
 

YOUR PROFILE 

 You currently major in psychology, sociology, ethnology, human factors or a similar 
degree. 

 Ideally, you are already experienced in applying qualitative methods and want to 
expand your user research skills for organizations, digital products and digitization. 

 You are interested in learning and applying methods of human-centered design and 
design thinking. 

 You are able to quickly familiarize yourself with new topics and contribute your own 
ideas. 

YOUR TASKS 

 You are involved in all aspects of human-centered design, first and foremost by 
identifying user needs and requirements. 

 You stand up for the end users and pursue a user-centered approach in the 
development of digital products and solutions. You accompany the design and 
implementation, e.g. via usability tests. 

 You participate in crossfunctional workshops, e.g. to document and analyze as-is and 
to-be processes. 

 As part of our interdisciplinary team, you inspire others and are a ready sparring 
partner. 

You know you're the one for us – but you don't fulfill all requirements? Convince us! 
We love to hear from you. 

 magnifying potentials  

 

Working Student User Research 

Potsdam/Berlin 

Do you want to contribute to the working world of the future? Are you itching 
to push digital products and processes forward in all kinds of industries? Look 
forward to a motivated team and an exciting working environment at D-LABS! 

WHO WE ARE MISSING, IS YOU! 

  

   

   

 

 

 

 

 

 

 

 

  

  

 

SOUNDS GOOD! WHAT NOW? 

  
 

Are you ready? 
Please contact: 

 

 

Elina Bass-Mazana 

T  +49 331 97 992 334 

jobs@d-labs.com 

 


