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Henley Is ‘Workin’ It  Ax W M Jacobs’ Regal Strategy

Warner Bros. recording artist Don Henley is back Loy / Former investment banker
%fter a more than 10-year absence with “Workin' It,” ' ! ¢ ) e and Jacor Communications
T the fast-climbing founder Terry Jacobs calls
i single from his himself a “serial entrepre-
soon-10-be-released neur.” He is now building
Inside Job. & ranks his third radio group.
No. 1 Most Regent Communications.
Increased Plays ® Jacobs is the subject of
this week’s Publisher’s

VOIEINIT Lfn's'liiff? r::eek ’ HF /,Vp[j ISTRY’S ”[ WSPAPER Profile with Erica Farber.
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This Is Not The Way
To Become The Hottest
Radio Exec In Town'

called and said, “Whers are the stickers?"
“No problem,” c@ Bob as he scanned the
Yellow Pages and made some quick calls.
“Sure, we do stickers,” was all he ever
heard. He'd save a few doliars, and a hero
he'd be. Then came the Big Day and the
stickers were late. The COIOFS were

weak, they peeled and they cracked, His

sponsors got hot. His boss just sizzled.
So next time you see a flash in the night,
remember the saga of Bob, the hottest

radio exec in town.

KR
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management ¢ marketing ¢ sales
There's a generation of people lodged
between the baby boomers and
Generation X who have been given short
shrift by the media. This grouping is
distinct from “boomers” and “Xers,” and
author Jonathan Pontell calls them
“Generation Jones.” Pam Baker describes
the characteristics of the “Jones”
generation and why the distinctions
between them and their neighboring
generations are important. Alsg in this
week's Management, Marketing & Sales
section: Clear Channel/Miami VP/GM
Ronna Woulfe is in this week's GM
Spotlight.

Pages 10-14

BIG INTERNET TRACK AT
R&R CONVENTION 2000

The Internet is all around you, and it will
be all around R&R Convention 2000 as
well. In addition to our format-specific
panels and sessions this year, R&R
Convention 2000 presents a complete
track of Internet- and technology-related
sessions. Check out the agenda on Pages
32-33 (or at www.rronline.com) and start
planning your schedule now!

= AMFM, Radio One, WW1, Oisney,
Hispanic, SBS, Beasley, Radio
Unica, Regent, Jones and Big City
report quarterly earnings.

e Luis Alvarez becomes VP/GM
of Mega's WKDM/N.Y.

o Larry Kahn appointed VP/Programming
at Winstar Radio Networks,

* George King crowned PD
at KNIX/Phoenix
Page 3

« MACY GRAY | Try (Fpic)

CHR/MRHYTHMIC
« $ISQ0 Thong Song (DragonDef SoulIDIMG)

URBAN

« AALIYAN Try Again (Blackground)
URBAR AC

» CARL THOMAS | Wish (Bad Boy/Arista)

« FAITH HILL The Way You Love Me (Warner Bros )

» FAITH HALL Breathe (Warner Bros.)

HOTAC 4

« VERTICAL HORIZON Everything You Want (RCA)
NAC/SMOOTH JAZZ

« BOB JAMES Raise The Root (Warner Bros.)

«3 DOORS DOWN Kryptonite (Republic’Universal)
ACTIVE ROCK

« ¥ DOORS DOWN Kryptonite (RepublicUniversal)

ALTERNATIVE
© BLINK-182 Adam’s Song (MCA )

ADULT ALTERNATIVE
» STING Desert Rose (ASM/Interscope)
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Viacom, CBS Seal The Deal

B Redstone, Karmazin lead $91 billion media giant

By JENNIHIR MARKHAM
R&R WASHINGTON BUREAU
Jjmarkham@ rronline.com

The papers are signcd. The
deal is done. Viacom and CBS
complcted ]
their mega-
merger on
May 4. creat-
ing a $91 bil-
lion media
powerhouse.
The combined
company is
now known as
Viacom, with
Sumner
Redstone
serving as Chairman/CEO and
Mel Karmazin as President/
COO.

The new company has the
firepower of these brands: CBS
Television, News and Sports:
MTV. Nickelodeon and
Showtime Networks: Paramount
Siudios: Infinity Broadcasting:
and TDI and Infinity outdoor.
The tax-free deal gives CBS
common shareholders 1.085
shares of Viacom class B com-
mon stock, while CBS series B
preferred stock will be converted
10 1.08S shares of Viacom series
C preferred stock.

In an e-mail to employees on

May 3. the day before the
merger closed. Redstone and
Karmazin praised the virtues of
the newly merged entity. stating.
in part. “We
have the as-
sets. the man-
agement tal-
ent, the cre-
ative firepower
and the finan-
cial flexibility
to make strate-
gic acquisi-
tions, 10 create
powerful new
brands and
franchises. to invest and win in
foreign markets — all the while
continuing to take the creative
risks that have made our two
companies great.”

Redstone said. ~“This is a truly
momentous and historic occa-
sion for Viacom as we combine
with CBS to create an unparal-
leled entertainment and inforna-
tion cnterprise. with incompa-
rable creative capability and ex-
traordinary reach. Our busi-
nesses span all ages and all au-
diences. Cable networks and
outdoor media are in the fastest-

VIACOM/See Page 16
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TV Purchase Takes Emmis On
Bumpy Ride Down Wall Street

B Smulyan promises next deal will be radio

By Jerney Yorxe
R&R WASHINGTON BUREAL CHIEF
yorke@ rronline.com

Jefirey Smulyan was
reintroduced to the
fickle investment world
earlier this week. His
Emmis Communica-
tions disappointed Wall
Street investors by an-
nouncing on Monday
(5/8) the purchase of
Lee Enterprises” 15 tele- |
vision stations for j
$562.5 million — this
after Emmis said it
would become a pure-play radio
company.

Shares fell $10.63 (23%) amid
heavy trading and closed at
$33.50 on Monday. On Tuesday

Sn

the share price hit a low of
$27.31 in midday trading beforc
heading back up to close
at $30.06. still more than
a 10% drop. with more
than 5 million shares
trading hands. The issue
was much stronger ear-
lier this year, when share-
holders enjoyed a 2-for-
1 split. The 52-week
high is $62.34.

But Smulyan believes
" the Lee acquisition gives
Emmis “sufficient scale”™
10 separaic its TV business from
radio. “Buying radio remains our
top priority.” he says, “and we

EMMIS/See Page 38

Citadel Spends $300 Million

On Dick Broadcasting Dozen

Citadel Broadcasting
is paying $300 million 10
buy 11 Dick Broadcast-
ing stations and operate
one under an LMA.
Dick pst WGFX-FM &
WKDF-FM/Nashville:
WAPI-AM, WIJOX-AM.,
WRAX-FM. WYSF- | &
FM & WZRR-FM/Bir-
mingham: and WNOX-
AM & FM. WIVK-FM
& WSMJ-FM/Knoxville
on the block in March (R&R 3/
31). Citadel will LMA WOKI-
FM/Knoxville.

“Afier 47 years my father and
1 felt it was time for Dick Broad-
casting to sell,” President/CEO
Alien Dick said. “After we made
our intent to sell publicly known,
many of the leading radio broad-

SBS Gets Rodriguez
Sextet For $165 Mil.

Spanish Breadcasting Sys-
tem has agrecd to acquire
KFOX-FM & KREA-FM/Los
Angeles. KXJO-FM/San Fran-
cisco and KSAH-AM/San Anto-
nio from Rodriguez Communi-
cations as well as KXEB-AM
& KTCY-FM/Dallas from
Rodriguez subsidiary New
World Broadcasters for $165.2
million. Rodriguez will get
$43.5 million in SBS class A
common stock and $121.7 mil-
lion cash. SBS. which intends to
broadcast its programming on
the stations under a time broker-
age agreement until the antici-
pated November closing, bol-
sters its presence in L.A., where
it owns KLAX-FM. and in San
Antonio, where it operates
KLEY-FM.

The deal “significantly

$83/See Page 16

Notional +40-

MARCH 00 AD REVENUES

March Radio Revs Climb 21%

Combined local and national radko ad revenues increased 21% in
March, marking the 91st straight month of sales gains. Local num-
bers came in 15% above March ‘99, and national figures soared 40%
from last year, mostly on the strength of the East andWest regions.

Revenues were also up 21% for the first three months of the year.
That reflects a 17% local gain and a whopping 35% national hike
compared to 1999's first quarter. “Breaking down the gains by mar-
ket size, in the top 50 markets local revenue was up 19%, with na-
tional up 44%." RAB President/CEO Gary Fries noted. “In markets
51 through 100, local was up 9% and national up 18%, and in mar-
kets 101+ local grew by 11% and national by 19%.”

Wiison

casling companies sub-
mitted offers. While we
wanted 10 maximize
value for our sharchold-
ers. we also wanted to
sell to the company that
would offer the best op-
ponunities for our many
valued employees.”
Citadel Chairman/
CEO Larry Wilson said,
“After admiring Dick
Broadcasting and these
radio stations for years. | am
very excited to add them to the
Citadel family. The fit is perfect
for us. They are in great growth
markets that dramaticaltly en-
hance our southeastem presence,
and exceptional management is

CITADEL/See Page 16
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Cumulus Reworks
CC Spinoff Deal;
Hires New Auditor

Cumulus Media made two
announcements fast weck that
received heany approval from
Wall Street.

First. it announced it plans to
restructure its deal to acquire 11
stations in four markets from the
Clear Channel spinoffs. Back in
March Cumulus announced it
would pay $159 million cash and
swap its five Chattanooga. TN
stations. worth $68.25 million,
for the spinoffs. But on May 4
Cumulus said it will swap even
more stations — a total of 25 in
five markets — in order to re-
duce the cash payment.

Besides WIIS-AM. WKXJ-
FM. WLMX-FM. WLOV-FM &
WUSY-FM/Chattanooga. Cu-
mulus plans to swap KBFM-FM

CUMULUS/See Page 38

Instant ratings results: www.rronline.com
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Change Your Mind

“"Hearing ‘Change Your Mind' reminded me of the first time | heard
‘All For You'...The first thought that came to mind is SMASH!"... .ADD
-Kid David, APD/MD - WXKS/Boston

“We are REALLY impressed with ‘Change Your Mind'..It looks like Sister Hazel has another smash for Mix 83!"..._ ADD
-Dylan, APD - KMXV/Kansas City

“We're waiting for Sister Hazei and the new single "Change Your Mind’ like we wait for sunshine here in Seattle!”
-Mike Preston and Marcus D, PD & MD - KBKS/Seattle

" *Change Your Mind' sounds like a perfect ZPL record. | am excited to put this one on the air.”....ADD
-Scott Sands, PD - WZPL/Indianapolis

“Sister Hazel has done what so many other bands have failed to do...produce a tallow-up album better than
the first. Fortress is loaded and ‘Change Your Mind' is the first smash.”....ADD
JR Ammons, MD - WSTR/Atlanta

“ ‘Change Your Mind' is a summerime song with a great hook to hoot! This is a band that was here
for the format at the beginning; it's greal to have them back with such an awesome sounding track!”
-Michelle Engel, PD - KBBT/Portland

THE FIRST SINGLE FROM THEIR NEW ALBUM

vww.sisterhazel.com
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Alvarez Appointed
VP/GM At 'KDM/N.Y.

Luis Alvarez. most recently Sales
Manager for Spanish Broadcasting
System’s WPAT-FM & WSKQ-
FM/New York, has joincd Mega
Communications as VP/GM of its
recently acquired WKDM-AM/
New York. In his new capacity
Alvarez will oversee the manage-
ment, sales. programming and fi-
nances for '"KDM, which is pres-
ently airing a multicthnic format.
Mega President/CEO Alfredo
Alonso told R&R, “Luis and |
worked together at SBS in New
York, and he served as the LSM for
WSKQ. He's very knowledgeable
about the New York market and has
been with SBS for the last 8 172
years. He is a seasoned executive.
he’s been in New York sales for 20
years, and he’s just the perfect catch
for us.”

Alvarez added, “The New York
Hispanic market is far too large and
has been underserved by the small
number of Spanish-language radio
stations for far too long. Mega
Communications’ entry into the
New York market is just another

ALVAREZ/See Page 38

King Growned PD
At KNIX/Phoenix

KNIX/Phoenix Asst. PD/
middayer George King has been
promoted to PD. The move follows
——— the promotion of
B Alan Sledge. who
H was clevated
from Clear Chan-
nel Country
Brand Manager
and KNIX PD 10
the newly created
position of Direc-
tor/Programming
Operations for
iy the company’s
King Phocnix stations
two weceks ago (R&R 4/28).
*“The choice for KNIX PD was
clear and simple, and I can’t think
of anybody more qualified for this
job.” Sledge told R&R. “George
has eamed this. He's been an out-
standing employee for over 15
years and will fill an imponant need
for us”

KNG/See Page 38

R&R Observes
Memorial Day

In observance of the Memorial
Day holiday. R&R's Los Ange-
les, Nashville and Washington,
DC offices wili be ciosed Mon-
day, May 29.

R&_R_ ® ISSUE NUMBER 1350
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EMI Scores Knockout With De La Hoya

l -

EMI Music brass and newly signed EMI Latin recording artist Oscar
De La Hoya recently met up in the Capitol Tower to discuss marketing
plans for De La Hoya's debut album, which will be released worldwide
this fall. De La Hoya will also appear as a speaker at R&R Convention
2000 this June. Pictured at the meeting are (I-r) Golden Boy Enter-
prises’ CEO Richard Shaeter, Capitol Records President Roy Lott, EMI
Recorded Music President Ken Berry, De La Hoya, EMI Latin Presi-
dent/CEO Jose Behar and Management Plus EVP Bruce Binkow.

N
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AMFM, Rédio OneSet fhe i’aﬁe I‘-o-|;~61 |

——

= Westwood One, SBS, Hispanic beat the street

During a teleconference with Wall
Street analysts last week. AMFM
COO Ken O Keefe noted there was
a 35% increase in revenuc at sta-
tions in top 10 markets and a 75%
sales gain at the AMFM Radio Net-
works. He also credited the contri-
bution from AMFM’s stake in
Lamar Advertising for the com-
pany’s after-tax cash flow growth.
Those were just a few of the rea-
sons the group was able to report
soaring gains for the first quarter of
this year.

Consolidated net revenues in-
creased 50%, from $350.3 million
10 $521.3 million, whil¢ operating
cash flow grew 60%, from $123.9
million to $197.9 million. Diluted
after-tax cash flow soared 124%,
from $36.3 million (2] cents per
share) to $81.1 million (36 cents).
AMFM's QI net loss was $161.9
million, or 75 cents per share. First
Call analysts had predicted a loss
of 72 cents. AMFM had lost 77
cents per share on a net loss of
$109.9 million in Q1 '99. Pro
forma net revenues for AMFM's
radio division improved 23% while
cash flow was up 39%.

AMFM's performance continucs
to carn the respect of analysts.
Salomon Smith Barney's Niraj
Gupta and Jason Helfstein reiterated
their “buy” ratings for AMFM and
Clear Channel after AMFM reported
its ATCF per share camings were up
65% 10 36 cents, beating the ana-
lysts® forecast of 27 cents. They also
reiterated their AMFM and Clear
Channel 12-month price targets of
$99 and $105, respectively.

Broadcast net revenue jumped
88% 10 $22.2 million for Radio One
during the first quarter, while broad-
cast cash flow grew 129% to $9.6

CIRCULATION:
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million. Afier-1ax cash flow was
$7.5 million, or 30 cents per share,
up from Q1 1999’ loss of $582.000.
or 6 cents per share. Radio One’s net
income improved from a loss of
$3.9 million (42 cents) 1o a gain of
$2.1 million (8 cents).

First Call analysts did not predict
Radio Onc’s QI results, but Pru-
dential Securities analysts James
Marsh and Bill Lemer. said Radio
One's Q1 results were “well ahead
of our expectations on every mea-
sure. Management has noted a
broad improvement in ratings and
power ratios across the board.”
While local ad revenue gains are
steadily increasing, the analysts
say, national ad gains have fucled
the growth. They ve increased their
2000 ATCF estimates from $1.55 to
$1.60 and reiterated their “strong
buy™ rating with a 12-month target
price of $86 per share.

During a teleconference with ana-
lysts, Radio One Presiden/CEO
Alfred Liggins said the group has
been fortunate in getting a good
chunk of the spinoff stations from
Clear Channel. “We have gotten all
of the radio stations we are after,
and it will be very difficult for com-
petitors 1o build to scale what we
have gotten.” he noted. “Our com-
petition is BET. Ebony magazine
and other platforms that are used to
reach African Americans.”

He also noted that revenue
pacings at the Clear Channel sta-
tions being sold 1o Radio One are
“extraordinary” and well ahcad of
what his company had expected.

Radio One CFO Scott Royster re- |

ported that dot-com advertising rep-
resents 2% 10 3% of Radio Onc’s

EARNINGS/See Page 4
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Kahn Joins Winstar As VP/Programming

Larry Kahn has ac- programming through its
cepted the VP/Program- Walt “Baby” Love Produc-
ming position a1 Winstar tions and show preparation
Radio Networks. Kahn, | services distributed by
who will begin his new | Winstar Radio Services,
duties on May 22, previ- “We are thrilled to have
ously served as Sr. Direc- Larry join the team at
tor/Talk Programming for Winstar.” President Michacel
Westwood One. In his new Ewing said. “He brings to
position Kahn will be re- the table tremendous experi-
sponsible for managing all ence and insight in oversee-
radio product, which en- ing radio product and man-
compasses the production aging talent and will help
and distribution of sports program-  cnsure that Winstar Radio Networks
ming through the company’s
SportsFan Radio Network, Urban

KAHN/See Pags 38

A Solid Investment

United Stations Radio Networks has recently taken on network respon-
sibilities for the Lou Dobbs/NBC Financial Report, a short-form feature
that will begin airing this summer. Pictured celebrating the new rela-
tionship are (-r) NBC EVP Ed Scanlon, United Stations President/CEO
Nick Verbitsky, Dobbs and NBC President/CEO Bob Wright.
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Capitol Hill To FCC: Stop LPFM Launch  Bloomberg “=szsss"

L1 Lawmakers’ letter chides Chairman Kennard

By Jermey Youke
R&R \VANIING_NH BUREAU CHIEF
yorke@ rronline.com

FCC Chairman Bill Kennard has been sent a no-nonsense two-
page missive by House Telecommunications Subcommittee mem-
bers Frank Pallone Jr., Gene Green, Cliff Stearns and Mike Oxley,
who pointed out that there is strong support from the House for
preventing the launch of LPFM service before a pilot study is

conducted.

The House “overwhelmingly ap-
proved H.R. 3439 [the *Radio Broud-
casting Preservation Act’] by a vote
of 274 10 110 — a greater than (wo-
thirds margin,” wrote the bipartisan
foursome. “Among those voling in
support of the measurc were 85
Democrats, 188 Republicans and one
Independent.” They also noted that
during the debate on the measure, a
“weakening amendment™ had been
offercd by Wisconsin Democrat Tho-
mas Barrett, and that amendment was

“defeated by more than 100 votes.
Again. support for the underlying 1ext
was bipartisan in nature”

They added, “It is clear there is a
veto-proof House nuajority in favor
of HR. 3439

The subcommitiee members also
noted that both H.R. 3439 and the
Barrett amendment would prohibit
the licensing of LFPM stations where
they would infringe on third adjacent-
channel protections until afier a pilot
study. “H.R. 3439 was considered

under an open rule, yet no amend-
ments were offered o allow the con-
mission 1o move forward and weaken
existing interference protections with-
out a delay for additional study.” they
wrole. “In other words, Mr. Chairman,
there is no significant support in the
House of Representatives for imple-
mentation of the low-power FM rule
adopted by the commission on Jan. 20
of this year. Indeed. there is over-
whelming opposition.” The lawmak-
ers concluded. “Given this fact ... we
call on you 10 suspend commission
implementation of low-power FM. At
a minimum, we strongly advise you
to modify the rule 10 maintain exist-
ing interference safeguards pending
resolution of this matter by Congress.”

An FCC spokesman declined 10
comnient on the letter.

\

Earnings

Continued from Page 3

1999 revenues and 3% to 5% of ihe
QI revenues. “Urban radio tends 10
be at the bottom of the tolem pole in
dot-com adventising.” he said.
Metro Helps WW1 Soar
American motorists fight at the
lights is helping Westwood One make
more trips to the bank. The company s
Q! revenues exploded 109% 10
$122.1 million, an increase of more
than $63.5 million, which the com-
pany says is due 10 its acquisition of
Metro Networks last September and
“a strong advertising environment.”
On a pro fomma basis, assuming the
Metro acquisition had occurred Jan,
1. 1999, net revenues would have been
up about 21%. Operating cash flow
skyracketed 347% (pro forma 140% ),
from $6.2 million 10 $27.7 million.
First Call analysts had predicted
Westwood One would break even at
0 cents per share. but the company
returned a profit of 3 cents per diluted
share on net income of about $4 mil-

lion. Last QI the company reported
a net loss of $662.000. or | cent per
share. After-tax cash flow soared
from $3.9 million (6 cents) 1o $19.5
million (16 cents), a 398% gain.

“All of the company’s businesses
contributed to the record operating
results.” Westwood One President/
CEO Joel Hollander said. “The syn-
crgies resulting from the integration
of Metro Traffic also benefited the
quarter. The revenue pacing remains
strong for the rest of 2000, and
Westwood expects to continue to
build on the synergies from its traf-
fic business.”

The Walt Disney Co.. the world's
No. 2 media company, said its fiscal
Q2 (ending March 31) net income
rose 66%, from $97 million 10 $161
million. due 1o higher ad sales at the
ABC and ESPN TV divisions. Eamn-
ings per share came in at 8 cents, but
that figure was adjusted 10 18 cents
excluding Disney's retained interest
in Go.com. First Call analysts had
estimated eamings of 14 cents per
share. Revenue rose 15%. from $5.4
billion t0 $6.2 billion. Disncy has

been in recovery since last year. when
Chairman Michacl Eisner began ef-
forts to wm asound the beleaguered
operation with a series of cost cuts.
That. coupled with a strong ad mar-
ket. has helped raise Disney share
prices about 38% since the stant of
the year.

Hispanic’s Stock Climbs

First Call analysts had predicted
carnings per share of 7 cents. but
Hispanic Broadcasting delivered a
9-cent gain on net income of $5.2
million. The company camed 7 cents
per share on net income of $3.3 mil-
lion last Q1. Net revenues rose 23%
10 $46.5 miillion, broadcast cash flow
increased 24% 10 $16.9 million, and
EBITDA grew 27% 10 $15.2 million.
ATCF jumped 38%, from $10.3 mil-
lion (21 cents per share) 1o $14.2
million (26 cents).

Wall Street investors embraced
Hispanic Broadcasting's stock on
May 3 as shares soared $12.3]
(13.5%) 10 close at $103.31. But the
good news for sharcholders didnt end

EARNINGS/See Page 8

Radio Targets Business Decisionmakers

A new Interep study supports the use of radio as a prime medium to
share in business-to-business marketers’ $6 billion in annual ad spend-
ing. The report found that one of the fastest-growing segments of the “B-2-
B" industry Is on the Internet, and web-based companies seem to be ad-
vertising more and more online. But Interep notes that radio Is often used
as a companion medium to online advertising, offering complementary
daypart usage, augmented reach, a similar demographic skew and, most
important, the ability to reach online B-2-B8 decisionmakers in the work-
place. The study found that radio reaches eight out of 10 business
decisionmakers each week.

MP3.com Shares Boom After BMI Agreement_

S hares in Internet music company MP3.com rose $3.50 on Monday
(5/8) and closed at $13.63 after BMI agreed to play over 4 million of its
compositions on the MP3.com website. Terms of the deal were not dis-
closed, but MP3.com signed a similar agreement with ASCAP last June,

Panasonic Builds Dedicated Sirius Factory

P anasonic’s Matsushita Communication Industrial Corp. last week said
it will expand its Peachtree, GA facility in order to manufacture Sirius
Satellite Radio receivers. The new production fine will have an initial capac-
ity of 350,000 units annually. That is expected to increase to more than 1
million units per year. The company anticipates that the facility will be com-
pleted in the fall, and preproduction samples are expected later this year.

Visteon, a Dearborn, Ml automobile equipment manutacturer, sail Mon-
day that it will aiso build Sirius receivers for aftermarket sale. Visteon has a
global delivery system of more than 130 technical, manufacturing, sales
and service facilities in 23 countries.

McCord Named To Beasley Board

H erb McCord this week was named to the Beasley Broadcasting Group's
board of directors. His addition increases the Naples, FL-based group's
board to seven members. McCord, whose Granum Communications is a
leading management consulting firm, served for more than 10 years as
Group VP/Greater Media. McCord is also on the RAB Executive Commit-
tee. In February Beasley added former FCC Chairman Mark Fowler and
Joe Cox, a senior partner in the law firm Cox and Nici, to its board.

Walsh, Three Others Join USADR

PatridtWalsh has been appointed VP/Wireless Data Business Develop-
ment at USA Digital Radio. He will be responsible for commercializing

Continsed o Page 8

R&R Radio Stock Index
This weighted index consists of all publicly traded companies that derive
more than 5% of gross revenues from radio advertising.

Change Since

O Yowr Age s 29 (e Vew Age  428. US
Radio Index 29843 33015 32806 -10.63% -061%
Dow Industrials  10.913.22 10.577.86 10,733.90 307%  +1.45%
S&P 500 1337.80 143263  1452.43

7.09% +1.36%

In your cluster, there’s one lous
owner the profits of the 24/7 F
ammunition. You be the hero.
success in all size markets. Do

Youl’ NLW C}laIlCe IQ LG a helo,

y.FM station. You can turn it to gold. Show your

M Talk format from Sabo Media. You get all the

We invented targeted FM talk and have ten years of
n’t guess at this. Go with proven success.

Call us for a confidential strategic plan.

];af’gefeJ ’«FW\ lalk]

212-808-3005

- SABO-wveDA
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THE MUSICAL EVENT EVERYONE IS TALKING ABOUT!
25 YEARS OF ”1 HITS: |
ARISTA RECORDS 25" ANNIVERSARY CELEBRATION

“The show was simply amazing... Whitney Houston
a special evening for all involved”
-~ New York Post Santana

“The music released by Arista has Aretha Franklln

pravided the soundtrack for many people’s A i
lives, including mine...I was enthralled with nnie Lennox

Santana’s fiery ‘Maria Maria’ and ‘Smooth,’ Barry Manilow
as well as Sarah McLachlan’s loving

rendition of ‘Angel.’” Toni Braxton :
- Billboard
Sarah McLachlan
“Whitney Houston wowed fans
with a stunning rendition of some Kenny G y
of her greatest hits.” Puff Daddy
~ New York Daily News

. Alan Jackson
“Striking performances by artists

including Annie Lennox and Brooks & Dunn

Sarah McLachlan...Santana performed a o .
supercharged medley and Toni Braxton’s Dionne Warwick

performance was spellbinding.” .
SEA et Monica
Deborah Cox, Next

“Founder Clive Davis

and multiplatinum superstar Westlife, LFO
Whitney Houston reigned supreme.” . .
~ Hollywood Reporter and Patti Smith >

planeygiving For more information on Ansta's 25th o
™ com www.arista.com www.arista25.real.com Anniversary Celebration go to
Your ticket to Arista’s online charity auction 2000 Arista Records, Inc., a tnit of BMG Entertainment. www. arf$ta25.real.com

www americanradiohistorv com
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DEAL OF THE WEEK 2000 DEALS TO DATE

* KFOX-FM/Redondo Beach, CA Doliars To Date:  $5,804,633,925
(Los Angeles) & KREA-FM/Owtario, CA {Last Year: $1,554,740,196.38)
(Riverside-San Bernardinoj;

KXEB-AM/Sherman, TX & KTCY-FM/Pilot
Point, TX (Dalias); KSAH-AM/Universal

Dollars This Weel:  $125,400,000

(Last Year: $88,620,451)

City, TX (San Antonio) and KOIO-FAY Stations Traded This Year: dd
Alameda, CA (San Francisco) (Last Year: 473)
$121.7 million plus $43.5 million
of class A common stock Stations Traded This Weelk: =
{Last Year: 25)
TRANSACTIONS

Spanish Broadcasting System
Scoops Six From Rodriquez

O clmhsaddszaslaﬂommpIMwstannwncechearchameldeal

TRANSACTIONS AT A GLANCE

Station Swap

© KDAFFM & KHAK-FM/Cedar Rapids, IA and KRNA-FMAowa City, 1A
(Cedar Rapids); WTCY-AM & WNNK-FM/Harrisburg, WNCE-FM/
Palmyra, PA andWTPA-FMW/Mechanicsburg, PA (Harrisburg); WHKR-
FWRockledge, FL (Meiboume-Titusville-Cocoa); and KRMD-AM &
FM & KMJJ-FM/Shreveport, LA $36.6 mitlion plus the following radio
stations, valued at $172.9 million:
WUUS-AM & WRXR-FM/Rossville, GA; WKXJ-FWSignal Mountain,
TN; WLOV-FWSouth Pittburg, TN (Chattancoga) andWUSY-FM/Cleve-
land, TN (Chattanocoga); KBFM-FM/Edinburg (McAlien-Brownsvilie)
& KTEX-FM/McAllen-Brownsviile; WTKA-AM, WYBN-AM, WIQB-FM
& WQOKL-FM/Ann Arbor, MI; WLVW-FM &WOSC-FWBethany Beach,
DE (Salisbury-Ocean City, MD); WJDY-AM & WLBW-FM/Fenwick Is-
land, DE (Salisbury-Ocean City, MD); WQHQ-FM/Salisbury, MD; and
WTGM-AM, WSBY-FM & WWFG-FM/Ocean City, MD; and WQRB-
FM/Bloomer, WI; WATQ-FM/Chetek, Wi; WMEQ-AM & FM/Eau Claire,
WL andWBIZ-AM & FM/Menomonie, Wl (Eau Claire)

Individual transaction listings
® KSRA-AM & FWSaimon, ID $345,000

including KLAX-FM/ALos Angeles and
KLEY-FM/San Antonio. Phone: (305)

SELLER: Rodriguez Communica-
tions, headed by President/COO
Chuck Brooks. Phone: (214) 630-

S RYY Universal City,TX (San

L m",_ o Antonio) an::y KXJO-FW/
KFOX-FM/Redondo Alameda, CA (San g
Beach, CA (Los Francisco)

Angeles) & KREA-FM/ PRICE: $121.7 million pius $43.5
omaﬁo, CA (Riverslde- million of class A common stock 9400

San Bernardino); KXEB-
AM/Sherman, TX &
KTCY-FM/Pilot Point, TX
(Dallas); KSAH-AM/

TERMS: Asset sale for cash and
stock transfer agreement

BUYER: Spanish Broadcasting
System, headed by President Raul
Alarcon Jr. It owns 12 other stations,

FREQUENCY: 93.5 MHz; 93.5 MHz:
910 kHz; 104.9 MHZ; 720 kHz; 92.7
MHz

POWER: 3kw at 175 feet: 3kw at 165
feet; 1kw day/1kw night; 2.35kw at

m

PATRICK

SN

1

COMMUNICATIONS

STATION BROKERAGE

/

DEBT & EQUITY PLACEMENT
FAIR MARKET & ASSET APPRAISALS

NSNS

Larry Patrick
President

Susan Patrick
Executive Vice President

Terry Greenwood’
Vice President

Greg Guy
Vice President

5074 DORSEY HALL DRIVE SUITE 205
ELLICOTT CITY, MD 21042

(410) 740-0250, (410) 740-7222 FAX
wWww.patcomm.com

® KDAM-FM/Monroe City, MO $240,000

© WNOS-AMMNew Bemn, NC (Morehead Chty) $65,000
® WVAM-AM & WPRR-FW/ARoona, PA $2 million

® KBBS-AM & KLGT-FM/Buftaio, WY $1.05 million

179 feet. Skw day/1kw night: 3.6kw
at 499 feet
FORMAT: Ethnic; Ethnic; Span.
Misc.; Span. Misc.; Regional Mexi-
can; Rock

=421 I

g

Station Swap

KDAT-FM & KHAK-FMW/
Cedar Rapids, IA and
KRNA-FM/lowa City, IA
(Cedar Rapids); WTCY-
AM & WNNK-FW/
Harrisburg, WNCE-FM/
Palmyra, PA and WTPA-
FM/Mechanicsburg, PA
(Harrisburg); WHKR-FMW/
Rockledge, FL
(Melbourne-Titusville-
Cocoa); and KRMD-AM
& FM and KMJJ-FM/
Shreveport, LA

PRICE: $36.6 million and 24 radio
stations valued at $172.9 million,
listed below.

TERMS: Asset sale for cash
BUYER: Cumulus Broadcasting,
headed by President and Exec.
Chairman Richard Weening. It owns
314 other stations. Phone: (312)867-
0091

SELLER: Clear Channel, headed by
CEO Lowry Mays. It owns 503 other
stations. Phone: (210) 822-2828
COMMENT: Frequency, power and
format information for the stations
Cumulus is acquiring from Clear
Channel appeared in the March 10
issue ot R&R. Similar data for WUUS-
AM & WRXR-FM/Rossville, GA;
WKXJ-FMISlgnaI Mountain, TN;
WLOV-FM/South Pittburg, TN
(Chattanooga) and WUSY-FM/
Cleveland, TN (Chattanooga), |
which Cumulus previously agreed to
swap to Clear Channel, appeared in
the April 28 issue of R&R.

The following stations are now be-
ing traded by Cumukss to Clear Chan-
nel. Station information appears be-
low:

KBFM-FM/Edinburg (McAllen-
Brownsvilie) & KTEX-FM/McAlien-

-Brownsville; WTKA-AM, WYBN-

AM, WIQB-FM & WQKL-FM/Ann
Arbor, Ml; WLVW-FM & WOSC-FW/
Bethany Beach, DE (Salisbury-
Ocean City, MD); WJDY-AM &
WLBW-FM/Fenwlick island, DE
(Salisbury-Ocean City, MD);
WQHQ-FM/Salisbury, MD; and
WTGM-AM, WSBY-FM & WWFG-
FM/Ocean City, MD; and WQRB-
FM/Bloomer; Wi, WATQ-FM/
Chetek, WI; WMEQ-AM & FM/Eau
Claire, Wi; and WBIZ-AM & FM/
Menomonie, W1 (Eau Claire)
FREQUENCY: 104.1 MHz; 100.3
MHz; 1050 kHz; 1290 kHz; 102.9
MHZz; 107.1 MHz; 105.5 MHz; 95.9
MHz; 1470 kHz; 92.1 MHz; 104.7
MHZz; 960 kHz; 98.9 MHz; 99.9 MHZz:
95.1 MHz; 106.7 MHz; 880 kHz; 92.1
MHz; 1400 kHz; 100.7 MHz
POWER: 100kw at 998 feet; 100kw
at 1,126 feet; 10kw day/500 watts
night; 500 watts day/26 watts night;
49w at 500 feet; 3kw at 289 feet;
2.1kw at 390 feet; 19kw at 377 feet;
Skw day/5kw night; 6kw at 328 feet:
33kw at 610 feet; Skw day/43 watts
night; 6kw at 308 feet; 50kw at 319
feet; 78kw at 581 feet; 35kw at 584
feet; 10kw day/250 watts night;
1.05kw at 75 teet; 1kw day/Tkw night;
100kw at 482 feet

FORMAT: CHR/Pop; Country;
Sports/Talk; n/a; Hot AC; Oidies; Oid-
ies; Rock; Childrens; Oidles? Hot AC:
Sports; Urban; Country; Country;
Country: Talk/Country; News/Classi-
cal; Sports; CHR/Pop

KSRA-AM & FM/Salmon
PRICE: $345,000

TERMS: Asset sale for cash
BUYER: Saimon River Communi-
cations, headed by Prasident James
Hone. No phone listed.

| SELLER:Wescomm Communica-

tions, headed by President Renee
Smith. No phone listed.

Continued on Page 6
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i

|GLESIAS

COULD I HAVE THIS KISS FOREVER

The unforgettable premiere single
& video from her new double album, AL RAIRPLA)
WHITNEY-THE GREATEST HITS DAT!

SEE WHITNEY AND THE MUSICAL EVENT EVERYONE
IS TALKING ABOUT! THE NBC TELEVISION SPECIAL

25 YEARS OF #1 HITS: ARISTA RECORDS

25™ ANNIVERSARY CELEBRATION
B ' MONDAY, MAY 15 AT 8pm E.S.T. ON NBC

1sta com e | FOR MORE INFORMETION
. MCY.com QUR T1EKET 10 BRISTA S “Oh Y o AMIINEY HOUSTON
i i ~ N INE Y AUCTION

&) g wwa BRISTAZS REAL COM
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Transactions
Continued from Page 6

FREQUENCY: 960 kHz; 92.7 MHz
POWER: 1kw day/56 watts night;
1.51kw at 880 feet

FORMAT: Country/AC; Country/AC
BROKER: Greg Merrill of Media
Services Group

Bk

KDAM-FM/Monroe City
PRICE: $240,000

TERMS: Asset sale for cash
BUYER: wPw Broadcasting,
headed by President/CEQ David
Madison. Phone: (309) 734-9452
SELLER: Big Signal 8
headed by President Gary Brown. It
owns 16 other stations. Phone: (314)
721-1516

FREQUENCY: 107.5 MHz

POWER: 2.4kw at 330 feet
FORMAT: Oldies

Earnings

Continued from Page 4
there: Salomon Smith Bamey's Niraj
Gupra and Jason Heifstein said the
group is primed for growth and pro-
Jected long-term EBITDA growth of
25% and ATCF/BCF growth of 40
after Hispanic's QI revenues came in
“well ahead™ of the analysts’ ex-
pected $44.3 million. The analysts,
who are- maintaining their “buy™ rat-
ing on the issue and a 12-month tar-
get price of $110. said recent and new
acquisitions, the AM Talk format and
event marketing will help drive fu-
ture growth.

Meanwhile, Hispanic Broadcast-
ing is applying to move (o the New
York Stock Exchange. Its shares have
traded on Nasdaq under the symbol
"HBCCA"™ since 1994. but on Mon-
day it announced it had filed 10 use
the symbol “HSP™ on the NY SE start-
ing May 2S. Company Presideny/
CEO McHenry Tichenor believes the
move could help increase the liquid-
ity and reduce the trading volatility
of Hispanic Broadcasting stock while
improving its visibility on Wall Street
and in intemational markets.

e e e - ===

L. EESLET N O = |
WNOS-AM/New Bern
(Mqrehead City)

PRICE: $65,000

TERMS: Asset sale for cash
BUYER: CTC Media Group, headed
by VP Lee Afferbach. Phone: (410)
531-0310

SELLER: RRR Broadcasting,
headed by President LeeThompsen.
Phone: (252) 638-8888
FREQUENCY: 1450 kHz

POWER: 1kw day/1kw night
FORMAT: Adult Standards

WVAM-AM & WPRR-FW/
Altoona

PRICE: $2 mitfion

TERMS: Asset sale for cash
BUYER: Vital Licenses LLC, headed
by member Kristin Cantrell. Phone:
(706) 234-1554

Spanish Broadcasting System
said its fiscal Q2 net revenues grew
33%. from $18.8 million 10 $24.9
million. while broadcast cash flow
soared 43%. from $8.9 million 10
$12.7 million. Earnings per share
were 3 cents. beating First Call ana-
lysts estimates by 2 cents. On a same-
station basis, nct revenues climbed
17% 10 $22 million, and BCF grew
39% 10 $12.5 million.

Investment firm Wedbush Morgan
has initiated coverage on SBS with a
“buy” rating. It also rated Hispanic
Broadeasting long-term “attractive™ in
new coverage.,

More Q1 Results

Beasley Broadcast Group's QI
ATCF rose 102% to $3.4 million. Per
share. that was an increase from 10
cents to 16 cents. Net revenue climbed
13% 10 $22:8 million. while BCF
grew 22% 10 $6.9 million. On a same-
station basis, net revenue jumped 11%
to $22.8 million. and BCF was up
17% to $7 million. reported
a net loss of $29.4 million. or $1.39
per diluted share, compared 10 QI
1999°s net loss of $1.2 million, or 6
cents. Beasley said the loss was at-

SELLER: Music Broadcasting,
headed by President Gary Gunton.
Phone: (814) 944-9456
FREQUENCY: 1430 kHz; 100.1
MHz

POWER: Skw day/1kw night
FORMAT: Country; CHR/Pop
BROKER: Blackbum & Co.

Buffalo

PRICE: $1.05 million

TERMS: Asset sale for cash
BUYER: Legend Communica-
tions, headed by W. Lawrence
Patrick. It owns six other stations,
Phone: (410) 740-0250

SELLER: Communications Sys-
tems lil, headed by Albert and Judy
Wilderman. Phone: (307) 684-2584
FREQUENCY: 1450 kHz; 92.9 MHz
POWER: Tkw day/1kw night; 1kw at
85 feet

FORMAT: Oidies/News; Country

tributable to a one-time charge of
$27.7 million related 10 its change
in tax status. Beasley completed its
IPO in QI with net proceeds of about
$99 million.

Radio Unica said its Q1 revenues
soared 252%, an increase from $1.8
million to $6.2 million. Net loss im-
proved from $10.7 million (97 cents
per share) to $8.9 million (43 cents)
First Call analysts had estimated  41-
cent loss. Same-siation net revenue
rose 129%. and EBITDA gained $3%.

Regent Communications re-
ported QI net revenues rose 68%.
from $4.1 million to $7 million. BCF
jumped 143% 10 $1.7 million. On a
same-station basis, net broadcast rev-
cnues increased 8% (o $3.6 million,
and BCF grew 11.2% 10 $700.000.

Radio programming revenue at
Jones International Networks to-
taled $7.4 million in Q1 2000, up
151% from about $3 million in QI
‘99, while EBITDA soared 834% 10
$2 million. The radio programming
segment’s results improved from an
operating loss of $600.000 1o an op-

erating income of $600,000, due pri-

marily 1o the increase in radio ad-

BMberg BUSINESS

Contiaued from Page 4

the wireless data delivery capabilities of the IDAB technology. Walsh will
work with broadcasters on IDAB transmission and delivery methods and
negotiate strategic alliances with content providers and device manufac-
turers.

Additionalty, Jeft Detweiler has been named Broadcast Business Rotiout
Manager: Russ Mundschenk, Field Implementation Manager; and Tom
Walker, Broadcast Engineer as USADR begins the launch of its much-
anticipated in-band on-channel digital audio broadcasting technology. The
FCC is expected 10 determine a standard before year's end, and there
could be a pubiic rollout by Christmas 2001. USADR is being tested on
stations in eight markets.

BIA Releases Radio Yearbook 2000

BIA has released Radio Yearbook 2000, its annual yearbook pro-
viding profiles of ait group owners and commercial radio stations in the
U.S., complete with contact and technicai information. The information will
also be available via BIA's electronic database, MEDIA Access Pro, the
newest version of which will be released this spring.

NBG Engages Financlal Adviser

NBG Radio Network has agreed to be advised exclusively by the
investment firm of D.A. Davidson & Co. on acquisitions, mergers,
partnerships and similar transactions.
Also at NBG, George Campbell has been named VP/New Media. He
will oversee the daily operations of NBG'S kiosk division, NBG Solutions
Inc.

American Tower Closes On Kline Iron & Steel

A merican Tower, Steve Dodge's Boston tower company and owner of
one-third of Kline Iron & Steel, last week bought the other two-thirds of
that company. American Tower used a combination of stock and cash to
close the deal. Dodge said the increased investment -assures that Ameri-
can Tower will have access to the scarce high-quality resources required to
achieve our aggressive broadcast tower development goals” Financial de-
tails of the deal were not disclosed.

ACE Signs Letter of Intent to Buy Group

Austin-based American Communications Enterprises continues work-
ing on its "Radio Wal-Mart” plan of acquiring small-market clusters,
andTuesday said it expects o buy a 10-station cluster in Mississippi that is
to be the core of the group's Mid South Region. It did not identity the sta-
tions,Thegrouphasneanyaodealspendhgandintendstowildawo-
stamm»gwmawhsmallmmmmmmnsown
programming.

-— —— e =

vertising revenue and the acquisition
of Broadcast Programming.

Big City Radlo net revenues
climbed 38%. from $3.4 million 10
$4.6 million. The company also re-
duced its BCF deficit 22%. from $1.9
million to $1.5 million. Net loss grew
from $6.2 million (44 cents per share)

to $8.7 million (60 cents). Big City
President/CEO Charles Fernandez
noted that, excluding Los Angeles,
same-station revenue increased 47%
and same-station BCF improved more
than $1.3 million from QI *99.

— Jeffrey Yorke, Jennifer

Markham & Julie Gidiow
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KQBZ-FM
Seattle

Over 2

how

KQBZ-FM Seattle -

Already Cleared on
O Markets including:
WKRK-FM - Detroit «+ KYNG-FM Dallas

KSTE Sacramento

KOTK Portland « WINZ Miami
KNUU Las Vegas « KALL Salt Lake City

" Moénday - Friday Noon - 3p EST

ENTERTAINMENT

831-420-1400

Liston 24/ 7 on www.fisherentertainment.com
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XM is looking for PDs, MDs, DJs, Production Gods
and other Radio Crazies to help launch this revo
lution. All formats, all styles, all attitudes wanted!

If you love radio, love sound, love music...if you have
passion, vision and an intense desire to change the
world... if you have the moxie o truly create Amazing
Radio, then we want to hear from you.

Negative minds, old-line thinkers, and the creatively

challenged need not apply . S

Send fow stulf 1o Lee Abrams or Dave Logun a1 XM Sutellire Rudio, 1250 23¢d Steet KW, Suite 5/ Washington D 2003/ NIV RaD }

No telephone colls, please
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marketing

management

“In the United States, you say the customer is always right. In
Japan, we say the customer {s god. There is a big difference.”

— A Japanese businessman

sales

STUCK IN A GENERATION GAP

W Are 35-to-46-year-olds really baby boomers?

In the April 14 issue of R&R,
Country Editor Lon Helton dis-
cussed the “Generation Jones”
theory and how it affects Coun-
try radio. That intrigued me, and I was curious: Is
Generation Jones having an impact on

sales and marketing? '
|

’1

y
¥

By Pam Baker

Sales & Marketing Edior
pambaker @rronine.com

You're probably asking, “What is
Generation Jones?” It's part of a theory
researched by 41-year-old Jonathan Pontell
and published in his new book, Generation
Jones, from Vanguard Press. Pontell's
research suggests that people born between
1954 and 1965 aren’t really baby boomers,
and they aren’t Generation Xers either. So
he’s coined a new name for this group:
“Generation Jones.” Why is this group so
important? Because the 35-46-year-old demographic
makes up a quarter of all adults in the U.S, today —

general, weren't given much of anything to expect.
Our generation was given the biggest expectations
and then confronted with the most dramatically
different reality.

“When the economy fell in the ‘70s, we watched
1 the adults give up, give in and sell out,
| and that’s part of where our whole sense
{of irony and cynicism comes from.
| Generation Jones came of age watching
that slow, hypocritical sellout between
the love fest of the '60s and the money
grab of the ‘80s. We had a very different
formative set of experiences than the
boomers and Xers.”

Shane Media’s Keith Rovell has com-
piled Pontell’s information into a report
called “Radio’s Untapped Generation: An
Analysis of Generation Jones.” Let’s take a
look at some of the differences among the
generations in the chart below.

SUBJECT BABY BOOMERS GENERATION JONES GENERATION X

TV Famity Leave It to Bez Bunch ___ The Simpsons

Food “TVdinners- Hamburger Helper " Microwave popcorn

Prescription Drug  Birth control pifls =gt . Ritatin

Song y a g Ston ¢ ) £ Nirvana's “Smells Like Teen Spint
Movie The Graduate Fast Times at Ridgemont High  Clueiess

Siogan “Make love, not war” “Have a nice day" - “Whatever” g
Technology Color TV . VCR ~ DvD

Poiitician John F. Kennedy “Richard Nxorn "~ Jesse Ventura =
Fashion Miniskins Befl-bottoms : Cargo pants

Magazine “Rolling Stone " Entertainment Weekly “Soin

Musical Hair Pnantom of the Opera Rent

Hairstyle ~ Long ~ Feathered ~ Spiked e
Confiict Vietnam War No war

5 Star Wars

and they have lots of money to spend.

“We've come to a place of influence as consumers,
as well as running companies and controlling
advertising dollars,” says Pontell of the Jonesers. “We
grew upatatime when it was agiven — we took it for
granted that we would do at least as well as our
parents. And that’s part of the reason that the dreams
we were given went beyond money. Because
American adults generally, at that time in the "60s,
had begun to take prosperity for granted.”

Common sense alone points to the existence of a
Generation Jones. It doesn’t make sense that a 38-
year-old who was raised during Watergate and grew
up watching Gilligan’s Island would be in the same
cultural generation as a 52-year-old who was raised
during the Howdy Doody *50s and is now a member of
AARP. Or that the 38-year-old could be in the same
generation as a 20-year-old tongue-pierced college
student obsessed with MTV’s The Real World.

Researchers have been polling college freshmen
every year since the mid-'60s. In those polls students are
asked to rank different goals in order of importance. The
three generations show glaring differences in key goals
that reflect cynicism and idealism.

Boomers tend toward idealism, Xers tend to be
cynical, and Jonesers usually balance idealism and
Cynicism. “We were given huge expectations — really
the biggest expectations that any generation of kids has
been given,” comments Pontell. “The boomers’
expectations were generally realized. The Xers, in

KEEPING UP WITH THE JONESERS

Why should you care about the differences
between boomers, Jonesers and Xers? Because by
understanding their differences, you can planhowto
communicate with them, both professionally and on
a personal level. This is key when it comes to sales
and marketing.

Let’s say that you've been meeting with a client
and, although you get along reasonably well, you
don’t really “click,” and they haven’t placed an
order. Or you've been trying to build a stronger
relationship with your agency buyer, and you can't
figure out what's wrong. .

Rovell has this interesting perspective on
conducting - business with Jonesers: “They don’t
want to sit and schmooze like the older clients do.
They want to get right down to business. ‘OK, how
are you going to benefit me?” They want to hear it,
they want it quickly, and they want it simple.”

Here are some terms that Jonesers respond
positively to:

Deserve: Tell them they deserve positive results.
For example, “You're a businessperson, you work
hard. You deserve to have your advertising money
work for you.”

Simplification: Show precisely how your
product can benefit their business in simple,
comprehensive terms. “Let me make it easy for you.
This will be easy to understand. I've put together a
proposal that clearly shows you how our program
can deliver more customers to your store.”

ALES TIP
JJEITRWEEK

John DIPietro
ABC/D Sales Training Firm

It's the relationships, not the ratings,
that result in winning at sales! Rela-
tionships with whom? Everyone we
work with. That's probably too vague
an answer, so let’s get specific.

Radio reps need to develop strong relationships with their
clients that transcend the ratings book. If you make your
living based solely on ratings, then the relationship with
your buyer changes every time a new book hits the street.
Sending the client a story about their industry from a trade
publication or a newspaper from another part of the country
or acongratulatory note on an accomplishment will do more
to cement a relationship than offering free spots. And keepin
mind that the value placed on free spots by clients is the same
as the amount paid for them — nothing. Consistent
communication with your clients keeps you top-of-mind for
their marketing needs. An e-mail serves as a reminder that
you care about them while not interrupting their day like a
phone call would.

The relationships you have within your radio station are
vital as well. A good relationship between the AE and
production is vital in producing a spot that works. A good
relationship with traffic will ensure that the schedules run
properly. A good relationship with the billing department
takes care of the problems that may crop up if the €o-op or
vendor billing is missing or incorrect. Sales and pro-
gramming donot have to have an adversarial relationship. It
should be a win-win deal.

Good relationships with reps from competing media in
your market, even from other stations, are vital. Position
yourself as a professional by not knocking the other stations.
Yourbest referrals for new business may even come from the
TV or print people in your market — if you have
relationships with them.

Often-overlooked relationships to consider are those with
the other reps who are right at the next desk. You may be able
to team your clients with another rep’s for a mutually
beneficial promotion.

Always keep in mind that radio and relationship begin with
the same letter — as do such other words as revenue, rewards
and respect!

You can reach John DiPietro at marketdyou@aol.com.

Pragmatism: Treat them with respect, and recognize their
practical business sense. “You're a practical person. You don’t
want to waste your money. You need some type of assurance
that your money is going to get you results.”

Rovell comments, “Remember, these people are feeling
overwhelmed by the number of choices that they have to face
and just the pure stress of life. Offer them a way to relieve that
stress and get what they want simply. Don’t make their lives
more complicated.”

Some additional suggestions for AEs working with Joneser
clients include purchasing nostalgic stationery, such as brightly
colored flower-power prints, a Brady Bunch theme or Hanna-
Barbera cartoon characters. For proposals or presentations, use
brightly colored paper with big, bold fonts that are easy to read.
Use bullet points to organize the benefits of your proposal.

Remember, every generation has a certain nostalgia button
that can be pushed —grab the advantage over your com petition
by bridging the gap between generations.

For a free copy of Shane Media’s “Radio’s Untapped Generation: An
Analysis of Generation Jones. " call (713) 952-9221or visit Shane Media s
website at www.shanemedia.com. Visit Jonathan Pontell's website at
www.generationjones.com.
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Wait till your listeners hear
what these files say.

APB 1adio waves service delivers sound bites that
your listeners talk about.

You finally have an audio service as exciting as your radio station. APBnews.com’s
investigative team opéns secret govemment files revealing new facts about Holtlywood,
national security and the mob.

News actualities from the crime scene. In-depth coverage of breaking news from our
team of over 200 reporters. Exclusive reports from Celebrity Courthouse - the hottest
updates on stars that fall.

Dozens of fresh cuts daily. Compelling audio for newscasts and show starters.
APBnews.com audio is memorable. And Arbitron is all about memory. Go to APBnews.com
and Su‘ﬁ&)fm yourself. Then call Stacey Ruben to get the private Web address for the
APB Waves service.

Hear what's inside. Call Stacey Ruben at (310) 643-4422.

wwwLamericanradiohistorvy com
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In this week’s GM Spotlight we applaud 21-
year radio veteran Ronna Woulfe. Oversee-
ing seven radio stations is a big task, but as
one R&R reader notes, “Ronna is always fair
and reliable — awesome to work with!”
Congratulations!

1 decided to enter the world of broadcasting
because:

“A family member was in the business and
was extremely passionate about it. It must
have been genetic!”

SMOOTH J1AZZ2 930 )/}
www. fove94.cc *

W It’s hog heaven for the “Woulfe” of Miami

wOw.040s0ta.cc CLEAR CHANNEL
Sovth Floride
fou i’ G Nodk

First job in broadcasting:

“Salesperson at a now-defunct ‘disco sucks’
Rock station in Miami.”

Career highlights:

“Survived three ownership changes and
five consolidations. Now [ can’t imagine the
days of managing one or two stations.”

The most challenging aspect of being a GM:
“Consolidation. Integrating different corpo-
rate cultures and philosophies. Learning
more than 300 peoples’ names while
attempting to motivate them all — when at
times you’re not even quite sure what they

do. Also, trying to
balance the good news
with the bad news
internally. It seems all
the stations are never
‘up’ at the same time.”
My most unforgettable moment at a radio
station:

“Helping the newsroom of our News
station answer the phones when all hell was
breaking loose after Hurricane Andrew —
and then having to hire extra people just to
write all of the orders that came flying in.”

I'm most proud of:

“All of the fabulous people who make this
operation successful!”

The best words of advice I've ever received
were:

“‘When it stops being fun, it's time to pack
up your tent and go home.’ | got that advice
from Mark Mays.”

You’d be surprised to know that:

“At 5 feet 2 inches and 110 pounds, I ride a
big old Harley (while wearing designer
clothes, of course).”

The GM Spotlight is selected by your nominations. Acknowiledge the GM who made a difference in your career! E-mail nominations to pambaker@rronfine.com.

J

EventTape’ * BunchaBanners" ¢ FlashBags~ ¢ BumperStickers * Ponchos

FirstFlash!

6208 Constitution Drive * Fort Wayne, IN 46804

VARIETY

of the 705, 1805,1905,
andfoday.

Fax: (218) 438-6739 « www.firstflash.com

1-800-21-FLASH
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THINK ABOUT IT!

Thoughts create reality. If that
sounds like a bit of New Age
psychobabble, consider this:
Several prominent physicists have reported that mere
expectation can affect scientific results in the lab. In
other words, what a researcher thinks will happen
can actually change reality at the subatomic level!
How is this possible? No one knows, but it appears
that the mind has some amazing powers that we're
only beginning to understand.

By Chris Witting

When I first heard this news, it got me wondering:
Would it be possible to change reality in the everyday
world merely by thinking? Some highly successful
peopie I've interviewed say that it absolutely is pos-
sible. Furthermore, they believe anyone can apply this
skill on a daily, hourly or even minute-to-minute basis
and get remarkable results.

As it turns out, the kind of thoughts that change
reality aren’t the everyday, casual thoughts most of us
have. It takes deliberate and determined use
of concentrated brain power to impact the
world. Perhaps you've met people whose
powerful wills seem to make them unstop-
pable. People like that are often unforget-
table. They’ve learned to consciously focus
their belief in results, and that allows them
to soar over obstacles and arrive at their
goals. If that reminds you of basketball su-
perstar Michael jordan — well, he's some-
one who definitely believes success begins
with powerfully focused thoughts.

When 1 first began studying this path, I
had not heard of Sonia Choquette, author of
Your Heart's Desire (Three Rivers Press, 1997), a book
about creating the life you want. Choquette has con-
ducted training workshops for over 15 years. A series
of coincidences led to my interviewing her, and I was
intrigued to learn that she makes this concept the first
key in her workshops. Recently, she told me how she
first discovered this path.

“When I was in high school, I was 5 feet 8 inches
tall. Because of my height, no one would ask me out. It
didn’t bother me until it was the year of the prom, and
everybody in the school was going. | complained to
my mother, saying it was her fault that I was so tall.

“"You created that,’ she responded. ‘I did not create
the fact that I'm tall” ‘No, but you created the fact that
you're being left out. Why don‘t you create a prince,
someone who will take you to the ball?” she said and
walked away.

“Itoccurred to me that she was right. Instead of find-
ing a solution, I only dwelt on the problem. So I de-
cided | would create a prince.

“Every day I added another element to his appear-
ance. He would look like Davie Bowie and have style
and class. | did this every day for three weeks. Three
days before the prom he hadn’t appeared, even though
I had focused diligently. I was disgusted. I felt duped.
5o I decided to give myself a consolation prize and went
to buy a new pair of shoes. There in the middle of the
shoe store was a fantastic pair of white rhinestone plat-
form shoes with silver shoelaces and 6-inch blue acrylic
soles. As I turned over the shoes to check the price, a
voice said, ‘If you buy those shoes, I'll take you out!’

"Stunned, | turned around to see a 6-foot-3-inch
skinny guy with long blond hait, about 19 years old.
There was my prince! | bought the shoes, he took me
out, and he actually ended up being my boyfriend all
through high school!” ?

What you think, you will experience, Choquette
says. The power of a focused mind to change the world
is astounding. Look around you. How many things do
you see that didn’t even-exist until someone created
them? Before those things were created, they were
thoughts in someone’s mind. A human mind, believ-
ing in and focused on an idea or purpose, can change
the course of history. The process begins when you con-

CHRIS
WITTING

sistently focus your thoughts, like a laser beam, on what
you desire. Starting today, observe your thoughts.

* Amid your constant chumn of thoughts, how of-
ten do doubts appear?

* How often do you dwell on what you desire?

* Do you dismiss your dreams as out of reach?

* How often do strong, positive beliefs in your suc-
cess enter your mind?

Doubtful, dismissive thoughts mean you are cen-
tering your focus on the problem and on what's miss-
ing in your life. Instead, think of positive solutions and
your ability to get results. Practice holding onto your
positive thoughts. Keep them at the forefront of your
thinking. When negative thoughts intrude, gently
brush them aside. By doing that every time a negative
thought happens, slowly you'll replace the negative
habits with positive thoughts of how you'li succeed.

A THINKING MACHINE

Your mind is an incredibly powerful computer, a
thinking machine. The beautiful thing about the hu-
man brain is that with knowledge and discipline, you
can program it for success. Experts on the human brain
used to believe it was hard-wired and relatively un-
changeable. But neuroscientists now say that it's pos-
sible for anyone to unlearn old behaviors and
learn new behaviors and more powerful
states of mind.

New learning causes a physical change in
the brain. When stimulated by new informa-
tion, the brain cells actually make new con-
nections. This occurs, for example, when you
really start believing in your ability to
achieve success. As you focus on these
thoughts, your brain starts to build a new
network of connections, changing the physi-
cal linkages in your brain. The new wiring
helps you make that powerful belief become
reality. With continued belief day after day,
those connections become even stronger, and success
becomes more accessible.

POWERFUL CONNECTIONS

Researchers at the National Institutes of Health
in Bethesda, MD, recently learned how rapidly the
human mind can build new connections and link-
ages. As part of an experiment, a group of adults
were taught to play the piano. Researchers electri-
cally measured the changes in the neural connections
in the brains of those people. After just five days of
piano practice, the researchers found that the
people’s brains had tripled the neural connections
in the part used to learn piano. That's right — tripled
in only five days.

What was even more amazing was that a separate
group of adults were given just one piano lesson and
then asked simply to think about themselves practic-
ing. In other words, they were only to picture them-
selves practicing the piano.The researchers were as-
tonished to find that during the same five days those
people also tripled the number of neural connections
in the same part of their brains!

BELIEVE AND YOU'LL ACHIEVE

So what's the point? If you keep your thoughts fo-
cused on success, visualize success and believe you can
succeed, your brain can start building new neural con-
nections tohelp you achieve your goals. IV's these pow-
erful connections within your brain that allow you to
think in new ways and help make your dreams be-
come reality.

If you'd like to explore this process right now, sim-
ply write down three compelling reasons you believe
you can be successful. For example:

* I believe I can be successful because I am smart.

* I believe I can be successful because in this coun-
try everyone has the chance to succeed.

* I believe I can be successful because I have guts,
and I am willing to take risks.

* I believe I can be successful because I am willing
to work hard and stick with it.

* I believe [ can be successful because I am willing
to serve others to the best of my ability.

LUGKOFF: BECOMING THE BEST

ick Kazan I you want to become the best, you learn
B' b from the best. And in running radio stations,

one of the best ever is Mickey Luckoff. He's the President/GM of
ABC’s News/Talk KGO-AM/San Francisco, which has been No. 1 in the
Arbitron ratings in every quarterly book since the summer of 1978. No
other top 10-market radio station comes close to matching this
remarkable accomplishment. Among L uckoff’s numerous awards is
the first-ever R&R Talk Radio Lifetime Achievement Award, which he
was presented with at last year's R&R Talk Radio Seminar.

Irraddition to KGO, where he’s been GM for nearly 25 years,
Luckoff is in charge of San Francisco’s Talk KSFO-AM and Radio
Disney KMKY-AM. | joined him in his office to talk about some of the
key ingredients of his success.

How did he get into radio? “When | graduated from the University of
Michigan in 1958, | had two offers. One was to prepare sales
presentations at the ABC television station in Detroi, WXYZ; the other

. . was to resume a summer saies
job I had at radio station WJBK/

THE ROAD 1o Detroit. | elected to do the Jatter

it because the money was better
and | could see more immedi-
ate upside eaming power.

“l was a salesperson the
entire six years | was there. Bad signal, not terribly inspiring manage-
ment, but a station that produced some pretty good people — Casey
Kasem being the most famous.” Luckoff left to join Metromedia,
‘becoming a national sales rep in Detroit and then in Chicago. “I toid
them | wanted to go to San Francisco, but in 1970 they moved me to
one of their dog stations, KLAC in Los Angeles, as GSM.

“KLAC had been a station with one format after another. Bingo, we
suddenly became Country. My GM said, “What do you know about
country music?’ | said, ‘There ain’t no Jewish cowboys.’ A year and a
hait later they biew the place up.” Among those who were fired was
Luckofl. “There | was, 36 years oid, with a wife and three kids and a
home in Tarzana, CA with a big mortgage, and no job.”

Luckotf joined KGO as a sales manager and six months later became
GSM. In 1975, hoping to become GM, he interviewed with the
President ot ABC Owned Radio Stations, Chuck DeBare. *| arrived at
8am at a cigar-togged room. | could barely see, let alone breathe. |
waiked in with a splitting headache from nerves, but | was very
motivated. | couldn’t close him on the spot, but shortly thereafter | got
the job. About three months later | went to DeBare and told him he
needed to spend a million dollars on the infrastructure of the station.
He almost turned white, but after plenty of questioning, we got the
money.”

How was that money invested? “On the facilities, which were terribly
neglected, and on people obsessed with winning, who were given
enormous latitude.” Just as it is today, the station’s focus was on
“dedicated news coverage, from which good, issues-oriented talk
programming naturally flows. One of the biggest mistakes made in
this business is by operators who try to steal the position as a News/
Talk station when ail they are is a Talk station. On occasion, when |
critique a Taik station, I'll say,"'Where's the news?’ But news is
expensive, and that's the commitment that so many News/Talk
operators fail to make.”

Next week: Luckoff discusses ABC'’s strategic reasons for buying
KSFO and offers his keys to sales success.

.
SUCCESS

Dick Kazan is a successful entrepreneur who founded one of the larg-
est computer leasing corporations in the United States and is a South-
ern California real estate investor. E-mail your comments or questions
to him at rkazan@ix.netcom.com.

You get the idea. Thinking about and writing down your com-
pelling beliefs about success activates the thought process 1've
been describing. These activities get your mind started building,
neural connections to help you make your dreams come true.

Keep your mind focused on these compelling reasons for the
next 24 hours, and see if this approach starts to work for you.
When a doubt or concern pops into your head, remember your
own words. Believe you can achieve your dreams, and watch what
happens!

Chris Witting's Success Journalis heard on 200 stations. For radio syndication
tips. visit www.syndication.net. This article adapted from 21-Day Countdown
to Success by Chris Witting (Career Press), available at Amazon.com and all
major booksellers.
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Elektra Ups Bardin
To Sr. Dir./Top 40

Elcktra Entertainment Group
has promoted Jeff Bardin to Sr.
Dircctor/Top 40
Promotion.
Based in New
York, he reports
to VP/Top 40 Pro-
motion Desirec
Schuon.

“Jedl Bardin is
a professional”
Schuon said. *His
tircless dedica-
tion and the pas-
sion that he brings
to his work and 10 the people
around him have surely camed him
this well-deserved promotion. It is
my privilege to congratulate JB on
his new role leading the Elektra
icam.”

Bardin was previously National
Director/Top 40 Promotion for
Elekira. He joined the label in 1988
as its New York local promation
representative. He began his music
industry career as a college rep for
SBK Records.

Bardin

Reynolds Nat’l Dir./
Pop At Universal

Universal Records has clevated
Dave Reynolds to National Dircc-
tor/Pop Promo-
tion. Based in
New York. he re-
ports to VP/Pop
Promotion
Charlic Foster.

“Dave’s hard
work, enthusi-
asm and ability
to deliver in the
ever-evolving and
complex world
of Pop radio have
been assets to our antists,” Foster
commented. “We are so pleased
to provide him with an expanded
playing ficld for his many tal-
ents.”

Reynolds was previously Uni-
versal's Washinglon-based Re-
gional Director/Promotion. Prior 1o
that he was MD/moming driver at
WQMZ/Charloutesville, VA,

“
Citadel

|

Reynolds

Continued from Page 1

in place running the properties. The
clusters are a superb combination
of market-leading heritage stations
and early-stage developmental
propertics, creating exciting growth
potential for Citadel ™ !

Allen Dick told R&R in March
(3/31) that Dick Broadcasting plans
to keep its WKRR-FM & WKZI.-
FM/Greensboro because of “close
ties to the city.”

After pending acquisitions, Cita-
del will own or operate 64 AM sta-
tions and 147 FM stations in 45
markets. This deal is expected 1o
close in the third quarter of this
year.

— Jennifer Markham
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Columbia Records recently honored James Taylor with a plaque com-
memorating his 25th year with the label. All nine of Taylor's Colurnbia
albums have been certified platinum or better. Pictured at the ceremo-
ny were (I-r) Columbia VP/Broadcasting & Event Marketing Paul Rap-

paport, Nat'l VP/A&R Don Devito, EVP John Ingrassia and President
Don lenner; Taylor; Sony Music EVP Michelie Anthony: Columbia GM
Will Botwin; and the label's VP/Marketing West Coast Peter Fletcher.

wsbreakers

' Abramson Now Roadrunner St. Dir./Promo

Roadrunner Records has named Mark Abramson Sr. Director/Pro-
motion. Based in New York. he reports to Sr. VP/Promotion Dave Loncao:
“This is where Mark cut his teeth in this business” Loncao said. “He
knew the systems. the people and the bands on the label. Everyone 1 ques-
| tioned about bringing Mark back proved 10 me it was a perfect fit. Be-
sides, I almost hired him a few years ago to run the rock department at
RCA Records. [ am really pleased to have him back at Roadrunner”
Abramson began his career with Roadrunner in 1990 as an intern. even-
wally leaving the company in 1997 afier heading up its active rock pro-
motion department. He then joined the now-defunct Jabel The Enclave
and fater segued 10 TVT Records as National Director/Rock Promotion.

WAJL/Orlando Gets Down To Business

Genesis Communications flipped WAJL-AM/Oriando to Business
Talk last Monday (5/8). The station has adopted the new call letters WIXL
and will use the “Excel” moniker. WAJL had been airing ABC's “Rejoice™
Urban Gospel format.

The station’s new lineup features Michelle Masters and Greg Lanning
on the U*S*A*M Morming Show., followed by Marke: Track. Frank Fos-
ter, Don McDonald, Business Day and Market Wrap. Excel will also air
programming that focuses on lifestyle, personal finance and self-help is-
sues.

“WIXL will primarily target an upscale, well-educated audience of
adults 35-54." a station press release noted. “However, in today’s chang-
ing cconomy, with more people investing in the stock and bond markets,
the audience has expanded to include a broader base of success-oricnted
consumers.”

h

Herz Hired As Exec. VP/GM At Tonos.com

O niine music network Tonos.com has named Justin Herz Exec. vP/
GM. Herz was most recently Sr. VP/GM at

SonicNet.com, a position he took after servingasvP/ [ ]
Production for MTV Online group. Prior to that he was |
a founding member of Downtown Digital, an interac-
tive design and development company funded by AT&T
lo create interactive TV programming.

Concurrently, Tonos.com has named Holty Browde
Sr. VPMBusiness & Legal Affairs. Browde's extensive
experience includes stints as PolyGram Holding's VP/
Business Affairs, Left Bank Organization's Sr. VP/Busi-
ness & Legal Aftairs and PolyGram Music Publishing's
VP/Business & Legal Affairs. .

“Justin and Holly are seasoned prolessionals with
both music industry and internet industry experience” CEQ Matt Farber
said. “Their extensive experience and leadership will prope! Tonos 1o new
heights within the inlernet music landscape. We are happy to have them on
board”

Meanwhile, Tonos has tapped former Online Music Channel GM Justin
Goldberg as VP/Content, former Rosie O'Donnell Show supervising pro-
ducer Lauren Berlty as VP/Artist Development and ex-Post Logic Studios
Executive Producer Barry Watkins as VP/Production.

Herz

DG Systems Makes Dent CO0

Dan Dent has been named COO ot DG Systems. He joined the com-
pany last September as VP/Operations and replaces Henry
Donaldson. ’

Before DG Systems, Dent held executive and general management po-
sitions in several computer Systems product companies. including Triad
Systems. Motorola and Tektronix.

“Dan's contributions to DG's operations are recognized by our employ-
ees and board of directors” said DG CEQ Matt Devine.*l am confident that.
his many years of strategic business management experience will contrib-
ute to the conlinued growth of the company”

Traffic.com Taps Regional Operations Directors

T raffic.com has appointed five new Regional Operations Directors to
oversee business in key geographic areas.

Shadow Broadcast Services and Metro Networks veterans Tom Corbett
and Jere Sullivan will oversee Traffic.com's Southwest and Southeast re-
grons, respectively. while former Shadow/Detroit Operations Director Patrick
Sheehan takes on the Midwest. Dave Waskiewicz comes from SmartRoute
Systems' Philadelphia office 1o handie Traffic.com's Northeast region, and
§ 1/2-year Shadow/San Francisco Director/Operations & News Ellen Hyatt
joins the company to oversee the West,

SBS

Continued from Page 1

strengthens our presence: in certain
of the key U.S. Hispanic markets
we serve, Los Angeles and San An-
tonio, and increases our coverage
of the dynamic U.S. Hispanic
population with new stations in San
Francisco and Dallas” said SBS
Chairman/President/CEO Radil
Alarcon Jr. “Consistent with the
strategy outlined during our PO,
Spanish Broadcasting will contintic
to enhance shareholder value

through operational excellence and
strategic acquisitions that solidify
our leading position in the top U.S.
Hispanic markets”

Rodriguez President/COO Chuck
Brooks will join SBS as VP/West-
em Region and will continue 10 op-
crale the already Spanish-language
Dallas stations. The management
team at KSAH, which currently airs
a Regional Mexican format. will
continue to run the station and join
SBS when the transaction closes.
Rodrigucz is gening KXJO from
the Clear Channel spinoffs.

Curtiss Appointed PD At *QDR/Raleigh

Brant Curtiss, Group Production Director for Clear Channel/Albany
and former PD of Smooth Jazz WHRL/AIbany, has been named PD of
Country WQDR/Raleigh. The position has been open since Len

Shackelford left for the WWKA/Orlando PD

1 27199).

post last August (R&R &/

“I'm excited about programming a format for the first time that has such
passionate listeners and strong antists.” Curtiss told R&R. “WQDR has

been very successtul in the past. and 1 know that we will

market.”

dominate the

Prior 10 his three years with WHRL Curtiss programmed WTPA &

WNCE/Harrisburg.

\

Viacom
Continued from Page 1

growing arcas of our industry, with
growth rates of at lcast 20% and
margins of nearly 45%. The new
Viacom will also generate signifi-
cant free cash flow, providing finan-
cial flexibility and creating a pre-

eminent, growth vehicle for share-
holders.”

Among the various chariges at
Viacom. the operations of CBS
Cable and MTV Networks will

- now Be merged under the leader-
ship of MTW Cable Networks
Chairman/CEQ Tom Freston. CBS®
cable networks, TNN and CMT,
will join MTV Networks® family of
cable channels, which includes

MTV, MTV2, NickelodeonNick at
Nite, VHI, TV Land and The Box.
The business operations of CBS
Cable and MTV Networks will be
based in New York, while TNN and
CMT will continue to operate out
of Nashville.

In related news, CBS closed on
its $43 million investment in
MarketWaich.com. MarketWaich is
getting $13 million in cash and

about $30 million in advertising
and promotion from CBS Broad-
casting. CBS and Data Broadcasi-
ing Corp. — which invested $43
million in cash — cach receive ap-
proximately 1.14 million shares of
newly issued Marketwatch com-
mon stock at about $37.83 per
share based on closing prices prior
to the invesiment deals’ announce-
ment in late March.
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MARK DENIS

World Class Broadcaster

February 8, 1941 - April 29, 2000

“When you’re born, you’re crying...
and the people around you are smiling.
Live your life so that when you die,
? you’re the one smiling, surrounded

by loved ones who are crying.”

i There are many of us with tear filled eyes, Mark.

Your friend,
|
Jhani
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National Radio

® HISPANIC BROADCAST CORPO-
RATION is named the official broadcast
network for the first annual Latin
Grammy Awards, in conjunction with
Westwood One. For additional informa-
tion, contact Tracy Dorman, Hispanic
Broadcast Corporation, (214) 525-
7715, or Telly Wong, Westwood One,
(212) 6412057 or twong @ westwood
one.com.

© WESTWOOD ONE presents a simul-
cast of A&E Network's program Live by
Request:Don Henley Live “Inside Job."
The program airs May 25 at 9pm ET.
For more information, contact Telly
Wong: (212) 641-2057.

Records

© DAVID MILLER is named VP/Field
Marketing for RCA Records. He was

“ MATTHEW SWEET Trade Places | Rock Classics

Changes

AC: Linda Welby joins KPLN-
FM/San Diego as moming show
co-host.

CHR: KRBE/Houston nighttime
co-host Roula Christie segues 1o

ConDOLENCES

SESAC PR Dw. and radio pio-
neer Charles Scully, 74, April 27.

WWJ-AM/Detroit News Dir.
Steve Kay. 45, April 27.

Bamus

WXQR/Greenville, NC PD
Darrin Arriens, wife WXQR
middayer Susan Gates, daughter
Rhiannon Rose, May 8.

WJZW/Washington PD Kenny
Scott, May 4.

most recently VP/Sales & Field Market.
ing for Sire Records Group.

O LE TIA “L.T~
BLASSINGAME
i$ appointed Sr.
VP/Marketing for
Loud Records.
Most recently she
was Sr. Dir /Prod-
uct Marketing at
Columbia Rec-
ords.

Biassingame

Radio

® PETER HOLDEN is Sr. VP/Interna- !
tional for the Buena Vista Music Group. |
He was most recently VP/internationaV/
Commercial Marketing atVirgin Records
America.

PROS ON NATIONAL '"'"""”':f":"
THE LOOSE RAD,O MARIAH CAREY [SNOOP DOGG Crybaby
FORMATS DA. DRE 'SNOOP DOGG The Next Epesode
10 Daity
Beverly Hyken, morning co- ALTERNATIVE PROGRAMMING
hostnews anchor, KXMX-FM/ Steve Knoll » (800) 231-2818 Urbaa Contemporary
Anaheim, CA (310) 446-7944. Bary Knoil Josh Hosler
£ Reck No Adds
BON JOVI it's My Lite Seft AC
|nd||stry BUSH Warm Machine Mike Bettolli
F0O FIGHTERS Breakout OON HEMLEY Taking You Home
® CLICK RADIO names its senior ex- SR 71 Right Now Mainstream AC
| ecutive team: Bili Freston, VP/Enter- Altersative
tainment; Al Hoover, CTO; Lawrence Mike Bettolii
5 METALLICA | Disappear DON HENLEY Taking You Home
Studnicky HI, St. VP/General Counset; MONE IMCH MAILS Starsuckers, inc.
Mark Altschuler, Sr. VP/Advertising MO DOUST Simpe Kind Of Life Felilad
| Sales; Mark Bewu;;\nwmnx SR 71 Right Now Mike Bottelli
Jetfrey Connell. VP/Research; - No Adds
| jamin Hartman, St VP/Business De- | CHRMGtAC
velopment; Kim Hill. VP/Products & BACKSTREET 80YS The One JOMES RADIO NETWORK
Strategy:; Traci Jordan, VP/Music & Tal- TOM BRAXTON He WasnY Man Encugh Jon Holiday « (383) 784-8708
ent: Mark Priest, VP/HR & Administra- mm"n"';_w-~'°""‘°" Adut 8 Badie
tion, and Dewn Vigilone, VP/Product M
-~ WIAMMN C Graduation (Friends Fosever)

moming co-host duties at WI0Q/
Philadelphia ... WOWZ & WOWB/
Utica. NY nighttimer Jammin® Jay
exits ... Former KDMX/Dallas
moming driver Alan Kabel has re-
located 10 Minnesota and can be
reached at alan@alankabel com ...
Former WXLO/Worcester personal-
ty Kid Cruise joins WJYY/
Manchester. NH for mornings.

Country: WWKA/Orlando moming
sidekick Bill Luby exits ... Dave
Thomas joins WKSF & WWNC/
Asheville, NC as Promotion Dir. ...
After Midnite With Blair Garner
moves from WQIK/Jacksonville, FL
to sister WROO.

News/Talk: WGN-AM/Chicago
taps Sharon Bialek as Coordinator
of NTR & Events ... KLSX-FM/
Los Angeles adds A Touch of Ro-
mance, a new weekly sex and rela-
tionship talk show hosted by Dr.
Ava Cadell. airing Sunday eve-
nings 10-1 1pm ... Westwood One’s
fantasy sports talk show Fantasy
Sports Weekly now airs in 10 mar-
kets nationwide, Saturday momings
from 9-11am ET.

COUNTING CROWS Mrs. Potter's Lultaby

Natiomal Radio: United Stations | LtwAC sl W
Radio Networks adds correspon- SAARAN CAREY Can' Take That Away | PAUL RODGERS Drifing
dents Ken Squier and Steve Rich- w'"'wm“"" | softis
ards (o its weekend country music “MI le Bye | miek
program Thunder Road. TINA TURMIER Whatever You Nesd ”m.ﬂm —

B e
Industry: Owen Husney, forms RADID NETWORKS
Fird American Entertainment. for m&m Towy :' * (978) 549-3339
which he will be Presideni/CEO .. | g 80 Sutim oo i
April Ross is Creative Coordinator |
of Universal Music Publishing " r“’mm”w
Group ... Samantha Lecca rises to O'ANGELD Send 1t On ANTHORE
Sr. Di/Video Production for Arisa |+ e e g IR
Records ... The corporate offices = e :
and studios of Billy Moore Produc- | pmeaBCAST Now flock
tions relocate from Zionsville, IN o Walter Powers » (900) 426-90a2 | Steve Leigh
Eiguanon L. Atornativs i - L
Records: Arista Records appoints Roresa co::sm»u-mm mﬂ Ne Cook » 294-9000
Carrie Smllh I_)nrJT.mvel Manage- m' = mE Real Siem Stady | Beb Bisckburs (s8s)
ment & Administration ... Glenn METALLICA | Disappeer
Frese rises to Sr. Reg. Dir./Sales for WO BOUBT Simpile Kind OF Life | Aduit Rock & Rell
Columbia Records ... Rana Alem is TRAVIS Why Does It Always Rain On Me? | Joff Somzer
upped to Sr. Dir/Promotion Busi- et AC . ALICE COOPER Biow Me A Kiss
ness Administration for Elektra En- Josh Nesler | SeMtAC
tertainment Group ... Aaron Rubin 80 MAK Back Hors | Andy Fotter
jumps to Sr. Mgr/A&R for Road- | CELINE DVOM | Want You To Nesd Ms
runner Records. Ray Garcia be- | €8 | neraEL w. 500 The s Your Teme

comes Dir/Business Affairs for the Josh Nesier Bright AC

latd  Also. Michelle van TON! BRAXTON He Wasn t Man Enough i
Arendonk is upped (o A&R/Film | SF7EL# bow v oy o

and TV Music for the label.

Stare Breadeasdng Your Seadon

with

WEBCASTi.com

THE Interactive Webcasting Solution.
«..from BRS Media inc.

Buildinggand ‘“OA
the Powar off the Wabl

Onime| s your address on the Net
+SCOMmeon?
Gad o Wab Lckiress widh Rache's MName om 06

www.kwiz.fm www.kiss92.fm
www.powerl 06.fm

www.660.am www.850.am

www.talkl 190.am

www.webcasti.com * 1.888.697.2860 * www.brsmedia.com
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e™ are marks of The Arbitron Company

v

iSer® and PO A

Arbitron is a Ceridian Companry. MapMAKER™

N

SENINAR

How Much Is One
Yourr Share Pornts

[ iiied |

Everyone is battling for share points —

Another PD Seminar can you afford to lose any at your
Success Story: station? Understanding Arbitron ratings
“We had come off of a data is crucial to defending your station’s
disappointing, fiat Spring share, and there's no better way to leam
book, and when | dove . . . how to use this information effectively
into the numbers . . . based than the Arbitron PD Seminar series.
on what you taught me, | A
saw some . . . problems Learn Programming
thatneeded obe fived..... | &
The result was WBXX's Yow’ll Use Every Day
highest adult numbers ever At the seminars, Arbitron experts walk
in the Fall survey. Thanks you through everything you need to know
again!” in a clear, easy-to-understand style.
You'll leave the seminar with skills you
""'m can use every day and knowledge you
_/  can't get anywhere else.
Choase the Seminar That's Right for You

Arbitron offers three types of seminars: Beyond the Basics, for estab-
lished PDs; Arbitron 101, for assistant PDs, music directors and aspiring
PDs; and Hispanic, for Spanish-speaking PDs.

New for 2000: “PD Plus” — More Learning

. Same Low Price
For this year's semmars in Columbia, MD, we've added an extra day of
optional training at no extra cost. Choose from?

e An in-depth, focused Diary Review of your market

“Master-level” training on your choice of Maximi$er®, PD Advantage™ or
MapMAKER™ software

o Arbitron University — A special “behind-the-scenes” tour of the Arbitron
Research & Technology Center

PD Seminars: Small Investment, Big Return

Registration is only $30 and is open to Arbitron clients only. Fee includes all
classes and training PLUS continental breakfast, lunch and a PD Resource
Book. Registration for international stations is $290 (limited availability).

For detailed hotel rate information visit Arbitron com.

f||r'T'1’ﬂJ:.JE"g[

PD Seminar sponsors

Mwinglm"

of

Worth?

ScbethdeandRegmmon

All seminars run from 8:30AM to
4:45PM. Check the seminar you wish
to attend, complete the form below
and fax to (972) 385-5377.
Questions? E-mail Bob Michaels at
bob.michaels@arbitron.com or call
(972) 385-5357.

[ Les Angeles
Beyond the Basics

L Wed., June 14 (efore the R&R

Convention)
Registration deadline: June 7
Century Plaza Hotel, Los Angeles, CA

(3 Dallas

Hispanic PD Seminar

Thurs., June 22

Registration deadline: June 15

Crowne Plaza North Dallas/Addison,
Addison, TX

(3 Minneapolis
Beyond the Basics
Wed., July 12 (before the Conclave)

Beyond the Basics

Thurs., August 24

Registration deadline: August 17
Marriott Boston Newton, Newton, MA

(] Columbia, MD

Arbitron 101 PD Seminar
Wed.-Thurs., September 13-14
Registration deadiine: September 6
Seminar held at Arbitron Headquarters

Host hotel: Sheraton Columbia Hotel,
Columbia, MD

(3 Columbia, MD

Beyond the Basics and

Arbitron University

Wed.-Thurs., November 8-9
Registration deadline: November 1
Seminar held at Arbitron Headquarters
Host hotel: Sheraton Columbia Hotel,
Columbia, MD

Note: A confirmation letter will be

Registration deadiine: July 5 mor Lot o b il
Marriott City Center, Minneapolis, MN  information.
Name
Title Station
Address
City State Zp T
Phone Fax
E-mail v _“’_
Please fax to (972) 385-5377.
www.arbitron.com

ARBITRGIV

www americanradiohistorv com
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Britney: I'm No l.allta'

ritney Speers spouts oft about

the many rumors and criti-
cisms that have plagued her since
she took the industry by storm at
16. The now-18-year-old graces the
cover of Rolling Stone and has this
1o say about the oider men who re-
spond to her sexual image: “ don't
like to think about that. | don't want
to be a part of someone's Lolita
thing. It kind of freaks me out”

As for her relationship with 'N
Sync's Justin Timberiake, Spears
at first claims that they aren't boy-
friend and girtfriend and insists they
are just friends. When the inter-
viewer asks if they sometimes kiss,
Spears admits. “Sometimes. Oh my
God! My manager's going 10 kill mef”™

The Spice Of Life!
“You know those lists of 25 Ways
to Add a Little Spice 1o Your Love
Life?" Like, do it on the kitchen
counter? Well, we've done that” —
Falth Hill explains how she and

ject of US Weekly. In the 'zine she
has this to say about her image:
“I'm a woman, and | celebrate my
womanhood. | have a husband
who makes me feel very sexy. I'm
not ashamed ot how | present my-
self at all®

“He's going in, he's moving in for
the kill, he scored!” — Puff Deddy,
talking to a pal on the phone, does
a play-by-play while watching
Leonardo DiCaprio make the
move on supermodel Giesle Bund-
chen at a New York nightciub (US
Weekly).

The Artist and his wite, Mayte,
open their home 10 /n Style maga-
zine and talk about the tranquility
and serenity of their iife together.
The Artist places “the uitimate real”
above money, fame or awards,
which, he says, “have nothing 1o do
with unity. What you represent is
more important than anything eise.
If we don't represent God, we rep-
resent the opposite. Life is a sym-
phony, and we are all musicians”

New York magazine does an
eight-page spread on the Ronson-
Jones tamity Mark Ronson, the top
DJ to the hip and stepson of ex-
Foreigner member Mick Jones, is
the ‘zine's coverboy. The articie
talks with Mick and his “rock wife”
Ann, who name-drop every chance
they get. Mark talks about-his
success as a DJ and the ultimate
reward: meeting The Artist. The only
probiem, according to Ronson, was
that white The Artist was in the
booth, Ronson put on a bootieg

PURE EVIL — “The business is S0
crude and brutish and forceftd with
the gentlest of objects. Nirvana's
just one itlustration of where a real
artist can end up in real trouble be-
ing honest and pure. | try to stay as
far away from that as | can. Never
look the devil in the eye” — Neil
Young keeps his distance from ‘in-
dustry types” and entertainment
meccas (Newsweek).

copy of Stevie Wonder's “All | Do”
“Prince goes, ‘What's that?’ And I'm
fike, ‘Uh, yeah, it's a bootleg’ And all
of a sudden he's like, ‘I'm 'a call
Stevie at home right now and tell
him you got this!™

_Jalkin® Back! _ -

Despite the recent lawsuits and
angry words between record labels
and artists and Napster and other
related websites, Limp Bizidt have
decided to let Napster sponsor a
series of free concerts in July. Says
head Bizkit Fred Durst, “We could
care less about the older gen-
eration’s need 1o do business as
usuar (Time).

The ongoing battie between
Eminem and, well, just about ev-
erybody in the music business is
reviewed in Entertainment Weakly.
Wilt Smith's publicist said the star
wouldn't dignify Eminem's charge
that Smith is 100 squeaky clean with
a response. However, MTV host
Tom Green, about whom Eminem
sings “My bum is on your lips ... give
it a little kiss.” responds, “| was a
huge fan of Vaniila ice, so to be in-
cluded in Eminem’s song is exciting”

The Family Tllat
Plays Together....

1! have] three uncies and two
cousins [who are movie compos-
ers). It's sort of like a bad Bach tam-
ily. A Hollywood version of the
Bachs. Certainly there's some ge-
netic thing” — Randy Newmen as-
sesses his musical ineage (Reopls).

“Well, when you play any place
that's set up like a bar, and you‘f'o
playing the kind of music that I'm
playing, it's a bad experience for
everybody. | toid them that my spon-
sor and my parole officer were
there, and{ left my gun on the bus.
but | can signal my guitar tech to go
get it at any given moment” - E of
The Eels explains why he felt the
need-to berate the audience at a
recent show, where MTV's The Raa/
World was shooting (Roling Stone).

—eryoRowl'

Each week R&R sneaks a peek through the nation’s consumer mag-
azines in search of everything from the sublime (o the ridiculous in
musiC news. R&R has not verified any of thase reports.

CYBERSPACE

Hot new music-related
World Wide Web sites,
cool cyberchats and other
points of interest along the
information superhighway.

‘Net Chats

* Ask the guys in BB Mak if
they often eat at McDonalds on
Monday (5/15) at 8pm ET/5pm
PT (www.twec.com).

* Aiso on Monday at 8pm ET/
Spm PT, tune in to a live chat
with hard rockers Full Devil
Jacket (www.hob.com).

* On Tuesday (5/16) at 9pm
ET/6pm PT, discuss the magic
of the Oompa Loompas with

MUSIC & MOVIES

CURRENT

* BLACK AND WHITE (l.oud)
Featured Artists: LV, BIG PUN & KOOL G RAP, EVERLAST
* COMMITTED (Chapter ill)
Featured Artists: RICHIE VALENS, GLEN CAMPBELL, JOHNNY CASH
* HIGH FIDELITY (Hollywood)
Featured Artists: ELVIS COSTELLO, STEREQLAB, BOB DYLAN
* JOE GOULD'S SECRET (RCA Victor)
Featured Artists: CHARLIE PARKER, WOODY HERMAN, LOUIS
ARMSTRONG
* READYTO RUMBLE (143W8B)
Featured Artists: OFFSPRING, KID ROCK, P.0.D.
* RETURN TO ME (RCA Victor)
Featured Artists: SMOKEY ROBINSON, DEAN MARTIN, JOEY GIAN
* ROMEO MUST DIE (BlackGround)
Singles: AALIYAH | Don't Wanna
AALIVAH Try Again

Mﬂéu—.

Veruca Selt (www.twec.com). Other Featured Artists: DESTINY'S CHILD, GINUWINE

*They have everything you * SCREAM 3 (Wind-up)
want and need, so go beg Ver- Singles: CREED What If
tical Horizon for stutf on Thurs- SYSTEM OF A DOWN Spiders
day (5/18) at 7pm ET/4pm PT Other Featured Artists: POWERMAN $000, INCUBUS, STATIC-X
(www.twec.com). ¢ THE FLINTSTONES N VIVA ROCK VEGAS (Hip-0)

* Ask Peter Frampton if he Featured Artists: REV. HORTON HEAT, NICK LOWE, SUSAN TEDESCHI
feels like you do on Thursday at ° WHERE THE HEART IS (RCA)
9pm ET/6pm PT (www.twec. Featured Artists: LONESTAR, LYLE LOVETT, JOHN HIATT
com).

COMING

On The Web

* Enjoy a live online concert
featuring Joan Basz on Thurs-
day (5/18) at 10pm ET/7pm PT * AMISSION IMPOSSIBLE: 2

{www.twec.com).

* THE MILLION DOLLAR HOTEL (interscope)
Featured Artists: U2, DANIEL LANOIS, MILLA JOVOVICH

Single: LIMP BIZXIT Take A Look Around... (Hollywood)

“Music & Movies™ lists current and upcoming film soundtracks as well as
singles appearing on R&R's format charts and other featured artists.

MONDAY_MAY 22 union show at the Hollywood Bowr.

| Born: Phli Setway (Radiohead) 1967

1958/ Jerry Lee Lewis announces
that he has married his 13-
year-old cousin, Myra. The en-
suing controversy causes his
U.K. tour to be canceled and
many U.S. stations to ban his cancer.

1974/ Duke Ellington dies of lung

1988/ The Grammys add Rap, Rock/
Metal, Fusion and Bluegrass
categories.

1990/ Axi Rose and Erin Everly file for
divorce after less than one
month of marriage.

1994/ Poison’s Bret Michaels is in-
jured when he runs his car into
a teiephone pole.

Born: Tommvy Chong 1938, Bob Dyian

records.

1966/ At age 16, Bruce Springsteen
makes his first record, “That's
What You Get,” with his then-
band, The Castiles.

1979/ Cheap Triek's Live at Budokan
goes goid.

1997/Flestwood Mac reunite for
two performances in L.A. One
show becomes an MTV spe-

clal. 1941, Viviaa Trimbie (Luscious
Born: Beraie Tawpia 1950, Mor- Jackson) 1963, Rich Robinson
rissey 1959, Jesse Val- (Biack Crowes) 1969

enzuela (Gin Blossoms) 1962
THURSDAY MAY

TUESDAY MAY B | 1978/ Keith Moon performs with The

1975/ Fans are frightened when the Who for the last time.
second tier of Anaheim, CA's + 7989/The Grammys split Hard Rock
Anaheim Stadium begins to and Metal into separate catego-
sway under their weight at a mes.
Beach Boys concert. 1990/ Loy Gramm leaves Foreigner.

1996/ Sublime's Brad Nowel is found
dead in his apartment of a drug
overdose.

Born: the late Miles Davis 1926, Tom
T. Hall 1936, Klaus Meine
(Scorpions) 1958

FRIDAY, MAY 26

1969/ John Lennon and Yoko Ono
begin their second “Bed-In for
Peace” in New York.

1977/ The Sex Pistols’ “God Save the

Beach Boy Brian Wilson:
Bad vibratons!

1979/ Tom Petty files for bankruptcy.
1987/ The Docbie Brothers stage a re-

Queen” is released in the U.K.

1994/ Michael Jackson marries Lisa
Marie Prasley in the Dominican
Republic.

1995/ Flavor Flav is sentenced to
three months in jail for firing a
gun at a neighbor.

Born: Levon Helm (The Band) 1943,
Stevie Nicks 1948, Hank Will-
iams Jr. 1949

SATUR IW_MAY 2

1987/U2's sound system sets off
earthquake alarms during a con-
certin Rome.

1989/ Stevie Wonder is honored by
Polish Labor Movement In War-
saw.

1994/ Lionel Richie and wife Diane
become parents to son Miles.

Born: Bruce Ceckhern 1945, Neil Finn
(Split Enz, Crowded House)
1958. Siouxsie Sioux (Siouxsie
& The Banshees) 1958, Lisa
“Left Eys” Lopes (TLC) 1971

SUNDAY, MAY 28

1959/ Marianne Faithiull and Mick
Jagger are arrested for mari-
juana possession in London.

1976/The Allman Brothers Band
breaks up.

1997/8ob Dylan's hospitalization for
a heart ailment is made public.

Born: Gladys Knight 1944, Billy vera
1945, Joha Fogerty 1945,
Roland Gift (Fine Young Canni-
bals) 1962

— Brida Connolly
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72 miilion hauseholds

PLAYS

8 DOUST Simpie Kind Of Like
CHIRSTINA AGUILERA | Turn To You
600 GO0 DOLLS Broacway

PN There You Go

MANDY MOORE | Wanna Be Wth You

NINE DAYS Absoutely (Story Of A Gar)
£0.0. Soutntown

MMGHTY MIGHTY SOSSTOMES So Sac To Say
KORN Make Me Bac

ENRIQUE IGLESIAS Be Wth You

SUPEAGRASS Pumping On Your Sterec

YA Best Of e

RAGE AGAIST THE MACHINE Sleep Now In The Fire
STONE TEMPLE PILOTS Sour Gl

CARL THOMAS | Wish

UT Meserable
GHOSTFACE IDLLAN Cherchez La Ghost
JOE | Wanna Know

OA BAAT What chu Like

HORIZON Everything You Wamt

Whoa!
TOM BRAXTON He Wasat Man Enough
GODSMACK Voodoo
K2 Mhrror Mirrer

IIE INCH HAILS Start” chers inc
SOLE Wasnt Me

Anywnere
AALIYAN Are You That Sometody?
QUSTA RHYMES LJANET What's 1t Gonna Be
OA BRAT That's Wnat i'm Looking For

National Top 20

$1$00 Thong Song

JAY-1 1UGK Big Pmpin’

EMINEN The Real Siim Shacy

JAGGED EDGE Lats Got Marnec

100 ROCK American Bad Ass

BAITHEY SPEARS Ocps! .1 Did it Again
YITAMIN € Graduation (Friends Forever)
AALIYAN Come Back In One Piece

816 TYMERS Get Your Aol On

DMX Party Up (Up in Here)

584 80YZ Wobbie Wobbie

AALIYAH Try Again

"N SYNC Bye Bye Bye

CHRAISTINA AGUIERA | Turn To You
BEFORE DARK Monca

SACKSTREET BOYS The One

TRICK DADDY Shut Up

DONELL JONES Where | Wanna Be
MARIAH CAREY LSNOOP DOGG Crytiaby
MANDY MOORE | Wanna Be With You

Video piaylisi f0r the week ending May 7.

-t b i s kb bt bl b R AR NN WD WNW A RALEARRAALARARNRNNNN®E®®R®E®OS

TEI-EVISIDN

SR8 million Bateboiy .,
Wayne isaak
VPProgramming
ADDS TOP T‘E.N' 197-IOWS Adults 18-34
m'wm Total Audisnce
SINEAD 0"CONNOR No Man'y Woman (95.9 millon | hoids) 1 WhoWants o Be A
Millionaire (Tuesday)
INSIDE TRACKS 1 WhoWantsTo Be A
e Millionsire (Wednesday) 2 ~""‘?"“;"""“
VERTICAL HORCLON Eyery i 60 Wt 2 WhoWantsTo Be A Miltionaire (Monday)
Millionaire (Monday) 3 Friends
XL 3 WhoWantsTo Be A 4 ER
= Millionaire (Tuseday) .
cerper 4 WhoWentsTo Be A . ‘m"""’"s“:z .
AT L Millionsire (;hc;:dcy) - mnmmmm .
PEPPERS (tnersce 5 WhoWantsTo Be A ursday)|
S— Mitlionaire (Sunday) WhoWants To Be A
NEW 6 ER. Milfionsire (Wednesday)
— 7 The Practice 8 The
CHAISTINA AGUILERA Tum To You 8 The Drew Carey Show Simpeons .
BACKSTREET BOYS The One ) P 9 The Drew Carey Show
MARIAH CAREY Can't Take That Away (Marah's Theme) Friends
CELINE DIOW | Want You To Need Me 10 Dharma & Greg 10 Dharme & Greg
MATCHBOX TWENTY Bert .
LARGE COMING NEXT WEEK
Co000000S Tube Topse + CBS premieres the two-part
?mmmmamm Boyz Il Men, Toni Braxton, misisalis Jose, sk cames 1
KRAVITZ Brook D 'DI : »  Capitol soundtrack with songs by
%s&muw Faith E.\lnnl Five Auct:‘. LaAmn Rimes, Hootis. & The Blow-
SANTANA Mara Maria . s 2 fish, 98 Edwin McCain,
R vy Franidin, Kenny G, Whiwey Hous- oG Ta)k, Sarah Brightman,
STONE TEPLE PLOTS Sour Gl fon, Alan Jackeon, Annie LennoK, v, anda Adams, Avalon, Jaci
VERTICAC HORLZDN Everytrng You Wank LFO, Barry Manllow, Sarah o ,04que2, Lonestar and
r:.":z'y""' Monica, MG‘I% Steven Curtis Chapman (9pm;
MEDIUM P! Das I""s"'" Flmm'&n{ past two airs Wednesday, 517, 9pm).
#mﬁw&?w And;a&mmd mvng
BRAXTON i are siated 10 perform when Blondaw 15
et e i presents 25 Years of No. 1 Hits: -
JOE | Wanna Know Arista Records’ Anmiversary Cel- * Foo Fighters. David Letterman.
W DATS Absotutey (Story OFA Gr) abration (Monday, 515, 8pm). * Sheiby Lynns. Conan OBnen.
SIMEAD 0°COMNON No Man's Woman
S Mo =
Friday, 812 Tuesday, 5/16
*'N S and Merc Anthony © Phish, David Letiorman.
CUsT ”T“‘m perbrmcyr'\‘c Gloria Esteten: Can- _* A Perfect Circle, Conan
:n.mwg:f - bean Soul (CBS, 8pm). OBnen.
AC/DC Sttt Uppes Lip * D’Angelo, The Late Show With
PARY LIBUCHEZFe e You David Letterman (CBS, check local

GARTH BROOKS Wren You Come Back To Me Agan
MELAMIE C. Never Be The Same Agan

Enough Of Me
GUSTERFa Fa (Never Be The Same Again)
DONELL JONES Where | Wanna Be
LIVE Run To The Water
LUCY PEARL Dance Tonight

Broacine

Drsappear
ETHOOS OF MAYNEM New Sian
"N SYNC Bye Bye Bye
LEQNA NAESS Charm Aftack
OASIS Whaere Did It Ak Go Wrong?
PANTERA Revoiution s My Name

TRANIS Why Does 1t Aways Rain On Me?
DUMIYNE WIGEINS What's Going On (Strange Frut)

Video aipiay from May 15-21.

25 millios Beusoboids |

Cindy Mahmoud
VPMusic Programming
& Entertainment

VIDEO PLAYLIST

JAGGED EDGE Lot's Get Married
MARY J. BLIGE Grve Me You
DOMELL JOWES Where | Wanna Be
WIVA LJADA KISS$ Best of Me
AALIVAH Try Again

DMX Party Up (Up In Here}

NAS UGINUWINE You Owe Me
CARL THOMAS | Wrsh

RUANT Separated
BLACK RO8 Whoa

RAP CITY

EVE 1/JADA K13$ Got it Al

DMX Party Up (Up In Here)

BIG TYMERS Get Your Roll On

LIU WAYNE LSUVENILE Aespect Us
BLACK AQB Whoa!

NAS UGINUWINE leOM Me

DA BRAT UTYRESE What chu Like
JAY-Z I/UGK Big Pmpin’

EMINEM The Aeal Slim Shady
WYCLEF JEAN Thug Angel

Viveo playlist for the week ending May 14,

listings).

* Gien Campbell, Late Night With
Conan O'Bnien (NBC, check local
kstings for time).

T Sabwday, 513

+iggy Pop performs on PBS’
Sessions at West 54th (check local
listings for time and channel).

* Britney Spears, Saturday Night
Live (NBC, 11:30pm).

T Sundey, 84

* Naomi & Wynonna Judd
guest-star on CBS' Touched by an
Angel (8pm).

Wednesday, 5/17

o The Judds Reunion: Fower to
Change features a guest perfor-
mance by Jo Dee Messina (CBS.
8pm)

* 3 Doors Down, The Tonight
Show With Jay Leno (NBC, check
local listings for tme).

» Carly Simon, David Letterman.

Thursday, 516

» Shelby Lynne, Lale Late Show
wWih Craig Kibomn (CBS, check fo-
cal listings for time).

— Julle Giclow

AN show times are ET/PT uniess otherwise notect subtact one hour for CT.
Check lstings for showings in $he Mourdsin iime zone. All lstings subject i change.

Avg. Gross
Pos. Artist {in 000s)
1 BACKSTREET 80YS $1.344.0
2 CROBBY.STILLS. NASH & YOUNG §1.2193
3 BRUCE SPRINGSTEEN $1.1409
4 CHER $7238
5 KISS $551.0
¢ BRITNEY SPEARS $470.3
7 “RUFF RYOERS/CASH MONEY"  $446.0
& KORN $386.3
9 BARRY MANILOW $354.2
10 ZZ TOPAYNYRD SKYNYRO $262.7
11 CREED $237.7
12 BOB DYLAN $158.0
13 LIVE $123.4
14 DEF LEPPARO s1179
15 MARC ANTHONY $104.4

CONCERT PULSE

Among this wesk's new tours:

JOAN ARMATRAOING

PEARL JAM
MNCHELLE SHOCKED
SIXPENCE NONE THE RICHER
“UP IN SMOKE:~

DR. DRE. SNOOP DOGG. ICE
CUBE. EMINEM & WARREN G.

The CONCERT PULSE g courtesy of FPoilstar, &
pubicanon of Promoters' On-Line Listngs. (800}
344-7383; Caittorrua (208) 271-7900.

americanradiohistorv com

FILMS

BOX OFFICE TOTALS
May 5-7
| Tine $ Weokend
Distributor (8 To Date)
1 Giladiator $34.81
DreamWorks® ($34.81)
2~y $7.76
Universal ($49.59)
3 The Flintstones in $6.63
Vive RockVeges  ($18.64)
Universal
4 Frequency $6.51
New Line ($17.85)
5 WhereThe MHeertis $5.11
Fox ($15.73)
6 Love & Basketball $3.13
New Line ($19.59)
7 Keeping The Faith $2.78
Buena Vista (829.47)
8 Rules Of Engagement $2.44
Paramount (854.07)
9 | Dreamed Of Africa $2.41
Sony* (52.41)
10 28 Days $2.35
Sony ($32.03)
Al figures in millons
* First woek in release
Source: ACNieisen EDY

COMING ATTRACTIONS:
This week's openers include
Center Stage, starring Peter
Gallagher. The film's Epic
soundtrack sports Mandy
Moore's ‘| Wanna Be With You™
and two cuts apiece by P.Y.T.
(*We're Dancing” and “A Gir!
Can Dream™) and Jamiroquai
(“Cosmic Girl" and “Canned
Heat"). The ST also features
Red Hot Chili Peppers’
“Higher Ground,” Michael

Jackson's “The Way You Make
Me Feel.” internationai Five's
“First Kiss™ Ashley Ballard's
“Don’t Get Lost in the Crowd,”
Thunderbugs' “Friends For-
ever, Cyrena’s “Get Used to
This.” Eivis Crespo & Gizelle
D'Cole’s “Come Baby Come™
and Ruft Endz's “if | Was the
One”

Also opening this week is
Hamlet, starring Ethan
Hawke. The film's Rykodisc
soundtrack contains Primal
Scream's “Slip inside This
House,” Morcheeba's “Big
Calm.” Supreme Beings Of
Leisure’s “Sublime,” Michae!
Hurley's "Wiidegeese™ and
The Birthday Party's “Ham-
let (Pow, Pow, Pow).” Cuts by
Acceleradeck, Fourtet,
O’Neill and others complete
the ST.

Rounding out this week’s
openers is Bossa Nova, star-
ring Amy trving. The film’s
Verve soundtrack showcases
various tunes by Antonlo
Carlos Jobim, including “No
More Blues,” "Wave" and
Sting's “How Insensitive”
Jobim also performs with Stan
Getz and Joao Gilberto on
“Girl From Ipanema” and
“Quiet Nights of Quiet Stars”

— Julie Gidiow
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ATLANTA BURNS AGAIN

PLEASE JOIN US AS WE SKEWER A REAL GEORGIA PEACH

LESLIE FRAM

PROGRAM DIRECTOR WNNX (99X) ATLANTA AT

\

-

THE 1T3TH ANNUAIL T J MARTELL FOUNDATION
MUSIC INDUSTRY ROAST

D A UESE Y JUNE ¢
PEAZ A : Rav | Pl A bl )
P M BUFEET g PoAs )
JTAAAYY RARON W

NWAN FISHER CAPRICORN RANDY LANE
L P4 e | PIVERSAL MATT POLLACK V2D

MUSIC AND ENTERTAIRNMENT

x ALAN SMITH

R A 1/

FOR MOFE |

RUFFINO

THIS EVENT IS DEDICATED T THE MEMORY OF MURIEL mMAX

www.americanradiohistarv. com
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and survived

Reynolds’ Rap

From Buffalo to Hollywood, Joey Reynolds has seen it all —

n 2 business that can certainly boast more than its fair share of colorful characters. Joey Rey-
nolds is a virtual rainbow. A fixture on the radio scene since the *60s, Reynolds has always
B 4 een a one-of-a=kind, trailblazing personality — and he’s paved the way for many who have
followed him and succeeded in radio today. '

These days. the undis-
puted king of The Roval
Order of the Night
Peaple holds court §
nightlly on WOR-AM/
New York and on sta- B
tions coast 1o coast via
the WOR Radio Net-
work — a job for which
he was destined. says network
President Kirk Stirland. “Like so
many great rdio guys, Joey has had
a close and personal relationship
with U-Haul.” Stirland remarks.
“But all that success in all those
markets is what has made national
syndication such a natural evolution
for him.”

Stirland also believes that it's
Reynolds® personality that has
made him such a hit with listeners.
“Joey's like a really bright light
bulb. He cotlects all this energy. he
goes off in all directions, and if you
get reaily close to him., you can ac-
tually feel the warmth.”

Wherever Reynolds went during
his long carcer behind the mike.
controversy soon followed. From
spinning records as a toenager in
his hometown of Buffalo to com-

Joey Reynolds

manding unheard-of
shares in citics across
the country (including
Detroit. Philadelphia.
New York and Los An-
geles) 10 owning his own
Hollywood production
company. Reynolds has
seen and done it all. But
it wasn't all happy times and living
large. because working wasn't all
Reynolds became addicted to as his
success grew over the ycan.
Reynolds admits that his lengthy
battle with alcobol for most of the
first half of his storied days in radio
nearly Killed him. it also was the
cause of a long. slow carcer slide
from which he almost didn’t re-
cover. “As lime went on, | did less
work and more partying.” recalls
Reynolds in his soon-to-be-released
autobiography. Let a Sinile Be Your
Umbrella but Don't Get a
Mouthful of Rain (Hatherleigh
Press). 1 did some drugs. but alco-
hol was my vice of choice. [ always
had a mouthful of booze — which
became the metaphorical mouthful
of rain | had warned listeners of
years earlier. Drinking was getting

in the way of my work. But as [ saw
it, work was cutting into my drink-
ing time. Something had 0 go —
50. of course, it was the work.”
‘A Household Name
Bom Joseph Pinto in Buffalo.
NY. Reynolds was the son of a

e

“As a kid I realized 1
was different. I was

always very ‘Hollywood,
which is not a good
thing to be when you're
in Buffalo.”

e

former Golden Gloves middle-
weight champ and an ltalian immi-
grant mother. Although he grew up
in a blue-collar household — his
dad was a steelworker — he knew
carly in life that he wanted some-
thing more. “As a Kid. | realized |
was different.” says Reynolds. “1
was always very “Hollywood.’

Joey Reynoids circa 1965.

which is not a good thing to be when
you're in Buffalo.”

Neither of his parents were par-
ticularly supportive of Reynolds’
carly efforts lowand a career in show
business. "My parents. tried to pull
me away from being in it. They
didn’t want me in show business in
.any way. shape or form. That, of
course, was all the encouragement |
needed.”

One way he would try to get
close to show business as a Kid was
10 hang around the local Buffalo ra-
dio and TV stations. “In those days
we didn't have intemships. We had
hang-around-and-be-a-pain-in-the-
ass-until-someone-gives-you-
something-to-do-ships.”

One day. while hanging around
WBNY. Joecy Pinto became Joey
“Reynolds™ when the station’s PD
gave the young wannabe radio star
some life<changing advice. "He told
me | needed a more all-American,
household name. like "Reynolds
Wrap.™ recalls Reynolds. And the
rest. as they say. is history.

The Original Shock Jock

Over the next couple of decades,
Reynolds would become a house-
hold name to millions of fans in cit-
ics all over America. He became
one of carly rock ‘n’ roll radio’s
most successful air personalities,
spinning the hits, starting trends
and setting ratings records by being
outrageous wherever he went.

Reynolds is careful to point out
that he doesn’t ever define his ca-
reer success by ratings, however.
“I'd tell anybody starting out in this
business not to confuse ratings with
listeners. [ owe my success (o lis-
teners, not ratings. Ratings are a re-
sult of a job well donc or poorly
done, depending on how they wum
out. They're a report card on your
efforts. But when ratings go down.
it doesn’t necessarily mean you've
failed, although they cenainly may
indicate when some work needs to
be done. They're only a barometer.
in my opinion.”

Continued on Page 24

Proven talk

Of course you have and so has every listener you've ever
targeted. Clark Howard is consumer champion to millions of
people across the country because no one wants to make
a mistake with their cash. The Clark Howard Show.

It's not radio you listen to. It's radio you use.

Because you have no money to lose.

www americanradiohistorv com
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News/Talk

Reynolds’

Continued from Page 23

Numerous personalities over the
years have credited Reynolds with
being the original “shock jock™
long before the tenm became pan of
radio’s vacabulary. “Long before
Howard Stern. Mancow and all
those moming 200s. there was Joey
Reynolds, a wild animal disguised
as a Top 40 disc jockey.” said
Reynolds” friend and former Roll-
ing Stone Sr. Editor Ben Fong-
Torres. “Just by being himself, he
heiped pave the way for free-form
and shock radio.”

While Reynolds doesn't deny
that his act was controversial in
those carly-days, he's not sure the
term “shock jock™ is really accurate
for what he was doing. *The term
‘shock jock™ didn't exist when |
started ou.” he says. “But | was the
first guy to just go on the air and be
natural — that is to say, not a radio
announcer — and then it became
okay for everyonc just to be them-
sclves.

I admit | was a management
nightmare, because 1 was always
picking on them on the air and
making them the foil. But that's
chauged over time. In fact, my
friend Les Paul told me he believes
what has really changed about me
over the years is that today I've
made myself the brunt of the jokes
insead of everybody clse. Maybe
that just came with some maturity.”

When today's most infamous
purveyor of so-called shock radio,
Howard Siern. was unceremoni-
ously and very publicly dumped by
WNBC/N.Y. several years ago, the
veteran Reynolds was chosen to re-
place him. Although that gig rumed
out nat 1o be the best of times for
Reynolds, it did serve 1o introduce
him to the self-proclaimed “King of
all Media.™

Asked whether or not he thinks

A1l

Itis life.

It is real.
It is honest.
And, it s like nothing else on radio.

he should get some credit for help-
ing pave the way for guys like
Stern, Reynolds answers with a
story. “One day Howard asked me
¥ it was true that | had nailed my
shoes to the general manager’s door
years ago when [ quit a station —
something that I'm not all that
proud of today, by the way.” he says.
“When [ told him it was true, he
said he thought that was pretty cool.
When I asked him why, he said,
*Because usually 1 set the tone for
everything — I do something first,
then you follow me.” To which | re-
plied, *Howard, when you were
bom there was a star in the East —
and it was me.”

e ——

“You'd think that as a
Talk radio host I'd know
when to shut up and
listen, but it hasn’t
always been so easy for
me to do that.”

[

“Look, I don’t really expect
Howard 10 say, *I wouldn't be here
if it weren't for Joey Reynolds.” be-
cause at this point in his career he's
not gracious. And that's okay. But
the fact is. | was doing this a long
time before he ever did it.”

‘Live’ From The
_ Living Room

Today Reynolds is enjoying re-
newed success in Talk radio. Al-
though no longer the bad boy of ra-
dio. he remains unpredictable and.
as always, himself. “Thesc days
I'm doing what I really love to do
on radio — talk.” he says. “I'm just
being myself, hanging out with a

SNgre.

bunch of friends after midnight. |
don’t always know where the show
is going. so it’s exciting. It's got a
stream-of-consciousness style to it.
I've got a rure freedom that very
few DJs on commercial radio have
right now.™

Reynolds describes his nightly
show as his “living-room environ-
ment.”

“WOR is onc of the few heritage
radio stations that has not changed
what it's always been, and that's a
Talk station. Sure, it’s evolved and
changed with the times over the
years. But it has been what it is for
its entire history. Very few stations
can say that. And because of that,
the station has always been able to
hold onto its older audience. People
have stayed with the station since
the first time they ever heard it.

“l was able to help them bring in
some additional younger listencrs,
too. primarily because of my rock
'n’ roll radio roots as well as my
comedy background. By doing that,
the show really started to develop
two different demographics. That's
what the idea of the “living room’ is
all about. It’s a place where both
older and younger listencrs can
hang out together and feel comfon-
able.”

The radio business of today is a
far different animal than it was in the
days when Reynolds first made his
mark. But unlike some veterans siill
in radio. he doesn't look back and
long for those golden days of yester-
year. “1 live in the now.” he says. “1
think the business today has become
more exciting than ever. It's grown
from the days of mom-and-pop op-
crations, where you had to repont 10
the two people who owned the store
and do cverything their way. to to-
day. where you can pretty much
make up your own menu for suc-
cess. | think that as talents today we
have a lot more freedom now than
we've ever had before.”

*

“T'd tell anybody starting out in this business not
to confuse ratings with listeners. I owe my success
to listeners, not ratings.”

R

All You Need Is Love

Many of today s on-air personali-
ties have cited Reynolds as their in-
spiration, but when asked whom he
looks up to, Revnolds doesn't name
another radio personality. *1"ve al-
ways loved [actor] Anthony Hop-
kins.” he says. “Because guys like
him don’t get caught up in the star
thing. They're caught up in their
work, and to me thar's the most im-
portant thing.

“Despite all the bs that everyone
has heard about me in my career, |
realty am caught up in this work that
1 do. Hlove the people. and 1 love be-
ing on the air. I don't always love the
hours — you have to take naps and
live a different lifestyle to be on late
at night like 1 am now — but | al-
ways love the work.”

Reynolds not only loves his
work, he's a guy who also obvi-
ously loves his life these days. Af-
ter years of booze and a gencrally
abusive lifestyle, Reynolds has been
sober for more than two decades.
Asked why he felt it was finally the
right time to pen his memoirs, he
quips, “Well, somebody finally
came up with the money — what
did you think?

“No., seriously, until | had suc-
cess back under my belt, my sclf-
esteem wasn't really ready to do it
until now. I went through a bad pe-
riod there for a while when 1 wasn't
really connecting. | couldn't write

about it then, because when it was
all happening, it wasn't funny. Let
me tell you, food stamps arc nor
funny. But now I can find humor in
it because 1 feel better about me and
I'm confident in myself again."

As the book reveals, Reynolds’
carcer has been quite an interesting
and amazing ride. Would he change
anything? “Are you crazy? Yeah,
my whole career! It's not a matter
of winning or losing, it’s a matter of
getting a chance to do it right. I'm
learhing to be a better listener and
Icaming how important really lis-
tening is. You'd think that as a Talk
rudio host I'd know when to shut up
and listen, but it hasn't always been
s0 easy for me 1o do that. It doesn't
necessarily come naturally to any-
one, because our egos get in the
way.”

Reynolds® second chance at his
carcer appears to be far from over.
But just for fun, I asked him what
he would say if he could write his
own cpitaph. His response? “No-
body liked him except the people.™

TALK BACK TO R&R!

Do you have questions,
comments or feedback regarding
this column or other issues?
Call me at (858) 486-7559,
fax: (858) 486-7232
or e-mail:
alpeterson@rrontine.com

REFEEDS AVAILABLE “Around the Clock’™

SHOW

www. doveromsey.com

YAaHQO!
Broadcast

caller after coller...
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12+ WINTER 2000 ARBITRON RESULTS

Miami-

Station (Format)

WEDR-FM (Urban) Cox 67 68
WAQH-AM (Spanish N'T)  Hispanic 41 56
WLYF-FM (AC) Jeff-Pilt 51 53
WPOW-FM (CHR/Rhy) Beasley 49 52
WXDJ-FM (Tropical) SBS 44 419
WHYI-FM(CHR/Pop)  ClearChan. 36 4.0
WAMR-FM (SpanishAC)  Hispanic 48 39
WHQT-FM (Urban AC) Cox 46 37
WRMA-FM (Spanish AC) s8s 39 37
WLVE-FM (NAC/SY) ClearChan. 38 36
WTMI-FM (Classical) Marin 36 36
WIZTA-FM (Rock) ClearChan. 32 34
WFLC-FM (AC) Cox 27 32
WXKIS-FM (Country) Beasley 34 32
WI00-AM (News) ClearChan. 25 30
WBGG-FM (Cl. Rock)  ClearChan. 25 28
WCMQ-FM (Spanish/0) SBS 27 28
WMXJ-FM (Oidies) Jeff.-Pilt 29 26
WMGE-FM (Oldies) ClearChan. 30 25
WOAM-AM (Sports) Beasley 27 25
WRTO-FM (Tropical) Hispanic 18 2.0
WOBA-AM (SpanishN/T)  Hispanic 14 19
WMBM-AM (Gospet) NewBith 12 15
WINA-AM (Adult Std.) Crystal 14 12
WWFE-AM (Spanish N'T) Fenix 05 1.1
WSUA-AM (Tropical) EiDorado 19 10
Tampa-

St. Petersburg - #21
Station (Formet) Owner Fo'90 W1 90
WOUV-FM (B/EZ) Cox 105 103
WFLZ-FM (CHR/Pop)  ClearChan. 75 6.7
WLLD-FM (CHR/Rhy) Infinity 62 6.2
WXTB-FM (Rock) ClearChan.. 54 6.1
WQYK-FM (Country) Infinty 55 6.0
WGUL-AF (AdultStd.) WGULInc. 34 51
WFLA-AM (N'T) ClearChan. 62 49
WSJT-FM (NAC/SJ) Infinty 39 43
WRBQ-FM (Country) Infinity 42 42
WFJO-FM (Oidies) Cox 27 35
WMTX-FM (Hot AC) ClearChan. 3.1 34
WSSR-FM (Hot AC) ClearChan. 38 33
WWRM-FM (AC) Cox 33 33
WBBY-FM (Rock AC) Cox 30 28
WHPT-FM (C). Rock) Cox 25 25
WTBT-FM (C!. Rock)  ClearChan. 3.0 23
WYUU-FM (Otdies) Infinity 20 20
WSUN-FM (Otdies) Cox 23 18
WTMP-AM (Urban) TampaBr. 18 17
WOAE-AM (Sports) ClearChan. 14 1.1
WMGG/WZTM (Tropical) Mega 09 1.0

Cincinnati - #26

Station (Format) Owner Fa 30 W90
WLW-AM (Full Serv)  ClearChan. 85 84
WEBN-FM (Rock) ClearChan. 90 82
WUBE-FM (Country) AMFM 75 77
WRRM-FM (AC) Susquehanna 55 75
WMOJ-FM (Oldies)  Susquehanna 62 5.8
WGRR-FM (Oldies) Infinity 52 56
WXFS-FM (CHR/Pop)  ClearChan. 50 55
WAZF-FM (Urban) BlueChip 57 54
WOFX-FM (Cl. Rock)  ClearChan. 4.0 45
WKRQ-FM (CHR/Pop) Infinity 4.7 43
WKRC-AM (Full Serv.)  ClearChan. 41 39
WVMX-FM (Hot AC) ClearChan. 36 39
WSALAM (AduitStd.)  ClearChan. 3.0 3.0
WYGY-FM (Country) AMFM 38 23
WAKW-FM (Rel.) PillarotFire 14 19
WCIN-AM (Urban AC) Jagr. 09 14

Minneapolis-
St. Paul - #17

Station (Formet) Owner Fa 90 Wi 00
KQRS-FM (C!. Rock) ABC 10.1 1038
WCCO-AM (Ful Serv.) Infinity 106 9.0
KDWB-FM (CHR/Pop) AMFM 85 79
KEEY-FM (Country) AMFM 60 66
WLTE-FM (AC) Infinity 57 64
KSTP-AM (Talk) Hubbard 50 54
KSTP-FM (Hot AC) Hubbard 5.1 438
100(R-FM (Rock) ABC 38 48
WLOL-FM (C. Rock) AMFM 57 46
KQQL-FM (Oidies) AMFM 51 44
KTCZ-FM (Aduit Ait.) AMFM 31 34
WXPT-FM (Hot AC) Infinity 29 3.0
KFAM-AM (Sports) AMFM 23 23
KZINR/XINTAINZ (A/0)* ABC 22.19
KLBBAXLBP (Adult Std.) MNNRadio. 11 15

* Evolved from Alternative during November

Cleveland - #24
Station (Formet) Owner Ffo'90 M09
WGAR-FM (Country)  ClearChan. 75 83
WODOK-FM (AC) AMFM 64 6.8
WMN-FM (Oidies) ClearChan. 76 68
WIAM-AM (NT) ClearChan. 65 65
WRIMR-AM (Adult Std.) AMFM 61 6.0
WENZ-FM (Urban) RadioOne 45 5.9
WZAK-FM (Urban) AMFM 62 55
WNWV-FM (NAC/SJ) Elyria-Lorain 5.0 53
WOAL-FM (Hot AC) AMFM 48 52
WMMS-FM (Rock) ClearChan. 56 50
WNCX-FM (C!. Rock) Infinity 5.3 4.3
WMVX-FM (Hot AC) ClearChan. 45 38
WCLV-FM (Classical) Radio Seaway 2.7 37
WIIM-FM (Oidies) AMFM 44 35
WAKS-FM (CHR/Pop)® ClearChan. 22 28
WXNR-AM (Sports) AMFM 26 26
WIMO-AM (Urban/0) AMFM 15 18

° Was WZLE-FM until November

San Jose - #27

Station (Format)

KGO-AM (N/T) ABC 66

KYLD-FM (CHR/Rhy) AMFM 49 42
KSJO-FM (Rock) ClearChan. 35 4.1
KBRG-FM (Spanish AC) EXCL 35 39
KCBS-AM (News) Infinity 36 39
KEZR-FM (Hot AC) Infinity 4.1 36
KRTY-FM (Country) Empire 29 3.6
KOIT-A/F (AC) Bonneville 26 35
KSOLXZOL (Reg Mex)  Hispanic 3.3 34
KDFC-FM (Classical) Bonneville 3.1 3.3
KITS-FM (Alt.) Infinity 3.1 3.3
KZQZ-FM (CHR/Pop) Bonneville 29 3.2
KARA-FM (AC) Empire 3.1 30
KFRC-AF (Oidies) Infinity 28 30
KUFX-FM (C!I. Rock) ClearChan. 28 3.0
KSFO-AM (Talk) ABC 21 29
KBAY-FM (AC) Infinty 25 28
KFFGAFOG (Adult Alt )Susquehanna 20 28
KCHL-FM (Alt.) ClearChan. 16 23
KISQ-FM (Urban AC) AMFM 20 23
KNBR-AM (Sports)  Susquehanna 26 23
KIOH-FM (Hot AC)* AMFM 29 22
KKSF-FM (NAC/SJ) AMFM 30 21
KLOK-AM (Reg. Mex.) EXCL 31 18
KMEL-FM (CHR/Rhy) AMFM 17 15
KLLC-FM (Hot AC) Infinity 10 14
NAZA-AM (Spanish/0) Radio Fiesta 1.3 1.3
KBLX-FM (Urban AC) InnerCity 1.4 1.2
KABL-AM (Aduit Std.) AMFM 09 1.0

* K)OI-FM evolved from AC during November

St. Louis - #19

Station (Formet) Owner Fa 99 Wi 00
KMOX-AM (N/T) Infinity 105 10.3
KEZX-FM (AC) Infinty 65 74
WIL-FM (Country) .. ~ Sinclar 72 57
KMJM-FM (Urban AC) ClearChan. 55 53
KSLZ-FM (CHR/Pop)  ClearChan. 46 51
KATZ-FM (Urban) ClearChan. 52 48
KYKY-FM (HOtAC) ~ Infinity 4.9 47
KLOU-FM (Oidies) ClearChan. 4.0 46
KIHT-FM (C!. Hits) Sinclair 34 43
KTRS-AM (Talk) Dorsey 4.2 43
WKKX-FM (Country) Emmis 46 43
KSHE-FM (CI. Rock) Emmis 29 31
KPNT-FM (Alt) Sinclair 32 30
KFUO-FM (Classical) Lutheran 33 29
KXOK-FM (C!. Rock) Sinclar 23 29
WVRV-FM (Hot AC) Sinclair 23 29
KSD-FM (Hot AC) ClearChan. 26 26
KATZ-AM (Gospel) ClearChan. 23 25
WRTH-AM (Adult Std.) Sinclair 24 24
WXTM-FM (Rock) Emmis 30 23
KFNS-AF (Sports)* MOSports 15 11

* KFNS-FM was KZMM-FM until January

Pittsburgh - #22

Station (Formet) Owner Fo %0 WM 90
KDKA-AM (N/T) Infinity  10.7 124
WOSY-FM (Country) Infinity 88 83
WOVE-FM (Rock) AMFM 85 70
WB22-FM (CHR/Pop) Infinity 68 6.3
WJAS-AM (Adult Std.) Renda 57 57
WWEW-AF (Oidies) AMFM 49 52
WILJ-FM (Oldies)® AMFM 41 50
WXDX-FM (Alt) AMFM 60 50
WSHH-FM (AC) Renda 55 4.1
WAMO-FM (Urban) Sheridan 36 3.7
WLTJ-FM (AC) Frischiing 29 36
WRRK-FM (C!. Rock) Frischling 3.0 32
WPHH-FM (Hot AC) AMFM 20 26
WZPT-FM (Rock AC) Infinty 26 21
WPTT-AM (Talk) Renda 12 16
KOV-AM (News) Calvary 14 15
WORD-FM (Rel.) Salem 16 15
WOGG-FM (Country)®* Humes 1.1 12
WEAE-AM (Sports) ABC 16 11

* Was Classic Hits until October 27
** Was WASP-FM until January 1

Portiand, OR - #25

Owner Fa 90 W1 00

KKCW-FM (AC) ClearChan. 66 77
KEX-AM (Full Serv.) ClearChan. 65 7.2
KKSN-FM (Otdies) Entercom 59 70
KKRZ-FM (CHR/Pop) ClearChan. 7.0 6.1
KCM-FM (CHR/Rhy) RoseCity 57 54
KUPL-FM (Country) Infinity 62 53
KGON-FM (C!. Rock) Entercom 45 50
KINK-FM (Aduit AR) Infinity 54 43
KWJJ-FM (Country) Fisher 43 40
KXL-AM (N'T) RoseCity 36 38
KUFO-FM (Rock) Infinity 4.1 35
KRSK-FM (Hot AC) Entercom 34 33
KNRK-FM (Alt) Entercom 3.7 3.2
KIJZ-FM (NAC/SJ) infinity 29 3.1
KKSN-AM (Aduit Std.) Entercom 24 29
KBST-FM (Hot AC) Infinity 25 21
KFXX/XSLM (Sports) Entercom 15 16
KPDQ-FM (Rel.) Salem 08 13
KOTK-AM (Talk) Fisher 11 12
KUPL-AM (Country) Infinity 09 1.0

Baltimore - #20

Station (Format) Owner Fs 99 Wi 00
WERQ-FM (CHR/Rhy)  RadioOne 8.9 10.1
WPOC-FM (Country)  ClearChan. 64 75
WBAL-AM (N'T) Hearst-Argyle 6.1 6.1
WWIN-FM (Urban AC)  RadioOne 64 5.7
WLIF-FM (AC) Infinity 48 53
WQSR-FM (Oldies) Infinity 54 5.0
WWHMX-FM (Hot AC) Infinity 48 5.0
WXYV-FM (CHR/Pop) Infinity 39 4.0
WIYY-FM (Rock) Hearst-Argyle 37 338
WCAQ-AM (Rel.) ClearChan. 34 35
WHFS-FM (Alt) Infinty 38 29
WCBM-AM (N'T) M-10Br. 22 24
WOCT-FM (Cl. Rock)  ClearChan. 21 22
WPGC-FM (CHR/Rhy) infinty 21 20
WIFX-AM (Talk) Infinity 18 19
WRES-FM (Rel.) Peter &John 20 19
WHUR-FM (Urban AC) Howard Univ. 14 17
WKYS-FM (Urban) RadioOne 15 15
WRQX-FM (Hot AC) ABC 16 14
WZBA-FM (Rock AC)*  Shamrock 05 14
WWLG-AM (AdultStd.)  M-10Br. 13 12
WASH-FM (AC) AMFM 08 10
WRNR-FM (Adult Alt ) Empire 08 10
WTOP-AF (News) AMFM 09 10

* Was WGRX-FM (Country) until December

Denver-Boulder - #23

Ststion (Formet) Owner Fa 90 W 00
KYGO-FM (Country) Jeff-Piot 69 76
KBCO-FM (Adult Alt.) Clear Chan. 71 69
KOSI-FM (AC) Tribune 62 6.7
KOA-AM (N/T) ClearChan. 74 55
KOKXS-FM (CHR/Rhy) Jetl-Piot 60 55
KXKL-FM (Oldies) AMFM 40 52
KALC-FM (Hot AC) AMFM 42 42
KRFX-FM (Cl. Rock) Clear Chan. 55 42
KIMN-FM (AC) AMFM 42 39
KBP1-FM (Rock) ClearChan. 36 36
KHOW-AM (N'T) ClearChan. 38 36
KEZW-AM (Adutt Std.) Tribune 24 31
KCKK-AF (Country) Jetl-Pilot 26 3.0
KDJM-FM (Oidies) AMFM 28 30
KHIN-FM (NAC/SJ) Clear Chan. 28 30
KXPK-FM (Alt) AMFM 28 29
KKHK-FM (Cl. Rock) Tribune 28 28
KTCL-FM (AlL) Clear Chan. 21 21
KKFN-AM (Sports) Jeft.-Pilot 18 17
KLZ-AM (Rel.) Crawford 08 t4
KJMN-FM (Spanish AC) EXCL 08 1.1
KVOD-AM (Classical) AMFM 14 10
Format Abbreviations

AC-Adult Contemporary, Adult Alt-Adult Alternative,
Adult Stand. - Adult Standards, B/EZ-BeautitulEasy
Listening, CHR/Pop-Contemporary Hit Radio/Pop,
CHR/Rhy-Contemporary Hit Radio/Rhythmic, Cl.
Hits-Classic Hits. Cl. Rock-Classic Rock, Full Serv-
Full Service, Hot AC-Hot AC, Misc-Miscellaneous,
NAC/SJ-New AC/Smooth Jazz. Reg. Mex-Regional
Mexican, Span. AC-Spanish Adult Contemporary,
Spanish Con-Spanish Contemporary, Span N/T-
Spanish News/Talk, Spanish/Q-Spanish Oldies,
UrbanvAC-Urban Aduit Contemporary, Urban-Urban
Contemporary, Urban/O-Urban Oldies.
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FROM THE CRITICALLY ACCLAIMED
ALBUM PLAY

“Moby has already made an instant impact on
DRAQ! it's currently our most active night
record on the club scene in Detroit, listeners
can't get enough.”

—Alex Tear/Jay Michaels

Over 60 Top Forty stations!

Including:
Q102/Philadelphia WDRQ/Detroit
Z100/NYC KiIS/Los Angeles -
KZQZ/San Francisco WFLZ/Tampa
Y100/Miami KSLZ/St. Louis
KHTS/San Diego KCHZ/Kansas City
WFKS/Cincinnati WPRO/Providence

i
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©2000 V2 RECORDS, INC.

MANAGEMENT: MCT
www.v2music.com
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estwood One syndicated morning
man Don Imus was permanently
yanked from WARM-AM/Wilkes

Barre-Scranton last Friday (5/5) after the “I-
Man” blew off a scheduled live remote in
Scranton because of a flap with the local
Radisson Hotel. it seems hotel management
thought it best that imus not receive any
phone calls in order to preserve his privacy.
Unfortunately, when Mrs. Imus. called the ho-
tel to speak to her hubby, the front desk re-
fused to put the call through! She eventual-
ly managed to reach Imus on his cell phone,
but the episode so ticked Imus off that he
called WARM to arrange for an immediate
limo ride back to the Big Apple. When the
station refused, he found his own transpor-
tation and made it back to N.Y.C. in time to
do his show from WFAN's studios. Imus
| spent the better part of the show complain-
ing about the experience in Scranton and
| even suggested that the Radisson be “blown
| up” After two hours of this, WARM PD Greg
Foster pulled the plug on the program. He
told ST, “l understand it was certainly an in-
convenience that his wife wasn’t able to get
through to his hotel room, but it would seem
that things could have been easily rectified
with a quick call down to the front desk.
WARM station vet Rob Neyhard will host a
three-hour news block in place of imus.

Last Friday also wasn't a very pleasant
day for fellow Westwood One syndicated talk-
er Tom Leykis, who began his show by com-
plaining about the recent departure of WW1
Dir./Talk Prog. Larry Kahn. in mid-rant,
Leykis was cut off, and silence followed. Did
higher-ups pull the plug? No. A WW1 source
tells ST that a palm frond fell on nearby pow-
er lines, causing a power outage not only at
WW1's generator-free studios, but in the sur-
rounding Culver City, CA neighborhood as
well. After several minutes of dead air a
backup tape was put on via the company's
Arlington, VA offices. Leykis returned live 45
minutes later. Kahn, by the way, will become
VP/Prog. for WinStar Communications (see
story, Page 3).

“Detroit’s Ii

Street Talk.

WARM Ices Imus
For Scranton Rant

“The listener response has been overwhelming®
- Stave McKay WEIM-FM, Philly

“The production and artist info Is second to none®
= Jay Beau jones, PD WUST-FM Chicago

' Red Eyes Score ‘
Red Mot Tickets

When WFBC/Greenvilie, SC morning mani-
acs Hawk and Tom asked listeners what they'd
do to score tickets and backstage passes to an
upcoming Red Hot Chili Peppers show, Tina Kir-
by called to say that her husband Randy would
be willing to let the DJs spray an entire bottle
of police-issue pepper spray into his eyes! The
duo had already nixed one man's offer to paint
his unclothed body to look like a chili pepper and
KO'd a woman's idea to use body glue to make
a chili pepper bikini and then sell each of the
peppers while walking around town. After con-
sulting station attorneys, Hawk and Tom agreed
to Kirby's idea — so long as Tina was the one
spraying her husband. After having the couple
sign the necessary waivers, producer Kato
Keller drove the Kirbys to a major street corner,
and the stunt began. After three seconds Ran-
dy began to scream, and his wife started laugh- |
ing. Fifteen seconds later Randy was on the f
ground, writhing in pain. Luckily, a pharmacy
was located across the street, and a nursg ad-
ministered saline solution to help get Randy’'s
eyes open again. A littie less than an hour later
Randy was able to get back to the station and
claim his prize — even with a red face and swol-
len eyes.

KGOT/Anchorage, AK's Scott & Stew’s
Morning Zoo couldn't believe their ears when
they heard last week that jars of “Elian’s Air" —
supposedly bottied in his Miami relatives’ house
— were actually being traded on EBay. If that
could be bid on, g= -
they thought,
then just about
anything could
land on EBay. So
when morning
co-host Scott .
Dooiey under-  patient:#11358
went an emer- scott Dooley
gency appen- ==
dectomy last
Thursday (5/4), it

DANGER
L Modical Wag,
,oka med/depy.
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Continued on Page 28

! THE REVIEWS ARE IN

=)ammin Party is a grest fit with our weekend line-up®
- Joel Salkowitz, PD, Jammin 1035, NYC
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- Bill Fries,