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MESSAGE \

I am pleased to learn that School of Humanities & Social Science,
Dr. Babasaheb Ambedkar Open University, Ahmedabad, is organising
a two-day international conference on “Media, Culture and  Development:
Issues and Perspectives”.

The media landscape has undergone a transformation with the onset of
digital technology. Today, media, culture and development are
interconnected shaping mutual evolution. In this scenario, media acquires
the role of a force multiplier to spread, popularise, as well as preserve our
rich culture and take leverage of its standing to contribute to the
development trajectory.

Today, the world is increasingly driven by the concept of global village and
holding such interactions is a timely initiative to sensitise the youth about
diverse global trends and perspectives. The two-way dialogue between
students and academicians will bring out fresh ideas with an international
perspective.

The organisation of the conference during the recent centenary celebration
of Marathi fortnightly magazine — ‘Mooknayak’ by Dr. Babasaheb
Ambedkar is a pleasant coincidence.

The participation of experts and academicians will enrich the deliberations.

I wish the conference all success.
év —
(Narendra Modi)

New Delhi
AT 14, 9T Faq 1941
03" February, 2020

Prof. (Dr.) Ami Upadhyay

Vice Chancellor

Dr. Babasaheb Ambedkar Open University
‘Jyotirmay’ Parisar

Dr. Babasaheb Ambedkar Open University Marg
Sarkhej-Gandhinagar Highway

Chharodi, Ahmedabad

Gujarat — 382481
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To,
Prof. Dr. Amiben Upadhyay, Vice Chancellor,
BAOU,
‘Jyotirmay” Parisar, Dr. Babasaheb Ambedkar Open University Marg,
S. G. Highway, Chharodi, Ahmedabad — 382481.
Email: baouvc@gmail.com
ami.upadhyay@baou.edu.in
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Message

It is indeed a matter of pleasure to know that the School of
Humanities and Social Sciences, Dr. Babasaheb Ambedkar
Open University, Ahmedabad is Organizing an International
Conference on “Media, Culture and Development: Issues and

Perspectives”.

Media is indeed the most powerful tools in shaping the
perceptions of individuals and nations about every major
national and international issue. They also reflect the quality
of national discourse and priorities.

I appreciate and congratulate to the University for inviting the
Media professionals, academicians, research scholars and
participants from various International and National platforms.

I expect that the conference outcomes will provide qualitative
findings for the Indian media. I wish the conference and the
publications of abstracts of original researches, a great

N2

(Nitin Patel)

Resi. : Minister's Bunglows No. 20, Sector-20, Gandhinagar-382020

Ph. : 23259706, 23232491, 23221891 Vidhansabha : 079-23253194/23251058
Office : 079-23250106 to 23250110, 23238072-23248007 Fax : 079-23257616
E-mail : deputycmguj@ gujarat.gov.in, nitinpateldycm @ gmail.com
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:MESSAGE:

Media plays a vital role to diffuse liberal norms, like democracy, respect
of human rights, and value of common people. This century is remarkably, the
century of media. It has confined this gigantic world to a global village This,
media spreads peace and compassion and it plays great role to protect and
promote the culture of its own country.

I am delighted to learn that the School of Humanities and Social Sciences,
Dr. Babasaheb Ambedkar Open University, Ahmedabad is Organizing an
International Conference on “ Media, Culture and Development: Issues and
Perspectives ” on 7th & 8th February, 2020.

I hope this conference will give productive platform for sharing of the
insights from the contemporary researches in this domain.

I extend my best wishes to Dr. Babasaheb Ambedkar Open University,
Ahmedabad and its dynamic team for such a dynamic endeavors.

L]

(bl rpcpens

(Vibhavari Dave)

To,
Smt. Ami Upadhyay
The Vice Chancellor,

Dr. Babasaheb Ambedkar Open University,
Ahmedabad.

Resident Address: Bungalow No.15, Minister’s Residency, Sector-20, Gandhinagar
Office Phone No0.079-232-51940, Fax: 079-232-57966, Email: mos.vdave@gmail.com
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MESSAGE

[ am immensely delighted that Dr. Babasaheb Ambedkar Open University,
Ahmedabad is organising a two day International Conference on “Media,
Culture & Development: Issues and Perspectives” on 7" & 8" February, 2020.

India is an ancient land, a vast sub-continent girdled round by the
Himalayas and the Indian Ocean and irrigated by perennial rivers. When the
world was savage, Indian Rishis and scholars composed great scriptures
containing eternal thoughts that wander through times. The charismatic
leadership of Hon’ble Prime Minister Shri Narendra Modi has rekindled
enormously the interest of the global community in India. Yoga has attained
global recognition and our scientists, engineers, doctors, professionals and rich
human resources have become a cynosure of the world. Being the largest and
one of the most vibrant democracies of the world and the cradle and continuum
of a great civilisation and given the enormous potential to develop, the theme of
the Conference is quite significant and contextual. | hope and trust that there
would be very extensive and mutually enriching deliberations at the Conference

culminating into tangible outcomes.

I congratulate the organisers, the participants and wish the Conference a

huge success.

(Ramesh Pokhriyal “Nishank”)

gl Brar, 3= Rran

- Room No. 3, 'C' Wing, 3" Floor, Shastri Bhavan, New Delhi-110 115
Phone : 91-11-23782387, 23782698, Fax : 91-11-23382365
E-mail : minister.hrd@gov.in




Hon'ble Vice Chancellor's Message

With immense pleasure and pride, | heartily congratulate the Department of Journalism and Mass
Communication, School of Humanities and Social Sciences of the University to have successfully organized
a two-day International Conference on Media, Culture and Development: Issues and Perspectives. This
conference truly brought together media personnels, journalists, academicians, research scholars,
students and stakeholders on a common platform; for the University hosted delegates from over 14
countries across the globe and over 18 States across the nation; with more than 600 registrations of
participants.

In this conference, through the expert-talks, dialogic-exchanges, the conglomeration deliberated
upon the role of media. It was a well-thought of theme for Media, being the fourth pillar of Democracy,
shoulders an enormous responsibility of representing views, beliefs, issues and challenges of today's times.
Media has played a vital role over the years, and is going to play a crucial role in the centuries to come. The
powerful tool that media is, | see it as a potent tool which addresses and resolves the issues prevalent in the
modern society and leads it towards sustainable development.

This conference proceeding is a document of a comprehensive research in the form of research
articles produced by all the stakeholders concerned with this international conference. It consists of
research insights of distinguished experts which shall help the policy-makers shape the policies in the
interest of media and society; which shall eventually positively shape our nation and make the citizens
future-ready. It will be a wonderful opportunity for each one to study this and enhance their understanding
on the various aspects of media.

On this occasion of proceeding release, | further inspire the entire team of the University to
Bg£§Wgng¥'undenake such ventures which work for knowledge-enhancement of the society at large.

Prof. Ami Upadhyay,
Vice Chancellor,
Dr. Babasaheb Ambedkar Open University, Ahmedabad.




Message

| feel extremely privileged to present the proceedings of the International Conference on
“Media, Culture and Development: Issues and Perspectives”. | feel pleasure and gratitude to be a
part of this University which is determined to benefit the society with academic endeavors like this.
Media is a global vehicle of reach, access and development; which transmits, promotes and imprints
human minds; India's exquisite treasure of cultural plurality augments the functions of media. It is
well said that, “No other nation like India provides a better example of the role of the new
communication media in the development, process through which a country moves from being an
agriculture-based economy towards becoming an information society.” This powerful tool called
media apart from its commercial functions, if undergoes a metamorphosis has the potential to bring
social good, and develop a positive and participative community at large. New media converged all
other existing mass media and now information, entertainment and education are in the fingertips of
the public

This conference aimed to provide a platform for an exchange of ideas on innovative concepts
of mass communication, to explore possibilities that this field possesses for sustainable
development of the nation. The Conference provoked discussion on the changes & explored the
issues of media, culture and development that require periodic academic debate and deliberation
that help in policy making and enhance the future research areas in the same field. The intertwining
of the themes made the conference multifaceted and also allowed a multi-disciplinary consideration
for the participants. Through this productive event, all the stakeholders gained maximum and
eventually will benefit to the field they belong to.

| extend my heartfelt gratitude to the Hon. Vice Chancellor Prof. Dr. Ami Upadhyay, for her
constant support and encouragement for organizing the International conference. Her constant
guidance and visionary planning made the Conference fruitful and a grand success. | express my
deep gratitude to all the experts, media professionals, academicians, researchers, as well as all the
participants for their valuable inputs in the conference. |thank all the staff members of the School of
Humanities and Social Sciences for their cooperation. | extend my heartfelt thanks to BAOU family
for their support and help for the conduction of the International conference. Finally | would like to
thank all the authors, volunteers and persons who directly or indirectly contributed to the conference.
Without their cooperation and full support, this conference would not have been possible

Dr. Awa Shukla Convener
l/c. Director (Student Services)
Subject Head Journalism and Mass Communication
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A Study of “Understanding for the Citizenship Amendment
Act, 2019” in Law Collages of Gujarat Region: A Study
undertaken on 300 student respondents and 25 Faculties

from various colleges of Ahmadabad, Vadodara, Rajkot and

Surat

Dr. Pankaj Shukla, Director, Knowledge Management and Research Organization,
Ahmadabad

Abstract

This research was conducted in the cities of Ahmadabad, Vadodara, Surat and Rajkot. The
study included a survey of 300 law students from under-graduation, post-graduation and
doctoral studies. Also, in depth interviews of 25 law faculties were conducted. This research
work has been carried out to know the awareness about the Citizenship Amendment Act, 2019
and benefits. It also reflects the showcase the bill which has become an act now.

This bill that has now become an Act, makes it easier for the non-Muslim immigrants from
India's three Muslim-majority neighbours — Pakistan, Bangladesh and Afghanistan — to
become citizens of India. The aforesaid Bill shows the fact that it entitles Hindus, Sikhs,
Buddhists, Jains, Parsis, and Christians facing religious persecution in the three nations, to
seek Indian citizenship. The amendment in the Citizenship Act, 1955 which required the
applicant to have resided in India for 11 of the previous 14 years in order to get citizenship of
India. The latest amendment relaxes this requirement from 11 years to six years, for Hindus,
Sikhs, Buddhists, Jains, Parsis, and Christians from the three nations.

This research article 1s also roofed to understand the importance of Citizenship Amendment
Act, 2019 as a citizen of contemporary India along with being a law student or expert. The
students in study are presented with three lead questions to evaluate their basic knowledge for
CAA, 2019. The faculties are presented with a structured set of questions and their responses
in from interview are recorded for further analysis.

Keywords

Citizenship Amendment Act, CAA 2019, discrimination, migrants, immigration, secularism

1 ISBN: 978-81-944799-1-8
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Introduction:

In India, citizenship is regulated by the Citizenship Act, 1955. The Act specifies that citizenship
may be acquired in India through five methods — by birth in India, by descent, through registration,
by naturalization (extended residence in India), and by incorporation of territory into India. Mass of
inhabitants of undivided India belonging to various faiths was staying in the said areas of Pakistan,
Afghanistan and Bangladesh when India was divided in the year 1947. The constitutions of
Pakistan, Afghanistan and Bangladesh provide for a specific state religion. As a result, many
persons belonging to Hindu, Sikh, Buddhist, Jain, Parsi and Christian communities have been
facing oppression on grounds of religion in those countries. Some of them also have fears about
such persecution in their day-to-day life where right to practice, profess and propagate their religion
has been obstructed and restricted'. Many such persons have fled to India to seek shelter and
continued to stay in India even if their travel documents have expired or they have incomplete or no
documents. So in such cases to help those deprived inhabitants the Citizenship Amendment Act,
2019 has introduced.

The Citizenship Amendment Act, 2019 has two dimensions. First, it adds a provision to the
definition of “illegal immigrant” under the Act: provided that persons belonging to minority
communities, specifically Hindus, Sikhs, Buddhists, Jains, Parsis and Christians from Afghanistan,
Bangladesh and Pakistan, who have been exempted by the Central Government by or under clause
(c) of sub-section (2) of section 3 of the Passport (Entry into India) Act, 1920 or from the
application of the provisions of the Foreigners Act, 1946 or any order made there under, shall not be
treated as illegal migrants for the purposes of this Act>. To put this into context, illegal immigrants
are not eligible to apply for citizenship by naturalization, being specifically excluded under section
6 of the Act. Further, the government has already issued notifications exempting illegal migrants
belonging to the identified religious groups from the three countries, from provisions of the
Foreigners Act 1946, and the Passport (Entry into India) Act 1920, exempting them from
imprisonment and deportation there under. Second, the Bill also portrayed a provision to the
qualifications for naturalization, that requires a minimum of 11 years of residence in the country,
which reads: Provided that for the persons belonging to minority communities, specifically, Hindus,
Sikhs, Buddhists, Jains, Parsis and Christians from Afghanistan, Bangladesh and Pakistan, the
aggregate period of residence or service of a Government in India as required under this clause shall
be read as “not less than six years” in place of “not less than eleven years. This will make otherwise
illegal Hindu, Sikh, Buddhist, Jain, Parsi and Christian immigrants from Afghanistan, Bangladesh

and Pakistan eligible for citizenship by naturalization, that too after six years of residence; while

2 ISBN: 978-81-944799-1-8
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! https://www.magzter.conv/article/News/Eastern-Panorama/The-Nation-Divided- A fter-

Citizenship- Amendment-Act

? https://medium.com/ @arshdeep773/caa-nrc-detention-centres-and-its-impact-on-india-
e846a87191a3

3 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective Volume-2
(Theme: Media)
similarly placed Muslim immigrants will not be eligible for citizenship by naturalization, and even

if similarly exempted or otherwise eligible, will need to wait the full 11 years.
Objective:
v To know the awareness about the Citizenship Amendment Act, 2019 amongst law

students.

v To know the aids of the Citizenship Amendment Act, 2019 and knowhow of Law
teachers.

Definition:
Citizenship:  The position or status of being a citizen of a particular country.
Migrants: A person who moves from one place to another, especially in order to find work or

better living conditions.
Immigration: The place at an airport or country's border where government officials check the
documents of people entering that country.

Provisions of the Act applicable across the country:
The Act clarifies that amendments on citizenship to the specified class of illegal migrants will not
apply to certain areas. These are: (i) the tribal areas of Assam, Meghalaya, Mizoram, and Tripura,
as included in the Sixth Schedule to the Constitution, and (ii) the states regulated by the “Inner
Line” permit under the Bengal Eastern Frontier Regulations 1873. These Sixth Schedule tribal
areas include Karbi Anglong (in Assam), Garo Hills (in Meghalaya), Chakma District (in
Mizoram), and Tripura Tribal Areas District. Further, the Inner Line Permit regulates visit of all
persons, including Indian citizens, to Arunachal Pradesh, Mizoram, and Nagaland.

Benefits:
The Citizenship (Amendment) Act, 2019 grants citizenship to the Hindus, Christians, Sikhs,
Buddhist, Jains and Parsis — from Afghanistan, Pakistan and Bangladesh who had arrived in India
before 31 December 2014.To put it simply, those belonging to these religions, coming in from the
three countries stand a chance to become Indian, even if they don't have requisite documents.

Moreover, they will not be deported for not having documents”.

3 https://www.pressreader.com/uae/khaleej-times/20191216/282441350979947
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Act change the regulations for Overseas Citizens of India:

The Act also amends the provisions on registration of Overseas Citizens of India (OCI). OCI
cardholders are foreigners who are persons of Indian origin. For example, they may have been
former Indian citizens, or children of current Indian citizens. An OCI enjoys benefits such as the
right to travel to India without a visa, or to work and study here. At present, the government may
cancel a person’s OCI registration on various grounds specified in the Act * . In case of a
cancellation, an OCI residing in India may be required to leave the country. The Bill adds another
ground for cancelling OCI registration — violation of any law notified by the central government.
However, the Bill does not provide any guidance on the nature of laws which the central
government may notify. The Supreme Court has noted that this guidance is necessary to set limits
on the authority’s powers and to avoid any arbitrariness in exercise of powers. Therefore, the
powers given to the government under the Bill may go beyond the permissible limits of valid
delegation.

Data Analysis and Interpretation:

Period of Study:
The period of the present research work is 3 months which begin from November, 2019-
January, 2020.
Sample Universe of the Study & Sample Size:
The Universe of the study is leading Law Colleges at Ahmadabad, Vadodara, Rajkot and Surat; out
of which the researcher has randomly selected 300 student respondents and Faculties with prior
appointment. The faculties were provided with set of questions before the interviews.
Data analysis:
The data analysis was done from the data of filled up questionnaire from the students and faculties

of law colleges at Ahmedabad & Vadodara.

* https://www.prsindia.org/theprsblog/explainer-citizenship-amendment-bill-2019
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1. Faculty and Student Proportion:

Table No 1. Faculty and Student Proportion

Ahmedabad Vadodara Rajkot Surat Total
Facultie 8 6 6 5 25
S
Students 90 80 60 70 300

Chart No 1: Faculty and Student Proportion

Faculty and Student Proportion
u u
Vadodara  Rajkot  Surat
Ahmedab
ad
90
60
5
. [
8 6
6
Faculties Students

The table 1 and chart 1 provides information about student and faculty participants from four cities

where this study was conducted in the state of Gujarat.
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Student Survey

1. Age
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3. Education

Educati
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7
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4. Family Income | | LL Ph
Family
14
10
i:g 7
©
>
3
0
Less than 2.5 2.5 Lakh to 5 Lakh to 7.5 Lakh More than 7.5
4.99

ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective Volume-2
(Theme: Media)

5. City

Cit
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16
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Value

Rajko

Ahmedaba Vadodar Sura
1. The Citizenship Amendment Act, 2019 gives justice to inhabitants of undivided India

belonging to various religions that were staying in the said areas of Pakistan, Afghanistan and

Bangladesh?
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Mean
5.
3.7
g 2.
©
>
1.2
0 |
Strongly disagree DisagreeNeither Agre Nor Disagree Strongly

In above table it is clearly visible that 254 student respondents strongly agree with the statement. 23
student respondents agree with the statement, 8 are found to be neutral whereas 15 students either
disagree or strongly disagree. In this study a weight of 1 to strongly disagree and 5 to strongly agree

is assigned. The mean score post weight assignment was found to be 4.7.

2. Citizenship Amendment Act, 2019 poses a threat to national security of our country?

Mea

30

22

: B -

Strong! Disagre Neither Agre Strongly
y Agre
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Mean

0.

0.
g 0.
©
>

0. I

N l o
Strongly disagree DisagreeNeither Agre Nor Disagree Strongly

In above table it is clearly visible that 228 student respondents strongly disagree with the statement.
45 student respondents disagree with the statement, 19 are found to be neutral whereas 8 students
either agree or strongly agree. We assigned a weight of 1 to strongly disagree and 5 to strongly

agree. The mean score post weight assignment was found to be 1.373333.

3. Citizenship Amendment Act, 2019 divides India by religion.

Mea
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Mean
0.
0.67
g 0.4
©
>
0.22 .
N . . ]
Strongly disagree DisagreeNeither Agre Nor Disagree Strongly

In above table it is clearly visible that 241 student respondents strongly disagree with the statement.
22 student respondents disagree with the statement, 17 are found to be neutral whereas 20 students
either agree or strongly agree. We assigned a weight of 1 to strongly disagree and 5 to strongly

agree. The mean score post weight assignment was found to be 1.433333.

Findings & Conclusion
The survey of Law students conducted across Gujarat confirms that there is awareness regarding
CAA, 2019. The law students in the study confirmed that the CAA, 2019 gives justice to persecuted
minorities in Pakistan, Afghanistan and Bangladesh. On a five point scale 254 students out of 300
strongly agreed on the statement that CAA, 2019 gives justice to minorities in three neighbouring
countries. The mean score for the scale assigned to the question was found to be 4.7 out of 5. The
students also strongly agreed that CAA, 2019 is not a threat to national security. Responding to the
statement that CAA, 2019 poses a threat to national security almost 228 students out of 300 strongly
disagreed with it. The mean score of scale assigned to the question was found to be 1.37 clearly
stating disagreement. The survey also found that CAA, 2019 does not divide India on religious
ground. The survey found that 241 students out of 300 strongly disagreed with the statement that
CAA, 2019 divides India on religious grounds. The mean score of the scale assigned to the question
was found to be 1.43. In all, the study found that the law students across Gujarat confirms that
CAA, 2019 gives justice to persecuted minorities, is not a threat to national security and does not

divide India on religious grounds.
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The interviews conducted in the study of Law faculties found that the CAA, 2019 gives

justice to persecuted minorities in neighbouring countries. Majority of professors agreed that the
historical data from the three countries clearly indicate that non-Muslims in the countries are

persecuted and are forced to convert. Also, they are subject to inhuman treatment. The Law
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faculties also confirmed that CAA, 2019 does pose a threat to national security as minorities who

came to India before 2014 are only eligible to receive Indian citizenship. Some of the professors in
the interview did mention that the CAA, 2019 has some amount of religious bias as it excludes
some of the minority Muslims like “Ahmedias” and the government should look in to the matter
and try to take care of all persecuted minorities including some of the “Muslim Minorities”.
Answering to the question regarding awareness by the Government on CAA, 2019 the law faculties
believe that the whole process was transparent and the government through official statements
passed on all concerned information to general public, also the newspapers also passed all necessary
information. The Law faculties confirmed that the protests against CAA, 2019 are politically
motivated by creating confusion amongst minorities in India. Some of the misleading statements by
opposition have created fear and confusion in Minorities resulting in strong protests in Minority
dominated areas of India. The faculties also suggested that the government should actively
communicate factual details to the religious and political leaders from minorities and try to calm
down the protests. The faculties were of the opinion that important higher education institutions
were strategically used by protestors to gain media attention and create news across the world. The
faculties to great extent of the view that protests in higher education resulted in successfully running
the opposition propaganda and the government should have been careful enough while dealing with
such elements.

Summarizing the student’s survey and faculty interviews, this study confirms that there is
enough awareness for CAA, 2019 in Law institutes across Gujarat. The study also confirms that
CAA, 2019 is in interest of persecuted minorities in three neighboring countries. The CAA, 2019 is
not a threat to national security and does not divide the country on religious grounds. Also, the
study confirms that the anti-CAA protests are politically motivated and are part of propaganda, also
due to deliberate miscommunication by some of the opposition parties fear and confusion is created

among the minorities in India.
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Annexure - 1 Students uestionnaire

1. Name:

2. Age:
1. |18-30 2. 131-45
3. | 45 above

3. Gender:
1. | Male 2. | Female

4. Education Level:

1. |LLB 2. |LLM

3. | PhD

5. Family Income:

1. | Less than 2.5 Lakh 4. More than 7.50 Lakh

2. | 2.5 Lakh to 4.99 Lakh

3. |5 Lakhto 7.50 Lakh

6. City

1. | Ahmedabad 2. | Vadodara

3. | Surat 4. | Rajkot

7. The Citizenship Amendment Act, 2019 gives justice inhabitants of undivided India
belonging to various religions who were staying in the said areas of Pakistan, Afghanistan

and Bangladesh?

Strongly Neither agree nor
) Disagree , Agree Strongly agree
disagree disagree
! 2 3 4 5
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8. Citizenship Amendment Act, 2019 poses a threat to national security of our country?

Strongly Neither agree
. Di ) A Strongl
disagree isagree nor disagree gree rongly agree
| 2 3 4 5

9. Citizenship Amendment Act, 2019 divides India by religion.

Strongly Neither agree
i Disagree i Agree Strongly agree
disagree nor disagree
2 4 5
1 3
Annexure -2
Law Facul ion

o The Citizenship Amendment Act, 2019 gives justice inhabitants of undivided India
belonging to various religions who were staying in the said areas of Pakistan,
Afghanistan and Bangladesh.

e Citizenship Amendment Act, 2019 poses a threat to national security of our country.

e Citizenship Amendment Act, 2019 divides India by religion.

e Do you think the government created enough awareness about CAA 2019?

¢ Do you think the protests against CAA are politically motivated?

e What do you think are the reason for selecting higher education institution for CAA
protest?
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“Social Media and Adolescents”

Dr. Maheshkumar K.Chaudhari ,Assistant Professor, Dr.RajeshkumarG.Chaudhari ,Assistant
Professor, College of Education, Daramali ,Ta-Idar Di-Sabarkantha-383110

Dr. Ashok J. Desai ,Principal ( Offg.) ,STT College, Visnagar, Di-Mehsana-384315

Abstract :
Key Words: Social Media, Adolescents,values, mental health,education
Education is the key to enlarge the cognitive and co native abilities and makes the human being
a socially responsible persons. Day by day, with the formal and informal ways, the values of the
students have been formed and consolidated by re-experience. With the development of science
& technology, the methods of teaching and learning have been developing day by day making
the learning more enjoyable and fruitful. However the cognitive aspects have been more
benefited with compare to affective aspects. The recent tremendous changes in the
communication technology has changed the total concept of the learning. Adolescence is the
major and crucial period in the life of human being with relation to the formation of the basic
concepts and value patterns. Easy access to social media resources have opened the unexplored
world before the children. Due to immediate and easy satisfaction of the curiosity, the learning
process becomes monotonous and unearned ultimately leading towards the lack of proper
understanding and affective development. Social Medias like Face book and whatsup have
made the adolescents think beyond their experience. Due to its effect, Teen agers have become
attention seekers and prompt reactive ultimately leading to depression and anti social behaviour.
Its excessive and misuse may lead them towards the negative effects. By the experiences from
the social media the adolescents’ value preferences and patterns are changing without firsthand
experience. They may form the wrong and unscientific perception.
1. Introduction:

Day by day the innovations in science & technology have changed the total human

life from top to bottom and also to all the age groups. / \

Modification

Educational

Objectives Teache students’
J + 1/ behaviour
(Fig. 1) \_ )

In above figure, it can been revealed that, the combination of content & method make the total

education process by the mean of the teacher. Finally, the modification in the children’s
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behivour happens. With modernization, there has been a great change in the methods of

teaching. The formal education system has worked to make the child a good citizen by
providing the predecided experiences. However, the education is not in control of anybody as
students learn at anywhere: home, society, bus, school, friends, mall, market etc. Scientific
innovations have enlarged the informal educational methods and content. Childhood time 1s the
full of imaginations, adolescence is full of emotions. At this period of the age, if they find the
open access to the social media there might be many dimensions of the development. They may
get good useful knowledge from it, on the other hand, they might be caught in the bad habits.
2.Social Media & Adolescents’ Mental Health

Poor Youth mental health is a major public health concern which poses substantial societal and
economic burdens globally . Adolescence is a period of vulnerability for the development of
depression and adolescents with mental health problems are at higher risk of poor mental health
throughout their lives . Therefore, intervening early could have long-term knock on benefits for
population health. Social media use, a relatively recent phenomena, has become the primary
form of communication for young people. Undoubtedly, using social media can be beneficial
including as a source of social support and knowledge acquisition, however, a mounting body of
evidence suggests associations with poor mental health among adolescents . Moreover, a recent
report using longitudinal data suggests that girls may be more affected than boys.

3.Social Media & Adolescents’ Value Preferences

Numerous plausible potential intervening pathways relate young people's mental health to the
amount of time they spend on social networking sites, and the ways in which they engage and
interact online. Widely researched are pathways via experiences of online harassment, as victim
and/or perpetrator, which have the potential to impact on young people's mental health due to
the ease of sharing of materials that damage reputations and relationships . It is commonplace
for young people to sleep in close proximity to their phones and sleep has been shown to be
linked to mental health. Social media use could impact on young people's sleep in multiple
ways, for instance spending a long time on social media might lead to reduced sleep duration,
whilst incoming alerts in the night and fear of missing out on new content could cause sleep
disruptions. Screen exposure before bedtime and the consequent impact of this on melatonin
production and the circadian rhythm are also possible mechanisms .Sleep quality and quantity
could also be affected by levels of anxiety and worry resulting from experiences of online
harassment. Young people are particularly vulnerable to the development of low self-esteem
and this could be exacerbated by online experiences including receipt of negative feedback and

negative social comparisons
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The abundance of manipulated images of idealised ‘beauty’ online are linked to

individual perceptions of body image and self-esteem which in turn are associated with poor
mental health.

It 1s also important to acknowledge that a cyclical relationship between social media use
and mental health could be at play, whereby young people experiencing poor mental health
might be more likely to use social media for extended periods of time.. We hypothesise, net of
prior mental health, that: 1) the relationship between social media use and depressive symptoms
would be partially mediated through poor sleep, online harassment, poor self-esteem and body
image; 11) the association of online harassment with depressive symptoms would be partially
mediated by poorer sleep, poor body image and poor self-esteem; and iii) the poor body image

relationship with depressive symptoms would be partially mediated self-esteem (Fig. 2).

Poor sleep
Online
harassment
Social media ¥ Depressive
use ) symptoms
Poor

seff-
esteem

Body image

4.Sexting on Social Media

Sexting can be defined as “sending, receiving, or forwarding sexually explicit messages,
photographs, or images via cell phone, computer, or other digital devices.” Many of these
images become distributed rapidly via cell phones or the Internet. This phenomenon does occur
among the teen population; a recent survey revealed that 20% of teens have sent or posted nude
or seminude photographs or videos of themselves. Some teens who have engaged in sexting
have been threatened or charged with felony child pornography charges, although some states
have started characterizing such behaviors as juvenile-law misdemeanors. Additional
consequences include school suspension for perpetrators and emotional distress with

accompanying mental health conditions for victims. In many circumstances, however, the
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sexting incident is not shared beyond a small peer group or a couple and is not found to be

distressing at all.

5.Socialization & Communication

Social media sites allow teens to accomplish online many of the tasks that are important to them
offline: staying connected with friends and family, making new friends, sharing pictures, and
exchanging ideas. Social media participation also can offer adolescents deeper benefits that
extend into their view of self, community, and the world, includingl. opportunities for
community engagement through raising money for charity and volunteering for local events,
including political and philanthropic events; enhancement of individual and collective creativity
through development and sharing of artistic and musical endeavors; growth of ideas from the
creation of blogs, podcasts, videos, and gaming sites; expansion of one’s online connections
through shared interests to include others from more diverse backgrounds (such communication
is an important step for all adolescents and affords the opportunity for respect, tolerance, and
increased discourse about personal and global issues); and fostering of one’s individual identity
and unique social skills.

6..Enhanced Learning Opportunities

Middle and high school students are using social media to connect with one another on
homework and group projects.For example, Facebook and similar social media programs allow
students to gather outside of class to collaborate and exchange ideas about assignments. Some
schools successfully use blogs as teaching tools,which has the benefit of reinforcing skills in
English, written expression, and creativity.

7. Improved health awareness

Adolescents are finding that they can access online information about their health concerns
easily and anonymously. Excellent health resources are increasingly available to youth on a
variety of topics of interest to this population, such as sexually transmitted infections, stress
reduction, and signs of depression. Adolescents with chronic illnesses can access Web sites
through which they can develop supportive networks of people with similar conditions.13 The
mobile technologies that teens use daily, namely cell phones, instant messaging, and text
messaging, have already produced multiple improvements in their health care, such as increased
medication adherence, better disease understanding, and fewer missed appointments.14 Given
that the new social media venues all have mobile applications, teenagers will have enhanced
opportunities to learn about their health issues and communicate with their doctors.

8.Conclusion
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The social media has opened up the unexplored world before the adolescents, killing the

patience and waiting nature. The excessive use may harm them mentally, physically and

emotionally. However it may have a potential opportunity educate them informally for better

life experiences. The role of parents become more crucial in it.
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ABSTRACT

The media of communication is the medium by which a piece of information or knowledge is
communicated to the world. This medium of communication is of great importance because the
same piece of information when conveyed on a printed page or over the telephone or radio or
television will appear different and have entirely a different effect on us. Hence the
effectiveness of a piece of information depends upon the medium through which it is imparted.
Education of tomorrow will be able to play its role more effectively by making the individuals
creative, active and efficient by using appropriate media. Success of education cannot be
achieved merely by substituting mechanical methods for human beings, but by developing new
patterns using both human beings and technological advancements in order to teach more
people better and more rapidly.

There are a good number of media for mass communication such as radio, Television,
newspapers and films, etc. Previously, the mass media in the form of illustrative were only put
to marginal and individualised use. There was neither any coherent thinking nor a scientific use
of these media in the educational process. But their increased use has been mainly due to
interest and initiative of certain teachers.

The role of media in the development of education has been imperative. It has played an
important part in influencing the underprivileged and the socio-economic backward sections of
the society in recognizing the significance of education. The role of media has been considered
important not only in the development of education, but also other areas such as,
communication, motivation, social welfare, work opportunities and understanding how to make
effective use of technology. Media is responsible for this development to a great extent. In this
paper, we will learn about Role of Media in Education.

Keywords: Media, Education, Communication, Development, Technology

INTRODUCTION
The term media 1s derived from Medium, which means carrier or mode. Media denotes an item
specifically designed to reach a large audience or viewers. The term was first used with the

advent of newspapers and magazines. However, with the passage of time, the term broadened
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by the inventions of radio, TV, cinemas and internet. Media’s duty is to inform, educate and

entertain the people and thereby strengthen the society. Because of its inherent ability to reach
large number of public, it is widely used to convey message to build public opinion and
awareness. The role of media in today’s education is evidence by the number of computer labs,
television sets and libraries that have become part of curriculum in most schools today. Media
comes in different forms and each form affects the way students learn and interpret information.
Media has brought the world closer (globalization) so that now students from different
universities in different parts of the world are connected through a mere internet connection.
Media is field which works on a broad scale. Both the social and mass media played different
roles. Because the power of media is so extensive and huge it can be used to educate people at
very little cost, through online teaching thousands of persons can be taught at the same time. It
also allow students and teachers to connect and share ideas, as being an extension of class
discussion by extending the possibility of sharing beyond the classroom walls. Social media
forges new ties and exchange content in meaningful ways that would have not been possible a
few years ago.

What Is Mass Media?

The source that the majority of the general public uses to get their news and information from is
considered mass media. Mass media means technology that is intended to reach a mass
audience. The most common platforms for mass media are newspapers, magazines, radio,
television, internet and the mobile. The general public typically relies on the mass media to
provide information regarding political issues, social issues, entertainment, and news in pop
culture.

Categories of Mass Media

Mass Media 1s divided into 3 categories —
Print Media

Electronic Media

Digital Media

Print Media
The oldest form of media is print media. It consists of any type of printed material. They

include books, newspapers, magazines, journals, newsletters and many more.

Electronic Media
Secondly, we have electronic media which made information entertaining. It was made possible

with the help of television, radio, movies and more.

Digital Media

24 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)
With technology evolving by leaps and bounds, digital media has in a way overtaken the other

forms of media. With its help, the conversation became two-sided. Digital Media is a fast and
efficient form of mass media. It encompasses all types of social media, blogs, forums, web

portals, and others.

ROLE OF MASS MEDIA IN EDUCATION

The technological innovation in mass media of educational communication means that
education can now be transmitted to far off places. That too without geographical hindrances.
This saves a lot of time, effort, and money. With ever-growing innovations in technology,
education can now be transmitted in real time over the computer screen from far off places. The
major roles mass media plays in the education field are:

Universal reach
Mass media has made the world smaller; it has connected people like never before. Education is

something which must be universal. Mass media has helped tremendously bridge that gap. In
other words, it is now within everyone’s reach and making the world a better place.

Storage of information
Mass media allows storing information which can be accessed from anywhere at any time. It is

available at our fingertips literally, which saves a lot of time and energy. Therefore, it serves as
a rather useful resource in the field of education.

No Physical Constraints
One of the major drawbacks before mass media was a physical constraint but not anymore.

Mass media has reduced the distance and made the world smaller for good. For instance, it is
not necessary to be present at the place physically to gain knowledge now.

Organized Influence
Previously, the medium of information was rather unorganized. Now, the mass media of

information offers much more organization and sophistication in delivering information. In
addition, the authenticity of the information being imparted can be readily checked and
reviewed. It is possible with the availability of mass media. This results in the reduction and
elimination of false information or rumours.

Fruitful Results
Another huge advantage of current technological innovation in mass media is the increased

memorization capability of students. Many scientific pieces of research have proven that
transmitting lectures via an audio-visual format is quite effective. It has a far more positive
impact on memorization capacity of the brain than merely an audio lecture. Above all, this is

only possible because of the mass media.

SOCIAL MEDIA
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Social media has gained credibility over the years as a trusted source of information and

platform where organisations can interact with audiences.

We are seeing education institutions adapting these developments into their systems and relying
on group resources and mechanisms to improve the student life. The use of social media in
education provides students with the ability to get more useful information, to connect with

learning groups and other educational systems that make education convenient.

Social network tools afford students and institutions with multiple opportunities to improve
learning methods. Through these networks, you can incorporate social media plugins that enable
sharing and interaction. Students can benefit from online tutorials and resources that are shared

through social networks.

As an educational institution, it is crucial to be active in many social platforms possible, this

helps create better student training strategies and shapes student culture.

Connecting with experts on topics via social media

The great thing about using social media is that you soon learn who the experts are in particular
fields and subjects. When you start following these experts you learn more and gain useful
content from them, this empowers you to produce great results. You have the opportunity of
engaging experts to get answers on topics that you may need help in.

Institutions communicate with students via YouTube and Facebook

Learning colleges have the ability to connect with students through social media networks such
as Facebook, Google Plus groups, and YouTube. These channels can be used to communicate
campus news, make announcements and provide students with useful information. This builds
engagement between the College and students which help tackle many student issues through the

group interactions.

Institutions can share supportive and positive posts that reach all students that are connected to
the networks and pages. You can initiate hashtags on social media to engage students and online
discussions that are helpful. Video is a prominent tool in social media trends that are effective

and you can use it to share useful videos that inspire students and help them in their course
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subjects. Through social mediums such as YouTube, Facebook or Instagram live video the

engagements between students and the institution can be sustained. It is advisable to be selective
about which social platforms to use for the best practice.

It helps in Research process

Social media offers audience and subject monitoring tools that are useful and it is one of the best
platforms to extract data. You can find out how the majority people feel about a particular topic
or how experts perceive and advice on specific issues.

This can help students compile and produce useful content for research. Whether students are
working on an assignment, working on a project or trying to gain more insight on a subject, some
of the best information and results can be extracted from social media.

Enhanced Learning management systems

Learning management systems is a networking software that delivers educational programs and
gives institutions other administrative activities. Social media learning in LMS can include
instant chat functions, video, forums to share info and other lesson resources to help students.
Most LMS’s come with built in social media integration and this drives instant interaction
between the users and the system. The system strengthens student participation and makes team
projects easy to collaborate.

The system exists to tackle student and learning related issues to improve education schemes. It
is beneficial for institutions to use popular Learning management systems with social media
integration to have the best reach and effect through the system. Other social learning benefits

are live conferencing systems, webinar capability, share group reviews, blogs and much more.

LEARNING WITH MEDIA AND TECHNOLOGIES

Computer-based cognitive tools have been purposefully modified and established as
knowledgeable associates to support and smooth the critical thinking and higher order learning.
Examples of cognitive tools include, databases, spreadsheets, semantic networks, expert
systems, communications software such as, teleconferencing programs, on-line collaborative
knowledge construction environments, multimedia or hypermedia construction software, and
computer programming languages. In the cognitive tools approach, media and technology are
provided directly to the learners to utilize them for signifying and articulating all the
information that they possess. Learners themselves function as designers making use of media
and technology as tools for analysing the world, accessing and interpreting information,

organizing their personal knowledge, and representing what they know of others. The
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foundations for making use of software tools for development of education have been stated as

follows:

The learning environment is required to be positive and favourable, when individuals are taught
how to make use of the software. When individuals are acquainted with various forms of media
and technology, they may find the concepts difficult, but the creation of favourable learning
environment assists them in understanding of the concepts in an adequate manner.

Cognitive tools empower the learners in designing their own representations of knowledge
rather than absorbing representations that is preconceived by others. When learners have learnt
how to make use of media technology, they create their own learning environment in order to
improve their knowledge and skills.

Cognitive tools assist in the development of reflective thinking that is vital for meaningful
learning. Cognitive tools have two kinds of significant cognitive effects, those which are with
the technology in terms of logical associations and those that are of the technology in terms of
the cognitive remainder that is present after the tools are being used.

Making use of multimedia construction programs as cognitive tools normally engages the
learners in developing numerous skills and abilities, such as, project management skills,
research skills, organization and representation skills, presentation skills, writing skills, and
reflection skills. In any educational institution or a training centre, individuals are required to
develop these skills to perform well in their courses and programs and to achieve good grades.
Reading and understanding the concepts does improve academic knowledge, but it is vital to
make use of the academic knowledge in tasks such as organizing, presenting, researching,
writing and reflecting.

General Principal of using Mass Media:

The teacher should make all necessary arrangements for using the mass media very effectively.
Teacher should select the mass media according to the age level of the students. Teacher must
know some general principles of using the mass media.

1. Organisation:

Mass media should be organised as integral part of the educational programmes. They should
not be separated from other curricular activities.

2. Selection:

Mass media should be properly selected and coordinated by the teacher. An experienced and
trained teacher can select the mass media according to the needs of the students.

3. Planning:
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Mass media should be available according to the need of the instructional programme. The

teachers should possess skill in the use of mass media. They should have special training in
their preparation. So they should be properly planned.
4. Experience:
Mass media should be related to student’s experience.
5. Preparation:
There should be adequate preparation on the part of students. The teacher should prepare
himself before using it. He should know what the mass media teach and where they fit into his
plan of teaching. Adequate preparation should be followed by proper presentation and an
adequate follow-up.
6. Evaluation:
Mass media should be evaluated at regular intervals in regards to their use, effect on learning
and their functions.
Conclusion:
The power of media 1s regarded to be widespread and massive, it can be utilized in an efficient
manner to educate people with less cost. In leading to improvement in the field of education, it
1s important that the number of students within the classroom should be adequate, which can be
manageable by the teacher, there should be provision of teaching-learning materials and one of
the fundamental areas is usage of technology, as technology arouses interest and enthusiasm in
the mind-sets of the students to learn. Therefore, the role of media is significant in the
development of education.
References :
http://www.yourarticlelibrary.com/education/role-of-mass-media-in-education-in-
india/45260/

http://www.assignmentpoint.com/arts/sociology/presentation-on-mass-media.html
http://collegiatebd.blogspot.in/2013/12/the-merits-and-demerits-of-mass- media.html

Bates, A.W. and Poole, G. (2003). Effective Teaching in Higher Education, retrieved
September 23, 2007, from www.wordpress.com

Cassidy, M (2004). Book Ends: The Changing Media Environment of American Classrooms.
New Jersey: Cresskill.

Moore, Melody, (2005). Safe Schools. Michigan Chronicle, retrieved on September 20 2007,
from www.findarticles.com
Muschert, Glenn, (2003). Columbine Coverage Shook the Nation. USA Today (Society for the

Advancement of Education), retrieved on September 20, 2007, from www. findarticles.com

29 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)
Poston, Teresa. (1978) Concept of school media center and its services. Peabody Journal of

Education, 55, 188-204. Retrieved on September 23 2007, from JSTOR Database.

Rolls, A. (2007) The Reference Shelf: International Perspectives on Education. USA: The
H.W. Wilson Company.

Schwarz, Gretchen, (2001). The Role of Media Literacy in Teaching Education. Teacher
Education Quarterly, retrieved on September 20 2007, from www.findarticles.com.

Williams, Susan, Technology in Education, retrieved on September 23 2007, from

www.education.stateuniversity.com.

[this article has already established facts , wish that the author had explored the possibilities of

various strategies which can reall enhance the utilisation of the media technology for education

-]

30 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

Impact of Radio Campaigns of Ahmedabad in people of
Ahmedabad

Dr. Awa Shukla, Assistant Professor, Department of Journalism & Mass Communication, Dr.
Babasaheb Ambedkar Open University, Ahmedabad (Gujarat)

Kankshin Munshi, Research Scholar (M.Phill), Dr. Baba Saheb Ambedkar Open University,
Ahmedabad.

Abstract

This study was stimulated by the Impact of radio campaigns on the people of Ahmedabad. The
overall aim is to develop knowledge on how radio plays a great role through campaigns to help
or to provide a help as a friend to the people of Ahmadabad. The research includes the Private
FM and Public Broadcaster Radio Campaigns. Empirical data collected through two focus
group surveys and filled up a questioner with a total number of 100 people. Among them 30
people had directly participated in the Radio Campaign. And Individual respondent Interview
with 2 creative heads of Private FM, 1 of Media Education, 3 RJ’s, and 2 programme executives
in All India Radio. The field Interviews were conducted during 10th November to 15th
December 2014.

The overarching research question was: Is there any Impact of Radio Campaigns on the lives of
people of Ahmadabad? And the second question was in what ways are the FM radios improving
the lives of their local audience? The specific questions were: Which type of Campaigns has
been done by Private FM’s and All India Radio? How do they come up with the issue based
campaigns? What are the perceptions of the local people about the ways the FM radios are
improving their lives?

Despite of some weaknesses in Radio commercials, the findings of this study show that the
radio plays an eminent role on the lives of the people. The FM stations and All India Radio have
come up with vivid campaigns to solve the issues, and those have positively contributed to
changing ways of lives of the people of Ahmedabad. That includes the campaigns of Social
(Bade Dill wale), Cultural (Mirchi Camp fire), Educational (Mirchi Business Rock star, Ganit
Nu Gaurav), Environmental (Dharti no Saad, Plant a tree), humanity (Ekrupiyaaabhiyaan,
Police Station Pe RED), Health ( Svasthbharat, Women’s Campaigns, Children Campaigns),
Awareness (Save the Sparrow, Dabake Baja) and many more as list goes on and on.

All India Radio’s Campaign is less popular in the city. The reason behind it is that it is not
listened to much in Mobile phones and they have to compete with Private FM’s. The local

people’s participation in the campaign was superb. And there is huge number of people who

31 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)
jointed in the campaign for various reasons, and now radio used the various means of media to

spread the campaign and made aware their listeners about their regular activities and helped
others through these activities. Sometimes it was part of the CSR (Commercial Social
Responsibility) activities. Social Networking is a New Trend for Spreading a campaign virally.
Above the age of 30 years people participated more in the campaigns. Out of the 100, around
49% people of Ahmedabad listen to radio for listening their favorite RJs. 56% accept that they
have the large impact of Radio Campaign. Print media helped like anything in Making these
campaign successful.
The interpretation and conclusions are based on the empirical data analysis as presented in
chapter two and interviews. The study ends with some recommendation on how FMs and All
India Radio can serve the interests and solve the issues of Ahmedabad through the campaign
and suggesting which type of campaign they should come up in future for the maximum
impact.
Introduction:-
“Radio is a wireless transmission of signals, by modulation of electromagnetic waves with
frequencies below those of light.”!

-Radio Broadcasting of India
A tiny receiver that could transmit only sounds to a complex device with satellites in space and
wireless systems in cars, the radio has seen tremendous development. The purpose of the radio,
however, has remained constant. From its inception the radio was created to communicate
messages in mass for whether it is strictly news stories like in its early days, or bringing new
music to fans across the nation, information is always being shared via this device. But
simplistically speaking, different people have different ideas of radio. For some, radio is only
source of information, which comes in the form of Informatics program for others it’s a source
of only entertainment, consisting mainly of music, yet to others it’s a source of information and
entertainment.
We know the story of Sanjay in the epic ‘Mahabharata’ who described the war against
Dritharasthtra who was blind. Sanjay could ‘see’ the war with his ‘Divya Drishti’ or his Divine
Eye. Probably you can call Sanjay as the first ‘radio broadcaster’.?
Radio is mostly one to one Communication. Although lakhs of people are listening in at any
given time, good radio is really all about talking to or performing for only one person. It is
medium where listeners can let their imagination run free while listening. This is why there is a
tremendous bonding that develops between listeners and their favorite radio programmes as

well as programmes’ hosts.
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So, that’s why the Researcher chose the topic “Impact of Radio campaigns on the people of

Ahmadabad.” Although each radio station has its own custom made campaigns, there are so
many classic campaigns of All India Radio which have been conducted in last three decades and
have large impact on their listeners. Now days even commercial radios are also producing
Social cause based Campaigns and leave the great impact on their listeners. Sometimes Radio
station campaigned for providing water in hot summer and sometimes Bird nest. All India
Radio disseminates information to people through Various Campaigns. Thus, they leave a large
impact on society. So the big question is how they designed all these campaigns? What effect
and Social Change has brought by Radio Campaigns in past and How to serve more social
Causes through campaigns are the main Objectives.

The objectives of the study were as follows,

To collect the background information about CSR Radio Campaigns of Private FM & AIR

To Analyze the Basic content of the Campaigns & their Impact on People of Ahmedabad

To see the peoples pattern of interactions with Radio stations during this Activities.

To Check the Impact of Radio Campaign on the life of Ahmadabad’s people

Research Methodology:

The sample of the study comprised of 150 men and women from Ahmedabad, selected by
purposive sampling method. A structured schedule was developed by the investigator to study
the Impact of Radio Campaigns

Quantitative study was done to check the Impact of Radio Camapigns. Survey system and
questioner were the main research method. However to support the data further qualitative
method was also used. In addition to it, Expert interviews were also included and gave a prime
focus to it. In the second phase of research the descriptive research method had been also used.
Further, it had helped in getting a lucid idea of the factors that influence the content of the
campaign. This research method has been chosen considering the objectives to obtain first hand
data from respondents. Quiestionaery which was used in this research constrained open handed
and close handed questions.

Major Findings

Around 56.67% total listener’s believed that there was an impact of the Radio Campaigns.

And if we dig in deep then from the age of 20-30 people had 31.83% and 31-70 years people
had 69.18% campaign impact. The general belief is Private FM focuses on youth only, but

surprisingly campaign’s well received by the audience beyond the age of 30.
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Among the other radio stations Radio Mirchi’s campaign was very popular and then RED FM

stood on second number.

RED FM’s campaign popularity was 51% and Radio Mirchi’s campaign popularity was 49%
and the researcher shows the paradox in listenership in opposite Radio Mirchi’s53% popular
amongst the listeners. And RED FM is 47% popular.

There are also other alternative media who helped to spread the campaign message. In that
10.33% helped was done by newspaper, 25.83% Facebook, 2.66% YouTube and 10.39% what
Sapp helped in spreading the campaign.

People interest is also dependent on Radio campaign 49.82% of the people listen the radio to
listen their favorite RJ, 20.66% for the music,9.8% for the Radio Campaigns,5.16% for daily
updates, 17.68% for win the price.

Save the Sparrow campaign was most popular amongst the other second was RED FM’s
DabaakeBajja and third was again Radio Mirchi’sGuruvaarGurjari campaign.

Most of the Radio stations were doing campaign for their publicity or for the CSR activity and
moreover there main focus is regular programming not Radio campaigns.

From the findings and analysis in the previous chapter, it is rational to confidently conclude that
Despite some weaknesses which call for adjustments, Radios are playing significant role in the
small and layman’s questions of Ahmedabad. In chapter two of this thesis, Researcher presented
the meaning of campaign and how it affects to the larger audience and how to design Radio
Campaign. Researcher also reviewed the various books of Radio journalism and Radio
Campaign. From the data analysis, Researcher can draw specific conclusions which support
hypothesis in chapter one that the there 1s a great impact of radio campaign.

From analysis of data finding shows that Radio is help socially, culturally, economically to
Ahmedabad’s people through various classic radio campaign. Even the fact that the FM radios
have broadened the people’s horizon of access to information is in itself an aspect of
development of the city’s people. There are so many things that affect a Radio station
campaign. Broadcast time is one of them. How much publicity radio station did for the
campaign was also affect the campaign. How much time they repeated jingles, spots or spoof is
also matters.

Despite of talking about the campaign only on radio Now Private FM and Public Broadcasters
use the different means and modules of media to maximize their reach. RED FM made sandesh
as a Business Partner, MY FM has a support of Divyabhaskar and Radio Mirchi is a part of
Times group so they get the support of Times of India and Ahmedabad Mirror. And now a day
All India Radio informs their activities through Newspaper. E.g. Narendra Modi’s Man Ki baat
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(the programe is broadcast on every Sunday and Honorable PM speaks directly from All india

radio with the peoples of India) and Swachh Bharat Abhiyann information regularly updated
by newspaper and give it a enough space.

Every radio station has followed a typical pattern and under that they create the campaigns. Like
RED FM doing more social connect campaigns, MY FM does Emotional campaign which
touches to heart(not in all campaigns) Special target are Children. Recently they are doing
another campaign for children’s called rangrez in that campaign they organized drawing
competition for children. Radio Mirchi is doing campaign which is related to Ahmedabad, or
touches to Ahmedabad’s people. Like Hi Ahmedabad, Save the Sparrow and many more. They
jointed their RJs name with the campaign, so connect there listeners easily. Like in
GuruvaarGurjariDhvanit said that he is a Mirchipastivala, during Plant a tree campaign he
acclaims that he’s MirchiMaali. So it’s way to grab the listenership and grab the listeners easily.
Other important Campaigns of All India Radio, which looked at in the previous chapter, include
Health, Environment, Sanitation, and HIV/AIDS awareness campaigns. These have, no doubt,
contributed to changing the people’s perceptions and behavior, so as to stay healthy. Through
such programmes, many people have got tips on how to avoid certain diseases like malaria,
cholera or sexually transmitted diseases like HIV/AIDS. People have also increasingly become
aware of the symptoms/side effects of certain diseases, and how to treat them or where to seek
for treatment in case they fall sick. Women are aware about their law and about many issues
through All India Radio, but in Ahmedabad their campaigns were neither popular nor more
effective. Through the FM radios, the Ahmedabad peoples have been able to stay in touch with
regular developments and what 1s happening in Ahmedabad.

Radio station every time not doing campaign for Social change or to solve the issues, the final
destination is to grab the more and more listenership. For that they used various tactics. Social
networking sites helped them in great manner. There are so many RJ’s who are very popular in
Ahmedabad, and they have their own followers on Facebook, twitter and YouTube account.
They regularly updated about various activity large number of people come to know about the
campaigns through Facebook and other social networking sites.

Uday bhai who won the award in bade dill wale is sharing their experience said that “after this
campaign manu died in accident we met in this award function I come to know from his family
and we awarded people come to gather and in AKSHAY PATRA we collect money for his
family and provided him money and then also gave fees to his son for future education so, this
is the impact of a radio campaign.” In Ahmedabad My FM They helped a Boy called Babu who

was suffering from Heart issues. Peoples of Ahmedabad collected more than 1.50 lakhs rupees
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to save his life and now he is living a normal life. There are 54% people said that they have an

impact of radio campaigns. MICAN’s started clue clean radio campaign from MICAA
Vaani(Community radio station of MICA) from inspiring from the main stream radio stations
campaigns.

Of course Private FM campaigns are strategically planned too. There all campaigns have some
commercial touch or sponsors so, sometimes they have to do what some companies has
informed them.at that time for making a profit. They lose the main Aim of the campaign, and at
the end of the campaign it just a tool for earning more money. However private stations without
government subsidies, they have to ‘sell” advertisements in order to raise money to stay on air
and pay staff. They also have to respond to audience demand. For instance, most of what goes
out on air is a result of ‘consumer taste’ from at least a section of the Audience — according to
the one Cluster head, if the audience did not want particular campaigns, they (radios) would
probably not come up with such programmes or campaigns. So for that youngster have to
participate more or shows there participations to Radio station for seeing a change.

Prasar Bharati in India has a strong network of transmitters and production facilities to fulfill
the needs of the public by broadcasting varieties of campaign relating to socio-economic values,
culture, ethnicity, language, etc. Prasar Bharti has the largest global network of All India Radio
(AIR) and Doordarshan (DD).

From the findings, it is clear that Radio campaigns have large impact on Ahmedabad’s people.
Some of the peoples disagree with it because of some loopholes of it. But if seen in a wider

sense it is helpful and beneficially to all the people of Ahmedabad.

Future Recommendations:

These some points which keep in mind while making future campaigns.

CULTURALLY RELEVANT - Message appeal must be carefully developed and tested with
each culturally diverse group. Consider important cultural differences in language, customs, and
attitudes. Use appropriate language, avoid negative stereotypes, use a variety of role models,
and reflect cultural/social norms.

DEVELOPED IN A VARIETY OF FORMATS - When you are considering formats that could
be explored through Radio (the product) for your messages, don't stop at brochures, posters, and
PSAs. Also consider materials that may be new to your audience. Teen theater for youth might
be an example.

Messages should be: CLEAR - Avoid messages that can be interpreted to condone what is
actually unwise or unsafe behavior. And remember that clarity is a function not only of

language, but also of visual elements in your message. CONSISTENT - All of your messages
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should be consistent with each other and with your program objectives. CREDIBLE - Use

sources or spokespersons that your audience believes and trusts.

ATTENTION-GETTING - Innumerable messages on a myriad of topics are a daily fact of life
in our society. Your challenge is to break through the clutter of messages and gain attention.
PERSUASIVE - Messages work best when they persuade rather than preach.

POINTING TOWARD A NEXT STEP - Often, the most effective messages are those that
suggest some concrete action to take after hearing the message.

PERSONALLY RELEVANT - Messages should respond to audience needs and interests.
APPROPRIATELY APPEALING - Messages can appeal in various ways -- principally through
logic, fear, humor, and other emotions. Messages can appeal to a variety of emotions, e.g.,
friendship, romance or bereavement. Emotional appeals may make a message attention-getting
and memorable;

PRETESTED - Test drafts of the messages and materials. Pretests or focus tests can provide
insights into whether materials or channels will work with your specific audience. However,
pretests cannot guarantee success.
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in the area of media studies . the future recommendations stated are very important n well laid .
Radio -the less priveldged mass media these days , doing research on it n contributing the

recommendations to effectively utilize it is definatly praiseworthy. Worthy of publishing ]
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ABSTRACT

The objective of the research study is to investigate the impact of social media on
educational Performance of undergraduate Students. For this straightforward investigation
research design was accepted. The study was accomplished at the college in junagadh, Guj. The
simple random sampling technique was used to select a sample of 60 students. Questionnaire
was used to collect the data from the participants. The descriptive statistics of frequency counts
and percentage were used to analyze the data. Research findings showed that social media has
an impact on students as it is lowering their concentration level and creating distraction. It was
also found that it is not lowering their grades as they are capable of managing their grades along
with online participation. As they use these sites for their educational purpose in linking to
subject matter and for discussing their studies and sharing study material.

KEYWORDS: Social media, concentration, disturbance, grades.

INTRODUCTION:

Social Media has become one in every of the foremost vital communication means that in recent
instances nearer to the trade of mformation, knowledge and also the unknown information.
Social media may be a form of electronic communication via which individuals interact with
one another. Social media has attracted thousands and thousands of net users, WHO have
integrated the social networking sites (SNS) in their daily lives routines, as a robust medium in
enhancing the spoken communication between the societies on the complete. Social media has
brought radical modifications in society growing every fine and negative impacts. Any statistics
whether or not properly or horrific is simply meet via social media. As Social Media
Technology (SMT) is growing quick, as is not exclusively confined to net-based technological
power but in addition compatible with cellular technology, it convenes any user to complete
his/her communication without difficulty via their digital devices. It’s well-tried that Twitter,
Whatsapp, Instagram and Facebook because the preferred social media systems (Alwagait,
Shahzad, &Alim, 2015; Michikyan, Subrahmanyam, & Dennis, 2015).

Martn, (2008) & Lusk, (2010) share the identical idea of social media. To them social media is

that the use of Facebook, Blogs, Twitter and LinkedIn for the explanation for communication,
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sharing snapshots moreover as videos. But for the explanation for this study social media is

captured within the service of net via Facebook, Whatsapp, Twitter, Skype, MySpace as
properly as Yahoo Messenger for spoken communication sharing of ideas, sharing of snapshots
and videos with the help of users. The accelerated use of Social Networking Websites has
proved to be a global development within the past years. What embarked on as an interest for a
few laptops literate people has find yourself a social norm and means of lifestyles for people
from everywhere the globe (Boyd. 2007).

In the previous years, social media websites have emerged as common; giving younger humans
a replacement thanks to Interact with one another and speak with the globe. Social networking
grew to become common between 2004 and 2006, once Facebook and MySpace had been
created. Facebook, as an example has over five hundred million participants and it's with al
developing and concerning eighty fifth of college student’s area unit Facebook customers
(Schneider, 2009). These numbers area unit expected to grow for the explanation that Facebook
users can proceed to grow. And this can be not exclusively true for Facebook; numbers for
YouTube customers intently adjust to as nicely (University of recent Hampshire, 2009). Social
networking websites provide instrumentality by victimization that people at large will
communicate, share information, and With the recognition of social networking internet sites on
the increase, our social interaction is affected in multiple approaches as we have a tendency to
adapt to our more The means net customers act and discuss to each different has modified and
continues to alter. These customers currently socialize via the net and it takes aloof from the
individual socialization that has been spherical forever.

Social networking internet sites have affected our social interaction by means of fixing the
means we've got interaction face-to-face, however we have a tendency to acquire info, and also
the dynamics of our social agencies and friendships (Asur and Huberman, 2010). Social Media
has conjointly positively modified students’ means of finding out and also their reading fashion
and the average set-up. Students began victimization these sites as assets to achieve information
and facilitate themselves nearer to their finishing assignments, projects, and associated
academic work (El Khatib & Khan, 2017). University faculty students form up the predominant
share of the web networking community. additionally, given the popularity of social media,
several professors have began to use social media for up spoken communication with and
amongst faculty students in their categories, category discussions, and cooperation on tasks to
boost about to grasp outcomes.

Several educational activity establishments have even started the employment of web science in

mercantilism education and have embarked on implementing their assessments the employment
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of such developing technologies. Hence, the degree of perception of the scholars is turning into

excessive and they’re about to grasp expectations conjointly turning into high. This can be
triggering social media to come back to be a catalyst within the space of education growth.
Social media network sites will have an outstanding or poor have a bearing on students’ tutorial
performance. Several argue on the risks concerned within the usage of SNS whereas it's its
personal edges.

They concern that the students’ dependency to social media will negatively have an impression
on students’ tutorial performances. Some researchers claim a bit or no poor results on students’
academic overall performance if correct multitasking is accomplished through students. The
rising impact of social media on the non-public and dealing lives of school students has created
researchers and academic institutions to find out concerning and rethink the notion and content
material of educational improvement within the digital age.

Therefore, our study targets to feature higher clarity to the present analysis space by mean that
of examining the connection between the service of social media and junagadh students’
educational performances. Thus, the highest objective of the analysis study is to ascertain out
whether or not there's a high-quality have an impression on of the employment of social media
on college girl students’ academic performances and their social competencies within the Shree
M.M. GhodasaraMahila college in junagadh .

REVIEW OF LITERATURE:

A similar study published that on line social media had elevated the communication between the
Faculty member and college students which facilitate the communication of the right data and
improve grasp and therefore the refore the improvement of the ideas and the courses. Supported
the information collected, it's important to mention that the utilization of the social media during
the lecture time is not any longer encouraged [1].

Based on the study of Alwagait, Shazad and Alim [2], it had been located that social media
usage on weekly foundation displayed an exquisite skew the place most college students don't
use social media excessively. Respondents in their study felt that point administration and
soccer were elements that contributed towards bad educational performance without
immoderate social media use.

Studies acknowledged that educational consequence of scholars who spent most of their time
interacting using social media are positive because they were capable to share and generate
ideas and ideas related to their studies. They also use these sites for having fun as these social

media websites are helpful in their tutorial work [3].
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Study in Kogi State University located out that the publicity of the scholars to social media has

effect on their educational performance. Evident exhibit that social media have poor affect on
the tutorial performance of scholars. Students who spend longer on social media are likely to
operate poorly in their teachers this is often thanks to the very fact as an alternate of analyzing
books, they spend time chatting and making pals by social media and this may truly have
terrible impact on their academic performance [4].

RESEARCH OBJECTIVES:

The determine about want to be performed to undertake the evaluation of the affect of social
media on the educational attainment and academic performance of scholars.

RESEARCH METHODOLOGY:

It is questionnaire and interrogates survey kind research administered on 18-21 years
undergraduate students. This study has the pattern size of 60 respondents. Sampling approach is
employed to make a decision the sample. There are 60 girls within the sample. The girls are
from Computer Science institute in junagadh. 5 factor scale questionnaire was dispensed to
students during which they need to means their degree of agreement to the assertion the
utilization of the size strongly agree, agree, undecided, disagree and strongly disagree. After the
gathering of questionnaire collective interview of students are taken to acknowledge about their
usage of social media by using students. Their response was collected and on the inspiration of
frequency counts evaluation won’t to be done. Thanks to restrained resource it won’t to be not
viable to encompass total population of educate in study.

FINDINGS AND DISCUSSION:
Response of the students are collected through questionnaire and analyzed.

1. Students views on the advantage of social media for educational work-Students were asked to
point their level of agreement to the statement that, ‘social media sites are beneficial for them in
their academic work like job links, study material etc.

Table 1:

Statement SA A UD | DA SDA

Social media sites are beneficial for educational| 60% |37% |- 3% -

work like job links, study material etc.’

Through the response of the scholars it had been known that 60% students strongly agreed and
37% agreed that social media sites are helpful in their educational task. And only 3% students

disagreed with the statement. Most of the scholars are benefited from the social media sites as
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they join the study group, where they will choose discussion also as they also get to understand

about various links associated with study material.

Student’s perspectives on the usage of social media for dialogue of school work.

Table 2:

Statement SA A UD | DA |SDA
We use Social Media Sites to talk about university| 20% | 78% | - 2% |-

work like Assignment, project, presentation etc.

Most of the scholars i.e. 78% agreed and 20% strongly agreed that they use social media for
discussion of presentation, assignments and projects. They also use this media for sharing their
assignments among themselves. Consistent with them it's the fastest and cheapest mode by
which they will communicate and simply exchange their notes. Only 2% students disagreed
with the statement as they're fewer users of social media.

Student’s perspectives on use of social media throughout elegance lectures.

Table 3:

Statement SA A UD DA | SDA
We access Social Media Sites during Class | 1% 1% | 18% | 32% | 45%

Lectures

Maximum students strongly disagreed and disagreed with the statement for the utilization of
social media during class lectures. They weren't allowed to use mobile phones during lectures.
Some students refrain themselves from using mobile phones due to strictness by teachers and a
few don't use it because they know that if they use it they're going to be sidetracked from
listening the classroom lecture. 18% students remained neutral as they often use mobile phones
and access social media .1% strongly agreed as they use social media during lectures.

Student’s perspectives on use of social media kill observe time.

Table4:

Statement SA A UD DA | SDA
Social Media Sites Kills Study Time. 20% | 60% | - 20% | -

20%studentsstronglyagreedand60%agreedtothestatementsthatuseofsocialmediasiteskill

theirtimeofstudy.Only20%studentsdisagreedwhowerebasically the passive users of social media
sites. Students are aware that almost all of the time they're engaged in chats and content material
sharing thru social media. The time that they should use for study, they pay on exploitation these
sites or scrolling to understand concerning others. They conjointly disclosed that they access

these websites parallel to their studies.
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Students views on use of social media causes distraction to their training work.

Table5:
Statement SA | A U | D SD
D|A | A
Social Media Sites causes distraction to their | 25 55 - - 20
trainingwork. % % %

It was determined that 55% agreed and 25% strongly agreed with the statement that social
media web sites are causing distraction from their studies. 20% strongly disagreed with the
declaration. It was discovered that those who were frequent users were extra distracted in

comparison to fewer users.

Student’s perspectives on use of social media reducing concentration level.

Table 6:
Statement SA | A U DA | SD
D A
Social Media Sites decreases concentration level. 15 80 - 5%
% %

Most of the scholars i.e. 15% strongly agreed and 80% agreed to the assertion that use of social
media is reducing their concentration level. It was determined that after the use of social sites
the students mind continue to be keen on the posts they noticed on these web sites and it
influences their concentration level. Even much less customers said this. Only 5% users
disagreed with the announcement as they may be no longer influenced by the post.

Students perspectives on use of social media on the effect of it on their grades

Table7:

SA | A UD | DA | SD
A

20 15 10 40 15
% % % % %

Statement

Social Media Sites lower our grades and decreases

performance.

40% students strongly disagreed and 15% strongly disagreed with the statement as they were
abletomanagetheirstudiesandperformanceinexam. Theyseenoeffectofsocialmediaontheir
grades.10%remainedneutralastheyseenorelationbetweentheuseofsocialmediaandincrease
ordecreaseingrades. 1 5%agreedthatitinfluencestheirgrade,astheygradesareloweredbythe use of

soclalmedia.

8. Students views on use of quick words due to using social media.
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Table8:

Statement SA | A UD | DA | SDA

We often use short words in class notes or during| 10% | 15% | 5% | 40% | 30%

exam which we use in chatting.

From the answers of the scholars it was observed that 10% strongly agreed and 15% agreed that
during elegance assignments as well as exams they use short words in area of full words. They
additionally disclosed that oftentimes their professors complained to improve it.40% disagreed
and 10% strongly disagreed with the assertion as they by no means used brief words in notes or
exams.5% remained neutral.

CONCLUSION:

It is found within the study that students feel that social media is beneficial in their education
work for sharing study material and to debate their study topics. Most of the scholars revealed
that they are doing not use mobile phones to access social media sites within the classroom.
Most of them arranged that social media destroy the study time. Many of the scholars prescribed
the distraction in education work thanks to social media. Nearly about 80% students considered
it true that social media use in lowering their concentration and that they aren't ready to
concentrate in their studies because the thoughts about social media over power them. Most of
the scholars believe that their grades aren't suffering from the utilization of social media. As
they're ready to manage their studies. Nearly quite half the scholars agreed on the utilization of
short words in their notes and answer sheet. It’s found that over use of social media sites are
affecting their studies. If it's utilized in the controlled way it'll not affect studies.
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THE REAL THREAT FROM VIRTUAL WORLD: An
Emerging Regulation Related Issues of Social-Media

Dr. Krunal Purohit, Assistant Professor, Marwadi University, Rajkot (Gujarat)

Abstract:

With an emergence of information technology, a rapid revolution in mass communication has
happened. All most all class of people are using social media; they create and forward messages
without the background of any rationality and authenticity. This has led us into change in the
perception of affected people. The negative outcome of this, is rumors an hatred among people.
So, the purpose of this article is to explore legal requirements to control social media. The
researcher has intensively gathered relevant information. The researcher has undertaken all the
concerned initiatives to be taken by the central government to regulate social media. Frequency
of the cybercrimes like fake and suspicious accounts, illegal access of account and other bugs
related issues have been accommodated in this paper.

Key Words: Social Media, Social Media Regulations, Facebook, WhatsApp, Instagram.
Introduction:

The technological revolution in Indian society is happening very rapidly. Information technology
has grass root level presence in highly populated country. Due to enormous increase in the use of
social media, lower internet tariffs, smart phones and good network connectivity, more Indian
people are becoming part of the internet and social media. But history is the witness that up to
some extent, human beings have always use technology in negative manner e.g. nuclear bomb.
In a country like India where millions of people are using social media like Facebook,
WhatsApp, Instagram etc. Starting from kids to old age people, all are actively creating and
sharing messages. Groups in WhatsApp and Facebook have more facilitate mass communication.
But there many incidences where illegal content has been identified. People even don’t think
before they create and forward the messages on social media. Recently, the central government
raise the concerns over the rapid rise in unlawful activities like defamatory postings, anti-
national activities, threat to public order, fake news and hate speech.

The groups have been formed based on family, cast, religion etc. So, these groups have become a
platform to show anger, hatred and even some offensive comments against the cast or religion.
This can turn into rumors among associated people. The state police have identified many
WhatsApp group through which rioting activities were operated. This is very dangerous sign for

a democratic country like India. It has become a very difficult job for central and state
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governments to control social media due lacuna of proper regulations as this comes in the

context of ‘Freedom of Expression’ under fundamental rights. The respective government
agencies face difficulties to prove crime with this regard.
Frequency of Digital Crimes:

1. 87 million Facebook user’s data accessed by Cambridge Analytica without the

knowledge of Facebook.

2. 3.2 billion fake accounts were removed by Facebook between April and September 2019.

3. 70 million suspicious and fake accounts were shutdown by Twitter in 2018.

4. As per Bromium report, cyber criminals are making $ 3.25 billion by cheating people.

5. 5,00,000 Google users exposed by a bug present in system.

6. According to RSA Security report, 43% increase in social media fraud attacks in 2018.
In 2019, the Central Government of India has taken many initiatives to regulate social media by
accommodating many severe consequences which are as follow:
The government plans to regulate social media without spying on users:
The government has acknowledged that it 1s in the process of formulating new guidelines for
intermediaries including social media companies, which mandates the use of technology-based
automated tools to identify, remove an trace the origin of unlawful content. There is a need of
IT-based administrative mechanism should be able to address this to a large extent. The
traceability clause has emerged as a major bone of contention between the government an
privacy advocates world over. In October, more than 100 civil society organizations like
Electronic Frontier Foundation, Digital Rights Watch and Access Now approached to chief
executive officer Mark Zuckerberg to not disclose information to governments like the US, the
UK and Australia. Recently, the Indian government has worked on traceability clause with the
help of this the origin of messages linked to unlawful activities can be detected.
Indian Navy bans smartphones, social media on bases and ships:
In December-2019, seven navy personnel arrested for allegedly leaking sensitive information to
an espionage racket links to Pakistan. The police have said that all the arrested officials were in
touch with Pakistani women who had befriended them on Facebook. This is breach of national
security. Even in recent past, many such events occurred like honey traps where army personnel
were involved. Such kind use of social media can not only disturb the relationship but also it can
put into war related situation between two nations.
Online platform like WhatsApp don’t cooperate citing encryption to governments:
In 2019, the government of India mentioned that platforms like WhatsApp doesn’t cooperate

with law enforcement agencies citing end-to-end encryption. Some government officials have
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told to Rajya Sabha panel looking into the issue of pornography on social media and its effects

on children. In the first week of December-2019, an ad-hoc committee of he Rajya Sabha was
formed by the Upper House Chairman M. Venkaiah Naidu on the “alarming issue” of
pornography social media and its effects on children and society. It also called different
stakeholders including Ministry of Electronics and Information Technology, telecom regulator
TRAI and social media platforms.

Liking social media accounts with Aadhaar and PAN:

BJP leader Ashwini Kumar Upadhyay who filed plea in Delhi High Court by that there are
accusing 20% fake accounts who are much more in number. But a bench of Chief Justice D. N.
Patel and Justice C Hari Shankar said linking of accounts with social platforms like Twitter,
Facebook and WhatsApp with Aadhaar, PAN or any other identity document requires framing of
policies or amendment in existing law by the central government. The bench also said they were
not inclined to issue any direction to the government as the matter is already pending with Law
Commission.

Parliamentary panel asks Twitter to take strong measures on women and child cyber safety:

On 4™ December-2019, top executives from the social media firm made presentation on the issue
before the panel headed by BJP MP Heena Gavit which has a total of 20 members. Twitter gave
a brief on its functioning. During the meeting, the panel members urged Twitter to consider
increasing the minimum age requirement for opening accounts on its platform to 15 years from
the current 13 years. In addition, Twitter was asked to find ways to proactively an effectively
remove abusive and inappropriate content.

Government provides fact-checking facility:

The governments have taken different measures to fight against the fake news. Many fake news
resulted into riots, murder and damage to government premises. During the recent Lok Shabha
Elections, the Election Commission worked on to pull out post that were fake. The government
also initiate actions finalizing new IT rules for social media companies that would mandate
traceability of originator of message and removal of malicious content within 24 hours of notice.
Supreme Court Intervention:

The apex court observed that the liability should be on the social media companies to decrypt
(information of origin/sender) a message and provide relevant information to the government. A
bench of Justice Deepak Gupta and Aniruddha Bose asked the Centre Government to submit its
report in January-2020 if misuse can be checked and liability could be transferred to social media
companies for the decryption of the messages. In addition, attorney general K. K. Venugopal

said that section 69 of Information Technology Act has provision to disclose the information of
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sender who have create and transfer the messages. So, this provision can help to determine

criminal offenses.

Supreme Court ask Central Government to Prepare New Social Media Guidelines:

In October-2019, the apex court allowed the central government three months to formulate social
media rules. The central government assured apex court that the government is in finalizing and
notifying the Information Technology Intermediaries Guideline (Amendment) Rules, 2018. So
very soon account holder of all social media companies must link with any government approved
IDs in the country. The central government has consulted with other ministry like commerce,
Home Affairs, Child Development and Information and Broadcasting.

References:
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Introduction

The first and very important media now a day is social media which has presented into
existence with advancement of mobile technology and with internet in the form of whatsapp,
hikes, face book, twitter and other networking sites. Social media is not a platform only where
people discuss their issues and opinions but it is beyond that level where it performs its role as a
changer of society. In this modern world, social media is one of the most important parts of one’s
life from shopping to electronic mails, business tools and education fields. It performs a vital role
in transforming not only people’s lives but also their life style. Though we know that it has
enormous uses even we can understand its basic objectives which can be enlisted as to educate,
entertain, inform and influence the opinion of many people. We can see that it is playing very
important role in strengthening our society and make people aware about the society and its
changes. It conveys messages to build public opinion and awareness because it reaches to a large
number of people in a very short of time period. Its distinctive role in educational field has made
today’s students well equipped and teacher’s dynamics. It is updating our society also in many
ways as the updates are available at our doorsteps. We can see many gradual changes in the
kinds of media and with that their effects of individual’s life as well as on it. The sphere of
influence of social media is increasing day by day continuously as the coverage range of a small
news or message is very wide these days and more significantly in modern society. It performs
its role as a facilitator of development and an agent of change. There is no man of any age who is
not touched by its reach.

The presence of the social media is currently observed many ways and means of
communication. For example, television, radio and press have formed profiles in the social
networks in order to tell again of their existence, to inform about the latest news regarding the
program or content, as well as to symbolize themselves. It shows that an important amount of
energy, resources, and effort is invested in and dedicated to the communication in the Internet
environment. The social media Web sites are supplemented all along with the homepages, thus
the notion of the mass media cannot be interpreted only in the usual sense - it is also viewed as a

revolution. The social media are the part of traditional media, having the connection of users as
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one of the most characteristic features: “People refer to Web 2.0, user-generated content, social

networking, and other terms to try to encompass the movement toward people becoming
influential publishers on the Web and beyond. All of these terms and others have their place in
describing useful tools for people to publish to the world”. It is proof that audience is not only
the passive receiver of the content but they like to use the opportunities of inter activity.

Though in many ways we see the use of social media as people spread fake news and
rumors but with few incidents, we cannot deny the importance of social media in a positive way.
If there are few bad examples then we can find thousands of good examples also. Social media is
a platform that allows people to share or exchange information’s, ideas, images, videos, articles
and even more with each other with the help of a particular network. We know there are many
positive and negative effects of social media but in this paper we cover the positive aspects of
social media and focus few fields like education, society, business, youth etc. we will try to focus
how social media covers all these topics in better way. Social media gives the students easier
way to complete their bunch assignments, class ventures or for support on homework
assignments. Social media provides good opportunities for educators to teach a good digital
content and use of internet for better productivity. Social media networking sites support to make
new customers by providing useful facilities in business field. Social media sites provide the
opportunities for people to reconnect with their old friends, mates and colleagues. Youngsters are
more connected with social media and their communication and conversation with their friends
and groups are seen in everyday life. Useful data and information can be exchanged over social
networking sites. Youngsters can get information related to career objectives over social
networking sites. Social media platform has increased the quality and rate of collaboration for
students. Social media is very useful but only when it should be used in a limited way without
getting addicted.

Impact of Social Media on Education

Technology has given a rapid development in continuous way by introducing small
communication devices and we can utilize these small communication devices for accessing
social networks whenever we want, any time anywhere, as these gadgets include pocket
computers, laptops and even simple mobile phones which support internet. For the reason of
education social media has been used as an imaginative way. Students should be educated to use
this tool in a better way, in the enlightening classes’ media just being used for messaging or
texting rather than they should be trained to figure out how to use these media for good. Social
media has enlarged the quality and rate of teamwork for students on a large scale. With the help

of social media students can without difficulty communicate or share information with in a
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second with each through various social sites like Facebook, Whatsapp, and Instagram etc. It is

also vital for many students to do some practical work instead of doing paper work. They can
also write blogs for themselves as well as for teachers to improve their knowledge skills. Social
networking sites also carry out online examination which takes part in an important role to
increase the students’ knowledge. Some positive effects of social media on educations are:

Social media provides many new ways to the students to successfully reach each other in regards
to class ventures, bunch assignments or for help on homework assignments.

Many of the students who are not willing to take an interest constantly in class might feel that
they can articulate their thoughts easily on social media.

Teachers also use it to post their matters about class activities, school events which will be very
functional to them.

We have seen now a days that social media has been rising in career option. Social media makes
a platform which prepares young workers to become successful marketers.

The use of social media gives the opportunity for all educators to train good digital citizenship
and utilization of Internet for productivity.

Impact of Social Media on Business

Social media is the new and modern platform in marketing field that includes business,
organizations and brands which helps to create news, make connections, make friends and make
followers. With the help of social media Business enhances an organization’s performance in a
variety of ways such as to achieve business objectives, increasing annual sales of the
organization. Social media perform its role in various ways as a communication platform that
provides few ways communication between a company and their stock holders. Business
becomes easier and its promotion also becomes easier through different social networking sites.
Many of the companies like to promote their business by giving advertisement on the social
media in order to create a center of attention maximum users or customers. Customers can be
connected and interacted with business on a more personal level by using social media. If a
company has recognized a brand, social media can also help this organization to develop the
existing brand and offer the business a voice. With the help of social media company can make
their policy to promote their organization.

We know that social media used many types of business functions, here are some
examples also like: Marketing — it is one of the very significant and very common uses of social
media in the business field. It is very useful now days because today each brand keeps a target
section of online audience. HR — it is very important for identifying and engaging the talent in

direct manner. It becomes helpful for the company to showcase their employee benefits and also
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the culture of the company to the world which is outside also. Creative — it is also an important

part and it helps to enable art, copy and design teams to create new points and ideas which
become helpful to the company to accomplish its goals. Operations — there are many sites which
help the business by connecting with many experts who can exchange their experiences and
strategic plans, for example LinkedIn. Business Development — these professional sites can be
used to connect with many clients and customers. There are many positive impacts of social
media on business.
Impact of Social Media on Society

We all are very aware about the role of social media on our society, as it has an enormous
impact and strong influence on our present society. There are many sites which are very popular
on the web. Many of social media sites have transformed the way where people like to
communicate and also socialize on the web. Social networking sites give them the better
opportunities for people to make a good connection with their old friends, mates and colleagues.
It also provides another good opportunity to make new friends also, share pictures, videos,
audios and other contents amongst them. It also helps to change the life style of people and
society which makes life of people better than previous one. Here are some positive effects of
social media on society
Social Media connects and helps to get together people they may not have met outer the social
media forums.
It becomes a platform to share ideas away from the geographical boundaries.
Social media gives open chance for all writers and bloggers to attach with their clients.
An additional positive effect of social networking sites, it gathers people on a huge platform for
the attainment of specific goals. This helps to bring positive change in the society.
Social media spreads consciousness among society like campaigns, advertisement articles,
promotions which supports the society to be up to date with the current information.
Impact of Social Media on Youngsters

In this modern world social media has set him as a cool tool for engaging and involving
young people. Young people are linked with social media I their day to day life with their friends
in the matter of conversation and communication and with many other aspects which make them
engage with social media. They use different types of devices every day. Last many years, social
media is the only platform where youngsters are connected with their friends, school groups and
college friends and relatives through social media only. It is not only about friends or relatives
but except these, youngsters are also connected with many unknown people whom they never

meet or not know anything about them even they are very much connected with them. With the
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help of social media from many years, we have observed that youngsters become concern to

make new relations and also like to make new friends in their everyday life and give more
importance to their relations also. We have seen that teenagers are also using mobile phones,
online games, web etc. to communicate with other people and also like to gather information also
through these platforms. They like to take help of social media even in their problems of studies
and they try to find out solutions also through different educational sites and also like to study
also through online channels. We know that there are many advantages of social media for
youngsters, some positive effects of social media on youngsters are also given which are very
important
Social media supports youngsters to continue a connection with each other.
Functional and important information can be exchanged over social networking sites.
Social networking sites can permit teens to find support online that they may be short of in
customary relationships, especially for teens.
In a Critical Development period youngsters also go away for social networking sites for
suggestion and information.
Youngsters can come across to social media for receiving the answers associated to their career
objectives.
Conclusion

Social media is becoming the routine for each and every person as the technology is
growing day by day and we see that people are addicting with social media technologies every
day. We see, impact of social media is different at different levels and also on different people.
Students have achieved a good quality and a rate of collaboration of knowledge which is
increased by social media at large level. Businesses also enhance good performance by using
social media such a different level as to complete its objectives, increasing all over sales of the
organization. Youngsters also get many benefits by using social media on regular basis. Though
we know there are lots of merits of social media but we cannot deny the demerits of social media
also which create many problems for us also if we do not use it in appropriate way. We need to
be alert to save ourselves from false information which is spread on social media at a large level,
which may create sometimes downfall of production and creativity also. We need to understand
its value and we should use social media without getting addicted of it. There are many merits of
social media but we should not be careless with its demerits also, only then we can use modern
technology in a better way.
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Doubt on the trustworthiness of news in the digital era - A
detailed study of the arrival of fake news presence in
different social media sites and apps

(Krishna Mishra, a Phd Student in media and mass communication area, Under Dr. Subhash
Sharma at Pacific Academy of Higher education and Research Centre, Udaipur (Raj.) India.

“Beware of false knowledge;, it is more dangerous than ignorance”.

--George Bernard Shaw

The role of journalists and journalism has completely changed in this digital age. The format and
style of journalism has also improved. Many changes have been made in the way journalists
collect information, edit and create news. The traditional pattern of reporting and editing is
almost gone. In today's time, there is no end to the limits of presenting your ideas.
Communication has become interactive in today's high technology era. Earlier it used to be one-
way communication. Social media or social networking sites allow people to participate
continuously in online activities and share their views from any place of the country. Now there
is no need for anyone to take permission to present their views. The freedom of expression law
has given it complete freedom. This unlimited freedom has also brought many benefits such that
there has been transparency on all sides, but this freedom of expression has now taken a negative
form. This negative form has been named 'Fake News'. Misinformation is constantly being
exchanged on social media. This is a very sensitive issue. Over the years, social media has
created an important place in information and communication mediums. Older research says that
social media has become a major player in shaping public discourse in a democratic country
(Marda and Milne, 2018). In today's era, all the limitations of the field of communication
management have been eliminated, the only reason is the ever-increasing influence of social
media. The role of digital communication cannot be underestimated in today's high technology
advancement era as digital communication becomes the main medium of communication in
contemporary society.

The purpose of this research paper is to study the factors that are continuously influencing the
credibility of news from social networking sites. A review of the literature suggests that to
ensure the credibility of the news, strict laws need to be enacted to avoid the fake news concept.
Although policy makers are under pressure from the service / platform provider, no concrete
steps have been taken by the users or platform professionals. "Fake News" in India has

experienced a steady increase. Social media users are constantly facing this problem. This
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research paper wants to shed light on the reasons for the increasing impact of fake news.

Stopping the virus of fake news has become extremely necessary, it is continuously increasing
and is harming people and the country. In this paper, violent incidents caused by fake news are
also discussed. And attempts have been made to compare the policies adopted by different
countries with the policies of India. What other steps can be taken to prevent fake news in India
in future.

Key words: Fake news, interactive media, policies, social media sites and apps, source
credibility.

Introduction

Initially, the news broadcast was in a limited state. Talking about print media, people had local
and national publications. Doordarshan was the only channel in electronic media where people
were aware of the news of daily life, and used to increase their information. It was a one-way
communication where there was no scope for expression or equal. Even if someone wrote a letter
to the editor, he/she either did not get the answer or it would have taken many days. In India, as
soon as social media took its step, people got freedom of expression. But the news industry
experienced a revolution in the way social media was collected, distributed, published and
consumed with the introduction of social media. Today's reporters are creating their own profile
page and personal blogging that harmonizes between them and readers (Singh, 2014). According
to a recent FICCI report, the Indian media and media entertainment industry is one of the fastest
growing sectors in India. The volume of users on the web in India is required to cross 500
million this year. This report says that by 2017, India has become the second largest cell phone
user. Data consumption has grown to an average of 3.9GB every month (re-imagining India's
M&E sector, 2018).

The rapid rise of smart phones and the Internet has suddenly led to a global concern, which
experts have called 'Fake News'. Today this topic has posed a challenge to the confidence of
users in the news. Fake news on social media is a fast-growing virus which is very important to
control or else this virus will destroy the life of people. Initially, no one controlled it and as a
result, many fraudulent companies and political leaders started using social media only for their
benefit and to increase their vote bank. Not only this, it has also killed many people in India.
Ever since Fake News has taken its inauspicious steps in digital media, there has been a panic in
this popular internet world. Now the responsibility of the fourth pillar of our democracy has
increased manifold than before. Although "fake news" is a problem, but in a densely populated
country like India, it has proved fatal. Video clips, memes, messages, photographs are often used

to mobilize communities and spread violence so that trouble increases.
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Fake news is the dark side of this digitization era. Many social media platforms, such as Twitter

and Facebook, often release information to the public that is not checked and verified more
often, and a swirl of misinformation spreads quickly. Traditional journalism is devoted to society
and has been carrying out its responsibilities well since the beginning. In contrast, social media
has no responsibility and duty towards society. Correspondents (citizen journalists) are not
accountable to anyone (Acemoglu, Ozdaglar & ParandehGheibi, 2010). Many researchers
believe that mainstream journalists never support independent content developers because only
mainstream journalists are aware of the basic principles of news writing. They know and
understand the basic journalistic values, laws and ethics of the news industry well and have
appropriate training in reporting and gathering news sources (Quandt, 2008). The journalist
knows the importance of credibility, fairness and news values.

Review of Literature

According to empirical research, fake news articles are news that deliberately and mutually
confuse people ("Why We Study Digital Misinformation. CNetS", 2016). The definition of fake
news included in recent studies states that "fake news is a misinformation and just a way to make
some money and to mislead people (Bollen, Mao, and Zeng, 2011).

Experts say that today's people are using social media more as a news source than traditional
news sources (Perrin, 2015), because it is a very fast paced system and it is easily available. One
does not have to wait for any specific time for this, it is available at all times according to the
convenience. Whereas in the traditional print media, people had to wait for 24 hours for the news
or in electronic media to take their special time and sit in front of the TV.

Recently we can see a quick ascent of fake news on social media. It has come to the fore as a
political tool to misinterpret individuals. It is being used to advance one political side and only to
further debate by degrading the other. Take the incident that occurred in 2016 as an example.
The arrival of fake news during the United States presidential elections in 2016 made a lot of
headlines. It all started in Macedonia, some youth created Trump websites to get traffic and
money through advertisements i.e. clickbait. This business model eventually became successful,
and also had a major impact on the election results” (Banerjee and Haq, 2018). The Guardian 'a
British daily newspaper wrote a story on the issue, exposing the money involved in trade and
fake news promotions. The public was also very impressed by this story.

Fake news is now a global concern

According to an international research agency, 'fake news' has led to a loss of confidence in
people globally. People now want to be very vigilant and are worried all the time due to wrong

information. The data of this agency shows that the average trust of the people of the news has
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already been reduced several times. This agency has said that there is a lot of public concern

about misinformation and it is too much. Their report says that this concern has reached an
average of 55% in 38 countries, while on the other hand there has been no reduction in efforts by
governments and various platforms. Despite government efforts, some countries have felt more
concern on this subject than in the previous year. Except for all countries, the average level of
trust in news is down two percentage points to 42%, and less than half (49%) rely on the news
media they use themselves. (Clifford, 2020).

According to Frank's research, fake news producers are a bit different as they have a relatively
quick lifespan and are busy spending more and more of their time posting on social media. In
today's time, the media is a way of promoting or it is a web (Frank, 2015). The latest report states
that more than 4 billion people worldwide now access the Internet through various devices
(Internetworldstats.com, 2019). Additionally, news websites have become more profitable
nowadays, and media organizations are investing in online journalism (Mitchell and Page, 2014).
Social media sites have emerged as a new platform for all journalistic stakeholders. Social media
users can use news not only as news or information recipients, but also as new and information
providers (Smith, 2009). Today's wide readers pay more attention to their convenience, due to
which social media sites have become a successful medium for obtaining information. There is
such a torrent of information and due to public participation policies and legislation are not being
fully utilized. Extremely convenient messaging and social media sites make conversation easier
and more open (Hermida, 2012; Mitchell et al., 2013; Mitchell et al., 2013).

Indian scenario of fake news and government actions

According to an Indo Asian News Service (2018) report, almost the whole or the important part
of fake news can be said only revolves around the idea of nationalism and nation building. Here
every news gets associated with the emotions and the user tries to make his own identity more
emotionally than the interest of the nation, as a result, the main facts in the news are lost or
reduced considerably. Compared to other countries, there is a large market for fake news in
India. WhatsApp is the main distributor here. But other social networking sites such as Facebook
and Twitter are nothing less (What's Driving India's Fake News Problem; 2018). In 2014,
Facebook social media site (India's most popular social media site) acquired WhatsApp (mobile
messaging application) (Russia, 2014). WhatsApp is a platform where anyone can easily
establish communication with anyone and can easily exchange various information. On this
platform, not only correct information, wrong and fake news is also easily sent. Which has a very
bad effect on the country. Many people have died due to this and violence has also taken place.

A BBC analysis found that at least 31 people died in 2017 and 2018 as a result of mob attacks
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via rumours on WhatsApp and social media (Alluri, 2019). Prior to the election in the 2017 -

2018 elections, Prime Minister Narendra Modi's Bhartiya Janata Party (BJP) and the opposition
Congress party misused the power of WhatsApp to influence over 900 million eligible voters.
Both the opposition parties Congress and BJP are accused of spreading false and misleading
news. On 1 April, Facebook deleted 687 pages or accounts, stating it was associated with the
Congress party for "co-ordinated inhumane behaviour"(Alluri, 2019). Jency Jacob, the
managing editor of Indian fact-checking site Boom has said, "Facebook and Twitter are
platforms that do not allow too much secrecy which allows fact-checkers like us to trace who the
bad actors are in many of the cases".

Citizenship (Amendment) Act 2019

The Supreme Court of India has asked the Central Government of India to "consider a plea for
the promotion, purposes and benefits of the Citizenship Amendment Act (CAA) to remove fake
news being circulated on this issue" (The Hindu, 2019; Rajya Sabha TV, 2019). In fact, the
petition lawyer visited Jamia and Seelampur and found out that about 95% of the performers
have no idea what CAA 1s. They feel that Indian law will now take back their citizenship. Some
mischievous people continue to broadcast fake news (The Hindu, 2019). According to the news
of Outlook News, about 5000 people of Pakistan are actively engaged in creating and promoting
fake news on CAA. These people have also made many fake videos of it and posted them on
online social media sites (Singh, 2019).

The Indian Ministry of External Affairs called a meeting of the Malaysian Prime Minister for
"factually incorrect remarks" to resolve the problem (Mea.gov.in, 2019). The Indian government
has now come to the notice, Assam Police has posted on social media that it has appealed to the
people that they should beware of fake news and the Bangalore Police Commissioner has called
upon the people that fake information related to any CAA of the general public. Do not trust me
(Live mint, 2019; India Today, 2019). The government has asked the Delhi Police to keep a strict
vigil on those who spread misinformation about CAA related violence at Jamia Millia Islamia
College. So that the right action can be taken on them (The Indian Express, 2019).

Kashmir Issues

The Kashmir partition has already been a big issue in India. The propaganda related to Kashmir
1s famously popular in India (Chaturvedi, 2019; Gulfnews.com, 2019). There are many popular
examples that tell the story of Kashmir conflict. The Syrian and Iraqi civil wars are examples of
those who have done nothing but just create unrest and promote extremism (Deodia, 2019;
Baldwa, 2019). After the imposition of Section 370, there was so much outrage among the

people that according to a newspaper report, a soldier quoted Ravikant as saying "a dozen, two

60 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)
dozen, and also, sometimes with a lot of women, coming out, we Throw stones at him and run

away. "(Yasir, Raj & Gettleman, 2019). Solicitor General of India's Supreme Court Tushar
Mehta stated that "not a single shot was fired by the security forces after 5 August" ("Supreme
Court asks government to restore normalcy in Kashmir", 2019), although the BBC later also
Reported (Hashmi, 2019). The Supreme Court stated that the Center should "make every effort
to restore normalcy as soon as possible" ("Supreme Court asks government to restore normalcy
in Kashmir", 2019).

Some other examples

In November 2019, actress Shabana Azmi inadvertently posted a news on Instagram which was a
false news. The news was that Shabana Azmi shared a picture of an alleged signboard at the
Chennai airport, stating that "Eating Carpet Strictly Prohibited” means eating food on the floor is
strictly banned. After some time when this news was investigated, it was found that this news
was the fake news. And the Airports Authority of India said that it was only an attempt to shape
an image. In fact, the sign board was morphed with the help of photo editing software (Jain,
2019);

In 2014, Tata Chemicals, a well-known Indian company, had to deal with a misinformation
campaign. In this fabricated news it was said that the amount of potassium ferrocyanide in Tata
Salt is very high. A spokesperson for Tata Chemicals stated, "The use of PFC is permitted in salt
and 1s safe and harmless to the human body when it is consumed to approved levels." "This is
clearly stated in the list of Tata salt ingredients as prescribed by the rules." (RAJAGOPAL,
2019).

India's Energy Minister Piyush Goyal tweeted a picture on Twitter promoting a government
street-lighting program, in fact this photo was from a place in Russia (Kumar, 2017).

After the floods in Kerala in 2018, there was a lot of misinformation on social media related to
relief efforts which went on for a long time (Rajalakshmi, n.d.).

In April 2019, there was a continuous series of rumours on the topic of vaccination on social
media. It said that there are many dangers arising due to vaccination, due to which, in many
schools of Mumbai, health officials stopped the vaccination of children immediately (Purnell,
2019).

Policies of some different - different countries to deal with fake news?

The whole world is fighting the whirlwind of fake news today. Violent incidents have occurred
due to fake information on social media. The government across the world is struggling with this
problem. Every country has tried to deal with this problem on its own. Here the details of the

commendable steps of some countries have been given.
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» Singapore

On 1 April 2019, this country proposed to enact a new law to deal with online fake news. In this
proposal, it has been said that people who will spread false news online with their ulterior
motives will have to face a jail term of ten years. Those who violate the rules on Facebook or
Twitter will not only get severe punishment, but these social media sites may also have to face
the consequences. Sites that do not follow the various regulations may result in fines of up to $ 1
million. Individuals who continuously post false news and do not follow the rules may face fines
of up to $ 20,000 and up to 12 months in jail ("What countries around the world are doing to
tackle fake news and violent content", 2019).

» Australia
Australia has said without delay that on April 4, 2019, if social media, web hosting companies
and prisoner officers do not stop promoting fake news, then they will have to suffer a lot and the
results will be very bad. Under the new law, companies that promote fake news will be fined up
to 10 percent of their annual global business. And any officer who posts any kind of video or
pictures in the form of terrorism, murder, rape or any other heinous crime just to incite people,
may be sentenced to jail for three years. And they may have to eat jail bread ("What countries
around the world are doing to tackle fake news and violent content", 2019).

» Malaysia
Malaysia is one of those countries that have enacted laws since the beginning of eliminating fake
news. The previous government of Malaysia, led by the Barisan National (BN) alliance, enacted
legislation in April that a person who makes or spreads fake news can be imprisoned for up to
six years and fined RM500,000 (S $ 165,390). Can be applied. Later, a second government
(Patan Harapan government) was formed in the month of May that promised to repeal the law,
but the move was stopped by the opposition-led Senate government in September ("What
countries around the world are doing to tackle fake news and violent content”, 2019).

» Germany
AFP news agency has reported that in Germany, new laws were enacted in January 2018 to keep
fake information in control. This law was made for social media companies. This law states that
fines of up to fifty million euros (S $ 76.2 million) will be levied on sharing of hate speech, child
pornography, terror related items on social media sites. And these websites will be given a time
limit of 24 hours to remove all fake news (Marda and Milan, 2018; "What countries around the
world are doing to tackle fake news and violent content", 2019).

> Russia
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In March 2014, President Vladimir Putin signed a new stringent law for the Russian people to

deal with fake news. In this law, it is written that people who spread fake information online can
be fined up to 400,000 roubles (S $ 8,302). The authority there has complete freedom to block
those websites.

India’s Fight with Fake news

India is also one of those countries which has taken several concrete steps to keep the rumours
spread on social media (Bajoria, 2019). The Supreme Court of India has adopted a proposal
suggested by the Attorney General, in which the Aadhaar card (identity card) will be linked to
the social media account, so that it can be easily detected ("Social media accounts need to be
linked with Aadhaar to check fake news, SC told", 2019). In parts of India such as Kannur city in
Kerala, the government has started conducting fake news classes in government schools so that
people are more and more alert (Biswas, 2018). The Government of India has taken another step
to control the spread of fake news. The Ministry of Information and Broadcasting has the right to
revoke recognition of any journalist if he is involved in writing or posting any fake news. In our
country, in an emergency, the government turns off the Internet, so that fake news can be
avoided. Some people say that the government should make the public more and more aware. In
the year 2018, Google News launched a program to train around 8000 journalists in a total of
seven official Indian languages including English. This program is Google's largest successful
training initiative in the world (Christopher, 2018). Facebook has partnered with fact-checking
websites such as Boom Live (Phartiyal & Kalra, 2019). Twitter has also worked tirelessly to
remove various fake accounts and prevent fake information (McLaughlin, 2018). Not only this,
fact-checking has become a business of sorts in India. They include fact-checking websites like
Alt News, Boom, Factly and SMHoaxSlayer. Now the media house has its own fact-checking
departments like India Today Group, Times Internet has TOI Factcheck and The Quint has
WebQoof (Aananth, 2019). The Ministry of Information and Broadcasting has now become
manifold alert. Online news sources and publicly visible posts are constantly being monitored
and planned such as the fact checking model.

How to identify fake news?

The world of today's news is also filled with ambiguity. Along with the country, we also need to
be vigilant. We also have to be vigilant at all times. Well it is a difficult task. Because fake news
marketers are misleading people by using the same names and web addresses as reputed news
organizations. "Onion" is one such example. "Onion currently receives a daily readership of 4.3
trillion" (Garden & Myth, 2019). The biggest problem for Indian people is that they are very

emotional. And due to this sentimentality, many times get into trouble. If we get a message
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related to patriotism or God or religion, we immediately believe it. For example - a post that will

have a picture of a girl or god and say "Comment and get good news within 24 hours", "If you
ignore this message, you will be much worse". Many such cases are seen daily. There was a lot
of rumour in our country even in the time of demonetization. There will be a nano-GPS chip on
the new notes. So that the government can keep an eye on everyone on its own.

Awareness 1S necessary

At a New Orleans seminar organized by the Education Writers Association, all speakers agreed
that one of the best ways to deal with fake news is literacy. All teachers in the school must be
essentially taught to distinguish between real and fake news. Because news literacy will act as a
vaccine against fake news (Stringer 2014). We are accountable only for what we share. We
should check once before sharing. First, we should check the source of information; Then you
should see who will benefit from the storytelling? We must mature and immediately reject
biased and false news.

Conclusion

It 1s true that social media sites are a platform that unites people to share and exchange
information and bring awareness among the society. It helps to update the society with current
events. But there are many major demerits associated with it, due to which both the society and
the public have to suffer many losses. Misinformation and fake news have destroyed the real
values of news and journalism. As a result, it is too early to draw a correct conclusion from the
available literature review; In addition, more research is needed to understand the constantly
changing media landscape.
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Abstract

The recent research article highlights the contribution of media in education from students’
perspectives. It shows relation between media and education. Furthermore, it too glimpses
‘HOW’ students educate themselves with the help of media. Education is a holistic and media
provide holistic information and students update themselves by using various types of media
such as printed media, electronic media as well as social media. Students can enhance variety of
skills like communication skills, soft skills, life skills etc. It connects human being with the
globe. It teaches diverse cultures, language, rituals, ethics and values too. It develops emotional
affection by linking with the world. It has vital role in making oneness.

Media is informative tool, provides social, political, economical, religious as well as educational
information through which students can update themselves. Media is useful for teaching learning
process. For example by using English News Paper students, enhance vocabulary as well as,
reading skills, comprehensive skills as well as writing skills

In addition, this 1s informative research and finding of this is that both printed and social media
are fruitful for educational purpose but it has also some drawbacks such as what about those
students who cannot afford for economic source they may use printed media for educational
purpose. Further, those who can afford electronic media easily access but it should not be used
over excessively it could harm them. Social media facilitates to learn technical skills,
communication skills as well as psychoanalytical skills.

The gist of the article is only that students should use both types of media. However, social
media should be used when it is needy. Printed media can be used for personal development too.
An educated person serves society better if he aware about his/her surroundings. Further, it can
also useful for the national development and international development.

All have learned I learned from books

Abraham Lincoln.

Social media is not just a spoke on the wheel of marketing. It’s becoming the way entire bicycles
are built

Ryan Lilly

Key Words: Media, Social Media, Education, Holistic Development.
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Introduction

Media is a tool specifically designed to reach a large audience or viewers. There are two types of
media such as Printed Media and Electronic Media. Printed Media includes newspapers,
magazines, or newsletters, Direct Mailers, Handbills or Flyers, Billboards, Press releases Books
etc.. However, with the passage of time, the term broadened by the inventions of radio,
Television, cinemas and Internet. In present era, media is very needed like food and clothing. It
1s right that media is playing vital role strengthening the society. It role is to inform, educate, and
entertain to people. It provides real life experiences. It makes aware about our surroundings. The
media has strong social and cultural impact upon society. Due to its specific features to reach
large mass, it imparts message to mass reviews and observations.

Education is lifelong learning which is not limited to school textbooks or with in classrooms.
Education is holistic process, means to develop over all personality of the students. Daily
activities and events surrounding around us educate us in one or the other way. Human being is
no importance without education. An educated person has the ability to change the globe. It
makes good citizen, it ensures a productive future, opens new vistas, prevail awareness, develop
social credibility..etc.

The role of media in education is increased day by day. As the technology emerges, it makes
human work easily. Just one touch completes tasks in a second. There are number of computer
labs, television sets and libraries that have become part of curriculum in educational institutions.
Media has brought closer globalization. Accessibility of media connects students from different
universities in different parts of the world through mere internet connection. Amidst the
information, revolution mass media has become such prominent item of human beings.
Contribution of Media in education:

Television, internet, websites, film, newspapers, music, CDs, magazines, billboards, radio
programs play significant role to convey message. John Dewey said that education could not be
restricted within teacher and school classroom; it can be acquire through social environment. The
present technical era electronic media plays vital role to decode and encode messages. It
provides comprehensive and long lasting experience of learning. It provides information
irrespective  of caste, color, geographical, sociological, economical diversities media is
significant tool for education to all.

Mass media used for rural development and education. Mass media like Television, Radio,
interactive video, computer and print media used to develop rural education. Door Darshan is

telecasting latest information on agricultural education and rural development through electronic
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media, including majority of rural population. Previous studies found that Television impact

positively for small farmers and illiterates.

Social media plays vital role to educate in present world. Majority of teachers and students use it
for teaching learning process. It engages, inspires and motivates students to learn. It includes
various activities like networking, socializing online trough words, pictures and videos. Two-
way communication brings people together to discover and share some information, ideas,
concepts and notions.

Admittedly, it also includes bookmarking where all users have an opportunity to share their
online libraries of links and connect to each other’s lists within a definite online community, to
online collaboration spaces.

Face book and Twitter considered as fastest means of finding information. It used in classroom
to conduct discussion. Students communicate with different students of the globe they learn
communication skills, language, culture, socializing, networking, and managing skills. In
addition they learn social science, science, arts, commerce, business administration, engineering
etc. by using various images accessed on internet they learn social science, science as well as
general knowledge. Maps, landlines help to learn social science. The fact that, it provides more
then we just imagine. It enhances computer literacy, life skills, soft skills and communications
skills. Audio-video facilities to learn easily and provides long lasting learning.

Social websites used for creating discussion in the classroom. It becomes possible to create a
chat room that embed later to some blog and scheduled to open at a specified time. Blog helps to
creative writing and enrich grammar skills. Teachers can give project work to students. It helps
to complete homework and different researches. It is a great phenomenon as geo-tagging has a
good opportunity future in education field. Further, it has been proved scientifically that social
media assists students to engage in study. Previously, due to lack of concentrate students could
not pay attention. Social media engages them into close communication and collaboration with
instructors so that learning take place easily.

Learning is life long process. Students also learn insightfully while using web tools. Initial stage
it can difficult but once students used to it they enjoy it. In this sense, role of media in teaching-
learning process attract students’ attention and make teaching- learning activities more
interesting and effective. The use of media in education is not a new thing.

A teacher who knows about social media is a boon to the modern classroom. It is about more
than just “keeping up” having social media, skills strengthen the teacher-students connection. It
can bridge a generational gap that makes teaching a challenge. Use of social media classroom

increases accessibility for children from lower families. It has applicants to personal and
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professional development. Teachers use it to find learning and development opportunities of

their own.

Face book helps learners to use large amount of information is always available. Language
learners keep in touch with target language. Second language learners learn various kind of
knowledge and be familiar with the laws of different cultures web tool provide good area of
documents and offer best ways to promote language skills. Students enhance communication
skills by communicating with peers around the world instead of being limited to the classroom.
Thus, computer is effective in forming student-student and student teacher interaction out of the
class.

Social media increases power of speech through online conversation about various issues native
and other second language speakers (Depew 2011). Carmean and Haefner explained that social
networks applied online technology make the second language learning more social and
enjoyable with minimal stress. They stated that real learning happens when it is social and
students’ centered. In other way, this kind of learning leads to “meaningful understanding of
material and content” (p.29, 2002). Waters emphasized the importance of social media as an
electronic tool that is new in process second language learning (2009). Alternatively, Kendle
and Northcote claimed that discussion in online groups and online information can give learners
the chance to learn useful skills implicitly (2001). There is more feedback during discussion and
communication in online situations because of the high confidence (Davis &Theide, as cited in
Chen and Yang, 2007, 863). By comparing small groups of learner, researchers found that
learners had much more participation in online discussion (Pratt & Sullivan, 1996; Warschaucer,
1996). Lee performed a concurrent e-chat that has task-based instruction too increase learner
relation and communication skills. An equal opportunity is given by the internet technology to
the second language learners (Good Fellow & Lamy, 1999). Warschauer mentioned that online
interaction motivate learners to more interactive conversation without concerning about
pronunciation or oral connection in the target language. Similarly, Beauvois stated that social
networks encourage students to have more discussion in French classes.

Face book is a useful tool to improve interaction between teachers and their students (Godwin,
Jones, 2008; Sturgeon & Walker, 2009). It provides academic settings for both teachers and
learners (Villano 2007). Face book encourages students to do their homework (Kitsis, 2008). It
helps to improve students’ social behaviors. Hamilton stated that Face book provides an
appropriate environment to connect teenage readers and publishers and increase literature circles
between them (Walker 2010). Blattner and Flori found that Face book creates competition in

second language learners and help them to learn incidental vocabularies (Shahroki 2009).
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However, positive effects of Face book as learning tool mentioned. It has some drawbacks too.

For example, some university students limited university staff to access their profiles. Further it
is reported that there is no significant different in using virtual and traditional teaching hours by
students (Li & Pitts 2009). On the other hand, face book learners use it for writing but it is not
same as the academic writing that learners write in educational environments. Learners write
informal language in face book, blogs and twitter for communication. However, in the classroom
students write in academic language. (Yancey).

Enhancement of various skills:

Computer literacy

Students develop computer literacy by using computer number of times. Students learn by trial
and error those who do not have much computer competency.

Creative skills

Students develop own creative idea by using e-content or by watching video. Mostly it found in
humanities, languages, arts and other disciplines too. According to Fractl and Buzz Stream
suggests that 21% of social media users un-follow a brand if the content shared is repetitive or
boring. To engage and hooked, students need to consistently come up with new and engaging
ideas, creative initiatives and campaigns. From Face book contests to video on arts, business etc
social media user to think innovative ways to stand apart from the millions of others on social
media.

Socializing

By communication with different students of the world, students develop manner, respect,
politeness, helping, respect, value, team spirit..etc. social media is a great way to connect with
your customers and promote your brand.

Communication skills

By watching video students develop listening-speaking, reading and writing. Further, by forum
discussion students also develop academic reading and writing. Through images, students learn
vocabulary. Further students’ compressibility also increases by using video.

Writing ability

Images and videos seen more on social media, writing also plays a critical role. if you are
creating any social website post, tweet, writing stands as an essential part of social media
marketer’s job profile. If headlines are not magnetic or captivating enough, it is likely people are
not going to be motivated enough to click. Social media posts include text and many are text
based. It means that, for our post we have to be effective. Text has to be worth reading, clear,

engaging and on instant message. Good writing is simply the craft of putting words together,
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grammar, spelling and punctuation. There is also the aspect of understanding a teacher’s voice

and dealing with consistency, intelligence and sometimes with humor. Further, it develops other
skills like content creator, critical thinking, editing, personal branding etc.

Speaking

You tube video helps to engage students. By listening to target language experts students
develop speaking further expressions, vocabulary etc. Further, students also learn fillers,
substitute, ellipsis etc.

Interdisciplinary skills

It means holistic knowledge. Students learn sociological, educational, philosophical, political,
environmental, technical etc..

Decision making skills

Students develop decision-making skills through brain storming and getting multidisciplinary
information of the subject.

It develops psychoanalytical skills

While reading of the text students comprehend the content as per psychoanalytical skills. For
example while reading prose track in literature students use this skills to understand author’s
language and literary devices.

Research skills

Students develop research skills by referring various research articles, doctorate thesis. Further,
educational researcher guides to conduct research and that are how students can develop research
skills.

Critical thinking

Students can develop critical thing by reading online content. Further, if there is false
information students can judge the content easily through their intellectuality.

Problem solving

Students develop problem-solving skills by finding the conclusion of the information.
Sometimes it also happens that there are mistakes in subject matter students solve content by
own knowledge.

Conclusion

The present paper highlights the contribution of media whether its printed or social media play
an important in education specifically second language learning. Further, it is fundamental base
type of research article so main purpose is to get information and impart new information to the
readers. It also reveals how students can enhance various language skills by using social media

as well as printed media. It also highlights some drawbacks too such it’s not secure or economic
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source etc. while printed media help to personal development it is more formal than social

media. Authentic language found in printed media in comparison to social media. Previous
studies related to second language learning by web tools found that social media is useful for
language learning. However, researcher found demarcation line in usefulness of social media for
communication skills focusing of second language learning from students point. By using web
tools students can enhance second language but there should be proper guidance and care
otherwise students use informal way of communication so it require proper formal exposure for
language learning. Social media motivates towards self-directed learning.

Here, researcher would like to say that technology could not replace human being because to run
it we require human, off course we can access it but cannot rely completely on it.

Further, the scope of the study is that contribution of social media in learning interdisciplinary
subject matters.
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SOCIAL MEDIA AND ITS IMPACT ON SOCIETY

Geetaben Amrtulal Goriya, Research Scholar at Sankalchand Patel University, Visnagar,
Gujarat.

ABSTRACT:

Social media is a stand for public around the World to discuss their issues and opinions.
Social media is a term used to describe the interaction between groups or individuals in which
they produce, share, and sometimes exchange ideas, images, videos and many more over the
internet and in virtual communities. Teen-agers are growing up surrounded by mobile devices
and interactive social networking sites such as Twitter, Myspace, and Facebook, Orkut which
has made the social media a vital aspect of their life. Social network is converting the behaviour
in which youthful people relate with their parents, peers, as well as how they make use of
technology. On the affirmative side, social networks can act as invaluable tools for
professionals. They realize this by assisting young professionals to market their skills and seek
business opportunities. Social networking sites may also be used to network efficiently. On the
adverse side, the internet i1s overloaded with a number of risks associated with online
communities. Cyber victimization, which means a type of harassment that is perpetrated using
electronic technology, 1s one of the risks. In this research paper we focus on every aspect of
social media with its positive and negative effects. This research paper explain how social media
will influence the society in a broad way.

KEY WORDS: Social media, Society, Impact.

INTRODUCTION:
Social media are interactive computer-mediated technologies that facilitate the creation or
sharing of information, ideas, career interests and other forms of expression via virtual

communities and networks.!"™ Social media is growing rapidly and becoming a vital part of

! Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social media? Get
serious! Understanding the functional building blocks of social media. Business horizons, 54(3),
241-251.

2 Obar, J. A., & Wildman, S. S. (2015). Social media definition and the governance challenge-an
introduction to the special issue. Obar, JA and Wildman, S.(2015). Social media definition and
the governance challenge: An introduction to the special issue. Telecommunications
policy, 39(9), 745-750.
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everyday life, because of the latest technological revolution. This stunning growth is due to the

increasing usage of smart phones like BlackBerrys, Q-Mobile, Androids and iPhones. These

Smart phones make it easy to access any social media platform from anywhere virtually. The

mobile versions of these social media sites are so easy to access made it user friendly. As well as

the Map services made a remarkable usage through mobile to find direction and places easily.

Strength of Social Media presently covers following aspects, ™

e Around 112.3 million blogs,

e 100 million of videos viewed daily

e 60 million active social network site users
OBJECTIVES OF THIS RESEARCH PAPER:

This research study covers following objectives:

e To procure knowledge related to social media.

o How the social media impact on society? Its positive and negative impact on society.

% LITERATURE REVIEWS:

A literature review is a scholarly paper, which includes the current knowledge including

substantive findings, as well as theoretical and methodological contributions to a particular

topic.”
NAME OF TITLE OF PUBLISHER METHODOLOGY CONCLUSIONS
AUTHORS | RESEARCH APPLIED
CONDUCTED
(L Curtis, | Adoption of | Public Survey of non-profit | Outcomes specify that
2009) social media for | Relation public relations | women consider social
public relation | Reviews practitioners (N = 409) | media to be helpful,
for Non-profit applied the Unified | whereas men exhibit more
organization Theory of Acceptance | confidence in actively
and Use of Technology | utilizing social media.
(UTAUT). Organizations with

specified public relations

departments were more
likely to adopt social
media. Positive

® https://en.wikibooks.org/wiki/Social Media/Introduction
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correlations between
UTAUT factors and
credibility indicated a

greater likelthood to adopt

social media.

(Bobby J, | An Journal  of | Experiments using | Results show that Personal
2009) Experimental Interactive measurement scales | and Social-Interactive

Study of the | Marketing involve eight different | Engagement are positively

Relationship online experience associated with advertising

between Online effectiveness.

Engagement and

Advertising

Effectiveness

Engaging Public Content Analysis The study originate that the
(kristen stakeholders Relations nation’s largest non-profits
Lovejoy, through Twitter: | Reviews are not using Twitter to
2012) How non-profit maximize stakeholder

organizations involvement. In its place,

are getting more they continue to use Social

out of 140 media as a one-way

characters or communication channel as

less less than 20% of their total

tweets

Examining the | Journal  of | Empirical Study The outcomes show that
(Raj role of sales- | Business sales-based CRM
Agnihotri, | based CRM | Research technology has a positive
2017) technology and influence on SSBs and that

social media use

on post-sale
service
behaviours  in
India

salespeople using CRM
technology in conjunction
with social media are more
likely to exhibit higher
levels of SSBs than their
low

counterparts ~ with
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social media technology

use.

From studying reviews of literatures, it can be observed that there are many research
study have been under taken on the social media. But each study is based according to concern
area. Here in this research study as researcher I focused on impact of social media on society.
Which totally rely on secondary data resources. So my research study is theoretical conceptual
frameworks based.

RESEARCH METHODOLOGY APPLIED:

This research paper is totally based on secondary data resources. That is based on already
available information. Secondly, the main aim of this research paper is to comprehension
knowledge related to social media and its impact on society. So all related information are seized
from related websites and text-books. Also this research study is descriptive in nature. Because
its describe characteristics of research study.

SOCIAL MEDIA:

Social media can be very influential on society in both positive and negative ways. It gives
people a way to stay in touch with people who live far away. It lets people share fun, interesting
and informative content. It gives businesses a way to engage with customers. )

Social networks, which have almost become part of our daily lives, have established new
communication structures and behaviours in society. While citizens and businesses have already
extensively used social networks for years, governments constantly increase their interest in the
new communication technologies. Sites such as Facebook, Twitter, and Linked In provide a
mechanism for individuals to come together based on a variety of factors such as existing
friendships, common interests, or work. People have discovered how the use of social networks
can facilitate communication and the exchange/sharing of thoughts and ideas. '

Governments have also discovered the potential for these sites to aid in government information
sharing and outreach. The Social Media and Social Networking and Government Minitrack

tackles social media and networks relating to e-government which may include the use of social

media and networks by any level of government, the implementation challenges, trust and

> https://sysomos.com/2016/12/22/impact-social-media-networks-society/

® Alawadhi, S., Kesan, J. P., & Skoric, M. M. (2014, January). Introduction to Social Media and Social
Networking and Government Minitrack. In 20714 47th Hawaii International Conference on System
Sciences (pp. 2220-2220). IEEE.
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privacy issues, different patterns and trends of social networks, information sharing, information

overload, and mobile social networking. Here some data fact about social media, |’

3.2 billion Social media users worldwide.

Facebook is the most popular social media platform.

90.4% of Millennial, 77.5% of Generation X, and 48.2% of Baby Boomers are active social
media users.

Users spend an average of 2 hours and 22 minutes per day on social networks and messaging.
73% of marketers believe that social media marketing has been “somewhat effective” or “very
effective” for their business.

54% of social browsers use social media to research products.

71% of consumers who have had a positive experience with a brand on social media are likely to
recommend the brand to their friends and family.

49% of consumers depend on influencer recommendations on social media.

500 million daily active Instagram stories are uploaded worldwide.

91% of all social media users access social channels via mobile devices.

IMPACT OF SOCIAL MEDIA ON SOCIETY:

The impact of social media has observed heavy growth with the advancement of mobile
technology. People spent a large share of their time on mobile devices. Mobile devices provide
you with ease to connect with anyone at anywhere and at any time.

Social media is an undeniable force in modern society. From giving us new ways to come
together and stay connected to the world around us, to providing an outlet for expression, social
media has fundamentally changed the way we initiate, build and maintain our relationships.

But while it feels like social media has become commonplace in our daily lives, the reality is that
social media, as a technology, is still in its infancy. We still have so much more left to learn
about the intricacies of the algorithms and design, especially when it comes to their impact on
society.

POSITIVE IMPACT OF SOCIAL MEDIA ON SOCIETY:®

1. Social Media Makes It Easier to Make Friends

One of the biggest positives of social media is that it has never been easier to make friends. Just
a few decades ago it was pretty tough to connect with people, unless you were the overly
outgoing type able to make conversation with anyone and everyone at a party. Social networking

sites can help you make and keep friends.

7 https://www.oberlo.in/blog/social-media-marketing-statistics
® https://www.makeuseof.com/tag/positive-impact-social-networking-sites-society-opinion/
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2. Social Media Fosters Empathy

Each of us spends a little too long talking about ourselves on social networking sites. Which is
perfectly natural. We’re sharing our lives—the ups and downs, the twists and turns—with people
we think will care. The point is that by all of us sharing our experiences, both good and bad, on
social networking sites, we’re able to empathize with each other. A friend may have gone
through a similar ordeal that you are currently going through, and they will be able to help you
get through it.

3. Social Media Allows for Speedy Communication

Our time is being stretched thinner and thinner by work and family commitments. But social
networking sites offer a chance to communicate in a speedy and efficient manner, especially
when everyone involved is familiar with social media slang. Writing a tweet takes all of 20
seconds, and with cross-posting to other social networks switched on, that update reaches
everyone you want it to reach (and probably more besides) in an instant.

4. Social Media Makes the World Seem Smaller

One of the good things about social media is its power to open the world up to you, making it a
smaller place than it has ever been before. Family members living abroad can be kept abreast of
the latest happenings in your world as quickly as those living next door. Friends you haven’t
seen since school, and who have since moved away, are able to keep in touch. Social networking
sites mean someone’s physical location has become a lot less important.

5. Social Media Helps You Build Relationships

Social networks can put you (back) in touch with people who you have lots in common with, and
that common ground is often the starting point for long-lasting relationships.

6. Social Media Helps You Find Common Ground

Social networking sites can help you find people you share interests with. Facebook, for
example, asks you to list who and what you are interested in right from the start. This makes it
much easier to find common ground with other users. On Twitter you should be following those
who have something to say that you’re interested in, making connections with like-minded
individuals much easier than you would offline. This does require the sharing of information and
giving up a certain amount of privacy. Which is enough for some people to reject social
networking outright. Keeping key personal information private is necessary, but sharing your
likes and dislikes and interests and obsessions can actually contribute to an open society.
NEGATIVE IMPACT OF SOCIAL MEDIA ON SOCIETY:’

? https://www.makeuseof.com/tag/pros-cons-social-media/
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There are plenty of negative aspects we need to consider, too. Here are some of the biggest

disadvantages of social media.

Cyberbullying and Online Abuse

One of the worst drawbacks of social media is the prevalence of cyberbullying and online abuse.
It’s worryingly common for people to be targeted based on their gender, appearance, sexual
orientation, religion, disabilities, political beliefs, and a whole lot more. Kids are especially
vulnerable.

Addiction Is a Growing Problem

Take a trip to any local restaurant, and you’ll see dozens of patrons with their eyes glued to their
smartphones. The majority of them are probably on social media sites. Sadly, too many people
are more worried about their number of followers on Instagram than their real-life problems. It’s
not healthy, either physically or mentally. Indeed, it’s one of the most significant negative effects
of social media on society.

3. Privacy Is Non-Existent

Another of the major cons of social media 1s the lack of privacy. If someone is a heavy social
media user, you can often find out everything about them favourite books, employer, what their
baby looks like with no more than a few minutes of cursory research.

Your Data Is Impossible to Delete

You can’t talk about the pros and cons of social media without considering the online footprints
you’re leaving behind. Yes, you can delete your social media accounts. But what really happens
to your data? Sure, it might not be visible to the public any more. But is Twitter wiping all your
tweets from its servers? Does Instagram definitely delete every photo you’ve shared from its
records? The answer is no. There will always be a chance (albeit small) that the data could
someday resurface and be used against you.

Growth of Anti-Social Tendencies

The social media increase anti-social tendency in society. As with most things in life, there are
positive and negative sides to social networking. My ultimate belief is that when used in
moderation, with checks and balances on how younger people in particular are using them, social
networking sites are neither good nor evil. Instead, they’re somewhere in between.
CONCLUSION:

After analysis of conceptual frameworks on social media’s impact, it can be found that Social
media has its advantages and drawbacks. It is up to each user of social media to use social sites
wisely to enhance their professional and social life, and exercise caution to ensure they do not

fall victim to online dangers.
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Impact of Social Media on Society and Youth

Nimish P. Kanani, M.Phil Research Scholar, Saurashtra University, Rajkot.
Abstract

In India Online Social Networking Sites have achieved a marvelous growth over the last
15 year, Most of the social media platform dominated by the youth. Indians use internet for
various purposes such as surfing, gathering information, shopping, mailing, chatting and on
social media. Now a days due to significant changes in internet culture there is explosion of
social networking wedsites and users. Social media by the way of being social is composed of
society or persons interacting with each other. Social media is a social instrument of
communication. This research paper is an attempt to identify the media perspective and its role in
youth and society in the our country. This research identify the youth and society to know their
level of consciousness of community issues and how far social networking sites help today's in
expressing their views on current burning issues like NRC, Citizenship Amendment Act, Article
370, Corruption, Women Safety etc. The study was conducted on people mostly through
personal interaction and literature review.

Introduction

Social networking sites have become imperative to the lives of people mostly for youth
today. They are compulsive and addictive behaviour of the modern adolescence. Facebook,
twitter, telegram and other networking sites have not only given them a platform to interact and
discuss but also to their opinions on social issues. The movement for the hyderabad rape case,
Support for remove article 370 in Kashmir are examples of how the society and youth used
social networking sites to create mass awareness.

Social networking websites allow individuals to interact with one another and build
relationships. When products or companies join theses sites. People can interact with the product
or company and share their views. Social networking sites like Twiter, Facebook, Youtube and
blogs allow individual followers to "Retweet" or "Repost" comment made by the product being
promoted.

Social networking websites is a big source of information, education and communication
and of course entertainment. Social media is going to be next big challange for the different
aspect of our social and personal lives. New challange like new form of addiction for the
younger genertion an age of over communication — 24 hours messaging and chat and alienation
on the other hand leading to psychological disorder.

At present social media is a part of life for most of the Indian youth. The usage of the

internet is now heavily shifted to social media sites. Undoubtedly social media has its own merits
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but excessive use of social media is affecting the lifestyle, statistics show that addiction to social

media resulted in increased health problems and change in behaviour. This paper focus on the
impact of social media site on society and youth. Good, Bad and major concern in Indian
perspective.

Literature Review

Social networking is defined as "the use of dedicated websites and applications to
communicate with other users or to find people with interest similar to one's own" (Oxford
Dictionary 2011) merriam-wester dictionary defined social media as "Forms of electronic
communication through which users create online communities to share information idea,
personal messages, and other content with more people joining the social networking like
Facebook & Twitter. Brands are finding it easy to spread the word about them over the web as
consumers find it easy. Connecting with each other by using these sites. It also helps people to
make new friends, share content, pictures, audios, videos amongst them. Participation in social
media offers youth deeper benefits that extend into their view of community, self and world.
(Boyd, D. 2007). Lenhart and Madden (2007) in “Adolescent Social Networking” said that in the
past five year social networking has “rocketed from a niche activity into a phenomenon that
engages tens of million of internet users”. Social media also changes the life style of a society.
Social media have a huge potential to attract and retain people but the impact vary from person
to person. Thus there is a need to study the impact of social media on Indian society.

Using social networking sites is a foce for good or bad Impact?

No doubt social media has a great impact on indian youth and everthing depend on to
how one ueses social media. When used correctly social media can be a great platform but "As
they something online is free, you are not the customer you are the product" (Jonathan zittrain)
Considering the fact that most of the Social Media users are in teenage, parents should guide or
educate them properly about the advantages and dis- advantages of social media. Sites which
provide social media as a platform should consider updating their privacy policies and security
of the users. It is very obvious that social media comes with lots of benefits, but it is essential to
take all the safety measures to prevent to malicious users over the social media.

-Positive side
1. Connectivity — speedy communication

Main advantage of social media is connectivity and speedy communication. People from
anywhere in the world can connect easily with any one. Social Networking sites gives us that
speed to communicate with our family, friends or complete business related work.

2. Maintain Relationship and helps in Buiding Communities
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Social Networking sites provides the forum to maintain existing relationships by keeping

touch with others and to find or make new friends and also social networking sites helps in
building and participating in the community of own religion and believes to discuss and learn
about it. For example game lover can join games related communities and spiritual people can
join communities related to spiritual and philosophy.
3. Awareness

Social media also create awareness in society and its impact is remarkeble. From farmers
to lawyers, students to teacher, every individuals of the society and benefit from the social media
and its awareness factor. Social media also be used for health awareness literacy awarness, and
also used against the suprestition. Social media brings awareness about hot issues and it also
makes everyone alert regarding different social and political issues. Current happenings can be
found on the internet. It also entertains its users by making them aware of exihibitions, online
sales, movies, deamas, etc.
4. Edcuation

Social media has a lot of benefits for the student and teachers. Many open university use
new media and social networking sites like whatsaap, facebook, telegram for distance learning
education Course, it is very easy to educate from others who are experts and professionals via the
social media regardless of your location. Youtube as an educational content platform has grown
huge. Many tutorials and video lectures are availavle on youtube providing tons of educational
content without spending a money.
S. Business

Social media can keep in touch with all frieds or business associates who have since
moved away it can also improve business sales and reputation for company. Favourable
comments for company, good rating points sharing for product help them with sales and
goodwill. We currently live in a world in which traditional advertising strategies are not enough.
Social media not only allows for tremendous outreach and networking, but also allows for
interactivity that can be very beneficial to businesses for a variety of reasons.
6. Voice of Weaker People

Social media can raise a powerful voice for the weaker citizen. No injustice can be
hidden from social media. Nowadays we are seeing countless cases of robberies, child
kidnapping, theft, rapes, and other street crimes. People raise their voices and bring that on social
media. People talk and criticize and demand justice from the government through this means. It
sometimes proves itself beneficial to identify if there is any corruption being noticed at local

places.
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Negative side

1. Waste of time

Some people visit the social networking sites Just to check the updates or messages and
spend the whole day not doing anytime. And also divreting the students attention from their
study, most of employees have social media accounts. Many have developed the habit of
checking their accounts multiple times during the day even when they are at work. Time spent on
personal accounts 1s time that is not spent on work tasks.
2. Cyber bullying

Before social media bullying was something only done face to face but now someone can
be builed online anonymously. These online attacks often leave deep mental scars and even drive
people to suicide in some cases, it will be surprised to find out that cyberbulliing isnt just
affecting kids, but also full growth adults.
3. Health issue

Many findings suggest that teenagers who use social media for more than three hours a
day are likely to suffer from poor health. Some of the negative mental health effects are mental
tiredness, stress, anxiety. Physical health is also a concern as excessive use of social media can
lead to obesity, Poor vision, Joints pains etc. Bullying that happens on social media is just as
harmful as other bullying and sometimes it’s even worse. That is because it’s hard to get away
from and it can reach people no matter where they are or what thet are doing. Online bullying
can really hurt others, and it ca have serious consequences. Being bullied can make feel alone,
scared, abd hopeless.
4. Spread rumour and fake news

Social media can be spread information to millions of people in a very short amount of
time. Although this can be seen as a huge positive in an event in an emergency, it can also be a
huge disadvantage as information with no validity can be shared instantly. This can cause severe
misinformation and create panic and chaos in society like riots, civil war etc.
5. Addiction

Social media can become extremely addictive as some individuals are more worried
about portraying a prefect life on their social media profile rather than actually experiencing it.
This addiction can lead to a drop in productivity, causing grades to plummet or even limit an
individuals progress in some extreme cases, users are foced to attend rehabilititation centres to
get over their social media addiction and to help return to a normal life.

6. Privacy
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Privacy is always been a major concern in the social media world. There are many cases

registerd which shows the problem of privacy invading. Data privacy should be taken seriously,

there are many malicious users over the internet who want leak your data. Recently, Facebook

sold user data to other companies. Youth should be careful when sharing something over the

social media.

Conclusion

Thus 1t can be concluded that there is a huge impact of social media on today's indian

society, considering the fact that most of the social media users are in teenage, parents should

guide or educate them properly about the advantages and disadvangates of social media. Angry

conversations related to religious issues can lead to the dangerous situations, it is also going to

become a major challange for regulatory authority, How to tackle the problem which are

continuously arisen like cybercrime. Many people use social networking site for thefts money

and other confidential information. On othe side social media is also playing a major role in

education and recruitment sector there by impacting the youngesters in the society. Social media

1s playing a major role in spreading awareness about various social issues in the society. As

every coin has two sides social media has some negative impact and some positive impact on the

society. A sense of responsibility while reading or sharing information over the social

networking sites can prove to be very beneficial for the betterment of the society.
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A Study on impact of visual media advertisement on women
consumer buying behavior in Ahmedabad City

Navita rani (research scholar in pacific university, Udaipur & lecturer in Sheth.C.L. Commerce
college, Ahmedabad)

Abstract

Advertising has been emerging great Prominence as the potent tool on marketing of goods and
services by both industries and non industrialized nation. The main goal of advertisement is to
make people aware of the product produce by company. The company produce the product
mainly to meet and satisfy the needs of customers. The advertising play a vital role on changing
the consumer behavior and provide new patterns for purchasing or using any types of goods and
services. It is the most convenient way to reach the female consumers. Because they are more
deployed by advertisement promises. That the product will give them something special for
satisfaction. The advertiser, the agency, the media and consumers view advertising according
their desire, expectation and opportunities. Hence advertising is no longer viewed as a secondary
business activity. But has come to be accepted as supportive service for diversified growth. This
study make on attempt to study about impact of visual media advertising on women consumers
in this LPG era.

Keywords- advertising. Purchase Decision, women customers

Introduction

Consumption is the soul and the purpose of all production. So peter ducker was apt in saying, “it
is consumer who determines what the business is”. A consumer is one who does some physical
activities and deliberates to take decisions concerning purchase and to dispose off on to evaluate
products and services. Consumer is “an individual who purchases products or services for
his own and his family’s personal use. consumer behavior reflect the totality of consumers
decision with respect to acquisition, consumption and disposition of goods, service and ideas.
own or his family*s personal use”.

Consumer behavior reflects the totality of consumers™ decisions with respect to
acquisition, consumption and disposition of goods, services and ideas.it also includes whether,
why, when, where, how, how much and how often and how long he/she will use or dispose of an
offering. Consumer purchasing behavior covers “all activities and decisions which relate to
choosing products, purchasing and post- purchasing use”.

To understand the consumers, are not easy jobs as his behavior is mostly unique and

unpredictable. This has made the firms to step in to the shoes of the consumers to understand

92 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)
their selection and purchase of products and services from their point view. Marketers need to

identify the needs of users of product and services and frame marketing plans than considering
the wholesalers and retailers who actually are the intermediaries in the process of
purchase.
Marketers, therefore, should consider the consumers and then develop their plans of action. Here
lies the essence of marketing. The consumer is king and all actions should start with this notice
in mind.
The consumers differ from each other by age, income, life style, character, sex etc and all these
influence their purchasing decisions. The consumer is not as trusting, loyal and malleable than in
the past. Having and preserving their independence and individuality is highly valued by today*s
consumers, even more than being in conformity with social norms.
Attitude 1s an important concept in research on marketing. Fishbone defined an attitude as “a
learned predisposition of human being”. Based on this predisposition, “an individual would
respond to an object (or an idea) or a number of things (or opinions)”. Kotler stated that “an
attitude is a person’s enduring favorable or unfavorable evaluations, emotional feelings and
action tendencies toward some object or idea”. The relationships between attitude, intention and
behavior have been studied and confirmed in numerous studies.

Advertising is a measure of growth of civilization and an indication of the striving of the human
race for betterment and perfection. The explicit function of advertising is to make the potential
audience aware of the existence of the product, service or idea which could help them fulfill their
self needs and spell out the differential benefit in a competitive situation. It is also an instrument
for developing the basic motivations for creating resources for buying goods and services or

generating favorable conditions for the acceptance of an idea.

STATEMENT OF THE PROBLEM

The literature review regarding advertisement and buying rmerged with the gap, that no serious
study was attempts at national level to determine the impact of advertisement on buying
behavior. Indian have also been undergoing a drastic change and are being dictated at present by
television programming advertisements and online (internet) advertisements. Therefore, it is
essential to study about impact of visual media advertisements on consumer behavior and
attitudinal preference of women.

OBJECTIVES OF THE STUDY

1.To study about attitudes of women consumers in Chennai city towards visual media

advertisements.
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2.To analyze impact of visual media advertisements on consumer buying behavior of women in

Chennai city.

3. To study about consumer preferences of women in Chennai city
REVIEW OF LITERATE

In this chapter, a detailed literature survey on consumer behavior is presented by classifying
consumer behavioral patterns under five heads;
* Consumer preferences
* Consumer attitude
Further, literature survey on advertisement is reviewed classifying those under four heads;

* Advertisements
* Visual media advertisements
CONSUMER PREFERENCE
Consumer preferences are defined as the subjective (individual) tastes, as measured by utility, of
various bundles of goods. They permit the consumer to rank these bundles of goods according to
the levels of utility they give the consumer. Preferences are independent of income and prices.
Ability to purchase goods does not determine a consumer*s likes or dislikes. One can have a
preference for Porsches over Fords but only have the financial means to drive a Ford.
CONSUMER ATTITUDE

In general, attitudes are mental states used by individuals to structure the way they perceive
their environment and guide the way they respond it. As it is known from theory of Reasoned
Action and theory of planned Behavior, attitudes have a considerable impact on behavior. A
major influencing factor on attitude toward an advertisement is the general attitude toward the
advertising medium. Consumer attitudes consist of three components that is cognition, affect and
conation.

ADVERTISING
Advertising is an important marketing communication strategy, in marketing mix. It is an
external stimulus that arouses dormant needs. It results in ,,inner tension™ among prospective
buyers. Ultimately, It leads to different stages of decision-making process namely identification
of alternatives, evaluation of alternatives, purchase behavior. Generally speaking, advertising
fills “consumer information gap”. But the specific meaning attributed to advertising should be
viewed from different angles.

Aaker et.al (1997) quotes that the competent advertising man must understand psychology. The
move he knows about it, the better. He must learn that certain effects lead to certain reactions,

and use that knowledge to increase results and avoid mistakes
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according to Devoe (1956), it was through the interpretation of “make it swing” that creative

ability comes to its full flow in advertising. People could develop central theme, they could give
it news, but only an expert, only a skilled man , only a master could “make it swing”.

In Jerome D. Scott™s (1943) opinion the effects on advertising outlays upon profit and liquidity
are important considerations in setting outer limits for advertising. He also describes that
normally a time lag occurs between advertising outlay and sale results. In his opinion the firm™s
resources set a real limit on advertising outlay Analyzing the maximum extent up to which a firm
can spend on advertising.

VISUAL MEDIA ADVERTISING

Visual media advertising is defined as “paid non — personal communication, from an identified
sponsor, using visual media like television, cinema trailer, internet etc., about organization,
product, service or idea, intended to persuade the audiences or spectators to purchase or take
some action upon products , ideas or services”.

RESEARCH METHODOLOGY
This study involves an examination of impact of visual media advertisements on women
consumers” buying behavior and on their attitude towards visual media advertisements. The
primary data for the study was collected through well structured questionnaire from women in
Chennai city. The sample size was 500. Various statistical tools like mean, standard deviation,
one way ANOVA, t test and factor analysis were employed.
DATA ANALYSIS AND INTERPRETATION
ANALYSIS OF DEMOGRAPHIC CHARACTERISTICS OF WOMEN CONSUMERS
The demographic characteristics of the sample women reveal certain features which are
summarised in coming paragraphs.

TABLE — 1:DEMOGRAPHIC VARIABLES OF THE RESPONDENTS

No  Particulars No of Percentage
Respondents
1 AGE
Blow to 18 years 185 39
19 years to 40 years 155 31
41 years to 60 years 100 20
Above 60 years 60 12
Total 500 100
2 EDUCATION
Up to HSC 60 12

95 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

UG 65 13
PG 225 45
Professional 150 30
Total 500 100
3 OCCUPATION
Government employees 75 15
Private employee 250 50
Self employed 40 8
Professional 75 15
House Makers 50 10
Total 500 100
4 MONTHLY INCOME
UP to Rs 10,000 235 47
Rs 10,001 to Rs 20,000 145 29
Rs 20,001 to RS 30,0000 45 9
RS 30,0001 to RS 50,000 50 10
More than Rs 50,000 25 5
Total 500 100
5 MARITAL STATUS
Married 340 68
Unmarried 160 32
Total 500 100

Important demographic characteristics of the sample women are presented below.
1. With regard to the age group, 60% of the women belong to the age group of 19 yrs to 40 yrs.
2. About 50% of the respondents are working in private sector. Further, 15% of the respondents
work in government sector.
3. Sample population reveals that 41% (205) of the women have completed their post graduation
and 40% (235) of the women have completed under graduation. It indicates that there is a sharp
increase in female literacy in India. It is also an indicator of increased rate of higher education
among Indian female.
4. Women with monthly income up to Rs 20000 constitute 77% of the sample and those with
above Rs 20000 constitute 23%.

5. The study shows that 68%) of the women are married and the rest (32%) are unmarried.
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ANALYSIS OF WOMEN CONSUMERS’ PREFERENCES
Consumer preferences of the sample with regard to television programmes, satellite channels,

advertisements and visual media advertisements have been presented below:

TABLE - 2: CONSUMER PREFERENCES OF THE RESPONDENTS

No Particulars No of Respondents Percentage
1 DO YOU WATCH T.V. PROGRAMMMES REGULARLY?
Yes 440 88
No 60 12
total 500 100
2 THE MOST PREFERRED TIMING OF WATCHING T.V

6:00 AM to 10:00 AM 10 2
10:00 AM to 5:00 AM 15 3
5:00 AM to 7:00 AM 90 18
7:00 AM to 11:00 AM 305 65
11:00 AM to 5:00 AM 10 2
Total 500 100

3 THE MOST PREFERED T.V PROGRAMME
Movies 65 13
Serials 125 25
News 60 12
Songs 150 30
Others 25 5
Total 500 100

4 THE MOST PREFERED T.V CHANNELS
Zee 65 13
Star plus 60 12
Colors 50 10
Discovery 25 5
Star sports 50 10
Zee cinema 100 20
Pogo 50 10
News channels 75 15
Total 500 100
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DO YOU WATCH MOVIE IN THEATERS

YES 425 85
NO 75 15
Total 500 100
DO YOU USE INTERNET
YES 360 72
NO 140 28
Total 500 100
FREQUENCY OF USE OF INTERNET
Frequently 50 10
Daily 100 20
Weekly 100 20
Monthly 35 7
Occasionally 65 13
Total 500 100
DO YOU WATCH ADVERTISEMENTS
YES
NO
Total
THE MOST PREFERED MEDIUM OF AD
Print media 80 14
Radio 5 1
Visual media 415 85
total 500 100
THE MOST PREFERED VISUAL MEDIA ADS
T.V ADS 400 80
Movie ADS 50 10
Internet ADS 50 10
Total 500 100
THE MOST PREFERED KINDS OF VISUAL MEDIA ADS
Related to durable goods 110 22
Related to cosmetic goods 160 32
Related to FMCGs 25 5
Related to health care goods 100 20
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Related to financial services 10 2
Related to investment and insurance 20 4
Related to Automobiles 20 4
Related to Luxuries goods 35 7
Others 10 2
total 500 100
12 FEATURES OF VISUAL AD THAT ATTRACTS THE VIEWERS

Picturization 160 32
Innovative ideas used 165 33
Celebrity 100 20
E xhibition of product features 65 13
Others 10 2
total 500 100

1. The study shows that 88% of women watch television programmes regularly. Only 12% of the
women do not watch television programmes regularly, but, they may watch television
programmes occasionally or when they find time.

2.07.01 PM to 11.00 PM is the most preferred time of watching television programme for the
sample women (65%), followed by 05.01 PM to 07.00 PM (18%).

3. Nearly, half of the sample women (49%) prefer to watch movie, movie related programmes
and songs. It is interesting to note that 26% of the sample women prefer to watch mega serials.

7. The study shows that the most preferred sports satellite channel is Star Sports (20%) followed
by Zee (13%) and news chennels.

8. The sample population indicates that 85% of the respondents watch movies in cinema theatres
and the rest (15%) do not watch movies in cinema theatres.

10. The study indicates that 72% of the respondents use internet and the rest (28%) do not use
internet.

11. Based on sample data, it is clear that 21% of the respondents use internet on daily basis.
Further, 20.8% of the respondents use internet on weekly basis.

12. About 84% (460) of the respondents are used to watch advertisements shown in television,
cinema theatres and internet.

13. The dominant sample population (85.4%) indicates that visual media advertisement is the

most preferred medium of advertisement.
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14. As far as kind of visual media advertisement is concerned, visual media advertisements

related to cosmetics (33%) is more preferred by the respondents. It is quite obvious that women
are more inclined towards cosmetics.

15. The sample specifies that innovative ideas used in visual media advertisements attract them
mostly (34%). 31% of the respondents indicate that picturization of the advertisement attract
them mostly.

SUGGESTIONS

. The marketers should focus on visual based advertisement on all age groups, because presently

entire family involves in purchase decision process.

2. The manufacturers and advertisers should focus more on enchasing brand identity and provide
for a view a wider range of product that will suit the needs and expectations of the consumers
CONCLUSION
the study concluded that , respondents being women, it is found that women consumers® attitude
towards visual media advertisements and women consumers™ buying behavior are directly
related with each other. Advertising value is closely related with women consumers® attitude
towards visual media advertisements. It is significantly motivated to materialize the purchase of
the product.
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ABSTRACT
Use of social media is increasing day by day. Young generation has become addicted of social
media. People having different background, in any field use social media, it may be science,

Journalism, commerce, law or education.

After launch of Jio , which provides cheap access of internet, use of social media increased very
much. Social media allow users to do conversation and interact each other. Social media has an
important influence on our lives as it helps a lot in every field of life such as political, economic
field and educational field. These may be called positive impact of social media.

Social media has started creating negative impact also. Young generation has become addicted of
it and it effects their physical, mental health. At present, teachers and and students use social
media to contact each other. In schools and colleges student , teachers create WhatsApp group to
interact . They send messages , videos and information related to education. Social media
connects experts on topics via social media, it helps in research process also. It will not be wrong
to say that social media and education goes hand in hand in the modern world.

Key words: WhatsApp, Facebook, Twitter, Education, Social Media.

Today both social media and technology have become and indispensable part of our lives. Every
individual who is above 13 years old will have their account on any of the popular social media
networks such as Facebook, Snapchat, Instagram, etc.

Students are using various online tools to cater different requriments. It will not be wrong to say
that social media and education goes hand in hand in the modern world.

However, the question that arises is, how is social media online networking useful to students?
Are there ways that social media in education can benefit learners and help to fill in the gaps in
learning if used in a safe and appropriate way?

The Role of Social Media in Education Life

These days we are living in the fast developing society which every day offers its inhabitants a
great number of new possibilities. Predominantly, these unique opportunities concern the
advancement of social media that have noticeably permeated the modern education world. In

fact, it 1s not a secret that the majority of teachers and professors highly appreciate the power of
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these tools which lies in the ability to engage, motivate as well as to involve the students into

deep contemplation and sensible discussion. In general the term social media implies the number
of activities that include socializing and networking online through words, pictures and videos.
To some extent, it is a two way discussion which brings people together to discover and share
some information, interests as well as ideas. Admittedly, social media can range from social
book working, where all users have a chance to share their online libraries of links and connect
to each others lists within a define online community, to online collaboration spaces.
Implementation of social media into education life

Nowadays, many educational establishment are beginning to embrace social media into their
everyday life. It is a well known fact that twitter and facebook are considers to be the fastest
ways of finding information that might be of great value for all students. Remarkably, these
websites can be easily used for creating a discussion in the classroom. It is possible to create a
chat room that can be embedded later to some blog and scheduled to open at a specified time.
Actually, all teachers can easily pull new stories from any of these online sources and the
students can put any questions in order to develop the further discussion of the previously
downloaded article. Speaking about various blogs, they can be utilized to encourage creative
writing and to enrich grammar skills. Thus , the professors here are welcome to suggest their
requirement for writing projects that are to be fulfilled by the students within certain deadlines.
On the whole, one of the biggest assets of each social media tool lies in bringing together the
students of all ages to help them with all types of assignments, starting with the homework and
finishing with different researches. It is worth mentioning that such phenomenon as geo-tagging
has a great future perspective in education life, owing to the fact that it can be used to target and
find necessary data about the places that are being studied . in addition, it has been scientifically
proven that social media can assist the students in solving their engagement crisis. Indeed, the
lack of engagement has become the main reason for students expulsion both from the course and
colleges. In this case, social media engages them into close communication and collaboration

with their instructors so that the studying process is properly maintained .

Communication and collaboration

If a student is stuck with their homework, they can always communicate with their friends or
tutors. They don’t need to wait and meet the teacher physically. Social media promise learning
by offering support with sharing documents as well as via google drive box, google docs. Some
teachers even connect with their class via facebook live, as this American teacher does by

reading bedtime stories to her students every evening.
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Finding concrete information online

Various websites and social media networks are providing plenty of information that can be
helpful to students via social media newsfeeds, students can find information and relevant
websites they want to follow so as to be kept in the loop. Depending on their interests, students
can find answers to their questions. Sites, such as Tumblr and Pinterest, can offer children
inspirations for school projects or practical problem-solving. The educational benefits of social
networking sites are also those that help students prepare for important lesions and learn certain
concepts with great efficacy. Social media websites will contain the latest data on various school
subjects and thus, the students have the opportunity to survey and look into what is new. Social

media is a Wikipedia for students these days. We are witnessing an era of social media learning.

Parental involvement

Social media help the parents stay involved in the child’s learning . via the schools twitter or
facebok feed parents can be updated on school- related activities, projects and events that are
happening. The school teachers can get in touch with the parents in case they want to share the
child’s progress via skype or other secure online platforms the institution uses. A social network
for parents can be created too via whatsApp or facebook messenger, which can enable them to be
informed about school matters, learning and education.

These are all positive impacts social media have on parents communication with the school so as
to learn about , share and observe their children’s academic and

Personal progress at school. This again is a positive impact social media have on students
performance as their parents can offer better informed academic support at home.

Improved literacy, communication and reading skills

Online messages, comments,news, articles and books provide an endless list of information to be
read and students are motivated to devote their time and put some extra efforts towards their
learning.

Such online activities contribute to the child’s general learning and kids eventually develop
stronger reading habits resulting in a drastic improvement in their writing abilities. Social media

sites are in the most part interactive and this definitely keeps the student involved.

Distance learning opportunities
Another great advantage of social media in education is distance learning opportunities. There
are many disadvantaged students who are not able to acquire formal education by attending

regular classes in an educational institution. With the help of various online tools along with
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social media, modern educators are able to attract students through distance learning programs.

Soon, this will be an inseparable part of our modern education system. Today, hosting live
lectures via skype or webinars via webinarJam is the way forward to allowing students who live
in remote areas of the world to access education.

So it can be concluded that social media plays important role in education. At the same time, the
parents and teachers must note that high security must be maintained if a minor is making use of
any social media websites. There are great tips for keeping kids safe online which are for sure

useful to all parents nowdays.
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Abstract
Emotion is a basic human instinct and is a good tool for companies to use to attract a new

audience and create brand loyalty. It is almost like a committed relationship, between company
and target audience, as long as the company is delivering a positive experience for the target
audience, brand loyalty should remain. An emotional bond must be developed between the
consumer and the product for a brand to be successful. Emotion is a mental state derived from
ones intuitive feelings, which arise from reasoning, knowledge and cognitive appraisals of events
or thoughts. Emotion may trigger actions depending on its nature and the reason for the person
having emotion. The study focuses on effective use of emotions in brand communication which
helps in creating and enhancing brand loyalty. It was found that, the emotional brand
communication can divert the attention of the consumers more effectively than just rational
brand communication.
Keywords:  Brand Communication, Brand Loyalty, Emotions, Emotional Appeals,

Emotional Branding
Emotional Branding
Emotional branding is a term used within marketing communication that refers to the practice of
building brands that appeal directly to a consumer's emotional state, needs and aspirations.
Morrison and Crane in 2007 defines “Emotional branding is defined as the engagement of
consumers in a deep, long-term, intimate emotional connection with the brand, which is beyond
the benefit based satisfaction, and which creates a special trust based relationship for the
development of a holistic emotional experience.”
Emotional Branding refers to the strategy of linking a brand with the human emotions through
marketing and positioning of the brand. It is a tactics whose aim is to connect their brand with

the consumer for the long time.
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Marc Gobé in his book Emotional Branding: The New Paradigm for Connecting Brands to

People (2001) explains “Brands must recognize that their emotional identity is not only a result
of'ads and products, but also corporate policy and stances.”

The purpose of emotional branding is to create a bond between the consumer and the product by
provoking the consumer's emotion. A brand or product may make a consumer feel proud,
excited, or confident. An ad may create feelings of amusement, disgust, or wonder. Emotions can
be defined as strong relatively uncontrolled feelings that affect our behaviour. Emotions do play
a very important role in behaviour of consumers. Emotion is a term frequently and familiarity
used as synonymous with feelings. For instance an individual, feeling a trust of good quality,
may decide to buy a chocolate for himself and his friend. Many times consumers are indulge in
excessive shopping when overwhelmed by depression or togetherness.

Mohit Jamwal and Vishal Soodan in their paper the Emotional Branding as a tool for Dissonance
Reduction (2014) says that branding with emotions touches a chord with attacking views and in
turn, makes a perfect association with the product.

Usually branding starts when company designs a product with great feature and capabilities
better than what their competitors are offering. The company then has a “position” in a product
distinct category against competitors. The problem increases when neither of the groups has
made efforts to create emotional bond between the customers and the company and its product.
Emotional branding is the fine approach that clarifies the values of the company to the customers
(Marken, 2003).

When companies want to know what consumer feels about them, they have to build a personal
communication with the customers. This 1s the good way in a company can consider itself
because customer perception is very important for companies. However a company can learn a
lot by listing to its customer views. It is essential for companies to correspond by their product
by relating to their customers emotionally; otherwise product can be a product and become a
brand image in the customer’s minds. Emotional Branding also consider brand name which
influence consumers decision making process.

Emotions stimulate minds faster than the rational thoughts. Consumer behaviour can be easily
driven by use of effective emotions. Rational thoughts lead to interest by effective use of
emotions leads to sales. Rational marketing tends to focus on more of utility and informative
methods where as emotional marketing tends to connect with the emotions of the consumer. The
emotional branding strategy not tends to attack the wallet of the consumer but it rather tries to
make an emotional connection with him which has a strong and long lasting impact on the minds

and heart of the consumer which helps in perpetual brand loyalty. Positive emotional appeals in
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advertising helps in arousing brand interest and to increase brand recalling but Negative

emotional appeals also evokes excitement and temptations to use the product and induces to
make purchase decisions.

Zeitlin / Westwood (1986) observe three functions of emotions in advertising, “emotions as
benefits, emotions which communicate benefits and emotions which influence the consumers’
attitudes.”

Kotler (1973) states that “emotional branding is the effort to design buying environments to
produce specific emotional effects in the buyer that enhance his purchase probability.”

Werner Krober (2001) found that, emotional branding plays a deep effective impact in saturated
markets. In these markets the products are mature and have a negligible difference in the quality.
Hence the information about the product does not play an important role and so rational appeal
becomes less effective. The consumer’s preference for a brand is mainly created by the
emotional brand experience. A content analysis of advertisements may show as to which
emotions are addressed to consumers to establish emotional product differentiation.

Yoo and Maclnnis, (2005) identified Emotions acts as a leveraging force in the attachment of
consumers to brands and Emotions are a strong means of captivating experience-driven
consumer attachment to brands

Emotional branding is crucial for firms in breaking the clutter through claiming distinctive
associations in today’s highly structured environment where products and services are
distinguished from each other by technological, causal, and benefit based differentiations. The
emotional branding perspective suggests that firms ought to concentrate on forging strong and
meaningful emotional bonds that proactively enrich consumer’s lives, become part of their
memories and social network (Thomson et al., 2007). Therein; the brand-consumer relationships
based on the emotional linkages constructed are increasingly gaining popularity and importance
for marketing researchers and practitioners (Thomson et al., 2005), recognizing the fact that
brands achieve the opportunity to differentiate from other brands in an exponential scale, through
adopting a branding strategy where they promote experience based relationships with their
customers, placing their brands to a high centrality and importance into Consumers lives.

Many companies rely only on the technological superiority of their products, but they have to
invest in their brands’ emotional appeal as well, otherwise they will not be able to achieve a
sustainable competitive advantage. The company has integrated emotional elements in its
branding strategy and to build a relationship in every contact phase. Nevertheless there are still

some scope of duties and risks the company may confront.
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Emotional branding is, however, not a universal remedy. To become brand leaders, companies

have to focus on quality and innovation as well, but the emotional level of values, personality,
sensuality and social commitment will make the brand a loyal partner for the consumers and
offer it an outstanding position in consumers’ lives, unheeded of brand parity and informational

overflow.

Various Emotions used in Brand Communications

No. | Emotion Advertisement in which it has been used

1 Trust Johnson & Johnson, Vicks, Colgate, Ghadi Detergent
2 Reliability Ponds, Lakme’

3 Friendship Airtel , Axis Bank, Vodafone, Bank of India

4 Happiness Mc — Donald’s , KFC, Coca — Cola

5 Purity Pears, Patanjali, Himalya

6 Glamour — luxury Lux, Rivah — Tanishq, Malabar gold

7 Anger — Hatred Naukri.com (Hari Sadu)

8 Power — Daring Thums up, Mountain Dew, Rajnigandha

9 Protecting loved ones LIC , Havells Wire

10 Romance Dairy Milk Silk, Nivea body lotion, Godrej no. 1

11 Passion Tazaa Tea, Tata Tea, Laavie

12 Family bonds Wood wards Gripe water, Fortune Oil — Ghar ka khana
13 Lust — sensuality Wild Stone, Axe Deodorants, Macro man briefs

14 Intelligence Mutual Funds, Asian Paints, Phillips, Parle — G

15 Beauty L’oreal, Sunsilk,

16 Jealousy Jade Blue, Tide washing Powder, Onida TV

Reasons for Emotional Branding:
Most of the creative advertisers view emotional appeals in advertising as one of major reasons
for increased brand loyalty. Creative advertisers want the customers to experience brand and to
have a connecting bond with them. The visual cues and clues are important in connecting to the
customer’s mind-set and hence use of emotional aspect becomes very important feature in
today’s advertising. The 3 major reasons for emotional appeals in branding are:

1. Consumer ignores most of the ads.

2. Rational appeals generally go unnoticed.
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Emotional appeals can capture attention and foster an attachment.

Now a day’s television and social and internet media remains as one of the best media for
emotional appeals. Television offers advertisers to have an upper hand in the effective brand
communication due to sue of sound and sight. The use of models and brand ambassadors who
portray and execute the required and desired emotions and attitudes leave a deep impact on the
viewers and potential customers. Consumers learn about a particular product and develop
attitudes based on these experiences and emotional attachment. Television advertisements also
are more vivid, life like, and create dynamic situations that pull the attention of the viewers. The
use of music and background further adds to the use of emotions more effective.

Emotions are tied with humour, fear, music and other appeals to make a more compelling case of
product purchase. The same advertisement can affect consumers emotionally and rationally. The
creators of advertisements select the most appropriate emotional appeal for the product and

company which enhances the brand image along with the corporate image of the manufacturer.

Importance of Emotional Branding:

Emotional branding is successful when it triggers an emotional response in the consumer, that is,
a desire for the advertised brand (or product) that cannot fully be rationalized.

Emotional brands have a significant impact when the consumer experiences a strong and lasting
attachment to the brand comparable to a feeling of bonding, companionship or love.

Emotional branding creates a personality for the brand.

Emotional branding uses the consumer's ability to process messages to promote a significant
feeling associated with the brand.

Emotional branding uses a series of themes and symbols to create meaning for a consumer.

It 1s the emotional response that provides consistent design intent across environments, touch
points, interactions.

Companies are more likely to deliver a consistent brand experience that builds rapport with
customers.

Organizations are building brands as holistic experiences, cultivating intentional, emotional
responses, may find themselves enjoying more profitable relationships with their customers, built

on trust.

Findings & Discussions

Using of emotions in advertisement is now gaining strength to connect with the consumers.
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Using emotions in advertisement may not compel consumer to purchase the product but it surely

helps in creating a brand image

Emotional branding helps in connecting with the mind and heart of the consumers and leaves a
deep impact on his thought.

Emotions in brand communication process make brand recalling more easy and effective.

Use of effective emotions that matches with the brand attributes is one of the most important
points of concern of the emotional branding.

An equally strong brand ambassador should be selected which actually can match the emotion to
be portrayed for making the emotional bond more strong.

The emotions help in proper communication of the brand message.

Conclusions:

A consumer is a living factor and a social animal. He/she has a heart which is full of emotions.
So, just by advertising product with its usefulness in a rational manner is not always effective.
Hence using of emotions in advertisement is now gaining strength to connect with the
consumers. Using emotions in advertisement may not compel consumer to purchase the product
but it surely helps in creating a brand image and consumer does gives a second thought about the
product before making a purchase decision. Emotional branding helps in connecting with the
mind and heart of the consumers and leaves a deep impact on his thought and this makes brand
recalling more easy and effective. Use of effective emotions that matches with the brand
attributes is one of the most important points of concern of the emotional branding. This also
includes that an equally strong brand ambassador should be selected which actually can match

the emotion to be portrayed for making the emotional bond more strong.
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wadl siRi5€laell 2R, YygRall wadl dRAAs Wdototl S1SEle] WIEIAYEL 52 . Ycllol
ASL URell AHU®s sl UAURA «lltulat B. A dyal dy U ololl 6] & ¥ AQaud A2ad
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WssRe, QB2 cRJUdA ey cdR UHURS YAR HitHell (AU a3 B. ([QaieRell 5AS
AS HIG AL A2 sRcll WA $AAR Glotlelell MR UHUBS YAR HIEAHA GUAL 52 B, cUlselold
AR, AHUBS YUR HLAH ASlA AHoll (20 W Acitllall A ald Lt sRal, atcll crglle]
sllet Anaal, duell 2R [@Asulcial M HallRet Ancclloll 1ol AU B, Sl ViRl Al
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o A AssU deA(l RS HEZ ASA As ([Aaun Hu U AsAd 53 B, Aottell UHEFHL USIRIHS
URddet 21 B.
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SlFURLA weallH 531l Aoll YlAwsloll sltel 531 a3 .
A R 8AA 52 B, AUHUBS YUR HItAH UR Aol sl [Qctiadl 2 Alssu atateidHiLl
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SLON A B, AHRs A UR ot claal 12 2&3 aredl, Alls Geautedll, Alsl, uasiRe,
AU YURsl Anan, Qe ARsRe{l el adlRA Heccloll o@st elrcll 8. L stamiell
wid ol Al 8l L A 32w . ot 1t gl el vores 3sudl uRddst auaa
U B, A UR Aot 112 {32l viod % AUR SRS MLk A &4 B.

AU AHAHL 250N A2l otll eQUsL A3l B ¥ €35 Ased UHY HEAES 6 B,
HlBau A2 @ AAR-UL Al Ul A2 ot (st UL B ¥ weell ollolRs UHL (Aol saistdl
tRletdl UES RN B WA W SIRAL UHIHL ¥l claslell Hidla gql €35 calsa Hl(32uel
GUAdL 5l ololl orUL B, 5l2(As oo, AHBs BolHl, (el U [@Astuetl sl
2w atcllzu o@st etoscll .

op{lel (® el uMes Ml UR oMl vt 53lal Yalloll el Buse {2l Guaiat
53l UMl Hecctoll ost el 52 8, lal ddell aAulel e arRll Yol ¥ G Qe
Anccllell Ml atlR gl &, AHBs Are B UHEesell caucRellotl dlulal 2sicll AW B ua
AHAAR AL URddet AA B, Al 2 URddotoll Yuat URHHIe] As URolnn A Ays UM
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alatdlel, 3(@otct YUl (QaRURR[ WA clll&s ARML R URcldet i) B. AUMLsA A
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ool 9] &, w2 et AHEesetl As-dllcd, AL of A, el IR URURAINA Hital uR Hl32ue{l
UUR AL HA B,

AU, {3 AUl @ ¥ A@s wale@st wriddl Ul GUR SlFa 88 AR
%WoHIA 8.
ey
g oflRL A, oAUl WA UEHT AHURs URddot, YRR ojau [Anial oS,

BLHELALE.
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A8l 2Alast, HlBauell siAxell (Qeanellofll U Ul UUAA WU, LA UHAR URNE,
Ry wAAalat, A2,
Lol Sl AR, w1y (s {2l wal Yelloll, oA AMS AR URME, 293 w(AAst, AxSle.
£Q HYZL, UHe HILAH gL YellollMi AUAA AHUBS — Uirglds URcdet, Aot
ol Blotl, Bl el ARAR HLLAM, Aot

alael UL, Hl(Salell s1A%etl ctloll UR UUR, Aol

YSIRAHL Ysll, Jatad], Hiratl wal [Asi, Wogot.

T $EUHAR, Telleel AT fAfaeter, dige gfeerei, STaqR-2008

Paul Hartman Anila Dighe, The Mass Media and Village Life, Saga Publication, New Delhi.
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AR HlSaL wal vy

SL.2 a2l &3lElet alulal, HE e[ Yltauus el wtauet, Holl[Agllot [Aeiot 9 AU Aos

SIHA slA (iesoll(, WHELCLE

dclHlot AR ol A@caulsls] HIAH HEAS 6] B, AUHIA Hiotlell g
AARA, W(AAARY, WERsR, ([Qaus), Wzl Histr 2l ¥ Aol welesctzll Wdtlell
wElcu(sa 12 ARRUAHI(3UA WARSIRS HIAH HIA 8, wa Al & Heletdl Wlell caulsetolct
HicA A, [QuRL ¥ cowllxllal cral uudl Hi2 AQaAH(3a B Histatdl wicl 8 .
W (Aot Hetetdletl EAHL slotdl 518 Ul aeattzll 12 Wetlell YA vuuai 1 Al ay
ol S Ictoll GUAL U @l A A A WRAHE0 .

Alan S. Gerber, Dean Karlan and Daniel Bergan'sll WeAUUML A¥SlA olldcdl U
HlSauolluRoll weaAld sclMl el s, BHL Alal HoR] & ¥ AHUR USNHL Adlelcll
AHLARAL WAUR AHaU el UR (AAY Al HA B

Craig A. Anderson, Brad J. Bushman2oll  HGARMHI  HlHwRDd 3,
RN H AU AL NS AL AAURBUSHSAL%SHIAD. Chei Sian Lee and Long Ma
SotlmeAlRHI Al HeR] ® 3 [QlAY AR QA2 UR dy AR sclMl WA B, wH
UAs veARMRNAuAH B2l WA WD SR Aetl AU %Y 5 . l%ell YoIul
Hlel eldlell ASL 818 Rl deatl, Yol ¥ 9gullctoll w(dlcalsal 12 Aactl3aia Arsdu
HeAH H B, ARctlBaustiiitHdl uas ABRUs AN UL %s1Rlell Al HIRLAl HAL
B, ol Yol ¥uys, AQAU, 2cler, Borcllold U A ARAAHBal UR uas ual
UG ¥ olel AR el HA B, el adMiol uHAHL el Hl w wd
ARl oitlell AeUR wLARLS BD.

URANA Y ?:

Aol Mo calluAL BUAL 58| ASLA 3,

Ald AeA [QuRal el Y3 q,

Yot Hi dotdl eleatl, dotld 5 Aof] o1l 9eElotl FUH( 2% 504 UeA Allde
g AUBAHL sdUML U] D 3, “FTFIH TolTcFHH FITH” |

MM 53 B 3, “agara ereardf FaromasesE i Go:aard” wald, W AA Aot U el
£ (Aatioll oJRletlal WA 12 el AUASIAL] Ysct WA AHoclL
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UM, sHI AL A Hototl ([QuRAell 2o s A cAGA B, Ul ALl o Aot [An2ucRgHl ©gll o1t
QL et HA B. YR s JoIHT Uldtoll U@ (sl 12 AUAAAHBAu1v{ 0L % U HIAH
HiotelH el 6] ® 5120 3 Wlctotl Hotoll [QURLA 0lgy HRA AL AU(@causcl 53] AsLA B, A
A AU UL o1l ALSL Yl USLALS| URL ASLA B, 4L HLLAH WLEs s(RA UL oldlad wuln 8le
Aoll YL (£ A R audl o ®.

ARAAHBL 121 % Al U Ut (AN clreg;:

AR acHlBaui 2% adl UE(RLs Usttat QAN AciRGHIQ At L Al cll HA B, Buioll Fecls [Qual
(1A Yool el 1A B.

. A sl QAR

ALY (A5 AHAHT A¥SL2A Al 3 Yot Ut (A A o{l (A5 112
ARteHl32ue0 2t wHtgHi GURNL seltl U B. ALl olloll dR goll Welteti (A3, e,
Ayl Ulsel 30, stcau3W 3 cldl 3 sllusat 30 % s UMl vlcdd .
. ullles [QuR:

ALY (s UHAUL A HA =1L % clotHi Hotcdl (A5 Uotill 3 URRAQVN U Wdlell
(QtR), Hcteall 3 @yt 9y s2cll Hi2 AR &A1l GUNL sl A B. Wlclledl
QR wldlRs 3u il WRAAH(S 2ot HitaAH 11 ALSL YLl USlAULS clloll Yaleol seUMl A
8.
3. AHURs QR

ALY (A5 AHAHT A% AURA%1L P clotHl dotcl WS tzotivll 3 URRA(A Bl 3,
o oM (& cltoll Yetsiiell, ool cdtell YetsiHatll, dsslo(lg @694, 516 ULl AHURs Gt ¥
(2 cao(lg 69120, 818 Uetl URce{l Elst, (AR U Wdleti (AR, Hdcll 3 @ utla 2%
sal 112 AQRcl(3 el UL sctHl AUA B, Wdletl (QAAA uB(RLs 3u 2l Ulsedl 23],
A1 2, ctcdiA cloticll WRAAHB2Utotl HituH g1R1 ASL YLl USlALS clloll Yleol UM
uLa B.
¥. (s QR

wi Aoidll Qe Geudl, uilfls(3al U Wetlstl QAR Ulbls Mol dRgoll HcAl 3
ulA YDA 29 scl 12 WRAAHBeA GudL el 1A B, Wldletl QA wd(Rs 3u
U] A Qa3 2utetl Hitaum g1 AL Yl udlauiscllell Yot sl wld 8.
. c(sLd QR
(5 glR1 Wlclloll c(selot et wojetcll 3 u(@utallal 29 sl 1i2 WAl Gualal scuHl
A B. Welletl QA aldlRs 3u il AR a3 21 1itaum g1 AlSL Yl udlaisctsll
YA ol scllMl wld B,
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M, ARt ALl vl calsde As U0 HitaH AQuAHUS L 121 oletlcll
ML AL B. L HitAHoll GUALL URA A Aol clteto(l 8 A S2cls AR UL D Aol
Haled uaLd.

AR iRl 29 Al AdA Ul HaUlEL:

AR Bl 2% Al wBlRLs Ul Acitll Feclls HaleR ol HA B, B 1A Yool
8.

1. UoAal W USLRAULSY:

AHEEs HLtAH A3 cauls w212 Wletl [QALRA 182 52 B A AR a3 g2t Aol
lelcauls 52 B R A [AURL AP ot R¥cll A ot % YU B, ulal Al sl s Blell QAR U
5ot AU 3 AHS HIZ gwaU 3 UlsL 3U olo{l L Sl B,

2. Voot (A ULRAA Wclloti ollN 9 $2cll:

AHEs Mt d33 ARAUAHBto{l 2 o NS H2ATEL B, 3 Bl A s cUlsel o clseloll
(Q1R), AU UL, Hollr il ¥ S132etal Wlcllell ollN 2% 53 B, Ual A S1RAL Aol WRA UXSA
AB(RLs vloAl2A A Al HA B,

3. adl(daLe Gell ad:

AHLEs 1t 33 NRAAHB AU 51RQ A3 Aol sl (Agct 30 %y
Sl WA B U A2l Aol il AMIo{l AL elot &t B W YHIHL A2l(ALs %o B,
¥. AUBls Ul [@QslAsL:

ARGl deats ASL sRL UGl UUA UAHT Wllstl VRALA, SEUL, YRASEUsL
& HloA ALRA A8 et vitetcll Sl &), U Aol 5120 WUA L& U] (Ag(As0L wra B,
ULRAlet AHAML wL cAlotdal AU A3 vl v dl el
U Yotleldot:

AR actllSaHl Fecls AUA 3 YA Asofl As cllcd As o ([AULR slRL Wals ALSL 61U %Y
sRellHL Al 8l B, A 51RQL Aof Actcd Yotuclclot Al B.

ARAAHB2L 121 % Al UEd A 2 Ut uARU(B AL

AQAAHB 2l 2% Ul AR(RLS U6t B F2clls AR AL Sl A, vucll 32clls

UARUB AL w8l 29y sReuul 2l B.

1. WA ofl AL 2 Uelell GURN SUHL ALA RUR Aol MR UUSIReA GeAU s

R, UEe Ul cdlQs ol Acll ot Slcll A,

3. ARl Uatlol vl AU LSl Yacl A cALS0UeAL WARA{l AU clLe W3S
sl WS,

¥. Ulclloll Holl29%el HI2 VU 2 UL WA BSOS of 5c(l A,

W, AB(RLS Ul A UASIRell Hote] EURL D, U Aoll HARARA UlAlelet B Al Asll
(@ caulsel scll AMA A9l WA UL 8ld %34 B,
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5. WA B atotdlad Wl sl adlon uyelad Yl MRl udlaisalq] sl 53 ® asll

cgd AHg otssl 531 Aotl Yl o Adet UAot UGS cloll Yot s A,
9. WRAAB2 ULld L Aot @ caulselo] HItAM B, URd Al “5UAULML dUEl ol

$d A5,

U, WRRAAH(S 2L U ABRA A%t 2 A ol cll Aot UMD A U0 B, B Hlolcl AYELA

o AU HIZ Wl o A0 Aol GUA( B, uLell el UE(RLS 2 Ut EXAUA S HIR Gl
e B, Al % Al “Aldeate] Acto, Halel waale 23 Al A AR a3 20t GualaL gl dst
RN ctettaid A €35 e RS, UFs, | U AR s0{l $2% B.”

deel:

1. Alan S. Gerber, Dean Karlan and Daniel Bergan (2009), Does the Media Matter? A Field
Experiment Measuring the Effect of Newspapers on Voting Behavior and Political Opinions,

American Economic journal: Applied Economic, Vol.1, No.2, April 2009, Page. 35-52
2. Craig A. Anderson, Brad J Bushman (2001
http://journals.sagepub.com/doi/abs/10.1111/1467-9280.00366

3. Chei Sian Lee and LongMa(?0 1 2)News sharing in social media: The effect of gratifications

and prior experience: Computers in Human Behavior, Volume 28, Issue 2, March 2012, Pages

331-339
4. Sangeeta, http://shodhganga.inflibnet.ac.in/bitstream/10603/2573/7/07_chapter%201.pdf
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Social Media And Social Issues: ¢lollclél HHLAULR,
Hl(Sau 0ot

Karsanbhai J. Prajapati, Government Primary Teacher, At Post-Kherola, Ta-Lakhani,Dist-
Banaskantha 385310
AURIA :
lgell ol HI(EAloll oL B, d2loll Yol B. Fozatzall Yol B, AQacd-l(Sael ol . slefunl
HIRA alat Aoll 2l Ased A gl 531 2w B. R Hietcllofl u2cll 2l atll B uel Al
AR GUAL U RS, 4Rl ASL Al UL 8l ® B Wllell w910 yal s Hi2 {3l Wil
GualaL 52 8. ASL A3 UR wgal Jecalduldal ¥ $50YBAUSAA 531 8L © Wal E2L

AHS UH o] of52Ulet 53| E B.

Bt W

o

A dletnal HA 8. ¥5 Ae@ wlel, dolladl ¥ dRsdl. uH GuYL AUl Adl ueL gl Ala

Yot AHAHT URlal AcRatadRMQacdlBauoHtaH s (A eetel

%5l ol o35 WA UHIAUR. ¥5035 AcEL Al U arllell AietollR Sl AL 58 otq otell.
URq ol A B ¥ 5lARUS52AANNES02Y 23 2A0Ea A 20209 oll aA§ g Y AReAl (Blctlol WIRA &Al.
%68 Al Fozraeoll AN U R Aofl A& As13f B. Ul ASl 3502 o HSau5HoL 61U
Sellelal Sl 8. BHL 818 008 Aot otl dtHBM0L 52 Sl wal AL ¥5 (A3 wUUAS sReunl
Al sl 8. Bl ASL of23Actcoll oltide] L Slattell Aal AR] Hiell Acl Sl 8. el Bl
%5030 EAGRHL ALSL % &BIHL sclloll BH FAE 2o B, Foll 510 UlellR ol UREAL tallcdl Kot

8l 8. Bolledl B AMey UM YR ojsAlol AR O, As JAUAHL Ul clld WelR Al &
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3 ARRAAUTU vl HIFHNRAAUESUAUUR GlLE L EMQL Yol & Bsudl del ®.
AURUSER Y2 Bls 250l U AslAc 2Rl AW UASRIA » oiscll wHUuR 3l da
SclA B 2« Aol GUR Aot 53 B, AWML A ollolct ¢lR Al © 3, aiscll AR wucl
AHRARARRUHRMA ol o Bsudl dctid B u wl oscll AHAUR Al yaus otscll
WsScatdHY Al dell YRl B2l ASL iRl AUBUS AR 3o Jelcalil wa 8. Alsl
sl Aol AUA AHLRARAA QO % ol Asctl. FHF WU WRQRAAHZ2uHl Al oul clrd
¥l QA 1A ¥ wuRll WA Al 023 WA B ¥ otscll A Wl sl R % Aol Wil
sl AR % Aol AR sl AU A,

UM, F50 Al {500 A6 A Aol Bl eRUIBAA UM vlddl Sl ©. Boll
og HIZl 852 ol wa AL Ul Blal 1A B,

YRdlleloll :-

el Yol HURAlN 4ot B. Jalell ol B, Foezell ol 8. WRlacHlBuell ol &. sleunl
HIRA a2t Aoll 2l Ased A gl 531 ad B, R Histcllol el 2l atll B uel Al
AR GUA0L U A, 1Rl ASL Al UL 8l ® @ Welloll w910 Yl sl 12 Hl(Sauel Wil
GualaL 52 B. Alsl AQact {3l uR ugal detldadldLaélot 3 35eBUSRA 531 8l B A B3l
AU UHs] ajs2llat 531 8l 8. uYs ASL F50y3al 3B s A ASL Yl Jcud
8. (Aol dMid 2ol 3l MU UHeN 53 6l B, BHL el UL wlsid ol 6. ¥50y% o
230010l UsRL AR sl Yell uslUscUHl A B Bl ASL Aal AU Hioll A B. X502
U HIB2B00 [AA QAL USAL 350325 9 © A A8LG ot o WdLeLa] B.

%5008 ol Hl3ukoL g & 2

%5 Wed vllel, Uollddl & dRsdl wUH GURel AU AL UL Big el Ulel 6LalL Wal )25 WA
AHAR. $50Y% AcEL Al AUl el Aieo(lA gl Aul 58 ot el URq o A B ¥
SARB AR NES2 2 AcERA A 099 oll dS s U Al Mcdlol W el %6lQ Al
Sozaeoll A U R Aoll A st B. wl ASL 350 A HBauBE0L iR etladl sla
8. BUL 5l 03] Aot oll sltHelBE0L 53¢ flat Ul AL X5 (A3 WUAS ST i Sl B.
Rl AL YB3 Actcotl oltido] 0L Slettell Aal WY Hioll Actl 8l B, WA Alall 35|03 BARMI
AL o &RlHL sclloll BH JALE st B. Boll $1RAL UR(lcllR of UREAL Watlell tlotdll A B. Batiell

£ AHY AHAA UR] o $Alol ULA O,
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3502 As cAlus AR 8, Aol JecllaGuauwidl 8. Adiell As & IsRRAl. dectia
Actilatizdle Ul AR ARs1Re1l RUlE Yelloll ARllA USRA st B et el ASL el usld 8.
SlEURL cAlsl U2 A UG YBA B ¥ SITURL BTS00 B F AU oy . AN ollds (AR
URIYIA uga FeclAAoiuee UG B, B 0|2 2A016et AAHT wURll A suUe 531 6L B.
AUR AL vl YsiRell dlll eell ArALES2U B Botl ottt A A ANAL B ¥ Bl S\ efal WM % AL
% 818 02)05 A0L6et % & AHRAUL A @ix B F Aol A3 ussLeS el Slall i uQL B USLES WA B,
A el ool Ul otefl 53 ascdl, B wg o g2 ollsell ¥l 8lat B, ¥seys wi s3la
AsciBsubaa yeuldd s 8. dsl sl dectial AYel0ML dotlal Wel scuml el 6l 8.
YRAARA USEL 0] otl UHL HSAAML AUA B, B2zl 1ot Yl Jetical olle A o YUstlal
A5 oll UM 3L HsAUHl WA B, B ASL Aol cll el R %l 8.
%5008 Wl {30l A s olsilal

@Rl opsrAAdAAL A 2016-17 otl s WEatlUlotl oi- 40 GUR W MUl utucuni
AUl B ¥, wicdRA2A UR 2043 Blyell ay ystatell cacran sauoll HaRl uucunl el
&1L 100 (5l | st a8l ¢ 21 B, wllSle] s UG 2RAA BD. L YA Glcllalcdl HIR
opeHAAAARINEH A5 Fl2l cduatelHl WAAL Foll oA dlg o, AlHL UR ay ysiaell
RUARAUL” Bl Wl AR UM ¥, clld! Al dl sHIE ¥ US RN UG FRAUR 14 ol A
URRYABS2E ot A L slallal vl tetlacl3I0E iUl RUR el §2Aet UL L

R oJeratcd ofl AWeH%s s 3cll A wucdl ¥e5 ad B2 A 52l vl saliell? 9

A& s30A wotiaatil el cl?
URRYBS2E A W clclled] ¥, L §21 WtilRs5\ Aol B. ojsH AU AR R UGL RAS =il
B, Bl WeNl AMAUR el Aol IsARAAWEA daul W AsActl A@s3A WA
510 Hiog) Al WoR Ul 3ol A Ag Hiell vl 52l WAA &l 9JeURA Udllcll g2cll ua
Als WEattzizsaHYUl A slela selell AaiHi AL B.
YR8l A oo HIEL A glatott Well yenaauoll yuetrizl AR sl 2000 02e{l oicll
Ml cdl & Ul Au’ wdl ysRell WeRlgeeale lBauul wadl @ 8 wa
tfo2 22 GUALS Al A s HL2L ol A B B Foz2ae U AR SlESURL ollotdal UR( Hie(l A
8.
GUSIR :-

UM, Bl aL ARs Yol WAl psuell Jaudl slauell dectis ASl Wlel o ol
HIBauottHiaHel $1R MRAZAA B U UHIR, AR AU s, WHURSs, U5 ua AxSla A
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ASAGUSRAUS B Al  |UUG  UQl Al F5ey» ol AU Hell ASA  Aa
AR Batstrtamedlaya dy satiadizglA gl

141 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

¥5 025, M3l H(oL ual AUlrs wARA

H3oagHIR AU RAALS, ActAcLoll. ANeR-2, Hldleld o183 Al LAy, RAls s, HHELUE

Yclleloll:

“¥s 020370l s AU U URUHE( 531 2stal A [QuR U el Bell I ctaael Ul
AN 01§ UL Fetlcll Q2 B Aol ecllsclr Al HAAR UU(AA Ul AU B. ¥s ofose] URL 585
UG % B, ¥5 oY Gl Aol Secld [(AEM ASlotll Y Al Ysal B. Botl AMUR U
U CARaACUR WHERHL Blall HOAL Sl 8. 4L U AUt AHY Astal Acl Al B ¥ ¥s oy3°oll
AH UR 3l llcds AR UB A3 B, Elxcll AU A 21Hl AEIH A Bl oS, So2Ae,
Alcll, 5lie, U 58 dectad AUYlAs Azl cAdslRell GUSANA GUAlol s3A A, Bal-
[QRatett UG WA clotcll Yeatioll B aRerRHl ROl ¢l ua ul HGAR 1ot A5
Yol uslasl ugt aslA Gl ) uedl Bsu ua dladiell Azl cauasiRe, Hilddetl WElsl-
Yeloto] 512l aq 8l Al wclHl 35 oyoyal YRdl arR 212 wud A A €l ¥ uys
HieAHlo{l AH@ 50Ul A5 Hecloll Aol ALy HiotctMl A B, vl Aol UMY UR AR
gl (Qstl 23 otgl

“¥5 0225 B QUAA — 10yt slORSl cl2A cAUAA YUAA 2A0E ool 22N B, As UHA UYS
HLt0o{l o5t A% QL BN UR “Watch Dog’ oll &cll, W@ & Al UG AweiRa <Al
%1901R° Alsaulotl WL et dA3d WAl 1A, Mot 90 oll Elaust olle d@sR0L, Geldls:L,
wletd(l520L (LPG) ofl ol[d olle Y5l 611 ol Aol USL €35 QML “Yscl Ul €35 AUl
et 48, ol ¥ sl Yell A 1l udluscuoll reieeldl B e HitaHlott WA ecll. Aol
Uil oA AlAs uasteaell ‘Paid News’ 2§ $2LE5. Al UB Paid News &l Ul a1 dllal ¥s
o ell s USRI B.

%5 00’ W2 §?

%5 o & Bl %5 023, Y 0f 25, A3 UQL UM AUA B, Adt ALEL UMHL HUBL “vlottaldl
AHRAR? otscll WHAR A3 Al astat vldl Al dcttacll, Rl HRA ud dswoLs
sl 3 MRl deuotl st it WA VIl HUElo] Hocat atll 2 A A 7 sRaAUHL AUA AR
Bl AHRAURL 38 oy 2bo] AR URQL 5 B

gsul 58l astal ¥, WA 1Rl 2w Bsws sl Aoll wd Wl HBRAA Ancl e85 vidl
HIR Al HEML st 53l ASLoll clRA 3 sRAUML AR tlotladl AMUR (35 0f23) SFAUUD. A2
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[Qotiott 35 o3l A BsULl A ASLA F A 35 o2 B, UR ol A AR BSOS 531 Aol
% SAUMHL WA AR AHYG UH ASL HIZ g ¥RA US A B U Aol % Ul 33
llslRcll UL AU B, ¥ oY) UL YEL YEL USIRoUL 8lY A B, $¢ 9l52 JYMoll SAU ASAN s
ool Al USIR SRl .

. oAl AASL: (gfs2tet udlAsellell S SRAEL Al U AHl Hul alottelalto{l dewast B)
U oAlsteL: (R 2llels, qeat Al AvLRle] UM et 5 ol 8lA.)

. IRMIT ElRAL AHofl: ( 9y Maall caulsatal H olotialall HI2 HUlE Al elHs GudloL)

vl el (R AL AHAlaA vIlEL deel U %y scUHl uUA)

. BIURRR Sotoe: wAUR WA Bl ctoll BUAL sRcAHL A & vl AsAU B d A

. AoyAs AHAl: (R WAUA HBAL maal woll BRal HER Bsdl scUHl WA . S\s2s
slelofl )

. otoltaldl AL atell A9l 100 251 VL8] 8lat, Wl ajs2llel USlRALS Ul M2 AL &)

%5 022301l BlAslA Ul cclHlot:

% %5 oy d3oll UG cllct 531 @& BlA Aoj AARQL BSIA] otell, AR AUR HILAHa Y[ S
AU ALl RUR UL 38 oy Fetlcll &ctl 8.4 Y 13 H{l UEWL, ANRU Helot Rl
HIR A (A Al s3aell csle ealaldl U AR YAURGA FALA 52 B; AU Ygoll
AHA Welloll Mol oLl i HE Aol (Rt uR udcll Ealtotl a22ll ealcal sdll. 8.4, yd
yaur A€l 2ot vselefla doll 831 1Ls Aozoll WA WL Rl 2uuctsl sl uaidl
ecll, BHL Axa 216l Bl Bl wA B Aol AR AN ULdAHlell Hot U2 d3} 9 saul
ULl ol olly ua Al ALIHL AL eM2uot, Ml (A el UM e sl 3 A
ss(s U oAlsiAslRHL 2R B. Ao UEL ASlatl victul, Ml il AseluR y(dyzsl (@A
(A5l W getloll sl [@AAe{l MU 531w wA2AA(GAYE clclell 20U 530, 2R Bl
QAN Aus WslaidlA Wl (@A uHlet ol 0 531 1475 Hi, ool A5 wollatdl
AHRAUR clcllA et s2AL ol 3 AEL AHELRA A UL cllott RQlelloll attniott (3R A @Yol sl
531 &cll. [] 541 A clctlott URRUA AdRell it AGERAAl tUsS sRolMl el wal A
AU Ael; AHIYl vea el UR Aol & altMi ulell sdll.

1439 Hi [QABat Yol e UL, Yslalell calUs tlodll URL @R UAsRecloll aldsdle] Uldst
sRcllof 88 Hiots oldld. 17 Hl A€l YL, 8lAslusAR Arotl Aol gesllguHl aiscloll yaul 23
$31. 1610 HL 202 AA20 AerHIA UR RN AR, USRI 2tstat Aatl uHRURA Hiot atll. 18 Hl

UEL eM2Ulo, slollaldl AHAR YUsUA A $eURABA AURASUML €5 ol yldol Ysaui wicAl,

143 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

19 Hl €L As caulsAA "As Yl Bl Aot s3AA s UR AU 514 &lclle] Bl . watiadl
UHIAURA A5 ELHAL 1835 oll A2 Hot Sls ocll. of S ot A As ARAAS Yclotoll WOl
U As -l wsA( QA AVl ystBld saul scll, BHA €011 Yo, Ag UR (AR Yot
[Aeled] 6. slculdls AW otal URsISHAA AsnAYds s saul, A AUR Uulotl Uz
llstg] 3wl A DAL B, wicll clcdlatl 3 cUlUSle] HollRogol sclloll cll UA AMA
R ElRclleall ot &cll.

1800 &l 1810 Y, Bt AAH WAot ¢f AN A5 BHIAUA sl 1R sleulds clcdlA Gullol
sl Qoll alclal urllanr teattdl cdl wal Aoll GUR clRallR teaielloll el sRAUML L &l
20 {1 UEL olotladl AMAUR AU il WA 1900 oll ElAsHE BsUl dcllal. 2sellcAlal 510
UKL, AW A UHRS Bl Mol dy Hidl ol yaH @ Yg €261, et [QAL
WAREA YURe Gelgnl As s "ol AUl ¥523l" 6 BUL ¥Mel Ygoll NElotal
AlBACAU R, Mg, cjfdsce, Hiotel Ul A o2 S(eldl tletlelell HI2 GUIHT AcHi
el U6l 1R o{lA UL BLcR] . 1915 i A3 Yot AASS YJuHL 4L YslRe{l sela
Ll W8 utgatll 3L scll, utal 1917 YllMi 203 elrlotl Ysialet olld el 38ell oy il
R Al AHA AU 3Rl &cll AR ([Jeat Alotal ALell Ys YgHi Aslall HIZ Hotlclclloll
v 53 6 od; Al 2l el 38cll Aol acll, slAd WAl aldiA U AR odl %
wotletdl Blello] telR W] B. il vllal AR g Uglotl Bell 2Rl ololl, A ollost (AL g
AAg AR AL cllctlell GUAL [@RA YUR A} Al AEl W®cll susiSA o5l
sacll 1S sAL 1933 Hi wHo{lil (Bectr Aol oltofl Wl Uil UR dtcall Ugdl, AR YRAR Ytllet
R A% AL [(AAAGL 60, %6 YARRL A YAUR HollcUe{l 2 Uetl 531 A Hirtle{l HuAs
Anclla wal AwFl2L yelld gL, AHell WosSlal Ylddlldet AUl HIZ oltoflRAA 9I0E A
YAREL UASRecl tlaloll GUAL sl. oflost [Auyg e 2t6t, AEAR U WA oA U? U
Wal £l BAHL ASIA AW 5cll HIZ YAReAL 3UHT tlottaldl AHRARA GuAdL s, (@l
WARSsAH AR¥R AR5y 2 %2at Al (AN sl A0 Y1E0ell Gullol sl Aol URAs1A
agl.

21 {l A€M, cottadl ARl AR caulus ool ocll, AHer L 2AcEA GUNIL. 90 oll ELASIHI
ABA Bozrae Wetd A As AN scll Boll Al AHA MUl AsA 13 vual W2 ol
UHA ¥dl, Boerale wQuulla [AsRc uts s B, uall olell HRA 2l 8 B B Bozea
U w90(l2l, WARL WA ALHS HURARA 2%Hlol slatlcll 23 B ¥ slFul gLl oollcll aAslaA B,

AQact {3 uR gHAL sRall 12 BRBEU gL HsEelHT el atscell AMUR aral B, ([@As
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UR (5As s3lal, HetH 235 A SlAEHl WA DAl HIZ olollAcll cllcdl wUsttctdl
Al iAol BEAW scll BURIA, L 20t cRlFRAUMS AHIARIA URL GeAW sl B, Ball &d €218l
AU ElRcllell otell, URd clrct(As AHAUR Aol A el Y Ruugll AR s2alall B. Yy
Yallgell HItAM Yolle2s wadoll iRlotl GELSRVN (Glotladl AHIURSL AR UMD, 2(AlAxet 20
A2 ollese Aol [A3es wulde, 3l 2, o slaoe RWE, Ll Az 2l [Au ¥lget Sleeé wa
A[Adet uolR a1l astat.

21 Hl A€latl atscll AHURAA 3] &Rl 03§23 WB2AR2ell allRUSlA olglHl ctlR M2 AR B,
Aot IR Aell As Yausiaml, oiscll Bl dosat BRASABU odyd A Blet
SR SQUR] &) 3, atscll AHAURL S1QL AR B, AL Autal SlQL e8I Y3 WS B, Aol W2l AHIRAUR
U5l VL8l HIBAL 31 clotld B Aal Qo] (A0 53 B. SlAR, BA RURGIE Glotlcddl AHIUR AXS
Ae{l oAst 18] €1l B, AL 58 3 Anoll SusllA s AHA 20 &l 25 AUELA AouR Ul &l
ol osdAAHIE 10,000 &l $ 30,000 HIRAS Glollcd] . SIAR Fletled AWS AIF 5IH 5l UdEL
As AUHRS AN dA3F UaAsReloll (A5l 232 53 6cll. AHA 58] o ¥ AMA tlottadl
AHAR GaAHE YAl sl sl Bl A ua oflostal UAA scll M2 ¥ olottatdl AHAURL B2l
Bsudl Jcta B, (SuUBSASIA A olollaldl UHRAREAL ([QARRL HIZ SAUGER AsHIA WGAR
otell; 3ues duRlASARA Ustaildledl acldiAa “acdel” coltclal aisell AMLAURLA wuLetaHl
yut (sl e B, o3 HlSaletl Rules ol RectRAstoll QLU Yool A LA ASAod
Weono(l sl Haneqet A slottatdl AHAR AsAuseU wal dxell uHla elsla W B
$uoysotl Al 1S 3500 58 o 3, "Mal AL B 3 FAYs UR otscll AHUAURIA slFua d
Y2l yeuldd 531 B, HA A & ¥ A5 vyt o WLt wUSEaL B ual ugdl dlst Bl ugl Al
6L WNRIL S FUY s telocigat sclloll 3l el 6l B.

AAS\ Rttt A 2dHTLL Lol A etctisot 21U dAR$l atsell AHIAR cllcdl AncaHi wcdl 281 B,
2l o AU UURA (ALY Suo{la ua vl 1R Ustotidlel aldl 3suel Gaur scll Bl
AL sl HIZ BUAR ULt el YEL sl AHLURL As S (32AA Aol 240Ul 28U B.

GURASA ¥5 oydtoll BlAslA U clcdHlotal Bl A1) ASLA 5 ¥5 oYD3 W WP HUA 5\ A¥S
el Adl, S8R ofsallat uslAsAl 3 Sl Hasts 1S3 sRclle Aot el RE URd Al
AAUR Yellollad AU Y3 usd As (Qaun oo ololl 913 B. WL ¥5 oD 6lA ARAA
B2l cgs, sSieed U Blotie{l AvAl dulRellMl WA B el Aol gl Y€l el A o8l
RaeleltH A B, Hul Yallgatl HILAHL URL TRP HI2 ¥5 o230l USIRL Actl US dluL & Aol Aell

YHIQL U] caulus wofl 2] B
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%5 o Motl B2Clls GELSRQL:

140 303l AQcelSot (& el 2A8le aloldRe, Yut d, A%9Lell silloll YsLel A AS| 2.
all2oltll tle HItRlHL ol ARl e Hi As A SRAU couaaltHl ALl B Bottell MR Tl si
& Aol HURAL 1ol A Aall AHIAUR cABAL UL el B ctetd ABIHL Rl AU U s3sct Gej 53
&d.

ollsell Goid3l sl dololl UHIAUR, Gllas M Udlell AHIAUR, dU2Ae{l scllall ¥ ollg s(Eotatl
AHAR.

g A(QAL YA UR B3Nl UMLUR.

2019 Ui (Qeotoll Ao el ¥5 o2yo3ell Wl 22l yelel el sll.

Asofle MR oticdal URL ¥5 ool AR UL &cll.

AlBARML % 1 FojullRlotl olalofesAduHU SSAH WAL Ws AN Ustoll MSCAUA Yo LU HIR
WAR 18000 B2l 2(A2AsIGouHiell olotlaldl UHAUR FA B, »AR 147 Fedl 20AeR
WsIGo AU SINU M2 el % UHLURL Al ALA B,

U, B B AN gllanml e ASl ofHRLS sRAME, 3eclls ASlell sl tzell ¥ Baul
atlcll ol et (ARl teotiRA Slat L oLl U0 AYs UBL 5 0225 SAUGER B. Ul ¥ o2
dcllaall W sleel Al cdlet Aclloll dl Sleall (s dlet Actloll q R’ Sl B. Ll X5
)2 FALACUH STl oLt AU QA B Al SlEA % sRclloll & Slal B, U WL HIA ¥5 oY d3ell
o clct & Wad % olell, URg Alell ¥5 o4 LR LR Eale] AlsALEl A YostdiBls Hioy] Wdn 53|
SllW), Ycll Hloldal OfHRLE Wl Ydals ald] 531 altwd, AMLy el Tl 2ilQ s&loll il Bof
AU ALY cLclHlot UHAHL UR] cAUS UL O3] B, ¥ WL A oldot UL D). U ¥5 oD AHoll
As el adlal Wdlell YellaHl deS Ll 8. Boll 5108 A AUclal URL WURL UHE D Al B ¥5
o] AHA HOLRAL B ol % ULRUL HA B

5 o oll AlBctRoll s isSRAL:

HRAML AAslA SLETH ELE 6JYANCRB) A clollaldl AHUR N2A ¥ ¥5 oy d3oll AlUWACL Fall
UESL WER sl B. B ol At 201911 AURAHL ¥5 o2 AR 257 3 olltilal Slalloll HdAUA B
FH(l HEAY B AML 138, GrlRYUZAML 32 Al FR0HL 18 3ol UHLAL 2AlA B, ALA Al AL Fuoll
clc U8 Ud %l Mlel yHgl et {321l Gualol Udl 82t Ul ¥5 ool 3clclls(l el
$2cll olotcl 821, et YHIEML Aol LAl Ul &3, Al 2l A B2lotl ASA 32¢f ofs2llol Sl
&2 AU UR &5 oydtoll AR Rl o AANRel A usl ad B, As s&l astal 3 Ul 6 B skl ¥

AHotl ASlotl AHUBSRQUHL Aotl uscARHL U HILo{l Hecatoll st 23 B. el ¥s ojosell
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UHL UR BRAR UL (Aoll 23 olgl. Al 35 oyl UL UR Fcll UUA UL AF Aotl (A U
A% A%l WHARHL AMLUL olotcll %€l o€l taatizll Ul AU 2ASIA Sl

%5 o toll UM UR WU

%5 03)25e] UMIGL LMot AHAHT U] cAtUs & Ul A AHEsell M2l colal AR USRS .

%5 0212 SlAsld UA UA dslilAs d2all AA Asi 53 % scAUHL wlclcll & el (QaueRA
U YellollHi AL MR Al 1ete el 1A B.

uRlalR &5 ool yeulaa sRQ sl Alstall $18l ollst &,

%5 o230l 51RQ1 S18F Aol ASA WIEl HBAl AlSL Yl USA B ual ASL Aal AR( Hiellal AHA
UL 531 AA B, 51_AetL clesR Bidatl &5 (A3 A Aotl Bidetl GUUR HISotl VLl AHIAUR Al %
GelsRaL B.

%5 o230l 51201 clls e, YstcilBs 1o qdl ad 8.

%5 o 8el 5120 cUlSel, UM, 060, 5 T o5t AAUD.

UM, 35 oysoll AHY UR cloll UA Ul dlcts WAA UL AF B. B clletcdal AUUAL otsi3] AS\A
Ax ol

GuslR

5l Hlal aldl, Aeadl ¥ selldl sl s& & Aed WY Hiell ot Ag. 2% Tttt yousele,
AlsalEl HERA A HSlaA 5 ool % AU Hio{ladl 2B T2l A5 (A ol Welloll Ay,
Hlolcllo] UScR 5% 8. 38 0325 Ulclloll AGE AR HIA W2l — Hlollatdl AHIRAUR ol URg Ul —
(Leaut BB AHUR B, Boll 2231 A A 22 ® 3 B3l HUBAlotl 3ot A Al iR B A Aa
of AU Hloll AA B. ¥5 ool FALA WO 1A UM A SlAotl HESAEL % WAUHER otell, URd
¥5 005 WP As HIFS Vo5 B, B Al — ARIURA(l Asttotcltell FUUAA U5 E B, Bo]
AN YRl WURA dgllell 2els1R s2clloll HietlRsle] UscR sclloll Hdotdoll A — W oA
—alAsdl - et AUURd dsAAs UaAsReloll (22U dR% UUR WL g USAL.

@QsRd BHl wB At B UAsRcloll A U H10)d ASL gl As@As UAsRel
YclaeHi Al 6 8. UARsL6ll Usguial Addle’ ol unan A vty As@s UssRcls]
GELENL Y3 WS B B d@ 5201, Gells0L, Wistolls0L (LPG) otl E1RUL €35 &AM WP AR ¥5
o A BoSlotl WIUHL Getdlal calus olofl @ B UR Aol AR Yt RS LRl UL
AUURA, Yt UURd, ollA- Aldsdl 2R ds(EAs UASRclell USAR MR WL llelq]
usal.

deel wldeu:
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“ Bo2ale W(359Uel Wl ARt HUS 2ol YHLRLelL e el
A300HL Alall Hodl UHUES elell dEollcHSs AU

Monika . K. Shikari, Research scholar, M. A. Sem - 4, Department Of Psychology, Children’s
University, Gandhinagar.

ABSTRACT :
Qs WUR Aas AL 53| & BHlell WS Bo22A2 BD. BoeA2ell Qs B callsel

Wals YsiRell WRlac {32l Gulol 531 23 B. ¥uys, 2(deR, dleudly, sleFs, BeelolH ddR
Boll ARAA LB wol Yuadld B Aol dMell GUAL dy YR Ul %8 &l B. Bo2raA20ll
Wals HlAEL D Wal Aol WA Aotl 32clls ARAERA URL D). S1EF URL cxg U2 A A D AR A
cAUetHl URRIA 8. wlY(As AHAM ASA Bo2a2e] UMt Ud Bl HA B, Boll UUR cUl5elotl
AHRS clclaRRl GUR U B. wH Ydd A2 ustoll Yul 3d Bo2rale AW(3s2Aat wal ARAA
Hl(Sautetl ymeloll AealHi d3elMl Alal Hodl WHURS sl dAollcds weA s:cllsll B.
Y Aol AsU-URe ¥52 USRe] & B (Al AWML Causal-Comparative Research 5&cllHi
AUA B, Y weARell ddl Rg sall MR 9o BsCUatloll GUADL UL I B, AMey
A Uototl dal t2ulotHl Av{la el URdRl (Type — S) dAZE 8ozale Al3s2lote] YHIRL e
ARaA HlIB2uletl YHIQell AHA sRcMl Bl 8. AUy AHUIld URdR] d3y  wu=s
elAoll AHLA SclHL A B, RAROILE UHER 3y dlitllotolR ettt 3l A3l AHLALL
scUHl Wl B, wa [Aed dl¥ 5 100 d3elal Udds [Aedoll ugdl @Rl udle sauul
LAl B, Yt A utotii AUt At dARY culsotcd HIBAl uatsatl Axes & Aos Re @A
Wl uMon AHL G121 AR Social phobia scaleell GUAIL SclHL vl B. Axoy 8l 1oL ( 1998 )
glRL AAct internet addiction questionary (I.A.Q) oll GUNAL sl Al B. AHy vsslauslla
YYscll dRY “t” 22l GUAoL sl el B, vid URRUH Bl wRUA B ¥ Bo2rale A3 5alet
U AR HlBautetl YHelotl AL dA3CAHL UHURS elale] YHIGL Slal HA B.
Key Words : 8o22a12 W(3s2let, AR HUS2Ule] YHIQL, 30, 0H[Bs ¢
Yelleloll ;

A AA UA Y B glAlell €35 caulsel HIZ A U B. €35 B3 Wl Ffull Fell ¥ U,
e, (Bus UgllA, sty cddell el ALAL alat B, AUl ¥ ullres{l vugistHidll HistcrAldHi
Aol Holl[AS1R ¥oH WA B. SlcANet (1930 )oll HA « 5lE5 clre ¥ RAA dRgell el el Geust

Al Aol Aclct(As, WSREL A ¥ Sl SEUHT MUA B.” A AgatR ol S0l (1964 ol Ha «
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Qs etz A QAR A8, drgall 3 URRA Yoll w20 el ¥ AUdSs e 8. 7 ([Agd
wal wsReL elllQo] aollswL DSM 4 (11994 ) A 2Rl (AewolHl ad) &. FHi wHRs ellldal
A B, 10 &l 19 Aol GHRHUL AHURs @aucl [Ast i B

“ AUHUB'S e A Gl L SR AL, Bl Ulclloll AHIES cllctictRRHiel ¥51eS aclloll 5 Al
AR cAlsaHl AH(Rs eluoll [Asi s §.”

DSM-4 YHIQ! a2l A& Asn A Yy 2QL [QglAA 8.

teell
Rl ¢l

AHR@s et AH®Rs Rcloll [AglA (Social Anxiety Disorder) 313 UQL BNAMM 1A
B, 1¢50 ULl AMBs @ wod eoll [Aglaell Aol Wslal AMestclaHl A B, AHUDS
ol Qg upll A ysiRell @Agla . As AL WofAR Y3 sl AU AHIRS @llo]
YHIEL dY oslal HA B, wl AMUBS @l YuAd d30UCRUL A Yuclldeatl A3ulcall
AHAUML ay Slal MO 8. a [QglAel sl calsaiul ¥0 2st calsaldl Rdl ol
(Ag(A2A A (A Metctioll AR Slell 1A B

AHRs AUl Yuad AHURs widR(BA sl AW vRARUAL Bojeldd WA Ul
s GlRL [ARUs Yeaisololl o ol HA B, Ao @s(A3lloll 613 Al Arell Wl
UicRAsaUl UAHA wojetalldl wrcRaUAl ces(AQul et wal Rldl %A B. Aal $1R0) cAlsHl 3edis
WRRs cal ol ¥ dyf URA ad), Y13l acll, seoll unsiA atll sal, Al ¥ Glolst
dlclall AR Alal HA B,

AUHA A AHRBS ¢ URlcatlR Al As scl dy AMEs URRAQHL olly
cseloll oLl caul@d adl la ®. 2t [AglA URNdolR cAlsal Ucdcd A Bojelcl UL 5 D ¥,
ol sl Aoll ccdotoll B8l dAud 531 28 B, e A5l 613 Aol dsclls vuuct ¥ 1A
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galletall W2 o B, el calsel A AHEEs URRAA clolalell 52 B, MUl Al W % dallatyds
AR Usel 5 V. VUL 53ol HBHL eU™EL U], %132 AUCGHUA GUNL SRUHT, AdRHI
Aol sl AdR Bl URRAQML calsal eatoll uajeyld sl Slal HA B, ( LRQLAR,
Holl[Agllol ULSA YRelS)

Bo2al2all WS SLAEL B Wl Aol U Aol Feclls NGLRAEIR URL B. 360 o2 2ol
GUAL AMell el HIZ [Quias A 531 23 B Ug Aol UA Sozraleall [ARUs GuaAlol ugl
AUES 2AF B. S5 UQL cre »UR (A AA D @R A Aol URRA 8. Bl I ASHL UL, 514l 3
o2l uglello] et glal HA B Al IlA uly(as AHAHL ASlA Bozal2a] caldet Ud Bl HA
8. Bozrolee] GRU YHIRHL ol Sl HA Al cAGAML US USIRell atsIRAHS ARl slal HA
8. calsel YR 2 wrerell g2 Ul 2 B wal vid caulsaHi WHRs 2L ueL glal Hofl a3 8.
Wl st L2 L2 Uals [QglQulloll ot clotcll st B, U2, WH (01R)

UlY(als [Qellal wals AU 531 . B Hiolclal Uals A GUA[ B. URd Aol WA WA Aol
32CLS olSIRAHS UL URL ¥ B. Boeatas(l el UL Uedl Azl cauctslRell (st w1 Aotell
20 B, USAl 2w ¢l Aol U@ Al ocll FHi vor UH2A URL F A &l R BoRol2oll
lRl 1ot eclls ASSHL ol As @A ol A vt Bsudll Wscll asta B. Sozra2all
B2l SLAEL D AL % Aoll ARFLAEL URL D). dA360 AHell wel vdlell ctitpe{l 1Rl 8oz
GuRl Ancll a3 B AR ol ol 360 BoA2 GUR Gucou [AlAu Ystel 2UAl M AHatl
wWeALAHL 3stae Qlell 52 B. calsal YR YR Sozrazell ol vlotdl %8 @l B. Boeale GUR
AR A WRIoL Al dHiH YsiRell HIR AL Gucout dlalal s1RAL Yaltot GUR doll [ARUS WAUR
uscll e 28l B.

ogotloll (2018 ) oll AN UM Bl HoR] 8 3 Y™ sl AU BozrA2 WA sUsto] YMILL
ALY &d.

Sl8lcllc (2018 ) oll AN UoAMl Alall Uy & 3 ARAA AnABall AU sl dA36ls(l
detetiHi ARAA AnULB2ell AU ot $cll A3RAML UABLs URUSCLAle] YHIBL GLY lall Hu?j
&d.

3l :

1. G Bo2Rale W(S52Uet el (Aot Bo2A2 WS52Aet URACAl A3CNAL UHURBS
elofl e sl

2. HL A WRAA Hl(3auell cauRial sl wal A ol ayf A(Aauet {326l crurvial

5cll A300atl AUHURBS eluell WeAR™ 5.
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GeBCUall :
Yrgd A2 ot Hi Yo BesClotloll GUAIL SRAHL UAAL B.
1. GRU Bozrae (352Ut Wal [Rist Ho2ale W(S52Uet YRl A3CslL
AHUBs AU 518 WS dAslelct el otdl HaL
2. UL A AR Hl(3atell cuRial scll Ul A ol ay AAauet {326l cuRial

$cll A300etL AHURS eAHL 518 UL s dsleld slall ot8l 1A

URael :

s | URdelell ot Al YslR. URalletl 2R

1 el WR el Boe a2 A(S52Uet G YHRL ULl
(aet YHIRL YRl AL

R el uRael AR H{U3au HoL A AR Hl32u wrtadl
A ol ay ARact Hlaul vl

3 WURA URBaR] AHEs 2L AUHUBs @2

QAR WRBad :

Y Aot AL olillotdR ectiotl 9 ol 124l QML AeAR™ $cdl 380l %
UHLA SRAUHL LA B.

Ydl AN UMl Type - S el URacllell Al st &, FHL AQact HBa wa
Boea2 A3 2Uote] YHIRL A Type - S ol URAAB.
AR

YRdcl AUl AHR 313 oldetorR (Becttoll LRQL 9, 10, 11 el 12H] WeAR 5l

A30Nll AHLARL SRAUHL LA B.
(el

Y UMl A 100 A3Qol el dARY UHA scMil wicl B. AMe{l urieall
AHYMIQL st A9 [(Aeloll uglAell sRaunizudl ®.

SENDEEITUGE
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YRdcl dluotdi sl Aol dlRY caBold HUSAl UsASoll, internet addiction
questionary s\ social phobia scale oll AH1A2L UM A B, Boll HIBA (1A Yoo B.
) (5l MRl uats :

Y Aot Aot Altol dRY caulsold HEAl Uasall AHIA sclHl Bl B.
Botl AR AAUatsdl WA 8. calsaold HBAl uasall Guallol Y Aot ylsauml
AHAL scHL AAA AsHo{l Ul HIERAL Roaan W i 8. a8l culaotd Hsldl
WASHL d3Q0ell o, GHR, o(q, il weARe] HRQL, AHY A 5A dectl AR&AA RRauel
AUR2 52 B 2 AR Bl HE Aol AMLAL sRAUM el B,
?) Social Phobia Scale :

Yl AN oMl Aot Altol dRE Edos Rl RRAR AL W Uios 2AML 620 AA A Social
Phobia Scale oll GU209L scllil (2l B. Social Phobia Scale ofl (Aio{lauctl U 2Ll QA
Yoo 8.

(Qardellaua

s Yot: s:02 [Qaollad : 0.85

UARS Al : 0.80
Al

Y sAElell aateddl 0.75 Alal 1A ©.
3) Internet Addiction Questionary :
Y Aot ANust Altet AR% 8l 200l ( 1998 ) Gl AAA Internet Addiction

Questionary (I.A.Q) oll GUAL sclM AN . AL sAEIHL $¢t 20 (Aol AL B.
Internet Addiction Questionary ol (Q&io{l2Acll W AU Al A Yo B.

(Qaollaic

(@Quollad : 0.90
daddl

Ydd sAElell aauteddl 0.77 Bl 1A B.
sstaula uysdl:

Yt A etHi ssiallal Yysdl ARy «¢? 222ell GUA0L scUHT wLcll &

wReund uul.
(Ho.1) G 8oea2 A[3521et WA (ot ozl W(S52Uet Ul 380l

AHUBS HAHL 518 ULES dslad Hlcll oldl 1A
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[ Table no.1 |

G Bo2al2 ABsaAot Aol ol Bo2A2 W(3sAel HURAAA  A3CNeAl WHUBS @A HERS,

YUIRld Qucet val <t eallad sles.

WBael N M SD t Sig
G YHIBL YRLaldl 50 75.88 513.66 0.46 N.S
2. [Riet ymiel YRlddl 50 41.72 107.56
Significant Level 0.05 = 1.98
0.01 = 2.63

GU]sct Table no.1 %l SQUA B ¥ Yt AN UMl G BozraAe A(352let WA [Rrat
Boeale (352t YRl A36NeAl AUMUBS Galoll WeALY SRAHL WL B. BHL $EA 100 3Rl
UHLIA SclHl Wl B, A8l BRU Boerale WS5Aet vl A3CNeAl UHUBS QLA HERLS
OU.C ¢ B U (Aol Borral2 W35t LA Al A30NoAl UHUZS Aol HEUS ¥1.9R Slcll HA B,
UM GURell olal HEAS AN dslald 3¥.15 Bl HA B, WA ¥ Lot Bozrae W(3s2lat
tRLecdl 360 5Rcll BRU ozt W52l YRl dAQNML UHUIRS Gale] YHIRL ay wlall HA
B, AHY G Bo2A2 W52t YAl A30lAl UHURS Al YHIAA (AjAAHA UA3.55 B
AR (Aot Boerale W5t YAl A6l AHUIBS Aol YHIRA QoA 109.US B.
RURLE G BozaA2 W(352lel Aol (Aol Boeale A3t YAl A3RNeAL AHUZS Al © ¢
ol (BH 0.¥5 Flal HA B, H QAL “ t° ofl (U slesall <t ofl (BHA sl AL . wuell
Yd 2Ac Yol BesCUsiL (Ho.1) oll 2cIs1R e 8.

AWM. 1
GRU Bo2al2 W(Ssalel el (el Bo2aAe W(3salel HRAAAl AQUeAl AMUBS Aol HEAS

gallalcl ceidul.
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&R = :
g0  75.88

70
60
50
40
30
20
10

> |

GUscl AW ol AUl GRU Bo2rale WSs2ot WA [t ozl W(3s2el HRACUAL

M (1ol o2 A[s9let

.
2l
-

A300etl UHURS etuotl Heausl eAladl iAW €2l B. BHl GRU B2 W(S52et Ul
A3Q0etl AHUBS @Al HE2US JU.CC . ol [iol Bo2aA2 W5t URAAAl ARt UHUBS
QLAoll HERds ¥9.92 B, WA ¥ [Qlist Bozale W35Aet URAAl A3 5cll GRU BozRale W(S52Uot
Al A3Q0etl AUHURS @Al He2us GA Al HA B, vl 58l As B ¥ (ot Boerae
A(359l0t URACAAl A3C0 5Rcll B o2 AB352Uot YRl A30Natl UMUBS olle] YHIRL Ay
B\l He B,

(Ho.2) 1ot & AQact HSaulell cugal scl wal A &l ay ARlac L3l dauriel sl

A30Netl AHUBS HAHL 518 UL cAsicld Bl o8l HAL

| Table.no.2 |
ot A ARaa M3l aurie sdl Ul A ol ay AR L3l duR scll d380ell

AMRs eluoll Heas, YHIRlA [Qucd ua ¢ galad sles.

WBael N M SD t Sig

Hiol A ALaa {320 wrladl 50 54.84 19.07 2.37 0.05
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2. Adlay AR {3 ulddl 50 64.72 22.48

Significant Level 0.05= 1.98
= 2.63

GUscl Table no.2 Blcll %QUA B ¥ Y ANUAHl Mo A AR2AA HlBauel aurial
5l wal A Yl ayf AQRAA H(32Ulol cAUR12 5l A3RNoAL UMUBS el2ioll A ALY S UM AL
®. FHL $E 100 A300oll AHLA scllHl Al B. Wl Hot A AR B2l auRiel sl
A300oll AHRS Aol HEads U¥.c¥ Bl HA D ual A Yl ay ARt {32l auRiel sl
A300ell WHIEES Glauoll HEals $¥.92 Hlal HA B. WM GURall olal Heausl Al dslad ¢.c¢
Blal HA B. AeA 3 Hot A WRAA HBauell cuRial scll d3eloll URuHelHl A ol ay
AR2AA HB2uell AUR 5cll AZRAML UHUBS Glale] YHIEL ay slall HoRf B, Axy Mol A
ARact Hl3aell auRl sl d3elell WHIRS 2ol YHIRlA [@QAd 1¢.09 B AR A Il
ay A HSaell auv 5cll d3lell AHIBS ol YRl [Quctet 2.¥¢ BD. AMy
ARt Hl3auetl cruRntetl AeHL dA30Natl AHUBS eluotl “t ofl (BHd .39 %lal HA B, WM
ol “ t7 ol (Bucd slesell <t oll BUd scll ay . 2uell Y RAA 9ot BesCUotl (Ho.2) oll
w51 Al B.
AULAW.2
oL A AQaa HlBatell auRil sl wa A ol ay ARRAA Hl3alell durvn2 sl d380ell
AMUEBs el2toll Heausl eallaldl 2detdu.
( f

70 64.72

60 WA A AR
50 RASatell cuziat

A ol ay ARa«
{3 auell cuziaL.

ARaA HlS2ue wruel
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GUsct AUl Ul ARad HBaulell duRiglell AeelHl 300l AHBS ool
Hesl ealladl acdetAu gallcll 8. FH HIot A ARatA HU3ue cuRlal sl d3elell AHUE'S
Aol Heds U¥.C¥ Sl HA D Aol A Yl ay AAauct Hl(Salell duRvel 5l dA3Rllell AHBS
QAL HEAS $¥.92 Sl HA B, WA ¥ Hiot A WRlauet HlBalell cuRel 5l d360 sl A ol
ay AR HlBauell duAl sl d3Clell UHUBS ol Heads  GAL Hlal HA B, el 58l
asta B ¥ A sl A ol ay ARad H(Saulell cupA2 sl dABAHT WHURS ¢ale] YHIRL ay
ol Hoej B.

el :

1) Ydgel A0 UetHl G 8ozrale WS52Uol el (Aol o2 W(S52let URcUAl A36Natl UHUBS UM

?)

518 ULEs st Slal 1sdl olell. el Yy A BescUsil Ho 1 oll (B Bozral2 W(352ot Ua
(st ool A(352Uet A Al A3RNAl UHUBS AU 518 ULELs cdAsiald Blal oldl 1) ells1R

A B,

Ydd Al etdl ARact HlSlauteoll cuRiletl UM d3Coll AHUBS MM ULEs dAstald Hlal
HA B, Bl yd RAA GescUotl Ho 200 (Mot A Qe Hl(Satell ctuRgial sl wal A ol ay
AQaA B2l cuRpnel el dA360elL AHUE'S AAHL 518 WS cdAsiald lall o8l HA) Als1R

AU B,

deel Qj@l:
U2A, WM, (R01R). AALUIREL Holl[Asllot (898l @), YAARTE] sjauHiges,

ol , WUMELCLE-S, Uoll.olae3 Yl acy

Colman,j.c.: common neuroses ( 2™ ed.) Baltimore wood, 1930

Lehner and kube : the dynamics of personal adjustment ( 2™ ed.) Englewood
Clifts,n.j.prentice hall, 1964,p.147

janani, j. (2018). “ a comparative study of internet addiction, academic
achievement, motivation and mental health among colleges students.

kothival, k. (2018). “ a study of family adjustment, emotional maturity and
personality among social sites users and non users. ”

Holl[Qsllot 01— 1R , AUl A% AU WEAYcAS HSO, Ulellol- ¢,¢0.
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UOL%) I H RH AL ol oll RH cALoll FeeHL ARl
UL HS clloll Holldsills wLew

Nehal . B. Thakar, (M.A Research Scholar —) (Sem-IV(.(Child Psychology), Children’s University,
Gandhinagar.

ABSTRACT :
2yl 2l 21 H] A€ Soe2aeetl 3ol 8, ¥ Ul Hioldl HIE A5 dARElot UL & U ulEoUY

U 8 vl Hdl Ul FeAeoU dMHAH § AR AH HH AS10fll AP UHY 2H AL Slal 8 HIFSIC
Ul 2Hd APCletl Histue U sl & IUeS B, UsSHS AR W S AUl AY(@5 5 AR
Bal - ulQlsa & 3 B ofslet scllall ¥ ofslet WeAUSClotl & U 2A5AAG dcdot B, Yagc
UeAAA S UHY INH 2HAl YA ol 2H ot HEAHI APQAl vUSHSAlA HoAsUlAS UeU
s0cloll 8 YUrdct Ut S [Rs 5ol HIS Yol GaASCUatlol GUallol S2clHl Aicell & AHY
delltlotoll g telotH( AUIR Type — S USL2atl 2 URdcl RS UxY AH UR GHadl
AH(QAU S2cUHl Uil 8, AUY UUBA uRac] RS wisHS oAl AHIQI SocUH WA &
RURHIE AHR 35 oot o1 (Becllotl ARl AHIQI SAIHL Al & AHY [AES] 35 $ct
120 A0 ALEL AE 69 [AAE oAl Aled] usld G2l UdE s2aHl Hicll &, cuUes] 29t Al tlot
AR5 calsoid HIUlSAl uas U B UL HIg? UA AXSHIP] Gealdl? QA “UisHS Al 5] ol
Guallol secHl wicel] 8. AXY sissiauRllel uysdl l3s “F -3ee” ol Guelol secul siced &
UAQ UBoUH M0 Hoef & 5 UK IH 2H Al U of 2Hclloll HECHI APClol] HUISHEAUHI 212l5
astedt sl HA .

> Key Wards : Ut M, GUR, :ll, AUSHSL

2 Yicllcloll (Introduction) :

Hojlotl st [QuR wa Aoll UAeailloll wt2AAAHl AHoll WIsSHSAL U Aol (BuUs
YA Heyal B, wsHSAL W (Floll cualdlR Histell ual UIRRAML sl Sl B, Aatl 512Q
USHS cAASRA UHLo Uoll HlotcllHl AA B, WSHSclloll WeAUHT WHURs Holl[Asie(l51A
(@A 321 otctiell B. L wWell3Alotl 516 A ottt 132 B ¥ BUsHS Al WReURA s:¢uo{l slRlaL
UdEL AMURBs HolldstiolslA 53 B

“UlsHsAl As A WIARS wUal A Weks cucslR s B 3 oflat Al sloll WeALsall

M ScUH MA B — Myers(1987).
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“UlsHAL Ws A RLcELR Sl B Boll GEeL ol Al AR s A sloll WeALsautell 2t B

el Al oflostoll AulAa ofstot WeULselle] Sl .7 - Atkinson, Smith & Hilgard (1987).

W sHS Al RAedid :

Geolal Wal YEatoll R UR AlsHSloll Hiotclat URRA[AR U Yg(dulal Anoscllsll
[Raumi wusHsAlell Raldl Hoceyyl 8. qMe HolldsiASA AsHsAUN cAlvUR A sal M2
U5 YsiRotll Rgidlej cdiet 53 B.

P> Hag Qe Rtid :

L Rt Hiotel ual YRIRAML MsHSALR oHsld scllell B, ul ag(da eallaal W2
A5l Holl[AAMAlHS Rttid Bl AR dlds Rtuid B. 2l vidl Rsidle] cdlet 2t A
sAUHL AR B
A& soll Hollld2AMolleHs Rtuid :

UIsHUSAll Rigid Hslol Hollld2Aus RS s (1927) gl [Asulctaml vl sdl.
WOUBGell AWIBAHL, 5lEFSoll Hd ol ¥ AHiH Hlotel ccdol lul Wl wAat A 8AW, Pdst
gl Geurt aa 8. HAlRBRUL eMlet ua Wi s3lal ol [QAayg ugl A L[N LR A
HNe A Bell ¥ 8AU WA Aol AUl Pclat g ual Yol g UL Yef atclt [Qstiatell 2l
% clotoll (Aotlal AU UHIA AR €13 s B, (ARS1R, 5l A [BUl dARg €13 A B, WSHS
clelot U@ ctoll dAxi Histla ades AU ual Aolo{l gl Wl AMoll AR Ut ARl AAstL
s Bau-ylAaua 58 a B, 913 s& 6 3 Yol g UAAAA & WA URQUA ¢t (Asiial
52 8. AUAHL 58S gl AsHSAle(l Rl Raic vl [AsRA Ul ot scdl. U udlell s
U Aol LA Aotl UR $IH 53 ol dal [Aoldall’ AHstclcllell Yy sl WsHSloll USY
Rgid 4y waal [Qataell gl Geatd 8. wRRs 30 Yyoll g A wneg YA« 52 B.
HotRs A Yol gl uldgn ol BUsUs cdot, BsHSs sl Yol weal et wa dsil
(Aot oH AU . UH YU W aY, Blote WA EU, W clot WA Yol gl s WA WL 12U B.
wsHsllell gl A3 vl Heyoll gl vl [QAus WA wisHs Glllgs YUgRRRAHT BH 3 ElsL,
c2ioal ol ARAUEIBHL causct Ul B, BsHSAL gRloll Rgid Yoo, wisHsdl Ws dRls AxRUl
& ua Yoed A el WAL AM Yot3AUlEst MR wEAc 8. astgell gRul wsHsALl Yesilal
YaH 818s, MetR, S\l wa wa ASL slRL AUISHSAL gRlotl il Ut vl B.

2). ARl dlds RAtuid :
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A YRsR (ARl 3. AR ul Retlict RN ocll. ARD UYBM UR AeA 53la
Hiotc[lRA UR Aof AtHIeAls0L 53 6. U URetl e Ul AlRe A [ uR Wlg2l &l
% ARA UER wUsUSA HgA 8. @ ugul wUsHsAL B2l dy dlat A ugHl URA 2sicll
Auclloll sl Aecll o dy sla B, MsHUSAloll JUUR ¥ U Wdllall Aol 8l 52 B Aal
Ulclloll HIZ AU ool HI2 WIRLS dal WRllell cacrel 53 8. usHS U Hsojd U Uldlo]
URA 25tcll 2¥ & AR sHAR U Wcllotl WRACeAl ULl 5 U3 B.

> WISHScloll A WEL YEL USLRL US B:

(1).
WAl S
WISHS A

(1). AUAIY oS WUSHSL :

ULQ2Als WSHSAL HEo A ALIRIRA Rl s sl A B, A A slu A
UsSHSAle] WRARA 23U otel ol urllair aglell oMMl s B. G.eL., AR ol 1R dMa
235Ul AR 25 5 B RUR N A slnetl glescRa ({523 sl Ual Aal UsSl HiRcllo] 23 5A ),
RUR R A ots WISHEL Aofeicll @l Sl Aot YRAA B ¥ WAIaS WUSHRL WA 53]
%22 A AU 510 &A B, HowwHl la uHsl yldeua yaudla Gl s 8, Fui AMatsial,
sl UMY wal VRAsYIsect A (A1) ol uMLA2 a2 B, L Qs3] wsHsAl A31F ual
AW B, Boll & Hl2l @e Ulid scllsll B, ¢ wadl ol calsaal gw uslusg A ul
YslRoll WIsSHSAle] GEISAU B. WUSHRL $ilRe] clad UL AUl dlgel Aanclclle] B, ua oflost
c(selal o sllet USIAULSY A A&A YLt scll Hido] AUl B

(2) URRULMS WUISHBL :
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YR0UHS MSHSALML clsele] clclot AYs [Raud sl Laa slRA scUl HIZe] 8l &, BHi
585 AR ellcl R’A 8l B. WY UHA BUsHS cAclol %33 UL vloll o] Sl B,

UIEAHE Gllo§Roll HA WSHSALA ollal el MRS YHABRN gl s ¥ yll oli 8. %5\
USHUS cclot HIZ clsalal Wlal Yolddat HA D dl A A ccdot eldruni s? adl detctstl atll st
8.

Y0UHS WsSHSAL WA ¥ culsclotl wisHS cAsRYl Gaua Ul URRIM WA B, BH ¥ 51E
(sl A AHA old UBYA 5l Blal. AR M clotl AElotHl AN a3 M UR wsHEL 53 Aal
&Al & B R calsa dldell Al Uajea .
> yd sc oA :

Lobo,s. Sury S.V.(2014)ell d2NtletHi URRUH olal HA & ¥ sigwolls WHRARA, S\A%,
(50 ¥ UHURs UHRAMA Rl ARCNUHL MUSHS Alo] YHIRL B2 Slcll HA B L olul LA
UsAUY Bl HA B,

Mrs.Priya.M, Sneka.p.(2015). oll A20totMi URRUH Slal HA B ¥ H15AUM 5l BLsIAHL
UIsSHS Al YHIRL ady Sl HA & Aol HAdl AU Wl A8l 5l HAQl cdRetl
GLASHL AUSHS L] YHIRL cly Sl HA D).

Sharma, A (203)ell AN totMi A URBUH d31¥ vBlal HeR] ¥ % YR al 2Ll
Al ALlelRQUHL WsHSALe(l AR slos3l ol A URetl GULOEIML el vALE G Slcll HeR &l

Simmons,c., rowan,z., knoles,a.,steinberg,l.,frick., cauffman,e. (2019) oll SSENE RN QQQLLH
A3 elell HeRf 3 B Ul Yalot cfgUsilallion JUHl dY (Bus U WRRS WSHSAL Bo Y8l
5cll ay el Hofl ocll.

Vazsonyi,A.& Javakshishvili, M.(2019)ell 20 tUstHi vid URQUM 31} oselal Hej] ¥ dlotall
yuu A ay g2t (1ol BBR &51RAMS AlclaRQMI U &l AHellHl 2l vaulet GA %l
HOL B Wl AUSHSAL A el VALA AR ol SIRAH S AU lall HeRll ocll.
> A2l Ustoll 2l (Aims Of Research) :

Aoltot 5l arA Aoll & LllatHl AMA wol 331 B.
Yo%) A Hoatl AEAHT A8l UsHSALA Holld sitlals Ueuy s
GURaUREQAIHT d3Q0o{l IsSHS AL Holld slllaAs e 5C.
Yo%) M U BHRell AEIHL A0l U5 HS Lol Holld slills el 5l
> A2l tlotofl GesCUatlB (Research Hypothesis):

UK AHotl AEAHL AR006{l AUSHSAHL 5165 ULEls dstelct el olfd 1A
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) GuRetR e M d0Nell ASUSAML S A S dAsleld Bl «1(@ HA.
() UG AH U GHRelL AECTHL dABNell USHSAML S WS sl Hlall oi(d AL
= Aot Aol (Research Design) :

Ydjcl AUaAHi 2 X 2 FselZlaud Alosotlell GUDIL $cUlHT el B.

(A). Yol Total
(Al). UK AU | (A2). Uu AU
AUl all Rl
(B). GUR B1). 15 &l 17 el 300
A1B1(30)
A2B1 (30) 60
(B2). 18 &l 20 c¥istl d360
A1B2 (30) A2B2 (30) 60
Total
60 60 120
(A) Uo AN :
(A1) UG M Ul
(A2) UG AH ol Hl
(B) GHR :
B1) 15 Al 17 aetl d300
B2) 18 &l 20 aetl A360
> A2l ustoll Ullaedl :
@ Yrqd Aol ulacll oA yoro 8.
sy ulaellell sttt udlatelletl ust2 udlaelld sau udlaelle] :d?
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eldat udlaell (1). U129 A H AL

2
Uy A1 (2). U012 M ail HCL

). 15 l 17 aretl dzel
(2). 18 ol 20 aisil 360
eldat uilaell GuUR

R d ulaell ULSHSAL

= [ABd uRacl :

Y aeuAHL Ued(lell Ulsal (type-s) glRl 2aldat USldellal Ule scllHl wlcal sdll.
Yo%) AH WA GHR type — s USIRall USlaldl B, Utl% H Ml AR of JHAl A6 UR % Al
ALY sRAML Ll ol A Rcltotl t60ell AHLALL sRAMT W] ool Wl ARBA GHRslL
A00ell AHLALL SRAUMHL Al Sl AHY HIA AL UR o AeARL sReUHL Alcll &l d3QlAel
AHLA sRAHL Ll ollecll.
> AR (Population):

Yd el AWeUatHl UHR A3y olllotorR (FeclHl &l UK AM Ul Wal Ul AH il
RAUAL AR0Uol AMLALL SRAMHL LAl B.
> (€9l (Sampal):
Yl A2 UotHl uHRHI ULEL €89 [Aedotofl A2l Ut gL 120 AZBNA UMLAL SAUHL

yleAl &cll.
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A1(60) UK%) A

PIED)]
ol An B1(30) 15 ol B2(30) 18 &l
17 aett 20 avlell
oll RH dzal czel

= A2l Yotoll Altsll (Research Tools):
A2 UotHl GUAIL SRAUHL WA Ultolle] cBlet ol A Yoro .
(1). LA MR Us (Prasonal Datasheet) :

Yl AU GcdRelcloll 331 walls vl AsAd sal 1R A0 uUs bl culsold
HUEAuatsoll 2ustl sl el . uL HBAUASHL dR0le] ollH, GHR, WeUR, 286181, ggotell
Ys(R, s3uell 5A Uele{l v, s3us(l MRS vias, Qdlell AeAuY, Hidl 3 Qdl Asdl 52 D 2,
53l USIR AR slletclloll AHIA SRAHT AL B,

(). 2UsHscll A uUs{lst (Aggretion Scale) :

Ydjct MsUSAL AW uUollsl (Aggretion Scale)oll Uil S 913 U] HIYR Wal SI. A% FHIIL
AeolloR glrl sclHl A ©. Al sWHL 5A 55 Qultellall AHA Al B, FHL 5 [@Ascdl
UM AUAAL B, BHL YEl UsH A, USHA, WA, HUSHA, YUl AUSHA B,
> sl [@Quuo{ladl (Reliability) :

Ygd 508l [Qatollactt s3] Yot: 503Nl usld sit uctii wucll ® % 0.88 Yelui
oglell HAL B e BAML .81 Blall HA B,
> sA3le{l 2218l (Validitiy) :
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Y “AlsUsl sAUE| (Aggretion Scale)oll A&l G lall HA B % 0.80 Y™Mi el
HA B Wl BlvMi .78 Bl HA B.
> Aissiau{lal uYs :

Yl A otHi uisstauallal Yuss0L HIZ “F-Test ol GUALIL R cllHi AL &l

> Ydd A2 totoll q UL AH WA GHRell AEIHL UsHS AL Holldslllals weAU sclloll

D.
Table: 1.1

U61% A H U BHRall AgelHl dulsll

UsUS Al Holldslllels weaud e2ldd ANOVA sles:

Variables Sum of Df Mean sum of Square F Sig. Level
Square
Yol Ax (A) 12000 1 12000 14.09 0.01
GHR (B) 986.14 1 986.14 1.16 NS
UK M uUA GHR 12080302 1 12080302 141.80 0.01
(AxB)
SSw 98819.34 116 851.9
SSt 119
Sig. level : 0.05 =3.92
0.01 = 6.84

SIes o 1.1 Bl ¥QUA B ¥ Un%) AH Aol GHRell deelHl A6l vusHscl ealad

ANOVA 515U Ut Mol AEH 3000] F Yel 14.09 %lcll HA B % F ofl 15 (BUd 5l

AR B, el Uty A\Holl A eIl dAQo{l UsHSAHL AUAS dstald Bl HA 8. Bl yd A

GSCUslL (HO,) oll vRells1R Ul ©. AHos GHRll AEIHT d3Q0ef F U 1.16 %lall HA B B F oll

S s (BUA 5l Y B, el GHRell Agall dstad Blal HAdl otell. wH Y A Gescustl

(HO,) oll Rcll512 a2l 8. AHos Uol% AH wal GHRell AEIHT d300o(l }sHUSALe] F Yeal 141.80

Blal He B, B F oll slwes (BHd 5cl ay 8. el un AH ual GHRell AeeiHl 3.0l
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WISHSAML A5 dstad ol HA B, Al AoUG AL Bescusil (HO,) oll wcllsix aa .

GUASH WRRIH %1l 58l 25l 3 Ul M ol GHRe{l UYSct AU 4200 UR Ul Sl HA B.

D> Hud WA :

Y d A2UAHL (SSA) 313 UL AH AR GHR0 (SSB) A3 AUHIAL ScUH] M D .

HO;: U Aol €Ul APOlol] UISHS ALK SIS 1El5 cAsicld Kldl otlE HA
Table No. 1.2
Yo% Mol AealHl A00e{l AsUSAL £2lcldl

Heausl U F He e2laq slwes

Variables N M F Sig.
UoL% AM ™AL (Al) 60 175.25
14.09 0.01
60 171.52

UK M oll RUCAL (A2)

Sig.level: 0.05=3.92

0.01 =6.84

WIAW : 1.1

Yo% Mol AealHl A00e{l AsUSAL £2laldl

HeLs| eladl AMAW :
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4 N

Aggressivneess
171.52

180 175.25

170
160
150
140
130
120
110
100

90

80

70 L]

| H Playing the PubG
game (A1)

H non playing of the
pubG game (A2)

WEl S5 ol 1.2 Al WA ol. 1.1 %l HRUA B ¥ Uol%) AHell Aeelui ol F ol
($14ct 14.09 Bl HA B. QAL F oll (31t 8lwes F oll (it sl ay &. auell yd Al Gescusit
(HO, : U Mol HEFHI ApQAl AISHEAUHI SIES 241§ ASldAd Bl S HAYA AHxcls12 AL
8. WWAWHL (A1) A U6 AH M dotl AeeHl d00{l MsHSALA Heas £20A B. % 175.25 lall
HA B, AR (A2) A U61%) AH ol RUcotl dAFRMe{l USHS AL Heas £20A B. % 171.52 el HA
B. BYl oial HeaASl R 3.73 B2AL dslelcd Hlall HO B. WM (A2) oll HESall 1AM 5l (Al)
Helsoll 2ot GA Bl HA B, % €20A B ¥ (A2) UK oll -l 5l (Al) UK Ml Ml
USHSAle] YHIRL QLY Slall HA .

GH ool HECIHI APRNA HISHSAHI S1ES 215 ASIcA Kl otlE HA.
Table :1.3
GHRoll AEHL AR00e{l AsHsAL £2lcldl

HeASl ol F yel elad sles:
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Variables N M F Sig.

15 ¢l 17 adelt 360 (B1) 60 164.4

1.16
NS

18 l 20 adett 300 (B2) 60 182.38

Sig. level : 3.92=0.05
6.84 =0.01

Ho, :

ULANL.2 :

15 &l 17 ol dzell wal 18 &l 20 cltloll dAR00e{l BUSHS ALl HEAS 2l cldl AGUAWN :

a A )
Aggressivneess

180
170
160
150
140
130
120
110
100

90

80

DL, W '
B 15 TO 17 YEAR OLD (B1)
H 18 TO 20 YEAR OLD (B2)

Ul 5es ol 1.3 A WA ol. 1.2 Al wRUA D ¥ GHRell AeelHl el F ofl (Bt
1.16 Slwesoll F sl eS| B, well Yy A GescUsll (HO, GHeotl dECHI dpOlloll UsHSAUHI
818 a8ls dasiad Ral old HA)A |51 scHl vl B, wWél (B1) A2A 3 15 ol 17 el
A300e{l MsHSAlol Hrus lal 164.4 HA B. 2R (B2) A2A ¥ 18 Ul 20 crlell d300e(l
VSUScloll HEUS 182.38 Hlall HA B. ol HEUS| cRAA dAslelcd -17.98 Slall HA 8. (B1) 15 Al 17
aotl 300etl HElsell et 5l (B2) 18 UL 20 cotl dR0lell Hrausell 2clet GAL Sl HA B,
> UldARSs UUR :

Uy OH U GHoll HECHl ApQlodl HsSHSAUH] S Alels dsidd Hdl e HA
Table :1.4
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U612 IH U BHRall AeelHi dulsll

UIsUScloll Heusl Wal F Y ealad sles:

WAW of 1.3 :
Variables M F Sig.
Al (30) A2 (30)
B1 (30) 175.25 171.52
141.80 0.01
B2 (30) 182.38
164.4

Sig. level : 0.05 =3.92
6.84=0.01

U612 A H WA BHRetl AEIHL d6Ne(l SHSALSL

Heas) eladcdl AMUAW

___Attitude Towards Homework
b 182.38

5 171.52
119.47

ol

Mying the pubG game / 15

to 17(A1B1)

Playing the pubG game / 18
0 (A1B2)

PLAYING PUB G GAME X AGE (AXB

WSl SIS of. 1.4. Vol AW ol. 1.3 Bl HRUA D ¥ U AM U GHRall AeeiHi F ol
(U 141.80 lall HA B. B 5ol F ofl Slud scl ay &, Agdl s8l astal 3 ol A wdls
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dstac ol HO B Aol Yd RAA BesCUotl (HO;)oll ARSI scllil A B. 18l (A1B1) N2 &
U AH UL Aal 15 &l 17 aotl 806l MsHS ALl Heaus o120 lal HA B. SR (A1B2)
WA 3 U2 AH - AL Aal 18 Yl 20 crloll BHR uR Al AR00e{l UsHSlloll HEads GRA Alell
HA ® ol WEL (A2B1) A2A ¥ U012 M otl J:cll A 15 Al 17 ctrlotl A0No{l UsHS AL U
Rlal HOL & AR (A2B2) WA 3 Uol M ofl ucll wal 18 Al 20 cAotl dR00e(l WISHSALe
Heats G2A Aol HA 8. GUYscl WUAW Al $&l Asl2A 5 U AH HAL 7 15 Ul 17 aletl
ARG HEASoAL 2clel SRl Uei%®) A otl RHAL A 18 YUl 20 ol t3lell HEUSU 2ciet GA %\l
HeRA B,

= JELE

Y BN UatHl U A Ul Aol U AH oll :clotl AETHL 006l WsHSAUML ULes
dastac Blal 1A 8. wl yd A BesCustiell (HO,: Ut AHotl UERHT dA3Q0e{l UsHS AL
185 ALels dslald Slall old HA) RS2 Al B. (A2) 5l (Al)oll A60eAl Hraus GA Blcll HA
0.

(2) Yxdd dUatHi 15 &l 17 wal 18 &l 20 Aol A006{l AUSHSAHL cdAslald Slal Hadl ol el

yd A BescUotloll (HO, : GHReUREIML dRBlell USHSAML S ULels dslald Blall olfd 1Y

lls2 A D. (B1) 5l (B2)oll AUSHSALA He2us GAL Hlall HA B.

(3) Ydcl AW tetHi UK NH Wl GHRHl UERIHL AR0Me{l WSHSAUMHT WS dslald Bl HA . vuell

yd 22l GesEUsiloll (HO,: UGl AH ol GHRell AETHL ARR0o{l AUSHUS AT S5 WS dslald
Blal oifd HA) wrellslR A B. (A1BI)oll Hrasoll el Well oA Al HA . Al Yt
UREUH YHIG AH 58l AslA ¥ AMotHl BUsHSAle] YHIQL A Blall Huf . AR (A2B2)sll
Hearsoll aciet Well GA el Hell B. Al A 58l sl ¥ (A2B2)HIL MSHSAle] UHIRL ay sl
HA D,

> ﬂ&@{ﬂiﬂ (Reffence) :

Lobo,s. Sury S.V.(2014). Aggression and Problem Areas among Female Adolescents,
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Mrs.Priya.M, Sneka.p.(2015). Aggression Behaviour among Adolescents andY oung Adults,
GJRA - GLOBAL JOURNAL FOR RESEARCH ANALYSIS, Volume : 3 | Issue : 11 | November 2014
+ ISSN No 22

Sharma,a (R043) “Home And School Environment As Determinats Of
Aggression And Self Concept Of Advantaged AndDisadvantaged School  Children”
H3ALAH U(2014) 1AL HollQsllot, Rl YsLAlet,4264/3, oI

As,eRaudios, 03y Eel- 110 002.
Conner, D. F., & Barkley, R. A. (2004). Aggression and antisocial behavior in children and
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aggressive behavior: Overview of clinical and research instruments. Aggression and Violent
Behaviour, 9, 165-227
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understanding  reactive overt and relational aggression A 15 — year study,
https://doi.org/10.1016/i.avb.2019.07.01 1, Volume 49
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approach to understanding juvenile offending and aggression
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171 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

AU L vl RAML

YL.SLAANMEHIR AaelsS U Heeolat yttanus oAl (Qetot slHdl 2u Al 2 e audu
Aos SIHA SlAY  Yilder (3 AlolRsisL.
oAst:

AR W RAML AR il %ol B. ellRdAHl [Axlal €Al (3aloll 8ol UR olo?
ol wRUA ¥ (3l dlacsUleties,gslaldl, s UL 5(Adl ¥ 58 Wel W(dRIRAIUAL FUIAR
ool B. Ul WA RAHL viad 50 %€l B.0ial clA seULCRG , UARARL YU, A Fall WARIHI
ASs A ULAAL Sl B.A i Aotl HILAM 5[5, ellclet AURe{l slletctHi dril Ul URld
RENERIE Y= U A (o REBIE RAHyRUI Bl Hisla
(2oe 9ols, 3NRANet, SN0, A ASIR ,oUUS... Bl WA Sa] Sl Sl B,

U3l WA RAHL 6lolo] g Aol @lasal HollRol lUcllo] ¥ Hotoll @llclle] AMLLlel
Altcllo] B U (SeH A As o AHAML als citasl 12 Hielcllell sau 8. A(EtsAo] Hitair sest
B AR Uxs Wcllell wofef(dal 818 o 58 Y6 —yYEARW suaul alollal Wdloll ER 51
Ulolcausd 52 B.RAAML 3 (Semsclle] HitaH wisR (€£220) B.[5eHsounl saaa €Ml uRaldd 52
B A USR dd 5ot (AAB A wLL a B,

UG UA RAML : vidRAolY U BlAslA :

A3t wolctoll YAlotdH sAl B.(AuHl YUM dlacdsal, YUH olles, YaUM Halslcad , YyauH
(Aoitl sl U 5A AV’ 63 A WU AssAU ¥ cAlZlwt AU 58l sl otell. (SR wYEls oldoll
AUYERs sou B.Aoll HoHoll AW EARA 531 aAstad B RAAU woldHl yReell wy Yl
AR s[AA (RN U e B. URd5[A WA o wajeicle] sOUFUIAR B3 wajetel cofl wesl
RoAMHL Yot:3UidRd adi 58 3ectial uRddHiell Uk s §.oladsaletl (SeHul uidrel
(A uUl st 30l WY 2R HRUA B: « atccAseUloll (BeHHI FUIAREL B ALHIA A A YsiRe(l
QarRuRRA yad ®.3ecia Ag Ha B ¥ (3ersld Yo wlBslQa astelr &l Alea wal s
AH of AlA A WAl Aol uesia B.cotedol tiell wé ¥ sHRle (el vl (el asteldl
A sl fla B. U (3As uicell ylsauml Au ag s B! olal ULl UidRs elad
(Baus?0l 3 ylAlAMs0L WasA ololld B.” Al olal HILAM A ¥cL dslad (A AUl s Yl
2Le ol B: “UARA A UG doitl uBl [AaueRue 8l B RArue wuRYl sllcdue olod] ol
AUl clldisastell sat yall uell (3ed WA Aldle] Uy Altclloll YR Ul 6l B.5URs

g ARYrA Rl ¥ AHs Sl Bl 9ctl 5UollcHs AARA W (A s2UAYUlol AdRL a2
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A5 YsRoll LA Blcll HA B.5AURS L vial A 520 Aoitd ol AM 55 B.0ixl el HIt0
8.0iatoll LA el B.viatoll 12l Wl WA caulsal Ul el B.(3em slsuel souHiel atofla 29 52
el 818 YR da@st ¥ oadsal AR sAUSSel Ul Halsal Yoz Ul AR Aol
WAMato] Bl Ul %E Sl B Wcllell slAof (ML UIAR AU B, RUR Aol URQA SARS AXS
WA WRAAY Aojeteldl 8l & 2ol AYAB U5 Hojedss UAollatl B Al Ului & el
ol ell YUH A ettt URY AU(@AA AL Ut RLALIRA d2uR s UARA B2 A Ulul B el el
(A slacsal Uxs ‘€5 A UdBA AN U ASlAL AL As QURUWR B, A oleg (AuRuLRL A
HA D 3 AARA Wl UBRU A AU B.AUA AHL S| cAslelct dlat uwl ol Asolestedl deat (@t
el

ARRA BH o (el uel e AL ALRIRYS6RA s Al sl ® AeA WU 58
ARRSA alflA A A g vieie AUl 3. wlduoll BH (e Ul AUl U yetla uld
& Aedl YA 2us weud 8: “Ran A 1ot AiRs Yot(dulot ool AARA A sctloll Higs @O
U MUl Haletdll Ysat B.aoll Bl wldLiolld,RQatsal, Ul Bl scills Ul
AUR] B.58 s(Q U@l Adal M2 BH calRl,cietl, 1SR, Udls, uldzu cdRel (A0t
531 eltasetl RHi Wtloll Uajef(de] Uctiet AR B A (SeHur's Ul el o€l 25lisall Guallal
53l £9ls0ll Histrue UR yelal Ud B.” uRsAa dsa vl (el ol B 3eclls usA o{lad ®
Al 32clls g o ®.

AR wA RAHL A5 ollogtoll Y B.etRAML talell yun (3ed wy(As (@€l wldetsut
oots MR sR4lgell sltes ‘sRey Ul YRA ecll. et Ml Yal clougetl AARAe] AHIRL ElElRUSHL
sl 53 6.l Yol (3er ocll Bof olid A% sR%l% © 6 B 8.4.1913H wadl.etRct 2ol
A1 ettt (3o€1 Sl Alell ay (3l (Bolui ol B.ctRcdHl yaH ollddl (ed weH AR
ocdl ¥ 81931 Hl oAdlBo€l UldRUoll vAdatiH us YHRAE(l (A uel Hlat
HE otaclel, A Acledt” Bl (el ololl sl Rt edtadlueL an Uiy Aust
AT, 50l HRatY QAU AAA olldR U ARVt ARl Bl valldotlH A5l slA uell uel
(3 ool

(3ol AUBRASIR sHAHUN (A WU stacsUR ALll. sHAHRC{ sl uRell JjARR
U wA WA (el wotlcll B ool (360 s 8 ecll.iag elsiRlell audl adl ww u:ell
Reogofloitl’ (e ololl ¥ wg Asla wacllHgll Slet oot (Boeely Mot A (AwUELL
gl YAy wa [Aalle MR g sctoll (A uRell (el olottcll ocll.

UL Reta Tael aliHofl (e 2R Uos ugULtAUAl 5lA T ae GUR oAl
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Yl el ‘MR’ Guell Mo atimoll (e cacll. Bt €l 2ucl (@AM GHraxtst s(d
GuRYl ‘GHRaNetalMoll (3 vloll el etRc(laL Al Y Mol AFS AR 3ol
s(Q <t ouss’ uRell ouss’ oltioll (3e el u Rt AUYELs AHUHL 21 5lA uell BoElui
(3l olal o B 2L U (3o€l (3erlloll allcd ¥ Aotl SlAstoll 8 dfsAAl sl Ul oA Al
(3ol atel S,

QURA URSIR allRL (FeH slaletin SLUR e (3ol Anlal HIZ Aol 52 ©. L el WSl
B ot sl Slatal 528 Ul edl Al URRAAHL vucll a8 sl R wlds@ uedl ~al
(3 4t &M A YLl §sell. A (36l &cl . ot Rl vusLay, 557, AUl (3 (@
clet $31A Al WY 2001R 53 & Ax « Al Yl 9ot AAUHT U131 URAL (seall ([AvaL sl ,
(el wal ojeulcl dsm 6N ocll, Al WA A 818 Acll sl wenell Aol HEAluidl dsn
YsalHl el sl ul U UABLE lRctoll alct.19810{l clrell oLt Y@l dfs2Actil Qletgle]
YHIRL 40 25l B2q] . AR AU YHIEL 36 251 $cll &g AUR &d.olAcl sllcdAuall Yaur
WAL (1932-1982) Ml 5t 74 (3emiell 27 (35 2s1) Acdlectati auet oudl WAls cldiardatofl
ocdl. Al Wt ucdl 2, Al suuLodUAAl adR. A olly dd ¥ sigsaull sdl R
AiuRerelal,dlR Aedatal, iR gAHatnl adR.” wlds@u udl dadl dedls (3ol sitd
ReA,

sU AdsA] ottn XS (3cHof oint
1. dsldletl aik yojcld (3a€l aslAletl ai¥
2. dUSlell A yocld (3a€l oUSLetll A
3. HAA YA UglAlA Ued HAcL
4. $% UAlAlA Ued 5%
5. Hadleoll eteuy UAllAlA U Hiaiclloll eteus
6. clgsl urdl Yollaa 13 Algsl udl
7. HIRRUS glall »aARe nukll HIQRUBL Elall
8. Aldan »aARue nukll alaaun
9. slallall €lsA (Qo(eoll ollctss st2llotl €lsA
10. AR2EA SNER UM el 4olR
11. %otidlu gaR Nadls? AU U

U, L A ol el s3A A oig MEL a A B9 AAL (36l atetoll viotdl Slenell
Aol YlAe 98l dRgell AS HA 8. Yot algoll ‘AR aaetsaul Rl el (ent v
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oesRAcll (3er Slall et 2 H@atl Yol w@ et Azl WAl A Ul clBdRul el oAl
Bl cad Pl ds ¥ dectRl’ Bl (3l H@ et dlAzul Asn 8L B B oAl (3cllof
Gosa] e{Awe }UA B,

deeloju:

1.°3UldR’ Ayt 9001R, 3G (A-2014,HZBNE A Ysl2lol UHELCUE

2 U3 AR R cLas], w2015, ot A3t 1R R Yslalel UHELCE

3 elRdl2 Rl A adl> sy aletSl, ug(A-2013, W UlcAdalot, MHELCUE
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RAHL 3ol AHLY

YUR wooRAAL A YR, YL AU 81AR 3.6.9).3 w2l

ABSTRACT
Hiolell Aulzs well 8. Histcll AHsell JosHl RJA B. Hiota e siaell sot uRaR

U dclle] UAE 5cl, BHiell Sl&5 As UeAAL ¥ sl Wctloll w01l WM ctaitcll Hiotcll wioll
8. Bl UMHL As(A Bl otall AcEal Gucl UM Boll W UeAA ¥ otarl’ U AsuAq
B, Botlell Ws WAL % AHge{l vllonw Gredl et B, w8l U (Fe drgla Qv s (QRuRatell
%32 8.

UGB dtlly Al scRIML AR SAL A HistclHl AUA B, FUL Hiolcl clotall €5
Wl wLet] Qi wlddl sl 8. Aldtloll FosHi uRl HistarHEese(l gl sla B. % gl
ylAlolol 30 ystal WERHL 2uRla Slal 1A 8. Wl As UsR 33 R Rau
(QaUsletl HIZ RUYE AN olofl 2120 B, WA ¥ UUBcLotl (AN AZE RAMIA Hiolcl A UH A
Welloll rslAell ct2 viaa Bl 553U RAHL & WAH Hioll 251U B, WH A RAMA olcloto]
ylAllu B, wetdl 53 Alg sl otell, WA ¥ Wed RaAHe{l A o AsUAG . Hisicdclet A
o AU lelcdl WA glRL Yclld & @ atot. U (A GHLgisR A2l As v 56 6 3 « alles
A ol scuilo] QAR B, WL dld § 66 IUHT Blalle] AV &, A Aoj [ArctQL 53 RAAHL A olles
URL UMY st B WA Rl ugl oltll & scllzlle] MR 8.7 Aed ¥ Rascl, Uolld oji-dlles,
Qewrauct wal Aldet 2 oell sER ol ARl s3A Gl dl Aol rcllol RaAHL HA B wal
AU R RAML sELU Aetel o otel.

Rl A5 Yeolles sl B. Aaj 11 o ARABAH B, 2wl ARl Hiell e A ull Yol
53 8. URL AUUGL HI2 A el YA A AA 3% Al AUl A sUstdosll 2clls13 Al 8. witll
o SAIRA SUAMHSAL A V. RAASEL U S2USL, ojcd A atles Wl ¥ Ul UG Bl N AL
B 56 AH RAHHL o1tll % sl AHIA URL Al B, ASSELN URL WS AHLALL &l 3 Rl
$UllHS B, W ASSCloll Ul & Ul Bl 3 AsRAsAl, AlsAd ,Alsotled Bl ¥ elalles
aAdlRell uRL gl ylAclo 70 L ®.

AU Ul RaHell 232t U AR AT (el A 6d. A A Ust ol ¥ A8 3G
AU 2 coll A AHRAHL Holl2%got HItAHL AL WUl 32EAls BSONHL (AAFA of ol AeA ¥
Rauiell 23l o HollRgololl As HItAM Al Slall ol XY SAAUML W] B, WA ¥

WozeBetNoz A3F (3l lalHl valdl Ul RaAHL §5ct Woz28atNoe % oldld A MR
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AUl el AA% Wl Argldej edlot sraul lad. BH ¥, WA A0Qotell B (3ed RS
AUO suiste slA ¢l Ul s8lsdMl A Agatlell RYR B, AHl AHEesell AR Actllaledl R
§65 53¢ © 2 AeA ¥ sloll A dE RHHl Yoot B, BUl Aol Ulst Butlsclle] Yalel
sAD.

AUUBL 9posAAl etritoll 3aclls Hiotel glAa 2% 5l Al Aol s(A wURd
(3l Ul A astaA, BHL oxAAl RAHML UaAs M Gl A slAQullal ss1Rcllell Y
scMl Al B. B sld WURA Bl (3al Ul ool B. B USA Lol AU siucd 531 @ B.
salalcld Yotalloll sl wRell SGAr ¥ Hadau@ o suR Aedlswell ot wal ‘Aéle]
2y’ 2auelell cagstlata uell ‘sRUAR’ dal UrlAdld Udoell “Hiotclloll daue” dal ‘vl
Y slaldsUl WURA el A8 astal FHL AHL RAHL woldAMl As oLl Al drglds]
ylAllol Glo] a3 B.

Ualdld Uctoll “HAdl o’ MURA ‘Gexsat’ [Bo€l (3 (@€l RAHL As dfsAcloll
gallotu{Rlle] Grir ds2Actoll drglAdotl e9lot At & BUL AU dall dRAclofl ArglAoll Ul
Al 8. Al (eHoll ollads slo1% A ([ARARML GRLAL AWHOUYeAL ROUHT otlRSL WA ad yauH Adet
dall Ramt awHoeyett Aol dat Aol W& AlsuyeHl dlallcl Alldl ,udA ual - y3ulell
a@lletl Aleldl QA gl UHEEotal A AsA B, AHESHL Al HEHIotolclld UBL AURLA
AW A& ASLA . AHIe] YlAlclot Gaj 53 B. B GriR JsActoll ArglAe] AL 53 &, w2
octl sAYAUSHL Wl WA slotoll Al UHA{L cllcdMi UG UHey HAEL B\ st B. suld
ARe(l URRAM url A8 aAsta & ¥ HACHL YlAllu ad slal 1A B, a{lal slde]
AW WL % Al B, oUH YR el A3 ot Arg(A Aol Usd Rt GU{l 2] B.

udldldt WA s Uolclloll otaue)” (erul oxRAdatl g3l ols [QrcllRlo] £:ME
AEARAGR WA Al HA . % o1l rgldo] R Ul 2] B. Hiotclloll eteues 1i 2l wial
LR WAL WsIRL a2 & Bl AslAs AL JUHHE Al YAIL A B, % 818 AR W WY
WA AuA gl gl w a¥ cRUleq] Y ual ool usclle.” il 1201 dUHeAl Yull dat wll
oUHAHL s(R B, FHIL U A D ¥ B AHErH BA A AU el Al B et
RS s % oUH Y A(l cllct uel Yol 52 8.

ol ot 1L AW et ‘UreUdl A’ UUR (@€l (3eH URRAR1g Ui 912U Al otlFlall
LRUUR Wl Yol Al B. 2JRjEIe] Wt gl 9l otiilof (A RAMsIAUl Yotz uY B.
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st{el Halloll URSHL A clA cRA Alaldl HistadHse] QA2 gl AlsUs(Ae] el Ao
AR e9lot sRcUMl vc] B, BUL 32clls YA 530H2 ool st B. %Al RA decls
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oglell HA 8. RAML glRL A sauUHl el sayclsdl 518 Aol vuotcll (QAMAL dal Hisia
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Hocclo] AUlet RAMLI 2Rl st Wieoll WYAS5YOIHL ARl A HILAH A1E RaAML B
AU UeL 58l astal. Histadaol AslA daul RaAHL iRl Histaydlet AMHHL Wctloll drgld u
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AHAHL R 12 As 53 B. Bl AlclotlR AHUML HistardHee{l Ars(Aa eun Al us.
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1. AUeA v RAML : o cuLelst

2. SANDHAN BISAG https://www.youtube.com/watch?v=czz-1XGiG7A
3. oAl (el aefs1cd

179 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

Media and Contemporary Social Issues

Chaudhari Rahulkumar Babubhai, Research Scholar, History Department, H.N.G.U PATAN.
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AHRAURA 232 AHA Yol sclloll Aol YaAollal [Baumiet 53 8. sl {3t
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A AYEl2Ag HERUSoL sal MR AHY UHESll URIDREL sldlddle sl $3 8. HloldRHLY
AMUERs Axu ] YRz Y5t UAA Al Hodll o ol wa e{Aruul ugl AHIRs qAHRARAA
U Alell astaL Ag R aAstd ual otell. URd cdHiottl AAReAL Wy@s Uit lell sildetl [Asiua
URQURA Hojt Aals YHRUBN URRA g B.
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8% Uostoll HotHiell Qi ool 9l B AR MR AsdRS ([Asall ALAUE Al Uctotali A UR
531 6 8. Al 6l dRg as UHRARAIUL Udat@toll A3l U WL B. WP cdxc{lauR ,
[Atdotcll , AA2UZL , MAHLotAl , ARN6{l , WA AL , Aldsalle , YRR, tlaeg3] 1Rl
UAA , GrRIUR , £&XUAUL, UM, cla(dets , Aale, FANMEL, tlaAURAY , Ayl , Fl-
AMEL, U B, touesiRell Yot , WHBs Aceia , Al-0al sl , A (@d1) wUHLetL ,
(s Aeeual wl oltll o AHRUBNA UM HL Aol YslA ol a3 UA UM% %33 6ol B, Bl HIZ
A SlaHRUeA 23U 01021 A el ASl HUBAUR 52 & A AHRAUAl WAL AN WA
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sl 52 B A e2ld ©. ASla A vURL Al Bclly wofl a1 B. s AHURs UHRA A3
RSl vUYlLls UMHL WHURS AHRARAN HslR AldcliHl wal Aol RA[AIA lctetiAA
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8. 23ullcoll (EaqHl AR {3 yaed Al v AuASU Yd & HAR A od Bl
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olal Hoale] 23 ) WRlAA HIB L glRL Bozae $lR1 A5l Aotz Ball Weldel WRAA
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Yatsl Yl uslA Bu-BH M dlddl ol wi, ARAA {2 Bsuell A ers A 3cll A
Al 52 B, A At AR LU B. Bl WAL ElASIHL A ASL A AdLselloll alld A sellell
Al URa(dd 53 ¢ B. UHHL olotcl &S W deoll % o8l URd wals UailsHle] Hl3u el
wollal AUy el wal [Auolla Wl wotayelal Yol uslusals] st s? 8. e HlSaun
A5 Ballsteall Hiotclofl qmARAA SR WA LRl Aotl cleral Yetsl Aret % Al sl & Auey
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8. Aol uslABA Ytlletydsell Ml WA (AAY , WIELA , UH S A caU(5el el A Ua] sotot
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> AR HBael Herl QA uAl s 1R,

> AR {Ba As AHEs AHRURAA Altdot A1Ze{l ctat@s dle(l AUl s2¢l.

> AAact U3 gl Gell selHl WAL Jud UsSIRL 1A UL s:al.
A toto] UL :-

> Becll A glASRIHE URURLLA HItHloll atell URA(Id UGl Aye HItAHloll AZUA B

3 B@¥ed , 51242RATAS Wl Azad HUEAl U ABacAAsRAl QAU AMelcot dAslAs
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A H sl A Al Hecayel Aol HAe Al@sciAa AR ARad B ya
Hocclo] ool 213 B. A B : Adcalluscll Ua (BauylAlBaul.
i AdeAUsAL -
AdeAluscl W w8 ¥ otcll {3 dsellSlA A st AU Hiotl £ AR 3
8. A AHHL €8 QL vl HituHloll Y&ts ot flal U Wotdol YSIR AHall sl % collsll
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gclloj W0l 513 52 B.
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HRauell olloy ctiat@scl B ® (Bauyldlsa Bell sl GEMA SlEFURL AMHUBS UHRUA Yost UMt
% 5AA D). U Ll AU %2R et Aot 53N AR Astl QLSIML 6515 585 ol %
s(lsQ B, lall AHA A 7Y 53¢ (Baulell AA YAl Blal 1A B, Uil UHRUL] Yo 23U RS
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AU B, URd Aot 518 o WILELES oS Slau B, w1 HlSlaulotl MitauHl A 6lslR el el
8. Aol U510l 30 Wty el Yl USRI B.
UM, AHURs AHRUBAA A AH WA Aot USRI cnall 1R cuEAold3 ¥ wHl®s3n
321 A wARS HItAH B, eclls AU uUA Yot HlSlautotl Hitarel s el Yl
Ul B, u Aol WRHElel Yellelcd USAL Sl 8. 2R 32clls clrk AHRULG YA SLE VILAUE e 1A
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scll Wl AHESell URANEN AW cioll WA o AHHL ULl AHRARB el Aol UL el
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atcll (gl .
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acdHiot AHAHT Wdto(l U@ caAlsle] HItAH HEAES 6 B, AHIA Hiolcllel dSA AdA,
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HieAd B, Aell o Al “Aldealo] Actot, HATEL Nl & Acll A ARAAHB 2ot GUDL 121 A
RAAY ctetlaid A €35 e RS, UXs, Y| U AR s0(l $2% B.”
deel:
1. Alan S. Gerber, Dean Karlan and Daniel Bergan (2009), Does the Media Matter? A

187 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

Field
Experiment Measuring the Effect of Newspapers on Voting Behavior and Political
Opinions, American Economic journal: Applied Economic, Vol.1, No.2, April 2009,
Page. 35-52
2. Craig A. Anderson, Brad J. Bushman (2001 )
http://journals.sagepub.com/doi/abs/10.1111/1467-9280.00366

3. Chei Sian Lee and LongMa( 20 1 2)News sharing in social media: The effect of

gratifications and prior experience: Computers in Human Behavior, Volume 28, Issue
2, March 2012, Pages 331-339
Sangeeta, http://shodhganga.inflibnet.ac.in/bitstream/10603/2573/7/07 chapter%201.pdf
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Media and Technology

Dr. Kunjal Trivedi, Assistant Professor and Head, Department of Sanskrit, N M Shah Arts and
Commerce College, Sankheshwar

TSAT TR T Teh VAT ATETHA § T SarT gH HATST & afed g W@ fanelr o vear, fanely
o g T SR, R T TRl 8t bR ATl TR YER &Y 95 &1 Sfec) 3R Hgolar &
HATS & Th AT § GER AT o I I Tgel Hehe! ¢ [Toheitenl o fAhray & Tget HTSAT 2rsq; T
T Fhae fardret, FEER 9=, 5w g fic Afdw & w9 7 Jea g & v & gk anl wWeg
e Ceifdsta, thed, Y3 Fur sexaie Jnfe; st Hfsar & @ 3T a1 v & |

Tge Sid AT & & Tl Jmegfereh @reset oAgY A ot harer e #f3AT 1 &1 y=2er grar ar| e
TRcT UF oIGsT & GaRT & 3791 faarY &l gehe foram ke |

ST T TR Y TSTTET & Tl el ST 38 3iGTeleil &l Aol Fellel & [l SHH SA191 hl Siset
F TIT 361 YR & e ATSAT T TERT o s JATAR T3 JAT ITIHRI3T T HUTGT fhaT T T8T
|

$H TG AR ! Tl & FASAT 7 31 AGeaqoT ATeTeT TgT AT| 37ToT T HITSAT AR AT
Y AT TR TSIl el TUT ST ST Faflel 3 AT Teh FRIFA U AgeaqoT ${fAe s @1 8l
AT AN & ARSI T Teh Sga T TTereT &

3T g AT & 2aRT & Fohell &er & Foell et 3 S5 T gforar & fonell it & wfed g%
geaT &l CNfasTel AT ISAT & ATETH § T3Y A & W T Gl Tl & | SHh AT &Y Aerel Hifsar
# g3 g e Y TR A 3791 AT & |

Tgel SleT 39 { Y T§ @ A vd RedeRT & a1 et & fw <ellans vd o oiwet 3nfe &t
HERT A & TSTTH 97 [AeTe U7 36T STaTe Hsfel 3 I TH ST AT T 1T halgeh, ICHTT,
iR, SFeran, F < e SIN Arere ASAT 1 GA1eT T 937 Y AT § Teh G W ST Y
qHA B

dhstiehl & faerra aoT FIfSAT & SaRT 3ToT I Y §oe1d &1 17 & o g N3 Slshider &
AT 3= AT T RRAGRT T @ §T 318 ST Y el | FRIeT FSIT 7 F21T A §H 371
37eX & faant i JfAAFT Y el T TgT & Tgoral § I el §| TS & FATST A FfsAT
el =1 forelt &1 3 &3 3 o 373ett ST 9 gU B

3TTST 1 FHf3ar o ST &7 fohdT [avT oY 31T el & ARt & Setet 3R THsTT Fr Ater
e & ) 37 TAaRY 9T g3 1= ufafsrar ¢or &1 off 3raar fem &1 gAY Aehdifyeh saaem & dieT
FIFH ST, FaraaTfore AR faenfer & arer & arer #ifsar & #ff gAR ciehdd & A T
F TG H AT AT
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TS AR DR 37T ST T SRk et T 3Heh oIl of13] 1 1S ey off 78 Aaterrai
Y STTAhRY HTSAT & SR & 3T SAof HAH I Tgareh &

AT & GIRT 37T FATST T gL TTard HSCAR T A A gl T§ GIeTall Sl 3SR Hlad H
39T HgcaoT ANTereT 3 TET 8| TS 1S #ff g & A agl ot Tfee giet arelr fovel off areret Tream
BT 31T AT IT he F Nepfs o 38, Arered A1 F FFaY i T FT T3 I 3T T Y 820
% §X ST dleh UGl I 3 Tl & QT A Holl elTel & ety el gfaRed a dear 8
TUT ¢ U THTS e A I IR b ¢

3myfrehrtoT & AT g1 e & 7 off HifSar F weh il @ & ¥ e AT A
&1 Ueh UHT el ATETH o1 31T § Tolaeh SaRT s 4T SITIRY AT Haded) 3797 ganT 3cutied fhadr are
ey it AT e Y TN fasteT T Averer FEAT T T ek, T STeT AT Y T2 & TgolaT &
Sl Fehcll & AT 38eh TA19T oh fIT STt ht Scgeh o Hehell ¢ IR 31T & 3710 FATHT AT Tehcll
gl

FTSAT & garT fHdT Hehrareh STARY, 38 F&T0T 3H START & FHROT o1 & 98 fre HRoT &
SHRT HhAUT 21dT & 37TTe o a1 & a7 Y A9l &bl 37 ARy 9f TR fohar i Ferar 2

SHeRT HaH 37T 3GTg0T NieH! ATHeS: AN § [ 3eoeled & ToIT HRA THR o 397
SART T 91T Jod Giferar 3ifFama o gfa oie & AfSar va 3eg AATI=1 & Aregd & e &
STATEeh &Y, R ol G TR 2T T T § S1ET A forar| saeh A1 €1 612 Usd St ARt
& ufa a7 faeaere snifa = of Ffsar 6 Aag & o o ST A g

maﬁrzﬁ%mﬁsﬂﬁ@rimaﬁsﬁa@mmméﬁﬁamwm@
FAHA AR fFY S § e et Sl W e FF 75 Ud I [t & 3aerd FH=ar
ST & | ForarehT e 3R haTet & wel 3cdTeeT i 87T IR 95T &

W cIg HSAT T §HR TSl & THTS # g &1 §37 FTee &1 3mmer #ifsar AR A Shasr
T Ueh 3Rt 3797 I 3127 §| FfEAT H¥ IoTg T & 3T TATS & AN Y ATATIRAT dgall § 3R arr
SMYTARIROT T IR AT GU & TN GHRT &2 cRFehT 1 6 T TEA &1 ol A 31T 5 TET B

aiq] ot oY ek o &Y Ug o 81t § AcTord Tl st & Toiaar oirer gYelr § 3cfetr &) 389 gifel
5 gYch &1 S 3 & AT & U7 A TATST qUT A9 3eihT TehIR T HITAAT SceaT T ST Fehell & |
qe] FSTT 8 S Y g1y BT I8 3 317 g T

T Shifcd & 3MYfeh aR 7 Frerer HTSTT T 3R HI Tl IMAR Falel 360 & &
311f¥en, TerNfae 3R FATSS Yarfal & o sifd o HgcaquT A fAems 81 fohg gara swifar
&1 39S, HRA HITSAT T ol 35+ aTel HaTel 31T T Ageaqul § | HHTST T Tl 7 Heret Hfsar
<hY 3TfAERT ST &7 T TNRTel HITSTT §AR TATS H YAIRI0T 3Tt X I@T 8?2 T o Aoy &
U &) TaTell 3 STATE TR T Tl T &
efiEHToT F B T 7
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1950 & &2Teh  HIHATTSS AAdATTAsh HIelHT 3T (Solomon Asch) GIRT AATIATToIeh TN T
Teh QT A aTg oY ﬁW%%ﬂﬁaW%ﬁﬁ%&mﬁ%w@rw%WW
ST & I fohdl YR T 8lcir &
3T G & f¥Sahy 3 31T o IrT T IS TP ITeld STaTe &of & Tord [t saferd SR ar arfes
€ SEH T T o [T MA |
3ALETT3AT oF SHTY Il STaTe 6 Fifeh I 39T 3BT sTal 38T ATgd U AT SHIY FAiTh
3eTehl HTeT AT foh THE 3eTeh FhIeTe] dER STAPR |
TEITA 1950  EIH { HAR HT TE TTET fAH AT G AT T H Tohe §37T &, e fehed 38 STasfe
AT T TTHIT Hh ATY FHET ST H Fhel 1 81 ITT &1 TS g€ dAeh Tg UROT JHeTelrget
theh =T oh FeTTd oY 81 ST Tl &, ToTeret TSt & ¢elientor o faedR # TerereT fear &1
HrereT FSAT o) et ¢AIRIoT il Tl Tocl favafderer, heols gaRT fohd aTT Ueh 371egae &
3TTER, UL o e TheTT S HReh (Tl ATATIST eFaedl #H SYAThdl 30 S
NI & 1Y 31T TaY WA §) 3R TeaRed F & IRUT § fF &7 e AR &r 39ae &
3BT HEGH P&
arerer AFSAT A5 FHeT 3 Fr sfAH e & o daw &1 3erevor & ford, efdex smuen
fAAfAT T & 37 et AT HTEROT A & D IR M i 3Tk T fSCRIT o FATA Tfeeehior
@A gl
GoIue, Eqsedr 3R IAATHY SiE AT Sit shefl gTRIT oX fEUa FHer! &l diehd el il
oY, 319 JTB ST Y Tele H S hT ${fAHT AT & €1
o $o auf & SR el GeRT ([ETIE A1 AT AT & HROT), FET TR (STTA-JFTh T=1S
TS e 7g97) 3N el o T Ok T3 Y SR 96T 1 FET TG I Tera WY Ao
TSI I R el AT JTTATSH Tolchid TR fohdl ! IR el H SEIHTST I ST |

3 ATETAT A YetHTor
T8 R SR 8Tel Y Il TeldT § foh STATA ATHTea aRT 9T 9 i veh Feied i o qam
ST AT| fohdTaT dr BuTS TAT [AaR0T T &X A Teh T 3cUeaT o fear AT| [Asaar ag g fh 1627 &
YT Tl e T g130 AT Y ofeg TeATel aTell Teh GREcTehT flie s 2T
fordre Arerer HfSar 1 A & v AT AT Af| Fraret W wfdeer semer 3k arerer Afsar &
arsY SET=AT AISYUT oIk o &1 ehicieh & |
aﬁﬁ?ﬂﬁ%ﬂﬁ@*ﬂﬁqﬁmﬁmﬁ%ﬁmﬁ#mﬁm S AT §HR THeT Feft AET
AT |
m@aﬁﬂﬁm,%@mmﬁﬁamm%mﬁﬁﬂwmwmm
HTH AT ASATH ATA TR &8 |
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m%mmﬂmammlﬁwﬁwwm%ﬁqgwsﬁ, qg{-ii{-cpi?ieh 3R gETARN B
Ig g9, u, S, e, fofer, 3y ar facir gamerst & el & arasye das fod aame sraat
i veret X g1 & (3ffeTense 3R 3iherse) gedasr & fordr wierer #f3ar &1 ardY Avetet &1
s dTfeheh HTUR 781 ¢

sy
Hrerer FTEAT o FaTer o HROT SN o Weled 3T STIRT HH AT STl ST TT & it o shelol HcAeleT
AT AgR H IRTTT ordT § s g3 AT AfFdera aratait ¥ off saent oY we7q U5 @I Y| I8
AT & R # IR Riar 1 v g1
Ig |9 ¢ foh Aerel AfSAT #1393 T W8 Afad & o Gade giifel et & fohar arar o,
TSI Trsreure & veh e caieha i fier SteT 12T o, dfehet Jg aér rerer #fsan & foraenr
SEHTST 38 Tl oh ATCT-TdT & 4T S[era & ford off foham aram o1, foraeht S ahedfi & g3t
# HTfEF TACHR 5 A1 R1F G T & 775 |
3% 2T § Ig Wi gialm § foh aerer #f3aT veh @meret A § fSiwent sEaATer qoiar: Suiareha
R AR argl
qrerel AT ARTT §T & LA & IAR (A2ATcHS 3R Beh gt Hr afRasn et
ATAAT Y TET & AfeheT AT & g e Pl IeTeh TR b TGt 3R IeTeht I Fofled H o HeTa
AT &1 357G & ToF 7T & 1Y o9T Se¥eic W 1S Y AT MR e T fFHedery ot 3R
Frerer FSAT Colehia & G Ted ST T8 faeara i gof: 9red HaT|
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FTHTALT YTCT F TG BT G FATE BT HT IHTE (FAeHaar
AT iorer & weat )

TreTehT Ioord! o | UY. T 3. AT, HERTST qgw@ﬂlu'ﬁsdﬁ—aﬂdddu aeafaerea

TEATaeT:-

fared & 317 TITOI3T T JolefT 3 AT FT Feldl F SATeT Jrewrfaa & § | et suaer @
g Fs YHR F IATeT ! UTed T AT & | 3 W F¥eh AT T HoAT0T Il H draal &1 qgd
7 ANET V6T ¢l & U X T g8 & |Gd & 3777 § Sy it o faehme Sist &a g
AT I F AS-Tg AT T @l | AT I 3173eT & ey, wsh hr ey 3nfe & ey &
Taerrer Y AT 31T &1 B 3T o1 F ATAT o dATToAen MT & ARV FAAAA & gaNT IRecAeT
STeT H Tl T6T ¥ | 3TeTcTet HMeT CHATeATS i T Sl T foteh TeFeileiloll oh HTY AT Heer
TS R &1 3ﬂTc¢dm|dﬁ$ﬁwa¥WﬂﬂT{mﬁa€raﬁﬁW§3ﬂ%|
2) AR ATETH FT 37T -

37T 6 THE T & T A SN W@ & | §AR IR R HaR AT fe@rs & w g | foraer
3R GHR 39T Slael T Y& Y o IMRTSET T oo fe@ms S ¢ | “Far iy hr ol oy arer am
T & Y 33T TGTT, TATAT AT T 3ThT TAEAROT AT SH STelcl 3T SHRT ST GIel § | HEhel
$TST o TR 1] T A T AsC, FaA1 § | 3HHT 37 Ig I § T ST g Fohell ofY SireTepidy a1 ATfR el 2t
GAY T TE I ¢ Al 38 HIEP TaET § TfhaT T HAR el AT & |

AR ATETH T THG TedTI+T 37 F5T T8 § | 3% s FTI6T § | T8 A, 417, 3N gerr-
e W TET A T § | WHE AU & F$ AN AU § SN IdAEIH, Ao, IS,
fafasar,celipie, Alesa Bie, Setele, FFYR, Had, $-HSH 3G HHE YA & AU LanT
HToTeY Teh — GaY & HTY gl & ALl § T HY Fhel ¢ |
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THE IATI o FehR

THg TR
QIORTET ATETH \ﬁ/ i/d-u‘gmqn HTETH %

| |

qoAEYd, Y& fhen,  Tfaee
ST, 5-Age

farstroy AT 7 379 -

TIST0] HHE FUR ATCIH ol foieh HIETH A ST STl | SAH g ATEAT hT HHAA BIell &
| GRICT AT 3R Afad AR T TASU] & FAART FIH eIl ACTH EaRT AN Teh Tgal
arel @TEET H AV ACIH FET ST & | 58 fAeo] AregdE # WA, oA, Tl
AIATSEBIT, HEYET, FeTeIe, TATE BleT , $-HSoT TS T FATAL BT B |
TR & T o T H THTE Bl :-

EAIT o M TATFATST AGTHS o h § | Telehalis o JHTaTeT i FAYcrrierd A FidqRd fahar
| 7 o SIRT &I AT 39 H STadld Y Tohd ¢ | 39 & d1G Silol TAIC of 1969 H Igel TR BieT
T 2T T | ATTEST FOR AT Bled o STeteh ATl AT & | AT TE T TS o $HT q 8 a7 M
TATCHIA ST Aol AT & | TATCHIA g T ATFARATN FUR ATETH AT AT &

THATCHIS ATl T T TAT AGTSS Bied fordehT hlegfear ek AR Foeciacy FAfd Biar $1
Tl & 378 Sowct § | SNl 3R HegeRaT T THelTeh TgeT 3UHT 1909 A Tesia T=7 AT | 38b
S1E TEeT TAEHIT 1992 F 1BM SIMON o 3T | IE TgelT THT TAICHIST AT S Hoek HieT dhiel
YTCd et hT &THdT o 3TATaT e HoTeT, SHeT UTed T, TATHI 3¥Cer 3R 5 ARY TTallehereT
31T AT § | 5T 96 s AR THATCHIST SToTRA 3T S @ [0S X Android- APPLE, BLACK
BARRY, TG ¥ |

THATERIST T TAHTT HEIOT -

I FHI H THAEHIA H AcleFileilon & TR g BIer a=1 &7 arm § | e sff
TAICHI TN BT T 3N 3T F$ TR Seareifaraa 3uaon H glaume enfier g 0 e a1 @
¥ (T$3 S F5 3R TACHIA A Bl 9 & 3T 5 HIVS THIT I ) 57 THLEHA
JisTHATS, AT BRI AR TR HS TRY VeellheleT U JIERIw HINEH JI6T & Tahd © |
IAHATT FAY A TAfa H1 AR AL FAEH 7 fewrg &t §1 S A LED TV, 3D st 3@
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Thd £ AU & THCHIT & 3 §A ST Tohd & | THIEHIT & USB & SIRT Solidolel H g8 THACHIA &
3TeT 1 &W T & | U1 3159 T fhed, a1rel, AfZY Ao, wie 3nfe sredy Anfgcy g T.V. F &
Hehl &1 HEGEI T JolelT H TATCHIA SISl UIéTol ¢ 30 Tl it T et ox off of ST 2rehet &
AT BT F FIH Seleic *d*wmgxgm%aaﬁa?mm%l Selele & ACIH @
TACHIT H s-Asa, [Af3Awa, ook, B, T sfasie, EeR!, IR, Yars, Ty 3nfe fr
SIERINNIGERE]

3)3750TH & 3637 -

ST P LM AT & TAMYA AT F & H 98¢ Il § a6 395 NS 3THT IS o DIS
3R 0T YT &1 et # T T HheTelT JTeTHeTeT 3 3aRat X AR el &1 3geat & Heivers 3R
Y FET I Al B
1) 3=g RNeT & ug T O W THATEHI & THTT ! ST |
2) 3T RIET 9Iod FeidTell ST S FHTEHI & [ddehyol IUAT & o1 YTl 8 & AT w761 Tg

ST |
3) THTCHIA & ITANT o BTATHT o ATAToIeh TET Pl Hd THTAT fhaT § Ig STa=T|
4) TATCHIS T 3TN ST & AT (3R gt st & genfad war & Ig sra=r|
5)  THACHI & 3T ¥ BT I RIST Y A g fhar Tg Sira=r|
4) 3T8TTH TR -

TET RATEIST T HETT A o foIU RETOT qeerel 1 IgT S&adTel fohar arar g | forea
STeT ATfE! JUTd e o fIT FelTehTc 3T 3R HelTehid TG fFd T STAA fhar g |
5) 19 faea:-

T TAMYA H TN 8T & FT H IR AT & HIGAIR AT & SIIAAIR &1
sHeshalaT AT ITEH US HIHF Flelo A 3Ta RIGT TTed F:el dlell BT 1 €1 &A- 92T & &9 7
AT AT

6) for&eret &7 gara -

Il HRIEIST T &1 STTTeh Blod & HRUT Aol Tees el & ThRT & ¥ 3ThfEash et
T 3UANT Fileh sieHalal AfGeT s 1 100 BT ! AR Ureet et & fow Ter g |
7) el Higel Shictol T TR -

TE FicloT HENTST FOHARHgoi-AIATIR Feafaeroa & Faftd §1 & axpfas o
9 FATH & T FHBRAY TATA Hlelsl BT YT £ & | 2009 & AT H $H Flelsl BT TATAES & |
2 3R 2009 % oo ISRt o RAGTUTHHY THOTATS IRT = FHlelsT T IGETE T | sFepa’sT Afger
Hlelst A Hgolleleg Tsgheled TFe Halad &1 38 ¢¥c H HEEA & H&AT 10 (GH) § | 30 T &
AT ¢fEe sl e &1 3R 38 FAeshater Al HiesT & AATSIIT STgIFeT AT A figsl
LT §| HERIST FOUGAR gl aeoR faeafaurery & Gaftrd degparar Afgar wicsr 7 3r3f
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B.A., B.COM, M.COM, B.C.A., BSC., DF.D, MSW_, MPHIL, PGD.GA, DNY.S, DFN. 3'1T1%\',
AISAFHH CIRT BIATT FITAIA ATAET, AU RIET AR A Jed &% @ &1 56 FHroret &
&Y ATGTIHT I 3esT R&T e 3N o3 dicha, ArATioln, Fiepides AR sgidderd side @
T[T H GUR 1A TET DT JTHH 8T § Flolol H Targ goiR & $1 S1er fohelre, i & Srer
AdSheT, mm@ﬁﬁmwma@ﬁm TEIHITT § | FFICT o, Igelatat]
e, e, T TR 3T GRAUTT Srelst A AT § | Fod & e Siiaet 1 AT 81 38 faw
iclet H &S ART TGICHdT BIci &1 SIF 3T FHiehal Sholld, SFEN TeR, Flehel FaTTAI, GPSC, UPSC T
hITRIT FelTe 37Tfe; T cIfelsr T & &1 STl §INCC, N.S.S. &7 e $ft Telrar Sielm g1 83 fohely ot
Hﬁmmﬁ%ﬁaﬂﬁﬁmmmaﬁqué‘rscwsﬁamq ST & | 57 Floret & 3ieTelid 374l
37ereT AaTT0TR fAHENA 3600 AT SHETT RIS 9Ted FX WET &
8)  TATH A -
8.1 3T RIS Yo oY @ BT W TATEDIA T THT

seehael Al HioeT A ITw LT UIred T T OHEI W TAEHIA HT FhRIHBIAR
TARRIcHS Glail T IHTT fE@TT ST §1 TATEHIA & 39T & ag TAC ol ¢ | fondlr off fawy &y
STTeTehR) g Al H 9T X ol §| Seelele & ATEIH ¥ dg 8 W Iga T 319 IR 1l &t
quT X Fedll §1 319t sl Sfaet 3 519 af T8 &7 367a &Y @1 81 dd a8 Hearotel T 9T &Y
Thcll §| THTECHIA & googleS T s TT UTSHT 3 IUANT €arT ag fohelt off SITASRY T I R Tehcll
& 319 3 R ofr 1 Y ST=ThrY & forw fonely st cafera oX 3menRa 8T WA UsdT § | 39 Re &
THATERN o HIETH A FO 701 I I ATCHTILART 3 THAT § 3R gohRIceh Shae i AR 3T a5
W g | AfFaT THEHT F 3% Siad Wﬁmmaﬁmi{?\@@rmﬂwagﬁ
SAET & TFeh 3TN HTed § TAEL AT lel) ATEAA & | THIEHIA o gTieAshReh oo & fole; w7 el
¢, hicreTa Fr WHAT AT TATIT AWM T =i g1 T &, HIoIRIH I WIHT HT TATAT TaY 8l g,
BETRIIT T THTGAT T&cl & | e Y ThieT &1 AT TAT &7 § SATET & b ST A 37T 1 S5l et
I § 1 ST T hg TR TATATT WY BIciT & | THTCHI T FATGIAR 3TN BTAT F TIRTY o 31T oY
ST § | 30 g BT TR THTCHI ST ghRIcFh 3R AhRIcHS Gt T 1T fe@re &ar g
8.2) 3T TN&T YTed & T BT W FATCHIS T [adehqoT IUANT 1 THTT |
TATCHIE T fadenqol 3UGT & g AR &1 I &1 S T s AR fIwl &y SITeTehiiy wred gielt g
Y A H FeIdr aidr &l & FHT 7 gl Sl FH gl EFH doir T g1 §1 Jersdat,
SHTHTIAEN HI 7 Y o187 BIclY &1 1IN & WY WY cAagR Y ATT dGcll & | TTT-ahel FHY o197 39
HH A 3d T I8 & T 3o¢ 31T fAa, TR & UceT Tush aleh STddid «Ig] a dohd ¢ | a9
TACHIA & SIRT @Y T W 88 o1 & @y s & IR gega aa-fd & a6 &
THTCHIE I FATGIAR SUTIT 5 TR FHEIT T THTIT T & | BT & GaRT $-Hgel H TISIIER

196 ISBN: 978-81-944799-1-8



Proceeding of International Conference : Media, Culture and Development: Issues and Perspective
Volume-2 (Theme: Media)

BT 81 3aToIT 38T T 9 ST & | 3791 FRIGT Sl 9Te FiXet F TATCHI g Ul Ffead g &
I

8.3)  TRY&I e R TET BTAT & ATHATToIh el I THTE Bl &l THTT |

TATERI SaRT HERATIAER My Tetollel & AT e, Aoy, TAfgstat & efer STereic T Tehel &
Iﬁmm@%mﬁlmﬁwﬁé@ﬁﬁﬁwmﬁéd N Y TR
ferell &1 ol e of Wehdl €1 Hee & HRUT Hegehd! &A1Y Teh TR [AeTT Haier i 3gepfer gieh 1
3R G SATST TGN &l S § | 39 ALY el & HeEd, M ol & IR IR e el &
AT Gt GRI&TT W6l © | THATEDIST fehdly caferet ot sl oY hiS STl Y shell HEH, 6T e
| Terelt shigTaren sefar & fonell off carfebet ot SITcTeli et T T THT TER el o folT 1S Ay o 1
oY TATEHI TRl ofY SafFT hr Y Y T AT 1 TATEHIA A AT gt AR T3 T 3T
&Ich Ig 3Teholl ol GT TET & | S8 g BT & HIHATTSIh Tt T THICHI T §ehRTcHD FeTd BIcll
f@me garg

8.4 3T TRIET YT o TG STAT o AT SNaet IR THTCHIA T THT |

3o TRIET 9T o T8 s BTAT Y TATEHIS & 3T & AT FHEAT T JIHAT I 9l &l Sie
T S BT I TATEHIS & ST { 1S o THEIT 61 ITch | S BT 6 HT TR THAIEHIA
TR 1 Sa1eT @ 81 ¢ | Rarel 1 @ giar g1 3R 579 Rarer @A g1 AT df Se1ehiHdT it T 56 g
ST & / @Y TR AT hict T TTe] TG & [T TIEeale! ialelt sl & | ar 371 8ff Samer @« Agqgd
BIT § | SeIEIC oIl & ATETH W &1 PleT THCHIA ShgelTdl ¢ | Selaie awrwaﬂagﬁma‘c‘r
BIaT ¥ 519 Seeie o g1 dl oid Toieal 2t #Y 978 g1 0T HgHH glaT | oY 37 AR T & HROT &S BTl
&I 3T FAEAT T AGHH FGAT ISl g1 A T FS 7S WaTel At T AAT @ F oE) &t
TATERI & 1S oY iy TAeaT 7eqy 761 g &

8.5 3T TRIGT UTed oY Y@ OTA1 I RIS I TATCHIA T THG|

TATEHN & 3TN & RAET YT el & SET &1 Fee [Aelch &1 FAEHIA A gelere Y Gfar & HRor
SET R Y (v fr FTFHERY F7 TAT A B e g §gd IR I qEERT AR
THTCHIE H HIETT Y Hehdl & | THTEDIT A holergele T AT giat T 3qH ol 8y Teh &t frerelr
$ ST T &1 S BT & AT FloreT H ST GSTS oTal e ehdl df T 8 W Y THIEHI & 39317
T Yers I Tohdl & 3R IReET & AR AT T IIT 87 FiX 319 SRIAGT Pl 13T HTATH & Tehdl & | 3T
TSI THICHIS s g & et & suaefr afsa grarg |

9) sy -

1) 3o e ured a1 Y 44 9FATT ST ) TAEHA $Y ghRedw T e@rs ar g1 5ia dr
56 ST BTAT 9 3HHT FARRIcHD THTE Bl § 3e9h ITAR 16 T ScRETAT FATEDIA F Yehlae
HEGH H @ & | 11 TTcRIaT ScoRerdm 8133t 7 o #eg gy R @ & | 24 TiARIa3aierdr FHEH &
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3YANIT & FRUT 7, HTed,ged, R e T THATATHT AT X I §1 5 ITAd 3cRerdr A&
YehIIC T HEHH PR I &
2) 3T T uTed Y @ 92 Ui BTAT BT FATCHIS & [adehqoT 3UATeT & o187 8T &/ 10.86
TN SRETAT T AT F HJAR 339 AT A qgier @1l &1 15.21 % FFARAT SeRerawr &1 Tg
W%@fa's’qu HH THG A SITET HA H Fohell g1 19.56 % TTeIeld SeREIT o ITER g 3
ST ST & TehlT g1 13.04% TTTerd STAT ol RIGT F TATCHIST T 19 BT & | 30.43 Ffcrerd oAt &r
HITTT & T I o | TATEHIS & HROT 6 6T & | 10.86 FTAA STHT T FATCHIS & faderyor
39T § HR g AR AT EIT & |
3) FHTERI T 3UAIT el & STdole 3od AT Ired i T 72 TA/AT BTET 7 3791 BRaTel
HeEdr & |y [A=ey 3R 3nfe Teedl & a1y F#ATfolh Fae 3 g1 ST T 28 giderd ot #
THTEHIST & HRUT HIATTSTh HIUT F 3eTeh! Tehs AISY T 1A gt Ao qd a1 | o
4)  TACHIT & IUART & FROT 72 i St H e THEAT Aegy 8 W g1 3997 ¥ 22.22
AT SAREIAT TATCHIA & TIGRT T T, 16.66 FTAAT SAREIAT THTEHI 3 Rarst &1 @, 27.77
fdrerd 3ARETaT ST T W, 33.33 TfALTd IARETaT 37 T AHH R W@ ¢
5)  THATEHIST & 39T o HROT 90 FTARIT BTAT T FAETT IS et H THATCHI THEIT Fo7dT g
22 GTRIT SAREIAT &l T TRIYEARIT SATABRT & TIT, 30 FTARIT SeRerdr &l e & Fafetrd
37T AT S ITed &l A, 35 9faerd S RS Miaide & SR i 7 12 9faerd 3aRedeh! Tqeicas
T T I A A THTEDNST ATHSR BT &
AT —

SH TRE e HATURY 38A18 A YRIAS STy & 18 § | foraa §ar Areqd & 3T @
T, THTEHIE T Y AR 31 TeeT TaEaR ATl i eparer Al et 1 gR= e arr
T 3% R8T ITee R TET BT I FATEDIA & §hRIcH 3R TAHRIcHE THTT I T [T T
10)  HesT I -
1) Aclet %A (AR AHS Ycllol, 3[R el slAlcA, WHELCE

2) SL. otolet MEL AR MLt AR, WIR. Asoll sUsll YoueS

3) A, %, AW WA B.3. £A UHUBs A2 totoll U, viotst Uslalol, WHELCULE

4) ST GUR Tl A TS, TR, a1, 47y, Ud fo il AT, o $ohold ST,
5) ST PYUIHHAR IMEfAshcll h IR RifeTagar faevm gehmre,

6) www.smartphonofvikipedia.
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Heafarss g fAAtor 7 Afzar S s1fare : enfde geaiar
F faery weqet A

Afeelr gV gfaddl, anerf uFehIRdT vaH STeaR fasT, IorTd fHeardis, seHemTe

S8 o @rfeca @Al &1 ador Fgerd §, 3 Re AT o FAST & S0 g3 & g
HfZAr v g H R AT 3R Isg I Ja1 FX A3 oo 3R Tfoe e avar | Afzar a@r 3
# g, FATST AR 3MH Siar # Hedt 3R et w19 o R Hedr g

Wwﬁwmmwmgvaﬁ%mwmﬁmw%%,m
ShaeT & #Fedl T Fold Teh Jclliches el &1 IR & ST IfFd 1 AT Hdeereleldr & faffes
aell & g @ g W ¥, O eafFaeid Siae Y 3uRTdr Sl i adear & gRafdd &
ST &1 Shaet & enfdier 3R 3meafons TEIwor Y 3TaRTehar 3cheT gl & 3 § O, afed w@d &
o H wh ST Y9 & &9 A @R T@F HT ET 3dclichel A AT & U 3 eRkeekar & faw
agxﬁ%mma?%m@rmaﬁ@qod—mod, Helol-[RideT TUT T § 53 X HH,
97 U AREAT & AR W geeR e, v 3R Al F 9 T sged T g

SER AT GE GATS & AT 7 AfSAr fr Rt Agcaqet g A3 3w @S Faew v
& T ¥, afeh 3EeY hawT B R Rear ¥ g & @ dur Su WA ¥ A Shaet 3
S Aed MR TFHIRAT H Yehe A HT JAW AT (AT § T TH Tl IROMA dF g
AW Siaet 7 Hfoa welid gt aere g

$H T HT dR-IR YFSC §lel & HROT HeATUTRA Sidel Ud GHRINT & HEY Teh gdoc, Tl &
ST & Hed 3mRa TR & #7qsa i Fars 3R Fqear @ gad Saa Afaw qeat & wifd
HA FH TG g AT gl AeAeRd TadRdr & Ra¥d aXet & I8 A & e’ & fob afda &
TG F AT 3ed Hedl & a1y Afalier @er g

A 3T NUTT F HoalIss g WA F ABAT H qHT F qFF TERAT F T
U T ¥ R R awq RRawer geuf @ 3w AR W@ ) Ted AvE ¥ eRe
HHRIcHS IRATT STl T TAH &M

gQFl? weq : HfS, Hod, HoAlAS HATS, I, ENfHF TIHINA, TH
YEIIdHAT: -

TAHIRAr AfAcTfFd 1 v wrad AeIA g e SIRT @AW A giHhd, R ik
AARTST fhar STar 8| 99hiar & ATETH § 3o aror fohdl 8 Ter &1 AT WX e19eh 3R 9sdr
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¢, fows JRA AT sgasr #F WERT iR afa fmar s awar & 0 7 wE fawne S
aF A I gl R W T FT 3T FAT € R Iy e @ 9Ra § Ig gara sk Ame
TG &

HRA GARM @ & AT H-FAG &1 &0 @1 8] Fel faffiesr vAAt va dverdl w1 A ar
AdaerF § S 3 gAf F TIR-IER F R @ ) wFeRar s 3@ Ger F 3mgare A8 & ashd|
fafeer gdt @ wrafeua oF vd affest & g vd g @ weafeua @l Alge G 8, W o
a3 FT 36T IUFRI: SRS FaT gldl aled A9l 37 3R G & IR T giar g &ar
F TUH UT ‘Igod AGS T & U Feaeely o THIRId gl o 3R 3T J & W/ g

FAeafss AR arffe gaemiar #1 Asca -

TFRINAT TR &I, ASR, FARE g gl qE X A 8, FHT & WY FY GHRRA F 7o
# fIRae S IS &, ofeheT oar o 6 € 7 & Aeafese Rl i SR 761 3@ §6hd ¢ 39
e & FH FIA Tl T TEIT HH g Thdl § W 3ADT gl I ATH Th §3 I3 A AT TehaT g
3T FET o FE TE TIH Bl § $T HAedTes6 TIHINAT HT G aqd 10| Afched AT ST81 & 96 ¢
agT § aAT9E ofleT Scel AT 61 glar|

gierar & @efr &Rit & oier fashre & 37el Qs H o o7 W B, 3EH #RA o arfFer g ofeher
AR RS @enfod 3R gedi i a1a H18 761 = @0 8| Seadh # 8 w9d ar welr o swarw S
Tha &, afheT s Ao S Oet seareT A w TIH IR T AN F ag & e @ &
oo T & e A= @ €, 39 v e o gu-gfawmst & Gea 9 8 e g
Sl & o7 FA= & T & 7 Rt FY AT AT 3T & FTRY §| FgleaAr ey F i &
Aedl A @A gu @@ AN R g F Row &3 §| ORI g anfes qedt w1 R oA ud
HETTCH & ATETA A TN ST ToheTl §, 30 IfARFT FIS 3917 7 §|

AT HT IHR AeATASS IHHIRGT -

AfSar & wAeT Fog IR FATTAT T & A F TR IR TEROT A GrAfHwAT o &
;ST #1 3ReRea &1 o e Afswr a8 sRaRca T = Fh & v & e, 39
WAlhcd SITHIM SATTI| ETY & el 1 favard AfSar & AT g S| HH AT T TATIIIN &l
3faa g e & fow Aifdar e & & & F1F FT W@ g1 SATT A 37arT S qeTH fRHRAT
9 WHR s Ygd HT SeRelfdcd HITSAT ${elell AGT MRV, T HeAlaIss TahRel &1 Icial=l Tod &
gr 1 e, Frsa, Baar 3R A &1 gomg Az W Sy &1 39 W fGaR & 388 geaw
HRRICHS TARIRAT & T ATH @Il Sl STH SANST AT AT

Aoafass @At & o Aeafass wwmiar &1 wara =wnfgdl oamiRar & gfoeqw’ & oma &
@R HANcAS Ud FRRIcAS [TORURT JTEU g1 TIRIRAT 98 el & S Hdeasir AR
HTALTFATIN & GART AT hl dgal TeAled H HEANT Sl g1 TIHIRAT Sl STGAT, HRIX AT TTH o
AT FATS &l AeIeSS Folled I SIFAGRT HI AT glell ATfed| TARIRAT H FAAAT, HIgaTT 3R
SIETEeRT gl a0 § [SHd HATS Hedfedss & | Ygel TFhIRdl Isgaliear ¥ 3ddia o,
AfheT 3TST IFRIRAT H T 3R IIATARAT T TRCHIVT FAT ST IGT gl ST Teh SHgRT Fforad Foft
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¥ A Wewea U6 SIdl g, dF Udh &hacdioss JARIRAT &1 3T HERT doIdl gl Sfae s
THE T WHAR T FFRIHE ool TAH 9o W & 5 W § formen gfowme sgd 3o ¢
JIhIdl H 'TS¢ T Ugel' STl -

AlsEr @R # gAER AegAT H daRE gR e @s & W 8 g & sfaew 7
el IR 8, & A AT Ig 91 X QT & [ Bl dAH/ITIR HEPF FH g, qAGRAT & § iR
Fell AeTel/ITEER HATSTI-IRTATH I [TORYURT F1 g1 FATMR ACIAT &l ol JH AT H 3T
YR T el GIRIRdl $I Aeaqaiaar & v S &g 2 FS TARR ATEId o9 s fhar
faauRT & @y Jcft #X RAr Jrar 8, 99 3uhr @Rl & 9fd adel/arest # U qdig @ g 96
HATIR ALIA fhdell § I @R YRIRNA/GERA &, FAS 38 Heg ol givec 8 @I FAER
AEAT @ 7 ar et foarurr & ufa sised @ aifee 3R & & 3w TR grenfe T e
AT aF ¢ for dcryar A% Reyia & &1 Asuer g a9g 78 &1 R & gger AR 9T 3Ea
A F QAT T 9 ‘Rgrwfdl & fa & 89 3dq @A @ Ra-wue) aeda A F@
TAHIRAT T TET TIFT g ToCarG TTmRer Ter ¢ o Serarfdat & fgd & g @ Sy

HRd # FFcafed 1 Taaaar H Ed WO W g1 ARAT FAS IRA & & el
FATST T & ofere, sifcafad & adaar &1 afAug w3f off Tef Tawoedr & A& @ &1 oRd &
sffcaida a@r g A T g, o afFa, @aEe 3R Isg F 1 Feawr [ART @ oRa F
AT A0S & 8 36 a1 &1 a1y § 6 forely safed & o7 @ & fov e ar=n g[o faelr o
T TaaT ¥ Te ¢l 3T 39 Ucdd Talg & AR & TFAT ¢, [OTGH ol HodIoT &l TSl &rl
Jafer ag a7 ff ¥ g, oaa <afFa, aasr 3R g & @i gl @l aaddAe 9FeiRar X Teh
ASR Slelel WX IE ©AT ATl & T TS ool & a1l H TS FIH Ugel’ o dhddl Hgl o I o,
sfesh 38 oo & feam arar g Wl gaenriRar fohg e Y, fSenr BrIer eXr & gr#Eel Hr A gafe
g TISC A AT TIRT fob 2T &1 wfcrser & gANT T H1 9iasal o7 &1 FHAT el ToehrRar
H TSg G Ugel’ gledl €1 AR
fiAs gaRIRdar 1 ATaesIar -

IMYh a1 H gl A R Aehelchl T FHT § AT AT F G 31T ifaE gu-arEd
F$ o 7 | Freg 7T S T ifa, gu, e 3R Rew seifes S & wel 8 0w A
Al @ foeg enfdes af¥erst Hr o’ S ] T SigT Tk 3R 4 AT 3UeT ad € a8 $o o
o F ufa T e S W &) W g Sl F uRoT e [war &, 78 g o @
aTffe TR & Aedl & s FX g FI AeAaeT Foldr 8] SNaed & Th 74 A RN e g

e T 3R W F g H O wAS A AR AR R & & e @ aifis
TAHIRET & Sgd HA HAT §| dara, Fa, 9w, U fr AR R AR 3 W@ g s
SARET &1 THSTOT Sorel eTfie @Al wifiie qE-afYest & Aegd @ g Hgel SUosy gr g
i TAFNAT & Joof § Afdd & [9OR, cuaer iR afFaca & A aRade 3dr §| o9 dee
-9 A AT P e FEH SRy &t €7 §, iR e et f v e maeaehdr
2| TATIRTET T RS H THIA S TH, AATHT F I Pled F T o @ o T FEEf A,
RideT 37 & gaRT 39 AT ar AT FET & A B
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HEIYA hT HAgcd:-

A AT Hr fAcIFT T Aed ATCIH UIRIRAT g| THo, Tsem aReufaar &
HAgcaquT elieh e &1 AR & HROT & IAHIRAT I ASC I HNIT Ted TG ellehcid & AT &GH
N AT A B 3§ MuUUT F AIA § ‘FAeafdAss g AT A Afsar fr e - afdiw
oFRRAr & Ay #est & Rl & Y@ifa @@l yedd e g 5w 9Rbew A gH gEeRar &
Aeafess aaeRdr, affie qaewRar i RVAEt & v Tsg FATT F GHse & 6 gar8 e
gl

NEAAA & 3GeRT:-
1. g fAATOT 3 qHRIRAT T IETTT HAT|
2. Feafass AR e aaemIRar &1 AT @ @ler |
3. HeAASS TAHRIRAT & STH & IFEATT Y|

0Lt B T e 0 S L 2 P

Teg fAATor FA Afsar @ sfAer vy W omfed aReEt # sawew &
TogqTel TH ATSeh o gl fob TIaTal ¥ qd IRl &2 Hl ST Gols & T
e Ur| IS & 96 3T IFRIRAT G H dedrdl @ 9T gl ¥ WIS A ol
AftheT SEF o SHGIGRT gl =IGT| HATST T FURA H HfSAT Fgeaqul fADT 37er
AT g1 FiTeh ot Sl dlehdl & IMUR W 8 STolcd Ao &Il ol HIfSAT A Fed
g gFRIcA® X & forgsdr @ifgr| 5ad @A v ¢ &1 e gl ager &
TR &1 40T 87 T arfev| fORT & foT 3@eaR & 37eer ¥ S48 gl arfgel’

USET ATGAT TANT Sl Feeg AT AR & 3HTaR, HfSar fhdr o I &1 39, Ff T
HE 138G AT q U SWAT, FAdT T THAT &1 U T S F1 TAT g I I T,
Mfsar gaem gl g1 AT F AR & T3t w1 gHdA Far, ad wEr ar of g g1 &,
23, AR, Rrer AR e A a6 & Jar vd @oy amar ) ganfaa e @ §) Az
& TE HfAH G FHRIeAS g1 dr ag s AT & fquiiges i 9 Hepar §| aFwRar &1 H1e
HEST AT Sl 181 dfesh SeTdel ol §| I8 fSenedy Afsar & aAser g

fAer g 73 faeafacarers & Ferafa st wA. SR 3EHAe @ A Fer
g TAAOT F GFRRT B AR YT T IEH W gl TIRRT & AWE F AT H
@Y A3 FAGT FF TERT § N THERT TR R GicAed e Hl TR gl
UADRI 1 HIH FeAlqoT g1 Hided T Gfcdehel IRIEATIIT & 8 qapR 30el ffaenr
&1 ToldgsT Tl Fofigal & X gl
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Afededd TR, ASS Hololde ¢ AHAT d8d FT AT & [, TAST &
AT gears o &1 foear #Aifsar & Fub v &1 At w gt der e ofr
Fa &1 AT T v W 9 F § GOH ge9 T gHSAGr g THS H 8 ®
HHRIcHS AT, GHRICAS TeA3 1 SAGT ¥ SAGT derar & Fifd Afsar &
ATETH ¥ [Odel AT ARIcAS e UGdl, W dl 98 3ol & APRIcHAS Sl &
forw o gl #Afsar & saer geElfaal &1 d@Fer we & fau g8 Al 3R
HeATcHs 9 8 HAFA Blell STl gl TG GART HeT ATFaRmell & dl g4 Siaed # &
RE & &aId & Hgel A Hehd ol TIPR AHD 30 & [Sdar qderd, AT 3R
ATFAAT BIIM, I8 Uy ATETH T FHTST I 3daTT & 3ol ¢ urwen| MAf2ar I a7
o  F AT FEEY IR G T H B I g S| Hedlass Hifsar
HohoUoll ¥ g ITART 7 3T e Yol W &h HPRIcHS GaRT @l & ol e fohar
g, o @A # ghRIcAs aRond grd e e &

AT Aer giafer:-

Qe ¥ TS W BECT & AR & g oE R § RO g a
Hodishel A & T fawg aeq faeeivor gfaf®r 1 s fhar amr g
fasa:-
Aeaterss s AT 7 Afzar & offfe | offie wwaiar & @9y des
v & sreage 7 g5 ey e 3mar g Afsar 3 A e Th g & @1
i 3 HAeafass Usg AT A AATGIF ARESRAT e HSAT Hr 3gA RS e
W@ ¢ v Rufy & Aew afed wawiar 3R oiffie aaeiar @ @@e & afea
s{faeT gl ey
g 9T ¥ S a1 I TS &, 98 50 UK & -
1. TOticHs JoT H feahel, ‘o wgel’ 3R @O Ao Wl B AT g5 H S
Afsar AR ASATRAT I Fedt & FASINAT A AT §| HSAT & &7 # Fqoar
& B Wl A fAer W@ & R Afzarsaacias MAf3ar & e, st w®ar
ST T 8, 38 W ¥ T § A AR & oA f FRrae @ g Bl 3w
AfSAHA off AT & 1 AT & &7 & Foal f GTEATaTr Her Sl g
2. ASA & &7 7 3T adAfds Fed, IeAcHAS Hod, TaA™AS Hed, AHTSS
Hod Scalfc &l Yel-TATAT el T 3TaRTeh g AT dHr AT § A0 faed
IR g AT g Aeat f gEwiver afa Sed | deaery oAeRar @
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SA-STeT I A 37aLT g
3. el & qAENGAT & g, FSARABN 1 o, HalS 3R X & AegHq

A AU HPRIcHBAT oWl H dlehd T g| 39 HfSTThaAT TaT T 37 I

g of AMSAT F Hedt 1 [T TAYAT 3T gl AR v 7S &R vereT g W@
el
4. g AR enffieral & 39T Teh f9AY FAged 8, 38Y oA iR FAT & Tcfel H

AT ST FovdT| HfSar & T & Ne ABAT FT g AT Sl Hfsar

¥ JEROT # Hed &I HE AT S ATS USC HT TAATIT Tgol g1 Fehell B
5. TaRT # WA UGS FT HeTH R Tl AAA AT & fobeg FATIRT

Thold A THT 3T ol FT AERAT W FAT hRIcHS THT [Fehoam?

38 91d W IR frar Smer sl g
6. FHATSS TAFRT A I TRI AT Seq F e qgudlaﬁmawg’wﬁ
39 §AY IR R ¥ gard ol a1 @ g fohed Tsg & R @ e # @
T TCTY 7T F TRT F 1 FFae 3@ & o1 W & fheg 300 o 5o S

W Afae, TUeeh T4 3=d JARIRAT &7 S99 gl HRUT ATATold SRR &

SIS WeRT AT Ak &d &, STY USC AT Jehdlel BIel g

7. GATORT & YhRE/PAR0T IR o@a a7 # iy afed @9y & gamg 6

IR, 3T FT CHd-S[hId, T3-95 TellsTadl, ANT-olleld H BHAT, 3T eeT-g1fed

¢ T HT HET, R Taafas geT & garar & 187 37, fasuer 3w foser

A gIRIRAT T FA F UT H IE BT AT TaTH g

8. &sa g fAATOT # AeAl & T ¥, FHRIcHS SGd ollel HT HiA
AT & @RI &1 TohdT §| g} [avd Fellel T AT HfSATRAAT H g

9. ﬁaﬁw%mwmﬁm%%mﬁﬁumﬁmgmmaﬁm
Heaar W 3R wfie afafafodt & dafta sraaiar ger 3 ol ®: 8

10. HAFer e1ffies FARR Uoal atal oeil & AT & e & 9fd 3EAT ST d&dl & Siar gH
o ¥, 3 ST AT F S & wrffie Adi/die@E! F o e W S § 98 9o @
fad & IR, f9UR, cagR, AR, aoft 3R &7 # geRicAs aRadd AT & T a@er

afFd 3R TATST F Teol F 3EH HAST e Y

11. GTHT 3MEfAehel & aR9eT H Telrd 3R er-Els ared Shaed 7 Fegey AR arfdiss qEeRar
Hel T ool FaAlcll g TIuRT & Eftaor & FehricHs faury & & see &1 o aifdis

TEHIRAT X QT ] T€ & e R IRl AT, iy, WEHaeT See F A FT B
i THRRAT g3 AT H{edl & 318, fema & 71 Siiaed Yere X
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12. v Af3AT S AT Hedl & WeR FAYHAC, gde, Bar-eAfFEuR fe & HqFA e Isg
AT 7 Hf3ar A gl

o -H’iﬁ': -

e https://www.livehindustan.com/uttar-pradesh/varanasi/story-media-s-role-is-role-is-important-

in-social-reform-governor-1123903.html

https://www.jagran.com/uttar-pradesh/meerut-city-11913129.html
https://www.jagran.com/jharkhand/dumka-8498229.html
https://www.naidunia.com/madhya-pradesh/sagar-rurufurufumgtrgfumrtmgufutrmgt-3254478
http://dainandini.in/media-seminar-and-honor-ceremony-organized/

TN, . . (Reob). ERIGY & ENMfAF TF GfA%7T (4. 9. 311, Ed.) ST 3fIsshr afcererd,

o TJAA, 5. T. (R08Y). fora] I ENAF HTEATIcHF GTFIRAL 718 feee: ZiAafde afcerera.
ST, (o0€). FAT &Y TET enfi IFFTRAT Y 3UET. In ST, Tad, 9 g713ca N Tar2f (p. R0¢). 7S
RiceY: afafier e,

TSe, . (R0¢8). FeMiga TFFIRAL 1S Eod): fAafddr ufcerener.
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Abstract:

The examination attempts to detect the patternseaathples of the job spoke to by ladies in
Indian TV ads and investigate the view of the crasetcerning the depiction of ladies in
Indian TV ads. All through the essential piecetlt# investigation content examination is
utilized to look out very surprising job performég ladies in Indian TV promotions and
their relationship with elective collarets of thenemercials like status, setting, believability,
voice over, eye to eye connection and class ofymdNon-likelihood inspecting, explicitly
precise purposive testing is utilized for examiniAgs that are communicated all through the
5 favored time TV shows were recorded. Out of 4fiGwtions 268 ads were picked on the
possibility of the incorporation and rejection eria. Ads are coded on the possibility of the
pre coded classes, known from the predominant aiditriting. The classes are uniquely
crafted from the theory of Gender Stereotype byirignGoffman. The recurrence of the
factors was investigated and furthermore the maiatip of different job played by ladies
with elective collarets was analyzed through tlessrorganization and chi-square test.

Lead In:

The examination unconcealed that ladies in promestiand ads are outline basically as
autonomous chiefs and independent decision makeraathority of the salable products.
They basically speak to the items related with Geigea clothing and adornments, Health
and Hygiene, and Food and Beverages; they're mamtiray inside the house and barely
construct direct Eye contact with the watchers. ifvestigation furthermore found a major
relationship of different jobs spoke to by ladiesibtices with their (women's) status, quality
(regardless of whether client or authority of th@®duct in promotions) and eye to eye
connection (whether the ladies in advertisemengsnaaking direct eye to eye connection
with the watchers or not) inside the ads; and regttvoice over and notices the class of
product. This implies status, Eye contact, natdiree@mmen and along these lines the Setting
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and item class of the ads changes as indicatedthlyt various jobs taken up by ladies in

commercials ads.

To help the outcome acquired through the substamgestigation and to coordinate the
depiction with crowd recognition a review was lddough an organized structure on an
example of 500 respondents. The point was to irgegst the view of the crowd identifying

with the depiction of ladies on the principal okithage, training and sexual orientation.
Respondents were picked through the non-likelihpatposive inspecting. Their age was
between 18-60, with a base capability of HSC (Highecondary Education) and in this way
the standard watchers of TV ads. Four variables,efample the depiction of ladies in

decorative job, family job, working job and as fredheeler were made through the
educational correlational examination. To seardhtlog last view of the crowd proclamation
insightful mode and recurrence and factor savvymveas determined. Mann Whitney U and
Kurskal Wallis H test were utilized to confirm tlakstinction in discernment among the
crowd on the possibility of their age, training asek. Crowd reactions were recorded on

Five-point Likert scale.

Dominant part of the respondents concurred thaesath Indian TV ads were to a great
extent outlined in fancy job and family job andonsistently depicted as working and free
wheeler; ladies' body and body segments are totteayeast and pointlessly appeared in
commercial ads, ladies as sexual articles in comadsrurge other ladies to copy; they
(respondents) feel awkward to watch the ads widir timdividuals from the family where
women are portrayed as sex items and like ratheerd#piction of increasingly customary
looking ladies rather than the ultra-thin modelthwnadequately clad dress; young ladies in
notices zone unit to a great extent depicted ingidehouse with family unit errands and that
they infrequently manufacture eye to eye connecoiih the watchers. The majority of the
respondents concurred that however in commercales$ are to a great extent spoke to as
free call creators, they ordinarily speak to thlemis related with beautifiers, wellbeing and
cleanliness and Food and drinks and once in a spgeak to the significant expense item like
vehicles, share markets, property. The examindtigher featured that sex, age and level of
instruction of the respondents do have an impad¢hein observation. Respondents contradict
in their observation identifying with the depictiasf ladies in promotional ads on the
possibility of their sexual orientation age andeleaf instruction.
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The examination has utilized triangulation of melblogies to quantify the development; for
example Depiction of women in Indian TV ads througlo totally various systems, for
example content investigation of the ads and inyashg the view of the crowd through
organized poll. On the possibility of the discoesrirom both the systems the examination
reasons that ladies in TV promotions are portrageal great extent in decorative and Family
job and once in a while as Free wheeler and Workifigenvisioned in Home setting and
depicted as autonomous leader, speaks to prewafentihe product related with Cosmetics,
clothing and adornments, Health and Hygiene, anddFand Beverages and frequently

making Eye contact with the watchers.
*The example of different job portrayed by women inindian TV commercials

The survey says that the strength of the elabgoatelepiction of women, trailed by Family
job, as free wheeler and in working job in India Tommercials. Tho' in half of the
enriching job she was delineated as sex objectadisefor the sex associated products under
survey are seen as unimportant, which implies tmeecessary depiction of ladies as sex
objects for the products that don't need the sexughging quality.

Promoters utilize the sexual intrigue of ladieslesiwvely to get the eye of the watchers. The
depiction of ladies as worry for look and excellemastilled around about hour of the fancy
job, infers the rage of Indian women and womenligint complexion and magnificence.
Family job saw as the second predominant job depicof women in Indian TV
commercials, which implies that however throughitngt years the delineation of women in
Family job is diminishing, there's an enormous émeent in the fancy depiction of young
ladies in ads. It's furthermore been found thatréigss of whether the depiction of young
ladies with free reasoning and feeling contributioglly towards the general public, for the
most part with higher situation than men, are saeindian TV commercials their numbers
were practically nothing. Indeed, even the depictad young ladies as experts and as
vocation disapproved is uncommon to imagine in tg are beneath study. All these
demonstrate that not copious advancement has edcunside the depiction of young ladies
in Indian TV commercials. They're despite everyghdelineated either as decorative article

or in relationship job.
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*Association of the Role depiction of ladies with lective collarets of the promotions

(Status, Setting, Voice over, validity, Eye-Contactand item Category) status.

The survey has discovered that in a large portiothe@ promotional ads underneath study
ladies are portraying as free leaders for the uUsthe advertised products. Though the
nonpartisan status of young ladies were seen &s depict in promotional ads. The survey
uncovers a factual significant relationship betwtenjob depiction of young ladies and their
status in ads. It's distinguished that when deg@idcte Family job, women in Indian TV

commercials are essentially associated with thedyhestatus, though the decorative job,
working job and women as free wheeler are founddbatified with the autonomous status
of ladies in commercials. The investigation moneestigates that contrasted with elective job

depictions; ladies as free wheeler are progressasdociated with the Neutral status.
*Setting

The examination investigates the strength of Hoeténg in almost five hundredth of the
commercials underneath study, whereas action gattineen as the least as setting. A major
affiliation has found between the Role depictiorlamfies and along these lines the setting of
the ads. The examination finds that the settingb®fads shift in step with the different Role
depiction of ladies in Indian TV commercials. Whautline in Family job and elaborate job
young ladies in ads are found mainly in Home sgttthough while portraying the working
job in light of the fact that the name directed #ffliation is extra on the movement setting

and as a free wheeler ladies in Indian TV ads asechlly appeared in outside settings.
*Voice over

In spite of the fact that the examination doese& any factually significant relationship
between the Roles portray by ladies and voice-of@mmercials, it's found out that male

sounds feminine were utilized as vocalization far &ds underneath study.

*Credibility

The survey uncovers that in larger part of the cenumls underneath study; young ladies
were mainly depicted as every User and Authoritythed items. A factually significant
affiliation is found between the validity of the men and their Role depiction. When

portraying the Family job and managing job, youadjés are seen as on the grounds that the
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client of the product, though in decorative job amaimen as Free wheeler were essentially

identified with each of the User and Authority bétitems.

*Eye contact

The survery finds that in excess of seventy fiftthe commercials underneath study young
ladies don't appear to make direct eye to eye atiamewith the watchers. It's been identified
that the consideration contact of the ladies flatg#a with the different depiction {of
women|of girls|of ladies} in ads. The investigatiaore investigates that once depicted in
Family job young ladies were making least Eye coraad along these lines the Eye contact
are seen as most while portrayed in decorativeAdlithe more full examination of the data
uncovers that though portraying in fancy job anérieee wheeler young ladies are essentially
depicted as autonomous leaders and keeping in.t@aitsequently immediate Eye contact

is the comparing consequences of the level of haadership.
*Product class

Cosmetics, jewelry and attire were found to bedbminant product class that are advertised
and are considered for study. The study found teyzct categories vary in step with the
role portrayal of girls in advertisements. Wherg¢las portrayal of ladies in Family role
principally related to the merchandise associatétl Wealth and Hygiene, and Food and
Beverages; girls in working role principally assded with the Health and Hygiene product;
and the ornamental role portrayal of girls becatiigename steered principally connected
with the merchandise associated with Cosmeticselpgwand attire. However girls as Free
wheeler are found to be equally delineate for thexamandise classes that are underneath

study apart from the merchandise associated wilCtismetics, jewelry and attire.

*Perception contrast among the crowd concerning thdRole depiction of women in

Indian TV ads on the central of their sexual orienation, age and training

*Gender

The survey finds a significant contrast of disceenimbetween the male and female crowd
concerning the depiction of women in Indian TV désmale over male were seen as worried
about the depiction of women in ads. More than pfal@ale comprehend that ladies in ads
are outline generally either in conventional Fanpdlg or in light of the fact that the fancy

article and rarely appeared as experts and FreeeMfise More than male they were feeling
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awkward with the sexual depiction young ladies bkelto check ordinary glancing ladies in

commercials.

*Age

Age distinction among the respondents has extraarty influenced their recognition
identifying with the depiction of young ladies indian TV ads. There’'s no recognition
distinction among the crowd on the possibility béit kin identifying with the depiction of
young ladies in Family job. Regardless of their Hyegreater part of the crowd concur that

women in ads are generally imagined in Family job.

Despite the fact that the examination finds a $icgmt contrast among the crowd on the key
of their kin, identifying with the depiction of yog ladies in decorative job, as working and
Free wheeler, distinction principally lies betwetre respondents have a place with the
Young Adult Group (EYA and LYA) and Middle Adultr@up (EMA and AMA). The
respondents of the Middle Adult individuals ovee trespondents have a place with the
Young Adult individuals accepted that women areigoned generally in elaborate job and
scarcely as experts and free wheeler. Particutadyimpression of the respondents have a
place with the primary youthful grown-up is seennagch entirely unexpected from the
respondents of the Advanced Middle Adult. Not aagmeal of distinction is found among

the Young Adults and among the middle Adults.
*Education

Observation difference among the respondents igerdi with the depiction of ladies in
Family job, as working and free wheeler on the kéyheir instructional capability. The
varieties are essentially found between the respatsdyualified up to HSC and Graduation
and Doctor of Philosophy or more. The respondenddified up to Doctor of Philosophy will
in general accept incredible respondents with H&G @raduation capability that young
ladies in TV ads are rarely imagined as working &mee wheeler. It's extra seen that
respondent qualified up to HSC were in understapdinemarkable respondents of Doctor of
Philosophy or more that ladies in TV ads are prilp&nvisioned in Family job. There’s no
differentiation in discernment among the resporsleom the crucial of the scholarly

capability identifying with the depiction of youtgdies in fancy job.
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Conclusion:

In this way, the discoveries of the investigatiorcavers that young ladies in Indian TV ads
essentially envisioned in decorative job and Fanoly, sometimes as experts and Free
wheeler. The investigation further uncovers thatvéner women in commercials are
basically appeared as free leaders, imagined phymiaoth as User and Authority of the
promoted products, in the greater part of the cs®gre not making direct Eye contact with
the watchers, transcendently envisioned in Homtingeand chiefly appeared for the ads of
the item connected with Cosmetics, gems and clgthamd Food and Beverages. Tho'
numerous jobs are seen in ads women are primardgined in single job in commercial ads
that are underneath study. It's discovered thatsthtus, trustworthiness and Eye contact of
the ladies; and Setting and products class in camialeads fluctuate consistently with the
depiction of young ladies in ads. Equal outcome® f@so} found from the study that has
been led underneath the examination; in light of fact that most of the crowd in
understanding that young ladies in ads are pretrglemvisioned in decorative job and
Family job; and scarcely imagined in prevailingiation with higher basic leadership ability
over men and as experts; whenever imagined astexpere often than not appeared in sub-
ordinate position; primarily appeared inside theideowith their individuals from the family
doing the house hold tasks; tho' envisioned as dheef; the products majorly with body
beautification, Food and Beverages and Health aygidre; and barely make direct Eye
contact with the watchers. The aftereffects of e investigation and furthermore the
overview are seen as very comparable, that vaBdae consequences of the each of survey

content examination and review.

In this manner, the survey can assist the sponsiths understanding the inclination and
inclination of the crowd of different sex, individis and level of instruction so they will set
up their promoting message likewise to the incloratof the focused on crowd and it
additionally proposes the prerequisite for the syref the predominant strategy which may
carefully denied the ads that are conflicting witle honesty of women inside the general

public.
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