

SALIVA "Rest" 

WEND /Charlotte, NC' 
PD: Jack Daniel 

APD/MD: Kristen Honeycutt 

5 MUDVAYNE "Falling" 

1 (HED) PLANET EARTH "Blackout" 

1 LIAM LYNCH 'Whatever" 
AR "Grey" 

BREAKING BENJAMIN 'SKin' 

MUSIC "Road" 

TAPROOT "Mine" 

WKQX /Chicago, IL * 

PD: Tim Richards 

APD/MD: Mary Shuminas 
AMD: Nicole Chuminatto 

MUSIC "Road" 

REVIS "Rain" 
TAKING BACK SUNDAY "Cule" 

WZZN /Chicago. IL 

PD: Bill Gamble 
APD: Steve Levy 

MD: James VanOsdol 

13 LIAM LYNCH "Whatever" 

WAOZ/Cincinnati, OH 

PD: John Michael 

APD/MD: Shaggy 

TAPROOT "Mine" 

WXTM/Cleveland, OH 

PO: Kim Monroe 

APD: Dan Nardella 
MD: Pete Schiedle 

1 BREAKING BENJAMIN "SKin" 

1 TAPROOT "Mme" 

SEETHER "Under" 

COLD "Girl" 

WARP/Columbia, SC 

OM/PD: Gina Juliano 
MD: Dave Farra 

3 LIAM LYNCH "Whatever" 

2 SALIVA "Rest" 

1 SUM 41 "Song" 
1 BREAKING BENJAMIN "SKin" 

MUSIC "Road" 

SIMPLE PLAN "Addicted" 

WWCD /Columbus, OH 

PD: Andy Davis 

MD: JackDeVOSs 

2 INTERPOL -FDA" 
RAVEONETTES "Riders" 

Stations and their adds listed alphabetically by market 

KDGEJDallas -R. Worth, TX' 
PD: Duane Doherty 

APD/MD: Alan Ayo 

SEETHER "Under' 

SIMPLE PLAN "Addicted" 

WXEG/Dayton, OH 

PD: Steve Kramer 
MD: Boomer 

1 TAPROOT "Mine" 

KTCUDenver- Boulder, CO' 
PD: Mike O'Connor 
MO: Sabrina Saunders 

1 LNKIN PARK "Somewhere" 

CIMX /Detroit, MI 
PD: Murray Brookshaw 
APD: Vince Canova 
MD: Matt Franklin 

4 JACK JOHNSON "Defeated' 
EVANESCENCE "Lee" 

SIMPLE PLAN "Addicted` 

ID igene- SQriKjeld,OR 
PD: Chris Crowley 

APD/M D: SW Allen 

12 STONE SOUR 'Bother" 

10 STAIND "For 
10 WHITE STRIPES "Leaves" 

SEETHER "Under" 
WHITE STRIPES "Seven" 

KXNA/Fayetteville, AR 

PD: Dave Jackson 

13 WHITE STRIPES "Seven 

AFI "Grey" 

COLD "Girl" 
HOT ACTION COP "Fever" 

WJBX/Ft. Myers, FL 

PD: John Rozo 

APD: Fitz Madrid 
MD: Jeff Zito 

4 BREAKING BENJAMIN "SKin" 
2 TAPROOT "Mine" 

SALIVA "Rest" 

SEETHER "Under" 

KFRR/Fresno, CA 

PD: Chris Squires 
MD: Reverend 

1 GOOD CHARLOTTE "Anthem" 

SOCIALBURN "Down" 

WGRD /Grand Rapids, MI 
PD: Bobby Duncan 

MD: Michael Grey 

6 FINCH "Bum" 
1 WHITE STRIPES Seven 

REVIS "Rain" 

SEETHER "Under" 

WXNR /Greenville, NC 

PO: Jeff Sanders 
APD: Tamer Watson 

IHED) PLANET EARTH " Blacout" 
AFI "Grey 

SEETHER "Under" 

WEEO/Hagerstown, MD 
PD: Brad Hunter 

APD: Dave Roberts 

1 3 DOORS DOWN "Road" 

1 SEETHER 'Under" 
1 SOCIALBURN "Down 

WMRQ/Hartford, CT' 
PD: Todd Thomas 

MD: Char Kelly 

(HED) PLANET EARTH "Blackout' 

BREAKING BENJAMIN 'SKin" 
SUM 41 "Song" 

SWITCHFOOT "LNe" 

KUCD/Honolulu, HI 

PD: Jamie Hyatt 

MD: Ryan Sean 

1 JACK JOHNSON 'Defeated` 

JOHNNY CASH "Hurt" 

SALIVA "Rest" 

KTBZAiomtin- Gakesbn, TX' 
PD: Vince Richards 

APD: Eric Schmidt 
TAPROOT "Mine 

WRZX /Indianapolis, IN 

PD: Scott Jameson 

MD: Michael Young 

1 SALIVA "Rest" 

1 FINCH 
"Burn" 

SEETHER "Under' 

WPLA/Jacksonville, FL' 
PD: Bo Matthews 
APD/MD: Chad Chumley 

No Adds 

WRZK/Johnson City, TN 
' 

VP/Prog. Ops.: Mark E. McKinn 

23 AUOIOSLAVE "Stone 

14 FINCH "Burn" 

MUDVAYNE "Falling" 

(HED) PLANET EARTH "Blackout" 

SEETHER "Under" 

TAPROOT "Mine" 

KRBZ/Kansas City, KS 

OM/PD: Mike Kaplan 

M0: Todd Violette 

26 SEETHER "Under" 

COLD "Gm" 

SALIVA "Rest" 

SUM 41 "Song" 

D4 "Gen 

WNFZ/Knoxville, TN' 
PD: Dan Bozyk 

APD/MO: Anthony Proffitt 

AMD: Opie Hines 

3 BREAKING BENJAMIN 'SKin' 
1 AFI "Grey" 

SEETHER "Under" 
TAPROOT "Mine" 

KFTE/Latayette, LA 
PD: Scoot Perrin 

MD: Chris Olivier 

2 AFI "Grey 

1 TAPROOT "Mine" 

(HED) PLANET EARTH "Blackout" 

WWDX/Lansing, MI 
PD: John Boyle 

MD: Kelly Bradley 

No Adds 

KXTE/Las Vegas, NV 

PD: Dave Wellington 
APO/MO: Chris Ripley 

8 POWERMAN 5000 "Free" 

1 TAKING BACK SUNDAY "Cute' 

KLEC/Little Rock, AR 

OM: Peter Gunn 

PD: Many Oehlhor 

APD: Jay Hamilton 
MD: Greggory Paul 

BECK "Lost" 

SEETHER "Under" 

TAPROOT "Mine" 

KROQ/Los Angeles, CA 

VP/Prog.: Kevin Weatherly 
APD: Gene Sandbloom 
MD: Lisa Worden 

No Adds 

WLRS/Louisville, KY 

Dir/Prog.: J.D. Kunes 

PD: Lance 

MD: derme Fitzgerald 

t WHITE STRIPES "Seven" 

SALIVA "Rest" 

WMFS/Memphis, TN 

PD: Roh Crossman 

MD: Mike Killebrew 

3 GOOD CHARLOTTE "Anthem" 

3 SEETHER "Under" 

WZTA/Miami, FL 

PD: Troy Hanson 

APD/MD: Ryan Castle 

2 AFI "Grey' 

SEETHER "Under" 

SKINDRED "Or" 

WLUM/Milwaukee, WI 
PD: Tommy Wilde 
MD: Kemry Neunarm 

11 LIFEHOUSE "Away" 

1 SALIVA "Rest" 

1,VHTCAionniodb-Ocean, w' 
PD: Dadrin Smith 
MD: Brian Zanyor 

3 AFI "Grey" 

1 LIAN1 LYNCH 'Whatever" 

USED "Myself" 

KNBYfrIorierey -Sall , CA' 
PD: Kenny Allen 

APD/MD: Opie Taylor 

1 LIAM LYNCH 'Whatever" 

BREAKING BENJAMIN "SKm" 

INTERPOL "PDA" 

TAPROOT "Mine" 

WBUZ/Nashville, TN 

OM: Jim Patrick 

MAD: Russ Schenck 

BRAND NEW "Jude" 

BREAKING BENJAMIN "SKin" 

REVIS "Rain" 

SALIVA "Rest" 

SIMPLE PLAN "Addicted" 

SOUTH FM "Claude" 

WRRV /Newburgh, NY 

PDRaI0: Andrew Boris 

ATARIS `Diary" 

SEETHER "Under' 

KKND /New Orleans, LA 

OM/PD: Rob Summers 
APO/MD: Sig 

1 AFI "Grey" 

TAPROOT "Mine' 

WXRK/New York, NY 

PD: Steve Kingston 

MO: Mike Peer 

4 TRAPT "Headstrong" 
1 PETE HORN "Back' 

WROX/Nortolk, VA 

PD: Michele Diamond 
MD: Mike Powers 

No Adds 

KQRX /Odessa -Midland, TX 

PD: Michael Todd Mobley 

17 ERASURE "Salsbury" 
7 INTERPOL "PDA" 

7 RAVEONETTES "Riders" 

7 SEETHER "Under" 

WJRR /Orlando, FL 

PD: Pat Lynch 

MD: Mckerman 

2 SEETHER "Under" 

DOUBLEDRIVE "Imprint" 

WOCL /Orlando, FL 

PD: Alan Amith 

APD/MD: Bobby Smith 

4 JOHNNY CASH "Hurt" 

2 LIAM LYNCH 'Whatever" 

WPLY/Philadelphia, PA' 
PD: Jim McGuinn 
MD: Dan Fein 

ROOTS "Seed" 

SALIVA "Rest" 

SEETHER "Under" 

TAPROOT "Mine" 

KEDJ/Phoenix, AZ 

PD: Nancy Stevens 

APD: Dead Air Dave 

MD: Robin Nash 

t SEETHER "Under` 

SALIVA "Rest" 

TARING BACK SUNDAY "Cuti 

KZON/Phoenix, AZ' 
DM/PD: Tim Maramille 
APD/MD: Kevin Manion 

BEFORE BRAILLE "Spine" 

LIFEHOUSE "Away" 
TRAPT "Headstrong" 

BLACK LAB "See" 

WXDX/Pittsburgh, PA 

PD: John Moschitta 

MD: Vinnie 

9 JOHNNY CASH "Hun" 
1 TAPROOT "Mine" 

1 (HED) PLANET EARTH "Blackout" 

1 FINCH "Bur" 
1 ATARIS "Deny" 

WCYY/Portland, ME 
PD: Herb Ivy 

MD: Brian James 

BECK 'Lost" 
BREAKING BENJAMIN 'SKin" 

COLD "Girl" 

SEETHER "Under" 

TAPROOT "Mine" 

KNRK/Portland, OR 

PD: Mark Hamilton 

APDRAD: Jayn 

REVIS "Rain" 

TAPROOT "Mine" 

WBRU/Providence, RI ' 
P0: Tim Schiavelli 

M0: Alicia Mullin 
1 SEETHER "Under` 

1 SUM 41 'Song" 
PETE PORN "Back" 

REVIS "Rain' 

KRZO/Rene, NV' 
OM: Rob Blaze Brooks 

APD: Jeremy Smith 
MD: Matt Diablo 

BREAKING BENJAMIN "SIGn" 

TAPROOT "Mine" 

WDYL/Richmond, VA 

PD: Mike Murphy 

MD: Keith Dakin 

COLD Girl" 

REVIS "Rain" 
TAPROOT "Mine 

KCXX/Riverside, CA 

OM/PD: Kelli Claque 
APO/TAD: Daryl James 

2 COLD 'Girl" 

W oMdeLl rg,tN' 
GM/PD: Bob Travis 

MD: Greg Travis 

1 LIAM LYNCH 'Whatever" 

RNCH "Bur" 
JOHNNY CASH "Hurt" 

SEETHER "Under" 
TAPROOT "Mee" 

WZNE/Rochester, NY' 
BAWD: Mike Danger 
MD: Violet 

1 (HED) PLANET EARTH "Blackout" 

KWOD/Sacramento, CA 

PD: Ron Bence 

APO: Boomer 

5 3 DOORS DOWN "Road" 

SEETHER "Under" 

SWITCHFOOT "Live" 

TRANSPLANTS "DJ" 

QUEENS OF Row" 

KPNT/St. Louis, MO' 
PD: Tommy Mattem 

MD: Jeff Frisse 

APD: Jeff "Woody" File 

5 LIAM LYNCH 'Whatever" 

SEETHER "Under" 

SUM 41 "Song" 

KXRK/Salt Lake City, UT' 
PDNPRJps. & Pmg.: Mike Summ 

APD/TAD: Mie Futkin 

AMD: Corey O'Brien 

24 TRAPT "Headstrong" 

WHITE STRIPES "Seven" 

XTRA/San Diego, CA' 
PD: Bryan Schock 

MD: Chris Medley 
AGENT 51 "Heroin" 

EVANESCENCE "Life" 
RED HOT CHILI... "Dosed" 

KITS/San Francisco, CA' 
PD: Sean Demery 

MD: Aaron Axelsen 

2 TRAPT "Headstrong 

KJEE/Santa Barbara, CA 

GM/PD: Eddie Gutierrez 

MD: Dakota 

18 LIAM LYNCH 'Whatever" 

9 TRANSPLWTS "DJ" 

Hm) PLANET EARTH "Blackout 

Girl" 

D4 "Get" 

REVIS "Rain" 

KNDDeSealtle"Tacoma, WA' 
PD: Phil Manning 

APD: Jim Keller 

No Adds 

KSYR/Shreveport, LA 
Acting PO: Rod The Human Trip 

SALIVA "Rest" 

SIMPLE PLAN " Addicted" 

SUM 41 "Song" 

WKRL/Syracuse, NY 

OMIPD: Mind Griswold 
APDRAD: Abbie Weber 

2 JOHNNY CASH 'Hurt 
COLD "Girl" 
SEETHER "Under" 

WXSR/Tallahassee, FL 

PD: Steve King 

MD: Meathead 

No Adds 

WSUN/Tampa, FL 

OM: Chuck Beck 

PD: Shark 

APD: Pat Largo 

No Adds 

KFMA/Tucson, AZ 

PD: Libby Caratemen 
MD: Matt Spry 

12 DISTURBED "Remember" 

9 LIAM LYNCH 'Whatever" 

EVANESCENCE "Life" 

KMYZ/Tulsa, OK 

PD: Lynn Barstow 

MD: Corbin Pierce 

1 SUM 41 "Song" 

1 COLD "Gid" 

WHFS/Washington, DC 

PD: Robert Benjamin 

APD: Bob Waugh 

MD: Pat Fertile 
No Adds 

WWDC/Washington, DC' 
PD: Buddy Riser 

MD: LeeAnn Curtis 

CHEVELLE "Pain" 

WPBZAVest Palm Beads, R' 
OM/PD: John O'Connell 

MD: Eric Kristersen 

2 SIMPLE PLAN "Addicted" 

FINCH "Burn" 

SEETHER "Under" 

WSFM/Wilmington, NC 

PD: Knothead 

5 HOT ACTION COP "Fever" 

3 SIMPLE PLAN "Addicted" 

2 SEETHER "Under" 

*Monitored Reporters 

87 Total Reporters 

78 Total Monitored 

9 Total Indicator 

New &Active 
SYSTEM OF A DOWN I- E- A- I -A -I -O (American /Columbia/ 

Total Plays: 277, Total Stations: 14, Adds: 0 

SALIVA Rest In Pieces (Island /IDJMG) 

Total Plays: 276, Total Stations: 41, Adds: 13 

PEARL JAM Get Right (Epic) 

Total Plays: 263, Total Stations: 17, Adds: 0 

LIAM LYNCH United States Of Whatever (S -Curve /Astralwerks) 

Total Plays: 236, Total Stations: 17, Adds: 10 

MUSIC Take The Long Road And Walk It (Capitol) 

Total Plays: 212, Total Stations: 22, Adds: 3 

SEETHER Driven Under (Wind -up) 

Total Plays: 205, Total Stations: 39, Adds: 30 

BLINDSIDE Sleepwalking (Elektra /EEG) 

Total Plays: 191, Total Stations: 23, Adds: 0 

INTERPOL PDA (Matador) 

Total Plays: 160, Total Stations: 17, Adds: 2 

BEN KWELLER Commerce, TX (ATO /RCA) 

Total Plays: 144, Total Stations: 14, Adds: 0 

PROJECT 86 Hollow Again (Atlantic) 

Total Plays: 141, Total Stations: 11, Adds: 0 

Songs ranked by total plays 

Please Send Your Photos 

R &R wants your best snapshots (color or black & white). 

Please include the names and titles of all pictured and send them to: 

R &R, c/o Mike Davis: 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, CA 90067 

Email: mdavis©radioandrecords.com 

Indicator 
Most Added® 

SEETHER Driven Under (Wind-up) 

COLD Stupid Girl (flip /Geffen /lnterscopel 

WHITE STRIPES Seven Nation Army (Third Man /V2) 

HOT ACTION COP Fever For The Flava (Lava) 

AFI Girl's Not Grey (Dream Works) 

SOCIALBURN Down (Elektra /EEG) 

ATARIS In This Diary (Columbia) 

04 Get Loose (Flying Nun /Hollywood) 

(HED) PLANET EARTH Blackout (Volcano /Jive) 

BREAKING BENJAMIN Skin (Hollywood) 

REVIS Caught In The Rain (Epic) 

TAPROOT Mine (Velvet Hammer /Atlantic) 

BECK Lost Cause (Geffen/lnterscopel 

STONE SOUR Bother (Roadrunner /IDJMG) 

LIAM LYNCH United States Of Whatever (S- Curve/Astralwerks) 

SIMPLE PLAN Addicted (Lava) 

3 DOORS DOWN The Road I'm On (Republic /Universal) 

ERASURE Solsbury Hill (Mute) 

INTERPOL PDA (Matador) 

RAVEONETTES Attack Of The Ghost Riders (Columbia) 

www.americanradiohistory.com

www.americanradiohistory.com


JOHN SCHOENBERGER 
jschoenberger@radioandrecords. com 

TRIPLE A 

A Dream Comes True 
Putumayo World Music celebrates 10 years 

Dan Storper, founder and President of Putumayo 
World Music, will be the first to tell you that he had 
no idea how his little world music label would do 
when he launched it in 1993. But he will also tell you 
that he has strong faith in his instincts and in the in- 
sight he has gained by traveling the world. 

It all began back in the late '60s, 
when Storper was just 16 years old. 
He went on a trip to Mexico with 
his aunt and uncle and 
immediately fell in love 
with the people and the 
culture. That experience 
led him to major in Lat- 
in American studies in 
college, and he traveled 
extensively in South 
America after gradua- 
tion in 1974. 

Putumayo is actually a 

river valley that starts in 
the foothills of the Andes mountains 
in southern Colombia. According to 
Storper, it is a visually stunning re- 
gion, and the local people's handi- 
crafts are amazing. 

Storper's dream was to find a 

way to travel the world and some- 
how turn it into a business. So, in 
1975 he started importing crafts and 
opened a little shop in New York. 

That evolved into his designing con- 
temporary women's clothes in- 
spired by traditional cultures and 
selling them through boutiques 
around the U.S. 

Storper traveled to about 50 coun- 
tries around the world over the next 
decade and a half, collecting and 
selling crafts and studying clothing 
for the boutique business. As he 
traveled, he was exposed to the lo- 
cal popular music of all the places 
he visited. 

Storper began to make mix tapes 
of this music for himself and his 
stores. People shopping his bou- 
tiques would ask about the music 

playing and if it was for sale. This 
was the beginning of his dream to 
start a world music label. 

I recently talked with 
Storper, who was getting 
ready to celebrate the 10th 
anniversary of Putumayo 
World Music's first two 
compilations. 

Dan S torper 

R &R How did Putwnayo 
World Music get started? 

DS: I don't think I'd 
have undertaken this en- 
deavor if I hadn't gotten to 

know a guy named Richard Foos, 
who founded and was President of 
Rhino Records at the time. My main 
motivation came from the experience 
of putting tapes together that would 
reflect the international nature of the 
products we sold, and I asked him 
what it would take to put CD com- 
pilations together to sell in my stores. 

I was vaguely aware that I would 
have to license songs and draw up 
royalty agreements and all of that, 
but he really helped me to under- 
stand all the steps you had to go 
through to accomplish it. Rhino 
agreed to help us out by getting the 
clearances and getting the CDs into 
record stores. In addition to Rhino's 
efforts, we sold them to the gift shops 
and other stores that we were selling 
our clothing and other items to. 

We slowly started to build up a 

network of nontraditional outlets for 
our music, but after the first year and 
half Rhino lost interest. What was 
amazing was that we were getting 
reorders every day from gift shops 

Current Putumayo Releases 
Three new compilation projects have just been released: 

Cover the World: This collection features world music versions of 
classic pop hits by such artists as Albert Pia, Toure Kunda, Ladysmith 
Black Mambazo, Chris Ardoin, Angelique Kidjo and others. 

Global Soul: This collection spotlights contemporary world music 
that has been heavily influenced by American R &B and soul music. It 

features Melgroove, 1 Giant Leap, Tasha, Fernanda Abreu, Traccia 
Mista and others. 

African Playground: This is the fourth in the Putumayo Kids series. 
It offers an entertaining, educational expedition to Africa for children. 
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museum stores and the like, but the 
record stores just dumped the CDs 
into their world music bins, and they 
were getting lost. 

By then I had sold my clothing 
business. We took up distributing to 
the record stores ourselves. At this 
time we also took over the licensing 
and other things you have to go 
through to get permission to use the 
music, plus the manufacturing. 
Gradually, we started to expand in- 
ternationally as well. We are now 
sold in over 50 countries. 

R &R: Putumayo has become a rec- 

ognizable brand. 

DS: We have definitely estab- 
lished a Putumayo brand for the 
kind of world music we represent, 
much like we did for our clothing 
line. It has given us new opportuni- 
ties to market our product, and at 
this point we have many dedicated 
fans who will try almost anything 
we put out because of the trust we 
have established. 

'MU AY1Mt 
wor1A nusiC 
For world music, merchandizing 

has always been a difficult thing to 
accomplish at traditional record 
stores. We have worked hard to de- 
velop special display features and 
listening stations to help us. These 
also work very well for us in the 
nontraditional retail outlets we do 
business with. 

R &R: How is world music getting 
exposed today? 

DS: Today, people are exposed to 

international music in many ways, 
including film, TV shows, commer- 
cials, the press, in -store play and the 
Internet. It is also being spoon -fed 
by such artists as Sting, Peter Gab- 
riel, Paul Simon and Bonnie Raitt, all 
of whom include international art- 
ists in the music they produce. 

Radio still plays an important part 
in exposing international music too - especially Triple A and public ra- 
dio. It is often exposed via syndicat- 
ed world music shows such as our 
own Putumayo World Music Hour. 

Plus, we have several of our art- 
ists touring the U.S. on a regular 
basis and getting involved with 
many world music festivals. We are 
discussing the idea of doing our 
own traveling Putumayo festival 
this summer, built largely around 
our 10th anniversary. 

A Glimpse At 
Putumayo's Catalog 
Putumayo has released 80 compilations and 15 artist 
albums. About 25 have been phased out, so the compa- 
ny actively has 70 in the marketplace. These records 
spotlight music from all parts of the world. Some of the 
hottest selling titles include: 

Celtic Tides 
Louisiana Gumbo 
Women of the World: Celtic 
Brasileiro 

Caribbean Party 
Afro-Latino 

Music From the Coffee /ands 
Cairo to Casablanca 

Cape Verde 
Best of World Music: World Vocal 

Best of World Music: World Instrumental 
Best of World Music: African 
Best of World Music: Reggae 

Furthermore, we are working on 
a test version of a TV show that 
would be loosely based on the radio 
show. 

Word is getting out, as we are 
now selling 100,000 units or more on 
certain titles that we would have 
been happy to sell 20,000 of when 
we started 10 years ago. My gut told 
me it was inevitable that interest in 
world music would grow, but, as I 

look back, I am also amazed we 
have found a way to survive and to 
prosper. It's a testimony to the 
strength of the music. 

R &R: Tell us about your syndicated 
Putumayo World Music Hour show. 

DS: It started as just a weird little 
idea between myself, KFOG /San 
Francisco host Rosalie Howarth and 
then -PD Paul Marszalek. We pro- 
duced a few shows - with Rosalie 
and I co-hosting - to air on KFOG. 
We expanded it to a 13 -week sum- 
mer series in 1999, which we then 
started to syndicate. Our show is 

now year -round and on about 100 

stations, with about 35 of them be- 
ing commercial Triple A stations. 

It is about reaching what we call 

cultural creatives - people over 25 

who travel, are educated and are 
curious about the world. Generally, 
these are the same people who lis- 
ten to Triple A radio. It's all about 
trying to get people in the right set- 
ting to begin to accept world music 
as a more mainstream sound. 

Sure, the show is certainly a great 
avenue for us to expose Putumayo 
artists and projects, but we also show- 
case other popular world music art- 
ists. We are truly into raising aware- 
ness of great world music, no matter 
who brings it to the public. 

More selfishly, we hope that by 
opening that door we can then get 
some of our signed artists, such as 
Habib Koite and Oliver Mtukudzi, 
added into regular rotation. About 20 

of the stations now also run what we 
call 'The Putumayo Spotlight," which 
is a one -song -a-day segment that airs 
during afternoon drivetime. This gets 
us one step doser to that goal. 

R &R: You have been branching out 
with the types of projects you are offer- 

ing, right? 
DS: Yes, we have gone beyond 

world music compilations. We have 
15 releases by individual artists in 
our catalog now. We have also done 
some American roots projects, such 
as a Mississippi blues and a zydeco 
project. In addition, we started a 
Putumayo Children series in 2002 to 
turn youngsters on to the beauty 
and wonder of music from around 
the world. 

R &R: Any final thoughts? 

"My gut told me it 

was inevitable that 

interest in world 

music would grow." 

DS: The world is getting smaller, 
the influences are becoming more 
pervasive, and the differences be- 
tween cultures are becoming less. At 
one time no one could envision a 

global news network or even had 
the thought of a global culture. But 
the fact is, the world is becoming 
more connected all the time, and 
probably one of the most universal 
means of finding a common bond is 

through music. 
I'd like to hope that our efforts at 

Putumayo have helped that process 
along. We have helped hundreds of 
thousands of people around the 
world discover music from other 
cultures who might not have been 
inclined to do so without some 
friendly help. In a sense, we have 
helped a micro-niche develop into 
a full -fledged niche, which is now 
breaking beyond its boundaries. 

You can reach Dan Storper at 212 - 

625-1400.Check out Putumayo's web - 

site at www.putumayo.com. 

www.americanradiohistory.com
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104 TRIPLE TOP 3O 
® March 7, 2003 

LAST 
WEEK ARTIST TITLE LABEL(S) 

1 o COLDPLAY Clocks (Capitol) 

4 © COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 

2 3 WALLFLOWERS How Good It Can Get (lnterscope) 

3 4 DAVE MATTHEWS BAND Grey Street (RCA) 

10 o JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 

12 0 JOHN MAYER Why Georgia (Aware /Columbia) 

8 O SUSAN TEDESCHI Alone (Tone- Cool /Artemis) 

6 8 PAUL SIMON Father And Daughter (Nick /Jive) 

9 Q RHETT MILLER Come Around (Elektra /EEG) 

11 Q DAVID GRAY Be Mine (A TO /RCA) 

7 11 BECK Lost Cause (Geffen /lnterscope) 

5 12 TORI AMOS A Sorta Fairytale (Epic) 

14 ® SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 

13 14 NORAH JONES Come Away With Me (Blue Note /Virgin) 

15 ® SHERYL CROW C'mon, C'mon (A &M /lnterscope) 

21 0 JAYHAWKS Save It For A Rainy Day (American /Lost Highway / LDJMG) 

16 17 MATCHBOX TWENTY Disease (Atlantic) 

19 Q MAROON 5 Harder To Breathe (J) 

18 19 MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

¡Debut> a LUCINDA WILLIAMS Righteously (Lost Highway) 

¡Debut> ® JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

¡Debut> a TORI AMOS Taxi Ride (Epic) 

26 a BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) 

'Debut> CD JOHNNY MARR Down On The Corner (iMusic) 

28 e DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 

22 26 SISTER HAZEL Your Mistake (Sixth Man) 

20 27 STONE SOUR Bother (Roadrunner /1DJMG) 

25 a KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 

27 e 3 DOORS DOWN When I'm Gone (Republic /Universal) 

¡Debut> ®t TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.) 

TOTAL . / - GROSS WEEKS ON TOTAL STATIONS 

PLAYS PLAYS IMPRESSIONS CHART ADDS 
(00) 

656 +5 44114 14 2611 

501 +16 38947 8 2310 

492 -11 31208 9 2510 

457 -36 22365 10 1711 

402 +38 26116 5 2410 

399 +48 23302 5 24)1 

399 +15 29640 15 2010 

394 -10 32632 11 1810 

379 +12 23394 10 2010 

368 +15 22972 6 2410 

351 -46 16312 14 2210 

347 -72 24755 24 2210 

294 +14 17320 8 1810 

293 -8 23480 17 2111 

259 +1 17089 9 1910 

219 +68 12511 2 1710 

211 -2 11898 20 1710 

197 +4 6319 9 1211 

194 -1 12791 3 1210 

189 +82 8083 1 1611 

174 +99 19769 1 915 

162 +58 5056 1 1512 

148 +21 15572 2 1210 

143 +43 8650 1 1413 

140 +16 6308 2 1310 

140 -10 5165 5 711 

139 -20 4687 11 810 

138 +4 10414 3 1411 

137 +11 4796 3 510 

129 +25 7950 1 1212 

26 Triple A reporters. Monitored airplay data supplied by Mediabase Research, a division of Premiere Radio Networks. Songs ranked by total plays for the airplay week of 

2/23 -3/1. Bullets appear on songs gaining plays or remaining flat from previous week. It two songs are tied in total plays, the song with the larger increase in plays is placed 

first. Songs below No. 15 are moved to recurrent after 20 weeks on the chart. Most Added is the total number of new adds officially reported to R &R by each reporting 

station. Songs unreported as adds do not count toward overall total stations playing a song. Most Increased Plays lists the songs with the greatest week -to -week increases 

in total plays. Gross Impressions equals Average Quarter Hour Persons times number of plays (times 100). Average Quarter Hour Persons used herein with permission from 

the Arbitron Company (© 2003. The Arbitron Company). © 2003. R &R. Inc. 

New &Active 
BEN HARPER With My Own Two Hands (Virgin) 

Total Plays: 118, Total Stations: 7, Adds: 3 

JOHNNY CASH Hurt (American /Last Highway /LDJMG) 

Total Plays: 113, Total Stations: 8, Adds: 0 

NICKEL CREEK Spit On A Stranger (Sugar Hill) 

Total Plays: 102, Total Stations: 13, Adds: 2 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

Total Plays: 83, Total Stations: 6, Adds: 1 

1 GIANT LEAP FIM. STIPE... The Way You Dream (Palm Pictures /Reprise) 

Total Plays: 80, Total Stations: 9, Adds: 0 

GOO G00 DOLLS Sympathy (Warner Bros.) 

Total Plays: 79, Total Stations: 5, Adds: 1 

FEEL Got Your Name On It (Curb) 

Total Plays: 77, Total Stations: 8, Adds: 1 

WILL HOGE Be The One (Atlantic) 
Total Plays: 73, Total Stations: 9, Adds: 2 

PETER WOLF Never Like This Before (Artemis) 

Total Plays: 72, Total Stations: 7, Adds: 0 

JESSE MALIN Queen Of The Underworld (Artemis) 

Total Plays: 65, Total Stations: 7, Adds: 0 

Songs ranked by total plays 

Most Added® 
www.rradds.com 
ARTIST TITLE LABEL(S) 

ALLMAN BROTHERS Firing Line (Sanctuary /SRGI 

THORNS I Can't Remember (Aware /Columbia) 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

BETH ORTON Thinking About... (Astralwerks /Heavenly /Capital) 

JOSH KELLEY Amazing (Hollywood) 

JOHNNY MARR Down On The Corner (Music) 

BEN HARPER With My Own Two Hands (Virgin) 

TORI AMOS Taxi Ride (Epic) 

NICKEL CREEK Spit On A Stranger (Sugar Hill) 

TOM PETTY... Have Love Will Travel (Warner Bros.) 

WILL 1100E Be The One (Atlantic) 

MARCUS EATON Top Of The World (Uninhibited) 

MARK KNOPFLER Devil Baby (Warner Bros.) 

RINGO STARR Never Without You (Koch) 

Most 
Increased Plays 
ARTIST TITLE LABELS; 

ADDS 

9 

8 

5 

5 

4 

3 

3 

2 

2 

2 

2 

2 

2 

2 

TOTAL 
PLAY 

INCREASE 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) +99 

LUCINDA WILLIAMS Righteously (Lost Highway) 

JAYHAWKS Save It For... (American /Lost Highway /IDJMG) 

TORI AMOS Taxi Ride (Epic) 

JOHN MAYER Why Georgia (Aware /Columbia) 

FEEL Got Your Name On It (Curb) 

BEN HARPER With My Own Two Hands (Virgin) 

JOHNNY MARR Down On The Corner (Music) 

NORAH JONES Feelin' The Same Way (Blue Note /Virgin) 

PETE YORN Come Back Home (Columbia) 

Most 
Played Recurrents 
ARTIST TITLE LABEL(S) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

JACK JOHNSON Flake (Enjoy /Universal) 

JACK JOHNSON Bubble Toes (Enjoy /Universal) 

TRACY CHAPMAN You're The One (Elektra /EEG) 

SANTANA MICHELLE BRANCH The Game Of Love (Arista) 

RED HOT CHILI PEPPERS Zephyr Song (Warner Bros.) 

DAVE MATTHEWS BAND Where Are You Going (RCA) 

COIDPLAY In My Place (Capitol) 

DAVE MATTHEWS BAND Grace Is Gone (RCA) 

JOHN MAYER No Such Thing (Aware /Columbia) 

JIMMY EAT WORLD The Middle (Dream Works) 

+82 

+68 

+58 

+48 

+41 

+46 

+43 

+43 

+40 

TOTAL 
PLAYS 

292 

255 

235 

204 

198 

195 

190 

177 

163 

'55 
148 

139 

R &R Station Playlists have moved tc the web. 

See all of our monitored reporters at 

www.radioandrecords.com. 

BDS Monitor 2* KBCO KFOG 
RER Tracks © KTCZ WGVX 

WTTS KGSR 

WXRT 
KPRI 
WRLT 

WXRV 
KINK 
WMPS 

WBOS 
KENZ 
WOKI 

KMTT 
WKOC 
& more 

"How Good 
It Can Get" 

The follow up 
to the #1 song 

"When You're On Top" 

MUSIC FIMSI 

From the album 
RED LETTER DAYS 

In Stores Now 

Written by Jakob Dylan 
Produced & Recorded by Tobias Miller & Bill Appleberry 
Mixed by Tom Lord -Alge 
Management: Pat Magnarella at Atlas /Third Rail 

On Tour in April www.wallflowers.com .) 
www.interscope.com 

© 2002 lnterscope Records. All Rights Reserved 

www.americanradiohistory.com
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TRIPLE A TOP 30 INDICATORS 
March 7, 2003 

R&R'S EXCLUSIVE REPORTED OVERVIEW OF NATIONAL AIRPLAY 

105 

WEEK WEEK ARTIST TITLE LABEL(S) 

1 v DAVID GRAY Be Mine (ATO /RCA) 

3 2 COLDPLAY Clocks (Capï o/) 

2 3 SUSAN TEDESCHI Alone (Tone- Coo / /Artemis) 

4 4 WALLFLOWERS How Good It Can Get (lnterscope) 

5 5 DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 

6 6 KATHLEEN EDWARDS Six 7'Clock News (Zoe /Rounder) 

7 0 JOHNNY MARR Down On The Corner (iMusic) 

9 Q JASON MRAZ The Remedy 11 Won't Worry) (Elektra/EEG) 

14 0 JAYHAWKS Save It For A Rainy Day (American /Lost Highway/IDJMG) 
/Debut> 1Q LUCINDA WILLIAMS Filghteausly (Last Highway) 

10 11 SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 

12 ® JOHN MAYER Why Georgia (Aware /Columbia) 

8 13 BECK Lost Cause (GeffeH /lnterscopel 

11 14 PHISH 46 Days (Elektra,EEG) 

27 a TORI AMOS Taxi Ride (Epic) 

19 JOE JACKSON Awkward Age (Rykodisc) 

13 17 SONNY LANDRETH Hell At Home (Sugar Hill /Vanguard) 

15 Q SHERYL CROW C'mon, C'mon (A &MA'lnterscopel 

18 Q PATTY LARKIN Different World (Vanguard) 

24 ROSANNE CASH Rules Of Travel (Capitol) 

16 21 COUNTING CROWS Big Yellow Taxi (Geffen /lnterscopel 

17 22 JOAN OSBORNE Only You Know & I Know (Compendia) 

21 ® JOHNNY CASH Hurt (American /Lost Highway/ /DJMG) 

30 1 GIANT LEAP HM. STIPE... The Way You Dream (Palm Pictures /Reprise) 

23 25 JESSE MALIN Queen Of The Underworld (Artemis) 

28 RICHARD ASHCROFT Science Of Silence (Hut /Virgin) 

26 27 WARREN ZANES Where We Began (7ualtonel 

22 28 BOB DYLAN Cross The Green Mountain (Columbia) 

1Debut> TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.) 

/Debut> ®i BRUCE SPRINGSTEENI Waitin' On A Sunny Day (Columbia) 

TOTAL + I - GROSS WEEKS ON TOTAL STATIONS/ 
PLAYS PLAYS IMPRESSIONS CHART ADDS 

(00) 

286 +3 7701 7 1910 

263 -1 5996 14 1710 

261 -13 5985 16 1810 

254 -3 5824 9 1710 

227 -5 7113 6 2011 

221 -2 7155 7 2011 

215 +12 5420 7 1911 

212 +16 4874 5 1611 

204 +58 6415 2 1810 

201 +114 6034 1 2011 

184 -5 3794 8 1310 

180 +9 2704 5 1210 

163 -37 1527 17 1110 

160 -19 3912 9 1510 

155 +43 4186 2 1310 

147 +20 6098 2 1411 

143 -16 4799 4 1611 

142 +2 2591 15 910 

138 +1 5666 4 1310 

135 +20 6020 3 1512 

135 -5 2292 6 910 

132 -5 5278 6 1310 

130 +11 5815 2 1410 

119 +15 3634 2 1610 

112 -7 3875 4 1311 

111 0 2996 3 1110 

110 -3 3453 3 1211 

110 -9 3787 4 1310 

109 +46 3046 1 1210 

106 +9 2452 1 910 

20 Triple A Indicator Reports.. Songs ranked by total plays for the airplay week of Sunday 2/23- Saturday 3/1. 
© 2003, R &R Inc. 

Most Added® 
www rrindicator-com 
ARTISTTITLE LABEL /S) ADDS 

BETH ORTON Thinking About... (Astralwerks/Heavenly/Capito() 13 

THORNS I Can't Remember (Aware/Columbia) 12 

ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 11 

RINGO STARR Never Without You (Koch) 8 

MARK KNOPFLER Devil Baby (Warner Bros.) 7 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 3 

JOSH KELLEY Amazing (Hollywood) 3 

ROSANNE CASH Rules Of Travel (Capitol) 2 

AIMEE MANN Pavlov's Bell (SuperEgo/United Musicians) 2 

CALEXICO Quattro (Independent) 2 

MARCUS EATON Top Of The World (Uninhibited) 2 

KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 1 

DAR WILLIAMS I Saw A Bird Fly Away (Razor & Tie) 1 

LUCINDA WILLIAMS Righteously (Lost Highway) 1 

JOHNNY MARR Down On The Corner (iMusic) 1 

SONNY LANDRETH Hell At Home (Sugar Hill /Vanguard) 1 

JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 1 

JOE JACKSON Awkward Age (Rykodisc) 1 

JESSE MALIN Queen Of The Underworld (Artemis) 1 

WARREN ZANES Where We Began ( Dualtone) 1 

Most 
Increased Plays 
ARTIST TITLE LABEL(S) 

LUCINDA WILLIAMS Righteously (Lost Highway) 

JAYHAWKS Save It For... (American /Lost Highway /IDJMG) 

TOM PETTY... Have Love Will Travel (Warner Bros.) 

BETH ORTON Thinking About... (Astralwerks /Heavenly /Capitol) 

TORI AMOS Taxi Ride (Epic) 

ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

WILL HOGE Be The One (Atlantic) 

FEEL Got Your Name On It (Curb) 

THORNS I Can't Remember (Aware /Columbia) 

NADA SURF Inside 01 Love (Barsuk) 

EDWIN MCCAIN I Want It All (ATC /Red Ink) 

BE GOOD TANYAS It's Not Happening (Nettwerk) 

VESICA PISCES No Easy Way Out (Big3) 

TOTAL 

PLAY 

INCREASE 

+114 

+58 

+46 

+45 

+43 

+40 

+31 

+30 

+29 

+28 

+25 

+23 

+22 

Reporters 
WAPS /Akron, OH 

PO /MD: Bill Gruber 
1? BEEN JR "ON -Tomorrow' 

JACK JOHNSON "Defeated' 
JOSH KELLEY "Among" 
RINGO STARR 'Never' 
T HORNS 'Re member" 
JOAN ARMATRADING -spank' 

KGSR /Austin, TX ' 
OM: Jett Carrot 
PO: Jody Denherg 
VD: Jyl Hershman -Ross 
MD: Susan Castle 

No Atlas 

WRNR /Baltimore, MD 
OM: Jon Peterson 
PO: Ales Cortrighl 
MD: Damian Einstein 

BETH ORTON -Tomorrow 
RINGOS nr e 
OAR WILLIAMS LIAMS"id' 
FEEL 'Name' 
THORNS 'Remember 

KRVB/Boise, ID' 
GM/PD: Dan MCColly 

JANY MAVRnIEALE R5';nrna' 
THORNS-Remember' 

WBOS /Boston, MA' 
PO: Chris Herrmann 
PPD /MD: Michele Williams 

WXRVBosten, MA 
PO: Joanne Doody 
MO: Dana Marshall 

t JACK JOHNSON 'Defeated' 
BETH ORTON "Toma, row- 
THORNS "Remember' 

WNCS/Burlington, VT 
PO/MO: Mark Abuzzahab 

A:. MAN 9ROTYE 
r.55E MALTEO,,,,. 
'r10RN$-Remembe% 

WMVY /Cape Cod, MA 
PO /M0: Barbara Dacey 

' u0IN W. a ausis :Nortemrs 
JOHNNYTOS EAL ERB'Cbmer 

M BE ORLON- 
MARKKNOPrLERIlem" 
ROSANNE CAST "Trove, 
WARREN ZANCS'Began' 

WOOD/Chattanooga, TN 
OM /PD /MD: Danny Howard 

tVANES(ENL"c .. 

W'XRT /Chicago, IL' 
MHO: Norm Winer 
APD /MD: John Farneda 

6 RIG M01 CHI,. 'Slop 
2 ALLMANBROTHERS "Flrrá 
2 WILL HOGE 'Om' 

TOMRETTY a He 'Rave" 

KBXR/Columbia, MO 
PD/MD: Lana Trastee 

-ui. ,FN EOWARDS-kaaY. 
- 501ON'TOmorrow 

KBCO /Denver -Boulder, CO 
PD: Scott Arbough 
MD: Keeler 

BEN HARPf : 

6- rt TOM PEv8 ,0 'F3w 
3 osrHL.NEE WAR. S -Heur: 

NI(;NEI PEEK Ss. 

WDET /Detroit, MI 
PD: Judy Adams 
MD: Martin Bandybe 
AMO: Chuck Horn 

BF 111 n m. 
MAN BROTSN'HE ALiHS Er 

Er,'I:nng 
Hn.-S-ARR Nev; 

WVOD/Elizabeth City, h 
PO: Matt Cooper 
MD: Tad Abbey 

AI r MAN BRCIHC Fy :,nn; 

WNCW /Greenville, SC 
PD: Mark Keefe 
APO /MD: Kim Clark 

P JASON N00000.er_ -Cr 
ALLMANILCOO 5'E:.ng 
DAVID WILCOX -Gre 
R/NGOSTARRI" 
LEVELt ERS "Wuq " 

WITS /Indianapobs, IN 
P0: Brad Holtz 
MD: Todd Berryman 

A .MAN EP ;THERS I - 

WOKI /Knoxville, TN' 
PO'. Shane Cox 
M0: Sarah McCluee 

KMTN /Jackson. Oily 
PD /MD: Mark Fishaan 

WFPK /Louisville KY 
PO: Dan Reed 
APO: Stacy Owen 

KTBG /Kansas City, MC 
P0: Jon Hart 
MD: Byron Johnsen 

WMMM /Madisor, WI 
PD:Tom Tauber 
M0. Gabby Parsons 

1HORNS-Re,:elmHe 
ALMON BR: !EaS Fn,7j 

WMPS /Memphis, TN ' 
P0. Steve Richants 
MD: Alexandra Irrer 

AL TAN RH'; rOOEAO: j 
H... 15'Re-5-re 

KTCZ/Minneapolis, MN' 
PD: Lauren Macleash 
APD/MD: Mike Wolf 
'3 IAA.; Nt IN '._.eaten 

rnipallN 

F;.. AMOS :21er¢: 

WGVX/Minneapolis, MN 
OM: Dave Hamilton 
PD Jeff Collins 

22 JA, 6151N 'N Deem', 
0,, Name 

WZEW/MObfle, AL 
PD Brian Hart 
MD Lee Ann Konìk 

6 JOHNS, MAP.IHIEALERS'Sumer 

KPIG/Monterey, CA 
PO/MD: Laura Ellen Hopper 

At! MAN en 'tit P. -r rnlg 

WRLT/Nashville, TN 
OM/PD: David Hall 
APD /MD: Keith Coos 

5 SISTERRAZEL-Mlsake' 
4 BEN RAWER "Nerds" 

10 ROGER GLOVER- En9NM' 
2 EDWIN MCCAIN Wem. 

ALIMAN BROTRE RS -Fmrq- 
MAROON O.- Breese 

WFUV /New York, NY 
PO. Chuck Singleton 
MD: Rita Houston 
AMO: Russ Borris 

WKOC /Norfolk, VA' 
PO: Paul Shugrue 
MO: Kristen Croat 

i On AMOS"Pidé 
PETH ORTON"TOmolrow 
JOSH KELLEY "Amaang 
W5.5 HOGE "One 

KCTY /Omaha. NE' 
PO, Brian Burns 
MD: Ryan Morton 

WXPN /Philadelphia, PA 
PD: Bruce Warren 
APD /MD: Helen leicht 

CAExICO- O:amri 
SUSAN TEESCHI'Go 
BETH ORTON"romurrow 
BLUE MANAMTTHEWS "Sing' 
JACKJOHNSON "Defeated 
J 05M KELL EN N-Amaang 
MARK KNOPFLER 'Devil" 
RINGO STARR °Neva'. 
MFPN5'Rememcer 

WYEP/Pittsburgh, PA 
PD: Rosemary Welsch 
APD /MD: Chris Griffin 

AL .MAN BROTHERS 'Fang' 
THORNS -Remember' 

2 BETH ORTON 'Tomorrow 
MARK KNOPFLER 'Bev:' 

I NORAHJONES Wry 
1 SIGUR ROS'rt' 

WCLZ /Portland, ME 
PD: Herb Ivy 
MD, Brian James 

No Au, 

KINK/Portland, OR 
PD: Dennis Constantine 
MD: Kevin Welch 

MARK KNOPFLER:Dee 
THORNS "Remember' 

WDST/Paughkeepsie, NY 
PD: Greg Gamine 
APO: Christine Martinez 
MD: Roper Menait 

4 ALIMAN BROTHERS "Row" 
4 BETH ORTON Torno ow 

EDWIN MCCAIN 'Want' 
4 THORNS'Remember" 

KTHX/Reno, NV' 
PD: Harry Reynolds 
MD: Dave Herold 

2 ALLMAN BROTHERS -Fong" 
BETH ORTON "Tomorrow' 
MARK KNOPFLER 'One' 
THORNS "Remember" 
LYLE LOVETT/KEB' MO-Shoes" 

KENZ/Salt Lake City, UT 
OM /PD: Bruce Jones 
MD: Kari Bushman 

1 - .;(BEE W:LLERMS f e 

, ERASURE -5olsbuA 
a 

FR uo(Y RSOF7- SOmPning' 

KPRI /San Diego, CA' 
PO /MD: Dona Shaieb 

2 NORAH JONES -Uomé 
LUCINDA 

P 
s-Rgmmu 

OS-eme 

KFOG /San Francisco, CA' 
PD: Dave Benson 
APD /MD: Haley Jones 

KOTR /San Luis Obispo. CA 
P0: Drew Ross 

E Et SOUL 'AREAS Nappen,ng' 
CAFE RAI'HAner 
PETER GREEN "look' 
AIMEE MANN -FINE 
ALLMAN BROTHERS- Frlrq' 

4 MARK KNOPFLER -Dew' 
4 RINGO STARR "Neve" 

KTAC/Santa Fe, NM 
GM/PO: Ira Gordon 
APO: Sam Ferrara 

10 BEIM ORTON 'Tomorrow" 
JOSH KEUEY 'Amaarq' 
RoseNNECASHTmWn' 
THORNS 'Remember' 

KTAO/Santa Fe, NM 
PD: Brad Hockmeyer 
APO/MD: Michael Dean 

B RINGO STARR 'Never 
5 AIMEE MANN 'SW 

ALLMAN BROTHERS 'Fong ' 
5 BETH ORTON 'Tomorrow" 
5 THORNS 'Remember' 

KRSH/Santa Rosa, CA' 
PD: Dean Kattari 
MD, Pam Long 

AL I MAN BH THERS'Fns9" 
BEN tAOLOR RAND'ISwd 
BETH ORTON 'Tomorrow" 
JOSH KELLEN 'Amaengg- 
MARCUS EATON/LOBBY 'World" 
PEARL JAM 'Thum tog' 
RINGO STARR 'Neve r' 
0000ER & GALBAN-Oemé 

KMTT /Seattle -Tacoma. WA 
GM/PD Chris Mays 
APO /MO: Shawn Stewart 

KAEP/Spokane, WA' 
PO'. Tim Cotter 
MD: Karl Bushman 

h. -LFh _. 

WRNX /Springfield, MA' 
GM /PD, Tom Davis 
APO: Donnie Moorhause 
MD: Lesa Withanee 

AIMEE MANN 'Ben' 
ALLMAN BROTHERS 
BE ER OR TO no 'T 0RlRAn 
COLOPLAT "Was' 
JOHN MAKER -George 
JOMNNRMARRHEALE RS 'Comer 
JOSH KELLEY-Amaanp 
MARCUS EATONAOABV World" 
RINGO STARR 'Never 

'Monitored Reporters 
46 Total Reporters 

26 Total Monitored 

20 Total Indicator 

National 
Programming 

Added This Week 

Ali Castelinni 215 -898 -6677 

BETH ORTON Thinking About Tomorrow 

JACK JOHNSON The Horizon Has Been Defeated 

PATTY LARKIN Different World 

THE THORNS I Can't Remember 

acoustic Cafe 

Acoustic Cafe 

Rob Reinhart 734 -761 -2043 

BOB MALONE Sometimes I Wish 

DAN BERN Lithuania 

ZWAN Of A Broken Heart 

PLEASE SEND YOUR PHOTOS 

R &R wants your best snapshots 

(color or black & white). 

Please include the names and titles 

of all pictured and send them to: 

R &R c/o Mike Davis: 
10100 Santa Monica Blvd., 3rd Floor, 

Los Angeles, CA 90067 

www.americanradiohistory.com

www.americanradiohistory.com
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Chris Griffin 
Asst. PD/MD, WYEP/Pittsburgh 

We've all heard it a thousand times: 
"Hey, I just sent you (fill in the blank)'s 
CD. This one's special, and I would 
love to know what you think." When 
you fill in the blank with the name 
Kathleen Edwards, that's all you really 
need to say. Edwards' debut is 
something very special. Faller may be 
the most brutally honest record I've 
heard in a year or more. The lead 
track, "Six O'Clock News," tells the 

tale of a man killed as his pregnant partner watches - not exactly the kind of song you would expect 
people to call and request over and over again. But 
that is what WYEP /Pittsburgh listeners have been do- 
ing, landing "Six O'Clock News" in my top five phones 
for the past month. After seeing Edwards live, I 

thought, "Here is an artist who is doing it with nothing 
more than raw, gritty emotion - and a lot of talent." 
Plus she has a level of honesty that WYEP listeners 

have connected with. She's something very special indeed! Start 
with "Six O'Clock News," but don't miss "One More Song the Radio 
Won't Like," "Hockey Skates" or "Maria." 

The Most Added category sees a lot 
of action this week: The Thorns 

(No. 2 on both panels) and The Allman 
Brothers Band (No. 1 monitored, No. 3 
Indicator) both had 20 total adds, while 
Beth Orton's new song grab 18 total 
(No. 1 Indicator, No. 3 monitored ... Also 
looking good this week were Ringo Starr 
with 10 total, Mark Knopfler with nine 
total and both Jack Johnson and Josh 
Kelley with eight total ... Kathleen Edwards, Ben Harper, Dar Will- 
iams, Rosanne Cash, Tori Amos, Tom Petty & The Heartbreakers, 
Nickel Creek, Will Hoge, Johnny Marr + The Healers, Warren Zanes 
and Lucinda Williams close some important holes this week ... On the 
monitored airplay chart, Coldplay remain at 1* for the ninth week (with 
no one even close to bumping them out), Counting Crows increase to 
2 *, Jason Mraz leaps 10 * -5 *, John Mayer jumps 12 * -6 *, Rhett Miller 
hangs at 9 *, and David Gray is now top 10 at 10* ... Other key movers 
include The Soundtrack Of Our Lives (14 * -13 *), Sheryl Crow (15 *- 
1 5 *), The Jayhawks (21 * -1 6 *), Maroon 5 (1 9 * -18 *), Bruce 
Springsteen (26 * -23 *) and Dar Williams (28 * -25 *), while Kathleen 
Edwards holds at 28* ... A bunch o' debuts this week: Williams, Johnson, 
Amos, Marr and Petty ... Several tracks hit New & Active for the first 
time this week, too, including Harper, 1 Giant Leap, Goo Goo Dolls, 
Feel, Hoge, Peter Wolf and Jesse Malin ... On the Indicator airplay 
chart, Gray holds at 1* for the third week, Marr holds at 7 *, Mraz goes 
8 * -7 *, and The Jayhawks move 14 * -9* ... Other big movers include Amos 
(27 * -25 *), Joe Jackson (19 * -16 *), Rosanne Cash (24 * -20 *), 1 Giant 
Leap (30 * -24 *) and Richard Ashcroft (28 * -26 *) ... Williams debuts at 
10* (!), Petty at 29* and Springsteen at 30 *. - John Schoenberger, Triple A Editor 

ARTIST 
OF THE WEEK 

ARTIST: Jason Mraz 

LABEL: Elektra /EEG 
By JOHN SCHOENBERGER / TRIPLE A EDITOR 

ho knows exactly what it takes to 
create word -of -mouth buzz that 

sweeps across the country. Sure, sophisti- 
cated marketers can place the buzz in 
enough places for that kind of thing to hap- 
pen, but no one can really pin down the mo- 
ment something takes off. Either it's ready 
to happen or it isn't. In the case of Jason 
Mraz it was certainly ready to happen! 

Born in Virginia, this young talent 
tried his hand at New York's American 
Musical and Dramatic Academy, but 
Mraz soon realized that what he really 
wanted to do was play and sing songs, so 
he headed west to California. After a stint 
in San Francisco, he settled in San Diego 
in 1999. It wasn't long before he became 
a fixture on the city's vibrant singer - 
songwriter scene. 

"I fell in love with the place," he says. 
"I started making friends with the coffee 
shop owners and tried to get weekly 
spots. I met a cat named Java Joe who let 
me play every Thursday night. We 
started doing it with 14 people coming, 
and eventually the shows were sold out." 

It was at Java Joe's and other show- 
case spots that Mraz began to develop his 
unique style. By blending elements of 
folk, jazz, pop and Broadway musicals he 
was able to perfect a show that was var- 
ied in style and lively in its presentation. 
Fast -forward to 2003. and Jason Mraz is 
nothing short of a national phenomenon. 
He has developed a rabid fan base across 
the country and is capable of selling out 
800 -1,500 -seat clubs. And everyone in the 
audience knows every song! 

What makes Mraz's show so exciting to 
watch is his ability to draw in the audi- 

ence. Much of this has to do with his the- 
atrical style, which not only displays his 
obvious talent, but also makes him really 
fun to watch. Furthermore, the interac- 
tion between Mraz and percussionist 
Toca Rivera is a thing of beauty. The two 
used to play as a duo before Mraz got a 
full band, and their musical chemistry 
electrifies the show. 

"I met Toca at an open mike," explains 
Mraz. "I fell in love with everything he 
was doing. It was so simple. The whole 
thing he had going on was kind of the op- 
posite of me. It was everything I was look- 
ing for in a 'band.' It's been such a blast." 

When it was time for Mraz to record an 
album, he solicited the help of his part- 
ner in crime, along with producer John 
Alagia - who has worked with Dave 
Matthews Band and John Mayer - and 
some tasty studio players. The result is 
an album that captures the energy and 
entertainment value of Mraz's live show 
while allowing room to showcase his awe- 
some musical and lyrical talents. 

Already "The Remedy (I Won't Worry)" - the first emphasis track from his de- 
but album. Waiting for My Rocket to 
Come - is top 10 at Triple A and is be- 
ginning to explode at other formats. Sev- 
eral other tracks are also garnering early 
interest, including "You and I Both," 
"Who Needs Shelter," "Curbside 
Prophet," "Absolutely Zero" and the light- 
hearted "Too Much Food." 

"I Saw A Bird Fly Away" 
Q R &R AAA 

#5 R &R INDICATOR c l Ii 4:'?? 
#1 NON COMM the beauty of the ra 

20K CD SOLD IN FIRST 2 WEEKS! 
FLYING AT: 

WXRT WBOS WGVX WXPN WMMM WRLT WKOC 
WMPS WFUV WTTS KRSH WYEP KCTY WRNR 
KTHX WCLZ WDET WNCS and many many more 

[RAZOR 8 TIE] Contact Jeff Appleton or Maryelizabeth Carter @ 212 -473 -9173 Visit darwilliams.com 
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Brand The Right Way 
10 ways to really pack a punch in your community 

00 often listeners refer to Christian radio as the best - 
kept secret on the dial. Those who are hesitant about the 
message would rather not be let in on the secret, but for 
those who are seeking answers, it is imperative that we 
get the word out about what we, as an industry, have to 
offer. This week Joel Natalie, GM of WCTL /Erie, PA gives 
us his 10 best ways a local station can spread the word 
and grow its reach into the community at large. 

I am going to highlight 10 elements 
that will make an impact on your 
community. They will reinforce your 
standing with the already convinced 
and expose your brand to a host of 
people who may know little or noth- 
ing about your station. 

Website Community 
Calendar 

Most of us already receive an- 
nouncements of community and 
church events by default. 
Much of the fodder isn't 
really exciting to your 
busy listeners, yet it is im- 
portant for your public 
service mandate. This is 

where your website 
comes in handy. Instead of 
typ_ng all those chicken 
dinners on liner cards, cre- 
ate a community calendar 
space on your website. 

Start off by sending a mailing pro- 
moting your new service to your 
church mailing list, as well as to the 
service agencies in your community. 
Then create the web page. It doesn't 
have to be fancy, but make it user - 
friendly by indexing the announce- 
ments by start date. 

Sponsor Christian 
Concerts 

-+ For a Christian -music station, there 
may be no better way to confirm your 
station's position in the community 
than to sponsor a concert. However, 
there are significant things to consid- 
er before you sign on with a concert 
promoter. 

Be sure the artist matches the format. 
You will get requests from promoters 
of every genre of music imaginable, 
and you must set the parameters for 
what shows will benefit the station. 
Make the judgment call regarding 
any fee you'll charge the promoter. At 
our commercial station we generally 
require a significant spot buy before 
any extra promotional consideration 
is given. 

Noncommercial stations should re- 
view FCC rules regarding announced 
ticketed events. It's better to establish 

your policy before the promotion re- 
quests start coming in. 

Hold A Station Fun Day 
There are many different approach- 

es you can take with these types of 
events. Negotiate with the venue for 
a discounted entry fee at an amuse- 
ment park, and get them to spring for 
spine giveaways. Make sure you have 
plenty of signage, and try to get the 
park to play the station through its 

sound system. Remember, 
the whole idea here is to 
build loyalty with your core 
audience while getting your 
brand in front of the rest of 
the park visitors. 

You may want to put to- 
gether a free concert onsite 
or complete an ongoing con- 
test live at the park. Last 
year we finished up our Fa- 

ther's Day promotion with 
a ttnini -car race in the midway of the 
amusement park during our annual 
Family Day. 

An Event With The 
Local Sports Team 

Many stations have had great pro- 
motional nights with the local sports 
team. Typically, the team will bring in 

a business sponsor to pay for a Chris- 
tian artist to play after the game, and 
the s_ation generates the promotion. 
However, in many minor league mar - 
kets be money for after -game concerts 
isn't in the budget, so the creativity has 
to go up. 

For many years WCTL sponsored a 

Church Night with our minor league 
hockey team, complete with discount 
tickets, pre -game music and a between - 
periods game of broom ball between 
station personalities and local pastors. 

Again, the key is to get your logo 
and personalities in front of both your 
Pls and potential new listeners. 

Sponsor The Symphony 
Did you know that, on average, listen- 

ers tc Christian radio are more likely to 
attend the symphony than listeners to 
most other formats? In most markets 
the orchestra or community theater 

Joel Na ta e 

By Joel Natalie 
GM, WCTL /Erie, PA 

has a corporate benefactor and media 
sponsor for every performance. In our 
market the media sponsor is a 100% 

trade- advertising contract, but some- 
times you could get a media buy as well. 

It is important that you work with 
the marketing director of the organi- 
zation to be sure you get involved in 

a program that is in line with the val- 
ues of the station. Great options to 
sponsor are youth symphony or the- 
ater performances or a series of open 
rehearsals where families can come to 
the concert hall and watch the rehears- 
al for the performance the next day. 

Blood Drive 

Many Christian stations are the go- 
to media outlets for generating sup- 
port for the local blood center. As the 
World War II generation passes, these 
essential community assets find it dif- 
ficult to reach donors. 

There is a natural connection be- 
tween the mission of Christian radio 
and the voluntary donation of blood, 
and many of your listeners are already 
at the blood center on a regular basis. 
Work with the blood center's PR di- 
rector and its ad agency on promo- 
tions, live remotes and budgets that 
would be of mutual benefit. 

Press Releases 
Years ago I heard a great quote: It's 

a sad dog that doesn't wag its tail. The 
only person with a vested interest in 
the promotional advancement of your 
station is you. You have to direct the 
news coverage of your events, promo- 
tions, anniversary, personalities and 
special guests. 

Create a database of newspaper 
editors, TV assignment editors, reli- 
gion and feature writers and talk 
show hosts. Don't just stop at the one 
big newspaper in to or the network 
TV stations; be sure to send releases 
to the weekly papers, Christian pub- 
lications and outlying small-town dai- 
lies. There is a lot of newsprint to fill; 

you might as well get a piece of it. 

Get A Mascot 

This is not a new idea, but it is 
amazing how few stations have 
adopted a mascot. For about $2,000 
you can purchase just about any ani- 
mal you can think of from a costume 
company. Then find a theatrical or 
acrobatic volunteer to play the part. 

Get a sponsor to pay for the cos- 
tume and the tons of candy you'll give 
away. Build a Kid's Club around your 
mascot with newsletters, membership 
cards and special events. The WCTL 
lion mascot is booked all summer long 

The Other Side Of The Radio 
This is our weekly spotlight on Christian radio employees 
who deserve some extra attention for going beyond the 
call of duty. Winners receive a special gift from Chris Rice 
and Rocketown Records. 

Who: Tiana Hawver 
What: Promotions Director 
Where: WLGH/Lansing, MI 

Hawver first worked with WLGH to help 
promote a few concerts years ago. With no on- 
air experience, she stepped into a morning 
show co -host role with complete devotion. She 
soaked in knowledge from all available outlets 
and applied it right away. 

She has also headed up the promotions 
department and executed some of the largest, 
most creative promotions in all of Christian 
radio. Her talents have helped WLGH give its listeners events that they 
used to have to travel many miles to other cities to see. 

On top of everything else, Hawver has helped out tremendously with 
the station's underwriting department, lends a hand in production and 
even helps clean the studios. Her dedication to improving herself and 
going way beyond the call of duty is why she is honored - on the other 
side of the radio. 

Tiana Hawver 

at parades, vacation Bible schools, 
community festivals, church picnics, 
station remotes and promotions. The 
mascot is a major hit. 

Get A Van 

A great- looking station van can be 
a powerful way to express your legit- 
imacy with the general public. For 
about a $25,000 investment you can 
enter the road wars of radio -station 
vehicles in your market. Don't under- 
estimate the significant impact that a 

great station vehicle can make on your 
audience and the community. 

Enter the van as a unit in every parade 
in your region. It's a thrill to hear your 
call letters and positioning statement 
announced from the reviewing platform 
or on cable TV coverage of a parade. 
Meanwhile, the vehicle will begin to 
pay for itself with the increased de- 
mand for paid remotes and appearances. 
Be sure you install a powerful enough 
sound system that everyone can hear 
the station easily at these events. 

Advertise 
In this era of consolidation, when 

sales goals for commercial stations 
have grown exponentially, it is incred- 
ible how advertising budgets for radio 
stations have plummeted. We encour- 
age our clients to spend 5 %-9% of gross 
revenue on advertising, but most sta- 
tions air just a few trade spots at best. 
There should be a line item for adver- 
tising in every station's budget, even 
if it can only buy bumper stickers. 

Stations with limited budgets can 
conduct effective advertising cam- 
paigns. The key is creativity and a 

smart media buy. Outdoor campaigns 
should focus on one element and use 
few words. TV is the only way outside 
of your station that you can force the 
viewer to sample your music. If 
broadcast TV is out of your reach, try 
purchasing local cable avails. Buy 
three or four networks using the same 
frequency strategy. 

Leaders of Christian radio stations 
have a biblical mandate to not hide 
our light under a bushel. We can tru- 
ly reinforce our connection with our 
core listeners while encouraging new 
folks with our essential life message 
by utilizing these branding strategies. 

from the albam 

Woven Spun 

For more promotional information call 
Brian Oishon at {Soo} 374. 777 or 

bdi shon Ospa rrowrecords.com 
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Update 
Christian Retail, Radio & Records Newsweekly 

Opening Act: Alathea 
`Popalachian' trio shed light on new record 

Mandee Radford, Cristi Johnson and Carrie Theobald of Alathea (the band's name is a vari- 

ant of alatheia, the Greek word for truth) will tell you they glean inspiration from the environ- 

ment in which they live. While it's no extravagant lifestyle existing in a log cabin in east Ten- 

nessee's Cherokee National Forest, the backdrop provides plenty of inspiration for the rugged 

threesome's brand of folk, bluegrass and self -described "Popalachian" music. 

These women share everything from toothpaste to 

a bank account and pass their time crocheting, pre- 

tending (as they say) to fish in the creek behind the 

cabin and writing songs on the front -porch swing. 

Alathea's debut, What Light Is All About, hit streets 
Tuesday on Rocketown Records, and the trio stopped 
by the CCM offices recently to chat about the new 
record. 

Alathea 

CCM: You tend to be creative in your choice of instru- 

ments in concert. 

Alathea: Since we live in the mountains, we're in- 

spired by Appalachian music, so we incorporate har- 

monica, tin whistle, mandolin and banjo. We've also 

used soup cans taped to a stool, popcorn tins, water jugs or anything we have around the 

house that makes a cool sound. 
CCM: You're newly signed to Rocketown Records. What was it like zalzen you got that call? 

Alathea: When [ Rocketown President] Don Donahue called to say he wanted to work with 

us, all three of us were getting fitted for bridesmaid dresses for a wedding. We were crowded 

around the cell phone in front of a full- length mirror while the woman pinned our sage green 

dresses. Later, to celebrate, we went to eat at Cracker Barrel. 

CCM: Tell us something that may surprise your fans. 

Alathea: Our touring vehicle is a Dodge Ram extended -cab pickup truck with a black trail- 

er. Whenever we pull into truck stops, we've earned this new respect from truck drivers, be- 

cause it's a diesel. They look at us and say, "Nice truck, girls!" 

CCM: What's your most vivid memory from the stage? 

Alathea: We were playing at this apple festival, and an older woman sat down in front of 

the stage. In an attempt to get comfy, she took out her dentures and put them in her pocket. 

Between songs she started yelling up to us, but we couldn't understand a word she was sav- 

ing, because she had no teeth, so we just said, "Yep, we're Alathea. Here's another song...." 

SPINWORTHY 

Praiseworthy Consistency 
Various Artists You're Worthy Of My Praise (Maranatha) 

File under: Praise & Worship 

You're Worthy of My Praise is the James Taylor of praise & 

worship music. It's mellow and easy on the ears, and, while the 

collection of songs is delivered by various artists, there's a 

consistency that ties the project together. Vocals by the likes of 

Tammy Trent, Cindy Morgan, Chris Tomlin and Paul Baloche are 

smooth and effortless. Simple guitar and piano arrangements are 

punctuated by understated percussion and subtle harmonies. 

The 12 songs on You're Worthy of My Praise are newly penned 

and surprisingly refreshing, rather than the standard remakes that 

pop up on most worship -driven albums. The majority of the tunes 

are neither repetitive nor musically simplistic, and the catchy Chris Tomlin song "You Are My 

Treasure" may be the best candidate to move into corporate worship. 

Overall, You're Worthy of My Praise is a breezy, relaxed offering sure to get you in the mood 

for worship and contemplation. - Lizza Connor 

The CCM Update 

Executive Editor 
Rick Edwards 

Editor 
Lizza Connor 

The CCM UPO,'t is published weekly in R &R 

by CCM Communications, 104 Woodmont 

Blvd., Suite 300, Nashville, TN 37205. 
Ph: 615/386 -3011 Fax: 615/386 -3380 

2002 CCM Communications. Contents may not be 

reproduced without permission. Printed in the U.S.A. 

CCM UPDATE GALLERY 

AN HONOR TO BE NOMINATED Grammy nominees The Paul Colman Trio were in New York 

recently to celebrate their nod for Best Pop /Contemporary Gospel Album for New Map of the World. 

PC3 were the only debut act in the category. Pictured here on the red carpet are (l -r) the band's Grant 

Norsworthy, jazz vocalist Diana Krall, British rocker Elvis Costello and Paul Colman. 

The Wire: March 7, 2003 
As it centralizes its record -company and distribution operations, the Butterfly Group 

relocates Diamante- Butterfly Distribution from Newport Beach, CA to new corporate 

headquarters in Franklin, TN. Diamante- Butterfly President Bill Conine will now oversee 

distribution operations from the Nashville -area office, reporting to Butterfly Group managing 

partners George King and Michael Rinaldi. Butterfly Group managing partner Bob Carlisle will 

oversee the company's Las Vegas recording studio while maintaining an office at the new 

headquarters. Additionally, the Butterfly Group has merged its Las Vegas office into the new 

headquarters in Tennessee, bringing together the staffs of Christian Records, Gospel One 

Records, Flying Leap Records and Butterfly Kids with the company's distribution arm and sates 

force. When the transition is complete, nearly 30 employees will be based in the new headquar- 

ters at 230 Franklin Road, Suite 2B, Franklin, TN 37064. The company can be reached at a new 

phone number, 615- 468 -2060. 

After over two years of compiling and assembling a diverse collection of rare audio and 

video masters from the late Rich Mullins, Reunion Records is prepared to release Rich Mullins: 

Here in America. The 60- minute audio CD and full- length DVD are a virtual scrapbook of sights 

and sounds that take you beyond the music and into the heart of one of Christian music's most 

interesting and intriguing artists. With over two hours of previously unreleased material, Here in 

America is a robust collection of live performances and song demos that provide extraordinary 

glimpses into the inspiration behind many of the great songs penned by Mullins. 

Chordant Distribution Group announces the results of the November 2002 StockWatch 

audit of the top 100 Contemporary Christian music titles at Christian retail. The survey 

determines the availability of best -selling albums, and StockWatch reports that 89.7n/ of the 

top 100 titles were found to be in stock at CBA stores in November of 2002, a 2% increase from 

August 2002 and the highest in -stock rating since StockWatch began its audits in March 2001. 

The number of stores carrying 100 ° /o of the top 100 titles slipped to 29 stores from a high of 36, 

but 232 stores reached the 95% benchmark, compared to 197 in August. Complete results of the 

StockWatch audit are posted at www.chordant.com. 

Following the phenomenal success of last year's With Open Hands - Artists in Worship 

Easter campaign, Provident Music Distribution continues the popular series with the unveiling 

of this year's Easter promotion, With Open Hearts -A Community in Worship. Artists in Worship 

moved more than 150,000 premium CDs in over 1,300 CBA stores in just one month and led to 

an average sales increase of 47% on featured titles - with some projects climbing as much as 

143 °lo - Provident is poised to meet or exceed last year's success with this year's premium-DVD 

promotion. 

The With Open Hearts -A Community in Worship DVD features footage from Provident's top - 

selling artists, including Michael W. Smith, Third Day and City on a Hill contributors Jars Of Clay. 

The DVD is free with the purchase of any of the promotion's featured titles, including Michael 

W. Smith's Worship and Worship Again CDs and Worship DVD; Third Day's Offerings and Offerings II 

and Offerings DVD; or City on a Hill and City on a Hill - Sing Alleluia. The Community in Worship 

promotion runs from March 4 through April 28. 
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( CHRISTIAN AC TOP 30 
March 7, 2003 

LAST HIS 

WEAK WS_K ARTIST TITLE LABEL¡SI 

1 1 STEVEN CURTIS CHAPMAN All About Love (Sparrow) 

2 Q NEWSBOYS He Reigns (Sparrow) 

4 0 NATALIE GRANT I Will Be (Curb) 

6 0 JACI VELASQUEZ You're My God (Word /Curb /Warner Bros.) 

7 0 CAEDMON'S CALL On y Hope (Essential) 

5 6 CHRIS RICE The Other Side Of The Radio (Rocketown) 

3 7 MERCY ME Spoken Fon (MIO) 

8 0 JARS OF CLAY The Valley Song (Essential) 

9 0 PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 

13 c FFH You Found Me (Essential) 

16 Q AVALON Everything To Me (Sparrow) 

14 12 BIG DADDY WEAVE Audience Of One (Fervent) 

11 13 JANNA LONG Greater Is He (Sparrow) 

10 14 MICHAEL W. SMITH Lord Have Mercy (Reunion) 

12 15 THIRD DAY Nothing Compares (Essential) 

18 © AUDIO ADRENALINE Pierced (ForeFront) 

20 m RACHAEL LAMPA Braid New Life (Word/Curb/Warner Bros.) 

15 18 4HIM I Know You Now (Word/Curb/Warner Bros.) 

19 19 NICHOLE NORDEMAN Holy (Sparrow) 

17 20 MARK SCHULTZ Think Of Me (Word/Curb/Warner Bros.) 

22 21 JODY MCBRAYER To Ever Live Without Me (Sparrow) 

24 ® KARA Beautiful Moment (Vertical) 

'Debut> SONICFLOOD Famous One (INO) 

'Debut> REBECCA ST. JAMES I Thank You (Forefront) 

23 25 JOY WILLIAMS Surrender (Reunion) 

26 26 ZOEGIRL Plain (Sparrow) 

27 27 DAILY PLANET I Live ¡Reunion) 

25 28 BEBO NORMAN Great Light Of The World (Essential) 

29 TRUE VIBE Pray (Esseatial) 

¡Debut> i JOEL HANSON Broken (Creative Trust) 

TOTAL +l- WEEKS ON TOTAL 
PLAYS PLAYS CHART STATIONS 

1857 -1 9 5810 

1732 +61 7 5811 

1529 +105 10 5314 

1467 +116 5 6011 

1384 +93 9 51/4 

1361 -59 16 49/0 

1275 -171 23 41/0 

1236 +34 9 4610 

1197 +107 8 47/2 

1136 +154 4 4915 

953 +116 4 44/5 

940 -34 13 3210 

897 -119 19 3110 

878 -145 15 3310 

855 -141 21 2810 

766 +31 6 30/1 

742 +53 6 2912 

723 -130 21 25/0 

657 -73 28 2310 

609 -141 20 2510 

590 -12 23 21/0 

562 +1 13 2210 

527 +178 1 28/12 

498 +189 1 24/7 

490 -110 22 1710 

475 46 9 18/0 

451 -34 6 1810 

448 91 26 16/0 

438 +19 5 23/1 

392 +62 1 15/2 

60 AC reporters. Songs ranked by total plays for the airplay week of Sunday 2/23- Saturday 3/1. 
© 2003 Radio & Records. 

New &Active 
SALVADOR Worthy (Word /Curb /Warner Bros.) 
Total Plays: 383, Total Stations: 18, Adds: 1 

STACIE ORRICO Strong Enough (forefront) 
Total Plays: 374, Total Stations: 19, Adds: 3 

DEREK WEBB She Must And Shall Go Free (INC 
Total Plays: 258, Total Stations: 13, Adds: 4 

SARA GROVES Less Like Scars (IND) 

Total Plays: 230, Total Stations: 13, Adds: 6 

ANDREW PETERSON Just As I Am (WatershedrEssential) 

Total Plays: 227, Total Stations: 12, Adds: 5 

SOULJAHZ True Love Waits (Squint /Curb /Warner Bros.) 
Total Plays: 215, Total Stations: 10, Adds: 2 

JEREMY CAMP I Still Believe (BEC) 

Total Plays: 198, Total Stations: 11, Adds: 5 

SWITCHFOOT More Than Fine (Sparrow) 
Total Plays: 189, Total Stations: 8, Adds: 1 

PLUMB Sink -n -Swim (Curb) 

Total Plays: 185, Total Stations: 8, Adds: 3 

RUSS LEE Love Is A Cross (Christian) 
Total Plays: 162, Total Stations: 8, Adds: 2 

Songs ranked by total plays 

109 

Most Added® 
www.rrindicatorcom 
ARTIST TITLE LABELS: 

THIRD DAY You Are So Good To Me (Essential) 

SONICFLOOD Famous One (INO) 

BEBO NORMAN Falling Down (Essential) 

REBECCA ST. JAMES I Thank You (forefront) 

SARA GROVES Less Like Scars (/NO) 

ANDREW PETERSON Just As I Am (Watershed /Essential) 

AVALON Everything To Me (Sparrow) 

JEREMY CAMP I Still Believe (BEC) 

CAEDMON'S CALL Only Hope (Essential) 

DEREK WEBB She Must And Shall Go Free (INO) 

FFH You Found Me (Essential) 

GINNY OWENS This Road (Rocketown) 

NATALIE GRANT I Will Be (Curb) 

PHIL JOEL The Man You Want Me To Be (Inpop) 

Most 
Increased Plays 
ARTIST -I-LE _AREL S; 

REBECCA ST. JAMES I Thank You (Forefront) 

SONICFLOOD Famous One (INO) 

FFH You Found Me (Essential) 

THIRD DAY You Are So Good To Me (Essential) 

ANDREW PETERSON Just As I Am (Watershed /Essential) 

JACI VELASQUEZ You're My God (Word /Curb /WarnerBros.) 

AVALON Everything To Me (Sparrow) 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 

NATALIE GRANT I Will Be (Curb) 

BEBO NORMAN Falling Down (Essential) 

Christian ACtivity 
by Rick Welke 

Sonicflood Grab 12 

ADDS 

12 

12 

7 

7 

6 

5 

5 

5 

4 

4 

4 

4 

4 

4 

TOTAL 
PLAY 

INCREASE 

+ 189 

+ 178 

+154 

+136 

-131 

-116 
+116 

+ 107 

-105 
+ 105 

Sonicflood bolt onto the chart this week with 12 big - 

station adds, grabbing the high -debut honors with 
"Famous One." They edge out Rebecca St. James' newest 

offering from her upcoming best -of project, which rises 

189 plays from last week. 

Avalon's solid ballad "Everything to Me" climbs up an 

impressive five slots and sits just one rung out of the top 

10. Meanwhile, FFH vault to No. 10 with "You Found Me." 

Looking at the top five songs on this week's chart, it is 

hard to remember a time recently when a song hasn't 
stayed on the chart for more than 10 weeks; this week the 

first five have all been in it for the long haul. Could the 

chart be in for a faster cycle in the coming months? Are 

programmers now moving songs through the system 
more quickly? Only time will tell. 

A\ 

THE ONLY SONG WITH 

100% ON AT AC RADIO! 

MOST ADDED at Inpirational Radio! 
GOING FOR ADDS at CHR Radio March 14th! 

Looking for your Heavy spins 
and conversions THIS WEEK! 

At 'cuRN For more Info rna -ion contact ChristianradioCdwbr corn ' 0 )i ,ti's ( 
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CHR TOP 30 

2 0 
5 0 
1 3 
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12 14 

22 

15 0 
16 e 
17 18 

20 19 
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19 21 

23 e 
29 e 
25 0 
18 25 

30 26 

27 27 

¡Debut) ( 
¡Debut> e 

24 30 

ARTIST TITLE LABEL(S) 
TOTAL 
PLAYS 

*I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

SWITCHFOOT More Than Fine (Sparrow) 934 +93 8 2610 

NEWSBOYS He Reigns (Sparrow) 874 +80 7 2510 

JEREMY CAMP Understand (BEC) 856 -22 19 2310 

JARS OF CLAY Revolution (Essential) 796 -5 11 2410 

PLUMB Sink -n -Swim (Curb) 776 +99 7 2510 

PAUL COLMAN TRIO Run (Essential) 737 -68 18 2110 

STEVEN CURTIS CHAPMAN All About Love (Sparrow)717 +15 6 2211 

KUTLESS Run (BEC) 692 +30 10 1910 

SHAUN GROVES Should I Tell Them? (Rocketown) 651 +46 8 1811 

DELIRIOUS? Touch (Furious ?) 625 -22 13 1810 

MERCY ME Spoken For (IND) 618 -22 17 1710 

AUDIO ADRENALINE Dirty (ForeFront) 555 +71 4 2212 

SWIFT Under The Sun (Flicker) 540 +21 8 1911 

NICHOLE NORDEMAN Holy (Sparrow) 490 -57 24 1210 

STACIE ORRICO Security (Forefront) 476 +123 3 1812 

DAILY PLANET Everything Revolves (Reunion) 466 +6 9 1510 

BIG DADDY WEAVE Audience Of One (Fervent) 447 +5 8 1210 

JOY WILLIAMS Surrender (Reunion) 404 -31 23 1010 

TRUE VIBE Supernatural (Essential) 394 14 6 1510 

CHRIS RICE The Other Side Of The Radio (Rocketown) 369 -2 8 1410 

LIFEHOUSE Spin (Sparrow) 351 62 24 1110 

BEBO NORMAN Great Light Of The World (Essential) 347 +5 24 810 

LARUE Tonight (Reunion) 326 +29 2 1711 

BENJAMIN GATE Lift Me Up (forefront) 324 0 9 1210 

TREE63 No Words (lnpop) 301 119 17 910 

12 STONES The Way I Feel (Wind -up) 292 -2 2 1011 

ALL STAR UNITED Sweet Jesus (Furious ?) 280 39 10 910 

SARAH SADLER Running Into You (Essential) 271 +18 1 1111 

RACHAEL LAMPA Brand... (Word/Curb /Warner Bros.) 266 0 1 1010 

SANCTUS REAL Say It Loud (Sparrow) 266 -67 9 1110 

28 CHR reporters. Songs ranked by total plays for the airplay week of Sunday 2 /23- Saturday 3/1. 
© 2003 Radio & Records. 

New &Active 
NATALIE GRANT I Will Be (Curb) 
Total Plays: 243. Total Stations: 8. Adds: 1 

JENNIFER KNAPP By And By (Gotee) 
Total Plays: 242. Total Stations: 13, Adds: 5 

SKILLET Will You Be There (Ardent) 
Total Plays: 228. Total Stations: 7. Adds: 0 

RELIENT K Getting Into You (Gotee) 
Total Plays: 226. Total Stations: 9. Adds: 2 

AARON SPIRO Thrill (Sparrow) 
Total Plays: 185, Total Stations: 9. Adds: 1 

OC SUPERTONES Brand New Thing (Tooth & Nail) 
Total Plays 181. Total Stations: 8. Adds: 0 

ACQUIRE THE FIRE Lift ( lnpop) 
Total Plays: 178. Total Stations: 6. Adds: 0 

SOULJAHZ True Love Waits (Squint/Curb/WarnerBros.) 
Total Plays: 159. Total Stations: 9. Adds: 2 

CHRIS TOMLIN Not To Us (Sparrow) 
Total Plays: 158. Total Stations: 6. Adds: 0 

SUPERCHICK Hero (Inpop) 
Total Plays: 156. Total Stations. 8, Adds: 3 

ROCK TOP 30 
LAST THIS 

É K 

2 0 
1 2 

3 0 
5 0 
9 0 
4 0 
10 0 
7 8 

6 9 

14 0 
8 11 

i 1 12 

19 0 
12 14 

13 15 

15 16 

17 17 

/ Debut> a 
29 0 
20 0 
16 21 

/ Debut> CD 
28 a 
23 0 
27 a 
26 a 
24 27 

22 28 

21 29 

18 30 

TOTAL 
ARTIST TITLE LABELS) PLAYS 

38TH PARALLEL Hear My Cry (Squint /Curb/Warner Bros.)356 

.I- 
PLAYS 

+29 

WEEKS ON 

CHART 

7 

TOTAL 
STATIONS 

3511 

KUTLESS Run (BEC) 328 -17 16 3511 

SWITCHFOOT Meant To Live (Sparrow) 300 +10 4 3213 

SEVENTH DAY SLUMBER I Know (Crown) 275 +25 3 3317 

RELIENT K I Am Understood? (Cotes) 272 +38 3 3116 

EVANESCENCE Bring Me To Life (Wind -up) 268 +16 4 2810 

12 STONES Crash (Windup) 242 +14 3 2613 

PIVITPLEX You Know (Sonic Fish) 238 -2 6 2913 

JUSTIFIDE To Live (Ardent) 219 -29 15 2811 

HOLLAND I'm Not Backing Down (Tooth & Nail) 217 +18 4 2913 

POOR OLD LU Revolve (Tooth & Nail) 213 -22 9 2810 

BILLIONS Never Felt This Way Before (Northern) 205 -11 8 1810 

PILLAR A Shame (Flicker) 201 +22 2 3018 

BENJAMIN GATE Lift Me Up (Forefront) 200 -14 18 1910 

JARS OF CLAY Revolution (Essential) 185 -29 12 2010 

LIFEHOUSE Spin (Sparrow) 183 -11 22 2010 

SANCTUS REAL Say It Loud (Sparrow) 182 -3 16 2411 

SUPERCHICK Hero ( lnpop) 174 +56 1 2114 

TOO BAD EUGENE Soli Deo Gloria (Tooth & Nail) 174 +47 5 1614 

DELIRIOUS? Fire (Furious ?) 170 +5 8 2111 

LAST TUESDAY Right Here (DUG) 165 -24 9 1910 

DOGWOOD Faith (BEC) 163 +59 1 1315 

EVERYDAY SUNDAY Wait (Flicker) 148 +16 2 2017 

STAVESACRE If Not Now (Nitro/ 148 +1 12 1713 

JEREMY CAMP Understand (BEC) 145 +11 2 1013 

DENISON MARRS Send Me An Angel (Floodgate) 142 +1 2 1713 

BLINDSIDE Pitiful (Elektra /EEG) 139 -7 18 1110 

STRANGE OCCURRENCE Sunrise (Steelroots) 138 -10 5 1210 

ACQUIRE THE FIRE Lift ( Inpop) 137 -18 11 1610 

PAX217 l'8 See You (Forefront) 136 48 20 1610 

44 Rock reporters. Songs ranked by total plays for the airplay week of Sunday 2/23- Saturday 3/1. 
© 2003 Radio & Records. 

New&Active 
CURBSQUIRRELS Dependence Day (DUG) 
Total Plays: 130. Total Stations: 15. Adds: 1 

FURTHERMORE Letter To Myself (Universal) 
Total Plays 109. Total Stations: 6. Adds: 1 

APOLOGETIX Corinthians (Parodudes) 
Total Plays 108. Total Stations: 10. Adds: 0 

DEMON HUNTER My Throat Is An Open... (Solid State) 
Total Plays: 103, Total Stations: 10, Adds: 2 

AUDIO ADRENALINE Church Punks (ForeFront) 
Total Plays 97. Total Stations: 17. Adds: 6 

BLEACH Baseline (BEC) 
Total Plays: 93, Total Stations: 8. Adds: 4 

PLANKEYE Down To The Altar (BEC) 
Total Plays. 93, Total Stations: 11, Adds: 3 

EVERYONE Everyone (Furious?) 
Total Plays: 84. Total Stations: 8. Adds: 1 

TREE63 It's All About To Change (Inpop) 
Total Plays: 75. Total Stations 10. Adds: 5 

EAST WEST Blame (Floodgate) 
Total Plays: 69. Total Stations: 10. Adds: 3 

TODAY'S AUTO ALTERNATIVE cor 
IIS "THEIR IDEA... MY SUCCESS!." 

Choose the decal printer more radio 
stations have relied on for 30 years. 

Call Today! : c0 municatìon 
800.331.4438 ' : Graphics Inc 
www.cgilink.com THE DECAL COMPANY 
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INSPO TOP 20 
1 0 
2 2 
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5 0 
4 5 

3 6 

8 p 
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¡Debut> 

17 19 

20 

TOTAL 
ARTIST TITLE LABEL(S) PLAYS 

.I- 
PLAYS 

WEEKS ON 

CHART 
TOTAL 

STATIONS 

GO FISH Savior (Inpop) 364 +2 9 2010 

MICHAEL W. SMITH Lord -lavo Mercy (Reunion) 335 23 14 1910 

PHILLIPS, CRAIG & DEAN My Praise (Sparrow) 308 +43 7 1810 

SHANNON WEXELBERG From The Rising (Doxology) 296 +12 7 1710 

ALLEN ASBURY In The Liglt 01 That City (Doxology) 288 .2 11 1710 

AL DENSON Holy Is The Lrad1Ha Is Exalted (Spring Hi/) 274 -21 12 1610 

RAY BOLTZ In Your Name ¡Spirrtust) 252 +6 9 1611 

KATINAS Eagles s Wings ( Gotee, 205 .54 18 1310 

WAYNE WATSON Cry Of 'My Feart (Spring Hill) 204 +15 8 1510 

AVALON Everything To Me fSperrow) 197 +20 3 1810 

TWILA PARIS We Bow Down (Sparrow) 189 +8 5 1510 

CHRIS RICE The Other Side Of The Radio (Rocketown) 187 12 9 1410 

4HIM Who You Are (Word /Curb/WarnerBros.) 154 -25 19 1110 

MICHAEL CARD I Left Everything To Follow You (M2.D) 150 +37 1 1414 

MERCY ME Spoken For (IAJJ) 150 -18 21 1110 

SCOTT KRIPPAYNE Live To Worship (Spring Hill) 145 +16 2 1513 

SANDI PATTY Fields Of Mercy (Ward /Curb /WamerBros.) 131 7 3 1210 

KATHY TROCCOLI You're The Heart Of Me (Reunion) 129 +17 1 1110 

RONNIE FREEMAN Satisfied (Rocketown) 123 -11 5 1010 

CAEDMON'S CALL Only Hope 'Essential) 122 +4 3 810 

20 Inspo reporters. Songs ranked by total plays for the airplay week of Sunday 2/23- Saturday 3/1. 
© 2003 Radio & Records. 

Rhythmic Specialty Programming 
RANK ARTIST T :7_E S: 

1 JOHN REUBEN Doin' (Gotee) 

2 T-BONE Blazing Microphones (Flicker} 

3 PLAYDOUGH Seeds Of Abraham (Uprok) 

4 PEACE 586 Love's Still There (Uprok) 

5 ROYAL RUCKUS A Wink And A Nudur (Flicker) 

6 DJ MAJ Street Credibility (Gotee) 

7 KNOWDAVERBS What You Rock Now (Gotee) 

8 TRIN -I TEE 5:7 Dance Like Sunday (B- RiteiJive) 

9 RIGHTEOUS RIDERS Me & You (Tyscot) 

10 KJ 52 Sunshine (Uprok) 

CHR Most Added 
www.rrindicatorcom 
ARTIST `T_r _;BLä ADDS 

JENNIFER KNAPP By And By (Gotee) 5 

THIRD DAY You Are So Good To Me (Essential) 4 

BEBO NORMAN Falling Down (Essential) 3 

SUPERCHICK Hero (Inpop) 3 

AUDIO ADRENALINE Dirty (forefront) 2 

ELMS Burn And Shine (Sparrow) 2 

REBECCA ST. JAMES I Thank You (Forefront) 2 

RELIENT K Getting Into You (Gotee) 2 

SANCTUS REAL Hey Wait (Sparrow) 2 

SARA GROVES All Right Here (INO) 2 

Rock Most Added 
www.nrindicator com 
ARTIST "'L E _.46E- ADDS 

PILLAR A Statue (Flicker) 8 

SEVENTH DAY SLUMBER I Know (Crown) 7 

EVERYDAY SUNDAY Wait (Flicker) 7 

RELIENT K I Am Understood? (Gotee) 6 

AUDIO ADRENALINE Church Punks (Forefront) 6 

DOGWOOD Faith (BEC) 5 

TREE63 It's All About To Change (Inpop) 5 

ELMS Burn And Shine (Sparrow) 5 

SUPERCHICK Hero (Inpop) 4 

TOO BAD EUGENE Soli Deo Gloria (Tooth & Nail) 4 

BLEACH Baseline (SEC) 4 

COOL HAND LUKE Heroes Will Be Heroes (Floodgate) 4 

Inspo Most Added 
www.rrindicator. com 
ARTIST TITLE LABEL ¡S ADDS 

JACI VELASQUEZ You're My God (Word /Curb /Warner Bros.) 6 

MICHAEL CARD I Left Everything To Follow You (M2.0) 4 

SARA GROVES Remember Surrender (INO) 3 

SCOTT KRIPPAYNE Live To Worship (Spring Hill) 3 

EVERAFTER Forgiveness (Point To Point) 2 

GREG LONG I Cannot Hide From You (Discovery House) 2 

TAMMY TRENT You're Worthy Of My Praise (Maranatha) 2 

IN STORES EVERYWHERE 

"The Prayer" duet with Yolanda Adams 
GOING FOR ADS NOW 

OHO 11/4 \\\1-.\l'l'I) \l'Ct2tII'il,.0011I 
PROVIDENT 
MUSIC c1i>TIüR.7l0', 
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Fiesta Mexicana 
In Indianapolis 
WSYW PD César Guerrero on how Indianapolis 
got a Regional Mexican station 

hen we think of Indianapolis, we don't think of 
a city where Hispanics flock to settle down. However, 
as in many other cities and towns in the heart of the 
U.S. that are not thought to have large Hispanic popu- 
lations, that is changing. With a Hispanic population 
of over 150,000 - although the census says 100,000 - 
Indianapolis is becoming a place where Hispanics 
choose to live. 

WSYW was born five 

years ago. It was Rod - 
olfo Martínez, now re- 

tired, who started the 
station, and, little by lit- 
tle, it has grown to be 
the one station that ca- 
ters to the needs and 
musical tastes of the 
largest percentage of 
Hispanics in the area: 
Mexicans. 

"This is the only station in the 
area with the Regional Mexican 
format," says WSYW PD César 
Guerrero. "Sixty percent of the 
city's Hispanic population is Mex- 

ican. The rest are Puerto Rican, Co- 
lombian, Brazilian, Argentine and 
Central American. In order to not 
exclude them, we also program 
some tropical tunes." 

This week Guerrero fills us in on 
what's happening in Indianapolis. 

César Guerrero 

R &R: Why has the Hispanic popu- 

lation in Indianapolis grown so much? 

CG: We're very close to major 
cities like Chicago, which is a cou- 
ple of hours away from here. Jobs 
aren't as readily available there as 

they are here. Hispanics come here 
to work. Also, although Indianap- 
olis can be considered a large city, 

it's very peaceful. There isn't 
much delinquency. People find 
out that jobs are available and that 
they can live comfortably, and 
they head this way. 

R &R: The Hispanic public is re- 

sponding to the station, but what 
about the American population? Are 

they upset in any way by so many 

Hispanics coming to the area and the 

Spanish stations programming music 

in a language they don't understand? 

CG: We don't have 
any kind of discrimina- 
tion here. I, personally, 
have never experienced 
something like that. In 
fact, many of the busi- 
nesses that employ His- 
panic people allow their 
employees to listen to 
Spanish- Language radio. 
The managers are so 

used to listening to Spanish -Lan- 
guage radio that many of them tell 
their employees to call the station 
and ask the DJ to send a "hello" 
to them. They know that a Hispan- 
ic listening to music while work- 
ing is happy and will work very 
hard. 

Many of the American -owned 
business are also paying attention 
to the station and realizing what 
it means to the community and, in 
turn, the strength of the Hispanic 
community. That means a lot, be- 

cause it's hard to get noticed by 
them, and we are. 

"Our goal is to serve 

our community, to 

work as professionals 

and to portray a 

positive image of our 

community and us." 

R &R: How much of an education 

role does your station play? 
CG: A large one. This is a station 

that keeps close tabs on the kind 
of language we use on the air. We 

don't use bad language, although 
we do use the double- meaning 
kind of language that all Hispan- 
ics understand. We don't, howev- 
er, go to the extremes where listen- 
ers feel offended. We respect our 
public and treat them properly. 

Musicwise, we don't play too 
many of the narco -corridos. We 

stick to the softer side of the mu- 
sic. Because this is a growing com- 
munity and a community that can 
be educated, we try to give them 
a clean and positive style of pro- 
gramming. 

R &R: And you are also portraying 
a positive image to the American com- 

munity that now has a Spanish -Lan- 

guage station in its city. 

CG: Exactly. We want to follow 
the guidelines or the style of radio 
that is done in Mexico: cleaner, 
more educational, with higher 
standards and no vulgarity. 

For example, in our morning 
show, Al Chile Despertando y Ga- 

nando, the host, José Luis Villegas, 
plays two characters. One is the 
DJ, and the other is a very young 
boy named Solovino who asks a 

lot of inappropriate but innocent 
questions. There are a lot of 
laughs, but the answers the DJ 

gives Solovino are appropriate for 
the audience and for what a young 
boy should know. 

R &R: What else do you do in the 

morning show? 

CG: We give news, weather, 
horoscopes, traffic and a bit of 
what's going on in the entertain- 
ment world. Also, because it's 
called Despertando y Ganando [Wak- 

ing Up and Winning], every half 
hour we give away things. We ask 
questions about general world 
culture, and if the listener gives 
the correct answer, he or she wins 
a prize and has the option to keep 
going and add to his or her win- 
nings. That's another way to edu- 

R &R March 7, 2003 

El Príncipe Meets El Cucuy 
"EI Príncipe de la Canción," José José, recently spent four 
hours at KSCA/Los Angeles, where afternoon drive per- 
sonality Renán Almendarez, "El Cucuy de la Tarde," hon- 
ored the Mexican superstar for his long and successful 
career, as well as the release of his new album, José José 
Presenta EI Príncipe Con Trio, Vol.1. 

CUT THE CAKE Jose. José enjoying himself at KSCA/Los Angeles and 

waiting to take a bite of the cake. 

A LIFETIME OF SUCCESS KSCA/Los Angeles afternoon driver "El 

Cucuy de la Tarde" holds the award José José received for selling more than 40 

million copies of his records throughout his career. 

"We want to follow 

the guidelines or the 

style of radio that is 

done in Mexico: 

cleaner, more 

educational, with 

higher standards and 

no vulgarity." 

cate our public. We even learn 
from it. How many stations actu- 
ally educate their public while giv- 
ing away things? Not many. 

R &R: How much has the station 

grown? 
CG: It seems like it's taken 1,000 

huge steps forward. From what 
I've been told, when the station 
started, they had a few CDs and 
tapes, everything was done by 
hand, and the record labels didn't 
support us. When I came here 
from Mexico, we put in a comput- 
er system, MP3 and other techno- 

logical advances and a new pro- 
gramming style. 

Mr. Martínez started the station 
because he wanted to serve the 
Hispanic community, but it wasn't 
done as a business, per se. Now 
we have all the equipment that 
any station has. The Hispanic 
community has grown tremen- 
dously, and so has the need for a 

station that meets those needs. 
R &R: What about sales? Does 

most of the revenue come from His- 

panic businesses? 
CG: Yes. There are a lot of His- 

panic -owned or -operated busi- 
ness - many clothing and food 
stores, car dealerships, gas sta- 
tions and other types of business- 
es. Many of the chain restaurants 
or other businesses have opened 
shops in the area. This is a virgin 
market, where opportunities 
flourish. Many of the Chicago 
nightclub owners are also opening 
businesses in the area. 

R &R: What should people know 

about Indianapolis and your station? 
CG: That Indianapolis has a 

growing, diverse Hispanic popula- 
tion, and that this is a new station 
that is educating and entertaining 
its audience in a very positive way. 

Our goal is to serve our communi- 
ty, to work as professionals and to 

portray a positive image of our 
community and us. 
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This Week In Spanish- Language Music 

Introducing The 
Grammy Winners 
On Feb. 23 several Latin artists 
took home Grammys for their 
work, but who are they? 

Best Latin Pop Album: Carabina Baci- 
los (Warner Music Latina). This is the sec- 
ond album by this pop band made up of 
Jorge Villamizar from Colombia, José Jav- 
ier Freire from Puerto Rico and Andre Ló- 
pez from Brazil. Bacilos previously toured 
Europe and the U.S. with Alejandro Sanz 
and are currently on the road and have 
several important U.S. dates coming up. 

Best Latin Rock/Alternative Album: 
Revolución De Amor, Maná (Warner Mu- 
sic Latina). This is the second Grammy for 
this Mexican band, who won their first in 
1997 for Sueños Líquidos. They also have 
two Latin Grammys. 
Maná have released 
eight albums, sold 
more than 18 million 
copies and are recipi- 
ents of more than 65 
gold and 98 platinum 
albums. They also Maná 

RocklAlternatiwe 
TW ARTIST Title Labei s! 

1 MOLOTOV Frijolero (Universal) 

2 ATERCIOPELADOS Mi Vida Brilla (BMG) 

3 INSPECTOR Amargo Adiós (Universal) 

4 RESORTE Alcohol (Warner M.L.) 

5 CARAMELOS DE CIANURO Sanitarios (Latin World Entertainment) 

6 JAGUARES Te Lo Pido Por Favor (BII'1G) 

7 CAFE TACUBA Déjate Caer (MCA) 

8 VICENTICO Se Despierta La Ciudad IBMG) 

9 PANTEON ROCOCO Dime (BMG) 

10 ENANITOS VERDES Cuánto Poder Universal) 

11 CATUPECU MACHU Origen Extremo (EMl Latin) 

12 VOLUMEN CERO Tortugas Y Sumos (Warner ML.) 
13 ENANITOS VERDES Amores Lejanos (Uri/versal) 

14 ENRIQUE BUNBURY Sácame De Aquí (EMI Latin) 

15 EL GRAN SILENCIO Super Riddim Internacional (EMl Latin) 

Songs ranked by total number of points. 14 Rock/Alternative reporters. 

fund the foundation Selva Negra, which 
concentrates on rescuing endangered tur- 
tles and whales off the coast of Mexico. 

Best Traditional Tropical Latin Al- 
bum: El Arte Del Sabor, Bebo Valdés Trio 
with Israel López "Cachan" & Carlos "Pe- 
tato" Valdés (Blue Note Records). This 
album brings together the masters of Cu- 
ban music, legends who know tradition- 
al sounds. El Arte Del 
Sabor is a nostalgic 
trip down memory 
lane. 

Best Salsa Album: 
La Negre Tiene Tum- 
bao, Celia Cruz (Sony 
Discos). Celia Cruz, Celia Cruz 
"La Guarachera de 
América." came out strong with this al- 
bum and the international hit song of the 
same name. Cruz recently won several 
Premio Lo Nuestro for La Negra Tiene 
Tumbao and the hit song "La Vida Es Un 
Carnaval," which was included on the 
soundtrack of the Mexican film 
Amores Perros. 

Best Merengue Album: Lati- 
no, Grupo Manía (Universal 
Music Latino). Grupo Mania's 
merengues are as legendary as 
the energy they inject into the 
audience during their live per- 

formances. Latino is the second album the 
Puerto Rican band have released with 
Universal. 

Best Mexican/Mexican -American Al- 
bum: Lo Dijo El Corazón, Joan Sebastian 
(Balboa Records). Joan Sebastian has had 
impressive success throughout his career 
and has overcome an illness that threat- 
ened to keep him 
from the stage. His 
public has been with 
him through the good 
and the bad, as is 
proven by the sales of 
albums like Secreto De 
Amor and the Gram- 
my- winning Lo Dijo 
El Corazón. Sebastian has also won a Lat- 
in Grammy. 

Best Tejano Album: Acuérdate, Emil- 
io Navaira (BMG US Latin). Emilio Na- 
vaira has an impressive record: He's 
won more than 20 Tejano Music Awards, 
has more then 15 gold and platinum rec- 

ords to his credit and has been 
nominated for a Grammy on 
three occasions. His records 
have sold over 2 million copies 
in the U.S. and 1 million in Mex- 
ico. He's also recorded several 
English -language records in the 
country genre. 

Joan Sebastian 

Grupo Manía 

Record Pool 
TW ARTIST Title Label(s) 

1 SON DE CALI Tan Buena ( Univision) 

2 Ti TO ROJAS Después De Dios, Las Mujeres IMP) 

3 TiALIA A Quién Le Importa (EMI Latin) 

4 INDIA Sedúceme (Sony Discos) 

5 NUEVOS SABROSOS Me Voy De Party (Más Music) 

6 VICTOR MANUELLE En Nombre De Los Dos (Sony Discos) 

7 T4INO Festival (MP) 

8 J 3N SECADA Si No Fuera Por Ti (Crescent Moon) 

9 CHARLIE VALENS Disco Malo (MP) 

10 GRUPO MANIA Tu Manía Y La Mía (Universal) 

11 EL GENERAL La Mecedora (Mock & Roll) 

12 IGNITO MENDEZ Tírame Tú Que Yo Devuelvo (J &N) 

13 LIMI -T 21 Arranca En Fa (EMI Latin) 

14 MIMI IBARRA A Una Mujer Como Yo (MP) 

15 MONCHY & ALEXANDRA Polo Opuesto (J &N) 

Songs ranked by total number of points. 21 Record Pool reporters. 

D 

después de "Amnesia" viene 

AMARGO ADIOS l 

el segundo hit que 
(lego al #1 en Mexico 

UNIVERSAL 
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CONTEMPORARY TOP 25 
THIS 
WEEK ARTIST TITLE LABEL(S) 

1 RICARDO ARJONA El Problema (Sony Discos) 

2 SHAKIRA Que Me Quedes Tú (Sony Discos) 

3 JUANES Es Por Ti (Universal) 

4 MANA Eres Mi Religión (WarnerM.L.) 

5 THALIA No Me Enseñaste (EMLLatin) 

6 CHAYANNE Y Tú Te Vas (Sony Discos) 

7 INDIA Sedúceme (Sony Discos) 

8 ENRIQUE IGLESIAS Quizás (Universal) 

9 SIN BANDERA Kilómetro (Sony Discos) 

10 OLGA TAÑON Así Es La Vida (Warner Mi.) 

11 MARCO A. SOLIS Dónde Estará Mi Primavera (fonovisa) 

12 SIN BANDERA Entra En Mi Vida (Sony Discos) 

13 MILLIE CORRETJER En Cuerpo Y Alma (BMG) 

14 JUANES A Dios Le Pido (Universal) 

15 ALEJANDRO FERNANDEZ Niña Amada Mía (Sony Discos) 

16 JUANES A Dios Le Pido (Universal) 

17 ' TEMERARIOS Comer A Besos (fonovisa) 

18 BACILOS Mi Primer Millón (Warner M.L.) 

19 ALEXANDRE PIRES Usted Se Me Llevó La Vida (BMW 

20 THALIA A Quién Le Importa (EMLLatin) 

21 LIMITE Papacito (Universal) 

22 JERRY RIVERA Herida Mortal (BMW 

23 PAULINA RUBIO Todo Mi Amor (Universal) 

24 SHAKIRA Te Aviso Te Anucio (Sony Discos) 

25 DAVID BISBAL Olgale (Universal) 

Data is compiled from the airplay week of February 23 -March 1, 

and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

179 

151 

144 

139 

137 

121 

110 

110 

110 

109 

106 

98 

92 

87 

75 

67 

66 

65 

65 

60 

57 

52 

52 

52 

51 

Going For Adds 
AMARAL Sin Ti No Soy Nada (EMLLatin) 

RICARDO MONTANER Suma (Warner 

ILEGALES Siento (EMLLatin) 

RABANES Bam Barn (Crescent Moon) 

NICOLE Viaje Infinito (Maverick Música) 

VILMA PALMA Vuelve A Comenzar (Balboa) 

TIZIANO FERRO Alucinando ( EM/Latin) 

MANA Mariposa (Warner M.L.) 

TROPICAL TOP 25 
WES ARTIST TITLE LABEL(S) 

1 INDIA Sedúceme (Sony Discos) 

2 BACILOS Mi Primer Millón (Warner M.LJ 

3 OLGA TAÑON Así Es La Vida (Warner M.L.) 

4 JERRY RIVERA Herida Mortal IBM 
5 MARC ANTHONY Barco A La Deriva (Sony Discos) 

6 VICTOR MANUELLE El Tonto Que No Te Olvidó (Sony Discos) 

7 TITO NIEVES Dime Que Si (Warner M.L.) 

8 TITO ROJAS Después De Dios, Las Mujeres (MP) 

9 EL GRAN COMBO Se Nos Perdió El Amor (Combo) 

10 GILBERTO S. ROSA Un Montón De Estrellas (Sony Discos) 

11 TONO ROSARIO Yerba Mala (Warner ML.) 

12 DANIEL RENE No Me Tortures ( Univision) 

13 JUANES Mala Gente (Universal) 

14 SON DE CALI Tan Buena ( Univision) 

15 DAVID BISBAL Dígale (Universal) 

16 NUEVA ERA Amor Eterno (J &N) 

17 DOMINGO QUIÑONEZ A Que No Te Atreves (Universal) 

18 OSCAR D'LEON Cómo Olvidarte (Universal) 

19 ALEX BUENO Pídeme (J &N) 

20 SHAKIRA Que Me Quedes Tú (Sony Discos) 

21 NOELIA Clávame Tu Amor (fonovisa) 

22 JENNIFER PENA Entre El Delirio Y La Locura ( Univision) 

23 JOSEPH FONSECA Que Levanten La Mano (Karen) 

24 MANA Mariposa Traicionera (Warner M.L.) 

25 EL GRINGO DE LA BACHATA A Esos Hombres (Sony Discos) 

Data is compiled from the airplay week of February 23 -March 1, 

and based on a point system. 
© 2003 Radio & Records. 

TOTAL 
POINTS 

186 

128 

126 

118 

106 

103 

98 

75 

72 

70 

69 

69 

67 

67 

59 

58 

58 

55 

47 

44 

40 

39 

37 

37 

36 

Going For Adds 

LIMI -T 21 Perdóname (EMLLatin) 

FRANKIE NEGRON Mi Mulata (Warner Mi.) 

ILEGALES Siento (EMLLatin) 

ProSet. 
PORTABLE DISPLAYS 

HIGH -IMPACT GRAPHICS 

DURABLE CONSTRUCTION 

MAXIMUM PORTABILITY 

10- MINUTE SET -UP 

INVENTORY REDUCTION SALE 

SAVE $600 

BROADCAST 
PRODUCTS 
N C O R P R A T E D 

6528 CONSTITUTION DRIVE 

FORT WAYNE, IN 46804 USA 

(260) 459 -1286 

1.800. 433.8460 
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REGIONAL MEXICAN TOP 25 
THIS 

WEEK ARTIST T ILE LABEL(S) 
TOTAL 
POINTS 

1 LIMITE Papacito (Universal) 352 

2 PALOMO De Uno Y De Todo Los Medos Disa) 351 

3 JOAN SEBASTIAN Afortunado (Badroa) 343 

4 INTOCABLE Sueña (EMI Latin) 310 

5 KUMBIA KINGS fIJUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMILatin) 275 

6 CONJUNTO PRIMAVERA Una Vez Más (Fonovisa) 260 

7 TIGRES DEL NORTE Mi Soldado (Fonovisa) 243 

8 TEMERARIOS Comer A Besos (Fonovisa) 204 

9 BANDA EL RECODO Las Vías Del Amor (Fonovisa) 202 

10 JOEL HIGUERA El Baile De La Toallita (Visa) 172 

11 GERMAN LIZARRAGA Donde Vayas (D/sal 167 

12 TRINI Y LA LEYENDA El Amor De Mi Vida (Universal) 152 

13 CARDENALES DE NUEVO LEON Belez3 De Cantina (Disal 126 

14 COYOTE & SU BANDA TIERRA SANTA Te V Vas Amor (EMILatin) 126 

15 PESADO No Valgo Nada (Warner M.1.1 125 

16 LUPIEN RIVERA Sin Fortuna (Sony Dis..os) 119 

17 BANDA MACHOS La Suegra (Warrzer ML.) 104 

18 CUISILLOS Eres Imposible De Olvidar (Balboa,' 104 

19 ADOLFO URIAS Corazón Chiquito %Fonovisa) 103 

20 TUCANES DE TIJUANA Quiero Ou9. Seamos Novios (Universal) 102 

21 CONJUNTO PRIMAVERA Perdóname Mi Amor (Fonovisa) 98 

22 FABIAN GOMEZ Y Cómo Quieres Que Ta Quiera (Sony Discos) 98 

23 INTOCABLE Muy A Tu Manera (EMl Laten) 97 

24 GUARDIANES DEL AMOR Te He Querido Olvidar (Fonovisa) 93 

25 REHENES DE JAVIER Pobre Diablo (Fonovisa) 92 

Data is compiled from the airplay week of February 23 -March 1, 
and based on a point system. 

© 2003 Radio & Records. 

Going For Adds 
RAMON AYA"-A Las Mieles Del Olvido (Freddie) 

RAMON AYALA & PEDRO INFANTE Mira Nada Más (Warner M.L.) 
LOS TERRIBLES La Tercera Es La Vencida (Freddie) 

TIGRILLOS Micaela (Warner M.L.) 
JUAN ACUÑA 100% Mexicano ( Freddie) 

BM3 El CI-upetón (Warner ML.) 
JUAN ACUÑA El Consejo (Freddie) 

PRESIZZO Entre Tu Corazón Y El Mío (Warner M.L.) 
ATRAPADO La Ladrona (Freddie) 

TEJANO TOP 25 
ARTIST LE LABELS 

1 KU MBIA KINGS fl JUAN GABRIEL & EL GRAN SILENCIO No Tengo Dinero (EMILatin) 

2 LIMITE Papacito (Universal) 

3 JIMMY GONZALEZ Y GRUPO MAll Yo Te Voy A Amar (Freddie) 

4 CONTROL Carita De Angel (EMlLatin) 

5 BIG CIRCO La Maquinita (EMlLatin) 

6 JIMMY GONZALEZ Y GRUPO MAll Dame Un Minuto (Freddie) 

7 INTOCABLE Muy A Tu Manera (EMILatin) 

8 IMAN Qué Mala Onda ( Univision) 

9 INTOCABLE Sueña (EMlLatin) 

10 JENNIFER PEÑA Entre El Delirio Y La Locura (Univision) 

11 M ARCOS OROZCO El Parrandero (Catalina) 

12 PALOMO De Uno Y De Todos Los Modos (Disa) 

13 SIGGNO Es Que Te Quiera (Crown) 

14 DUELO Oué Hubiera Sido ( Univision) 

15 DUELO El Amor No Acaba ( Univision) 

16 GARY HOBBS Ella Se Fue (AMMX) 

17 PESADO No Valgo Nada (WarnerM.L.) 

18 JAY PEREZ Quiero Ser Viejo (Sony Discos) 

19 RAMON AYALA Quedó Triste El Jacal (Freddie) 

20 DI:YA Prueba Con Un Beso (Catalina) 

21 JAIME & LOS CHAMACOS Rubén Vela Special (Freddie) 

22 PODER DEL NORTE Enamórate De Alguien (Dise) 

23 DESPERADOZ La Bailadora (Tejas) 

24 ZIILY No Te Voy A Olvidar (EM/Latin) 

25 FRIJOLES ROMANTICOS No Me Asustan (Río Grande) 

Data is compiled from the airplay week of February 23 -March 1, 
and based on a point system. 

© 2003 Radio & Records. 

TOTAL 
POINTS 

243 

163 

131 

129 

124 

123 

122 

115 

106 

103 

102 

94 

87 

75 

57 

55 

41 

40 

35 

34 

33 

32 

31 

29 

29 

Going For Adds 

GRUPO TRUENO Cuando Vas Al Baile (Seven Rivers) 

CLAUDIA LOPEZ Abrázame (MP) 

ATRAPADO La Ladrona (Freddie) 

LOS CHAMACOS Rubén Vela Special (Freddie) 

ALAZAN Contigo 0 Sin Ti (Freddie) 

OVER 100, U ri (t/FE((,TED PROMOTIONAL PRODUCTS, INCLUDING: 
REGISTRATION BORES VEMICLE WRAPS 

MføLLCOflS 
CLOP 

INS 

YOUR 

STICKER 

HERE 

LOGOS ON A ROLL 

PLASTIC BAGS 

. . r:. .;,r..ryf 

ADM 

<W.~,, 

t r1 

ñ l 5,, 

coyote promotions $. 

fiEE 800-726-96 83 
Local phone 516-487-5696 fax 516-482-7425 
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EAST 

Citadel Providence is looking for 
a Program Director for Heritage 
WPRO AM news /talk and 
WSICO AM /FM sports /talk. If 
you are a proven winner, a 

superior talent coach and a 

visionary of these formats please 
send resume to Andrea Scott, 
1502 Wampanoag Trail, East 
Providence, RI 02915. No calls 
please. EOE. 

General Manager 

GM needed for a top 70 market. You'll 

need to drive revenue by motivating sales- 

people, incorporating all department 

heads, and leading by example. You'll 

need to recruit and hire the best staff you 

can find, control expenses, facilitate 

communication between all departments, 

serve the community, and have fun 

doing it. Sound like a challenge? It is, but 

well worth the investment. Citadel Broad- 

casting in Allentown. PA is in search of a 

General Manager for our two FM 

stations. Qualified candidates should 

send resume to: Citadel Broadcasting, 

c/o Shelly Bartholomew, P.O. Box 21672, 

Lehigh Valley, PA 18002 -1672 or email 

to shelly.bartholomew @citcomm.com. 

Citadel Communication is an Equal 

Opportunity Employer MIE. 

WYSP is in search of an Announcer 

Music Director. Knowledge of Active 

Rock format and Selector music 

scheduling system required.Ability to 

interpret music research and strong 

organizational skills also required. 3 

years on -air experience a must. Send 

tape & resume to WYSP, HR- Music, 

101 S. Independence Mall E., Phila. PA 

1 9106. WYSP is an Equal Opportunity 

Employer. 

Opportunity 
Knocks 

in the pages of 
RE7R every Friday 

C a l l : 310-553-4330 

_jOPPORT(/N/T/ES- 

SOUTH 

PRODUCTION DIRECTOR 

Top 50 Southeast market, great 
company, state of the art studios, and 
you can build your own department! 
We need fantastic creative writing, 
great organization skills and positive 
people management. Send writing 
and production samples, along with 
your resume to Radio & Records Q 
10100 Santa Monica Blvd., 3rd Floor, 

#1080, Los Angeles, CA 90067. EOE. 

Market Leading Country Station in 
Southeast Seeks New Morning Show NOW!! 
All interested parties e -mail radiojob2003© 
yahoo.com. No mp3's please!! (3/7) 

MIDWEST 

Medium market, Hit Music Station 

needs a morning show! Individuals or 

shows that know how to communicate 

with 25 -45 year olds, I want to hear 

from you! Send T &R to Radio & 

Records @ 10100 Santa Monica Blvd., 

3rd Floor, #1079, Los Angeles, CA 

90067. EOE. 

College town CHR/Top 40 searching for PD. 

T &R to Eric McCart, WXXB -FM, 711 North 
Earl Avenue, Lafayette, IN 47904. EOE. 

WEST 

Radio writer/ producer needed for AC 

syndicated show. Must have a strong 

work ethic. Must have a broadcast 

writing sample. Not looking for com- 

edy. Weekly scripts will be 40+ pages. 

Looking for someone with great ideas, 

creative mind, familiar with 25 -54 female 

demo. Salary depends on experience. 

Apply via email, no attachments 
please: BetsvC, teshmedia.com. FOE. 

RADIO PROGRAM DIRECTOR and 

ON -AIR HOST - Montana's largest 

broadcaster is looking for an on -air 

program director with experience in 

News Talk and Sports. Must have 

thorough programming and 

computer knowledge with a winning 

attitude. Send tape and resume to 

KBLG -910 am c/o FISHER RADIO 

REGIONAL GROUP INC., 2075 Central 

Ave. Billings, MT 59102. EUE. 

WEST 

West Coast Oldies station is look- 

ing for Drive -Time Personalities! 

Must have knowledge of the 
format /music, basic production 
skills, a love for personal appear- 
ances and know how to relate to 

the audience. If you dig Oldies 

and are a team player who wants 

to work for a great company in a 

market with a great climate and 

quality of life... send your tapes 

and resumes to Radio & Records 

at 10100 Santa Monica Blvd., 3rd 

Floor, # 1077, Los Angeles, CA 

90067 now! EOE. 

POSITIONS SOUGHT 

Got Sara? Better than milk. Don't let me 

spoil, I'll do your station good. Rookie 
ready to travel. Sara (405) 606 -8766 / 
starsoblivion @yahoo.com. (3/7) 

Diva Sunshine! Rookie broadcaster ready 
to work for you. Great on -air, news, and pro- 
duction. Call Sparky (918)827 -5136. (3/7) 
Voicetracking Pro! Help me stay home with 
my kid. Quality commercials and copywriting 
too! Steve Knight 509 -233 -2329. (3/7) 

Sean Hanity did this. I can do it too. Filling 
in at KLSX and looking for More! Mike 
Skibba. 323.658.8239 /NotoriousTHIN@ 
webtv.net. (3/7) 

"Big time Radio" PD /MD -Air Talent who 
knows everybody & has been everywhere can 

get it done period! Don't be shy! E -mail Vic 
Q intrepidvmartin @juno.com. (3/7) 

This Mad Dawg wants your radio station to 
rock the city. Ready to work. Any radio posi- 
tion, any format, any location. You want me, 

here I am. Jody (918)902 -9720. (3/7) 

Seeking Sports Director/PBP /Sales Position 
- Joe 1-888-327-4996. (3/7) 

Female Talent, sexy voice natural delievery 
without being purry, smooth jazz is preferred 
format, 10 -years on air experience. (313) 
259 -2070. (3/7) 

REIR Opportunities 
Free Advertising 

Radio & Records provides free (20 words maximum) 

listings to radio stations ON A SPACE AVAILABLE BA- 

SIS in Opportunities. Free listings of the same length 

are also available to individuals seeking work in the in- 

dustry under Positions Sought. 

Deadline 
To appear in the following week's issue, your ad must be 

received by Thursday noon (PST), eight days prior to issue 

date. Free Opportunities listings should be typewritten or 

printed on 81/2" X 11 "company /station letterhead and are 

accepted only by mail or fax: 310-203-8727. Only free po- 

sitions sought ads are accepted by e-mail to- 

Ilinares@radioandrecords.com Address all 20 -word ads to 

R &R Free Opportunities, 10100 Santa Monica Blvd., Third 

Floor, Los Angeles. CA 90067. 

RErR Opportunities 
Advertising 
lx 2x 

$175 /inch $150 /inch 
Rates are per week (maximum 35 word per inch includ- 
ing heading). Includes generic border. If logo, custom 
border or larger heading are required, add 1/2 inch ($60 
for lx, $50 for 2x). In addition, all ads appear on R &R's 
website. (www. radioandrecords.com). 

Blind Box: add $50 

The R &R address and your box number adds 12 words 
to your ad. Regular Opportunities rates apply to Blind 
Box ads, but a $50 service charge is added for ship- 
ping and handling. 

Positions Sought: $50 /inch 
Individuals seeking employment may run ads in the 

Positions Sought section at the special rate of $50 /inch. 

Payable In Advance 
Opportunities Advertising orders must be typewritten 

on company /station letterhead and accompanied by ad- 

vance payment. Ads are accepted by fax: (310 -203- 

8727) or mail. Visa, MC, AmEx or Disdover card ac- 

cepted. Include card number, name as it appears on 

credit card, expiration date and phone number. Blind 

box responses are sent to advertisers every Friday by 

first -class mail. 

Deadline 
To appear in the following week's issue, your ad must 

be received by Thursday noon (PDT) eight days prior 

to issue date. Address all ads to:R &R Opportunities, 
10100 Santa Monica Blvd.. Third Floor, Los Angeles, 

CA 90067. 

RADIO S RECORDS 
10100 Santa Monica Blvd., Third Floor, Los Angeles, CA 90067 

R &R is published weekly, except the week of December 25. Subscriptions are available for $325.00 per year (plus applicable 

sales tax) in the United States, $320.00 in Canada and Mexico, and $495.00 overseas (U.S. funds only) from Radio & Records 

Inc., at 10100 Santa Monica Blvd., 3rd Floor, Los Angeles, California 90067. Annual subscription plan includes the weekly 

newspaper plus two R &R Directories issues and other special publications. Refunds are prorated based on the actual value of 

issue received prior to cancellation. Nonrefundable quarterly rates available. All reasonable care taken but no responsibility 

assumed for unsolicited material. R &R reserves all rights in material accepted for publication. All letters addressed to R &R or its 

Editors will be assumed intended for publication reproduction and may therefore be used for this purpose. Letters may be edited 

for space and clarity and may appear in the electronic versions of R &R. The writer assumes all liability regarding the content of 

the letter and its publication in R &R. Nothing may be reproduced in whole or in part without written permission from the 

Publisher. 

© Radio & Records, Inc. 2003. 

POSTMASTER: Send address changes to R &R, 10100 Santa Monica Blvd., Third Floor, Los Angeles, California 90067. 

HOW TO REACH US RADIO & RECORDS INC. / 10100 SANTA MONICA BLVD., THIRD FLOOR, LOS ANGELES, CA 90067 

CIRCULATION: 310- 788 -1625 

NEWS DESK: 310 -788 -1699 

R&R ONLINE SERVICES: 310- 788 -1635 

ADVERTISING/SALES: 310- 553 -4330 

310- 203 -8727 

310- 203 -9763 

310- 553 -4056 

310 -203 -8450 

moreinfo@ radioandrecords.com 

newsroom @ radioandrecords.com 

kmccabe@ radioandrecords.com 

hmowry@ radioandrecords.com 

WEBSITE: www.radioandrecords.com 

OPPORTUNITIES /MARKETPLACE: 310- 788 -1622 310 -203 -8727 Ilinares @radioandrecords.com 

EDITORIAL, OTHER DEPTS: 310- 553 -4330 310 -203 -9763 mailroom @radioandrecords.com 

WASHINGTON, DC BUREAU: 301- 951 -9050 301 -951 -9051 rrdc @radioandrecords.com 

NASHVILLE BUREAU: 615 -244 -8822 615- 248 -6655 Ihelton @radioandrecords.com 
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MARKETING & PROMOTION 

PUBLICITY PRINTS 
Lithographed On Heavy, Semi -Gloss Paper 

* REQUEST FREE 
CATALOG AND SAMPLES! 

PICTURES 

VOICEOVER SERVICES VOICEOVER SERVICES 

Tt 1E VCJIGE HEARD P30VC. THE REST'® 

B"W - 8x10's 
500 - $90.00 

1000 - $120.00 

5x7 - JOCK CARDS 
B &W 1000 - $100.00 
Color 2000 - $408.00 

-t PRICES INCLUDE 
TYPESc`TTING & FREIGHT 

,t FAST PROCESSING 

, OTHER SIZES AVAILABLE 

PRICES SUBJECT TO 
ChANGE WITHOUT NOTICE 

Send 8x10 photo, check/M.O. Visa /MC, instrucuons to, 

1867 E. Florida Street, Dept. F Spnnprield, MO 65803 

TOLL FREE: 1 -888- 526 -5336 
www.abcpictures.com 

VOICEOVER SERVICES 

brian kelseycorn 
voice -over and production. 
Howard Stern 
New York City 
L.A. 

San Fran 
Vancouver 
Pittsburgh 
Ottawa 
Toronto 
Sacramento 
Seattle 
DC 
Cincinatti 

ISDN * MP3 * CD 
website download 

ph: 203.938.9516 
briankelsey.corr 

MTV 
VH -1 

TLC 
ESPN 
HBO 
ABC 
NBC 
CBS 

jbk productions get the sound. 

BILLY MOORE 
LOG ON FOR DEMOS AND INFORMATION 
317.513,4853 www.blllymoore.com 

www.johndriscolLcom 
US 888.166.2040 415.388.8701 

ISON & 61P3 Wet tletiverv 

www.markdriscoll.com 

MARK DRISCOLL 
(323) 934 -2111 

=g1gg=i'd 

You know the name. 

Imaging great Radio Stations in all market sizes, all formats 
.. . 

www.jeffdavis.com 
323-464-35t3O 

Email: jeffdavis@jeffdavis.com 

Mark McKay Media 
MALE & FEMALE VOICES AVAILABLE 

ALL FORMATS & MARKET SIZES 

CLUSTER & GROUP RATES 

PHONE DEMO: 913- 345 -2381 
FAX 345 -2351 
WEB DEMO: mckaymedia.net 

DRY TRAX or 
PRODUCED 

AFFORDABLE! 

"A truly brilliant idea" 
"Groundbreaking" 

"It works" 
Any Station. Any Market. 

Any Budget. 
www.PromoVoice.com 
Where talent meets technology 

DAVE PACKER 
V O I C E O V E R S 

y imaging that brings out your station's persunattrit 
Yirnr sound on tour !midget. 

www.davepacker.com 609 -290 -3333 

Mike Carta 
VO IMAGING FOR ALL FORMATS 

865 -691 -8989 
www. supersweepers. corn 

Call lox ae o 

CD p11Ji lags 
ga0-845Haluurnt 
Voice 

Studio J Productions 
Big Market Voice, 

Small Market Price 
Station Imaging and More. 

www.studioj.ws 

"Give us your production problems." 
GANGSTAD PRODUCTIONS 

425 -865 -9365 

Heed songs for St. Patrìck's nay? 
New! 5th Edition Green Book Of Songs By Subject: 
The Thematic Guide To Popular Music 
1,569 jam -packed pages 

86,000 listings 
35,000 songs 
I ,800 subjects 
All music formats 
100 years of music 

Order via R &R: Save 20% and get free UPS shipping!* ( *on U.S. orders) -- 
Discounted price: $5 I.96 saftcovert$63.96 hardcover 
(CA residents add sales taxa 

Charge by phone: 310.788.1621 or send a check to: 
R &R, 1 0100 Santa Monica Blvd., 3rd Floor, L.A., CA 90067 

/ZR 
'TN INDUS. IRITNEWPIII(R 

MARKETPLACE 
ADVERTISING 

Payable in advance. Order must be typewritten and accom- 
panied by payment. Visa/MC /AMEx/Discover accepted. One 
inch minimum, additional space up to six inches available in 
increments of one -inch. 
Rates for R &R market- 
place (per inch): 

1 time 
6 insertions 

13 insertions 
Marketplace 26 insertions 
(310) 788-1622 51 insertions 
Fax: (310) 203 -8727 
e -mail: Ilinares@radioandrecords.com 

$95.00 
90.00 
85.00 
75.00 
70.00 
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National Airplay Overview: March 7, 2003 

CHR/POP 
LW TW 

1 o JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

2 2 AVRIL LAVIGNE I'm With You (Arista) 

5 0 JA RULE FIASHANTI Mesmerize ( Murderinc. /fDJMG) 

3 4 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

7 0 KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

4 6 CHRISTINA AGUILERA Beautiful (RCA) 

6 7 JUSTIN TIMBERLAKE Cry Me A River (Jive) 

11 50 CENT In Da Club (Shady /Aftermath /Interscope) 

8 T.A.T.U. All The Things She Said (Interscope) 

10 t EMINEM Superman (Shady /Aftermath /Interscope) 

9 11 NIVEA Don't Mess With My Man (Jive) 

13 3 DOORS DOWN When I'm Gone (Republic /Universal) 

17 AMANDA PEREZ Angel (Powerhowse /Virgin) 

12 DIXIE CHICKS Landslide (Monument) 

14 15 JC CHASEZ Blowin' Me Up With Her Love) (Jive) 

21 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

19 SIMPLE PLAN I'd Do Anything (Lava) 

15 18 JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc -A- Fella /IDJMG) 

20 19 DFDUB Country Girl (Columbia) 

16 20 GOOD CHARLOTTE Lifestyles Of The Rich And... (Epic) 

18 21 PUDDLE OF MUDD She Hates Me (Flawless /Geffen /Interscope) 

26 AALIYAH Miss You (BlackGround /Universal) 

24 SMILEZ AND SOUTHSTAR Tell Me (ARTISTdirect) 

25 BOOMKAT The Wreckoning (Dream Works) 

27 BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 

29 NO DOUBT Running (Interscope) 

23 27 NELLY Air Force Ones (Fo'Reel /Universal) 

' 

30 CELINE DION I Drove All Night (Epic) 

38 DANIEL BEDINGFIELD If You're Not The One (fsfand /IDJMG) 

32 30 JENNIFER LOPEZ Jenny From The Block (Epic) 

#1 MOST ADDED 
GOOD CHARLOTTE The Anthem (Epic,' 

#1 MOST INCREASED PLAYS 
50 CENT In Da Club (Shady /Aftermath /Interscope) 

TOP 5 NEW & ACTIVE 
COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 

GOOD CHARLOTTE The Anthem (Epic) 

G00 G00 DOLLS Sympathy (Warner Bros) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Squint /Curb /Reprise) 

OK GO Get Over It (Capitol) 

CHR/POP begins on Page 52. 

AC 
LW TW 

1 

2 

4 

3 

6 

5 

7 

9 

10 

8 

11 

14 

12 

13 

17 

20 

16 

18 

19 

25 

23 

30 

21 

22 

27 

24 

8 
3 

4 

8 
7 

8 

9 

10 

15 

24 

25 

28 

29 

DIXIE CHICKS Landslide (Monument /Columbia) 

PHIL COLLINS Can't Stop Loving You (Atlantic) 

SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

FAITH HILL Cry (Warner Bros) 

CHRISTINA AGUILERA Beautiful (RCA) 

VANESSA CARLTON A Thousand Miles (A &M /fnterscopel 

DARYL HALL & JOHN OATES Forever For You (//- Watch 

SHERYL CROW Soak Up The Sun (A &M /lnterscope) 

KELLY CLARKSON A Moment Like This (RCA) 

FIVE FOR FIGHTING Superman (It's Not Easy) (Aware /Columbia) 

CELINE DION I Drove All Night (Epic) 

JOSH GROBAN You're Still You (143 /Reprise) 

ROD STEWART These Foolish Things (J) 

NORAH JONES Don't Know Why (Blue Note /Virgin) 

SHANIA TWAIN I'm Gonna Getcha Good! (Mercury /fDJMG) 

DANA GLOVER Thinking Over (Dream Works) 

WHITNEY HOUSTON Try It On My Own (Arista) 

REGIE HAMM Babies [Refugee /Universal South) 

JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

AVRIL LAVIGNE I'm With You (Arista) 

SIXPENCE NONE THE RICHER Don't Dream It's Over (Curb /Squint/Reprise) 

KID ROCK WISHERYL CROW Picture (Lava /Atlantic) 

HOOTIE & THE BLOWFISH Innocence (Atlantic) 

PAUL SIMON Father And Daughter (Nick /Jive) 

CELINE DION At Last (Epic) 

VONDA SHEPARD Rainy Days (Jacket) 

JAMES TAYLOR September Grass (Columbia) 

UNCLE KRACKER In A Little While (Lava) 

DJ SAMMY & YANOU Heaven (Candlelight) (Robbins) 

UNCLE KRACKER Drift Away (Top Dog/Lava/Atlantic) 

#1 MOST ADDED 
BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown /Universal) 

#1 MOST INCREASED PLAYS 
WHITNEY HOUSTON Try It On My Own (Arista) 

TOP NEW & ACTIVE 

PHIL COLLINS Come With Me (Lullaby) (face Value /Atlantic) 

CHRIS EMERSON Broken Heart (Monomoy) 

KEITH URBAN Somebody Like You (Virgin) 

BONNIE RAITT Time Of Our Lives (Capitol) 

BEN GREEN Without You (ASRC) 

AC begins on Page 81. 

CHR/RHYTHMIC 
LW 1W 

1 1 50 CENT In Da Club (Shady/A ftermath/lnterscope) 

2 2 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

3 3 JA RULE FIASHANTI Mesmerize (Murderinc. /fDJMG) 

4 0 MISSY ELLIOTT Gossip Folks (Gold Mind /Elektra /EEG) 

5 5 AALIYAH Miss You (BlackGround /Universal) 

7 6 50 CENT Wanksta (Shady /lnterscope) 

6 7 EMINEM Superman (Shady /Aftermath /Interscope) 

12 R. KELLY Ignition (Jive) 

9 TYRESE How You Gonna Act Like That (J) 

8 10 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

10 FIELD MOB Sick Of Being Lonely (MCA) 

14 JAY -Z Excuse Me Miss (Roc-AFella /IDJMG) 

13 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

11 14 NELLY Air Force Ones (Fo'Reel /Universal) 

23 ® FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

15 16 KILLER MIKE A.D.I.D.A.S. (Aquemini /Columbia) 

20 LIL' KIM The Jump Off (Queen Bee /Atlantic) 

19 GINUWINE Hell Yeah (Epic) 

22 ' NAS I Can (Columbia) 

17 20 JUSTIN TIMBERLAKE Cry Me A River (Jive) 

16 21 2PAC Thugz Mansion (Amaru /Death Row /lnterscope) 

26 ® SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 

21 23 TRINA FILUDACRIS B R Right (Slip ''N Slide /Atlantic) 

18 24 JAY -Z FIBEYONCE "03 Bonnie & Clyde (Roc -A- Fella /IDJMG) 

32 BUSTA RHYMES & MARIAN CAREY I Know What You Want (J) 

27 BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 

29 2PAC FITRICK DADDY Still Ballin' (Amaru /Death Row /lnterscope) 

24 28 BABY FIP. DIDDY Do That... (Cash Money /Universal) 

35 B2K Girlfriend (Epic) 

28 30 EVE Satisfaction (RuffRyders /lnterscope) 

#1 MOST ADDED 
KEITH MURRAY Yeah Yeah U Know It (Del Jam/IDJMG) 

#1 MOST INCREASED PLAYS 
R. KELLY Ignition (Jive) 

TOP 5 NEW & ACTIVE 
NELLY Pimp Juice (Fo'Reel /Universal) 

FAT JOE All I Need (Terror Squad /Atlantic) 

BRIAN MCKNIGHT Shoulda, Woulda, Coulda /Motown /Universal) 

T.A.T.U. All The Things She Said (fnterscopel 

ROOTS FIMUSIO Break You Off (MCA) 

CHR/RHYTHMIC begins on Page 61. 

HOT AC 
LW TW 

1 AVRIL LAVIGNE I'm With You (Arista) 

2 DIXIE CHICKS Landslide (Monument /Columbia) 

3 KID ROCK WISHERYL CROW Picture (lava /Atlantic) 

4 SANTANA FIMICHELLE BRANCH The Game Of Love (Arista) 

5 5 JOHN MAYER Your Body Is A Wonderland (Aware /Columbia) 

6 6 NO DOUBT FILADY SAW Underneath It All (Interscope) 

8 3 DOORS DOWN When I'm Gone (Republic /Universal) 

10 NORAH JONES Don't Know Why (Blue Note /Virgin) 

11 CHRISTINA AGUILERA Beautiful (RCA) 

12 r SIXPENCE NONE THE RICHER Don't Dream It's Over (Curb /Squint /Reprise) 

13 COUNTING CROWS Big Yellow Taxi (Geffen /Interscope) 

7 12 MATCHBOX TWENTY Disease (Atlantic) 

9 13 UNCLE KRACKER In A Little While (Lava) 

16 MATCHBOX TWENTY Unwell (Melisma /Atlantic) 

18 UNCLE KRACKER Drift Away (Top Dog /Lava /Atlantic) 

17 COLDPLAY Clocks (Capitol) 

20 BON JOVI Misunderstood (island /IDJMG) 

22 JOHN MAYER Why Georgia (Aware /Columbia) 

19 19 TORI AMOS A Sorta Fairytale (Epic) 

31 JASON MRAZ The Remedy II Won't Worry) (Elektra /EEG) 

24 21 PAY THE GIRL Freeze (TVT) 

30 NO DOUBT Running (lnterscope) 

26 LUCY WOODWARD Dumb Girls (Atlantic) 

28 ' MACY GRAY When I See You (Epic) 

23 25 DAVE MATTHEWS BAND Grey Street (RCA) 

39 ® GOO G00 DOLLS Sympathy (Warner Bros.) 

25 27 STEREO FUSE Everything (Ell /Wind -up) 

29 28 CELINE DION I Drove All Night (Epic) 

27 29 JOHN RZEZNIK I'm Still Here (Jim's Theme) (Walt Disney /Hollywood) 

38 ® LISA MARIE PRESLEY Lights Out (Capitol) 

#1 MOST ADDED 
NORAH JONES Come Away With Me (Blue Note /Virgin) 

#1 MOST INCREASED PLAYS 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG) 

TOP 5 NEW & ACTIVE 
LUCE Good Day (Nettwerk) 

BOWLING FOR SOUP Girl All The Bad Guys Want (Silvertone /Jive) 

CALLING For You (Windup) 

DEUCE PROJECT Stone Cold (Maverick/Reprise) 

FEEL Got Your Name On It (Curb) 

AC begins on Page 81. 

URBAN 
LW TW 

1 1 50 CENT In Da Club (Shady /Aftermath /Interscope) 

2 © R. KELLY Ignition (Jive) 

5 © MISSY ELLIOTT Gossip Folks (Gold Mind/Elektra/EEG) 

3 4 AALIYAH Miss You (BlackGround /Universal) 

6 0 TYRESE How You Gonna Act Like That (J) 

4 6 JENNIFER LOPEZ FILL COOL J All I Have (Epic) 

7 JAY -Z Excuse Me Miss (Roc -A- Fella /IDJMG) 

10 JUSTIN TIMBERLAKE Cry Me A River (Jive) 

8 9 JA RULE FIASHANTI Mesmerize (Murder lnc./iDJMG) 

9 10 FIELD MOB Sick Of Being Lonely (MCA) 

13 LIL' KIM The Jump Off (Queen Bee /Atlantic) 

12 NIVEA Laundromat (Jive) 

17 SNOOP DOGG Beautiful (Doggy Style /Priority /Capitol) 

14 ' BABY FICLIPSE What Happened To That Boy? (Cash Money /Universal) 

11 15 50 CENT Wanksta (Shady /lnterscope) 

18 MARQUES HOUSTON That Girl (Interscope) 

26 NAS I Can (Columbia) 

21 GINUWINE Hell Yeah (Epic) 

19 19 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 

29 SEAN PAUL Get Busy (40 /40 /VP /Atlantic) 

16 21 NELLY Air Force Ones (Fo'Reel /Universal) 

20 22 DRU HILL I Should Be... (Del Soul/IDJMG) 

35 

8 
BUSTA RHYMES & MARIAH CAREY I Know What You Want (J) 

25 VIVIAN GREEN Emotional Rollercoaster (Columbia) 

15 25 B2K AND P. DIDDY Bump, Bump, Bump (Epic) 

23 26 COMMON FIMARY J. BLIGE Come Close To Me (MCA) 

28 WAYNE WONDER No Letting Go (VP /Atlantic) 

30 SYLEENA JOHNSON Guess What (Jive) 

42 ' B2K Girlfriend (Epic) 

38 t FABOLOUS FILIL' MO Can't Let You Go (Elektra /EEG) 

#1 MOST ADDED 
RON ISLEY FIR. KELLY What Would You Do? (D.eamWorks) 

#1 MOST INCREASED PLAYS 
JAY -Z Excuse Me Miss (Roc-A- Fella /IDJMG) 

TOP 5 NEW & ACTIVE 
ERICK SERMON Love Iz (J) 

RON ISLEY FIR. KELLY What Would You Do? (Dream Works) 

B.G. Hottest Of The Hot (In The Paint /Koch) 

2PAC FITRICK DADDY Still Ballin' (Amaru /Death Raw /Interscope) 

KELLY PRICE He Proposed (Del Soul/IDJMG) 

URBAN begins on Page 69. 

ROCK 
LW TW 

1 1 3 DOORS DOWN When I'm Gone (Republic /Universal) 

2 2 SALIVA Always (Island /IDJMG) 

5 8 AUDIOSLAVE Like A Stone (lnterscope /Epic) 

3 SEETHER Fine Again (Windup) 

4 5 GODSMACK Straight Out Of Line (Republic /Universal) 

7 F00 FIGHTERS Times Like These (Roswell /RCA) 

9 THEORY OF A DEADMAN Make Up Your Mind !Roadrunner /fDJMGI 

8 QUEENS OF THE STONE AGE No One Knows ( /nterscopel 

6 9 CREED Weathered (Wind -up) 

10 10 SOCIALBURN Down (Elektra /EEG) 

11 11 STONE SOUR Bother (Roadrunner /IDJMG) 

14 12 PUDDLE OF MUDD She Hates Me (Flawless /Geffen /fnterscopel 

12 13 CHEVELLE The Red (Epic) 

16 

' 

DISTURBED Remember (Reprise) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

13 16 RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

17 0 TRAPT Headstrong (Warner Bros.) 

15 18 AUDIOSLAVE Cochise (lnterscope /Epic) 

19 

8 
CHEVELLE Send The Pain Below (Epic) 

21 r OUTSPOKEN Farther (Lava) 

20 21 BON JOVI Bounce (fsfand /fDJMG) 

18 22 FUEL Won't Back Down (Windup) 

23 ® OLEANDER Hands Off The Wheel (Sanctuary /SRG) 

22 24 MUDVAYNE Not Falling (Epic) 

27 

8 
STYX Waiting For Our Time (CMC /SRG) 

26 RA Do You Call My Name (Republic /Universal) 

24 27 NIRVANA You Know You're Right (Geffen /Interscope) 

29 

:STONE SOUR Inhale (Roadrunner/IDJMG) 

REVIS Caught In The Rain (Epic) 

25 30 DONNAS Take It Off (Lookout/At/antic) 

#1 MOST ADDED 
ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

#1 MOST INCREASED PLAYS 
LINKIN PARK Somewhere I Belong (Warner Bros.) 

TOP 5 NEW & ACTIVE 
PEARL JAM Get Right (Epic) 

TOM PETTY & THE HEARTBREAKERS Have Love Will Tavel (Warner Bros.) 

AFI Girl's Not Grey (Dream Works) 

UNLOCO Failure (Maverick /Reprise) 

SALIVA Rest In Pieces (Island /IDJMG) 

ROCK begins an Page 92. 
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URBAN AC 
LW TW 

I 1 SYLEENA JOHNSON Guess What (Jive) 

5 0 TYRESE How You Gonna Act Like That (J) 
2 3 JAHEIM Fabulous (Divine MiiI /WB) 

4 0 VIVIAN GREEN Emotional Rollercoaster (Cohzmbia) 

:3 5 MUSK). Dontchange (Del Soul //DJMG) 
1 6 ERYKAH BADU FICOMMON Love Of My Life (Magic Johnson /MCA) 
9 Q GERALD LEVERT Closure (Elektra /E£G,L 

8 8 WHITNEY HOUSTON One Of Those Deys (Arista) 

8 

13 

8 HEATHER HEADLEY He Is (RCA) 

13 r FLOETRY Say Yes (DreamWorks) 

10 11 K -CI & JOJO This Very Moment (MCA). 

12 12 LUTHER VANDROSS I'd Rather (J) 

11 13 GERALD LEVERT Funny (Elektra /EEG) 

14 RUFF ENDZ Someone To Love You (Epic) 

"7 RON ISLEY FIR. KELLY What Would You Do? (DreamWorks) 
24 BRIAN MCKNIGHT Shoulda, Woulda, Coulda (Motown) 
75 17 DRU HILL I Should Be... (De!Soul /IDJMG) 

20 KEM Love Calls (Motown /Universal) 

'9 19 AALIYAH Miss You (BlackGround /Universal) 
16 20 BLACKSTREET Deep (DreamWorks) 

18 21 DEBORAH COX The Morning After (J) 

22 ® TONY TERRY In My Heart (Golden Boy) 

21 23 AL JARREAD Secrets 01 Love (GRP /VMG) 
29 THEO Get Your Groove On (TWP Productions) 

25 25 JEFF MAJORS Somebody Bigger (Muse One) 

27 a) JOE HMR. CHEEKS That Girl (Motown/Universal) 

28 27 TONI BRAXTON A Better Man (Arista) 
30 0 R. KELLY Ignition (Jive) 

23 29 KENNY LATTIMOREICHANTE' MOORE Loveable... (Arista) 

- el KIM WATERS You Know That I Love You (Sltanachie) 

#1 MOST ADDED 
RON ISLEY FIR. KELLY What Would Your Do: (DreamWorks) 

#1 MOST INCREASED PLAYS 
BRIAN MCKNIGHT Shoulda, Woulda, Couda (Motown) 

TOP 5 NEW & AC1VE 
JAHEIM Put That Woman First (LF°'vineMitl /WB) 

SANTANA FIMUSIQ Nothing A: All ¡Arista) 

CHICO DEBARGE Not Together (In Tike Paint /Koch) 

CRAIG DAVID Personal (Wildsrs /Atlantic) 

KINDRED THE FAMILY SOUL Far Away (Epic) 

URBAN begins on Page 68. 

ACTIVE ROCK 
LW 

2 

4 

1 

3 

TW 

1 

3 

© 
4 

SEETHER Fine Again (Wind -up) 

GODSMACK Straight Out 01 Line (Republic/Universal) 

SALIVA Always (Island //DJMG) 

3 DOORS DOWN When I'm Gone /Republic /Universal) 

LINKIN PARK Somewhere I Belong (WarnerBros.) 
8 DISTURBED Remember (Reprise) 

6 7 QUEENS OF THE STONE AGE No One Knows (lnterscope) 
9 0 TRAPT Headstrong (Warner Bros.) 

5 9 CHEVELLE The Red (Epic) 

11 r AUDIOSLAVE Like A Stone (InterscopelEpic) 

10 MUDVAYNE Not Falling (Epic) 

7 12 TAPROOT Poem (Velvet Hammer /Atlantic) 
12 SOCIALBURN Down (Elektra /EEG) 

15 F00 FIGHTERS Times Like These (Roswell/RCA) 
13 15 DISTURBED Prayer (Reprise) 

14 16 RA Do You Call My Name (Republic /Universal/ 
17 17 RED ROT CHILI PEPPERS Can't Stop/Warner Bros.) 
16 18 F00 FIGHTERS All My Life (Roswell /RC'A) 

19 ' CHEVELLE Send The Pain Below (Epic) 
18 t THEORY OF A DEADMAN Make Up Your Mind (Roadrunner /ID MG) 
21 IHED) PLANET EARTH Blackout (Volcano /Jive) 
23 STONE SOUR Inhale (Roadrunner / /DJMG) 
24 23 OUTSPOKEN Farther (Lava) 

27 OLEANDER Hands Off The Wheel (Sançtuary /SRG) 

22 25 FUEL Won't Back Down (Wind -up) 

28 STEREOMUD Breathing (Columbia) 

29 BLINDSIDE Sleepwalking (Elektra /EEG' 
36 REVIS Caught In The Rain (Epic) 

25 29 PACIFIER Bullitproof (Arista) 

34 PROJECT 86 Hollow Again (Atlantic) 

#1 MOST ADDED 
TAPROOT Mine (Velvet Ham /Atlantic) 

#1 MOST INCREASEi PLAYS 
LINKIN PARK Somewhere I Belami VWarner Bros.) 

TOP 5 NEW & ACILIVE 

STAGE I Will Be Something (M4erick/W17l 

3 DOORS DOWN The Road I'm On (F,epulic /Uri versal) 

PEARL JAM Get Rightoic) 
SUM 41 The Hell Song ( /slar /ID'MG) 

TAPROOT Mine (Velvet Ham /Adantic) 

ROCK begins on Page 92. 

THE BACK PAGES PAGESKR19 
National Airplay Overview: March 7, 2003 

COUNTRY 
LW TW 

5 8 GARY ALLAN Man To Man (MCA) 

3 DIXIE CHICKS Travelin' Soldier (Monument) 

4 3 MARK WILLS 19 Somethin' (Mercury) 

1 4 BLAKE SHELTON The Baby (Warner Bros.) 

8 

6 8 JOE NICHOLS Brokenheartsville (Universal South) 

ALAN JACKSON That'd Be Alright (Arista) 

7 1 AARON LINES You Can't Hide Beautiful (RCA) 

10 KENNY CHESNEY Big Star (BNA) 

13 TIM MCGRAW She's My Kind Of Rain (Curb) 

15 t MARTINA MCBRIDE Concrete Angel (RCA) 

11 11 SHANIA TWAIN Up! (Mercury) 

14 ® KEITH URBAN Raining On Sunday (Capitol) 

12 13 TRACE ADKINS Chrome (Capitol) 

19 0 TOBY KEITH Rock You Baby (DreamWorks) 

17 15 JENNIFER HANSON Beautiful Goodbye (Capitol) 
18 DIAMOND RIO I Believe (Arista) 

21 CHRIS CAGLE What A Beautiful Oay (Capitol) 

16 18 VINCE GILL Next Big Thing (MCA) 

39 ' DARRYL WORLEY Have You Forgotten (DreamWorks) 

20 t DEANA CARTER There's No Limit (Arista) 

23 RASCAL FLATTS Love You Out Loud (Lyric Street) 
24 PHIL VASSAR This Is God (Arista) 

22 23 FAITH HILL When The Lights Go Down (Warner Bros.) 

25 ' JEFF BATES The Love Song (RCA) 

26 RANDY TRAVIS Three Wooden Crosses (Word /Curb /WarnerChristian) 
27 MONTGOMERY GENTRY Speed (Columbia) 

28 JESSICA ANDREWS There's More To Me Than You (DreamWorks) 
29 JO DEE MESSINA Was That My Life (Curb) 

30 ' CRAIG MORGAN Almost Home (Broken Bow) 
31 t TRAVIS TRITT Country Ain't Country (Columbia) 

#1 MOST ADDED 
DARRYL WORLEY Have You Forgotten (DreamWorks) 

#1 MOST INCREASED PLAYS 
DARRYL WORLEY Have You Forgotten (DreamWorks) 

TOP NEW & ACTIVE 
MARK CHESNUTT I'm In Love With A Married... (Columbia) 

TRACE ADKINS Then They Do (Capitol) 

AMY DALLEY Love's Got An Attitude IIt...)Love's Got An (Curb) 

TRACY BYRD The Truth About Men (RCA) 

CHAD BROCK That Was lis (Broken Bow) 

COUNTRY begins on Page 52. 

ALTERNATIVE 
LW TW 

1 o RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 
2 2 QUEENS OF THE STONE AGE No One Knows (lnterscope) 

5 AUDIOSLAVE Like A Stone (lnterscope /Epic) 

LINKIN PARK Somewhere I Belong (Warner Bros.) 

6 EVANESCENCE Bring Me To Life (Wind-up) 

4 FOU FIGHTERS Times Like These (Roswell /RCA) 
3 7 3 DOORS DOWN When I'm Gone (Republic /Universal) 
10 0 ALL -AMERICAN REJECTS Swing Swing (DreamWorks) 

7 9 SALIVA Always (Island //DJMG) 

8 10 CHEVELLE The Red (Epic) 

9 11 SEETHER Fine Again (Wind -up) 

12 COLDPLAY Clocks (Capitol) 

14 GOOD CHARLOTTE The Anthem (Epic) 

17 TRAPT Headstrong (Warner Bros.) 

15 GODSMACK Straight Out Of Line (Republic /Universal) 
11 16 SUM 41 Still Waiting (Island //DJMG) 

13 17 F00 FIGHTERS All My Life (Roswell /RCA) 

16 18 TAPROOT Poem (Velvet Hammer /Atlantic) 
21 Q AFI Girl's Not Grey (DreamWorks) 

19 20 SOCIALBURN Down (Elektra /EEG) 

25 ® CHEVELLE Send The Pain Below (Epic) 

22 22 DISTURBED Remember (Reprise) 

18 23 DONNAS Take It Off (Lookout /Atlantic) 
26 USED Buried Myself Alive (Reprise) 

31 WHITE STRIPES Seven Nation Army (Third Man /V2) 
20 26 ZWAN Honestly (Reprise) 

28 IS FINCH What It Is To Burn (Drive -Thru /MCA) 
24 28 UNWRITTEN LAW Rest Of My Life (Lava) 

32 MUDVAYNE Not Falling (Epic) 

33 t ATARIS In This Diary (Columbia) 

#1 MOST ADDED 
SEETHER Driven Under (Windup) 

#1 MOST INCREASED PLAYS 
LINKIN PARK Somewhere I Belong (Warner Bros.) 

TOP 5 NEW & ACTIVE 
SYSTEM OF A DOWN hE- A- I -A -I -O (American /Columbia) 

SALIVA Rest In Pieces (island //DJMG) 

PEARL JAM Get Right (Epic) 

LIAM LYNCH United States Of Whatever (S Curve /Astralwerks) 

MUSIC Take The Long Road And Walk ItTake The Long... (Capitol) 

ALTERNATIVE begins an Page 98. 

SMOOTH JAll 
LW TW 

1 BONEY JAMES Grand Central (Warner Bros.) 

3 STEVE COLE Off Broadway (Warner Bros.) 

7 MINDI ABAIR Lucy's (GRP /VMG) 

6 ' DAVE KOZ & JEFF KOZ Blackbird (Rendezvous /WB) 

4 5 BWB Groovin' (Warner Bros.) 

5 6 PETER WHITE Who's That Lady? (Columbia) 

2 7 BOB JAMES Morning, Noon & Night (Warner Bros.) 

10 0 KENNY G Paradise (Arista) 

8 9 STEVE OLIVER High Noon (Native Language) 

9 t MICHAEL LINGTON Still Thinking Of You (3 Keys) 

11 BOB BALDWIN The Way She Looked At Me (Narada) 

13 KIM WATERS Waterfall (Shanachie) 

12 13 DIANA KRALL Just The Way You Are (Verve /VMG) 

19 

8 
NORAH JONES Come Away With Me (Blue Note /Virgin) 

16 CRAIG CHAQUICO Afterglow (Higher Octave) 
17 16 JOAN OSBORNE I'll Be Around (Compendia) 

24 iD SPYRO GYRA Getaway (Heads Up) 

18 18 N. BROWN & M. MCDONALD I Still Believe (Warner Bros.) 
20 ' GREG ADAMS 'Sup With That (Ripa /Blue Note) 
21 t GREGG KARUKAS Your Sweet Smile (N- Coded) 

22 NATALIE COLE FIDIANA KRALL Better Than Anything (GRP /VMG) 
25 CHIELI MINUCCI Kickin' It Hard (Shanachiel 

28 NESTOR TORRES Watermelon Man (Shanachiel 

23 24 AL JARREAU Random Act Of Love (GRP /VMG) 

® CRUSADERS Viva De Funk (GRP /VMG) 

27 26 JEFF LORBER Chopsticks (GRP /VMG) 

26 27 DONNA GARDIER How Sweet It Is (Dome Records Limited) 

EDGE GROOVE Rewind (Warner Bros.) 

30 ' PIECES OF A DREAM Loves Silhouette (Heads Up) 

29 t JONATHAN BUTLER Pata Pata (Warner Bros.) 

#1 MOST ADDED 
EUGE GROOVE Rewind (Warner Bros.) 

#1 MOST INCREASED PLAYS 
EUGE GROOVE Rewind (Warner Bros.) 

TOP 5 NEW & ACTIVE 
PAUL HARDCASTLE Desire (Tr,ppin' Rhythm) 

DAVID LANZ Romantica (Decca) 

BLAKE AARON One Moment With You (lnnervision) 

J. THOMPSON Tell Me The Truth (AMH) 

FOURPLAY JuJu (Bluebird /RCA Victor) 

Smooth Jazz begins on Page 89. 
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8 
COLDPLAY Clocks (Capitol) 

COUNTING CROWS Big Yellow Taxi (Geffen /lnterscope) 

3 WALLFLOWERS How Good It Can Get (lnterscope) 

4 DAVE MATTHEWS BAND Grey Street (RCA) 

JASON MRAZ The Remedy (I Won't Worry) (Elektra /EEG( 

JOHN MAYER Why Georgia (Aware /Columbia) 

SUSAN TEDESCHI Alone (Tone -Cool /Artemis) 
8 PAUL SIMON Father And Daughter (Nick /Jive) 

8 
RHETT MILLER Come Around (Elektra /EEG) 

DAVID GRAY Be Mine (A TO /RCA) 

11 BECK Lost Cause (Geffen /lnterscope) 

12 TORI AMOS A Sorta Fairytale (Epic) 

® SOUNDTRACK OF OUR LIVES Sister Surround (Republic /Universal) 
14 NORAH JONES Come Away With Me (Blue Note /Virgin) 

8 
SHERYL CROW C'mon, C'mon (A &M /lnterscope) 

JAYHAWKS Save It For A Rainy Day (American /Lost Highway //DJMG) 
17 MATCHBOX TWENTY Disease (Atlantic) 

o MAROON 5 Harder To Breathe (J) 

19 MATCHBOX TWENTY Unwell (Melisma /Atlantic) 
r LUCINDA WILLIAMS Righteously (Lost Highway) 

JACK JOHNSON The Horizon... (Moonshine Conspiracy /Universal) 

TORI AMOS Taxi Ride (Epic) 

BRUCE SPRINGSTEEN Waitin' On A Sunny Day (Columbia) 

JOHNNY MARR Down On The Corner (Music) 
DAR WILLIAMS I Saw A Bird Fly Away (Razor& Tie) 

26 SISTER HAZEL Your Mistake (Sixth Man) 

27 STONE SOUR Bother (Roadrunner //DJMG) 

KATHLEEN EDWARDS Six O'Clock News (Zoe /Rounder) 

3 DOORS DOWN When I'm Gone (Republic /Universal) 
t TOM PETTY & THE HEARTBREAKERS Have Love Will Travel (Warner Bros.) 

#1 MOST ADDED 
ALLMAN BROTHERS Firing Line (Sanctuary /SRG) 

#1 MOST INCREASED PLAYS 
JACK JOHNSON The Horizon Has Been Defeated (Moonshine Conspiracy /Universal) 

TOP 5 NEW & ACTIVE 
BEN HARPER With My Own Two Hands (Virgin) 

JOHNNY CASH Hurt (American /Lost Highway //DJMG) 

NICKEL CREEK Spit On A Stranger (Sugar Hill) 

RED HOT CHILI PEPPERS Can't Stop (Warner Bros.) 

1 GIANT LEAP FIM. STIPE... The Way You Dream (Palm Pictures /Reprise) 

TRIPLEA begins on Page 103. 
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By Erica Farber 

n the world of Talk radio and the companies 
that distribute talk product, there is a 

unique and very independent company, the 
WOR Radio Network. Led by Kirk Stirland 
since 1999, the WOR Radio Network stands 
out because it primarily syndicates products 
that originate on the company's owned -and- 
operated station, WOR -AM /New York. 

Stirland started his career in Talk radio 
while still in college and after many years 
and experiences returned to the format to 

help relaunch the WOR Radio Network. 
Getting into the business: "I was a wildlife 

resources major in college. I discovered organic chemistry 
and this Quonset hut full of crazy people that housed the 
campus radio station at Utah State University. I was a lot 
better at playing records and making radio than I was at 
organic chemistry. I was out of that major and into 
telecommunications in a minute. I ended up being the 
first student Program Director of KUER /Salt Lake City at 
the University of Utah, a big 50,000 -watt FM covering the 
state of Utah. 

"Then I got into commercial radio - actually, Talk 

radio. I was a host on The Herb Jebco Nightcap Show. I was 

a junior in college, and Herb wanted a grandson image for 

this all -night talk show. He'd buy overnights on big clear - 

channel stations. He was based out of KSL /Salt Lake and 
sold his own products. It was all noncontroversial, over - 

the- back -fence kind of talk." 
Joining WOR: "Joining WOR was really a return to 

radio for me. I spent a few years in entrepreneurial kind 
of ventures, or intrapreneurial ventures, the last of which 
was with a company called Digital Courier, the Canadian 
counterpart to DG Systems. We were devising what we 

hoped would one day be an interactive buy -sell system 
for radio based on the platform of a digital audio 
distribution system. Eventually, we were bought by DG 

Systems. Rick Buckley and Joe Bilotta began talking to 
me about relaunching the WOR Radio Network and invited 
me to come aboard and run that operation." 

The WOR Network: "The WOR Radio Network is a 

unique entity. Up until recently, everything on it was 

born on WOR -AM /New York. It was an opportunity to 

take first -class programming built to air in the nation's 
biggest market and distribute it around the country. It's a 

unique station, so it's a unique radio network. In fact, 

being constructed the way it is - utilizing sales agents 
and outsourcing a certain amount of what it does - it's a 

unique entity. 
"The way Talk radio has evolved, the programming is 

even more unusual, because it's born from a different 
type of radio statiòn. The fact that the shows have been 
in the network -radio marketplace for a long time is a 

double -edged sword. Many have impressions of what the 
shows are but maybe don't fully understand them. It's 

very hard to get radio decisionmakers to come back and 

listen to a show they think they already have an 
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impression of. It's hard to prove to them that the shows 

are as vital as they ever were." 
Programming criteria: "Our first criterion is always 

how it fits in the overall WOR picture. Does it have a 

home in what we do? That sets up a unique set of 

parameters. We're looking beyond that now, however, and 
considering programming that doesn't necessarily have a 

home on the radio station right now. We want to make 

sure it fits in the marketplace. We want it to be a piece 

of programming that has a reason to be and that we 

think will be successful on radio. 
"The great thing about Talk is that it's not like we're 

designing a car, and we just decide we're going to put 
fins and chrome on this model and not on the next. It's 
all about the man or woman sitting behind the mike. I 

really subscribe to Walter Sabo's notion that there might 
be a talk show host in the guy who is pouring your 
coffee in the morning or the guy who delivers your fuel 

oil. It isn't static product production; it all starts with a 

creative individual." 
Biggest challenge: "Consolidation has really 

changed the marketplace for syndicators like us and, in 

fact, all syndicators. It comes down to the availability of 

real estate on stations. There's only so much, and the 
essence of network radio has been to provide radio 

things that it couldn't provide for itself efficiently or 

effectively. Nowadays, in the consolidated marketplace, 
there's little the big operators can't provide for 
themselves. This leaves it to us to design the right niche 
products to complement what the majority of Talk 

stations are doing. There are only so many seats on the 
bus, and we want to occupy enough of them to make a 

national product attractive to advertisers." 
State of the industry: "I recently took apart the top 

100 markets and laid all the Talk stations side by side so 

we could see how one station is positioned against the 
others at any given hour of the day. It's amazing, as you 

looks at this, how similar Talk stations look from market 

to market. If you look from one market to the next, you 
see many of the same shows competing against the same 

time -slot counterparts all the way across the country; 
there's a certain homogenization going on. 

"You also hear it when you go to a market and turn 
on the radio and listen to music or Talk or whatever your 
favorite is. That concerns me a little bit. We've got to be 

able to hear radio shows that can be heroes to us, that 
the listener can genuinely get excited about. We don't 
want to open the door to competitors we don't need." 

State of network radio: "It hasn't changed too 
much. If anything, perhaps some of the smaller players 
are hurting a little bit. We've been lucky enough to have 

good partnerships with Premiere Radio Networks, which 
represents us to the advertising marketplace for Dr. Joy 
Browne, the Dolans and Joey Reynolds. Our other shows 

are represented by Dial Global, which is fast becoming a 

large midsize player. Network radio is still fulfilling its 

promise to advertisers, providing good, broad -based, 
efficient vehicles. Generally, we're producing good 
programming across companies of all sizes. Our share of 

advertising dollars is strong and growing." 
Thoughts on Talk radio: "Talk needs to continue to 

entertain people. Talk needs to be called Talk not only 

because the hosts are talking to listeners, but because 
people are talking about the format. If we're not 
reaching the people standing around my kid's soccer field 

on Saturday afternoon, saying, 'Hey, did you hear what I 

heard on so-and-so's talk show ?' whether they agree with 
the host or not, we're failing. We're not making magnetic 

programming; we're not capturing an audience. That's 

what we have to do. The guys breaking through are 

doing that. They're interesting to listen to. If you don't 
hear their show, you wonder what they said. That's what 
we have to do to be successful." 

Career highlight "I look at my kids, the way 

they're managing their lives without attentive direction, 
and I'm amazed they do what they do. Tm proud they 
can deal with what they've got to think about. I didn't 
have to think about airplanes flying into buildings when 

I was 16 years old. Somehow my daughter's doing that 
and managing to be a pretty wonderful person, and my 

son as well. 
"As far as my career, it's great when I see a 

colleague, a team member, whom we've been teaching 
and bringing along, actually hit one over the fence. We 

recently had a big signing by one of our affiliate reps. It 
was such a thrill to see him go through that process of 

concluding a deal and doing it the right way for all the 
right reasons, where everybody won. It makes me feel 

great when I see someone who works for me succeed." 
Career disappointment: "That would have to be 

Media Marketing Technologies, M -Tech, my first COO 

position. I got this incredible lesson from that. It was a 

great idea for how to market a radio station, how to 

target its marketing for maximum ratings and how to sell 
it uniquely. We had a host of equally smart extensions of 

the product. It was Arbitron s first product in what it 
viewed as being a line of non -ratings- related products, 
and it had the company's full backing. 

"Then in 1995 consolidation hit us on the kisser, and 
there were some nasty internal issues. We didn't boil the 
program down enough that we could effectively 
communicate it to radio people, we didn't get the 
deliverable just right, and it failed. I was so committed to 

that project and concept that it still stings me when I 

think about that experience." 
Most influential individual: "Beau Phillips at 

Rainmaker Media, who did radio with me in a doublewide 
mobile home in Chico, CA a long time ago. He's one of my 

closest confidants. David Landau at Dial Global, Gary 

Marince at Arbitron - whom I think the world of - and 
a Canadian friend named Al Kozak, who was at DCI. Mel 

Karmazin and Farid Suleman, during the two years of 

bringing Unistar back, then rolling it into Westwood One. 

Although they were incredibly tough, they were 

inspirational. 
"I now work for these two completely humane, high - 

value individuals, Rick Buckley and Joe Billoa. Steve 

Morris is someone I learned a lot from during the M -Tech 

experience about how to manage during really tough 
times and how to think creatively. I worked against Frank 

Cody, with him, and for him, and he was really 
influential. Also, John Parikhal and Walter Sabo. I never 
have a meeting with or see these guys talk and don't 
come away thinking." 

Favorite radio format: "Triple A, Talk and Classical." 

Favorite television show: "I watch Kudlow & 

Kramer and, like the rest of America, ER and NYPD Blue." 

Favorite music: "Nickel Creek, Little Feat, Matchbox 

20, Shawn Colvin, Vince Gill, The Band, Bruce Hornsby 

and, recently, Brazilian music." 
Favorite book: "Three years ago I was going to take 

a few classes to fill in the holes in my experience. I 

enrolled in the University of Connecticut's MBA program 
in Stamford. To be able, in midlife, to go back and study 
with the maturity and experience I've gained is a gift, 
and I thoroughly enjoy it. Right now I'm reading My 

Years With General Motors by Alfred Sloan for my class. I 

also read My Losing Season by Pat Conroy -a terrific 
read. My favorite this year has been The Lovely Bones, 

Alice Sebold's book." 
Favorite movie: "This year, maybe Frida." 
Favorite restaurant "There's this little hole- in -the- 

wall in Albuquerque. I can't remember the name of it, but 
it's got the best green chili in America." 

Beverage of choice: "I got all my drinking done 

early in life, so now it's just a really good ginger ale." 
Hobbies: "Sailboat racing. I love it, any size. It's 

multidimensional. When I go out I have to empty my 

head of all the stuff that goes on onshore and 
concentrate on all the variables; that's real healthy. I also 

run and ski and play guitar." 
E -mail address: "kstirland @worradionet.com." 
Advice for broadcasters: "We have to create radio 

heroes for people; hosts and shows they can be 

passionately excited about. Then our medium will always 

be listened to." 
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Move up to the new Media Market X -Ray 
and get deeper into the minds of your market. 

X -Ray 3.0 is smarter, faster and more flexible. 
Now you can make c_stom graphic charts. Export data into spreadsheets 

Quickly identify new advertisers oy the month and see the advertisers you've lost 

View additional cluster queries and even redefine your cluster. Plus, trends are 

easier to spot. It's easier to use, more intuitive and gives you more control. 

Get even smarter with X -Ray Opportunity. 
The powerful new Oppor_uniy module helps you better focus in on potential 

revenue and intelligently manage your prospecting. It features a state -of- the -art 

Customer Relationship Nanagemert system that allows you to easily build 

databases on current and prospective clients. You'll have the inside story - 
who the decision makers are. How much they're spending on newspaper, 

television and radio. A -d even where your station ranks on the buy. 

Media Market X -Flay 3.O -a wise move. 
Heads will spin as you use the power of X -Ray 3.0 to cut into the media buy. 

You'll make more accurate and better targeted presenta:ions. Tap into more 

newspaper and televiBicn advertising budgets. And positively impact your 

bo_tom line. To learn m:re just visit www.millerkaplan.com, oy call George Nadel 

Rivin, CPA or Donald Garrett, CPA at 818 -769 -2010. They'll show why moving 

up with Media Market X -Ray is a real no- brainer. 
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'Road Map to the Decision Maker" includes total agency 
expenditures and account list. 

MEDIA MARKET X -RAY 
From Miller Kaplan Arase & Co., LLP 

www. millerkaplan. corn 

Featuring Newspaper and Television data provided by CMR/TNS Media Intelligence 
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TrrrT!T1i1 
TUNED IN TO AMERICA 

TUNED INTO AMERICA 
Over 10 million listeners * 300+ radio stations 95 °I of the USAt 

Affiliate Informati)n 212 -735 -1700 

www.hannity.com www.abcradio.com 

Source: Arbitron Nationwide Fall 2001, Persons 12 +, Mon -Fri 12n- 12mid, Weekly Reach. 

t Source: Arbitron Nationwide Fall 2001, Persons 12 +, Mon -Sun Bam- 12rrid, AQH Persons. 

QbC RADIO NETWORKS 

The Most Influential News & Talk Network in America 
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